The only computer games
magazine to have a radio
show named after it!

The Games-X Games
Show is broadcast on 9th,
16th, 23rd and 30th July
9-10pm on

Radio
Luxembourg
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CBM prepares C64DX

Commodore is now cer-
taintolaunch a 3.5inch
disk based C64 next
year according to
reliable sources close
to the manufacturer.

CTW understands that the
machine, which had been
code-named the C65, will ac-
tually appear as the C64DX.
It will retail at £149 — un-
doubtedly dressed up in an
attractive bundle.

It will feature an improved
operating system and be ISS
compatible — meaning it
will be capable of producing
Amiga-standard graphics.

Commodore confirmed to
CTW that such a machine
exists back in May but at the

timeit played down the news
saying that it was just part of
an on-going development
program and that the C65 (as
it was then called) may never
see the light of day.

The firm’s national sales
manager Kelly Sumner
refused to comment on the
new details or confirm that a
decisionhas now beentaken
to launch the disk-based
machine.

When it does arrive, the
DX will take the C64 yet
another step away from its
cassette roots, which have
already been abandonedtoa
certain extent with the
repositioning of the machine
as a cartridge-based pro-
duct.
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JVC joins Sega for CD venture

Just weeks after unveil-
ing its first CD system
— Sega has announc-
ed details of a link-up
with audio-video giant
JVC for the develop-
ment of another new
machine.

The two firms plan to joint-
ly develop a home entertain-
ment system, which — like
the Mega CD just launched
in Japan (CTW June 17th) —
reads video game software
and other audio-visual pro-
grams from compact discs.

Sega has obviously seena
need to form a partnership
with a leading electronics

firm so that its future hard-

Continued on back page

MEGA CD: Successor planned already

USD takes to the streets with CBM

Commodore has
revamped its UK mer-
chandising operation
switching its
£100,000 account to
USD:.

The agreement is a major
boost to USD, which has
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WOOD: Winning three-way tender

previously specialised in
software. It had to beat off
competition from incumbent
firm FMCG and major rival
Impact,  following Com-
modore’s decision to put the
contract out to tender.

FMCG had held the'Com-
modore account for a year,

but suffered from a fairly low
profile within the retail trade.
USD has committed to mak-
ing a minimum of 400 mer-
chandising calls a month on
independents, plus 500
demonstration days shared
between indies and
multiples between now and
Christmas.

“USD has a unique posi-
tion within the*leisure com-
puter market, built up over
the past four years. They
were the ideal choice to en-
sure that the Amiga con-
tinues to dominate the
market,” remarked CBM'’s
national marketing manager
Dawn Levack.

“It’s allowed our efforts to
be subtly tailored for both
types of outlet. Our coverage
of independents will be
much improved, approx-
imately 3,000 visits will be
made before Christmas
alone. For the key multiples
we aim to strengthen in-store
demonstrations to cover our
entire retail range.”

“Commaodore’s accountis
the jewel in USD’s crown,”
commented USD managing
director Andy Wood.

Games win TV slot

Computer and video
games have been
awarded their first ever
national TV show.

After battling for over a
year, independent produc-
tion company Hewland Inter-
national has been given the
go ahead for a new series of
ten half hour programmes
for transmission early next
year — dedicated solely to
gaming.

Called Gamesmaster, the
series will feature competi-
tions between top players,
game reviews, international
games charts and playing

HEWLAND: TV success

tips.

Hewland International,
run by former LWT current af-
fairs controller Jane
Hewland, first began in-
vestigating the possibilities
of a games series in spring
last year. Its most recent
success is the Good Sport
series, whichis currently run-,
ning on BBC 1.

Channel 4 has apparently
been keen on the idea of
Gamesmaster since the
outset. Now that a budget
has been forthcoming, it will

begin life in January, with a
half hour slot in the specially
cultivated youth slot of
6-7pm.

All kinds of gaming will be
covered, from consoles to
adult-orientated adventures,
and video applications are
currently being sought for
the presenter’s job.

The games trade has for
years complained that it is
the only leisure market that
has no regular mass media
presence. Gamesmasters
should finally prove whether
or not games can make the
journey from monitor to TV
screen successfully.

EARLS COURT 2 LONDON
5-8 SEPTEMBER 1991

Dixons slashes

console losers
Dixons has drastically
cut the prices of
Amstrad’s GX4000 con-
sole and Commodore’s
C64GS — and is dropp-
ing both machines from
its line-up.

The GX has been selling
for £29 for the past two
weeks and this week is drop-
ped to the breathtakingly low
price point of £19, as the last
few units are pushed
through. Amstrad’s official
price for the machine is still
£99.

Dixons buying director
Alan Dickinson told CTW:
“We're getting out of it. It cer-
tainly fell short of our expec-
tations.”

Commodore’s GS is suf-
fering a similar fate. It is cur-
rently retailing at £29 and
Dixons expects to be out of
stock within a few weeks.

Dickinson commented
pointedly: “The GS certainly
did live up to our expecta-
tions.”

Meanwhile, apart from the
two spectacular failures, the
chain is in extremely bullish
mood. A number of new, ex-
clusive offers begin this
week and Dickinson claimed
that the recession is not den-
ting the growth of consoles
and computers within the
store.

A new Nintendo deal of-
fers a pack called the
Superset which features the
standard control deck plus
four controllers and a four-
play adaptor plus three
games — Tetris, Super
Mario and Four Player World
Cup.The new bundle sells at
£139.

Sega’'s Megadrive has
been bundled with Altered
Beast and Super
Thunderblade for £169.
Again, the package is a Dix-
ons exclusive.

As stocks of the new Car-
toon Classics Amiga bundle

Continued on back page

Centresoft feels heat as Bdal eyes switch

Centresoft is currently
embroiled in a battle to
keep Bandai from mak-
ing Nintendo distribu-
tion in the UK a totally
direct-only affair.

Whilst no firm was willing
to discuss the matter in any
detail, CTW understands
that Centresoft’s current
contract as a Nintendo sub-
distributor — serving the in-
dependents and Boots — is
due to expire at the end of
August.

The renewing of the con-
tract is officially “under
review”, but Bandaiis known
to be keen on bringing
Nintendo distribution in line
with the global policy of

direct sales to the High
Street.

Centresoft has held the
Nintendo account for four
years, picking it up when
Mattel began its ill-fated run
as exclusive UK distributor.

After a great deal of effort,
Centresoft has successfully
opened up a channel of
specialist stores committed
to Nintendo products —
despite the brand’s clear
leanings towards multiples.

Bandai may feel that it
wants to take complete con-
trol of the UK, possibly pro-
hibiting any stores that deal
with grey imports from gain-
ing official stock and mer-
chandising support.

In Centresoft’s favour,
however, is the fact that the

UK differs from other ter-
ritories in that it has such a
strong and powerful base of
specialist computer stores.
These stores set the games
market trends that the
multiples follow, and they
may find it difficult to meet
Bandai’'s stock com-
mitments if dealing direct.

Also, Bandai will want to
keep total control over soft-
waredistribution — atatime
when an increasing number
of third party publishers may
be looking to break away.

Publishers and retailers in
the UK may well feel rather
dictated to if, come
Christmas, they have to rely
totally on Bandai’'s sales
force, warehousing and mer-
chandising.

NINTENDO: Bandai to go direct?
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ADVERTISEMENT
Fact filled fantasy adventure

Mindscape offers
the real deal!

In an astonishing interview,
Mindscape supremo Geoff Heath
confirmed that despite assurances
from ‘unfriendly aliens‘, the real
deals are only avallable from
Mindscape.

“We are bringing the titles to the PC
market that the people really want”, scoffs
Heath. Certainly Mindscape can be
confident that their new releases “Martian
Dreams”, “Wing Commander 2” and
“Megafortress” have captured the
imagination of the market.

Not only are these titles the very best
around, but they are supported by a battery

of showcards, posters, counter dispensers,
window stickers, and 3-dimensional mobiles.

And to cap it all, Mindcape are running a
fabulous in-box competition where the
winner gets an all-expenses paid trip to
Origin, the Mecca of games writing!

It has been recognised for some time that
Mindscape is making all the running at the
moment. People are no longer surprised that
the people from the Scaynes Hill think tank
are yet again coming up with the goods.

As if all this wasn’t enough, guess who
has just captured the distribution for the Ad
Lib sound card? You guessed it —
Mindscape!

Industry stunned!

Key industry figures have been
amazingly forthright with their reaction to
MINDSCAPE INTERNATIONAL’s key PC
titles and their promotional activity
planned for this summer.

Elizabeth Guernsey responded “These
products are just tailor made for us”.
Bernadette Abbey was delighted to
comment “What a promotion... they have
even got the right sized box ... great !“

When given details on the promotion Pete
Donnelly was also reported to have said
“Blow me down it's a gem of an idea!”

Rumour also abounds from Europe that
upon hearing of Mindscape’s promotion Eve
Guillotine actually cut short his honeymoon
and was thought to have mumbled “I shall
never marry again®. Industry guru John
Holdup also commented “l wouldn’t be
surprised if Italien customs stole the lot.”
From Germany Jurgen Goldilocks is
believed to have said “Dieses Mal bestellen
wir bestimmt punklicht!”

From within the city Peter Slayman was
moved to say “l promise never to cancel any
appointments with Mindscape ever again®,
whilst contact was fleetingly made with the
Mattbip Sisters who commented “This
promotion is so good we feel compelled to
actually finish our PC conversions on
schedule’.

An emotional Birm Ingham bullishly said
“We are so moved, that we intend to launch
a new PC magazine“. Ciaran Brenda, Sky
TV Superstar commented through his agent
“This is the promotion that all retailers have
been waiting for*.

Kelly Sumner was unavailable for
comment, but we were fortunate enough to
manage to obtain a brief comment from
David Ike who said “I saw this coming a long
time ago .... ever since | started playing
Gods*.

MINDSCAPE INTERNATIONAL are
delighted at the response and look forward
to continued success with their entire range
of quality software.

More to follow.

This article is a work of fiction. Names,
characters, places and incidents are either
the product of the author’s imagination or
are used fictitiously. Any resemblance to
actual events, locales, organisations or
persons living or dead, is entirely
coincidental and beyond the intent of either
author or publisher.

Martian Dreams, the first alternate history
adventure in the ULTIMA series,
combines what we know of Mars with the
imaginings of writers and scientists of
the 1890s.

*Struggle to survive a hostile enviroment

as you explore the entire surface of Mars.

*Solve the mysteries of the Martian
Canals, steam powered factories, radium-
driven mechanical men, and other artifacts.

eConquer the eerie dreamworld — by
confronting your own subconscious fears
and desires.

*Master strange psychic abilities.

*Battle plant-creatures and worm-like
monsters.

eInteract with some of history’s most

renowned men and women, painstakingly
researched and accuratley portrayed — meet
and learn about Sarah Bernhardt, Nellie Bly,
George Washington Carver, Marie Curie,
Thomas Edison, Sigmund Freud, Emma
Goldman, William Randolf Hearst, Vladimir
Lenin, Grigori Rasputin, Theodore
Roosevelt, Nikola Tesla, Mark Twain,
H.G.Wells, and dozens more.

ANOTHER GREAT ULTIMA ROLE-
PLAYING EXPERIENCE. Martian Dreams is
the second in the ULTIMA Worlds of
Adventure series, taking you, the Avatar, to
exciting new worlds of science fiction,
mystery, historic exploration, horror, time
travel, espionage, and fantasy. All of time
and space, past and future, fact and fiction
are yours to explore in ULTIMA Worlds of
Adventure.

Available for IBM PC and compatibles.

Origin push the
graphics and sound
barriers back - yet
again.
The UK launch of Martian Dreams and Wing
Commander 2 confirms the technical
advances made by the Origin design team.

Never before has so much spectacular
colour and animation been offered in a
series of games. Original heart-stirring
musical scores underpin the extraordinary
lengths that Origin have gone to, to bring
breathtaking quality products to the market.

Role-playing somehow becomes an
inadequate description. Its more like being
there. And as Origin say in their corporate
slogan — We Create Worlds.

Prophetic stuff!

space cannon is po:sed to hurl

discharges L day (4

o hxslg)ry will be forever c/mnged !
/ .

N

v

-

j
|

Actual screen shots

j w1th dozens of history’ s Ieadmg‘ gures aboard. You must save them or

For your local dealer, contact: Mindscape
International Ltd,

The Coach House, Hooklands Estate,
Scaynes Hill, West Sussex RH17 7NG.
Tel: 0444 831 761

IBM PC & 100% compatibles.

‘ORIGIN

emagEy

A A %rd%ritish iame

NDSCAPE




Nintendo curls up for

£ 1m Quavers promo

linked up with a leading
crisps manufacturer.
The firm will be running a
campaign giving away 5,000
Gameboys and 5,000 novelty
watches and with Walkers’

Following on from its
successful promotion
with Walkers, Ninten-
do’s UK distributor,
Bandai, has once again

GAMEBOY: Bandai spending a packet on crisp push

biggest rival, Smiths.

The competition will ap-
pear on 60 million packets of
Quavers, and is being hailed
by Nintendo as the biggest
promotion of its kind in the
snack market.

In addition to the watches
and Gameboys, there will
also be one million packets
of Quavers up for grabs.
Each packet contains a
small sachet which contains
astickertellingthe customer
whether or not they have
won. This is apparently the
first time this method has
been used in the UK snack
market.

Packs which do not con-
tain winning tokens will con-
tain ‘Colin Curly’ stickers
which are collectable and
enable customers to enter a
free prize draw.

The campaign is already
underway and will be backed
by a £1 million ad spend this
month, including a series of
20 second nationwide TV
slots. The closing date is
November 29th.

CTW has linked up with
the UK’s leading High
Street multiples to pro-
duce the first ever com-
plete analysis of leisure
market retail trends.
Boots, Smiths, Woolwor-
ths, Menzies, Comet, Tandy,
Rumbelows, Virgin Retail
and Allders have all welcom-
ed the decision to widen the
scope of the annual CTW
Retailer Survey. Their co-
operation means that the
purchasing decisions and
sales experiencesrelating to
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Chains back CTW survey

2,021 stores have been ac-
cumulated.

As usual, data has also
been received from
specialist games stores ac-
counting for nearly 350
outlets. The results and
analysis of their data will be
published over three weeks
starting from Monday July
15th (CTW issue 345).

The multiples’ data,
however, will be assimilated
into the specialist stores’
results for a separate report,
which will offeraninvaluable
insight into the entire UK

games market at retail level
— from smallest indie to
largest chain.

CTW will publish its com-
plete UK market report at the
beginning of September,
retailing at £59.99 ($120). It
will be formally launched at
EMAP’s Computer Enter-
tainment Show, which takes
place on September 5th-8th
at Earls Court Il, London.

There will only be a limited
number of reports published,
so advance orders can be
made now by contacting
Lesley Hunt on 0438 310106.

Centresoft recovers
from Electra shock

Centresoft has launch-
ed a new range of
peripherals — but is
still not revealing what
will replace Electra as
the brand name for the
products.

The distributor ran
trouble with Electra

into

last

STEELE: Case loaded

month when the Electricity
Board pointed out that it had,
in fact, been using the name
for some time.

Centresoftis now involved
in the lengthy process of
checking all suggested new
names to avoid any further
problems. It is promising to
announce a replacement
moniker at the Computer
Entertainment Show in
September.

Meanwhile the firm has
permission to continue us-
ing Electra for the next few
months and a number of new
products have just been
launched.

Carry cases for the Lynx
and the Gameboy retailing at
£12.99 and a case for the
Megadrive at £19.99 are all
out this week.

Centresoft boss Richard

Steele offered: “ We are con-
fident that this range will fast
become essential for all self
respecting hand held en-
thusiasts.”

FAST in feat first

FAST has been
crusading against
copyright infringement
again, successfully
prosecuting a dealer for
duplicating software.

At Mansfield magistrates
court on June 21st, Andrew
Jayes, trading as A&J Soft-
ware in Nottingham, was
found guilty of five offences
under the Copyright Designs
and Patents Act 1988. He
was sentenced to three mon-
ths imprisonment.

ried out in conjunction with
Nottingham Trading Stan-
dards Authority. There were
also 16 other raids carried
out during June, resulting in
the seizure of over 10,000
disks.

Bob Hay, chief executive
of FAST commented: “This
case is a good indication of
the excellent co-operation
between FAST and trading
standards officers in many
authorities across the UK. |
am sure the decision of the
magistrates in this case will
serve as a strongdeterrentin

o

Commodore’s UK boss Steve Franklin was called to number
tenrecently to a reception held in aid of Eureka — a charity in-
volved in the building of Britain’s first children’s museum. Ap-
parently some dull geezer in a grey suit was there telling
everyone he was prime minister but most people were more
interested in Franklin who commented: “Commaodore will be
providing Amiga technology, including CDTV to enhance the
interactive elements of the museum.” He also gave that chap
in the grey suit a bit of advice on running the country and con-
fidently predicts that the recession will end in the next two or

three weeks. Hoorah!

User offers
three for all

Atari ST User is to re-
launch itself as a new
three-in-one title from
its October issue.

The first change will come
into effect from the
September issue, when ST
World becomes fully incor-
porated into ST User. ST
World - which claimed a
readership of around 20,000
— went quarterly last year
and had, more recently,
begun appearing as a sup-
plement with User.

From the October issue, a
new mag-within-a-mag, ST
Gamer, will appear in User
each month — with its own
editor, to be announced
shortly.

The shifting of User's
overall editorial platform

CONWAY: Three into one will go

comes at the sametimeasa
re-design, a switch to
American A4-size and a new-
found aggressive attitude to
the ST magazine market. In-
deed, User’s circulation has
apparently already gone up
by 7,000-8,000 from its last
ABC of 37,000 — thanks
largely to the ST World sup-
plement.

Whilst not making any
wild claims, Europress
Publications’ group advertis-
ing manager, Jane Conway,
expects further increases
following the latest changes.

ST User carries a cover-
mounted diskeach month —
with a decision currently be-
ing made on whether to in-
crease this to two disks per
issue.ltwillalsoberunninga
luck numbers competition &
la TV Times.

The investigation was car-
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Back-up ads banned at last

Adverts for software
copying devices are be-
ing removed from the
leading consumer
games magazines.

After years of disgruntle-
ment with the magazine
-publishers that runthe ads, it
seems as if trade concern
over the ‘back-up’ ads has at
last been noticed.

Future, EMAP Images, In-
teractive, Newsfield and
Alphavite are all understood

to have recently taken in-

dependent decisions to ban
piracy-promoting products
from their publications.

Pressure from the trade
reached its peak at the Com-
puter Arena games industry
conference back in
February, when it became
clear that retailers,
distributors and manufac-
turers all felt that a stand
should be taken against the
devices.

Whilst having no power to
actually enforce a ban, trade
body ELSPA has worked

tirelessly since Computer
Arena in a bid to get
magazine publishers to act.
Indeed, it even circulated a
blacklist of firms which it
believed manufactured pro-
ducts which had clearly been
advertised as ‘‘protection
busters”.

Few back-up device ads
are likely to appear in the
August dated magazines
from the leading publishers,
and it is hoped that by
September they will have
disappeared completely.

b

Having stayed away from last year’s event Atariis determined to appear much more as one of

the gang at this year's Computer Entertainment Show. Its spe
casion just oozes street cred with obligatory graffiti and those brightly coloured pipes that are
so common in inner-city areas these days. Hopefully it will not be populated by the sort of

radical urban warrior that wears his baseball cap back-to-front.

cially designed stand for the oc-
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Gremlin gobbles up a golden turkey

Gremlin last week an-
nounced that it has
captured the rights to a
film that it proudly
claims is the least
sought after in movie
history.

Plan 9 From Outer Space
has already received the
ultimate accolade from crap
movie experts which have
given it the Golden Turkey
award as the worst film of all
time.

Critics have described it
as “mesmerizingly awful”,
“staggeringly inept” and
“the most miserable spec-
tacle ever made”.

Gremlin itself describes
the plot thus: “Aliens resur-
rect various recently deceas-
ed persons, control them
from the great beyond, then
force these poor  tortured
souls to stumble around with
their arms outstretched.
Brilliant!”

Just so there is no escape
for players that have so far
managed to avoid Plan 9 on
celluloid, the game pack will
contain a video featuring
edited “highlights” of the
movie and an outline of the
gripping story.

Plan 9, the game, should
be released on major for-
mats in early 1992.

PLAN 9: A true disaster movie

Code Masters in a spin over Dizzy

Code Masters world
domination continues
with the news that
sales of the critically
acclaimed, nay,
adored, Treasure Island
Dizzy have reached the
100,000 mark.

Sales of the game have

reached the magic mark on
the Spectrumalone, which
apparently proves the
longevity of the entire Dizzy
range.

The game currently
stands at number 27 in the
Gallup All Formats top 40 —
spending its 122nd week on
the chart. Other Dizzy titles

SHEFFIELD BASED
COMPUTER PROGRAMMERS
780/6502/68000/PC.

are also doing well, with Fan-
tasy World Dizzy currently
spending its 77th week on
the chart, whilst MagicLand
Dizzy takes the number one
spot.

The firm claims that this
proves that there’s plenty of
life left in the 8-bit, and in-
deed the Spectrum market
yet.

PAL Developments has vacancies for experienced
programmers to work on a variety of
computer game based projects. Many of these include
internationally famous cartoon characters.

An excellent working environment alongside an already
established dedicated team of graphic artists

and programmers.

Programmers should have experience of working with
either Z80/6502/68000, PC.

Salary negotiable according to experience and ability.

In the first instance apply, preferably in writing,
to Mr. A. D. Palmer at the address below,
or telephone for an appointment.

Cligen

SOFTWARE

4/5 BARMOUTH COURT,
BARMOUTH ROAD,
SHEFFIELD S7 2DH.
TEL: 0742 587555
FAX:0742 580547

PAL

HES
PALMER ACOUSTICS LTD.
10 YEARS 1977-1987
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i only
165 days: to
Christmas
and Commodore
is set to provide
motions, you ll have more
Satisfied . customers than
ecc ever before.

The key points of the policy. are:

an even better
returns. - polkicy to
dealers.

Lhis. - can.  only

mean ithat  with

the new co64
Playful Intelligence
and Amiga 500
Cartoon Clasgsics pro-

®: Any confirmed

30 day customer
return Or < prisiine
shop . stock..  will  be
exchanged for new
product (not repaired and

Commodo

returned).

® Commodore will advance
replace any faulty ofr missing
ltems (not. CPUs )

B
® Self-diagnostics test disks are
avaitlable atr cost' te ~‘guarantee
relurns are necessary.

® Cost-price sets of
software for both Playful
Intelligence and Cantoon
Classics are now: available
for immediate customer
replacement.

® If we can't fix it firvt time.
we L fix it free.
® Commodore is negotiating with a
national earrier 50 dealers may
purchase carriage-paid vouchers.
Approximate cost £5.per box.

C=

Commodore
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In Din ’91 — same place,
same price, no auction

This year’s industry din-
ner (InDin) is already
taking shape, with
Frank Carson emerging
as the favourite for the
cabaret spot.

The event takes place at
the usual venue, the Portman
Intercontinental Hotel in
London, on Thursday
December 12th. The enter-
tainment will either be Car-
son or rival new wave comic
Jim Davidson.

There will be a similar
number of awards to last
year, ensuring a speedy
presentation ceremony.
Tickets will again be priced
at £100.

There will be no charity
auction this year, breaking a
tradition that has created
some volatile scenes —
notably in 1986 when a
number of industry notables
walked out in protest at what

they believed were “pressure
tactics”.

A spokesman for the
event commented: “It’s con-
sistently been an unpopular
part of the evening and tends
to distract from the major
aim of the evening which is
to bring everyone together in
a pleasant atmosphere.”

Money will still be raised
through a collection on the
night and any money left
over from organising the
event will also be donated to
charity.

As with the past few years,
the event is being organised
by Simon Harvey, Rod
Cousens and Julie Inskip.
The trio is organising a mail-
out in the next few weeks
outlining details to the usual
party goers.

A quick response and
equally swift payment
would, no doubt, be ap-
preciated.

Mindscape prepares for Gold rush

Mindscape is preparing
for the launch of Ad
Lib’s Gold Card later
this year, which it
believes will give the
burgeoning PC leisure
market yet another
boost.

The firm’s existing sound
card retails at £89 and will
continue to be sold

alongside the Gold Card, for
which a price has not yet
been fixed. The new card will
be unveiled at the Computer
Entertainment Show in
September.

SICK

of Repairers
who can’t
repair?

The main enhancement is
that it will feature stereo
sound and, according to
Mindscape, provide ‘‘far
greater sound quality”. It
will, however, be compatible
with the old card.

Mindscape is already pro-
ducing PC games which will
work with the Gold Card and
other publishers are also
planning games which will
take advantage of the extra
features.

Gold Card will be
distributed in the UK by
Mindscape and throughout
the rest of Europe by Ad
Lib’s existing network of
distributors.

Computer
Repairs ? ?

TIRED

of excuses for
slow turnaround,
high prices, etc.?

WEEP NO MORE!!

MICROBASE, a regionally-established computer repairer
based in the North-East since 1984, is now offering its quality
repair service nationally to the TRADE ONLY.

The BENEFITS of dealing with MICROBAGSE are:
¥ True “fast turnaround”—no questionable excuses for delays

¥ “Free” estimate service

% Estimates issued on day of receipt—no lengthy delays for you
or your customers

¥ Van service in the North, Next-Day carrier nationally
¥ 90-Day Warranty—all work really guaranteed
¥ Special Volume Pricing (call for details)

Manufacturers range covered—
AMSTRAD, COMMODORE, ATARI and SINCLAIR

Give your customers the service they want and you need

Call MICROBASE Now

on [0670] 739342 /738141

or fax us on [0670] 739812
and let Microbase help you take the hassle out of repairs

Virgin hits 1.3m in catalogue scoop

w——""

PYTHON: Treading Virgin ground

Virgin Games has
received a major boost
to its PC games soft-
ware line up, with inclu-
sion in a major
business catalogue.

The firm will have ten
games included in the Inmac
quarterly supplement, which
goes out to around 1.3
million PC users in the UK.
The 24 page supplement is
part of the larger Inmac
catalogue which comes out
once a year.

It claims to be the first
games firm to have titles in
the catalogue. The next
issue comes out on July

22nd. The first titles in the
catalogue will be from the In-
focom range — Zork I/l and
lll, along with The Hitch-
hikers’ Guide To The Galaxy
and Planetfall.

Full price software includ-
ed is Wonderland,
Supremacy, Super Off Road
Racer, Monty Python, Risk,
and Golden Axe.

Virgin’s Andrew Wright
told CTW: “This is all in-
cremental business, we're
not taking away any sales
from independent retailers,
any sales are good sales.We
may expand to the big
catalogue in the long run,
depending on how much the
product sells.

Cooke adds

to Ocean pot
Ocean has poached

ACE advertising
manager Jo Cooke fora
newly created

marketing post.

Cooke had been at ACE
publisher Emap Images for
two and a half years and was
widely considered as one of
the brighter sparks in the
organisation.

She has moved to Ocean
to fulfill the role of marketing
communications manager.
Responsibilties cover book-
ing of media as well as PR.

“Jo’s previous marketing
training as well as her detail-
ed knowledge of the industry
makes her the perfect choice
for controlling all of Ocean’s
marketing activities,” com-
mented Ocean spokesman
Dean Barrett.

Cooke officialy
Ocean on July 21st.

joins

FED UP

with an all-round
poor
repair service?

Spray mounts new B

Domark is expanding
its new budget range,
Respray — adding a
number of Broderbund
games.

Three games will appear
later this month — Typhoon
Thompson (Amiga, ST), Shuf-
flepuck Cafe (Amiga, ST, PC)
and Wings of Fury (Amiga,
PC). All will retail at £7.99

Domark’s publisher, Mat-
thew Tims, commented:
“We’re really pleased to be
able to extend the life of
these top class titles by re-
releasing them on Respray.
All three are absolutely ideal
material and offer great
value.”

In September the line-up
will be boosted further by the
addition of Tengen
favourites Escape From the
Planet of the Robot
Monsters, Cyberball and
Klaxx.

roderbund assault

WINGS OF FURY: Spray it again

LATEST U.S. GAMES FOR GAMES CONSOLES

TIRED OF WAITING FOR LATEST GAMES
FED-UP OF BEING SHORT SHIPPED
FIND IT IMPOSSIBLE TO RE-STOCK

- THEN LOOK NO FURTHER!

y oo

-

NEXT DAY DELIVERY
EUROPEAN EXPORT
REGULAR TELESALES CALLS
COMPETETIVE PRICES
LARGE STOCK INVENTORY

ONLY GAME NETWORK CAN OFFER...

DIRECT SHIPMENT FROM U.S.
ON DAY OF RELEASE FOR
LARGER CUSTOMERS

REGULAR PROMOTIONS
FREE DEALER PACK
LATEST ACCESSORIES

~N

NETIORK

We are an AMERICAN Company and one of the UK's largest stockist of U.S. VIDEO GAMES.
Phone 0622 674692 or Fax 0622 766002 NOW for your free DEALER PACK.

GAME NETWORK (EUROPE) INC
SALES DESK ACCOUNTSOFFICE
Unit9, 22 Station Square,
Mid Kent Shopping Centre, Petts Wood,
Maidstone, London BR5 1NA
KentME16 OXX

Phone 0622674692 Phone 0689821694

(EUROPE) INC

Faxline 0622 766002

Faxline 0689890675
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Thanks to its outstanding ergonomic sty

the Navigator is a perfect fit for every hand.

With its natural trigger finger action, the

Navigator truly achieves the ultimate in fatigue-free
super-fast precision performance.

Just like the SpeedKing, the formidable power of
the Navigator can be used with the most popular
types of home computer.

Even for the most demanding enthusiasts, you can be
sure that Konix joysticks will make the performance
barrier a thing of the past.

Iz imi3<C
E EER A&
COMPUTER PRODUCTS

Distributors:

B Capri Marketing Limited B Columbus M Leisuresoft
9 Dean Street, Marlow, Unit 2, Wren Nest Road, Unit 65, Sketty Close,

Buckinghamshire SL6 3AA Glossop, Derbyshire SK13 8HA S Brackmills Industrial Business Park,
B Lazer Distribution Northampton NN4 OPL
B Centresoft B GEM Distribution Limited Unit 2, Kingsgate Business Units,
Units 2/3, Holford Way, Lovet Road, The Pinacles, Duchy Road, Heathpark, Honiton, @ sDL
Holford, Birmingham B6 7AX Harlow, Essex CM19 5TB Devon EX14 8YD Unit 10, Ruxley Corner Industrial Estate,
Sidcup, Kent
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the rest of the world...

eing the organiser of

B the September show

must rank right up

there with handling a pit bull

PR campaign and working

on the Yugoslavian tourist

board as one of life’s tougher
tasks.

What’s more it is almost
always a thankless task. If a
show is held in the perfect
venue, attracts huge crowds
and is given coverage on
News at Ten and
Eastenders, an exhibitor's
only comment is likely to be

that his complimentary bot-
tle of champagne wasn'’t suf-
ficiently chilled.

The most important show
of the year is undoubtedly
the September event which,
last year and this year has
taken the guise of EMAP’s

Computer Entertainment
Show. It is the hardest task
and it takes the most flak.

Last year was its first ef-
fortand, judged as such,was
a good try but..The main
buts being the venue and the
combining of trade and con-
sumer events in the one
package.

EMAP Exhibitions’ sales
director Neil Wood proudly
claims to have eliminated
both problems. “Last year’s
venue was possibly the
worst you could ever hope to
find, there’s no point in deny-
ingthatandit’s also true that
there was far too much noise
going on for people to con-
duct business.

“That shouldn’t take
people’s attention away
fromthe fact that generally it
was a great show. If we had a
school report, it would say
‘has a good future ahead but
should try harder’.”

And that, of course, is ex-
actly what it claims to be do-
ing. To boost the trade ele-
ment the firm initially toyed
with the idea of teaming up
with Blenheim Database,
which was advocating a
trade-only September event.

The idea was simple.
Trade specialists, Database
(on a roll with ECTS), work
with consumer specialists,
EMAP, and create a show for
everyone.

Half way through negotia-
tions, however, Blenheim
“rationalised” its entire
operation and suddenly
there were different faces

staring back at EMAP from
the other side of the con-
ference table.

As Wood points out: “You
do deals with people, not
companies and quite frankly
| couldn’t see what the new
Blenheim would be bringing
to the party.”

So instead EMAP is taking
all the responsibility and has
decided to split the event in-
to very distinct trade and
consumer halls.

Companies that were
pushing for a trade only
event can, to a certain
degree, have just that by
booking space only in the

OPPORTUNITY KNOCKERS

EMAP believes that this year's CES is “potential PR
dynamite”. DAVE ROBERTS listens as it tries to convince

“Between those two
marks there is a plethora of
views leaning one way or the
other and we have created a
product that will hopefully
please all of them.”

Hotel lobbyists

Well, perhaps not quite
all. It seems you can
please all of the people some
of the time or some of the
people all of the time, but
there’s just no pleasing Elec-
tronic Arts, Psygnosis and
UsS Gold.

All three are considering
taking suites at a hotel near

This year's CES takes place at the newly completed Earls
Court Il from September 5th-8th. The first day is trade only,
the other three will be for both trade and consumers. EMAP
expects to attract 50,000 visitors. It costs £7 to get in,
although there will be money-off vouchers in various

magazines.

In total the trade hall will cover 1600 square metres with
space selling at £241 per square metre — the cost covers the
stand itself plus amenities such as fridge, phone etc. 83 per
cent of the trade hall is already sold. The consumer hall will
cover 3,000 square meters at £181 a metre. This buys space
and nothing else. 65 per cent of the consumer hall is sold at

this stage.

trade area.

Wood offers: “There is a
certain side of the industry,
represented by people like
Domark that says the con-
sumer is the most important
thing and we need to meet
them as often as possible
and there is another side,
with people like Psygnosis,
who believe that it is not
necessary to see the con-
sumers at all.

the show rather than book
spaceat the eventitself. This
is something that makes
Wood very cross, very cross
indeed.

“We're talking here about
a very small number of com-
panies that are only in-
terested in having a trade-
only show and have definite-
ly decided not to go.

“There are also, however,
a few other people that have

vantage.

take full

MARKETING
EXECUTIVE

We are looking for an individual to
responsibility for our
marketing activities
liaison with the computer press,
distributors and
must be able to demonstrate in-
itiative, imagination and adesireto
seek new marketing opportunities.
A confident and articulate manner
is essential together with an out-
going personality. Experience with
Pagemaker DTP would be an ad-

Salary according to experience.
Please send your c.v. to:

David Marshall

Digital Integration Ltd.
Watchmoor Trade Centre
Watchmoor Road
Camberley, Surrey GU15 3AJ.

Tel: 0276 684959.

including

retailers. You




jumped on the bandwagon
but I really think that they will
be at the show. They’re just
using the hotel idea as a
negotiating position.

“Anyway, the idea of tak-
ing suites at hotels just pro-
ves that the show is working.
If they think there’s no point
going to the show, then
what’s the point in taking
space at a hotel at the same
time and in the same area as
the show in an effort to meet
the same people that are at
the show?”

There is also some
resistance from the hard-
ware fraternity. Commodore
and Atari have already book-
edinand will be going foritin
a big way, Sega (through
Virgin) has only booked into
the trade hall and will be go-
ing for it in a slightly smaller
way and, at the moment,
Nintendo isn’t even going —
although EMAP is hoping
that this will change.

Wood is talking to
Amstrad at the moment but
admits that there is little
chance of the firm attending.
Amazingly, IBM is also being
courted as it sees
possibilities in the leisure
market through its PS1
model.

Even more amazingly
Wood thinks he’s more likely
to score with Big Blue than
with the Boys from Brent-
wood. Still, IBM is probably
selling more machines in the
leisure market than Amstrad
right now.

So by hook or by crook, or
by pretending not to be in-
terested until the last minute
and then getting a cheap
deal, the exhibitors will be
there. The big question is,

BRAMBLES: Lithe and direct from Earls Court Il

who else will be?

Well for a start EMAP is
confident that there will be
around 50,000 kids there.
That’s 20,000 more than last
year.

At last year's venue that
would make for a scene that
could well be the layer below
Judas Iscarriot in Dante’s In-
ferno but with a bigger hall
and wider aisles, things

should be bearable.

According to EMAP’s
marketing manager Marc
Swallow there will also be an
impressive representation of
the national media from
which there has been a
“staggering” response.

Radio One’s Jakki
Brambles and Simon Mayo
will be broadcasting live
from the show as part of the
Simon Bates slot. The
Beeb’s Saturday morning
kiddie show The 8-15 From
Manchester is also planning
to film there on the Friday
ready for broadcast on the
Saturday.

8-15's ITV rival, Motor-
mouth will also be filming at
the event, broadcasting
footage when the series
starts a few weeks later.

Flattering as it is to think
so, these people are not all
there to check out what'’s go-
ing to be big on the Amiga
next Christmas. EMAP has
lined up a number of celebri-
ty visits and events to take
place within the four day
event.

Its work in this sphere has
been made a great deal
easier by its association with
this year’'s charity The
Princes Trust, which will, in
turn, have its work made
easier by a donation of at
least £40,000 from the CES
proceeds.

Last year's charity was
Childline which is obviously
immensely worthy and a lot
of money was indeed raised.
Looking at it cynically,
however, The Prince’s Trust
is much more of a first divi-
sion charity with an
established history and
some very strong connec-
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tions in the entertainment
world.

So far EMAP has not
revealed any names that will
definitely be appearing but
we are probably talking
about people on the Tarby,
Brucey, even Lynchy level of
fame here, megastars, rather
than the one armed Irish
bloke from Robin’s Nesttype
of stardom that Childline
could muster.

These people, coupled
with events such as a
skateboarding display,
celebrity gameathon and a
number of special guest acts
appearing in the stage area
help attract national TV, na-
tional Radio and national
press and give the chance for
companies to look at promo-
tional opportunities beyond
aninterview in Amiga Power.

According to Swallow, all

NEWS ANALYSIS

a monitor with your latest
game on and wait for
something to happen.

EMAP is doing its level
best to make sure there are
some big prizes to be won
here, and it wants everyone
to compete. Still, you've got
to be in it to win it and, as
Swallow and Wood both
point out, the hotel brigade
will not have access to the
opportunities.

Swallow is incredulous:
“Perhaps they don’t want
their products mentioned on
Radio 1 or seen by six million
BBC viewers.”

Perhaps not. Or perhaps
they simply don’t believe
that such coverage will
materialise and that the
money they will save by not
exhibiting could be better
employed targeting proven
customers through rather

EMAP has set aside a promotional budget of £250,000 for this
year’s CES. As well as campaigns in the usual computer con-
sumer titles, the firm is planning to utilise other youth orien-
tated titles such as Match Weekly and Select, plus national
and local press. A television campaign concentrating on the
London area is scheduled for the two weeks before the event
and ads will run on Capital Radio, which is also looking to

feature the show editorially.

that is left is for companies
to recognise these oppor-
tunities and make the most
of them. “Everyone realises
that this is the industry event
of the year, our chance to
show everyone what we can
do and try to reach outside
the existing market.”

He’s too polite to actually
say so, of course, but thereal
message is — here’s lots of
national media looking for
something to report on, for
God’s sake don't just set up

more established channels.

Whatever, for those that
are willing to gamble, EMAP
is trying to fix the odds in
their favour. It is confident
that it can improve on the
general structure of last
year,asindeedit needsto, as
well as provide “potential PR
dynamite”.

And at T minus eight
weeks, all that now remains
is to light the blue touch
paper and hope for a bang,
not a whimper.

ADVANTAGE DEALERS!

PC AMIGA ATARI PCW

Dealers Wanted To Sell High Profit Software

TRADE

organisations.

W.T.S. undertake the repair of
computer equipment for
trade outlets and service

OMPUTER REPAIRS

1 week turnaround

FIRST AID
FOR
TECHNOLOGY

s

AT

Repairs should take
no longer than 1 week
and are guaranteed for 90 days.

ddiodiadivdodododuada
R e AR e
dododidudadead ded A

PROVEN PRODUCT — ALREADY SELLING WELL [ sy
OVER 200 TITLES RETAILING AT £10.95 EACH
HIGH PROFIT MARGIN — 50% DISCOUNT
ALL UNSOLD STOCK CAN BE EXCHANGED
MERCHANDISING SERVICE PROVIDED

FREE RACKS AND DISPLAY MATERIAL

o

@

Amstrad / Sinclair Authorised

Maintenance contracts
are also available.

GAMES EDUCATION
HOME BUSINESS

For further information
and a trade price list, simply
telephone the number below.

We are appointing a limited number of dealers to carry our
popular products — please write, FAX or phone for details.

ADVANTAGE (D) 56 Bath Road Cheltenham
GL53 7HJ Tel 0242 224340 Fax 0242 226755

W.T.S. ELECTRONICS LTD., CHAUL END LANE, LUTON, BEDS. LU4 8EZ

0582 49 l 949 (4 LINES)

Fax No: 0582 505900
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THE RESURRECTION SHUFFLE

Despite the fact that the Amiga still holds a dominant lead overthe ST in terms of
software sales, the Atari machine is starting to make a comeback in the software
charts. Is this merely an insignificant blip? Or is something afoot? RONNIE
DUNGAN finds out...

€¢ e are very
pleased to
report that

software sales have been
particularly strong recently
and that ST software in par-
ticular, seems to be con-
sistently outselling Amiga
software in recent weeks.”
So says Vic Purnell, a
retailer from Gwent. This
astonishing claim wasn’t
lifted from the pages of The
Sunday Sport (although
reliable sources tell us that it
was a close run thing bet-
ween that and the °‘Elton
John’s shoe found on the
moon’ story) but came in-
stead from — surprise sur-

.

THE STE RA

POSTERS

NGE: The games are up

prise — Atari.

Just imagine the reaction
at Commodore, Steve
Franklin paces nervously up
and down in his office, hav-
ing sacked Kelly Sumnerand
the rest of his marketing
staff. The gun lies ready and
loaded on his desk:
“Purnell’s tumbled us, it’s all
gone wrong — we've got to
drop the Amiga”. Hmmm-
mmm, don’t think so.

But it appears that it's
true. Although Purnell
wouldn’t be able to tell you

why: “It could just be a fluke,

but it's a fact. We have sold
more on all prices, but | don’t
know why, | assumed the

Amiga would be above the
ST, and we were arguing
about it when we were doing
our stock taking. It's been
the case for about 4-5 weeks
now. It’s just one of those
strange things. ST software
is selling 20 per cent more,
whereas usually the reverse
is the case,” he says.

Perhaps Atari was a little
premature in its excitement.
A look at the Gallup charts
tells a rather different story
on a nationwide scale. In the
latest market share by for-
mat chart (unit sales, week
ending June 22nd) Amiga
software takes a convincing
19.1 per cent of the action,
putting it in third place
overall, whilst the ST trails in
fifth with just 8.3 per cent.

It's not very niceinthereal
world is it? But wait! A quick
look back at the same chart
in the previous months
shows that the ST is in fact
experiencing a bit of a com-
eback. Since the beginning
of the year unit sales of ST
software across all prices
have grown by three per cent,
andone and a half percentin
the last month.

Mike Smith of Tomorrow’s
World in Hull backs this up:
“Itis selling betterthanithas
been, at the moment. It went
through a terrible time last
year, but it’s picked up. We're
also selling more ST
machines now since they

revamped the pack.

“Software sales are still
3:1 in favour of the Amiga,
but last year it was
something like 4:1 so there
has been an improvement.
It’s difficult to say whether it
will last or not, | expect it will
increase slightly, but it won’t
be a serious threat.”

The story isn’t quite as
straightforward as that. In
other retailers it’'s a much
more familiar tale. As Paul
Cutmore of Viking Com-
puters in Norwich explains:
“We sell a lot more Amiga
software, the current ratio is
about 10:1 against the ST.
Sales obviously depend’ on
whattime of yearitis, butthe
new packs haven’t really
helpedmuch. There are a few
customers that can’t really
afford the Amiga so they go
for the ST instead. In the
summer very little sells so
it’s difficult, but the Amiga
stuff is selling very well.”

Several key titles have
been published for the ST
over the last few months giv-
ing sales a much needed
boost, including Speed Ball Il
from Mirrorsoft, Gods from
Renegade, and Lemmings
from Psygnosis, which
might explain away the rise
in share.

Pack to life

ith the software cram-
med Discovery Pack

& DISPLAYS

AVAILABLE

FROM:

In-Store Marketing
Unit 4 Holford Way

Holford

Birmingham

B6 7AX.

Tel. 021 625 3344

DESIGN LIMITED

Price £25.99 — ST & Amiga

having been out of the pic-
ture since last year, it could
be that ST owners are finally
getting around to buying
some new titles, after finally
getting bored with the 20
games that they received
gratis.

Atari’s past reaction to
criticism of this saturation
bundling has always seen a
dogged determination to
avoid looking the obvious in
the face. These days though,
the firm is ready to admit that
the pack may have hindered
progress slightly.

“Part of the problem we
have had is that there has
been a lot of residue of the
Power Packs hanging
around. It appears that that
is finally out of our system
now. The comment from Vic
Purnell was made at a
NASCR meeting, where a
couple of others said that the
balance was shifting,” ex-
plains Atari’s marketing
manager Peter Staddon.

“The new packs have
been very successful for us.
The Family Curriculum is a
pack that parents find very
easy to rationalise buying,
and the Discovery Extra pack
sells well because it's very

the Family Curriculumis that
it has no games software in
it, which will help.

“So really | see no reason
why sales of ST software
shouldn’t continue to in-
crease in the way that hard-
ware sales have. There are
some areas which we don’t
want to follow the Amiga in-
to. Commodore’s new Car-
toon Classics pack goesinto
direct competition with con-
soles, butthe ST pack cando
more than just games. We're
confident that we can close
the gap on the Amiga,
especially in the serious ap-
plications market, which will
receive a serious boost
before Christmas.”

Last grasp effort

he firm has been getting
the hang of this bundling
lark of late, which is impor-
tant, and one wonders
whether it might not have
been adifferent story had the
firm been quicker to grasp it.
But it’s ironic that this
resurgence comes at a time
when the firm is looking to
push the machine into areas
other than games.

colourful. The thing about Continued on page 14
MARKET SHARE BY FORMAT
WEEK ENDING June 15th 1991
MACHINE % UNIT SALES

This Week Last Week 2 wks Ago

ALL PRICES
AMIGA 17.7 18.6 14.1
ATARI ST 8.6 7.3 6.5
FULL PRICE
AMIGA 27.8 28.1 231
ATARI ST 10.5 104 9.6

AVAILABLE FROM
DISTRIBUTORS ON

TUESDAY 9th JULY

Core Design Limited Suite C Tradewinds House 69/71A Ashbourne Road Derby DE3 3FS Telephone: (0332) 297797
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vei st The Release Schedule

Please allow for slippage.

A VITAL REFERENCE TO NEW AND FORTHCOMING LEISURE SOFTWARE. UPDATED WEEKLY.
OUT NOW = RELEASED WITHIN LAST MONTH. IMMINENT = EXPECTED AT TIME OF PUBLICATION.

ATOMING b o i 25.99 OUT NOW......PSYGNOSIS BACK TO THE FUTURE 3 ............ 3.5 2599 OUT NOW......IMAGE WORKS
Schedule BATTLEBOUND: & e 24.99 IMMINENT ...ON-LINE BACK TO THE FUTURE3............ 525 2599 OUT NOW......IMAGE WORKS
. BEASTBUSTERS 4ir o wee ey o 25.99 AUGUST ...... ACTIVISION BATTLETECHI ....occovan.... 3.5+45.25 35.99 END SEPT......ACTIVISION
1S prepared by BILL AND TED'S EXCELLENT ADVENTURE 24.99 OUT NOW.......ACCOLADE BILL AND TED'S EXCELLENT ADV. 3.5+5.25 29.99 OUT NOW......ACCOLADE
Inter-Mediates Ltd BLADE WARRIOR: . o o 2599 JULY 24......... MIRRORSOFT BILL ELLIOTS NASCAR RACING...3.5 35.99 AUGUST 2! ...IMAGE WORKS
GADAVERLEVELS: i i 1599 OUT NOW......MINDSCAPE BILL ELLIOTS NASCAR RACING 5.25 35.99 AUGUST 2! ...IMAGE WORKS
and supported by CARDINAL OF THE KREMLIN ............ 2499 OUTNOW......ACCOLADE COHORT-FIGHTING FOR ROME ...3.5 29.99 OUT NOW......IMPRESSIONS
the following CHALLENGE GOLF .......ccccvvvveveennnn.. 2499 OUT NOW......ON-LINE COHORT-FIGHTING FOR ROME...5.25 29.99 OUT NOW......IMPRESSIONS
CONFLICT EUROPE .......coovvveeinennnn, 9.99 AUGUST 14 ...MIRROR IMAGE CONFLICT EUROPE  .................. 3.5...9.99 AUGUST 14 ...MIRROR IMAGE
software DEUTEROS i ivioio it 29.99 END AUGUST ACTIVISION CONELICT EUROPE . .....ouvusimions 5.25...9.99 AUGUST 14 ...MIRROR IMAGE
publishers. DOUBLE DOUBLEBILL ..................... 35.99 AUGUST 14 ...CINEMAWARE FAAATOMEAT e s 3.5+4525 35.99 AUGUST ...... ACTIVISION
FLIGHT OF THE INTRUDER ............... 30.99 AUGUST 28 ...SPEC. HOLOBYTE  FALCON V3.0 ccveevvvivieeiiieennnnn. 3.5..TBA AUGUST ...... SPEC. HOLOBYTE
FORMUEAI 3D . v o 25.99 EARLY JULY SIMULMONDO FALCONNA0 . o i 5.25...TBA AUGUST ...... SPEC. HOLOBYTE
GRANDSTAND (COMPILATION) ......... 29.99 JULY 31......... DOMARK IBM SPELL BOOK (4-9 YEARS)......3.5 24.95 OUT NOW......SOFT STUFF
HUNTER & e s 0 29.99 SEPTEMBER ACTIVISION JACK CLIP ART FOR J. NICH. UN-LTD. 3.5+5.25 14.99 JULY 17......... ACCOLADE
ACCOLADE INT. CHAMPIONSHIP ATHLETICS ...... 2500 TULY ... HAWK LEMMINGS ..., 3.5+5.25 3499 OUTNOW......PSYGNOSIS
JACK CLIP ART FOR J. NICH. UNLIMITED...39.99 JULY 17......... ACCOLADE MARTIAN DREAMS HD ............... 3.5 36.76 OUT NOW......MINDSCAPE
ACTIVISION LIFEANDDEATH & .00 o .73 OUTNOW......MINDSCAPE MARTIAN DREAMS HD ............ 525 36.76 OUT NOW......MINDSCAPE
MAGIC STORY BOOK .. END AUGUST SOFT STUFF MARTIAN DREAMSLD ............... 3.5 36.76 OUT NOW......MINDSCAPE
MOONBASE i 0 os o = 76 OUT NOW......MINDSCAPE MARTIAN DREAMS LD ............ 525 36.76 OUT NOW......MINDSCAPE
CINEMAWARE NAPOEEON.IY & i i i o O9TULY:: INTERNECINE MEGAFORTRESS ............... 3.5+45.25 35.99 AUGUSTIS5 ...MINDSCAPE
PASSING SHOT ............ .99 OUT NOW.......MIRROR IMAGE SHANGHAI II: DRAGON'S EYE 3.5+5.25 35.99 END SEPT......ACTIVISION
PRO TENNIS TOUR 2 OUT NOW......UBI SOFT SINBAD. e St d i 3.5...9.99° AUGUST 14 ...MIRROR IMAGE
CLARES SOFTWARE || RTYPETI ... iiiiiiiniisaniis 99 SEPTEMBER ACTIVISION SINBAD:. & o e 525...9.99 AUGUST 14 ...MIRROR IMAGE
SHANGHAI II: DRAGON'SEYE ............ 35.99 END SEPT......ACTIVISION SKYGHASE & ot v o 35...999 JULY 24 ~...... MIRROR IMAGE
COMPOSIT SINBAD AUGUST 14 ...MIRROR IMAGE SKYCHASE - n i e il 525999 TULY.24 ...~ MIRROR IMAGE
SKYGCHASE o tolon oo 9.99 JULY24......... MIRROR IMAGE SORCERER - cf v i 3.5+5.25 ...9.99 OUT NOW......MASTERTRONIC
SORCERER - i i 9.99 OUT NOW...... MASTERTRONIC SWAR I Ziin et aldien 3.5 25.99 ENDJULY......PALACE
C P SOFTWARE SPELL BOOK (4-9 YEARS) .......ooovvee... 7.99 OUT NOW......SOFT STUFF SWAPS s et e 5.25 2599 ENDJULY......PALACE
SWAP . o ihin o e b o 2599 ENDJULY......PALACE TEST DRIVE 2 (COMPILATION) 3.5+5.25 34.99 JULY 10......... ACCOLADE
TEST DRIVE 2 (COMPILATION) ......... 29.99 JULY 10......... ACCOLADE THE COMPOSERS PEN ......... 3.5+5.25 146.88 OUT NOW......COMPOSIT
DOMARK THE CHARGE OF THE LIGHT BRIGADE 29.99 OUT NOW.......IMPRESSIONS THINGS TO DO WITH NUMBERS ...3.5 24.95 IMMINENT ...SOFT STUFF
THUNDER JAWS ..ecvvooiviioeiiieeesenannns 2499 ‘TULY 24 ...i... DOMARK THINGS TO DO WITH WORDS ...... 3.5 2495 IMMINENT ...SOFT STUFF
FLAIR SOFTWARE TV SPORTS(U.S)FOOTBALL  ............... 990 JULY. 24 .. - MIRROR IMAGE TV SPORTS(U.S)FOOTBALL ......... 315:.9:99 TULY: 24 = MIRROR IMAGE
VIRTUAL WORLDS (COMPILATION) ...29.99 JULY 17......... DOMARK TV SPORTS(U.S)FOOTBALL ...... 525..9.99 JULY24......... MIRROR IMAGE
WATERLOO s & e o sy 9.99 OUT NOW......MIRROR IMAGE VIRTUAL WORLDS (COMPILATION) 3.5 29.99 JULY 17......... DOMARK
GREMLIN GRAPHICS || WORLDS ATWAR ....ooooovveeeeeeeen 2499 IMMINENT ...INTERNECINE VIRTUAL WORLDS (COMPILATION) 5.25 29.99 JULY 17......... DOMARK
: WATERLEOO: e eiia i 3.5...9.99 OUT NOW......MIRROR IMAGE
WATERLOO 1. 5.25...9.99 OUT NOW......MIRROR IMAGE
HAWK ATARI ST WING COMMANDERII-HD ......... 3.5 39.99 JULY 31......... MINDSCAPE
FTOMINO Trislhame: iy 99 OUTNOW......PSYGNOSIS WING COMMANDER II- HD ...... 525 39.99 JULY3Il......... MINDSCAPE
IMAGE WORKS BATTLEBOUND! . ti it 99 IMMINENT ...ON-LINE WING COMMANDERII-LD ......... 3.5 39.99 JULY31......... MINDSCAPE
BEASTBUSTERS & &m0 99 AUGUST ...... ACTIVISION WING COMMANDERII-LD ...... 525 39.99 JULY3I......... MINDSCAPE
BEUE MAX: 1= e 64 JULY I8......... MINDSCAPE WORLDS AT WAR ............... 3.5+4525 29.99 OUT NOW......INTERNECINE
IMPRESSIONS CADAVER LEVELS ............. 99 OUT NOW...... MINDSCAPE
CONFLICT EUROPE ............ 99 AUGUST 14 ...MIRROR IMAGE
INTERNECINE DASBOOT . ... 05 | JUEY-2S5 i MINDSCAPE COMMODORE 64/128
DEUTEROS & & il o agm i .99 END AUGUST ACTIVISION 3D CONSTRUCTIONKIT ............... D 2499 10JULY......... DOMARK
FLIGHT OF THE INTRUDER JULY-3T. . o SPEC. HOLOBYTE 3D CONSTRUCTIONKIT ............... T 2499 10JULY......... DOMARK
MAGNETIC SCROLLS || GRANDSTAND (COMPILATION) ......... 2999 JULY 31......... DOMARK ATOMING=" = wn i L D 1499 OUT NOW......PSYGNOSIS
HUNTERSZ L s e ol 29.99 SEPTEMBER ACTIVISION ATOMING: e e T...9.99 OUT NOW......PSYGNOSIS
INT. CHAMPIONSHIP ATHLETICS ...... 251098 JULY .. HAWK ELVIRA-MISTRESS OF THE DARK...D 24.99 OUT NOW......FLAIR SOFTWARE
MICROVALUE LIFEANDDEATH: .. i o i 25.73 OUT NOW.......MINDSCAPE FORMULA 1-3D 1599 EARLY JULY SIMULMONDO
MAGIC STORY BOOK ........coovenvvennnn, 29.95 END AUGUST SOFT STUFF FORMULA 1-3D 10.99 EARLY JULY SIMULMONDO
MINDSCAPE NAPOEEON [nt - e 0 s 29.99 JULY :in.ii.... INTERNECINE GRANDSTAND (COMPILATION)......D 19.99 JULY 31 ......... DOMARK
PASSING/SSHOT i el .l b 9.99 OUT NOW......MIRROR IMAGE GRANDSTAND (COMPILATION)......T 14.99 JULY 31......... DOMARK
PRO TENNIS TOUR 2 ...oooovviineeannnnn. 25.99 OUT NOW......UBI SOFT HEROQUEST oo v i D 1599 EARLYJULY GREMLIN
MIRROR IMAGE REYPEIL: T i Rt 25.99 SEPTEMBER ACTIVISION HEROOUEST: n e oo i T 1099 EARLYJULY GREMLIN
SINPAD? ntic o miindl o s gy g e 9.99 AUGUST 14 ...MIRROR IMAGE TEST DRIVE 2 (COMPILATION) ...... D 2499 JULY 10......... ACCOLADE
MIRRORSOFT SKYCHASE JULY 24.: - MIRROR IMAGE THUNDER JAWS  ..oooovvmiiieeennn, D 1499 JULY24......... DOMARK
SORGERER i i i ot 9.99 OUT NOW...... MASTERTRONIC THUNDER JAWS .....ooeeeeiiireenen, T 1099 JULY24......... DOMARK
SPELL BOOK (4-9 YEARS) ....ccccvvverenn. 7.99 OUT NOW......SOFT STUFF VIRTUAL WORLDS (COMPILATION)D 19.99 JULY 17......... DOMARK
ON-LINE SWAPL B s e e 2599 ENDJULY......PALACE VIRTUAL WORLDS (COMPILATION)T 14.99 JULY 17......... DOMARK
SWITCHBLADEZ ... il it 25.99 EARLY JULY GREMLIN
THE CHARGE OF THE LIGHT BRIGADE 29.99 OUT NOW.......IMPRESSIONS
OXFORD SOFTWORKS | | THUNDER JAWS ......oovovovoeeeen 2490 JULY 24......... DOMARK AMSTRAD CPC
TV SPORTS(U.S)FOOTBALL  ............... 9.99 JULY 24......... MIRROR IMAGE GRANDSTAND (COMPILATION)......D 19.99 JULY 31......... DOMARK
PALACE VIRTUAL WORLDS (COMPILATION) ...29.99 JULY 17......... DOMARK GRANDSTAND (COMPILATION)......T 14.99 JULY 31 ......... DOMARK
WATERLOOZ a0 e 9.99 OUT NOW......MIRROR IMAGE HEROQUEST . il il s D 1599 OUTNOW......GREMLIN
HEROQUEST. ... bin i T 10.99 OUT NOW......GREMLIN
PSS . SWAP 15.99 END JULY......PALACE
SWAP 10.99 ENDJULY......PALACE
CDTV THUNDER JAWS . .ioieovesiiinioeioiiis D 1799 JULY 24......... DOMARK
PSYCLAPSE ANIMALS IN MOTION ............... CD 29.99 JULY ............ ON-LINE THUNDERJAWS . /ocoovi i T 1099 JULY 24......... DOMARK
FALGON e o2l i CD 29.99 AUGUST 22 ...IMAGE WORKS VIRTUAL WORLDS (COMPILATION)D 19.99 JULY 17......... DOMARK
PSYGNOSIS HOUND OF THE BASKERVILLES CD 29.99 OUT NOW......ON-LINE VIRTUAL WORLDS (COMPILATION)T 14.99 JULY 17......... DOMARK
PSYCHOKILLER.. ..o o CD 29.99 OUT NOW......ON-LINE
TOWN WITHNONAME................ CD 29.99 IMMINENT ...ON LINE
SIMULMONDO WOMEN IN MOTION .......ccco...... CD 29.99 OUTNOW......ON-LINE ARCHIMEDES
XENONZE = il o e e CD 29.99 AUGUST 22 ...IMAGE WORKS RHABSODYAIl ool i oo 61.95 OUT NOW......CLARES
SOFT STUFF
SPECTRUM BALLISTIC
SPECTRUM HOLOBYTE || GRANDSTAND (COMPILATION)......T 1499 JULY 3I......... DOMARK HARDBALLL............... CART (16-BIT) 39.99 OUTNOW......ACCOLADE
THUNDERTAWS: i i O T 1099 JULY 24......... DOMARK ONSLAUGHT ............ CART (16-BIT) 39.99 JULY 17......... ACCOLADE
UBL-SOFT VIRTUAL WORLDS (COMPILATION)T 14.99 JULY 17......... DOMARK STAR CONTROL ......... CART (16-BIT) 39.99 OUTNOW......ACCOLADE
THUNDER JAWS  .ooveviieeeeenn. D 17.99 JULY 24......... DOMARK CHESS CHAMPION 2175 ....ccovvveeenn.. 34.95 OUT NOW......CP/OXFORD SOFTWORKS

Publishers to include your products telephone Debbie Magrane at Inter-Mediates on 0279 600770
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THE INDEPENDENT

To reduce its service bill, Commmodore has implemented
major changes to its DOA policy. It wants greater control
because of apparent “abuse” of the old system — and it’s
givenretailers a margin increase to make up for the extra ex-
pense the new system causes. But just who was abusing
the old system? And who has really lost out with the new

one? Stuart Garrett has a theory...

ave you ever had an

H unpleasant surprise

so sudden that sim-

ple speech became near im-
possible?

If you're an independent

selling Amiga and other

Commodore products, you'll

have had one last week when
Commodore announced its
new DOA returns policy.

At a stroke it reversed vir-
tually every distributor’'s
DOA return arrangements
with effect from July 1st, just
7 days after the letter’s date.

As CTW reported, in-
dependents witha DOA used
to tell their distributor, get a
return authorisation, and
received the replacement a
day or so later.

Most distributors had
computerised systems

which made sure DOAs were
genuine — a point to which
we’ll return. Many had addi-
tional dealer-sensitive ways
of solving DOA problems.

The results with the old
systems? Independents had
more confidence in selling
Commodore product.
Distributors competed to im-
prove service as opposed to
mass box-shifting.
Customer satisfaction was
often increased.

In short, the original DOA
returns policy was an all-
round good system.

So why arbitrarily alter it?
And to what?

Rage of innocence

N ow obviously we can
only speak for our
group, but we’ve been in the
trade for about 9 years.
We've sold Commodore pro-
duct for all of them and
Amigas for the last six.

We haven’'t abused any
system and we strongly ob-
ject to being primly told
we’re indetention with all the
rest of the class because
some unidentified yobbo
has allegedly been fiddling.
Sumner’s letter didn’t
specify any fiddles but he

was more forthcoming when |

High quality RGB output for the Amiga range

The HAM-E system gives you high resolution pure RGB images on your standard 1084 RGB monitor. They are pure RGB, not smeary composite. No other graphics
expansion-expansion device offers so much performance and costs so little! And all the software to run it is free. Even upgrades! There is not enough room to cover all
of the advanced features of this system, so here are just a few. With full technical support from Checkmate your staff will be able to answer any question

Image Lompatlblllt
x 24 bit g
colour standard IFF;

System Features :

* Paint, Render, cvt ip s/w
*262,000 & 16.8million colour modes
*256/512 color register modes

* RGB pass through to genlocks etc.

* Screen overlay / underlay

* Full screen Intuition Display Support
* View with any IFF Viewer

* Animate from within DPaint III
* Works with DigiView
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* Custom brushes use blitter

* RGB,HSV, HSL,CMY Palette
* RGB and HSV spreads

* Extensive AREXX  support

* 10 colour cycle/glow range;\
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* Prints via printer device
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-* Image processing

DON’T LET THE 24 BIT REVOLUTION PASS YOUR COMPANY BY.
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* Images may be scaled and converted to 24

software
provides edge enhancement, blur, various
convolutions, and much more.

* This advert was put together using the
following:- Smeg AS500 with ProPage2,
HAM-E and the incredible Sharp Colour
Scanner. and Art Department Professional.

supplied

HAM-E ™
384x560 Pixel Output (PAL)
Retail £ 299.00 inc Vat

Trade £ 210.00 + Vat

Tel +44 (0)71- 923 0658
Fax +44 (0)71-254 1655

Phone Checkmate Digital Today On:-

80 Mildmay Park, London, N1 4PR, UK

Many thanks to NIk Williams Brodcast for the top left 24 bit Image. ( 0792 470503 )

HAM-E PLUS™
768 x 560 Pixel Output (PAL)
Retail £ 399.00 inc Vat

Trade £ 269.00 + Vat
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THROWING THE BABY OUT WITH THE BATHWATER?

asked by CTW. The abuse he
quoted was machinesup to6
months old being returned
as DOA.

There are probably other
examples. For instance we
heard nearly half the alleged
DOAs had nothing wrong
with them when checked but
as Kelly only cited one, it’s
the only one we can inspect.

And it brings us to a point
we've already made — the
computerised returns
systems run by distributors.

These would guarantee
some tough questions for
any independent before sup-
plying a replacement for a
6-month-old alleged DOA.

Which leads to another in-
teresting point. From where
in the trade did the majority
of these abuses come? From
machines returned by in-
dependents to distributors?

Or from the other huge
sales area supplied direct by
Commodore — High Street
multiples, discount stores
and catalogues?

How they operate is up to
them, of course, but we all
know they usually exchange
a machine without question
or checking if it's returned by
a customer as “not work-
ing”.

Now what do we suppose
happens to those returned
but otherwise perfect
machines? Could it be
they’re sent back in their col-
lective hundreds as DOA?
Perhaps after some time has
passed? Like 6 months? And
if so, which section of the.
trade is guilty?

Limited addition
ut is all this fuss and
fury about Com-
modore’s new policy really
necessary? What’s wrong
with the new scheme? Again
we turn to the letter.

Sumner says Commodore
knows it will cause extra
work and expense for
dealers (an honest admis-
sion, if a mite understated)
so they “have increased
dealer margins by half a per
cent.”

He follows with an exam-
ple to show the extra profit
dealers will make but unhap-
pily his figures are inex-
plicably and badly wrong.

He starts with a dealer
who buys 100 machines. He
doesn’t say which but we
assume he had Amiga 500s
in mind.

Now the increase margin
actually provides an addi-
tional £2.35 per machine, so
for 100 machines that’s an
extra £235.

However, Sumner’s
calculator says it's £325,
which may mean he needs
fresh batteries. Then, after
assuming a failure rate of
8%, error number two ar-
rives.

“The cost of return car-
riage to Commodore is £7.50
per unit.”

£7.50? We checked
charges with four major UK
carriers and the ex VAT
average for a single Amiga
was £14.62 — nearly twice
Sumner’s figure. Maybe he
should forget the batteries
and go for a completely new
calculator.

Finally, using his own
figures, he concludes we'll
make an extra £265 on every
100 machines sold. That,
we're afraid, is also untrue.

If carriage charges don’t
go up with inflation, and 8%
failure is right, we'll make an
extra £1.16 per machine ex-

Continued on page 14
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CHARTAL

Compiled by Gallup
on behalf of ELSPA

WEEK ENDING June 29th 1991

ALL FORMATS TOP 20
16-BIT (FULL PRICE)

RANK

TWLWTITLE FORMATS PUB.LABEL
1 1 F15STRIKEEAGLE2 ST AG PC — MICROPROSE
2 3 SONICTHEHEDGEHOG - — — 0T SEGA

3 4 PGAGOLFTOUR — AG PC OT ELECTRONICARTS
4 5 LEMMINGS ST AG PC — PSYGNOSIS
5 7 MONKEYISLAND ST AG PC — U.S.GOLD

6 2 EYEOFTHEBEHOLDER — AG PC — U.S.GOLD

7 8 ARMOUR-GEDDON ST AG — — PSYGNOSIS
8 9 KICKOFF—W.TACTICS ST AG — — ANCO

9 6 HEROQUEST ST AG — — GREMLIN

10 14 LIFEANDDEATH ST AG PC — MINDSCAPE
11 — F19STEALTHFIGHTER ST AG PC — MICROPROSE
12 20 KICKOFF2 ST AG PC — ANCO

13 11 3DCONSTRUCTIONKIT ST AG PC. — DOMARK

14 16 GODS ST AG. — — RENEGADE
15 — SUPERCARS2 ST AG — — GREMLIN

16 12 MICKEYMOUSE — — =0T SEGA

17 18 SUPERMONACOG.P. ST AG — OT U.S.GOLD

18 10 WARZONE ST AG — — COREDESIGN
19 19 PROTENNISTOUR2 ST AG — — UBISOFT

20 17 SPEEDBALL2 ST AG — — MIRRORSOFT

KEY: ST — Atari ST; AG — Commodore Amiga; PC — PC Compatibles; OT — Other

ALL FORMATS TOP 20
8-BIT (FULL PRICE)

RANK

TWLWTITLE FORMATS PUB.LABEL
1 2 DIZZYCOLLECTION SP CO AM — CODEMASTERS
2 3 TEENMUTHEROTURTLES SP COAM OT MIRRORSOFT
3 1 HEROQUEST SP — — — GREMLIN

4 4. NiZ SP CO AM — VIRGIN

5 14 MULTIPLAYERSOC.MAN. SP COAM — D&HGAMES
6 5 BIGBOX SP CO AM — BEAUJOLLY
7 7 SHADOWDANCER SP CO AM — U.S.GOLD

8 8 SUPREMACY — CO — — VIRGIN

9 — GOLDENAXE SP COAM — VIRGIN

10 9 MICKEYMOUSE — — =0T SEGA

11 15 F16COMBATPILOT SP CO AM — DIGITALINT.
12 12 BATMAN — — — 0T NINTENDO
13 — ROBOCOP2 SP CO AM — OCEAN

14 6 POWERUP SP COAM — OCEAN

15 16 CREATURES — CO — — THALAMUS
16 — NORTHANDSOUTH SP COAM — INFOGRAMES
17 — TRACKANDFIELD2 — — =07 NINTENDO
18 — SUPERMARIOLAND — — — 0T NINTENDO
19 — LEDSTORM SP CO AM — KIXX

20 19 BACKTOTHEFUTURES3 SP COAM — MIRRORSOFT

KEY: SP — Spectrum; CO — Commodore 64; AM — Amstrad; OT — Other

All Gallup software charts are the copyright of ELSPA from April 1st
1990. The charts published weekly in CTW are extracts from
‘CHARTALK’ which is compiled in report form both weekly and monthly
by Gallup on behalf of ELSPA. There are 22 charts in ‘CHARTALK’
covering all formats, pricepoints and with market share statistics.
‘CHARTALK’ is available from the general secretary at ELSPA on 0836
830642/831223 — or write to him at Arden Mill, North Littleton, near
Evesham, Worcestershire, WR11 5QP.

Penn 140,
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SUMMER TREASURES
Electronic Arts
(Incorporating Castles, Mario Andretti’s
Racing Challenge, Chuck Yeager’s Air
Combat)
IBM PG & Compatibles

ummer Treasures is in fact a

move by Electronic Arts to
promote collectively its ware
for IBM PC and compatibles.
The idea is that buying any two
titles from a choice of ten re-
cent Electronic Arts releases
entitles the consumer in
question to a third title ab-
solutely free, Now that can’t be
bad, especially given the quality
of the product involved.

Castles, Mario Antretti’s
Racing Challenge and Chuck
Yeager's Air Combat are the
latest — and last for that matter
— of the ten. All three are sup-
ported by Point Of Sale in the
form of thousands of stickers
and A2 posters.

The magazine advertising
comes in two forms: product
specific and as part of a Sum-
mer Treasures compilation.
Electronic Arts has decided to
concentrate on placing these
A4 pages in the publications
dedicated to the PC, and I can’t
say I blame them. This is high-
end software at its best and so
would look out of place in some
of the less ‘mature’ magazines.

Previews of Castles, Mario
Andretti's Racing Challenge
and Chuck Yeager's Air Com-
bat have been thin on the
ground so far, but the en-
thusiastic reviews are now ap-
pearing in quantity. Castles
made the front cover of Zero
two months ago by virtue of it
providing a sizeable slice of a
five-page preview of Electronic
Arts’ PC product. (This also
included Mr. Y’s Aér Combat).

Castles is the one to watch.
It’s — for want of a better term
— a ‘“fish tank’ cum God
simulation with a mediaeval
theme and role playing under-
tones. Castles will undoubtedly
appeal to the same audience as
Maxis’ Sim City, MicroProse’s
Railroad Tycoor and Elec-
tronic Arts’ Populous, and the
reputation of the authors, In-
terplay (the team behind the
Bard’s Tale series), should help
too.

With five different types of
car and courses to match,
Mario Andretti’s Racing
Challenge is being pitched as
the ultimate racing simulation
— a worthy successor to Elec-
tronic Arts’ racing success In-
dianapolis 500 no less. Indeed,
that’s what PC Leisure felt
when it reviewed the product.

Mr. A’s Racing Challenge
comes from Distinctive Soft-
ware (remember Accolade’s
Test Drive series and Mind-
scape’s 4D Boxing ?), which
has only recently affiliated to
Electronic Arts. So now you
know.

The latest in the Chuck
Yeager series is the first to
feature air combat, hence the ti-
tle. The straightforward flight
simulator approach of this pro-
duct’s predecessors bored me
to tears to be honest.

Fortunately for Electronic
Arts, thousands of buyers
haven’t shared my lack of en-
thusiasm. Chuck’s high-flying
antics may not be as well

known over here as they are in
the USA, but that hasn’t stop-
ped the simulators gracing his

name from selling.

And it won’t stop Chuck’s
Air Combat, even though it’s
more of an arcade flight simula-
tion and so isn’t being targeted
specifically at the simulator au-
dience.

CONTACT: Electronic Arts’
Simon Jeffrey on (0753)
549442.

NAVY SEALS
Ocean
Amiga, Atari ST
ig, hard and loud this much
delayed film may be, butit’s

made it’s way onto the UK
silver screens in a quiet sort of
way. Despite the absence of a
plot (which certainly gave the
critics good reason to toss the
film aside), Navy Seals has a
very obvious target audience of
machismo-loving teenagers and
as such provides suitably
polarised fodder for home com-
puter entertainment designers.
~ For one reason or another
Ocean (how appropriately
aquatic) has timed the release of
the 16-bit versions to coincide
with that of the film, which
should complement the con-
sumer awareness generated
through extensive editorial and
magazine advertising to date.

The 8-bit incarnations of
Navy Seals have fared very well
indeed, with a 94 per cent from
Crash, a 92 per cent ZZAP/,
an 88 per cent from Amstrad
Action, and a two page Your
Sinclair MegaPreview under
their collective belt (not forget-
ting a competition in Com-
modore Format). And this is in
light of months of news
features and name-checks. On
the 16-bit front only two clear
favourites have emerged: an 85
per cent from CU Amiga and
an Amiga Fun (haheho) Hit.-
Further critical appraisal will
follow throughout this month
and the next.

Advertising-wise Ocean’s

running a typically comprehen-
sive campaign. Single-page
Navy Seals advertisements
have appeared since March and
the product’s now seen in
double-page spread compilation
form. It’s all immediately iden-
tifiable as Ocean, which is no
bad thing as far as brand identi-
ty goes, and the imagery com-
petently generates the ‘correct’
feel.

As far as the Point Of Sale
material is concerned Ocean’s
already made available hup-
dreds of T-shirts and 10,000
A2 posters. Navy Seals has also
featured on the company’s
‘cube’ since Christmas of last
year. Still to come are the
40-0dd impressive seven foot
tall cinema cut-outs.

Like their big screen counter-
part, the home computer incar-
nations of Navy Seals offer
nothing new. In fact, they are
pretty much the type of pro-
duct that the consumer would
expect to see coming from
Ocean.

The major difference bet-
ween Navy Seals on the silver
screen and in software form lies
in the extent of the marketing.
Far from adopting the low-key
approach of the film’s
distributors, Ocean has put
Navy Seals’ memorable
military insignia to good use in
the press, possibly to the suc-
cessful extent that consumers
will have only now realised that
there’s a licence involved.

That said, it shouldn’t make
a great deal of difference to
sales. Navy Seals comes across
as a blaster for the boys. It’s
entertainment for those who
enjoy shooting each other with
sticks and quibbling over who’s
dead and who’s not, and will
even appeal to those who would
like to act out the fantasy but
prefer to escape from the grey
in a more ‘mature’ way.

And to that end Navy Seals
will sell well.

CONTACT: Ocean'’s Tracy
Wickland on (061) 832 6633.
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SPEAKEASY

Uncivil service |

elly Sumner makes

many statements in
your article concerning Com-
modore’s decision to ignore
the Sale of Goods Act, which
| feel need expanding.

In the first place he states
that six month old machines
are being returned as D.O.A.
Presumably this is determin-
ed by serial numbers, and
given the fact that the
numbers on the machine
rarely match those on the
packaging, which numbers
are Commodore going by?

If these machines are ge-
nuinely six months old, how
is this happening? | know of
no distributor that does not
ask us to quote serial
number and invoice number
when notifying D.O.As, and
presumably this information
can be shown to Com-
modore, so has this com-
pany asked for this informa-
tion or not?

Maybe their distribution
arrangements are such that
machines do not go out in
strict serial number rotation,
and why don’t the numbers
match?

If there are more abuses of
the system in Britain, why is
this? Are we more dishonest
than the Germans, or is their
system more efficient?

My heart bleeds that Com-
modore, despite their
ridiculously low margins, are
losing money over their
statutory obligations.
Perhaps they could provide
some concrete com-

parisons? What exactly are
the margins offered in other
European countries? What
are their payment terms, and
how much does it cost to ad-
minister their warranty
work? What does he mean
by “comparatively low bills
of other European ter-
ritories?” Is he comparing
like with like?

Commodore have manag-
ed in the space of a few short
months to alienate the bulk
of the retailers who have
loyally supported them
through the years and
through their Chapter 11
traumas. | do feel that Kelly
would be better served if he
tried to explain his com-
pany’s position and pro-
blems, rather than to present
a stream of fait ac-
complis.We all know of other
companies who have
adopted this high handed at-
titude in the past, who have
decided that the in-
dependents are unimportant
in this business — perhaps
Kelly could let us know
which of these companies
have maintained this at-
titude and whether they are
successfully trading?

Yours sincerely
Will Copeland
One Step Beyond
Norwich

P.S: There is good news, but
please as a matter of urgen-
cy could you explain once
again how we can make £325
on every £100 machine?

Uncivil service 1l

H ow does one start to tell
of the feelings of
frustration, irritation and ut-
ter despair when faced with
Commodore’s new DOA
policy?

We, like many other
dealers, have sold Com-
modore product for years
with confidence that if the
item goes wrong within 30
days Commodore will
honour a replacement

Is this really the way to
thank the dealers for giving
them number one position?

No one would argue their
view that it's “okay to be
number one world leader but
we have to start making a
profit” — but that argument
goes for the retailers as well.
Until Commodore’s product
fault rate is zero we can’t
make a profit either. Who
makes the machines
anyway?

Not ALL dealers were
privileged under the old
system from distributors of
next day replacement or free
pick-up, so the cost may not
look so bad for them, but pro-
blems of overstocks will
most definitely occur if they
have to wait 14 days (three
weeks in reality) before get-
ting replacement machines,
and when they do come
back, who’s to say they will
allcome back in pristine con-
dition to sell on as mint
stock?

Nobody would argue that
the system has been abused,
but by who? Multiples who
replace sometimes several

QUALITY TESTED COMPUTER CABLES AND ACCESSORIES

much more.

LIGHTWAVE LEISURE LTD. Unit 18, Wirral Business Centre, Dock Road, Birkenhead, Merseyside L41 1JW.
Telephone: (051) 630 5003 Telex: 628761 BULTEL G  Fax: (051) 630 6237

* For all your cable and
accessory requirements,
including connectors, dust
covers, switch boxes, printer
and monitor stands and much,

* Choice of three display stands.
* Next day delivery.

* Helpful Technical Sales staff.
* Comprehensive catalogue.

For Friendly and
efficient service
phone us now on:

times when the fault is the
end user themselves, mail
order home shoppers who
have 14 days money back
guarantee if not satisfied?
Argos 16 day money back?
What happens to all these
machines?

Commodore say they
can't afford the service any
more, but why leave the door
open for abuse big time by
dropping the serial number
match with box and
machine!

What about FMG
themselves? Who pays for
all the £49.99 Amiga repairs
to end users, no matter what
the fault? We all know how
expensive an Amiga drive
costs from HRS or CPC, so
how can they doit so cheap?
Who pays for that?

There are many ways that
Commodore could tighten
the system as it was, without
these drastic measures. (we
have got nothing to hide). So
please Commodore, if you
want to remain world leader
then please don’t jeopardise
your position by insisting on
carrying through your new
policy.

There are both multiple
and independent groups
who represent the UK
market, talk to us and see if
we can come to a sensible
alternative that will work for
us all.

Yours

Paul Bishop
Buyer

Soft Spot

Banbury

RESURRECTION
SHUFFLE

Continued from page 10

Back at Commodore,
sales manager Kelly Sumner
had to undergo emergency
surgery for split sides upon
hearing Atari’s latest claims.
But rather than reel off
sizeable amounts of data,
the Maidenhead reaction
was surprisingly yielding: “I
think it’s good news,
because competition is a
very healthy thing. We would
like strong partners in this in-
dustry, if it's only Com-
modore out there pushing
hardware then it's a very
costly business,” he says
plausibly.

“Whenever | speak to
distributors and publishers
they always say that it isn’t
the case that ST software
sells more. | think that our
latest pack is the strongest
pack ever launched in this in-
dustry. But | do hope Atari
does quite well, the market is
certainly big enough.

“Everybody said at the
time that the Power Pack
was a year's worth of soft-
ware, so that may be the
answer to all this. There were
a good few that bought the
pack and it maybe that
they’re finally starting to buy
a few titles. It's good news,
we certainly don’t want any
bad news in the industry.”

Software sales certainly
move in mysterious ways.
With a consistent growth in
ST software since the begin-
ning of the year, the latest
chart manoeuvrings should
be seen as more than just a
blip. There doesn’t appear to
be any clear cut reason for it
though.

Still that shouldn’t worry
Atari — or Commodore.

THROWING THE
BABY OUT WITH
THE BATHWATER

Continued from page 12
cluding time, trouble, labour
and hassle — four items
with an incalculable cost of
their own.

And that ignores the fact
that, according to Comm-
modore, a replaced unit will
now take anything up to 14
calendar days (read three
real weeks) to get back to the
independent dealer.

Clash of the tightens

o one would argue with

Commodore seeking to
reduce a ridiculously high
service bill, but we have a
growing conviction that a
large chunk of its bill isn’t at-
tributable to independents at
all.

The largest share is far
more likely to result from
practices followed by the
multiples, the chainsand the
catalogues — areas sup-
plied direct by Commodore.

A smaller part may, of
course, be due to some
distributors not being suffi-
ciently rigid or well-
organised on their DOA
policies. If so, Commodore
should identify them and
take steps to tighten their
controls.

Whatever the reasons,
one fact is beyond argument
or dispute. Commodore
does not directly supply the
independents. Why then
does it arbitrarily and
unilaterally seek to penalise
them?

Many have devoted years
to building the success Com-
modore now enjoy. This ill-
judged unilateral policy
change is poor return and
will be seen by many as
such.

For Example

Game Boy

Caesers Palace

Hunt For Red October
Castillian

Chessmaster

R-Type

Solomans Club

Cyriad

Rescue Princess Blobette
Extra Bases

Go Go Tank
Nobunaga’s Ambition
Genesls

Wings of Wor (Gynoug)
Batman (Mega Drive)
Air Busters

Bimini Run

Sagaia (Darius 2)
Flicky

Crack Down

Hard Ball

Abrahms Battle Tank
Midnight Resistance
Sonic The Hedgehog
CD Rom

Magical Dinosaur Tour
Jack Nicklaus Golf

JB Harold Murder Club
Sherlock Holmes

Lynx

Ultimate Chess Challenge
Neo Geo

Sengoku (U.S. Version)
League Bowling (Jap)

anywhere in Europe.

Fax us at:

Call Direct Distributors: 010-1-203-395-0851 or
010-1-203-388-0084 or

Where can | get Game Boy, Geneses, Nintendo, Turbo Grafx, Neo Geo, Lynx and
more for prices 50% less than what I'm paying now?
Call Direct Distributors and get American Games at American prices;

In:Stocn vext Week:

23.00 Game Boy
22.00 Duck Tales 21.50
21.00 Mickey Mouse 22.00
22.00 Sneaky Snakes 22.00
21.50 Tasmania Story 20.50
20.00 Tail Gator 21.50
21.00 Sword of Hope 20.50
20.50 Genesis
22.00 Star Control 12 Meg 45,00
20.50
25.50 This Weeks Specials:
Game Boy
39.00 Jeopardy 21.50
45.00 Fish Dude 19.50
36.00 Batman 21.50
35.00 Super Scrabble 22.00
36.00 Maru's Mission 19.00
19.00 Revenge Gator 13.00
35.00 Shanghai 13.00
39.00
41.00 Super Famicom
35.00 Select titles only 50.00 each.
41.00
Genesis
27.00 PGA Tour Golf 40.00
27.00 Battle Squadron 20.00
41.00 Zany Golf 20.00
41.00 John Madden Ftball 33.00
Insector X 22.00
27.00 Ishido 20.00
Shadow Blasters 22.00
170.00 Fire Shark 25.00
150.00

All prices in US Dollars. Miniinum 48 pieces for Game Boy, 24 all else. Anything less
add $2. Larger quantities call! All games from the USA play in English and have
English instructions. All shipments are VAT and freight collect. We also export
American video game magazines, accessories, joysticks and more. We ship

Direct Distributors, 1491 Boston Post Road, Old Saybrook, CT. 06475 USA

We accept bank cheque, wire transfer, Mastercard, Visa, Discover & American
Express. There is a 2-4% charge for credit cards.

010-1-203-388-9699
010-1-203-395-0857
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THE MAIN EVENT

Europe's biggest show for leisure
computing.

87% higher trade audience than its nearest rivale
dedicated Trade Hall e 20% overseas visitors from 25
countries ¢ separate Consumer Hall ¢ prime Autumn
timing ¢ VIP Priority Visitor Pack ¢ exclusive CTW,
ELSPA and EMAP Images sponsorship * 4 days trade

and 3 days consumer ¢ major national press and S SRR N

media coverage ¢ London's premier exhibition stand space or visitor packs call
centre, the brand new Earl's Court 2 . 071 404 4844, Fax 071 404 0747
or send coupon to Neil Wood,

All combine to make the European Computer
EMAP International Exhibitions,

Entertainment Show 1991 the biggest and best in
12 Bedford Row, London

the industry. o " WC1R 4DU.

Name - -« =
JobTitle. - o -

Company

Address_ s

Telephone No

Fax No .

Q Stand Space
Q Visitor Space

[ please tick where appropriate ]
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Atari cool on STPC |EMAP pleads for mag rule on full game PD

Commodore
unveils brave
new World

The latest incamation
of CBM’s annual shop-
per event — the World
of Commodore Show
— was at last officially
confirmed last week.

The joint venture between
Commodore, Future
Publishing and ITP Exhibi-
tions will run from November
14-17th at Earls Court Il —
the first day being trade only.

Firms already committed
to supporting the event in-
clude Ocean, Electronic
Arts, Virgin Games,
MicroProse, Psygnosis and
Gremlin. Special features in-
clude a multimedia theatre,
games arcade, Christmas
shopping mall, creche,
seminars and a ‘CDTV city’.

Promotion for the event
will run in national media, as
well as Future and non-
Future computer titles.

This year's show will be
the 15th Commodore-
specific event of its kind.
“The World of Commodore
will be unlike any of its
predecessors. Its bigger, of-
fers a broader range, and will
have the maximum appeal
for retailers, consumers and
exhibitors alike,” remarked
Commodore’s UK boss
Steve Franklin.

The firm was keen to
stress, however, that it is still
firmly committed to the ma-
jortrade and consumer event
of the year, the European
Computer Entertainment
Show — which takes place
from September 5th-8th.

AM’G,..‘i, presents

- 17 November 1991
(= commodore

Consoles cut
Continued from front page
come in at the standard £399
price, Dixons has dropped
the Screen Gems pack to
£379.

The firm is also pressing
home its claim for a large
chunk of the cartridge soft-
ware market with a new pro-
motion on Sega and Ninten-
do games.

Buyers will be given a card
when they purchase a game.
They then have their card
marked whenever they buy a
game from Dixons and when
they have ten marks they can
send off for a free game.

JVC joins Sega

Continued from front page
ware can successfully strad-
dle different home entertain-
ment markets.

The JVC and Sega system
is due to be launched in
Japan in the first half of next
year, with the US following a
few months later — and
Europe likely to have to wait
until 1993.

The co-operative venture
has been under discussion
between the two firms since
December. They expect first
year sales of the system to
be worth two billion yen
($14.4 million).

Atari was last week
refusing to confirm
rumours that it is to
launch an ST with a
built-in PC emulator.

Such a product would
greatly enhance the ST’s
standing in the business
market, which Atari is deter-
mined to attack with more
vigour. There would be a
switch on the STPC which
could be used to swap bet-
ween the two operating
systems.

A spokesman for the firm
told CTW that the STPC pro-
ject is in fact two and a half
years old, adding that
“everyone thinks it's a good

idea’””. He would not,
however, be drawn on
whether or not the machine
would actually appear.

Atari's UK boss Bob
Gleadow told ST User that
there are no plans to release
the product this year and
opined that marketing the
product could prove difficult.

The firm’s US president
Sam Tramiel stated last
month that there would be a
great deal of activity on the
ST scene in 1992, with four
new machines due to ap-
pear.

At the moment, however,
it is not clear whether or not
the STPC is part of the brave
new ST world.

SPECTRUM
 ANSTRAD
CONIODORE
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ORION PICTURES CORP.
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EMAP Images last
week made an impas-
sioned plea for an ex-
tension to the con-
sumer magazines’
agreed ban on full-
game cover-mounts —
so that it covers PD
games too.

Full-game cover-mounts
stopped appearing at the
beginning of this month —
following complaints from
the trade that the freebies
were considered damaging
to retail software sales.

But Future’s Amiga Power
has already hit the streets

boasting three full PD games
instead, and EMAP is con-
cerned that this will become
the norm amongst 16-bit
magazines — with their
publishers possibly even in-
vesting in improving the
standard of PD product.

Indeed, EMAP is itself
already planning to put some
PD software onits nextissue
of CU Amiga — but is unhap-
py about being forced into
competing with Amiga
Power’s giveaways.

“As a person who has
beeninvolvedin thisindustry
for many years and whose
living is dependent on
revenue from software

houses, | am concerned at
the long term effects of giv-
ing away full games — com-
mercial or PD,” began CU
Amiga and ACE publisher
Garry Williams.

“l can only conclude that
this practice, if continued,
will be detrimental to my
advertising base. | believe a
demo will tie a reader in to
the eventual purchase of a
product. A game free of
charge will severely detract
from the perceived value of a
commercial product or tie.up
some of the time a reader
would spend playing com-
mercially marketed pro-
ducts.

AMERICA'S
TOP SECRET
WEAPON

Super-charged super-fighters who
risk all defending America against
the world's deadliest forces.

A combat unit of indomitable
strength and courage.

A rescue team of unparalleled
skill and daring
THE BEST OF THE BEST

A non-stop, action-packed
arcade style thriller based on
the heroic missions of the

world's most elite, superbly

trained commando unit...

the U.S. NAVY SEALS.

You have a number of perilous
missions to complete. Out-
manoeuver the enemy, destroy
hostile missile sites and rescue
the hostages.

You begin with the briefing
you may end with a victory..
it's the middle ground

that hurts!

OCEAN SOFTWARE LIMITED
6 CENTRAL STREET
MANCHESTER M2 5NS

TEL: 061 832 6633
FAX: 061 834 0650




