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Every direction-always forward.

Colour Gameboy emerges

Nintendo will launch a
colour Gameboy in
Japan this summer,
CTW can exclusively
reveal.

Whilst Nintendo itself is
saying nothing at all,
sources have revealed that
the shock new arrival is cer-
tain to appear — possibly as
early as June.

Though many Nintendo
watchers have proposed the
idea of a colour machine
before, this is the first time
that hard evidence has
emerged. CTW understands
that it will be launched in
Japan at an ultra-aggressive
price, possibly the
equivalent of just $99.

Few technical details are
available, but Nintendo ap:
~ pears to have pulled a
masterstroke by ensuring
backwards compatability

with existing mono
Gameboy software. The firm
has been stung by criticism
and, possibly, lower than ex-
pected sales caused by the
incompatibility of the Super
NES with the NES, and it
seems to have learnt its
lesson.

A prototype of the new
unit was distributed
amongst carefully selected
developers at the beginning
of last month. One area that
is still being worked on is
battery life, with Nintendo
keen to unveilamachine that
outguns the colour Sega
Gamegear, which eats bat-
teries at an incredible rate.

Certainly, Nintendo’s new
baby — possibly called the
Super Gameboy — is a
-response to,the Gamegear,

which has grown steadily

since being rolled out

worldwide last year and is
shaping up as significant
competition. Nintendo will
be keen not to let Sega have
an overlong technology lead
in the handheld market, hav-
ing given the firm a leg up in
the static consoles
marketplace by leaving the
Megadrive (Genesis) with a

market to itself for so long
before bringing in the Super
NES.

Following the Japanese
launch in the summer, the
US is likely to gain first units
in the autumn of this year.
Europe, however, is sure to
have to wait until the second
quarter of '93 at the earliest.

GAMEBOY: Colouring in Europe by '93?
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Wonder Mega looms

JVC will enter the
booming electronic
games market in Mar-
ch, when it launches its
Sega-compatible CD
machine into Japan.

CTW can exclusively
reveal that the new machine
is called the Wonder Mega. It
is the product of a joint ven-
ture between JVC and Sega
(CTW July 8th)intended toin-
crease the mass market
penetration of the CD
technology utilised in the
Mega CD — a CD drive for
the Sega Genesis
(Megadrive), which can read
video games software, plus
standard audio CDs and
other audio visual programs.

Basically, the Wonder
Mega will be an all-in-one CD
Genesis unit. It will have dif-
ferent styling to Sega’s
machine-plus-drive offering,
being notably flatter.

How successful JVC's
model is in Japan will very
much determine whether it
will be made available in the
US and Europe.

The distribution plan is
that JVC will leave the tradi-
tional toy and video game
stores for Sega’s ‘original’
CD system, whilst JVC at-
tempts to make headway in
its traditional sectors —
namely hi-fi and electrical
stores.

JVC’s machine will arrive
in Japan just four months
after the Mega CD was in-
troduced there — retailing at
44,800 yen ($350-$360). And,
like the Mega CD, it will have
technical alterations made
for different territories —
such as the US and Europe
— in order to avoid grey im-
port problems when
fullscale worldwide sales
and marketing efforts are
underway.

Ocean skates
Xmas charts

Ocean dominated the
Christmas Gallup
charts, occupying the
top spot in just about
every applicable
category.

In the All Formats Com-
puter Games Top 40 (week
ending December 21st) the
firm occupied the top three
slots with WWF taking the
coveted title of Christmas
number one followed by The
Simpsons and Terminator II.

The Full Price Market
Share chart (units) shows the
firm with 36.9 per cent, some
33.3 per cent ahead of
nearest rival Codemasters.
For unit sales the Market
Share by Label chart shows
the firm just ahead of Sega
by 2.5 per cent with 14.5 per
cent.

In the console characters
battle, Sonic the Hedgehog
seems to have emerged vic-
torious, beating Super Mario
into second place in the In-
dividual Machine Format
chart.
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EA bolsters Euro line-up

Electronic Arts has ex-
panded its range of
European affiliates, ad-
ding UK label Millenium
and US entertainment
and productivity
publisher Broderbund.

The deal with Millenium
actually covers Europe,
America and Australia. In
Europe, EA replaces US
Gold, which has been handl-
ing the Cambridge based
label for the past year.

Kid Gloves 2,due out short-
ly, will be the first game to be
released via the new deal.

The relationship between
the two firms began when
Millenium licensed its hit
game, James Pond, for EA to

publish on the Megadrive. Ex-
isting Millenium product will
continue to go through US
Gold.

Millenium boss Michael
Hayward offered: “We will
benefit especially by having
access for the first time to the
American market, selling our
titles through Electronic Arts
under our own bran¥l name.”

For the last couple of
years, Broderbund has been
handled in the UK by
Domark. The partnership en-
joyed considerable success
recently with the critical and
commercial success, Prince
of Persia.

Last autumn, however,
Broderbund announced that
EA would be handling its
“edutainment” package, Kid

Pix. The feeling was that a ti-
tle outside the games arena
would be more suited to EA
than Domark’s more populist
approach.

Now Electronic Arts will be
handling all Broderbund pro-
duct throughout Europe, the
next product being Patton
Strikes Back.

EA’s managing director
Mark Lewis commented: “We
are very pleased to enter into
this affiliated label relation-
ship with Broderbund.

“It will not only broaden our
distribution capabilities in
Europe to include some of the
most successful products in
the marketplace, but allow us
to further develop in our PC
and Macintosh distribution
channels.”

Bandai loses key label

Having grabbed the
spotlight through ac-
quiring Mirrorsoft, Ac-
claim last week took
the opportunity to an-
nounce that it is split-
ting with Nintendo’s of-
ficial UK distributor
Bandai.

Acclaim’s European boss
Rod Cousens was reluctant
to discuss the shock deci-
sion in too much depth and
refused to reveal just how
Acclaim will be replacing the
Bandai distribution network
upon which it now relies.

He offered: “Acclaim and
LJN have a substantial
catalogue in the Nintendo
market and while Bandai

have done an excellent job,
we’re very selfish about our
own products, we want them
given maximum attention.

“Bandai could not give
that, quite understandably,
because of commitments to
other third party publishers
and Nintendo itself.”

Without giving anything
away, he claimed that Ac-
claim’s new methods of
distribution would cover all
the ground currently reached
by Bandai.

Last Christmas, Bandai
was also responsible for a
slice of Acclaim’s marketing
effort, including TV ads.
Cousens insisted, however,
that the marketing effort and
TV spots will actually be
stepped up in 1992,

Leading console
publisher Acclaim has
started the year in
spectacular fashion,
pulling Mirrorsoft from
the wreckage of the
Maxwell empire.

It has acquired all its
assets — including licences,
trademarks and properties
under development. It has
not, however, taken over Mir-
rorsoft’s debts, they are still
in the hands of the group’s
administrators.

Big label names such as
Mirrorsoft itself, Im-
ageworks and Cinemaware
will continue into 1992,
although Acclaim’s Euro-
pean boss Rod Cousens
pointed out that a decision
has yet to be taken as to
which products on which for-
mats will match up with the
plethora of labels now

Mirrorsoft

available to him.

At the time of its closure
Mirrorsoft employed around
30 people — the majority
were given redundancy
notices on New Year’s Eve.
Acclaim is talking to a
number of “key personnel”
about taking up positions in
the new operation.

Cousens stated that he
was “hopeful” that long time
boss Peter Bilotta would
stay on. Mirrorsoft’s London
offices will be closed down
shortly, with everything be-
ing handled at Acclaim’s cur-
rent Winchester site.

Administrators had been
running Mirrorsoft since
December, their sole aim be-
ing to sell off the division to
raise the group some much-
needed funds.

One possible option was a
management buyout lead by
Bilotta. This failed at the
death of 1991 and Acclaim

falls to Acclaim

then beat a couple of
unknown rivals to take the
spoils.

Cousens offered: “We
were attracted by the assets
thatwerein placeatthe com-
pany and by the reputation
that Mirrorsoft has built up.

“The most visible change
that the deal will make is ac-
celerating our entry into the
home computer market. If
you look at the success that
Ocean achieved in 1991 with
a number of titles that were
Acclaim’s licences, it is ob-
vious that we will now be ex-
tremely aggressive
ourselves with our own pro-
perties in this market.

“The point has to be made
that from our humble beginn-
ings in this market not so
long ago, we are now for-
midable competitors in all
areas of the market, and the
timetable of that rise has
been quite remarkable.”

COUSENS: Raiding Maxwell’s house
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Activision shakes off $16m debt

The name Mediagenic
vanished for good last
week, as the firm began
trading solely as Activi-
sion — with Philips
Consumer Electronics,
Sony Pictures and
Nintendo becoming

three of its largest
shareholders.
Two days before

Christmas, Mediagenic an-
nounced that a complex re-
organisation plan to wipe
out crippling debts of some
$16 million had been con-
firmed by the United States

Bankruptcy Court forthe nor-
therndistrict of California. At
time of press, the firm was
due to emerge successfully
from this re-structuring on
Thursday (January 9th) —
having exchanged substan-
tially all of its debt obliga-
tions into equity of the com-
pany, with no indebtedness
outstanding.

The decision to concen-

trate solely on the well
known Activision name coin-
cides with the firm’s renew-
ed emphasis on computer
and video games develop-
ment and publishing.
Mediagenic had become the
umbrella name for the com-
pany in the late 80s — when
prior management attemp-
ted disastrous diversifica-
tion projects.

"=ACTVisiON

In the clear at last

Confirmation of Activi-
sion’s re-organisation plan
marks the successful
culmination of some nine
months of active re-
structuring by new manage-
ment, which began shortly
after The Disc Company took
control of the firm early last
year.

Under the re-organisation
plan, all of the firm’s
unsecured creditors will
receive common Activision
stock in exchange for part or
all of their claims. These
firms will now hold approx-

- imately 80 per cent of the

outstanding stock of the
firm.

Amstrad slashes PC prices and
gives indirect suport to dealers

Amstrad has started
1992 with a message of
support for embattled
dealers in the business
market.

The manufacturer is laun-
ching a £5.3 million national
advertising campaign for its
PC range in the spring and
has also introduced a
number of new year price
cuts which it hopes will
stimulate the market.

The price cuts are quite
substantial. The ALT286 lap-
top falls from £1,599 to £999
with the 386 version going
from £1,999 to £1,399. The
ANB notebook PC drops
£200 to £1,199.

Ilts 8086 Generation 3
model with Hi-res colour
monitoris down from£849to
£599, while every model in
the Series 5range is reduced
by £100-£250, the entry level
version now coming in at
£299.

Amstrad’s group sales
and marketing director,

Malcolm Miller commented:
“Although Amstrad has con-
sistently maintained its
dominance, the market is
sluggish and, importantly,
there is a current movement
by other manufacturers
towards direct end user sup-
ply, to the detriment of the
dealer channel.

“We have long accepted
that some companies will go
direct, but there is growing
evidence that traditional
dealer orientated suppliers,
including major top brand
companies, are now con-
sidering the direct route.

“Other leading suppliers
have slashed dealer margins
in the face of the price threat
posed by the growing
number of direct sellers.

“Amstrad is committed to
thedealerchannel, will main-
tain dealer margins and has
ruled out the direct route.”

Meanwhile, Amstrad has
expanded its interest in the
fax market. It has launched

GENERATION 3: Doing the monster slash

the FX6000AT, a combined
fax, phone and answering
machine, which replaces the
FX9600AT.

The new machine retails

at£499 and Miller stated that
it will maintain Amstrad’s
lead in the race to bring fax
machines into the mass
market.

Dixons dips,
Xmas lifts

At the time of going to
press, City analysts
were predicting a drop
in Dixons’ half yearly
results, while pointing
out that a healthy
Christmas should
brighten the full year
picture.

Profits for the first six
months are expected to be
down from £27 million to
around £18 million. The se-
cond half is already counter-
ing that depression.

Christmas was even bet-
ter than expected and the
Currys superstores have
been performing particularly
well. As the chain has
pointed out previously, com-
puters and consoles will also
be one of the brightest lights
amid the gloom.

When full year results are
revealed in the summer,
analysts predict that last
year's profit of £82 million
will be matched.

Virgin lines up 50 for ’92

Virgin Retail has kicked
off its expansion plans
for 1992, with two new
Games Centres pencill-
ed in for sometime in
March.

As part of its 1992 plan,
the firm is hoping to have
another 12-15 Games Cen-
tres opened by the end of the
year, bringing the total up to

VIRGIN: Doubling up for ’92

around 25 stores.

With many loose ends ap-
parently still dangling, the
firm is unable to divulge the
whereabouts of the shops at
the moment, only going as
far as “one in the north and
one in the south.”

In addition, theretail chain
has set its sights on another
8-10 Megastores by the end
of the year which will bring

the total number
around 22-24.

Following last year's tie-
up with WH Smiths it is
believed that the firm now
has some £10 million worth
of extra revenue to play with.

None of the stores which
are currently being lined up
by Virgin are Our Price
stores, which are also part of
the Smiths group. The firm
has the option of converting
some of these stores into
Virgin outlets.

Virgin Retail’'s games
manager Nick Garnell told
CTW: “We have no concrete
planstoturnOurPrice stores
into Virgins. Our Price chop
and change all the time and
we willonly take a storeiifitis
the right type and size.

“The total number of
stores will be up to around
45-50 by the end of the year,
and there will be a 50-50 split
between Games Centres
and Mega Stores. Ina perfect
world we would be opening
two a month, but it doesn’t
work like that.”

up to
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CTW honours go to
Leisuresoft and Game

Game Ltd and
Leisuresoft were the
recipients of the two
prestigious CTW
awards at the recent in-
dustry awards dinner.

Dealer of the Year, Game,
was only established in
December 1990. It already
has 11 stores and is planning
to open more in 1992
although no details are cur-
rently available.

In second place was
Games Store (a chain that
used to be called Computer
Shop), followed by Virginand
Microbyte.

Distributor of the Year
was Leisuresoft. The Nor-
thampton based firm was

picking up the award for the
third year in a row.

Not surprisingly, great
rival Centresoft was second
with Columbus, in third
place, also grabbing a fair
share of the votes.

Shortly after the 1991
awards ceremony, CTW took
the decision to pull out of
sponsoring the official
Distributor of the Year award
in future. The paper has no
argument whatsoever with
the industry dinner, but feels
that the bickering that ac-
companies this particular
judgement every year has
finally reached an unaccep-
table level.

CTW will, however, con-
tinue torunits annual Dealer
of the Year award.

US toy boys’
Several leading US toy
manufacturers are
already ringing the
death knell for the video
games boom, having
had one of their best
Christmas seasons of
recent times.

They claim that many con-
sumers are now turning to
traditional and lower priced
toys, boosting firms which
have had less than spec-

tacular sales in the wake of
the video games tidal wave.

Leading lights such as
Mattel, Tyco, and Fisher
Price all showed strong third
quarter profits. Hasbro
recorded a net loss, although
on an operating basis profits
grew.

Harry Pearce, president of
the Toy Manufacturers of
America trade group said:

boom gloom

“Video games certainly
seemed to have peaked.
Their growth slowed this
year, socompanies like Tyco
and Mattel Inc benefitted.”

Best selling toys in the US
market last Christmas in-
cluded remote controlled
cars, Tyco’s Magic Copiers,
Little Miss Mermaid dolls,
and that hardy perennial
Monopoly.

One analyst noted:
“Dollars not being spent on
video have to go somewhere
inthe toy areaand they seem
to be moving toward tradi-
tional toys.”

For toy retailers though, it
is apparently a different
story. A spokesman for
leading US chain, Child’'s
World, commented: “Retail-
wise, this has not been a
great Christmas, though on
the manufacturing level toys
are doing well.”

Prose claims TV first

PROSE: “Boldly going where no software house has gone before”

MicroProse is making
the rather bold claim of
being the first UK soft-
ware house to run a
series of TV ads.

The 30 second ads will be
slotted around the
Gamesmaster series on
Channel 4, which started last
week. They will feature 4-5
MicroProse products rather
than focusing on one in par-
ticular.

A series of ads for BSkyB
channels are also being pen-
cilled in at the moment, and
the firm is also considering
using MTV as well.

MicroProse marketing
director Paul Moodie told
CTW: “We were already con-

sidering the possibility of do-
ing TV ads and
Gamesmaster came along
and pre-empted it. It's mis-
sionary work, we’re boldly
going where no software
house has gone before.

“TV represents a viable
medium for us to advertise
onsowhether Gamesmaster
is succesful or not, there are
a lot of shows with similar
audiences which we could
feature the ads on.”

In addition, the firm’s Julia
Coombs is set to rocket into
the pages of the tabloid
gossip columns with an ap-
pearance in the series,
demonstrating a game.
Autographs available on re-
quest.

Computer Trade Weekly

UTOPRESS

TRADE PUBLICATIONS

EDITORIAL: 0438 310184/0438 310185
Editor: Stuart Dinsey, Deputy Editor: Dave Roberts,
Staff Writer: Ronnie Dungan
ADVERTISING: 0438 310105/0438 310182
Advertisement Manager: Russell Beadle, Advertising Executive: Chris Taylor
PRODUCTION & ADMINISTRATION: 0438 310106
Publisher/Managing Director: Tom Stock, Production Editor: Lesley Hunt, Credit Controller: Alex Jarvis,
Production/Technical Consultant- Pete Minney, Photography. Dave Seymour.

Published by: Europress Trade Publications Ltd., Business & Technology Centre, Bessemer Drive, Stevenage SG1 2DX.
Fax: 0438 741247.
Lithographic Origination, Printing and Despatch: The Manson Group Ltd., 4 Maxted Road, Hemel Hempstead, Herts. Tel: 0442 247251,

Subscriptions: UK £75; Europe £120;
US and Asia £220; Australia £250.
Registered at the Post Office as a
newspaper.

No part of this publication may be
reproduced, stored in any form of
retrieval system or transmitted in any
form or by any means, mechanical,
electronic or otherwise without the
specific written consent of Europress
Trade Publications Ltd. All rights
reserved, including translation into
other languages.

c 1992.




Page 4 CTW Monday January 13th 1992

Price is right for latest
triumphant Acclaim promo

Acclaim has started
1992 where it left ‘91, on
the promotional trail,
this time linking with
record retail chain, Our
Price.

The product being pushed
this time round is Bill and
Ted’s Excellent Adventure
on the Gameboy — appear-
ingonthe LJN label. The pro-
motion started last week and
will run until the end of the
month.

Over one million leaflets
will be distributed through
Our Price record stores and
in cinemas showing the

Larry and Rod’s excellent tie-in

celluloid sequel to the Ex-
cellent Adventure, Bill and
Ted’s Bogus Journey.

The leaflet invites the reci-
pient to enter a competition
offering copies of the
Gameboy title as prizes.

Acclaim’s marketing
director Larry Sparks com-
mented: “Once again this
promotion demonstrates Ac-
claim’s successful execu-
tion of cross promoting their
products with major third
party companies and the
recognition by these com-
panies that Acclaim is a ma-
jor player in the video games
market.”

And the winners are...

The glitz, the glamour,
the winners, the losers,
all were to be seen at
the annual awards
night that closed 1991.

The ceremony took place
at London’s Intercontinental
Hotel with many of the an-
nouncements being greeted
with equal measures of
delight and despair.

Despite the complaints
and tantrums of those who
did not win, however, the
facts are these: Budget
Game of the Year — Xenon
IIl; Handheld Game of the
Year — Shinobi on
Gamegear; 8-bit Video Game
of the Year — Sonic the
Hedgehog on Master

System; 16-bit Video Game
of the Year — Sonic the
Hedgehog on Megadrive;
Adventure Game of the Year
— The Secret of Monkey
Island; Simulation of the
Year — Formula One Grand
Prix; Arcade Game of the
Year — First Samurai;
Technical Merit Award — -
Jimmy White’s Whirlwind
Snooker, Magazine of the
Year — Zero; Best Promo-
tional Campaign — Sega;
Licensed Property of the
Year — The Simpsons;
Developer of the Year —
Bullfrog; Game of the Year
— Lemmings; Commodore
ENVI Award — Archer
Maclean; Software House of
the Year — Electronic Arts;
Industry Achievement
Award — Ocean.

Tetris boys get real

Bullet-Proof Software,
the team responsible
for bringing Tetris to
the Gameboy, now
claims to have come up
with the world’s first
handheld Virtual Reali-
ty game.

Faceball 2000 is already
available for the Gameboy in
the US, and a Super NES ver-
sion has recently been
previewed at the CES Show
in Las Vegas.

Features on the game in-
clude a four player option on
Gameboy, 70 levels of play,
continuous 360 degree
movement, and the ability to

deadlines.

you!

Experienced
programmers
and artists

We are looking for experienced graphic artists and pro-
grammers to work on consoles. You need not have worked
on a console before but must be very proficient on at least
one computer. You will be working on the latest equipment
and writing some of the most keenly awaited console
releases. You must be able to work under pressure and to

Remuneration according to ability and experience, but for
the right people your earning potential is limited only by

Write enclosing examples of your work or phone us:

Enigma Variations Ltd.

13 North Park Road,
Harrogate,

North Yorks. HG1 5PD.

Tel: 0423 - 501595
Fax: 0423 - 500291

operate in either Cyberspace
or Arena mode.

Bullet-Proof boss Henk
Rogers commented:
“Faceball 2000 has received
some of the hottest previews
around. It’s unique because
it can be played by up to four
players andit uses a truefirst
person point of view giving
each player the feeling of ac-
tually being inside the game.

“Because each player
sees the action through the
characters’ eyes, it
sometimes takes a bit of get-
ting used to, and opponents
are quick to seize any
momentary loss of sanity to
wipe the smile right off your
face.”

Atari races for
new titles in ’°92

Atari is keeping the
Lynx software fires bur-
ning in Europe with a
new batch of titles for
the first quarter of ‘92.

Kicking off the latest
deluge of releases for the
handheld is a conversion of
Tengen’s Xybots. This will be
followed by Dirty Renegade
Cop, Dracula, NFL Football,
Hockey, Baseball Heroes,
Bad Boy Tennis, Basket-
brawl, Malibu Bikini
Volleyball, Toki, Hydra, Lem-
mings, Pitfighter, Man Utd
Europe and Eye of the
Beholder.

“Xybots is a great game
for a great machine. We are
very pleased to release it im-
mediately after Christmas,
because it emphasises our
confidence that our colour
handheld has well and truly
seen off the opposition this

Christmas and that 1992 will
be the year of the Lynx,”
commented Atari’s
marketing manager Darryl
Still.

“There are also some hot
new film licences to be an-
nounced. Lynx fans will have
ayear to remember. There is
really nothing more to say,
this line up says it all forus.”

STILL: Lynx lover

Mercury rises for joysticks

A new Japanese
joystick firm is set to
emerge in the UK,
handled by TV and
telecommunications
specialist Mercury
Telecratft.

The sticks are manufac-
tured in China by Computek,
with sales and marketing
handled by Mercury.
Previously the firm marketed
a range of sticks called
Moonraker some four or five
years ago.

The range currently in-
cludes three sticks — the

JS902 Fighter for £7.76, the
JS 101 Turbo Pro for £13.25,
and JS 301 Turbo Super at
£14.80.

A Nintendo and Sega ver-
sion will be added to the line
in February. The firm is cur-
rently looking for distributors
and has already signed up
MCD.

Sales director Robin
Peterson told CTW: “We
were involved with joysticks
some time ago, but we felt
we needed a larger range
andyou havetoinvestalotof
money to do that — we saw

e

PLANNING

NEW IMAGE
SHOF & OFFICE REFURBISHMENT
NATIONWIDE

Tel: (0303) 52333 Fax: (0303) 42487

MANUFACTURING

better profitability
elsewhere.”
(U.R.)

FITTING

INTERNATIONAL DESIGN AND REFURBISHMENT b

W"
. ”Z” .

BEFORE

FROM ONE-OFF SPECIALLY DESIGNED DISPLAY UNITS, DESKS
OR COUNTERS TO COMPLETE REFITS INCLUDING ANY
NECESSARY ELECTRICAL OR BUILDING WORK, CEILINGS,
FLOORS, SIGNS AND FASCIAS

DESIGNED

to capture your image

MANUFACTURED

to fit your premises

PLANNED

to increase your sales

FROM INDIVIDUAL PLANS TO
WEEKEND INSTALLATIONS
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Take your

Pick...

...and welcome
to the
Gold Mine!

Welcome to the M.D. Distribution product
range — rock bottom prices on some of the

best products available.

For further information and a full price list,

Branded and bulk diskettes, storage boxes phone our ‘hotline’ now on 0782 285533
and special offers ... Atari, Amiga and PC i il = _‘fl_m_tfi . i”_b_el_‘”_"'_ _________ :
peripherals o jOYS tiCk s an d c abl ae i 1P\Ilease rush me more product information now! i

e NI ORI el T e

Naksha mice ... plus disk drives, ram i N:tui'e ) S TR b NSO el 0\t e i
expansions and a great choice of general i o ide Wt o s T R e E
accessories from leading manufacturers &
who include Quickshot, Naksha, Quickjoy, i .................................................................... Giodessi e s fr it E
Konix, Cumana, Zydec, KAQ, Sommax and | " Bt |

Competition Pro.

Isn’t that the choice you’ve been looking

for! And once you've seen our prices and

experienced the efficient service provided iits %ﬁg‘%‘;ﬁgﬁ’s‘e i
i Ly Shelton New Road
by M.D.Distribution - you’ll be sold on the Stals oo Trens

Staffordshire. ST4 7SH
prospect of gold. Tel: 0782 285533 Fax: 0782 281506
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Shopper Show
triumphs again

Blenheim’s Computer
Shopper Show is once
again being hailed as
an unqualified success
by the firm, claiming to
have beaten all
previous records.

Attendance was up by
14,000 on the previous year's
event to 51,655, whilst total
salesincreased by £4 million
to £12 million.

One firm, Mesh Com-
puters, apparently turned
over £1 million at the event.
Mesh boss Fraz Douroudian
commented: “Words almost
fail me that it was such a
brilliant show. We expected
it to be good news but not
such a success. It had
everything, and we will
definitely be coming back
next year with a bigger
stand.”

Blenheim has already

started taking bookings for
the spring event, claiming
that it will be 50 per cent big-
ger than the 1991 show.

The firm is expecting
around 40,000 visitors —
13,000 up on last years
show.

Event director Nav Mann
commented: “The main floor
of the National Hall will
house leisure exhibitors,
while the gallery areas will be
used for the growing
business section of the
show.

“We decided to bring in
the gallery areas of the Na-
tional Hall following record
advance stand sales achiev-
ed at the Christmas Com-
puter Shopper Show. There
is overwhelming interestand
this additional space will
allow us to provide distinct
areas forboth the leisure and
business sectors of the
market.”

Europress lines up hew
label and old faves

Europress Software
has made a number of
announcements for the
coming year, including
the launch of a new
educational label and
sundry versions of well
known titles.

A new labelaimedat 11-14
year olds — called ADI —
will be launched by the end
of April. All the games will
feature an extra terrestrial
character called ADI.

Titles will include Maths,
English, French and The
Sciences. The programs
have already been on sale in

SICK

of Repairers
who can’t
repair?

France where it has been ap-
parently well received.

In addition, the firm will be
launching STOS 3D which
will retail for £34.99, Easy
AMOS, which will also be out
for £34.99 and includes a
manual written by Mel
Croucher, and Mini Office on
the Amiga for £49.99.

Meanwhile, Europress
Publications has made two
key appointments. lan
Dalglish joins as group
marketing manager having
previously worked for The
Kellog Company, whilst
Brian Raynor joins as

business development
manager.

Repairs ? ?

TIRED

of excuses for

slow turnaround,
high prices, etc.?

WEEP NO MORE!!

MICROBASE, a regionally-established computer repairer
based in the North-East since 1984, is now offering its quality
repair service nationally to the TRADE ONLY.

The BENEFITS of dealing with MICROBASE are:
¥ True “fast turnaround”—no questionable excuses for delays
¥ “Free” estimate service

¥ Estimates issued on day of receipt—no lengthy delays for you
or your customers

¥ Van service in the North, Next-Day carrier nationally
¥ 90-Day Warranty—all work really guaranteed
¥ Special Volume Pricing (call for details)

Manufacturers range covered—
AMSTRAD, COMMODORE, ATARI and SINCLAIR

Give your customers the service they want and you need

Call MICROBASE Now

on [0670] 739342 /738141

or fax us on [0670] 739812
and let Microbase help you take the hassle out of repairs

Games hacks quit

Respected games
editors Ciaran Brennan
and Colin Campbell
have opted to quit their
roles at EMAP Images

and Future respective-
ly.

Brennan gives up his posi-
tion as editor of The One for
Amiga Games and The One
for ST Games on Friday
(December 17th).

He has already secured
several freelance posts — in-
cluding an incredibly
prestigious fortnightly col-
umn with CTW — and is cur-
rently evaluatinga number of
new projects.

“Under Ciaran’s steward-
ship, The One has suc-
cessfully transformed froma
multi-format magazine into
two separate magazines,
with huge readership
growth,” commented Im-
ages’ managing director
Terry Pratt to CTW.

“EMAP will continue to
benefit from Ciaran’s ex-
perience. He will be working

for us on a freelance basis
across a wider range of
titles, and is particularly in-
terested in spreading his
wings into contributing for
other EMAP titles — in-
cluding Q and Empire.”

Brennan, meanwhile, was
impressively candid when
explaining his decision to
leave: “With Gary Lineker go-
ing to Japan next season, |
want to concentrate on get-
ting into the Tottenham first
team.”

Campbell, meanwhile,
has quit Future for a senior
role at fast-growing
publishing outfit Pegasus.

He had worked at Future
for over three years, swit-
ching from New Computer
Express to Amiga Power
and, latterly, Commodore
Format.

His new role is as manag-
ing editor of Pegasus, with
control over three titles —
role-playing mag
Gamesman, indie music
mag Siren and movie title
Academy.

ZCL’s franchise scheme is gathering pace, with a look for the

Calculus shops being revealed and interested dealers being
contacted and consulted this week. Full details of the
scheme will be available in the next couple of weeks after
those talks and consumer advertising for the proposed chain
will start in February. ZCL hopes to have 50 Calculus stores
up and running by the end of the year.

Soundware delivers
cricket licence

Fledgling publisher
Soundware has gained
the official licence for
the forthcoming
Cricket World Cup
which takes place in
Australia.

The firm has already had a
hit with the imaginatively titl-

FED UP

with an all-round
poor
repair service?

ed Cricket, and will be laun-
ching a completely new
game for the event.

World Series Cricket will
feature side-on and

overhead views of the game,
the screen itself will be split
into four. The game will be
available on Amiga only.
Soundware’s Steve Bailey
told CTW: “The game will be

out on January 22nd, coin-
ciding with the tournament
which comes to a climax in
March. We're only releasing
it on Amiga. We released an
ST compilation over
Christmas, but we felt that
for this particular title,
weighing the extra program-
ming against the extra sales
it just wasn’t worth it.

“The PC market is a very
strong market and we will
have a cricket game out on
that in three or four months,
but obviously thatwon’tbe in
time for the World Cup.”

The firm is hoping to tie in
with USD for promotion of
the title, looking to organise
local cricket teams to assist
with the marketing activity.

RAM, THAT IS...

Fair parks up
The first All Formats
Fairs for 1992 have
been lined up, with
three new venues being
added to the five cur-
rently being used by the
organisers.

The new venues are
Haydock Park, Donington
Park, and the Northumbria
Centre. Each venue will host
four to six fairs a year.

Fair owner Bruce Everiss
commented: “Only the All
Formats Fair takes every-
thing computing toits public
throughout Britain. Its sim-
ple, unprententious, formula
ensures amazing diversity
and remarkably low prices.”

A500 Plus 1MB RAM Module
with full COLOUR packaging

w221.95

A500 2MB RAM with clock

with full COLOUR packaging

-£17.90

Reliable 4-chip design - no rubbish

Brand new high speed DRAM - no second-hand chips
High quality, flow soldered boards from established manufacturer
Fast service - no quibble returns policy. 2 Year Manufacturer's Warranty

Cortex Design & Technology Ltd,
46 Fenwick Street, Liverpool L2 7NB.

Tel: (44) (0)51 236 0480
Fax: (44) (0)51 227 2482
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THEY DON'T COME MUCH
BIGGER THAN ELVIRA"!

.NLESS IT'S ELVIRA II:
THE ]ﬂWS OF CERBERUS

MES T
: EIVIRK I
MISTRLSS OF THE 253!5“5 THE [RWS OF CERBERIS’

you through a ghostly and grisly role playing adventure g : 2 :
- but would you expect anything less from the one and The incredible sequel to Elvira: Mistress of the Dark.
only Mistress of the Dark? Now five times bigger. Rescue the Dark Queen herself

from the ghastly Cerberus, the 60 foot tall, three headed
demon who holds her captive in the depths of a huge
Hollywood film studio.

Extensive consumer advertising campaign supported by
P.O.S. standees, window vinyls announcing release date
and giant posters.

/

RELEHSE DHTE ELVIRH II THE JAWS OF CERBERUS
IBM PC and Compatlbles - January. Amiga - February. Atari ST - March.
pmaktmimnisy N OWM NN sl g, soing oo
,,JZ‘:;"‘E!:E:Z'::,,:‘:L::::;:rf;en"::,;::.?v:es:':;:: A JIUNIL o
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MEGA OR MEAGRE?

The Mega CD has been on sale in Japan for over a month,
and launches are being lined up for the US and Europe this
year. TONY TAKOUSHI managed to get hold of one to take a

closer look...
he Sega Mega CD was
I launched in Japan on
December 7th with a
retail price of 44,800 yen
(around £200). It isa CD ROM
system with hardware
facilities that potentially
make it the most powerful
video games system in the
world.

The CD ROM unit
measures 28 by 21 by 8 cen-
timetres high. It has a sleek
black casing with a plastic
fascia on the front. The CD
drawer has a Mega CD motif
and there are panel lights to
show its operating modes
(these include Standby, Ac-
cess and Ready).

On top of the CD unitis an
edge connector to port that
fits the external port on the
Megadrive, and the
Megadrive actually slides in
on top of the unit. To the left
side is a latching slider that
locks the Megadrive on top
of the CD unit.

When the Megadrive has
been attached it operates as
an integral unit and you can
use either CD games or nor-
mal cartridges.

To the rear are ports for
power, mixing (which is pro-
bably for microphone or ex-
ternal sound sources) and
left/right phono jacks for
stereo sound.

There are no buttons on
the CD unit as all operations
are via a menu which pops
up after the boot demo.

What sets the Mega CD
apart is the ability to scale
and rotate on-screen images
with no loss of speed — it
takes the basic Megadrive
hardware and adds extra
hardware functions. To date
other players offering similar
hardware are Atari with its
Lynx and the Nintendo Super
NES. The Sega CD ROM is
the first machine to offer
these abilities, plus the
cream on the cake — 550
megabytes’ games storage.

To put it further into
perspective, simply take any
Sega coin-op released to
date (Space Harrier, After-
burner, Power Drift, Galaxy
Force) and you could pro-
bably put one, or more, of
them on one Mega CD disc.
With the extended hardware
abilities of the CD ROM it
would be possible to
emulate the coin-op almost
identically!

On switching on the
power, the user is shown a
plaque with a Mega CD motif
and the operating system
number in the top right cor-
ner (version 1.0). The plaque
then twirls and whirls all
around the screen, shrinking
and growing with a zippy
stereo sound track in the
background. It gives a
powerful taste of the scaling
abilities of the Mega CD.

On pressing Start you go
to a menu that allows you to
operate all functions of the
CD (open/close/program/
start/forward etc.). You can
choose to play a game or
listen to a normal music CD
or watch- a CDG disc
(basically a music CD with
pretty pictures).

Unbottled sol

hree games are on sale
in Japan at present —

Sol Feace, (a scrolling zap-
per), Nostalgia (arole playing
game), and Heavy Nova (a
futuristic beat ’em up). They
all retail for 6,210 yen which
is around £30.

Sol Feace is a slickly
presented left to right scroll-
ing zapper. It was written by
Wolfteam in Japan and it

features fully orchestrated
sound tracks and spatial
stereo sound. The graphics
are average and the
gameplay is pretty hot, with
the usual power-ups and
bosses to take out. There is a
very pretty title sequence
with digitsed Japanese
speech and rolling

storyboards. What was im-
pressive was the almost
seamless disc access as it
loaded in data for various
levels.

Nostalgia is arole playing
game with digitised speech.
Unfortunately | really could
not work out what was going
on with all the Japanese text
and speech.

Heavy Nova is a futuristic
kung fu-stryle beat 'em up.
You are a robot and have to
take on other robots in a bat-
tle to the death. There is a
very pretty attract mode with
some amazing music and

Continued on page 22

MEGA CD: Sega’s ace in the pack

Monday, 3rd of November 1991 THE NEWSPAPER OF CHAMPION GAMES. % 1st year N# 000001

oIMPLY UNBEATABLE!

Another crushing victory for ADVANTAGE TENNIS
over its rivals. Its indisputable technical superiority
was proved last season on all surfaces. Like us,
Tennis World is wondering if this year, there will be a
player who is well trained enough to succeed in
taking ADVANTAGE TENNIS’ title and becoming
Number 1.

Marvellous high smash on the grass of

Wimbledon.
® @@s—
HEAD

synthetic surface of Tokyo.

A CHAMPION’S PORTRAIT

¢ 1 or 2 simultaneous players.

¢ Numerous spectacular shots: Backhand
smash, Dive...

¢ Slow motion replay of the last rally.

¢ 3 game types: training, season or
exhibition.

¢ ATP point and ranking management by
program.

¢ Different view angles.

Terrific between-the-legs-stroke on the

INFOGRAMES

O

et £

£

A

WIN YOUR BADGE
“N#1 IN THE WORLD”

From The One:

“lt's taken some doing, but Pro Tennis
Tour 2 has finally been aced. Game,
set and Match to Infogrames.”

From ST Action:
“This should definitely be added to
your collection. Smashing stuff!”

ST Action A1 Rated.

Splendid backhand smash at the net on clay
at Roland Garros.

PC & COMPATIBLES
ATARI ST & STE - AMIGA

INFOGRAMES LTD - 18 OLD TOWN - CLAPHAM - LONDON SW4 OLB - ENGLAND - TEL.: 071 738 81 99
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.SETTING JOYSTICK STANDARDS THROUGHOUT THE WORLD.

(%geé/w FlashFire suvzo

——— TELEPHONE 0262 602541 FAX 0262 400068
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BACK AFTER THE BREAK

A cracking good year lies ahead for both 16-bit computers and consoles sales, if
a bumper crop of Christmas 91 adverts is anything to go by. So, at any rate,
reckons STEVE CAREY...

hile a sofa-weary
W nation hauled itself
upstairs for a leak;

sloped out to put the kettle
on, or just moaned about
how appalling the telly at
Christmas is these days, you
and | were a-shushing and
a-tutting, a-leaning forward
in the chair and a-staring in-
tently as, yet again, Com-
modore, Nintendo, Sega or
Atari took another 30
seconds to nonchantly
shovel another 20 grand into
the crystal bucket.

And what conclusions did
we reach? Well, whether it
was the X-rated, not-in-front-
of-thekids prosethetics of
Atari; the cheery banalities
of Commdore; the obscure
antics of Sega’s Jimmy and
his halfpint oriental sidekick;
or the sight of Mario’s fat
face gloating over the globe,
this, surely, was the best at-
tempt the games industry
has had so far at putting the
mass into Christmas.

Indecent behaviour

his was the Christmas

when Sega struggled to
re-assert its superiority;
when Nintendo finally show-
ed what it could do; when
Commodore attempted to
convert a decent profit into a
really indecent one; and
when Atari, having thrown
the lead away, tried to get rid
of the dog tag. Never again
will the battles be so equal,
the angles so finely judged
and the markets so open.

Still, though budgets may
have been huge — if not
quite as huge as some of the
figures being plucked and
bandied — the end didn’t
always justify the means.

Did Atari really set out to
produce an ad, for instance,
that allegedly generated the
biggest volume of com-
plaints on record?

Did anyone know what the
hell was going on in that
Sega saga — or even that it
was Sega?

Has Commodore com-
pletely misjudged by focus-
ingon the Amiga’s strengths
as a games machine —
when it's three times the
price of a good console?

And should Nintendo real-
ly be ramming the cultural in-
vasion element quite so far
down the throats of the stiff-
upper-lipped Brits?

Here, then, are Those 1992
CTW Advertising Awards in
full. A hefty bonus: no
speeches.

ATARI

ST LYNX

Tag line: “The real thing, not
a plaything” (ST)

Claimed “actual” spend: £4
million

Agency: Harari Page

Other clients: Oki Printers,
Harvey Nichols, Minolta,
Barclays

Ad directed by: Bob Laurie
(also directed Appletise ad)

he horror! The horror!

Banned before 5.30pm
— because of special ef-
fects showing a series of
faces torn away in layers,
representing aspects of the
ST — Atari’s ST campaign

steered well clear of such
trivia as computers, screens,
keyboards or computer
games.

It went instead for the all-
in-one (except games) self-
betterment machine angle,
the kind of computer John
Major might have: a sort of
comprehensive computer.

The theory was that
parents would get the im-
prove yourself message
while sprog drooled over the
sexy FX. In reality, as often
as not, it worked the other
way round, with parent foam-
ing over the horror-movie
visuals while offspring look-
ed for, and failed to find, the
fun.

Still, despite questions
over the strategy, it was a
nicely put-together piece. So
nice, in fact, that Atari is
looking at using an uncut
60-second version in the
cinema from Easter.

What parent said: “Bloody
hell! 'm not having that on
while I’'m eating my dinner.”
What sprog said: “If they
won't go for an Amiga,
maybe...”

Marks out of ten: Concept 6,
Execution 8, Exposure 7,
Overall 6

COMMODORE
Amiga/CDTV

Tag line: “Brighter by far”

Claimed “actual” spend:
£2.4 million

Agency: Evans Hunt Scott

Other clients: Barclays
Bank, RAC, BT, Sun Alliance
Ad directed by: Steve Lowe
(also directed ads for
Brylcreem, Bovril, Today,
and Tandon)

f Commodore’s intention

was to stress the games
aspect of the Amiga at the
expense of all others, it suc-
ceeded brilliantly. This was
an absolutely cracking ad:
strong sound (Zoe’s Sun-
shine on a rainy day), coupl-
ed with bright, attractive, ex-
citing images of boy playing
on Amiga — you never even
saw an ST in the Atari ad,
remember.

It did, however, concen-
trate on games to the exclu-

CDTV: Nice ad, difficult concept

sion of all else. Ten points,
for instance, to anyone (who
doesn’t work at EA) who
noticed that packshot of D-
Paint 3.

Indeed, the advertising
agency speaks of hitting the
12-15 year old age bracket,
which is perhaps younger
than one might have
thought.

Meanwhile the ad for
CDTV (“It’s nothing short of
revolutionary” — geddit?)
proved how hard it is to push
the concept as well as the
product. Still, if the tell spots
didn’t quite do the trick, Dave
“Dave” Lee Travis (lod of
work for charridy) was ready
to donate many thousand of
pounds’ worth of advertising
for the price of half-a-dozen
boxes. Prat.

What parent said: “That’s
nice dear”

What sprog said: “lI know
where | can get loads of
Amiga games dead cheap”
Marks out of ten: Concept 8,
Execution 6, Exposure 7.
Overall 7

that cobblers, Nintendo
went straight for the toy ac-
cessory angle: the Game
Boy, a sort of Rubik’s Cube
that eats batteries.

Nintendo certainly achiev-
ed blanket coverage: every
child between 4 and 15, it
estimated, saw a Nintendo
ad 30 times during the
autumn.

You know the ads, I'm
sure: the “Mario! Mario!”
chant from a host of hyp-
notised teenagers, who turn
into Mario’s eye which then
becomes his face revealed
all over the globe.

And everyone, from the
Pope to starving Russians, if
you believe the ad, already has
a Game Boy. And if you're
not among them, so it im-
plied, your friends will talk
about you behind your back,
your partner will no longer
find you sexually attractive
and you’ll turn into Jonathan
Ellis. Persuasive stuff.

The only quibble: wat-
ching the ad didn’t actually

GAMEBOQY: The Pope’s favourite toy

NINTENDO
NES/Game Boy
Tagline: “How much funcan
you handle?”

Claimed “actual” spend:
£6.1 million

Agency: Publicis (Geers
Gross before merger)
Other clients: MFI,
Renault

Ad directed by: Young &
Rubicam, Paris

Boots,

hile others spent on
creativity, or stressed
technical excellence and all

tell you what a Game Boy is
for. Still, when you're this
hot, why bother?

The Game Gear and even
the distantly third-placed
Lynx may win the boffin vote,
but the kind of punters
Nintendo is hitting couldn’t
give a toss.

What parent said: “Want
one”
What sprog said: “Want
one”

Marks out of ten: Concept 7,
Execution 8. Exposure 9,
Overall 8

JIMMY: Strange chap, but better looking than Mario

SEGA

MegaDrive

Tag line: “To be this good

takes ages/Sega”

Claimed “actual” spend:

£4.5 million

Agency: WCRS

Other clients: BMW, Carling

Black Label, Prudential

Ad directed by: John Lloyd

(alsodirected Blackadder, as

well as Red Rock TV ads)
ong on style, mood and
low lighting and aston-

ishingly short on substance

and brand — at least in the

central full-length, truck-

based sequence — the Sega

campaign has been criticis-

ed for being incomprehensi-

ble, not least by me.

The 30-second centre-
piece features a bloke who
prefers his handheld (ahem)
to his fabulously gorgeous
girlfriend, and who is shack-
ed up in a lorry with his dog,
Terminator.

Finally there’s Joey, an
oriental teen male with a
grudge of quite extraor-
dinary ferocity, for reasons it
may not be entirely ap-
propriate to go into. Strange
chap, this Jimmy.

Yet despite the self-
concious obscurity, clearly
someone was convinced: the
Sega campaign won the In-
Din Promotional Campaign
of the Year Award.

Good television admitted-
ly. But how many
MegaDrives did it sell?
What parent said: “Am | get-
ting old or something?”
What sprog said: “Neat ad.
Er, what's it for again?”
Marks out of ten: Concept 5,
Execution 8, Exposure 8,
Overall 6

A nd there, in a very real
sense, you have it. Take
your pick. Either Com-
modore has taken its eye off
the ball, concentrating on
games-playing just when
consoles are cleaning up
and Atari is steaming in on
the “real computer” angle; or
it's riding the biggest wave
ever and knocking seven
shades of shit out of Atari,
still.

Take your pick. Either
Atari is scaring the wits out
of the kids and turning the
parents right off; or it's spot-
ted the big trick Commodore
is missing, cleverly trading
off the education sell aimed
at parents against the wow!-
factor kiddies will love.

Take your pick. Either
Sega has money to burn and
a burning desire to win its ad
agency awards, even if that
means not giving a toss
about the message; or it's
already won the war in the
enthisiast heartlands and is
now making rapid inroads in-
to style-victim territory, leav-
ing behind a leaden-fotted
and slow-moving Nintendo.

Take your pick. Either
Nintendo has insulted the
honour and dignity of the
Great British viewing public
by fobbing us off with some
warmed-over old US tat; or it
has realised that technical
excellence (8-bit/mono) is
much less important than
fashion. And of course it has
the Super NES, a genuinely
exciting machine, still to
come, while Sega has...price-
cuts.

My own belief is that
Atari’s re-positioning is pro-
bably too little and certainly
too late; that Commodore
cashed in at Christmas like
never before — and never
again; that Sega’s
“sophisticated” sell will be
less effective than a more
direct, blatant campaign
would have been; and that
Nintendo’s Game Boy cam-
paign will prove to have been
the most successful of the
lot. But then, what the hell do
| know?

Oh, and if it means
anything, | still can’t decide
whether to spend the cheque
for this piece on a pair of
Gameboys — or wait for the
Super NES. One up to
Nintendo? O

When he’s not goggleboxing
(““‘research’”), Future
Publishing’s Steve Carey
publishes Total! as well as
Sega Power, Amiga Power
and ST Format.
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Memories are made
of these...

Dagarie

there won't be another deal like it!

Verbatim the word that says it all in data storage.

Worldwide, Verbatim's commitment is to make diskettes providing the highest
level of data integrity across the complete range of format and storage capacity.

Users know they can rely on the performance - while the industry expects 3%
million, a typical DataLife disk will perform on average 30 million revolutions -
almost 10 times the industry standard.

MITSUBISHI DISKETTES 100 UNITS 300 UNITS 500 UNITS

5 282D 48tpi  £33.00 £93.00  £145.00
. . 2s2b 16MB  £5000 = £141.00 £22500
g = 280D 1MB £50.00 £141.00 £20000

, 252D 2MB = £93.00 £261.00  £360.00

DTALIE | 100 UNITS 300 UNITS 500 UITS

B0 282D 4Bl 23400  £9600 £15500 [
| 252D 16MB  £57.00  £159.00  £240.00

2S2D iMB = £52.00 @ £15000 £210.00

252D 2MB 29500  £25000 @ £370.00

ORDER BY POST: .
gﬁgp?_?ethHBER kv‘ Verbatlm®
2SN

PC WISIE  YEADON tEeoa T E PENTREBACH, MERTHYER TYDFIL

W. YORKSHIRE LS19 7XS  FAX: 0443803134
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MANCHESTER
Arndale Shopping Centre
061 839 5101

. HEMEL HEMPSTEAD

The Marlowes Centre
0442 233882

FL

ROMFORD
Liberty 2
0708 734803

SOUTHAMPTON

Bargate Centre
0703 237771

\E NETWORK IS GROWING FAST!
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BROMLEY
The Glades Schofield Centre
081 466 0199 0532 465320

BIRMINGHAM COVENTRY
The Pavilions The West Orchards Centre
021 643 4979 ’ ; 0203 256148

e - ;%
] 1 g u'j' . 5 7 :&
THURROCK : NEWCASILE
Thurrock Lakeside Eldon Square Centre
0708 890008 091 230 0239

WATFORD RETAIL UNITS

The Harlequin Centre wanted
0923 213494 2000 sq feet
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WINNING AGAINST THE TIDE

With the jaws of the recession clenching tighter, and the
IRA giving free indoor firework displays in selected stores,
Christmas ’91 was always going to be a testing time for
retailers everywhere. But, as predicted by many, games

seem to have come out the other side with the merest hint of
a smile. RONNIE DUNGAN reports...

PETER SKINNER
HAMLEYS

(X1 I think I can certainly say

that the handhelds
were the biggest sellers, led
by the Gameboy and then
the Sega Gamegear. We sold
the Gameboy at £79 but |
think compared with most
other West End stores we
were very competitive.

“In general the last couple
of days were very busy,
Christmas Eve in particular.
We had to introduce our
crowd control procedures a
little earlier than usual this
year because it was so busy.
| think overall the Megadrive
was the best seller, and of
course Mario and Sonic the
Hedgehog were big sellersin
software.”

NICK GARNELL
VIRGIN RETAIL

€& [t was very good in the
latter stages, Christ-
mas week itself was ex-
tremely good. The Megadrive
did phenomenal business
when we managed to get
hold of stock, we had
machines in at the eleventh
hour. Nintendo also did well,
but the 8-bit Sega was a bit
disappointing, a lot of people
dropped the price to £49.
“On the home formats the
Amiga was the biggest seller
with the PC following close.
The ST was disappointing
and the 8-bit has declined
quite a lot, but not any worse
than the rest of the year.

GARNELL: Better late than never

“We did very well with
both of the handhelds, | think
the Gameboy was the big-
gest though. The Gameboy
TV ads have been particular-
ly strong, the price point is
strong and there are a lack of
games for the Gamegear at
the moment. So you could
probably have predicted that
the Gameboy would be the
biggest seller.

“The WWF was the big-
gest selling piece of soft-
ware. We had four titles that
we were banking on —
WWEF, Birds of Prey, Lotus
Turbo Challenge Il and Pit-
fighter. Pitfighter was a little
disappointing — it didn’t
shift as many as we thought
it would — but WWF did a lit-
tle better than we had hoped.

“All in all, it was better

than last year. The last 10
days gave it a real boost, but
it is difficult to compare with
so many of our shops having

their first Christmas. Things
seem to be staying pretty
good post-Christmas as
well.”

PETER BURT
JOYSTIX,
BLACKPOOL

(4 It was an excellent

Christmas, I'm very
pleased. Everything went ac-
cording to plan really. The
Gamegear and Gameboy,
the NES and Megadrive all
sold very well. The Gameboy
and the NES were probably

our best sellers. We had sup-
ply problems with Nintendo
last year but this year we had
everything we needed.

“The Sega software let us
down though, we lost a lot of
money on the Megadrive
titles and certain Master
System titles as well, in fact
all the Sega software sup-
plies were pathetic. It wasn’t
just Sonic the Hedgehog, if
you ring adistributor and ask
for Megadrive titles there’s a

couple of dozen that aren’t
available, it’s annoying. We
lost thousands in turnover,
which is a pity because the
machines sell so well.

“l think home computers
probably sold less than they
would have done if there
weren’t so many games
machines around. All we
have to do now is sort out the
Commodore returns. They’re
probably 20 per cent higher
than last year.”

AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT

AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRIC

AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT

NOTE: Amstrad 12 months on-site warranty £25. ..

or FAX your order to

Now you can offer your customers :
| ev-en' better de-als o-n-Ams-trad»syst‘em i

FAX 0706 832242

on elther of our numbers

P&P DISTRIBUTION

Your Amstrad DlStI‘lbutOI‘
N OW AMSTRAD OFFERS EVEN BETTER VALUE FOR MONEY

RRP 5550 t0 ;300
RRP £899 to £680




NICK PEEL
JOHN MENZIES

“As far as hardware
and software go, it
was very buoyant in both
categories. With the excep-
tion of the NES and possibly
the Amiga there was a very
high sell through. The NES
Action Set was a big seller
but the Control Deck has
been fairly slow. One or two
are holding back for the
Super NES | think, it's had a
lot of publicity recently.

“Games cartridges were
very buoyant, we would cer-

tainly have liked more NES
titles. The key titles weren’t
overly difficult to get, but we

could have sold more. Our
forecasting was quite ac-
curate on the whole.”

TANDY: Suffering from sales fever
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' ' FORUM

AMSTRAD OLD | NOW | DEALER | QTY TOTAL
O RDER FORM PART NO. RRP.| RRP.| PRICE$
FX 5050 Fax Machine FX5050/B 449 | 339 281.37
FX 6000 AT Fax Machine FX6000AT/B NEW | 425 352.75
PCW 9256 Word Processor PCW9256/B 349 289.67
PCW 9512 + Daisywheel + ASF PCW9512+ASF/B 449 372.67
PCW 9512 + Daisywheel + Canon BJ10e PCW9512+BJ/B 549 455.67
Auto Sheet Feed for PCW 9512 PCW9512+ASF/B CLEARANCE 19.00
ALT 286/20 ALT286 CLEARANCE 599.00
ALT 286/40 Laptop with BJ10e ALT28040/EUCP 1599:1::999 799.20
ALT 386 SX/40 CLEARANCE 899.00
ALT 386 SX/80+2 Laptop ALT386SX80/EU 1999 | 1399 | 1049.25
ACL 386 SX/120+4 Colour Laptop ALT3806SX120/EU NEW | 3999 | 2999.25
BJ10e Option BJ10E 200 160.00
ANB 386 SX/20 Notebook ANB386SX20/EU NEW | 1199 899.25
ANB 386 SX/40 Notebook ALT386SX40/EU NEW | 1499 | 1124.25
PC 2086 PC2086SD/B CLEARANCE 139.00
PC 2386 Mono VGA PC2086HD65M CALL FOR SPECIAL PRICES
PC 2386 Colour VGA PC2086HDG65C CALL FOR SPECIAL PRICES
PC 3086 HD30 3.5" with Lotus Works PCX30861130LW 450 300 240.00
PC 3286 HD40 3" with Lotus 1-2-3 v2.2 PCK328610401L22 700 450 360.00
PC 3286 HD40 3" & 5.25" FDD's with Lotus 1-2-3 v2.2 PCK3286114011.22 750 500 400.00
PC 3386 SX HD40 with MS Windows & Mouse PCK3386510401WM | 1000 | 650 520.00
PC 3386 SX HD80 +4 with MS Windows & Mouse PCK3386S10814WM | 1400 | 900 720.00
12" Mono VGA Monitor PC12MD-EU/EU 99 79.20
14" Colour VGA Monitor PC14CD-EU/EU 199 159.20
14" Super VGA Monitor PC14HRCU-EU/EU 299 239.20
PC 5086 SD with Microsoft Works 2 PCK50861000MW 200 160.00
PC 5086 DD with Microsoft Works PCK50862000MW 250 230 184.00
PC 5086 HD40 with Microsoft Works PCK50861040MW 550 300 240.00
PC 5286 SD with Lotus 1-2-3 v2.2 PCK5086100011.22 450 350 280.00
PC 5286 HD40 with Lotus 1-2-3 v2.2 PCK5086104011.22 700 450 360.00
PC 5286 Family Pack with Microsoft Works 2 PC528HGPMW/B 899 | 680 557.60
PC 4386 SX HD80 +4 PCK4386010814/G 1300 | 900 720.00
10" Mono VGA Monitor PC10MDR/EU 99 79.20
14" Mono VGA Monitor PC14FMD/EU 99 79.20
14" Colour VGA Monitor PC10CDR/EU 199 159.20
10" Colour Super VGA Monitor PC10HRCDR/EU 299 239.20
14" Colour Super VGA Monitor PC14HRCDR/EU 299 239.20
SUB-TOTAL
DEALER NAME St it i aiimlesss s S v pr s bose s b o3 e s ian s s smad oo« oo g st o n Siwe v
CARRIAGE 9.50
APDRESS: it e S B a0 L e e s R b e b e
17.5% VAT
............................................................................................................................................................. S
BT 2 e i oimmie o o L ot o e S Bt i BAX oo i et sumaon e i iness S s o aas s esion oo
CREDIECARDIND Mhonil = = P i e & BXPDRIE...o "

CREDIT CARD A/C NAME

CREDIT CARD BILLING ADDRESS (If different from above)

P&P DISTRIBUTION

FAX TO 0706 832242
"RAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMS

RAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMSTRAD PRICES CUT AMS

SIONd AVYLSINY .LND SIDNd AVLILSINY .LND SADIYd AVILSINY LND SHONd AVILSINY 10D SAORd AVILSIWV .L1D SHONd AVILSIWY .LNO SADIMd AVILSIWY .LNO SAOIMd AVI.L

JOHN SAYERS
TANDY

“Games computers
sold well. The C64
went well at its new price
point and the Amiga was a
big seller as well. The
Megadrive was also a big
winner. Christmas was on
target, we planned to do the
business we said we’'d do
and we came within half a
per cent of that target. The
UK sales are up 11 per cent
on last December.

“At the end of the day we
were a bit worried how it
would all go. It started quite
strongly but dropped off in
the second week and picked
up towards the end. It's been
very much a games
Christmas, consoles and
handhelds were the best
sellers. The Megadrive was
out of stock, otherwise it
would have been the winner,
the Master System Il was
fairly strong.

“There weren'’t really any
major disappointments,
there was a bit of a price war
going on with the Amiga,
we've gone down to £369
now which is becoming the
widely accepted retail price.
Sales seem to be continuing
after Christmas, there
seems to have been some
sort of sales fever this year.”

PAUL STAINTON
BYWORD, RUISLIP

£ T he Amiga packs were
the biggest seller,
and we sold quite a few
games with them as well,
which is quite surprising, a
lot of people bought addi-
tional titles. PC software did
better for us than last
Christmas, the Amiga and
PC were the best two in
terms of software sales.
“First Samurai was about
the best seller we had and
Stealth Fighter was also a
good one. We don't sell con-
soles at the moment, but it’s
something we will be moving
into. We had a lot of en-
quiries about them.
Saleswise, things were
about the same as last year,
we were expecting a quiet
Christmas, but a lot of peo-
ple were buying at the last
minute.”

PAUL SHERIDAN
HOUSE OF FUN,
TORQUAY

€& J twasn'tas good as we

thought it would be, but
it wasn’t too bad. Sega pro-
duct went well, we could
have done with a few more
Megadrives though. Basical-
ly,itwas Sega, Amigaand ST
software which was selling
well.

“We didn’t stock a lot of
the Simpsons title, but the
WWEF one did fairly well. We
tend to sell more in the way
of role playing games and
simulations.”
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TREND GAMES

Fashion, as a wise man once informed us, turns to the left
and, indeed, turns to the right. Now it has turned to games.
DAVE ROBERTS dons hipsters and tank-top to look at what

is behind this curious development...

omputer rhymes with
‘ homework and anor-
ak. People who play
computer games are called
Kevin and have to bath in in-
dustrial strength Oxy 10 just
to avoid permanent
disfigurement.
They are ignored by
trainspotters at parties — or

rather they would be if they
weren’t such unpardonable
geeks that never get asked to
parties.

Music, skateboarding,
videos, even joyriding (no,
especially joyriding) — all
are liberally sprinkled with
that indefinable quality, cool.
Computer games reek of

that all too definable com-
modity — B.O. They’re anti-
social and strictly for losers.

Harsh words, dear reader,
but for some time now that
has been the received
wisdom of a huge amount of
people.

But wait, stop checking
you underarm aroma. Things

are changing. For, whisper it
softly, recent evidence sug-
gests that the previously un-
thinkable is happening —
games are becoming
fashionable.

Slowly, the mysterious
body of men and women who
live on planet trendy are pick-
ing up on games. They are
sending down messages to
the rest of us. They are say-
ing it’s OK to play.

The key factor in this sud-
den transformation is the ar-
rival of consoles. Consoles
are simple, wonderfully and
soothingly simple.

Once you've figured out
which way the cartridge

goes in there is very little left
to learn about your Sega and
Nintendo.

And when you've loaded
your game, there’s no need
to take a series of evening
classes on the manual. In
most cases, shoot at
anything that looks unfriend-
ly and if you're not sure,
shoot anyway — it probably
won’t do any harm.

It eliminates the
dominance of the
technobores. Previously, any
chance of feeling inferior to
someone whose role model
was Sir Clive Sinclair was an
experience well worth
avoiding.

NOW AVAILABLE FROM

Centresoft
[ eisuresoft 3
Turbosoft
Rickitt, SDL r
HB & Lazer

Amiga (Plus compatible)
RRP £25.99 (inc. vaT)

Now you can learn, revise and check
your progress in National Curriculum
Maths in a way which is challenging
and fun to do. The computer can
automatically adjust the difficulty level
so you will never be out of your depth,
nor will it be too easy!

By solving the Maths problems and
learning as you go, you face the
challenge of the four games in the
Adventure through Time. Start in the
land of the cave man, and if you
survive long enough, you can help Zen
in his desperate struggle to defend a
Martian city.

“THE APPEAL OF THIS PACKAGE
IS ABOVE ANY OTHER MATHS

PROGRAM | HAVE SEEN.”

Pat Winstanley — Amiga Shopper Jan 92

CURRICULUM

Topics included ...

X

Kosmos Software Ltd
1 Pilgrims Close, Harlington, DUNSTABLE, Beds. LU5 6LX

Telephone 05255 3942 or 5406

Times Tables
Addition
Subtraction
Multiplication
Division
Fractions

Colourful, attractive package
with screen shots

Full-colour POS leaflets
now available

Produced by the

EdSoft Specialists

Fax 05255 5406

Decimals

Using calculators
Shape & Space
Money problems
Measurements
Number patterns

In four of the country’s
leading style and fashion
publications, coverage of
games is increasing with
every issue.

i-D, the almost unbearably
trendy monthly, has run a
featureonthethingsand has
recently highlighted the ris-
ing number of top clubs that
have arcade machines.

And in a recent issue, two
members of its own staff
were featured on the fashion
pages — both rattling on
about how much they loved
their Segas.

Face facts
he Face, the long-
established, more

respectable bible of style,
has also succumbed. Its
models have been snapped
playing with Gamegears and
new titles for consoles and
computers, regularly appear
in its news pages.

In its Christmas issue, the
style bible gave its version of
what shaped 1991. One page
was filled with just a single
picture of a certain Mr Mario.
The one line of text read
simply: “This man is more
recognisable to America’s
youth than either Mickey
Mouse or George Bush.”

Arena is The Face for
grown-ups and, despite the
older audience, it too has
seen fit to feature games on
a regular basis.

As you might expect, it is
particularly taken with the
16-bit Megadrive. A recent
piece of advertorial describ-
ed the machine as “essential
office equipment” and
photographed it surrounded
by a plethora of other
mainstays of any interna-
tional bright young thing’'s
life.

Now obviously, Arena
organised the spread in con-
junction with, and after in-
ducement from, Sega itself.
But the point is, it was quite
happy to run it.

It had no qualms about a
console ruining the stylish
flow and tasteful content of
its precious pages.

The leader of the inkies,
the NME, now features
“Favourite videogame?” asa
regular question for pop
stars in its Material World
section.

Recently, in that very col-
umn, no less luminaries than
The Manic Street Preachers,
cited their Segas as things
they couldn’t live without,
right up their with toppling
governments and corrupting
a generation.

In the even younger end,
Smash Hits has grasped
games with gusto. A recent
special edition covering the
mag’s poll winners’ party
described the backstage
scenes and concluded that it
ended up as ‘“one big
Gameboy play-off” involving
various New Kids, Minogues
and Colour Me Badds.

In the new Evian-fuelled
world of rock ‘n’ roll, it seems
that the only thing it’s hip to
be addicted to is Tetris.

The news for ‘92 is that
computer and, particularly,
console games are
fashionable. It won't last of
course, that’s the nature of
fashion.

But hopefully, even when
The Faceandi-D have moved
on, games will have spent
enough time in their
spotlight to be left with at
least some glow of credibili-
ty. O
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‘“‘Core certainly look set to have N¢
their belts’’ — Steve White, Amiga Action

“Technically it is superb
| — definitely
recommended to shoot-
em-up freaks”

i

olf Child — AN«
s:’nvooth 360° multi pa_ral ay
» els and featuring o\

AVAILABLEON.
COMMODORE AMIGA
AND ATARI ST

Ro
Tradewinds House 69/ 71A Ashbourne |

another winner |

An arcade adventure
(o] §

SESi@N LIMITED

Generation 4

90%

905

“The gorgeous animation
guarantees a visual feast
— knocks the likes of
Switchblade Il into a
cocked hat”

HOTS TAKEN

s
SR MIGA VERSION

FROM AM

imile: (0332) 381511
by DE3 3FS Telephone: (0332) 297797 Facsimile: (
ad Derby

Available on January 16th
Atari ST, Commodore Amiga
RRP — £25.99

Tel: (0332) 297797
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THE FIRM THAT CAME IN FROM THE COLD

Some dealers are still wondering why they aren’t allowed to
join the Nintendo party, but those that have passed Ban-
dai’s rules and regulations have entered the year with a grin.
In the Christmas run-in sales were high, and the service top

notch. So argues STUART GARRETT...

here was a time when

I we thought we’d never

be nice about Ninten-

do and its UK agent Bandai.

That's what we’re about to

be though, and for good
reason. Read on.

We first stocked Nintendo

consoles and cartridges five
years ago, backin the middle
of 1987, after we were
mesmerised by a man from
Mattel, UK agent for Ninten-
do in those days.

We thought Nintendo
were set for a big future, but

caution prevailed so we gave
the Mattel man a wary order
for three consoles, plus a
sprinkling of cartridges.
When they came we hired
two smart lads to sit in the
store and demonstrate
Nintendo every day for

weeks in the run-up to
Christmas. Smart marketing,
we thought.

In the event, nothing at all
happened, even though we
repeated the performance
every Christmas for the next
two years, and at various
times during each year, too.

In fact, we didn’t sell the
last console until late 1990,
when the Nintendo sales
dam well and truly burst.

Which just goes to show
we have excellent product
judgement and a truly lousy
grasp of timescales.

All in all it took three
changes of UK agent
culminating with Bandai,
plus years of untiring and ad-
ditional effort by Centresoft,
to get Nintendo product
moving.

Some like it hottest

hen suddenly it was one

of the hottest things

around. And that was BG —
Before Gameboy.

Independents were nor-

mally supplied by Cen-

tresoft, who were besieged

e

e Complete Colour Solution”

The World L‘ltimate creative leisure product for your
Amiga. Capture dynamic high resolution images into
your Amiga in less than one second.

And Look No Filters

~ Images can now be grabbed from either colour
- video camera, home VCR or in fact a

still video

Vidi ... No 1 in UK & Europe (Leading the way forward)

for stock from pre-Christmas
1990 right up to the Bandai-
Centresoft split last August.

After that, of course, there
were a lot of independent
outlets with Christmas get-
ting closer and no Nintendo
supplier.

Following the Centresoft
severance we thought Ban-
dai would be contacting and
recruiting at least some of
the retailers previously serv-
ed by Centresoft.

As everyone knows,
though, there’s no logic in
this business so we didn’t
hear a thing from Bandai and
we don’t know of anyone
else who did either.

By the end of last October
we were chastened enough
to reverse roles and contact
Bandai instead.

After listening courteous-
ly they told us a sales person
would call and, true to their
word, a nice man came
within the week

GAMEBOY: Not all bad

“There shouldn’t be any
problem,” he told us sunnily
as he proffered an account
application and separate
large blank order forms for
NES and Gameboy product.

By then our existing
stocks were low or non-
existent so we charged
through both forms, ordering
loads of things we hadn’t
had or been able to get for
months.

“Don’t worry,” the nice
man cheerily told us. “You
probably won’t get even half
your order before Christmas
but we’ll do what we can.
We’ll get some point-of-sale
stuff sorted out too.”

Lauded and orderly

bout ten days later we

heard an account had
been opened, and from then
on it was nearly
unbelievable.

The first boxes of stock
came just a day or two later,
crisply and neatly packed,
without an error or even a
minor dent or crease to mar
the effect.

After that, there were two
or three deliveries a week as
gradually and inexorably
almost the whole of our first
order was filled. Sales, of
course, blossomed.

But more was to come.
Early December brought a
phone call asking us to
describe our exact location.

Apparently a lorry was
about to deliver Nintendo
and Gameboy display
cabinets, complete with peo-
pletobringtheminand, if we
wanted, to set them up.

Lorry, people and cabinets
arrived just 30 minutes later
with the latter virtually com-
plete down to the last nut,
bolt, wire and display light.

There was even a

Continued on page 22
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e LThe Release Schedule weex 155

PLEASE ALLOW FOR SLIPPAGE

A VITAL REFERENCE TO NEW AND FORTHCOMING LEISURE SOFTWARE, UPDATED 1

OUT NOW RELEASED WITHIN LAST M()NTH IMMINENT = EXPECTED AT TIME O
AMIGA ATARI ST SEGA MASTER SYSTEM
...25.99 JANUARY ...... PSYGNOSIS CRIME CITeYa 5 i can. i s 29.99 IMMINENT ...IMPRESSIONS ALTENSTORM. ....or i vivee 29.99 OUT NOW....... SEGA
25.99 FEBRUARY ...PSYGNOSIS FUN SCHOOL 4 (ALL AGES) ...24.99 OUT NOW...... EUROPRESS ASTERIXGE a5 e 32.99 JANUARY ...... SEGA
CHE-GUERILLA IN BOLIVIA...24.99 OUT NOW...... GCCS IAN BOTHAM'S CRICKET ...... 29.99 JANUARY ...... CELEBRITY SOFTWARE BACK TO THE FUTURE 2 ...... 34.99 OUT NOW...... SEGA
CRIME: EITY = e sn s 29.99 IMMINENT ...IMPRESSIONS JUPITER MASTERDRIVE ......... 7.99 JANUARY 16 ACTION 16 BONANZA BROTHERS ......... 29.99 OUT NOW...... SEGA
FUN SCHOOL 4 (ALL AGES) ...24.99 OUT NOW...... EUROPRESS MERGCENARYIE -2 0. o 5. s s 29.99 OUT NOW...... NOVAGEN BUBBLE BOBBLE ............... 29.99 OUT NOW....... SEGA
IAN BOTHAM'S CRICKET ...... 29.99 JANUARY...... CELEBRITY SOFTWARE MY STICAL ........ceioueiihnsiaunines 9.99 JANUARY 16 ACTION16PREMIER CHESS ..coviiiiiiiiiiiiiennn, 34.99 OUT NOW....... SEGA
JETSE R WILIYam: : it e sr 9.99 OUT NOW...... SOETWARE PROJECTS - OBITUS iiivvivenissmviing soossunsats 25.99 JANUARY ...... PSYGNOSIS DIE AR 2 2 s e bt it 29.99 JANUARY ...... SEGA
JUPITER MASTERDRIVE . ...7.99 JANUARY 16 ACTION 16 ROTFOX e s o 9.99 JANUARY 16 ACTION 16 PREMIER DONALD DUCK .................. 32.99 OUT NOW....... SEGA
MANIC MINER ............. ...9.99 OUT NOW....... SOFTWARE PROIECTS::SIR:ERED ... .. .. v voniionsothhaiionation 7.99 JANUARY 16 ACTION 16 DRAGON-CRYSTAL:. ... 29.99 OUT NOW...... SEGA
MERCENARY Tl s o i vivs, 29.99 OUT NOW....... NOVAGEN STOSI3D: an ot S0 L i TBA END JANUARY EUROPRESS FLINTSTONESs it e 29.99 JANUARY. ...... SEGA
MICRO FRENCH (GCSE)......... 24.00 IMMINENT ...LCL T.N.T 2 (COMPILATION)......... 24.99 JANUARY ...... DOMARK GIEQE 2t clisee it i s 29.99 OUT NOW...... SEGA
MONSTER PACK 2 ....ccccevunen 25.99 JANUARY ...... PSYGNOSIS Y Y B e 25.99 JANUARY 20 LINEL HEROES OF THE LANCE ...... 29.99 OUT NOW...... SEGA
MYSTICAL v i ...9.99 JANUARY 16 ACTION 16 PREMIER TRADERS ........coicviiiiiinnnnnn. 25.99 JANUARY 29 LINEL EASER GHOST: iisiliiiininsns 29.99 OUT NOW...... SEGA
ORKS: s ....25.99 JANUARY ...... PSYGNOSIS \A D) 2100041 DR et e i Ve e 25.99 END JANUARY GREMLIN LEADERBOARD: =& eat i 29.99 OUT NOW...... SEGA
PAPERBOY 2.... ...25.99 JANUARY 23 MINDSCAPE FINEOREFEIRE - i i s 32.99 OUT NOW....... SEGA
ROT@X 0005 ...9.99 JANUARY 16 ACTION 16 PREMIER MERGSsiwers il S e 32.99 OUT NOW...... SEGA
SIR:ERED =5 cima it st Sn s 7.99 JANUARY 16 ACTION 16 SEGA MEGADRIVE OUT RUNEUROPA .........ovii 29.99 JANUARY ...... SEGA
T.N.T 2 (COMPILATION)......... 24.99 JANUARY ...... DOMARK 688 AT RACKESUB s o 39.99 OUT NOW...... SEGA POPULOUS &% bt o 34,99 OUT NOW...... SEGA
T H 15 RS S e S s 25.99 JANUARY 20 LINEL BACK TO THE FUTURE 2 ...... TBA JANUARY...... SEGA RUNNING BATTLE ............... 29.99 OUT NOW....... SEGA
TOP.WRESTLING .....0c oot 25.99 JANUARY 24 GENIAS/LINEL BACK TO THE FUTURE 3 ...... 39.99 JANUARY ...... SEGA SHADOW DANCER ............... 32.99 JANUARY ...... SEGA
TRADERSG R zaciue S sk fviinaia s 25.99 JANUARY 29 LINEL BONANZA BROTHERS ......... 34.99 OUT NOW....... SEGA SHADOW OF THE BEAST ...... 34.99 JANUARY ...... SEGA
VUETIMAG o e o 30.99 JANUARY 21 MINDSCAPE BUCKEROGERS?. ... i i s 39.99 JANUARY ...... SEGA SONIC THE HEDGEHOG......... 29.99 OUT NOW...... SEGA
VIDEQKID: i St visilasiiiraiigsl 25.99 END JANUARY GREMLIN BURNING FORCE ............... 34.99 OUT NOW....... SEGA SPEEDBAIST -0 St S s, 29.99 OUT NOW ...... SEGA
WORLD SERIES CRICKET ...... 30.99 JANUARY 22 SOUNDWARE INT. CALIFORNIA GAMES ............ 39.99 OUT NOW....... SEGA SPIDERMAN: k. i o 29.99 OUT NOW...... SEGA
DARKGASTEES ¢ isrinig 34.99 OUT NOW....... SEGA STRIDER i 5 s inls T s 32.99 OUT NOW....... SEGA
DECAPATTAGK ... oo 34.99 OUT NOW....... SEGA SUPERKICK OFE ... vn sy 29.99 OUT NOW...... SEGA
IBM PC & COMPATIBLES DONAED:DUCK i oz i 39.99 OUT NOW...... SEGA TOMANDIJERRY: i o sl 29.99 JANUARY ...... SEGA
BIGDEAL 2 sl S 3.5 34.99 JANUARY 22 ACCOLADE F22 INTERCEPTOR ...............39.99 OUT NOW...... SEGA
BIG DEAL 2 stz 5.25 34.99 JANUARY 22 ACCOLADE FATAL:REWIND: .05 s 05w 34.99 OUT NOW...... SEGA
CHESS CHAMPION 2175 ...3.5 30.99 OUT NOW....... OXFORD SOFTWORKS FIRESHARK ........cevvvvvinnnnn. 34.99 JANUARY ...... SEGA COMMODORE 64/128
CHESS CHAMPION 2175 5.25 30.99 OUT NOW....... OXFORD SOFTWORKS GOLDEN AXE2 ......ccevvvvvenns 39.99 OUT NOW...... SEGA FUN SCHOOL 4 (5-7 YEARS)D 16.99 OUT NOW....... EUROPRESS
ELTVRA2:HD) =i 5.25 39.99 JANUARY 29 ACCOLADE JEWELMASTER ......c.ivuioins 34.99 OUT NOW....... SEGA FUN SCHOOL 4 (5-7 YEARS) T 12.99 OUT NOW...... EUROPRESS
EEVIRA2:(HD) - . v 3.5 39.99 JANUARY 29 ACCOLADE JOHN MADDEN 1992 ............ 39.99 OUT NOW....... SEGA FUN SCHOOL 4 (7-11 YEARS) D 16.99 OUT NOW...... EUROPRESS
FUN SCHOOL 4 (5-7 YEARS)...3.5 24.99 OUT NOW....... EUROPRESS KEAX s S s 34.99 OUT NOW...... SEGA FUN SCHOOL 4 (7-11 YEARS) T 12.99 OUT NOW....... EUROPRESS
FUN SCHOOL 4 (5-7 YEARS) 5.25 24.99 OUT NOW...... EUROPRESS FAKERSVAEELTICS == 5 = 39.99 JANUARY ...... SEGA FUN SCHOOL 4 (UNDER 5'S) T 12.99 JANUARY 16 EUROPRESS
FUN SCHOOL 4 (7-11 YEARS) 3.5 24.99 OUT NOW...... EUROPRESS MARBLE MADNESS ............ 39.99 JANUARY ...... SEGA FUN SCHOOL 4 (UNDER 5'S)D 16.99 JANUARY 16 EUROPRESS
FUN SCHOOL 4 (7-11-YEARS)5.25 24.99 OUT NOW...... EUROPRESS MERGS i i vos oo 39.99 OUT NOW...... SEGA OVER THE NET ............... D 15.99 JANUARY 24 GENIAS/LINEL
FUN SCHOOL 4 (UNDER 5'S) 3.5 24.99 OUT NOW........ EUROPRESS MONSTERWORLD.3 5. ..o 34.99 JANUARY ...... SEGA OVER THE NET:=:0s g i T 10.99 JANUARY 24 GENIAS/LINEL
FUN SCHOOL 4 (UNDER 5'S) 5.25 24.99 OUT NOW...... EUROPRESS NINJABURAT S wm s el s, o TBA JANUARY...... SEGA T.N.T 2 (COMPILATION) ...D 19.99 JANUARY...... DOMARK
GODS: (HD): i aiss sfnehs 3.5 34.99 JANUARY 21 MINDSCAPE QU RUNEUROPA: st cs 39.99 OUT NOW....... SEGA T.N.T 2 (COMPILATION)...... T 12.99 JANUARY ...... DOMARK
BODSI(HD): s oo vt ivinoe 5.25 34.99 JANUARY 21 MINDSCAPE PHANTASY STAR 3 ....i..0uii 49.99 OUT NOW....... SEGA Rl T ms i v r 1 = o Gl D 15.99 JANUARY 20 LINEL
GODBS (D) i n s i 3.5 34.99 JANUARY 21 MINDSCAPE BHEBIOU S e o b it 34.99 OUT NOW....... SEGA A B | B B s e S AN e e T 10.99 JANUARY 20 LINEL
IAN BOTHAM'S CRICKET3.5+5.25 29.99 JANUARY ...... CELEBRITY SOFTWARE RINGS OF POWER ............... 39.99 JANUARY. ...... SEGA
LES MANLEY IN: LOSTINL.A. (HD) 3.5 34.99 JANUARY 29 ACCOLADE ROADIRASHY: (7 s 39.99 OUT NOW...... SEGA
LES MANLEY IN: LOSTINLA. (HD) 5.25 34.99 JANUARY 29 ACCOLADE ROBOCOD s st sl 080 39.99 OUT NOW...... SEGA AMSTRAD CPC
MY-STICAL i . 3.545.25 9.99 JANUARY 16 ACTION 16 PREMIER SHADOW OF THE BEAST ...... 45.00 OUT NOW...... SEGA FUN SCHOOL 4 (5-7 YEARS)D 16.99 OUT NOW...... EUROPRESS
@OBIEUSE e st B 300 3.5 34.99 JANUARY ...... PSYGNOSIS SHINING AT THE DARKNESS 49.99 OUT NOW....... SEGA FUN SCHOOL 4 (5-7 YEARS) T 12.99 OUT NOW....... EUROPRESS
OBITUS S s s ey 5.25 34.99 JANUARY ...... PSYGNOSIS SPEEDBALL2 ..o .. 553999 JANTARY -2 SEGA FUN SCHOOL 4 (7-11 YEARS) D 16.99 OUT NOW...... EUROPRESS
OVER THE NET  ...... 3.545.25 30.99 JANUARY 24 GENIAS/LINEL SPIDER MAN .....................39.99 OUT NOW...... SEGA FUN SCHOOL 4 (7-11 YEARS) T 12.99 OUT NOW...... EUROPRESS
PAPERBOY:2.:i i 3.545.25 25.99 JANUARY 14 MINDSCAPE STARFELIGHT: .. .. i vk o iin . 34.99 OUT NOW.. ... SEGA FUN SCHOOL 4 (UNDER 5'S) D 16.99 OUT NOW....... EUROPRESS
ROIE@X 5 i sty 3.5+5.25 9.99 JANUARY 16 ACTION 16 PREMIER STREETS OF RAGE ...............34.99 OUT NOW...... SEGA FUN SCHOOL 4 (UNDER 5'S) T 12.99 OUT NOW....... EUROPRESS
SPECIAL OPERATIONS 1 (LD) 3.5 19.99 JANUARY 16 MINDSCAPE THE IMMORTAL .................. 39.99 JANUARY...... SEGA T.N.T 2 (COMPILATION) ...D 17.99 JANUARY ...... DOMARK
SUPAPLEX (EGA/VGA) ...3.525.99 OUT NOW...... DREAM FACTORY TOE JAM AND EARL ............ 39.99 OUT NOW...... SEGA T.N.T 2 (COMPILATION)...... T 12.99 JANUARY...... DOMARK
SUPAPLEX (EGA/VGA) ...5.25 25.99 OUT NOW...... DREAMEACTORY I TOKE s vl o s Dadi st 34.99 JANUARY ...... SEGA
SUPER SPACE INVADERS3.5+5.2524.99 JANUARY ...... DOMARK WRESTLE WAR .o iaadn 34.99 OUT NOW...... SEGA
THE TAKING OF BEVERLEY HILLS 3.5 29.99 JANUARY 22 ACCOLADE XENOND stw=e 2o, 26 0 o fe i 39.99 JANUARY ...... SEGA SPECTRUM
THE TAKING OF BEVERLEY HILLS5.25 29.99 JANUARY 22 ACCOLADE FUN SCHOOL 4 (5-7 YEARS) T 12.99 OUT NOW....... EUROPRESS
B B B e A e 3.5 30.99 JANUARY 20 LINEL FUN SCHOOL 4 (7-11 YEARS) T 12.99 OUT NOW....... EUROPRESS
S M £ PSR S e S e 5.25 30.99 JANUARY 20 LINEL GAME GEAR FUN SCHOOL 4 (UNDER 5'S) T 12.99 OUT NOW....... EUROPRESS
VIEWPOINT ............3.5+5.25 55.00 OUT NOW....... CREATIVETECH : BASEBALL ... ...t iiiiins TBA JANUARY...... SEGA LEMMINGS: i niivoms dons T 12.99 OUT NOW...... PSYGNOSIS
DONAED'DUCK ... 0000w 24.99 JANUARY ...... SEGA NEVERENDING STORY 2 (ARCADE) T 10.99 MID FEBRUARY LINEL
FACTEORY-PANIC... .. 0o 24.99 OUT NOW...... SEGA T.N.T 2 (COMPILATION)...... T 12.99 JANUARY ...... DOMARK
SOUNDCARDS FANTASY ZONE ... ....24.99 JANUARY ...... SEGA
AD'LIB GOED 1000 ..o .o . TBA FEBRUARY ...MINDSCAPE EFROGGER: .oz 01999 TANUARY: 0 .. SEGA
AD LIB GOLD 1000 SCSI ADAPTOR KIT TBA FEBRUARY ...MINDSCAPE GOLDEN AXE ...... ....24.99 JANUARY ...... SEGA SPECTRUM +3
AD LIB GOLD PC TEL ANSWER SYSTEM TBA FEBRUARY ...MINDSCAPE HALLEY WARS 24.99 OUT NOW...... SEGA FUN SCHOOL 4 (5-7 YEARS) D 16.99 OUT NOW....... EUROPRESS
AD LIB GOLD SURROUND SOUND SYSTEM TBA FEBRUARY ...MINDSCAPE JOE MONTANA FOOTBALL ...24.99 OUT NOW...... SEGA FUN SCHOOL 4 (7-11 YEARS) D 16.99 OUT NOW....... EUROPRESS
EEADERBOARD: ;. o5 i 24.99 OUT NOW....... SEGA FUN SCHOOL 4 (UNDER 5'S)D 16.99 OUT NOW...... EUROPRESS
NINTAGAIDEN. 5 i osovin il 24.99 OUT NOW....... SEGA NEVERENDING STORY 2 (ARCADE) D 15.99 MID FEBRUARY LINEL
CDTV OUT RUN .... ....24.99 OUT NOW...... SEGA
ANIMALS IN MOTION ......... 20.99 IMMINENT ...ON-LINE PENGO: . civicn ....19.99 OUT NOW...... SEGA
CHAOS IN ANDROMEDA ...... 29.99 OUT NOW....... ON-LINE PUTTERIGOLE .. L5 ....19.99 JANUARY ...... SEGA IBM CD ROM
EVUROPBE =i i st s 39.99 IMMINENT ...A.V.SOFTWARE SOLITAIR POKER ............... 24.99 OUT NOW...... SEGA ANIMALS IN MOTION ......... 34.99 IMMINENT ...ON LINE
HOUND OF THE BASKERVILLES 29.99 OUT NOW....... ON-LINE SONIC THE HEDGEHOG......... 24.99 OUT NOW...... SEGA HOUND OF THE BASKERVILLES 34.99 IMMINENT ...ON LINE
JAPAN - WORLD = Wi iiisias 59.99 IMMINENT ...GLOBAL LEARNING SPACE HARRIER .................. 24.99 OUT NOW....... SEGA PSY.CHO KILLER: " " 5o S 34.99 IMMINENT ...ON LINE
PSYCHO:KIFEER «.oi i s 29.99 OUT NOW...... ON-LINE SPIDERIMANE 55 o sonres 5 b ol 24.99 JANUARY ...... SEGA TOWN WITH NO NAME ......... 34.99 IMMINENT ...ON LINE
TOWN WITH NO NAME ......... 29.99 IMMINENT ...ON LINE SUPERKICK- @OFE" ¢ iwiiia: 24.99 JANUARY ...... SEGA W/C 1 & SECRET MISSIONS 1&2...TBA OUT NOW....... MINDSCAPE
TRIVIAL PURSUITE =50 s 39.99 END JANUARY DOMARK WOODY:-POP: - il s i 19.99 OUT NOW...... SEGA WING COMMANDER I & ULTIMA 6 ...49.99 OUT NOW....... MINDSCAPE
WOMEN IN MOTION ............ 29.99 OUT NOW...... ON-LINE XENON s st i a s 29.99 OUT NOW....... SEGA WOMEN IN MOTION ............ 34.99 IMMINENT ...ON LINE
‘The Release ABLAC DAVIDSON CCS DREAM FACTORY LCL PSYGNOSIS
. Schedule ACCOLADE CDS EUROPRESS LINEL SEGA
1s prepared by
TInter-Mediates Ltd ACTION 16 CELEBRITY SOFTWARE ~ GLOBAL LEARNING SYSTEMS MINDSCAPE SOFT STUFF
and supported by
ihe fpﬁowmg ACTION 16 PREMIER C P SOFTWARE GREMLIN GRAPHICS NOVAGEN SOFTWARE PROJECTS
software ATARI CREATIVE TECHNOLOGY GENIAS/LINEL ON-LINE SOFTWARE TOOLWORKS
publishers. :
i AV SOFTWARE DOMARK IMPRESSIONS OXFORD SOFTWORKS TIGER SOFTWARE

Publishers to include your products telephone Debbie Magrane at Inter-Mediates on 0279 600770
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WEEK ENDING January 4th 1992

ALL FORMATS TOP 20
16-BIT (FULL PRICE)

RANK

TW LWTITLE FORMATS PUB.LABEL
1 1 WWFWRESTLEMANIA SP AG PC — OCEAN

2 3 LOTUSTURBOCHALLENGE2 ST AG — — GREMLIN

3 4 BIRDSOFPREY ST AG — — ELECTRONIC ARTS
4 7 JAMESPOND2—ROBOCOD ST AG — — MILLENIUM

5 6 ROBOCOP3 STAG: — — OCEAN

6 11 TERMINATOR2 ST AG PC — OCEAN

7 9 JWHITESWWINDSNOOKER ST AG — ST VIRGIN

8 5 THESIMPSONS AG PC — — OCEAN

9 19 MICROPROSEGOLF STEAG PG MICROPROSE
10 8 OHNOMORELEMMINGS STAG — — PSYGNOSIS
11 2 POPULOUS2 ST AG — — ELECTRONICARTS
12 10 DIZZYCOLLECTION ST AG — — CODEMASTERS
13 — NINJACOLLECTION ST AG — — OCEAN

14 20 KNIGHTMARE ST AG — — MINDSCAPE
15 17 SOCCERSTARSCOMPILATION ST AG — — EMPIRE

16 18 FOOTBALLCRAZYCHALLENGEST AG — — ANCO

17 12 LEANDER — AG — — PSYGNOSIS
18 16 MAN.UNITED EUROPE ST AG PG — KRISALIS

19 15 MEGA-LO-MANIA ST AG — — MIRRORSOFT
20 26 BOARDGENIUS ST AG PC — BEAUJOLLY
21 13 HEIMDALL — AG — — COREDESIGN
22 28 4WHEELDRIVECOMPILATION ST AG — — GREMLIN

23 24 PGAGOLFTOUR — AG PC OT ELECTRONICARTS
24 32 THEGODFATHER — AG — — U.Ss.GOLD

25 23 FIRSTSAMURAI — AG — — MIRRORSOFT
26 30 MONKEYISLAND ST AG PC — U.S.GOLD

27 — BATTLEISLE — AG PC — UBISOFT

28 25 REALMS ST AG. — — VIRGIN

29 35 PITFIGHTER ST AG PC — DOMARK

30 22 ALIENBREED — AG — — TEAM 17

31 — FUNSCHOOLA4(5-7) ST-AG — — EUROPRESS
32 27 RUGBY—THEWORLDCUP ST AG — — DOMARK

33 29 CRUISEFORACORPSE ST AG — — U.S.GOLD

34 14 FINALFIGHT ST AG — — U.S.GOLD

35 34 MAGICPOCKETS ST AG — — RENEGADE
36 — EUROPEANSUPERLEAGUE ST AG PC — CDS

37 38 TIPOFF — AG — — ANCO

38 39 BLUESBROTHERS ST AG PC — TITUS

39 — LINEOFFIRE ST AG — — U.S.GOLD

40 — UTOPIA ST AG — — GREMLIN

KEY: ST — Atari ST; AG — Commodore Amiga; PC — PC Compatibles; OT — Other

ALL FORMATS TOP 20
8-BIT (FULL PRICE)

RANK

TW LWTITLE FORMATS PUB.LABEL
1 1 WWFWRESTLEMANIA SP CO AM — OCEAN

2 2 THESIMPSONS SP CO AM — OCEAN

3 3 DIZZY'SEXEL.ADVENTURES SP CO AM — CODEMASTERS
4 4 TERMINATOR2 SP CO AM — OCEAN

5 6 DIZZYCOLLECTION SP CO AM — CODEMASTERS
6 7 CARTOONCOLLECTION SP CO AM — CODEMASTERS
7 5 TURTLES—THECOINOP SP CO AM — MIRRORSOFT
8 16 SUPERSPACEINVADERS SP CO AM — DOMARK

9 12 BIGBOX SP CO AM — BEAUJOLLY
10 — OUTRUNEUROPA SP CO — — U.S.GOLD

11 10 SOCCERSTARSCOMPILATION SP CO AM — EMPIRE

12 9 PITFIGHTER SP CO AM — DOMARK

13 8 FINALFIGHT — CO — Ot US.GOLD

14 11 MAN.UNITED EUROPE SP CO AM — KRISALIS

15 18 DOUBLEDRAGON2 SP.CO — — STORM

16 — NINJACOLLECTION SP CO AM — OCEAN

17 17 SMASHTV SP CO AM — OCEAN

18 19 KIDSPACK SP CO AM — ALTERNATIVE
19 13 RAINBOWCOLLECTION SP CO AM — OCEAN

20 20 RUGBYTHEWORLDCUP — CO — — DOMARK

KEY: SP — Spectrum; CO — Commodore 64; AM — Amstrad; OT — Other

by Mark Ramshaw
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elcome to 1992, and —

hey! — what happened to
the flood of new releases? After
another desperate battle bet-
ween the software giants for the
biggest slice of Christmas sales,
another dry January is going to
leave the shelves a little bereft
of new titles. A shame, when
the kids will be dying to un-
burden their Christmas money
on anything with nice cover
artwork.

Shadows of the best

A n ideal time, then, to en-
sure plentiful stocks of
titles such as: Populous 2
(Amiga) — which only just
made it in time for Christmas,
and also benefits from a
naturally long shelf life. It’s
had the great reviews, it’s com-
plicated (so piracy will hopeful-
ly be reduced), and it’s one of
the few biggies around to clear
up post-Christmas. Don’t be
surprised to be selling this one
next Christmas.

WWEF (Amiga/C64) — Un-
doubtedly the Christmas
number one, chances are there
are still people out there who
haven’t got it. As good a
reason as any for keeping a few
extra copies in stock.

Formula One Grand Prix
(Amiga) — The one title which
could have arguably stolen the
top spot from Ocean’s
wrestlefest, this typically raved-
over MicroProse game already
seems to have achieved legen-
dary status. I’ve no doubt that
sales will be plentiful following
the gushing reviews plastered
in every Amiga mag since Oc-
tober.

Another World (Amiga) —
Late reviews and an ever-
growing word-of-mouth buzz
ought to keep US Gold’s stor-
ming arcade adventure on the
move. Definitely one to use as
an in-store demo, this is a game
with real class — the non-
thinking man’s Monkey Island .

Wolfchild (Amiga) — After
a couple of hiccups last sum-
mer (Frenetic, Warzone), Core
regained its solid reputation
with the more ambitious
Thunderbawk and hype-
saturated Heimdall.

It has now turned its atten-
tions back to straight arcade
games (it’s the console-style
plaform treatment this time
around), and the results have
been suitably well received.
Ready to ship any day now,
Wolfchild is a jolly impressive
mainstream title. File under
‘Games which appeal to fans of
Leander and Switchblade 2°.
The Secret Of Monkey Island 2
(PC) — Another long-term
seller, this represents the pin-
nacle of computer games.
Whether this equates with hard
sales (particularly on the PC)is
another matter. Seek solace in
the fact that come Easter, the
Amiga version will very pro-
bably outsell everything else by
two to one

Coup corner
No post-Christmas re-stock

is complete without the re-

quisite number of compilations,

so in absence of sufficient col-
umn space to discuss the full
range at length, here’s five of
the best.

Super Sega — Anything with
the Sega badge seems to do
well, and the five games in the
pack are actually pretty good,
Golden Axe being the standout
title.

MAX — Probably the most
essential compilation around, it
gained a standout 90 per cent
in Amiga Power magazine.
The Top League — Ubi Soft’s
gathering of five quality titles,
including Speedball 2 and Mid-
winter.

The Rainbow Collection —
Only three titles (Rainbow
Islands, Bubble Bobble, New
Zealand Story) but it’s firmly a
case of quality over quantity. -
Codemasters' Cartoon Collec-
tion — A cheap, cheerful and
actually damn playable collec-
tion of ‘lovable’ budget
characters. Stirling stuff.

And that’s yer lot. Next
week 1992’s titles will hopeful-
ly begin to filter through, so
it’ll be business as usual.

Mark Ramshaw is deputy
editor for Future Publishing's
Amiga Power magazine.

CTW Event Check welcomes details of any shows or conferences being planned for the
leisure/low end business marketplace. Please address all correspondenceto CTW EVENT
CHECK, The BTC, Bessemer Drive, Stevenage, Herts, SG1 2DX. Or fax us on 0438 74127.

JANUARY

7127
FEBRUARY

MARCH

APRIL

Birmingham Computer Fair: January 12th, Solihull Conference Centre, 0273 607633.
Consumer Electronics Show: January 9th-12th, Las Vegas, USA, 0101 202 4578700.

Benelux Computer ’92: January 24th-26th, Eindhoven Trade Fair Building, Holland,
01031 40528191

Brighton Computer Fair: January 25th, Corn Exchange, Brighton, 0273 607633
British Intemational Toy & Hobby Fair: January 25th-29th, Earls Court, London, 071 701

London Computer Fair: February 1st, Central Hall Westminster, 0273 607633
Kent Computer Fair: February 8th, Oakwood Park Halls, Maidstone, 0273 607633

16 Bit Computer Show: February 14th-16th, Wembley Exhibition Centre, London, 081
549 3444

Computer Arena: February 19th-23rd, Larnaca, Cyprus, 081 742 2828.

Amiga Expo '92: March 20th-22nd, Odd Fellow Palaet, Copenhagen, Denmark, 01045
3391 2833

CD-ROM Europe '92: March 31st-April 2nd, Metropole Hotel, Brighton, 0895 622233.
Amiga Berlin "92: April 2nd-5th, Berlin, Germany, 01049 8106 34094
European Computer Trade Show: April 12th-14th, Business Design Centre,

All Gallup software charts are the copyright of ELSPA from April 1st 1990. The charts published weekly in CTW are
extracts from ‘CHARTALK’ which is compiled in report form both weekly and monthly by Gallup on behalf of ELSPA.
There are 25 charts in‘CHARTALK’ covering all formats, pricepoints and with market share statistics. CHARTALK’ is
available from the general secretary at ELSPA on 0386 830642/831223 — or write to him at Station Road, Offenham,
Near Evesham, Worcestershire WR11 5LW.

London, 081 742 2828
Spring Computer Shopper: May 28th-31st, Olympia, London, 081 742 2828.
Portable Computer Show: May 12th-14th, Olympia 2, 081 742 2828.

Technology in Leisure and Entertainment (TILE): June 1st-3rd, Maastricht Exhibition and
Congress Centre, Holland, 0985 846181

MAY
JUNE
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SPEAKEASY ‘

A winter’s tell-tale

thought | should join the

thousands and force
myself to put pen to paper
and express a few thoughts
on the current world of
leisure computer retailing.

| do not want to produce
yet another piece of
literature depicting the sad
state of the Sega saga, but
then again | cannot avoid an
opening mention on the
skillful marketing strategies
toegestthemselves fromthe
Sega stable.

Oh what happiness loom-
ed to computer retailers
when Sega produced a best
selling match for Nintendo’s
Mario and hence the birth of
Sonic. Everybody eagerly
awaited the arrival of this
world selling game — set to
boost dwindling sales.

While all the loyal and en-
thusiastic independents
waited for their back orders
to be completed a strange
miracle occurred. Sonic ap-
peared in all the multiples
and was then generously be-
ing donated to the game
hungry public. What kind-
ness — but how pray tell? —
where did these huge stocks
of an unavailable game ap-
pear, when the backbone of
the industry goes without? |
cannot remember well but
do recall ordering a minimal
four copies five months ago.
Anyway enough said on that
matter — | won'’t even at-
tempt to touch on the moral,
ethical or even fair trading
aspects of this diabolical
situation.

By the way, who can supp-
ly me with Megadrives,
Game Gears and even the
simplest Master System |l
Plus?

Christmas cheer and mer-
riment brings with it the roar-
ing trade and the regularly
annoying price wars to our
industry. It is good to see
sales increasing and people
spending bundles of cash
(more so than credit), and it
must be said that the
machine of the moment is
still the Amiga A500. | find it
out-numbering other
machines and consoles by
about four to one.

So imagine our initial
disbelief, and then horror,
when a customer told us of
the pricing of the Amiga
pack in a Kent store. We
checked the facts and found
that Software Plus in Canter-
bury was selling the machine
for £339 (including VAT).

This appears to be cost
plus VAT. So be it Software
Plus — cut your own income
if you wish — but kindly do
the decent thing and do not
disenchant the money spen-

ding customer by informing
them, with some apparent
pride, that this is cost price.
The margin on Amigas is
small enough without dis-
counting, but the average
buyer does not appreciate
the sheer expense of selling
them a machine from a shop,
with staff and expert
knowledge and advice, etc.

The industry as a whole
will never gain any bonus
points from activities such
as these, and in fact will
purely build up an air of mis-
trust with sales of other pro-
ducts. Also it can be argued
that the deadline of
December 25th forcing peo-
ple to purchase now is not
necessarily the most subtle
time to sell new and ordered
stock at cost.

The manager of Software
Plus appears happy to tell
people the cost of the
machine to the trade and
cheerfully admits that the
sole reason for this is to
upset the competition!!
(Competition in this context
appears to mean outlets
which are still making 10 to
20 per cent margin). What a
marketing genius. Perhaps
he is after a job with Sega?

We are all aware that price
fixing is both illegal and un-
necessary, but surely no
distributor would admit to
selling machines to a dealer
knowing the end user cost,
but who knows what people
do for money?

The loser of this hopefully
one-off idiocy will only be
themselves, as of yet | have
not lost any local revenue
from our competitive
machines — so I'm OK Jack
— but | do not think that ex-
cuses anyone from revealing
trade privileges to the
customer, and pray to the
powers above that this does
not become a future trend.

On a slightly happier note,
I will tell two stories from our
newest customers’ ex-
perience with the fully stock-
ed multiples.

“Oh no Madam, your 8
year-old son cannot learn
anything on the C64. What
you need for learning is the
Amiga Class of the 90s.”

“If, as you previously told
me, the C64 is only a games
console, why does it have a
keyboard?”

“Tomake it look good — it
is only stuck on for show.”

Isn’t it good to know that
manufacturers prefer to
force their end users to pur-
chase goods from cretinous
idiots like these?

Yours faithfully
Colin Angus (director)
Parkland Technology

Euro maniac

TW says ‘Konami is to

become the first
publisher to release games
with on-screen English,
French and German’, (CTW
Europe — January).

Oh no they’re not!

Maniac Mansion for the
NES will hit the streets dur-
ing early '92 in French Ger-
man and lItalian. By spring
'92 it will also be available in
Spanish and Swedish.

If you need any further in-
formation about the great
games available from Jaleco
| will be pleased to assist.
Best regards
Norman Leftly
Head of European Opera-
tions
Jaleco Europe

Strachan
warning

ear Mr Strachan of
Domark.

In reference to your last
two letters, constant
phonecalls, hanging around
outside my house, flowers,
chocolates, diamonds, cars
and other gifts, NO! You can-
not have my autograph and if
you continue to harass me |
shall have the police enforce
that restraining order.

Happy New Year everyone
(except Ingham).

Ciarran Brennan
EMAP Images
London

Every picture tells a story

have just read this week’s

Computer Trade Weekly
and was shocked to see my
photograph printed twice at
the top of page 23.

No reference was made to
this photograph in the ar-
ticles below and, upon
reading them, | strongly ob-
ject to being associated by
implication with such offen-
sive material. | found the
whole of the Christmas
Trade Weekly section ex-
tremely unfunny and in very
poor taste.

| enjoy genuinely funny
satire and wit particularly at
Christmas time when jour-
nalists like to “let their hair
down” a little. I'm sure that,
had they written a “silly” arti-
cle about me or my company
(as long as it did not malign
us of course) and sought per-
mission to do so, | would
have gladly agreed.

As it is you published two
pictures of me without my
permission and, because
there was no caption or
statement to the contrary,
automatically implicated me
in the subject matter of the
articles.

lintend taking steps to ob-
tain compensation for your
actions but before | do so |
would like to give you the op-
portunity to reply.
Yours faithfully
Jeffrey M Green
Advantage
Cheltenham
Gloucestershire
— Our deepest apologies,
Mr.Green, if you took offence
at the double dose of your
photograph at the top of
Christmas Trade Weekly
(CTW December 16th).

Atnotimedid weintend to
upset you, and we are rather
concerned that you have
reacted in such an ag-
gressive manner. Just why
you are so annoyed,
however, is a little beyond us
and we would like, if we may,
to explain why the very
becoming shot was used.

Basically, we -are very
aware that many ‘unsung’
firms feel that they do not
ever get their fair share of
publicity in CTW — muscled

i
GREEN: This man is excellent

out by the bigger firms, big-
ger stories and bigger per-
sonalities from within the
trade. Thus, in the run-up to
Christmas, we strive to use
our extended news pages to
focus in on some of the
smaller outfits who
glamourous or not — play a
very important part in keep-
ing our own little world turn-
ing.

Similarly, many per-
sonalities miss the spotlight,
despite making a genuine ef-
fort to gain the oxygen of
publicity. So, from a random
selection, you, Mr.Green,
were plucked from our photo
files. On inspection, we
thought your picture to be
particularly sharp, with neat
photographic direction, con-
veying perfectly what Advan-
tage has become so well
known for throughout the in-
dustry — professionalism
and a friendly attitude. Last-
ly, we recognised that it was
quiteironic thatanestablish-
ed and respected industry
figure like you, Mr.Green,
had never seen your
photograph used — despite
no doubt expending much
time and trouble to have it
taken several years ago.

We would also like to take
this opportunity to say just
how hard our little team at
CTW will be rooting for Ad-
vantage through 1992. Let’s
hope it’s another great year
for one of the few truly
special firms in the industry.

MEGA OR MEAGRE

Continued from page 8

story screens. Again the
graphics are average, the
gameplay is reasonable and
the overall presentation is
professional, but not by any
means stunning!

Due some time next year
is the Nintendo CD ROM. At
present little is know about
it, other than the companies
producing it.

It is a good bet that it will
have enhanced hardware
and thatit will be pitching for
the same market, both in
tech spec and street cred.

So what is the bottom line
on the Sega Mega CD? The
initial batch of games laun-
ched with the machine really
does not do it justice. The
games give a taste in places,
but that is all. The music is
quite exceptional and
generally the disc accesses

are fast and in some cases
seamless.

The Mega CD will ONLY
be compatible with the ter-
ritory it was released in.
Japanese, US or European
machines will not work with
software released outside its
host country.

In many ways the Mega
CD ROM is reminiscent of
the NEC CD ROM for the PC
Engine. The initial games
were average at best, and
now, two years on, the latest
games utilise the new
operating system (3.0) and
have faster access and play
better.

The Mega CD ROM is
clearly a machine of the
future and by the time we get
it in Europe (probably late
this year) no doubt Sega will
have pulled out all the stops
to have some really hot soft-
ware onshow. O

MEGA CD:

8K backup RAM

CDG/Karaoke disc playing
MEGADRIVE:

64K VRAM
Screen resolution 320 x 224

MEGA CD TECHNICAL SPECIFICATIONS

68000 processor running at 12.5 MHZ
128K CD Game BIOS (operating system)

8 Channel PCM sound (32KHZ sampling)
Rotation/Enlargement and reduction calculation functions

68000 processor running at 7.67 MHZ

Screen colours of 64 from a palette of 512
Sound 6 FM voices/3 PSG/1 PCM/1 noise

THE FIRM THAT CAME
IN FROM THE COLD

Continued from page 18
Gameboy ready-mounted in
the Gameboy display, and a
NES console plus video
monitor ready to fit into the
Nintendo cabinet. All at no
charge.

The immediate effect was
slightly spolit when we found
the NES console was faulty
and there were no display
racks or inserts for the
cabinets.

We phone Bandai, think-
ing it might get these pro-
blems sorted out before the
weekend — but we were
wrong.

The firm’s reaction was
appalled horrorand we had a
working console, display
racks and game inserts

delivered within the hour.

True, Bandai is only about
eight miles down the road
from us, but along with
everything else it was never-
theless a very impressive
level of service.

In fact, from start to finish,
we haven’t experienced
anything quite like it in years
and it gives us a lot of
pleasure to start 1992 by say-
ing so.

Admittedly it’s service
based on self-interest, but
isn’'t that was service is all
about? What a pity some
other major manufacturers
don’t even come close.

No names, no pack drill —
but take a look at where my
mouse is pointing. O

IN STOCK NOW

CLASSIC TITLES
AVAILABLE FOR THE AMIGA

JETSET WILLY RRP9.99
(Never been released on AMIGA)

MANIC MINER RRP 9.99
(84% review in AMIGA POWER)

ORDER NOW CALL
ALAN HESFORD

COMPUTER SOFTWARE DISTRIBUTION

061 371 8423

061 301 1995

ties.

A NEW OPPORTUNITY
FOR 1992

Independent retailers running six shops
dealing in approximately 50/50 Business
and Leisure products seek to contact other
similar organisations with a view to explor-
ing the benefits of mutual co-operation in
sourcing products, direct import, national
advertising and possibly eventual closer

This is not a new trade association, nor
alliance as all benefits will be shared equal-
ly between the participants.

Interested? Then do write, principals only
please, for further information and an invita-
tion to an early meeting, to:

BOX NO: 3712,
CTwW,
Businegs & Technology Centre,
Bessemer Drive, Stevenage,
Herts. SG1 2DX.

All replies will be treated in the strictest confidence.
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B Just what a PC
| user wants!

Microswitch Fire-Buttons

Independent Function
Fire-Buttons

Foam Padded Grip
Six-foot Connector Cable
Black or clear versions available

|  £49.99inc. VAT |

SOUNDMASTER PLUS
ELIMINATOR GAME CARD ‘o Ad-lib Compatible half-card
e External Potentiometer Adjuster e [nstalled in five minutes
(operates up to 33mhz) e Qutput Digitizer
e |Includes ‘Gravtest’ Joystick e Mus|c Synthesizer
Calibration Disk Cen AUdIO Amphfter
e Dual Joystick Ports - .
o Available for IBM PG AT/XT/PS20-40 Speech 1fing Compatlble
and Compatibles | £79.99 inc. VAT

. MCA Version also available

(£59.99 inc. VAT) SOUNDMASTER 2
. o Ad-Lib and Soundblaster Compatible
I &8993 e AT J o Midi Interface and Cable ;
e Music Composition Software
GRAVIS products are made in Canada to the highest standards of e Sound Recording and Playback
Joystick Design and Engineering. e \/oice Recognition
e |ncludes Headset with Microphone

A They are comfortable to use and are
dvanced built to last. In fact, you will probably
] | sy need a new PC before the GRAVIS
gives up!

£199.99 inc. VAT |

SPEECH THING
Now your word processor can talk to
you! Just imagine listening to your text

files being proof-read to you. Even ;
Spreadsheet data can be verified in * Game and Demo programme included

speech! Speaker with Amplifier included
L~ 47 YIYr J-R° ' v [ £84.99inc. VAT |

Digital Sound Synthesizer
Text-to-Speech Software included
Connects to Parallel Printer Port

Il (A TA Al TAN

Winner Sticks and Yokes are ideal for
the PC Games-playing enthusiast. With = : 2 x
deS|gns that offer added realism and instant response at competmve prices. o : » e

FLIGHT YOKE 2000 P ro

This quality Mouse has 10 extra

Two Fire Buttons - PROMOUSE PM30
Desk-top Clamp and Suction Cups

e Analog Yoke buttons which put constantly used

o Realistic Flight control Design ; keys at your fingertips. Not only
o X&Y Axis Trim Adjustment feature : does it reduce the time and concentration lost going back and forth to the |- | -
e Throttle Control ’ : ) keyboard, Promouse is designed to make your computing more enjoyable! L
®

®

Serial Mguse

Two Main Buttons

Ten Function Keys

20 to 5,000 dots per inch

400 Reports per second
Opto-Mechanical

Compatible with virtually every
DOS, GEM and Windows
program, Mouse-driven or not.

| £49.99inc. VAT |

" proMouse

PISTOL STICK 1000

Analog Joystick

Large Pistol Grip Handle

Four Fire Buttons

Throttle Control

X & Y Trim Adjustment Feature
Suction Cups

|  £59.99inc. VAT |

?’:_'a e"t_ f‘ﬁSpeakers that ,hav'e.‘beAeh,'

[ ] © ©¢ © o o o

£29.99 inc. VAT |

AVAILABLE FROM MOST DISTRIBUTORS
OR PHONE:-

SALES HOTLINE 081 902 2211

: s SPECTRAVIDEO, UNIT 27 NORTHFIELD INDUSTRIAL ESTATE, BERESFORD AVENUE, WEMBLEY, MIDDLESEX HAO 1NU, ENGLAND
W@E@ TELEPHONE: 081 900 0024 o FACSIMILE: 081 903 6625 e HOTLINE 081 902 2211
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THE MOST SUCCESSFUL COMPUTER GAMES
PUBLISHER IN EUROPE

1 lisa registered trademark of Ocean Software Limited £ s a registered tfrademark of Ocean Software Limited
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OCEAN SOFTWARE LIMITED - 6 CENTRAL STREET - MANCHESTER - M2 5NS - TELEPHONE: 061 832 6633 - FAX: 061 834 0650




