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Every direction-always forward.

SUMNER: Happy to take the P

Many dealers and
distributors — and in-
deed Commodore itself
were caught off
guard last week, as the
first shipments of the
firm’s 1Mb Amiga, the
A500P, slipped into the
UK ahead of schedule.

It's estimated that some
2,000 or more A500Ps have
sneaked in, as Commodore
struggles to keep up with de-
mand for its Cartoon
Classics Pack. The 1Mb
model wasn'’t expected to ar-
rive until early 1992 and has
even taken Commodore UK
by surprise.

The firm is already shipp-
ing its Cartoon Classics
pack with an A501 0.5Mb
RAM expansion add-on,
which effectively makes it a

One meg Amiga sneaks in

1Mb machine.

These were originally add-
ed to the Screen Gems pack
last spring, as a pre-summer
offer, and bundled with the
Cartoon Classics pack later
in the year.

The new AS500P (the ‘P’,
for Plus, may be dropped in
the UK) has an additional 0.5
Mb built in, dispensing with
the need for the bulky add-
on, and leaving the expan-
sion slot free for further
upgrades.

More units of the machine
may arrive later as the firm
looks to hit its sales target of
125,000 in the UK by
Christmas. It’s already well
on the way to reaching total
sales of 1 millioninthe UKby
this time next year.

Commodore’s national
sales manager Kelly Sumner

Continued on back page
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Genic plans US revival

In the US, Mediagenic
is now operating under
Chapter 11 and
negotiating with its ma-
jor creditors to pay off
its substantial debts.

The firm, including its sub-
sidiaries, Activision Europe
and ActivisionJapanwasac-
quired by The Disc Company
attheend of lastyearbutitis
only Mediagenic US that is
filed under Chapter 11, with
Activision’s European boss
Thomas Ormond insisting to
CTW that his division is com-
pletely unaffected.

Mediagenic has already
filed a petition for re-
organization, which, if im-
plemented, would see the
majority of its $17,000,000
paid off through stock rather
than cash.

Its two major creditors are
Philips and the MGNC Fun-

ding Corp. According to
Mediagenic, both have
agreed to the proposal.
There is also a committee
which has been formed to
represent a number of
unsecured creditors and this

‘has also approved the plan.

Mediagenic has conced-
ed, however, that some
unsecured creditors will
never be paid what they are
owed.

If the plan goes through
creditors will control around
80 per cent of Mediagenic’s
common stock. The Disc
Company will be hoping that,
with the threat of the
creditors suspended, it can
make Mediagenic profitable
by concentrating on Ninten-
do and PC games, regain a
listing on the stock ex-
change, thus giving the
creditors’ stock real worth
and then begin to buy back
shares.

THIS WEEK:

Sega Europe and video
chain Blockbuster have
settled their dif-
ferences, with
Blockbuster deciding
toretail rather than rent
consoles and car-
tridges.

Earlier in the year,
Blockbuster, a US firm with
big UK ambitions, began ren-
ting Sega’s products, much
to the chagrin of the
manufacturer which im-
mediately issued a public
statement declaring that as
from October 1st, it would
take action against anyone
renting its copyrighted pro-
duct.

Blockbuster has subse-
quently decided that rather
than miss out on the boom-
ing market altogether, it will
sell the product for now, and
work towards changing

Sega’s attitude te rentals in
the future.

It will be taking Sega’s
Master System and
Megadrive plus a ‘“com-
prehensive” range of car-
tridges.

The video firm’s UK
managing director Mike Toll
told CTW: “We’re both major
firms that want to work
together rather than against
each other. At the moment
this is the only way we can
do that, but in the future |
think rental may well come
about.”

After a frosty start, rela-
tions between the console
market, or Sega at least, and
the video trade seem to be
warming, with the
Blockbuster agreement
coming in the same week as
the decision of another video
chain, Images, to stock con-
soles. (See separate story on
page three).

Sega retail deal blocks renting bust-up

BLOCKBUSTER Stocking Sega — on Sega’s terms

T2 pack pushes C64 backon TV

C64:T2on TV

Commodore last week
finally confirmed its
C64 Terminator Il pack
and announced that it
is to advertise the
veteran machine on na-
tional TV for the first
time in over five years.

As predicted by CTW last
month, the bundle contains
the C64, keyboard and a car-
tridge featuring Ocean’s Ter-
minator Il and a couple of
“worthy” titles from Domark,
Music Maker and The Image
System.

The impressive pack
comes with a £20 price hike,
retailing at £119 — a move

that has puzzled some in-
fluential sectors of the retail
trade.

Commodore is confident,
however, that the C64 will yet
again be a prime mover this
Christmas.. Indeed it is so
pleased with the Terminator
pack thatithaslinedupaTV
campaign.

The firm would not reveal
exactly how much it is spen-
ding on promoting the
veteran, saying only that it
would take a “decent chunk”
of the £5.5 million rate card
spend allocated to the 64,
Amiga and CDTV.

A spokesman for the firm
told CTW: “Terminator Il is
something special and this
yearwith thatnameanda TV

campaign behind it, it could
even outsell the Amiga.
We're certainly looking at
over 150,000 between now
and Christmas.

‘““‘Some people have
queried the price rise, but
everyone still seems to be
stocking it don’t they? | think
most people understand that
you have to pay for licences
like this.”

National sales manager
Kelly Sumner added: “Com-
puter games are great fun,
but it'’s only with software
like Music Makerand The Im-
age Systém, combined with
the C64 keyboard that
children can actually learn
and make the most of their
leisure time.”

EA links up for
multimedia push

Electronic Arts has
teamed up with two
large US firms to form a
new outfit dedicated to
multimedia activities.

The firm has linked with
Time Warner Enterprises,
which specialises in book
and magazine publishing,
and Kleiner Perkins Caufield
and Byers, which was ap-
parently instrumental in set-
ting up EA, Compaq, and
Lotus among others.

The end result of the col-
laboration is a firm called
SMSG, which will be based
in Electronic Arts hometown
of San Mateo, California.

It's understood that there
is a certain amount of EA

Continued on back page
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the Navrgator can be used with the most popular
types of home computer, including all Atari/Atari ST
models, Commodore 64, 128, VIC20 and Amiga, MSX
computers, Amstrad CPC computers as well as
Spectrum Plus/Plus 2 and Plus 3.

Even for the most demanding enthusiasts, you can be
sure that Konix joysticks will make the performance
barrier a thing of the past.
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COMPUTER PRODUCTS

The fastest reaction in the business

Export Enquiries: Konix Computer Products, Unit 35, Rassau Industrial Estate,

e Ebbw Vale, Gwent, NP3 55D. Telephone: 0495 350101
Distributors:

M Capri Marketing Limited @ Columbus M Leisuresoft
9 Dean Street, Marlow, Unit 2, Wren Nest Road, Unit 65, Sketty Close,
Buckinghamshire SL6 3AA Glossop, Derbyshire SK13 8HA Sl Brackmills Industrial Business Park,
B Lazer Distribution Northampton NN4 OPL
B Centresoft B GEM Distribution Limited Unit 2, Kingsgate Business Units,
Units 2/3, Holford Way, Lovet Road, The Pinacles, Duchy Road, Heathpark, Honiton, M sDL
Holford, Birmingham B6 7AX Harlow, Essex CM19 5TB Devon EX14 8YD Unit 10, Ruxley Corner Industrial Estate,

Sidcup, Kent




Amstrad was left look-
ing at a desperately low
share price last week,
despite a general feel-
ing within the City that
its promised “business
as usual” policy is the
safest way to ride out
the recession.

The firm recently an-
nounced poor full-year
results, which showed pre-
tax profits dropping by 54 per
cent to £20.1 million after an
exceptional item consisting
of a£20.4 million stock write-
off. Profits after tax were
even worse,down 58 per cent

to just £14.5 million.

Whilst most informed
parts of the City were expec-
ting the gloomy results —
with Amstrad pre-
announcing the £20 million
write-off in June — the
manufacturer's share-price
still took a battering. From
the pre-results level of
around 50p, it had dropped to
a 1991 low of 35p at time of
press (October 8th).

The suddendip appears to
be at least partly due to
Amstrad chairman Alan
Sugar's candid comments

about what to expect in the'

near future.
“We are faced with a

situation of world dumplng
by our competitors in most
product categories that we
trade in,” he said.

This is obviously depress-
ing news for investors, and
Sugar's answer — to com-
pete on marketing rather
than price — is very much a
long term remedy. Thus, the
1992 FY figures are already
being predicted as little more
than break-even.

But, said one senior City
sourceto CTW, it means that
— barring any more PC2000
like disasters — Amstrad
should be in a fairly strong
position once the recession
does finally disappear.

“Some people are saying
that Amstrad should move to
higher margin products,
rather than the low-end PC
market — but Amstrad can’t
run away from what it’s good
at.

“Whilst consumer spen-
ding is depressed, it's
basically stuck — it can’t
suddenly start producing
woolly jumpers. Amstrad is
right to keep spending
money on marketing, even if
it isn’t going to get the usual
sales return.

“At least then, when peo-
ple do start buying again,
they won’t have forgotten the
Amstrad name.”

CTW Monday October 14th 1991 Page 3

Shares dip, but Sugar right to keep spending — says City

SUGAR: Always candid, never woolly

Video store chooses
consoles Image

new

IMAGES: Games up

Northwest video chain
Images has made firm
strides into video
games retailing — ad-
ding Nintendo, Sega
and Atari lines to its 40
stores.

The firm has refurbished
its outlets to accomodate
the new line, with particular
emphasis on its shopfront
signs, so that customers will
immedidtely know that it is
an all-round home entertain-
ment store.

Images is curently stock-
ing the Nintendo Entertain-
ment System, Nintendo
Gameboy, Sega Master
System, Sega Megadrive
and Atari Lynx, plus a large
selection of software.

The year-old chain first
dabbled in video games
some four months ago, and
is now convinced of the
crossover potential with
video renting.

“The video trade, general-
ly, has been going through
harder times than perhaps
it's used to. It’s a question of

looking around for alter-
native but complimentary
sources ofincome — and we
clearly see games as a
growth market,” commented
Images’ managing director
Philip Royle to CTW.

Images will not be renting
any console hardware or
software, in accordance with
recent public warnings from
Nintendo and Sega.

“By the time we were look-
ing at games as a polciy, we
were well aware that renting
was very much a dead let-
ter.”

Sales Curve readies
for Nintendo assault

The Sales Curve has
announced the open-
ing salvo of its crucial
Nintendo campaign.

The firm gained a licence
to publish, after a period as a
developer, earlier this year
and has now decided that it
will launch itself with
Nebulus on Gameboy and
NES in January.

The game, originally a hit
on home formats for
Hewson, has already ap-
peared on the console in
America where it was
g\_queted as Castellian by

Triffix.

Nebulus will be followed
in the spring by Sales
Curve’s own computer hit,
Rodland — also on
Gameboy and NES.

An enthusiastic yet elo-
quent spokesperson for the
publisher offered: “We were
persuaded to launch with
these titles by the over-
whelmingly positive feed-
back that we received from
our European distributors.”

The firm is looking to
publish five titles in all on
Gameboy and NES during
1992,

New boy enters the Frey

EMAP Images has ap-
pointed a new
publisher to take over
two of its leading titles.
Mike Frey takes over as
publisher of both PC Review
and The One magazines, a
role previously occupied by
Images boss Terry Pratt.
Frey joins from EMAP
Business where he was
publishing director of Money
Week, for over four years.
He stated that he had
decided it was “time for a
change” and described his
new position as “very attrac-
tive”.
In addition, EMAP was
feeling pretty pleased with

itself over its latest edition of
Mean Machines which it
claims to have sold out of
within two days.

The firm cleaned out a
print run of 80,000 of its Oc-
tober issue in the first two
days, and has already
ordered an additional run of
20,000.

Marketing manager Marc
Swallow told CTW: “The
magazine has been selling
incredible numbers since its
launch and now its really
taken off in a big way, and
this is without the aid of any
cover promotions, just pure
brilliant editorial. It certainly
bodes well for the future.”

Virgin reshuffles as Blshop departs

Virgin Games will be
reshuffling its
marketing department
soon, with product
manager David Bishop
leaving for a new role in
the firm’s US operation.

Bishop will effectively be
head of games design in
Virgin US, a role which he
hasbeendabblingwithin the
UK on and off, having a hand
in both Rolling Ronny and
Jimmy White’s Whirlwind
Snooker.

His position will not be fill-
ed straight away but his ex-
tra duties will be taken on by
fellow product manager An-
drew Wright, who will take up
the role of marketing
manager.

Wright told CTW: “He did
a good marketing job on Jim-
my White and Wonderland,
but the bulk of the marketing

BISHOP: Designs on US career move

was controlled by me and
Bryn. David’s real forte is
games design. We're cur-

rently looking for some new
people to cope with the extra
workload.”

Leisuresoft to mllkmomtors

Ph|I|ps monitor divi-
sion has continued its
gentle assault on the
leisure market, appoin-
ting Leisuresoft as a
distributor for its
CM8833/II colour
monitor.

The monitor is currently
being bundled with
MicroProse’s F-19 Stealth
Fighter and Philips claims
that is already been a suc-
cess in the games market.
The deal with Leisuresoft is
designed to build on that
success.

The bundle retails at £269
and is another commitment
to the hardware market in
which itis becoming increas-
ingly involved.

The distributor’'s opera-
tions director, Liz Welsh of-
fered: “It's an area that until
now we haven't fully ex-

WELSH: Hardware fillip

plored. Philips monitors are
a very successful product
line which we feel will com-
pliment our business
perfectly.

“It's also another tier of
expansion in our hardware
catalogue and a further
reflection of our increasing
hardware servicing base.”

Acorn plants
TV seeds

Acom has announced a
series of TV ads to back
up its newly re-
launched Learning
Curve range running
right up to Christmas.

The ads will be running in
three regions — Yorkshire,
TVS and Granada — starting
from the first week in
November and ending in mid
December.

All in all, 400 TVRs are
planned as part of an overall
£1 million plus campaign
which includes national
press advertising. The firm is
using last year's TV cam-
paign, which apparently
resulted in some 20,000 en-
quiries about the range.

Acorn’s Simon Lovesy
told CTW: “We did some
regional TV last year with
this campaign and now
we're looking toroll it overin-
to other regions. We'll be
working closely with the
dealers to make the most of
it, including dealer direc-
tories in some press ads.

“We have found that TV
works better if you concen-
trate it into a few areas. The
areas we have chosen are
very strong Acorn areas in
terms of both education and
home use.”

Olivetti hands
PCS to XMA

Amstrad distributor
XMA has been ap-
pointed as a
distributor for Olivet-
ti’s low-end PCS range
of business machines.

The news comes with
XMA promising a spate of
new tie-ups over the coming
weeks, which will see it
broadening its overall range
and moving into new niches.

“We have seen XMA in-
crease its penetration in the
dealer channels, and further
strengthen its reputation for
pre and post sales support,”
commented Olivetti’'s
managing director John Ker-
nick.

XMA’s boss Kevin
Mansworth added: “The
Olivetti Offfices ranges com-
bine a great product portfolio
with a name which is
synonymous with quality
and reliability.”
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Lemmings signed up to
continue global swarming

The world domination
bid of Psygnosis’
ridiculously successful
Lemmings continues,
with the suicide squad
appearing on at least
seven new formats for
Christmas.

Leading Japanese
publisher, Sunsoft, is set to
be the main benefactor, hav-
ing secured the rights to the
game for the Super NES and
the Sega Genesis in both
Japan and the US. All ver-
sions will be out before
Christmas, supported by TV
advertising in both ter-
ritories.

Imagineer, having just
signed Anco’s Kick Off for
Nintendo, has landed the
rights to Lemmings on home
formats in Japan. Data East
is bringing out a coin-op of

LEMMINGS: Suicidal game that just won’t die

the game in all major ter-
ritories before Christmas.

As previously reported,
Ocean has the rights to 8-bit
Nintendo in Europe and
Australia, Atari has the
rights for the Lynx and
Krisalis has the rights for the
Archimedes.

The only major markets
left for the cutsie classic
seem to be Sega in Europe
and 8-bit Nintendo in the US.
No doubt that will be
remedied before long,
although Psygnosis boss
Jonathon Ellis would not
comment on the situation.

He did, however, offer a
reminder that Psygnosis’
own Lemmings publishing
activities have not finished
yet, with a data disk contain-
ing 80 levels due out in the
last week of November,
although a price has not yet
been fixed.

Coupe lifted
by software

The Sam Coupe ‘super
Spectrum’ is still alive
and kicking and refus-
ing to lie down, with a
new batch of software
titles lined up for
Christmas.

Domark’s Prince of Persia
leads the charge and will be
available at £14.99, followed
by Hexagonia which is some
sort of puzzle game at £9.99.

Impatience is the first of-
fering from a fledging
publisher called FREDsoft.
It's a pack containing two
puzzle games, Triltex and

. The Viking Game at £9.99.

The rather ancient Manic
Miner has been dug up and
dusted off and will appearon
the Revelation Classic label
incorporating another 40
levels on top of the original
20.

Two other releases in the
Classic range are Splat! and
Batz ‘n’ Balls both for £9.99.

A number of utility and
educational releases will
also be available. Primary
Maths Pack 1 copes with a
range of mathematical
topics for four to nine year
olds.

The Sound Machine
allows the user to convert
the machine into an all
bleeping, all beeping affair
for £14.99, whilst Comet
Assembler which also
doubles as a word processor
retails for £29.99.

The machine now comes
with 512K of memory as
standard, a 780K 3.5 inch
drive and a four disk soft-
ware bundle, at £199.

Cheetah runs Gamate blitz

Cheetah has announc-
ed a new range of titles
for its handheld
Gamate system which
should be available
before Christmas.

Titles include Mini Golf,
Tornado, Money Maze, Time
Warrior, Kung Fu Fighter,
Monster Pitfall, Vindicators,
Cosmic Fighter, Treasure

Hunter, Nightmare of Santa
Claus, Magic Jigsaw Boom
and The Snowman’s Legend.
They should arrive in time
for Christmas making 30
titles in all for the machine
retailing at £14.99 each.
Cheetah boss Howard
Jacobson told CTW: “Things
are ticking over with the
machine. Obviously the ma-
jorchains will only take Sega
and Nintendo, but we're in

some good distributors, and
it's done about as well as we
expected.

“We would have preferred
ittoarrive ayearearlierwhen
all the hype on was on the
Gameboy coming and kids
would have grabbed
anything that was remotely
like one. But, we’re a very
demanding company and
whatever we do we’re never
pleased with it.”

The format for this year’s In-Din is finally taking shape, with Hale and Pace (above) confirmed

as the cabaret for the evening. There will be no charity auction this year, but there will be chari-
ty a element of some sort, possibly in connection with local organisations rather than a na-
tional one. There will be an awards ceremony, but they’re planning to streamline the number
of gongs to a format by format basis. In all, it appears that the organisers are aiming for more
of a social event this year. Tickets remain at £100, and it takes place at the Portman Inter-
Continental Hotel in London on December 19th.

REQUIRED

PRODUCER

As Europe’s leading specialist in Entertainment Software Development we
have an exceptional opportunity for an ambitious, self-motivated individual to
join our successful development team.

The successful candidate will be required to co-ordinate and manage major
licensed projects across a range of computer and console formats.

If you have a proven track record in a managerial capacity, are articulate and
can show a working knowledge of software development then Probe can pro-
vide you with an ideal career opportunity.

We offer excellent salary based on experience, along with a company car, non
contributory pension and other appropriate benefits.

All applications will be treated in the strictest confidence.

ASSISTANT PRODUCER

REQUIRED

As ayoung, vibrant Company within the exciting leisure industry our continued
growth and expansion has led to an opportunity for an assistant to our ex-

perienced Producers.

If you are intelligent, enthusiastic and can show an aptitude for this position
then this will prove to be a very challenging role.

You will assist three Producers in their daily duties and will be involved in all
aspects of software development.

We can offer a competitive salary, non contributory pension and other ap-

propriate benefits.

All applications will be treated in the strictest confidence.

Please contact enclosing a full C.V. to:

Mr. F. McGovern
PROBE SOFTWARE LIMITED

Unit 6, 38-42 Tamworth Road, Croydon

Surrey CRO 1XU
Tel: 081-680 4142
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Cz: Commodore C64

The World’s Best Selling Home Computer

Exclusively available on a home computer cartridge, Terminator 2
brings spectacular graphics and fierce animation based
on the year’s hit movie.

Cartridge includes Modern Music Maker and
The Image System from Domark.

Available Soon - See your distributor for details.

AM'G_.A' presents
| 4
2N

£ 5 Commodore

s
Q'orc(,@ﬁ“o Commodore Business Machines (UK) Ltd
G Commodore House, The Switchback, Gardner Road,

Maidenhead, Berks SL6 7XA (0628) 770088

D( JMARK

TERMINATOR 2 TM + © 1991 Carolco International N.V. All Rights Reserved. © 1991 Ocean Software Limited. Ocean logo is a registered trademark of Ocean Software Limited.
LN TM is a registered trademark of LN Limited. All Rights Reserved. ©1991 Domark Group Ltd. All rights reserved
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Gold looks up to Klassix

US Gold’s budget arm, -

Kixx, is to revive its
16-bit label, Klassix,
next year.

Klassix was the firm’'s
original foray into the 16-bit
budget arena, with a £9.99
price point. It was scrapped
attheend of 1990in favour of
Kixx 16-bit at £7.99.

The price change was due
to other major players, par-

ticularly Ocean, undercut-
ting the label and the name
change, according to pro-
duct manager Craig
Johnson, was “because we
realised that Kixx was the
stronger brand”.

In early 1992, however,
Klassix at £9.99 will be reviv-
ed as an outlet for “premium
product” and will run
alongside Kixx 16-bit which
remains at £7.99.

Part of the Klassix range

will be the recently acquired
MicroProse backcatalogue.
Johnsonevenindicated that,
particularly in the case of
‘Prose, he may look above
£9.99 “for big box, big
manual, big value product”.
He did not confirm that
Kixx 16-bit or the £7.99 price
point was the way out,
although there have been
suggestions that£9.99 could
be the firm’s minimum price
for 16-bit games next year.

‘Fun’ mag

Alphavite has launched
yet another new look
for its former ‘fun’
magazine Your Com-
modore.

The October edition has a
complete redesign of page
layouts and logos. However,
YC’s trademark humour(?)
and content will remain
largely unchanged (it says
here).

Group editor Rick Hender-
son commented: “In the fast
moving world of teenage
computer publishing, a pro-
duct has to be updated on
occasion to remain com-

N

YC: By young adults, for young adult

relaunches

petitive. The new look YC has
been carefully crafted after
an input of reader sugges-
tion and an observation of
current trends. I’'m confident
that YC now provides the
complete entertainment
package previously absent
from the C64 magazine
market.”

Editor Jeffery Davy added:
“l am pleased to edit what is
now an even more im-
pressive product. YC has
gone from strength to
strength and this colourful
and exciting redesign can
only improve the magazine’s
position.”

WHAT?

CDTV enters
new division

Commodore has an-
nounced the formation
of a multimedia divi-
,sion, concentrating on
the CDTV.

The new division is head-
ed up by Barry Thurston who
was formerly technical direc-
tor.

He offered: “Multimedia is
no longer future technology,
it is here now and it is based
on the Amiga. Right now
Commodore has a unique
opportunity in the market —
no other solution or platform
extends across all aspects
of multimedia as does the
Amiga.”

Commodore boss Steve
Franklin added: “We are
especially lucky to have so-
meone of Barry’s calibre. To
succeed in multimedia it
takes a thorough and com-
prehensive understanding of
the technology involved and
its application to produce
solutions. That is exactly
what Barry is best at.”

WHO?
all answered in a single publication
Send a cheque for £59.99 payable to Europress Trade
Publications Ltd. to CTW at the usual address
or
Call Lesley Hunt on 0438 310106 with your
Access/Visa/ Mastercard/Eurocard details.

WHEN?

School offers TV spin with Botham

A Nottinghamshire
school is looking for
software firms to spon-
sor a major TV charity
event featuring cricket
star lan Botham.

The George Spencer
School has invited ‘Beefy’ to
launch the first part of a
scheme to raise £250,00 to
build and equip an Informa-
tion Technology Centre.

Firms can take advertis-
ing space on Botham’s mean

machine as he makes his
professional motor racing
debut next Sunday (October
14th) at Donington Park,
Leicestershire.

The event has already at-
‘tracted a wide range of
media interest, including
slots on ITV and BBC TV, as
well as TVAM. Negotiations
are also underway for a
separate documentary on
the race for ITV.

“While there are the tax
advantages for a company

getting involved, we don’t
see this as a charity exer-
cise. Through the sponsor-
ship spaces on the car and
lan’s race suit, we are pro-
viding a valuable and high
profile media package which
must be of benefit in brand
building during the pre-
Christmas period,” com-
mented organiser David
Longman.

Firms wanting further
details on how to get involv-
ed should call Longman on
021 440 4995.

Dugdale

Elite’s long time sales
and marketing director
Bernard Dugdale has
left the firm to pursue
an academic career.

Dugdale has headed back
to university to do an MBA
degree (Master of business
administration). The position
of sales and marketing direc-
tor will remain unfilled,
although Kim Wilcox will
now take responsibility for
all Elite and Encore titles.

Elite managing director
Harry Johnson told CTW:
“We haven't got a sales
director as such, we see no
need for one. What we had
previously was a marketing
oriented director and I'm
from a marketing
background so its not a pro-
blem for me to take that extra
function on-board. Bernard
was with us for a long time
though, and | think he’ll be
missed.”

WHERE?

departs for MBA

DUGDALE: Departing for university challenge

WHY?

=
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TDK proudly exhibit their certified 100% error-free Needless to say, the more your customers buy,

floppy disks. And with them, the chance for your the more your customers collect. (And, you’ll be

customers to take part in the biggest ever TDK pleased to hear, the more your profits will soar.)

‘Collectors’ promotion. Especially when you realise that this year’s prizes
Previous promotions have turned discerning are bigger and better than ever.

prove even more rewarding. corders, car alarms, TVs, CDs and

prized by serious
- collectors.z

even more 3Y2"” and 5%4" floppy disks. (Including our a prize point scheme for stockists, too.

TDK purchasers into avid TDK ® Serious collectors could find
collectors. And this year’s, should ]-g 5 ; themselves choosing between cam-

new 372" IBM compatible pre-formatted disks.) What more could we offer you? (Except, perhaps,
for the longest running TDK
‘Collectors’ promotion ever?)

Micro Floppy Disk For further information,
contact your nearest authorised

TDK floppy disk distributor.

And start collecting.

TESTED AND CERTIFIED 100% ERROR FREE

i &TDK.

BONSAI LIGHTNING 081-961 1616 - BYTECH PERIPHERALS 0344 868686 - DIRECT DISK SUPPLIES 081-977 8777 - INGRAM MICRO 0908 260160 - NEWBURY DATA 0784 461626
S]BDISKS LTD 0509 610333 - TECHNOLOGY PLC 0925 830404
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A FRESH AIR OF BREADTH

From Gameboy cartridges, through encyclopedic CDs to business packages,
Mindscape Europe is looking to cover every aspect of the console/computer
market. DAVE ROBERTS talks to boss Geoff Heath and takes a wide angle lens
for a snapshot of the firm’s current activities...

ith a cardboard cut-
Wout of Captain
Planet in one cor-

ner of Geoff Heath’s office
and a poster of Mavis
Beacon (typing tutor extraor-
dinaire) in the other, the
eclectic nature of Mind-
scape’s business is clear.

And with a development
team coming up with ideas
for new games in a room
next door to Mindscape’s
own duplication department
where the finished product is
churned out boxed up and
sent on to distributors, its
breadth of product is match-
ed by its range of
capabilities.

Not long ago Mindscape
Europe was a two man
operation. One slapping
stickers on PC, Amiga and
C64 games imported directly
from America while the other
one tried to sell the things.

Now it can take the germ
of an idea from its creative
department and end up with
10,000 disks ready to ship
out to its distributors. The
only element of the process
not handled in-house is prin-
ting.

Its activities can be split
into four main areas —
Nintendo publishing, home
computer entertainment
software, CD reference pro-
ducts and low-end DOS
business packages.

At present, its Nintendo
business is chugging rather
than charging along. Pro-
ducts such as Days of
Thunder and Paperboy have
already appeared and per-
formed well within the
parameters of the Nintendo
market.

e AR R S e S RS e o
“There’s no new
mountain bike this
year, no hula hoop, no
yo-yo, nothing new
that everyone is
talking about. The
Miracle is new and
who knows?”

Geoff Heath
R D e A R s,

But those parameters are
expanding rapidly and with
Bandai predicting sales of
400,000 units this Christmas
the firm is confident that —
with a few big games to an-
nounce — its third party
licence could turn out to be
one to print money.

On the home front, Wing
Commander Il from affiliate
label Origin has been a huge
boost. But Mindscape has
already proved it’s no slouch
itself.

The process of bringing
development in-house
started last year and the first
100 per cent Mindscape pro-
duct was Captive — a game

lauded with bucketfuls of
awards.

This year three titles will
be released from the
publisher's own develop-
ment stable — Nightmare,
Moonstone and, of course,
Captive Il.

Bridge of size

n the reference section,

which straddles both
leisure and business, there is
steady growth and explosive
potential. Mindscape
already publishes an en-
cyclopedia, an atlas and a
guide to mammals. More of
these TV Times (I never knew
there was so much in it) in-
fluenced products are plann-
ed and the market forthemis
growing.

Heath explains: “Parents
want their kids to have en-
cyclopedias and the current
price in book form is around
£1,200. They then take up a
lot of room, gather a lot ot
dust and it takes absolutely
ages to find anything.

“So if we can get the
message over to the parents
that we can get all the infor-
mation on one CD — where
the speed at which you can
find information is dazzling
and the product itself is just
s0 much more exciting and
it's less than 20 per cent of
the price — they are going to
be interested.”

In the business market,
rather curiously, Andrew
Lloyd Webber seems to be
the influence. Heath states
that he wants Mindscape to
be known as a company that
produces “really useful pro-
ducts”.

MINDSCAPE: A safe European home in troubled US times

He continues: “To com-
pete with Microsoft, Ashton
Tate and Lotus is, quite
frankly beyond our
resources. We prefer to fill
gaps with products for about
£50 that people are really go-
ing to use.”

Chief amongst these is
Mavis Beacon Teaches Typ-
ing, and indeed she does, to
more and more people. It
epitomises Mindscape’s ef-
forts in the business market,
it’s inexpensive, it fills a need
and it’s slightly more in-

teresting than product

simply called Typing Tutor.

Then of course there’s the
Miracle — aproduct that just
about defies categorisation.
It's a keyboard, but it's a
keyboard that’s also a
Nintendo add-on.

It basically links with the
console and turns piano
lessons into a series of ar-
cade style games. It's
already got many fans, the
most enthusiastic of which
is Nintendo itself which sees
the product as vital, counter-
Continued on page 10

PROGRAMMERS AND GRAPHIC ARTISTS REQUIRED
FOR IN-HOUSE DEVELOPMENT WORK.

Creating entertainment software for game consoles,
multi-media systems and 16 bit computers.
OCEAN is now offering major opportunities for 1st Class programmers and
artists to join them in producing games for the Global market. Expansion has

opened a limited number of positions working in-house, of course the
standards are high but then so are the rewards. The security of working
with a major world publisher, generous salary and productivity bonuses
in line with performance await those applicants who can demonstrate
creativity and imagination as well as proven talent in their chosen field.

PUBLISHING OPPORTUNITY

Currently we are seeking original innovative products to publish on major
systems worldwide; from storyboard to finished work, a speedy response is
assured in all cases. Please contact Gary Bracey in complete confidence at

OCEAN SOFTWARE LTD., 6 CENTRAL STREET, MANCHESTER, M2 5NS. FAX: 061 834 0650
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SPOTLIGHT

A FRESH AIR OF BREADTH

Continued from page 8

ing accusations from con-
cerned citizens that its little
black box that ate Americais
numbing the minds, if not the
reflexes, of an entire genera-
tion.

Heath is keen to stress the
potential of the product, but
the word risk also keeps
coming to mind. Computer
stockists will be wary of a
keyboard and music shops
will be petrified of the com-
puter element.

Where the Miracle will

triumph, Heath believes, isin
its ability to persuade people
itself. “When people see it,
they want it. It’s basically a
machine that says play me
andwhen dealers firsthave a
go they say they can't play
the piano, then, after a cou-
ple of minutes, they're say-
ing ‘wow! | can play the
piano’.”

He also believes that with
the Nintendo connection for
the kids and the eternal but
inexplicable desire of all
parents to force their sibl-
ings to play Greensleeves, it

could grab the public’s im-
agination.

“There’s no new mountain
bike this year, no hula hoop,
no yo-yo, nothing new that
everyone is talking about.
The Miracle is new and who
knows?”

Well quite, but then at
£299 the Miracle does cost
quite a few yo-yos, and that
may restrict its mass market
appeal.

So, that’'s the Mindscape
line-up then, cartridges, flop-
py disks, encyclopedias on
CD, business packages and

keyboards. Oh, and sound
cards, musn’t forget sound
cards, the firm now has the
UK distribution rights to the
extremely popular Ad Lib
range.

And books, obviously
books. Only last week the
firm signed the rights to a
range from US publisher
Prima, including hints and
tips books for Nintendo and
Sega, which could become
very popular just after
Christmas.

And that really is it..-
probably... for now at least.
Heath certainly seems hap-
py with his lot,and what a lot
he’s got.

“The idea always was to
have a fully integrated
business. | always wanted a
company withabroad base.|
was concerned that we
should be busy 12 months of
the year rather than just for
two months before
Christmas.”

He is certainly untroubled
by a suggestion that such a
tactic could spread Mind-
scape a bit thin. He says that
he’s quite happy to have “a
good chunk” of lots of
markets.

Mindscape is not com-
peting with Ashton Tate at

__As
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one end or Ocean at the
other. “l don’t know who’s
got Terminator Il, but it’s not
us. | can honestly say that if
we were offered Terminator
Il we would turn it down, it
just wouldn’t fit our
business, leave it to Ocean,
they’re still the best at that
sort of thing anyway.”

Claiming that he would
turn down Arnie is a tad hard
to believe. He insists it’s
nothing personal, but if
there’s room for Captain
Planet..?

Perhaps it’s just that the
cost of signing the good
Captain is more equable
with the firm’s ambitions in
and commitment to the
leisure market. Anyone go-
ing after T2 has to have their
heart, soul and wallet com-
pletely committed.

Heath does not believe in
being comitted (as in reliant)
to any one area. He believes
in broader vision, in a market
where the division between
the leisure and business
market is increasingly blur-
red, where all formatsareina
state of flux with CDs rising
steadily from the quagmire.

What neat compartment
does an encyclopedia on CD
fit into? And what is “enter-
tainment‘? | mean some peo-
ple have Arsenal season
tickets for Christ’s sake.

The key thing for Heath is
flexibility, he is not reliant on
any one market and has
created a set-up at Mind-
scape whereby the firm is in
control of so much of the
means of production that it
can respond quickly and
painlessly to any market
shifts.

The fact that its growth
from two men and some
stickers to its current
factory-filling status coincid-
ed with the acquisition of
Mindscape in the US by Soft-
ware Toolworks is by no
means a complete explana-
tion.

Toolworks is now the
parent company but along
with Mindscape, it has suf-
fered quite badly in a
depressed US market in re-
cent times.

It has certainly been in no
position to throw money into

- Europe as other big name US

publishers have been forced
to do in the past.

What it has provided is a
steady stream of product,
such as Mavis Beacon, the
Miracle and the CD
reference material, which
Mindscape has been able to
take full advantage of.

With a new president, Bob
Lloyd at the helm in the US,
Heath is confident that the
firm will look much healthier
globally in the near future,
but the sterling work done in
Europe in recent dark days
will certainly not be forgot-
ten. Od
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NEWS ANALYSIS

RISCY BUSINESS

Acom is trying once again to throw away its mortarboard
and put on a suit. BARNABY PAGE argues that its new Ar-
chimedes A5000 will meet stiff resistance in all but the
education and home markets — the very ones beyond

which Acorn is attempting to diversify...

ike any 16-year-old
L who can’t face another

two years of lessons,
Acorn is trying again to
argue that itis more than just
an education supplier and
could hold its own in the big
wide world — if only we’'d

give it a chance.

The £50 million Olivetti
subsidiary’s chance may
have come at the Acorn User
Show this weekend just
gone (October 11th-13th),
where it unveiled to the
public a low-cost but top-

perofrmance Archimedes
and a new Learning Curve
pack to complement that.
Starting at £1,499 (ex-
VAT, with a 40Mbyte hard
disk, 2Mbyte RAM and
Multiscan monitor), the Ar-
chimedes A5000 is pitched

at six areas, only two of them
in Acorn’s traditional educa-
tional market. Product
manager Kevin Coleman
identified these targets as
secondary schools, teacher-
training colleges, smaller
open-system installations
for which the A5000 can act
as an X server, VARs, par-
ticularly inimaging and train-
ing applications, DTP, and
multimedia. Let’s take them
two at a time.

Aiming any product at
DTP and multimedia is a bit
like trying the Californian
miracle cure where conven-
tional medicine has given up

hope.

Although Apple and Com-
modore have benefitted from
their associations with
those applications, most
others have failed: the pro-
blem is that DTP and
multimedia don’t really exist
any more as distinct
markets. They are too sub-
divided to be blithly targeted
as wholes.

Apple upsetting
the cart

corn will undoubtedly
fare better in schools
and colleges, but the choice
for head teachers is no

UK Release Date 24th October

A GRS

DENMARK
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KRISALIS 3

SOFTWARE LTD.

Krisalis Software Ltd, Teque House, Masons Yard,
Downs Row, Moorgate, Rotherham, 560 2HD

Tel: 0709 372290

hecess

73

Following on from our number one game Manchester United Europe, Krisalis presents “Face Off Ice Hockey". Game features:

Four player management option, substitutions ( animated 1 meg Amiga ), name of player in possession of puck, full screen
action, sin bin, abilify fo turn the referee off, 30 different countries complete with flags and managers, upto five levels of difficulty,
action replays, load and save game, pre-match entertainment, your own team docfor, the ability to view your players' individual
strengths and weaknesses, team fraining with three different disciplines, speech ( Atari ST ), team tacfics ( including the opfion fo
fight dirty! ), fighting, team stafistics, icemarks ( Amiga ), arcade only opfion ( based on the Manchester United Europe game
logic ), management only option, or full simulation option.

longer just between Acorn
and Research Machines.
Under the Local Manage-
ment of Schools (LMS)
system introduced by Mrs
Thatcher’s government,
which decentralised buying
decisions, individual
schools have more freedom
to choose the supplier they
want.

Particularly in the face of
declining consumer and
small business expenditure,
which Coleman acknow-
ledged was a problem for
Acorn, it will be surprising if
other manufacturers do not
look to the relatively
recession-proof public sec-
tor.

Apple,in particular,canbe
expected to make a serious
drive into education once its
Mac Classic production
backlogs are resolved.

That leaves VARs and
open systems — or rather, it
just leaves VARs, because
the X market is dominated by
resellers anyway. Their reac-
tion to the A5000 will be the
key to its fate in the business
market. True, it is an
impressively-specced
machine at a low price, with
a MIPS rating that is at least
a third above that of most
486-based PCs.

Ethernet and Acorn’s own
Econet are supported, and
the new RISC OS3 operating
system improves multitask-
ing as well as freeing some
150Kbyte extra RAM for the
user. There is also an empty
drive bay which makes built-
in CD ROM aviable, and like-
ly, option.

But the machine suffers
from a 4Mbyte RAM ceiling,
which is simply not enough
for some of Acorn’s target
markets, and from the
absence of industry stan-
dard software.

To counter the latter pro-
blem, Acorn is taking the
peculiar step of going PC-
compatible by emulation.
The A5000 drive can read
1.4Mbyte DOS disks as well
as Acorn’s own format, and
PC emulator software allows
Digital Research’s DR DOS 5
to run on the machine.

This means the VAR or
user can run standard
packages such as Ashton
Tate’s dBase, Microsoft Ex-
cel, Lotus 1-2-3, Microsoft
Word, WordPerfect, and X-
erox Ventura Publisher.

Brian Salter, Acorn cor-
porate affairs manager,
argued that “the inability to
read PC disks and run PC
software at a credible speed
are no longer valid objec-
tions to buying Acorn”.

True, and they ain’t valid
objections to buying IBM,
either, yet Big Blue has seen
its market share eroded for
years. It is difficult to see
how Acorn can sell a
machine on the basis of its
not being as bad as people
thought it was.

Home is where the
start is

here will also be
resistance from soft-
ware houses to a company
perceived as education-only
— afact which Neil Gardner,
product manager for the new
operating system, acknow-
ledges — and to the ARM3
RISC chip in the A5000,
which was developed by a
joint venture of Acorn, Apple
and VLSI.
Whatever the
Continued on page 22



CTW Monday October 14th 1991 Page 13

With many thanks to: Accolade, The Sales Curve and US Gold.
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Screen shots from various formats.

"The best game
Gremlin has ever
released."

94%
THE "A cross between
ne Sim City & 93%

Populous."

"Utopia is
“an excellent

GAME OF THE WEEK gdmég"'

isometric 3-D, Utopia breaks new ground in computer entertainment. &

/: )

Can you create Utopia? Now's your chance to find out.

Leading a colonising party to a barren planet you aim to create the
perfect society, where everyone has a quality of life rating of 100%.
Do you spend your money on weapons or social research? Build hospitals
or tank factories? The myriad of decisions to be made are yours, and the
fact that there are over ten different alien races all bursting for the
opportunity to wipe out the colony should speed up the decision making
process. An icon driven game with the main playing area presented in

Available on: PC (1992),
AMIGA & ATARI ST/STE.
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LAND OF THE RISING SCRUM

The game played by thugs and watched by real ale drinking sexist males has
finally made it into the public eye. Thanks largely to ITV’s hype and Will Carling’s
thighs, Britain is going all oval shaped. A World Cup is in progress, don’t you
know — and there’s a couple of rugby titles on the way to prove it. A shaven-
headed aftershave-swilling COLIN CAMPBELL reports...

most of us are to join in

these national sporting
jamborees, the more
populist and simple a game
the more likely it is that it will
grab the public con-
sciousness.

The Rugby World Cup fits
the bill perfectly. Afterall, we
invented the game, we’re not
bad at it, and many of the
tournament’s matches are
being played on the
mainland.

The computer games
business was never one to
get too anmated about mat-
ters of national sentiment,
unless of course there was a
few sure-fire sales in it. The
soccer World Cup, for exam-
ple, was responsible for
bagfuls of games, but when
soccer games sell anyway,
at any time of the year, you
had to be pretty slow not to
launch something, no matter
how dreadful.

Rugby games have never
had a chance to prove
themselves — aquick phone
around to old hand games
reviewers reveals the
possibility of two rugby
games emerging from the
past (one from Code
Masters, and the other from
Artic) neither of which ap-
pear to have had a huge ef-
fect on the charts. Add to

It’s amazing how keen

that a couple of elementary
management games, and
you're left with something
that barely qualifies as a
niche within a niche.

Sim guise has
all the luck

omark and Audiogenic

have both decided to
break the ice with a couple of
rugger games which have
already been winning critical
praise.

The designers of the
games have clearly satdown
with the more popular com-
puter interpretations of soc-
cer and American Football,
and attempted to incor-
porate the best features into
the rugby sims.

Domark’s Rugby: The
World Cup leans heavily on
the'well known soccer game
Kick Off and, while ‘rip-off’
would be far too strong an
appraisal, there’s certainly
enough similarities to make
the comparison
unavoidable. Domark itself

is keen to promote the ob- -

vious connections between
the two games (speed,
overhead viewpoint, fast
passing etc), and promo-
tional leaflets promise that
the game will become “to
rugby what Kick Off is to
football”.

Domark’s game seems
destined to become one of
the top selling games of the
next two months. It's fast,
fun and it avoids burying
itself in aspects of the real
game which could not sen-
sibly be brought over to a
computer game. That this
game could have been laun-
ched successfully without
the aid of a highly publicised
international tournament is
testament to its value.
Domark certainly seems
confident, with full page ads
appearing all over the com-
puter press, and youngsters
sat infront of their tellies at
home cheering our boys on
must be very tempted to get
in on the action when they
leaf through their favourite
games magazines. It also
features the added benefit of
actually being based on the
World Cup, so players can
get involved in the group and
knock-out system, and try to
win the tournament for
themselves.

Audiogenic’s World Class
Rugby has not enjoyed the
same level of publicity, but
it's also a noteworthy pro-
duct. The feel is more TV
Sports Football than Kick
Off, but there are elements of
the latter that surely add to
the product’s attraction. It’s
not so fast as Domark’s

game, but its more laid-back
approach seems to work a
treat.

Exorcise of relief

eviewers have thus far

praised its “invitive”
feel, and the only problem
seems to be an irritating
desire by the designers to ex-
change simple joystick skills
for frantic waggling (like in
certain athletics simula-
tions) whenever the ball gets
lost in a scrum or whatever.

Audiogenic could definite-
ly not be accused of cashing
in on a quick sporting fad.
The company is banking its
future prosperity on quality
sports games, with a clutch
of simulations lined up for
next year covering popular
as well as emerging sports.
To release a dog of a rugby
game, at this time, would
hardly promote the com-
pany’s brand image.

That only two major com-
panies are going for rugby
games reveals a ner-
vousness about the sport
which could, and really
should, be exorcised over the
coming months. Even the
small strategy merchants
have steered clear, with (cor-
rect me if I’'m wrong here) on-
ly D&H Games offering a
management game.

RUGBY: Scenes from a maul — and a ruck, scrum...

It’s clear though that pret-
ty soon we won’t need a
multi-million pound televised
sporting event to prompt
publishers into cashinginon
a sport which seems to have

been ignored almost totally.

Watch out for more Rugby
Union games next year, and
just possibly a few licenced
deals with Rugby League
teams.

Europe’s First
omputer Superstore
Opens in Croydon

PC World will be unique! The first computer superstore
of its kind in Europe — attracting 10,000 computer buyers
each week in London and the South East to its 30,000 sq. ft.
superstore on the A23 Purley Way, Croydon.

This brand new venture has ambitious plans to expand
rapldly and offers a great opportunity for people to make a
career in computers

PC World requires over 40 highly motivated staff for a
variety of positions with full training to be given.

SERVICE ENGINEERS

Experienced computer technicians required with
a proven practical ability in personal computer
repairs and upgrades. Applicants must be fully
conversant with IBM compatible hardware and
peripheral devices; and have a sound working
knowledge of the DOS environment. Age 21 plus —
immediate start.

SALES

Seeking enthusiastic, ambitious sales staff for
Europe’s first computer superstore, operating off
the Purley Way in Croydon, Surrey. Interested
applicants should be mature, self-motivated and
have a genuine interest in computers.

Applicants must be flexible with days and hours worked as the superstore will be open 7 days o week.

Call Lynn Faulkner for further information and to arrange an interview:
Vision Technology Group, 19 Progress Way, Croydon, Surrey CR0 4XD. Tel: 081-760 9727.
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Trade Day: Thursday November 14th
sponsored by CTW.

Trade

All the leading Amiga and PC leisure
companies will be at the World of
Commodore. Dealers, don’t miss out:

® Talk directly to the people who make
the products that make you money (or
annoyed)!

® Seek out the truly quirky Amiga pro-
grams that few will dare stock!

® And get the jump on every major
Christmas game!

The World of Commodore will be
Europe’s most important computer
trade event this season.

® It's tightly focused on the dominant
Amiga and fast-emerging PC markets.

® It's supported by all the big names
from the UK, mainland Europe and the
States.

® And it takes place in the vital run-up
to Christmas.

Trade tickets hotline

All those receiving CTW will
shortly be sent a pair of compli-
mentary Trade Tickets. More can
be obtained from Tamara Ward or
Katrina Windows on 0225
442244.

The World of Commodore is organised,
sold and promoted on behalf of
Commodore Business Machines (UK)
Ltd by Future Publishing, Europe’s most
successful news-stand computer maga-
zine  publisher. Official magazine
sponsor is Amiga Format, the world’s
biggest-selling Amiga magazine.
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Coming soon: the greatest
Amiga show ever held

AMIGA presents
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17 November 1991
C: Commodore

The future of
the leisure
computer
industry is
in Earils Court Il.
You are invited to
attend...

Extra space!

Now this is getting silly. Just when we
thought the show was all but full, so we
have a glittering array of companies all
looking to exhibit. Yep we can under-
stand why (and we're only a tiny bit
biased). For sure, it'll be the leisure
industry’s biggest consumer event since
the heyday of the PCW Show.

But what can we do all about these late
arrivals..?

Space one We've been able to gain some
of the space originally allocated to
German companies. It's not much, the
laws of physics are against us here.

Space two With a re-jig of the show’s
features, we can slip in more companies.

Space three (The contentious bit.) It has
to be said that one or two (three, actu-
ally) companies are being a little slow in
pre-paying for the Show. Fine. It's their
look-out. If they don’t pre-pay — in the
same way that we've pre-paid for Earls
Court II — then they don’t go. It’'s a tough
old world. But their absence would free
space for others. We’ll have to see.

Meanwhile... With 70 full colour pages
in the computer press, 600,000 leaflet
inserts, -.over 250,000 A2 poster insert,
now more than 80 slots on radio, Tube
posters, editorial coverage in Sky maga-
zine (amongst others), TV push through
Thames and Sky, plus promotion
through the Amiga Format/Commodore
campaign in NINE daily newspapers and
FIVE teenage
magazines
reaching over
THIRTEEN
MILLION
readers, the
World of
Commodore
is set to be
simply
enormous...

Confirmed exhibitors to date: Ocean, Electronic Arts, Psygnosis, Mindscape, Activision, Mirrorsoft, Amiga Direct, Power Computing, Media Direct, MicroProse, Virgin,
Gasteiner, MC Distribution, Systronix, Trojan, Gremlin, RGB, N.C. Enterprises, Manor Court Supplies, Soft Store, Supra, Siren Software, Domark, HiSoft, Amiga World,
Pandaal Marketing, Europress Software, Proton, Computer Mates, Precision Software, Rombo, We Serve, Care Electronics, SNAP, Database Direct, GVP, System 3, Zone
Distribution, Micromail, USF, Classic Computers, Microdeal, MD Office Supplies, New Dimensions, Bitcon Services, Turbo Software, EMAP Images, DTBS, TIB, Harpers
Computers, Dial A Quiz, 17 Bit Centre, Miles Better, Ross Moller, Silica Systems, Digita, Cortex, AdventureSoft, Brighton Computer Supplies, Sunrize Industries, Stratford
Tools, ICPUG, Future World, Checkmate, 2 Bit Systems, Dial A Disk, WTS, Checkmate, Videk, Connect International, New Horizons, Rubysoft, Technoplus,
Digital Creations... and CTW, Future Publishing and Commodore Business Machines (UK) Ltd.
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HOW CAN YOU SLEEP WHEN

YOUR BEDS ARE BURNING?

DALE BRADFORD returns with another impassioned plea to the independents’
favourite manufacturer. Yes, there have been a lot of complaints and, yes,
management have taken stick — but it’s only because retailers care, you know...

ith the honourable
exception of Stuart
Garrett’s contribu-

tions, CTW has enjoyed
precious little in the way of
Commodore criticism in the
last few issues: | wonder

why? Could it be that
everybody (Mr Garrett ex-
cepted) is content with their
“new improved” 45 day war-
ranty?

Or could it be that dealers
are simply gritting their teeth

and resigning themselves to
the fact that what we’ve got
is all we’'ll get?

The latter supposition, in
my opinion, but it doesn’t
end there. Several dealers of
my acquaintance are deter-

mined that this will be their
last Christmas selling Com-.
modore product. They fully
realise that they cannot
realistically de-list the Amiga
yet, but next year Com-
modore will be reaping the
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THE INDEPENDENT

results of the seeds of
discontent they have sown
this year.

“So what?”, | hear the
Maidenhead Mafia shout.
“With what the multiples
take, we need never selltoan
independent again.”

And they’re probably right.

However, the multiples
loyalty to products and
manufacturers is as deep as
a teenage girl’s loyalty to her
hit parade favourite; while us
indies are committed to the
future of the Computer
Leisure Industry — in
whatever form it takes — the
multies are committed only

SALES

The Sales Curve Ltd,

50 Lombard Road. London,
SW11 35U, Tel: (071) 585 3308,

CURVE

Amiga, Atari ST - £25.99
CBM 64 Cassette & Disk
£11.99 & £15.99

Licenced from ©Taito Corp., 1990
©The Sales Curve 1991

to the ‘Turnover Per Sq. FT.’
equation, and Heaven help
any product that fails to per-
form. It will be discarded in
the same way the glorious
Chris Waddle was dropped
by Graham Taylor.

Please Commodore, re-
cant this ludicrous changein
policy NOW, before it's too
late; for you and some of us.
You need a solid base of
loyal independents who will
stock any product you
choose to produce simply
because its has the ‘COM-
MODORE’ badge (witness
the CDTV) on it — make no
mistake, multies and new in-
novative products are unlike-
ly bedfellows and without in-
dies who else could you rely
on to stock and generate de-
mand for a new product
(witness the Amiga)?

And just as you need us,
we need you. There, I've said
it. Now can we be friends
again, please? Oh go on...

Imagine the big nobs
(ahem!) from Commodore,
Messrs Franklin, Sumner,
Pank, Anderson and
Thurston all sat around a
table devouring an enor-
mous meal with great gusto,
buxom serving wenches en-
sure wine is flowing freely
and all are having a splendid
time; it’s a little smokey by
the doorbut who cares about
that?

Outside there are two sad
little urchins in rags, faces
pressed against the window,
obviously trying to com-
municate with the jovial
ensemble, but the diners are
far too busy devouring the
feast to pay any attention to
a pair of scruffy little oiks...

The two urchins are Dale
Bradford and Stuart Garrett
and what they are trying to
tell the diners is that their
house is on fire...

Compassion killers

I was pleased to see CTW
print an article by Lloyd
Mangram about Newsfield, a
few issues back. As Mr
Mangram pointed out, Crash
and Zzap! launched many a
journalistic career and the
style and format (no pun in-
tended) of the early mags
has been much immitated
since.

The death of Newsfield
certainly deserved more than
the tasteless cover story
from the obviously doting
New Computer Express;
“Looking for Crash or Zzap!?
Don’t bother!”

And finally

an | just say abelated —
but sincere — thank you
to those awfully pleasant
chaps from Atari for their
hospitality at the recent
England v Germany match?

And can | just suggest one
small improvement should
they — or anyone else — be
planning a similar trip? How
about watching WALES next
time? While England were
losing 1-0 to Germany
WALES were beating Brazil
by the same scoreline!
Marvelous, man.

WALES play the second
leg of their European Cham-
pionship qualifier against
Germany in acouple of
weeks (they won the first
match in Cardiff) and if any
forward-thinking company
wishes to take a gaggle (oris
the collective description
still ‘whinge’?) of dealers,
I’'mavailable! ]
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The quick and easy way to save money on Cbinpiité‘r supplies is to contact M.D. Distribution. We're a young
company and yet we pride ourselves on the professional standards we have adopted from the outset.
That means you enjoy the best of both worlds -dealing with like-minded people who know all about the computer
industry, and who also know that being in business is about making a profit.

There's no doubting the quality of our product ranges either - top names in diskettes of all types,joysticks, storage
boxes, Naksha products, data switches and cables, as well as the best in Amiga, Atari and P.C. products.

In addition, M.D. Distribution offer a total support service where your every need in computer supplies can be
met. That’s how we've grown to become a force to be reckoned with - by slotting in easily with the right approach

and the right price.
For further information and a full price list rPTe;;e—ru:h;:m—or_e p—r (:iltxzt;f:rr-rl-a;o: I;v;,- e o -:
phone our hotline’ now on I I
0782-285533 or fill in the coupon j Name.. ... . Sl aniial e o e
K/’Izgogitsot:ribution E Company Address.......c.ccccoeeierererinenenecnes L o e i
Unit 3, Railway Enterprise Centre : ......................................................................................................... L :
Shelton New Road v e e e e
Stoke-on-Trent : :
L o&l .................................................................................................................. :
Tel: 0782 285533 Fax: 0782 281506 J.Telephone =i v i L S e ol

Media from the Surface Scientists
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wioo1  The Release Schedule Week 145

PLEASE ALLOW FOR SLIPPAGE.

IBM & PC COMPATIBLES SEGA MASTER SYSTEM

...OUTNOW .. ATF.2.. ...OUT NOW ALIEN STORM

...NOVEMBER ATE 2. ...OUTNOW . ASTERIX ......
AIR SUPPORT . ...NOVEMBER 3 AUSTERLITZ ...END OCTOBER ...MIRROR IMAGE BACK TO THE FUTURE 2
ALIEN BREED (1 5 .99 ...MID OCTOBER ... TEAMI7 SOFTWARE AUSTERLITZ 99 ...END OCTOBER ...MIRROR IMAGE BONANZA BROTHERS
AMNIOS ........ 5.99...0CTOBER 18 . BLOODWYCH ...OUT NOW . BUBBLE BOBBLE
AQUAVENTURA ...NOVEMBER . BLOODWYCH ...OUTNOW . CHESS ......
AUSTERLITZ .99 ...END OCTOBER ...MIRROR IMAGE - BLUES BROTHERS. ...OCTOBER 17 DIE HARD 2
BARBARIAN 2 99 ...0CTOBER 22 ......PSYGNOSIS BLUES BROTHERS .. ...OCTOBER 17 DRAGON CRYSTAL
BILL ELLIOTS NASCAR RACING 99 ...END OCTOBER ...KONAMI BOSTON BOMB CLUB ...OCTOBER 23 FLINTSTONES o
BLOODWYCH 9.99 ...END OCTOBER ...MIRROR IMAGE BOSTON BOMB CLUB ...OCTOBER 23 G i ...NOVEMBER
BLUES BROTHERS 5.99 ...0CTOBER 17 ......TITUS CADAVER ...OCTOBER 25 HEROES OF THE LANCE ...OCTOBER
BOSTON BOMB CLUB . 99 ...OCTOBER 23 PALACE CADAVER ... ...OCTOBER 25 LASER GHOST... ...OCTOBER
CAPTAIN PLANET ... 99 ...0OCTOBER 24 MINDSCAPE CHESS CHAMPION 2175 5 ...NOVEMBER LEADERBOARD ...OUT NOW
CHALLENGE GOLF . 99 ...0UT NOW ON-LINE CHESS CHAMPION 2175 ..NOVEMBER LINE OF FIRE ...NOVEMBER
CHAOS IN ANDROME 99 ...0UT NOW ON LINE CHESSMASTER 3000 . ..NOVEMBER MERCS .........

...NOVEMBER &
\.END NOVEMBER IMAGE WORKS RUNNING BATTLE
...END NOVEMBER IMAGE WORKS SHADOW DANCER..
...EARLY NOV ...MIRROR IMAGE SHADOW OF THE BEAST

99 ...END OCTOBER ...GREMLIN CHESSMASTER 3000
.99 ...IMMINENT ......... CCS CISCO HEAT .
.99 ...END NOVEMBER IMAGE WORKS CISCO HEAT ...
5.99 ...MID OCTOBER ...IMAGE WORKS DUNGEON MASTER .

CHART ATTACK (COMPIL
CHE-GUERILLA IN BOLIVIA
CISCO HEAT ..........
DEV]OUS DESIGNS

. NOVEMBER
_'NOVEMBER

EXILE i niid 5.99 ...0OCTOBER ..AUDIOGENIC DUNGEON MASTER ...EARLY NOV MIRROR IMAGE SONIC THE HEDGEHOG ...NOVEMBER 3
FEDERA TION OF I-REE TRADERS ...OUTNOW ........MIRROR IMAGE FALCON V3.0 . ...EARLY NOV SPEC. HOLOBYTE SPEEDBALL.... ...OUT NOW
FIGHTER COMM ...END OCTOBER ...IMPRESSIONS FALCON V3.0 ...EARLY NOV SPEC. HOLOBYTE SPIDER MAN ...OCTOBER
FIRST SAMURAI ....... ...MID NOVEMBER IMAGE WORKS FUN SCHOOL 4 (5-7 YEARS) ...OCTOBER 23 EUROPRESS STRIDER ...... ...OUT NOW
FLIGHT OFTHE INTRUDER . LOUT NOW. .o, SPEC. HOLOBYTE FUN SCHOOL 4 (5-7 YEARS) . ...OCTOBER 23 EUROPRESS SUPER KICK OFF ...DECEMBER
FORT APACHE ...MID OCTOBER ...IMPRESSIONS FUN SCHOOL 4 (7-11 YEARS) ...OCTOBER 23 EUROPRESS TOM AND JERRY ...JANUARY
FUN SCHOOL 4 (5 .99...0CTOBER 16 . FUN SCHOOL 4 (7-11 YEARS) ...OCTOBER 23 EUROPRESS AENON2 i ...OCTOBER
FUN SCHOOL 4 (7-11 YEARS) 4.99 ...0OCTOBER 16 FUN SCHOOL 4 (UNDER 5'S) ...OCTOBER 23 ......EUROPRESS
FUN SCHOOL 4 (UNDER 5'S) 4.99 ...OCTOBER 16 . FUN SCHOOL 4 (UNDER 5'S) . ...OCTOBER 23 ......EUROPRESS 5
G.B.ROUTE PLUS ....... 9.95 ...OCTOBER 17 IAN BOTHAM'S CRICKET .... ...IMMINENT . CELEBRITY SOFTWARE
IAN BOTHAM'S CRICKET . 9.99 ...0OCTOBER .. INTELLIGENT STRATEGY GAMES i 5 ...OCTOBER 30 ......OXFORD SOFTWORKS MASTER SYSTEM
INTELLIGENT STRATEGY GAMES 5 4.95 ...0CTOBER 30 . INTELLIGENT STRATEGY GAMES 5 ..OCTOBER 30 OXFORD SOFTWORKS POPULOUS =i il il sl g 34.99 ...OUTNOW ......... TECMAGIK
IRONLORD ......... ...OUT NOW IRON LORD .. ...OUT NOW ACTION 16
KING OF CHICAGO ...OUT NOW IRON lé)RDS o ...OUTNOW . ACI']ONDI6V o
KNIGHTMARE ...NOVEMBER ...... KID WORKS CREATIVITY KIT 5 ...END OCTOBER ...ABLAC DAVIDSON
LEANDER..... ...NOVEMBER 21 ...PSYGNOSIS KILLING CLOUD . ...OUT NOW IMAGE WORKS SEGA GAME GEAR
LEMMINGS DATA DISK . ...NOVEMBER 26 ...PSYGNOSIS KILLING CLOUD .. ...OUT NOW IMAGE WORKS BASEBALL .. ...OCTOBER .
LOTUS TURBO CHALLENG ...END OCTOBER ...GREMLIN KING OF CHICAGO . ...OUT NOW MIRROR IMAGE DONALD DUC] ...DECEMBER
MAGIC POCKETS ....... ..MINDSCAPE KING OF CHICAGO .. ...OUTNOW . MIRROR IMAGE FACTORY PANIC ...OCTOBER
MAGIC STORY BOOK SOFT STUFF LEMMINGS DATA DISK ...NOVEMBER 26 ...PSYGNOSIS FANTASY ZONE ...DECEMBER
MAGNETIC SCROLLS VOL.1 MAGNETIC SCROLLS LETS SPELL AT HOME ... ..OUT NOW SOFT STUFF FROGGER...... ...NOVEMBER
MANIC MINER ... OFTWARE PROJECT LETS SPELL AT THE SHOPS ..OUT NOW SOFT STUFF GOLDEN AXE ...OCTOBER
MEGA LO MANIA MAGE WORKS LETS SPELL OUT AND ABOUT ...OUT NOW SOFT STUFF HALLEY WARS ...DECEMBER
MIG-29M SUPER FULCRUM . ...0U1 ..DOMARK LONEWOLE = i it ...OCTOBER AUDIOGENIC JOE MONTANA FOOTBALL . ...OCTOBER
MOONSTONE 9.99 . .'NOVEMBER 21 ...MINDSCAPE MAGNETIC SCROLLS VOL.1 . ...OUTNOW . MAGNETIC SCROLLS LEADERBOARD ...NOVEMBER
ONSLAUGHT. ...END NOVEMBER MIRROR IMAGE MAVIS BEACON 2............. ...NOVEMBER MINDSCAPE NINJA GAIDEN ...NOVEMBER
...NOVEMBER 7 ...... PSYGNOSIS MAVIS BEACON 2 (WINDOWS ...DECEMBER . MINDSCAPE ...OCTOBER
...MID OCTOBER ...GREMLIN MEGA FORTRESS-HD ...OUT NOW MINDSCAPE ...NOVEMBER
.<BARLY DEC........;PSS MEGA FORTRESS-HD .. ...OUT NOW MINDSCAPE ...OCTOBER ...
REALTHINGS 'SAFARI" . 5 ...OCTOBER RGB STUDIOS MEGA FORTRESS-LD ...OUT NOW MINDSCAPE ...NOVEMBER
REALTHINGS 'SEA LIFE . 95 ...OCTOBER ..RGB STUDIOS MEGA FORTRESS-LD ...OUT NOW MINDSCAPE ...DECEMBER
ROBOZONE ........ 99 ...MID OCTOBER ...IMAGE WORKS MEGAFORTRESS HD. ...OUT NOW MINDSCAPE ...DECEMBER
ROLLING RONNY 99...0UT NOW ..VIRGIN MEGAFORTRESS HD ...OUT NOW MINDSCAPE SPIDER MAN ...DECEMBER
RUGBY - THE WORLD CUP 99...0UT NOW ..DOMARK MEGAFORTRESS LD ... ...OUT NOW MINDSCAPE SUPER KICK OFF 99 ...DECEMBER
STARGLIDER 2 . ...END NOVEM MIRROR IMAGE MIG-29M SUPER FULCRUM ...OUT NOW DOMARK WOODY POP ...NOVEMBER
SUPAPLEX .. 99...0CTOBER 23 ...... OBITUS.. . 'NOVEMBER 13", PSYGNOSIS
SUPER HEROES (COMPILATION) 99...MID OCTOBER ... gg:\]}:—?FOR S ...NOVEI\élBER [
SUPER SPACE INVADERS 99 ...END OCTOBER . ...MID OCTOBER
THE SHOE PEOPLE.. ...END OCTOBER . REACH FOR THE SKIES ...MID OCTOBER S¢ SEGA MEGADRIVE
TINTIN ON THE MO .99 ... iinesss ACT RIDERS OF ROHAN ...END OCTOBER ... 688 ATTACK SUB ...OUT NOW
TURTLES ARCADE .99, i 2] u S RIDERS OF ROHAN ...END OCTOBER ...PSS BACK TO THE FUTURE 2 ...NOVEMBER
ULTIMA : 3RS s MINDSCAPE ROBIN HOOD..... 5...OCTOBER 14 . BACK TO THE FUTURE 3 ...NOVEMBER
UTOPIA S Sl b S L a6 50029,.99 S OCTOBER 145502 GREMLIN ROLLING RONNY ...OUTNOW . BONANZA BROTHERS -:-OCTOBER: s
SCROOGE (A CHRISTMAS CAROL) 5...OCTOBER 14 . BUCK ROGERS ... ...NOVEMBER
SPACE WRECKED ...OCTOBER . BURNING FORCE ...DECEMBER
ATARI ST SPEEDBALL 2 . ...ouT NOW CALIFORNIA GAMES ...DECEMBER
SPEEDBALL 2 ...OUT N ..IMAGE WORKS DARK CASTLES ...OCTOBER 16
ATR.2: 700 9,99 JOUTNOW. = 4] ACTION 16 STARGLIDER 2 ...END NOVEMBER MIRROR IMAGE DECAPATTACK .OUT NOW
AUSTERLIT?Z ...END OCTOBER ...MIRROR IMAGE SUPER CAR PAK ACCOLADE DONALD DUCK DECEMBER
BARBARIAN 2 99...0CTOBER 22 . SYGNOSIS SUPER SPACE INVADERS . F22 INTERCEPTO! ...NOVEMBER
BEAST2 ... ...OCTOBER 31 SYGNOSIS TEAM SUZUKI .......... FIRE SHARK ...DECEMBER
BLOODWYCI ...END OCTOBER ...MIRROR IMAGE TINTIN ON THE MOON GOLDEN AXE ...DECEMBER
BLUE MAX .. .99 ...OCTOBER 31 M E TINTIN ON THE MOON JEWEL MASTER ...NOVEMBER
BLUES BROTHERS 99...0CTOBER 17 . TURTLES ARCADE . 2 R IMAGE WORKS KILLING GAME SHOW ...OCTOBER
BOSTON BOMB CLUB . 99 ...0OCTOBER 23 TURTLES ARCADE .. ...MID NOVEMBER IMAGE WORKS LAKERS V CELTICS .. ...OCTOBER
CAPTAIN PLANET 99...0CTOBER 24 . TV SPORTS BASEBALL ...EARLY NOVEMBER CINEMAWARE MARBLE MADNESS ...DECEMBER
CARTHAGE ........ ...OCTOBER 31 s TV SPORTS BASEBALL ...EARLY NOVEMBER CINEMAWARE MERCS . iiai s, ...NOVEMBER
CHART ATTACK (COMPILATION) 99 ...END OCTOBER ...GREMLIN TV SPORTS BOXING . ...OCTOBER 24 . MONSTER WORLD ..JANUARY ...
CISCO HEAT ........ 99 ...END NOVEMBER IMAGE WORKS TV SPORTS BOXING .. ...OCTOBER 24 . NINJA BURAI ...NOVEMBER
DEVIOUS DESIGNS ...MID NOVEME IMAGE WORKS TV SPORTS ROLLERBABES ...OCTOBER 24 . OUT RUN ...NOVEMBER
EXILE ...OCTOBER TV SPORTS ROLLERBABES . ...OCTOBER 24 . PHANTASY ...OCTOBER
FALCON .99 ...OUT NOW ULTIMA 7.. ...NOVEMBER PHEUOS = oo s vsiinis ...DECEMBER
FEDERAT ION OF FREE i 9.99...0UT NOW MlRROR IMAGE ULTIMA 7 ...NOVEMBER ...MINDSCAPE RINGS OF POWER ...NOVEMBER
FIGHTER COMMAND . 9.99 ...END OCTOBER ...IMPRESSIONS WING COM ROAD RASH ...OUT NOW
FIRST SAMURAL .. 99 ....EARLY DEC.. ..MIRROR IMAGE ACCESSORY PACK HD .. 14.99...0UT NOW ......... MINDSCAPE ROBOCOD ...DECEMBER
FORT APACHE .. .99 ...MID OCTOBER ...IMPRESSIONS WING COMMANDER 2 SPEEC SHADOW OF THE BEAST ...NOVEMBER
FUN SCHOOL 4 (5-7 YEARS) ...OCTOBER 16 . ACCESSORY PACK HD 14.99 ...OUT NOW ......... MINDSCAPE SHINING AT THE DARKNESS . ...OCTOBER
FUN SCHOOL 4 (7-11 YEARS) ...OCTOBER 16 . WING COMMANDER 2 SPEECH SPEEDBALL 2 ...OCTOBER
FUN SCHOOL 4 (UNDER 5'S) 99...0CTOBER 16 . ACCESSORY PACK LD . 14.99 ...OUT NOW ...MINDSCAPE SPIDER MAN ...OUT NOW
IAN BOTHAM'S CRICKET ...... 99 ...NOVEMBER . WING COMMANDER 2 - HD 39.99...0UT NOW MINDSCAPE STARFLIGHT ... ...OUT NOW
INTELLIGENT STRATEGY GA 95...0CTOBER 30 . WING COMMANDER 2 - HD . 39.99 ...0UT NOW MINDSCAPE STREETS OF RAGE ...OUT NOW
IRON LORD . ...OUTNOW .. WING COMMANDER 2 - LD .. 39.99...0UT NOW ...MINDSCAPE THE IMMORTAL ...NOVEMBER
KING OF CHIC. 9.99...0UT NOW .. TOE JAM AND EA ...OCTOBER
KNIGHTMARE........ 9.99...NOVEMBER ...... MOKIE =2 s ...DECEMBER
LEMMINGS DATA D! 4.99 ...NOVEMBER 26 ...PSYGNOSIS WRESILI: WAR 99 ...0OCTOBER
LOTUS TURBO CHALLENGE 2 ...EARLY NOV ......GREMLIN IBM CD ROM XENON:2 vy ot ...NOVEMBER
MAGIC POCKETS .... ...OUTNOW .. MINDSCAPE GAMES PACK | . ...OUT NOW ......SOFTWARE TOOLWORKS
MAGIC STORY BOOK ...OUT NOW OFT STUFF GAMES PACK 2 ...OCTOBER 21 SOFTWARE TOOLWORKS

9 ...OUT NOW

MAGNETIC SCROLLS VOI 7
...OCTOBER 16

MEGA LO MANIA .......

MAGNETIC SCROLLS GROLIEN ILLUSTRATED ENCYCLOPAEDIA
MAGE WORKS MAMMALS

..OCTOBER 17 SOFTWARE TOOLWORKS

SOFTWARE TOOLWORKS
SOFTWARE TOOLWORKS SPECTRUM

MIG-29M SUPER FULCRUM ...OUTNOW ........DOMARK TIMETABLE OF HISTORY S & I. 3...0OCTOBER 21

ONSLAUGHT............... ...END NOVEMBER MIRROR IMAGE WORLD ATLAS V20 .............. ...OCTOBER 17 SOFTWARE TOOLWORKS CHART ATTACK (COMPILATION) ......T ...END OCTOBER ...GREMLIN
REACH FOR THE SKIES ...EARLY DECEMBER PSS WORLD ATLAS V2.0 MULTIMEDIA . i ...NOVEMBER I SOFTWARE TOOLWORKS CISCO HEAT ...MID NOVEMBER IMAGE WORKS
ROBOZONE ........ ...MID OCTOBER ...IMAGE WORKS LEMMINGS ...NOVEMBER ...... PSYGNOSIS
ROLLING RONNY ...OUT NOW IRGIN ROBOZONE .. ...MID OCTOBER ...IMAGE WORKS
RUGBY - THE WOR ...OUT NOW 2 SUPER HEROES (COMPILATION) ...MID OCTOBER ...DOMARK
STARGLIDER 2 . \END NOVEMBER MIRROR IMAGE SUPER SPACE INVADERS END OCTOBER ...DOMARK
STRATEGO .. ...OCTOBER 16 ...... ACCOLADE AMSTRAD CPC THE SHOE PEOPLE . END OCTOBER ...FIRST CLASS
SUPER HEROES (COMPILATION) 99 ...MID OCTOBER ...DOMARK CHART ATTACK (COMPILATION) 14.99 ...END OCTOBER ...GREMLIN TURTLES ARCADE . ...MID NOVEMBER IMAGE WORKS
SUPER SPACE INVADERS 99 ...END OCTOBI;R ...DOMARK CHART ATTACK (COMPILATION) 19.99 ...END OCTOBER ...GREMLIN WORLD CLASS RUGBY 10.99 . OCTOBER ........ AUDIOGENIC

THE SHOE PEOPLE.......
TINTIN ON THE MOON

...FIRST CLASS CISCO HEAT ...
...OUT NOW ACTION 16 CISCO HEAT
99 ...MID NOVEMBER IMAGE WORKS ROBOZONE

15.99 ...END NOVEMBER IMAGE WORKS
10.99 ...END NOVEMBER IMAGE WORKS
15.99 ...MID OCTOBER ...IMAGE WORKS

sl
D
D
I
D
...NOVEMBER MINDSCAPE ROBOZONE T 10.99 ...MID OCTOBER ...IMAGE WORKS
...END OCTOBER ...GREMLIN SUPER HEROES 5 D 19.99...MID OCTOBER ...DOMARK COMMODORE 64/128
5.99 ...MID OCTOBER ...IMAGE WORKS SUPER HEROES (COMPILATION) T 1499 ...MID OCTOBER ...DOMARK CHART ATTACK (COMPILATION) ......D 19.99 ...END OCTOBER ...GREMLIN
SUPER SPACE INVADERS . D 17.99 ...END OCTOBER ...DOMARK CHART ATTACK (COMPILATION) 14.99 ...END OCTOBER ...GREMLIN
SUPER SPACE INVADERS . T 10.99...END OCTOBER ...DOMARK CISCO HEAT .. 15.99 ...END NOVEMBER IMAGE WORKS
ARCHIMEDES THE SHOE PEOPLE D 15.99...END OCTOBER ...FIRST CLASS CISCO HEAT .. 10.99 ...END NOVEMBER IMAGE WORKS
THE SHOE PEOPLE T 10.99 ...END OCTOBER ...FIRST CLASS DEVIOUS DESIGNS . 15.99 ...MID OCTOBER ...IMAGE WORKS
ILLUSIONIST ...OUT NOW & 3 TURTLES ARCADE D 15.99...MID NOVEMBER IMAGE WORKS DEVIOUS DESIGNS . 10.99 ...MID OCTOBER ...IMAGE WORKS
MAGIC STORY BOOK . 95 ...IMMINENT OFT STUFF TURTLES ARCADE .. T 10,99 ...MID NOVEMBER IMAGE WORKS EXILE ‘i 5.0l 11.99...OCTOBER . .AUDIOGENIC
MAGNETIC SCROLLS VOL.1 99...0UT NOW MAGNETIC SCROLLS FORMULA 1-3D . 15.99 ...IMMINENT .SIMULMONDO
SCOREDRAW 1.95...0UT NOW CLARES FORMULA 1-3D. 10.99 ...IMMINENT .SIMULMONDO
VOXBOX ... .61.95...0UT NOW ..CLARES CDTV GP TENNIS MANA! 15.99 ... IMMINENT .SIMULMONDO
GP TENNIS MANAGER 10.99 ...IMMINENT .SIMULMONDO
ANIMALS IN MOTION ... 29.99 ...IMMINENT . ROBOZONE .. 15.99 ...MID OCTOB ...IMAGE WORKS
APPLE MACINTOSH CD ROM CHAOS IN ANDROMEDA .. IMMINENT . ROBOZONE .. 10.99 ...MID OCTOBER ...IMAGE WORKS
FALCON COLLECTION .. ..END OCTOBER ...IMAGE WORKS ROLLING RONNY . 14.99 ...0UT NOW .VIRGIN
GROLIEN ILLUSTRATED ENCYCLOPAEDIA ...346.63 ...OCTOBER 17 .........SOFTWARE TOOLWORKS ~ HOUND OF THE BASKERVILLES ..OUT NOW ROLLING RONNY..... ...9.99 ...OUT NOW .VIRGIN
TIMETABLE OF HISTORY S & I............... 116.33...0OCTOBER 17 ......SOFTWARE TOOLWORKS ~ PSYCHO KILLER...... ..OUT NOW RUGBY - THE WORLD CUP 14.99 ...OUT NOW .DOMARK
THE SIGN OF FOUR ...IMMINENT . RUGBY - THE WORLD CUP 10.99 ...OUT NOW .DOMARK
TOWN WITH NO NAME -.IMMINENT . SPEEDBALL 2 .. 14.99 ... .IMAGE WORKS
BALLISTIC 5 . WOMEN IN MOTION ..OUTNOW . SPEEDBALL 2 10,99, .IMAGE WORKS
. RENON2 =55, 0, s 2 ...OCTOBER 30 ......MIRRORSOFT STRATEGO 4799, .ACCOLADE
MIKE DITKAS POWER FOOTBAL 4.99 ...OCTOBER 23 ACCOLADE STRATEGO.. :99:, .ACCOLADE
TURRICAN .. 9.99 ...0UT NOW SUPER HERO! 0.99..:: .DOMARK
SUPER HEROES (COMPILATION) T 14.99...MID OCTOBER ...DOMARK
NINTENDO ENTERTA NMENT SYSTEM SUPER SPACE INVADERS D 14.99 ...END OCTOBER ...DOMARK
SPECTRUM + 3 SUPER SPACE INVADERS ..T 10.99...END OCTOBER ...DOMARK
CALIFORNIA GAMES THE SHOE PEOPLE . .D 15.99...END OCTOBER ...FIRST CLASS
CHART ATTACK (COMPILATION) ......D 19.99...END OCTOBER ...GREMLIN DIGGER .00 s THE SHOE PEOPLE . T 10.99...END OCTOBER ...FIRST CLASS
THE SHOE PEOPLE 15.99...END OCTOBER ...FIRST CLASS MARBLE MADNESS TURTLES ARCADE . D 1599 .. .MID NOVEMBER IMAGE WORKS
TIME LORD TURTLES ARCADE . T 10.99...MID NOVEMBER IMAGE WORKS

ABLAC DAVIDSON COMPLEX IMAGE WORKS MIRRORSOFT SEGA
ACCOLADE CP SOFTWARE IMPRESSIONS MPH COMPUTERS SIMULMONDO
ACTION 16 DIGITAL INTEGRATION KONAMI ON-LINE SOFT STUFF
AUDIOGENIC DOMARK LCL OXFORD SOFTWORKS SOFTWARE PROJECTS
A.V. SOFTWARE DREAM FACTORY LEISURELAND PALACE SOFTWARE SPECTRUM HOLOBYTE
CCS ECLIPSE MAGNETIC SCROLLS PSS TEAM 17 SOFTWARE
CELEBRITY SOFTWARE EUROPRESS M B GAMES PSYGNOSIS TECMAGIC
CINEMAWARE FIRST CLASS MINDSCAPE RGB STUDIOS TITUS
CLARES GREMLIN GRAPHICS MIRROR IMAGE SCHOOL SOFTWARE VIRGIN MASTERTRONIC

Publishers to include your products telephone Debbie Magrane at Inter-Mediates on 0279 600770
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BUY 10 - GET 2 ABSOLUTELY FREE
& OFFICE DATA

DISKETTE STORAGE BOXES

AMAZING OFFER, EXCLUSIVE TO SJB, WITH

DF40L | 3.5" 40 Capacity EVERY 10 OF THE SAME TYPE OF DF BOXES
DFSOL | 3.5" 80 Capacity | YOU BUY, WEWILL GIVE YOU 2 OF THAT TYPE
ABSOLUTELY FREE! OFFER CLOSES 31.10.91
DF50L | 5.25" 50 Capacity LOOK AT THESE FABULOUS FEATURES
. SMOKED PERSPEX LIDS
DF100L | 5.25" 100 Capacity SUPPLIED WITH DIVIDERS
NEW LOWER PRICES
K‘S FROM om H 90 HINGED, LOCKABLE LIDS
PR ' ATTRACTIVE RETAIL PACKAGING
FULL RANGE AVAILABLE

ONLY 5JB OFFER YOU . . .

*SUBJECT TO MINIMUM ORDER, CALL FOR DETAILS.

SATURDAY DELIVERY AVAILABLE B8 FREE P.0.S. MATERIAL AVAILABLE
SJB ARE MAIN DISTRIBUTORS FOR:
PLAIN LABEL DIRECT DELIVERY AVAILABLE E%A/;M\gRB ATIM @ BASF © AMSOFT 3" o
DORE e UNBRANDED
IMMEDIATE CREDIT TERMS AVAILABLE mgzlmc, 2 ATA CARTRIDGES o
AAGNETIC TAPE o DISK STORAGE
GENEROUS C.WW.0. DISCOUNTS BRI guatyeise
LARGE STOCKHOLDING FOR %%TE%D ﬁ(’ggg’g ﬂiBT?NSC g ;leT
el LU L HOLDERS  TEQNICHE PCW KEYBOARDS
W I 0 G [0[RI 18] CLEANING KITS AND MUCH MORE!

. 2

SJB DISKS LIMITED

JUBILEE DRIVE

LOUGHBOROUGH a—  am— a—
LEICS. LE11 0XS o ——
PHONE 0509 610333 B e
FAX 0509 610235 T A
SOUTHERN SALES OFFICE

PHONE 0923 211751 YOUR IMMEDIATE
FAX 0923 211752

CHOICE

ALL PRICES EXCLUDE VATE. & O.E.

Don't miss . . . the latest from LANDER

Count e Add

SorTware ...anew name for an old friend!

4.(«-5“‘.“

The first title to be launched under
Scetlander's new trading style and
name brings even higher standard
to educational software.

Count and Add is the ideal first
maths program for the under 7s.

It has all our usual features + even
better sound, speech and graphics. Released
Feature packed value for PC, AMIGA, ST
and Arc/A3000 - RRP £25.99

Spectrum & C64 - RRP £12.99 (cass) £16.99 (disc)

PC, AMIGA, ST, Arc/A3000,

Colour Spectrum, C64

Brochures
Posters _
Demo discs

Contact USD
0260 299401

From
leading
distributors

incl. Centresoft,
Leisuresoft, SDL,
HB Marketing,
Rickitt,
GEM.

Serious fun with words 5-14+

Fun maths for 5-12 +

More details from USD or contact Liz Ibbotson

LANDER SOFTWARE
74 Victoria Crescent Road, Glasgow G12 9N UK
Tel + 44 (0)41 3571659 Fax + 44 (0)41 357 5034

LANDER SOFTWARE is a trading name of ScetlanderLltd . a m o & ®

3.5" Unbranded

Diskettes ?
T

[ T

B

They might all look alike -
but there is a difference!

The only similarity between our diskettes and those
of a lower grade is the price.

¢ Only product of consistent quality supplied

¢ Guaranteed quality as supplied to duplicators
¢ Regular supplies always available from stock
¢ Payment accepted by credit card

BMP

TRADING COMPANY

Execo House, 182 Royal College Street, London NW1 9NN
Telephone: 071- 482 1711 Fax: 071-267 2062
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CHARTAL

Compiled by Gallup
on behalf of ELSPA

WEEK ENDING October 5th 1991

MARKET SHARE BY FORMAT

% UNIT SALES

PRICE THIS LAST 2WKS 3WKS

CATEGORY  MACHINE TYPE WEEK WEEK AGO AGO

ALL PRICES COMMODORE 64 252 25.7 245 26.3
COMMODORE AMIGA 229 217 23.2 20.0
SPECTRUM 17.0 16.9 17.7 19.0
AMSTRAD 95 10.2 9.8 11.2
ATARI ST 89 8.6 9.2 8.7
SEGA 8-BIT 42 43 47 45
NINTENDO CONSOLE 35 3.7 34 28
SEGA MEGADRIVE 3.2 33 25 28
PC COMPATIBLE 19 22 16 1.3
NINTENDO GAMEBOY 1.6 1.5 14 1.3
SEGA GAMEGEAR 1.5 0.9 09 14

FULL PRICE COMMODORE AMIGA 46.7 416 48.0 40.7
COMMODORE 64 18.8 229 179 224
ATARI ST 15.0 128 143 13.8
SPECTRUM 8.8 10.2 10.4 12.1
AMSTRAD 58 6.1 5.0 71
PC COMPATIBLE 48 55 3.6 3.1

BUDGET COMMODORE 64 33.2 32.2 325 325
SPECTRUM 246 235 252 255
COMMODORE AMIGA 18.6 19.0 17.0 16.7
AMSTRAD 13.2 14.1 14.4 14.9
ATARI ST 8.6 8.9 9.0 8.6
PC COMPATIBLE 12 15 1.1 0.9

CARTRIDGE SEGAS8-BIT 289 30.1 33.7 34.1
NINTENDO CONSOLE 242 25.7 245 210
SEGA MEGADRIVE 21.7 225 17.8 215
NINTENDO GAMEBOY 10.8 104 10.1 9.7
SEGA GAMEGEAR 104 59 6.7 9.7
COMMODORE 64 28 26 38 34
ATARI LYNX 0.6 19 32 20
ATARI CONSOLE 0.6 0.7 — —
Shares shown thus ‘—’ are below the cutoff point of 0.5 per cent

TOP 20 ALL FORMATS (FULL PRICE)

RANK

TWLWTITLE FORMATS PUB.LABEL

1 — TERMINATOR2 SP CO AM ST AG OT OCEAN

2 1 JWHITEWWINDSNOOKER —- — — ST AG — VIRGIN

3 — MAGICPOCKETS — — — ST AG — RENEGADE

4 3 MAN.UNITEDEUROPE SP CO AM ST AG OT KRISALIS

5 4 RAINBOWCOLLECTION SP CO AM ST AG — OCEAN

6 2 SILENTSERVICE2 — — — — AG OT MICROPROSE

7 7 FLAMESOFFREEDOM — — — ST AG — RAINBIRD

8 — LASTNINJA3 — CO — — AG — SYSTEM3

9 10 SPEEDBALL2 — CO — ST AG OT MIRRORSOFT

10 5 RODLAND SP CO AM ST AG — STORM

11 9 DIZZYCOLLECTION SP COAM — — — CODEMASTERS

12 18 HEROQUEST SP CO AM ST AG — GREMLIN

13 11 MONKEY ISLAND — — — ST AG OT US.GOLD

14 8 CRUISEFORACORPSE — — — — AG — US.GOLD

15 6 THUNDERHAWK — — — ST AG — COREDESIGN

16 — MULTIPLAYERSSOC.MAN. SP CO AM ST AG — D&HGAMES

17 — RAILROADTYCOON — — — ST AG OT MICROPROSE

18 12 BIGBOX SP CO AM ST AG — BEAUJOLLY

19 — EYEOFTHEBEHOLDER — — — — AG OT US.GOLD

20 16 LEMMINGS — — — ST AG OT PSYGNOSIS

KEY: SP — Spectrum; CO — Commodore C64; AM — Amstrad;
ST — Atari ST; AG — Amiga; OT — Other

All Gallup software charts are the copyright of ELSPA from April 1st 1990. The charts
published weekly in CTW are extracts from ‘CHARTALK’ which is compiled in report form
both weekly and monthly by Gallup on behalf of ELSPA. There are 25 charts in
‘CHARTALK’ covering all formats, pricepoints and with market share statistics.
‘CHARTALK’ is available from the general secretary at ELSPA on 0386 830642/831223 —
or write to him at Arden Mill, North Littleton, near Evesham, Worcestershire, WR11 5QP.
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STOCKWATCH

by Colin Campbell

HUDSON HAWK

HEAD OVER HEELS
MEGAFORTRESS
TURBOCHARGE
WORLD CLASS RUGBY

With fast and furious
pace, Ocean seems to be
knocking out big name tie-ins
like there’s no tomorrow.

No sooner has Terminator 2
gone straight out of the shops
and into the kids’ sweaty
hands, than that other big
movie hit (ahem) Hudson
Hawk is poised to fill up the
gaps in the Ocean Amiga
onslaught. This is a licence
with a difference, in that —
despite the critical drubbing of
the film — the game actually
delivers on most fronts.

Similar in some ways to
Titus’ Blues Brothers, Hudson
Hawk manages to remain
faithful to its subject matter,
and remain a damn fine game
in the process. Sure, we’ve all
seen the scrolling, multi-level,
platform situation before, but
Hudson rises above this with
some of the most charismatic
animation around, and a fien-
dishly well-designed game to
boot.

There’s a downside, of
course. Thanks to an unfair
panning by the critics, the film
emptied theatres up and down
the country. But Ocean’s game
should garner enough reviews
to overcome this litle hiccup.

More power to Ocean for
coming up with class product
which has the strength to suc-
ceed on its own merits.

Ocean’s budget label The
Hit Squad has also been busy of
late. One particular game
which the kids have been gagg-
ing for is Head Over Heels.
Finally due for shipping, this

16-bit Amiga remake of
everyone’s Spectrum favourite
may not look like a game to top
the charts in 91, but you can
bet that’s where it’s headed.

Already given such
teverishly high ratings as 92%
in Amiga Power , this is one
product which defies the phrase
‘they don’t make ’em like they
used to’. With Head Over
Heels, they’ll probably sell ’em
like they used to as well.

PC owners are in for their
usual dose of grandiosity very
soon, in the form of Megafor-
tress from Mindscape. Perhaps
most notable for the fact the
game is based on a novel,
Megafortress offers punters the
chance to fly a B52 modified
for stealth capabilities.

Taking into account the fact
that the less realistic the flight
sim the more enjoyable it
usually is, Megafortress should
favour quite well with the
harsh PC critics. The
reviewer’s vote is still out on
this one, but expect fair
coverage.

As always, Mindscape is ac-
companying the release with its
usual mammoth ad spend,
something which, if nothing
else, reinforces its position as a
major player in the PC market.

Also set to do big things is
World Class Rugby. A firm
favourite this autumn (see ac-
companying Rugby feature),

-Audiogenic’s simulation of

that most manly of sports cap-
tures that clash of muscles feel
quite admirably.

Due for cover disk promo-
tion on next month’s issue of
The One, it has already receiv-
ed a rating of 87 % in said mag,
along with the claim that it is
“‘the definitive Rugby game’’.
Succeeding in being both

visually impressive and instant-
ly playable, World Class Rugby
may not match the success of
Kick Off 11, but promises to do
great things for Audiogenic,
and ought to hold its own in
the Rugby game scrum which
is set to take place.

Turbocharge is a name
which should be familiar to
most (and coming from
everybody’s favourite
‘designer’ label System 3, if
it’s not etched into your brain
now, it soon will be). Already
hailed as the best C64 driving
game ever, it has so far been
given the cover treatment from
Commodore Format (which
also featured a playable demo
on its cover tape), Zzap/ and
even Your Commodore .

Demos will be made available
to retailers, along with posters
via Impact. Reviewers have
been bandying around such
gratuitous ratings as 94 %,
96% and even 97 %, so System
3 probably doesn’t even need
to put its hype machine into
gear, though no doubt it will
anyway.

The game itself nicely strad-
dles the 3D post-OutRun speed
genre and the shoot-’em-up ap-
proach, though with such
ecstatic reviews and the System
3 name, any other details seem
irrelevant.

Whether the forthcoming
16-bit versions (due December
time) mirror the success of the
C64 version is dubious, given
the stiff nature of the competi-
tion (Lotus Turbo Challenge Il
et al). But Turbocharge is a
good indicator of how much life
and performance is still kicking
around in the Commodore 64.
Colin Campbell is deputy editor

for Future Publishing's Amiga
Power.

CTW EVENT CHECK

CTW Event Check welcomes details of any shows or conferences being planned for the leisure/low
end business marketplace. Please address all correspondence to CTW CALENDAR, The BTC,
Bessemer Drive, Stevenage, Herts, SG1 2DX. Or fax us on 0438 74127.

OCTOBER

Brighton Computer Fair
October 20th

Brighton Corn Exchange
0273 607633

Micro Data Denmark

October 23rd-27th

Center Boulevard, Copenhagen
01045 32 52 88 11

Amiga 91

October 31st-Nov 3rd
Koln Messe, Cologne,
01049 8106 34094

NOVEMBER

Southampton Computer Fair
November 3rd

Guild Hall

0273 607633

World Of Commodore
November 14th-17th
Earl’s Court Il, London
0225 442244

All Formats Fair
November 3rd
Royal Horticultural Hall, London

&
November 10th

National Moforcycle Museum,
Birmingham
0926 613047

DEVCON 3

November 30th

Park International Hotel
Birmingham

081 503 2521

DECEMBER

Manchester Computer Fair
December 1st

Manchester University
0273 607633

Computer Shopper Show
December 5-8th

Wembley Conference Centre
081 868 4466

Supergames Show 91
December 6-9th

Espace Champerret, Paris
010331 48910451

All Formats Fair
December 1st
City Hall, Glasgow
&

December 14th
Royal Horticultural Hall, London
&

December 15th |
University of Leeds Sports Centre
0926 613047

InDin

December 19th

Portman Inter-Continental Hotel
0438 310002

JANUARY

Birmingham Computer Fair
January 12th
Solihull Conference Centre
0273 607633

Consumer Electronics Show
January 8th-12th

Las Vegas, USA

0101 202 4578700

FEBRUARY

16 Bit Computer Show
February 7th-9th

Hammersmith Novotel, London
081 549 3444

Computer Arena
February 19th-23rd
Lamaca, Cyprus
081 868 4466

MAY

Spring Computer Shopper
‘May 28th-31st

Olympia, London

081 868 4466
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SPEAKEASY

Toilet humour
o all at CTW and Amiga
dealers everywhere.

Next time you want to
demonstrate educational
software on the Commodore
Amiga, a good program to
select is Let’s Spell at Home.

Feel free to select objects
in the bathroom.

But don’t, whatever you
do, select the wash basin
and call it a sink.

Yours, red-faced

Mike May

Mays Computer Centre
Leicester

Fitting talk

hould any retailer be

contemplating a shopfit
utilising the services of
“New Image” who have been
advertising in this publica-
tion recently, if they would
like to telephone me on 0795
425677, | would be only to
glad to comment on their ex-
pertise.

Many thanks for a very in-

formative newspaper.
Yours faithfully
R Francis
Computers Plus
Sittingboume

e e NEW RELEASES °¢°

R

CHALLENGE |

=

L

o,

ACTION DOUBLE: 2 Great Games for
only £3.99. (Solar Fire & Tank Assaull).
Amazing value — includes 7 scrolling
game maps and loads of skill levels.

GRAND PRIX CHALLENGE: Superb
Formula 1 racing game. All the
excitement and drama of the World
Drivers Championship.

Both games Spectrum tape — £3.99
Release date — Wednesday 16th October
Challenge Software — 0992 640600

He means it maaan!!

e the letter ‘Confused?
You shouldn’t be’ inyour
September 16th issue.

Well, Deborah, I'm sure |
speak for everyone when |
say ‘thanks for setting the
record straight’. It hardly
seems gentlemanly formeto
pick you up on just a couple
of niggly little flaws in your
well-reasoned and restrain-
ed account of the world’s
opinion of Nebulus 2, or in-
deed to respond in kind to
your rather unpleasant per-
sonal attack on me, but if
you’ll permit me justacouple
of corrections to the points
you made, | think it would be
helpful to all concerned.
(Especially poor Mr Harrison,
who you were so rude to).

Mentioning seven ‘top-
selling’ (pardon me if | snig-
ger at this point) magazines
without reference to the
overwhelming market leader
Amiga Format is surely a lit-
tle misleading. That
respected publication mark-
ed the game in question at a
rather less than impressive
63 per cent, including com-
ments such as ‘frustrating’,
‘much too slow’ and ‘fairly
average’.

Complaining about any
lack of authority in a multi-
format as opposed to a
machine-dedicated mag
doesn’t square very well with
your including C&VG (in
which, incidentally, 79 per
cent is one of the lowest
marks awarded in living
memory)and Games-X in the
list of publications singing

Computer
Repairs ? ?

SICK

of Repairers
who can’t
repair?

TIRED

of excuses for
slow turnaround,
high prices, etc.?

FED UP

with an all-round
poor
repair service?

WEEP NO MORE!!

MICROBASE, a regionally-established computer repairer
based in the North-East since 1984, is now offering its quality
repair service nationally to the TRADE ONLY.

The BENEFITS of dealing with MICROBASE are:

¥ True “fast turnaround”—no questionable excuses for delays
¥ “Free” estimate service
¥ Estimates issued on day of receipt—no lengthy delays for you

or your customers

¥ Van service in the North, Next-Day carrier nationally
¥ 90-Day Warranty—all work really guaranteed
% Special Volume Pricing (call for details)

Manufacturers range covered—
AMSTRAD, COMMODORE, ATARI and SINCLAIR

Give your customers the service they want and you need

Call MICROBASE Now

on [0670] 739342 /738141

or fax us on [0670] 739812
and let Microbase help you take the hassle out of repairs

Nebulus 2’s praises.

ABC circulation indeed.
With Amiga Action being
currently languishing some
70,000 + readers behind the
market leader, an old proverb
about glass houses comes
tomind. And inany case,can
you seriously be suggesting
that because a magazine
has fewer readers, its
reviewers’ opinions are-
somehow inherently less
trustworthy? Surely not.

‘Did not the overall evalua-
tion of one’s production and
content quality offer an iota
of distinction over the other?’
Move over, Oscar Wilde.
Quality is subjective,
Deborah, if ‘My Magazine’s
Better ThanYour Magazine
Anyway’ is the best argu-
ment you can muster — well,
don’t give up the day job.

‘Reviewer status’. Now
we're really getting nasty. As
you well know, Debs, | work
for NCE on a freelance basis,
my regular job is that of staff
writer for Amiga Power, a
magazine which reviews on
average over twice as many
games per month as Amiga
Action. Of those | personally
review, on average, as many
games as are covered in your
entire publication. | think
that gives me more than
enough ‘concentrated vision
to speak with authority’ on
Amiga software, thanks very
much.

Still, if I'm not good
enough for you, how about
Gary Penn, easily the most
experienced and respected

game honestly (remember

journalist currently writing in
the Amiga games market?
His review in Amiga Power
gave Nebulus 2 66 per cent,
including such praise as ‘a
sad lack of appreciation for
the original Nebulus’ fine
qualities’,'far too many
superfluous new features’,a
missed opportunity’,’21st
Century have simply drown-
ed the joyous simplicity of
the original’ — | could go on.

| review every single

honesty, Deb?), fairly, and on
its own merits. | don’t give a
hoot how good Sierra’s orUS
Gold’s track records might
be, they can still release a
crap game just like anyone
else. If other journalists
followed the same example,
we might havea lot less ‘con-
fusion’ in the industry.

And finally, for one so of-
fended by attacks on
editorial integrity, you're
strangely unreluctant to
launch, without provocation,
exactly such an attack on
myself, NCE and Amiga
Power. Breathtaking
hypocrisy, at the very least.

| apologise for boring
CTW's readers with another
round of inter-magazine bit-
ching, but such ill-informed,
inaccurate, misleading and
offensive bullshit shouldn’t
go unanswered.

The question for Mr Har-
rison is a simple one — who
do you trust?

Stuart Campbell
Staff writer
Future Publishing

Bath

RISCY BUSINESS

Continued from page 12

technological potential of
RISC (reduced instruction
set computing) may be, there
is a market resistance to its
supporters’ claims because
its performance cannot be
compared directly to CISC
(complex instruction set
computing) processors used
in PCs, Macs and all home
micros — and most VARs
and power users like to know
what it is, exactly, that
they’re buying.

That leaves Acorn with the
home market, where it has
always done reasonably
well. A revamp of its Learn-
ing Curve range of bundles
sees the A5000 Learning
Curveintroducedat£1,799 or
£2,075 with a new Acorn ink-
jet printer (prices include
VAT, reflecting the con-
sumer positioning). Software
includes 7st Word Plus, the
Genesis Plus database, a
couple of games, Acorn DTP,
and the PC Emulator.

The existing A3000 learn-
ing Curve is upgraded to in-
clude much of the same soft-
ware, at £749-£999-£1,275
depending on whether
monitor and printer are in-
cluded.

The two bundles will be
promoted on ITV in the
Granada, TVS and Yorkshire
regions between now and
Christmas, backed up by a
national press campaign.

The betting is that Acorn
will sell many more A5000s
through the Learning Curve,
retailers and its educational
efforts than it will to the cor-
porate and VAR markets —
which sound more like a
case of going back for
retakes than a graduation to
the big league. O

£79 .95 Inc Vat

1 Meg Required

Features include:-

* Qver 25 Million possible routes

* Calculate shortest, fastest and cheapest routes
* Includes Motorways, A roads and B roads

* Includes Cities, Towns and many Villages

* 5 Via options, 3 Avoid places and avoid road

* Colour and wireframe map graphics

* Interlace display

* Supports colour and black and white printers
* Map scrolling and zooming facilitics

]
> 9

GBRoute Plus V2.00 1990,1991 Complex Computers

600 MilES

™ = _wmn

-

GBRoute Plus

Route Planner for the
Amiga

GBRoute Plus for the Amiga computer has been carefully designed to assist the United Kingdom motorist plan casily and efficiently journcys almost

anywhere in the UK. GBRoute Plus will not only find routes but will also cost, time and distance a journey in a matter of seconds, allowing the user to
then print out a route or graphical map in cither black and white or colour. There are many other features within the software designed for case of use
many of which allow the user to customise the program to suit the individual driver.

Features Include:-

* Motorway scrvice stations included
* Road Bias facility for six classes of road
* 10 levels of magnification to a 1 mile scale

* Milcage scale bar
* National grid coordinates
* Colour palette requester

* ARexx support - over 50 commands

* Vector mileage calculator
* 3D look user interface

. GBRoute Plus is available from most good Amiga dealers s

Telephone: 0706 224531 - Fax: 0706 225320
Complex Computers-2 The Arcade, Waterfoot, Rossendale, Lancs BB4 9AF

Available from the following distributors:

Centresoft IBD — 021 625 3399; H.B. Marketing — 0753 686000; Lazer Distribution — 0404 46660;
Leisuresoft — 0604 768711; SDL — 081 309 5000

FASTEST
Dist: 8
| Tine: 8:88
ECust: £8.88
CHEAPEST
Dist: &
Tine: 6:88
Cost: £08.88

£79.95 Inc Vat

1 Meg Required
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Mirrorsoft shells out on Turtles promo
again, sure of another pizza the action

Hood’s up for
Mindscape in
NES expansion
Mindscape has
bolstered its Nintendo
line-up for the coming
months, signing two
big games from the US.

From Virgin US, the
publisher has grabbed Robin
Hood — Prince of Thieves
(the official film licence) and
from Broderbund it has the
critically and commercially
popular Prince of Persia.

Both titles will be out on
NES and Gameboy early
next year and according to
Mindscape’s European boss
Geoff Heath, they give the
publisher “a quite amazing
Nintendo schedule”.

“For us, 1992 starts with
Captain Planet, then Robin
Hood, then Prince of Persia
— all on Gameboy and con-
sole. | think that’s pretty im-
pressive”, he commented to
CTw.

The firm is also bullish
about its Nintendo line-up
before Christmas, particular-
ly on Gameboy where it has
Marble Madness, Gauntlet I/
and Days of Thunder lined

Mirrorsoft is insisting
that the Turtles are not
last year's thing and
that 1991 will be another
green Christmas.

The publisher is due to

{launch Teenage Mutant

Hero Turtles — The Coin-Op,
next month and has lined up
a bumper promotional
package for the title.

Virgin Vision’s sell-
through video of the original
Turtles film will carry an
advertisement for the game.

Mirrorsoft has also linked
up with, appropriately

enough, Perfect Pizza. Every
Turtles — The Coin-Op game
will contain a buy-one-get-
one-free voucher for the fast
food chain.

In addition, the 120,000 +
members of the Teenage
Mutant Hero Turtles fan club
will receive a mail shot infor-
ming them of the game’s
release.

And, although not yet con-
firmed, it is almost certain
that Mirrorsoft will be linking
with a leading daily
newspaper (no prizes for
guessing which one) for a
major competition.

Sales and marketing

director Sean Brennan com-
mented: ‘“While the
supremacy of this year's -
Teenage Hero Mutant
Turtles is not so clear cut as
last year, we believe that this
title is a strong contender for
the Christmas number one
slot.

“Information which we
have acquired from indepen-
dent sources suggests that
the Turtles are still enjoying
considerable popularity with
the kids. In addition, the title
is a strong coin-op in its own
right and is the game that
everyone has been waiting
for.”

Prose hits US
As predicted by CTW
(August 26th)
MicroProse is joining
the US stock market in
an effort to raise some
much needed extra

cash.

The Baltimore based firm
apparently needs the money
to pay off debts incurred by a
recent flirtation with arcade
development, and for invest-
ment into new areas.

Aninitial public offering of
some 2,000,000 shares of
common stock at $9 each
has been announced. Of
those, 1,500,000 were sold by
the company and a further
500,000 by other

stock market

shareholders. In total, the
transaction will raise $18
million.

MicroProse boss Bill
Stealey is believed to be
selling some $2 million worth
of his own shares, although
he still controls over 50 per
cent of the firm.

Nearly $5 million will go
towards easing a bank debt,
and another $5 million is be-
ing made available for new
product development and
possible acquisitions.

The firm has already pen-
cilled in F-15 Strike Eagle for
release on the NES, and
F-117A Stealth Fighter2.0for
the Super NES.
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told CTW: “Effectively the
A500P is a development of
the A500, given one or two
more features. We didn’t ex-
pect it to hit resell, but we
had the opportunity to fly
some in for the end of the
quarter.

“There’s just a shortage of
Amiga’s in general at the mo-
ment. We shipped 48,000 of
them in June which went
straight through the trade.
This Cartoon Classics pack
is simply the biggest and
best ever, we're already 30
per cent up on last year with
it.

“To be fair to distributors
they knew about it 24 hours
after we did, even we were
taken a little by surprise, but
we want to fill the market’s
demand, so we won’t refuse
any Amigas.”

EA links up
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money tied up in the new
venture, although no official
figure was available.

EA chairman Trip
Hawkins, whilst remaining in
overall charge of EA, will
take up the role of president
and CEO of the new com-
pany. Larry Probst will take
up more of the day to day
running of EA.

Although the immediate
aims of the new firm are
unclear at the moment, it is
believed that it will initially
be acting in some sort of
consultancy role for firms
looking to break into
multimedia.

“Computers are becom-
ing audiovisual while con-
sumer electronics are going
digital,” said Hawkins.
“There is huge potential fora
vast interactive software
market toemerge. Electronic
Arts is already a leader in in-
teractive software, and with
Time Warner’s global leader-
ship in information and
entertainment, and Kleiner
Perkins Caufield and Byers’
record for technology in-
novation, we are starting
with outstanding players.”
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a very important secret:
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That's right man! A buncha slimy,
horrible, totally gross and putrid
over the
bodies of the people who live here
and they wanna build a weapon
that's gonna take over the entire

PReTTy CoOL, HUR?

-~ Anyway, yours truly is the:oniy-one
who can see 'em! I've gotta spray-
paint things, get radical on my
skateboard, use my trusty slingshot,
and in genecral behave like a

monsters are takin

planet!

nuisance, man.

Plus, with evil dudes like Nelson

the ‘ully and Sideshow Bob getting
in my way, it's a good thing 1've got
the rest of the Simpsons to help me

ere, with

So if you're a decent person a

patriot, and som

right thing.

BUy THiS GaME!
Thanks man.
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ebedy who cares
about this sorry planet, you'll do the
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