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AN EVEN BETTER
BILL ACCEPTOR.

At PTI, we manufacture bill acceptors. And we do it better than anyone else.

We are obsessed with functionality. That's why we build the most durable, reliable,
hassle-free acceptors on the market today. All manufactured in the United States.
Call us. Ask us questions. Test our units. You'll discover why business owners across
the globe trust Pyramid Technologies to capture, validate and accept cash payments.

PYRAMID

TECHNOLOGIES, INC.

www.pyramidacceptors.com 480.507.0088




MEGATOUCH REINVENTED.

The ML-1"is the first countertop enabled with Megatouch Live™, an online
service that gives players more to do, more to spend their money on,
and more reasons to play again and again!

Contact your local AMI Distributor for more info on the ML-1 and Megatouch Live.

&,
’aml www.amientertainment.com 800.393.0201
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AMOA Mid-Year Meeting

The Amusement and Music Operators Association held
its annual Mid-Year Meeting in Savannah, Ga. Check
this issue for coverage of committee meetings, special
events, and more.

IAAPA Preview

Our International Association of Amusements Parks
and Attractions (IAAPA) Expo preview gives attendees
an up-to-date exhibitor list, information on education
programs, and more.

AMI reinvents MegaTouch
After nearly two years in development, AMI has
released the newest generation of Megatouch, ML-1,
which is loaded with new features and a global gaming
network called Megatouch Live.

Trade Show: G2E

The G2E gaming exposition took place in October in
Las Vegas with around 26,000 attendees enjoying edu-
cation programs, the trade show, and many other
events.

On the Cover

TouchTunes Interactive Networks continues to provide
innovative products that help operators increase their
bottom line. Play Meter spoke with Charles Goldstuck,
President and CEO, about new products, apps, and the
future of the company.
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EDITORIAL

BONNIE THEARD

We want to hear from
you about any of the
articles in this issue or
topics you’d like to see.
E-mail:

(editorial@playmeter.net)

f anyone wants to know what the Amusement and Music Operators Associa-
tion (AMOA) does for its members and the industry, read the article in this
issue about the AMOA Mid-Year Board Meeting in Savannah, Ga.

A dedicated group of operators from around the country took time away
from their businesses to put their heads together to find ways to increase member-
ship, provide education opportunities for fellow operators, and generally make the
coin machine industry a better place for all its inhabitants. You can'’t put a price tag
on that kind of commitment.

To tell the truth, it makes me wonder why every operator in the country is not a
member of not only the national association, but also their state association
because the benefits are so clear.

If a state does not have an association, but a group of operators want to estab-
lish one, AMOA is ready and able to help you get started and put you in touch
with operators who have gone through the process and can give you the benefit of
their experience.

We always hear that associations are formed when a crisis arises, such as exces-
sive taxation, and can wither on the vine once the crisis has passed. The whole
idea is to gain a powerful voice in large enough numbers to be noticed by local
officials and state legislators. We want to protect our industry’s small businesses so
they are not steamrolled over by legislation passed by those who are either
unaware of our existence or know very little about us.

A state association can help on so many levels: lobbying, educating, monitoring
proposed legislation, networking, hosting state pool and dart tournaments, being
politically active, meeting annually for business updates and socializing with peers,
and forming a cohesive group. Yes, there are dues and a time commitment, but that
is an investment in the future viability of the industry.

The ideal place to get started on the road to organizing an association, or mak-
ing your present organization even stronger, is to attend the upcoming AMOA
Council of Affiliated States Meeting Feb. 9-11, 2012, in Phoenix. This is far and
away one of the best meetings of the year because of the diversity of the attendees
and the scope of the program, which includes state reports, management sessions,
legislative updates, and much more. This meeting is an education powerhouse and
a place to get fresh ideas on dealing with common problems.

At the Affiliated States Meeting this year, Gary Brewer of Brewer Amusement
Co. and the Tennessee Coin Machine Association (TCMA) said, “Members of our
association meet with their state representatives so they will be in the right place at
the right time. It'’s obvious to us how much it has helped us and changed the atti-
tude of what our business does tremendously.”

Rick LaFleur of LF. LaFleur & Son and the North Dakota Coin Machine Opera-
tors Association said, “If you put your heart and soul in it, there’s much we can
accomplish. Education is powerful. Individuals may not have a solution to a prob-
lem, but collectively we do.”

For more information on the Affiliated States Meeting, contact AMOA Vice Pres-
ident Jerry Johnston of Oregon, (541)688-1888, e-mail (jerry@amusementunlimit-
ed.com); or Lori Schneider, Deputy Director of the AMOA, (800)937-2662, e-mail
(Llschneider@prodigy.net); Web (www.amoa.com). A
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Have your own copy of PLAY METER delivered to
your home or office. Call toll-free (888) 473-2376, or e-mail
(subs@playmeter.net) to start your subscription with the next issue.

PLAY METER MAGAZINE - P.O. Box 337 * Metairie, LA 70004
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Sky Games, Bolivia
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Virtual Park, Venezuela
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(=, Game Play is Simple: Step up and spin the
- = wheel and try to land on the jackpot
bonus or other high value spots and win ‘
tickets '

=", The stunning cabinet design, colorful

* back-lit pirate and centrally placed wheel
encourage game play for the entire
family

" ) Bill Acceptor Option available and can be
°_ made swipe card ready
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I www.icegame.com play@icegameicom facebook
PH:(716) 759-0370 FX:(71 ) AR VEXAY)  wwww.facebook.com/ICECOINOP




FRUIT NINJA FX’s manufacturer now brings you on TOUCH FX

INFINITY

BLADEF X

With just a few basic swiping commands,
you can spar with a wide variety of challen-
ging opponents, upgrade skills, weapons
and armors. Even choose to offer your
customers to win some redemption tickets!
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November 3-5
China Zhongshan International Games & Amusement
Zhongshan City, Guangdong Province, China
Complex Hall of Zhongshan Expo Center
tel: 86-20-2210-6418
e-mail: info @ grandeurhk.com
web: www.zsgaf.com

November 14-18 PM
IAAPA Attractions Expo
Orlando, Fla.
Orange County Convention Center
tel: (703)836-4800
e-mail: iaapa@iaapa.org
web: www.iaapa.org

January 10-13, 2012
Consumer Electronics Show (CES)
Las Vegas, Nev.
Las Vegas Convention Center
tel: (866)233-7968
e-mail: CESeg@CE.org
web: www.ce.org

January 17-20
IMA + Bowling World
Dusseldorf Exhibition Center
Dusseldorf, Germany
tel: +49(0)211-90191-191
e-mail: Nadine.Lente @ima-messe.com
web: www.ima-messe.com

January 24-26
EAG International
London, England
ExCel London Exhibition Centre
tel: +44(0)1582-767-254
e-mail: karencooke @ eagexpo.com
web: www.eagexpo.com

January 24-26
ICE Totally Gaming
London, England
Earls Court Exhibition Centre
tel: +44(0)20-7370-8585
e-mail: jason.miller @clarionevents.com
web: www.icetotallygaming.com

February 9-11
AMOA Council of Affiliated States Meeting
Phoenix, Ariz.
Phoenix Wyndham Hotel
tel: (800)937-2662
e-mail: amoa@amoa.com
web: www.amoa.com

March 1-3
IAAPI Trade Show
Mumbai, India
Bombay Exhibition Centre
tel: +91-22-6523-1643
e-mail: info @iaapi.org
web: www.iaapi.org

PLAY METER 29

March 5-6
AmEXx
Dublin, Ireland
Green Isle Conference Center
tel: +353(0)21/431-6776
e-mail: info @ coin-opnews.eu
web: www.coin-opnews.eu

March 12-14
Nightclub & Bar
Las Vegas, Nev.
Las Vegas Convention Center
tel: (888)966-2727
e-mail: mswaim @ guestex.com
web: www.ncbshow.com

March 13-15
International Pizza Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (502)736-9500, ext. 520
e-mail: boakley @ pizzatoday.com
web: www.pizzaexpo.com

March 14-16 PM
Amusement Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (708)226-1300
e-mail: info@amusementexpo.org
web: www.amusementexpo.org

March 14-16
National Bulk Vendors Association (NBVA) Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (888)628-2872
e-mail: info@nbva.org
web: www.nbva.org

April 13-21
Team Dart 2012
Las Vegas, Nev.
Bally’s Las Vegas
tel: (317)367-1299
fax: (317)387-0999
web: www.ndadarts.com

April 17-19
DEAL
Dubai World Trade Centre
Dubai, UAE
tel: +971-4-343°645
e-mail: jacob@iec.ae
web: www.themeparksdubai.com

April 25-27
NAMA One Show
Las Vegas, Nev.
Venetian/Sands Resort
tel: (312)346-0370
fax: (312)704-4140
web: www.namaoneshow.org

PM denotes Play Meter as an exhibitor.
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ACME CRANE CO.

00000000000000

INTELLI-SERIES

FIRE & ICE X-TREME

ROLL FOR GOLD 2 * RED HOT! * POP-IT FOR GOLD * SLAM-A-WINNER * STOP-IT - WHEEL DEAL ¢+ TICKET STATION

with our complete line-up of
Redemption products.

CSee us at IAAPA November 15-18, BOOTH #131 5)

BENCHMARK i
-‘..;CGAMES . CALL Now! 561.588.5200

WORLD'’S PREMIER GAMES www.benchmarkgames.com
E-Mail: sales@benchmarkgames.com e Service Direct: 561.253.3310 e Parts Direct: 561.253.3311
51 Hypoluxo Rd. Hypoluxo, FL 33462 e Skype: benchmarkgames-rlong e fax: 561.493.2999 e All Rights Reserved.
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AMOA plans for growth

Island view from the top of
the Tybee Lighthouse.

t

a

Communications and networking mark annual gathering.

The Amusement and Music Oper-
ators Association (AMOA) held
its annual Mid-Year Board Meet-
ing in the hub of Southern hospitality
in Savannah, Ga., at the Hilton Savan-
nah DeSoto Hotel, September 23-27.

The agenda included business meet-
ings and social events for attendees
and spouses including a dinner at the
Pirate’s House, one of the Top 10 most
haunted establishments in the U.S., and
a trip to Tybee Island.

Some attendees also participated in
the 33rd Bob Nims’ Golf Classic,
named for the late Bob Nims of Lucky
Coin Machine Co. and AMA Distribu-
tors in Louisiana, a Past President of
AMOA. Unfortunately, rainy weather
cut the event short.

AMOA President Donovan Fremin
of Delta Music in Louisiana and his

PLAY METER

wife Amanda welcomed attendees
including the American Amusement
Machine Association (AAMA) Chair-
man John Margold of AMI Entertain-
ment Network and his wife Julie and
AAMA President John Schultz and his
wife Linda.

The Mid-Year Meeting was also the
occasion to announce the slate of prin-
cipal officers and class of new vice
presidents who will take office on
March 16, 2012, at the Amusement
Expo. Those officers are: President,
Andy Shaffer of Shaffer Services in
Ohio; First Vice President, John Pas-
caretti of Pascaretti Enterprises in
Michigan; Treasurer, Bobby Hogin of
Hogin Amusement in Tennessee; and
Secretary, Jerry Johnston of Amuse-
ment Unlimited in Oregon.

The new Vice Presidents for the

30

Class of 2015 are: Tim Carson of
Amusement Services in Montana,
Vince Gumma of American Vending
Sales (AVS) in Illinois, and Jim Marsh
of Hart Novelty in Washington.
Numerous committee meetings cov-
ered membership, state associations,
Innovator Awards, Hesch Scholarship
Fund, the Notre Dame Management
Program, Amusement Expo education,
the Coin-Op Cares and Charitable
Foundation, program partnership
development, the AMOA/National
Dart Association (NDA), and more.

BOARD MEMBER
COMMENTS

Eight-year board veteran Hal
Williamson of Gardner’s Up North,
said, “The Mid-Year Meeting is the
most important meeting because you

NOVEMBER 2011



Seated, (I-r): Marty Murin, Rainbow Falls
Video Service, and Donivan Molitor,
Donivan’s Vending Service; standing:
Phil Juckem, All Brands Vending.

Rick LaFleur (1) of I.F. LaFleur & Son and
Lloyd Williamson of Williamson’s Amuse-
ments.

have more time, more face-to-face con-
tact, and you're setting up the national
trade show, among other decisions.
This is really the meat and potatoes of
the industry.” Williamson serves on 12
committees.

Another eight-year board veteran,
Marty Murin of Rainbow Falls Video
Service in New York, serves on seven
committees. He said, “For me, net-
working is a key benefit of this meet-
ing. I'm in this industry by choice and
I'm proud to be serving with my
peers.”

Five-year board member Tony
Paszkiewicz of Columbia Amusements
in Maryland, who chairs two commit-
tees and serves on eight to nine com-
mittees, said: “It comes back to the
lines of communication and exchang-
ing information. At this meeting you
are laying the groundwork for future
projects and future growth for the
AMOA. You can’t do that in your
office; you have to be here to partici-
pate.”

New board member Brenda Daniel
of Ideal Music & Games in Florida

PLAY METER

Seated: Shirley LaFleur holds
graddaughter Emily McDaniel; standing:
Lindsay LaFleur McDaniel and Rick
LaFleur, I.F. LaFleur & Son.

commented on the meeting, “It's been
the same experience as the Notre
Dame Management Program, an
opportunity to network and learn.
Here you find support and help. I feel
like it’s a big brother program with
peers I can turn to for advice.” Daniel
is serving on five committees.

Another new board member, Britt
Bruner of D&E Music & Vending in
South Dakota, said, “What’s been most
impressive to me at this meeting is
how much board members reach out
to those of us who are new. They pull
us in like we’ve been part of the group
for years. The meetings have been
very informative and opened my eyes
to the greater mission of the AMOA,
which is far more than I realized.”
Bruner is serving on five committees.

Keith Myrmoe of Great Amusement
in South Dakota, Chairman of the
Industry Promotion Committee, said
this about the meeting: “There is a lot
of power here; a lot of ideas.”

COMMITTEE ACTION
Following are highlights of a num-

31

From left: Jerry Johnston, Amusement
Unlimited; Larry Hilimire, Stanton Auto-
matics; and Hal Williamson, Gardner’s Up
North.

From left: Ralph Amick, The New Vemco
Music Co.; Alan Chaffe, A.A. Amusement;
and Tracy Ferris, A&M Amusement.

ber of the committee meetings:

AMOA/National Dart Associa-
tion (NDA): Lloyd Williamson of
Williamson’s Amusements opened the
meeting by explaining, “The purpose
of the committee is to explore the
ways the two groups, the AMOA and
the National Dart Association (NDA),
can work closely together.”

NDA members must be members
of AMOA to join. The cost per player
to sanction NDA is $8. For the fee
members become a part of an interna-
tional organization, receive the Throw
Lines magazine, adhere to standard-
ized rules, and can participate in the
tournament.

“We sell NDA sanction to our play-
ers as setting them apart from inde-
pendent leagues,” said Britt Bruner of
D&E Music & Vending.

“States like Wisconsin and South
Dakota aren’t necessarily in a position
where they need the tournament in
Las Vegas like other states do. It is of
more value in other parts of the coun-
try but there’s still value for us,” added
Bruner.

NOVEMBER 2011



MEETING

Scott and Virginia John, Amuse-O-Matic.

= 7

Pam and Keith Myrmoe (1), Great Amuse-
ment, and Brenda Daniel, Ideal Music &
Games.

“Another good thing about the
NDA is there are classes and divisions
sectioning players by ability,” said
Donivan Molitor of Donivan’s Vending
Service.

New officers were elected at the
NDA meeting held in Indianapolis in
July including Marsha Peterson of
Alaska, President; Judy Mehle of High
Country Games in Colorado, Vice
President; and Lloyd Williamson, Sec-
retary/Treasurer. New officers will
take over in February 2012.

Expo Education: There are six
time slots available for the education
program during the Amusement Expo,
set for March 14-16, 2012, in Las
Vegas.

Marty Murin of Rainbow Falls
Video Service conducted the meeting,
which considered a wide variety of
possible subjects: social media and
marketing your business, ATMs, gam-
ing, merchandising equipment for self-
redemption, sample Notre Dame ses-
sion, and trends in networking and
connectivity, security systems and loss

PLAY METER

From left: Bruce Duncan, Future Targets, and Sally Ann Lochli;
Karen and Donivan Molitor, Donivan’s Vending Service; and

¥ /8

A&M Amusement.

A . \2"’} N
AMOA President Donovan and Amanda

Fremin (I) and AAMA Chairman John
Margold and Julie Margold.

prevention, and technical sessions,
among others.

Dale Lazar of H. Lazar & Son said,
“The information shared needs to be
meaningful, practical, and geared to
route operators and the challenges
they face.”

The idea of breakout sessions with
attendees in small groups for round
table discussions was uniformly
endorsed. Due to the continued inter-
est in gaming proposals at the state
level, Murin suggested a session titled
“Preparing for Gaming in Your State.”
He said, “We have a huge chance to
be able to educate operators on how
to lobby to be sure they are included
in legislation.”

Rick LaFleur of LF. LaFleur & Son
said, “We have a big job on this com-
mittee. Last year we had good atten-
dance at the seminars. This is the kind
of thing you can’t get looking up
equipment online. The education of
the industry is the foundation for
where we are going.”

Hesch Promotion: Tony Pasz-
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From left: John Schultz, AAMA, and Linda Schultz; Andy Shaffer,
Shaffer Services, and Dana Calland; Tracy and Kristen Ferris,

‘,
From left: Susan Butler; Emily Dunn,

Tom’s Amusement Co.; and Gaines But-
ler, Metro Distributors.

kiewicz of Columbia Amusements
opened the discussion by remarking
on the spike in ticket sales at the
Amusement Expo this year for the
Hesch Scholarship Raffle due to the
number of prizes and the Grand Prize
of a 2011 Chevy Malibu.

Paszkiewicz said, “We’re going to
try for an increase for ticket sales
again this year. I have a lot of faith in
this group to sell tickets.”

The Grand Prize for 2012 will be
an iconic vehicle: a hot red Ford Mus-
tang with a V6 engine, spoiler, and
manual transmission.

The committee spoke about plans
to reach out to the coin machine com-
munity for prize commitments and to
garner a wider range of prizes that will
appeal to a larger audience.

AMOA members who sell a high
number of tickets will be rewarded
with giveaways such as coffee mugs,
shirts, tote bags, jackets, and a Coin-
Op Cares windbreaker. The highest
reward will be a free night at the Las
Vegas Hilton for the Amusement
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From left: Dale Lazar, H. Hazar & Son;
Bonnie Theard, Play Meter; Phil Juckem,
All Brands Vending; and Larry Bershtein,
Capitol Amusement Co.

Jim and Diane Marsh, Hart Novelty.

Expo 2012.

Industry Promotion/Jukebox
Promotion: Industry Promotions and
Jukebox Promotions became one at
the Mid-Year; the two committees will
combine their efforts to promote the
entire industry.

Rick LaFleur of LF. LaFleur updat-
ed attendees on the status of jukebox
licenses through the Jukebox License
Office (JLO): “With the JLO we are
below the minimum of the agreement
we have with them. We want to
extend that agreement and make some
changes. Member benefits are still in
place. AMOA members receive a dis-
count for CD boxes.”

The committee discussed its contin-
uing success in collaborating with the
St. Baldrick’s program, a tavern gener-
ated, volunteer-driven charity commit-
ted to funding research to find cures
for childhood cancers.

“We've always looked for a mission
and couldn’t find a program that want-
ed us to be their milk carton,” said
John Margold, AAMA Chairman.

LaFleur commended AMI, Touch-

PLAY METER

The Tybee Island Lighthouse.

Tunes, and Ecast for coming together
to support this fundraising opportunity
for the AMOA. The jukebox manufac-
turers participated in a program
whereby jukebox patrons could donate
a credit or a portion of a credit to St.
Baldrick’s when they made music
selections.

The AMOA raised around $15,000
for St. Baldrick’s from the participation
of customers through that program. At
the Industry Gala Reception during
the Amusement Expo in Las Vegas in
March several AMOA members raised
about $10,000 by participating in the
event.

Brenda Daniels of Ideal Music &
Games suggested the committee try to
tie promotions to more of an operator
level to allow for more local promo-
tions. There was a brainstorming ses-
sion for expanding the St. Baldrick’s
program.

Donovan Fremin, President of
AMOA, told attendees, “The biggest
challenge facing this group is to stop
direct sales from the manufacturer.
The biggest opportunity that both

34

From left: Vince Gumma, AVS; John Pas-
caretti, Pascaretti Enterprises; and Russ
Mawdsley, Russell-Hall.

and Dale Balzano, Hoops Unlimited.

committees have is to create some
kind of recognizable insignia to put on
jukeboxes, games, etc., to set us apart.”

Innovator Awards: Larry
Bershtein of Capitol Amusement Co.
conducted the meeting, which focused
on the selection process for this presti-
gious award,. Which drew 24 entries
this spring. Manufacturers submit
descriptions of their new products and
explain the innovations.

The product must be available, not
a prototype. The selection is a multi-
stage process. Awards are presented at
the AMOA Annual Business Meeting
during the Amusement Expo.

After the judging committee nar-
rows down the field, they go to the
exhibit floor of the Amusement Expo
early to see the products in person and
ask questions.

Marty Murin of Rainbow Falls
Video Service said, “You get to meet
with the designers and engineers and
see the passion they have for their
products.”

Bershtein said, “We're looking for
something that is new and important
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Push’N Win is a great new skill-play
merchandiser where a player aims a
plunger at 1 of 4 targets to try to win
a prize.

Players move a mechanism left and
right to align the plunger, then
press the up button to release it.
The plunger will then move
horizontally toward the target.

If the plunger successfully enters
the target, the plunger will activate
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merchandise coil and
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MEETING

A happy group enjoys a seafood lunch at
Fannie’s on the Beach.

to the industry, and it’s up to us to
decide who deserves this award. It’s a
blast to see what people come out
with, and you are the first ones to see
it. That's one of the benefits of being
on this committee. Everyone who has
done this before has enjoyed it; new
members of the committee will enjoy
it also.”

Membership: Phil Juckem of All
Brands Vending conducted the meet-
ing. Topics included the annual Mem-
bership Directory, renewals and reten-
tion of members, post-Amusement
Expo surveys, member benefits, and
changes in the association’s dues struc-
ture and simplification of the member
categories.

Juckem said one of the goals of the
survey was to identify people in the
industry who are not participating and
reach out to them.

Hal Williamson of Gardner’s Up
North, Sub-chairman of the Webinar
program, spoke about the advantages
of the targeted Webinars, the first one
on pool tables conducted by Dave
Courington of Valley-Dynamo, the sec-

PLAY METER

AAMA Chairman John Margold (l) and
Tony Paszkiewicz, Columbia
Amusements.

Mike Zolandz (I), SNR Denton, and Andy
Shaffer, Shaffer Services.

ond on bill validators conducted by
ME], and the third on redemption con-
ducted by Frank Seninsky of Alpha-
Omega and Amusement Entertain-
ment Management (AEM). One of the
topics considered for future Webinars:
service-oriented topics.

Jim Marsh of Hart Novelty said,
“Most of our members don’t have
service technicians at a table fixing
games. For instance, if I take my tech-
nician to a trade show, half of my
workforce is gone. We need to get
education programs to the level that
our membership needs.”

It was suggested to make the Webi-
nars available on the AMOA Web site,
accessible by password, which would
be a huge member benefit.

When discussing new ways to
recruit members, Andy Shaffer of
Shaffer Services spoke about the
power of YouTube: “The number two
search Web site behind Google is
YouTube. By opening ourselves up to
YouTube we may get thousands of
views by people who don’t know
about us and may become new mem-
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At the Pirate House, seated: Rita Fremin;
standing, (I-r): Dale Fremin, Delta Music;
and Donna and Gary Brewer, Brewer
Amusement Co.

bers. They may find us through
YouTube instead of traditional
avenues.”

The final topic: refreshing the annu-
al fall mailing that provides members
with all the latest association materials
to keep them up to date on everything
from the Notre Dame Management
Program to the Hesch Scholarship
Fund.

Notre Dame Program: Dale Lazar
of H. Lazar & Son conducted the
meeting, which looked at the range of
topics included in the present Notre
Dame Management Program curricu-
lum and the changes in the class com-
position. Class 15 is currently in
progress; Class 16 will begin in spring
2013.

There appears to be a new cycle of
more employees than business owners
attending the Notre Dame Program,
which prompted talk of fine-tuning the
program and increasing marketing
efforts to raise awareness of the pro-
gram.

Keith Myrmoe of Great Amusement
said, “I found the classes on how to
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MEETING

\ Y £S5, Es
From left: Jack Kelleher, Lori Schneider,
Maggie Kapinos, and Jamie Griffiths of
AMOA.

handle the Y generation very valu-
able.” He added, “Companies are send-
ing their pillars and posts that help us
manage our businesses.”

Myrmoe also said the change in
attendees could be attributed to busi-
ness owners who found it so beneficial
that they are encouraging their
employees to sign up. Tracy Ferris of
A&M Amusement said, “I think this
program is good for management and
owners.”

Lazar pointed to a number of rea-
sons why industry members go to
Notre Dame: to gain more knowledge
of the business, to learn new ways of
doing business and creative ways to
cope with the times, to hone communi-
cation skills, to network, to learn new
strategies and market approaches, and
to overcome obstacles our industry
faces.

The Masters Class of continuing
education for previous class gradu-
ates also elicited discussion. Phil Juck-
em of All Brands Vending suggested
a Masters Class every three years.

PLAY METER

Hal Williamson (I), Gardner’s Up North,
and AMOA President Donovan Fremin.

Tony Paszkiewicz of Columbia
Amusements said there is a need for
something new and different in that
program, adding: “The business envi-
ronment changes and we need to
keep up with it.

State Associations: Emily Dunn of
Tom’s Amusement opened the discus-
sion about the annual Council of Affili-
ated States Meeting, to be held Feb. 9-
11, 2012, at the Wyndham Phoenix in
Phoenix. Plans are underway for the
program, which will include state
reports, presentations on timely topics,
manufacturer panels, and more.

“This year’s meeting was a huge
success,” said Larry Elbert of Camden
Amusement. “Much of the format will
stay the same. We may add a presen-
tation on leagues and tournaments,
which drive more revenue for opera-
tors and associations.”

Tim Carson of Amusement Services
said, “It’s a fabulous meeting. It’s a
must-do for your calendar. Anyone
who comes once will want to come
again.”

38

New Principal Officers, (I-r): Jerry Johnston, Amusement Unlim-
ited (Secretary); Bobby Hogin, Hogin Amusement (Treasurer);
John Pascaretti, Pascaretti Enterprises (First Vice President);
and Andy Shaffer, Shaffer Services (President).

Vice President Class of 2015, (I-r): Tim
Carson, Amusement Services; Jim Marsh,
Hart Novelty; and Vince Gumma, AVS.

The goal is to draw representatives
from 30 states. Jerry Johnston of
Amusement Unlimited has been con-
ducting an outreach program to invite
participation from states that do not
have an association.

This is an important meeting where
ideas are exchanged and information
imparted on vital issues to the indus-
try. It's also an ideal place for opera-
tors to gain support and knowledge
about starting a state association.

The group discussed the value of
state pool and dart tournaments. Bren-
da Daniel of Ideal Music & Games
said, “If there is no unifying need to
bring operators together, a state tour-
nament would be beneficial.”

Hal Williamson of Gardner’s Up
North offered: “State tournaments are
hard work, but you start small and
learn what to do.”

Also discussed: Web sites for state
associations, online forums, and a
mentoring program to assist new asso-
ciations. A
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BETTER HARDWARE
* Revo - A $5,000 quality jukebox for $2,699.
o Improved AVC Preamp, Next-gen motherboard, and a

stunning 27 HD LCD Laser Accurate™ Touchscreen.

* Boost — All-in-one internal Jukebox kit adds years to existing
units and turns slow, low-earning jukeboxes in to the super-
stars they once were.

o Incredibly easy to install, a new integrated Pre-amp/COIM,
advanced 64-bit Dual-Core Intel processor, and On-board
graphics acceleration

BETTER ECAST

ECAST RENEWS COMMITMENT
TO BE A BETTER PARTNER

HARDWARE

SOFTWARE
SERVICE
ECAST

BETTER SOFTWARE

* Juke 4.1 Enhanced™ improves stability, uptime, and reliability
* Operators have greater control over pricing and increased
flexibility to choose between user interfaces 3 and 4

BETTER SERVICE

® Ecast is bringing tech support entirely in-house and doubling
personnel

* Reduced wait times, knowledgeable support staff,
faster issue resolution

At Ecast we understand that our business succeeds when our operators succeed.
Please look for these and many more improvements over the next 60 days as we

work to become your #1 jukebox partner.

Call 1 866 478 1766
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ecast
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IAAPA

Attractions
Expo

Fresh ideas
and new
equipment
are hallmarks
of this mega
event.

PLAY METER

et out of your comfort zone and tap
into a new energy source at the Inter-
national Association of Amusement
Parks and Attractions (IAAPA) Expo
Nov. 14-18 at the Orange County Con-
vention Center in Orlando.

Give yourself and your business an
infusion of new ideas by taking advan-
tage of a staggering number of educa-
tion sessions (nearly 80), networking
opportunities, four-day exhibit floor,
social events, facility and behind-the-
scenes tours, full-day and multi-day

40

Business

institutes, and guided show floor tours
by interest area.

Show organizers confirm that 1,100
exhibiting companies will display prod-
ucts to approximately 25,000 attendees
eager to explore new ways to capture
and keep customers for the long-term.

The IAAPA Expo appeals to the kid
in all of us with its impressive displays
and positive buzz. If there is any doubt
that this is a mega event, just look at
the 300-page program book.

Every category of equipment and
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service are represented, among them
coin-op games, computer systems, con-
sulting firms, facility construction, dis-
plays and sets, food and beverage serv-
ices, hi-tech equipment, insurance, play
equipment, prize and gift merchandise,
rides, security equipment, signs, water-
related products, and much more.

Every year the number of compa-
nies showcasing coin-op equipment
grows. Much of that coin-op presence is
concentrated in the Coin-Op Pavilion
sponsored by the American Amuse-
ment Machine Association (AAMA).

At the IAAPA Expo 2010, John
Schultz, President of AAMA, comment-
ed, “This show is very important to our
members. We started this pavilion a

number of years ago and now most of
coin-op is in one area with booths cen-
tered around our pavilion.” The IAAPA
Expo is part of AAMA’s Location Trade
Show Program offered by the association
as an avenue to showcase its members’
products to a wide range of audiences.
More coin machine operators are
traveling to this show, and for good
reason. Last year, Kama Reed of B]
Novelty said, “To me this show is not
just about coin-op; it’s about ideas.
Games are the commodity. At this
show we see what other entertainment
venues are doing. There is a lot of
energy at this show, and fresh ideas.”
Similarly, Phil McBride of T&G
Music said, “I come to this show to

Multi-Player Air Hockey

The next generation
of Air Hockey Tables.

look for other products that I can use
in my business. You are exposed to so
much at this show.”

While there is no secret formula to
success, one thing is certain: being in a
super-charged atmosphere surrounded
by the latest equipment is one step on
the way to revitalizing your business.

IAAPA was founded in 1918 and
represents more than 4,000 facility,
supplier, and individual members from
more than 90 countries. The associa-
tion strives to help members improve
their efficiency, marketing, safety, and
profitability while maintaining high
professional standards. For more infor-
mation on IAAPA Expo 2011, visit
(www.iaapa.org). A

Attractions
Expo

IAAPA

November 15th-18th, 2011
See us at Booth 3406

BARROI
LGANES

INTERNATIONAL

Redemption Air Hockey tables,
Kiddy Rides, and Customized Games.

www.BarronGames.com
716.866.0054




Exhibitor

IAAPA

Attractions
Expo

Exhibitors of
Coin-Op
Interest

(Partial list of
IAAPA exhibitors
as of 10/7/11)

PLAY METER

A&AGlobalInd. ................. 2910
AAMA .. 2100
Adrenaline Amusements ........... 1211
Adventure Golf Services . ........... 4233
Allied Specialty Insurance .......... 3221
American Changer ........... 2779, 1604
American Specialty Insurance ....... 4602
AMI Entertainment .. .............. 1802
Amusement Products LLC .......... 5118
Andamiro USA Corp. ............... 815
Apple Industries Inc. .. .............. 803
ArachnidInc. ...................... 727
Astro CarpetMills . ................ 1819
Automated Batting Cages Corp. . .. ... 2831
Barron Games Intl. ................ 3406
Baton Lock & Hardware Co. ......... 1710
Bay Tek GamesInc. ............... 1024
Bears2Go.com ................... 1711
Beckman Insurance Agency . ........ 5408
Benchmark GamesInc. ............ 1315
Betson Enterprises ................ 2015
Bob’s Space RacersInc. ...... 2615, 2815
Bonita Marie Intl. Inc. . ............. 1624
Brady DistributingCo. .. ............. 613
BromleyInc. .......... ... ... . .... 1319
Brunswick Bowling & Billiards . . .. .. .. 1331
Camp lliff ... ... 4206
Carolina ATM Services . ............ 4356
Castle GoldInc. .................. 2629
CenterEdge Software . .............. 831
Champion Shuffleboard . ............ 600
46

CLM Entertainmentinc. ............ 3427
Coast to Coast Entertainment ....... 1606
Coastal AmusementsiInc. ........... 1821
Coca-Cola Company .............. 4800
CoinTechS.A. ... ... ... ... .... 3403
Comfy Edutainment Centers ........ 3462
CORE CashlessInc. . ............... 638
Cost of WisconsinInc. ............. 3924
Creative Works Inc. ............... 2228
Deltronic Labs Inc. ................ 2006
Design Plus Industries Inc. .......... 1917
DH Recordings LLC ................ 213
Digital Centre America .............. 827
Dippin’Dots . ........ ... .. ... ... 3600
Doron Precision Systems Inc. ....... 2652
EballIntl. ........ ... ... .. .. ... 2106
ElautUSAInc ........ ... ... ... ... 2840
Elton GamesLtd. .................. 421
EMBED Intl. Pty Ltd ............... 1031
Eurolink Development LLC .. ........ 1320
Extreme Engineering .............. 3700
Eyeprize Technology . .. ............. 104
Falgas Industries . ................ 3871
Family FunCo. ................... 1309
Fantasy Entertainment ............. 1020
Firestone Financial Corp. ........... 2000
Flagship Carpets ................. 3239
Flashing Blinky Lights .. ............ 3682
FormulaKLtd. ................... 5106
FunExpressinc................... 1815
FunIndustriesInc. ................. 736
Gateway Ticketing Systems Inc. . ... .. 2269
GEO Production Corp. .............. 402
Give KidstheWorld . .............. 3935
Global Impressions USA ............ 320
GlobalVR . ...... ... . 2003
Globe Ticketand Label ............. 2602
Gloworks ImportsInc. .............. 2033
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GoffalntlCorp. ................... 2606
Gold Medal Products Co. ........... 2200
Good Stuff/Div. of Win Stuff Inc. ... ... 3012
Great American Recreation

Equipment ....... ... ... ... ... 2031
Haas & Wilkerson Insurance ........ 4421
Harris Miniature Golf Courses Inc. . ...3231
HMS Monaco .................... 2612
Hoffman Mint ................. ... 1603
Ideal Software Systems Inc. ... .. 1811, 234
IGPM Group / Kalkomat ............ 1806
Incredible Technologies Inc. ......... 1702
Injoy Motion Corp. . .. ...t 406
Innovative Concepts in Ent.

(ICE) .o 806, 1006
Innovative FOTO .. ................ 1020
IntercardInc. ........... ... ... ... 1312
Intermatic Manufacturing Inc. ......... 431
International Currency Tech. (ICT) ....1919
International Play Company Inc. .. .. .. 3065
J&J AmusementsiInc. .............. 2631
Jane Farrell Turf & Carpets Inc. ...... 3853
Jennison Entertainment Tech. ....... 1003
Jolly Roger (Amusement Rides) Ltd. ...606
Kellytoy USAInc. ................. 1636
Kingdom Photo Booth LLC .......... 3466
KLOPP Intl.Inc. .................. 2603
LALGroup ............coiiun. 212
LAl Games USA SalesInc. ......... 1034
LarsonintlInc. ............. ... ... 4220
Laser Star AmusementsInc. ......... 415
Laser-Blast ............ ... ... ... 2833
Laserforce Intl. .................... 838
LASERTRONINnC. ..........oontt. 800
Lazer Frenzy LazerMaze ........... 2229
LazerMazers .................... 4640

LaZer Runner Laser Tag Systems . ...2028
Locking Systems Intl. Inc. ............ 517
MagneticCash ................... 2102
Manley Toy Direct LLC ............. 3019
Master Pitching Machine Inc. ........ 2808
MaxFlight Corp. .................. 3050
MedTech Wristbands .............. 3206
MEI ... 1600
Michael Angelo Auction Co., The ...... 418
MiniMeltsInc. ............ .. ... ... 3069
MoneyTree ATM . ................. 3774
MT&L Card Products ............... 342
Mueller Recreation Products Inc. ... ... 202
Muncie Novelty Co.Inc. ............ 2011
Namco Americalnc. ............... 1300
Namco Cybertainmentinc. ........... 836
Nancy Sales Co. Inc. (Nanco) . . .2613, 2810
Nation Pizza Products (Connies) . .. .. 3126
National TicketCo. ................ 3424
Naughton Insurance Inc. ........... 2610
New England Assn of Amusement

Parks & Attractions .. ............. 3527
Noble Roman’s Pizza .............. 4229
Noel Industries Inc. .. .............. 1920
Novelty Inc. Wholesale ............. 1908
O.K. Manufacturing . ................ 101
Party Center Software ............. 4006
Peek-A-BooToys ................. 3511
Penny-Press Machine Co.LLC . ....... 834
Pentavision Global Inc. .............. 412
Perkys Pizza ..................... 100
Photo-Me Intl. ....... ... ... ... ... 606
Plastic Card Systems Inc............. 519
Play Meter Magazine ............. 1709
PLI 2012
Precision Dynamics Corp. .......... 2664

=

Home of
CE Universa
Hopper Kits

GLoBAL Goin-0Op EQUIPMENT

More Than a Distributor for all Major Product Lines

Amusement Arcade Redemption Operation Specialists
Distribution - Financing - Support - Service - Parts

[

§

164-1 Summer St., Suite 160 * Kingston, MA 02364
781-585-8600 * Fax: 781-585-8399

Email: Steve @ Globalcoinop.com
Web site: www.globalcoinop.com
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Price ChopperlInc. ................ 2838
Primetime Amusements ............ 1626
Punch LineGames ................. 231
Pyramid Technologies Inc. .......... 2002
QNC Inc. dba Quik n’ Crispy .. ........ 624
QubicaAMF .. ... ... ... ... 215
Quick-Tag (The Hillman Group) ....... 611
RDC/Ride DevelopmentCo. . ........ 2624
RedemptionPlus .................. 821
Redemptronic ............ ... ..... 510
Rhode Island Novelty Inc. .. ......... 1609
S&B CandyandToy ............... 3409
S&S Worldwide Inc. .......... 5100, 7000
Sacoa Playcard System ............. 621
Sega/Play It! ......... .. ... .. .. ... 1615
Sheltilnc. ............ ... .. ... ... 1602
Silent Partner Software LLC . ......... 417
Simulinelnc. ..................... 2262
SkeeBalllnc. .................... 1306
Smart Industries Corp. . ............ 1206
SouthernGolf ................. ... 3472
Spider Climbing Inc. ................ 105
Standard Change-Makers Inc. ....... 3673
Sterling & SterlingInc. ............. 4002
Stern Pinball Inc. ................. 1700
Sureshot Redemption ... ... ... 3715, 3815
SUZO-Happ ...t 1808
TeamPlaylInc. ................... 2013
Toccata Gaming Intl. ................ 109
TokensDirect .. ................... 1817
ToyBarn,The ..................... 536
Toy Factory LLC ................... 524
TrainerTainment LLC ............... 734
Triotech AmusementInc. ........... 1324
Universal Space Video Game
(Canada) . .......oovvi 1015
USBowlingCorp. .................. 615
USToy Company ................. 4026
Valley-Dynamo .................... 600
Venco Business Solutions .. ......... 103
VendEverLLC . ................... 1800
Virginia Toy & Novelty .............. 3771
WelchATM ........ .. ... ... .... 3144
Wittek Golf Supply Co.Inc. .......... 2133
Wristband Resources Inc. .......... 3615
YuehuaToken Co. .................. 503
ZamperlalInc. ............... 2024, 2224
Zhongshan Golden Dragon
Amusement ............ .. ... ... 1336
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AMERICAN AMUSEMENT
MACHINE ASSOCIATION

847.290.9088 E
¥ WWW.COIN-OP.ORG
FACEBOOK COM/LIKEAAMA

-t

IAAPA BOOTH # 2100

VISIT THE AAMA PAVILION & OUR PARTICIPATING MEMBERS

AMERICAN CHANGER—1604 MAGNETIC CASH—2102
AMI ENTERTAINMENT—1802 MEI Grour—1600
COAST TO COAST ENTERTAINMENT—1606 PYRAMID TECHNOLOGIES—2002
FIRESTONE FINANCIAL CORPORATION—2000 SHELTI INC.—1602
GLOBAL VR—2003 STERN PINBALL—1700
HOFFMAN MINT—1603 TEAM PLAY—2013
IGPM GRrROUP/KALKOMAT—1806 VENDEVER—1800
INCREDIBLE TECHNOLOGIES—1702

TAKE ADVANTAGE OF OUR PATHWAY TO PURCHASE PROGRAM!
VisIT THE AAMA BOOTH #2100 AND MEET WITH AN
AAMA DISTRIBUTOR To Discuss YOUR OPTIONS FOR
GETTING THE RIGHT EQUIPMENT INTO YOUR LOCATION.
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All 35 Amazing Courses Available for Play! More Balls, Clubs,
Shot Types & Clothing! New Casual Game Mode for Beginners!
Win Cash and Track Stats with Prize & Stats Play!
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Call Your Distributor Today or the IT Hotline

800-262-0323 x106 lt
ITSGAMES.COM GOLDENTEE.COM
© 2011 Incredible Technologies, Inc. All Rights Reserved. 3333 N. Kennicott Ave. Arlington Heights, IL 60004 P: 847-870-7027 F: 847-870-0120
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SAY WHAT?

Craig Goodman, International Sales Manager for
Brand Vending, got his start in 2001 as an account
manager. He has since traveled to Ireland, London,
and Spain to visit distributors. Goodman said, “I love
what | do, love the relationships | have built over the
last 10 years, and there is no other industry | would
rather be in.”

My first job was:
Cleaning boats in high school.

My favorite type of music is:

Lock Jatternative rock.

| wish | had the nerve to:
Base JUmp.

One thing | can’t live without is:

My wsife and o boys, Hud son and Getty.

My favorite cocktail is:

MM$

One word that describes my personality is:
Eccentric.

The best advice | ever got was:
Do unto others.

My favorite TV show is:

Most anything on food Aletsorl.

If I could have dinner with a famous person that
person would be:

Morgan Freeman.

My most cherished inanimate possession is:

of course...Squithiand.
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2aIm reinvents Megatouch

ENTERTAINMENT NETWORK

“Live With AMI”
launched a new
system that’s all about
bringing social
experience into the
on-premise world.

PLAY METER

Megatouch ML-1

einventing an iconic brand like
RMegatouch is a task not taken

lightly by the creative team at
AMI Entertainment Network. For near-
ly two years the touch screen counter-
top that achieved household name sta-
tus was in the process of being
redesigned with expanded features
befitting the digital age.

It was only natural that the avenue
selected to launch the product would
be a live presentation streamed to dis-
tributor offices across the country.
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Dubbed “Live with AMI, a virtual trade
show,” a simulcast presentation was
made to 23 locations on Sept. 27 and
put the new Megatouch ML-1 and
Megatouch Live directly into the hands
of operators and distributors.

ML-1 is a next-generation multi-touch
gaming system that’s loaded with new
features and a brand new global gaming
network called Megatouch Live. (For
complete product details, check the
“What's New” section in this issue.)

The presentation also included
information on the new smart phone
jukebox selector app and the new foot-
ball Smart Skin for the NGX jukebox.
The live presentation originated at the
Radisson King of Prussia and was co-
hosted by Betson Philadelphia in King
of Prussia, Pa.

Products were unveiled by Mike
Maas, President and CEO; A.]. Russo,
Creative Director; and Bill Layne,
Product Manager of the Game Divi-
sion. AMI representatives were dis-
patched to each distributor location to
provide further information on-site.

Lou Larson, Division Vice Presi-
dent of Betson Pittsburgh, said, “The
operators in attendance were really
buzzing about the product. It was a
great presentation by Mike and his
staff. The ML-1 raises the bar with fea-
tures that will bring players back and
entice them to stay.”

Maas began the presentation by
saying, “Today we are debuting a new
entertainment system, the ML-1,
which runs on Windows (Microsoft
Embedded Windows 7) and has the
Megatouch 2012 Ion software. We
have developed this new system (a
cloud-based service) to help operators
make more money by getting more
people to play. The new system
requires broadband connectivity and
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gives players more reasons to play.”

Megatouch Live includes in-game
challenges that players use to gain higher
scores and to earn higher points. Anoth-
er feature is the Megatocuh Live Score,
which is a tally of a player’s scores and
recognizes their skill. Token and upgrade
features are used to buy virtual goods
with virtual currency, which gives play-
ers a competitive edge.

Additional new features are the
Global Leaderboard, which displays
players’ rankings throughout the
world; Player Accounts that give play-
ers access to their accomplishments;
and share scores with friends on Face-
book Connect. AMI's game studio will
continue to create new games to
ensure a flow of fresh content.

in what types of locations? “We Beta test-
ed for almost two months in a variety of
locations with multiple operators,” said
Maas. “Given this is a completely new
rebuild of the Megatouch system literally
from scratch it’s amazing how stable this
product turned out to be. It was an
amazing engineering feat.”

Where did the name come from?
Maas said, “We named it Megatouch
Live because it’s an online connected
system. It's easy for us to update and to
address any technical issues. If we have a
new idea we can quickly bring it to the
market. It's radically different from that
perspective because it's always connect-
ed and always accessible.”

Russo said, “We’ve had so many
ideas from the operating community

“We started nearly two years ago with the
explicit notion to build a system that would
drive earnings back up.”

Play Meter staff attended the event
at the offices of Betson West in Buena
Park, Calif,, and followed up with AMI
afterward to learn even more about
the ML-1 and Megatouch Live.

STABLE PRODUCT

AMI has held fast to supporting its
existing platforms to help operators get
the most mileage from their equip-
ment, with frequent updates. What
was the catalyst for the new platform?

Maas said, “We went to great effort
to continue to support the old plat-
form. In fact, new software was
released recently right on time for the
Ion system, and we will do that for
years to come. We're not leaving those
systems behind.”

He continued, “The catalyst was
simple: earnings on countertops are
down. We started nearly two years ago
with the explicit notion to build a sys-
tem that would drive earnings back
up.”

How long was the product tested and

PLAY METER

that we could not accomplish on the
existing platform (built on Linux). By
going to the cloud system and Win-
dows 7 we now have tools that allow
us to work lightening fast. We now
have a system that is constantly grow-
ing and evolving. We wanted to create
a product that would get players to
constantly check to see what’s new.
Over a period of 18 months we rein-
vented Megatouch, and during that
same time span we came out with our
normal Ion releases.”

ENGAGE PLAYERS

Maas said, “We still have our tradi-
tional, loyal Megatouch player base.
It's a strong subset of people. That’s a
good base but we need to appeal to
new players who are exposed to other
exciting and dynamic game experi-
ences, which we did not have years
ago. We've developed new features to
engage that audience. We've done it
carefully because we don’t want to
lose the core player base. Tournamaxx
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-
From left: Elliot Teitelbaum of Elliot’s Vending,
Bobby Scola of Bill’s Vending Service, Mike
Maas of AMI, and Ken Kavalkovich of Betson
Philadelphia.

Mike Maas talks about new games, content
updates, and Tournamaxx.

From left: John English of Automated Enter-
tainment, Albert Aguirre of Fear None Darts,
and Kyle Berger of Betson West.

Jeff Scheer (I) and Kyle Berger of Betson
West.
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From left: William Lewis of Cricket
Amusement, Tom Kelly of Partners Vending,

Ken Kavalkovich of Betson Philadelphia, and

Jeff Missmer of Missmer Amusements.

From left: A.J. Russo, Bill Layne, and Mike
Maas in Philadelphia.

s =)

Jim Roe of AMI shows the features of the ML-
1 to an audience at the Betson West office.

PLAY METER

Classic will bridge that gap. We want
to open a whole new audience.”

He added, “This is a device made
for social interaction. It’s all about
bringing your social experience into
the on-premise world.”

What kind of feedback is AMI get-
ting from the industry? Megan DePaul
of the Marketing Department said,
“Feedback has been positive. Opera-
tors who attended the Live with AMI
events were glad to have some hands-
on experience with the ML-1.”

This was a totally new experience
for everyone. Maas said, “It was like a
live TV show in a studio setting. It was
powerful, a big event, probably the
biggest announcement we’ve made at
the company. We wanted to do some-
thing special and we achieved that
goal.”

Russo said, “With a traditional
trade show, expenses are involved.
With Live with AMI operators could
go to their distributor and get all the
product details immediately. Even
after the show, because it was
recorded, operators can visit the
Web site to see the presentation
again. That’s a big advantage.”

Distributors and operators want to
know when they can get the ML-1.
The answer: The ML-1 is shipping
now in the English version. By early
next year a full set of additional lan-
guages will be available.

MORE TO TALK ABOUT

When Russo talks about the ML-1
you can feel his passion for the prod-
uct. The word “cool” is a staple, and
you can hear the excitement in his
voice. He said, “There is plenty to talk
about on the hardware side, from the
22-inch screen to the multi-touch
capability that provides a more social
experience. The machine runs well
and looks gorgeous.

“On the software side, with the cur-
rent Ion machines, if the player gets
the highest score he has no way of
knowing. Now imagine a player
engaged in the game seeing his high
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score right on the screen. Scores are
constantly being posted to the cloud
and you can quickly see that your
score tops everyone in the world who
is playing; that’s really cool. The social
media aspect comes into play because
players are able to broadcast their
scores to all their friends and tell them
where they are playing tonight.”

He added, “Our partnership with
Microsoft will be important in driving
players to the games. In the end, that’s
what matters: driving new players to
experience the product and taking
loyal players to the next level.”

REVENUE SHARING

Because the ML-1 is a connected
machine, AMI is using the same busi-
ness model employed for its digital
downloading jukeboxes. The hardware
is provided at a very reasonable cost.
It comes with all the content and
updates, trivia, Tournamaxx system,
and anything else that may be intro-
duced for the life of the machine.

AMI takes 20 percent of the coin
drop, in effect a manufacturer’s fee.
Operators are billed on a monthly
basis—a simple process.

Maas said, “This is the right busi-
ness model for this product. It's what
operators need to increase earnings.”

AMI is in the process of developing
a marketing plan to help operators
promote the ML-1 to players. Current-
ly available are posters, table tents,
coasters, and napkins. The smart
phone app coming out late this year
will allow players to interact with all
kinds of AMI equipment, and can also
be used as a promotion vehicle.

AMI believes that rugged, always-con-
nected systems benefit distributors, oper-
ators, bar owners, and game players. The
reinvention of Megatouch is part of the
company strategy to keep its coin-op
product offerings technologically
advanced, fresh, and inviting to play-
ers. The complete Live with AMI pres-
entation can be viewed at (www.
amientertainment.com/livewithami). A
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The Complete Solution
ror Your Business!

Touch to

Start

“After working with debit card systems since 1983, I have found most to be failing in either hardware,
software or support. Without question, the selection of Sacoa has been more than justified with its
affordability, flexibility and lack of problems with the system. The documentation was complete and
clear. The installation crew included some of the hardest working and most knowledgeable
technicians I have ever dealt with. We now have a system which has allowed us to increase sales over
30% in our Wyomissing, PA, location since installation. Support has been consistent, unstinting and
unfailing. We have had real and verifiable success with the system. I'm pleased and unhesitating in my
confidence in Sacoa and your team. We definitely intend to use the system in new locations”.

George Smith, President of Family Entertainment Group LLC, USA.

Contact Us: VISIT US AT /7
+1 (214) 256-3965 N //—/CO //-_

sales@sacoa.com A AN J
www.playcard.com.ar Sy G2 Wireless Debit Card System




With the holidays right around the corner, it’s time to get your cranes, redemption centers, and merchandisers
ready. Stay ahead of the competition by ordering holiday items now and watch coins drop through the season.

Coast to Goast Entertainment
(www.coastentertainment.com)
Coast to Coast has a variety of holiday
plush available year-round. Choose
from Patriotic Mix, Valentines Pre-
Packs, Easter or Christmas Pre-Packs to
add holiday cheer to your cranes.
. Christmas items include a mix of cute
plush characters wearing Santa hats.

Sureshot Redemption
(www.sureshot-redemption.com)
Sureshot has several Nightmare
Before Christmas games that

make fantastic holiday prizes.
Nightmare Before Christmas
Yahtzee, Operation, Monopoly, and
Jenga will add a spooky, festive

feel to your redemption center.

Built by
Players

As players of the games, we bring
passion to each and every product
that goes out the door. We know
what players want, and work
harder than anyone to deliver.
You'll see it in the details, you'll
feel it in the play.

N
A'!.\«EE.L&AN
Nowi%

Sun-Glo

CHAMPION]

SHEFFLEBOARD PropuLIs

ChampionShuffleboard.com
Valley-Dynamo.com

PLAY METER

R — :“':'_m - Rhode Island Novelty
ey | (W rinoveltycom)
TR T There’s an entire section of Rhode
et Island Novelty’s Web site dedicat-
il o .
ol ed to holiday items. Christmas

items include inflatable antlers,
Christmas bracelets, Christmas
coloring books, and more.

-
e s WOV & NIEW

BMI Merchandise
(www.honitamarie-intl.com)
BMI Merchandise is now featur-
ing Angry Birds Christmas plush
just in time for the holidays.
Road Trip, Winners’ Cube, and
Trap Door kits are available fea-
turing four Angry Birds charac-
ters wearing Santa hats. A

Play Meter's
Advertiser of the Month

= [=] =]

Shouldn’t you be placing these
in your ads?

play —
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UK & EUROPE
ph. +44 1225311323
sales@embedplaysafe.com

MIDDLE EAST
ph. +9714 4356331
salesME@embedcard.com

 NORTH & SOUTH AMERICA |
phi+18664401212 .
salé_s@embedcard.com

ASIA PACIFIC
ph. +618 93400100
sales@embed.com.au.




oing out on a limb technolog-

ically is customary for Touch-

Tunes Interactive Networks, a
company that changed the jukebox
genre with the introduction of the
first digital downloading jukebox 14
years ago.

Looking back on the advance-
ments from 78-rpm records to 45-
rpm records to CDs, those changes
were slow compared to the leap for-
ward with digital and the addition of
powerful capabilities never imagined.

Flash forward to fall 2010 and the
announcement, at its first Partners
Meeting, of the myTouchTunes loyal-
ty program and social network and
the myTouchTunes Mobile app that
gives consumers more opportunity to
experience TouchTunes and play
music.

TouchTunes raised the bar
yet again with the introduc-
tion of its Virtuo SmartJuke
at the Amusement Expo in
March and with the pre-
view of its Virtuo Karaoke
app and Virtuo Photo
Booth app at its 2nd
Annual Partners Meeting
in September. (A separate
article on the Partners
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The digital jukebox pioneer
is committed to continual
innovations that ensure the
relevance of the music
experience in the changing
social/mobile landscape.

Blake Barrious of B&L
Am@isement gets a
Virtuojdemonstration
fram TouchTunes
Account Representative
Matt Ammirati at the
Partners Meeting

Meeting appears in this issue.)

Dare we ask what’s ahead in the
future? Charles Goldstuck, President
and CEO of the company, does not
shy away from answering that
question.

Play Meter caught up with Gold-
stuck after the Partners Meeting to
find out more about the products,
priorities, and corporate culture at
TouchTunes.

“Our company is absolutely com-
mitted to innovation in the market-
place,” Goldstuck began. “We firmly
believe that our industry desperately
needs innovation. We don’t see a lot
of innovation coming from the indus-
try at this moment, even though
technology today allows us to be
more innovative. We now have
access to technology platforms
that were not available two or

three years ago. It’s pretty
astounding.”

TOP LEFT:

BOTTOM LEFT:
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Goldstuck acknowledged that
when TouchTunes came out with the
myTouchTunes Mobile app last year,
some industry members were “rather
dismissive of that initiative,” adding,
“but when you look at the perform-
ance of our app today, it has become
a mainstream source of new
revenue.”

The vision and direction for a
company starts at the top. Goldstuck
said his philosophy has always been:
“If you deliver opportunities for your
customers, the business will take
care of itself.”

Lately businesses have been neg-
atively impacted by the economy,
including the coin machine business.
Goldstuck commented, “As compa-
nies like Apple show with the
iPhone and iPad, irrespective of eco-
nomic conditions, if you introduce
innovative products that enrich peo-
ple’s lives, consumers will spend
money.”

THE SOCIAL ARENA

He promised, “You can expect
continuous innovation from us. We
are clearly moving the company and
the industry into the social arena.”

He noted that currently 200 mil-
lion people access Facebook through
their mobile phones, not on their
computer. “Mobile is a prolific plat-
form for the consumption of enter-
tainment,” he said.

We’ve all heard the term “staying
ahead of the curve.” “Being ahead of
the curve is solidly being ingrained
in the DNA of our company,” said
Goldstuck. “The benefits are already
being felt.”

Goldstuck is well aware of the
challenges faced by the industry:
“There currently are many threats to
our industry, whether it be smoking
bans, iPod usage in locations, or oth-
ers, and thus we have no choice but
to stay ahead of what is happening
with consumers and what is going
on in the out-of-home arena.”

He added, “You can’t ignore the
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TOP RIGHT:

importance of Facebook with its 750
million users worldwide. We have to
integrate that into our business. The
social environment typified by Face-
book is something we talk about at
TouchTunes every day; it’s that rele-
vant.”

He noted, “Facebook is making it
easier to integrate the outside world
into their ecosystem. Every new
initiative Facebook comes up
with makes it easier for us to inte-
grate with their audience. Face-
book’s enhancements generally
help us.”

CONNECT WITH PARTNERS

Attendance at the TouchTunes
Partners Meeting grew substantially
in one year. Goldstuck places a high
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value on this event and said it “will
be a permanent fixture on the
calendar.”

“It’s going to be a part of our rela-
tionship with our partners and cus-
tomer base.” he said. “It’s difficult
when you only see your customers
en masse once a year at a trade
show. Our development and innova-
tive cycle is so robust that it is
becoming important for us to see
our customers more often.”

He continued, “We had a very
strong showing this year. We know
it’s difficult for operators to take
time away from their businesses and
we appreciate it. We devote consid-
erable resources to this event, and
we value the feedback from opera-
tors. This is an opportunity to meet
with them face-to-face. That alone
makes it so worthwhile. We could
not be happier with what how this
meeting has evolved.”

Goldstuck remarked that there
are fewer opportunities for these
kinds of events. “Given that we have
so many customers, it’s difficult to
reach them all the time. This venue
works out very well.”

For Goldstuck, it’s critical that
customers are fully conversant with
what TouchTunes is doing and what
new opportunities are available to
them.

“We know that our partners are
investing capital and buying into our
vision,” remarked Goldstuck. “Noth-
ing can be more important to
this company than fulfilling that
commitment.”
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“The Virtuo SmartJuke is the
biggest investment we've made in
any new product,” said Goldstuck.
“When you attempt to create an
opportunity where you can signifi-
cantly galvanize earnings, you have
to make a significant commitment.
The karaoke and photo booth apps
are complex to design and challeng-
ing to bring to the marketplace.”

He explained: “In effect, we’ve
had to create a licensing environ-
ment for karaoke. There is no stan-
dard licensing protocol for an institu-
tional karaoke solution in-venue. We
are breaking new ground. The music
industry is constantly looking for
ways to enhance their opportunities.
It’s important to us to come up with
licensing arrangements that are sus-
tainable and are a win-win for
everyone.”

In an effort to understand its cus-
tomers, TouchTunes does extensive
market research and does not cut
corners. TouchTunes has two cus-
tomers: the operator and the patron,
and both have to be happy.

To that end, Goldstuck said, “We
have to be relevant
to our audi-

ence. Being rele-
vant in the pres-
ent does not
guarantee that
you will be rele-
vant in the future.
Our development
plans must stay
abreast of where
consumer interests
are going.”

Goldstuck came on
board two years ago.
What did he see as the
major challenges facing
the company at that time?

Goldstuck said, “We were
starting on a journey and I
accelerated that journey into
the future. We had to strength-
en our digital media capabilities
as well as prepare the company
to move into a cycle of rapid
innovation. We also had to be
able to adapt to constant change.”

He continued, “We went from an
operator facing business to an operator

and consumer facing business.
We've successfully done
that. And now our
journey really
goes to the
next

BOTTOM LEFT:

BOTTOM RIGHT:
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chapter, which is about being able to
innovate on a perpetual basis,
because it will not be good enough
to come up with a new product and
rest there. We must continually
improve and adapt our products to
match the marketplace.”

When he joined the company in
May 2009, TouchTunes had digital
jukeboxes in approximately 30,000
locations. That number has grown to
more than 50,000 locations today, a
staggering growth figure.

TouchTunes will soon embark on
a new frontier by moving into the
international arena beyond North
America. That will bring it’s own

“Being ahead of the curve is solidly being
ingrained in the DNA of our company.”

challenges since every country has
its own licensing protocol. The com-
pany began preparations some time
ago to meet the licensing needs.

Goldstuck’s background makes
him eminently qualified to spear-
head this endeavor. He co-founded ]
Records, which was later sold to Ber-
telsmann Music Group (BMG). When
] Records was purchased, Goldstuck
assumed the role of Chief Operating
Officer at BMG. Before that he held
senior executive posts at Capitol
Records and Arista Records.

Two characteristics stand out at
TouchTunes: Dedication to working
with operators for a true partner-
ship, and continually investing in
innovation. The end product of both:
growing business.

In conclusion, Goldstuck said, “In
the final analysis, if you can show
your customers they can earn more
money by investing in your equip-
ment, they will invest. Customers
have to be comfortable that the
investment will pay off. We're find-
ing that if you come up with
the right product and services,
customers will support you.

“That’s why we felt compelled to
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TOP RIGHT: Gary Hough
of Gary’s Music sings with
members of Rubix Kube at
the closing event of the Part-
ners Meeting.

BOTTOM RIGHT: Marc Felsen,
Vice President, Corporate
Marketing

provide the myTouchTunes Mobile
app to operators and their cus-
tomers. It’s been a phenomenal suc-
cess. Operators recognize it as a
powerful tool. They are seeing a sig-
nificant uplift in revenue in those
locations that are deploying and pro-
moting the app.

Are operators upgrading with
the new Virtuo Smartjuke after
the considerable buzz at the out-
set? Goldstuck said the company
would reach 2,500 wunits
deployed in November. “Ship-
ment patterns have been
growing nicely. We’re very
happy with how the operating
community has responded
to Virtuo, and from the earn-
ings standpoint we are
pleased with what we have
seen. This has been our
most successful launch, by
a wide margin.”

If the past and present are
any indication, stand by for
more exciting products for
the industry from the cre-
ative minds at TouchTunes.
For more information, call
(888)338-5853; Web
(www.touchtunes.com). A
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CORNER TOO!

Josh and Zach Sharpe

One driver
and one shooter,
both with a twist!

o dat? Unfortunately not the
Chicago Bears this time around. As
much as it pains us to write and acknowl-
edge, we have to give credit where credit
is due, so as fans of the game, congratula-
tions to the Play Meter staff on their
recent New Orleans Saints victory over
our beloved Bears. We'll see how this
crazy NFL season pans out, but hopefully
we can have a nice rematch sometime in
January come playoff time.

In other “sporting” news, Raw
Thrills and Play Mechanix hosted their
4th annual Big Buck Hunter World
Championship at the Cubby Bear in
Wrigleyville. With over $50,000 in
prize money, the event was a huge suc-
cess for all involved and showcased the
potential our industry has to offer to
the public...competitive play!

With proper promotion and a compet-
itive environment, it’s a recipe for success
in maintaining and growing a player base
regardless of the game(s) involved. Also

Dirty Drivin’ to
Frightfearland

on hand, Stern and the International Flip-
per Pinball Association (IFPA) ran a high
score tournament on Stern’s latest game
TRON, which added some additional
competitive opportunities for players.

Back to the task at hand, for this
month’s column, we will take a look at
Raw Thrills’ latest driving game, Dirty
Drivin’ and Global VR’s shooting game,
Frightfearland.

DIRTY DRIVIN'/ RAW THRILLS

Raw Thrills enters familiar territory
with another racing game to add to its
catalog, Dirty Drivin’.

Analysis: The best way to describe
Dirty Drivin’ is to say its a combination
of H2Overdrive, Fast and Furious, and
Super Mario Kart all mixed into one
with a splash of Red Bull. Dirty Drivin’
offers players ten different rides to
choose from, with the opportunity to
race on 14 different tracks.

In addition, there are hundreds of
upgrades available to purchase. Similar
to Mario Kart, during game play play-
ers can pick up different power-ups
available on the course. To activate
these special power-ups, players must
use the custom chrome skull crank that
is near the steering wheel.

Pros: If there is anything we’re
accustomed to throughout the years,
it’s definitely the fact that Raw Thrills
is known for its racing games. Dirty
Drivin’ follows suit and again showcas-
es how a good driving game should be
produced. From a game play perspec-
tive, the company did a great job on
incorporating the custom chrome skull
crank/activator on the cabinet.

First of all, the crank looks really
cool from a visual standpoint, but it’s
also a lot of fun using it to shoot
weapons among other power-up good-
ies at a player’s disposal.

What also sets Dirty Drivin’ apart is
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its overall attitude stemming from the
chrome skull, the “dirty” artwork and
theme, and the vehicular combat tak-
ing place on screen. We couldn’t help
but remember an old pinball game
Williams designed in the ‘90s called
No Fear, which had equal “attitude”
with its game play.

Cons: I'd say our biggest gripe with
Dirty Drivin’ is it's almost too busy for
its own good. Sometimes while playing
you don’t even know what’s going on
because it’s sensory overload.

Going further, there’s a bit of a dis-
connect with the power-ups and the
activator crank. While playing Super
Mario Kart, it’s crystal clear once
you've picked up an item to use, and
crystal clear when it’s being used.
There were plenty of times during the
course of game play where we weren't
sure if (a) we picked up a power-up
and (b) if we successfully used it or not.

Overall: Dirty Drivin’ is a perfect
addition in Raw Thrills’ already well-built
resume of driving games. While there are
certainly aspects of this game that we
would consider minor gripes, from top to
bottom this game is simply fun to play.

Whether it’s playing against your
friends (linkable up to eight units) or
against the computer, there’s something
intrinsically fun when it comes to the
mayhem taking place on screen.

Not too many driving games these
days have a “toy” as part of their cabinet
design and the custom chrome skull
crank is a great touch; pun intended. In
addition, and this probably sums up Dirty
Drivin’ to a “T”, there is no brake pedal
to be found anywhere on the game!

Overall Rating: % %% %

FRIGHTFEARLAND/ GLOBAL
VR

It's been quite some time since we've
reviewed a Global VR game. This month,
we take a closer look at its latest carnival
shooting game, Frightfearland.

Analysis: Imagine a nice friendly
amusement park filled with all the attrac-
tions you'd expect to see: roller coasters,
Ferris wheels and spinning teacups. Now

PLAY METER

imagine that the same amusement
park is filled with scary killer
clowns among other armed mon-
sters and you pretty much have
Frightfearland.

The game features 15 selectable
levels with the addition of one bonus
level with cooperative play as an option.
In addition, Frightfearland also includes
12 mini-game missions, six boss charac-
ters, and three different endings depend-
ing on how the game is completed. Glob-
al VR also created two different cabinets,
a standard 42-inch and a deluxe 46-
inch/50-inch cabinet.

Pros: Personally, we are not big
fans of clowns ever since Stephen
King’s book IT came out. The fact that
we get to take out our aggression on
these scary clowns in addition to the
other monsters is an added bonus.

From a game play perspective, the
action is frenetic, the graphics and
sounds complement it well, and the
overall dilapidated amusement park
feel of the theme is a nice touch.

In addition, the artwork on the cabinet
is fantastic. Whoever the artist/graphic
designer is on the Global VR team, we'd
just like to give special kudos on a job
well done. Though the amazing graphics
don’t change our feelings towards clowns.

Cons: Our biggest gripe with Fright-
fearland (and other shooting games
with similar cabinet designs) is the
fixed gun on the cabinet. There’s some-
thing nice about being able to physical-
ly hold up a gun and aim all over the
screen at any given moment.

We are not big fans of this lack of free-
dom when it comes to any fixed gun
game. To us, it almost takes away from
the shooting game since your mobility
and aim-ability are much more limited.

Overall: We feel Global VR has done
an alright job with Frightfearland. When
we first saw this game, we couldn’t help
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but recall an old shooting game Midway
created in the late ‘90s called CarnEvil.

This game also featured familiar
amusement park elements and a horror-
theme. Unfortunately, by comparing
these two games directly, it leaves Fright-
fearland a little underwhelming.

Sure the graphics and sounds are
much better as one would expect through
the advancement of technology. Howev-
er, there’s nothing truly defining that
makes it stand out from other shooting
games on the market. Plus, CarnEvil
doesn’t have a fixed gun! That being said,
Global VR has still created a fun game
that would fit well on location in any
amusement-park-type setting. A

Overall Rating: %% 1/4

With a father like Roger Sharpe, the
original “Cornered Critic,” it is probably
no surprise that sons Josh and Zach
share a true passion for the coin-op
industry. Former pinball champions, both
are recognized as being two of the finest
players in the world. But their interest
and skills have grown far beyond the sil-
ver ball to embrace video games and
attractions of all types.
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m mOn Orders of 7 cases or more.

Any combination of Plush, Novelty, Beanies or Candy Mixes.
EXAMPLE: 3 Plush + 2 Candy + 2 Novelty Kits = FREE Freight
(Bouncy Balls & Value Novelty Kits Excluded)
Providing Quality Products for All of Your Merchandise Needs (==

PLUSH MIAES  BEANES ™
Regular, Medium, Jumbo, Monster & Giant/Big One  Regular, Licensed & Seasonal

Licensed, Seasonal, Specialty & Sports 100%

Satisfaction
Guarantee

RULK C[!KT%’%TG’
/‘\TrEFRrrr[ rNDH (“ : /er,LE

27mm 45mm
Balls Bouncy Bolls _AllCcndy CandY&Toy | Il Toy
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Georgla Meyers - (888) 271-8697 ~John Sullivan - (888) 577-8697 [ 7
Richard Pirics - (888) 346-8697 ~ Charles Caplan - (888) 456-8697 ®* 1§ .

Visit us at IAAPA Booth #236
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itouch 11 updates in stock
GREEN COIN exclusive

thru Firestone Financial

All transactions must be approved for credit by Green
Coin and Firestone Financial. Any applicable taxes, freight
and a filling fee of $200.00 must be paid upfront to Green

Coin. Transactions must be
received by Firestone Financial by
Dec. 31 2011 and funded by
Dec. 31, 2011

tell you W

LOVE
LOVE
LOVE

THIS APP!
L 8. 8.8 8 ¢

IS

putting the band back together
with the &MV %S 4 "Base Box

VIRTUO Smart Box

e o o

u-mm -SB8m, +

$5495.00

MRSP + F.F.

65,000+ boxes sol

hat your custom

/L7 =
Base Box ™

d should

ers want

n-——--on-nuaf
" _——

This offer not available in all areas
and is subject to change without
notice. This offer is not to be
combined with any other
discounts and prices do not
include factory freight.

price Lower with a trade in of a
Touchtunes Genesis or Rhapsody

0% for 2 Years*

* All transactions must be approved for credit by Green Coin and
Firestone Financial. Any applicable taxes, freight and filling fee of
$200.00 must be paid upfront to Green Coin.Transactions must
be received by Firestone Financial by Dec. 23,2011



CLASSIFIEDS

Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support and supply
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is usually
before the 12th of the month prior to issue (example: August ad must be in before July 12).

Send ad orders to Play Meter Magazine / P.O. Box 337 / Metairie, LA 70004 or fax: (504) 488-7083.

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints.

Programmers READERS/ Hard Disk

’ We do not knowingly accept ads
i - _ for copies or licensed games -
, 1 wp-10 EMP-21

involving a third party. We do not
print prices on games currently in |
production. We encourage

advertisers to include their name,
address, and phone/FAX numbers
for the purpose of credibility. We do

not accept ads from companies
who consistently advertise = =

Call for new price quotes products they do not have or from Prices subject to change without notice.
companies that we receive Call for new price quotes
C&P Distributing multi-complaints about. C&P Distributing
www.onsale.net PLAY METER www.onsale.net

Tel: 574.256.1138  [— . Tel: 574.256.1138 @
@ Fax: 574.256.1144 MAGAZINE ”'” Fax: 574.256.1144

Cloth, Cloth, Cloth!
Cut Beds or Bolts Pivot Block

Replacement Rails

. Leg Leveler
B =9 .. & ————
Pocket Leg Bolts
Pocket Buttons @ Nails " Trim Nails —

T-Nuts Trim Sets

Mouldings Cushion Facings Ball Dump Roller

Toll-Free 1-866-772-363 WWW. Penguinamsement. com
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| CashCode m

$1-$100
Pulse/Serial

OPTIPAY

$1- $100 High Security
Free Software Upgrades
Mars Compatible Harness

$1-$100
TAIKO High Security

A6 STACKER
110VOR12V

INTERNATIONAL X i
R s Master Distributor

\des network

GAMING CABINETS

GAME BOARDS Authorized Direct Distrioutors PARTS & MORE...

& Service Center

icriont Cast | Viowen . 877 922.6707

| b sy .
Copfoin Jock Hoppy FOrm .>‘- ............................................................................ R 7 7
Dorothy | Fruit Bonus FBX g . SLIMLINE CABINETS |CT GP58cr

Strongman | Merry Circus :
Play Ball | Spooky Castle : BILIRER, FUG THERMAL PRINTER
Western Venture | Super El Dorado For. -] "
Catch Me | Money Match H COIN PUSHERS ]I?C[g:r%éf(\}{é;r?
Lucky Combo | Platinum Touch 2 |\ NOW AVAILABLE
All Stars | 10In1 VGA Touch 1 g s | with
Jungle Island | Progressive IGS a\és network
Game Show | ...and morel!! /

Card Reader!

At Baton, we offer many options for the Coin Operated

, machine industry. Choose a key, and any of these locks
within their keyway can be keyed to the same code!

We also accept other manufacturer’s codes*.

# Semi-Restricted,
Restricted and
Reversible Keys

OB

Standard,
U-Chang 8 and
U-Chang+12

Tubular Key

Single and
Double Row

Dimple Key

*Call us for more details!

1-800-395-8880

Or, visit us on the web at:
http://www.batonlockusa.com

Your (% to Security

4 Celebrating Over 30 Years of
& Unmatched Security and Service!
4
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we'vegOtthetouch

800-640-5545

fho manip ﬁ\“

777G IC NN
MAGIC SWEEPSTAKES GAME
IS NOW AVAILABLE IN
IS IN OUR GAMES, XYZ' COMPANY MAGIC 12
CONVERT A MERIT XL (eileloeifimgad MAGIC 7S AND
CABINET TO OUR GAME e 28 & 38
AND YOU WILL AGREE Ty mEe SNELE TG SETTP.
THAT IT IS MAGIC
Ry e SIMPLE TO PLAY AND
SIMPLE TO OPERATE, NO
COME IN A EXTRA BOARD OR
STAND UP CABINET
WIRING NEEDED FOR
COUNTER TOP OR
THE PHONE CODES,
CONVERSION KIT
PIN NUMBERS ARE
OUR NEW COUNTER TOP
SIMPLE TO REPLACE
IS AVAILABLE WITH
BILL VALIDATOR AND CALLOURTOLLEREE
et NUMBER FOR MORE
INFORMATION

MAGIC SEVEN a&& %

OUR NEW SINGLE 8 LINE MAGIC 7 AND OUR NEW
POKER 2S&3S GAME HAVE ALL THE
FEATURES OF OUR MOST POPULAR
GAME MAGIC 12 AND MUCH
MORE-MAGIC, GAME MODES
ARE NORMAL, SWEEP STAKES,
HIGH SCORE, GAME COUNT,
SCORE BOX AND TETRIS.

AMUTRONICS, INC. h PHONE: 800-640-5545
2350 5TH AVENUE m 9 " _‘ ’ FAX: 518-271-6923
TROY, NY 12180 P & — Lumi )\ Wwww.amutronics.com
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Amusement
Entertainment
Management, LL.C

Frank Seninsky, President

“In The End, The Best Consultant Always
Saves You More and Costs You Less”

o Project Feasibility Studies o Architectural Design & Theming
o Game and Attraction Sourcing, Purchasing, and Resale Services
o Business & Marketing Plan Creation o Facility Upgrading and Revitalization
o Operating and Performance Audits

A division of Alpha-Omega Amusements, Inc., 12 Elkins Road, East Brunswick, NJ 08816
Contact Frank Seninsky or Jerry Merola at (732) 254-3773, e-mail us at
Profitwizz@aol.com or Fseninsky @ aol.com, or visit our website at www.AEMLLC.com

+ Accepts Standard Cobra, LSI has extended its line of Cobra
Medeco & Abloy 7/8" “Changeable Padlocks” with the addition
cam locks of the new FLEX™ Padlock. g
SSASIEUCIEEIUERSCIN  Accepts standard 7/8” cam lock
»PatentPending cylinders that are user changeable,
- Changeable Security . ;
allowing you to change the security level.

I_“Locking Systems"

International Inc

6025 Cinderlane parkway « Orlando FL 32810 « 800-657-LOCK (5625)
sales@lockingsystems.com « www.lockingsystems.com
ALL Cobra Locks available from our Service Centers
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Palmentere

Coin Operated Games Inc.
WWW.COINOP-SALES.COM

131 S. Belmont Blvd.
Kansas City, MO 64123
Phone: 816-421-7816

Palmentere Coin
is a Distributor of

New & Late Model Pre-owned
Coin Operated Equipment

VISIT OUR WEBSITE TO CHECK CURRENT INVENTORY
WWW.COINOP-SALES.COM

Don’t W =
ait
CaII US Now
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Only $39.95

Quantity Dlscoums Available!

JAMMABOARDS.COM, LLC

m=m | www.jammaboards.com
w8 5 Vo4, K RS Phone/Fax - 1-800-326-8859

CGA/EGA 10 VGA VibEO CONVERTERS

Arcade monitor gone bad? Why replace or
repair an old expensive monitor when you can
simply use any standard VGA monitor or LCD!

For details and easy online purchasing go to:
www.jammaboards.com/converter or
e-mail: sales@jammaboards.com

B

JANINVIA
BOARDS

4+ FOR SALE +

NSM ICON
WALL MOUNTABLE
JUKEBOXES

USES ECAST INTERNET SYSTEM

$1250
CALL 512-426-5105

Specializing in on-site
public auctions.

gamerooms,
restaurants, etc.)

Check our website for the
latest information

www.bigcityauctions.com

Considering liquidating?

CALL 718-791-7766

PLAY METER

FLAT RATE

BOARD EXCHANGES
kkkkhkkkkkhx

SPECIALIZING IN THE

OLDER CLASSICS
*

VIDEOS & PINBALLS
MONITORS
POWER SUPPLIES
PARTS & MANUALS
GAME SALES

E N I

ELDORADO GAMES

115 W. DALLAS ST.
MT. VERNON, MO 65712
(417) 471 - 1005 Fax -1006

www.eldoradogames.com

Kiddie Ride

SOUND

BOX

* Main sound + 2 fire buttons

* Superior sound quality

* With or without timer

* For new & used rides

* Hear and choose your sound
from our online sound library
at www.eletech.com

Eletech Electronics Inc.
Industry, California
Tel: (626) 333-6394

EPROMS
EC

l

(
W
l"'
dC

Call for new price quotes
C&P Distributing

www.onsale.net
Tel: 574.256.1138

L prpaaboyllln . 1

right now!

All inquires strictly confidential.

870-557-1487 » 405-974-0125
WWw.americanamusementaucrions.com

114

Turn those games inl:oBﬂ Zﬁi\; @T C g Aggg g

Wheither your warehousing unused games from your route, or looking to
close your FEC, American Amusement Auctions can help.

With just one phone call, we can help you get out of the red and into the
green with our proven strategy of turning your amusement assets into cold
hard cash. Let American Amusement Auctions improve your bottom

line selling your equipment at auction or buying it all from you

IAMER N
M@% NIj
i)
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TWOBITS.COM

4418 PACKSADDLE PASS  AUSTIN , TX 78745
512-447-8888 SALES@TWOBITS.COM

wxx YES WE HAVE #%%

*%x]19” MONITORS!!!#=*
PINBALL REPAIRS

BRAND NEW REPLACEMENT CIRCUIT BOARDS
BALLY STERN WILLIAMS

PAC-MAN & GALAGA

Overlays, header marquees, glass, EVERY
LITTLE PIECE for your classic games!

VIDEO PARTS CATALOG:

PAC-MAN.com

Coin-0p Game Tech

e 40hr. week-Ins.-Vacation
e Auto Furnished
* 3yrs. exp. required

apply
Baxter Entertainment
2016 Magnolia Ave.
Knoxville, TN 37917
1-800-825-4144
HD4567@comcast.net

Will assist with
relocation expenses

East TN is a Great Place to Live

50coinop@gamegod.com
www.gamegod.com .
bl ool ) o
50TH STATE COIN OP 1 800 424 5050 or FAX 808 440 4183
18 HOLE MINIATURE GOLF COURSE  BLACK LIGHT HAWAIIAN THEME $15,995
VISIT US ON eBay!!! VISIT US ON eBay!!! VISIT US ON eBay!!!
VIDEO s PINS

Alens suorassmmvasy $2,995 Nicktoons Racing ... $1,195 Hammerhead ........ 1,095 Rolling Stones .. $3,995
Battle Gear 2 Twin.. $1,295 Percussion Master.. $2,695 Hightops .............. 3995 NaSCal oo §2,795
Battle Gear 3 Twin.. $2,595 Silent Scope EX..... $1,295 Hungr_y Dragon ...... $1,495 World Poker Tour ... 52’295
Battle Gear 4......... CALL! Super Bikes.......... 63,995 Jumpin Jackpot..... $4,195 ’
Big Buck Hunter Pro $2,195 Super GT Twin......... $995 King’s Castle ......... 31,395 KIDDIE RIDES
Daytona USA Twin ... $1,295 Tekken 5 ............... 6795 Lil HOOps ............... 3995 Classic Car v ... $495
DDR 8th............... $1,595 Time Crisis 2 27" Tw $1,295 M_allet quness """" 3995 Excavator ............ $1,295
Drum Mania 9th ..... $1,495 Time Crisis 3 Std .... $3,995 Mighty Driver.......... 2395 Motorcycle ............ $795
Fast & Furious Drift. $3,195 Time Crisis 4 Std .... 54,995 Most Wanted .......... 2795 Santa Fe Sam .......... $895
Ghost Squad .......... CALL! Time Crisis 4 DLX.... $8,695 Ribbit Racin ........... 5495 Spider Rider ........... $895
Guitar Hero.......... $4,195 Sea Wolf wuisivessviss 93,695
House of the Dead ... $895 REDEMPTION Slam A Winner ....... 52,495 NOVELTY/CRANES/PRIZE
House of Dead 2 ...... $995 Big Bertha ............. $995 Smokin Token ....... $1,695 pragon Punch....... $2,695
House of Dead 3 .... $1,995 Big Shot ................ $495 Speeding Ticket DLX . $995 | jshthouse............. $995
House of the Dead 4 CALL! Buzzy Bee.............. $795 Tgmpo Kiddo .......... $995 Mechatore............. $995
Initial D 3 Twin....... $1,995 Caveman Clobber ..... $595 Ticket Troopers..... 93,295 Mini Slap Shot ....... $1,295
Jurassic Park 3 ........ 9695 Cyclone .............. $1,295 Wheel M In ............ 495 Movie Stop........... $1,595
Maximum Tune 2 ..... CALL! Dino Dash .............. $595 Winners Wheel ...... 31,995 stacker............... $1,995
Mario Kart Twin ..... $5,995 Gorilla King .......... $1,595 Wonder Wheel ...... $1,295

PRICES AND AVAILABILITY SUBJECT TO CHANGE

PLAY METER
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1- 800 -

C.B. SALES & DISTRIBUTING LLC.

535 - 8981 ,

"SERVICING THE (INDUSTRY FOR OVER 20 FIARS ©

ADDITIONAL OPTIONS
UPRIGHT, SITDOWN OR TABLE TOP
CABINETS
15,17, 19, 22" LCD MONITORS
(touch-screens available)

ICT, JCM, PYRAMID, MARS, BELLIS,
COIN-CO. BILL ACCEPTORS

CARD READERS WITH SMARTCHIP
TECHNOLOGY (HIGH SECURITY)
ICT, CITIZEN OR INFINITE PRINTERS

TOP SELLERS =
STANDARD HIGH RESOLUTION
CRAZY BUGS PIZZERIA srw
FRUIT BONUS 2010w  DOROTHY s
QUEEN BEE GET AWAY wrw
SUPER ELDORADO  CHEF EXPRESS yew
HAPPY FARM V TOUCH sew
POT-O-GOLD JUNGLE ISLAND szw <~ Manage your Gameroom at ~z>
BLAZING BARS v MIDNIGHT CASTLE ww | | “ * the click of a button
AND MANY MORE TO CHOOSE FROM!!! Your Authorized US Distributor!

DEBITEK

ALL-IN-

1
% CHARGE STATION

-ACCEPTS CASH =7
OR CREDIT/DERBIT =%

SWEEPSTAKES AVAILABLE
INTERNET SWEEPSTAKES

e 20 GAMES & MORE
COMING!

MONITOR
GET WELL KITS

SAVES TIME AND MONEY
ON MONITOR REPAIRS!

Monitor repair kits repair picture
warping, blacking out, smearing, jail
bars, vertical shrinking, etc. All kits
come with easy to install instructions
and free technical help.

Kit101: Electronome GO7-CBO 19" 17 parts - $7.95
Kit201: Wells-Gardner K4600 series. 21 parts-$6.95
Kit202: Wells-Gardner K4900 series. 16 parts-$7.95
Kit203: Wells-Gardner K4800 series. 16 parts-$7.95
Kit204: Wells-Gardner K7000 series. 17 parts-$6.95
Kit206: Wells-Gardner K6100 X-Y monitor. Includes
6 deflection transistors, diodes, etc. 30 parts- $14.95
Kit220: Wells-Gardner U2000. 33 parts-$8.95
Kit221: Wells-Gardner U5000. 34 parts-$8.95
Kit225: Wells-Gardner U2000, U5000 vertical repair
kit Includes TDA1771 vertical IC. 7 parts-$8.95
Kit240: Wells-Gardner K7201. 18 parts-$7.95
Kit244: Wells-Gardner K7203. 32 parts-$7.95
Kit250: Wells-Gardner K7400, K7500. 39 parts-$8.95
Kit260: Wells-Gardner D9200. 64 parts-$9.95
Kit301: Nintendo Sanyo EZ-20. 25 parts-$6.95
Kit302: Nintendo Sharp 19". 24 parts-$7.95
Kit802: Hantarex MTC-9000. 19 parts-$7.95
Kit810: Hantarex Polo monitor. 27 parts-$7.95
Kit830: Neotec NT27, 29, 31 series. 52 parts-$8.95
Kit832: Neotec NT2700,01,02, NT3500,01,02
series repair kit. 53 parts-$8.95
Kit834: Neotec NT2500, NT2501, NT2515C,
NT25E repair kit. 37 parts-$8.95
Kit920: For Pac Man, Ms Pac Man logic board.
Eliminates hum bar in picture. 4 parts-$6.95

= % TR We make kits for every monitor. Just ask
CARDS B 1 ® GREAT EARNINGS for your make and model number.
-LOADSPLAYER | = e BILL ACCEPTOR ormion
CARDS e BUTTONS oerion and take
- HI SECURITY e TOUCHSCREEN ostion 0 off each
- (safer) NO CASH e CARD SWIPE orrion
ON LOCATION e EASYTOUSE & FLYBACKS! Electrohome, Hantarex,
- NO ATM NEEDED RESONABLY PRICED Wells-Gardner, Neotec, etc. $24.95ea
ANYMORE
We buy & trade used readers! CALL NOW FOR INFO! ZANEN E LECTRON | CS
“WE DO IT ALL, JUST GIVE US A CALL” 888'449-2636 (orders only)
www.CBSalesonline.com 806-829-2780, FAX 806-829-2781

Zanenelectronics@aol.com

FOR SALE Blue Bar

Treasure Chest Crane
by United

Sizes

31”7

42”

60”
Goliath 4x6

QUARTERTIME AMUSEMENTS

(410) 358-8311 Michael

PLAY METER

Vending

Offering a complete line
of Bulk Vending
Equipment and Supplies
All at Discounted Prices

800-869-0724

fax:626-337-6618
email: gsi99@yahoo.com
www.bluebarvending.com

116

* MUST SELL

Over 1,000

Northwestern
bulk vending
machines
From $10 up

Also, chrome J stands
from $45 up

718-791-7766

NOVEMBER 2011



Donate Zone® the nation’s leading
providers of video sweepstakes games,
is seeking route sales professionals
in the following areas:

TEXAS FLORIDA

SOUTH CAROLINA MISSOURI

Successful candidates will have a minimum of
3 years experience in similar route sales position.

Annual compensation is $35K-$50K base
plus commission bonus and travel expense.
Total annual compensation should be $75K-$100K.

Submit resume to pnelson@hesttech.com
or fax to 817-590-24817.

ONA/4

Donate Zone is an equal opportunity employer.

6 Player Shooting Gallery as shown

One Year Limited Warranty
Excellent Condition
Refurbished (one unit only)

List Price: $68,000
% Special Pricing: $34,000 USA %

(labor for install included in price but freight is additional)

Contact: Laser Star Amusements Inc.
Phone: 954-583-3222

Email: dperetz@bellsouth.net

suzo(¥HAPP

GAMING, AMUSEMENT AND INDUSTRIAL COMPONENTS

suzohapp.com
PHONE: (888) 289-4277
FAX: (800) 593-4277

106 GARLISCH DRIVE
ELK GROVE VILLAGE, IL 60007

LCD Conversion Kits

M I

MAKVISION INC. Monitors

Coin Doors

Bill Validators Driving Controls Joysticks

)C

@olution Hopper

W -9

@ Touchitnes
Service & Replacement Parts

Optical Guns

Trackballs

PLAY METER
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SEASIDE
GAMING

-> Board Repairs
- Hard-to-Find Cabinet Parts
> CASHCODE Bill Acceptors

(866) 387-4263

www.seasidegaming.com
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EPROMS & Programmers
e EMP-21

C&P Distributing
C‘a\\ \ﬁ(‘, www.onsale.net

\ Tel: 574.256.1138 —
www.playmeter.com ™ Fax: 574.256.1144 .&5.‘;.

CHUFfLEALLEY.COM CTRIKES AGAIN!
Parker Bohn m

% PRO BOWLER KIT

Great New Games
To Increase Your Earnings
*

Regulation - Standard Scoring.
Flash - Moving score target on screen. Strike awarded based on target position. No frame carryover.
Strike 90 - Strikes score 90, spares score 60. No frame carryover.
Advance - Strikes score 30/20, 60/40, 90/60. etc. No frame carryover.
Special - Frames 1,4 and 7 score 300 for a strike and 200 for a spare.
Shadow - Standard scoring, but no visible pin or lights.
3-6-9- Automatic strike awarded on frames 3,6 and 9.

*The update kit includes computer, flash light board and new marquee
ONLY $999.00 with trade of your old computer ($1299.00 without trade).

WWW.SHUFFLEALLEY.COM
1-(866) 323 5225
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Do the math. Make the call.

Let’s review: one machine in your store, operating at a low 40%
capacity will allow you to double your investment in one year.
If you promote the machine just a little bit and run at just 45%
capacity, you could easily triple your investment in one year.

Ready to see exact numbers and find out
how much profit you could be making?

Call Ronnie Altman at:

(877) 946-5687
ciggysd4less@mindspring.com
And start filling tubes — and your wallet — today.

gg&Cizq:qy's

waxs  Filling
Station,

6933 SW 179th Ave Rd
Dunnelion, FL 34432
www.ciggysforless.com

<c=S—
v_’/

Call 1-866-764-7038

ask@tokensdirect.com

MONEY
MAGHINE

TOKENSDIRECT

Your Factory Connection

2 Fast & Easy Ways to Order

Call Julie or Kevin
Buy ONLINE anytime!

* Buy direct from our huge factory

* Choose from 0.800" to 1.125" diameter
e Select from 100+ stock designs

e Stock tokens ship the next business day
* Pay by credit card

e Made in the USA

* See stock token photos on line

www.tokensdirect.com

PLAY METER

119 NOVEMBER 2011



Merit CDROM

Replacements Children's Birthday

Party Franchise
Shares For Sale

Please write to
kidsmkig @sbcglobal.net
for details!

Call for new price quotes

C&P Distributing

www.onsale.net

Tel: 574.256.1138 @
Fax: 5674.256.1144

4 FOR SALE +

Experienced prize/redemption buyer needed at

amusement machine product company. Must have at NC30
least 3 years of buying experience, be a self-starter, RAINBOW
able to develop programs and mixes for all types of CRANES 30"
prize machines and be willing to relocate.
Excellent
Excellent benefits, salary commensurate with ability and experience. working
condition
Please send resume to: $1250 each
amusementjobs @gmail.com CALL 512-426-5105

What is all the BUZZ abhout China ?

Don't go it alone - Let us help you!

\

i
!,China Star Games

“ Your link to China for what you need”

P

* Located in Zhongshan - the HEART of the Amusement trade in China
* Extremely reasonable pricing for everything that we do * Full OEM / ODM services
* English speaking, college educated staff *Full logistic service from China to your door
* 25 Years experience in ALL aspects of the amusement industry

Product line : Arcade Games, Kiddie Rides, Carnival Rides, Parts
Tickets / Tokens, Supplies, Almost anything you need!
Let us QUALITY CONTROL / INSPECT your existing orders,
Amazing price with full detailed report with photos for you.
Full travel services to make your trip effortless. From airport ]Pickup

to hotel to transportation to leisure activities, we will do it all for you.
Side trips to YiWu for shopping / sourcing also available

_ . www.chinastargames.com
email sales@chinastargames.com skype : chinastargames1
phone : 86-1893-8716-549 fax: 86-7608-8802-105
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G0 BIG D'S & jopdBun
PLEXI Pn’gnu: me 1P EAT PAT"S'i) ;\Lakl?ﬁm AVAILABLE) 7,

8-LINE/POKER SIT-DOWN, UPRIGHT
MARQUEES COUNTERTOP ETC...

TOUCHSCREEN , FOR MONITOR OR
CRANES @Y%)  FLATSCREEN LCD'S. |

METAL CABINETS JOB DONE! | | SIDE GRAPHICS AVAILABLE |

SHORT & LONG
PRODUGTION RUNS

‘5 'l‘:‘.,
ViseTs 0 NTTog i 5y AVAILABLE
PHONE : 615-746-0820 www.higdsfatpats.com WWW.p'ﬂVITI eter.com

“WE'RE IN BUSINESS,TO MAKE YOU LOOK GOOD*

SPEGIAL PROJECTS

iﬁ MOST ORDERS WELCOMED

)| SHIPPED WITHIN §
\DAYS OF PURCHASE

DROP SHIPPING

Professional Monitor Repair - All Brands!

ooy nere " FLAT RATE $44.99 P ncluded
Lowest Price as low as most brands except flyback

v Fast Turnaround v We Guarantee Our Work!

Please just send chassis with control-cable-video input (no CRT please.)
We use high-tech equipment to diagnose your monitor. This cuts down on labor time and is
very reliable (we have 20 years experience!)

v We sell, and buy new & used monitors & chassis. Call us now! 800-992-6588 Ph: 626-337-9782

v/ We supply monitor parts. PN L inc-

v Rush jobs same day or next day available! 14828 Ramona Blvd. Bgldwm Park. CA 91706
3 Fax: 626-337-9783 Email: John@ pnlgame.com

v We ship UPS, C.0.D, or credit card payments fe/@ | @] accepted.| Hours: Mon - Fri 10:00 am to 6:00 pm

Sellers I BIIY MAGII“IES
Wanted
ante IN ANY CONDITION

| am looking for: | buy !ncomplete and rough

o Jiikckoras machines.

* Pinball Machines | also buy slot machines, penny

* Parts arcade machines and trade

* Arcade machines stimulators.
Please contact me if you have I’m especially interested in
anything you would consider entire warehouse purchases.
selling.
Lloyd Thoburn COINOPWAREHOUSE
703-801-1459 WWWw.coinopwarehouse.com
lloyd@coinopwarehouse.com www.facebook.com/coinopwarehouse
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—% AucTioN GAME SALES £~

ARCADE GAMES e PINBALLS ¢ JUKEBOXES ® REDEMPTION EQUIPMENT e POOL TABLES e AIR HOCKEY e DART GAMES

GIANT COIN MACHINE
CONSIGNMENT AUCTIONS

COUNTERTOP TOUCHSCREENS e KIDDIE RIDES e CRANES e FOOSBALL ¢ CHANGERS e AND MUCH MORE

MORE THAN 600 PIECES AT EVERY SALE
ALL AUCTIONS START AT 10 AM DAY OF SALE

EQUIPMENT CHECKED IN: FRIDAY (day prior to sale) - 11 a.m. until 9 p.m. & SATURDAY (day of sale) - 8 a.m. until 10 a.m.

NOVEMBER 5TH, 2011 - KINGSPORT, TN
MEADOWVIEW CONFERENCE RESORT & CONVENTION CENTER
1901 MEADOWVIEW PARKWAY, KINGSPORT, TN 37660
MEADOWVIEW MARRIOTT— 423-578-6600

NOVEMBER 12TH, 2011 - MACON, GA

SEE FULL AD ON OPPOSITE PAGE

DECEMBER 3RD, 2011 - WINSTON-SALEM, NC
DIXIE CLASSIC FAIRGROUNDS EDUCATION BUILDING
410 DEACON BLVD, WINSTON-SALEM, NC 27105
HOLIDAY INN SELECT—336-767-9595

NO BUYERS PREMIUM FOR OPERATORS OR DEALERS
AT ONE OF OUR REGULAR CONSIGNMENT AUCTIONS
Consignors pay a low 10% commission with no minimum piece requirements.

« Consignors pay a low $10 entry fee per item.
« $100 maximum commission per item sold.

DO YOU HAVE A FAMILY ENTERTAINMENT CENTER OR ARCADE THAT IS CLOSING?
DO YOU HAVE EQUIPMENT THAT YOU NEED TO LIQUIDATE?
ARE YOU IN SEARCH OF SOMETHING SPECIAL OR UNIQUE?
GIVE AUCTION GAME SALES A CALL AND LET US HELP YOU!

« TERMS: Full payment day of auction. Cash, Credit Card, Cashier's Check or Company Check with a current bank letter of guarantee (no excep-

tions). No personal checks!
SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax permit.

Inspect all equipment and games before you bid. All Equipment and games are sold as-is, where is, with no warranties expressed or implied.
13% buyer’s premium (3% discount for cash) OPERATORS EXEMPT - Operators pay only a $10.00 per item fee to purchase.

« Consignors paid in full day of auction.

FOR MORE INFORMATION OR TO BE ADDED TO OUR MAILING LIST
PLEASE CALL 1-800-551-0660 OR VISIT US AT

—% www.auctiongamesales.com £~

TN GALLERY LIC 5548 - NC FIRM LIC 8741 - PA LIC AY002057
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—% AvuctioN GAME SALES £

SPECIAL LIQUIDATION AUCTION
SATURDAY, NOVEMBER 12TH @ 10:00AM

ARCADE & BILLIARDS SUPERSTORE

IS CLOSING AND EVERYTHING MUST GO
6230 Hawkinsville Road, Macon, Georgia 31216

A&B Superstore has been in business since 2000 and is now closing the doors to their 12,000 square foot

showroom. LEverything must go! Buyers can expect over 1,000 items including more than 250 arcade games
- of which at least 12 are Ms. Pac Man. There are over 100 pool tables, pool table lights, more than 200
cues, as well as pool table supplies. Also included for auction will be tons of wall art and furnishings for
home game rooms. There will be Georgia-legal adult redemption games including: Silver Bars, Funny Fruit,

Truck Stop and many more!

This 1s one auction you definitely don’t want to muss!

« TERMS: Full payment day of auction. Cash, Credit Card, Cashier’s Check or Company Check with a current bank letter of guarantee (no excep-
tions). No personal checks!

« SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax permit.

« [nspect all equipment and games before you bid. All Equipment and games are sold as-is, where is, with no warranties expressed or implied.

« 13% buyer’s premium (3% discount for cash) SPECIAL AUCTION-NO EXEMPTIONS FOR THIS SALE

VISIT OUR WEBSITE FOR ADDITIONAL PICTURES AND DETAILED INFORMATION ABOUT THIS AUCTION
YOU MAY ALSO CONTACT US AT 1-800-551-0660

— www.auctionsamesales.com B,

AUCTIONEER: JASON BROOKS - GA LICENSE # 2922
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LOOKING FOR POWER
SALES MANAGERS

@« Major Manufacturer & Game Designer seeks
Regional and Area Managers throughout the
country for new product launch in Internet Cafe/
Sweepstakes Promotions market. Distributors,
Agents, Brokers and Independent Rep’s welcome.

@ QOver six figure income easily achievable as an
independent contractor. Both hardware sales
commission and residual income offered.

@ |Immediate hire with training available. Work out
of your home or office. Phone work, local travel
and road trips will be required.

Ideal job for seasoned veteran!

@« Knowledge of Internet Cafe/
Sweepstakes business will allow

you to achieve tremendous

income potential right away! i I

Send resume to:

johs@iBossUSA.com

for immediate attention

Must Sell - Need Space

All Games Working and in use

Stacker (LAl) .. ... .. ... .. ..., $2950
Flaming Finger Merchandiser (Namco) . . $1450
Crazy Taxi Redemption (Sega) ........ $1250
Dance Dance Rev. Extreme (Konami). . . $3950
Titanic 3 pl Redemption (Sega)........ $1250
Claim Jumper (Benchmark). . .......... $875
Big Haul 2 player (Benchmark) . ........ $950
V3 (GlobalVR). . ................... $2450
Kiddie Coaster (ICE) . .. ............. $3750
Haunted Mansion w/Topper (Five Star). . $8750
Coastal’s Chocolate Crane ........... $1675
Addams Family Generator Shocker. . . . . $2950
Awesome Rat(Sega). . ............... $295
Paint N Puzzle (Touchscreen).......... $295
Hammer Champ (Namco) .. ........... $375
Half Pint Frenzy (ICE) . ............... $475
LAX Rotary4 Player .. ............... $350
Jungle Jive Pusher 4 Player (needs work) . . $950
Rolling Extreme Street Luge .. ......... $275
El Dorado (Skee-Ball) ............... $1575

Payment Plans Available
Located Near Chicago

Call John 847-209-3712

Email: sales@seeburgdigital.com

Buy Your Own Jukebox!

Buy Your Own Music!

Buy Your Own Paid Public
Performance Licensing!

seeburgdigital.com

(717) 884-9731
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After 50 years in
business, Collins
Entertainment

has been sold!

All excess inventory,
parts, and support
equipment will be
auctioned in individual
lots to the highest
bidder.

LIVE AUGTION
daturday Dec. 10th
at 10:am

Preview / Inspection
Friday, Dec.9th - 11am - Gpm

Held at
Gollins Warehouse
6039 Ponders Gourt
Greenville, South Garolina 29615

Don’t Miss The Most Important
Auction Of 2011

ENTERTAINMENT CORP.

Major Absolute Auction
Over 500+ Units To Be Auctioned!

Goin Operated
Video Arcade games
Pinball Machines
Dart Machines

DEC 10th
At the conclusion of the auc-
tion and until midnight.

DEC 11th

DEC 12th Juke Boxes

gDaEn(l-gt)trlnand 14th Air “nckey

By Appointment III!llllmlllillll Hacllines

Gounter Tops
+ Kiddie Rides

CASH ONLY, 15% buyers
premium. Industry related
sellers permit required for

non-taxable purchases. e Parts
Preview/inspection strongly :
recommended as all items  Support Equipment

are to be sold as is, where is.
All sales are final. All information
is deemed reliable, but not
guaranteed. Armed security

Repair equipment
Way to much to list

on-site. Check the website for

details, an inventory list
_ and free brochure

La Quinta

31 Old Country Rd., Greenville
864-297-3500 (3.8 miles)

Hampton
15 Park Woodruff Dr.
864-213-8200 (2.7 miles)

Days Inn
60 Roper Mountain Rd.
864-297-9996 (1.7 miles)

Freight Forwarding Nationwide WORLD’S LARGEST
N ENTERTAINMENT AUCTIONEERS
Integra Logistical
Tommy Haynes Info: superauctions.com
870-926-0892 or call 714-329-1373
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NORB is BACK

and bringing you LOADS of REDEMPTION!

REDEMPTION Ice Ball (starting at) .$1,695 Smoken Token . .. .. $1,595 CHANGERS
Basket Fortune . . . .. $2,495 Jumpin Jackpot ... .$3,295 Soccer Fortune (new) $3,495 AC 6000 Changers ..... $1995
Big Rig Trucking . . . .$2,295 Kings Castle ...... $1,495 Sonic Spinner . . . .. $1,695 AC 6007 Credit Card
BSR Whac A Mole . . .$2,995 LiteEmUp........ $1,495 ’ & Cash Changers .. ... $2995
Bubba's Excavation . .$1,95  MiniDunx ... ..... s1.895  opeedDemon ... $1,995
BusyBee ........ $1,395 Monkey Paradise (new)$1,995 SpinNWin ... 33,995 PINBALL
Catchin Critters . . ..$1,605 Monopoly ........ $2,495  SpongeBob Square Pants $1,995 Batman Forever . . . .. $1895
Coloramall ....... $2,495 Northern Lites by Coastal $2,495 Ticket Track ....... $1,595 Bobby Orr (Powerplay) .$1495
Cyclone w/new dome Pee Wee Baskethall (new)$2,495 Tickets to Prizes . . . .$9,495 Chicago Cubs ...... $1995

(startingat) ...... $1,695 Popcorn ......... $1,995 Titanic .......... $1,995 Last Action Hero . ...$1695
Deal or No Deal dlx . .$5,995 Race Way EEPERRE $1,495 Tower of Power 3pl . .$2,995 Lprd of the Ring_s ....$3495
Deep Freeze ...... $1,995 Roulette Twirl (new) .$1,995 Tux R $1.595 Pirates of the Caribbean .$3995
Disco Duck ....... $1,805  SeaWolf ......... $3,195 uxhacer ........ : Rescue 911 .. ... ... $1495
Football Fortune . . . .$2,495 Skymaster w/compressor $2,995 Wheel of Fortune . . .$2,295 Sharkey’s Shootout . .$1995
Hammer Head . . ... $1,995 Slam A Winner . . . .. $2,995 Wheel of Fortune 2pl pusher $2,495 Tee'dOff . ......... $1595
Hoop Fever ....... $2,495 Smart Ticket Center .$1,995 Wonder Wheel ... .. $1,995 X-Files ........... $1895

NORB
= — =Y, PHONE: 800-635-7393
"WE BUY & SELL GAMES" WEBSITE! KingPinGames.net EMAIL: sales@KingPinGames.net

Y  JOB OPPORTUNITY: %

TRIGORP AMUSEMENTS, INC.

Preeminent east coast amusement supplier/operator of six
thousand pieces of amusement equipment is looking for industry
experienced, hands on individual to direct and manage shop
operations at its’ corporate offices in Somerset, New Jersey.

All inquiries will be held in confidence with all interview
discussions to be held directly with owner/President Chuck Peitz.

Please forward inquiries and resumes to:

ERE—TRT
Charles T. Peitz, Tricorp Amusements, Inc RICORP
CTPTRICORP@AOL.COM AMUSEMENTS, INC.
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" Only S19 per week!

SMART INDUSTRIES 5
CANDY CRANE HOUSE § : JVL ECHO

Pricing based on end of S : Pricing based on end of
lease purchase of $1.00 lease purchase of $1.00
and 24-month term. : 3 j and 36-month term.

Only $19 per week!

SMART INDUSTRIES’
PIRATE CHEST 31” OR
TOY CHEST 31"

Pricing based on end of lease
purchase of $1.00 and 24-month term.

Only $33 per week! Only $35 per week!

SMART INDUSTRIES § 7
SHOOT to WIN JR. (!

2 HOOP
Pricing based on end of

lease purchase of $1.00
and 24-month term.

SEGA KEY MASTER

Pricing based on end of
lease purchase option of
$500 and 36-month term.

GREEN COIN MACHINE DISTRIBUTING CO. TOLL FREE : 800-232-6467 2961 DRYWALL DRIVE
WWW.GREENCOIN.NET TEL: 843-626-1900 MYRTLE BEACH, SC 29577
GREENCOIN@AOL.COM FAX: 843-448-9899 UsA
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DISPLAY AD INDEX

AAMA . . 45 866-372-5190 . . ... ... WWW.COin-0p.org
Adrenaline Amusements .............. 23 450-932-4205 .. ...l www.adrenalineamusements.com
AMI Entertainment Network . .. ......... I 800-393-0201 .. ...... ... www.amientertainment.com
AMOA. ... 65 ... 800-937-2662 . ....... ... .. Wwww.amoa.com
BarronGames ............. ... ..., L 716-866-0054 ... ... ... ... www.barrongames.com
Benchmark Games. . ................. 25 888-538-1000 . .........cciiniinnnn. www.benchmarkgames.com
Betson Enterprises. . ................. 5 201-438-1300x3408 . . ... ... www.betson.com
Champion Shuffleboard . .............. T8 800-826-7856 . ................... www.championshuffleboard.com
Championship Billiard Fabrics .. ........ Coverd .................. 800-323-2852 ... www.champbilliards.com
Coast to Coast Entertainment .......... 101 .o 800-224-1717 ... ... .. www.cranemachines.com
DeltronicLabs ...................... 69 ... 215-997-8616 ... ... ... .. www.deltroniclabs.com
Digital Centre ... .................... 17 305-387-5005 . ....... .. www.digital-centre.com
EcastInc. ................. ... ..., 39 . 877-451-1537 .. ... www.ecastinc.com
EMBED Integration. . ................. B3 .. 866-440-1212 .. ... .. www.embedcard.com
Firestone Financial. . ................. 24 800-851-1001 ......... ...t www.firestonefinancial.com
FunCo.Mfg......................... 64 ... . 800-808-5554 .. ...... ... ... www.funcomfg.com
Global Coin-Op. . ... 48 781-585-8600 .. .......... .. www.globalcoinop.com
HoffmanMint ....................... 44 800-227-5813 . .. .. ... www.hoffmanmint.com
ICE (Innovative Concepts in Entertainment) .21 ....................... 716-759-0370 ... ..o www.icegame.com
ICT (International Currency Technologies) ..Cover3 .................. 510-353-0289 ....... ... ... www.ict-america.com
Impulse Industries ................... 104 ... 800-446-7857 ... ... www.impulseindustries.com
Incredible Technologies ............... 47 o 800-262-0323 . ... ... ... www.itsgames.com
IndJoy Motion. . .......... .. ... .. ..., O 866-2-2267-6317 ... ... www.injoymotion.com
McGregor Enterprises ................ B2 888-706-0539 ............ .. www.videogaming.com
Muncie Novelty. . .................... 4o 800-428-8640 . ... www.muncienovelty.com
Pentavision Global . .................. 7 888-316-8544 .. ....... ... www.pentavisioninc.com
Play TimeToys ..., 105 ..o 888-457-8697 .. .. ... www.playtimetoys.net
PokerTek. ...t 99 . 888-484-5178 . ... .. ... www.pokertek.com
Pyramid Technologies ................ Cover2 ................. 480-507-0088 . .. ... ... .. www.pyramidacceptors.com
Rhode Island Novelty . . ............... 102 ... 800-435-3456 . ...... ... www.rinovelty.com
S&B Candy & Toy Co.. ....oovvvvint 103 ... 800-773-0531 .. ... ..o www.candyandtoy.com
Sacoa/Play Card. .. .................. B 866-438-7226 ... ...t www.playcard.com.ar
Shaffer Distributing Co. ............... 20 800-282-0194 . ... ... ... ... ... www.shafferdistributing.com
Smart Industries. . ................... 35 800-553-2442 . ... ... ... www.smartind.com
Sureshot Redemption. . ............... 107 oo 888-887-8738 ... ... www.folandgroup.com
Suzo-Happ ... 38 888-289-4277 ... ... www.suzohapp.com
TouchTunes Interactive Networks. . . ... .. 15 888-338-JUKE ......... ... www.touchtunes.com
Universal Space . .................... 19 714-377-0508 . ...... ... ... .. www.universal-space.com
Venco Business Music & Communications 37 ....................... 800-762-9962 .......... ... ... www.vencomusic.com
CLASSIFIED AD INDEX
50thState ........................ 115 CIgOY'S © oo 119 Penguin Amusment ................ 109
A&AGlobal ....................L 120 CoinOp Warehouse .................. 121 People’s Choice .................... 124
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Big D's & Fat Pat's Graphix ... et Kids Marketing Factory ................ 120 Suzo-Happ..................... 117
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C.B. Sales & Distributing ............. 116 Locking Systems Intl. ................. 112 TwoBitScore ...................... 115
China Star Games . ................. 120 Palmentere Coin Operated Game Sales .. 113 ZanenElect. ...................... 116
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At ICT we know that cash
flows both ways.

P

That's why we do everything w
can to provide the best pr

at the best prices. Bec

less that flows out, tht

get to keep. - .

International Currency Technologies

NG CT U.S.A - Tel: 1-510-353-0289  E-mail: sales@ict-america.com
"W 'w . ict-america.com



Partners in profit.

Two leaders in the coin operated billiard industry unite
to bring you unprecedented profits and reliability.

Championship Cloth: Offering you

unprecedented play and durability, with
cloth specifically designed for the tough
demands of the Coin Operated Industry.

Championship Rubber: Revolutionary
Dual Density Cushion Rubber is exclusive
on all Valley Tables and is backed with a
Life Time Guarantee.

Ask for:

Championship's OEM replacement parts:
Available through Valley or Authorized

Stronger through
Partnership.

Valley Parts Distributors.

Place your Order Today!

Championship Worsted Ultra

Ultimate Tournament Performance
with Teflon treatment

Valley Teflon Ultra (Backed or Unbacked)

v
Terfion Witra Tournament Performance with

Teflon treatment

Mercury Ultra (Backed or Unbacked)
Tournament Performance tested

Invitational Backed
Inull ﬂu an || Long wearing Traditional face cloth

Ask about 6-pack savings

Mix and match styles and
colors to create your
custom 6-pack.

Valley-Dynamo
7224 Burns Street

=S -
Richland Hills, TX 76118 ['.{ er Rfﬂm[‘
/4

www.valley-dynamo.com
www.valley-dynamoparts.com
YouTube: ValleyDynamoTV

Championship, LLC
1001 Morse Ave
Elk Grove, IL 60007

1.800.323.2852
www.champbilliards.com
Email: info@champbilliards.com



