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EDITORIAL

he recently concluded Amusement and Music Operators Association (AMOA)
Mid-Year Board Meeting provided an opportunity for face-to-face interaction, an
exchange of ideas, and a place where peers can work together to conduct the

association’s business and help find solutions to common problems encountered by
the operating community. 

AMOA members should know that the association is under the direction of fel-
low dedicated businessmen who take personal time and use personal funds to trav-
el to the Mid-Year Board Meeting. While they work on programs for the common
good, along the way they forge friendships that last a lifetime. The AMOA staff is
equally dedicated and serves as the support system.

It sounds like a cliche, but this is truly a bonding experience. Everyone has an
opportunity to put ideas on the table and discuss the merits. No one is offended if
their idea is not heartily endorsed, and they are open to any other suggestions. The
idea is to get as much input and new perspectives as possible. This is not the time
to be shy.

Each committee is made up of a cross-section of operating companies from all
over the country. While they face a variety of issues on a local level, they take the
time to serve on committees that range from the Hesch Scholarship Fund to the
Notre Dame Management Program, and from jukebox promotions to seminars at
the Amusement Expo 2011, March 1-3, in Las Vegas. 

Like the AMOA Council of Affiliated States Meeting, which will be held Feb. 10-
12, 2011, in Tampa, Fla., the AMOA Mid-Year Board Meeting brings industry mem-
bers together in a business setting with a sprinkling of social events that encourage
camaraderie and allow for networking away from the conference room. 

The challenge faced by the Membership Committee stood out for me because of
its impact on everything the association is trying to accomplish. If you don’t have
the numbers, you can’t support the resources needed to offer the same level of
services, and you certainly can’t help protect the industry from excessive taxation
or adverse legislation.  

The national association and state associations are grappling with the issue of
declining membership. The industry has experienced consolidation at all levels; no
one segment has been spared. We are bound together by our common predica-
ment.       

I am going to make a bold-faced pitch to anyone who has not joined AMOA or
their state association: Do it now; it’s important. This industry we love pays our
salaries, puts our kids through school, and provides for our retirement.

Yes, these are difficult times, but giving up is not an option. Nothing is accom-
plished if you are frozen with indecision. What can you do about your current situ-
ation? What can you do differently? What promotion would bring players into
locations and put quarters in your machines? Conducting business the same old
way will not deliver new results.   

The small amount that could be saved by skipping association membership dues
will more than be made up in terms of the benefits derived from participation. That
saying that touts “strength in numbers” holds true. Be sure you are represented and
have a voice. Reinvesting not only pertains to equipment; it also pertains to person-
al commitment and pride in the industry. ▲

BONNIE THEARD
Editor

We want to hear from 

you about any of the 

articles in this issue or

topics you’d like to see.

E-mail:

(editorial@playmeter.net)





For an accurate report, please participate 
in Play Meter’s State of the Industry Survey.

Questionnaire to arrive in your mailbox soon.

Wondering how 
operators are doing?





If you have not received a notice from Play Meter asking you
to verify your company and its information...

YOU MAY BE LEFT OUT!
This truly important Source Book for our industry will
encompass Manufacturers, Distributors, Associations, and
Support and Supply Services - the latest, verified listings for
every firm associated with the coin-op amusement industry.

Listings are FREE! The only investment is your effort to assure
we have the correct information. Please fill out and send to:

Play Meter Magazine
P.O. Box 24170
New Orleans, LA 70184

Company Name

ADVERTISERS WILL HAVE THEIR LISTING HIGHLIGHTED

For advertising rates and deadlines, contact Carol Lea

1-888-473-2376   Fax: 504-488-7083
sales@playmeter.net

Address

City State

Phone Fax

Email

Manufacturer

Website

Product Line/Services

Representing

People/Titles

Zip

Distributor Association Support/Supply Services

DEADLINE IS OCTOBER 15, 2010 (for listing information)

2011
Directory





2010 AAMCF Holiday 
Wreath Fundraiser...... 
2009 Pricing at $33.95

Proudly supporting children’s charities for 27 years!

Help us continue to make a difference in the lives of so many
children who count on our fundraising dollars. Support the

AAMCF by sending a decorative holiday wreath. 

It’s an easy way to give back while sending decorative gifts  to
colleagues, friends and family members. 

Each 26" beautifully gift-boxed Balsam Holiday Wreath comes
complete with bow, acorns and brass hanger.  Wreaths are 

shipped directly to each recipient, eliminating the trip to the 
mall, wrapping and lugging boxes down to the post office.  

All of this for just $33.95!

ALL ORDERS MUST BE PLACED BY NOVEMBER 5, 2010 
FOR DELIVERY BY THANKSGIVING!

To place your orders online or download an order form visit www.coin-op.org, 
or contact the AAMCF at 847-290-9171.

The price of $33.95 includes shipping & handling within the 48 continental United States.

450 E. Higgins Rd.
Suite 201
Elk Grove Village, IL 60007
847.290.9088
847.290.9121 fax

A portion of the proceeds goes towards 
supporting children’s charities such as.....















Stephen Lang, who portrays Col. Miles
Quarwitch in the movie. 

Here’s a testament to the skillful
adaptation of the movie to pinball: Jon
Landau, producer of “Avatar,” was so
impressed with the prototype backglass
that he brought it home, to keep.

Play Meter caught up with Gary
Stern, President of Stern Pinball, as he
was preparing to leave on an interna-
tional business trip. We wanted to
learn more about Avatar, the impor-
tance of licensing and its long journey
to completion, and the new design phi-
losophy at Stern Pinball.   

Stern is no stranger to the licensing
process and rubbing shoulders with
celebrities who take great pride in having
one of their films, TV series, or other cre-
ative projects immortalized in pinball. 

Popular games from the past come
to mind: Back to the Future, Family
Guy, The Simpsons (two pinball games
and one redemption game), and Guns
and Roses, to mention but a few.

Stern recalled that when a Back to
the Future pinball was brought to the
film’s director, Steven Spielberg, he had
already purchased one for himself.
Matt Groening was involved in The

Stern Pinball has secured one of
the most sought-after licenses to
bring the 3D experience of the

mega big screen hit “Avatar” to the
world of pinball. The result is the Avatar
pinball machine equipped with player-
friendly features, motorized three bank
targets, and custom speech provided by

A new philosophy melds with a red-hot license for the latest release from Stern Pinball.  
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By Avatar at the recent AAMA Distributor
Gala, (l-r): Jim Belt, Shelley Sax, Gary
Stern, and Mike Reimer of Stern Pinball.  

STERN BRINGS
TO PINBALL

COVER STORY
by Bonnie Theard
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NEW PHILOSOPHY
That play factor is part of a new

philosophy at Stern Pinball. Stern said,
“We started with Big Buck Hunter and
Iron Man pinball to change our philos-
ophy, and we’ve done it successfully.”

Stern explained, “We looked at
games of years ago, and we looked at
what we made recently. We decided
our games had become too skillful and
did not offer enough randomness. We
saw that we needed to make the games
more fun to play for everyone. The
result is greater game appeal and
increased earnings on location.”

He continued, “Everyone wants to
broaden their player base, keep the
core player but provide fun for the
casual players. That’s what we are able
to do. As Harry Williams said, ‘The
ball is wild!’”

Jody Dankberg, Director of Market-
ing for Stern Pinball, said, “We’re trying
to get back to the way pinball used to
be.” Stern interjected: “We’re retro, not
nostalgic. We still have the ramps (peo-
ple don’t want a game without ramps),
but we’re solid state, and games like our
new Avatar are stunning.”     

Also new at Stern Pinball are prod-
uct introduction parties that help
increase awareness of each new title.
The International Flipper Pinball Asso-
ciation (IFPA) has assisted in arranging
the parties at operator locations. 

LICENSING PROCESS
Stern said, “We’ve been doing this

(licensing) for a long time. We have
relationships with various licensors; the
Avatar license is through Fox. Each
time you license something you have
to deal with the underlying movie com-
pany or TV company. For Family Guy
we dealt with Seth McFarland. Our Art
Director Marc Schoenberg works on
licensing almost full time.”

He continued, “The licensor has to
protect their property and wants to be
sure we give them the best presenta-
tion. We’ve never had a licensor that’s
unhappy with the finished product;
they are always happy.”

Simpsons products, and was happy to
know that someone was keeping pin-
ball alive. Musician Slash of Guns and
Roses contributed to the game design
of the Guns and Roses pinball.

CONTINUED BUZZ
A new buzz has surrounded

“Avatar” since “Avatar: Special Edition”
was released Aug. 27 in theaters with
3D capabil i ty.  The new “Avatar”
includes nine additional minutes of
footage never seen before. By the end
of August, the movie had grossed over
$700 million.  

Stern said, “We are excited about
Avatar; our game is just as great as its
namesake.” He added, “The movie is
back because 3D movie theaters had
contracted to show other movies, and

could not accommodate the long run
needed for a popular film like ‘Avatar.’
This movie is not going away. Sequels
are coming and 3D DVDs are coming
out before the end of the year. The will
be constant talk about this property.”  

The pinball features a 3D backglass,
something Stern said is “absolutely phe-
nomenal.” He added, “The player is
immersed in the plot of ‘Avatar’ and bat-
tles to save the Na’vi and ultimately fight
Col. Miles. Along the way he must knock
down the motorized target in front. The
game offers considerable ball interaction.
The artwork, which must gain approval
of the producer, is fantastic.” 

“Studio executives are high on the
pinball game,” said Stern. He pointed
to one of the game’s main ingredients:
“It’s fun for all levels of players.”

Gary Stern in his office. Stern Pinball employees keep their
pinball skills sharp.

A busy scene at the factory.

C     VER STORY
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these tough economic times?
“They need to reinvest,” said Stern.

“Operators have to be careful what they
spend, but they should not disregard rein-
vesting. I’ve heard reports of improve-
ments worldwide, so the worst may be
behind us. People are still looking for
entertainment. We’re ready to provide it.”

For more information on Stern Pinball
products and services, call (708)345-
7700; Web (www.sternpinball.com). ▲

Dankberg explained, “We have to
do custom speech with the actors
because words used in the games are
not common to a movie or TV series,
such as ‘shoot again’ and ‘multiball.’”
Dankberg said watching the voice
recordings “is very cool.”

STERN MERCHANDISE
As the only company producing this

American creation, pinball, Stern Pinball
appreciates the continued interest in its
product, and decided to spread word of
its brand to players, fans, and collectors
all over the world by offering a wide
range of Stern-emblazoned merchandise. 

Dankberg has designed a complete
line of Stern Pinball merchandise includ-
ing fitted caps, knit hats, full-zip hoodies,
men’s and women’s shirts, decals, and
stainless steel tumblers—all available at
the Web site (www.sternpinball.com).

“A lot of people are interested in
pinball,” said Dankberg, “both casual
players and experienced players, and
we wanted to make all of them happy
by creating this merchandise.” 

In addit ion, the company has
become increasingly accessible. Stern
Pinball has always opened its doors for
group tours related to industry events
such as the annual Pinball Expo. Now
the scope of those tours is expanding. 

Dankberg stated, “We’re making our
office and factory more consumer friend-
ly and tour friendly. We’ve added a gift
shop, showroom, and displays of pinball
history and how games are made.”

Tours can be set by appointment with
Dankberg, (847)970-8628; e-mail
(jody.dankberg@sternpinball.com). “We’re
happy to do it,” said Dankberg. “We not
only entertain the public, but also let
them see and learn more about pinball.”

ON THE HORIZON
Stern Pinball will turn 25 in 2011,

which will be cause for celebrations
throughout the coming year with a
variety of promotions. Dankberg plans
to maximize exposure for Stern Pinball
with promotions, social networking,
and a more attractive Web site. 

He noted, “We have a new feature
on our Web site: Operators can list
their game locations so players looking
to play pinball can find the games.
There is a real pinball community.”

That community is loyal to favorite
games, which led Stern Pinball to do
additional production runs of some of its
games. The company continues to make
Batman, Shrek, Spider-Man, and Big
Buck Hunter. Special edition limited
runs (500 only) of Spider-Man Black
and The Lord of the Rings were pro-
duced for collectors. Gearing up for a
small run adds to the cost of the game.

Stern explained that the company is
producing three game levels: Regu-
lar/Pro for operators; Premium for
such games as Spider-Man Black or
The Lord of the Rings, which have
more bells and whistles; and Classic for
homeowners with a different, non-coin
cabinet. Not all games are available in
three versions, and some playfield fea-
tures will be different. The goal is to
make pinball accessible to everyone. 

Historically, the international mar-
ket has been good for pinball. Stern
spoke about that market at the present
time: “As a percentage it is probably
better than it has been. This year we
will do twice the business we did last
year, which was a quiet year. We have
to watch what’s happening with the
dollar. Other countries have the same
economic problems that we do; the
credit crunch is everywhere.”

Does Stern have any advice for
operators that will help them survive in

A side view of Avatar backglasses.

An assembly area with Avatar games
in the background. 

Designer John Borg (l) and other Stern Pin-
ball staff.
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which was not that much in those days.
I joined the U.S. Navy in the summer

of 1966 at the age of 17. After being
stationed in Norfolk, Va., I was trans-
ferred to Millington, Tenn., awaiting dis-
charge. It was 1967 and I met a coin
machine operator named Bill Forsythe
of Forsythe Vending and Amusement
Co.  Bill wanted me to work for him
because he knew I could repair elec-
tronic equipment. My discharge came in
the summer of 1969 and I decided to
settle down in Memphis. 

After looking at a Memphis newspa-
per, I noticed a job opening at Music Sys-
tems, which needed a technician (we
were called mechanics at that time). I
was hired and found out that Music Sys-
tems was owned and operated by Rowe
International, which was in the music
and vending business (right up my alley). 

One month later, Rowe bought
Southern Amusement Co. ,  closed
Music Systems, and moved me to the
parts department at Southern Amuse-
ment Co., which was a full distributor-
ship that dealt in pool tables, jukebox-
es, and full line vending.  

Memorable career for Dennis Rhodes

Af ter 43 years in the coin-op
amusement business,  Dennis

Rhodes of Broadway Music Co., has
seen his share of changes, from phono-
graphs to digital jukeboxes and from
electromechanical games to solid state.

Dennis was recently honored with a
retirement party attended by a crowd
of 50 composed of employees, industry
friends, customers, and family. 

For months, he had been slowly
separating from the company, not an
easy thing to do. The “letting go”
process of retirement takes time. His
son-in-law, John Farmer, General Man-
ager, has been working with Dennis for
four years and has taken over the reins
of the distributorship. Broadway Music
Co. has offices in Memphis, Tenn., and
Caruthersville, Mo.

Prior to the retirement party, Dennis
told Play Meter: “I tell myself I’m offi-
cially retired, but I go to the offices two
days a week to help out.”

Dennis tells the story of his long
career:

My introduction to the coin machine
business came in the summer of 1958
when I was just 10 years old. A friend

and I were on a mission to beat the
high score on an old wooden rail pin-
ball machine set on nickel play. The
high score at that time must have been
1,000 points (not like the new ones
today). After many attempts, and many
nickels later, I finally achieved my goal.
It took all the nickels I had at the time,

RETIREMENT

Dennis
and
Margie
Rhodes

Southern Music Co. in the 1950s.
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While I was working in the parts
department, one of my jobs was to
view the films that came in for Rowe’s
new system called Photo View. It was
a machine that could be mounted on
top of any Rowe jukebox and allowed
patrons to watch a short film while the
jukebox played music. This was a pop-
ular feature at the time. Photo View
was new and exciting and gave me an
opportunity to meet and deal with a
lot of operators. 

I then moved into sales, where I
quickly learned the games and vend-
ing side of the business. I was able to
sell equipment to the same customers
I knew from the parts department. 

At that time we sold many different
lines of games and pool tables such as
Irving Kaye and United pool tables.

The late Marty Shumsky sold United
tables and became a good friend. Bob
Goad, who came to Rowe from Sam-
mons-Pennington, had introduced me
to Marty at a Music Operators Associa-
tion (MOA) trade show in Chicago. 

Games sold then were mainly one-
player, which changed to two-player
and four-player machines. Pool tables
were a big selling item at $595 each
in the crate.  

I remember being at one of the
Amusement and Music Operators
Association (AMOA) trade shows
when Pac-Man was introduced. My
wife was playing this little game and
remarked how much fun it was to
play. I was talking with someone from
Midway and said the game would
never be a hit. Boy, was I ever wrong!    

I continued working for Rowe and
became General Manager of the Mem-

phis branch. Bob Goad left Rowe to go
into business for himself and wanted me
to join him, which I did in 1974. Then
in 1976 I decided to enter the distribut-
ing business and start my own company.
Bob named my company Dennis
Rhodes Enterprises, which appeared on
my first business license; I later changed
it to Eagle Distributing Co.

Eagle Distributing Co. kept that
name until October 2008 when Eagle
acquired Broadway Music Co. and the
two companies merged. 

I continued to sell many games,
pool tables, and jukeboxes over the
years to operators in this part of the
country, as well as to the families of
operators such as my dear friend Bob
Ellington (now retired); the late Burt
Hyde and his son, David; the late Lee
Williamson of Eight Ball Amusement
and his son, Rick; and four generations
of the Hendrix family.

What a great job I have had for
over 40 years. If anyone ever loved a
business, it has been me. The people I
have met in this industry—manufactur-
ers, distributors, and operators—should
be proud to be a part of this business.
It has its ups and downs as we all
know, but what a good life and busi-
ness it has been. I will sincerely miss
all of you.

I would like to mention everyone by
name, but the list would be too long. I
could tell 1,000 stories of those I met
along the way and those who have
touched my life, but who among us
could not. Thanks for the memories. ▲

At the retirement party, (l-r): Dennis
Rhodes, Bob Ellington of Ellington Music
Co., Rick Williamson of Eight Ball
Amusement, and George Johnson,
retired from J&H Amusement.

In the showroom, (l-r): Dennis Rhodes
with Paul Plessinger and Neil Desio of
Brady Distributing in Memphis.

Cole Porter (l) of MCR in Memphis and
Mike Williams of Arkansas.

From left: George Johnson, Dennis
Rhodes, and Rick Williamson.

A Chicago Coin Mini-Baseball game at
the office.

Nostalgic item: a Ms. Pac-Man marquee.

Bob Goad
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www.playmeter.comCLASSIFIEDS

READERS/
ADVERTISERS

We do not knowingly accept ads
for copies or licensed games 
involving a third party. We do not
print prices on games currently in
production. We encourage 
advertisers to include their name,
address, and phone/FAX numbers
for the purpose of credibility. We
do not accept ads from companies
who consistently advertise 
products they do not have or from
companies that we receive
multi-complaints about.

PLAY METER
MAGAZINE

Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support and supply
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is usually
before the 12th of the month prior to issue (example: August ad must be in before July 12). Send ad orders to Play Meter
Magazine / P.O.  Box 337 / Metairie, LA 70004 or fax: (504) 488-7083.

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints.
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www.

playmeter
.com

-Check our website for the latest 
industry news at News Now!

-Sign up for our 
newsletter while your at it!

Children's Birthday 
Party Franchise 
Shares For Sale

Please write to 
kidsmktg@sbcglobal.net 

for details!
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Amusement
Entertainment
Management, LLC

“In The End, The Best Consultant Always
Saves You More and Costs You Less”

A division of Alpha-Omega Amusements, Inc., 12 Elkins Road, East Brunswick, NJ 08816
Contact Frank Seninsky or Jerry Merola at (732) 254-3773, e-mail us at 

Profitwizz@aol.com or Fseninsky@aol.com, or visit our website at www.AEMLLC.com

❏ Project Feasibility Studies   ❏ Architectural Design & Theming

❏ Game and Attraction Sourcing, Purchasing, and Resale Services

❏ Business & Marketing Plan Creation  ❏ Facility Upgrading and Revitalization

❏ Operating and Performance Audits

Frank Seninsky, President

Alpha-Omega Sales, Inc., 12 Elkins Road, East Brunswick, NJ 08816
Fax: 732-254-6223 E-mail: Fseninsky@aol.com, or visit Web Site: http://www.AlphaOmegaAmus.com

ALPHA-OMEGA SALES, INC. Established in 1969  
Alpha-Omega Sales is a leading force in the coin-op entertainment industry. 

We sell both new and reconditioned video, redemption, and pinball to foreign & domestic
markets. Games are reconditioned to your satisfaction, and come with a 60-day guarantee.
Call us for complete details, and our full 13-page Price List!

Phone: 732-254-3773  Toll Free: 800-253-4045

Frank
“The

Crank”
Seninsky

Reconditioned Sit-Downs
Afterburner Climax Dlx . $6,999
Crazy Taxi High Roller . . $1,999
Initial D3 Twin . . . . . $5,999
Lost World. . . . . . . . . $3,399
Mario Kart Twin . . . . $9,999
NASCAR Std . . . . . . . $3,999
Need for Speed U/G. $2,999
Need for Speed GT . . $1,999
Outrun 2 . . . . . . . . . . $2,499
S.F.Rush 2049 Sp. Ed . $1,799
Star Trek Voyager . . . $2,599
Tsunami Deluxe . . . . $3,999
Mario Kart Twin . . . . $9,999

Novelty
Boxer Coney Island. . $2,599
Ultimate Big Punch . . $1,999
Drill-O-Matic . . . . . . . $1,799
Gravity Hill . . . . . . . . . . $999
Laser Crane . . . . . . . . . $899
Pile Up . . . . . . . . . . . . $1,999

Reconditioned Redemption
Austin Powers 2 pl. . . . $999
Break the Bank . . . . . $2,999
Cat N’ Mouse . . . . . . . $1,999
Cyclone Jr. . . . . . . . . . $1,799
Double Jam . . . . . . . . $1,599
Dozer . . . . . . . . . . . . . $1,999
Gold Coast 1 pl . . . . . $1,999
Gold Rush . . . . . . . . . $1,699
Goldzone 1 pl . . . . . . $1,999
Popcorn . . . . . . . . . . . $2,499
Ribbit Racin. . . . . . . . $1,299
Simpson’s Kooky Carn. . $2,999
Speed Demon . . . . . . $2,699
Spin Doctor. . . . . . . . $1,599
Sponge Bob S.P. . . . $2,499
Surf’s Up . . . . . . . . . $2,999
Ticket Troopers . . . . . $3,499
Titanic 3 pl . . . . . . . . $2,599

Reconditioned Video/Pball
Action Hero . . . . . . . . . $799
Aliens Upright . . . . . . $2,999
Ghost Squad Evo. Dlx . $5,999
Golden Tee Fore. . . . . . $999
House of Dead 4 pl UR . $3,999
Metal Slug 6 . . . . . . . . . $699
Mo Cap Boxing . . . . . $2,699
NASCAR Pinball . . . . $3,099
Pirates of Caribbean Pball. $3,199
Ripley’s Believe It or Not $2,599
Silver Strike Bowling . $1,799
Space Invaders/Qix . . $1,699
Target of Terror Gold $1,799
Tekken 5 . . . . . . . . . . . . $999
Time Crisis 3 Twin Std . $5,999
Time Crisis Twin Dlx . $7,999
Warzaid . . . . . . . . . . . $1,599

LOOK
AT THIS NO ‘RISK‘ DEAL!!!

DEEP-DISCOUNT GAMES LEASE
Features Include:

☛ Choose the Games You Want
☛ Mid-Lease Rotation Options
☛ Generous Freight Allowance
☛ Fully Warranted Boards,

Monitors & Power Supplies
CONTACT:

JOSEPH CAMAROTA III
SALES MGR.

CONTACT
Parts Central

Your one stop source for all
game parts & accessories.

Our response time and 
commitment to our customers

remains unrivaled



MONITOR
GET WELL KITS

SAVES TIME AND MONEY
ON MONITOR REPAIRS!

Monitor repair kits repair picture 
warping, blacking out, smearing, jail
bars, vertical shrinking, etc. All kits

come with easy to install instructions
and free technical help.

Kit101: Electrohome GO7-CBO 19" 17 parts - $7.95

Kit201: Wells-Gardner K4600 series. 21 parts-$6.95

Kit202: Wells-Gardner K4900 series. 16 parts-$7.95

Kit203: Wells-Gardner K4800 series. 16 parts-$7.95

Kit204: Wells-Gardner K7000 series. 17 parts-$6.95

Kit206: Wells-Gardner K6100 X-Y monitor.  Includes 

6 deflection transistors, diodes, etc.  30 parts- $14.95

Kit220: Wells-Gardner U2000. 33 parts-$8.95

Kit221: Wells-Gardner U5000. 34 parts-$8.95

Kit225: Wells-Gardner U2000, U5000 vertical repair 

kit Includes TDA1771 vertical IC. 7 parts-$8.95

Kit240: Wells-Gardner K7201. 18 parts-$7.95

Kit244: Wells-Gardner K7203. 32 parts-$7.95

Kit250: Wells-Gardner K7400, K7500. 39 parts-$8.95

Kit260: Wells-Gardner D9200. 64 parts-$9.95

Kit301: Nintendo Sanyo EZ-20. 25 parts-$6.95

Kit302: Nintendo Sharp 19". 24 parts-$7.95

Kit802: Hantarex MTC-9000. 19 parts-$7.95

Kit810: Hantarex Polo monitor. 27 parts-$7.95

Kit830: Neotec NT27, 29, 31 series. 52 parts-$8.95

Kit832: Neotec NT2700,01,02, NT3500,01,02 

series repair kit. 53 parts-$8.95

Kit834: Neotec NT2500, NT2501, NT2515C, 

NT25E repair kit. 37 parts-$8.95

Kit920: For Pac Man, Ms Pac Man logic board. 

Eliminates hum bar in picture. 4 parts-$6.95

DISCOUNT! Buy ten kits and take
$1.00 off each kit.

FLYBACKS! Electrohome, Hantarex,
Wells-Gardner, Neotec, etc. $24.95ea

We make kits for every monitor.  Just ask
for your make and model number.

ZANEN ELECTRONICS
888-449-2636 (orders only)

806-829-2780, FAX 806-829-2781

Zanenelectronics@aol.com
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Blue Bar 
Vending

Offering a complete line
of Bulk Vending 

Equipment and Supplies
All at Discounted Prices

800-869-0724
fax:626-337-6618

email: gsi99@yahoo.com
www.bluebarvending.com

LIVE & INTERNET SIMULCAST COIN-OP ARCADE & AMUSEMENT
AUCTION

Directly from Family Entertainment Centers-Routes-
Warehouses-New Overstock from Distributors

Saturday, October 9th- Starts 10:00 am 
(Eastern Time Zone) Doors open 8:30 am

Former Kruse Warehouse
500 Indiana Ave, Auburn, Indiana 46706

Come ready to bid on-Over 300+ Late model Arcade Games, Photo
Booths, Pushers, Driving Games, Novelty Games, Coin Changers,

Basketball Games, Shooters, Merchandisers, Air Hockey, Ice Ball Alleys,
Kiddie Rides, Skill Cranes, Bulk Vending Machines, Redemption

Machines, Pinball Machines, Jukeboxes + found in the warehouse a great
selection of classic arcade games.

Terms-On Site Bidders: Cash, Major Credit Cards, Business Check with original bank letter of credit,
13% Buyer's premium-3% DISCOUNT FOR CASH ONLY, All items sold in as-is condition without any

warranty-with all faults, Auctioneer is Agent for Seller Only, Visit our web site for On-Site & Internet
Bidder's Terms and Conditions, Inventory subject to change. 

Note: The auction arcade inventory list is typically posted on www.bidspotter.com
three days prior to auction,since equipment still coming in from locations.

Visit our site weekly for short notice auctions.

Auctioneer: Michael Testa (#AU11000095)
The Michael Angelo Auction Company • Toll Free 800-394-6072

WWW.MICHAELANGELOAUCTIONS.COM
Visit our web site and register for upcoming auctions.
Coming soon... Arcade Auction-End of October-Illinois
Arcade Auction-November- Northern & Southern Ohio

Arcade Auction-December-New Jersey  

Have Surplus equipment-call us.

www.

playmeter
.com

-Check our website for the latest 
industry news at News Now!

-Sign up for our 
newsletter while your at it!
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1-888-EZ1-PINS

www.valleyinvestmentpartners.com

1-888-391-7467
Email: sales@valleyinvestmentpartners.com

• 20 minute domestic, 5 minute golden triangle.
• Pins are guaranteed to be unique and for

single usage only. We do not recycle pins!
• Compatible with RKS files or eproms.
• Starting at 2 cents/pin.  Further discounts given 
based on quantity purchased.
• Fast delivery!

Are you paying too much for your
phone card sweepstakes pins?

7260 W. Azure Drive  Suite 140-715
Las Vegas, NV  89130
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SEASIDESEASIDE
GAMINGGAMING
•31 Complete Metal Upright Cabinets

w/ VGA monitor & CFX Boards
(No Software).............$800 ea

•15 Upright Wood POG's w/ Long Boards
(No Software).............$500 ea

•41 Sit-Down POG's w/ Long Boards 
(No Software).............$300 ea

•Tons of 8-Liner Cabinets, Boards
(CGA/VGA) & Other Misc Parts

866-387-4263
www.seasidegaming.com

BLOWOUT WAREHOUSE SALE!!!

Shipping Available
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FOR SALE
Treasure Chest Crane

by United

Sizes

31”
42”
60”

Goliath 4x6

QUARTERTIME AMUSEMENTS
(410) 358-8311 Michael

FREE FREE 
SHIPPING SHIPPING 
COUPON!COUPON!

A.L.D. SERVICES
We sell merchandise for your machines!

Cranes, Stackers, Gravity Hill, etc.
Ask for Alan or Jessica/Phone: 1-800-777-5874

For more info, email: aldeut@sbcglobal.net
Use on any order dated  after Sept. 1st, 2010

Our readers are always SEEKING 
new equipment and supplies

Adv tis  in 
Pla  e

Advertise in 
Play Meter

Be THE ONE 
they call...

1-888-473-23761-888-473-2376



PLAY METER 99 OCTOBER 2010



PLAY METER 100 OCTOBER 2010



PLAY METER 101 OCTOBER 2010

w
w
w
.p
al
m
sa
rc
ad
e.
co
m

(B
es

t 
E

q
u

ip
m

en
t 

P
ri

ci
n

g
 -

 N
E

W
 o

r 
U

S
E

D
)



PLAY METER 102 OCTOBER 2010



PLAY METER 103 OCTOBER 2010



PLAY METER 104 OCTOBER 2010

www.playmeter.com
A & A Global  . . . . . . . . . . . . . . . . . . . . . . . . . . . .83  . . . . . . . . .800-638-6000 . . . . . . . . .www.aaglobalind.com

AAMA  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .27  . . . . . . . . .866-372-5190 . . . . . . . . .www.coin-op.org

Actionmatic . . . . . . . . . . . . . . . . . . . . . . . . . . . . .85  . . . . . . . . .800-265-8363 . . . . . . . . .www.actionmatic.com

AMI Entertainment Network  . . . . . . . . . . . . . . . .5  . . . . . . . . . .800-393-0201 . . . . . . . . .www.amientertainment.com

AMOA . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .37  . . . . . . . . .800-937-2662 . . . . . . . . .www.amoa.com

Apple Ind.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Cover 2, 17  . .718-655-0404 . . . . . . . . .www.appleindustries.net

Betson Enterprises . . . . . . . . . . . . . . . . . . . . . . .3  . . . . . . . . . .201-438-1300 x3408  . . .www.betson.com

Brand Vending Products  . . . . . . . . . . . . . . . . . .79  . . . . . . . . .800-967-3048 . . . . . . . . .www.brandvendingproducts.com

Coast to Coast Entertainment  . . . . . . . . . . . . . .80  . . . . . . . . .800-224-1717 . . . . . . . . .www.cranemachines.com

Deltronic Labs  . . . . . . . . . . . . . . . . . . . . . . . . . .21  . . . . . . . . .215-997-8616 . . . . . . . . .www.deltroniclabs.com

Ecast Inc.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .53  . . . . . . . . .877-451-1537 . . . . . . . . .www.ecastinc.com

Firestone Financial  . . . . . . . . . . . . . . . . . . . . . . .29  . . . . . . . . .800-851-1001 . . . . . . . . .www.firestonefinancial.com

Fun Co. Mfg.  . . . . . . . . . . . . . . . . . . . . . . . . . . .33  . . . . . . . . .800-808-5554 . . . . . . . . .www.funcomfg.com

Hoffman Mint  . . . . . . . . . . . . . . . . . . . . . . . . . . .45  . . . . . . . . .800-227-5813 . . . . . . . . .www.hoffmanmint.com

ICT (International Currency Technologies) . . . . .Cover 3  . . . . .510-353-0289 . . . . . . . . .www.ict-america.com

Incredible Technologies  . . . . . . . . . . . . . . . . . . .Cover 4  . . . . .800-262-0323 . . . . . . . . .www.itsgames.com

Jennison Entertainment Tech. (JET)  . . . . . . . . .51  . . . . . . . . .877-553-8267 . . . . . . . . .www.jennisongames.com

JVL Corp.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7  . . . . . . . . . .800-296-6657 . . . . . . . . .www.jvl-ent.com

Kingdom Photobooths  . . . . . . . . . . . . . . . . . . . .31  . . . . . . . . .410-688-3552 . . . . . . . . .www.kingdomphotobooth.com

McGregor Enterprises  . . . . . . . . . . . . . . . . . . . .77  . . . . . . . . .888-706-0539 . . . . . . . . .www.videogaming.com

Muncie Novelty . . . . . . . . . . . . . . . . . . . . . . . . . .4  . . . . . . . . . .800-428-8640 . . . . . . . . .www.muncienovelty.com

Northwestern  . . . . . . . . . . . . . . . . . . . . . . . . . . .81  . . . . . . . . .800-942-1316 . . . . . . . . .www.nwcorp.com

Pentavision Global  . . . . . . . . . . . . . . . . . . . . . . .27  . . . . . . . . .888-316-8544 . . . . . . . . .www.pentavisioninc.com

Sacoa/Play Card  . . . . . . . . . . . . . . . . . . . . . . . .47  . . . . . . . . .866-438-7226 . . . . . . . . .www.playcard.com.ar

Smart Industries  . . . . . . . . . . . . . . . . . . . . . . . . .71  . . . . . . . . .800-553-2442 . . . . . . . . .www.smartind.com

Stern Pinball  . . . . . . . . . . . . . . . . . . . . . . . . . . . .29  . . . . . . . . .800-524-5377 . . . . . . . . .www.sternpinball.com

Venco Business Music & Communications  . . . .9  . . . . . . . . . .800-762-9962 . . . . . . . . .www.vencomusic.com

VendEver/Cotton Candy Factory  . . . . . . . . . . . .25  . . . . . . . . .510-376-9607 . . . . . . . . .www.vendever.com
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PM denotes shows where Play  Meter will be exhibiting.
Please stop by and introduce yourself to our staff.

TRAVEL
TRACKS
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November 15-18
G2E
Las Vegas, Nev.
Las Vegas Convention Center
tel: (888)314-1378
e-mail: info@globalgamingexpo.com
web: www.globalgamingexpo.com

Jan. 18-21, 2011 
IMA + Bowling World
Dusseldorf, Germany
Dusseldorf Exhibition Centre
tel: +49(0)211-90191-134  
e-mail: info@ima-messe.com
web: www.ima-messe.com

January 25-27, 2011
ATEI and IGE
London, England 
Earl’s Court
tel: +44(0)20-7370-8585
e-mail emma.green@clariongaming.com 
web: www.atei-exhibition.com

January 25-27, 2011
EAG 
London, England
ExCel London Exhibition Centre
tel: +44(0)7899-054275
e-mail: karencooke@eagexpo.com
web: www.eagexpo.com

February 10-12, 2011
AMOA State Council Meeting
Tampa, Fla.
Westin Tampa Bay
tel: (800)937-2662  
e-mail: amoa@amoa.com
web: www.amoa.com

March 1-3, 2011   PM
Amusement Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (708)226-1300
e-mail: info@amusementexpo.org 
web: www.amusementexpo.org

March 1-3, 2011
International Pizza Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (800)746-1122
fax: (502)736-9502 
web: www.pizzaexpo.com

October 5-8
National Association of Convenience Stores (NACS) Convention
Atlanta, Ga.
Georgia World Congress Center
tel: (877)684-3600
e-mail: show@nacsonline.com
web: www.nacsonline.com

October 6-8 
EAS Rome
Rome, Italy
Fiera Roma
tel: +32-2-401-6161
e-mail: aandersen@iaapa.org
web: www.iaapa.org

October 6-8
ENADA (partnered with EAS)
Rome, Italy
Fiera Roma
tel: +9-0541-744261 
e-mail: m.zeolla@riminifiera.it 
web: www.enada.it

October 6-10
World Waterpark Symposium (October 6-10) and Trade
Show (October 8-9)
San Antonio, Texas
San Antonio Convention Center
tel: (913)599-0300
e-mail:patty@waterparks.org 
web: www.waterparks.org

October 15-17
Surexpo
Warsaw, Poland
Expo XXI Center Warszawa
tel: +71-359-08-51
e-mail: office@wigor.wroc.pl
web: www.wigor-targi.com

October 20-22
NAMA Coffee Show 210
Las Vegas, Nev.
Bally’s Las Vegas
tel: (312)346-0370  
fax: (312)704-4140
web: www.vending.org

October 20-24
Pinball Expo 
Wheeling, Ill.
Westin Chicago North Shore
tel: (800)323-3547
e-mail: brkpinball@aol.com
web: www.pinballexpo.net

November 15-19   PM
IAAPA Attractions Expo
Orlando, Fla.
Orange County Convention Center
tel: (703)836-4800
e-mail: iaapa@iaapa.org
web: www.iaapa.org








