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System 3 battles Activision in £1m row

CALE: System 3 boss gunning for Activision

System 3 is set to em-
bark on a series of legal
battles with Activision,
remarkably claiming up
to £1 million of alleged-
ly unpaid royalties.

The firm is making a
number of separate claims
against the US games
publisher — whose manage-
ment was turned over to The
Disc Company at the beginn-
ing of last year.

System 3's disputes cen-
tre around a sales and
distribution deal that it sign-
ed with Activision back in
1987. It covered various
titles, including Last Ninja |
& I, International Karate,
IK+, Tusker, Myth and
Vendetta.

Having flnaHy split with
Activision in the summer of
1990, System 3 is now claim-
ing that it was never fully
paid for sales of its products
during the agreement, and
that some titles were releas-
ed when all rights had ac-
tually reverted back to
System 3.

For its part, Activision
categorically denies all
claims against it. Regarding
the £1 million, an in-
credulous Activision claims
that there is no way it sold
enough System 3 product to
owe this amount. Also, hav-
ing apparently never been
given -any documented
evidence to prove that the
original Activision/System 3
agreements no longer apply,

it refuses to accept that it no
longer has rights over the
titles in question.

No action had been taken
by System 3 up until now,
due to the changes in the
management of Activision. It
had sought to give the new
management long enough to
investigate all contracts in
full, so that agreements on
how much — or indeed
whether any — money was
owed could be reached.

The final straw for System
3, however, seems to have
come with the recent com-
pilation release Power Hits
— which features 10 of Ac-
tivision’s strongest back-
catalogue titles. Included on
the product is Last Ninja.

System 3 has reacted
angrily because it had ap-
parently made TDC aware
that it would immediately
dispute the appearance of
any more of its old titles. And
itisthe factthatitisthe ‘new’
Activision that has released
this latest pack that has
made System 3 consider
legal action.

The UK firm appears to
have taken the stance that
its attempts at sustaining
goodwill have proven unfruit-
ful — thus it is now consider-
ing legal proceedings overall
the separate disputes. Ac-
tivision, meanwhile, claims
that it was never aware of
goodwill at any time
“because we have never

received any co-operation”.

Show business: insane as it ever was

The show calendar
threatened to be
thrown into customary
confusicn last week as
a handful of companies
lined up autumn con-
sumer shows.

Erstwhile Database Ex-
hibitions director Rita
Keane, through her new
company CompEx, beat the
pack with an announcement
in last week’'s CTW. Now it
seems that CompEx is just
one of many firms looking to
get involved in the console-
fuelled, mercurial growth of
the games market.

e CompEx: The new outfit
headed up by Keane is
already presenting a well for-
mulated plan. It includes
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details such as dates and
venue, which, while seeming
obvious, are missing from
other proposals.

The Wembley Exhibition
Centre has been booked for
November 13-15th and Com-
pEx is in discussions with
various national publica-
tions plus the Channel 4 TV
hit Gamesmaster about
sponsorship.

Keane told CTW that a
number of leading players in
the market have already in-
quired about booking feature
stands.

e Blenheim/Dennis: The
ECTS organiser and the
publisherof Zero and Games
Zone have linked successful-
ly for the last few years to
produce the Computer Shop-

per Show.

Now the partnership is
looking to go full throttle in
the games market and take
on CompEx head-to-head.

It had looked at Wembley
for an event, but Keane'’s
booking has scuppered that
notion. Now it looks likely
that the team will incor-
porate a separate games hall
within the winter Shopper
Show which is due to take
place at Olympia on 19th-
22nd November.

Dennis’ managing direc-
tor Colin Crawford told CTW:
“We already have a strong
games element in Shopper
and to extend that and
separate it would be easy.

“What we also have is a
track record of attracting
over 50,000 people to a

show.”

 EMAP: After the disastrous
trade-only CES last vyear,
many people presumed
EMAP had bowed out of the
1992 competition. Last
week, however, Exhibitions
director Neil Wood announc-
ed its entry.

He told CTW: “We have a
tenancy option in London for
later this year. If we go ahead
with it, the show will be a
console and entertainment
based show but rather dif-
ferent to CES.

“Obviously one of the
lessons we have learned
from last year is that we
must talk in depth to people
about what the show is
before we start selling into
it2

¢ Future: The Bath magazine
publisher is not actually in-
volved in the battle, but that
did not stop it being dragged
into the rumour-mill.

At one stage the firm even
looked most likely to suc-
ceed, with an apparent book-
ing at Wembley and a lot of
support from major players.

Leisure director Greg In-
gham was, however, only too
happy to quash the stories,
in his own familiar, vehe-
ment style. “We’re doing two
shows, Amiga Shopper and
World of Commodore. We've
got the magazines, we've got
the venues and we’ll leave it
to the others to sort out their
function in life.”

In true show tradition, a
rather muddled picture is for-
ming. CompEx has definite

dates and definite plans, but
competitors are predicting
anything but a clear road to
success.

Shopperis an established,
respected event but Dennis
may find it tough persuading
the trade to commit to a pro-
posal that sounds a tad
reminiscent of the old PCW
shows.

All of them will find it
tough getting Sega and
Nintendo, the two firms
behind the boom, as neither
have been particularly keen
on shows of any kinds
previously.

it would seem that calen
dars throughout the country
are going to be thick with Tip-
pex before the situation is
sorted out.

Games Rumbled
The future of computer
and video games within
High Street giant
Rumbelows is hanging
in the balance, follow-
ing the firm’s decision
to pull out of electrical
retailing.

Thorn EMI, which owns
the chain, is making a ‘phas-
ed withdrawal’ from con-
sumer retailing, incor-
porating the Rumbelows
shops into its UK rental
business — which contains
the Radio Rentals, DER and
Multibroadcast outlets.

Losses of £16 million at
the end of its last financial
year have prompted the
move. The chain apparently
hasn’t made a profit since
1987.

The firm made a major
commitment to computers
and consoles in the autumn
of 1990, taking on a wide
range of Sega, Nintendo,
Atari and Commodore hard-
ware throughout its 450
stores.

Double tonic adds
fizz to EMAP ABCs

EMAP Images unveiled
a mixed bag of ABC
results last week, with -
Mean Machines and
CU Amiga emerging as
by far the best per-
formers.

The firm announced July-
December figures for six of
its publications, three of
them achieving rises, plus
the latest three month up-
date on the progress of The
One for ST Games.

Mean Machines turned in
a spectacular performance,
increasing its circulation by
no less than 53 per cent to
76,470. This, plus a four per
cent nudge upwards by
C&VG, to 89,195, has led
EMAP to claim with some
confidence that it now
dominates the rapidly grow-
ing consoles publishing sec-
tor.

EMAP IMAGES ABC SUMMARY

Title July-Dec 91 Jan~Jun ’91 % growth (on
previous period)

Mean Machines 76,470 50,098 +53%

CU Amiga 90,251 78,226 = 15%

C&VG 89,195 85,764 +4%

The One (Amiga) 48,407 51,625 —6%

ACE 40,722 45,266 —10%

Sinclair User 34,648 44141 —22%

Oct-Dec 91 July-Sep 91
The One (ST) 27,099 19,624 + 38%

The remarkable growth of
CU Amiga continues, mean-
while, with a 15 per cent cir-
culation rise meaning that it
has now reached 90,251.
Rival title Amiga Format is
expected to show arise next
week too (hitting 130,000),
thus showing that the Amiga
market is coping admirably
with the rise of consoles.

EMAP’s other Amiga title,
The One for Amiga Games,
dipped by six per cent to

48,407, whilst The One for ST
Games managed a quarter-
on-quarter rise of 38 per cent
during the upbeat October-
December period, taking cir-
culation up to 27,099.

ACE, meanwhile, con-
tinued to disappoint as it fell
10 per cent to 40,722 and
Sinclair User was well and
truly hit by the decline of the
Spectrum market — falling
22 per cent from 44,141 to
34.648.

CBM cuts jobs

Commodore faced up
to the pressures of the
recession last week,
with 10 redundancies
at its UK headquarters
in Maidenhead.

The cost-cutting move has
actually come at the same
time as the departure of
Peter Talbot, the firm’s
longtime national business
development manager for
government and education
who has joined Acorn.

The redundancies are
understood to have cut
across all departments, in-
cluding warehousing,
marketing, sales and ad-
ministration.

Commodore is keen to
stress, however, that the
cuts are. simply good
management, as the reces-
sion’s longevity continues to
beat all Government predic-
tions. Indeed, it is predicting
that its turnover for the finan-
cialyearending on June 30th
will be some 40 per cent up,
topping £100 million.

el  MASTERMIX 92 — THE BEAST IS BACK.....
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The competition bet-
ween spring consumer
events grows.ever more
fierce, with Blenheim’s
Computer Shopper
Show, Future’s Amiga
Shopper Show and now
EMAP Images all mak-
ing a contributiontothe
proceedings.

EMAP has joined forces
with  Blenheim PEL,
organiser of the Computer
Shopper Show to create an
Amiga Shopping Centre
within the Spring Shopper
Show at Olympia.

This puts it in direct com-
petition with arch publishing

rival Future, which runs its
Amiga Shopper show just
two weeks before.

The EMAP event, which
takes place on May 28th-
31st, will have the backing of
bothits Amigamagazines —
CU Amiga and The One for
Amiga — and will be public-
ised throughout its other
leisure titles.

EMAP marketing
manager Marc Swallow
commented: ‘‘Blenheim

have created a superb con-
sumer platform in the Com-
puter Shopper Show. With
the current strength of our
Amiga titles and Blenheim’s
obvious talents in the exhibi-

tions field, we are very ex-
cited at the prospect of what
will be a very successful
show within a show.”

Meanwhile, Future claims
that everything is running on
rails for its event, which has
the backing of Commodore.
The firm is looking for
around 100 exhibitors and at
least 25,000 visitors to attend
the show at Wembley on
May 15th-17th.

The firm’s Stuart Anderton
told CTW “It’s still in the ear-
ly stages yet, but everything
is going according to plan,
we're getting everything in
place. We're promoting the
show in all the Future titles,
which amounts to a quarter
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Now spring show rivalry simmers too

THE SPRING

COVIEN TSR
SHEEPER
SH@W

28-31 MAY
NATIONAL HALL, OLYMVIPIA

SHOPPER: Welcoming EMAP
of a million ads per month.
“We see our show as be-
ing 100 per cent Amiga and
however much emphasis the

Computer Shopper Show
puts on the Amiga it will still
be a multi-format show at
Olympia.”

ELSPA sticks with
Gallup — for now

The results of ELSPA’s
ballot on the future of
the software charts
have finally been col-
lated, but appear to
have proved in-
conclusive, providing at
least a temporary let off
for Gallup.

Thevote, whichtookinthe
opinions of all ELSPA
members, finished with the
members equally divided
between a distributor chart
and a retail chart.

For now, at least, the
Gallup chart will be main-
tained, but changes are ex-
pected to be made regarding
the way information is col-
lected.

ELSPA will. now hold a
council meeting with Gallup
to discuss possible
changes. The objectives of
the meeting include expan-
ding the data collection net-
work, studying the possibili-
ty of a European chart, and
providing analysis of market
trends by format in all ter-
ritories.

General secretary Roger
Bennett told CTW: “We're
maintaining a retail chart for
the foreseeable future. We
can’t stand still. We have to
improve upon it and obtain
data from a wider retail
source so we're negotiating
with Gallup as to what we
can do to improve the data
that is currently available.”

Konami hits home
formats with Griffiths
and Elite Il on board

Konami Europe has
finally appointed a
marketing manager,
and will soon start
publishing home com-
puter products in its
own right.

Pam Griffiths joins the firm
after a year as PR manager
for Mindscape. She will help
co-ordinate Konami’s move
into publishing on PC, Ami-
ga and ST — which should
start this spring.

Decisions on the first few
releases are currently being
made. There is no doubt over
its major autumn release,
however, which will be Elite
Il, a long awaited sequel to
the mid-80s game which still
ranks as one of the best
sellers ever on traditional
computer formats.

Historically, Konami has
licensed all its coin-op titles

GRIFFITHS: Konami addition
to firms like Ocean and,

more recently, Mirrorsoft.
From this year, however, any
coin-op conversions are like-
ly to appear via Konami
itself, and its coin-op only im-
age is intended to change as
more sophisticated home
computer products appear
throughout the year,
culminating with the release
of Elite Il.

Chains rattle out
half-time results

Leading High Street
chains WH Smith and
John Menzies an-
nounced their interim
financial results last
week, with somewhat
differing fortunes.
Whilst Smiths managed
to lift its pre-tax profits by 44
per cent from £34.9 million to
£50.1 million in the half year
to November 30th, Menzies’
saw its trading profit fall
from £6.7 million to £4.5
million. Arisein pre-tax profit
to £2.1 million was recorded,
but only due to an excep-
tional loss being taken into

account last time. Thus, im-
mediate City reaction to the
results left the firm’s share
price down 31 pence.
Menzies, quite understan-
dably, explained that trading
conditions were particularly
poor in the High Street,
where the core John Menzies
Retail business reflected the
depth of the recession.

Smiths, meanwhile,
achieved its improvement in
spite of weakness in the
music market, where its Our
Price chain was hit, and a
substantial decline in the
contribution from DIY outfit
Do It All.

US games

The latest attempt to
establish a games-
dedicated trade
publication in the US
has hit trouble.

Electronic Gaming Retail
News was launched in June
by Sendai Publications, but
will no longer be a monthly
publication after its current
February edition. Instead,
the title will become a rather
less frequent bi-annual af-
fair, appearing prior to the
Summer and Winter CES
Shows in Chicago and Las
Vegas.

EGRN was circulated to
the 15,000 top decision
makers and retailers in the
US, focusing solely on the
console side of the entertain-
ment software market.

“We simply didn't get the

kind of reponse we had
hoped for,”” commented
EGRN editor Steve

trade mag

Honeywell to CTW. “While
we gained a lot of response
from retailers, we didn’t get
the support we needed from
advertisers. | think people
with video games products
here think that they can
reach retailers through the
news-stands.”

Monthly status has been
taken away from EGRN after

EGRN: Lack of support

re-thinks

nine issues, with Sendai
claiming that overall the ex-
ercise stillmanaged to break
even.

The firm will now concen-
trate on its consumer titles
— Electronic Gaming Mon-
thly (which boasts a print run
of 350,000), Computer Game
Review, Megaplay and Super
NES Player’s Guide

Eﬂ.ﬂt‘fkﬁﬂgﬁ GAMING

Sega gets remotely interesting

Sega last week an-
nounced the imminent
arrival of a number of
new peripherals and
packages.

Leading the way will be
the long-awaited remote
controllers which are due for
UK launch next week. The in-
fra red devices will be
available for both the Master
System and the Megadrive at
£29.99 and £34.99 respec-
tively.

The Master System ver-
sion will work up to five

metres away fromthe TV and
the Megadrive remotes will
stretch to seven metres.

They both take four AA
batteries and a Sega
spokesman said that they
last “a very long time”.

Meanwhile three official
Sonic packs are on the way
to the UK. All have been an-
nounced already and stocks
of Master System and
Megadrive versions have
even sneaked into the coun-
try.

This Easter, however, the

official bundles for both
static machines and the han-
dheld Gamegear arrive with
re-designed packaging. The
packaging will also be a new
size as the firm incorporates
a few ecological conces-
sions. The old polystyrene
filling has been replaced by
cardboard.

The Megadrive Sonic bun-
dle will not change the con-
sole’s price. The Master
System version will sell at
£79.99 and the Gamegear
will move up to £119 with
Sonic.

Gollner’s a

Europress Interactive
managing director
Hugh Gollner has quit
the firm.

He leaves two years after
selling his own publishing
firm, cunningly titled Gollner
Publishing, to the Europress
Group which then formed
Europress Interactive.

He will still be workingina
consultancy capacity for the
division which, at the time of
Gollner’s departure, is home
to Amiga Action, ST Action
and the weekly title Games-
X.

Gollner told CTW: “I've
been working with these
mags for six years, ever
since | left school in fact and
| just fancy doing something
different. | think I'll go out
and get a life.

“Apart from continuing
with Europress as a consul-
tant, I'm not sure what I'll be
doing. Basically I'm open to
offers and I'm not ruling
anything out.”

Europress Group chair-
man Derek Meakin offered:

gonner at Europress

L.

GOLLNER: Bye bye Action man
“Hugh has been a major in-
fluence on the development
of the group, particularly in
the customising of new col-
our production technology
that gave us a head start over
our competitors.

“Another of his major
achievements has been
building Amiga Action into
one of Britain’s best-selling
computer magazines, which
is now showing con-
siderable potential as a high
export earner.

“| am pleased that Hugh

has agreed to continue work-
ing for us on a consultancy
basis. His skills will now be
available not only to his
former colleagues on
Europress Interactive but
alsotootherpublishingcom-
panies in the Europress
group.”

Gollner will not be replac-
ed immediately. The
Europress Group’s commer-
cial director David Hirst will
assume the role of
Europress Interactive
managing director until a
successor is appointed.
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Bandai pulls strings to cash
in on Thunderblrds revival

Thunderbirds are go
again! Or at least they
would be, if Bandai
could find the game it’s
looking for.

As an impressive 1992
licensing programme builds
up for the cult puppet TV
show, Nintendo’s UK
distributor is anxiously try-
ing to find an NES Thunder-
birds title which it saw
demonstrated at the Las
Vegas CES back in January
1991.

Whilst unsure whether the
product was ever released in
the US, or even completed,
Bandai is keen to track the
product down — with a view
toreleasingthetitle laterthis
year.

The reason for such in-
terest in the assorted heroes
of International Rescue is a
steady groundswell of opi-
nion that they might just
become a hot property this
year.

Since a regular re-run of
the series began on BBC2
jogged the ever-nostalgic

THUNDERBIRDS: Who'’s pulling the strings?

memories of the British
public, Universal Matchbox
has announced the arrival of
a diecast Thunderbirds toy
range in October.

This will strengthen a
licensing attack that already
includes a Fleetway Publica-
tions bi-monthly comic

(sales hitting 160,000), an
Adam Leisure LCD han-
dheld, toys from Tyco, Super-
jouet and Bluebird, sell-
through videos from Chan-
nel 5 and a West End show.

There is even talk of a
Hollywood movie being plan-
ned.

Acclaim adds paper weight to T2 promo

Acclaim revealed
another weapon in its
impressive Terminator
Il promotional armoury
last week, a link with
the Daily Mirror.

The game, which will ap-
pear on the LJN label, is not
actually due out until March,
but Acclaim is determined to
wet, if not positively drench,
the public’s appetite before
then.

The Daily Mirror's T2 week
will run for five days from
February 10th, concen-
trating on the Gameboy
rather than NES version of
the title. Each day, 30
Gameboy T2s will be prizes
in a competition.

In Scotland, the Daily Mir-
ror's sister paper, the Daily
Record is running the same
promotion. The Mirror Group
is spending £250,000 pro-
moting the week through TV

advertising and in total, the
promotion should hit around
12.8 million readers.

Acclaim has already
secured advertising space
on the front of the Ter
minator Il video (expected to
be seen by 15 million people
in its first three months of
release)and linkeduptodoa
day long promotion of the
game with Capital Radio on
February 26th.

MANAGER.

perience
videogames.

of:

SALES MANAGER

UBISOFT, one of the leading European software
publishers and distributors, is looking fora UK SALES

The Sales Manager, who will be responsible for sales
to national accounts and distributors, should have ex-
in selling games software or

The successful applicant is likely to be active within
the industry now.

Candidates must be enthusiastic about entertain-
ment software and videogames and welcome the
challenge of building success for the company’s
prestigious range of products.

Suitable applicants should send a CV for the attention

ROZENN LEARD

UBISOFT (UK) LTD

Saddlers House
100 Reading Road
Yateley
Camberley
Surrey GU17 7RX.

UBLISOFT

other

Entertainment Soffware

Virgin plays
its new CDs

Virgin Communica-
tions last week outlined
its immediate CD soft-
ware plans — including
the introduction of a
new label.

The firm has actually been
active in the CD field since
1987, but little has
materialised other than the
laser disc and CD-ROM title
North Polar Expedition,
which was recently included
on a pilot scheme for CD-
ROM in schools.

Virgin Multimedia is the
new label. This will handle
education and productivity
products, whilst Virgin
Games naturally looks after
the leisure catalogue.

The first two titles on
Virgin Multimedia are set to
appear this month — com-
prising of a CDTV version of
North Polar Expedition and a
CDTV music teaching pro-
gram called Musicolor. Both
will retail at £49.99.

Virgin Games dabbles in
the CDTV market this month
too, with the release of Spirit
of Excalibur (£29.99) —
which will also appear on PC
CD-ROM (£34.99) at the same
time.

Games’ imminent CD-
ROM release schedule con-
sists of existing PC titles
with multimedia
enhancements.

Wonderland, Zork Trilogy,
Infocom 4 and Supremacy
will all appear in March,
retailing at £34.99.

Ocean hails Caesar

Ocean has picked up
the European rights to
Virgin Games’ suc-
cessful Caesar’s
Palace Gameboy title
— in a bid to attack the
handheld’s significant
base of ‘older’ users.

Caesar’s Palace was one
of Virgin’'s earliest US
releases, and features black-
jack, roulette, poker and fruit
machine sub-games. It is
likely to appear in June/July.

“We've been looking at
products that will appealtoa
different agegroup than
things like Robocop. There
are apparently a lot of older
Gameboy owners out there,”
commented Ocean’s Dean
Barrett to CTW.

Ocean’s Gameboy port-
folio currently consists of
Robocop and Navy Seals,
with Mr.Do imminent. As

|

CAESAR’S: Ocean has a gamble

well as Caesar’s Palace,
releases for later this year in-
clude Hook, Addams Family,
Super Hunchback and
Robocop II.

Ads up for grabs
at busy Nintendo

Nintendo’s advertising
and marketing strategy
is currently onthe move
both in Europe and the
uUs.

In the States, Bill White,
the manufacturer’s longtime
director of advertising and
public relations, has been
promoted to the new posi-
tion of director of marketing
and corporate communica-
tions.

His new job will involve
“focusing on the develop-
ment of new licensing oppor-
tunities for the video game

company in the entertain-
ment field, including televi-
sion, movies and theme
parks”.

Meanwhile, two advertis-
ing agencies, Publicis and
Young and Rubicam Paris
are to compete for Ninten-
do’s Super NES account —
believed to be worth about
$40 million across Europe.

Both companies already
do some work for the
manufacturer and it is
thought that Nintendo may
eventually decide to split its
business, using one agency
for the UK and the other for
the rest of Europe.

CAN YOU HANDLE IT?
THENEW STAR-CURSOR.
ACOMPREHENSIVELY

GUARANTEED

MINI CONSOLE JOYSTICK SYSTEM

voTeD NO 1 JoysTicK
FOR CONTROLABILITY & DURABILITY

WE ARE NOW LOOKING FOR
DISTRIBUTORS IN ENGLAND, WALES,
IRELAND & EUROPE
TO SELL OUR NEW PRODUCT

Contact: BRIAN McMILLAN (Sales & Marketing Director)
Micro Leisure Ltd., 16/32 Berkeley St., Glasgow G3 7DW.

Fax: 041 221 7599.

The STAR-CURSOR is
no ordinary joystick! It’s
the ‘Real McCoy’ (at a

realistic price the

customer can afford).
Compatible with Sega

Mega Drive.

Also compatible with

Amiga, Atari, Com-

modore & other makes.
Only available from:

MICRO LEISURE SCOTLAND

Telephone: 041 221 8944
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These are just some of over 120 exhibitors who will be at ECTS
Spring '92. Make sure you're at the Business Design Centre,
London on April 12, 13 and 14 to meet and do business with all
the leading international hardware vendors and software
publishers. ECTS Spring '92 is Europe's definitive trade only
event for the computer and video games industry. Simply clip the
coupon or phone Lynne Davey now on 081 742 2828 for your
FREE exhibition tickets.
It could make the difference to your business this year.

ECTS
European Computer Trade Show, April 12-14, Business Design Centre, London.
Blenheim Online, Blenheim House, 630 Chiswick High Road, London, W4 5BG
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Tradewest lines
up SNES double

More details have
emerged of US
publisher Tradewest’s
plans to establish itself
in the European
marketplace.

Having already revealed
its plans for a five-pronged
1991 attack on the 8— bit
NES with games such as
Battletoads and Indy Heat,
the firm last week announc-
ed quite a double on the
16-bit Super NES due to be
launched here in May.

Not surprisingly, Bat-
tletoads (currently one of the
hottest Nintendo properties
in the world), will be among
the early releases and this
will be coupled with Super
Double Dragon — an up-
dated version of Tradewest’s
biggest success of all time.

Tradewest’s president,
Byron Cook told CTW: “The
Double Dragon franchise is
one of the all time greatest in
the entertainment software
industry’s history,

generating hundreds of
millions of dollars in sales.

“Super Double Dragon
has quietly been in the works
for well over a year and is
nearing completion. It is our
hope that it will drive hard-
ware sales the way our
original Double Dragon did
back in 1988.

“Combining Battletoads
and Double Dragon should
give Tradewest International
the strongest one-two punch
in the industry.”

Previously, Tradewest has
attacked Europe through
licensing product, but now it
has set up an international
division to handle the job.

Tradewest International is
using the management
facilities of Paris based
publisher The Disc Com-
pany. It is keen to stress,
however, that although TDC
handles the Activision
brand, Tradewest Interna-
tional is a totally separate
project, with Tradewest be-
ing the only brand on its for-
thcoming products.

Psygnosis shuffles

Psygnosis has ap-
pointed Maggie Good-
win as its marketing
manager — something
that it has previously
done without.

The fact that the position
is a newly created one is par-
ticularly strange considering
that with Lemmings the
publisher pulled of what was
undoubtedly the marketing
coup of 1991.

Goodwin joins the firm

with a background in
“marketing, advertising and
PR”.

Other changes within the
Liverpool software house
see Diane Lefley being pro-
moted to the position of
European sales manager
and Sue Campbell taking
over as UK sales manager.

This apparently leaves
sales director Dave
Crawford with nothing to do
and he wonders if anyone
fancies a round of golf.

Printer duo get busy

Big rumblings in the
printer market from
Seikosha and Fujitsu
this week, with
Seikosha launching a
new low-end model and
Fujitsu announcing a
series of premier
dealerships.

Seikosha’s new entry level
machine is the SP1900 Plus
— a nine pin dot matrix
machine with a price of £155.
The firm is looking at the
education and small
business markets.

Features on the machine
include a speed of 192 cpsiin
fast mode, 160 cps in draft
and 40 cps in NLQ. It is fully
compatible with Epson
FX850 and IBM Proprinter Il.

Meanwhile, back at Fuijit-
su, the firm has appointed 50
new printer dealers and

mounted a nationwide end
user promotion.

Each new Premier League
dealer will be given
demonstration stock,
special POS and leads from
new ads and direct mail-
outs. A series of open days
are also being planned.

Fujitsu dealer marketing
manager George Zervos
commented: “The dealer
open days will provide the
main focus to the first part of
our new campaign. We will
be mounting regional radio
and local press promotions
aimed at bringing extra
potential customers into par-
ticipating dealers premises.

“Fujitsu technical, sales
and marketing personnel will
attend these special days
when we will be offering at-
tractive deals to purchasers
of Fujitsu products.”

Logi grabs Gravis

Logitech is set to make
an impact in the world
of joysticks after ac-
quiring a 44 per cent
stake in Canadian PC
stick specialist Gravis.

The firm will now be handl-
ing sales and marketing of
Gravis products through its
European subsidiaries. After
taking out a convertible
debenture option Logitech
could end up owning a con-
trolling 58 per cent of the
firm.

A survey taken by the firm
has apparently revealed that
the joystick market has an
annual growth rate of 30 per
centin Europe as opposed to
16 per cent in the US.

ateka| TAPE RACKS

8 Station Road Industrial Estate, HAILSHAM
East Sussex BN27 2ER, ENGLAND

Fax No. 0323-843366

Tel. (0323) 845880
Telex No. 87622 ATPYRO G -

UNIVERSAL RACKING FOR
COMPUTER
SOFTWARE

Size of box no longer

a problem!
Up to 10 shelves

Gne®
e\

— fully adjustable in
5cm or 2” increments

Size 180cm high x 109cm wide

X 38cm deep.

71”h x 43"w x 15"d
Can be placed back to back for central

-aisle display

All metal construction

Coated in white epoxy polyester
We can provide MC or CD grilles to fit

shelves

SPECIAL OFFER

£175.00

Exworks excl. VAT

WITH 6 SHELVES

Benefit from our long standing

experience and top quality

TRUST
ATEKA’S
NAME &
QUALITY

Also available: Lockable Metal Arms for LIVE DISPLAY

ASK FOR DETAILS INCLUDING A VISIT FROM OUR MOBILE DEMONSTRATION VAN

Raffaella Ettorre, who will
now be director of Gravis
Europe, commented: “A low
end joystick has a life expec-
tancy of around three mon-
ths — or about 100 hours of
use — which has created a
huge replacement market.
What we are seeing is that
users, on average, purchase
up to three low end joysticks
before moving up to buy from
middle to high end product
manufacturers such as
Gravis, in order to find a unit
that lasts.

“Logitech’s financial par-
ticipation in Gravis will lead
to strengthened co-
operation that will create
future synergies in the form
of an extended product line.”

UK window for Silmarils

French publisher
Silmarils, formerly an
affiliate of Palace Sofft-
ware, has broken away
to form its own UK of-
fice.

The venture is being head-
ed up by Richard Hennerly
who also left Palace recently
after a stint as marketing
manager. He has establish-
ed his own company called
Daze which will act as
Silmarils’ sole UK agent and
may even look to publish
titles itself in the future.

The first product to go
through Silmarils UK will be
Storm Master, due out on
Amiga, ST and PC in mid-
March. This will be followed
by a compilation in April.

Four other new titles are
planned for 1992 and two
more compilations are also
in the pipeline.

Hennerly commented to
CTW: “Their product tradi-
tionally does much better in
Europe thanin the UK but we
aim to change that. | think
that this will be the year
Silmarils really break
through over here.”

Gods smile on Renegade

Renegade has an-
nounced its first con-
sole product for Europe
and the US, licensing
Gods to Mindscape.

The game will be publish-
ed through the US firm —
which is a third party
publisher for both Sega and
Nintendo — on the
Megadrive and Super NES.
There will be no 8-bit ver-
sions of the game.

Other titles are expected
to follow from the Bitmaps’
publishing label, although
nothing else has been an-
nounced yet. Gods will reach

the Megadrive at the end of
the year and the Super NES
in early "93.

Renegade boss Tom Wat-
son told CTW: “We're only
doing 16-bit versions of the
game, apart from taking into
consideration just how
much of the 8-bit market is
left, it's an extremely com-
plex game and todoit justice
you need 16-bit technology.

“We’re doing our own
Sega development here, so
this is just seen as part of a
continuing process as faras
we’re concerned, rather than
a solitary publishing oppor-
tunity.”

Prism reflects surprise growth

Prism has announced a
confident set of interim
financial figures for the
six months up to the
end of September 1991,
with both turnover and
profits well up.

Pre-tax profits were up by
23 per cent from £303,000 in
the corresponding period in

1990 to £374,000. Turnover
increased from £5.2 million
in the same period in 1990 to
£5.8 million — ariseof 11 per
cent.

The group’s core business
of records and computer
games apparently perform-
ed well, with claims that the
firm’s Pocket Power soft-
ware range has now sold
over 500,000 units.

Sussex.

Private Medical Insurance).

an advantage, although

equally.

highly creative and challenging

create the best products.

software for the Nintendo

and home computer formats.

Exciting career

oggortunities

at Mindscage

Due to continued expansion of our internal development
team we have immediate openings for programmers and
graphic artists to join our modern development studio in

Programmers

Salary: based on experience +
Benefits (including Pension &

:  There are immediate openings

«  for experienced 6502, 68000 or
5 65816 programmers to work on
¢+ high profile Super NES and Sega
+  Genesis games for worldwide

« release. Previous experience of

E cartridge development would be

applicants with a-high quality
track record in floppy disks
development will be considered

As an International company, there are E
future opportunities for staff exchange .
programs with our California office as 5
well as the opportunity to work on the .
leading edge of game technology in a .
Interested? Please send a full CV and a hand written covering
atmosphere. All staff have top of the letter, with product samples as appropriate, to:
range development systems and access
to the best hardware and software to

Mindscape is the European subsidiary
of The Software Toolworks, one of the
world’s largest integrated publishers of

Entertainment System®, Super NES®,
Sega Genesis/Mega Drive®, CD ROM
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Phil Harrison

Software Development Manager

Mindscape International
Priority House

Charles Avenue

Burgess Hill

West Sussex RH15 9PQ.

circumstances.

As a company we are a market leader in CD ROM
products and are committed to further
development in this exciting growth area.

There is an immediate opening for a programmer
with experience of IBM PC’s, C or C++ and 80x86
assembler. The successful candidate will be
responsible for the creation and mastering of our
CD ROM products and the maintenance and
upgrade of our existing titles. In addition, duties
will include liason with our CD ROM pressing
companies and mastering existing floppy disk
products onto CD ROM and Amiga CD
ROM/CDTV using our in-house CD WORM drive
and mastering facilities.

All applications will be treated in the strictest confidence.
Relocation expenses will be available under certain

Graphic Artists

Salary: based on experience +
Benefits (including Pension &
Private Medical Insurance).

To complement the high
standard of staff already
employed in house, Mindscape
is seeking additional quality
Artists and Animators.

Successful candidates will be
working on leading edge CD
ROM, Super NES and Genesis
games with some of the best
programmers in the industry.

CD ROM Programmer/
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The ultimate input device for
Designers and Artists using
286, 386 or 486 based PC’s

THE 5"x 5" GRAPHICS TABLET
THAT’S 2 PRODUCTS IN 1

Break the mouse

barrier with the2in1

The Naksha 2 in 1 is truly two
products in one. Use the tablet to
realise your artistic talents with Deluxe
Paint || Enhanced, the high resolution
colour paint package, or Design with

Autosketch from AutoDesk,

— World leaders in CAD

application software. Featuring the special absolute

positioning feature the 2 in 1 will improve your

cursor control instantly, increasing your speed and

accuracy in any application.

£199.

DESIGN

AutoSketch

The precision technical illustration

tool for any industry; mechanical,

electronic, chemical, and civil,

automotive and aerospace

engineering. As many as ten .
layers are available on a single B
drawing. Dimensions can be

associated or automated in a dialogue box. This popular
package is a fast and comprehensive introduction to CAD.

£

AUTOSKETCH

nqkbhq Available from all go

Deluxe Paint Il
Enhanced

Use the 2 in 1 to produce computer
generated works of art with Deluxe
Paint || Enhanced, the new improved
version of the best selling paint
package. Features include; poster
sized printouts, picture preview before
opening, colour cycling to introduce
animation effects, 3D perspective, 7
levels of magnification, a complete
range of shape & line tools & many
brush modes.

od computer dealers

Naksha UK Limited, 29 The Wharf, Warrington WA1 2HT. Tel: 0925 56398 Fax: 0925 574375

Price excludes VAT. E& O E.
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NEWS ANALYSIS: THE UK ENTERTAINMENT SOFTWARE CHARTS

CHART TORQUE

A recent ballot amongst ELSPA members has left the Gallup chart grimly hanging on to its position as the industry-
supported provider of entertainment software sales research. Herein, CTW examines the effectiveness of the current

system by asking 10 key people on the inside — and the outside — of the market...

CcTw

Steve Carsey
Gamesmaster, Channel 4

Peter Molyneaux
Bullfrog

Larry Sparks
Acclaim

Richard Steele
Centresoft

Roger Bennett
ELSPA

1. How do you currently rate
the accuracy of the Gallup
chart?

‘““As a spokesman for
Hewland Internationall can’t
say how accuratethechartis
but | can say that
Gamesmaster has had an in-
stant effect on it. On a
distribution chart we
wouldn’'t be able to im-
mediately gauge the suc-
cess of the programme.”

“l don’t think it can be a com-
plete representation of what
happens, just from the ex-
perience we've had from our
own products.”

“l view it with some scep-
ticism because of the
reporting-in procedures they
have, which | think are ques-
tionable.”

“Not very highly, the retail
sample is not big enough. It
represents a fair number of
stores but it’s not represen-
tative of what’s happening in
the market.”

“The source of data is cur-
rently very limited, therefore
it cannot be seen to be suffi-
ciently accurate as to be
credible yet. But, it is accep-
table to a limited number of
industry interests.”

2. Name the major change, if
any, that you would like to
see?

“| feel that the only way it can
be made more accurate is to
get more Gallup machines
into the shops and into
places like Dixons.”

“I believe that the majority of
samples are taken from
around London area, so ob-
viously the thing is to
broaden the net.”

“| strongly believe that the in-
dustry needs a chart. What it
needs is the introduction of
EPOS machines into larger
areas where the majority of
business is.”

“I would like to see it include
retailers such as GameVi-
sion and Boots.”

“A means by which we can
keep up with retail patterns,
and ensure not only access
to multiples but in-
dependents and other
retailers to0o.”

3. Would you like to see the
Gallup chart used as a pro-
motional tool for the market,
and if so, how?

“At one point we considered
using charts in the program
butit was more hassle thanit
was worth, having to edit it
all the time. So we decided
against it, but we may do it
on the second series. | would
like to see the chart given
more exposure outside the
dedicated magazines.”

“It would be lovely to see, but
in reality | don’t think the
papers would be interested
in running a chart. | think
there’s just a general apathy
on behalf of the major

‘media.”

“It’s important as a promo-
tional tool, it's always good
to use information to help us
and show how successful
we are in the market.”

“I’'m more interested in it be-
ing accurate for the trade,
but it's good if it can be used
for promotional purposes.”

“Yes, when it's accurate
enough to satisfy people
from the sample point of
view, it will no doubt become
a very useful PR tool.”

4. Do you think the Gallup
chart should concentrate on
fewer market sectors to im-
prove accuracy and reduce
cost?

“It would be wise for ELSPA
and Gallup to look at what
the growth areas of the

‘market are, 8-bit is near

enough down and out and
consoles are rising.”

“It would be tempting to cut
out 8-bit, the key is, if they’re
going to extend the number
of stores, to make it as sim-
ple as possible.”

“There are too many sub-
divisions which are not need-
ed, there should be clear dif-
ferentiation between hand-
helds, consoles, and 16-bit
computers. No one pays at-
tention to all the different
charts to be honest.”

“] think we need it. It would
be a shame to cut down the
number of charts, they're
there for the right purpose. A
PC chart is important for in-
stance because it's
understated in the normal
chart whereas some stores
sell quite a lot.”

“When the data is collected
it all goes into the system
anyway, so publishing it
isn’t an extra cost. It’s not a
question of what Gallup col-
lect — it's a question of
what the industry requires
in terms of information.
Those that subscribe to the
chart want as much as
possible, It's a minimal cost
— it probably costs £10 to
publish extra charts.”

5. Do you think a distributor
chart could be an effective
substitute for the Gallup
chart?

“l can see how a distributor
chart would be more ac-
curate in some ways, but it’s
not able to give us an im-
mediate response to the pro-
gramme.”

“We used to get the
Leisuresoft chart and, in a
way, it was good for a short
term picture, but a
distributor chart never
shows the returns on a pro-
duct.”

“Not really, because it will be
biased towards the
distributor, a combination of
distributors might stand a
better chance of working.”

“It's not a substitute, what

we needisanaccuratechart. .

Distributor charts have their
uses, but it really should be a
retail chart.”

“That remains to be seen,we
shall find out. There is every
possibility that we may run
one alongside the Gallup
chart. Whatever we do we
should produce a chart that
is representative of the
market at that time.”

6. Would it worry you if con-
soles sales were not
monitored?

“It doesn’t worry us because
if we do feature charts in the
future, we’ll cross that bridge
when we come to it. But it
would be foolish to ignore
them because they get the
most attention.”

“Yes, because that’s the big
growth area and it has to be
monitored very carefully. It
will be interesting to see the
battle between Sega and
Nintendo when the Super
NES is launched later in the
year.”

“Yes it would. We need to
monitor them accurately.
The real world out there now
takes the console market
seriously, so we need a chart
for it.”

“Yes, | think that would be a
problem.”

“Yes, | think it would be a
shame if it wasn’t part and
parcel, given the importance
within the market. It’s a very
useful guide for promotion of
the industry.”

mats number one, and what
was number one before
that?

Il (correct)”

Simpsons (wrong).

7. Do you subscribe to Char- || “Yes” “No” “No” “Yes” N/A
talk?
8. What s the current All For- || “Don’t know” “Don’t know” “WWF (correct), Terminator | “WWF (correct) and The | “WWF(correct) and Lemm-

ings (wrong).”

9. Do you think a UK chart is
losing significance because
of the emergence of a Euro-
pean marketplace?

“Very possibly. One of the
reasons that we don't
feature the chart is that we
hope to sell the programme
abroad.”

“It would be nice if we could
get a true European picture,
but at the moment we have a
hard enough time getting the
UK chart together.”

“The UK is important
because we need to know
what is happening in our ter-
ritory. But now we need to
take the blinkers off and
look further afield.”

“It’s still significant. It would
be great to have information
on Europe, but | think that
would probably be a bit

‘| costly.”

“Yes it is losing significance
amongst publishers, but that
isn’t to say it isn’t
significant.”

10. Do you think the Gallup
charts influence sales?

“Not much, there’s so much
hype that goes into the lead
up to a game’s release. If it
gets to number one it can be
a help, but generally it's a
reaction to the field rather
than the other way around.”

“l think they must do, but it's
hard to answer because
we’re at the wrong end of the
retail business. If they don't,
they should.”

“The product and the quality
of the product influence
sales. The chart position is
an after effect and all it can
influence is a firm’s track
record.”

“Charts can influence sales,
although | don’t know
whether the Gallup chart
does or not. Most chains do
their own charts and the
titles are promoted around
that, but | don’t know if they
base them on the Gallup
chart.”

“Yes, there’s no doubt that
when kids look at the charts
in a magazine it can in-
fluence sales.”
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John Pinder
Gallup

David Hancock
The Daily Mirror

Dave Perrett
Game Ltd

Archer Maclean
Developer

Alan Dickinson
Dixons

1. How do you currently rate
the accuracy of the Gallup
chart?

“Given what we’re sampling,
it's very accurate indeed. We
don’t have data from Boots
yet but we're hoping they will
join later in the year, and
we'realsoplanningtolinkup
toevery Virgin store in April.”

“Wedon'tusethechartatall,
we take the Leisuresoft
charts, but Gallup have never
approached us to take the
chart on.

“It would have been nice
to have been made aware of
the existence of the chart.”

“l would say that the charts
are 80 per cent OK.”

“Well, there’s not much else
to go on. It’s one of the only
ways | have of knowing how
well the product I've been in-
volved in has done.”

“The accuracy of the chart
is only as good as the
number of people that put
into it.”

2. Name the major change, if
any, that you would like to
see?

“The major change would
have to be to increase the
number of retailers we're
covering.”

“I would like to see the All
Formats scrubbed and
replaced by just an Amiga
one, an ST one etc.

“l would like to see actual
sale volumes published, but
that will never happen.”

“l would like to see the video
games charts have a little
more definition and detail in
them.”

3. Would you like to see the
Gallup chart used as a pro-
motional tool for the market,
and if so, how?

“Definitely, yes. We see
them as having two func-
tions — as market research
and as a promotional tool”

“It is to a certain extent, but
I'd like to see it done more
often.”

“In many ways it already is,
because | often read articles
with publishers saying ‘look
we’ve been number one for
two weeks’ etc etc.”

“The only people that see it
as a promotional tool are
the publishers within it. The
industry has come of age
anyway, it's the fastest
growing retail sector, but
maybe the organisation
within is not up to scratch.”

4. Do you think the Gallup
chart should concentrate on
fewer market sectors to im-
prove accuracy and reduce
cost?

“It might be better to focus
on one or two tables, if you
look at lots of different
charts it's not as effective as
a marketing tool.”

“Yes, | think it should be
reduced to three or four top
formats.”

“No, | think they already do
most sectors quite well.”

“Yes | do, because it would
make for a more realistic
picture. For any sort of data
to be worth anything, it has
to be credible.”

5. Do you think a distributor
chart could be an effective
substitute for the Gallup
chart?

uNo!n

“Absolutely not.”

“No because there are so
few distributors that deal in
real bulk.”

“As we know it’s possible to
load up retailers with pro-
duct, so sell throughis a bet-
ter way of measuring it than
sellin.”

6. Would it worry you if con-

“It would obviously be crazy

“Yes, | think they should be

“l would very much prefer to

“I think that’s one thing that

soles sales were not| not to monitor console included.” see them monitored.” needs to bedone.”
monitored? sales.”

7. Do you subscribe to Char- || N/A s “No” “No” “No”

talk?

8. What is the current All For- || N/A — “WWF — don’t know” “WWF — don’t know” “Don’t know”

mats number one, and what
was number one before
that?

9. Do you think a UK chart is
losing significance because
of the emergence of a Euro-
pean marketplace?

“l don’t think it’s losing
significance. Each territory
likes to have its own chart.”

“No, | don’t think so.”

“l would like to see a
separate European chart
and UK chart.”

“It may well be, but is it of in-
terest to people in the UK
market to know what’s
number one in Italy?”

10. Do you think the Gallup
charts influence sales?

“If the chart is given enough
publicity and exposure then,
yes, it does influence sales.”

“Yes it can, because for a lot
of peopleit’s theironly guide.”

“Marginally, it's hard for me
toknow because they try and
keep them out of my way.”

“Not really, the charts are
retrospective rather than
forward looking.”

PRECISION
DISTRIBUTION

LTD

Distributors and Exporters of
Amiga, IBM Compatible and
Mac Software for business

and leisure.

For our latest trade

price list call:

Rue Luxton or Paul Burgess
on 081 543 3500
or Fax: 081 543 2255.

International Customers call:

+ 44 81 543 3500 or Fax: + 44 81 543 2255.

Precision
Distribution
Limited

East House

East Road Ind Est
East Road
London SWI9 1AR
England

Bob Matthews
Tel: 0843-593341

during normal shop opening
hours.

Shop?

Ever dreamt of
owning a Computer

Want to Live by the Sea?
Now’s your chance!

Due to a change of lifestyle | am forced to sell my two
computer shops in the Ramsgate and Margate areas of
Kent. Both shops are aimed at the home computer
market and cater for most makes of Computers, stock-
ing both hardware and software. The whole business
currently turns over circa £350,000 at approximately
25% GP with room for improvement and expansion.
Catchment area of approx. 350 sqg. miles; population of
approx. 100,000 people.

Each shop may be purchased separately or the whole
business can be purchased in
its entirety. For further details
please contact:
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FROM OUT OF THE GLOOM A

THE COMPUTER EX
THE SHOW

THETIME..........c.cccocereremcermsmcenssmccessssnsnnnen 16-17-18 OCTOBER 1992

THEPLACE.......cccccccrrrcrrrrcersrncsrssnenee.. VENUE TO BE CONFIRMED
THECROWDS.....iciciiiisiinii s viitiins s oo 2 it IMASSIVE
THEONE.......ccccrerrrrerrrcrrrrcrssaennnnenn. YOU CAN’T AFFORD TO MISS
THEPRICE........c.cccimmmcceniscsissssasassinec=oee: FROM £554 (2M ' 2M)

DO YOU DEAL IN?

SP, ECTRUM BOOKS AMSTRAD
GAMES HARDWARE

1 EVERY HOUR ON THE HOUR — EVERY DAY »
* 3 AMIGAS °
®*614” COLOUR TVs o
® 6 STEREOS °
®* 3 MEGADRIVES e
® 3 £100 CASH PRIZES »
* 3£100 VOUCHERS (TO BE USED AT THE SHOW)
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N EXTRA VAGANZA ARISES

RAVAGANZA SHOW
OF SHOWS

N

2MTRS x 2MTRS £544
2MTRS x 3MTRS £807
3MTRS x 3MTRS £1,185
4MTRS x 2MTRS £1,059
4MTRS x 3MTRS £1,163

ABOVE STAND PRICES INCLUDE SHELL SCHEME, CARPET,

1 SPOT OR 5ft. FLUORESCENT TUBE and 1POWER POINT.

ALSO INCLUDED IS COMPREHENSIVE INSURANCE.

ADVERTISING

e OVER 100 FULL PAGE ADVERTS IN THE
BEST COMPUTER MAGAZINES

e 700,000 MAILSHOTS FROM OUR DATA
BASE OF 700,000 COMPUTER USERS

e RADIO SLOTS AROUND THE COUNTRY

+ +PLUS MANY OTHER PROMOTIONAL
IDEAS, SPECIAL GUESTS etc.

DARE YOU MISS THE SHOW OF THE DECADE?

COMPANY NAME
COMPANY ADDRESS

POSTCODE
CONTACT NAME TELEPHONE

SEND TO: SOUTHERN EXHIBITIONS at: 50 GRAND PARADE, BRIGHTON, E. SUSSEX BN2 2QA
OR CONTACT: VIRGINIA on: FAX: 0273 695694
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LET’S TALK ABOUT HEX BABY

Can fledgling publisher Hex save the world with its combination of environmen-
tally friendly software and kickin’ dope sounds? Or are we already doomed?

RONNIE DUNGAN gets on the one...erm...homey...

that games which

glamourise the idea of
blowing people up, shooting
people, flying warplanes
aren’t necessarily a good
idea.

It’s not that kids are likely
to go out and do exactly the
same, but it gives them the
impression that it’s all make
believe, when in fact it’s all
too real.

As long as it's the good
old Brits or our good chums
the Yanks giving the Viet-
Cong, other communists, or
a few Nazis a bashing then
that’s OK, that’s not bad
taste is it?

If it's people we don't like,
such as the nasty IRA or
anyone else doing the
shooting then that’s not on,
it's an affront to public
decency and good taste.

What’s needed is a love
thang. People, we've got to
getalove thang going here, a
vibe, one love with each
other, you know the sort of
thing.

The only thing is, love
thangs tend not to make
money in the software
business, blowing people up
may be obscene but it’s
great fun by all accounts.
Combine it with some ele-
ment of hipness and you
may have something.

What then, could be hip-
per than a pop star? Even the

I t's regularly been noted

Bitmap Brothers never
managed to scale such
heights. Hex, on the other
hand, already has.

The label is a joint venture
between a video production
firm called Hardwire and DJ
group Coldcut, which has
had hits with Yazz and Lisa
Stansfield, and is also a suc-
cessful production team.

Top Banana is the first
product from the firm and
will be accompanied by a 12
inch single and video called
Global Chaos featuring
sampled sounds from the
game. The basis of the game
is that you have to spread
love, not bullets, using the
central character KT.

A very sound idea and,
with the involvement of Col-
dcut aswell,one which fits in
nicely with current rave
culture. Ravers tend to love
people a lot, mostly because
they’re too out of it to do
anything else.

Hex’s involvement in the
software market only stret-
ches as far as a couple of
dodgy games released with
Cambridge Software, for
which, it claims, it hasn’t
been paid yet.

As Hex marketing director
Robert Pepperell explains:
“In a way it’s quite good that
no one has ever seen or
heard of the games because
they weren’t very good. Top
Banana is the first title that

we have produced and writ-
tenourselves, we will alsobe
looking to publish other
people’s product as well.

“The video business is
very similar to the computer
business. We recently got a
job producing titles for LWT,
and we got the job because
we sentthemin a copy of the
game. | don’t see our com-
puter software runningas an
isolated business onits own.
We’re releasing a record and
video with the game and we
see a merging of different
mediums. It’s happening
already, and we will help to
push it forward.”

Blob a job

MI is currently taking

care of distribution of
the Hex title, a firm known in
the industry for doing...this
and that. Although the lads
at Hex may have carved
themselves a very suc-
cessful career making those
funny moving blobs on the
wall at raves, they need a bit
of a leg up in the games in-
dustry.

“It's difficult to make it
alone because we haven'’t
got many staff at the mo-
ment, but hopefully we have
a long term relationship
developing there. Basically
we went with DMI because
they were the only ones who
rang us back and came down

toseeus.|likethembecause
they’re very energetic and
hardworking.”

Now, Hex won't like this,
but it has to be mentioned
that it might be beneficial if
Coldcut could muster up
another big hit, because it's
been a while, and if Tammy
Wynette can do it so can
they.

If that happens then KT
will become the first com-
puter character to hit the
charts which will just about
rubberstamp the arrival of
computer games as a youth
culture phenomenon. A live
Top of the Pops appearance
may present a bit of a pro-
blem though.

The presence of the
record and video means that
TV and Radio stations have
an added incentive to get in-
volved with the game, and at
the moment the computer
game may well be more in-
teresting than the record to
them.

“Radio and TV stations
are run by people over thirty
who haven’t perhaps been
aware of computer games
before. But this Christmas
there was Sega and Ninten-
do and all these computer
ads all over the TV and it
came as a bit of a shock to
them. It generates interest in
the record when we tell them
about the game as well.”

Just eighteen months or

TOP BANANA: Hex-rated
maybe even a year ago, that
last sentence would have
read the other way around,
which just goes to show how
hip games have become.

If reviews count for
anything other than ad
revenue, then Top Banana
will do reasonably well for
the firm. But, as Coldcut
know only too well, the pro-
blem will be following it up.

At the moment, with the
video production team much
in demand, the firm is stret-
ched, so to release a suffi-
cient amount through the
year means employing more
programmers.

“If Top Banana is suc-
cessful then we can take
more staff onsoit’s allamat-
ter of how fast we go. If Top
Banana does fail then we will
have other things to show for
it and we can still release
other games.”

One failure won’t be
enough to deter Hex
spreading the word, the
‘word’ seemingly being love,

peace and understanding —
nothing funny about that.

“] think we've had quite a
positive response to the
game so far. You don’t kKill
things in the game, which is
something we did partly out
of boredom with Kkilling
things. The game demands
that you think more about
what you’re doing.

“It'sto make people aware
that the environment is as
important as what you're
shooting, we're not claiming
that it will change the world
but we feel more comfor-
table with it.”

Being associated with the
dangerous world of pop
music hasn’'t done the Bit-
maps any harm, but on the
other hand, it hasn't really
helped them in any promo-
tional sense.

If Hex can utilise it’s con-
nections to its advantage, it
could pave the way, and the
days when Sonic the
Hedgehog fills out the Albert
Hall may not be faroff. =

What is the best-selling GCSE
Maths title in the UK?'

What French course was chosen
as an ST Format ““Best Buy’’?’

What are you waiting for?’

ANSWERS

1) LCL Micro Maths (according to Rickitt’s chart in CTW)
2) LCL Micro French
3) Phone your distributor, or LCL on:

0491 579 345 NOW!

and manual. Only £24 for:

sPercentages and
fractions

eAverages and
Histograms

*Ratio and proportion

*Polygon properties.
*Simple algebrac

#Solutions of trangles
Sine and cosine
formulae

Simultaneous equations
sindices in algebra

Ages 11 - GCSE

*Probabiiity
And much much more

LCL courses run on all popular computers (Amiga, PC, ST, Archimedes, BBC etc.),
are National Curriculum compatible where appropriate and include:

~ MICROMATHS
24 program course with a book

ePronunciation

oI verds

24 program course oi spo!en

and written French with a book
and manual. Only £24 for:

s
found in France

oPurals elmpertect tense
oTime Opposites

eGraphics adventure *Comprehension tests
game eDirect object pronouns

*Commands
eAdjectives
oFuture tense
eDictation
ePerfect tense

Ages 8 - GCSE

a manual. Only £24 for.

Counting
*Adciion using unts
g u

oTens and units B
eHundreds tens unis Ak
Addiion using tens

Muttipiication oroblems

Ages 3-12yrs

24 programs course with a book and

NATIONAL CURRICULUM

24 program course with a book, a

manual and a voice tape.
Only £24 for:

each passage having 20

Ages 8 - GCSE

OPECIAL OFFERS

from M.D. Distribution

Zydec Amiga/ Atari external drive .. £39.00

(minimum quantity 3)

3.5’ Disc labels (rolls of 1000) 4 colours
available red, green, yellow & blue .. £5.75

(minimum quantity 3)

Sfuikmouse................... ... .56 [D

(minimum quantity 10)

Amigadustcovers.................... £1.40
(minimum quantity 25)

Phone our hetline now on 0782 285533 for prompt attention

All prices exclude V.A.T. and delivery

M.D. Distribution
Unit 3, Railway Enterprise Centre, Shelton New Road,
Stoke-on-Trent, Stafforshire ST4 7SH.

Tel: 0782 285533
Fax: 0782 281506
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Europe’s biggest show specialising in everything for the ST,
Amiga and PC - Business, Education and Entertainment

N@(A) 14, 15 & 16 February, 1992

Open 10am - 6pm, Friday and Saturday. Open 10am - 4pm, Sunday.

Hall 1, Wembley Conference 3.
N ol & Exhibition Centre, London Wy oy

VENUE OF LEGERDS
Nearest tube station - Wembley Park (Metropolitan & Jubilee Lines)
Easy access - On site parking - Follow the signs to Wembley

Wider gangways and facilities for the disabled
Over 160

companies

The International 16 Bit Computer Show, now into its 5th event, has
shown consistent growth and is anticipating 35,000 visitors to its new

from a" Over venue at Wembley this weekend.

Running twice a year, post Christmas and in the summer, the show

: offers excellent value for money for companies specialising in the ST,
the World Amiga, PC and consoles markets. If you come along to the 5th Show
this weekend and book for the July Show, stands will only cost £119.00
+ VAT per sq. m. inclusive of full shell scheme, carpet and power

~ ShOWi n the supply. So come and see us at the Organisers’ office to select the stand
g which suits your needs.

The International 16 Bit Computer Show is backed by the Westminster
Exhibitions Ltd no discounting policy and their commitment to
professional organising.

latest
hardware,

£ L 10-12 July 1992
‘“ Wembley Conference &
Exhibition Centre, London

software,

peripherals
and

16 Bit Computer Show

For all your home and business needs.
Europe’s biggest show specialising in ST, -
EXHIBITIONS

| Amiga, PC and | ‘
Consu mabIeS- : e Sypertice with the pexsonal touch

Westminster
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THE INDEPENDENT

DIRECT DEBIT

STUART GARRETT returns with more concern about direct
sales. This week, The Mysterious Case of the Disappearing
Game Gear Accessories...

ssst! Desperate to buy
P AC adaptors for your

best-selling Game
Gears? If so, you might want
to know about a funny thing
which happened on the way
to this column.

Oddly, there’s a coin-
cidental link with our
references a few weeks ago
to the ethics or otherwise of

direct selling by certain main
agents and distributors.

We were deliberately non-
specific then, though we've
been asked many times
since just who we had in
mind.

Now it’s time to be a lot
more specific, this time
about a new departure from
simple standards many may

feel should be the norm.
Batteries rammed

Like most independents
(and, for all we know, the
monolith chains too) we've
been a teensy bit short of
Game Gear AC adaptors for
quite some time. In fact, so
short we even began to
wonder whimsically whether

Sega possibly had a secret
portfolio of shares in the bat-
tery business.

After all, the Game Gear
does get through Duracells
at a rather scary rate.

There was the odd timing
of Game Gear accessory
releases too, doubtless ac-
cidental but still rather
strange.

Remember early Decemb-
er when Rechargeable Bat-
tery Packs came out with no
sign of AC adaptors with
which to recharge them?

Unless,of course, you sat
in a car with the Car Lighter

Adaptor, also newly
available, and recharged the
Battery Pack that way.
Happily the clouds
cleared just before
Christmas when Game Gear

AC Adaptors suddenly ap-

peared. Until, that is, they
just as suddenly disap-
peared a week or two later.

Ever since we've had a
stream of gloomy Game
Gear owners dolefully ask-
ing whether we had AC
Adaptors.

Sega Access-sorry

hich brings us to a
would-be customer

32mb

* % % *

*

Mgt

* %

42mb to 426mb versions
plugs into parallel printer port or serial port of

almost any PCXT®r PCAT®

hard disk

has its own parallel port enabling simultaneous use
of your printer or any other device

the simplest and cheapest way of upgrading your
laptop, especially if it was not designed to have a

* practically the only upgrade solution for the
Amstrad PPC®

ideal, in its rugged steel box, for transporting your
data from office to home
allows you to store confidential or sensitive data
by locking it away when not in use

* DOS compatible
cables, installation software, manual and power
supply included

89, 106, 130, 177, 210 & 426mb versions available

DEALER PRICE £215.00

comprises of a hard disk mounted on a frame

fixes into one of the expansion slots in your machine
straightforward and economical upgrading solution
without removing existing floppy drives

ready formatted and ready for use in minutes

* package includes Digital Research ViewMax file
management software, complete installation and
user instructions

AT versions available

CALL NOW FOR QUANTITY PRICING
DEALER PRICE £139.00

TEMACHIN

LTD

470 London Road, Slough, Berkshire, SL3 8QY
Tel: (0753) 551355 Fax: (0753) 811020

last week. He's a special
favourite because, we joke
not, he’s so far spent well
over a thousand quid with us
on consoles, handhelds, car-
tridges and accessories. A
true enthusiast.

With a drawer full of dead
batteries at home, not sur-
prisingly he’s quite keen to
get an AC Adaptor for his
Game Gear.

We've not been able to
supply him so far, and
because he lives some
distance from us he thought
he’d phone Sega to see when
Adaptors would arrive and
we'd therefore be getting
some.

After he’d phoned them,
hefeltheshoulddropintolet
us know what he’'d heard.
What he told us ruined our
day. No, we lie. It ruined our
week and quite possibly our
month.

After getting through to
the main Sega number, he
was cheerily told the area he
wanted was Sega Customer
Relations.

When he’d been transfer-
red, he spoke to an even
more cheery person who
helpfully told him the elusive
AC Adaptors would be arriv-
ing“attheend of nextweek”.

That's about now as you
read this, so you can hope
your distributor will be get-
ting stocks at long last.
Unless, of course, Sega has
sold them all in advance.

Do we hear you asking
how that could possibly hap-
pen? Allow us to suggest
one possibility.

The helpful person at
Sega didn’t finish by answer-
ing our customer’s question
and telling him when Sega’s
stocks would arrive. Far from
it.

The Sega person went on
tosuggest that our customer
give his credit card number
so that “A Game Gear AC
Adaptor could be mailed
directly to him as soon as
they came in, postage and
packing all included in the
price of £9.99”.

Thankfully, our customer
has ethics and courteously
declined the offer.

When he first told us,
however, we found ourselves
doubting that this otherwise
outrageous invitation could
really have been made as he
described it.

That’s why, posing as a
battery-bankrupt Game Gear
owner, we phoned Sega
ourselves to ask about AC
Adaptors.

And guess what? If we'd
given them our Access
number- we’d have been
receiving a small parcel con-
taining a Game Gear AC
Adaptor round about now.

There’d have been two
other effects. Sega would
have become marginally
richer than it would other-
wise and, if we’d been a ge-
nuine private customer, a
distributor and a retailer
would have lost a sale.

It makes one wonder just
how many sales have
already been lost and how
much actually rather than
marginally richer Sega has
already become.

Are some of those
Megadrives, Game Gear and
Master System cartridges
which never seem to be
available disappearing that
way perhaps?

Dear God, are there no
principles at all in this
business? O
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TALK

Compiled by Gallup on behalf of ELSPA
WEEK ENDING February 1st 1992

MARKET SHARE BY
PUBLISHER LABEL (VALUE)
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by Mark Ramshaw

o,
7o UNIT SALES hat legend of parallax
PRICE THIS LAST 2WKS 3WKS scrolling, Sbﬂd{’w Of The
CATEGORY  PUBLISHER LABEL WEEK WEEK AGO AGO fﬁﬁéﬁss&;fg £ e
TOTAL SEGA 227 258 26.1 220 | courtesy of Tecmagik. Of
NINTENDO 105 114 103 9.4 [rooise fisbeing; L JI2itis no
MICROPROSE 103 16 17 19 (| ug e pin it s
ELECTRONIC ARTS 10.1 9.2 118 06 :vffls‘(‘jv’;’no} o
HIT 8QUAD o 37 a2 2 | fyouwil
; : : ; Tecmagik’s pushing the fact
Sng OI\T_AE)STERS gg gg gg j? that the technical wizardry of
3 i ; ; 2 the game has been pushed even
KIXX 24 28 22 22 further, with 11 levels of
MIRRORSOFT 15 22 16 1.7 parallax scrolling (trust me, it
PSYGNOSIS 1.4 1.6 14 1.5 impresses the punters) as well
VIRGIN 1.3 09 11 11 | as a customised control system
ATARI 12 12 1.0 2.1 | to take advantage of the Sega’s
EUROPRESS S/W 1.2 14 1.2 1.2- keypad, addlng arcade adven-
MINDSCAPE 1.0 1.2 1.0 1.0 | ture elements to the platform
DOMARK 1.0 15 14 1.3 | style game.
ZEPPELIN 1.0 038 0.6 0.6 Press coverage has included
CORE DESIGN 09 11 1.1 1.1 | front cover features on Mean
GREMLIN GRAPHICS 0.8 14 09 1.3 | Machines and Sega Pro, with
HITEC SOFTWARE 08 08 08 0.9 | reviews from Pro, Sega Force,
ANCO 0.8 1.1 09 1.1 and Game Zone at the magic
UBISOFT 0.8 0.7 09 1.3 | 90% mark, European
MILLENIUM 0.7 09 1.1 0.8 | magazines have been similarly
ALTERNATIVE 07 08 08 1.1 | ecstatic, to the extent that
TRONIX 06 07 08 1.1 | Master System Beast ha,s even
BEAU JOLLY 06 06 08 08 | wor ghe coveted Tilt D’or
EEIS”,:IEIS 82 8; 82 82 Outside back ads can be Amiga and ST versions of Big  limited edition toy Storm

NB. Shares shown thus ‘—’ are below the cut-off point of 0.5 per cent.

TOP 20 — CONSOLE
BY INDIVIDUAL MACHINE FORMAT

found on all the aforemention-
ed magazines, while inistore
promotion comprises A3
posters and A4 outsize dummy
boxes. If the Master System
generation take to the Beast as
well as the Amiga owners
originally did, then Tecmagik
ought to have a bit of a hit on
its hands.

Run just hitting the streets.
Boasting a range of classic
cars and ‘exceedingly fast’ 3D
graphics, Big Run focuses on
the Paris to Dakar rally. This
being an arcade conversion, the

empbhasis is firmly on arcade
thrills, rather than simulation-
like attention to detail, and so
will sink or swim on the good
old-fashioned question of

Porsches. Racing cut-outs are
also available to retailers, with
the forthcoming Indy Heat also
featured.

There’s no reviews as vet,
though advance coverage has
been bordering on the
sycophantic. “‘If this is the
kind of stuff we can expect
from the Storm label, let’s hope
it pours down!’” So says ST

RANK r]atleco’s Big Run was a bit of a
middle-of-the-road (pun playability, rather than artistic Action. Yes, quite.
TW LW TITLE MC PUBLISHERLABEL ully intended) coin-op racing merits. Remember to call 0225
1 1 SONICTHEHEDGEHOG SG SEGA game, in the OutRun goes Having already had the cover 442244 to have your new pro-
2 10 ROADRASH MD ELECTRONICARTS cross-country mould. Of disk treatment on CU Amiga ducts featured in Stockwatch,
3 4 JOHNMADDEN 1992 MD ELECTRONICARTS course, as any seasoned and The One (disks are also and send product samples
4 55 SCl CO OCEAN gameplayer knows, what was available to retailers), the kids direct to CTW’s offices.
5 17 DONALDDUCK MD SEGA unspectacular in the arcades will know pretty much now
6 8 DONALDDUCK SG SEGA usually makes the best subject what to expect, and if that
7 2 JAMESPOND?2— ROBOCOD MD ELECTRONIC ARTS material for conversion to com-  doesn’t do the trick then Mark Ramshaw is Deputy
8 14 SUPERMARIOLAND GA NINTENDO puter. And so we have Storm’s  there’s always the lure of Editor for Amiga Power.
9 6 SUPERKICKOFF SG US.GOLD
" 1o soNCTExEbcEoc 0 S CTW EVENT CHECK
11 — WORLDGRANDPRIX SG SEGA
:g 12 gggggjll'JCAOMM AND gg gggﬁ CTW Event Check welcomes details of any shows or conferences being planned for the
14 11 ROBOCOP2 CO OCEAN leisure/low end business marketplace. Please address all correspondence to CTW EVENT
15 9 SUPERHANGON SG SEGA CHECK, The BTC, Bessemer Drive, Stevenage, Herts, SG1 2DX. Or fax us on 0438 74127.
16 — JOEMONTANAFOOTBALL GG SEGA
17 3 SONICTHEHEDGEHOG GG SEGA FEBRUARY 16 Bit Computer Show: February 14th-16th, Wembley Exhibition Centre, London, 081
18 — WORLDSOCCER SG SEGA el
19 7 STREETS OF RAGE MD SEGA Computer Arena: February 19th-23rd, Larnaca, Cyprus, 081 742 2828.
The Video Show & Home Entertainment *92: February 28th-29th, Business Design Cen-
20 — F22INTERCEPTOR MD ELECTRONICARTS tre, 071 485 0011
MARCH Cardiff Computer Fair: March 7th, Cardiff City Hall, 0273 607633
Manchester Computer Fair: March 15th, The Forum, Wythenshawe, 0273 607633
Amiga Expo ’92: March 20th-22nd, Odd Fellow Palaet, Copenhagen, Denmark, 01045
3391 2833
GALLUP SALES PANEL STRUCTURE CD-ROM Europe '92: March 31st-April 2nd, Metropole Hotel, Brighton, 0895 622233,
: APRIL Amiga Berlin *92: April 2nd-5th, Berlin, Germany, 01049 8106 34094
The Gallup figures above are based on retail sales recorded through a panel of independent The Which Computer? Show: April 7th-10th, NEC, Birmingham, 081 948 9828
computer software retailers, the entire WH Smith and John Menzies chains and a selection e ] ; i
of Virgin and Woolworthsstt,)res. A number of key chains, such as Boots, Dixons, Argos and fé‘?&%i’f‘?.'eﬁ%"l?"ztgz'g Ledana s L
Toys R Us, do not currently supply sales information. Thus, companies who are particularly Brighton Computer Fair: April 18th, Com Exchange, Brighton, 0273 607633
strong in such stores are understated. Foire de Paris: April 29th-May 10th, Paris, France, 010331 4387 01 39
: : MAY Portable Computer Show: May 12th-14th, Olympia 2, 081 742 2828.
All Gallup software charts are the copyright of ELSPA from April 1st 1990. The charts - g ; i
published weekly in CTW are extracts from ‘CHARTALK’ which is compiled in report form vaashopper Show: May 1517, Wembiey Exhibiion Gentre. 0224 442244
both weekly and monthly by Gallup on behalf of ELSPA. There are 25 charts in‘CHARTALK’ Sprinig Computef Shopper: Way 26th S1st, Olympia; London, 081742,2625.
covering all formats, pricepoints and with market share statistics. ‘CHARTALK’ is available JUNE Technology in Leisure and Entertainment (TILE): June 1st-3rd, Maastricht Exhibition and
from the general secretary at ELSPA on 0386 830642/831223 — or write to him at Station Gongisss Gentre, Hollana, 0965 846151
Road, Offenham, Near Evesham, Worcestershire WR11 5LW. Multimedia 92: June 9th-11th, Olympia 2, London, 081 742 2828
OCTOBER European Conference on Multimedia and CD ROM: October 7th-9th, Wiesbaden, Ger-
many, 081 940 3777




"ACTION REPLAY

FOR AMIGA
A500/A500+ /1500/2000 £59'.”

THE WORLDS MOST POWERFUL
FREEZER-UTILITY CARTRIDGE

Q VIRUS DETECTION Q MUSIC SOUND TRACKER

Q BURST NIBBLER EI AUTOFIRE MANAGER
0 SAVE PICTURE & MUSIC TO DISK Q JOYSTICK HANDLER
Q PAL or NTSC MODES SELECTABLE Q DISKCODER
0 SLOW MOTION MODE Q SET MAP
QO MANY MORE INSTANT CLI COMMANDS 0O PREFERENCES
O RESTART THE PROGRAM Q DISK MONITOR
O FULL STATUS REPORTING Q IMPROVED PRINTER SUPPORT
O POWERFUL PICTURE EDITOR 0 DOS COMMANDS
“ O IMPROVED RAM EXPANSION SUPPORT Q FILE REQUESTOR
EI PLUS IMPROVED DEBUGGER COMMANDS (1 BOOT SELECTOR

RS S

p
¢

T / YES WITH THE ACTION REPLAY CARTRIDGE YOU
CAN NOW PLAY YOUR FAVOURITE MEGADRIVE
GAMES TO DESTRUCTION!
st imagine, infinite lives, unlimited energy, unlimited power or
extra fuel/ammo. Become invincible with the Action Replay Cartridge
for your Sega Megadrive/Genesis System
O Action Replay is a powerful cartridge featuring its own on-board e L
LSI chip specially designed to allow user to effectively "re-program” R— FOR YOUR
their games cartridges so they can play their favourite games to SEGA M EGAD RlVE/
destruction! :
O Full instruction manual gives you the parameters for most of the latest G EN ESIS SYSTEM
games plus many of the older favourites. We give you simple, easy to use ‘ (
inputs to get more or infinite lives, more fuel, more energy, cheats, etc. etc. \ 0“
with your favourite Megadrive games.
] No user knowledge is required at all - if you can play the game you 0\ ] ‘ Q
already know how to use Action Replay. All input is via the joystick/pad
-it couldn't be simpler.

NOW ACTION REPLAY PRO l)l{o VE l‘blo\T {.‘4() )()

T 0 AYild

y
;

SPECIALLY FOR THE GAME HACKER...NO
YOU CAN FIND YOUR OWN EXTRA LIVES ETC

ACTION REPLAY
MK Vi

'COMMODORE 64

THE MOST POWERFUL, FRIENDLY AND FEATURE
PACKED UTILITY CARTRIDGE EVER CONCEIVED!

”su

My

0 TURBO LOADER 0 CENTRONICS INTERFAC
CIINFINITE LIVES GENERATOR _ O PRINTERDUMP

0 TAPE TURBO O FAST FORMAT

CI SPRITE CONTROL [0 SCREEN EDITOR

O FREEZER FACILITY 0 EXTENDED TOOLKIT

DI DISK COPY THE ACTION REPLAY MK Vi WILL LOJIE

0 PROF MACHINE CODE MONITOR | A 200 BLOCK PROGRAM IN UNDER GSRS@

N B R = e e

| EOELTAA . SOLE AUTHORISED DISTRIBUTOR: ‘
Mi@g@ UNIT 27 NORTHFIELD INDUSTRIAL ESTATE, BERESFORD AVENUE, WEMBLEY, M

TELEPHONE: 081900 0024  FACSIMILE: 081903 6625  SALESk
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The Release Schedule

Please
allow for

slippage

RSNV —

OUT NOW =

A VITAL REFERENCE TO NEW AND FORTHCOMING LEISURE SOFTWARE.

UPDATED WEEKLY,

[_'I—‘he Release

Schedule
1s prepared by

| Inter-Mediates Ltd
“and supported by the
- following software
. publishers. ‘ _I

ABLAC DAVIDSON
ACCOLADE
ACTION 16
ACTION 16 PREMIER
AV SOFTWARE
CCS
CD S
C P SOFTWARE
DOMARK
DREAM FACTORY
ELITE
EUROPRESS
GLOBAL LEARNING
GREMLIN GRAPHICS
IF
IMPRESSIONS
LCL
MINDSCAPE
NITE TIME GAMES
NOVAGEN
ON-LINE
OXFORD SOFTWORKS
PSYGNOSIS
SEGA
SOFTWARE PROJECTS

TIGER SOFTWARE

P;;-b;l—ijshers:To include your products telephone Debbie Magrane/Mark Adams at Inter~Médiates,6n'()279f 600770

LEASED WITHIN LAST MONTH. IMMINENT = EXPECTED AT TIME OF PUBLICATION.
AMIGA SEGA MEGADRIVE
AGONYTR SR i s i 25,99 MARCH A7 i PSYGNOSIS 683 ATTACK SUB, . it QUT NOW:....v
AR SUPPORT o v i il s +25:99 MARCH ..cc.ives PSYGNOSIS BACK TO THE FUTURE 2 ... FEBRUARY ...
CANVELAS o o s e s 9.99 "FEBRUARY ..., NITE TIME GAMES BACK TO THE FUTURE 3 FEBRUARY ...
CRIMEGIEY v e i i e 2999 "OUT NOW .......:; IF BONANZA BROTHERS ...t inins:0:3499 " OUT NOW ...
ELVIRA 2: THE JAWS OF CERBERUS ...34.99 FEBRUARY 19 ... ACCOLADE BUCK ROGERS......... .TBA FEBRUARY ...
RIGCOMBAT PILOT . /ool i 9.99 FEBRUARY 13 ...ACTION 16 PREMIER BURNING FORCE ... 34.99 OUT NOW .
HAREEQUING - oot b 25.99 FEBRUARY ...... GREMLIN CALIFORNIA GAMES . oo i i ibs s 39.99 OUT NOW
JEESETWILI N 0 L el i 999 ;OUENOW. ..os SOFTWARE PROJECTS DARK CASTEES rvesoi s imiiiifis 3499 OUT NOW
MANIGMINER: I3RE F il i 9.99 SOUT NOW . ....... SOFTWARE PROJECTS DECAPATTACK. .. rnrstimnnngnnniinnsaras 34.99 OUT NOW
MERGENARNIILA ot i tialaaing: 29.99 - OUENOW. oiink NOVAGEN DONALED DUCIK i .c.oiivimanonconsonivanenns 39.99 OUT NOW
MICROERENCH (GCSE).. ...cvc.ovuvaviion 24.00.- OUT NOW ...ii.uie LCL F22 INTERCEPTOR ... ....39.99 OUT NOW
ORK e Bl Ll 25.99 FEBRUARY 20 ...PSYGNOSIS FATAL REWIND ...... ....3499 OUT NOW
PAPERBOY 2" | .cviaraiid 25.99 FEBRUARY 25 ...MINDSCAPE FIRESHARKS. ...t o st smsn sl s saslistte TBA FEBRUARY
SPACECRUSADE: - oo nvns 25.99 EARLY MARCH GREMLIN GOLDEN AXE 2 w.iunies 3999 - OUT NOW
TNT2Z(COMPILATIONY . tonine 29:99 - OUTENOW wion DOMARK JEWEL MASTER ......... ....3499 OUT NOW
ULTIMACG b 5 5 R S s i an s tieia s 30.99 FEBRUARY 18 ... MINDSCAPE JOHN MADDEN 1992 ... «+:39.99 OUT NOW
VIDE@OIKIDU s el e st e A it 25.99 OUTNOW ...t GREMLIN RLAR o e b e S T ARG 3499 OUT NOW
LAKERS NV CELTICS ...iiciiviiiomin o TBA FEBRUARY
MARBLE MADNESS | oivsimviseiiimmiin TBA FEBRUARY
IBM PC & COMPATIBLES MERGS EETa, a et 3999 OUT NOW ;...
EARTHQUEST - ECOLOGY ...3.5+5.2554.95 END FEBRUARY ABLAC DAVIDSON MONSTER WORLD 3 ..TBA FEBRUARY ...
EEVIRA 2 (HD) s i i timin 315139.99 - OUT NOW, i v ACCOLADE NINJASBURAL - v iiivaendonioabmsmsean s som TBA FEBRUARY ...
ELEVIRA2:(HD): .o 3. heiso s pamint e 5.25 39.99 O NOW = 550 ACCOLADE OUT RUN BUROPA ... vborniiesaionss 39,99 OUT NOW ...
F16 COMBAT PILOT ............3.5+5.25 9.99 FEBRUARY 13 ...ACTION 16 PREMIER PHANTASY STAR 3...... ..49.99 OUTNOW ......
LES MANLEY: LOST IN L.A. (HD) ...3.5 3499 FEBRUARY 19 ... ACCOLADE PHELIQUS:. 2L ot iliid debensetidssnsma v 34199 OULINOW: Jii.
LES MANLEY: LOST IN L.A. (HD) 5.2534.99 FEBRUARY 19 ...ACCOLADE RINGSIOF POWER . .iovovsimiielimioinsnnsies TBA FEBRUARY ...
SUPER SPACE INVADERS ...... 3.5+45.2524.99 OUT NOW ......... DOMARK ROADIRASH:::vanvmsimmimming i 39.99 OUT NOW ...
THE PC GAMES COLLECTION ......3.539.99 FEBRUARY 26 ...DOMARK ROBOCOD, i, oo tonrimmmnnk =3999 OUTNOW: ...
THE PC GAMES COLLECTION ......5.2539.99 FEBRUARY 26 ...DOMARK SHADOW OF THE BEAST .......... 4499 OUT NOW ......
TAKING OF BEVERLEY HILLS 3.5+5.2529.99 OUT NOW ......... ACCOLADE SHINING AT THE DARKNESS ... «49.99. OUTNOW ...
ULTIMA 7 ocoievvviiveeiinneeeeeneee....3.539.99  FEBRUARY 28 ...MINDSCAPE SPEEDBALL 2~ Saiknriiifie g TBA FEBRUARY ...
ULTIMA 7 oiosiicvinniiioivines ...5.2539.99 FEBRUARY 28 ...MINDSCAPE SPIDER MAN ...... 5439997 OUT'NOW ...
ULTIMA TRILOGY II 3.539.99 FEBRUARY 28 ...MINDSCAPE STARBLIGHL: ... ccvvmiasidoismigons ..3499 OUTNOW ......
ULTIMA TRILOGY II ..... 5.2539.99 FEBRUARY 28 ...MINDSCAPE STREETS OF RAGE ...... s d99° OUT NOW: 5.0
ULTIMA UNDERWORLD .....3.539.99 FEBRUARY 28 ...MINDSCAPE THE IMMORTAL ..... ..TBA FEBRUARY ...
ULTIMA UNDERWORLD ............5.2539.99 FEBRUARY 28 ...MINDSCAPE TOE JAM AND EARL 3999 OUT NOW ......
WING COMMANDER DELUX ...3.545.99 FEBRUARY 28 ...MINDSCAPE TORL o ho v s wsdusbnds Dot TBA FEBRUARY ...
WING COMMANDER DELUX ...... 5.2545.99 FEBRUARY 28 ... MINDSCAPE WRESTLE WAR. oo 34.99 OUTNOW ......
.4 210’1 11t o O e et ERERRNL I e 4 S TBA FEBRUARY ...
IBM CD ROM
ANIMALS INMOTION ... s s 3499 IMMINENT ...... ON LINE BALLISTIC (16 BIT CART)
HOUND OF THE BASKERVILLES ...... 34.99 OUT NOW ......... ON LINE WINTER CHALLENGE: ......c.0000.80....39.99  FEBRUARY 12 ...
PSYCHOKILLER .o e e 34 99 IMMINENT oo ON LINE
TOWN WITH NO NAME IMMINENT ...... ON LINE
WOMEN IN MOTION ?4 99=OUTNOW:. v ON LINE SEGA MASTER SYSTEM
ABIENSTORM 0w . 29.99  OUTNOW ......
ASTERIX 5 o csdionoive ot S snagnsumigs TBA FEBRUARY ...
ATARI ST BACK TO THE FUTURE 2 .... ....3499 OUT NOW
CRIME CITY. oo vommaespmanss sagussmses 29.99 _OULNOW. .. cevnwes IF BONANZA BROTHERS ... 29:.99—-OUTNOW* ...
Elo.COMBAT PILOT ooctoici oo 9.99 FEBRUARY 13 ...ACTION 16 PREMIER BUBBLE BOBBLE ...... 29.99 2 OUT-NOW ...
HARLEQUIN . _ .\ Biin i imiavina 25.99. FEBRUARY " .w.... GREMLIN CHESS il i nanls #3499 OUT-NOW
MERGENARNEIIT <. e e Saie 29:99 OUT-NOW-Z.n..... NOVAGEN PIEHARD 2 < ioiiicin i TBA FEBRUARY
SPACE CRUSADE “.i..i. doaiiotindstonias 25.99: FEBIMARCH ...... GREMLIN PDONALDPUCK 8 o e 32.99 OUT NOW
STOSBDE et oS e e 3499 MARCHS ......... EUROPRESS DRAGON CRYSTAL .o s invradionsingsn 29.99 OUT NOW
TN.T 2(COMPIEATION) i i s somnvins 29.99 =OUT NOW: .2y DOMARK FEINTSTONES LB, il il Siivdog i 29.99 OUT NOW
WLV 6 5 e s o e e s 30.99 MARCH3 ......... MINDSCAPE GLOC = cen ol snge bl 29.99 OUT NOW
VIDEQ@KID Il cnsisaiis i i ol 2599 FEBRUARY :...... GREMLIN HEROES OF THELANCE ... oo 29.99 OUT NOW
EASERGHOST s s aves iiinsinn v vas 29.99 OUT NOW
LEADERBOARD .....ocivmivichsdizsssami 29.99 OUT NOW
LINEOF BIRE: (o ias i 99 OUT NOW:
FEBRUARY 13 ...ACTION 16 MERES & s etz D299 OUT NOW
5. MID FEBRUARY AUDIOGENIC OUT-RUNEUROPA ..o usguiiins vosisals ot 29.99 OUT NOW
: MID FEBRUARY AUDIOGENIC POPULOUS oot ivosssumshmins vosansh v 34.99 OUT NOW
F16 COMBAT PILOT ; FEBRUARY 13 ...ACTION 16 PREMIER RUNNING BATTLE ... .29.99 OUT NOW
FUN SCHOOL 4 (5-7 YEARS)..... 21699 OUT NOW_ . i EUROPRESS SHADOW DANCER......... .32.99 OUT NOW
FUN SCHOOL 4 (5-7 YEARS) ............ T 12.99 “OUTNOW /... EUROPRESS SHADOW OETHE BEAST: (i ivisnnin TBA FEBRUARY
FUN SCHOOL 4 (7-11 YEARS) ......... D 16.99 OUT NOW ......... EUROPRESS SONIC THE HEDGEHOG: - iconiinvision 29.99 OUT NOW
FUN SCHOOL 4 (7-11 YEARS) ......... Te12:995OUT NOW G o EUROPRESS SPEEDBREL . sl ens ettt e 29.99 OUT NOW
FUN SCHOOL 4 (UNDER 5'S) i OUENOW =5 EUROPRESS SPIDERIVIAN: ., ioiooini i satmnssassonnolbs fasian 29.99 OUT NOW
FUN SCHOOL 4 (UNDER 5'S) QUIT NOW v EUROPRESS STRIDER 7. covoniiveinn «:::32:.99.. OUT:NOW
TNT2 (COMPILATION). . ..iovasienions OUTNOW ... DOMARK SUPBR KICKIOFE. . oo il 29.99 OUT NOW
TNT 2 (COMPILATION):. ool civononas OULENOW ... DOMARK TOMANDIERRY . 0o ciiie i ousnsnsbibasss TBA FEBRUARY
ULETIMA TRILOGY I ... oo vasendiiia FEBRUARY 28 ...MINDSCAPE XENON 205 L5 s i mmmsnmiassmnias 2999 OURNOW........
AMSTRAD CPC GAME GEAR
BI6.COMBAT PILOT: v ovevinivriianiinnss FEBRUARY 13 ...ACTION 16 PREMIER BASEBALE V0 L ciincssigpmmsssoizsma TBA FEBRUARY ...
F16 COMBAT PILOT ....... FEBRUARY 13 ...ACTION 16 DONALD-DUCK oo oi s oneiiiatvnisisavii 29.99 "OUT NOW ......
T.N.T 2 (COMPILATION) .. OUT NOW ......... DOMARK FACTORY PANIC: — v iiinmiisnnis 2499 OUT NOW ......
T.N.T 2 (COMPILATION) OUTNOW 805 DOMARK BEANTASYSZONESo o edlsi b e ettty TBA FEBRUARY ...
FROGGER £5:% &ioet St tost v et ssine TBA FEBRUARY ...
GOEDENAXE %5 ot v ueniocdiiita i oo TBA FEBRUARY ...
AMSTRAD PCW HALEEY-WARSI . 1 i v tiesasioiriniias 24.99 OUT NOW ......
FUN SCHOOL 4 (5-7 YEARS) ............... 24.99 END FEBRUARY EUROPRESS JOE MONTANA FOOTBALL ............... 2499 OUTNOW ......
FUN SCHOOL 4 (5-7 YEARS)..... ...24.99 END FEBRUARY EUROPRESS LEADERBOARD - 0 ciltve v bonnetonnns 24.99. OUTNOW .....
FUN SCHOOL 4 (7-11 YEARS) ...24.99 END FEBRUARY EUROPRESS NINIA GAIDEN =i bl vimeion s s 24.99 OUT NOW ......
FUN SCHOOL 4 (7-11 YEARS) 24.99 END FEBRUARY EUROPRESS OUERITNG A e S L s et S 2499 OUT NOW ......
FUN SCHOOL 4 (UNDER 5'S)......... 24.99 END FEBRUARY EUROPRESS PENGOES o o et e o S 19.99 OUT NOW ......
FUN SCHOOL 4 (UNDER 5'S)......... ...24.99 END FEBRUARY EUROPRESS PUTTER GO & bl e B G st i TBA FEBRUARY ...
MINI OFFICE PROFESSIONAL ............ 24.99 - QUT NOW: ... EUROPRESS SEIDERE s shintm vt iseise il 2499 OUT NOW ......
SOEITAIR PORER: 5t 500 e o0 T i 24.99 " OUT. NOW .....;
SONIC THE HEDGEHOG - .oorcovenonenns 24.99 OUT NOW ......
SPACEHARRIER i i ovianis svpesiohvadiinns 2499 OUT NOW ......
CDTV SPIDERIMAN: wiba i s od oo sen doswan TBA FEBRUARY ...
ANIMALS IN MOTION ..........ceenenee. 2999 "OUTNOW ...i0.... ON-LINE SUPEREICK-OFR ... Ll e bk il TBA FEBRUARY ...
CHAOS IN ANDROMEDA +:29:99: [OUT NOW .00 ON-LINE WOODY-POP=S ol aminl o il nes: 19.99 OUT NOW ......
BURGEPE st o, - o S e 39.99 IMMINENT A.V.SOFTWARE
HOUND OF THE BASKERVILLES ...... 29 99 QIEENOW .. 5. ON-LINE
PSYCHOKIEBER 7t i onsissodissnann 29.99 :OUTNOW.......o0s ON-LINE SEGA HARDWARE
TOWN WITH NO NAME CARTRIDGE . CADPDIY. "= e b i 599 - FEBRUARY ...
WOMEN IN MOTION ..........cccveininnen. CARTRIDGE SOFT PACK Ll FEBRUARY ...
SCARTVILEAD .0 T s S i 7 99 FEBRUARY ...
ARCHIMEDES
FUN SCHOOL 4 (5-7 YEARS)............... END FEBRUARY EUROPRESS SPECTRUM
FUN SCHOOL 4 (7-11 YEARS) 2l END FEBRUARY EUROPRESS E16 COMBAT PIEOT e e vensienn T . 3.99 FEBRUARY 13 ...
FUN:SCHOOL 4 (UNDER 58)..i0isivineo 24.99 END FEBRUARY EUROPRESS TN-F 2 (COMPILATION). .C..ai5 i T 12.99 OUT NOW ......
NINTENDO GAMEBOY SPECTRUM +3
DRAGON'S LAIR THE LEGEND ......... 24.99 IMMINENT ...... ELITE BI6 COMBAT PILOT "l mmansons D 9.99 FEBRUARY 13 ...

...DOMARK

ACCOLADE

ACTION 16

ACTION 16 PREMIER
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BETTER AFFILIATE THAN EVER

Whilst Electronic Arts is undoubtedly a major global force in its own right, its im-
pressive cluster of affiliate labels certainly add a touch of spice. DAVE ROBERTS

Based an Blight

talks to a trio of the leading players...

MINDCRAFT

li Atabek, Mindcraft’'s

boss, started life as a
games developer and it
would seem pretty true to
say that he’s only just stop-
ped being one.

What he has become is a
software publisher. He's
been publishing software for
a few years, but he admits
he’s been doing it as a
developer.

In 1992, however, he'’s
changed sides. “It’s time to
stop being amateurs”, he ex-
plains. “We've got to learn to
meet deadlines or face the
consequences.” Now does
that sound like a developer
talking?

Atabek entered
publishing through a pro-
duct called Magic Candle.
Prior to that he had con-
tributed a few games to SSlI's
success.

With Magic Candle, he
decided he wanted a rather
better return for his work.

“You couldn’t do it today.
You couldn’t just start
publishing with one game,
retailers wouldn’t talk to you.
It was hard a few years ago
when | did it. Even EA turned
me down first time round
when | approached them for
distribution.”

So instead of EA, Mind-
craft linked with a Califor-

nian outfit called Miles Soft-
ware. “It turned out to be a
disaster. They went out of
business and nearly took us
with them.”

But Mindcraft survived
and moved on to a relation-
ship with a rather more
respectable bedfellow,
MicroProse. Magic Candle,
Keys to Maramon and
Breach all worked well for
the partnership, but in 1990
Atabek decided to switch to
EA.

“They certainly have more
experience with affiliates
than MicroProse and from
day one | had wanted to work
with them, so when the
chance came it was an easy
choice to make.”

“It’s time to stop being
amateurs We’ve got to
learn to meet
deadlines or face the
consequences.”

Ali Atabek, Mindcraft

Throughout the changes
Mindcraft's style has never
wavered. “We do epic RPGs,
big games, complex games.
They are the hardest ones to
get together and because of
that they’re not very cost-
effective. | wish I'd come up
with something like Tetris
really.

“But | want to establish
Mindcraft as a major force in
the RPG genre. | want people
to see our name and know
that they are going to get a
good game.”

Five products will attempt
to build that reputation,
Magic Candle Il and I/l will be
among them.

Atabek’s hope is that peo-
ple will notice the products,
spot the common Mindcraft
name and start to ask ques-
tions about this new
publisher, for even after a
few years in the business,

that is what Mindcraft
seems to be. O
THREE SIXTY

alking to Three Sixty’s

president Tom Frisna in
one of the Las Vegas CES
restaurants proves to be
rather tricky.

He’s not hard to talk to, far
from it, and there isn’t much
extraneous noise to com-
plicate conversation. It’s just
that every thirty seconds or
so he has to break away to
say hello (or “hi” to be more
precise) to some industry ac-
quaintance.

Frisna has been coming to
these things, CES not
restaurants, for years and
years and oooh ages and is
obviously an expert

schmoozer, hence the stop
start stuff.

He originally worked for
Atari, but then it seems most
people in the US games
market did. He was first real-
ly prominent in the software
world as founding president
of Accolade.

After two years, and with
the firm well-established, he
left the publisher due to
some ‘‘personal dif-
ferences”. Sounds intriguing
doesn’tit? It is actually but it
was all off the record so
tough.

He then worked with old
Atarian Nolan Bushnell try-
ing to market something
called an Androbot. “We
tried to give people an R2D2
but it was too ambitious. We
had an apocalyptic rise and
fall but that was about it.

“Then | decided | wanted
to publish, but not just
anything, something am-
bitious. I'm a pusher, | want
to do things that other peo-
ple might shy away from.”

What he did was set up
Three Sixty and start work-
ing on a computer version of
aUS board game called Har-
poon. Daring stuff I'm sure
you’ll agree.

Unfortunately, the project
did not go to plan. Frisna
blames himself: “Ididn’tdoa
good enough job of manag-

THREE SIXTY: Part of EA’s circle

ing the developers. Ultimate-
ly it was my responsibility,
my mistakes.

“After eighteen months,
the whole thing had crashed
and very nearly taken us with
it. We'd published a few little
things along the way, but
really the whole point of the
company was to publish
Harpoon.

“January 1989 was the
low point of my life, we really
were flat on our arse. Then, |
was introduced to the
author, Tom Clancey. He
believed in the project and
and decided he wanted to
back it.

“What he did was buy ten
per cent of the company and
what we did was use the
money to create Harpoon.
The company was trimmed

back to me, a secretary and
seven programmers. | took
nosalary and we all just went
for it.

“I owe those program-
mers my life. They did a fan-
tastic job. The product even-
tually came out in January
1990 on the PC and sold
20,000 copies.” A mini-series
must be a possibility.

The relationship with EA
stretches back to just before
then. Like Clancey, the firm
showed some faith and then
reaped the reward, but only
inthe US. In the UK, Harpoon
was not exactly a direct hit.

“Originally, | went with
Mirrorsoft, because Jim
Mackonochie was there and
he wanted to show the firm
just what can be done with
an intelligent game like Har-

D §
INTERNATIONAL CARGO LTD

WAREHOUSING

Excellent fully secured, racked facilities
for your long or short term requirements.

DISTRIBUTION

United Kingdom — Southern Ireland — Rest of Europe

FORWARDING

Worldwide Import and Export Services.
Superb Far East import service.

SPECIALISTS

in the movement and warehousing of
computer related products.

PORTLAND INTERNATIONAL CARGO LTD
“THE”” USER FRIENDLY ORGANISATION

Unitair Centre,

Programmers

Artists

exciting

Musicians

new

The Sales Curve
are creating a bigger STORM!

Due to expansion of our in-house development team, responsible for
such classics as SWIV, RODLAND and DOUBLE DRAGON lll, we are
looking for suitable candidates in the following areas:

Creative programmers with experience of 68000, 6502 or Z80 to
develop a range of new original console projects.

Urgently required with experience in animation, to work on a range of
console

projects.

Urgently required to produce original music and sound effects for a
number of different computer formats. Ideal candidates would have
experience of S-NES, NES or GameBoy.

Games Designers/Development teams

dressed to:

Greg Michael

50 Lombard Road
London

The Sales Curve Limited

With original games designs for Amiga, IBM-PC or console formats.

All applications should include current C.V. detailing relevant ex-
perience, as well as any samples of previous work and should be ad-

Great South West Road,
Feltham, Middlesex TW14 8NT.

Telephone: 081 893 1001 Fax: 081 893 1999

STOP PRESS!

UP TO 300 PALLET SPACES AVAILABLE FOR IMMEDIATE LET

SW11 3SU

Tel: 071 585 3308




poon.Then, of course, he left
and all Peter Bilotta cared
about was turtles.

“The launch was very
weak and | was very disap-
pointed. Now it’s goingto EA
and they’s going to make a
success of it.”

In between times, Three
Sixty turned to Mindscape
which released Das Boot,
Blue Max and Megafortress
in 1990.

“Then EA said they
wanted a worldwide deal and

| couldn’t really say no to a.

company that stood by me in
the States when things
weren’t looking so hot.”

So atwoyeardeal with EA
has been signed and the pro-
duct will begin to flow
through this year. Harpoon,
once more with feeling, is
leading the way and titles
based on the winter Olym-
pics and the Gulf war are on
the way.

The Thre Sixty logo will
feature prominently on the
new packages as, after a
struggle and a few false
starts, Frisna starts to build
his brand over here.

He enthuses: “This is a
dream. It couldn’t have work-
ed out any better.” After the
rocky road he’s taken to get

here, he can surely be
forgiven a touch of hyperbole
as heenjoys the view. O

BRODERBUND

ln Europe, Broderbund is
actually quite a new addi-
tion to the EA family.

Previously, the label went
through Domark. They were
always an odd couple.
Broderbund is not strictly a
games label. It’s not fair to
say it's not serious about
leisure, but it’s pretty safe to
say that Domark is serious
about very little.

The firm’s co-managing
directors, Mark Strachan

PERSIA: More to come
and Dominic Wheatley,
never really did recover from
seeing Monty Python’s Up-
per Class Twit of the Year
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sketch as young men.

And while their wacky
populist veneer does front a
successful and admirable
business, some of Broder-
bund’s productivity titles did
nestle a little clumsily next to
the Tengen line-up and
James Bond'’s latest.

EA, producer of probably
the finest productivity title in
theworld, Deluxe Paint,does
seem a slightly more snug
fit.

Salesdirector Steven Dun-
phy offers: “Domark’s focus
is exclusively on the enter-
tainment side, we have a
much greater emphasis on

Direct Hits:
Computer Game of the Year, Most Original Game, ECLA. Special Prix, Gen D’or. Best Entertainment
Product, What Personal Computer. Tilt D’or. Computer Game of the Year, INDIN. Game of the

Year, CATS. Game of the Year, Amiga World/Info. Choice Award for Arcade Entertainment,
Compute. Puzzle Game of the Year, Game Players. Action-Strategy Game of the Year, VG & CE...

the edutainment market.”

A-ha! Thereitis, that word,
edutainment. It’s just the
latest in a line of port-
manteaus that the computer
industry has been rather
keen on lately, but it does
seem rather important to
Broderbund.

Through some of its pro-
ducts, the Carmen Sandiego
series in particular, the firm
has practically defined the
term — something which
others who bandy it about so
freely have often failed to do.

But Broderbund has not
always been involved in such
cerebral pursuits. When it
started in the dim and dis-
tant days of 1980, the firm
was involved purely in enter-
tainment.

It even got quite heavily in-
volved in the 8-bit NES when
the console explosion was
just a little pop.

Dunphy remembers: “We
did quite well, but then the
market just turned into a bid-
ding war. You had to carry
huge inventories and it
became very risky. Now |
don’t think that we have the
critical masstobeaplayerin
console publishing.”

An honest appraisal, and
one which causes him no un-
due concern. Titles like the
Carmen ‘Sandiego series
have become the cor-
nerstone of Broderbund.
They are even used in some
US schools.

Dunphy concedes,
however, that edutainment
has not really blossomed in
the UK, blaming the rather
uniform structure of the
British schools system.

Most recently, the firm’s
UK profile was raised by the
critical and commercial
smash, Prince of Persia. En-
couragingly, Dunphy pro-
mises that it's the sort of
thing we should come to ex-
pect from Broderbund.

Certainly Prince of Persia
Il, due out through EA this
year, should offer something
along similar lines.

“In the past we've done a
lot of different titles, perhaps
too many and some of them
haven’t been all that we
would have liked. Now, we're
not . just throwing things
against the wall.

“We're being a little bit
more considered, taking our
time. Some of the games due
out this year have had two or
three years work put into
them already.”

“The market isdemanding
big games and the
technology is demanding
quality graphics, quality
sound, that suits us just
fine.”

Something else that Dun-
phy feels fits his masterplan
quite neatly is the
emergence of various CD for-
mats.

Broderbund has produced
a series of educational titles
called Living Books for use
on CD PCs. Dunphy believes
they represent one of the
finest exploitations of the
emerging technology. The
UK will be able to judge when
the series begins to filter
through EA later this year.

It would be unfair and,
more importantly, inac-
curate to say that Broder-
bund’s time with Domark
was spent merely treading
water. Prince of Persia and
the Carmen series prove that
admirably. *

But EA seams to be a
more appropriate conduit for
Broderbund’s fullrange. 0O



Page 20 CTW Monday February 10th 1992

UNLEASHED

PRESS

4 front covers
including

Sega Pro &
Mean Machines

ADVERTISING

Outside back covers
Mean Machines/

Sega Power/ Sega Pro/

Sega Force/Game Zone § | @

November to March

P.0.S.

A3 style posters
Outsize dummy boxes
In-store competitions

AWARDS

Winner of the coveted
TILT d’OR for best
arcade adventure

TECMAGIK, Warwick House, Spring Road, Hall Green, Birmingham B11 3EA

'LICENSED BY SEGA ENTERBRISES LTD
FOR PLAY ON THE

THE FIGURES...
Sega Pro

90%
Sega Force

90%

Supertext

90%

Game Zone
90%

Computer/Video
Giochi

94%

Joypad
94%

Console +

95%

©1989, 1990, 1991 PSYGNOSIS LTD. PSYGNOSIS and
SHADOW OF THE BEAST™ are trademarks of PSYGNOSIS
LTD and are used wi issi

re used with permission, All rights reserved.

SHADOW OF THE BEAST™ Published under licence from PSYGNOSIS LTD



