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ﬁcBride Gets
To It With
Verve Dehut

W BY JEFF LEVENSON

NEW YORK—Verve Records,
which in recent years has been ag-
gressive in its acquisition of fresh
talent, is about
to unveil a cov-
eted prize: the
debut album
by Christian
MceBride, per-
haps the most
accomplished
and versatile
voung bassist
in jazz.
MeBride, whose “Gettin’ To It”
will be released Jan. 17, is a sharp-
shooting instrumentalist who, at
age 22, has better than 70 albums
as a sideman notched on his belt.
His contributions to the record-
(Continned on page 108) J

McBRIDE

GLAD YULE TIDINGS FOR RETAILERS

Price War Spikes Music Stores’ Eggnog

This story was prepared by Ed
Christoean in New York, Edward
Movrris in Nasheille, and Craily
Rosen iu Los Angeles.

Merchants say that musie sales
were strong enough to make it a mer-
ry Christimas, but most add that the
ongoing price war brought a bitter
taste to their holiday cheer.

Overall, most retailers surveyed
say they posted positive comparable-
store sales numbers. Some cite strong
sales, while others say business was
up only slightly, if at all.

According to SoundScan, musie
metrchants and rackjobbers sold 120.6
million units from Nov. 21-Dec. 25, up
5.6% over the 114.2 million units sold
in the corresponding period last year.

And as in past years, the week be-
fore Christmas made up for the soft
performance experienced in the mid-
dle of the holiday selling season. For
the weck that ended Dec. 25, Sound-
Sean projects that 39.2 million units
were sold, up 12.3% over the units

" Music Monitor To Chart U.K. Biz

Billboard Starting London-Based Weekly

The Billboard Musie¢ Group is
launching a weekly trade publication,
Music Monitor, to serve the UK. s nui-
sie and broadeast industries. The Lon-
don-based mag-
azine will debut
officially with the
issue dated Jan.
27. 1995,

Music Monitor will offer a new per-
spective on music and artists, with par-
ticular emphasis on how they reach
and influence the consumer. There are
more outlets for exposing music in the

L
Rancid Sticks To Its
‘Roots’ With Epitaph

SEE PAGE 12

GL®BAL MUSIC PULSE

. JPoland’s Chocolate Spoon
:1s Ready To Rock

R
~ SEE PAGE 41
A

#Music Moniter

U.K. than ever, and the consequences
can be felt by recovd labels, broadcast
companies, retailers, concert promot-
ers, program syndieators, perfor-
manee right bod-
ies, and, of course,
artists and their
managers. The
uew publication will report and inter-
pret developments of interest to all of
these sectors,

Music Monitor will use radio airplay
information from Broadeast Data
Systems and retail data from Gallup
to ensure aceuracy in its charts. BDS
was created in 1989 to monitor radio
airplay electronically throughout the
U.S. It is now operating in the U.K.

(Continned on page 107)

sold in the same week last year. But
merchants say those numbers were
diluted by lowball pricing and an in-
crease in the number of stores opened
in the last year.

A plethora of hot hits boosted per-
formance during the holidays. Ivan
Lipton, president of 155-unit, Milford,
Mass.-based Strawberries, says there
are usually one or two huge albums
during Christmas, but this year
brought seven or eight, including al-
bums from Kenny G, Pearl Jam, Garth
Brooks, the Beatles, Boyz 11 Men, the
Eagles, and Mariah Carey. Indeed,
sales of Kenny s album exceeded ex-
pectations. Similarly, the Beatles were
such a hig surprise that Cema had
problems keeping it in stock.

Merchants report that album sales
continued to shift toward CDs, which
made up approximately 60% of sales
in 1994, but they =ay there was no ac-

(Contimned on page 11.3)

Vid Catalog Booms

B BY SETH GOLDSTEIN

NEW YORK—Several strong titles
made the holiday season a happy one
for home video.

Wholesalers and retailers reported
generally solid sales of the four
hottest direct-to-sell-through releas-
es—"Snow White, “Jurassic Park,”
“Speed.” and “The Flintstones”—and
a4 booming catalog business that de-
fied predictions. Most are not con-
cerned about returns, always the
bane of the post-holiday period, even
though industry skeptics say many
retailers are in for a rude awakening
when they finally count the leftovers.

“Evervthing was above plan,” says
Kmart spokesman Dennis Wigent.
He reports that the chain was ahead
of same-store results for 1993, “The
whole [sell-through] category has
been strong throughout the year.”

(Continued on page 11.3)
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B BY LARRY FLICK

NEW YORK—When Melissa Ethe-
ridge headlined New York's Madi-
son Square Garden
Deec. 13, it was the
crowning achievement
in a banner year that
saw her rise in popu-
larity from critically
acelaimed eult rocker
to mainstream super-
star. [t also was the
latest milestone in Is-
land Records’ hugely
successful campaign to break the
singer/songwriter's fourth collee-
tion, “Yes I Am.”

With a sales tally of 1.8 million

Isiand Ready To Build On
Etheridge’s '94 Breakthrough

ETHERIDGE

units, aceording to SoundSean, the
album firmly entrenches Etheridge
among the leading women in rock,
sparking a spree of raves from radio
programmetrs and in-
dustry observers that
tout her as a *‘new-
generation Bruce
Springsteen.”

“She brings a simi-
lar kind of honesty to
her musie,” says Jeff
Levine, program di-
rector at WBAB in
Babylon, N.Y. “Her
songs connect with people in a way
that speaks about their lives.”

“Yes I Am™ was launched during

(Continued on page $2)
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Arista Texs Sas
Viva La Diferenzia!

SEE PAGE 10
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Atlantic Brings
McCoy To Top
Of Hat Field

B BY PETER CRONIN

NASHVILLE—Secoring that elusive
hit record is quite an accomplishment
for any country artist in today’s com-
petitive market,
but for Atlantic’s
Neal MeCoy, whose
first two albums
for the label gen-
erated little inter-
est, the vietory
was particularly
sweet.

MeCoy finally
hit pay dirt in 1994
with “No Doubt About It,” his third
album for the label, which was certi-
fied gold by the Recording Industry
Assn. of America and rose to No. 13
on Billboard's Top Country Albums
chart. The project spawned two No. 1
singles and a third in the top five.

(Continued on page 107)

McCOY

Alternative Acts
Make An Impact

B BY CARRIE BORZILLO

LOS ANGELES—Album alternative
and modern rock aets dominated the
elite list of breakthrough artists that

MCLACHLAN MAZZY STAR
achieved Heatseekers Impact status
in 1994.
Of the 45 artists to reach that sta-
(Continued on page 108)
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Sony, Philips To Preview Digital Vid Format
Battle Brewing In Race To Develop VHS Heir

This story was written by Seth Goldstein in

follow with demonstrations at its all-digital

developments under way with 3M could

B

www.americanradiohistorv.com

* HOUSE OF LOVE * AMY GRANT * MYRRH oY New York and Steve McClure in Tokyo. booth during CES. It is expeeted that Sony double this capacity. But Sony stresses
will play movies from Columbia and Tri- that the new speeifications—based on the
COUNTRY 25 Sony and Philips, the co-developers of  Star, its two movie-making subsidiaries. incorporation of a 635-nanometer (red)
% LI GART [ BRODIS ISR the CD) format, have joined forces once Meanwhile, Sony Corp. of America pres-  laser—allow the dises to be produced at
again. ident/CEO Michael Schulhof will include existing CD manufacturing facilities with
% THE LIVE WER,S\,COES.PHEEICEN BAYLOR * WORD 31 The two companies are proposing stan-  DVD, among other digital developments, only minor modifications,
dard specifications for a digital videodise  in his CES keynote address. Toshiba is not “Production costs of the proposed new
HEATSEEKERS 15 system that could make videotapes obso-  exhibiting at CES, and at press time there dises will be similar to those of cop\'ention—
* [AIN'T MOVIN' » DES'REE + 550 MUSIC lete—and that eould trigger a devastating  were no announced plans to demonstrate al CDs,” says a Sony representative.
format war similar to that between the  its system off the show floor. Sony may have a publicity lead—much
THE BILLBOARD LATIN 50 28 Beta and VHS standards in the early *80s. The Sony-Philips format would be able as it did with Beta—but its rivals downplay
' 4 * SEGUNDO ROMANCE * LUIS MIGUEL » WEA LATINA American retailers get their first look at  to handle about 135 minutes of MPEG-2-  the technology. A Pioneer spokesman in
the Sony-Philips unit during the Jan. 6-9  quality video, as well as multiple tracks of Japan was quoted as saying that Sony had
e e AC':S}Q{_ICGYENNI e 83 Winter Consumer Eleetronics Show in Las  compressed digital audio and subtitling, taken a “side road” in proposing the new
Vegas. However, Sony Sony claims that the picture quality will standard. Toshiba celaims that its DVD,
R&B 17 lel-Ips and Philips_ h_avo not an-  be superior to tha_t (.)f existing playback Whic_h features a L_hinner (lis_c capable Qf
* MIRACLES: THE HOLIDAY ALBUM « KENNY G * ARISTA nounced pricing plans or  systems, although it is unelear whether it storing more data, is better suited to movie
a launch date for the is claiming that DVD will outperform playback.
REGGAE 83 system. laserdiscs. Video CD, an carlier version of The Sony/Philips announcement is
A NATIONIEROOKENIERVICIOLL “BEIGISTREET In opposition are media giant Time  DVD which came on the market recently, thought by some as an attempt to sce who
WORLD MUSIC Warner and _.]apanese _h;lrdware m;mut_’ac— uses tfhe M]’_EG—] st:(mdar_d, lags behind else will join them in supporting the for-
% THE MASK AND MIRROR » LOREENA MCKENNITT + WARNER BROS turers Toshiba and Pioneer Electronies, VHS in quality, and is limited to 74 min- mat. Talks among Japanese technology
whose rival DVD system may be on dis-  utes playing time. companies aimed at developing a single
« THE HOT 100 - play. That player should be on the market The new DVD discs will store .}:‘lb()llt 3.7 DVD standard were recently suspended,
& ON BENDED KNEE * BOYZ Il MEN * MOTOWN 106 at $499 list in the next 12-18 months,  gigabytes of data, or more than five times reportedly because Toshiba decided to in-
backed by a catalog of  as much as eonventional CDs, and further volve U.S. affiliate Time Warner.
new and old movies at
cording to arner
Home Video president Warren Lieberfarb.
% PICKUP ,ﬁg}’,'}‘gggnm . 27 At this stage, each side is trying to win
| the hearts and minds of the film studios
DANCE / CLUB PLAY 1 whose movies made VCRs a household sta-
* MELODY OF LOVE (WANNA BE LOVED) 22 ple and will determine the next home ¢n-
DONNAISOMMERZIVIERCHEY tertainment winner. There’s much at
stake.
DANCE,{ gg'ﬁt”%fcf CERLES, 22 Verity Group, a California-based mar-
ket research company, says 30% of the
LATIN consumers interviewed in a recent survey
i % NO ME QUEDA MAS + SELENA * EMI (ATIN 29 indicated at least some interest in DVD),
results matched by Alexander & Associ-
R&E ates in its phone interviews. The anticipat-
% CREEP * TLC » LAFACE 19 ed acceptance is said to be better than
most new consumer-electronics concepts
achieve. If the hardware price drops to
* ON BEr\'I-I!)g)T)-(r\lltfg'BB/(:\"?l'l,l\LlllE‘r\lv- HOTOWN 18 $3010, purchases could quadruple, Verity
adds.
With the exception of Warner Bros,, the
HOT R&B SINGLES SALES 18} studios are uncommitted for now. “If you
Al CREERIATLECRARAGE don’t have Disney and Universal, you're
dead in this format,” says a veteran Holly-
RAP 20 wood observer. Matsushita, which owns
* IOOTSEEROIIICHIBONE - R 1[31 22’;’1 :;l’c}:-aii{l(l‘.t EjeAEelS N s EIN PRkt One Mo’ Time. Outgoing Warner Bros. CEO/chairmaq Mo Ostin is shown leaving the label’s
Hollywood, not wanting to fepeat the Burbank headqqaners for the last time Dec. 21. As Ostin ended his 31-year tenure at the Iabel,
ROCK / ALBUM ROCK TRACKS 103# VIS Deta w: s 1Y e 1o PG employees wearing “Mo” baseball caps cheered him on. Tributes to Ostin included “Mo’s
* BETTER MAN + PEARL JAM * EPIC HS-Beta wars, has tried for a single DVD - . . ; ) )
standard: But that Appacently is nof inednt ISonlgs, a Tanc:(sc‘)mg,‘f:hl;)trtboynd, sn(—QD boxed set of h|t§ from his tgnure, which opens with a
HOCK | MODERN MOCK TRACKS to be. Sony unveiled its DVD player at u re- é)rvoesy:r:\gt g:;rggeHarriscgn written specially for the occasion by longtime Dark Horse/Warner
* WHEN | COME AROUND * G';EEN DAY A&MKREPRISE ‘losr cent press conference in Tokyo, and will _
TOP 40 AIRPLAY / MAINSTREAM oull | THIS WEEK IN BILLBOARD ]
% ON BENDED KNEE * BOYZ I MEN * MOTOWN
l
TOP 40 AIRPLAY / RHYTHM-CROSSOVER 105 CAN SELL-THROUGH DO IT AGAIN? Album Reviews 84 In The Spirit 31 |
% ON BENDED KNEE * BOYZ il MEN = MOTOWN 1994 was a great year for suppliers of key sell-through video ti- ~ Artists & Music 10 International 36
tles, especially family-oriented releases, but there's no guar-  Bapliste’s Rhythm Section 20 Jazz/Blue Notes 32
HOT 100 AIRPLAY 1091 antee that the momentum will carry beyond 1995. At the same ~ Between The Bullets 112 Latin Notas 28
N NIBENIDED L T O T CN egar time, the rental business could be making a rebound. Seth  The Billboard Bulletin 114 Lifelines 95 |
; Boxscore 13  The Modern Age 103
HOT 100 SINGLES SALES Jy | Seldstainfasihestory. Page 71 . nada 42 Music Video 33 |
Ly (33 g o M RETAILS ROLE IN THE DIGITAL FUTURE Chart Beat 114 Popular Uprisings 15 |
What will new interactive technologies and products mean for  Child’s Play 72 Pro Audio 96 |
* TOP VIDEO SALES ° o entertainment companies such as Sony, and for retailers as  Classical/Keeping Score 32  R&B 16 |
PHEER ™ IRl ROl O% well? Michael P. Schulhof, Sony Music Entertainment chair-  Clip List 34 Radio 101
man and Sony Corp. of America president/CEO, talks with Bil-  Commentary 8  Retail 78 ‘
e L, ] T board’s Marilyn A. Gillen about the changes and challenges ~ Country 24 Shelf Talk 73
. that lie ahead. Page 77 Dance Trax 21  Single Reviews 85 |
AMISION ENTERTAINMENT ge .
’Copyright 1995 by BPI Communications. All titles, logos. service marks, and other Dec'aratlons Of SIUdio ACIio-n 98 ]
% SNOW WH#é?\N‘élIEIESOEVEN DWARFS 76 zgzllgf:’u]?; ?Sﬁﬁﬁ:ﬁm: at: usedo‘\;nde(; L‘ic‘en:de _no'm VN::) ?u?inests Press Synd:ca‘(i(J;n Interaational BY. No 'ndepenqents_ 82 They’re P'ay'ng My Song 1 3
et Bee e e e & R b
YT e e e e e e MRS, 4] degaonicr 34
* BAD GOLF MADE EASIER * ASC VIDEO 75 sL.ecmLe:Leorsmée g;%rl\?: I;Ei}(iv?gE,Féva: g#?éifdff.g,"Tﬁ?fri’fé,"’r‘qfgisﬁligiliﬁé.oéﬂ'ﬁﬁ;ém'I.}, l?égx) '1'211': Gospel Lectern 30 Vox Jox 104
Japan. Second class postage paid at New York, N.Y. and at additional mailing offices. Postmaster: please .
send changes of address to Billboard, P.0. Box 2011, Marion, OH 43305 201 1. Current and back copies of Hits Of The World 40 CLASSIFIED 99
' Billboard are avaitable on microfilm from Kraus Microform, Route 100, Millwood. N.Y. 10546 or Xerox Home Video 71
RENTALS University Microfilms, 300 Noxth Zeeb Road, Ann Arbor, Mich.48106 For Group Subscription Information call t
 SPEED * TWENTIETH CENTURY FOX 73 212536 5261 For Subscrption iformaton call | 800745 8922 (Outsce US. 614:382:3322) Forany Hott 100 Singles Spotlight 107 REAL ESTATE 100
— e — J
k BILLBOARD JANUARY 7, 1995 2


www.americanradiohistory.com

Ahmet’s Award. Atlantic Group chairman/CEQ Ahmet Ertegun was honored
recently by the Nordoff-Robbins Music Therapy Foundation at its seventh annual
Silver Clef Award Dinner and Auction, held at the Roseland Baliroom in New
York. The event was underwritten by the Hard Rock Cafe and raised more than
$700,000 for the foundation. In the top photo, Ertegun, center, is congratulated
by last year’s Silver Clef Award recipient, Atlantic artist Pete Townshend, left, and
Dr. Clive Robbins of the Nordoff-Robbins Music Therapy Clinic. In the bottom
photo, Ertegun enjoys the evening with major figures in the Warner Music orbit.
Shown, from left, are Ertegun; Warner Music Group chairman/CEQ Robert
Morgado; Warner Music-U.S. chairman/CEO Doug Morris; Elektra Entertainment
Group chairman Sylvia Rhone; and Atlantic recording artist Roberta Flack.

Canadian Performance Right Bill
Draws Fire From U.S., Broadcasters

W BY LARRY LeBLANC

TORONTO—A bill has been intro-
duced in Canada calling for a public
performance right and a blank-tape
royalty to be added to the nation’s
copyright act.

The bill, known as Phase 11, could
take a year or more to wind its way
through the House of Commons and
the Senate and be voted into law. In-
troduced Dec. 22 by Canadian Her-
itage Minister Michel Dupuy, it would
augment the 1988 revisions to the
1921 Canadian Copyright Act.

Since parliamentary guidelines
prohibit the release of detailed infor-
mation on bills before their introduc-
tion in the House, the Canadian music
industry likely will hear few details of
Phase 11 until later this year.

Phase II legislation pointedly de-
nies U.S. performers, musicians, and
producers their share of fees collect-
ed on the sale of audiotapes and the
royalties Canadian radio stations
would pay to air performances. The
Canadian government plans to grant
rights to international creators only
on the basis of reciprocity.

The U.S. taxes only blank digital
audio home-recording media and
hardware; it has no performance
right, although a bill was introduced
in Congress in 1994.

A performance right would ensure
that performers, musicians, and pro-
ducers of sound recordings will be re-
munerated when their songs are
aired on radio. Currently, only com-
posers and publishers receive a royal-
ty for airplay on Canadian radio.

Dupuy said the royalty on blank
audiotape will compensate creators,
performers, and producers for losses
due to home taping. According to
Canadian industry figures, more than

Multimedia Software A Hot Holiday Seller

Consumers Demanding CD-ROM Drives In Computers

N BY MARILYN A. GILLEN

NEW YORK—“Anything ‘multime-
dia’ is selling,” one New York-based
retailer says about the hot holiday
hardware this season. “Customers
walking in may not know exactly what
they are looking for, but they know
they want multimedia.”

That store-level impression is being
borne out by early industry numbers
that indicate PCs selling even better
than rosy pre-season estimates. Re-
search firm International Data Corp.
pegs fourth-quarter shipments of all
PCs up 32% over the same period last
year, rising to 5.8 million units. And
multimedia PCs (those equipped with
CD-ROM drives) are gobbling up the
lion’s share of sales this season, ae-
cording to a sampling of retailers.

“Customers don’t even look at com-
puters without CD-ROM built in,”
says Abe Brown, a spokesman for
J&R Computer World in New York.
“They want everything built in, and
the more features included in one box
the merrier—from speakers to mo-
dem to TV. They're even looking for
the best software bundle—that can
sway a sale.”

Brown says that although consider-
ably lower prices have certainly
spurred multimedia PC sales this
Christmas (prices have dropped near-

ly 30% since last year, down to under
$2,000), one of his most impressive
sellers—the brand-new Panasonic
v4l, a CD-ROM-equipped laptop—
has been selling “phenomenally” de-
spite its $5,000-plus price tag.

Nine-store Magnolia Hi-Fi is a rel-
ative newcomer to the multimedia PC
market, says VP of purchasing David
Kaplan, but already the category
makes up a “healthy percentage” of
business for the Northwest chain,
which also carries Panasonic’s 3DO
multiplayer as well as core audio
products, including Sony’s MiniDisc.

3DO, says Kaplan, has been a slow-
er but steady mover. “It’s not a
tremendously large seller, but it’s a
plus business,” he says. “The price
this year is about 20% lower than it
was last year, and sales reflect that.”

Kaplan says his PC customers ap-
pear eager to buy, but are looking for
help. “They are looking for people
who can explain to them, in English,
how to make this stupid thing work,”
he says. “We've worked very hard on
that aspect of merchandising, and it’s
paying off this Christmas.”

The apparently strong multimedia
hardware numbers, if they hold up in
the final accounting, bode well for the
software industry next year.

That industry is facing a crucial
test this season, according to Robert

Broadhurst, managing director of in-
teractive digital media for New York
investment banking firm Veronis,
Suhler & Associates. It is a test not all
will pass, he says.

“There are 2,000 or so new CD-
ROM products entering the distribu-
tion channel this Christmas, and the
largest retailers, like CompUSA, car-
ry only 300,” Broadhurst says. “A lot
of small publishers that started up in
the last two years have gotten their

(Continued on page 113)

45 million blank audiocassettes were
sold in Canada in 1993.

Dupuy said the government would
initially set a tape levy of 5-15 cents
during an introductory period of “sev-
eral years” before the Copyright
Board fixes a rate.

According to Dupuy, after passage
there will be a five-year transition pe-
riod to completely implement both
the performance right and the blank-
tape royalty. It was unclear at press
time what body would collect and dis-
tribute the funds.

“All of this is so vague,” complains
David Basskin, president/CEOQ of the
Canadian Musical Reproduction
Rights Agency.

However Robert Pilon, VP of pub-
lic affairs for the Quebec industry
group ADISQ, calls Phase II “a big
break in terms of the tradition of
copyright in North America. This is a
European and world model, and I
guess the United States will follow in
a couple of years. They won’t have a
choice.”

A Dec. 22 statement from the office
of U.8. Trade Representative Mickey
Kantor blasted the proposal.

According to the statement, “The
United States government sees these
developments as concrete evidence of
an increasing and disturbing trend in
Canada toward the implementation of

(Continued on page 112)

NEW YORK—Elissa Tomasetti
has been named director of mar-
keting for Billboard and Airplay
Monitor, effective Jan. 1. Toma-
setti’s promotion is part of an
overall reorganization of the mar-
keting department.

In her new role, Tomasetti will
be responsible
for all depart-
ment activities,
including adver-
tising promo-
tion, eirculation
promotion, con-
ference plan-
ning, special
events, and pub-
licity.

“This latest advancement is in
recognition ot Elissa’s outstanding
contributions to the growth of both
publications,” says Howard Lan-
der, president and publisher of the
Billboard Musie Group. “It is the
strength of her department that
allows us to handle the marketing
needs of both divisions within this
centralized structure.”

Tomasetti joined Billboard’s
marketing department in 1989 and
was named promotion director in
1991. She has bachelor’s degrees
in music and political science from
Oberlin College.

In other departmental changes,
Maureen Ryan has been named
special events manager, with re-

B

TOMASETTI

Tomasetti Named Billboard,
Monitor Marketing Director

sponsibility for all Billboard and
Monitor conferences and awards
ceremonies. Ryan joined Billboard
in 1991 as assistant to the associ-
ate publisher, and moved into the
marketing department in October
1993. She has a bachelor’s degree
in communications from the Uni-
versity of North Carolina at Wil-
mington.

Joining the department is Gayle
Finkelstein as marketing and pub-
licity associate. Finkelstein has
been a marketing and sales assis-
tant with Billboard since Febru-
ary 1994. She has a bachelor’s de-
gree in psychology from the State
University of New York at Albany.

Another department staff mem-
her, Melissa Subatch, moves into
the newly created position of pro-
motion coordinator. Among other
things, Subatch will be responsible
for house ads, media kit materials,
and promotion of Billboard Online,
the magazine’s electronic data-
base service. Subatch, who joined
Billboard in 1988, had been special
projects coordinator. She has a de-
gree in textile design from the
Fashion Institute of Technology.

A recent addition to the market-
ing team is Tony Santo, promotion
design coordinator. Santo, who
joined Billboard in August, has a
BFA degree in illustration from
the Parsons School Of Design.

Warner Arms Link For Rock History Vid

NEW YORK—Time-Life Video & Tele-
vision has teamed with Warner Home
Video to oversee the cassette release of
atelevision series, “The History Of Rock
"N’ Roll.”

It’s a first for the two Time Warner
companies, which until now have gone
their separate ways to reach the con-
sumer. TLV concentrates on direct re-
sponse; WHYV on retail.

“This is a true joint venture,” says
TLYV president Betsy Bruce, with the
partners sharing procuction costs and
revenues. “It’s the ideal marketing situ-
ation.”

As a result, Bruce isn’t concerned
about securing the window TLV nor-

mally demands for programs like Turn-
er Home Entertainment’s “Trials Of
Life.” Unless TLV gets sufficient lead
time over retail to create and execute a
direct-response strategy, it won't license
the program. For “History,” Bruce says,
“we don’t have [unrelated] companies
protecting revenue streams.”

In fact, TLV won’t be doing much di-
rect-response solicitation for the 10-hour
rock’n’roll series until well after Warner
ships to retailers. According to Bruce,
TLV will end its initial direct-response
test in 10 markets on Feb. 20, three
weeks after its start, so as not to conflict
with syndication on Warner Bros.” Prime
Time Entertainment Network.

The broadcasts begin March 6; Warn-
er Home Video ships the one-hour,
$19.95 tapes March 21. TLV probably
won’t rekindle its pitch until midyear.
Bruce says that the test markets haven’t
been chosen and that a national rollout
isn’t likely until the second half of 1995.

“History,” TLV’s biggest investment,
opens with Les Paul’s 1941 invention of
the solid-body electric guitar and pro-
ceeds through hip-hop. Two hundred
and fifty songs from 260 concerts are
featured, extracted from 10,000 hours of
footage that TLV says required 19,200
man-hours of legal work to secure clear
ances.

SETH GOLDSTEIN
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S. African Acts Demand Domestic Radio Play

B BY JOHNNY CLEGG

On Nov. 29, South African musicians were
invited to present evidence related to the in-
troduction of a local music quota before the
Independent Broadcast Authority. It was the
first time musicians were ever invited to con-
tribute toward reshaping and defining the
emergence of a new national and regional
broadeasting dispensation.

Such a consultation could never have taken
place during the apartheid era. With the col-
lapse of the apartheid system, the IBA is
charged with the mammoth task of disman-
tling the old regime’s segregationist broad-
cast policies and democratizing the airwaves,
while, at the same time, helping to recon-
struct and develop South African music and
culture. By law, the IBA is required to im-
pose a minimum percentage of South African
airplay on broadcasters, and its invitation to
musicians was essentially to hear oral evi-
dence related to this issue.

In order to present a coherent and articu-
late position, the musicians put aside their
traditional differences with the recording
companies and formed a strategic alliance
called the South African Music Content Alli-
ance. This alliance between musicians (their
union and other groupings) and the Assn. of
South African Musie Industry enabled them
to reach a consensus on the airplay quota and
present a united front to the IBA.

The issue of the introduction of a local con-
tent quota had been on the boil for most of
1994, and brought passions to a peak with in-
cidents like the musicians’ march on the
South African Broadeasting Corp. demand-
ing the implementation of a local content
quota. Various live debates have been held on
the air, where local content activists have put
their position to both the commercial broad-
casters and the South African publie in gen-
eral.

The proceedings at the IBA included a
video interview with Midnight Oil’s Peter
Garrett, who played an important part in the
Australian Broadeasting Tribunal’s inquiries
into the Australian music quota. It was
pointed out that Australia has become the
third largest exporter of contemporary pop
and rock repertoire in the world since the im-
plementation of a quota system. France and
Canada have also done well with their quota
systems.

The agenda also included a presentation
by the vice chairman of the Assn. of South
African Music Industry arguing that the
South African recording industry would be
able to meet the demand for good quality lo-
cal music should the quota requested by the
Music Content Alliance be upheld by the
IBA. The quota would be phased in over a
three-year period; in its first year, local con-
tent would have to make up 25% of music
programming; 35% in the second year; and,
in the third, an absolute minimum of 50%.

In the first year of the quota’s existence,
the Music Content Alliance suggests that a
radio station’s musical format be ignored and
that the quota be applied or: a basis of nondis-
crimination and equality.

Airplay statistics were marshaled for the
conference to demonstrate the incredibly low
local content, especially on English-language
radio stations. According to these statistics,
the broadeasting of South African-composed
music on English-language stations has de-
creased in the last three years from 7%-

3.17% of all musical works broadeast. For-
eign music has now reached over 90% of all
musical played on these stations.

Musicians, including myself, Hugh Mas-
ekela, Ray Phiri, Mara Louw, and Mzwakhe
Mbuli, spoke on the issues of quality and
standards in the South African music indus-
try. We stressed that a local music content
quota goes well beyond simply regulating
commercial competition between South Afri-

‘Local content
played on radio
has decreased.’

Johnny Clegg is a
South African
recording artist.

can and international musie. It goes to the
core of the legacy of cultural segregation and
the manner in which this was institutional-
ized on the airwaves during the apartheid
era.

During the apartheid years, the state-
owned broadeasting monopoly, known as the
SABC, was used as a powerful instrument to
promote and elevate European-oriented mu-
sic and culture, at the same time denying the
possible development of a truly national and
unifying indigenous music culture.

Apartheid on the airwaves meant the sys-
tematic reinforcing of tribal differences by
maintaining regional, indigenous-language
stations that refused to play one another’s
music. Local indigenous music communities
were thus denied 4 common platform and had
to struggle to hear each other’s voices.
English and Afrikaans stations, on the other

hand, were heard nationally, and their all-
pervasive presence propagated the idea that
European-oriented musie and culture were
superior and more in demand. Not only did
this affect the status and evolution of Afri-
can-based musie, it also impaired the devel-
opment of a truly South African rock musie,
because those bands that did not emulate the
international and/or European sounds were
doomed to receive no airplay. i

To add to this Eurocentric segregation of
the airwaves, local musicians had to further
deal with the international cultural boyeott of
South African music and the intense sense of
cultural marginalization this brought about.
At home, local music was a second-class citi-
zen, and abroad it was in exile.

We presented the panel with highlights of
our experiences during the segregation
years. We challenged some commercial
broadcasters’ ideas that South African music
is inferior and doesn’t sit well in their pro-
grams. We argued that if radio stations ex-
pose a certain type of music to their audience
at high rotation, they will manufacture a
preference for this type of music. They
wanted to know how an audience can be said
to prefer a certain kind of musie, when his-
torically they have been denied access and
exposure to it and, instead, have been condi-
tioned by years of a first-world programming
theory underpinned by a Eurocentric and pa-
ternalistic perception that South African mu-
sic is inferior to foreign musie.

Although the IBA will definitely be impos-
ing a quota, it remains to be seen whether it
will meet the suggestions of the SAMCA. It
is clear that the quota is extremely unpopular
with commercial broadeasters, and it will be
imperative for the IBA to have at its disposal
some mechanism to enforee the regulations.

COMPOSERS DESERVE RECOGNITION
[ was thrilled to read Roxanne Orgill’s
excellent article on contemperary theater
and cabaret composers (The Billboard
Report, Dec. 3). It has always been my
credo that yes, “they are writing songs
the way they used to.” There are plenty
of songwriters still attempting to uphold
the tradition of the Great American
Songbook. News coverage of these song-
writers is vital, as this is such a fragile
and relatively small part of the contempo-
rary music scene. I hope Billboard will
continue to profile these very active and

prolific music creators,

Michael A. Kerker
Director of music theater and cabaret
ASCAP
New York

LOOK AT AMSONG MOTIVES

On the surface, while extending copy-
right protection for an additional 20 years
might appear to be of benefit to everyone,
concerned songwriters and publishers of
all categories of music (TV themes, back-
ground music, advertising jingles, as well
as popular songs) would be wise to take
a more careful look at the motives of
those who have formed AmSong (Bill-
board, Dec. 3).

This organization (initially called the
“Interfamily Group”) was founded by the
descendants and heirs of the old-time
“standard” composers (Irving Berlin,
George and Ira Gershwin, Rodgers and
Hammerstein) who continue to skim the
lion’s share of performance income from
ASCAP for themselves, even though
their music is not broadcast with any-
where near the frequency that it used to
be. These “heirs” have formed AmSong
because they are niffed at ASCAP for re-
dueing the extra premiums that stand-
ards used to earn, ASCAP’s new method
of payment allows more money to be paid
to the younger songwriters who now
dominate the popular song category, with
the hope that they will not defect to BMI.

If the price of a more equitable distri-
bution system is allowing some of the an-
cient “musical treasures” to slip into the
public domain, thereby freeing up dollars
that would go to composers whose music
is actually broadcast, it might be better
than simply blindly rallying behind
AmSong, whose purpose is clearly to en-
sure that the “heirs” can continue on the
dole, regardless of whose music is heard
each day.

Steve Karmen
Elsmere Music, Inc
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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Trade Ponders
Senate Plans
For Copyright

H BY BILL HOLLAND

WASHINGTON, D.C.—When the
Republicans come out slashing in 1995,
several of their congressional cuts
could have an impact on the entertain-
ment industry’s copyright agenda.

Republicans have pledged to ax en-
tire congressional committees and
subcommittees, consolidate jurisdic-
tion in the remaining committees, and
cut staffing by one-third.

In the Senate, Republicans “are
more than 90% sure,” according to a
source, that they will abolish the Judi-
ciary Committee’s Patents, Copy-
rights & Trademarks Subcommittee.

But that cloud has a silver lining, in
that new Judiciary Committee chair-
man Orrin Hatch, R-Utah, is also one
of the Senate’s veteran copyright sup-
porters and is co-sponsor of the record
industry’s performance right bill.

Hateh would bring all of the intellec-
tual property, patent, and trademark-
related issues to the auspices of his full
committee.

“We have been dealing with Sen.
Hatch and other Republican members
as well as Democrats [during the last
session], and we will be discussing our
concerns [with them] during the next
Congress,” says Jennifer Bendall, as-
sistant general counsel and director,
congressional relations, for the
Recording Industry Assn. of America.

Though Bendall says the RIAA has
“approached all the members in a bi-
partisan manner” and feels that the
trade group will be treated fairly, oth-
er insiders here say that the axing of a
subcommittee and staff will cause a lo-
gistical bottleneck on proposed bills.

On the House side, the Judiciary
Committee’s Intellectual Property
Subcommittee will remain intact, al-
though its judicial administration
functions may be moved.

Republicans, as the new majority,
are expected to corral the votes need-
ed to pass their congressional reform
package in January.

The package also would abolish fed-
erally proclaimed “commemorative”
or “‘ceremonial” days, weeks, and
months that vary from Good Teen Day
and Men’s Health Week to the new
Classical Music Month (September)
introduced by Rep. Sidney Yates, D-
111., and approved last May. Some pub-
lished reports say this could save Con-
gress $300,000 a year.,

Forty-two such commemorative pe-
riods were approved by Congress in
1994; 300 were proposed, according to
a Hill staffer. Commemoratives are
usually approved for one year only,
and must be reintroduced.

Jim Donio, director of communica-
tions for the National Assn. of Record-
ing Merchandisers, says NARM will
“continue to celebrate Classical Music
Month whether it’s proclaimed or not.”

Two other celebratory months that
have been important in the music in-
dustry, Black Music Month and the
cultural pride milestone Black History
Month, will not be affected by the Re-
publican belt-tightening measures,
since historians say that neither cele-
bration was created by congressional
proclamation.

Black History Month (initially Black
History Week) was conceived by scholar
G. Carter Woodson of the Tuskeegee In-
stitute in 1926, and was expanded in the
1960s. Black Music Month was first cel-

(Continued on page 113)
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Artists & Music

| W BY BRETT ATWOOD

LOS ANGELES—New titles from
Van Halen and Too Short highlight
the post-holiday list of releases due
to hit retail in January. Other key re-
leases include offerings from Neal
MecCoy, Siouxsie & the Banshees,
| and Extreme.

| Van Halen returns with its first
studio album in three years, “Bal-
ance.” due Jan. 24 from Warner
Bros. Produced by Bruce Fairbairn,
the album can be previewed via com-
puter online at Internet address
HTTP:/WWW . .iuma.com/Warner.

Another long-absent rock act, Ex-
treme, ends its fans’ wait with
“Waiting For The Punchline,” due
Jan. 17 from A&M.

Gangsta rapper Too Short will un-
veil his latest Dangerous/Jive album
of raw street anthems, “Cocktales,”
Jan. 24. The Oakland, Calif.-based
rapper reached platinum with his

'Van Halen, Too Short Top
List Of January Releases

Cover art for “‘Balance,” the new
Warner Bros. album by Van Halen.

last release, 1993's “Get In Where
You Fit In.”

Other rap releases due in January
include “Rollin’ With Dane” by Dana
Dane (Maverick/Sire, Jan. 24) and
“Do You Want More?!!'??!" by the
Roots (DGC/Geffen, Jan. 17).

(Continued on page 17)

Rhino Opens The
‘Envelope’ On
Oscars Anthology

H BY CRAIG ROSEN

LOS ANGELES—On Feb. 28, Rhino
Records will attempt to tap into the ex-
citement of the Academy Awards with
“The Envelope Please . .. Academy
Award Winning Songs (1934-1993),” a
60-song, five-CD/cassette boxed set.

The release of “The Envelope,” which

will carry a

$64.98 price tag

for CDs and

$44.98 for cas-

settes, could not

be more timely.
It will come two weeks after the nomi-
nees are announced for the 61st Acade-
my Awards and six weeks before the
awards telecast March 27.

“The Oscar boxed set could do very
well,” says Bob Bell, new-release buyer
for the 350-store, Torrance, Calif.-based
Wherehouse Entertainment. “It will ap-
peal to the film fans, who may not be reg-
ular music buyers.”

That is the basis for Rhino’s market-
ing plans for the box. While “The Enve-
lope” is a mass-appeal release, Rhino se-
nior product manager Andrea Kinloch
says the label will target women and the
gay community.

“This will have real strong appeal to
women, who are into the whole Holly-
wood mystique from the Academy
Awards,” she says.

The label has tentative plans to reach
female film fans by advertising in such
publications as Parade, Entertainment
Weekly, and Movieline. Rhino plans to
reach the gay audience through adver-
tising in the Advocate, Kinloch says.

In addition to print advertising, the

(Continued on page 34)
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La Diferenzia Hits Tejano Pay Dirt

Arista Texas Enjoys First Latin Chart Success

H BY RAMIRO BURR

SAN ANTONIO, Texas—Just one
year after its creation, Arista’s new
Texas outpost is enjoying its first
Latin chart success, the debut album
by the Tejano act La Diferenzia. The
San Antonio-based group’s self-titled
album has sold 15,000 copies since its
September release, according to
SoundSean, and also represents the
first successful effort by a major label
to tap directly into the Tejano mar-
ketplace.

Cameron Randle, VP of Austin-
based Arista Texas, says the group’s
success is a produet of authenticity,
hard work, and perseverance.

But the foundation for all of the
act’s achievements is the musie, which
Randle describes as containing “very
infectious melodies with poetie, ro-
mantie, inspired lyries.”

BMG-distributed Arista Texas was
established in Austin in October 1993
by Arista Nashville president Tim
DuBois. The Austin operation, which

Hooray For José. While on tour in Australia, Teldec Classics International artist
José Carreras visited the Warner Music office in Sydney and received two
awards: a gold award for his ““Friends For Life” album and a double-platinum
award for “The 3 Tenors In Concert 1994.” Shown, from left, are Phil Murphy, VP,
Warner Music Asia Pacific; Carreras; Wendy Matthews, rooArt recording artist
and a friend of Carreras; Brian Harris, chairman, Warner Music Australasia; and
Robert Rigby, managing director, WEA Australia.

LA DIFERENZIA

reports to DuBois, was created to
record Texas music, from rock and al-
ternative to blues, country, and Te-
jano.

In addition to La Diferenzia, the
imprint’s initial signees are Flaco
Jimenez, Freddy Fender, Joel Nava,
and Rick Orozco.

La Diferenzia is led by singer/song-
writer Ricardo Castillon. The group's

]

first single, “Si Lo Quieres,” reached
No. 17 on Billboard’s Hot Latin
Tracks chart. The current single,
“Linda Chaparrita,” is bulleted at No.
23 in its sixth week on the chart.
Meanwhile, the album is No. 17 on
The Billboard Latin 50.

Randle says the label has used a
low-key approach to promote La
Diferenzia. “I prefer the pitchless
pitch,” he says. “Rather than tell the
stations what a great band this is and
what song to play, we said, ‘We're
proud of this record, but listen to it.
See what you think.””

Randle and label promoter Joe
Trevino took Castillon on a radio tour
to promote the CD, visiting key Te-

Jjano stations. It was an important

step, says Randle, because “we were
introducing ourselves as a [new] label
and Castillon as our artist. La
Diferenzia was our calling card.”

As expected, La Diferenzia’s
strength has been in Texas, especial-
Iv in certain urban markets. “We are

(Continued on page 105)

EMI Debuts Christian Distrib
In Wake Of Star Song Purchase

B BY DEBORAH EVANS PRICE

NASHVILLE—EMI continues to
build its presence in the Christian music
market with the Jan. 1 startup of a new
distribution company. The company will
be part of the EMI Christian Music
Group, formed in November when EMI
purchased Nashville-based Star Song
Records (Billboard, Oct. 29).
Tentatively called EMI Christian
Music Distributors until another name
is cleared, the new entity will distribute
releases to the Christian marketplace
from the EMI-owned Sparrow and Star
Song labels along with the imprints they
distribute, including Forefront,
GospoCentric, Selah, Troubadour, and
Warner Alliance. The company also will
work with Cema on mainstream distrib-

Sony Unveils Details Of ‘CD Plus’ Rollout

First Titles On Enhanced Disc Format Due At $26.98

B BY PAUL VERNA

NEW YORK—As Sony and Philips
prepare to unveil the technical stan-
dard for the new “CD Plus” format,
Sony Music Entertainment has broken
ground by announcing a $26.98-list-
equivalent for its first titles in the au-
dio/video medium.

As expected, Sony will debut CD
Plus this spring with Alice In Chains’
“Jar Of Flies” and Bob Dylan’s “Great-
est Hits Vol. 3,” the latter a double-CD
Plus whose price has yet to be deter-
mined. When played on CD-ROM dri-
ves, CD Plus programs offer full-mo-
tion video, graphics, and 16-hit sound;
on a regular CD unit, they play audio

only. Because they contain no comput-
er data at the start of the program, CD
Plus discs are not subject to the “track
one” problems associated with other
enhanced or mixed-mode CDs.

Sony Music Entertainment presi-
dent/COO Thomas Mottola calls CD
Plus “one of the most exciting develop-
ments in prerecorded music since the
advent of the compact disc in 1982. [It]
is a music-based format that takes the
excitement of musical performance
and the quality of digital sound to the
next level by bringing graphic, text,
and video elements into the mix.”

Fred Ehrlich, Sony Music’s senior
VP/GM of new technology and busi-
ness development, says Sony labels

plan to issue 10-15 titles by the sum-
mer, some of them simultaneously with
auclio-only releases.

Addressing the pricing issue,
Ehrlich says the $26.98 equivalent is
Jjustified given that Sony plans to oper-
ate a toll-free, round-the-clock help
line for customers needing assistance
with CD Plus software. While he de-
clined to reveal the cost of the project,
he calls it “substantial.” Sony Music se-
nior/VP Al Smith adds, “It’s going to
require developments on the hardware
side to make products compatible.
That doesn’t come without a cost.”

Smith and Ehrlich say the price of
software is likely to come down as the

(Continued on page 95)

ution.

“We’ve become the Cema of the
Christian market,” says Sparrow
founder Billy Ray Hearn, who co-chairs
the EMI Christian Music Group with
Liberty Records president Jimmy
Bowen. Hearn predicts that the new
company will capture 40%-50% of all
Christian distribution.

The EMI Christian Musie Group
comprises Sparrow—the label and pub-
lishing company purchased by EMI in
1992—Star Song, and the new distribu-
tion company. Sparrow and Star Song’s
previous distribution companies have
been dissolved.

Steve Griffin, former president of
Nest Entertainment, a Dallas-based
producer and distributor of animated
Bible videos, has been named president
of the distribution entity. Reporting to
him will be Hugh Robertson, director of
sales through Cema, and a soon-to-be-
named VP of sales. Mark Funderburg
had that title, but resigned to take a po-
sition at Word.

Billy Ray Hearn's son, Bill Hearn,
will continue as president of Sparrow
Records. The Star Song executive ros-
ter remains Stan Moser, CEO; Jeff
Mosely, COO; and Darrell Harris, pres-
ident.

“EMI Christian Music Group is a ser-
vice organization for those labels that
takes care of all the administration, the
accounting, and the human resources,”
the elder Hearn says. “The labels are
being freed up to do exactly what they
do best—make product and market it.”

It’s an arrangement Hearn feels will
work well. “We’re destined to be a $100
million company before 2000,” he says.
“And it's not just going to be done
through acquisitions. We’re going to
grow these labels, and our publishing.”
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Gold’s Sudden Resignation
Shocks ASCAP Execs, Staffers

H BY IRV LICHTMAN

NEW YORK—Dan Gold, named
CEO of ASCAP earlier this year as
part of a major reorganization of the
performing rights society, resigned
suddenly Dec. 19, citing “personal
reasons,” according to ASCAP. The
development appeared to shock AS-
CAP staffers, including high-profile
executives and board members.

“I can't get a handle on it,” said one
board member who requested
anonymity. “I had no idea. A number
of projects were moving ahead, and
he performed well at board meet-
ings.” Gold officially joined ASCAP
July 1.

There is some doubt whether the
ASCAP board, which had authorized
a search committee to spend months
looking for a CEO, will seek a re-
placement for Gold.

Along with the Gold resignation,
ASCAP announced previously
planned changes in nomenclature for
three board members and a key exec-
utive.

Marilyn Bergman, a writer mem-
ber of the board, has been given the
new ASCAP title of chairman of the

MCA Wins Again In
Dispute Over Chess
Records Catalog

B BY CHRIS MORRIS

LOS ANGELES—A federal jury
here has awarded MCA Records a to-
tal of $4 million in damages in the la-
bel’s ongoing court battle over the use
of Chess Records’ trademarks and
masters by the English companies
Charly Holdings Inc. and Charly
Records International APS.

The Dec. 16 award—the latest in-
stallment in a long-running drama
played out in courtrooms around the
world—followed a Sept. 26 finding by

(Continued om page 22)

board; her previous title of president
has been retired. John LoFrumento,
who had been named COO of ASCAP
in September 1993 and was responsi-
ble for implementing the ASCAP re-
organization before Gold’s appoint-
ment, has been given the added title
of managing director.

The job of managing director last
was held by Gloria Messenger, who
left ASCAP in September 1993 as
part of the dramatic executive depar-
tures that led to the new appoint-
ments at the society.

LoFrumento, who reported to
Gold, now reports to Bergman. The
latter had been elevated by the board
to president earlier this year upon the

(Continued on page 105)

The Dance Goes On. RCA executives present a plaque to Jimmy lenner,

executive producer of the “Dirty Dancing” soundtrack albumg, commemorating
the re-certification of the soundtracks to account for continuing sales. “Dirty
Dancing”’ was re-certified as 11 times platinum, and “More Dirty Dancing” was
re-cenrtified as quadruple-platinum. Shown, from left, are Randy Goodman, former
senior VP of marketing for the RCA Records Label; lenner; Strauss Zelnick,
president/CEQ of BMG Entertainment North America; and Joe Galante,

president, RCA Records Label

Imago, BMG Part Ways On Joint Venture

Ellis Hopes To Keep Roster, Seeks New Distrib

B BY PAUL VERNA

NEW YORK—After a four-year
joint venture that yielded lackluster
commercial results, the Imago
Recording Co. and BMG have parted
ways, leaving a large roster of eriti-
cally acclaimed alternative acts with
no distribution for their product.

In a statement released Dec. 16.,
BMG Entertainment chairman/CEO
Michael Dornemann and Imago pres-
ident Terry Ellis confirmed that their
agreement Is terminated effective
Sunday (1).

“We made a solid effort with this
venture for four years, and now we
wish Terry and Imago all the best,”
Dornemann said in the statement.

Ellis tells Billboard he will continue
to operate Imago with a skeletal staff,
bankrolling the label himself until he
can secure additional funds. As per
his agreement with BMG, Ellis keeps
the Imago name, the legal entity, and
all the masters, according to Ellis.

Imago’s imminent releases include
albums by John Waite, Aimee Mann,
and Kylie Minogue, all scheduled for

BILLBOARD MUSIC GROUP. Janine
McAdams is named managing editor
of R&B Airplay Monitor in Los Ange-
les. She was national publicity manag-
er at Perspective Records.

RECORD COMPANIES. Larry King is
promoted to director of national pro-
motion for Atlantic Records Nashville.
He was Southeast promotion manager
for Atlantic in Atlanta.

Phil Little is promoted to national
director of sales for Sony Music
Nashville. He was regional director of
sales.

Dr. Theodoor Lap is promoted to
VP of marketing for Teldec Classics
International in Hamburg, Germany.
He was marketing director.

Suzie Sponder is named marketing
manager of English-language product
for Latin America at Sony Music In-
ternational in Miami. She was director
of top 40 promotion for Epic.

Chris Black is appointed director

McADAMS

KING

of catalog marketing for Sony Music
Entertainment U.K. in London. He
was VP of marketing for Sony Music
Entertainment Canada.

Capricorn Records appoints Har-
vey Schwartz director of college pro-
motion in New York and Jeremy
Much publicist in Nashville. They
were, respectively, founder of Steam
Records and publicist at Warner Bros.
Nashville.

Joe Etter is promoted to director
of sales for Walt Disney Records and
Walt Disney Software in Ontario,
Canada. He was national sales man-

EXECUTI

spring 95, Those records will appear
as scheduled through yet-to-be-de-
termined distribution channels.

Ellis says he will begin meeting
with potential partners when he re-
turns from a vacation Tuesday (3).
“I've already had one call from one of
the major companies who said they
want to talk to me, and I certainly an-
ticipate that they’ll all want to talk to
me,” he says.

“I’'m going to approach my discus-
sions with a very open mind,” Ellis
adds. “I know a lot of things I didn't
know four years ago ... It’s safe to
say that Imago will have a different
structure from the one that it had in
the last four years.”

On the day the BMG announce-
ment came down, Ellis let go approx-
imately 16 employees, reducing the
staff to a core 15 people.

“My concerns were to ensure that I
kept people that would form a transi-
tion team to take me from one situa-
tion to another, and ensure that dur-
ing that period the artists were
properly served, bearing in mind that
a number of artists do have albums in

V E

LITTLE

SPONDER

ager.

Rhino Records in Los Angeles pro-
motes Dave Newberg to director of fi-
nancial planning and royalties and
Antone DeSantis to national field
sales manager. They were, respec-
tively, manager of financial planning
and royalties and Northeast sales and
marketing manager.

Roze Braunstein is named manag-
er of national radio promotion for
Mute Records in New York. She was
promotion and publicity manager at
Real World Records/Caroline
Records.

TURNTABLE

preparation,” says Ellis, adding that
the label’s offices will move from the
posh Essex house in midtown Man-
hattan to more stripped-down quar-
ters downtown.

Although Ellis says all of the artists
currently signed to Imago will stay
with the label, sources tell Billboard
that many of them are dissatisfied
with Imago’s performance and are
trying to get out of their contracts.

According to these sources, Henry
Rollins—whose “Weight” album is
Imago’s best seller so far, at 346,000
units—recently posted an online mes-
sage warning music business execu-
tives to avoid signing with Ellis. In his
bulletin, Rollins allegedly said he did
not plan to make a new record for an-
other year and feared Ellis would use
him as bait to entice suitors.

The British-born Ellis—who co-
founded Chrysalis in 1968 with part-
ner Chris Wright and sold off his
share in 1985—acknowledges that in
“any record company under any cir-
cumstances, there are artists who be-
come disenchanted,” but says Rollins

(Continued on page 108)

Springsteen Bars
Indie’s Issue Of
Early Recordings

B BY ROGER PEARSON

LONDON—In an out-of-court
settlement, Bruce Springsteen’s at-
torneys have blocked a U.K. indepen-
dent record company from releasing
material the superstar recorded in
1971, prior to his signing with Colum-
bia Records in the U.S.

Springsteen’s attorneys were
preparing to press their case early
next year in the U.K. High Court
against Dare International to pre-
vent the release of “The Prodigal
Son,” a double-CD of 23 tracks of
Springsteen’s early work (Billboard,
Jan. 29, 1994).

On Dec. 19, High Court Justice Ja-
cob was told by Richard Spearman,
Springsteen’s counsel, that the dis-
pute had been settled out of court.
Terms were not disclosed.

Late last winter, Springsteen won
an injunetion in the British eourts
preventing release of the unautho-
rized material pending further trial.
The judge said that Dare Interna-
tional, based in Hertford and owned
by Gavin Dare, was now permanently
barred from issuing the recordings.

Dare also has agreed to hand over
any master tapes, copies of records,
and other relevant material to
Springsteen’s lawyers.

Tracks on “The Prodigal Son” are
believed to have been taken from
more than 40 cuts recorded at the end
of 1971 in a studio in New Jersey
owned by Jim Cretecos.

When the matter was before the
court earlier this year, the judge was
told that Springsteen sought to block
the release because he feared the
tracks were likely to be “of poor qual-
ity.” because they were made so long
ago and in less than professional cir-
cumstances.

In the late 1970s, in a U.S. suit
against his former manager Mike Ap-
pel, Springsteen recovered owner-
ship of all his earlier song copyrights,
a claim reasserted in the action
against Dare International.
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BLACK SCHWARTZ

PUBLISHING. Lauren Keiser is ap-
pointed VP of publishing at Car] Fis-
cher Inc. in New York. He was pub-
lisher at Astor Music and Books.

Hal Leonard in Milwaukee names
Chris Albano VP of new media,
John Cerullo VP of rights acquisi-
tions and product development, Lar-
ry Morton VP of sales, and Mike
Hansen national sales manager.
They were, respectively, marketing
manager of special products, director
of product development, national
sales manager, and senior district
sales manager.

KEISER SANDOVAL

RELATED FIELDS. Mike Sandoval is
named senior VP of creative for
MGM/UA Music in Los Angeles. He
was VP of creative for PolyGram Mu-
sic.

Ana Martinez is appointed direc-
tor of production management for
MTV Latino in Miami. She was senior
producer of programming at the
Telemundo Network.

Phil Ernst is promoted to VP in
the concert department at Interna-
tional Creative Management in New
York. He was an agent.
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Simple Minds Hopes For ‘Good News’
Now A Duo, Act Moves To Virgin In U.S.

B BY BRETT ATWOOD

LOS ANGELES—Veteran modern
rock act Simple Minds will end its
three-year silence with the Feb. 7 re-
lease of its Virgin Records debut,
“Good News From The Next World.”
The label hopes the project will re-
mind radio and retail that the '80s
group is still very much alive and
kicking in the ’90s.

Retail and radio are reacting with
cautious enthusiasm to advance co-
pies of the album, which features the
Scottish act, now slimmed down to a
duo, performing with a slightly
harder edge.

“A decent record can explode
early in the year,” says Doug Smith,
senior buyer for the Carnegie, Pa.-
based National Record Mart chain,
which has 140 stores. “It’s been
years since we've seen something
new from Simple Minds, but this is a
strong record. I just wish it was com-
ing out earlier, like in January.”

Simple Minds is still welcome at
the modern rock format, says

WDRE Long Island, N.Y., MD Mi-
chael Parrish. “They have adjusted
to the times,” he says. “They have
changed from where they were in the
past, and I think that there is a new
generation of listeners ready to ac-
cept them.”

The first single, “She’s A River,”
will be shipped to album alternative,
album rock, and modern rock sta-
tions in the second week of January.

SIMPLE MINDS: Charlie Burchill and
Jim Kerr,

Jayhawks Look To ‘Tomorrow’
On American Recordings Set

B BY CHRIS MORRIS

LOS ANGELES—With the Feb. 14
release of the Jayhawks’ sophomore
American Recordings album, “To-
morrow The Green Grass,” the label
seeks to cultivate the seeds planted
at radio with the Minneapolis
group’s 1992 set, “Hollywood Town
Hall.”

American GM Mark Di Dia says,
“We made a lot of headway on the
last record with this band. That rec-
ord came out around the same time
the new Triple-A radio format was
developing, and the Jayhawks’ last
record went to No. 1 on those charts.
I think we were one of the first ones
to take a band from that format and

cross it over to both commerecial al-
ternative and AOR.”

Di Dia adds that with “Green
Grass,” which sports a less distinctly
countrified sound than the group’s
previous albums, American will still
aim at album alternative. “But we
want to take it further,” he says. “I
think we have a big potential for pop
hits on this record.”

First up from the album will be
the hooky, romantic “Blue,” which is
being serviced to album alternative,
commercial alternative, album rock,
and college radio Jan. 10.

Like some other tracks on the
new album, the ensemble band
sound on “Blue” is augmented by
strings. In the case of the lead track,
the arranging was done by Paul
Buckmaster, noted for his work on
Elton John’s early albums.

Guitarist/vocalist Gary Louris
says, “We were talking about Van
Dyke Parks and people like that to
do strings. I don’t know whose idea
it was for Paul Buckmaster, but
when I heard who he had done, I
was very excited. It sounds like him

(Continued on next page)

New York Voices

SHURE "

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
...WORLDWIDE

In Los Angeles, influential modern
rock KROQ began playing the track
in mid-December to promote the
band’s appearance at its “Acoustic
Christmas” concert.

In addition to the push at radio,
Graham Ball, Virgin international
marketing coordinator, says the la-
bel is looking to the sky for some ex-
posure. Virgin will issue copies of the
“She’s A River” video and an elec-
tronie press kit to all the airlines and
in-flight programming services for
possible inclusion in musical presen-
tations.

(Continued on page 14)

Bush Tribe. Members of Trauma/Interscope Records act Bush take a break after

performing their first show in the U.S. at Los Angeles’ Dragonfly Club. From left, are
band manager David Dorrell; band member Robin Goodridge; Trauma's Paul Palmer;
Interscope’s Ted Field; and Bush’s Dave Parsons, Nigel Pulsford, and Gavin Rossdale.

HOMECOMING: Call it a modern twist on the return of
the prodigal son: Rancid finds radio embracing its new sin-
gle, “Roots Radical,” just as its contract with Epitaph,
home of Offspring, expires. Rancid floats a trial balloon
and many, many major labels come calling, waving induce-
ments that stun the young lads. The indie label staff are
“family,” says the band, but maybe it’s time to go out into
the big bad world. It turns out the world looks pretty good,
and soon there are reports, including a story in the Dec.
17 issue of Billboard, that the band is headed for Epic Reec-
ords. At the last minute, Rancid

Rejecting Major-Label Suitors, Rancid
Decides To Stay Home With Epitaph

show me the respect that I deserve,” says Gurewitz. “How-
ever, I don’t hold any grudges, and there is no linkage be-
tween what is happening with Rancid and what is happen-
ing with ADA. We've had an ongoing dialog with ADA. The
timing is coincidental. It’s in line with the philosophy of
Epitaph Records to have a few distributors.”

The contract with Rancid is for only one album, which
means Gurewitz and the band may find themselves going
through this whole ordeal again in a short time. But
Gurewitz now downplays the anguish he went through in

his role as record company presi-

does an about-face, decides there’s
no place like home, and signs a new
contract with Epitaph. Everyone,
including Epic, is left scratching
their heads.

Rancid guitarist/vocalist Lars
Frederiksen says, “Curiosity is
what made us take all those offers.

dent. “I didn’t really go through
anything. I personally went through
an emotional roller coaster, basically
vacillating between hope and resig-
nation every hour, but other than
that, my involvement was that of a
spectator . .. But I hope not to have
™ to go through this again.”

If you still stay in the same rut, you
get stale. It was just to see what we
could get.”

But fellow guitarist/vocalist Tim
Armstrong quickly adds that the band was not merely tri-
fling with the affections of its suitors. Especially Epic
A&R VP Michael Goldstone, who had flown to see the
band more than 20 times on this tour. “Michael is really
a good person and we love him,” says Armstrong.

Frederiksen, who says money did not play into the
band’s decision, simply says Rancid decided to stay with
Epitaph because “we just followed our gut and our heart.
We're a working-class, punk rock band. If you feel right
about something you do it.”

Perhaps the turning point was Epitaph Records presi-
dent Brett Gurewitz’s Dec. 12 trip to Berkeley, Calif., to
meet with the band. “I told them that T think if they [sign
with a major] they’re making a mistake, but I'll love them
and support them. And no matter what passes between us,
we'll always be friends,” he says. But Gurewitz says he also
told them, “You don’t have to go through with this just be-
cause of inertia. You can change your mind.”

Four days later, the band called Gurewitz to say they
had done just that and were staying with Epitaph. It was
the best possible holiday present for Gurewitz. “When I
found out the boys were coming home, I got fucking misty
and the whole company was cheering. I love these guys like
children and my brothers, and I think what happened was
the right thing.”

The move coincides with the announcement that Epitaph
product, which is distributed through Caroline and RED,
will now also go through Warner Music Group’s indie dis-
tribution arm, ADA. RED is 50% owned by Sony, which
wholly owns Epic Records. However, Gurewitz says the ac-
tion is in no way meant as a punishment to Sony for recent
actions.

“There’s no question that I have a very close relation-
ship with RED and that RED’s parent company didn’t

by Melinda Newman

Epic executives contacted by Bill-
board either could not be reached
for comment because of the holidays
or did not return calls.

THANKS, BUT MAKE MINE A FRUITCAKE: Com-
puter mousepads replete with label logos have obviously
replaced calendars as the au courant record company gift.
This year’s tally: mousepads 3, calendars, 0. I'll save them
all just waiting for the day that Billboard’s editorial de-
partment switches to a computer system that uses mice
(mouses? mieces?). By then, record labels will probably be
sending out calendars again.

FUTURE WATCH: Urge Overkill is working on a new
album in. Philadelphia, with the Butcheér Brothers once
again producing. Singer Nash Kato says the new album
is a departure: “T would say that it is quite bluesy at this
point, if T can use the ‘B’ word”... Ace Of Base singer/
songwriter and producer Ulf “Buddha” Ekberg says the
band’s new album, which should be completed by February
and released in late spring or early summer, will have “the
same quality as the first album, but we are using more
electric guitars and acoustic guitars, and more live
drums”. .. Queen Latifah, whose Motown set “Black
Reign” was the first female solo rap album to be certified
gold, is reviewing material for her follow-up set. Says Lati-
fah, “I'm looking at different producers, but I don’t want
to stray too much from the sound of my last album. I'll
probably work with [producer] Kay Gee” ... Saxophonist
Kenny G is taking a short break from recording before re-
turning to the studio next year to record a new album.
“The Christmas album [Arista’s ‘Miracles: The Holiday Al-
bum’] is doing well, and I'm looking forward to recording
the new album—but after a little R&R,” he says.

Assistance in preparing this column was provided by
Craig Rosen, Chris Morris, and J.R. Reynolds.
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MUSIC PUBLISHING

THEY |
FLAYIN
MY SONG

Merle Haggard is a
man of few words,
but when he was
asked at a recent
press conference
celebrating the
release of the
“Mama’s Hungry
Eyes” tribute
album what his
favoerite cut was, he

BIG CITY
Published by Shade Tree Music//Tree
Publishing Co. (BMI)

Over the past couple of years, Iris DeMent
has received countless compliments on her
musie, but Merle Haggard’s endorsement of
her version of his song “Big City” just about
blew the singer/songwriter away. “I would
have to say that was about
the best thing I'd ever
heard,” DeMent says.
“Merle is somebody that
goes back to my childhood.
My brother loved his mu-
sic, and it was something
that was passed down
through the family. I still
listen to Merle’s records
around the house all the
time. I was really critical of
my version of ‘Big City’ until I heard that
Merle liked it. [‘Tulare Dust’ producer] Tom
Russell contacted me after reading an article
where they asked me what my favorite songs

DeMENT

Siouxsie Sioux Trades Gloom For ‘Rapture’
Geffen Set Is Band’s First In More Than 3 Years

B BY DAVID SPRAGUE

quickly cited Iris
DeMent’s version of
“Big City,” a song
he wrote with D.
Holloway. Trouble
was, DeMent’s
version appears on
the other Haggard
tribute albumn,
“Tulare Dust.”

Edifed By Peter Cronin

were [and] I had listed ‘Big City.’ He asked
me if I'd like to do ‘Big City,” and I said I
didn’t know—Merle’s version is so great, and |
I tend to not cover songs when I've heard
someone do them as good as they can be done.
But we decided to do it. I ean identify with
wanting to quit a job and wanting to do what-
ever the heck I want to when I want to, and
that's what the song’s about to me. I've quit
a lot of jobs, so I've identified with that song
many times. It's a great feeling—at least for
a day or two.”

JAYHAWKS LOOK TO ‘TOMORROW’

(Continued from preceding puge)

on that song, but it’s very under-
stated.”

Produced by George Drakoulias,
who also helmed the Jayhawks' la-
bel debut, “Green Grass” features a
core group of Louris, vocalist/gui-
tarist Mark Olson, bassist Mare
Periman, and pianist Karen Grot-
berg, who joined the band full time
after becoming a touring member in
1992. Keyboardist Benmont Tench
of the Heartbreakers (who also sat
in on “Town Hall”) and ex-Lone Jus-
tice drummer Don Heffington com-
plete the recording unit.

Among the guests on the album is
Olson’s wife, singer/songwriter Vie-
toria Williams, who sings backing
vocals on two numbers. She is also
the subject of another song, “Miss
Williams’ Guitar.”

“She actually had a guitar lead on
‘Miss Williams’ Guitar’ that’s a lost
track,” says Louris. “She didn’t like
what she did, so we didn’t use it, but
it was pretty cool, actually. Maybe
it’s too literal of a translation—if we
would have had a song about her
guitar playing, and actually had her
play a lead.”

Another guest is singer Sharleen
Spiteri of the Scottish band Texas, a
friend of the band who was recruited
to sing backup vocals on an unex-

Reach For The STARS!
Moving? Relocating?
ARE YOU INTERESTED IN RESIDENTIAL

COMMERCIAL OR STUDIO PROPERTIES?
BE SURE TO READ THE ADS IN THE REAL
ESTATE TO THE STARS CLASSIFIED
SECTION EVERY WEEK IN Bit LBOARD

pected cover of Grand [Funk’s 1975
top five hit “Bad Time.”

Louris says, “If we thought any-
body in the studio might be able to
do something, we’d pull them into
the booth, so she just kind of was
there ... It was not prearranged.”

American marketing chief Mike
Bone says the campaign for “Green
Grass” will begin in January by capi-
talizing on a European audience
built by four sweeps through the
continent behind the last album.

“We're sending them to Europe
Jan. 21,” Bone says. “They're taking
acoustic guitars, and they're going
to go to Europe and do that [in-
store] thing for two weeks over
there. They're gonna do everything.
They’ll set up and play in the [sub-
way stations] in London ... It’s
great that, even with the level of
success that we've had in Europe,
they’re still willing to go around and
do that kind of stuff.”

A similar tour of U.S. radio sta-
tions and distribution branches will
follow, according to Bone. That will
be followed by an American tour,
the band’s first with new drummer
Tim O’Reagan, who formerly
worked with Twin Cities group the
Leatherwoods and singer/song-
writer Joe Henry (who was backed
on one American tour by a band fea-
turing Louris and Olson).

Of the overall promotional picture,
Bone says, “We're not reinventing
the wheel here. We’re gonna price
and position the record, we're gonna
put it on the radio, we're putting the
video on television, the band’s gonna
go on the road, and we’re gonna work
the shit out of this thing.”

NEW YORK—While her icy voice and
forbidding presence have served as in-
spiration for the erection of myriad
Gothic shrines, Siouxsie Sioux has
managed to shake off gloom-rock’s
shackles quite effectively. On “The
Rapture,” the first Siouxsie & the
Banshees album in more than three
years—due for a Feb. 14 release on
Geffen—she and her cohorts blend
rock, dance, and world music with tan-
talizing alacrity.

“Although the word is desperately
overused, I'd say I’'m most pleased
with how organic this album sounds,”
says Sioux. “Our last album [the Ste-
ven Hague-produced ‘Superstition’]
was all computers and technology and,
I'm afraid, not very much of us. It
made us feel a bit like we hadn’t made
an album at all.”

After taking a sabbatical punctua-
ted by the 1992 release of the single
“Face To Face” trom the “Batman Re-
turns” soundtrack, the quintet re-
turned to recording, bent on a back-to-
basics approach.

Initial “Rapture” sessions—which
vielded seven of the album’s dozen
songs, including the 11-minute title
track—were undertaken without the
input of a producer, largely at the
home studio maintained by Sioux and
longtime companion/Banshees drum-
mer Budgie. But after reaching a cre-
ative impasse, the band enlisted Vel-
vet Underground pioneer John Cale to
finish the project. Cale helped pen the
Velvet Underground classic “All To-
morrow’s Parties,” a version of which
will appear as a B-side on a forthcom-
ing Banshees single.

“We reulized we needed someone to
come in, take the grand overview, and
steer us towards a conclusion,” says
bassist Steven Severin. “We were ap-
proached |by the label] with a list of
20 producers that were basically the
producers of the top 20 albums of the
moment. It was a very frustrating few
months.”

“It was more like having an accom-
plice than a ‘producer,’” says Sioux.
“He wasn'’t set on putting his mark on
the band: I think that most people
wouldn't even be able to guess which
tracks [he] did.”

The Banshees have certainly carved
out a comfortable niche over the
course of 11 starkly diverse albums.
And while Geffen is concentrating its
efforts on that 100,000-plus fan base,
targeting friendly retail accounts and
alternative press outlets, the label is
also committed to broadening that
demographic.

“As always, alternative radio and
MTV will be early targets,” says Mark
Kates, Geffen A&R exec. “Most of the
key commercial alternative stations
have had hits with the band in the
past, and with that in mind we served
themn with a sampler of past hits.”

That four-song sampler was timed
to coincide with the December release
of the album’s first single, “O Baby,”
a swirling track (accompanied by an
offbeat video that depicts the all-
American phenomenon of infant
beauty contests) with multiformat ap-
peal.

“We feel that the album and [single]
have relevance to Triple A and VH1,”

’ ”‘*ﬁ

SIOUXSIE & THE BANSHEES: Steve
Severin, Siouxsie Sioux, and Budgie.

Kates says. “The expectations are al-
ready high, as the single is already
[receiving play on BBC's] Radio One.”

The Banshees’ cult audience began
congregating in America not long af-
ter the release of the band’s 1978 de-

but, “The Scream,” subsisting on live
appearances and imports until the
1984 release of “Hyena.” That al-
bum—one of three to feature Cure
leader Robert Smith on guitar—
spawned the Banshees’ first U.S. ra-
dio hit (a cover of the Beatles’ “Dear
Prudence”). At the same time, the
band’s early albums—which still sell
consistently—were given their initial
stateside releases.

“In America, we're perceived as a
much newer band,” Sioux muses. “In
Europe and England, we have a lot
more reputation to deal with. Never-
theless, we always approach each al-
bum as if it existed in a vacuum—as
if it were the first and last thing we’ll
ever do. We've never been the sort of
people who pay any attention to what
goes on around us. If we were, we'd
probably end up smacking around
nmore people than we allegedly do.”

" BONSCORE
business TOP 10 CONCERT GROSSES
| Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s} Capacity Promoter
ROLLING STONES Kingdome Dec. 15 '$2,311.900 49.303 Concert Prods
SPIN DOCTORS Seattle Gross Record seflout International USA
$50/825
GRATEFUL DEAD Los Angeles Dec. 15-16 $1,661.670 55,389 | Avalon Attractions
Sparts Arena 18-19 $30 four Bill Graham
Los Angeles seliouts Presents
MELISSA ETHERIDGE Madison Square Dec. 13 $690.845 17,530 Delsener/Stater
Garden $50/$35 sellout Enterprises
New York
NINE INCH NAILS Madison Sguare Dec. 8-9 $604,950 24,120 Delsener/Slater
MARILYN MANSON Garden $30/$25 two Enterprises
JIM ROSE CIRCUS New York seliouts
{
AEROSMITH Byrne Meadowlands  Dec. 16 $580.618 18,949 Metrapolitan
IACKYL Arena $37.50/$28.50 sellout Entertainment
East Ruthertord. N J
AEROSMITH Centrum Dec. 15 $368.630 13,744 Don Law Co
Woicester, Mass $35/825 setlout
1
PAUL WINTER CONSORT Cathedral of St John  Dec. 15-17 $327.000 10,629 Paul Winter Consort
THERESA THOMASON AND the Divine $50/$35/825 four
LIVING SPIRIT DANCE CO. New York seflouts
AEROSMITH Knickerbocker Argna  Dec 18 $293.944 11848 Metropoiitan
JACKYL Albany, N.Y $37.50/825.50/ sellout Entertainment
$19.50
1
BRYAN FERRY Pantages Theatre Dec. 7-9 $239.168 8,160 Nederlander
COMBUSTIBLE EDISON Hollywood $42/$32/826 three Organization
seftouts
MICHAEL BOLTON Raberts Municipal Dec. 13 $235,075 7.898 Jam Prods
Stadium-Arena $35/$21.50 8.500
Evansvilie, Ind
i
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscares should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295,.Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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‘Lion King,” Ace Of Base Tied At 7 Mil

RIAA’s Year-End Certifications Show Big Increase

Bl BY CHRIS MORRIS

LOS ANGELES—Tied with top-
selling tallies of 7 million, “The Lion
King” roared and Ace Of Base drew
a royal flush in year-end certifica-
tions from the Recording Industry
Assn. of America.

According to the RIAA’s over-
view of ’94 certifications, released
Dec. 13, the year saw an enormous
boost in overall certifications: 773
albums (including new releases and
catalog product) were certified dur-
ing the year, versus 537 certified in
1993.

Disney’s “The Lion King,” fea-
turing music from the animated hit,
was the biggest-selling soundtrack
of the year; it also spawned a gold
single, Elton John’s “Can You Feel
The Love Tonight.” The album eas-
ily leapfrogged the label’s previous
soundtrack leaders, the triple-plati-
num ‘“Aladdin” and “Beauty And
The Beast.”

Other major movie titles included
“Forrest Gump” (Epic Soundtrax,
3 million), “Above The Rim” (Death
Row/Interscope, 2 million), and
“Reality Bites” (RCA, 2 million).

The reigning all-time soundtrack
champion, Arista’s “The Body-
guard,” reached a certification apex
of 13 million in November.

Beyond tying as the best-selling

album of 1994, Ace Of Base’s “The
Sign” also signed on as the biggest
debut album of the year. The album
contained the platinum title single
and the gold single “Don’t Turn
Around.”

Other significant debut albums
certified in '94 were Counting
Crows’ “August & Everything Af-
ter” (DGC/Geffen, 5 million) and
Snoop Doggy Dogg’s “DoggyStyle”
(Death Row/Interscope, 4 million).
“DoggyStyle,” which featured the
gold singles “What’'s My Name?”
and “Gin And Juice,” was the best-
selling rap album of the year.

In the country field, Tim
MeGraw’s “Not A Moment Too
Soon” (Curb, 3 million), which in-
cluded the gold single “Indian Out-
law,” topped the country album cat-
egory; it was trailed by John
Michael Montgomery’s “Kickin’ It
Up” (Atlantie, 2 million) and Reba
McEntire’s “Read My Mind”
(MCA, 2 million).

Boyz IT Men equaled the quintu-
ple-platinum performance of its
1992 debut “Cooleyhighharmony”
with its ‘94 Motown set “II,” which
the RIAA said was the fastest-sell-
ing album of the year. The two al-
bums are now tied for the all-time
best-selling R&B album by a
group.

R. Kelly's “12 Play” (Jive, 3 mil-

lion) and Tevin Campbell’s “I'm
Ready” (Qwest, 2 million) round out
the list of top-selling R&B albums.

Tag Team’s single “Whoomp!
(There It Is),” released in April
1993, showed remarkable legs in
'94, standing as the best-selling sin-
gle of the year. Its quadruple-plati-
num status ties the song with Whit-
ney Houston’s “I Will Always Love
You” and USA For Africa’s “We
Are The World” as the highest-cer-
tified single of all time.

Rounding out the list of artists
who went triple-platinum or better
with new albums in '94 were Pearl
Jam (“Vs.,” Epie, 5 million), Bryan
Adams (“So Far So Good,” A&M, 3
million), Offspring (“Smash,” Epi-
taph, 3 million), Green Day
(“Dookie,” Reprise, 3 million), Mi-
chael Bolton (“The One Thing,” Co-
lumbia, 3 million), Tom Petty & the
Heartbreakers (“Greatest Hits,”
MCA, 3 million), Soundgarden
(“Superunknown,” A& M, 3 million),
and Stone Temple Pilots (“Purple,”
Atlantic, 3 million).

Among landmark certifications,
Michael Jackson’s 1982 Epic album
“Thriller,” the all-time best seller,
climbed to a new pinnacle of 24 mil-
lion, while Boston’s self-titled 1976
Epic debut eased into second place
on the all-time best-seller list at 15
million.

SIMPLE MINDS HOPES FOR ‘GOOD NEWS’

(Continued from page 12)

Following the band’s U.S. com-
mercial breakthrough in 1985, the
act was unable to take a much-
needed break until its recent hiatus,
says guitarist/keyboardist Charlie
Burchill.

“We were in a self-imposed vac-
uum for a while,” says Burchill. “We
should have taken a break before our
last studio album [1991’s “Real Life”]
to refocus and get a new perspective
on things, but we didn’t. We kind of
steamrolled through that. When it
came to this new one, we wanted to
refocus on the songwriting.”

Except for the somber “See The
Lights,” which peaked at No. 40 on
the Hot 100, it has been eight years
since Simple Minds held a significant
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presence on the charts.

The band ended its A&M contract
with a greatest hits collection in
1993; it has been signed to Virgin
internationally since its first album
in 1979.

“Basically, Simple Minds will reap
the benefits of being a global act with
Virgin’s pooled international re-
sources,” says Ball. “There is still a
lot of enthusiasm for them.”

Despite four self-penned top 40
hits, the band probably remains best
known for a song it did not write—
the chart-topping brat pack anthem
“Don’t You (Forget About Me),”
from the 1985 John Hughes film
“The Breakfast Club.”

“We just did the song at the time
because we thought it would help our
relations with the record company,”
says vocalist Jim Kerr. “We weren'’t
getting along too well with them, so
we reluctantly did it. We never
thought it would be so successful. In
fact, we felt a bit of guilt because we
didn’t write it. How could we get all
this phenomenal success without do-
ing the work? There was a sense of
regret.”

The new album reunites Simple
Minds with that single’s producer,
Keith Forsey. Groove-conscious guitar
riffs replace the act’s trademark use of
keyboards, signifving that the duo is
truly serious about modifying its melo-
dies to *90s modern rock sensibilities.

“We had only worked with Keith for
a day on ‘(Don’t You) Forget About
Me,” " says Kerr. “But Keith still be-
lieves in the rock’n’roll myth. He'’s
more fun than our last producer [Ste-
ven Lipson], who was quite paranoid
about us using keyboards. He would

tell us, ‘You are Simple Minds. You
have to have keyboards.” He was bril-
liant, but he would come in on a Mon-
day morning with a thesis that no one
was going to listen to music anymore,
and so what’s the point? It was strange
and distracting.”

Since the group achieved top 40
chart success in the mid-"80s, Simple
Minds has remained a staple at mod-
ern rock. Indeed, that format has
exploded over the past few years,
exposing the act to a new legion of lis-
teners who have yet to see the act per-
form live. To reach old and new fans,
Simple Minds played several “Acous-
tic Christmas” radio benefits during
December.

“It’s great that these stations are in-
terested in having us, because it’s been
a long time,” says Kerr. “It’s a great
trade. Some of these stations have seen
our band through thick and thin. It’s
the least we can do to reciprocate that.”

Kerr says Simple Minds played
about a half-dozen promotional shows
in all, and that the band plans a few
U.S. live dates in February before re-
turning in June for a larger tour.

Embracing the new generation of
fans is key to the continued success of
Simple Minds, Kerr says.

“Perhaps this is our do-or-die rec-
ord,” Kerr says. “Not only is this the
"H)s, it’s the middle of the "90s, and we
had to come up with something very vi-
brant. We have to show that not only
are we still alive, but we are still
searching and still questioning. When
you get to your 10th record, the last
thing it should sound like is that. It
needs to sound inspired, and I think
that maybe our last two albums didn’t.”

S;mgwriters Learn About
Career-Making At peermusic

SCHOOLING FOR SUCCESS:
peermusic anticipates success as it
enters the third year of a program
in which it canvasses music colleges
and elsewhere for songwriters,
who—if they meet the music pub-
lisher’s profile of potential hit-
makers—will be asked to continue
their studies at peermusie itself.

Under the supervision of Amber
Fayaaz, creative VP in New York,
the program calls for talent to be
subject to a two-phase process.

First-year preparation is pretty
much the conventional order of
things for de-

“Street Poets,” in January on the
DBK label.”

Also signed by peermusic was
R&B writer/producer Teddy
Smith, a recent nonmusic school
graduate of the songwriter pro-
gram now in Phase II. “Teddy
came out of his first year having co-
penned a song for U.K. Arista art-
ist Ivan Mateus called ‘Now That
Your Love Has Gone Away.’ He
also recently started writing with
the group Worl-A-Girl, signed to
Sony,” Fayaaz said.

Fayaaz, a former Capito]l A&R

veloping
songwriting
talent. It calls
for a monthly
stipend, de-
velopment of
writing skills

Wordse:
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publishing six
years ago at
Virgin Music,
says these
signings
came from a

staffer who
started in
Music
™
Eais

by teaching
song strue-
ture, co-writ-
ing with other writers on their level
or with more developed writers,
use of studio time to demo their
songs, and creation of a package of
songs to shop to record companies
and to artists looking for songs.

This creative phase is buttressed
as preparation for “Phase II"—a
full-blown deal with an educational
program and “hands-on” experi-
ence in the process of the business
of music. That entails being in-
formed of protection of copyrights,
understanding producer agree-
ments with record companies and
control composition clauses; mar-
keting and promotion; pitching
their own material; and building re-
lationships with others on different
levels of the music business.

“The first-year preparation is
worthwhile for a publisher,” says
Fayaaz. “You feel confident that
the writer knows how to handle his
or her own business. A lot of writ-
ers get big publishing deals and,
because they’re usually very
young, do not usually take well to
‘hard realities’ of the business.”

In Phase II, or as Fayaaz puts it,
“the graduate” stage, peermusic
enters into a co-publishing ar-
rangement with the writers, along
with a three-year commitment,
larger advances per year, bigger
studio budget, and a two- to three-
year marketing plan, which will in-
clude targeting artists, co-writers,
and producers in the U.S. and Eur-
ope.

Fayaaz cites some successful
graduates. “I've signed a songwrit-
ing and production team, Dow
Brain and Brad Young, currently
based in Boston, from the Berklee
College of Music, and they worked
their way through the program,
and are currently in a co-publishing
deal with us. During their second
term, they got cuts with NKOTB
(“I'll Be Waiting”), Raven Symone
(“Raven Is The Flavor,” “Fun To-
night,” “Betcha Didn’t Know”), and
Marky Mark (“Go On"”). Dow and
Brad will be releasing a CD,

by Irv Lichtman

pool of hun-
dreds who
submitted de-
mos from schools and other sources
of writing talent. Most, of course,
don’t pass muster. For those who
are put on but are later rejected,
Fayaaz says they can keep their de-
mos for personal use, while peer-
music is permitted to choose, under
a co-publishing arrangement, those
copyrights it wishes to continue to
exploit. “I think we've got the fair-
est deal on the street,” he says.

While there are obvious advan-
tages in going with talent that can
handle production chores in a stu-
dio, Fayaaz says, “Being a pro-
ducer only helps, but being only a
songwriter is not a limitation. If we
come across a poet, it won't stop me
from making a deal.”

THEY'RE LOOKING: Mike
Gormley, in partnership with the
publication Breakdowns, which
covers directors, agents, and man-
agers in the film world, has formed
Musiec Report, a twice-weekly
newsletter on artists, movie pro-
ducers, and ad agencies looking for
material to use in upcoming proj-
ects. Gormley operates the tip
sheet through his management
company, Hollywood-based Per-
sonal Development Inc.

GETTING THERE: Hal Leon-
ard Corp. has marketed a new se-
ries of beginning-guitar videos with
a list price of $19.95 each. Two of
the four videos, “Beginning Lead
Guitar,” and “Beginning Rock
Rhythm Guitar,” are hosted by
Troy Stetina. “Beginning Metal
Rhythm Guitar” is hosted by Nick
Bowecott, and the fourth, “Begin-
ning Electric Blues Guitar,” is
hosted by Andy Aledort.

PRINT ON PRINT: The following
are the best-selling folios from
Warner Bros. Publications:

1. Green Day, “Dookie.”

2. Rolling Stones, “Voodoo Lounge.”
3. “The Crow,” soundtrack selections.
4. Bob Seger, “Greatest Hits.”

5. Led Zeppelin, “Complete.”
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INTOXICATING: If the
strong early response to Tha
Alkaholiks’ new single,
“Daaam!,” is any indication, the
West Coast hip-hop trio’s new
album may be primed to do
even better than its debut. The
group’s “21 & Over” peaked at
No. 124 on The Billboard 200 in
September 1993. Its sopho-
more effort, “Coast II Coast,”
is due Feb. 28 on Loud/RCA.
The track is receiving radio

Catch Of The Day. Athens,
Ga., rock act Catfish
Jenkins is on the road
through March in support of
“Normaltown’ on Kudzu
Records. “Wishing Time,”
which is also featured on
Madeket Records’ “‘Aware
II” sampler of touring bands
such as Blues Traveler and
Widespread Panic, is
receiving airplay on such
album aiternative outlets as
KZYR Valil, Colo.

play on R&B outlets KSJL San
Antonio, Texas, WJPC Chi-
cago, and WBLS New York,
while the videoclip is airing on
the Box.

“Radio is coming earlier this
time because of the success of

the last project,” says Michael
Bowles, national product de-
velopment manager at RCA.
“They've matured a little more
and will reach a broader audi-
ence, but they're still coming at
you with their drunken lyrical
style.”

The label's promotion plans
center on its “Nudderbudders”
P, which also features
“Daaam!” and songs by such
Loud/RCA acts as Mobb Deep,
Mad Kap, Celladwellas, and
Bernard Paul. The EP was re-
leased Dec. 13.

The trio went on -
an East and West F
Coast promotional

Rappin’ 4-Tay, Don't Fight The Feelin’
— s —

Talent Galore. Two new
Kirsty MacColl songs—
“Caroline” and “Perfect
Day”—highlight her best-of
collection, “Galore,” due
Jan. 24 on |.R.S. “Caroline,”
the first single, goes to
album alternative and
modern rock Jan. 16.
“Perfect Day” is a duet with
Evan Dando of the
Lemonheads.

REGIONAL HEATSEEKERS #1°'S

MOUNTAIN

tour in October and
November, visiting
radio, retail, and
video outlets in
eight markets,
including L.A., San
Francisco, San
Diego, Philadelphia,
Boston, and Balti-
more.

The number for a
toll-free phone serv-
ice offering snippets
of the songs and the
artists talking about
the music is stick-
ered on the EP, the
cassette single of “Daaam!”
and on posters and {lyers. The
service will be in operation un-
til March.

In addition, the label plans to
advertise a 212 number in The
Source, Rap Sheet, and other
rap publications in January
and December for fans to hear
Tha Alkaholiks talk about
“Coast IT Coast” and hear snip-
pets of the songs.

THE KING’S KINSHIP?:
It’s hard to imagine why an al-
ternative band from Cleve-
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Adam Sorﬂer. They're All Gonna Laugh At You

Nancy Levin, senior VP of
promotion at Priority.

The wackiness is well rep-
resented in the offbeat, ani-
mated videoclip for the first
single, “Formaldehyde,” and
in the way the label is promot-
ing the young quartet’s al-
bum, due Jan. 10.

The 10-song album was
produced by Mr. Colson
(Paw, Walt Mink, Smashing
Pumpkins). The video was di-
rected by Fred Stuhr, who is
known for his work on Green
Jelly’s “Three
Little Pigs” and
Tool’s “Sober”
T (see related
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Deadeye Dick, Different Story
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. SOUTH ATLANTIC
| Kirk iron_klin & Family, Kiri F/an_klin &_Fami/y

story, page 33).

The label is
presenting the

album and sin-

gle to modern

| rock and college
radio by sending
a toddler Elvis
Presley imper-
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Lari White, Wishes_

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL
Deadeye Dick, Different Story
Martina McBride, The Way That | Am
Adam Sandier, They're All Ganna Laugh
David Lanz, Christmas Eve
Bananas At Large, Da Turdy Point Buck
Lari White, Wishes
Des'ree, | Ain't Movin'
Crystal Waters, Storyteller
Ken Mellons, Ken Meilons
Pope. John Paul i, Rosary With The Pope

COLDNOUMHWN -
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MIDDLE ATLANTIC
Des'ree, | Ain't Mavin
Type O Negatlve, Bloady Kisses
Pope John Paul il, Rosary With The Pope
Rusted Root, When | Woke
Kirk Franklin/Family, Kirk Franklin/Family
Adam Sandler, They're All Gonna Laugh
Crystal Waters, Staryteller
Vicious, Destination Brookiyn
Rachelle Ferrell, Rachelle Ferrell
India, Dicen Que Soy
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land would name its debut al-
bum after Barry White's
wife, Glodean, but when the
band is Priority’s wacky alter-
native rockers Sons Of Elvis,

its makes a little more sense.

Apparently the band has a
“thing” for White, and even
has his face on the drummer’s
bass drum, according to

sonator to hand-
deliver the prod-
uct to key pro-
grammers.

A vinyl ver-
sion of the al-
bum, dubbed
“Mrs. White”
and featuring half the songs
on the album and four cuts not
on the album, was serviced to
college and modern rock radio
in mid-December. The single
also was serviced to the mod-
ern rock format at that time.

KITS (Live 105) San
Francisco, KEDG Las Vegas,
and WMMS Cleveland are
among the early believers.

REGIONAL Happenings:
The self-titled Atlantic debut
from “Beverly Hills 90210”
newcomer Jamie Walters

bows at No. 9 among Heat-
seekers titles in the Midd