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IN MUSIC NEWS 

Arista Texas Says 
Viva La Diferenzia! 
SEE PAGE 10 
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McBride Gets 
To It With 

Verve Debut 
BY JEFF LEVENSON 

NEW YORK -Verve Records, 
which in recent years has been ag- 
gressive in its acquisition of fresh 

talent, is about 
to unveil a cov- 
eted prize: the 
debut album 
by Christian 
McBride, per- 
haps the most 
accomplished 
and versatile 
young bassist 
in jazz. 

McBride, whose "Gettin' To It" 
will be released Jan. 17, is a sharp- 
shooting instrumentalist who, at 
age 22, has better than 70 albums 
as a sideman notched on his belt. 
His contributions to the record - 

(Continued on page 108) 

McBRIDE 

GLAD YULE TIDINGS FOR RETAILERS Atlantic Brings 
McCoy To Top 

Price War Spikes Music Stores' Eggnog 
This story lr( prepared by Ed 
Christmau in New York, Ed ou rd 
Morr°) s in Nashville, and Craig 
Rosen in Los Angeles. 

Merchants say that music sales 
were strong enough to make it a mer- 
ry Christmas, but most add that the 
ongoing price war brought a bitter 
taste to their holiday cheer. 

Overall, most retailers surveyed 
say they posted positive comparable - 
store sales numbers. Some cite strong 
sales, while others say business was 
up only slightly, if at all. 

According to SoundScan, music 
merchants and rackjobbers sold 120.6 
million units from Nov. 21 -Dec. 25, up 
5.6% over the 114.2 million units sold 
in the corresponding period last year. 

And as in past years, the week be- 
fore Christmas made up for the soft 
performance experienced in the mid- 
dle of the holiday selling season. For 
the week that ended Dec. 25, Sound - 
Scan projects that 39.2 million units 
were sold, up 12.3% over the units 

Music Monitor To Chart U.K. Biz 
Billboard Starting London -Based Weekly 

The Billboard Music Group is 
launching a weekly trade publication, 
Music Monitor, to serve the U.K.'s mu- 
sic and broadcast industries. The Lon- 
don -based mag- 
azine will debut 
officially with the 
issue dated Jan. 
27, 1995. 

Music Monitor will offer a new per- 
spective on music and artists, with par- 
ticular emphasis on how they reach 
and influence the consumer. There are 
more outlets for exposing music in the 

Music 

Rancid Sticks To Its 

`Roots' With Epitaph 
SEE PAGE 12 

GLOBAL MUSIC PULSE 

Poland's Chocolate Spoon 

ls Ready To Rock 
SEE PAGE 41 

U.K. than ever, and the consequences 
can be felt by record labels, broadcast 
companies, retailers, concert promot- 
ers, program syndicators, perfor- 

mance right bod- 

Monitor artists and their 
managers. The 

new publication will report and inter- 
pret developments of interest to all of 
these sectors. 

Music Monitor will use radio airplay 
information from Broadcast Data 
Systems and retail data from Gallup 
to ensure accuracy in its charts. BDS 
was created in 1989 to monitor radio 
airplay electronically throughout the 
U.S. It is now operating in the U.K. 

(Continued on page 107) 

sold in the same week last year. But 
merchants say those numbers were 
diluted by lowball pricing and an in- 
crease in the number of stores opened 
in the last year. 

A plethora of hot hits boosted per- 
formance during the holidays. Ivan 
Lipton, president of 155 -unit, Milford, 
Mass. -based Strawberries, says there 
are usually one or two huge albums 
during Christmas, but this year 
brought seven or eight, including al- 
bums from Kenny G, Pearl Jam, Garth 
Brooks, the Beatles, Boyz II Men, the 
Eagles, and Mariah Carey. Indeed, 
sales of Kenny G's album exceeded ex- 
pectations. Similarly, the Beatles were 
such a big surprise that Cema had 
problems keeping it in stock. 

Merchants report that album sales 
continued to shift toward CDs, which 
made up approximately 607 of sales 
in 1994, but they say there was no se- 

(Continued on page 11.1) 

Vid Catalog Booms 
Of Hat Field BY SETH GOLDSTEIN 

NEW YORK -Several strong titles 
made the holiday season a happy one 
for home video. 

Wholesalers and retailers reported 
generally solid sales of the four 
hottest direct -to -sell- through releas- 
es- "Snow White, "Jurassic Park," 
"Speed," and "The Flintstones" -and 
a booming catalog business that de- 
fied predictions. Most are not con- 
cerned about returns, always the 
bane of the post -holiday period, even 
though industry skeptics say many 
retailers are in for a rude awakening 
when they finally count the leftovers. 

"Everything was above plan," says 
Kmart spokesman Dennis Wigent. 
He reports that the chain was ahead 
of same -store results for 1993. "The 
whole [sell- through] category has 
been strong throughout the year." 

( Continued on page 11.1) 

Island Ready To Build On 

Etheridge's '94 Breakthrough 
BY LARRY FLICK 

NEW YORK -When Melissa Ethe- 
ridge headlined New York's Madi- 
son Square Garden 
Dec. 13, it was the 
crowning achievement 
in a banner year that 
saw her rise in popu- 
larity from critically 
acclaimed cult rocker 
to mainstream super- 
star. It also was the 
latest milestone in Is- 
land Records' hugely 
successful campaign to break the 
singer /songwriter's fourth collec- 
tion, "Yes I Am." 

With a sales tally of 1.8 million 

units, according to SoundScan, the 
album firmly entrenches Etheridge 
among the leading women in rock, 
sparking a spree of raves from radio 

programmers and in- 
dustry observers that 
tout her as a "new - 
generation Bruce 
Springsteen." 

"She brings a simi- 
lar kind of honesty to 
her music," says Jeff 
Levine, program di- 
rector at WBAB in 
Babylon, N.Y. "Her 

songs connect with people in a way 
that speaks about their lives." 

"Yes I Am" was launched during 
(Continued on. page .12) 

ETHE RIDGE 

BY PETER CRONIN 

NASHVILLE -Scoring that elusive 
hit record is quite an accomplishment 
for any country artist in today's com- 

petitive market, 
but for Atlantic's 
Neal McCoy, whose 
first two albums 
for the label gen- 
erated little inter- 
est, the victory 
was particularly 
sweet. 

McCoy finally 
hit pay dirt in 1994 

with "No Doubt About It." his third 
album for the label, which was certi- 
fied gold by the Recording Industry 
Assn. of America and rose to No. 13 

on Billboard's Top Country Albums 
chart. The project spawned two No. 1 

singles and a third in the top five. 
(Continued on pad /. I e 

McCOY 

Alternative Acts 
Make An Impact 

BY CARRIE BORZILLO 

LOS ANGELES -Allneu alternative 
and modern rock acts dominated the 
elite list of breakthrough artists that 

McLACHLAN MAZZY STAR 

achieved Heatseekers Impact status 
in 1994. 

Of the 15 artists to reach that sta- 
(Continu.ed on page 108) 

11111111111111 
SPITTLIMITS 

TEE Mili= 
ELE ICs 

SEE NADE =T 

ADVERTISEMENT 

www.americanradiohistory.com

www.americanradiohistory.com


 

Look for STEVIE WONDER in a City near you: 
Detroit Boston Washington DEC. 

Phoenix - Los Angeles Oakland Denver 
Chicago New York ° Miami Atlanta 

OTIIST 
TOWN! 

Look for BOYZ II MEN in a City near you: 
Minneapolis Detroit Hampton, VA 

New York Cleveland Houston 
Las Vegas San Jose Los Angeles 

Sacramento Washington D.C, Chicago ; J 

Dayton Atlanta Albany 
Philadelphia Chapel Hill 
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Sony, Philips To Preview Digital Vid Format 
Battle Brewing In Race To Develop VHS Heir 
This story was written by Seth Goldstein in 
New York and Steve McClure in Tokyo. 

Sony and Philips, the co- developers of 
the CD format, have joined forces once 
again. 

The two companies are proposing stan- 
dard specifications for a digital videodisc 
system that could make videotapes obso- 
lete -and that could trigger a devastating 
format war similar to that between the 
Beta and VHS standards in the early '80s. 

American retailers get their first look at 
the Sony -Philips unit during the Jan. 6 -9 
Winter Consumer Electronics Show in Las 

Vegas. However, Sony 
and Philips have not an- 
nounced pricing plans or 
a launch date for the 

PHILIPS 
system. 

In opposition are media giant Time 
Warner and Japanese hardware manufac- 
turers Toshiba and Pioneer Electronics, 
whose rival DVD system may be on dis- 
play. That player should be on the market 
at $499 list in the next 12 -18 months, 

backed by a catalog of 
new and old movies at 
sell- through prices, ac- 
cording to Warner 

Home Video president Warren Lieberfarb. 
At this stage, each side is trying to win 

the hearts and minds of the film studios 
whose movies made VCRs a household sta- 
ple and will determine the next home en- 
tertainment winner. There's much at 
stake. 

Verity Group, a California -based mar- 
ket research company, says 30% of the 
consumers interviewed in a recent survey 
indicated at least some interest in DVD, 
results matched by Alexander & Associ- 
ates in its phone interviews. The anticipat- 
ed acceptance is said to be better than 
most new consumer -electronics concepts 
achieve. If the hardware price drops to 
$300, purchases could quadruple, Verity 
adds. 

With the exception of Warner Bros., the 
studios are uncommitted for now. "If you 
don't have Disney and Universal, you're 
dead in this format," says a veteran Holly- 
wood observer. Matsushita, which owns 
Universal, has yet to take sides; its support 
is seen as crucial. 

Hollywood, not wanting to repeat the 
VHS -Beta wars, has tried for a single DVD 
standard. But that apparently is not meant 
to be. Sony unveiled its DVD player at a re- 
cent press conference in Tokyo, and will 

SONY 

follow with demonstrations at its all- digital 
booth during CES. It is expected that Sony 
will play movies from Columbia and Tri- 
Star, its two movie -making subsidiaries. 

Meanwhile, Sony Corp. of America pres- 
ident/CEO Michael Schulhof will include 
DVD, among other digital developments, 
in his CES keynote address. Toshiba is not 
exhibiting at CES, and at press time there 
were no announced plans to demonstrate 
its system off the show floor. 

The Sony -Philips format would be able 
to handle about 135 minutes of MPEG -2- 
quality video, as well as multiple tracks of 
compressed digital audio and subtitling. 

Sony claims that the picture quality will 
be superior to that of existing playback 
systems, although it is unclear whether it 
is claiming that DVD will outperform 
laserdiscs. Video CD, an earlier version of 
DVD which came on the market recently, 
uses the MPEG -1 standard, lags behind 
VHS in quality, and is limited to 74 min- 
utes playing time. 

The new DVD discs will store about 3.7 
gigabytes of data, or more than five times 
as much as conventional CDs, and further 

developments under way with 3M could 
double this capacity. But Sony stresses 
that the new specifications -based on the 
incorporation of a 635 -nanometer (red) 
laser -allow the discs to be produced at 
existing CD manufacturing facilities with 
only minor modifications. 

"Production costs of the proposed new 
discs will be similar to those of convention- 
al CDs," says a Sony representative. 

Sony may have a publicity lead -much 
as it did with Beta -but its rivals downplay 
the technology. A Pioneer spokesman in 
Japan was quoted as saying that Sony had 
taken a "side road" in proposing the new 
standard. Toshiba claims that its DVD, 
which features a thinner disc capable of 
storing more data, is better suited to movie 
playback. 

The Sony /Philips announcement is 
thought by some as an attempt to see who 
else will join them in supporting the for- 
mat. Talks among Japanese technology 
companies aimed at developing a single 
DVD standard were recently suspended, 
reportedly because Toshiba decided to in- 
volve U.S. affiliate Time Warner. 

One Mo' Time. Outgoing Warner Bros. CEO /chairman Mo Ostin is shown leaving the label's 
Burbank headquarters for the last time Dec. 21. As Ostin ended his 31 -year tenure at the label, 
employees wearing "Mo" baseball caps cheered him on. Tributes to Ostin included "Mo's 
Songs," a handsome, cloth- bound, six -CD boxed set of hits from his tenure, which opens with a 
lovely new track titled "Mo," written specially for the occasion by longtime Dark Horse/Warner 
Bros. artist George Harrison. 

T H I S W E E K I N B I L L B O A R D 

CAN SELL -THROUGH DO IT AGAIN? 
1994 was a great year for suppliers of key sell- through video ti- 
tles, especially family- oriented releases, but there's no guar- 
antee that the momentum will carry beyond 1995. At the same 
time, the rental business could be making a rebound. Seth 
Goldstein has the story. Page 71 

RETAIL'S ROLE IN THE DIGITAL FUTURE 
What will new interactive technologies and products mean for 
entertainment companies such as Sony, and for retailers as 
well? Michael P. Schulhof, Sony Music Entertainment chair- 
man and Sony Corp. of America president /CEO, talks with Bill- 
board's Marilyn A. Gillen about the changes and challenges 
that lie ahead. Page 77 
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Ahmet's Award. Atlantic Group chairman /CEO Ahmet Ertegun was honored 
recently by the Nordoff- Robbins Music Therapy Foundation at its seventh annual 
Silver Clef Award Dinner and Auction, held at the Roseland Ballroom in New 
York. The event was underwritten by the Hard Rock Cafe and raised more than 
$700,000 for the foundation. In the top photo, Ertegun, center, is congratulated 
by last year's Silver Clef Award recipient, Atlantic artist Pete Townshend, left, and 
Dr. Clive Robbins of the Nordoff- Robbins Music Therapy Clinic. In the bottom 
photo, Ertegun enjoys the evening with major figures in the Warner Music orbit. 
Shown, from left, are Ertegun; Warner Music Group chairman /CEO Robert 
Morgado; Warner Music -U.S. chairman /CEO Doug Morris; Elektra Entertainment 
Group chairman Sylvia Rhone; and Atlantic recording artist Roberta Flack. 

Canadian Performance Right Bill 
Draws Fire From U.S., Broadcasters 

BY LARRY LeBLANC 

TORONTO -A bill hxs been intro- 
duced in Canada calling for a public 
performance right and a blank -tape 
royalty to be added to the nation's 
copyright act. 

The bill, known as Phase II, could 
take a year or more to wind its way 
through the House of Commons and 
the Senate and be voted into law. In- 
troduced Dec. 22 by Canadian Her- 
itage Minister Michel Dupuy, it would 
augment the 1988 revisions to the 
1921 Canadian Copyright Act. 

Since parliamentary guidelines 
prohibit the release of detailed infor- 
mation on bills before their introduc- 
tion in the House, the Canadian music 
industry likely will hear few details of 
Phase II until later this year. 

Phase II legislation pointedly de- 
nies U.S. performers, musicians, and 
producers their share of fees collect- 
ed on the sale of audiotapes and the 
royalties Canadian radio stations 
would pay to air performances. The 
Canadian government plans to grant 
rights to international creators only 
on the basis of reciprocity. 

The U.S. taxes only blank digital 
audio home- recording media and 
hardware; it has no performance 
right, although a bill was introduced 
in Congress in 1994. 

A performance right would ensure 
that performers, musicians, and pro- 
ducers of sound recordings will be re- 
munerated when their songs are 
aired on radio. Currently, only com- 
posers and publishers receive a royal- 
ty for airplay on Canadian radio. 

Dupuy said the royalty on blank 
audiotape will compensate creators, 
performers, and producers for losses 
due to home taping. According to 
Canadian industry figures, more than 

Multimedia Software A Hot Holiday Seller 
Consumers Demanding CD -ROM Drives In Computers 

BY MARILYN A. GILLEN 

NEW YORK- "Anything 'multime- 
dia' is selling," one New York -based 
retailer says about the hot holiday 
hardware this season. "Customers 
walking in may not know exactly what 
they are looking for, but they know 
they want multimedia." 

That store -level impression is being 
borne out by early industry numbers 
that indicate PCs selling even better 
than rosy pre- season estimates. Re- 
search firm International Data Corp. 
pegs fourth -quarter shipments of all 
PCs up 32% over the same period last 
year, rising to 5.8 million units. And 
multimedia PCs (those equipped with 
CD -ROM drives) are gobbling up the 
lion's share of sales this season, ac- 
cording to a sampling of retailers. 

"Customers don't even look at com- 
puters without CD -ROM built in," 
says Abe Brown, a spokesman for 
J &R Computer World in New York. 
"They want everything built in, and 
the more features included in one box 
the merrier -from speakers to mo- 
dem to TV. They're even looking for 
the best software bundle -that can 
sway a sale." 

Brown says that although consider- 
ably lower prices have certainly 
spurred multimedia PC sales this 
Christmas (prices have dropped near- 

ly 30% since last year, down to under 
$2,000), one of his most impressive 
sellers -the brand -new Panasonic 
v41, a CD -ROM- equipped laptop - 
has been selling "phenomenally" de- 
spite its $5,000 -plus price tag. 

Nine -store Magnolia Hi -Fi is a rel- 
ative newcomer to the multimedia PC 
market, says VP of purchasing David 
Kaplan, but already the category 
makes up a "healthy percentage" of 
business for the Northwest chain, 
which also carries Panasonic's 3D0 
multiplayer as well as core audio 
products, including Sony's MiniDisc. 

3DO, says Kaplan, has been a slow- 
er but steady mover. "It's not a 
tremendously large seller, but it's a 
plus business," he says. "The price 
this year is about 20% lower than it 
was last year, and sales reflect that." 

Kaplan says his PC customers ap- 
pear eager to buy, but are looking for 
help. "They are looking for people 
who can explain to them, in English, 
how to make this stupid thing work," 
he says. "We've worked very hard on 
that aspect of merchandising, and it's 
paying off this Christmas." 

The apparently strong multimedia 
hardware numbers, if they hold up in 
the fmal accounting, bode well for the 
software industry next year. 

That industry is facing a crucial 
test this season, according to Robert 

Broadhurst, managing director of in- 
teractive digital media for New York 
investment banking firm Veronis, 
Suhler & Associates. It is a test not all 
will pass, he says. 

"There are 2,000 or so new CD- 
ROM products entering the distribu- 
tion channel this Christmas, and the 
largest retailers, like CompUSA, car- 
ry only 300," Broadhurst says. "A lot 
of small publishers that started up in 
the last two years have gotten their 

(Continued on page 113) 

45 million blank audiocassettes were 
sold in Canada in 1993. 

Dupuy said the government would 
initially set a tape levy of 5 -15 cents 
during an introductory period of "sev- 
eral years" before the Copyright 
Board fixes a rate. 

According to Dupuy, after passage 
there will be a five -year transition pe- 
riod to completely implement both 
the performance right and the blank - 
tape royalty. It was unclear at press 
time what body would collect and dis- 
tribute the funds. 

"All of this is so vague," complains 
David Basskin, president/CEO of the 
Canadian Musical Reproduction 
Rights Agency. 

However Robert Pilon, VP of pub- 
lic affairs for the Quebec industry 
group ADISQ, calls Phase II "a big 
break in terms of the tradition of 
copyright in North America. This is a 
European and world model, and I 
guess the United States will follow in .` 

a couple of years. They won't have a 
choice." 

A Dec. 22 statement from the office 
of U.S. Trade Representative Mickey 
Kantor blasted the proposal. 

According to the statement, "The 
United States government sees these 
developments as concrete evidence of 
an increasing and disturbing trend in 
Canada toward the implementation of 

(Continued on page 112) 

Tomasetti Named Billboard, 
Monitor Marketing Director 

NEW YORK -Elissa Tomasetti 
has been named director of mar- 
keting for Billboard and Airplay 
Monitor, effective Jan. 1. Toma- 
setti's promotion is part of an 
overall reorganization of the mar- 
keting department. 

In her new role, Tomasetti will 
be responsible 
for all depart- 
ment activities, 
including adver- 
tising promo- 
tion, circulation 
promotion, con- 
ference plan- 
ning, special 
events, and pub- 
licity. 

"This latest advancement is in 
recognition of Elissa's outstanding 
contributions to the growth of both 
publications," says Howard Lan- 
der, president and publisher of the 
Billboard Music Group. "It is the 
strength of her department that 
allows us to handle the marketing 
needs of both divisions within this 
centralized structure." 

Tomasetti joined Billboard's 
marketing department in 1989 and 
was named promotion director in 
1991. She has bachelor's degrees 
in music and political science from 
Oberlin College. 

In other departmental changes, 
Maureen Ryan has been named 
special events manager, with re- 

TOMASETTI 

sponsibility for all Billboard and 
Monitor conferences and awards 
ceremonies. Ryan joined Billboard 
in 1991 as assistant to the associ- 
ate publisher, and moved into the 
marketing department in October 
1993. She has a bachelor's degree 
in communications from the Uni- 
versity of North Carolina at Wil- 
mington. 

Joining the department is Gayle 
Finkelstein as marketing and pub- 
licity associate. Finkelstein has 
been a marketing and sales assis- 
tant with Billboard since Febru- 
ary 1994. She has a bachelor's de- 
gree in psychology from the State 
University of New York at Albany. 

Another department staff mem- 
ber, Melissa Subatch, moves into 
the newly created position of pro- 
motion coordinator. Among other 
things, Subatch will be responsible 
for house ads, media kit materials, 
and promotion of Billboard Online, 
the magazine's electronic data- 
base service. Subatch, who joined 
Billboard in 1988, had been special 
projects coordinator. She has a de- 
gree in textile design from the 
Fashion Institute of Technology. 

A recent addition to the market- 
ing team is Tony Santo, promotion 
design coordinator. Santo, who 
joined Billboard in August, has a 
BFA degree in illustration from 
the Parsons School Of Design. 

Warner Arms Link For Rock History Vid 
NEW YORK- Time -Life Video & Tele- 
vision has teamed with Warner Home 
Video to oversee the cassette release of 
a television series, "The History Of Rock 
'N' Roll." 

It's a first for the two Time Warner 
companies, which until now have gone 
their separate ways to reach the con- 
sumer. TLV concentrates on direct re- 
sponse; WHV on retail. 

"This is a true joint venture," says 
TLV president Betsy Bruce, with the 
partners sharing production costs and 
revenues. "It's the ideal marketing situ- 
ation." 

As a result, Bruce isn't concerned 
about securing the window TLV nor- 

mally demands for programs like Turn- 
er Home Entertainment's "Trials Of 
Life." Unless TLV gets sufficient lead 
time over retail to create and execute a 
direct- response strategy, it won't license 
the program. For "History," Bruce says, 
"we don't have [unrelated] companies 
protecting revenue streams." 

In fact, TLV won't be doing much di- 
rect- response solicitation for the 10 -hour 
rock'n'roll series with well after Warner 
ships to retailers. According to Bruce, 
TLV will end its initial direct- response 
test in 10 markets on Feb. 20, three 
weeks after its start, so as not to conflict 
with syndication on Warner Bros.' Prime 
Time Entertainment Network. 

The broadcasts begin March 6; Warn- 
er Home Video ships the one -hour, 
$19.95 tapes March 21. TLV probably 
won't rekindle its pitch until midyear. 
Bruce says that the test markets haven't 
been chosen and that a national rollout 
isn't likely until the second half of 1995. 

"History," TLV's biggest investment, 
opens with Les Paul's 1941 invention of 
the solid -body electric guitar and pro- 
ceeds through hip -hop. Two hundred 
and fifty songs from 260 concerts are 
featured, extracted from 10,000 hours of 
footage that TLV says required 19,200 
man-hours of legal work to secure clear- 
ances. 

SETH GOLDSTEIN 
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Commentary 
S. African Acts Demand Domestic Radio Play 

BY JOHNNY CLEGG 

On Nov. 29, South African musicians were 
invited to present evidence related to the in- 
troduction of a local music quota before the 
Independent Broadcast Authority. It was the 
first time musicians were ever invited to con- 
tribute toward reshaping and defining the 
emergence of a new national and regional 
broadcasting dispensation. 

Such a consultation could never have taken 
place during the apartheid era. With the col- 
lapse of the apartheid system, the IBA is 
charged with the mammoth task of disman- 
tling the old regime's segregationist broad- 
cast policies and democratizing the airwaves, 
while, at the same time, helping to recon- 
struct and develop South African music and 
culture. By law, the IBA is required to im- 
pose a minimum percentage of South African 
airplay on broadcasters, and its invitation to 
musicians was essentially to hear oral evi- 
dence related to this issue. 

In order to present a coherent and articu- 
late position, the musicians put aside their 
traditional differences with the recording 
companies and formed a strategic alliance 
called the South African Music Content Alli- 
ance. This alliance between musicians (their 
union and other groupings) and the Assn. of 
South African Music Industry enabled them 
to reach a consensus on the airplay quota and 
present a united front to the IBA. 

The issue of the introduction of a local con- 
tent quota had been on the boil for most of 
1994, and brought passions to a peak with in- 
cidents like the musicians' march on the 
South African Broadcasting Corp. demand- 
ing the implementation of a local content 
quota. Various live debates have been held on 
the air, where local content activists have put 
their position to both the commercial broad- 
casters and the South African public in gen- 
eral. 

The proceedings at the IBA included a 
video interview with Midnight Oil's Peter 
Garrett, who played an important part in the 
Australian Broadcasting Tribunal's inquiries 
into the Australian music quota. It was 
pointed out that Australia has become the 
third largest exporter of contemporary pop 
and rock repertoire in the world since the im- 
plementation of a quota system. France and 
Canada have also done well with their quota 
systems. 

The agenda also included a presentation 
by the vice chairman of the Assn. of South 
African Music Industry arguing that the 
South African recording industry would be 
able to meet the demand for good quality lo- 
cal music should the quota requested by the 
Music Content Alliance be upheld by the 
IBA. The quota would be phased in over a 
three year period; in its first year, local con- 
tent would have to make up 25% of music 
programming, 35% in the second year; and, 
in the third, an absolute minimum of 50%. 

In the first year of the quota's existence, 
the Music Content Alliance suggests that a 
radio station's musical format be ignored and 
that the quota be applied or a basis of nondis- 
crimination and equality. 

Airplay statistics were marshaled for the 
conference to demonstrate the incredibly low 
local content, especially on English -language 
radio stations. According to these statistics, 
the broadcasting of South African- composed 
music on English -language stations has de- 
creased in the last three years from 7 %- 

3.17% of all musical works broadcast. For- 
eign music has now reached over 90% of all 
musical played on these stations. 

Musicians, including myself, Hugh Mas- 
ekela, Ray Phiri, Mara Louw, and Mzwakhe 
Mbuli, spoke on the issues of quality and 
standards in the South African music indus- 
try. We stressed that a local music content 
quota goes well beyond simply regulating 
commercial competition between South Afri- 

`Local content 
played on radio 
has decreased.' 
Johnny Clegg is a 
South African 
recording artist. 

can and international music. It goes to the 
core of the legacy of cultural segregation and 
the manner in which this was institutional- 
ized on the airwaves during the apartheid 
era. 

During the apartheid years, the state - 
owned broadcasting monopoly, known as the 
SABC, was used as a powerful instrument to 
promote and elevate European -oriented mu- 
sic and culture, at the same time denying the 
possible development of a truly national and 
unifying indigenous music culture. 

Apartheid on the airwaves meant the sys- 
tematic reinforcing of tribal differences by 
maintaining regional, indigenous -language 
stations that refused to play one another's 
music. Local indigenous music communities 
were thus denied a common platform and had 
to struggle to hear each other's voices. 
English and Afrikaans stations, on the other 

hand, were heard nationally, and their all - 
pervasive presence propagated the idea that 
European -oriented music and culture were 
superior and more in demand. Not only dici 
this affect the status and evolution of Ah i- 
can -based music, it also impaired the devel- 
opment of a truly South African rock music, 
because those bands that did not emulate the 
international and/or European sounds w ere 
doomed to receive no airplay. 

To add to this Eurocentric segregation of 
the airwaves, local musicians had to further 
deal with the international cultural boycott of 
South African music and the intense sense of 
cultural marginalization this brought about. 
At home, local music was a second -class citi- 
zen, and abroad it was in exile. 

We presented the panel with highlights of 
our experiences during the segregation 
years. We challenged some commercial 
broadcasters' ideas that South African music 
is inferior and doesn't sit well in their pro- 
grams. We argued that if radio stations ex- 
pose a certain type of music to their audience 
at high rotation, they will manufacture a 
preference for this type of music. They 
wanted to know how an audience can be said 
to prefer a certain kind of music, when his- 
torically they have been denied access and 
exposure to it and, instead, have been condi- 
tioned by years of a first-world programming 
theory underpinned by a Eurocentric and pa- 
ternalistic perception that South African mu- 
sic is inferior to foreign music. 

Although the IBA will definitely be impos- 
ing a quota, it remains to be seen whether it 
will meet the suggestions of the SAMCA. It 
is clear that the quota is extremely unpopular 
with commercial broadcasters, and it will be 
imperative for the IBA to have at its disposal 
some mechanism to enforce the regulations. 

LETTERS 

COMPOSERS DESERVE RECOGNITION 
I was thrilled to read Roxanne Orgill's 

excellent article on contemporary theater 
and cabaret composers (The Billboard 
Report, Dec. 3). It has always been my 
credo that yes, "they are writing songs 
the way they used to." There are plenty 
of songwriters still attempting to uphold 
the tradition of the Great American 
Songbook. News coverage of these song- 
writers is vital, as this is such a fragile 
and relatively small part of the contempo- 
rary music scene. I hope Billboard will 
continue to profile these very active and 
prolific music creators. 

Michael A. Kerker 
Director of music theater and cabaret 

ASCAP 
New York 

LOOK AT AMSONG MOTIVES 
On the surface, while extending copy- 

right protection for an additional 20 years 
might appear to be of benefit to everyone, 
concerned songwriters and publishers of 
all categories of music (TV themes, back- 
ground music, advertising jingles, as well 
as popular songs) would be wise to take 
a more careful look at the motives of 
those who have formed AmSong (Bill- 
board, Dec. 3). 

This organization (initially called the 
"Interfamily Group ") was founded by the 
descendants and heirs of the old -time 
"standard" composers (Irving Berlin, 
George and Ira Gershwin, Rodgers and 
Hammerstein) who continue to skim the 
lion's share of performance income from 
ASCAP for themselves, even though 
their music is not broadcast with any- 
where near the frequency that it used to 
be. These "heirs" have formed AmSong 
because they are miffed at ASCAP for re- 
ducing the extra premiums that stand- 
ards used to earn. ASCAP's new method 
of payment allows more money to be paid 
to the younger songwriters who now 
dominate the popular song category, with 
the hope that they will not defect to BMI. 

If the price of a more equitable distri- 
bution system is allowing some of the an- 
cient "musical treasures" to slip into the 
public domain, thereby freeing up dollars 
that would go to composers whose music 
is actually broadcast, it might be better 
than simply blindly rallying behind 
AmSong, whose purpose is clearly to en- 
sure that the "heirs" can continue on the 
dole, regardless of whose music is heard 
each day. 

Steve Karmen 
Elsmere Music, Inc. 

New York 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management. 

Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036. 
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Trade Ponders 
Senate Plans 
For Copyright 

BY BILL HOLLAND 

WASHINGTON, D.C. -When the 
Republicans come out slashing in 1995, 
several of their congressional cuts 
could have an impact on the entertain- 
ment industry's copyright agenda. 

Republicans have pledged to ax en- 
tire congressional committees and 
subcommittees, consolidate jurisdic- 
tion in the remaining committees, and 
cut staffing by one -third. 

In the Senate, Republicans "are 
more than 90% sure," according to a 
source, that they will abolish the Judi- 
ciary Committee's Patents, Copy- 
rights & Trademarks Subcommittee. 

But that cloud has a silver lining, in 
that new Judiciary Committee chair- 
man Orrin Hatch, R -Utah, is also one 
of the Senate's veteran copyright sup- 
porters and is co- sponsor of the record 
industry's performance right bill. 

Hatch would bring all of the intellec- 
tual property, patent, and trademark - 
related issues to the auspices of his full 
committee. 

"We have been dealing with Sen. 
Hatch and other Republican members 
as well as Democrats [during the last 
session], and we will be discussing our 
concerns [with them] during the next 
Congress," says Jennifer Bendall, as- 
sistant general counsel and director, 
congressional relations, for the 
Recording Industry Assn. of America. 

Though Bendall says the RIAA has 
"approached all the members in a bi- 
partisan manner" and feels that the 
trade group will be treated fairly, oth- 
er insiders here say that the axing of a 
subcommittee and staff will cause a lo- 
gistical bottleneck on proposed bills. 

On the House side, the Judiciary 
Committee's Intellectual Property 
Subcommittee will remain intact, al- 
though its judicial administration 
functions may be moved. 

Republicans, as the new majority, 
are expected to corral the votes need- 
ed to pass their congressional reform 
package in January. 

The package also would abolish fed- 
erally proclaimed "commemorative" 
or "ceremonial" days, weeks, and 
months that vary from Good Teen Day 
and Men's Health Week to the new 
Classical Music Month (September) 
introduced by Rep. Sidney Yates, D- 
Ill., and approved last May. Some pub- 
lished reports say this could save Con- 
gress $300,000 a year. 

Forty -two such commemorative pe- 
riods were approved by Congress in 
1994; 300 were proposed, according to 
a Hill staffer. Commemoratives are 
usually approved for one year only, 
and must be reintroduced. 

Jim Donio, director of communica- 
tions for the National Assn. of Record- 
ing Merchandisers, says NARM will 
"continue to celebrate Classical Music 
Month whether it's proclaimed or not." 

Two other celebratory months that 
have been important in the music in- 
dustry, Black Music Month and the 
cultural pride milestone Black History 
Month, will not be affected by the Re- 
publican belt -tightening measures, 
since historians say that neither cele- 
bration was created by congressional 
proclamation. 

Black History Month (initially Black 
History Week) was conceived by scholar 
G. Carter Woodson of the Tuskeegee In- 
stitute in 1926, and was expanded in the 
1960s. Black Music Month was first eel - 

(Continued on page 113) 
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Van Halen, Too Short Top 
List Of January Releases 

BY BRETT ATWOOD 

LOS ANGELES -New titles from 
Van Halen and Too Short highlight 
the post -holiday list of releases due 
to hit retail in January. Other key re- 
leases include offerings from Neal 
McCoy, Siouxsie & the Banshees, 
and Extreme. 

Van Halen returns with its first 
studio album in three years, "Bal- 
ance," due Jan. 24 from Warner 
Bros. Produced by Bruce Fairbairn, 
the album can be previewed via com- 
puter online at Internet address 
HTTP://WWVV.iuma.com/Warner. 

Another long- absent rock act, Ex- 
treme, ends its fans' wait with 
"Waiting For The Punchline," due 
Jan. 17 from A& M. 

Gangsta rapper Too Short will un- 
veil his latest Dangerous /Jive album 
of raw street anthems, "Cocktales," 
Jan. 24. The Oakland, Calif. -based 
rapper reached platinum with his 

Cover art for "Balance," the new 
Warner Bros. album by Van Halen. 

last release, 1993's "Get In Where 
You Fit In." 

Other rap releases due in January 
include "Rollin' With Dane" by Dana 
Dane (Maverick /Sire, Jan. 24) and 
"Do You Want More'! ? ?!" by the 
Roots (DGC /Geffen, Jan. 17). 

(Continued on. page 17) 

Rhino Opens The 

`Envelope' On 

Oscars Anthology 
BY CRAIG ROSEN 

LOS ANGELES -On Feb. 28, Rhino 
Records will attempt to tap into the ex- 
citement of the Academy Awards with 
"The Envelope Please ... Academy 
Award Winning Songs (1934 -1993)," a 
60 -song, five -CD /cassette boxed set. 

The release of "The Envelope," which 
will carry a 
$64.98 price tag 
for CDs and 
$44.98 for cas- 
settes, could not 
be more timely. 

It will come two weeks after the nomi- 
nees are announced for the 61st Acade- 
my Awards and six weeks before the 
awards telecast March 27. 

"The Oscar boxed set could do very 
well," says Bob Bell, new -release buyer 
for the 350- store, Torrance, Calif. -based 
Wherehouse Entertainment. "It will ap- 
peal to the film fans, who may not be reg- 
ular music buyers." 

That is the basis for Rhino's market- 
ing plans for the box. While "The Enve- 
lope" is a mass -appeal release, Rhino se- 
nior product manager Andrea Kinloch 
says the label will target women and the 
gay community. 

"This will have real strong appeal to 
women, who are into the whole Holly- 
wood mystique from the Academy 
Awards," she says. 

The label has tentative plans to reach 
female film fans by advertising in such 
publications as Parade, Entertainment 
Weekly, and Movieline. Rhino plans to 
reach the gay audience through adver- 
tising in the Advocate, Kinloch says. 

In addition to print advertising, the 
(Contin?ied on page 34) 

La Diferenzia Hits Tejano Pay Dirt 
Arista Texas 6'njopx First Latin Chart Success 

BY RAMIRO BURR 

SAN ANTONIO, Texas -Just one 
year after its creation, Arista's new 
Texas outpost is enjoying its first 
Latin chart success, the debut album 
by the Tejano act La Diferenzia. The 
San Antonio -based group's self -titled 
album has sold 15,000 copies since its 
September release, according to 
SoundScan, and also represents the 
first successful effort by a major label 
to tap directly into the Tejano mar- 
ketplace. 

Cameron Randle, VP of Austin - 
based Arista Texas, says the group's 
success is a product of authenticity, 
hard work, and perseverance. 

But the foundation for all of the 
act's achievements is the music, which 
Randle describes as containing "very 
infectious melodies with poetic, ro- 
mantic, inspired lyrics." 

BMG- distributed Arista Texas was 
established in Austin in October 1993 
by Arista Nashville president Tim 
DuBois. The Austin operation, which 

Hooray For José. While on tour in Australia, Teldec Classics International artist 
José Carreras visited the Warner Music office in Sydney and received two 
awards: a gold award for his "Friends For Life" album and a double -platinum 
award for "The 3 Tenors In Concert 1994." Shown, from left, are Phil Murphy, VP, 
Warner Music Asia Pacific; Carreras; Wendy Matthews, rooArt recording artist 
and a friend of Carreras; Brian Harris, chairman, Warner Music Australasia; and 
Robert Rigby, managing director, WEA Australia. 

LA DIFERENZIA 

reports to DuBois, was created to 
record Texas music, from rock and al- 
ternative to blues, country, and Te- 
jano. 

In addition to La Diferenzia, the 
imprint's initial signees are Flaco 
Jimenez, Freddy Fender, Joel Nava, 
and Rick Orozco. 

La Diferenzia is led by singer /song- 
writer Ricardo Castillon. The group's 

first single, "Si Lo Quieres," reached 
No. 17 on Billboard's Hot Latin 
Tracks chart. The current single, 
"Linda Chaparrita," is bulleted at No. 
23 in its sixth week on the chart. 
Meanwhile, the album is No. 17 on 
The Billboard Latin 50. 

Randle says the label has used a 
low -key approach to promote La 
Diferenzia. "I prefer the pitchless 
pitch," he says. "Rather than tell the 
stations what a great band this is and 
what song to play, we said, `We're 
proud of this record, but listen to it. 
See what you think.' " 

Randle and label promoter Joe 
Trevino took Castillon on a radio tour 
to promote the CD, visiting key Te- 
jano stations. It was an important 
step, says Randle, because "we were 
introducing ourselves as a [new] label 
and Castillon as our artist. La 
Diferenzia was our calling card." 

As expected, La Diferenzia's 
strength has been in Texas, especial- 
ly in certain urban markets. "We are 

(Continued on page 105) 

EMI Debuts Christian Distrib 
In Wake Of Star Song Purchase 

BY DEBORAH EVANS PRICE 

NASHVILLE -EMI continues to 
build its presence in the Christian music 
market with the Jan. 1 startup of a new 
distribution company. The company will 
be part of the EMI Christian Music 
Group, formed in November when EMI 
purchased Nashville -based Star Song 
Records (Billboard, Oct. 29). 

Tentatively called EMI Christian 
Music Distributors until another name 
is cleared, the new entity will distribute 
releases to the Christian marketplace 
from the EMI -owned Sparrow and Star 
Song labels alongwith the imprints they 
distribute, including Forefront, 
GospoCentric, Selah, Troubadour, and 
Warner Alliance. The company also will 
work with Cerna on mainstream distrib- 

Sony Unveils Details Of `CD Plus' Rollout 
First Titles On Enhanced Disc Format Due At $26.98 

BY PAUL VERNA 

NEW YORK -As Sony and Philips 
prepare to unveil the technical stan- 
dard for the new "CD Plus" format, 
Sony Music Entertainment has broken 
ground by announcing a $26.98 -list- 
equivalent for its first titles in the au- 
dio /video medium. 

As expected, Sony will debut CD 
Plus this spring with Alice In Chains' 
"Jar Of Flies" and Bob Dylan's "Great- 
est Hits Vol. 3," the latter a double -CD 
Plus whose price has yet to be deter- 
mined. When played on CD -ROM dri- 
ves, CD Plus programs offer full -mo- 
tion video, graphics, and 16-hit sound; 
on a regular CD unit, they play audio 

only. Because they contain no comput- 
er data at the start of the program, CD 
Plus discs are not subject to the "track 
one" problems associated with other 
enhanced or mixed -mode CDs. 

Sony Music Entertainment presi- 
dent/COO Thomas Mottola calls CD 
Plus "one of the most exciting develop- 
ments in prerecorded music since the 
advent of the compact disc in 1982. [It] 
is a music -based format that takes the 
excitement of musical performance 
and the quality of digital sound to the 
next level by bringing graphic, text, 
and video elements into the mix." 

Fred Ehrlich, Sony Music's senior 
VP /GM of new technology and busi- 
ness development, says Sony labels 

plan to issue 10 -15 titles by the sum- 
mer, some of them simultaneously with 
audio -only releases. 

Addressing the pricing issue, 
Ehrlich says the $26.98 equivalent is 
justified given that Sony plans to oper- 
ate a toll -free, round -the -clock help 
line for customers needing assistance 
with CD Plus software. While he de- 
clined to reveal the cost of the project, 
he calls it "substantial." Sony Music se- 
nior/VP Al Smith adds, "It's going to 
require developments on the hardware 
side to make products compatible. 
That doesn't come without a cost." 

Smith and Ehrlich say the price of 
software is likely to come down as the 

(Continued on page 95) 

utiun. 
"We've become the Cerna of the 

Christian market," says Sparrow 
founder Billy Ray Hearn, who co- chairs 
the EMI Christian Music Group with 
Liberty Records president Jimmy 
Bowen. Hearn predicts that the new 
company will capture 40 % -50% of all 
Christian distribution. 

The EMI Christian Music Group 
comprises Sparrow -the label and pub- 
lishing company purchased by EMI in 
1992-Star Song, and the new distribu- 
tion company. Sparrow and Star Song's 
previous distribution companies have 
been dissolved. 

Steve Griffin, former president of 
Nest Entertainment, a Dallas -based 
producer and distributor of animated 
Bible videos, has been named president 
of the distribution entity. Reporting to 
him will be Hugh Robertson, director of 
sales through Cerna, and a soon -to -be- 
named VP of sales. Mark Funderburg 
had that title, but resigned to take a po- 
sition at Word. 

Billy Ray Hearn's son, Bill Hearn, 
will continue as president of Sparrow 
Records. The Star Song executive ros- 
ter remains Stan Moser, CEO; Jeff 
Mosely, COO; and Darrell Harris, pres- 
ident. 

"EMI Christian Music Group is a ser- 
vice organization for those labels that 
takes care of all the administration, the 
accounting, and the human resources," 
the elder Hearn says. "The labels are 
being freed up to do exactly what they 
do best-make product and market it." 

It's an arrangement Hearn feels will 
work well. 'We're destined to be a $100 
million company before 2000," he says. 
"And it's not just going to be done 
through acquisitions. We're going to 
grow these labels, and our publishing." 
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Gold's Sudden Resignation 
Shocks ASCAP Execs, Staffers 

BY IRV LICHTMAN 

NEW YORK -Dan Gold, named 
CEO of ASCAP earlier this year as 
part of a major reorganization of the 
performing rights society, resigned 
suddenly Deg. 19, citing "personal 
reasons," according to ASCAP. The 
development appeared to shock AS- 
CAP staffers, including high -profile 
executives and board members. 

"I can't get a handle on it," said one 
board member who requested 
anonymity. "I had no idea. A number 
of projects were moving ahead, and 
he performed well at board meet- 
ings." Gold officially joined ASCAP 
July 1. 

There is some doubt whether the 
ASCAP board, which had authorized 
a search committee to spend months 
looking for a CEO, will seek a re- 
placement for Gold. 

Along with the Gold resignation, 
ASCAP announced previously 
planned changes in nomenclature for 
three board members and a key exec- 
utive. 

Marilyn Bergman, a writer mem- 
ber of the board, has been given the 
new ASCAP title of chairman of the 

MCA Wins Again In 

Dispute Over Chess 

Records Catalog 
BY CHRIS MORRIS 

LOS ANGELES -A federal jury 
here has awarded MCA Records a to- 
tal of $4 million in damages in the la- 
bel's ongoing court battle over the use 
of Chess Records' trademarks and 
masters by the English companies 
Charly Holdings Inc. and Charly 
Records International APS. 

The Dec. 16 award -the latest in- 
stallment in a long- running drama 
played out in courtrooms around the 
world - followed a Sept. 26 finding by 

(Continued on page 22) 

board; her previous title of president 
has been retired. John LoFrumento, 
who had been named COO of ASCAP 
in September 1993 and was responsi- 
ble for implementing the ASCAP re- 
organization before Gold's appoint- 
ment, has been given the added title 
of managing director. 

The job of managing director last 
was held by Gloria Messenger, who 
left ASCAP in September 1993 as 
part of the dramatic executive depar- 
tures that led to the new appoint- 
ments at the society. 

LoFrumento, who reported to 
Gold, now reports to Bergman. The 
latter had been elevated by the board 
to president earlier this year upon the 

(Continued on page 105) 

The Dance Goes On. RCA executives present a plaque to Jimmy lenner, 
executive producer of the "Dirty Dancing" soundtrack albums, commemorating 
the re- certification of the soundtracks to account for continuing sales. "Dirty 
Dancing" was re- certified as 11 times platinum, and "More Dirty Dancing" was 
re- certified as quadruple -platinum. Shown, from left, are Randy Goodman, former 
senior VP of marketing for the RCA Records Label; lenner; Strauss Zelnick, 
president/CEO of BMG Entertainment North America; and Joe Galante, 
president, RCA Records Label. 

Imago, BMG Part Ways On Joint Venture 
Ellis Hopes To Keep Roster, Seeks New Distrib 

BY PAUL VERNA 

NEW YORK -After a four -year 
joint venture that yielded lackluster 
commercial results, the Imago 
Recording Co. and BMG have parted 
ways, leaving a large roster of criti- 
cally acclaimed alternative acts with 
no distribution for their product. 

In a statement released Dec. 16., 
BMG Entertainment chairman/CEO 
Michael Dornemann and Imago pres- 
ident Terry Ellis confirmed that their 
agreement is terminated effective 
Sunday (1). 

"We made a solid effort with this 
venture for four years, and now we 
wish Terry and Imago all the best," 
Dornemann said in the statement. 

Ellis tells Billboard he will continue 
to operate Imago with a skeletal staff, 
bankrolling the label himself until he 
can secure additional funds. As per 
his agreement with BMG, Ellis keeps 
the Imago name, the legal entity, and 
all the masters, according to Ellis. 

Imago's imminent releases include 
albums by John Waite, Aimee Mann, 
and Kylie Minogue, all scheduled for 

BILLBOARD MUSIC GROUP. Janine 
McAdams is named managing editor 
of R &B Airplay Monitor in Los Ange- 
les. She was national publicity manag- 
er at Perspective Records. 

RECORD COMPANIES. Larry King is 
promoted to director of national pro- 
motion for Atlantic Records Nashville. 
He was Southeast promotion-manager 
for Atlantic in Atlanta. 

Phil Little is promoted to national 
director of sales for Sony Music 
Nashville. He was regional director of 
sales. 

Dr. Theodoor Lap is promoted to 
VP of marketing for Teldec Classics 
International in Hamburg, Germany. 
He was marketing director. 

Suzie Sponder is named marketing 
manager of English -language product 
for Latin America at Sony Music In- 
ternational in Miami. She was director 
of top 40 promotion for Epic. 

Chris Black is appointed director 

spring '95. Those records will appear 
as scheduled through yet- to- be -de- 
termined distribution channels. 

Ellis says he will begin meeting 
with potential partners when he re- 
turns from a vacation Tuesday (3). 
"I've already had one call from one of 
the major companies who said they 
want to talk to me, and I certainly an- 
ticipate that they'll all want to talk to 
me," he says. 

"I'm going to approach my discus- 
sions with a very open mind," Ellis 
adds. "I know a lot of things I didn't 
know four years ago ... It's safe to 
say that Imago will have a different 
structure from the one that it had in 
the last four years." 

On the day the BMG announce- 
ment came down, Ellis let go approx- 
imately 16 employees, reducing the 
staff to a core 15 people. 

"My concerns were to ensure that I 
kept people that would form a transi- 
tion team to take me from one situa- 
tion to another, and ensure that dur- 
ing that period the artists were 
properly served, bearing in mind that 
a number of artists do have albums in 

preparation," says Ellis, adding that 
the label's offices will move from the 
posh Essex house in midtown Man- 
hattan to more stripped -down quar- 
ters downtown. 

Although Ellis says all of the artists 
currently signed to Imago will stay 
with the label, sources tell Billboard 
that many of them are dissatisfied 
with Imago's performance and are 
trying to get out of their contracts. 

According to these sources, Henry 
Rollins -whose "Weight" album is 
Imago's best seller so far, at 346,000 
units- recently posted an online mes- 
sage warning music business execu- 
tives to avoid signing with Ellis. In his 
bulletin, Rollins allegedly said he did 
not plan to make a new record for an- 
other year and feared Ellis would use 
him as bait to entice suitors. 

The British -born Ellis -who co- 
founded Chrysalis in 1968 with part- 
ner Chris Wright and sold off his 
share in 1985 -acknowledges that in 
"any record company under any cir- 
cumstances, there are artists who be- 
come disenchanted," but says Rollins 

(Continued on page 108) 

E X E C U T I V E T U R N T A B L E 

Springsteen Bars 

Indie's Issue Of 

Early Recordings 
BY ROGER PEARSON 

LONDON -In an out -of -court 
settlement, Bruce Springsteen's at- 
torneys have blocked a U.K. indepen- 
dent record company from releasing 
material the superstar recorded in 
1971, prior to his signing with Colum- 
bia Records in the U.S. 

Springsteen's attorneys were 
preparing to press their case early 
next year in the U.K. High Court 
against Dare International to pre- 
vent the release of "The Prodigal 
Son," a double -CD of 23 tracks of 
Springsteen's early work (Billboard, 
Jan. 29, 1994). 

On Dec. 19, High Court Justice Ja- 
cob was told by Richard Spearman, 
Springsteen's counsel, that the dis- 
pute had been settled out of court. 
Terms were not disclosed. 

Late last winter, Springsteen won 
an injunction in the British courts 
preventing release of the unautho- 
rized material pending further trial. 
The judge said that Dare Interna- 
tional, based in Hertford and owned 
by Gavin Dare, was now permanently 
barred from issuing the recordings. 

Dare also has agreed to hand over 
any master tapes, copies of records, 
and other relevant material to 
Springsteen's lawyers. 

Tracks on "The Prodigal Son" are 
believed to have been taken from 
more than 40 cuts recorded at the end 
of 1971 in a studio in New Jersey 
owned by Jim Cretecos. 

When the matter was before the 
court earlier this year, the judge was 
told that Springsteen sought to block 
the release because he feared the 
tracks were likely to be "of poor qual- 
ity," because they were made so long 
ago and in less than professional cir- 
cumstances. 

In the late 1970s, in a U.S. suit 
against his former manager Mike Ap- 
pel, Springsteen recovered owner- 
ship of all his earlier song copyrights, 
a claim reasserted in the action 
against Dare International. 

McADAMS KING 

of catalog marketing for Sony Music 
Entertainment U.K. in London. He 
was VP of marketing for Sony Music 
Entertainment Canada. 

Capricorn Records appoints Har- 
vey Schwartz director of college pro- 
motion in New York and Jeremy 
Much publicist in Nashville. They 
were, respectively, founder of Steam 
Records and publicist at Warner Bros. 
Nashville. 

Joe Etter is promoted to director 
of sales for Walt Disney Records and 
Walt Disney Software in Ontario, 
Canada. He was national sales man- 

LITTLE SPONDER 

ager. 
Rhino Records in Los Angeles pro- 

motes Dave Newberg to director of fi- 
nancial planning and royalties and 
Antone DeSantis to national field 
sales manager. They were, respec- 
tively, manager of financial planning 
and royalties and Northeast sales and 
marketing manager. 

Roze Braunstein is named manag- 
er of national radio promotion for 
Mute Records in New York. She was 
promotion and publicity manager at 
Real World Records /Caroline 
Records. 

BLACK SCHWARTZ 

PUBLISHING. Lauren Keiser is ap- 
pointed VP of publishing at Carl Fis- 
cher Inc. in New York. He was pub- 
lisher at Astor Music and Books. 

Hal Leonard in Milwaukee names 
Chris Albano VP of new media, 
John Cerullo VP of rights acquisi- 
tions and product development, Lar- 
ry Morton VP of sales, and Mike 
Hansen national sales manager. 
They were, respectively, marketing 
manager of special products, director 
of product development, national 
sales manager, and senior district 
sales manager. 

KEISER SANDOVAL 

RELATED FIELDS. Mike Sandoval is 
named senior VP of creative for 
MGM/UA Music in Los Angeles. He 
was VP of creative for PolyGram Mu- 
sic. 

Ana Martinez is appointed direc- 
tor of production management for 
MTV Latino in Miami. She was senior 
producer of programming at the 
Telemundo Network. 

Phil Ernst is promoted to VP in 
the concert department at Interna- 
tional Creative Management in New 
York. He was an agent. 
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Simple Minds Hopes For `Good News' 
Now A Duo, Act Moves To Virgin In U.S. 

BY BRETT ATWOOD 

LOS ANGELES - Veteran modern 
rock act Simple Minds will end its 
three -year silence with the Feb. 7 re- 
lease of its Virgin Records debut, 
"Good News From The Next World." 
The label hopes the project will re- 
mind radio and retail that the '80s 
group is still very much alive and 
kicking in the '90s. 

Retail and radio are reacting with 
cautious enthusiasm to advance co- 
pies of the album, which features the 
Scottish act, now slimmed down to a 
duo, performing with a slightly 
harder edge. 

"A decent record can explode 
early in the year," says Doug Smith, 
senior buyer for the Carnegie, Pa: 
based National Record Mart chain, 
which has 140 stores. "It's been 
years since we've seen something 
new from Simple Minds, but this is a 
strong record. I just wish it was corn- 
ing out earlier, like in January." 

Simple Minds is still welcome at 
the modern rock format, says 

WDRE Long Island, N.Y., MD Mi- 
chael Parrish. "They have adjusted 
to the times," he says. "They have 
changed from where they were in the 
past, and I think that there is a new 
generation of listeners ready to ac- 
cept them." 

The first single, "She's A River," 
will be shipped to album alternative, 
album rock, and modern rock sta- 
tions in the second week of January. 

SIMPLE MINDS: Charlie Burchill and 
Jim Kerr. 

Jayhawks Look To `Tomorrow' 
On American Recordings Set 

BY CHRIS MORRIS 

LOS ANGELES -With the Feb. 14 
release of the Jayhawks' sophomore 
American Recordings album, "To- 
morrow The Green Grass," the label 
seeks to cultivate the seeds planted 
at radio with the Minneapolis 
group's 1992 set, "Hollywood Town 
Hall." 

American GM Mark Di Dia says, 
"We made a lot of headway on the 
last record with this band. That rec- 
ord came out around the same time 
the new Triple -A radio format was 
developing, and the Jayhawks' last 
record went to No. 1 on those charts. 
I think we were one of the first ones 
to take a band from that format and 

THE JAYHAWKS 

cross it over to both commercial al- 
ternative and AOR." 

Di Dia adds that with "Green 
Grass," which sports a less distinctly 
countrified sound than the group's 
previous albums, American will still 
aim at album alternative. "But we 
want to take it further," he says. "I 
think we have a big potential for pop 
hits on this record." 

First up from the album will be 
the hooky, romantic "Blue," which is 
being serviced to album alternative, 
commercial alternative, album rock, 
and college radio Jan. 10. 

Like some other tracks on the 
new album, the ensemble band 
sound on "Blue" is augmented by 
strings. In the case of the lead track, 
the arranging was done by Paul 
Buckmaster, noted for his work on 
Elton John's early albums. 

Guitarist /vocalist Gary Louris 
says, "We were talking about Van 
Dyke Parks and people like that to 
do strings. I don't know whose idea 
it was for Paul Buckmaster, but 
when I heard who he had done, I 
was very excited. It sounds like him 

(Continued on next page) 
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In Los Angeles, influential modern 
rock KROQ began playing the track 
in mid -December to promote the 
band's appearance at its "Acoustic 
Christmas" concert. 

In addition to the push at radio, 
Graham Ball, Virgin international 
marketing coordinator, says the la- 
bel is looking to the sky for some ex- 
posure. Virgin will issue copies of the 
"She's A River" video and an elec- 
tronic press kit to all the airlines and 
in -flight programming services for 
possible inclusion in musical presen- 
tations. 

(Continued on page 14) 

Bush Tribe. Members of Trauma/Interscope Records act Bush take a break after 
performing their first show in the U.S. at Los Angeles' Dragonfly Club. From left, are 
band manager David Dorrell; band member Robin Goodridge; Trauma's Paul Palmer; 
Interscope's Ted Field; and Bush's Dave Parsons, Nigel Pulsford, and Gavin Rossdale. 

Rejecting Major -Label Suitors, Rancid 
Decides To Stay Home With Epitaph 

HOMECOMING: Call it a modern twist on the return of 
the prodigal son: Rancid finds radio embracing its new sin- 
gle, "Roots Radical," just as its contract with Epitaph, 
home of Offspring, expires. Rancid floats a trial balloon 
and many, many major labels come calling, waving induce- 
ments that stun the young lads. The indie label staff are 
"family," says the band, but maybe it's time to go out into 
the big bad world. It turns out the world looks pretty good, 
and soon there are reports, including a story in the Dec. 
17 issue of Billboard, that the band is headed for Epic Rec- 
ords. At the last minute, Rancid 
does an about -face, decides there's 
no place like home, and signs a new 
contract with Epitaph. Everyone, 
including Epic, is left scratching 
their heads. 

Rancid guitarist/vocalist Lars 
Frederiksen says, "Curiosity is 
what made us take all those offers. 
If you still stay in the same rut, you 
get stale. It was just to see what we 
could get." 

But fellow guitarist/vocalist Tim 
Armstrong quickly adds that the band was not merely tri- 
fling with the affections of its suitors. Especially Epic 
A &R VP Michael Goldstone, who had flown to see the 
band more than 20 times on this tour. "Michael is really 
a good person and we love him," says Armstrong. 

Frederiksen, who says money did not play into the 
band's decision, simply says Rancid decided to stay with 
Epitaph because "we just followed our gut and our heart. 
We're a working -class, punk rock band. If you feel right 
about something you do it." 

Perhaps the turning point was Epitaph Records presi- 
dent Brett Gurewitz's Dec. 12 trip to Berkeley, Calif., to 
meet with the band. "I told them that I think if they [sign 
with a major] they're making a mistake, but I'll love them 
and support them. And no matter what passes between us, 
we'll always be friends," he says. But Gurewitz says he also 
told them, "You don't have to go through with this just be- 
cause of inertia. You can change your mind." 

Four days later, the band called Gurewitz to say they 
had done just that and were staying with Epitaph. It was 
the best possible holiday present for Gurewitz. "When I 
found out the boys were coming home, I got fucking misty 
and the whole company was cheering. I love these guys like 
children and my brothers, and I think what happened was 
the right thing." 

The move coincides with the announcement that Epitaph 
product, which is distributed through Caroline and RED, 
will now also go through Warner Music Group's indie dis- 
tribution arm, ADA. RED is 50% owned by Sony, which 
wholly owns Epic Records. However, Gurewitz says the ac- 
tion is in no way meant as a punishment to Sony for recent 
actions. 

"There's no question that I have a very close relation- 
ship with RED and that RED's parent company didn't 

show me the respect that I deserve," says Gurewitz. "How- 
ever, I don't hold any grudges, and there is no linkage be- 
tween what is happening with Rancid and what is happen- 
ing with ADA We've had an ongoing dialog with ADA. The 
timing is coincidental. It's in line with the philosophy of 
Epitaph Records to have a few distributors." 

The contract with Rancid is for only one album, which 
means Gurewitz and the band may find themselves going 
through this whole ordeal again in a short time. But 
Gurewitz now downplays the anguish he went through in 

his role as record company presi- 
dent. "I didn't really go through 
anything. I personally went through 
an emotional roller coaster, basically 
vacillating between hope and resig- 
nation every hour, but other than 
that, my involvement was that of a 
spectator ... But I hope not to have 
to go through this again." 

Epic executives contacted by Bill- 
board either could not be reached 
for comment because of the holidays 
or did not return calls. 

THANKS, BUT MAKE MINE A FRUITCAKE: Com- 
puter mousepads replete with label logos have obviously 
replaced calendars as the au courant record company gift. 
This year's tally: mousepads 3, calendars, 0. I'll save them 
all just waiting for the day that Billboard's editorial de- 
partment switches to a computer system that uses mice 
(mouses? mieces ?). By then, record labels will probably be 
sending out calendars again. 

FUTURE WATCH: Urge Overkill is working on a new 
album in Philadelphia, with the Butcher Brothers once 
again producing. Singer Nash Kato says the new album 
is a departure: "I would say that it is quite bluesy at this 
point, if I can use the 'B' word "... Ace Of Base singer/ 
songwriter and producer Ulf "Buddha" Ekberg says the 
band's new album, which should be completed by February 
and released in late spring or early summer, will have "the 
same quality as the first album, but we are using more 
electric guitars and acoustic guitars, and more live 
drums "... Queen Latifah, whose Motown set "Black 
Reign" was the first female solo rap album to be certified 
gold, is reviewing material for her follow -up set. Says Lati- 
fah, "I'm looking at different producers, but I don't want 
to stray too much from the sound of my last album. I'll 
probably work with [producer] Kay Gee" ... Saxophonist 
Kenny G is taking a short break from recording before re- 
turning to the studio next year to record a new album. 
"The Christmas album [Arista's `Miracles: The Holiday Al- 
bum] is doing well, and I'm looking forward to recording 
the new album-but after a little R &R," he says. 

by Melinda Newman 

Assistance in preparing this column was provid by 
Craig Rosen, Chris Morris, and J.R. Reynolds. 
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Artists & Music 
M U S I C P U B L I S H I N G 

'THEY'RE 

PLAYIN6 

MY SOC' 
Merle Haggard is a 
man of few words, 
but when he was 
asked at a recent 
press conference 
celebrating the 
release of the 

"Mama's Hungry 
Eyes" tribute 

album what his 
favorite cut was, he 
quickly cited Iris 

DeMent's version of 
"Big City," a song 
he wrote with D. 

Holloway. Trouble 
was, DeMent's 

version appears on 
the other Haggard 

tribute album, 
"Tulare Dust." 

Edited By Peter Cronin 

BIG CITY 
Published by Shade Tree Music //Tree 

Publishing Co. (BMI) 

Over the past couple of years, Iris DeMent 
has received countless compliments on her 
music, but Merle Haggard's endorsement of 
her version of his song "Big City" just about 
blew the singer /songwriter away. "I would 
have to say that was about 
the best thing I'd ever 
heard," DeMent says. 
"Merle is somebody that 
goes back to my childhood. 
My brother loved his mu- 
sic, and it was something 
that was passed down 
through the family. I still 
listen to Merle's records 
around the house all the 
time. I was really critical of 
my version of `Big City' until I heard that 
Merle liked it. ['Tulare Dust' producer] Tom 
Russell contacted me after reading an article 
where they asked me what my favorite songs 
were [and] I had listed `Big City.' He asked 
me if I'd like to do `Big City,' and I said I 
didn't know - Merle's version is so great, and 
I tend to not cover songs when I've heard 
someone do them as good as they can be done. 
But we decided to do it. I can identify with 
wanting to quit a job and wanting to do what- 
ever the heck I want to when I want to, and 
that's what the song's about to me. I've quit 
a lot of jobs, so I've identified with that song 
many times. It's a great feeling -at least for 
a day or two." 

DeMENT 

JAYHAWKS LOOK TO `TOMORROW' 
(Continued from preceding page) 

on that song, but it's very under- 
stated." 

Produced by George Drakoulias, 
who also helmed the Jayhawks' la- 
bel debut, "Green Grass" features a 
core group of Louris, vocalist/gui- 
tarist Mark Olson, bassist Marc 
Perlman, and pianist Karen Grot- 
berg, who joined the band full time 
after becoming a touring member in 
1992. Keyboardist Benmont Tench 
of the Heartbreakers (who also sat 
in on "Town Hall ") and ex -Lone Jus- 
tice drummer Don Heffington com- 
plete the recording unit. 

Among the guests on the album is 
Olson's wife, singer /songwriter Vic- 
toria Williams, who sings backing 
vocals on two numbers. She is also 
the subject of another song, "Miss 
Williams' Guitar." 

"She actually had a guitar lead on 
`Miss Williams' Guitar' that's a lost 
track," says Louris. "She didn't like 
what she did, so we didn't use it, but 
it was pretty cool, actually. Maybe 
it's too literal of a translation -if we 
would have had a song about her 
guitar playing, and actually had her 
play a lead." 

Another guest is singer Sharleen 
Spiteri of the Scottish band Texas, a 
friend of the band who was recruited 
to sing backup vocals on an unex- 

Reach For The STARS! 
Moving? Relocating? 
ARE YOU INTERESTED IN RESIDENTIAL. 

COMMERCIAL OR STUDIO PROPERTIES 
BE SURE TO READ THE ADS IN THE REAl 

ESTATE TO THE STARS CIASSIFIED 
\FC TIl1N IVI PY WEFfr IN HI I F3OARD 

pected cover of Grand Funk's 1975 
top five hit "Bad Time." 

Louris says, "If we thought any- 
body in the studio might be able to 
do something, we'd pull them into 
the booth, so she just kind of was 
there ... It was not prearranged." 

American marketing chief Mike 
Bone says the campaign for "Green 
Grass" will begin in January by capi- 
talizing on a European audience 
built by four sweeps through the 
continent behind the last album. 

"We're sending them to Europe 
Jan. 21," Bone says. "They're taking 
acoustic guitars, and they're going 
to go to Europe and do that [in- 
store] thing for two weeks over 
there. They're gonna do everything. 
They'll set up and play in the [sub- 
way stations] in London ... It's 
great that, even with the level of 
success that we've had in Europe, 
they're still willing to go around and 
do that kind of stuff." 

A similar tour of U.S. radio sta- 
tions and distribution branches will 
follow, according to Bone. That will 
be followed by an American tour, 
the band's first with new drummer 
Tim O'Reagan, who formerly 
worked with Twin Cities group the 
Leatherwoods and singer /song- 
writer Joe Henry (who was backed 
on one American tour by a band fea- 
turing Louris and Olson). 

Of the overall promotional picture, 
Bone says, "We're not reinventing 
the wheel here. We're gonna price 
and position the record, we're gonna 
put it on the radio, we're putting the 
video on television, the band's gonna 
go on the road, and we're gonna work 
the shit out of this thing." 

Siouxsie Sioux Trades Gloom For `Rapture' 
Geffen Set Is Band's First In More Than 3 Years 

BY DAVID SPRAGUE 

NEW YORK -While her icy voice and 
forbidding presence have served as in- 
spiration for the erection of myriad 
Gothic shrines, Siouxsie Sioux has 
managed to shake off gloom- rock's 
shackles quite effectively. On "The 
Rapture," the first Siouxsie & the 
Banshees album in more than three 
years -due for a Feb. 14 release on 
Geffen -she and her cohorts blend 
rock, dance, and world music with tan- 
talizing alacrity. 

"Although the word is desperately 
overused, I'd say I'm most pleased 
with how organic this album sounds," 
says Sioux. "Our last album [the Ste- 
ven Hague -produced `Superstition'] 
was all computers and technology and, 
I'm afraid, not very much of us. It 
made us feel a bit like we hadn't made 
an album at all." 

After taking a sabbatical punctua- 
ted by the 1992 release of the single 
"Face To Face" from the "Batman Re- 
turns" soundtrack, the quintet re- 
turned to recording, bent on a back -to- 
basics approach. 

Initial "Rapture" sessions -which 
yielded seven of the album's dozen 
songs, including the 11- minute title 
track -were undertaken without the 
input of a producer, largely at the 
home studio maintained by Sioux and 
longtime companion/Banshees drum- 
mer Budgie. But after reaching a cre- 
ative impasse, the band enlisted Vel- 
vet Underground pioneer John Cale to 
finish the project. Cale helped pen the 
Velvet Underground classic "All To- 
morrow's Parties," a version of which 
will appear as a B -side on a forthcom- 
ing Banshees single. 

"We realized we needed someone to 
come in, take the grand overview, and 
steer us towards a conclusion," says 
bassist Steven Severin. "We were ap- 
proached [by the label] with a list of 
20 producers that were basically the 
producers of the top 20 albums of the 
moment. It was a very frustrating few 
months." 

"It was more like having an accom- 
plice than a `producer,' " says Sioux. 
"He wasn't set on putting his mark on 
the band: I think that most people 
wouldn't even be able to guess which 
tracks [he] did." 

The Banshees have certainly carved 
out a comfortable niche over the 
course of 11 starkly diverse albums. 
And while Geffen is concentrating its 
efforts on that 100,000 -plus fan base, 
targeting friendly retail accounts and 
alternative press outlets, the label is 
also committed to broadening that 
demographic. 

"As always, alternative radio and 
MTV will be early targets," says Mark 
Kates, Geffen A &R exec. "Most of the 
key commercial alternative stations 
have had hits with the band in the 
past, and with that in mind we served 
them with a sampler of past hits." 

That four -song sampler was timed 
to coincide with the December release 
of the album's first single, "0 Baby," 
a swirling track (accompanied by an 
offbeat video that depicts the all - 
American phenomenon of infant 
beauty contests) with multiformat ap- 
peal. 

'We feel that the album and [single] 
have relevance to Triple A and VH1," 

SIOUXSIE & THE BANSHEES: Steve 
Severin, Siouxsie Sioux, and Budgie. 

Kates says. "The expectations are al- 
ready high, as the single is already 
[receiving play on BBC's] Radio One." 

The Banshees' cult audience began 
congregating in America not long af- 
ter the release of the band's 1978 de- 

but, "The Scream," subsisting on live 
appearances and imports until the 
1984 release of "Hyena." That al- 
bum -one of three to feature Cure 
leader Robert Smith on guitar - 
spawned the Banshees' first U.S. ra- 
dio hit (a cover of the Beatles' "Dear 
Prudence "). At the same time, the 
band's early albums -which still sell 
consistently -were given their initial 
stateside releases. 

"In America, we're perceived as a 
much newer band," Sioux muses. "In 
Europe and England, we have a lot 
more reputation to deal with. Never- 
theless, we always approach each al- 
bum as if it existed in a vacuum -as 
if it were the rust and last thing we'll 
ever do. We've never been the sort of 
people who pay any attention to what 
goes on around us. If we were, we'd 
probably end up smacking around 
more people than we allegedly do." 

amUmefltOXSCORE 
ARTIST(S) 

b u s i n e s s TOP 10 CONCERT CROSSES 

Promoter Venue Date(s) 

Gross Attendance 
Ticket Price(s) Capacity 

ROLLING STONES 

SPIN DOCTORS 

Ringdome Dec. 15 

Seattle 

$2,311,966 49,303 

Gross Record sellout 

$50425 

Concert Prods 

International USA 

GRATEFUL DEAD Los Angeles Dec. 15 -16. 

Sports Arena 18 -19 

Los Angeles 

$061,610 55.389 

$30 four 

sellouts 

Avalon Attractions 

Bill Graham 

Presents 

MELISSA ETHERIDGE Madison Square Dec I3 

Garden 

New York 

$690,845 17,530 

$50/$35 sellout 

Delsener /Slater 

Enterprises 

NINE INCH NAILS 

MARILYN MANSON 

JIM ROSE CIRCUS 

Madison Square Dec. 8 -9 

Garden 

New York 

$604.950 24,120 

$30425 two 

Sellouts 

Delsener /Slater 

Enterprises 

AEROSMITH 

ALOE 
Byrne Meadowlands Dec. 16 

Arena 

East Rutherford, N.1. 

$560,618 18,949 

$37.501528.50 sellout 

Metropolitan 

Entertainment 

AEROSMITH Centrum Dec 15 

Worcester, Mass. 

$368.630 13,744 

$35/525 sellout 

Don Law Co 

PAUL WINTER CONSORT 

THERESA THOMASON AND 

LIVING SPIRIT DANCE CO. 

Cathedral of St. John Dec. 15 -17 

the Divine 

New York 

$321,000 10,629 

$50/$35/$25 four 

sellouts 

Paul Winter Consort 

AEROSMITH 

IACI(YL 

Knickerbocker Arena Dec. 18 

Albany, N.Y. 

$293.944 11,848 

$37.50/$25.501 sellout 

$19.50 

Metropolitan 

Entertainment 

BRYAN FERRY 

COMBUSTIBLE EDISON 

Pantages Theatre Dec. 7 -9 

Hollywood 

$239.168 8,160 

$42432/026 three 

sellouts 

Nederlander 

Organization 

MICHAEL BOLTON Roberts Municipal Dec. 13 

Stadium -Arena 

Evansville, Ind. 

$235,075 7.898 

$35/$27 50 8,500 

Jam Prods 

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, 
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)- 321 -4295, Fax: (615)- 
327 -1575. For research information and pricing, call Marie Ratliff, (615)- 321 -4295. 
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`Lion King,' Ace Of Base Tied At 7 Mil 
RIAA's Year -End Certifications Show Big Increase 

BY CHRIS MORRIS 

LOS ANGELES -Tied with top - 
selling tallies of 7 million, "The Lion 
King" roared and Ace Of Base drew 
a royal flush in year -end certifica- 
tions from the Recording Industry 
Assn. of America. 

According to the RIAA's over- 
view of '94 certifications, released 
Dec. 13, the year saw an enormous 
boost in overall certifications: 773 
albums (including new releases and 
catalog product) were certified dur- 
ing the year, versus 537 certified in 
1993. 

Disney's "The Lion King," fea- 
turing music from the animated hit, 
was the biggest -selling soundtrack 
of the year; it also spawned a gold 
single, Elton John's "Can You Feel 
The Love Tonight." The album eas- 
ily leapfrogged the label's previous 
soundtrack leaders, the triple- plati- 
num "Aladdin" and "Beauty And 
The Beast." 

Other major movie titles included 
"Forrest Gump" (Epic Soundtrax, 
3 million), "Above The Rim" (Death 
Row /Interscope, 2 million), and 
"Reality Bites" (RCA, 2 million). 

The reigning all -time soundtrack 
champion, Arista's "The Body- 
guard," reached a certification apex 
of 13 million in November. 

Beyond tying as the best -selling 

album of 1994, Ace Of Base's "The 
Sign" also signed on as the biggest 
debut album of the year. The album 
contained the platinum title single 
and the gold single "Don't Turn 
Around." 

Other significant debut albums 
certified in '94 were Counting 
Crows' "August & Everything M- 
ter" (DGC /Geffen, 5 million) and 
Snoop Doggy Dogg's "DoggyStyle" 
(Death Row /Interscope, 4 million). 
"DoggyStyle," which featured the 
gold singles "What's My Name ?" 
and "Gin And Juice," was the best- 
selling rap album of the year. 

In the country field, Tim 
McGraw's "Not A Moment Too 
Soon" (Curb, 3 million), which in- 
cluded the gold single "Indian Out- 
law," topped the country album cat- 
egory; it was trailed by John 
Michael Montgomery's "Kickin' It 
Up" (Atlantic, 2 million) and Reba 
McEntire's "Read My Mind" 
(MCA, 2 million). 

Boyz II Men equaled the quintu- 
ple- platinum performance of its 
1992 debut "Cooleyhighharmony" 
with its '94 Motown set "II," which 
the RIAA said was the fastest -sell- 
ing album of the year. The two al- 
bums are now tied for the all -time 
best -selling R &B album by a 
group. 

R. Kelly's "12 Play" (Jive, 3 mil- 

lion) and Tevin Campbell's "I'm 
Ready" (Qwest, 2 million) round out 
the list of top -selling R &B albums. 

Tag Team's single "Whoomp! 
(There It Is)," released in April 
1993, showed remarkable legs in 
'94, standing as the best -selling sin- 
gle of the year. Its quadruple- plati- 
num status ties the song with Whit- 
ney Houston's "I Will Always Love 
You" and USA For Africa's "We 
Are The World" as the highest -cer- 
tified single of all time. 

Rounding out the list of artists 
who went triple- platinum or better 
with new albums in '94 were Pearl 
Jam ( "Vs.," Epic, 5 million), Bryan 
Adams ( "So Far So Good," A &M, 3 
million), Offspring ( "Smash," Epi- 
taph, 3 million), Green Day 
( "Dookie," Reprise, 3 million), Mi- 
chael Bolton ( "The One Thing," Co- 
lumbia, 3 million), Tom Petty & the 
Heartbreakers ( "Greatest Hits," 
MCA, 3 million), Soundgarden 
( "Superunknown," A& M, 3 million), 
and Stone Temple Pilots ( "Purple," 
Atlantic, 3 million). 

Among landmark certifications, 
Michael Jackson's 1982 Epic album 
"Thriller," the all -time best seller, 
climbed to a new pinnacle of 24 mil- 
lion, while Boston's self -titled 1976 
Epic debut eased into second place 
on the all -time best -seller list at 15 
million. 

SIMPLE MINDS HOPES FOR `GOOD NEWS' 
(Continued from page 12) 

Following the band's U.S. com- 
mercial breakthrough in 1985, the 
act was unable to take a much - 
needed break until its recent hiatus, 
says guitarist/keyboardist Charlie 
Burchill. 

"We were in a self- imposed vac- 
uum for a while," says Burchill. "We 
should have taken a break before our 
last studio album [1991's "Real Life "] 
to refocus and get a new perspective 
on things, but we didn't. We kind of 
steamrolled through that. When it 
came to this new one, we wanted to 
refocus on the songwriting." 

Except for the somber "See The 
Lights," which peaked at No. 40 on 
the Hot 100, it has been eight years 
since Simple Minds held a significant 
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presence on the charts. 
The band ended its A &M contract 

with a greatest hits collection in 
1993; it has been signed to Virgin 
internationally since its first album 
in 1979. 

"Basically, Simple Minds will reap 
the benefits of being a global act with 
Virgin's pooled international re- 
sources," says Ball. "There is still a 
lot of enthusiasm for them." 

Despite four self -penned top 40 
hits, the band probably remains best 
known for a song it did not write - 
the chart -topping brat pack anthem 
"Don't You (Forget About Me)," 
from the 1985 John Hughes film 
"The Breakfast Club." 

"We just did the song at the time 
because we thought it would help our 
relations with the record company," 
says vocalist Jim Kerr. "We weren't 
getting along too well with them, so 
we reluctantly did it. We never 
thought it would be so successful. In 
fact, we felt a bit of guilt because we 
didn't write it. How could we get all 
this phenomenal success without do- 
ing the work? There was a sense of 
regret." 

The new album reunites Simple 
Minds with that single's producer, 
Keith Forsey. Groove -conscious guitar 
riffs replace the act's trademark use of 
keyboards, signifying that the duo is 
truly serious about modifying its melo- 
dies to '90s modern rock sensibilities. 

"We had only worked with Keith for 
a day on `(Don't You) Forget About 
Me,' " says Kerr. "But Keith still be- 
lieves in the rock'n'roll myth. He's 
more fun than our last producer [Ste- 
ven Lipson], who was quite paranoid 
about us using keyboards. He would 

tell us, `You are Simple Minds. You 
have to have keyboards.' He was bril- 
liant, but he would come in on a Mon- 
day morning with a thesis that no one 
was going to listen to music anymore, 
and so what's the point? It was strange 
and distracting." 

Since the group achieved top 40 
chart success in the mid -'80s, Simple 
Minds has remained a staple at mod- 
ern rock. Indeed, that format has 
exploded over the past few years, 
exposing the act to a new legion of lis- 
teners who have yet to see the act per- 
form live. To reach old and new fans, 
Simple Minds played several "Acous- 
tic Christmas" radio benefits during 
December. 

"It's great that these stations are in- 
terested in having us, because it's been 
a long time," says Kerr. "It's a great 
trade. Some of these stations have seen 
our band through thick and thin. It's 
the least we can do to reciprocate that." 

Kerr says Simple Minds played 
about a half -dozen promotional shows 
in all, and that the band plans a few 
U.S. live dates in February before re- 
turning in June for a larger tour. 

Embracing the new generation of 
fans is key to the continued success of 
Simple Minds, Kerr says. 

"Perhaps this is our do- or-die rec- 
ord," Kerr says. "Not only is this the 
'90s, it's the middle of the '90s, and we 
had to come up with something very vi- 
brant. We have to show that not only 
are we still alive, but we are still 
searching and still questioning. When 
you get to your 10th record, the last 
thing it should sound like is that. It 
needs to sound inspired, and I think 
that maybe our last two albums didn't." 

Songwriters Learn About 
Career -Making At peermusic 
SCHOOLING FOR SUCCESS: 
peermusic anticipates success as it 
enters the third year of a program 
in which it canvasses music colleges 
and elsewhere for songwriters, 
who -if they meet the music pub- 
lisher's profile of potential hit - 
makers -will be asked to continue 
their studies at peermusic itself. 

Under the supervision of Amber 
Fayaaz, creative VP in New York, 
the program calls for talent to be 
subject to a two -phase process. 

First -year preparation is pretty 
much the conventional order of 
things for de- 
veloping 
songwriting 
talent. It calls 
for a monthly 
stipend, de- 
velopment of 
writing skills 
by teaching 
song struc- 
ture, co -writ- 
ing with other writers on their level 
or with more developed writers, 
use of studio time to demo their 
songs, and creation of a package of 
songs to shop to record companies 
and to artists looking for songs. 

This creative phase is buttressed 
as preparation for "Phase II " -a 
full -blown deal with an educational 
program and "hands -on" experi- 
ence in the process of the business 
of music. That entails being in- 
formed of protection of copyrights, 
understanding producer agree- 
ments with record companies and 
control composition clauses; mar- 
keting and promotion; pitching 
their own material; and building re- 
lationships with others on different 
levels of the music business. 

"The first -year preparation is 
worthwhile for a publisher," says 
Fayaaz. "You feel confident that 
the writer knows how to handle his 
or her own business. A lot of writ- 
ers get big publishing deals and, 
because they're usually very 
young, do not usually take well to 
`hard realities' of the business." 

In Phase II, or as Fayaaz puts it, 
"the graduate" stage, peermusic 
enters into a co- publishing ar- 
rangement with the writers, along 
with a three -year commitment, 
larger advances per year, bigger 
studio budget, and a two- to three - 
year marketing plan, which will in- 
clude targeting artists, co- writers, 
and producers in the U.S. and Eur- 
ope. 

Fayaaz cites some successful 
graduates. "I've signed a songwrit- 
ing and production team, Dow 
Brain and Brad Young, currently 
based in Boston, from the Berklee 
College of Music, and they worked 
their way through the program, 
and are currently in a co- publishing 
deal with us. During their second 
term, they got cuts with NKOTB 
( "I'll Be Waiting "), Raven Symone 
( "Raven Is The Flavor," "Fun To- 
night," "Betcha Didn't Know "), and 
Marky Mark ( "Go On "). Dow and 
Brad will he releasing a CD, 

"Street Poets," in January on the 
DBK label." 

Also signed by peermusic was 
R &B writer /producer Teddy 
Smith, a recent nonmusic school 
graduate of the songwriter pro- 
gram now in Phase II. "Teddy 
came out of his first year having co- 
penned a song for U.K. Arista art- 
ist Ivan Mateus called `Now That 
Your Love Has Gone Away.' He 
also recently started writing with 
the group Worl -A -Girl, signed to 
Sony," Fayaaz said. 

Fayaaz, a former Capitol A &R 
staffer who 
started in 
publishing six 
years ago at 
Virgin Music, 
says these 
signings 
came from a 
pool of hun- 
dreds who 
submitted de- 

mos from schools and other sources 
of writing talent. Most, of course, 
don't pass muster. For those who 
are put on but are later rejected, 
Fayaaz says they can keep their de- 
mos for personal use, while peer- 
music is permitted to choose, under 
a co- publishing arrangement, those 
copyrights it wishes to continue to 
exploit. "I think we've got the fair- 
est deal on the street," he says. 

While there are obvious advan- 
tages in going with talent that can 
handle production chores in a stu- 
dio, Fayaaz says, "Being a pro- 
ducer only helps, but being only a 
songwriter is not a limitation. If we 
come across a poet, it won't stop me 
from making a deal." 

THEY'RE LOOKING: Mike 
Gormley, in partnership with the 
publication Breakdowns, which 
covers directors, agents, and man- 
agers in the film world, has formed 
Music Report, a twice- weekly 
newsletter on artists, movie pro- 
ducers, and ad agencies looking for 
material to use in upcoming proj- 
ects. Gormley operates the tip 
sheet through his management 
company, Hollywood -based Per- 
sonal Development Inc. 

GETTING THERE: HaI Leon- 
ard Corp. has marketed a new se- 
ries of beginning -guitar videos with 
a list price of $19.95 each. Two of 
the four videos, "Beginning Lead 
Guitar," and "Beginning Rock 
Rhythm Guitar," are hosted by 
Troy Stetina. "Beginning Metal 
Rhythm Guitar" is hosted by Nick 
Bowcott, and the fourth, "Begin- 
ning Electric Blues Guitar," is 
hosted by Andy Aledort. 

PRINT ON PRINT: The following 
are the best -selling folios from 
Warner Bros. Publications: 
1. Green Day, "Dookie." 
2. Rolling Stones, "Voodoo Lounge." 
3. "The Crow," soundtrack selections. 
4. Bob Seger, "Greatest Hits." 
5. Led Zeppelin, "Complete." 

Words &eMU5Iç 
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by Iry Lichtman 
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COMPILED FOR WEEK ENDING JAN. 7, 1995 FROM A NATIONAL SoundScan 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, ""I 

COMPILED, AND PROVIDED BY 

ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

1 1 16 

* * * No.1 * ** 
DES'REE 550 MUSIC 64324/EPIC (9.98 EQ/15.98) I AIN'T MOVIN' 

CD 8 26 KIRK FRANKLIN AND THE FAMILY GOSPO- CENTRIC 2119/SPARROW (9.98/13.98) KIRK FRANKLIN 

3 2 67 MARTINA MCBRIDE RCA 66288(9.98/15.98) THE WAY THAT I AM 

4 3 62 ADAM SANDLER WARNER BROS. 45393 (9.98/15.98) THEY'RE ALL GONNA LAUGH AT YOU 

5 5 23 LARI WHITE RCA 66395 (9.98/15.98) WISHES 

(6) - 1 POPE JOHN PAUL II ISR I (14 .98/19.98) THE ROSARY WITH THE POPE 

7 6 24 TYPE O NEGATIVE ROADRUNNER 9100 (9.98/16.98) BLOODY KISSES 

8 1 20 DEADEYE DICK ICHIBAN 6501 01.98/16.98) A DIFFERENT STORY 

9 9 32 CRYSTAL WATERS MERCURY 522105 (10.98 E0/15 .98) STORYTELLER 

10 4 7 DAVID LANZ NARADA 61046 (10.98/15.98) CHRISTMAS EVE 

CD12 3 4 P.M. NEXT PLATEAU /LONDON 828579/ISLAND(10.98/15.98) NOW'S THE TIME 

12 10 16 KEN MELLONS EPIC 53746 (9.98 EQ/15.98) KEN MELLONS 

13 14 43 RACHELLE FERRELL MANHATTAN 93769 /CAPITOL (9.98/13.98) RACHELLE FERRELL 

14 11 9 BUDDY GUY SILVERTONE 41542/JIVE (10.98/15.98) SLIPPIN' IN 

15 13 16 RAPPIN' 4-TAY CHRYSALIS 30889" /EMI (10.98/15.98) DON'T FIGHT THE FEELIN' 

16 17 21 LOREENA MCKENNITT WARNER BROS. 45420 (10.98/15.98) THE MASK AND MIRROR 

11 21 9 DEAD CAN DANCE 4AD 45769/WARNER BROS. (10.98/15.98) TOWARD THE WITHIN 

( 18) 27 2 THE FLAMING LIPS WARNER BROS. 45334.17.98/11.98) TRANSMISSIONS FROM THE SATELLITE 

19 19 10 STEVEN CURTIS CHAPMAN SPARROW 51408 (9.98/13.98) HEAVEN IN THE REAL WORLD 

20 18 8 R.B.L. POSSE IN- A- MINUTE 8700(9.98/15.98) RUTHLESS BY LAW 

The Heatseekers chart lists the best- selling titles by new and developing artists, defined as those who have never appeared in the 

top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately 
ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available. 0 Albums with the greatest sales gains. © 1995, Billboard /BPI Communications. 

21 29 9 CARLOS VIVES POLYGRAM LATINO 518884 (8.98/13.98) CLASICOS DE LA PROVINCIA 

22 16 2 JAN GARBAREK/HILLIARD ENSEMBLE ECM 21525 (9.98/15.98) OFFICIUM 

(23) 31 4 OASIS CREATION 66431/EPIC (9.98 EQ/15.98) DEFINITELY MAYBE 

24 24 8 VICIOUS EPIC STREET 57857" /EPIC (9.98 EQ/15.98) DESTINATION BROOKLYN 

25 22 12 LUCAS BIG BEAT 92467/AG (10.98/15.98) LUCACENTRIC 

26 15 4 THE CANADIAN BRASS RCA VICTOR 62683/RCA (10.98/15.98) NOEL 

21 25 10 JOSHUA REDMAN QUARTET WARNER BROS. 45643 (9.98/15.98) MOOD SWING 

28 23 i3 CORROSION OF CONFORMITY COLUMBIA 66208 (10.98 EQ/15.98) DELIVERANCE 

29 34 5 RUSTED ROOT MERCURY 522713 (9.98 EQ/15.98) WHEN I WOKE 

30 32 25 SOUNDS OF BLACKNESS PERSPECTIVE 9006 /A&M (9.98/15.98) AFRICA TO AMERICA... 

31 20 4 LIZ STORY WINDHAM HILL 11151 (9.98/15.98) THE GIFT 

32 - I PORTISHEAD LONDON 528553/ISLAND (10.98/15.98) DUMMY 

33 28 10 ACOUSTIC ALCHEMY GRP 9783 (10.98/16.981 AGAINST THE GRAIN 

34 38 3 CRAIG CHAQUICO HIGHER OCTAVE 7070 (9.98/15.98) ACOUSTIC PLANET 

(35) 17 LUSCIOUS JACKSON GRAND ROYAL 28356/CAPITOL (10.98/15.98) NATURAL INGREDIENTS 

36 -- 13 FREEDY JOHNSTON ELEKTRA 61655 (10.98/15.98) THIS PERFECT WORLD 

(31) - 8 NOFX EPITAPH 86435" (8.98/14.98) PUNK IN DRUBLIC 

38 26 9 LORDS OF ACID WHITE LBLS/AMERICAN 45574 "/WARNER BROS. (10.98/16.98) VOODOO -U 

39 39 2 SHENANDOAH LIBERTY 31109 (10.98/15.98) IN THE VICINITY OF THE HEART 

(40) - 2 CARMAN SPARROW 1387 (9.98/13.981 THE STANDARD 

POPULAR.UPRIS 
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ING STM 
BY CARRIE BORZILLO 

I NTOXICATING: If the 
strong early response to Tha 
Alkaholiks' new single, 
"Daaam!," is any indication, the 
West Coast hip -hop trio's new 
album may be primed to do 
even better than its debut. The 
group's "21 & Over" peaked at 
No. 124 on The Billboard 200 in 
September 1993. Its sopho- 
more effort, "Coast II Coast," 
is due Feb. 28 on Loud/RCA. 

The track is receiving radio 

Catch Of The Day. Athens, 
Ga., rock act Catfish 
Jenkins is on the road 
through March in support of 
"Normaltown" on Kudzu 
Records. "Wishing Time," 
which is also featured on 
Madeket Records' "Aware 
II" sampler of touring bands 
such as Blues Traveler and 
Widespread Panic, is 
receiving airplay on such 
album alternative outlets as 
KZYR Vail, Colo. 

play on R &B outlets KSJL San 
Antonio, Texas, WJPC Chi- 
cago, and WBLS New York, 
while the videoclip is airing on 
the Box. 

"Radio is coming earlier this 
time because of the success of 

the last project," says Michael 
Bowles, national product de- 
velopment manager at RCA. 
"They've matured a little more 
and will reach a broader audi- 
ence, but they're still coming at 
you with their drunken lyrical 
style." 

The label's promotion plans 
center on its "Nudderbudders" 
EP, which also features 
"Daaam!" and songs by such 
Loud/RCA acts as Mobb Deep, 
Mad Kap, Celladwellas, and 
Bernard Paul. The EP was re- 
leased Dec. 13. 

The trio went on 
an East and West 
Coast promotional 
tour in October and 
November, visiting 
radio, retail, and 
video outlets in 
eight markets, 
including L.A., San 
Francisco, San 
Diego, Philadelphia, 
Boston, and Balti- 
more. 

The number for a 
toll -free phone serv- 
ice offering snippets 
of the songs and the 
artists talking about 
the music is stick - 
ered on the EP, the 
cassette single of "Daaam!," 
and on posters and flyers. The 
service will be in operation un 
til March. 

In addition, the label plans to 
advertise a 212 number in The 
Source, Rap Sheet, and other 
rap publications in January 
and December for fans to hear 
Tha Alkaholiks talk about 
"Coast II Coast" and hear snip- 
pets of the songs. 

THE KING'S KINSHIP ?: 
It's hard to imagine why an al- 
ternative band from Cleve- 

Talent Galore. Two new 
Kirsty MacColl songs - 
"Caroline" and "Perfect 
Day " -highlight her best -of 
collection, "Galore," due 
Jan. 24 on I.R.S. "Caroline," 
the first single, goes to 
album alternative and 
modern rock Jan. 16. 
"Perfect Day" is a duet with 
Evan Dando of the 
Lemonheads. 

R E G I O N A L H E A T S E E K E R S # 1' S 

MOUNTAIN 
Rappin' 4 -Tay, Don't Fight The Feelin' 

1 

Nancy Levin, senior VP of 
promotion at Priority. 

The wackiness is well rep- 
resented in the offbeat, ani- 
mated videoclip for the first 
single, "Formaldehyde," and 
in the way the label is promot- 
ing the young quartet's al- 
bum, due Jan. 10. 

The 10 -song album was 
produced by Mr. Colson 
(Paw, Walt Mink, Smashing 
Pumpkins). The video was di- 
rected by Fred Stuhr, who is 
known for his work on Green 

Jelly's "Three 
Little Pigs" and 
Tool's "Sober" 
(see related 
story, page 33). 

The label is 
presenting the 
album and sin- 
gle to modern 
rock and college 
radio by sending 
a toddler Elvis 
Presley imper- 
sonator to hand - 
deliver the prod - 
uct to key pro- 
grammers. 

A vinyl ver- 
sion of the al- 
bum, dubbed 
"Mrs. White" 

and featuring half the songs 
on the album and four cuts not 
on the album, was serviced to 
college and modern rock radio 
in mid -December. The single 
also was serviced to the mod- 
ern rock format at that time. 

KITS (Live 105) San 
Francisco, KEDG Las Vegas, 
and WMMS Cleveland are 
among the early believers. 

REGIONAL Happenings: 
The self -titled Atlantic debut 
from "Beverly Hills 90210" 
newcomer Jamie Walters 

NORTHEAST 
Adam Sandler, They're All Gonna Laugh At You 

EAST NORTH CENTRAL 
Kirk Franklin & Family, Kirk Franklin & Family 

IA 
WEST NORTH CENTRAL 
Deadeye Dick, Different Story 

PACIFIC 
R. B. L. Posse, Ruthless By Law 

MIDDLE ATLANTIC 
Des'ree, I Ain't Movin' 

,./ R 
SOUTH ATLANTIC 

Kirk Franklin & Family, Kirk Franklin & Family 

V, 

SOUTH CENTRAL 
Lari White, Wishes 

T H E R E G I O N A L R O U N D U P 

Rotating top -10 lists of best -selling titles by new & developing artists. 
WEST NORTH CENTRAL MIDDLE ATLANTIC 

1. Deadeye Dick, Different Story 1. Des'ree, I Ain't Movin' 
2. Martina McBride, The Way That I Are 2. Type 0 Negative, Bloody Kisses 
3. Adam Sandler, They're All Gonna Laugh... 3. Pope John Paul II, Rosary With The Pope 
4. David Lanz, Christmas Eve 4. Rusted Root, When I Woke 
5. Bananas At Large, Da Tardy Point Buck 5. Kirk Franklin/Family, Kok Franklin /Family 
6. Lari White, Wishes 6. Adam Sandler, They're All Gonna Laugh.. 
7. Des'ree, I Ain't Movin' 7. Crystal Waters, Storyteller 
8. Crystal Waters, Storyteller 8. Vicious, Destination Brooklyn 
9. Ken Mellons, Ken Mellons 9. Rachelle Ferrell, Rachelle Ferrell 

10. Pope John Paul Ii, Rosary With The Pope 10. India, Dicen Que Soy 

land would name its debut al- 
bum after Barry White's 
wife, Glodean, but when the 
band is Priority's wacky alter- 
native rockers Sons Of Elvis, 

its makes a little more sense. 
Apparently the band has a 

"thing" for White, and even 
has his face on the drummer's 
bass drum, according to 

bows at No. 9 among Heat - 
seekers titles in the Middle 
Atlantic region, and the Chris 
Duarte Group's "Texas 
Sugar Strat Magik "on Silver - 
tone comes in at No. 18 
among Heatseekers titles in 
the Mountain region this 
week. 

U.S. DEBUT: Overdose 
heads out on its first U.S. tour 
Jan. 13 -Feb. 13, along with 

Plant A Tree. "Negative 
Hippie," the first single from 
Tree's second CherryDisc 
Records release, "Plant A 
Tree Or Die," due Jan. 3, is 

being welcomed with open 
arms by metal shows at 
such outlets as KIOZ San 
Diego, WHJY Providence. 
R.I., and KISS -FM San 
Antonio, Texas. The Boston 
hard rockers will perform 
with Stompbox at the 
Ratskeller there on Saturday 
(31). 

Skrew and the Spudmon- 
sters, in support of its "Prog- 
ress Of Decadence" debut on 
Futurist. The album is the 
Brazilian hard -rock quintet's 
first offering fit the U.S., but 
its fifth album overall. 
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R &B 
ARTISTS & MUSIC 

Fun -Da- Mental Sets Sights On U.S. 
Atlantic Set Aimed At Various Markets 

BY MARISA FOX 

NEW YORK -U.K. act Fun- Da -Men- 
tal plans to win over the American mu- 
sic scene by first gaining a foothold in 
the more open -minded alternative con- 
sumer market. 

The group's Mammoth/Beggars 
Banquet/Atlantic album "Seize The 
Time" combines stark political com- 
mentary with a hard -edged alternative 
stomp, Middle Eastern- styled snaky 
rhythms, sinuous melodies, and inven- 
tive samples. 

Scheduled for domestic release Feb. 
14, the album draws on human and civil 
rights themes already familiar to 

FUN -DA- MENTAL 

America and espoused by the group's 
founder and front man, Propa- Gandhi, 
aka Aki Nawaz. He was an original 
member of U.K. band the Cult, which 
has taken on the plight of American 
Indians. In fact, the title of "Seize The 
Time" was once the rallying cry for 
'60s extremist group the Black Pan- 
thers. 

"Seize The Time" was first released 
in the U.K. last June through the Bri- 
tish labels Nation/Beggars Banquet. 
While the album did not chart, it has 
had three Singles Of The Week in the 
U.K. magazine Melody Maker. 

Paul Redding, international repre- 

sentative at Beggars Banquet U.K., 
says Fun -Da- Mental is a perfect fit for 
America's "socio- political alternative 
subgenre that includes acts like Con- 
solidated," though he admits that few 
British hip -hop acts have been success- 
ful in America. 

In the U.K., the group is part of a 
growing number of ethnic -fronted pop 
acts -like Apache Indian and Echo - 
belly-to gain prominence in 1994. But 
Redding says Fun -Da- Mental has a 
less commercial edge that appeals 
mostly to the college crowd, which it 
played to last year in the U.K., touring 
with Jamiroquai and Gil Scott -Heron. 

Propa -Gandhi says the goal of "Seize 
The Time" is to combat racial, ethnic, 
and religious discrimination. 

Born in Pakistan but raised in Brad- 
ford in northern England, he draws on 
his experiences growing up as a minor- 
ity -group member as a basis for the 
group's lyrics. 

Though considered somewhat mili- 
tant by critics, the rapper says the al- 
bum is grounded in spirituality. "I'm 
more fanatical than fundamental in my 
beliefs," he says. "That's why I decon- 
struct the word [Fun -Da- Mental]. 

"I am very angered by all the attacks 
here against Afro- Caribbean and Asian 
communities [by the British National 
Party and Combat 18] that go unre- 
ported in the mainstream media." 

Rounding out the group are mem- 
bers MC Mushtaq, Impi D, and Hot 
Dog Dennis. 

Beggars Banquet marketing direc- 
tor Ron Decker describes "Seize The 
Time" as a series of firsts. "It's unique 
in that it's our first rap project," he 
says. "It's our first time dealing with 
Nation [Fun -Da- Mental's own label] in 
the U.S., it's one of the first rap acts 
on Mammoth, and it's the first time the 
three of us have worked together." 

Decker says Fun -Da- Mental's music 
represents a global fusion that crosses 
several genres in the U.S., so a multi - 
pronged marketing campaign is being 
used. 

The plan calls for the Jan. 17 release 
of the single and video "Dog Tribe," an 
angry response to a racially motivated 

Distinctive Honorees. LaFace Records co- founder L.A. Reid accepts the 

Corporate Award Of Distinction from members of the Black Entertainment and 

Sports Lawyers Assn. during the organization's 14th annual conference, held 

recently in Nassau, Bahamas. Reid, who was the conference's keynote speaker, 
shares the award with LaFace co- founder Kenny "Babyface" Edmonds. Pictured, 

from left, are event producer Ginger Campbell; artists Pebbles and Eddie Levert; 

Reid; Scott Folks, LaFace executive VP /GM; artist Gerald Levert; conference chair 

Rosalyn E. Jones; and program chair Darrell A. Miller. 

16 

beating of two Asian men in England. 
Independent promotion companies 

are being used to service the single 
first to alternative radio, then to dance 
and R &B mix shows. 

Says Mammoth label manager Steve 
Balcom, "The emphasis will be not on 
shipping tons of singles right off the 
bat, but prepping retail, TV, and radio. 
We have a great video, and we'll be 
working closely with the Box. [`Dog 
Tribe'] was a Buzz Bin clip on MTV 
Europe." 

Mammoth is targeting alternative 
hip -hop fans who listen to acts like 
Rage Against The Machine, Cypress 
Hill, and the Beastie Boys. The inde- 
pendent street marketing team Igni- 
tion (started by Rage Against The Ma- 
chine's manager) is issuing Fun -Da- 
Mental postcards, posters, stickers, 

(Continued on page 20) 

At Home On Stage. Artists jam it up during the second annual In Harmony With 
The Homeless benefit concert, held recently at the Troubadour in West 
Hollywood, Calif. Co- sponsored by ASCAP, BMI, NARAS, BMG, and Columbia 
Records, the event featured established songwriters and recording artists in 
collaboration with formerly homeless men and women from the Los Angeles 
Mission's rehabilitation program. Performing on stage, from left, are session 
musicians Eric Moon, Terrence Elliot, Barth Beasely, Leonid Gortkin, Alan Roy 
Scott, Kathie Talbott, and Johnny Britt. 

Rock, Smooth Front Anti -Violence Effort; 
Sir Mix -A -Lot To Star In `The Watcher' 

WRITING THE WRONG: Feb. 14 is when Elek- 
tra rappers Pete Rock and C.L. Smooth name the 
grand -prize winners of "Write Peace," a songwrit- 
ing contest created to draw attention to violence 
among teens in American. The contest is sponsored 
by Elektra and the Washington, D.C. -based Center 
To Prevent Handgun Violence. 

"Write Peace" is the third lyric -writing contest 
sponsored by the label, 
which encourages stu- 
dents to use their own 
words to explore rele- 
vant social issues. Two 
previous contests fea- 
tured 10,000 Maniacs 
and Jackson Browne 
naming winners. 

Says Smooth, "Kids 
in high school today 
think it's cool to pull out 
a gun when there's an 
argument with another 
person. But [disagreements] can be worked out 
without any weapons. People should fight with their 
minds." 

The contest challenges teens to write lyrics relat- 
ing to guns and violence and explore methods of 
keeping the peace at home and in the community. 
More than 7,000 "Write Peace" contest kits were 
mailed to educators and youth service providers 
around the country. 

The kit includes a tape of six previously recorded 
tracks by Rock and Smooth that explore contest -re- 
lated topics. A poster is included that features the 
act on one side and teaching resources- artist biog- 
raphies, statistics on gun -related violence among 
youth, and lyrics of the songs with discussion 
points -on the other. 

Students between the sixth and 12th grades are 
eligible to enter. Entries are due Jan. 20. 

In addition to a grand -prize winner, 25 runners - 
up will receive an autographed CD from the act, 
and 50 semifinalists will receive "Write Peace" 
baseball caps. 

The Center To Prevent Handgun Violence is a 
national nonprofit education, legal advocacy, and 
research organization developed to reduce gun vio- 
lence. It is chaired by Sarah Brady, wife of former 

The 
Rhythm 
and the 
Blues TM 

by J. R. 

White House press secretary James Brady, who 
serves on the center's board of trustees. 

FORGET THE SHADOW: American rapper Sir 
Mix -A -Lot will star in the new one -hour television 
drama "The Watcher," which premieres Jan. 17 on 
the new United Paramount Network. 

Mix -A -Lot, whose 
real name is Anthony 
Ray, plays an enigmatic 
figure residing in a Las 
Vegas casino hotel 
room that contains a 
multitude of TV moni- 
tors allowing him to 
watch anything or any- 
one in the city. 

From his hotel room, 
Ray narrates tales of 
power, lust, and greed 
gone awry "in a city 

whose cast of characters -dreamers, con men, and 
crooks -symbolize the best and worst of the Amer- 
ican dream." 

The show conceptually parallels such successful 
programs as "Fantasy Island" and "The Love 
Boat," featuring several storylines concurrently 
during each episode. 

Word is that Ray will not be using his musical tal- 
ents on the series. 

"The Watcher" was created by Christopher 
Crowe, who serves as the program's executive pro- 
ducer. 

Reynolds 

JAZZIN' IT UP: Veteran artist Lou Rawls head- 
lines the second annual Barbados Jazz Festival 
Jan. 13 -15. Joining Rawls is an eclectic array of mu- 
sical acts from around the world, including U.S. - 
based Wild Mango, Courtney Pine (U.K.), the 
Canadian Jazz All Stars, Heartbreakers Orches- 
tra (Brazil), and Perspectiva (Cuba). 

Barbados -based bassist Nicholas Brancker and 
saxophonist Andre Woodvine also will perform. 

The Barbados Jazz Festival is sponsored by the 
Barbados Tourism Authority, Barbados Rediffu- 
sion Services Ltd., and Steinway & Sons. 
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FOR WEEK ENDING JAN 7, 1995 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL 

STORE SALES REPORTS COLLECTED, COMPILED, 

AND PROVIDED BY SoundScan 
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

zo 
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48 53 57 109 SOUNDTRACK AI3 ARISTA 18699` (10.98/15.98) THE BODYGUARD 1 

49 56 65 63 SALT -N -PEPA JO NEXT PLATEAU /LONDON 828392* /ISLAND (10.98/16.98) VERY NECESSARY 6 

50 42 35 3 SOUNDTRACK PRIORITY 53948 (10.98/17.98) STREET FIGHTER 35 

51 38 36 7 
PETE ROCK & CL SMOOTH 
ELEKTRA 61661* (10.98/15.98) 

THE MAIN INGREDIENT 9 

O 1 1 6 

* * *No. 1* * *. 
KENNY G ARISTA 18767 (10.98/16.98) 3 weeks at No. 1 MIRACLES: THE HOLIDAY ALBUM 1 

52 32 24 3 BLACK SHEEP MERCURY 522685* (10.98 EQ/15.98) NON- FICTION 24 

53 57 51 59 R. KELLY A' JIVE 41527(10.98/15.98) 12 PLAY 1 

O 3 3 17 

* ,* * GREATEST GAINER * * * 
BOYZ II MEN A' MOTOWN 0323 (10.98!16.98) It 

I 

54 59 63 57 SNOOP DOGGY DOGG A' DEATH ROW /INTERSCOPE 92279 * /AG (10.98/15.98) DOGGY STYLE i 

55 61 54 8 VICIOUS EPIC STREET 57857* /EPIC (9.98 EQ/15.98) ® DESTINATION BROOKLYN 45 

U 2 2 4 MARY J. BLIGE UPTOWN I1156/MCA (10.98/15.98) MY LIFE 1 56 76 74 18 THE JERKY BOYS SELECT 92411 * /AG (10.98/1538) THE JERKY BOYS 2 16 ® 5 4 6 TLC LAFACE 26009 / ARISTA (10.98/14.98) CRAZYSEXYCOOL 2 
57 43 39 7 H -TOWN LUKE 212* (10.98/16.98) BEGGIN' AFTER DARK 21 

O 4 6 6 MARIAH CAREY A3 COLUMBIA 64222 (10.98 E0115.98( MERRY CHRISTMAS 4 58 55 53 5 VARIOUS ARTISTS TOMMY BOY 1109 (6.98/15.98) MW PARTY TO GO VOLUME 6 50 

© 6 5 12 BARRY WHITE A &M 540115 /PERSPECTIVE (9.98/13.98) THE ICON IS LOVE 1 59 69 76 33 ALL -4 -ONE A' BLITZZ/ATLANTIC 82588/AG (10.98/15.98) ALL -4 -ONE 12 O 10 14 15 ANITA BAKER ELEKTRA 61555 (1038/16.98) RHYTHM OF LOVE 1 
60 50 48 26 KEITH SWEAT ELEKTRA 61550 (10.98/16.98) GET UP ON IT 1 

O 7 8 10 SOUNDTRACK DEATH ROW /INTERSCOPE 92484/AG 00.98/16.98) MURDER WAS THE CASE 1 

61 63 7i 31 HEAVY D & THE BOYZ UPTOWN 10998 *!MCA (10.98!15.98) NUTTIN' BUT LOVE 1 0 15 17 13 BRANDY ATLANTIC 82610/AG (9.98/15.98) BRANDY 7 
62 49 38 10 MEN AT LARGE EASTWEST 92459/AG (10.98/15.98) ONE SIZE FITS ALL 17 

10 12 15 7 SADE EPIC 66686* (10.98 EQ/16.98) THE BEST OF SADE 7 
63 58 55 13 KARYN WHITE WARNER BROS. 45400 (10.98/15.98) MAKE HIM DO RIGHT 22 

11 8 10 13 SOUNDTRACK MERCURY 522915 (10.98 EQ 16.981 JASON'S LYRIC 1 
64 67 69 12 NAJEE EMI 30789 (10.98/15.98) SHARE MY WORLD 23 

12 11 9 10 SCARFACE RAP -A -LOT 39946 * /NOO TRYBE (10.98/15.98) THE DIARY 2 
65 73 62 65 AARON HALL sus 10810 /MCA (9.98/15.98) THE TRUTH 7 

13 14 16 27 BLACKSTREET INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET 7 
66 72 73 29 PATTI LABELLE MCA 10870 (10.98/15.98) GEMS 7 

14 9 7 5 ICE CUBE PRIORITY 53921* (10.98/16.98) BOOTLEGS & B -SIDES 3 67 65 66 4 FREDDIE JACKSON RCA 66451 (9.98/15.98) AT CHRISTMAS 65 

15 13 12 6 METHOD MAN DEF JAM /RAL 523839./ISLAND (10.98/16.98) TICAL 1 
68 54 46 8 R.B.L. POSSE IN- A- MINUTE 8700 (9.98/15.98) IIR RUTHLESS BY LAW 23 

16 18 18 14 LUTHER VANDROSS LV 57775 * /EPIC (10.98 EO/16.98) SONGS 2 
69 79 81 71 BABYFACE A' EPIC 53558* (10.98 EQ/16.98) FOR THE COOL IN YOU 2 

11 19 22 15 THE NOTORIOUS B.I.G. BAD BOY 73000 /ARISTA (9.98/15.98) READY TO DIE 3 
70 77 88 36 

SOUNDS OF BLACKNESS 
AFRICA TO AMERICA: THE JOURNEY OF THE DRUM 

PERSPECTIVE 9006 (9.98/15.98) so 15 

18 

19 

16 

21 

11 

21 

6 

16 

SPICE 1 JIVE 41547 (10.98/15.98) AMERIKKKA'S NIGHTMARE 

GERALD LEVERT EASTWEST 92416/AG (10.98/15.98) GROOVE ON 

2 

2 
71 64 56 26 BIG MIKE RAP -A -LOT 53907/PRIORITY (9.98/15.98) SOMETHIN' SERIOUS 4 

20 23 23 27 BONE THUGS N HARMONY A' CREEPIN ON AH COME UP (EP) 
RUTHLESS 5526 / RELATvITY (7.98/12 98) ® 2 

72 66 67 6 HOWARD HEWETT CALIBER 21008 (9.98/14.98) IT'S TIME 65 

73 74 72 8 
K -DEE 

ASS, GAS OR CASH (NO ONE RIDES FOR FREE) 
LENCH MOB 1002 (10.98/16.98) 

37 

21 29 33 3 

* * * PACESETTER * * * 
KIRK FRANKLIN & FAMILY 
GOSPO -CENTRIC 72119 /SPARROW (9.98/13.981 

KIRK FRANKLIN & FAMILY 21 
14 81 86 30 BEASTIE BOYS CAPITOL 28599* (10.98/15.98) ILL COMMUNICATION 2 

75 62 58 8 BRAND NUBIAN ELEKTRA 61682* (10.98/15.98) EVERYTHING IS EVERYTHING 13 

22 17 13 5 REDMAN RAL 523846 * /ISLAND 110.98/16.981 DARE IZ A DARKSIDE 1 76 75 68 10 DIGABLE PLANETS PENDULUM 30654* /EMI (10.98/15.981 BLOWOUT COMB 13 

23 24 28 15 GLADYS KNIGHT MCA 10946 (10.98/15.981 JUST FOR YOU 6 77 80 71 35 OUTKAST LAFACE 26010* /ARISTA (9.98/15.98) SOUTHERNPLAYALISTICADILLACMUZIK 3 

24 22 19 7 SOUNDTRACK HOLLYWOOD 41536/JIVE (10.98/16.98) A LOW DOWN DIRTY SHAME 14 78 71 70 8 
LORDS OF THE UNDERGROUND KEEPERS OF THE FUNK 
PENDULUM 30710* /EMI (10.98/16.98) 

16 

25 20 20 6 NATALIE COLE ELEKTRA 61704 (10.98/16.98) HOLLY & IVY 20 79 
68 89 13 JOHNNY "GUITAR" WATSON WILMA 71007 * /BELLMARK (9.98/15.98) BOW WOW 57 

26 26 27 11 THUG LIFE INTERSCOPE 92360/AG (9.9 8/15.98) VOLUME 1 6 
80 83 78 32 NORMAN BROWN MOJAll 0301 /MOTOWN (9.98/13.98) AFTER THE STORM 21 

27 30 37 110 KENNY G A' ARISTA 18646 (1038/1538) BREATHLESS 2 

81 85 85 55 TEVIN CAMPBELL ' QWEST 45388/WARNER BROS. (10.98/16.98) I'M READY 3 
28 34 45 21 IMMATURE MCA 11068 (9.98/16981 ® PLAYTYME IS OVER 26 

82 82 79 18 WHITEHEAD BROS. MOTOWN 0346 (9.9843.981E SERIOUS 35 
29 25 25 3 VANESSA WILLIAMS WING 526172/MERCURY (10.98 EQ/16.98) THE SWEETEST DAYS 25 

83 78 64 17 U.G.K. JIVE 41524 (8.98/15.98) I SUPERTIGHT 9 
30 27 30 1 

KEITH MURRAY 
JIVE 41555* (10.98/15.981 

THE MOST BEAUTIFULLEST THING IN THIS WORLD 5 84 84 - 20 COOLIO A TOMMY BOY 1083* (11.98/15.98) IT TAKES A THIEF 5 

31 33 32 30 69 BOYZ RIP -IT 6901 (8.98/15.98)1M NINETEEN NINETY QUAD 13 85 70 61 9 LIL 1/2 DEAD PRIORITY 53937* (9.98/15.98) Mi THE DEAD HAS ARISEN 39 

32 28 29 6 CHANTE MOORE SILAS 11157/MCA (10.98/15.98) A LOVE SUPREME 11 86 88 98 12 COMMON SENSE RELATIVITY 1208* (9.98/16.98)1M RESURRECTION 27 

33 36 42 14 CRAIG MACK BAD BOY 73001* /ARISTA 19.98/15.98) PROJECT: FUNK DA WORLD 6 87 86 91 23 BARRY WHITE MERCURY 522459 (10.98/15.98) ALL TIME GREATEST HITS 82 

34 40 49 31 AALIYAH BLACKGROUND 41533 * /JIVE (9.98/13.98) AGE AIN'T NOTHING BUT A NUMBER 3 88 90 94 17 USHER LAFACE 26008/ARISTA (9.98/15.981M USHER 25 

35 37 41 76 TONI BRAXTON A5 
LAFACE 26007 /ARISTA (9.98/15.98) TONI BRAXTON 1 89 100 - 42 ARETHA FRANKLIN ARISTA 18722 (10.98/16.98) GREATEST HITS (1980 -1994) 23 

36 35 34 18 CHANGING FACES SPOILED ROTTEN /BIG BEAT 92369*/AG (9.98/15.98) CHANGING FACES 1 90 RE -ENTRY 79 NATALIE COLE AS ELEKTRA 61049 (13.98/16.98) UNFORGETTABLE 5 

37 41 43 29 WARREN G A' VIOLATOR/RAL 523335' /ISLAND (10.98/15.981 REGULATE...G FUNK ERA 1 91 91 I 95 22 RAPPIN' 4 -TAY CHRYSALIS 30889* /EMI (10.98/15.98)E DON'T FIGHT THE FEELIN' 52 

38 31 26 5 SLICK RICK DEF JAM /RAL 523847* /ISLAND (10.98/16.98) BEHIND BARS 11 92 RE -ENTRY 51 PATRA EPIC 53763* (9.98 EQ/15.98) I111 QUEEN OF THE PACK 15 

39 48 44 7 SHAQUILLE O'NEAL JIVE 41550* (10.98/15.98) SHAD FU: DA RETURN 19 93 RE -ENTRY 12 DRU DOWN RELATIVITY 1222 (9.98/16.98) EXPLICIT GAMES 46 

40 46 60 14 BEBE & CECE WINANS CAPITOL 28216 (10.98/15.98) RELATIONSHIPS 19 94 89 97 3 
VARIOUS ARTISTS 

THE ORIGINAL SOUL CHRISTMAS RHINO 71788/AG (7.98/11.98) 89 
41 44 52 84 JANET JACKSON A6 VIRGIN 87825 (10.98/16.98) JANET. 1 

95 RE -ENTRY 39 SOUNDTRACK A' DEATH ROW /INTERSCOPE 92359/AG (10.98/16.98) ABOVE THE RIM 1 
42 60 75 4 WHISPERS CAPITOL 89070 (10.98/15.98) CHRISTMAS MOMENTS 42 

96 RE -ENTRY 17 TAKE 6 REPRISE 45497/WARNER BROS. (10.98/15.98) JOIN THE BAND 17 
43 45 47 100 RACHELLE FERRELL MANHATTAN 93769 /CAPITOL (9.98/13.98) ® RACHELLE FERRELL 25 

91 RE -ENTRY 44 JODECI A UPTOWN 10915/MCA (10.98/15.98) DIARY OF A MAD BAND 1 ® 52 50 26 DA BRAT SO SO DEF /CHAOS 66164* /COLUMBIA (9.98 EQ/15.98) FUNKDAFIED 1 

98 98 
I 

93 9 FU- SCHNICKENS JIVE 41519.11a98/15.98) NERVOUS BREAKDOWN 19 (D 51 59 69 MARIAH CAREY A' COLUMBIA 53205* (10.98 EQ/16.98) MUSIC BOX 1 

99 RE -ENTRY 11 DR. DRE TRIPLE X 51170* (10.98/16.98) CONCRETE ROOTS 14 
46 47 40 13 JADE GIANT 24558/WARNER BROS. (10.98/15.98) MIND, BODY & SONG 16 

10 RE -ENTRY 50 
WU -TANG CLAN 
LOUD 66336* /RCA (9.98/15.98) 

ENTER THE WU -TANG (36 CHAMBERS) 8 41 39 31 5 PRINCE WARNER BROS. 45793* (10.98/16.98) PRINCE (THE BLACK ALBUM) 18 

O Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units 250,000 for EPs). RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol- 
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit 
increase. Pacesetter indicates biggest. percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. MI indicates past or present Heatseeker title. 01995, Billboard /BPI Communications, and SoundScan, Inc. 

VAN HALEN, TOO SHORT TOP LIST OF KEY JANUARY RELEASES 
(Cunt tn ued front page 10) 

Though the month is light on major 
releases, four high.profile soundtrack 
releases aim to fill the void. 

Arista's "Boys On The Side" sound- 
track, due Jan. 24, features 11 new and 
previously released tracks from promi- 
nent female musicians, including Sheryl 
Crow, Melissa Etheridge, the Cranber- 
ries, and Bonnie Raitt. The Warner 
Bros. film, which stars Whoopi Gold- 
berg and Drew Barrymore, opens Feb. 
3 in more than 2,000 theaters nation- 
wide. 

"The Jerky Boys" soundtrack, due 
Jan. 24 on Atlantic, contains an eclectic 

mix of modern rock and rap, including 
contributions from Collective Soul, 
Green Day, Coolio, and Wu -Tang Clan. 
The music comes from the phone 
pranksters' feature film debut. 

John Singleton's "Higher Learning" 
soundtrack, due Jan. 10 on 550 Mu- 
sic/Epic Soundtrax, features new tracks 
from Ice Cube, Liz Phair, and Mister 
Grimm. In addition, the album contains 
two songs from Tori Amos, including 
her cover of R.E.M.'s "Losing My Reli- 
gion." 

Finally, "Tales From The Crypt Pre- 
sents Demon Knights" features a hard- 

edged alternative soundtrack, with 
tracks from Pantera, Ministry, 
Megadeth, and Rollins Band. The At- 
lantic release is due Jan. 10. 

Both Siouxsie & the Banshees and 
the Stone Roses return after extended 
absences. The vinyl -only release of 
Siouxsie's "The Rapture" is out Jan. 31. 
The cassette and CD versions of the al- 
bum will be released Feb. 14. The Stone 
Roses' "Second Coming" bows Jan. 17 
on Geffen. 

Other modern rock releases for Janu- 
ary include "Lamprey" by Bettie 
Serveert (Atlantic, Jan. 24); "Universi- 

ty" by Throwing Muses (Sire, Jan. 17); 
"Cowboys And Aliens" from Kitchens Of 
Distinction (A &M, Jan. 24); and "Funky 
Little Demons" by the Wolfgang Press 
(4AD/Warner Bros., Jan. 24). 

MJJ/Epic has high hopes for the de- 
but release from Brownstone, titled 
"From The Bottom Up," due Jan. 10. 
The R &B trio has already cracked the 
top 10 on the Hot R &B Singles chart 
with its second single, "If You Love Me." 

New pop releases include "The Long 
Black Veil" by the Chieftains 
(Victor /RCA, Jan. 24); "Oh, What A 
Night" by the Four Seasons (Curb, Jan. 

24); "If My Heart Had Wings" by Melis- 
sa Manchester (Atlantic, Jan. 24); and 
"Healing" by Michael English (Curb, 
Jan. 24). 

In addition to Neal McCoy's "You 
Gotta Love That" (Atlantic, Jan. 24), 
country releases include "Hog Wild" by 
Hank Williams Jr. (Curb, Jan. 24) and 
"Old Enough To Know Better" by Wade 
Hayes (Columbia, Jan. 3). 

This story was prepared with assis- 
tance from Peter Cronin in Nashville 
and Trudi Miller Rosenblum in New 
York. 
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Billboard FOR WEEK ENDING JANUARY 7, 1995 

Not H&B Airplay.. 
Compiled frorn a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 79 R &B stations 
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross - 
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R &B Singles chart. 

TITLE 
ARTIST (LABEUDISTRIBUTING LABEL) 

** NO.1 ** 
1 16 

ON BENDED KNEE 
BOYZ II MEN (MOTOWN) 4 wks at No. 1 

2 17 BEFORE I LET YOU GO 
BLACKSTREET (INTERSCOPE) 

3 11 CREEP 
TLC (LAFACE/ARISTA) 

4 16 PRACTICE WHAT YOU PREACH 
BARRY WHITE (A &M/PERSPECTIVE) 

5 18 
I WANNA BE DOWN 
BRANDY (ATLANTIC) 

7 10 

6 13 

8 13 

9 8 

IF YOU LOVE ME 
BROWNSTONE (MJJ /EPIC) 

IF YOU THINK YOU'RE LONELY NOW 
K -CI HAILEY OF JODECI (MERCURY) 

BE HAPPY 
MARY J. BLIGE ( UPTOWN/MCA) 

I BELONG TO YOU 
TONI BRAXTON (LAFACE/ARISTA) 

10 10 I APOLOGIZE 
ANITA BAKER (ELEKTRA) 

12 17 
HERE COMES THE HOTSTEPPER 
INI KAMOZE (COLUMBIA) 

11 16 
U WILL KNOW 
B.M.U. (BLACK MEN UNITED) (MERCURY) 

13 11 
FOOLIN' AROUND 
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) 

14 10 SHAME 
ZHANE (HOLLYWOOD) 

16 

17 

15 

20 

20 

15 

10 

11 

18 

25 

26 

9 

9 

4 

23 

19 

40 

7 

8 

5 

BODY & SOUL 
ANITA BAKER (ELEKTRA) 

LET'S TALK ABOUT IT 
MEN AT LARGE (EASTWEST) 

CAN'T HELP MYSELF 
GERALD LEVERT ( EASTWEST) 

OLD SCHOOL LOVIN' 
CHANTE MOORE ( SILAS/MCA) 

ALWAYS AND FOREVER 
LUTHER VANDROSS (LV/EPIC) 

LET IT SNOW 
BOYZ II MEN (MOTOWN) 

I'M GOIN' DOWN 
MARY J. BLIGE (UPTOWN/MCA) 

EVERY DAY OF THE WEEK 
JADE (GIANT) 

CAN I STAY WITH YOU 
KARYN WHITE (WARNER BROS.) 

CANDY RAIN 
SOUL FOR REAL (UPTOWN /MCA) 

24 10 I NEVER SEEN A MAN CRY 
SCARFACE (RAP- A- LOT/NO0 TRYBE) 

29 22 BLACK COFFEE 
HEAVY D & THE BOYZ (UPTOWN /MCA) 

37 4 
THIS UL' GAME WE PLAY 
SUBWAY (BIV 10 /MOTOWN) 

28 17 
GET UP ON IT 
KEITH SWEAT (ELEKTRA) 

22 14 

27 

21 

31 

9 

22 

4 

YOU WANT THIS 
JANET JACKSON (VIRGIN) 

THE MOST BEAUTIFULLEST .. . 

KEITH MURRAY (JIVE) 

I'LL MAKE LOVE TO YOU 
BOYZ II MEN (MOTOWN) 

33 4 

41 4 

35 4 

WOMAN TO WOMAN 
JEWELL (DEATH ROWANTERSCOPE) 

RED LIGHT SPECIAL 
TLC (LAFACE/ARISTA) 

BIG POPPA 
THE NOTORIOUS B.I.G. (BAD BOY /ARISTA) 

MY LIFE 
MARY J. BLIGE ( UPTOWN/MCA) 

54 2 
BRABNDY (ATLANTIC) 

WHY WE SING 
KIRK FRANKLIN & FAMILY (GOSPO- CENTRIC) 

48 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

7 CONSTANTLY 
IMMATURE (MCA) 

39 

41 

46 

34 22 

53 2 

30 

FLAVA IN YA EAR 
CRAIG MACK (BAD BOY / AR)STA) 

MARY JANE 
MARY J. BLIGE (UPTOWN/MCA) 

DON'T SAY GOODBYE GIRL 
TEVIN CAMPBELL (OWEST/WARNER BROS.) 

44 3 
I MISS YOU 
N II U (ARISTA) 

45 4 WHERE I WANNA BE BOY 
MISSJONES (STEP SUN) 

51 12 TURN IT UP 
RAJA -NEE (PERSPECTIVE) 

49 18 
WHEN YOU NEED ME 
AARON HALL ( SILAS/MCA) 

38 23 AGE AIN'T NOTHING BUT A NUMBER 
AALIYAH (BLACKGROUND /JIVE) 

47 

49 

50 

53 

42 9 
FORGET I WAS A "G" 
WHITEHEAD BROS. (MOTOWN) 

50 8 THINKING ABOUT YOU 
FELICIA ADAMS (MOTOWN) 

36 10 THIS LOVE IS FOREVER 
HOWARD HEWETT (CALIBER) 

32 11 
I CAN GO DEEP 
SILK (HOLLYWOOD /JIVE) 

52 5 
WHY YOU WANNA PLAY ME OUT? 
TRISHA COVINGTON (COLUMBIA) 

62 4 

39 28 

63 2 

70 7 

CHRISTMAS RAPPIN' 
KURTIS BLOW (MERCURY) 

AT YOUR BEST (YOU ARE LOVE) 
AALIYAH (BLACKGROUND /JIVE) 

GET DOWN 
CRAIG MACK (BAD BOY /ARISTA) 

70'S LOVE GROOVE 
JANET JACKSON (VIRGIN) 

56 47 47 HOW MANY WAYS 
TONI BRAXTON ( LAFACE/ARISTA) 

51 

61 

63 

61 

11 

56 3 
ANSWERING SERVICE 
GERALD LEVERT ( EASTWEST) 

66 22 TOOTSEE ROLL 
69 BOYZ (RIP -IT) 

69 2 
SLIDE 
EL DEBARGE (REPRISE) 

60 5 
FOR YOU 
R. KELLY (JIVE) 

57 14 
GOING IN CIRCLES 
LUTHER VANDROSS (LV /EPIC) 

68 5 
TAKE A TOKE 
C +C MUSIC FACTORY (COLUMBIA) 

59 3 
FOE THA LOVE OF S 
BONE THUGS N HARMONY (RUTHLESS) 

58 12 WHY NOT TAKE ALL OF ME 
CASSERINE FEATURING CATO (WARNER BROS.) 

72 8 
THE SWEETEST DAYS 
VANESSA WILLIAMS (WING/MERCURY) 

11 2 
RODEO STYLE 
JAMECIA (MERCURY) 

65 18 
I DONT WANT TO KNOW 
GLADYS KNIGHT (MCA) 

LET'S GET IT ON 
SHABBA RANKS (EPIC) 

11 
NEVER AGAIN 
INTRO (ATLANTIC) 

17 
I'LL TAKE HER 
ILL AL SKRATCH (MERCURY) 

64 15 
FA ALL Y'ALL 
DA BRAT (SO SO DEF/CHAOS/COLUMBIA) 

4 THE CHRISTMAS SONG 
TONI BRAXTON (LAFACE/ARISTA) 

73 67 7 
TASTY 
LO -KEY? (PERSPECTIVE) 

14 61 4 

- 1 

TIC TOC 
LORDS OF THE UNDERGROUND (PENDULUM) 

BRING THE PAIN (IS IT REAL) 
METHOD MAN (DEF JAM/RAUISLAND) 

Q Records with the greatest gain. © 1995 Billboard/BPI Communications. 

ROT RUB RECURRENT AIRPLAY 

1 1 9 
THE LABHT KINDA LOVER 14 8 12 

SENDING )ILLTOWIWMOTOWN) 

2 1 
GI'D 

GIVE 
ERALD LEVERT (EASTWEST) 

15 11 12 
JANET 

ACKSONN(VIGPLACE 

3 7 3 SLEIGH RIDE 
TLC (FOX/ARISTA) 

16 14 13 
I MISS YOU 
AARON HALL (SILAS/MCA) 

4 2 4 WHEN CAN I SEE YOU 
BABYFACE (EPIC) 

17 10 22 BELIEVE IN LOVE 
TEDDY PENDERGRASS (ELEKTRA) 

5 3 10 
BACK & FORTH 
AALIYAH (BLACKGROUND /JIVE) 

18 15 14 WILLING TO FORGIVE 
ARETHA FRANKLIN (ARISTA) 

6 4 2 
STROKE 

HANGING FACES (SPOILED ROTTEN/BIG BEAT) 
19 18 20 TEVIN CAM BELL (OWEST/WARNER BROS.) 

7 1 CAN U GET WIT IT 
USHER ( LAFACE/ARISTA) 

20 20 23 BUMP N' GRIND 
R. KELLY (JIVE) 

8 12 13 
I'M NOT OVER YOU 
CE CE PENISTON (A&M/PERSPECTIVE) 

21 6 9 ALWAYS IN MY HEART 
TEVIN CAMPBELL (QWEST/WARNER BROS.) 

9 13 3 
NEVER LIE 
IMMATURE (MCA) 

22 - 1 WHERE IS MY LOVE? 
EL DEBARGE (REPRISE) 

10 9 4 THROUGH THE RAIN 
TANYA BLOUNT (ISLAND) 

23 21 9 NUTTIN' BUT LOVE 
HEAVY D & THE BOYZ (UPTOWN /MCA) 

11 16 16 ANYTHING 
SWV(RCA) 

24 - 19 
THE MOST BEAUTIFUL GIRL ... 
PRINCE (NPG/BELLMARK) 

12 - 1 
SOUL HOLIDAYS 
SOUNDS OF BLACKNESS (PRSPECTIVE/A&M) 

Z5 - g FUNKDAFIED 
DA BRAT (SO SO DEF /CHAOS/COLUMBIA) 

13 5 10 YOUR LBODY'S CALLIN' Recurrents are tiles which have appeared on the Hot R &B 
Singles chart for 20 weeks and have dropped below the top 50. 

R &B SINGLES A -Z 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

69 5 -4 -3 -2 (YO! TIME IS UP) (Second Generation 

Rooney Tunes, BMI /MCA, BMI /Creole Chee Chee, 

ASCAP/Sista Girl, ASCAP/Nikkian, ASCAP) 

35 AGE AIN'T NOTHING BUT A NUMBER (Zomba, 

BMI /R.Kelly, BMI( WBM 

96 ALL I NEED (IS A CHANCE) (Wamerbuitt, 

BMI/DeeMee, BMI/Kumeh, BMI /Cash Cow, BMI /Loma 
Lee, BMI /Songs Of PolyGram, BMI) 

93 ALL THIS LOVE (Jobete, ASCAP) WBM 

20 ALWAYS AND FOREVER p cdsong,, ASCAP/Pk,W ASCA) WBM 

50 AT YOUR BEST (YOU ARE LOVE) (Bovina, ASCAP/EMI 

April, ASCAP) 

68 BACK SEAT (WIT NO SHEETS) (&sllstick, BMVPa. Jam, BM) 
3 BEFORE I LET YOU GO (Dondl ASC.P/Zonta, ASCAP/MCA, 

ASCAP/Tarled, ASCAP/Davey Pooh, ASCAP/Chauncey Black, 

ASCAP/WB, ASCAP/Playhard, ASCAP) WBM 

9 BE HAPPY (MCA, ASCAP/Mary J. Bilge, ASCAP /Dooch, 
ASCAP/Twelve And Under, ASCAP /Justin Publishing 
Co., ASCAP/EMI April, ASCAP) 

84 BEHIND BARS (Prinse Pawl, BMI /Jana, BMI/Irving, 
BMI) WBM 

62 BIOLOGICAL DIDN'T BOTHER (Shag Lyrics, 
ASCAP /Chrysalis, ASCAP/Zomba, ASCAP /Gabz, 
ASCAP /11 C, ASCAP) WBM 

27 BLACK COFFEE (EMI April, ASCAP /Bee Mo Easy, 

ASCAP/E- Z- Duz -lt, ASCAP) 

90 BLOWIN' UP (DON'T STOP THE MUSIC) (Taking 

Care Of Business, BMI) 
28 BODY & SOUL (EMI Virgin, BMI/Shipwreck, BMI /EMI 

Virgin, ASCAP/Future Furniture, ASCAP) 

76 BOUNCE (K -Otic, BMI/Sword, BMI/Troutman, 
BMI /Saja, BMI/Rubber Band, BMI) 

60 BREAKDOWN (Zomba, BMI /CPMK, BMVSaja, 

BMI/Troutman, BMI) WBM 

32 BRING THE PAIN (IS IT REAL) (Careers -BMG, 

BMI/Razor Sharp, BMI) HL 

21 CANDYRAIN011Por lASOIP/E- Z-0r¢-ItASC/WMB,ASCAP/aolo 

BMVTede And um, ASCAP Stan UAW, , BMD WBM 

29 CAN I STAY WITH YOU (Ecaf, BMI/Sony, BMI) 

17 CAN'T HELP MYSELF (Trycep, BM/Willesden, 

BMVRamal, BMVCleveland's Own, BM/Zomba, BMI( WBM 

58 CAN'T LET GO/WHEN A MAN CRIES (Jareese, BMI) 

19 CONSTANTLY (EMI April, ASCAP /Millhill, BMI /Jesse 

Powell, BMI/Teron Beal, BMI) 

1 CREEP (D.A.R.P., ASCAP) HL 

98 DAAAM! (Alley, BMI/Trio, BMI /Norfolk, BM!) 

45 DON'T SAY GOODBYE GIRL (WB, ASCAP /Gratitude 
Sky, ASCAP /FeadBach, ASCAP) WBM 

48 DOWN 4 WHATEVA (FROM A LOW DOWN DIRTY 

SHAME) (Zomba, ASCAP /Art & Rhythm, 

ASCAP /Pocketown, ASCAP/EMI, ASCAP/EMI April, 

ASCAP /Jazzie 8, ASCAP /EMI Virgin, ASCAP) WBM 

49 DO YOU SEE (Warren G, ASCAP /Colgems -EMI, 

ASCAP /0/B/0 Itself, ASCAP/Extreme, ASCAP) 

95 DREAM AWAY (FROM THE PAGEMASTER) 

(Realsongs, ASCAP/TCF, ASCAP) WBM 

25 EVERY DAY OF THE WEEK/IF THE MOOD IS RIGHT 

(Armato, ASCAP/Irving, BMVLiU!e Jerald Jr., BMVJu -Ju Bee, 

BMVWB, ASCAP/Orisha, ASCAP/Stone Jam, ASCAP) WBM 

39 FA ALL Y'ALL (So So Def, ASCAP /EMI April, ASCAP /Air 
Control, ASCAP) 

18 FLAVA IN YA EAR (For Ya Ear, ASCAP /Janice Combs, 

ASCAP /EMI April, ASCAP /Bee Mo Easy, ASCAP) HL 

10 FOOLIN' AROUND (Zomba, BMI) WBM 

41 FORGET I WAS A G (Warner -Tamerlane, BM!) WBM 

33 GET DOWN (For Ya Ear, ASCAP /Justin Combs, ASCAP) 

30 GET UP ON IT (Keith Sweat, ASCAP /E/A, ASCAP/WB, 

ASCAP /Scottsville, BMI/EMI Blackwood, BMI) WBM 

64 GE UP, GIT OUT (Gnat Booty. ASCAP/E ysalis,ASCAPIGooúe 

Mob, BMWrganized Ncize, BMVSlif Shit BM» WBM 

86 GROOVE OF LOVE (Ensign, BMI /Lane Brane, 

BMI /Famous, ASCAP/Suga Wuga. BMI) 

6 HERE COMES THE HOTSTEPPER (FROM READY TO 

WEAR) (Salaam Remi, ASCAP /Pine, PRS /Longitude, 
BMI /Irving, BMI/9 Sounds, BMI) WBM 

92 HOLD ON (K -Jack Top 10, ASCAP/Neroses, ASCAP) 

97 HOOK ME UP (Booty Ooty, BMI) 

88 HUNGAH (Warner -Tamerlane, ASCAP /Kings Kid, 

BMI/Flyte Tyme, ASCAP /EMI April, ASCAP) WBM 

12 I APOLOGIZE (Ail Baker's, BMVHeritage Hill, ASCAP/WB, 

ASCAP /Odsha, ASCAP/Paisley Park, ASCAP) WBM 

8 I BELONG TO YOU /HOW MANY WAYS (Three Boyz 

From Newark, ASCAP /Polygram, ASCAP /Lady Ashlee, 

BMI /Jay Bird Alley, BMI/Black Hand, ASCAP/Zomba, 

BMI /Raphic, BMI /MCA, ASCAP) WBM 

38 I CAN GO DEEP (FROM A LOW DOWN DIRTY 

SHAME) (Today's Crucial, BMI /Me And My Boy, 

BMI/Warner-Tamerlane, BM(( WBM 

65 I DON'T WANT TO KNOW (Sony, BMVEcaf, BMI( 

83 IF ANYTHING EVER HAPPENED TO YOU (PSO Ltd., 

ASCAP /Music By Candelight, ASCAP/Music Corp. Of 

America, BMI /MCA, BMI /Nelana, BMI) WBM 

7 IF YOU LOVE ME (Stone Jam, ASCAP/Ness, Nitty & Capone 

ASCAP/Udsha, ASCAP/WB, ASCAP/Brown Gid, ASCAP/Night 

Rainbow, ASCAP/EMI April, ASCAP/Slow Row, ASCAP( 

31 I'LL MAKE LOVE TO YOU (Sony Songs, BMVEcaf, BM)) HL 

61 I'LL TAKE HER (Gabz, ASCAP /Brian -Paul, ASCAP /11 

C, ASCAP /Deep Soul, ASCAP/III, ASCAP/EMI April, 

ASCAP/Zomba, ASCAP) WBM 

26 I MISS YOU (3 Boyz From Newark, ASCAP/Potygram 

Intl, ASCAP/Sure Light, BMI) 

15 I NEVER SEEN A MAN CRY (AKA I SEEN A MAN DIE) 

(N -The Water, ASCAP/EMI Blackwood, BMVSt agtd Cash, MO 
5 I WANNA BE DOWN (Human Rhythm, BMI/Young 

Legend, ASCAP /Chrysalis, ASCAP) WBM 

89 I WISH (New Perspective, ASCAP) 

40 KITTY KITTY (Down Low, ASCAP/Drop Science, ASCAP) 

22 LET'S TALK ABOUT IT (Divided, BMI/Zomba, 

BMI/Ramal, BMI/Wamer- Tamerlane, BMI) WBM 

24 THE MOST BEAUTIFULLEST THING IN THIS WORLD 

(Zomba, ASCAPAlliotic, ASCAP/Erick Sermon, 

ASCAP /EMI April, ASCAP / Bovina, ASCAP) WBM /HL 

74 NEVER AGAIN ( StoneJam .ASCPP/Frabensha,ASCAP/Ness, 

Nifty & Capone. ASCAP/Wamer Chappell, ASCAP) 

81 NIKA (Don Vicious, BMI/Bovina, ASCAP/EMI April, ASCAP) 

77 NOT ENOUGH HOURS IN THE NIGHT ( Realsongs, 

ASCAP) WBM 

23 OLD SCHOOL LOVIN' (EMI Bladrwood, BMV'Chante' 7, 

BMVlare Bran. BMVEnsgn. BMVSuga Wuga. BMVTunes On 

The Verge Of Insanity. ASCAP/Famous, ASCAP/Tao True, ASCAP) 

2 ON BENDED KNEE (Flyte Tyme, ASCAP/EMI Api, ASCAP) WBM 

59 PARTY (Pottsburg, BMVHardck, BMVLongitude, BMI) WBM 

79 PIMP OF THE YEAR (Triple Gold, BMI /Double D, 

BMI /Harlem. BMI /O /B /0 Itself, BMI /August Moon, BMI) 

66 PLAYAZ CLUB (Rag Top, BMI) 

4 PRACTICE WHAT YOU PREACH (Seon Maw. BMkOkided, 

114QurlbaBN5Waner- TaIWtae,BNLRaI BM) WBM 

71 RECORD JOCK (Tickle Your Fancy, ASCAP /Cats On 
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TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

6 1 
$ 

* * NO. 1 * * 
CREEP 
TLC ( LAFACE/ARISTA) 6 wks at No. I 

38 42 13 
LETS TALK ABOUT IT 
MEN AT LARGE (EASTWEST) 

39 41 27 TE IT 
MAD LION ((WEEDED/NERVOUS) 

2 14 BEFORE I LET YOU GO 
BLACKSTREET (INTERSCOPE) 

(JTI 44 11 
TIC TOC 
LORDS OF THE UNDERGROUND (PENDULUM) t 

3 17 
HERE COMES THE HOTSTEPPER 

KAMOZE (COLUMBIA) 47 23 CAN U GET WIT IT 
USHER ( LAFACE/ARISTA) rilINI 

5 7 
BOYZBIEMEEN MOTTO N) 

Ej 
49 24 IMMATURE (MCA) 

1,41, 4 16 BARRY WHITE (A &M/P RSPECRTIIVVE)H 4 
NUUTI1N' NYC (POCKET POCTKETT TOWN/HOLLYWOOD) 

ril 6 17 
BRANDY 

WANNA 
(ATLANTIC) 51 9 BHAQUILL 

DIDN'T 

O 7 32 69OOTTSEEIROLL m 50 3 THIS LILBIGAIO/E0I1Ó 
PLAY 

10 7 
IF YOU LOVE ME 
BROWNSTONE (MJJ /EPIC) 33 3 

ALWAYS & FOREVER 
LUTHER VANDROSS (LV/EPIC) 

8 22 
FLAVA 
CRAIG MArCK (BAD BOY/ARISTA) 4O 12 (DOWN 

FU-SCHNICKENS 

m 11 8 I NEVER SEEN A MAN CRY 
SCARFACE (RAP -A- LOT /N00 TRYBE) 31 8 

OLD SCHOOL LOVIN' 
CHANTE MOORE ( SILAS/MCA) 

40 18 7 
CONSTANTLY 
IMMATURE (MCA) ' 36 S 

ROCKAFELLA 
REDMAN ( RAUISLAND) 0 

9 
9 BE HAPPY 

MARY J. BLIGE ( UPTOWN/MCA) i) 57 20 
JUICY /UNBELIEVABLE 
THE NOTORIOUS B.I.G. (BAD BOY /ARISTA) 

16 14 
U 
B.M.U. (BLACK MEN UNITED) (MERCURY) imi 

r® 

64 

60 

4 EVERY DAY OF THE WEEK 

0 12 8 
FOOLIN' AROUND 
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) 

3 
CAN I STAY WITH YOU 
KARYN WHITE (WARNER BROS.) 

to 15 11 
J,AONET JTACFKSON(VIIRGIN) 

54 11 0 TKAST GLAFÁ (LAFACE/ARISTA) 

1111 
17 16 HOW MANY WAYS 

TON) BRAXTON ( LAFACE/ARISTA) 
1 AGE AIN'T NOTHING BUT A NUMBER 

AALIYAH (BLACKGROUND /JIVE) ) 25 3 
CANDY RAIN 
SOUL FOR REAL ( UPTOWN/MCA) 

63 14 
WHEN YOU NEED ME 
AARON HALL ( SILAS/MCA) 0 13 9 

METIH40DTMAN (PDENJAM /RAUISLAND) 56 4 RIDE OUT 

flr) 19 8 TIM YOU 53 18 AT YOUR BEST (YOU 
ARE LOVE) 

110) 22 20 THUGGISH 
N HARMONY 

BONE 
THLESS) BONE 

55 
7 

VATHE NESSA WILLIAMS 
SWEETEST 

D(WING/POLYGRAM) 

14 12 KEITH MOST 
BEAUTIFULLEST... 10 15 5-4-3-2 ( O! TIME IS UP) 

20 2 
GET DOWN 
CRAIG MACK (BAD BOY / ARISTA) 

(31) 71 2 WOMAN TO WOMAN 
JEWELL (DEATH ROWANTERSCOPE) 

21 10 
BLACK COFFEE 
HEAVY D & THE BOYZ ( UPTOWN/MCA) 43 7 

PIMP OF THE YEAR 
DRU DOWN (RELATIVITY) 

m 26 8 
KITTY -KITTY 
69 BOYZ (RIP -IT) 67 24 STROKE YOU UP 

CHANGING FACES (SPOILED ROTTENBIG BEAT) 

23 6 
SHAME 

HOLLYWOOD /JIVE) 
65 3ÉSBRRANZLATOR CREW) (RUFFHOUSE) 

24 13 
GET UP 

WEÁT 
IT 69 13 

BLACKG 
RDIDWE GO WRONG 

27 4 WHUTCHA WANT? 
NINE (PROFILE) 

66 6 
FORGET I WAS A "G" 
WHITEHEAD BROS. (MOTOWN) 

30 13 FA ALL Y'ALL 
DA BRAT (50 SO DEF /CHAOS/COLUMBIA) 

58 4 THA BUTTERFLY 
WAY 2 REAL (SO -LO JAM) 

bv, 32 21 
I'LL MAKE LOVE TO YOU 
BOYZ II MEN ( MOTOWN) 59 11 

I'LL TAKE HER 
ILL AL SKRATCH (MERCURY) 

(III) 37 8 
GERALD ILEV 

MYSELF (I) - L) IODON KNIGt4T)M0KNOW 

28 
9 SILK (HOLLYWOOD/JIVE) D /JIVE) 61 4 V'p S (EPIC STREET EPIC) 

35 17 
PLAYAZ CLUB 
RAPPIN' 4 -TAY (CHRYSALIS/EMI) 72 7 

BEHIND BARS 
SLICK RICK (DEF JAM / RAUISLAND) 

34 4 
I APOLOGIZE 
ANITA BAKER (ELEKTRA) 

45 2 DAAAMI 
THA ALKAHOLIKS (LOUD/RCA) 

38 16 DS N DAT (EPIC STREET /EPIC) 
I THE ROOTS 

D 
(DGC/GEFFEN) 

46 6 
YOU SEE 

WARREN G (VIOLATOR/RAL/ISLAND) 
73 2 TAKE A TOKE 

C +C MUSIC FACTORY (COLUMBIA) 

36 29 4 RECORD JOCK 
DANA DANE (MAVERICKA.IFESTYLES/WB) 

62 12 WITHOUT A DOUBT 
BLACK SHEEP (MERCURY) 

31 39 5 
SUKIYAKI 
4 P.M. (NEXT PLATEAU /LONDON/ISLAND) 

1,) 3 SCALP DEM 
SUPER CAT (COLUMBIA) 

Q Records with the greatest gain. © 1995 Billboard/BPI Communications and SoundScan, Inc. 

The Prowl, ASCAP/Famous, ASCAP/Vent Noir, 

ASCAP /Olydia, ASCAP/Two Sioux, BMI) 

87 RIDE OUT (Jeff Cohen, ASCAP) 

80 ROCKAFELLA (Funky Noble, ASCAP/Maóq BM/Jim Edit, BMI) 

13 SHAME (FROM A LOW DOWN DIRTY SHAME) 

(Unichappell, BMI/Mills & Mills, BMI) 

73 (SHE'S GOT) SKILLZ (Songcase, BMI) WBM 

56 SLIDE (Rambush, ASCAP/MCA, ASCAP/EMI April, 

ASCAP/Full Keel, BMI) 

63 SLYDE (Laurie -Bee, ASCAP) 

78 STAY THE NIGHT (Perry & Lisa C., BMI /Alstonian, 

BMI /AACI, ASCAP) 

75 SUKIYAKI (Toshiba, BMI/EMI, BMVBeechweod, BMI) HL 

43 THE SWEETEST DAYS (Spirit Line, BMI /Longitude, 

BMI /Big Mystique, BMI/EMI Virgin, BMI /Kazzoom, 

ASCAP /Famous, ASCAP) HL/WBM 

51 TAKE A TOKE (EMI Virgin, ASCAP /Cole- Clivilles, 

ASCAP/Duranman, ASCAP /Chilean Swing, ASCAP) 

82 TAKE YOU THERE (Pete Rock, ASCAP/Smooth Flowin', 

ASCAP /One Step Beyond, BM!) 

72 TASTE YOUR LOVE (Zomba, ASCAP/Horace Brown. 

ASCAP/My Two Sons, ASCAP/Vanessa, ASCAP /Clyde 

Otis, ASCAP/WB, ASCAP/Stone Jam, ASCAP) WBM 

57 TASTY (New Perspective, ASCAP/EMI April, ASCAP) 

94 THA BUTTERFLY (Interfaith, BMI) 

54 THINKING ABOUT YOU (Nytasia, ASCAP/Ness, Nitty & 

Capone, ASCAP/Wamer Chappell, ASCAP /P -Man, BMI) 

36 THIS LIL' GAME WE PLAY (Divided, BMI/Zomba, 

BMI /Ramal, BMI/Wamer- Tamerlane. BM)) WBM 

47 THIS LOVE IS FOREVER (Power Players. BMVBalanga, 

BMI/takiva. ASCAP/Wamer Chappell, ASCAP) 

37 THUGGISH RUGGISH BONE (Ruthless Attack, 

ASCAP/Dollarz-N- Sense, BMI /Keenu, BM)) 

52 TIC TOC (LOTUG, ASCAP/Marley Mad, ASCAP/EMI 

April, ASCAP) HL 

16 TOOTSEE ROLL (Downlow Quad, BMI) 

42 TURN IT UP (Flyte Tyme, ASCAP/EMI April, 

ASCAP/Ten -Eight Tunes & Help The Bear, BMI/Bovina, 

ASCAP /EMI Blackwood, BMI) WBM 

11 U WILL KNOW (FROM JASON'S LYRIC) (Polygram, 

ASCAP/Polygram Intl, ASCAP /Ah -choo, ASCAP /12 AM, 

ASCAP /Melodies Nstde, ASCAP) 

91 YOCAB (Tete San Ko, ASCAP) 

46 WHEN YOU NEED ME (MCA, ASCAP /Geffen, 

ASCAP/Runnie Onyx, ASCAP) 

70 WHERE DID WE GO WRONG (ATV, BMVPenny Funk, BM)) 

44 WHERE I WANNA BEBO» (Potential, BMI /Missjones, 

. BMI /Ron G. BM!) 

53 WHUTCHA WANT? (Protoons, ASCAP/Pretty Helen, 

ASCAP /Lickshot Lyrics, ASCAP) 

67 WHY NOT TAKE ALL OF ME (Alvie's House. BMI) 

55 WHY YOU WANNA PLAY ME OUT? (Britiff. ASCAP) 

85 WITH OPEN ARMS (Feel The Beat, BMI /Stone 

Diamond, BMD WBM 

34 WOMAN TO WOMAN /NATURAL BORN KILLAZ (Irving 

BMVAin t Whin' Gern On But Fu-kin'. ASCAP /O/B/O Itself 

ASCAPMB, ASCAP /Gangsta Boogie, ASCAP) WBM 

14 YOU WANT THIS/70'S LOVE GROOVE (Black Ice. 

BMVStone Agate, BMVFIyte Tyme, ASCAP /Jobete. 

ASCAP /EMI April. ASCAP) WBM 
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Dance 
ARTISTS & MUSIC 

'95 Resolutions; Dorado, Timber! Get On Good Foot 
I LLUMINATA: As this column is 
written, the warm and positive glow 
of the holiday season still surrounds 
us. It is funny how a few days of the 
year can trigger long, countless 
spells of reflection. At nearly any 
given moment, the mind begins to 
quickly thumb through pictures of 
key events and days: the tension, 
the difficulties, and, gratefully, the 
positive reinforcement, productiv- 
ity, and victory. It is during those 
particular moments that resolutions 
for growth and improvement are of- 
ten created. 

We members of the dance music 
community must resolve to aim for 
forward- reaching goals in 1995. As 
easy and tempting as it may be to 
vent and complain about the 
increasing absence of respect from 
the majors or the dearth of radio ac- 
ceptance, among other assorted is- 
sues, we must rally together and ex- 
pend more energy on formulating 
solid solutions to our problems. 

Perhaps the first step is to more 
clearly identify one of the funda- 
mental problems. The need to feel 
valued is what motivates us in per- 
sonal life or careerwise. Isn't that at 
the core of our community's frustra- 
tion with the rest of the industry? 
Without painting ourselves as vie- 

- tims, dance music is not being recog- 
nized as the vital art that it is. From 

III there, the dominoes begin to fall. 
How do we increase the genre's 

- overall profile and stature? There is 
no quick answer. And an answer, 
when it comes, probably will not 
come from only one mind. 

D44icer 
TRAX 
by Larry Flick 

To that end, we dive into '95 by 
introducing a new feature that will 
provide an ongoing forum of expres- 
sion, brainstorming, and informa- 
tion exchange. Periodically, we will 
pose questions that will address top- 
ics of immediate importance and 
broader philosophical issues. Every 
reader of this column is invited to 
respond to any or all questions. The 
results will be published three to 
four weeks later. 

The first round of questions are: 
What is the primary obstacle(s) 

before you or your company right 
now? What steps have you taken to 
overcome it (or them)? 

What is the key element needed 
to successfully market a dance act to 
mainstream audiences? 

Is the term remixer obsolete? If 
so, what would be more accurate? 

To respond, fax your thoughts to 
212 -536 -5358, or mail them to me at 
Billboard, 1515 Broadway, New 
York, N.Y. 10036 by no later than 
Friday, Jan. 27. We look forward to 
your contributions to the ongoing 
purpose of this column, which is en- 
lighten, encourage, and maybe even 
entertain once in a while. (Note: You 
must give your name and affiliation 

Freedom Dance. Enduring house icon Liz Torres is putting the finishing 
touches on "Set Urself Free," her first single for New York's Radikal Records. 
Club luminaries Junior Vasquez and Fred Jorio are producing the jam, which 
should begin to circulate by the end of January. Shown, from left, are Vasquez, 
Torres, and Jorio. 

Reach For The STARS! 
MOVING? RELOCATING? 

ARE YOU INTERESTED IN RESIDENTIAL, COMMERCIAL OR STUDIO 
PROPERTIES? BE SURE TO READ THE ADS IN THE REAL ESTATE TO THE 

STARS CLASSIFIED SECTION EVERY WEEK IN BILLBOARD 

to included in the forum.) 

TURN THE BEAT AROUND: 
Dorado Records continues to affirm 
its position as one of the better out- 
lets for smooth and innovative acid - 
jazz rhythms with "Snake Pass," an 
EP of blues- drenched jams by 
A.P.E., aka English musicians Paul 
Conboy and Adrian Corker, who 
made a fine impression in early '94 
with "Talking Drum." The title cut is 
a dreamy instrumental, etched with 
light acoustic strumming, distorted 
electric guitar riffs reminiscent of 
the Doors, and a spine -tingling har- 
monica solo by Will Husband. 
"Fallen," with its skittish funk drum 
patterns, is the best dancefloor bet. 

Tommy Boy christens its new 
Timber! dance subsidiary with a fes- 
tive pair of freestyle twirlers. 
George LaMond steps to the plate 
with "It's Only You," an old- school 
jam masterminded by the eternally 
fab Tony Moran. He dresses La- 
Mond's voice with super -slick key- 
boards and a percolating beat that 
seems custom -made for teeny -bop- 
per consumption. Cynthia, another 
Latin -pop veteran, gets more mile- 
age from "How I Love Him," a Joey 
Gardiner production that tempers 
the genre's signature synth swoops 
with a hearty urban- spiced beat. 
Cynthia has rarely sounded so 
strong, and she is complemented by 
a cameo from K7, who conjures up 
memories of his old TKA tenure. 
Cool for pop dancefloors and smart 
crossover radio stations. 

The folks at the Disco Mix Club, 
which continues to rule as one of the 
best remix services currently in op- 
eration, spins into the indie label 
arena with Alphabet City, a promis- 
ing new indie label. Its first release 
is "Love's Gonna Bring You Home," 
a single from the Rockmelons' 
rightly revered Mushroom Records 
U.K. "Stronger Together." Doug 
Williams offers a vocal perform- 
ance that gives the infectious, house - 
fueled track a throaty, retro -R &B 
edge. We predict that many will live 
to love Love To Infinity's cracker 
of a disco remix, as well as yummy 
studio musings by Paul Gotel, Eric 
Kupper, and the Playboys, a team 
of up- and -comers who have been 
quietly building a potent sound for 
several months now. 

DMC's U.K. counterpart label, 
Stress Records, is on a nice li'l hot 
streak, largely due to the presence 
of "Just Can't Give It Up" by the 
Hustler's Convention. Punters 
fiending for a faithful journey back 
to the days of platforms and polyes- 
ter should look no further. This dou- 
ble -pack, armed with post- produc- 
tions by Jimmy Gomez & the Beat 
Assassins, the Association, Slo 
Moshun, and the Hustlin' lads, 
themselves will leave you heaving 
with exhausted glee. 

GROOVELINE: Chicago's Vibe 
Music is increasing its international 
reach, thanks to an agreement with 
MCA Records U.K., which has 
picked up singles by several of its 
key acts. Starting later this month, 

the label will stagger the following 
releases over the course of a month 
or so: "Bring Me Joy," Meechie's 
recent U.S. No. 1 club smash; "Goin' 
Round" by Aaron Smith Featuring 
D'Bora; and "Everybody Must 
Party," Georgie Porgie's long - 
awaited follow -up to his successful 
early -'94 single, "All Because Of 
Me." We hope this is the beginning 
of a long and prosperous alliance be- 
tween the labels... Speaking of 
MCA, the label's U.S. arm has just 
shipped "Come Back," a charming 
ditty by long- dormant pop /soul 
group Londonbeat. Clubbers will 
have a feast on David Morales' sul- 
try house interpretations, which 
range from song -smart to dubby 
with an ambient flair . .. Danny 
Tenaglia previews his long -awaited 
debut album, "Hard & Soul" with 
"Bottom Heavy," a wicked anthem 
that is etched with the producer/ 
DJ's signature deep -house sound. 
The dudes who comprise Under- 
ground Sound Of Lisbon have con- 
tributed Euro- angled interpreta- 
tions to the Tribal America double - 
record package. Necessary for any 
programmer whose purpose is to ed- 
ucate audiences. By the by, Tenaglia 
aficionados should also take note of 
his smart remixes of "Back Up Off 
Me!" by Doctor Dre & Ed Lover. 
He gives the goofy pop /hip -hop Rel- 
ativity single a tough'n'tasty house 
edge ... New York's increasingly 
potent King Street Records warms 
the cockles of serious house -heads 
with "Set Me Free," a diva- driven 
jumper by LaTanya Hall that gets 
its viability and strength from a pair 
of Satoshi Tomiie reconstructions, 
which are lush and gorgeous, just 
like everything else Tomiie graces. 
Roland Clark's original production 
should not be missed either. It has 
a rugged perspective that plugs into 
our more primal twirling tendencies 
... Former Bow Wow Wow siren 
Annabella Lwin follows her recent 
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CLUB PLAY 

1. YESTERDAY WHEN I WAS MAD 
PET SHOP BOYS EMI 

2. LOVE IS THE THING DONNA ALLEN 
r MOON 

3. GIVE IT TO ME STICKS & STONES 
HARD BEAT 

4. CREEP TLC LAFACE 

5. SO SPECIAL RICHARD ELLIOTT 
BLUF NOTE 

MAXI -SINGLES SALES 
1. SIN, SEX & SALVATION 

KMFDM V. PIG WAX TRAX 

2. SWING YOUR OWN THING PMD RCA 

3. SAP ALICE IN CHAINS COLUMBIA 

4. SOMETHING'S AIWAYS WRONG 
TOAD THE WET SPROCKET COLUMBIA 

5. CONTROL TRACI LORDS RADIOACTIVE 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week 

Flying With TWA. Rick Raphael, at 
left, and Paul Fryer, right, take a 
breather during a vocal session for 
"Unity," their first single for Sweden's 
independent ClubVision Recordings. 
Issued under the group name TWA, 
aka Trannies With Attitude, the track 
combines elements of retro -disco 
with techno and reggae. At the top of 
1995, the act will divide its time 
between promotional appearances 
and its steady gig as the hosts /DJs of 
Vague, one of Britain's leading 
nightclubs. 

single, "Car Sex," with "Do What U 
Do," a hard -hittin' booty assault on 
Sony Soho U.K. She works her kit- 
tenish voice to smoldering effect as 
she preens around Dave Valen- 
tine's tribal -infused groove. 

NUGGETS: Dance music veteran 
Jellybean Benitez sets his new 
eponymous indie label into motion 
with "Say You're Gonna Stay" by 
Darryl D'Bonneau. Helmed by Ke- 
vin O., the track kicks with vigorous 
house authority. Shank Thompson 
and Paul Scott contribute fine post - 
productions, as do Benji Cande- 
lario and Wayne Rollins. Much re- 
spect to Mr. B for making such a val- 
iant effort to stay plugged in to 
ongoing creative shifts in the genre 

Hi -NRG purists will rejoice in 
the re- emergence of Rozlyne 
Clarke, particularly given the fact 
that she has teamed with the leg- 
endary Pete Bellotte and Giorgio 
Moroder for her new single, "Giving 
Up, Giving In." Available overseas 
via Germany's ARS Productions/ 
ZYX Records, the track is a frothy 
number that makes the most of 
Clarke's chirpy voice. A confirmed 
stateside home is still pending ... 
On a similar tip, we are whirling 
with delight over Radikal Records' 
double -pack of NRG mixes support- 
ing Kym Sims' giddy comeback sin- 
gle, "I Must Be Free." This is an an- 
them of epic proportions, raging on 
the power of Sims' performance. We 
would love to hear her on a full - 
length album soon ... Strictly 
Rhythm president Mark Finkel- 
stein and his wife, Kathleen Hen- 
drickson, got an early Christmas 
present when they welcomed the 
birth of their second child, Ryan 
Holland, Dec. 18. Warmest con - 
grats. 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 
TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

r 
= w 

Y 
w 

g cs N a 

z 
O 

I- 
x = 3 U 

MAXI -SINGLES SALES 
COMPILED FROM A NATIONAL SUB -SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL 
STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. Ou/IÓScan 

TITLE 1"" ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

O 2 2 9 

* * *No.1 * ** 
MELODY OF LOVE (WANNA BE LOVED) MERCURY 856 357 I weeks at No i DONNA SUMMER 1 1 1 6 

* * *No.1 * ** 
CREEP (MI (T) LAFACE 2-4088/ARISTA 6 weeks at No. 1 TLC 

2 1 1 9 LIVING IN DANGER ARISTA 12774 ACE OF BASE 3 2 GET DOWN (T) BAD BOY 7- 9013 /ARISTA CRAIG MACK 
3 6 6 11 RELEASE ME NOTORIOUS 300 INDUSTRY 3 2 2 24 ANOTHER NIGHT (M) (T) ARISTA 1 -2725 REAL MCCOY ® 7 7 8 MAMA SAID VIRGIN 38460 CARLEEN ANDERSON ® 11 5 10 BRING THE PAIN (M) (T) DEF JAM /RAL 853 965/ISLAND METHOD MAN O 10 10 8 IF I ONLY KNEW INTERSCOPE 95809 /ATLANTIC TOM JONES 

O 21 50 3 

* * *GREATEST GAINER* * * 
CANDY RAIN (T) (X) UPTOWN 54905/MCA SOUL FOR REAL 

© 11 11 7 NEWBORN FRIEND Zn /SIRE 41764 WARNER BROS SEAL 

7 5 5 11 EXCITED EPIC 77720 M PEOPLE 
6 5 8 8 THE RHYTHM OF THE NIGHT IT) (X) EASTWEST 95808/AG CORONA 

8 3 3 11 GIRLS + BOYS LOGIC 59001 THE HED BOYS O 10 11 5 BEFORE I LET YOU GO (M) (T) (X) INTERSCOPE 95805/AG BLACKSTREET Q 13 13 7 FEELING SO REAL ELEKTRA 66180 MOBY ® 12 12 6 HOW MANY WAYS /I BELONG TO YOU (MI (T) (X) LAFACE 2- 4090 /ARISTA TONI BRAXTON ea 14 14 7 THE RHYTHM OF THE NIGHT EASTWEST 95808 CORONA 9 4 4 11 HERE COMES THE HOTSTEPPER (M) (T) COLUMBIA 77602 INI KAMOZE al 15 15 6 YOU WANT THIS VIRGIN 38455 JANET JACKSON 10 6 3 9 SECRET (T) (X) MAVERICK/SIRE 41772/WARNER BROS. MADONNA ® 18 18 6 WITCH DOKTOR STRICTLY RHYTHM 12295 ARMAND VAN HELDEN 
11 9 18 3 SUPA STAR (T) PAYDAY 120 053/FFRR GROUP HOME 

13 8 8 34 RAPTURE CHRYSALIS 58277/EMI BLONDIE 
12 7 15 16 I WANNA BE DOWN (T) (X) ATLANTIC 85640/AG BRANDY 

14 4 4 12 CAN YOU FEEL IT? STRICTLY RHYTHM 12284 REEL 2 REAL FEATURING THE MAD STUNTMAN 
13 18 30 5 WHUTCHA WANT? (T) PROFILE 7426 NINE ® 17 17 7 LAY DOWN YOUR PAIN DGC 22003 /GEFFEN TONI CHILDS 

14 NEW 1 

* * * HOT SHOT DEBUT* * * 
PRETTY (BEFORE I GO TO BED) (T) VP 55546 RAYVON 

41) 24 24 4 I GET LIFTED STRICTLY RHYTHM 017 BARBARA TUCKER 

11 12 12 13 RUNNIN AWAY AVENUE 76027/RHINO NICOLE 

18 25 25 4 CALL ME ELEKTRA 66172 DEEE-LITE 
15 14 10 11 THE MOST BEAUTIFULLEST THING IN THIS WORLD (M) (T) (X) JIVE 42248 KEITH MURRAY 

19 16 16 8 FIND ME EPIC IMPORT JAM & SPOON FEATURING PLAVKA 
16 13 6 5 SHAME (T) (X) HOLLYWOOD 42268/JIVE ZHANE 

20 9 9 11 SECRET MAVERICK/SIRE 41772 WARNER BROS. MADONNA 11 29 34 10 PROMISE ME IM) (T) (X) METROPOLITAN 3001 LIL SUZY 

® 29 29 5 AWAY FROM HOME LOGIC 59004 DR. ALBAN 
18 17 16 8 BE HAPPY (T) UPTOWN 54928/MCA MARY J. BLIGE 

19 NEW 1 NUTTIN BUT FLAVOR (T) WRECK 20116 /NERVOUS FUNKMASTER FLEX AND THE GHETTO CELEBS ® 28 28 6 JAMBALA CRESCENT MOON /EPIC SOUNDTRAX 77707 /EPIC MSM (MIAMI SOUND MACHINE) 
20 15 28 8 TAKE A TOKE -THE REMIX (M) (T) (X) COLUMBIA 77742 C +C MUSIC FACTORY FEATURING TRILOGY 23 21 21 8 CLUBLIFE (IT'S THE MUSIC) DEEP' Rnn =nnR ^.r2:., URBAN MOTION PROJECT III 

21 16 7 3 TAKE A BOW (T) (X) MAVERICK/SIRE 41887/WARNER BROS. MADONNA 

24 32 32 4 

* * * POWER PICK * * * 
SPEND SOME TIME FERR IMPORT THE BRAND NEW HEAVIES 

22 22 11 19 SHORT DICK MAN (M) (T) (X) DJ WORLD 114/ID 20 FINGERS FEATURING GILLETTE 

23 19 14 4 MAD IZM (T) CAPITOL 58313 CHANNEL LIVE 
25 19 19 11 TELL ME SLY 1100 KLEO 

24 8 9 22 FLAVA IN YA EAR (M) (T) BAD BOY 7- 9002 /ARISTA CRAIG MACK 
26 34 34 4 DON'T BRING ME DOWN MCA 54968 SPIRITS 

32 46 8 ROCKAFELLA (M) (T) RAL 853 967 /ISLAND REDMAN 
27 20 20 10 GROOVE OF LOVE GASOLINE ALLEY 54930/MCA EBONY VIBE EVERLASTING (E.V.E.) 

34 35 7 SCALP DEM (M) (T) (x) COLUMBIA 77648 SUPER CAT 
33 33 5 TAKE A TOKE -THE REMIX COLUMBIA 77742 C +C MUSIC FACTORY FEATURING TRILOGY 

21 36 2 YESTERDAY WHEN I WAS MAD (T) (x) EMI 58319 PET SHOP BOYS 
35 35 5 CHANGE MAXI 2019 DAPHNE 

28 30 13 8 EXCITED (T) (x) EPIC 77720 M PEOPLE 
30 37 37 5 LUCKY YOU TRAUMA 51002 THE LIGHTNING SEEDS 

29 26 21 5 NIKA (M) (T) EPIC STREET 77717 /EPIC VICIOUS 
31 39 39 4 DIDN'T I KNOW (DIVAS TO THE DANCEFLOOR...) EMOTIVE 761 E.G. FULLALOVE 30 31 25 28 TAKE IT EASY (M) (T) WEEDED 20094 /NERVOUS MAD LION 
32 23 23 9 I LIKE IT COLUMBIA 77685 THE BLACKOUT ALLSTARS 

31 43 20 5 TAKE YOU THERE IT) ELEKTRA 66181 PETE ROCK & C.L. SMOOTH 
33 40 40 3 SHOWER ME WITH LOVE CRESCENT MOON /EPIC SOUNDTRAX 77704 /EPIC LAGAYLIA 

32 24 19 27 TOOTSEE ROLL (M) IT) (X) RIP -IT 6902 69 BOYZ 
34 36 36 4 I BELIEVE CHAMPION 95810 /EASTWEST 3RD NATION CI RE -ENTRY 4 KITTY KITTY (M) (T) (X) RIP -IT 6903 69 BOYZ 
35 26 26 9 HERE COMES THE HOTSTEPPER COLUMBIA 77602 INI KAMOZE CI RE -ENTRY 6 ONE LOVE (M) (T) (x) COLUMBIA 77673 NAS 
36 38 38 5 FUNKY JUMPY MUSIC MAXI 2016 THE CHOSEN FEW 

35 35 27 12 TIC TOC (M) (T) PENDULUM 58246/EMI LORDS OF THE UNDERGROUND CI 41 41 4 MR. MEANER (MIS -DE- MEANOR) EIGHT BALL 047 THE MACK VIBE FEATURING JACQUELINE 
36 20 23 13 TURN THE BEAT AROUND co (X) CRESCENT MOON /EPIC SOUNDTRAX 77631 /EPIC GLORIA ESTEFAN 

ED 41 47 3 DON'T LEAVE ME THIS WAY DIG IT 007 THELMA HOUSTON 
31 48 24 4 FOOLIN' AROUND IT) (X) SPOILED ROTTEN/BIG BEAT 95804/AG CHANGING FACES 

GO 48 48 3 BLACK BOOK GASOLINE ALLEY 54989/MCA E.Y.C. 
38 41 - 2 BOTTOM HEAVY (T) TRIBAL AMERICA 58224/I.R.S. DANNY TENAGLIA 

40 22 22 14 DREAMER MCA 54922 LIVIN' JOY 
39 40 37 8 VOCAB (M) (T) (X) RUFFHOUSE 77633 /COLUMBIA FUGEES (TRANZLATOR CREW) 

41 50 50 3 JOY TO THE WORLD COLUMBIA PROMO MARIAN CAREY 40 38 38 4 DOWN 4 WHATEVA (T) (X) POCKET TOWN /HOLLYWOOD 42260 /JIVE NUTTIN' NYCE 

42 27 27 12 EVERYTHING IS GONNA BE ALRIGHT PERSPECTIVE 7475,íA &M SOUNDS OF BLACKNESS 
41 27 26 10 BLACK COFFEE (T) (X) UPTOWN 54932/MCA HEAVY D & THE BOYZ 

CI NEW 1 

* * * HOT SHOT DEBUT * * * 
I FEEL LOVE AMERICAN PROMO/WARNER BROS. MESSIAH 

42 RE -ENTRY 3 PRAYING FOR AN ANGEL (MI (T) (X) S.O.S. 1002 ROCHELLE 

43 NEW 1 YOU'RE A MEAN ONE MR. GRINCH (T) CONTINUUM 12421 WHIRLING DERVISHES 

44 49 49 3 ROBI -ROB'S BORIQUA ANTHEM COLUMBIA PROMO C +C MUSIC FACTORY FEATURING TRILOGY ® 49 48 10 YOU CAN'T STOP THE PROPHET (T) PAYDAY 120 046 /FFRR JERU THE DAMAJA 

45 NEW 1 CONTROL RADIOACTIVE 54953/MCA TRACI LORDS 45 NEW I COLOR OF MY SKIN (T) CUTTING 20317 SWING 52 

46 31 31 9 MISHALE METRO BLUE PROMO /CAPITOL ANDRU DONALDS 46 23 31 9 MELODY OF LOVE (WANNA BE LOVED) (M) (T) (X) MERCURY 856 357 DONNA SUMMER 

CI NEW 1 ENCHANTED RCA 64219 ENCHANTED 41 28 43 3 LAY DOWN YOUR PAIN (T) DGC 22003 /GEFFEN TONI CHILDS 

48 30 30 13 COME TAKE CONTROL LOGIC 62971/RCA SOUND FACTORY 48 47 - 2 WHERE I WANNA BE BOY (T) STEP SUN 0114 MISSJONES 

49 43 43 6 UNDERGROUND EMOTIVE 760 HEAD RUSH 49 33 41 3 PRACTICE WHAT YOU PREACH (X) A &M 0891 BARRY WHITE 

50 46 46 14 TURN THE BEAT AROUND CRESCENT MOON /EPIC SOUNDTRAX 77631/EPIC GLORIA ESTEFAN SO RE -ENTRY 6 BASS N THE TRUCK (M) IT) IX) CLR 5209 D.J. KOOL 

°Titles with the greatest sa es or club play increases this week. Videoclip availability. Catalog number is for cassette maxi -single, or vinyl maxi -single if cassette is unavailable. On Sales chart: (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (X) CD 
maxi -single availability. Y, 1995, Billboard /BPI Communications. 

MCA WINS AGAIN IN CHESS CATALOG DISPUTE 
(Contrxned from puge 11) 

U.S. District Court Judge Ronald 
Lew that Charly had no right, title, 
or interest in the Chess catalog, 
which MCA purchased in 1985 from 
Sugar Hill Records (Billboard, Oct. 
15). 

The 25,000 -title Chess catalog in- 
cludes a number of blues, 
rock'n'roll, and R &B classics rec- 
orded for the Chicago -based label 
in the '50s and '60s by such artists 
as Muddy Waters, Chuck Berry, 
Bo Diddley, Howlin' Wolf, John 
Lee Hooker, and Etta James. 

Charly, which has released nu- 

merous Chess reissues, has main- 
tained that it acquired rights to cer- 
tain Chess masters via a non- 
exclusive 1976 licensing agreement 
between Joe Robinson of Sugar 
Hill and Red Dog Express Inc., a 
company operated by Marshall 
Sehorn. Charly was only one of sev- 
eral companies to claim rights to 
the Chess material under subli- 
censes granted by Red Dog. 

However, in September 1992 a 
Los Angeles Superior Court judge 
ruled that Sehorn could not prove 
the validity of the purported agree- 

ment and had no rights to the 
Chess masters (Billboard, Nov. 21, 
1992). Judge Lew cited that deci- 
sion, which was upheld on appeal in 
1993, in declaring that MCA holds 
exclusive rights to the Chess cata- 
log. 

MCA has rigorously asserted its 
rights to the Chess recordings. Two 
months after the 1992 Superior 
Court ruling, the label filed suit 
against 20 of Sehorn's alleged subli- 
censees, seeking an end to the de- 
fendants' exploitation of the Chess 
masters. It also mounted an ad 

campaign about bootleg Chess 
product and established a toll -free 
hotline to monitor alleged bootleg- 
ging activity. 

The $4 million award represents 
the jury's finding of damages for 
Charly's trademark violations and 
the exploitation of the masters in 
the U.S. 

According to MCA senior VP of 
business and legal affairs Lawrence 
Kenswil, a third Charly entity, 
Charly Records, defaulted in the 
present case, and a judgment is 
pending against the label. 

Kenswil notes with some weari- 
ness that the resolution of the 
American case has no bearing on le- 
gal actions brought against Charly 
in other locales. "We have to prove 
it over and over in other countries." 

Kenswil says that a trademark 
violation suit against Charly will 
likely go to trial in England in 
April, while a similar action in 
France may be tried in 1995 as well. 

Charly's attorney Leonard 
Machtinger could not be reached 
for comment at press time. 
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End annual 
Billboard 

ANA Hotel 
San Francisco, CA 

January 18 - 20 

1995 

this year's edition of the Billboard Dance Music 
Summit will aim to strengthen the positive 
spirit of the clubland's vast and diverse 
citizen's, while empowering them with 
solid and useful information. 

S P E C I A L A T R A C T I O N S 

K E Y N O T E A D D R E S S : 

Flankie Knuckles - Virgin Recording Artist /Club DJ 

Pete Hadfield & Keith Blackhurst - 

C3-Presidents/Founders, deConstruction Records U.K. 

Three Nights of Live Showcases 
Unique educational workshops: 
The Billboard Classroom Series 

HOTEL ACCOMMODATIONS 
50 T h i r d S t r e e t 

San Francisco, CA 94103 
F o r R e s e r v a t i o n s C a l l : 

( 4 1 5) 9 7 4 - 6 4 0 0 

Single - $135 Double - $135 
S u i t e s f r o m : 8 3 2 5 

Fa ensure your room, reservation must be 

made by Dec. 13. Please state that you are 
w'th the Billboard Dance Music Summit 
to receive discounted room rate. 

R E G I S T R A T I O N FEES: 
Register early & get last year's early bird rate I 

$175.00 - Early -Bird Special - 

Form & payment must be postmarked by Nov. 14 

S225.00 - Pre Registration - Form & payment 
must be postmarked by Dec. 16 
5275.00 - Full Registration - After Dec. 16 & walk up 

CONTACT INFORMATION 

MELISSA SWATCH 

Billboard Dance Music Summit 

phone: (212) 536 -5018 
fax: (212) 536 -5055 

LARRY FLICK 

Billboard Dance Editor 

(212) 536 - 5050 

MINN MN MI MINI NM MI NON NMI I 

Please fill out form & return to : 

Melissa Subatch 1515 Broadway, 14th fl 

New York, NY 10036 
This form may be duplicated 

Please type or print clearly 

Please make all payment to Billboard 

I am Paying by: 

11 Check Money Order Amex Visa /MC 

First Name: 

Last Name: 

Company: 

Title: 

Address: 

City: State: 

Zip: Phone: 

Fax: 

Credit Card #: 

Exp. Date: 

Cardholder's Signature: 

Credit card payments are not valid without 

signature & expiration date 

REGISTRATION FEES ARE NON- REFUNDABLE 
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ARTISTS & M_USIC 

`Winds Of Change' Blow For Taff 
Warner Set Is Christian Titan's Country Bow 

BY EDWARD MORRIS 

NASHVILLE -The Oak Ridge Boys 
demonstrated resoundingly that an act 
long identified with and steeped in gos- 
pel music could blow the doors off 
country music. Warner/Reprise is bet- 
ting that Russ Taff can do the same. 

A multiple Grammy winner in gos- 
pel, Taff debuts his first country al- 
bum, "Winds Of Change," Feb. 28. Un- 
like the Oaks' breakthrough efforts, 
Taff s songs are uniformly uplifting 
and far from life's seamier corridors. 

For years Taff was a mainstay of the 
gospel group the Imperials, with which 
he shared three Grammys. After he 
went solo, he earned two more, the last 
(in 1991) for best rock/contemporary 
gospel album. 

At a recent showcase, Taff said he is 
often asked, "What drove you to coun- 
try?" His answer: "Synthesizers." In- 
deed, "Winds Of Change" is free of in- 
strumental flourish and excess, 
concentrating instead on Taffs soul - 
stirring R &B voice. Randy Scruggs, 
James Hollihan Jr., and Taff are the al- 
bum producers. 

"There hasn't been a cat this soulful 
in country music for years," says Bob 
Saporiti, Warner/Reprise senior VP of 

marketing. Saporiti, like most other 
decision -makers at the label, had never 
heard of Taff before he made his ap- 
proach for a deal. 

TAFF 

To attract the at- 
tention of industry 
leaders, the label 
arranged for Taff 
to showcase at the 
Country Music 
Assn.'s SRO talent 
buyers' seminar 
last October. "That 
was kind of our of- 
ficial kickoff," Sa- 

poriti says. "And he won big there. He 
just captured them." 

Saporiti says country has reached 
the stage now where it needs and wel- 
comes stylistic diversity. He cites the 
success of such polar opposites as the 
Tractors and David Ball as examples. 

"[Taff] wanted to be untethered mu- 
sically and to have no labels put on it," 
says Saporiti. "And I think that's what 
we've achieved ... The Christian thing 
was never even a thought in my mind. 
I think he handles it really well, the 
way he kids around and stuff. He's cer- 
tainly honest about it. It's something 
you can't deny, but it's not something 
we're going to dwell on." 

Citing NAFTA, CMT Takes 
Action To Stay In Canada 
NASHVILLE -CMT officials say 
they will take all "political and legal" 
actions open to them to keep the cable 
network available in Canada. On Dec. 
20, the Canadian Federal Court Of Ap- 
peal rejected CMT's plea for reconsid- 
eration of a decision banning the serv- 
ice as of Jan. 1 in favor of a domestic 
video network. 

Three days after the appeal was dis- 
missed, CMT filed a petition with the 
office of the U.S. trade representative, 
asserting that its removal from availa- 
ble Canadian services violates the 
North American Free Trade Agree- 
ment by unfairly discriminating 
against U.S. firms. Under section 301 
of the agreement, CMT argued, the 
U.S. can retaliate by restricting im- 
ports of goods and services from the of- 
fending country. 

Currently, CMT is broadcasting fre- 
quent spots that urge its Canadian 
viewers to "call your representative in 
Parliament and tell them how you feel. 
Tell them that Country Music Televi- 
sion belongs in Canada." The spot also 
lists the number for the prime minis- 
ter's office. 

CMT had hoped that a favorable rul- 
ing from the Court Of Appeal would 
stop the cancellation decision issued 
June 6 by the Canadian Radio- televi- 
sion And Telecommunications Com- 
mission. CMT appealed the decision 
Nov. 22, arguing, among other points, 
that it had been denied a fair hearing 
and that the commission's action 
amounted to unlawful confiscation of 
property. The court was unswayed by 
the arguments. 

In an official statement following the 
court ruling, CMT said, in part, "If the 
Canadian courts will not protect our 
assets, then the court of international 
law or the United States courts will. 
Confiscation of CMT's investment was 
not the issue before Canada's Federal 
Court Of Appeal, but the Canadian 
government must address CMT's evic- 
tion before Jan. 1 or bear responsibil- 
ity, under applicable trade agreements, 
for the international implications of 
their actions." 

The CRTC ruling allows a new coun- 
try music video network, owned by 
Canadian -based MH Radio /Rawlco 
Partnership, to occupy the spot CMT 
has had in Canada for the past 10 
years. 

"We're talking to the U.S. govern- 
ment," a CMT spokeswoman says. 
'We've talked to [Vice President] Al 
Gore's office and [outgoing Secretary 
of the Treasury] Lloyd Bentsen's of- 
fice. They've been very sympathetic, 
and we're petitioning the U.S. govern- 
ment to support us on this." 

In spite of its distress, CMT will not 
immediately retaliate by removing 
Canadian artists from its program- 
ming, the spokeswoman says. "We've 
always said we program our network 
for its audience and that if we no longer 
have Canadian viewers, you can as- 
sume that we will re- evaluate our pol- 
icy on programming Canadian artists. 
But at this point we have not given up 
the fight, so we have not made any 
changes in our policy." 

EDWARD MORRIS 

Nonetheless, because of Taffs back- 
ground and the fact that his current 
music is overwhelmingly positive in 
outlook, the label's Christian music di- 
vision, Warner Alliance, will distribute 
the album to gospel outlets. But Sa- 
poriti says, 'We're going to put him out 
to country radio first." 

As Saporiti tells it, Warner/Reprise 
will not do any image- tweaking for the 
singer. "Russ Taff is Russ Taff. You're 
not going to see any fringes or cowboy 
hats on this guy. You're going to get 
the voice and the emotion of that voice. 
That's my marketing plan." 

Bill Mayne, the label's senior VP of 
(Continued on page 26) 

Love Feast. ASCAP threw a party recently to celebrate Alan Jackson's chart- 
topping single "Livio' On Love." Shown, from left, are Gary Overton, Jackson's 
manager; Mike Owens of Arista Records; Jackson; and ASCAP's Merlin Littlefield. 

Little Texas Has CMT's Top Video of '94 
Have Course, Will Travel; Ketchum Switches Labels 
THESE JUST IN: Owing to the seasonal pileup of 
announcements, we're obliged to do a bit of catch- 
ing up here. Look for the usual ruminations, pontifi- 
cations, observations, assessments, commentaries, 
summaries, and diatribes in the weeks to follow. 
And Happy New Year to one and all. 

THEY'RE THE TOPS: CMT reports that its top 
12 videos for 1994 were (in descending order): "My 
Love," Little Texas; "I Swear," John Michael 
Montgomery; "Independence Day," Martina 
McBride; "Indian Outlaw," Tim McGraw; "Fool- 
ish Pride," Travis Tritt; "Thinkin' Problem," David 
Ball; "Livin' On Love," Alan Jackson; "Why 
Haven't I Heard From You," Reba McEntire; 
"Third Rock From The 
Sun," Joe Diffie; "What 
The Cowgirls Do," 
Vince Gill; "Little 
Rock," Collin Raye; 
and "I Try To Think 
About Elvis," Patty 
Loveless. 

MAKING The 
Rounds: Former book- 
ing agent and talent 
manager Jim Halsey is 
teaching a course on 
"The Business Of Mu- 
sic" at the HE D Music Center in Yehud, Israel. The 
lectures are part of the foreign campus outreach 
program of Oklahoma City University, where Hal- 
sey is director of the music business program. Hal- 
sey will return to the OCU campus in February to 
teach a course that will be broadcast via satellite to 
classrooms in Taiwan, Beijing, Hong Kong, and 
Singapore ... Incandescent Anne Murray was in 
Nashville for a Christmas party at the local outpost 
of the Balmur management company ... Publisher 
and songwriter Mason Cooper has assigned the 
catalogs and songwriter contracts of Cimarron Mu- 
sic Publishing to his BMI -affiliated company, Mis- 
ter Mason Music. Writers include James Bonamy 
(recently signed to Epic Records), Wayne Kirkpa- 
trick, and Cooper. 

Hal Ketchum is switching from Curb Records to 
its sister label, MCG /Curb. Ketchum's first single 
on his new label, "Stay Forever," will be out Jan. 
30 ... Bob Wickline came to town just before 
Christmas to promote his new album, "It's All 
Gonna Come Together," on the Cascade Mountain 

Nashville 
Srnz 

by Edwa 

Music label. Wickline is best known in country cir- 
cles for his 1984 song and video "Ski Bumpus /Banjo 
Fantasy II." He's still based in Fox Island, Wash., 
and continues to take his bluegrass program to 
schools in the area. 

Scene had something of a blues Christmas, 
thanks to Maynard Silva's self- titled album of orig- 
inal and classic blues tunes, which he released him- 
self. Now based in his hometown of Vineyard Ha- 
ven, Mass., the wizard guitarist returned there, he 
says, after years of absorbing blues- spawning expe- 
riences on the road. Sounds a lot like a country mu- 
sic story to us. 

MARK YOUR CALENDAR: Former President 
George Bush and his 
wife, Barbara, will cele- 
brate their 50th anni- 
versary Jan. 8 at the 
Grand Ole Opry House. 
The two -hour tribute 
concert will be hosted 
by the Oak Ridge Boys 
and taped by TNN for 
airing on a Ralph Em- 
ery interview special. 
Some tickets will be sold 
to the event, but many 
seats are invitation -only 
... Garth Brooks will 
star in his third NBC - 

TV special Jan. 18 at 8 p.m., EST. Titled "Garth 
Brooks: The Hits," the hourlong show spotlights 
songs from Brooks' new greatest hits album as per- 
formed on his world tour and earlier shows. The 
singer will host live wraparound segments from 
Texas Stadium in Dallas, during which he will take 
call -in questions from viewers on an 800 number. 

The Nashville Entertainment Assn. will hold its 
Extravaganza 1995 series of talent showcases Feb. 
1 -4. The association also will honor Frances Pres- 
ton, president /CEO of BMI, with its Master Award 
Feb. 22 at Loews Vanderbilt Plaza in Nashville. 

The reception and dinner will feature perform- 
ances by Chet Atkins, Gary Morris, Alabama's 
lead singer Randy Owen, Mac Davis, and Tammy 
Wynette. 

rd Morris 

SIGNINGS: Rex Allen Jr. to the Talent Agency, 
Hendersonville, Tenn., for booking ... CAKE, a 
five -man alternative rock band from Sacramento, 
Calif., to Capricorn Records. 
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* * * No, 1 /GREATESTGAINER * * * 
GARTH BROOKS LIBERTY 29689 (10.98/1588) 2 weeks at No I THE HITS 1 

CD 41 39 119 GEORGE STRAITA' MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 

39 37 38 7 DOUG STONE EPIC 66803/SONY (10.98 EQ/15.98) GREATEST HITS VOLUME 1 35 

O 2 1 40 TIM MCGRAW ' CURB 77659 (9.98/13.98) NOT A MOMENT TOO SOON 1 40 42 45 15 MARK CHESNUTT DECCA 11094 /MCA (10.98/15.98) WHAT A WAY TO LIVE 15 

3 3 2 19 THE TRACTORS ARISTA 18728 (9.98 /15.98) ® THE TRACTORS 2 41 39 41 23 DIAMOND RIO I /I.TA 18745(9.98/1E - .OVE A LITTLE STRONGER 13 

4 4 3 12 
MARY CHAPIN CARPENTER 
COLUMBIA 64327/SONY (10.98 EQ/16.98) 

STONES IN THE ROAD 1 

42 46 48 121 

175 

* * * PACESETTER * * * 
VINCE GILL ,sA 10630 (10.98/15.98) I STILL BELIEVE IN YOU 3 

5 5 4 26 ALAN JACKSON ARISTA 18759 (10.98115.98) WHO I AM 1 

43 45 43 BROOKS & DUNN A' ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3 

6 6 5 13 BROOKS & DUNN ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1 

44 43 40 67 MARTINA MCBRIDE RCA 66288 (9.98/15.981 MM THE WAY THAT I AM 14 O] 7 6 7 GEORGE STRAIT MCA 11092110.98 /15.98) LEAD ON 1 

45 40 27 224 GARTH BROOKS" LIBERTY 93866 (9.98/13.98) NO FENCES 1 op / 9 10 50 JEFF FOXWORTHY 
WARNER BROS. 45314 (9.98/15.981 ma 

YOU MIGHT BE A REDNECK IF... 7 

46 44 42 27 SAMMY KERSHAW MERCURY 522125 (10.98 EQ/15.98) FEELIN' GOOD TRAIN 9 

9 8 7 35 REBA MCENTIRE A' MCA 10994 (10.98/15.98) READ MY MIND 2 

47 48 50 33 TRAVIS TRITT WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF 3 

10 10 8 22 JOE DIFFIE EPIC 64357/SONY (10.98 EQ/15.98) THIRD ROCK FROM THE SUN 6 

48 47 49 27 LARI WHITE RCA 66395 19.98/15.98) ® WISHES 43 

11 11 9 29 VINCE GILL MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 

49 54 54 92 DWIGHT YOAKAM A2 REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 4 

12 12 11 48 JOHN MICHAEL MONTGOMERY À2 ATLANTIC 82559/AG(10.98/15.98) KICKIN' IT UP 1 

50 49 47 13 DOLLY PARTON COLUMBIA 66123/SONY (10.98 EQ/16.98) HEARTSONGS 16 

13 13 15 12 CLINT BLACK RCA 66419 (10.98/16.98) ONE EMOTION 8 

51 53 53 111 JOHN MICHAEL MONTGOMERY A ATLANTIC 82420/AG (9.98/15.98)M LIFE'S A DANCE 4 

14 14 16 65 REBA MCENTIRE A' MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1 

52 51 51 85 LITTLE TEXAS WARNER BROS. 45276 (9.98/15.98) BIG TIME 6 

15 15 12 7 BILLY RAY CYRUS MERCURY 526081 (10.98 EQ/16.98) STORM IN THE HEARTLAND 11 

53 50 44 295 GARTH BROOKS A LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2 

16 16 14 14 TRACY LAWRENCE ATLANTIC 82656/AG (10.98/15.98) I SEE IT NOW 3 

54 55 65 56 ALABAMA RCA 66296 (9.98/15.98) CHEAP SEATS 16 

17 18 18 13 ALABAMA RCA 66410 (10.98/15.98) GREATEST HITS VOL. 3 17 

55 57 55 189 ALAN JACKSON A' ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2 

18 19 13 69 GARTH BROOKS s LIBERTY 80857 (10.98/16.98) IN PIECES 1 

56 58 58 35 RANDY TRAVIS WARNER BROS. 45501 (10.98/15.98) THIS IS ME 10 

19 21 20 59 FAITH HILL WARNER BROS. 45389 (9.98/15.98) DH TAKE ME AS I AM 7 

57 52 46 172 GARTH BROOKS A'° LIBERTY 96330 (10.98/15.98) ROPIN' THE WIND 1 

20 20 19 13 LITTLE TEXAS WARNER BROS. 45739 (10.98/15.98) KICK A LITTLE 10 

58 56 56 44 RICK TREVINO COLUMBIA 53560/SONY (10.98 0505.98) MIS RICK TREVINO 23 

21 11 37 8 WILLIE NELSON LIBERTY /SBK 30420/EMI (10.98/16.98) HEALING HANDS OF TIME 17 

59 61 63 65 GEORGE STRAIT A' MCA 10907 (10.98/15.98) EASY COME, EASY GO 2 

22 22 24 116 
ALAN JACKSON A° A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 
ARISTA 18711 (10.98/15.98) 

1 

6U 63 70 32 KATHY MATTEA MERCURY 518852 (10.98 EQ/15.98) WALKING AWAY A WINNER 12 

23 23 26 47 BLACKHAWK ARISTA 18708 (9.98/15.98) BLACKHAWK 15 
61 60 64 48 COLLIN RAYE EPIC 53952/SONY (9.98 EQ/15.981 EXTREMES 12 

24 24 22 28 DAVID BALL WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 6 

62 ) 67 69 82 REBA MCENTIRE' MCA 1067311a98/15.981 IT'S YOUR CALL 1 

25 26 23 9 VARIOUS ARTISTS MCA 11097110.98/16.981 SKYNYRD FRYNDS 8 (D 68 62 10 JOHN ANDERSON BNA 66417 (9.98/15.981 COUNTRY 'TIL I DIE 57 

26 27 21 13 CLAY WALKER GIANT 24582MIARNER BROS. (10.98/15.98) IF I COULD MAKE A LIVING 7 

64 65 66 46 NEAL MCCOY ATLANTIC 82568/AG (10.98/15.98) ® NO DOUBT ABOUT IT 13 

27 28 25 29 TRACY BYRD MCA 10991 (10.98/15.98) NO ORDINARY MAN 12 

65 62 60 18 KEN MELLONS EPIC 53746/SONY (9.98 EQ/15.98) ® KEN MELLONS 42 

28 29 29 42 JOHN BERRY LIBERTY 80472 (9.98/13.98) ® JOHN BERRY 13 

66 66 68 43 VARIOUS ARTISTS MCA 10965 (10.98/16.981 RHYTHM COUNTRY & BLUES 1 

29 30 28 47 THE MAVERICKS MCA 10961 (9.98/15.981M WHAT A CRYING SHAME 6 

67 72 75 74 CLINT BLACK RCA 66239 (10.98/15.98) NO TIME TO KILL 2 

30 31 30 7 AARON TIPPIN RCA 66420110.98/15.98) LOOKIN' BACK AT MYSELF 26 
68 73 72 32 LORRIE MORGAN BNA 66379(9.98/15.98) WAR PAINT 7 

31 32 34 35 PAM TILLIS ARISTA 18758 (9.98/15.98) SWEETHEART'S DANCE 6 

69 69 67 131 BILLY RAY CYRUS As MERCURY 510635 (10.98 EQ/16.98) SOME GAVE ALL 1 

32 34 32 96 BROOKS & DUNN ' ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 

70 64 57 11 0.9815.98) BRADLEY'S BARN SESSIONS GEORGE JONES MCA 1109611a98/15.981 54 

33 33 33 18 PATTY LOVELESS EPIC 64188/SONY (9.98 E0j15.98) WHEN FALLEN ANGELS FLY 8 

71 RE -ENTRY 23 WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS 49 

34 35 35 63 
ARTISTS ' VARIOUS A 

GIANT 24531/ WARNER BROS. (10.98/15.98) 
COMMON THREAD: THE SONGS OF THE EAGLES 1 

72 75 71 88 TOBY KEITH MERCURY 514421 (9.98 EQ/13.98) IM TOBY KEITH 17 

35 36 31 13 TOBY KEITH POLYDOR 523407 (10.98/15.98) BOOMTOWN 8 
73 74 74 73 CLAY WALKER GIANT 24511/WARNER BROS. (9.98/15.98) MM CLAY WALKER 8 

36 38 36 130 
MARY CHAPIN CARPENTER A' 
COLUMBIA 48881/SONY (1088 EQ/15.98) 

COME ON COME ON 6 74 RE -ENTRY 214 ALAN JACKSON ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD 4 

37 25 17 8 TRISHA YEARWOOD MCA 11091 (10.98/15.98) THE SWEETEST GIFT 17 ( 75 ) RE -ENTRY 76 WYNONNA CURB 10822 /MCA (10.98/15.98) TELL ME WHY 1 

O Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification for sales of 500,00 units. RIM certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available. 
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equ valent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 
Heatseeker Impact shows artists removed from Heatseekers this week. ME indicates past or present Heatseeker title. © 1995, Billboard /BPI Communications, and SoundScan, Inc. 

Billboard.. Top Country Catalog Albums.. 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 

RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

FOR WEEK ENDING JANUARY 7, 1995 
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1 1 VINCE GILL MCA 10877 (10.98/15.98) 7 weeks at No. 1 LET THERE BE PEACE ON EARTH 8 14 17 GEORGE STRAIT A2 MCA 42035 (7.98/12.98) GREATEST HITS, VOL. 2 190 

2 2 GARTH BROOKS A LIBERTY 98742 (9.9805.981 BEYOND THE SEASON 22 15 VINCE GILL MCA 10140 (9.98/15.981 POCKET FULL OF GOLD 1 

3 3 ALAN JACKSON ARISTA 18736 (10.98/15.98) HONKY TONK CHRISTMAS 7 16 11 DOLLY PARTON COLUMBIA 46796/SONY (5.98 E0/9 98) HOME FOR CHRISTMAS 25 

4 5 PATSY CLINE° MCA 12* (7.98/12.98) GREATEST HITS 190 17 18 GEORGE JONES EPIC 40776/SONY (5.98 EO/9.98) SUPER HITS 175 

5 7 REBA MCENTIRE A MCA 4979* (7.98/12.98) GREATEST HITS 188 18 10 REBA MCENTIRE MCA 42031 (2.98/6.98) MERRY CHRISTMAS TO YOU 24 

6 4 GEORGE STRAIT MCA 5800 (2.98/6.981 MERRY CHRISTMAS STRAIT TO YOU 29 19 21 PATSY CLINE MCA4038 (7.98/12.98) THE PATSY CLINE STORY 27 

7 6 ALABAMA RCA 7014 (7.98/11.981 ALABAMA CHRISTMAS 27 20 19 VINCE GILL RCA 9814* (4.98/9.98) BEST OF VINCE GILL 177 

8 9 LORRIE MORGAN BNA 66282 (9.98/15.98) MERRY CHRISTMAS FROM LONDON 5 21 15 RICKY VAN SHELTON COLUMBIA 45269/SONY (5.98/9.98) SINGS CHRISTMAS 22 

9 13 ANNE MURRAY A2 LIBERTY 16232 (7.98/11.981 CHRISTMAS WISHES 26 22 23 GEORGE STRAIT A' MCA 5567* (7.98/12.981 GEORGE STRAIT'S GREATEST HITS 188 

10 8 KENNY ROGERS & DOLLY PARTON .4' RCA 5307 (7.98/11.981 ONCE UPON A CHRISTMAS 28 23 25 MARY CHAPIN CARPENTER COLUMBIA 46077/SONY (8.98 EQ/13.98) SHOOTING STRAIGHT IN THE DARK 14 

11 12 THE JUDDS CURB 6422/RCA (7.98/11.98) CHRISTMAS TIME WITH THE JUDDS 29 24 ALABAMA A' RCA 7170* (9.98/13.98) GREATEST HITS 185 

12 14 KATHY MATTEA MERCURY 518059 (9.98 E0/13.98) GOOD NEWS 2 25 GEORGE STRAIT MCA 10450 (9.98/15.98) TEN STRAIT HITS 33 

11 1R TNF CIaARI IF IlANIF1 C RAIJIl A rom vo-ioaicnnrv n CIO cnn i coal e nr/`enr nr LJITC 1911 
Catalog albums are older titles which are registering significant sales. u loon, rsnlooara/rsri Communications and Sounoacan, inc. 
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ARTISTS & MUSIC 

CMT Europe Spurs Country Sales In U.K. 
England's Top Import Channel A Hit With Labels, Retail 

BY ANDREW VAUGHAN 

LONDON-Country Music Television 
Europe is having a considerable effect 
on the popularity of country music in 
Britain, judging by recently released 
viewing figures for the satellite- and 
cable- delivered channel. 

CMT VP Lloyd Werner says BARB 
research shows that CMT Europe is 
the most - watched import channel on 

MATTEA YOAKAM 

satellite, with 1 million viewers for the 
four -week October/November survey 
period. "This is very pleasing for us," 
he says. "The research also shows that 
we are predominantly reaching `ABC l' 
women: upscale, higher- educated, 
higher- income. Now, this flies in the 
face of conventional wisdom that TV 
and country music [are] downscale." 

CMT Europe was launched in 
October 1992 and went on satellite a 
year later. The service is programmed 
in Nashville, uses United Artists as its 
U.K. agent, and has introduced a host 
of new artists to the market. 

On cable, it is available 24 hours a 
day, seven days a week; on the Astra 
IB satellite, it is available 13 hours 
daily, from 6 a.m. to 7 p.m. Station ex- 
ecutives say it has 8 million subscribers 
in Europe and a penetration of 15% of 
U.K. TV households. 

British Phonographic Industry fig- 
ures indicate that sales of country and 
folk albums grew to 5% of total U.K. al- 
bum sales in 1993, compared to 4% the 
previous year (the BPI combines the 
two genres for research purposes). 

At HMV here, sales of country re- 
leases have jumped 400 %, says the 
chain's album buyer, Jeff Stothers, 
who gives much of the credit to CMT 
Europe. "There has been a marked im- 
provement in country sales because of 
the impact of CMT Europe," he says. 

At Tower Records' Piccadilly Circus 
store in London, country department 
head Will McCarthy is equally positive. 

"Any label should realize that CMT 
Europe is one of the easiest ways to 
break a new country act. We see sales 
double at Tower for new artists who go 
on heavy rotation, people like John 
Berry and Jesse Hunter." 

Tim Fraser Harding at W.H. Smith 
and Kevin Plume at Andy's Records 
concur that sales are increasing. Plume 
adds that he is selling more country 
imports than rock imports, which he 
would have found "inconceivable be- 
fore the arrival of CMT Europe." 

Record labels are equally encour- 
aged. David Rower, product manager 
at the Hit Label, says, "First of all, 
they are very easy to work with. The 
time difference with Nashville is only a 
small problem, and people like [Euro- 
pean programming coordinator] Ceci- 
lia Walker are incredibly enthusiastic, 
helpful, and knowledgeable. We have 
promoted Hal Ketchum with CMTE 
with terrific results; in fact, they will be 
filming a Hal Ketchum special for here. 

'We've also had a lot of success with 
Sawyer Brown, a band with a very 
strong video image and a nice sense of 
humor which comes across on TV," he 
says. "We can actually see sales and 
general inquiries increase when an act 
is in heavy rotation." 

Significantly, CMT Europe has a 
reputation for a liberal programming 
policy. It will show videos by acts which 
U.S. country radio is ignoring, and 
plays a major part in breaking new, 
nonmainstream talent. 

Moreover, the station has been open 
to playing European acts. Norwegian 
band Somebody's Darling received ex- 
posure and netted an appearance at in- 
dustry showcases in Nashville during 
Country Music Assn. week as a result. 
From Britain, Sarah Jory has had two 
videos aired on the channel, and man- 
ager Arthur Jory says it is bringing 
her a new audience. "At every show, 
someone will come up to me and say 
they had never heard of Sarah until 
they saw her on CMTE," he says. 

'When I ask if they like country mu- 
sic, they reply, 'No,' but that they do 
like CMT. That says it all for me. 
Things are changing dramatically with 
country music in the U.K., and this TV 
exposure has been vital for everyone, 
British and Americans." 

Kathy Mattea is one U.S. artist who 
recognizes that. "CMT Europe is prob- 

ably more left -field than the U.S. coun- 
terpart," she says, `which is very good 
for an artist like me." 

Dwight Yoakam, who has positioned 
himself outside the Nashville establish- 
ment, has successfully used the video 
medium. "It allows you to present 
something else to the audience," he 
says. "In Europe, I have a very strong 
following, and [the power of] CMTE .. . 

has allowed me to make regular con- 
cert tours there." 

At concert promotion firm Asgard, 
Paul Fenn has yet to see specific in- 
stances of CMT Europe's effect on his 
artists, but says he is positive that all 
the new developments in country me- 
dia have increased overall awareness of 

(Continued on page 34) 

Hey, Loretta. Loretta Lynn chats with Tanya Tucker and Vince Gill on the set of 
her upcoming TNN series "Loretta Lynn & Friends." The seven -episode series 
debuts Jan. 12. Pictured, from left, are Kevin Hale, VP /GM of TNN; Tucker; Gill; 
Lynn; and producer Fred Tatashore. 

`WINDS OF CHANGE' BLOW FOR TAFF 
(Continued from page 24) 

promotion, says Taff has visited more 
than 100 radio stations so far. The first 
single, "Love Is Not A Thing," was re- 
leased Nov. 29. 

"I'm very, very pleased with the [al- 
bum] for a couple of reasons," Mayne 
says. "One is for the quality of the mu- 
sic, and the other for the uniqueness of 
this project. We do ongoing consumer 
research over the course of the year. 
And one of the things that I've seen 
consistently and specifically during the 
last six months to a year is that country 
listeners want more variety in the mu- 
sic. They really feel that a lot of the 
new stuff is sounding homogenous." 

Mayne adds that the timing is "per- 
fect" for the project: "If it had been 
two years ago, when the 'hot country' 
thing was just getting started, he 
would have had a very difficult time 
breaking through with his music ... 
We're seeing a lot of different things 
working now, and a lot of things that 
are right down the middle of the road 
not working, from a radio standpoint." 

By early December Taff had been on 
a radio tour for eight weeks. As with 
other acts, Mayne says, "there were 
some [programmers] who didn't have a 
clue who he was and what his back- 
ground was all about. And there were 
others who were extremely plugged 
in." He says he was surprised at the 
number of people on the street who re- 
cognized and greeted the singer. 

"The initial success that we've had 
[for the first single] is just where I ex- 
pected it to come from, and that's from 
major markets," Mayne says. 'We've 
already got Los Angeles, San 
Francisco, Sacramento [Calif.], Seattle, 
and Washington [D.C.] coming in on 
the record early, as opposed to starting 
in the small markets." 

Warner/Reprise A &R director Doug 
Grau served as executive producer for 
the album and was an enthusiast from 
the outset. 

'We got started with Russ when a 
tape carne around through the depart- 
ment," Grau says. "Zach Glickman, one 
of Russ' managers, came to see 
[Warner /Reprise president] Jim Ed 
Norman and was looking for a deal in 
the country world. Russ had steadily 
been making steps that led him to be- 
lieve that country was where he needed 
to be [for] the right market." 

The tape Norman circulated to his 
A &R department contained "probably 
eight sides, and although we ended up 
not using any of the sides, there was 
still that voice, which I feel is undenia- 
ble," says Grau. 

He adds that country's acceptance of 
soul singer T. Graham Brown, in addi- 
tion to Liberty's signing of John Berry, 
helped persuade him that "there's a 
place for this kind of voice in country 
music, with the right songs." 

Grau admits that he first thought he 

would have to keep the Christian mar- 
ket in mind when overseeing the al- 
bum's production. However, he says, 
"It just seemed to naturally fall that 
way. They were just the songs that 
worked for Russ as a person. It's not 
that Russ isn't a Christian anymore; 
it's just that it's not crucial that we so 
focus on the Christian marketplace. 
We just cut the best music we could 
find that he was comfortable with." 

Kevin Scollin, music director at 
WWWW Detroit, says Taffs single 
hasn't been out long enough to elicit 
substantial listener response. But he 
knows where he stands. "I think it's a 
dynamite single," he says. "I think he's 
got a range and power behind his voice 
that is tremendous." 

Until radio demonstrates Taff's ap- 
peal, retailers are taking a wait -and- 
see attitude. A buyer for WaxWorks' 
Disc Jockey chain says he will seek the 
advice of the chain's gospel buyer be- 
fore making a purchasing decision. 

"I think it's going to be a tough road 
for him," says David Watland, head 
buyer for Anderson Merchandisers. 
'We're debating where to categorize 
him. Do we want to put him in rock/pop 
or the country section? We haven't 
even identified that at this point." 

Taff is managed by Glickman and 
Walt Quinn (who formerly managed 
Hal Ketchum) and is booked by John 
Huie of Creative Artists Agency. 

COUNTRY SINGLES A -Z 
PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 

TITLE (Publisher - Licensing Org.) Sheet Music Dist 

52 ALL I WANT FOR CHRISTMAS IS YOU (Songs Of Delta 

Boy, ASCAP) 

46 AMY'S BACK IN AUSTIN (Square West, ASCAP /Howlin' 
Hits, ASCAP /Red Brazos, BMI /Original Hometown Sheet, 

BMI) 

28 ANGELS AMONG US (Beckaroo, BMI /Richville, BMI) 

48 AS ANY FOOL CAN SEE (Sony Tree, BMI/Terilee, BMI/ 

Golden Reed, ASCAP /New Clarion, ASCAP) 

44 BABY LIKES TO ROCK IT (Warner -Tamerlane, BMI /Boy 
Rocking, BMI /Chingaupin, BMI) WBM 

29 BEND IT UNTIL IT BREAKS (Almo, ASCAP /Holmes 
Creek, ASCAP /Polygram Int'I, ASCAP /Foggy Iona, 
ASCAP) HUWBM 

27 BETWEEN AN OLD MEMORY AND ME (EMI April, 

ASCAP /Keith Stegall, ASCAP /EMI Blackwood, BM!) HL 

25 THE BIG ONE (Heusenotes, BMI) 

50 CHRISTMAS TIME'S A COMIN' (Unichappell, BMI) 

57 CHRISTMAS TIME (Almo, ASCAP /Holmes Creek, 

ASCAP /Polygram lot'), ASCAP /Foggy Joni, ASCAP) 

6 DOCTOR TIME (W.B.M., SESAC /Long Acre, SESAC/ 

Zomba, ASCAP) WBM 

41 DOWN IN FLAMES (Warner -Tamerlane, BMI /Flying 
Dutchman, BMI /Jeff Stevens, BMI) WBM 

19 THE FIRST STEP (Stroudacaster, BMI /Lazy Kato, BMI/ 
EMI April, ASCAP/Ides Of March, ASCAP) HUWBM 

33 FOR A CHANGE (Love This Town, ASCAP/All Over Town, 

BMI/Tree, BMI /New Wolf, BM)) WBM 

3 GOIN' THROUGH THE BIG D ( Maypop, BMI /Wildcountry, 
BMI /Route Six, BMI /Songs Of Jasper, BMI /EMI 
Blackwood, BMI) HL/WBM 

4 GONE COUNTRY (Polygram Intl. ASCAP /Ranger Bob, 

ASCAP) HL 

13 HARD LOVIN' WOMAN (Music Corp. Of America. BMI/ 
Mark Collie, BMI /Sony Tree. BMI /Don Cook, BMI /Zomba. 
ASCAP /Inspector Barlow, ASCAP) HUWBM 

54 HAVE YOURSELF A MERRY LITTLE CHRISTMAS (Leo 

Feist, ASCAP) WBM 
24 HEART TROUBLE (Irving, BMI /Littlemarch, BMI) WBM 

20 HERE I AM (Morganactive, ASCAP /Pookie Bear, ASCAP) 

WBM 

59 HONKY TONK CHRISTMAS (Sony Cross Keys, ASCAP/ 

Coburn. BMI /Acuff -Rose, BM)) HUWBM 
63 I CAN BRING HER BACK (Cupi. BMI /Cupit Memaries, 

ASCAP) 

31 IF I COULD MAKE A LIVING (Tom Collins, BMI /Murrah, 
BMI /Seventh Son, ASCAP /Mattie Ruth, ASCAP) WBM 

23 IF YOU'VE GOT LOVE (Love This Town, ASCAP /MCA, 
ASCAP) HUWBM 

17 I GOT IT HONEST (Acuff-Rose, BMI /Big Bobcat, BMI/ 
Bruce Burch, SESAC) WBM 

10 I'LL NEVER FORGIVE MY HEART (Sony Tree, BMI/ 
Showbilly, BMI /Acuff-Rase, BMI) HUWBM 

36 I SEE IT NOW (Sony Tree. BMI /Sony Cross Keys, 

ASCAP /WB, ASCAP) HUWBM 
60 IT WASN'T HIS CHILD (Acuff -Rose. BMI) WBM 

14 IT WON'T BE THE SAME THIS YEAR (Benefit, BMI) 
43 KICK A LITTLE (Square West, ASCAP /Howlin' Hits, 

ASCAP) WBM 
61 LIPSTICK PROMISES (Polygram Intl, ASCAP /Veg -O- 

Music, ASCAP /Tom Collins, BMI) HL /WBM 
55 LITTLE BY LITTLE (A. H. Rollins, BMI/Texascity, BMI/ 

Maypop, BMI /Wildcountry, BMI) WBM 
16 LITTLE HOUSES (Alabama Band, ASCAP /Wildcountry, 

ASCAP /Acuff -Rose, BMI) WBM 

38 LIVIN' ON LOVE (Yee Haw, ASCAP) WBM 

13 LONG LEGGED HANNAH (FROM BUTTE, MONTANA) 

(Meat And Three, BMI /Ensign, BMI) HL 

64 LOOK AT ME NOW (Seventh Son, ASCAP /New Court, 
BMI) 

66 LOSING YOUR LOVE (Benefit, BMI/Irving, BMI/ 
Eaglewood, BMI /Almo, ASCAP /Little Nemo, ASCAP) 
WBM 

39 MAYBE SHE'S HUMAN (Irving, BMI /Colter Bay, BMI/ 
Careers -BMG, BMI /Doo Layng, BMU HUWBM 

9 MI VIDA LOCA (MY CRAZY LIFE) (Ben's Future, BMI/ 
Sony Tree, BMI /DreamCatcher, ASCAP) HUWBM 

21 MY KIND OF GIRL (Careers -BMG. BMI /Alabama Band, 
ASCAP /Wildcountry, ASCAP) WBM /HL 

11 NIGHT IS FALLIN' IN MY HEART (EMI Blackwood, BMI/ 
Linde Manor, BMI /Right Key, BMI) HL 

2 NOT A MOMENT TOO SOON (Zomba. ASCAP /Suzi Bob, 

ASCAP) WBM 

14 NOW I KNOW (Sony Tree, BMI /Dan Cook, BMI) HL 

26 OLD ENOUGH TO KNOW BETTER (Sony Tree, BMI) HL 

1 PICKUP MAN (Songwriters Ink, BMI/Texas Wedge, 
ASCAPI HL 

69 THE RED STROKES (Rio Bravo, BMI /Sanderson, ASCAP/ 
Criterion, ASCAP / Escudilla, ASCAP /Major Bob, ASCAP/ 
No Fences, ASCAP) WBM 

66 ROCKIN' LITTLE CHRISTMAS (Humble Artist, ASCAP/ 
High Steppe, ASCAP /Mighty Nice, BMI /A.Andersongs, 
BMI /Blue Water, BMI) 

41 THE SANTA CLAUS BOOGIE (Warner -Tamerlane, BMI/ 
Boy Rocking, BMI) WBM 

40 SHE'S NOT THE CHEATIN' KIND (Sony Tree, BMI/ 
Showbilly, BMU HL 

49 SHUT UP AND KISS ME (Why Walk, ASCAP) CLM 
35 SOMEWHERE IN THE VICINITY OF THE HEART (Ensign, 

ASCAP /Hidden Planet, BMI /Gouda, ASCAP / Burhu, 
ASCAP) HL 

51 SOUTHBOUND (Beginner, ASCAP) WBM 
56 STORM IN THE HEARTLAND (Pier Five, BMI /Isham 

Ryle, BMI) 

8 TAKE ME AS I AM (Little Big Town, BMI /American Made. 
BMI/All Over Town, BMI /Sony Tree. BMI) HUWBM 

72 TAKE THAT (MCA, ASCAP /Gary Burr, ASCAP /Great 
Cumberland, BMI /Diamond Struck, BMI) HUWBM 

22 TENDER WHEN I WANT TO BE (Why Walk. ASCAP) CLM 
53 THERE GOES MY HEART (Sony Tree, BMI /Raul Malo, 

BMI /Songs Of PolyGram, BMI /Seven Angels, BMU HL 

45 THIRD RATE ROMANCE (Fourth Floor, ASCAP /WB, 
ASCAP) WBM 

7 THIS IS ME (Great Cumberland, BMI /Diamond Struck, 
BMI /Nicking Bird, BMI) WON 

15 THIS TIME (Travelin' Zoo, ASCAP /Beginner, ASCAP) 

WBM 

5 TILL YOU LOVE ME (Little Big Town, BMI /American 

Made. BMI /MCA. ASCAP /Gary Burr, ASCAP) HUWBM 
58 TRUE TO HIS WORD (Farrenuff. ASCAP /Full Keel, 

ASCAP /Farren Curtis, BMI /Mike Curb. BMI /August Wind. 
BMI /Longitude. BMI /Georgian Hills, BMI) WBM 

71 TRYIN' TO GET TO NEW ORLEANS (Warner- Tamerlane, 
BMI /Boy Rocking, BMI /Chingaupin, BMI /Nubois, 
ASCAP) 

32 UNTANGLIN' MY MIND (Blackened, BMI /Irving, BMI/ 
Sony Tree, BMI /Sierra Mountain, BMI) HUWBM 

34 UPSTAIRS DOWNTOWN (Songs Of PolyGram, BMI/ 
Tokeco. BMI) HL 

42 WE CAN'T LOVE LIKE THIS ANYMORE (Alabama Band. 
ASCAP /Wildcountry, ASCAP /Warner -Tamerlane, BMI/ 
New Works, BMI) WBM 

61 WHAT THEY'RE TALKING ABOUT (Sony Cross Keys. 
ASCAP /Sony Tree, BMI/Terilee, BMI) HL 

18 WHEN LOVE FINDS YOU (Benefit, BMI /Edward Grant. 
ASCAP /Middle C, ASCAP) WBM 

30 WHEN THE THOUGHT OF YOU CATCHES UP WITH ME 

(EMI Blackwood, BMI) HL 

65 WHEREVER YOU GO (Blackened, BMI /Irving, BMI) 
70 WHITE CHRISTMAS (Irving Berlin, ASCAP) 

75 THE WORKING ELF BLUES (Large Giant, ASCAP /WB. 
ASCAP /Big Giant. BMI) 

62 WORKIN' MAN BLUES (Sony Tree, BMI) HL 

12 YOU AND ONLY YOU (Great Cumberland, BMI /Diamond 
Struck, BMI /WB, ASCAP /Might Be. ASCAP) WBM 

37 YOU CAN'T MAKE A HEART LOVE SOMEBODY (Victoria 
Kay, ASCAP /BMG, ASCAP /Little Beagle, ASCAP) 
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Bllboa 
FOR WEEK ENDING JAN. 7, 1995 

SINGLES 
COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 

BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 135 COUNTRY 

A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 

TM &TRACKS 
STATIONS ARE ELECTRONICALLY MONITORED HOURS A DAY, 7 DAYS 

r s -3 3 

N 

N< 

ZO I- 
cc 

5-&) PROD 
TITLE 

ER (SONGWRITER) LABEL & NUMBER /DISTRIBUTIANGG LABEL 3 g 3 

N 

N á 

O H 

3 Ú PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING 
ARI 

LABEL 

1 I I 12 

* * * NO, 1 * * * 
PICKUP MAN a weeks at No. 1 JOE DIFFIE 
J.SLATE,J.DIFFlE (H.PERDEW,K.K.PHILUPS) (C) (V) EPIC 77715 

39 40 42 9 MAYBE SHE'S HUMAN KATHY MATTEA 
J.LEO (K.ROBBINS,L.MARTINE,JR.) ICI (V) MERCURY 856 262 

40 42 39 20 SHE'S NOT THE CHEATIN' KIND BROOKS & DUNN 
D.000K,S.HENDRICKS IR.DUNN) (V) ARISTA 1 -2740 

2 2 4 11 
NOT A MOMENT TOO SOON TIM MCGRAW 
J.STROUD,B.GALLIMORE (W.PERRY,J.BARNHILL) CURB ALBUM CUT 4Z 57 56 4 THE SANTA CLAUS BOOGIE THE TRACTORS 

S.RIPLEY,W.RICHMOND (S.RIPLEY) (C) (DI (V) ARISTA 1 -2771 

3 4 7 11 
GOIN' THROUGH THE BIG D MARK CHESNUTT 
M.WRIGHT (R.ROGERS,I.WRIGHT, M. WRIGHT (C) (V) DECCA 54941 42 33 25 18 

WE CAN'T LOVE LIKE THIS ANYMORE ALABAMA 
G.FUNDIS,ALABAMA (J.JARRARD,W.MOBLEY) IC) (V) RCA 62897 

4 8 12 20 GONE COUNTRY ALAN JACKSON 
K.STEGALL (B.MCDILU ARISTA ALBUM CUT 43 38 37 20 KICK A LITTLE LITTLE TEXAS 

C.DINAPOLI,D.GRAU,LITTLE TEXAS (P.HOWELL,D.O'BRIEN,B.SEALS) (C) (V) WARNER BROS. 18103 

5 7 10 10 
TILL YOU LOVE ME REBA MCENTIRE 
T.BROWN,R.MCENTIRE (B.DIPIERO,G.BURR) (C) (V) MCA 54888 44 36 29 20 BABY LIKES TO ROCK IT THE TRACTORS 

S.RIPLEY,W.RICHMOND ( S.RIPLEY,W.RICHMOND) (V) ARISTA 1 -2717 

6 6 11 14 DOCTOR TIME RICK TREVINO 
S.BUCKINGHAM (S.LONGACRE,L.WILSON) (C) (V) COLUMBIA 77708 45 44 40 20 THIRD RATE ROMANCE SAMMY KERSHAW 

B.CANNON,N.WILSON (R.SMITH) (C) (VI MERCURY 858 922 

1 5 6 12 
THIS IS ME RANDY TRAVIS 
K.LEHNING (T.SHAPIRO,T.MCHUGH) (C) (V) WARNER BROS. 18062 46 ) 52 66 3 AMY'S BACK IN AUSTIN LITTLE TEXAS 

C.DINAPOLI,D.GRAU,LITTLE TEXAS (B.SEALS,S.A.DAVIS) (C) (V) WARNER BROS. 1 -8001 

8 3 2 16 
TAKE ME AS I AM FAITH HILL 
S.HENDRICKS (B.DIPIERO,K.STALEY) WARNER BROS. ALBUM CUT 

41 50 52 4 DOWN IN FLAMES BLACKHAWK 
M.BRIGHT,T.DUBOIS (M.CLARK,J.STEVENS) (V) ARISTA 1 -2769 

9 11 14 8 MI VIDA LOCA (MY CRAZY LIFE) PAM TILLIS 
P.TILLIS,S.FISHELL (P.TILLIS,J.LEARY) IV) ARISTA 1 -2759 ® 59 - 2 AS ANY FOOL CAN SEE TRACY LAWRENCE 

T.LAWRENCE,F.ANDERSON (P.NELSON,K.BEARD) (C) (V) ATLANTIC 87180 

10 

11 

12 

13 

10 

13 

15 

14 

16 

17 

19 

18 

9 

12 

13 

18 

I'LL NEVER FORGIVE MY HEART BROOKS & DUNN 
s HENDRICKS,D.000K (R.DUNN,J.DUNN,D.DILLON) (V) ARISTA 1 -2779 

NIGHT IS FALLIN' IN MY HEART DIAMOND RIO 
M. POWELL,T.DUBOIS (D.LINDE) (CI (V) ARISTA 1 -2764 

YOU AND ONLY YOU JOHN BERRY 
C.HOWARD (C.JONES,J.D.MARTIN) (V) LIBERTY 18137 

HARD LOVIN' WOMAN MARK COLLIE 
D.COOK (M.COLLIE,D.000K,J.B.JARVIS) (CI (V) MCA 54907 

49 45 41 18 
SHUT UP AND KISS ME MARY CHAPIN CARPENTER 
J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER) (CI (V) COLUMBIA 77696 

56 68 74 3 
CHRISTMAS TIME'S A COMIN' SAMMY KERSHAW 
B.CANNON,N.WILSON (T.LOGAN) (V) MERCURY 856 408 

51 51 50 6 
SOUTHBOUND SAMMY KERSHAW 
B.CANNON,N.WILSON (M.MCANALLY) (C) (V) MERCURY 856 410 

10 61 68 6 
ALL I WANT FOR CHRISTMAS IS YOU VINCE VANCE & THE VALIANTS 
J.STROUD (STONE,POWERS) WALDOXY PROMO SINGLE/CDX 

53 31 22 15 
THERE GOES MY HEART THE MAVERICKS 
D.COOK (R.MALO,KOSTAS) (C) (VI MCA 54909 14 12 5 19 

NOW I KNOW LARI WHITE 
G.FUNDIS (C.RAINS,C.GREENE,D.000K) (C) (V) RCA 62896 ® 70 73 7 

HAVE YOURSELF A MERRY LITTLE CHRISTMAS VINCE GILL 
T.BROWN (H.MARTIN,R.BLANE) MCA ALBUM CUT 

15 17 23 8 
THIS TIME SAWYER BROWN 
M.MILLER,M.MCANALLY (M.MILLER,M.MCANALLY) (C) CURB 76930 

55 53 53 7 
LITTLE BY LITTLE 
D.000K (J.HOUSE,R.BOWLES) 

JAMES HOUSE 
(V) EPIC 77757 

16 19 21 11 
LITTLE HOUSES DOUG STONE 
J.STROUD,D.STONE (M.CATES,S.EWING) (V) EPIC 77716 

56 41 33 12 
STORM IN THE HEARTLAND BILLY RAY CYRUS 
J.SCWFE,J.COTTON (B. HENDERSON,D.BURNS,C.RYLE) C) (V) MERCURY 858 260 

17 16 20 14 
I GOT IT HONEST AARON TIPPIN 
S.GIBSON (A.TIPPIN,B.BURCH,M.F.JOHNSON) (C) (V) RCA 62947 

5] 72 - 2 
CHRISTMAS TIME JOHN ANDERSON 
1.STROUD,I.ANDERSON (J.ANDERSON,L.DELMORE) BNA ALBUM CUT 

18 9 3 13 WHEN LOVE FINDS YOU VINCE GILL 
T.BROWN (V.GILL,M.OMARTIAN) (C) (V) MCA 54937 

58 55 54 5 
TRUE TO HIS WORD BOY HOWDY 
C.FARREN (J.STEELE,C.FARREN,G.HARRISON) (D) CURB 76934 

19 20 28 ó 
THE FIRST STEP TRACY BYRD 
J.CRUTCHFIELD (D.CRIDER,V.THOMPSON) (C) (V) MCA 54945 

59 RE -ENTRY 5 
HONKY TONK CHRISTMAS ALAN JACKSON 
K.STEGALL (K.WILLIAMS,Z.TURNER,B.BROCK) (VI ARISTA 12611 

20 22 26 9 
HERE I AM PATTY LOVELESS 
E.GORDY,JR. (TARATA) (C) (VI EPIC 77734 

71 72 4 
IT WASN'T HIS CHILD TRISHA YEARWOOD 
G.FUNDIS (S.EWING) (V) MCA 54940 

21 24 30 6 
MY KIND OF GIRL COLLIN RAYE 
J.HOBBS,E.SEAY,P.WORLEY (D.000HRAN,J.JARRARD,M.POWELU (C) (V) EPIC 77773 

61 47 38 15 WHAT THEY'RE TALKING ABOUT RHETT AKINS 
M.WRIGHT (L.BOONE,P.NELSON,R.AKINS) (C) (V) DECCA 54910 

22 
q 

28 34 5 
TENDER WHEN I WANT TO BE MARY CHAPIN CARPENTER 
J.JENNINGS,M.C.CARPENTER (M.C.CARPENTER) (C) (V) COLUMBIA 77780 62 

63 

® 

56 

58 

66 

55 

51 

70 

5 

4 

3 

WORKIN' MAN BLUES JED ZEPPELIN 
B.BOUTON,M.POWELL,T.DUBOIS (M.HAGGARD) (V) ARISTA 1 -2755 

I CAN BRING HER BACK KEN MELLONS 
J.CUPIT (K.MELLONS,G.SIMMONS,D.DODSON) (D) (V) EPIC 77764 

LOOK AT ME NOW BRYAN WHITE 
B.J.WALKER,JR.,K.LEHNING (B.WHITE,D.GEORGE,J.TIRRO) (C) (V) ASYLUM 64489 

23 18 15 16 IF YOU'VE GOT LOVE JOHN MICHAEL MONTGOMERY 
S.HENDRICKS (S.SESKIN,M.D. SANDERS) (C) (V) ATLANTIC 87198 

24 26 27 12 HEART TROUBLE MARTINA MCBRIDE 
P.WORLEY,E.SEAY,M.MCBRIDE (P.KENNERLEY) (C) (V) RCA 62961 

25 25 13 14 THE BIG ONE GEORGE STRAIT 
T.BROWN,G.STRAIT (G.HOUSE,D.O'DAY) (C) (VI MCA 54938 19 

01 

69 - 2 

1 

WHEREVER YOU GO CLINT BLACK 
J.STR000,C.BLACK (C.BLACK.H. NICHOLAS) (V) RCA 64267 

* **HOT SHOT DEBUT * 
ROCKIN' LITTLE CHRISTMAS CARLENE CARTER 
Ii. EPSTEIN (C.CARTER,A.ANDERSON) GIANT ALBUM CUT 

26 27 35 8 OLD ENOUGH TO KNOW BETTER WADE HAYES 
D.COOK (C.RAINS,W.HAYES) (C) (V) COLUMBIA 77739 

21 30 36 7 BETWEEN AN OLD MEMORY AND ME TRAVIS TRITT 
G.BROWN (K.STEGALL,C.CRAIG) (C) (V) WARNER BROS. 18003 

NEW 

ZS 48 - 8 ANGELS AMONG US ALABAMA 
J.LEO,LM.LEE,ALABAMA (B.HOBBS,D.GOODMAN) (CI (V) RCA 62643 

s] 60 65 5 
LIPSTICK PROMISES GEORGE DUCAS 
R. BENNETT (G.DUCAS,T.SILLERS) LIBERTY ALBUM CUT 

29 32 43 5 
BEND IT UNTIL IT BREAKS JOHN ANDERSON 
J.STROUD,J.ANDERSON (J.ANDERSON,L.DELMORE) (V) BNA 64260 

6- 63 64 6 
LOSING YOUR LOVE LARRY STEWART 
S.HENDRICKS (V.GILL,K.FLEMING,H.DEVITO) (C) (V) COLUMBIA 77753 

30 21 9 18 WHEN THE THOUGHT OF YOU CATCHES UP WITH ME DAVID BALL 
B.CHANCEY (D.BALL) (C) (V) WARNER BROS. 18081 

69 64 61 7 THE RED STROKES GARTH BROOKS 
A.REYNOLDS ( J. GARVER ,L.SANDERSON,J.YATES,G.BROOKS) LIBERTY ALBUM CUT 

31 

32 

33 

34 

29 

23 

43 

39 

24 

8 

51 

44 

16 

16 

4 

6 

IF I COULD MAKE A LIVING CLAY WALKER 
J.STROUD (K.STEGALL,R.MURRAH,A.JACKSON) (C) (V) GIANT 18068 

UNTANGLIN' MY MIND CLINT BLACK 
J.STROUD,C.BLACK (C.BLACK,M.HAGGARD) (C) (V) RCA 62933 

FOR A CHANGE NEAL MCCOY 
B.BECKETT (S.SESKIN,J.S.SHERRILU (C) (VI ATLANTIC 87176 

UPSTAIRS DOWNTOWN TOBY KEITH 
N.LARKIN,H.SHEDD (T.KEITH,C.GOGG,JR.) (C) (V) POLYDOR 851 136 

CI NEW 1 WHITE CHRISTMAS GARTH BROOKS 
A.REYNOLDS (I.BERLIN) LIBERTY ALBUM CUT 

]1 14 - 2 TRYIN' TO GET TO NEW ORLEANS THE TRACTORS 
S.RIPLEY,W.RICHMOND (S.RIPLEY,W.RICHMOND,T.DUBOIS) (V) ARISTA 1 -2784 

72 65 63 7 TAKE THAT LISA BROKOP 
J.CRUTCHFIELD (G.BURR,T.SHAPIRO) (C) PATRIOT 79072 

13 49 45 12 
LONG LEGGED HANNAH (FROM BUTTE, MONTANA) JESSE HUNTER 
B. BECKETT,B.TANKERSLEY (J.HUNTER) (V) BNA 62976 

]4 NEW 0, I IT WON'T BE THE SAME THIS YEAR VINCE GILL 
T.BROWN (V.GILU MCA ALBUM CUT 35 37 46 6 SOMEWHERE IN THE VICINITY OF THE HEART SHENANDOAH 

D.COOK (B.LABOUNTY,R.CHUDACOFF) LIBERTY ALBUM CUT 

]5 NEW I THE WORKING ELF BLUES DARON NORWOOD 
J .CARLTON (T.JOHNSON,K.FORSYTHE,J.MORAN) GIANT ALBUM CUT 36 35 31 18 I SEE IT NOW TRACY LAWRENCE 

J.STROUD (P.NELSON,L.BOONE,W.LEE) (C) (V) ATLANTIC 87199 0 Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records 
which attain 2500 detections for the first time. Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. 
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (V) Vinyl single 
availability. (X) CD maxi -single availability. © 1995, Billboard/BPI Communications. 

31 46 59 3 
YOU CAN'T MAKE A HEART LOVE SOMEBODY GEORGE STRAIT 
T.BROWN,G.STRAIT (S.CLARK,J.MACRAE) (CI (V) MCA 54964 

38 34 32 19 
LIVIN' ON LOVE ALAN JACKSON 
K.STEGALL (A.JACKSON) (C) (VI ARISTA 1 -2745 

NOT CO®NTRY RECURRENTS 
1 1 3 7 XXX'S AND 000'S (AN AMERICAN GIRL) TRISHA YEARWOOD 

G.FUNDIS,H.STINSON (A.RANDALL,M.BERG) MCA 

2 4 5 6 
THIRD ROCK FROM THE SUN 
J.SLATE,J. DIFFIE ( J .GREENEBAUM,S.WHIPPLE,T.MARTIN) 

JOE DIFFIE 
EPIC 

3 6 2 6 DOWN ON THE FARM TIM MCGRAW 
J.STROUD,B.GALLIMORE (K.K.PHILLIPS,J.LASETER) CURB 

4 2 1 4 WHO'S THAT MAN TOBY KEITH 
N.LARKIN,H.SHEDD (T.KEITH) POLYDOR 

5 3 6 3 THE CITY PUT THE COUNTRY BACK IN ME NEAL MCCOY 
B.BECKETT (M.GEIGER,W.MULLIS,M.HUFFMAN) ATLANTIC 

6 5 4 14 
BE MY BABY TONIGHT JOHN MICHAEL MONTGOMERY 
;.HENDRICKS (E.HILL,R.FAGAN) ATLANTIC 

7 7 8 4 
I TRY TO THINK ABOUT ELVIS PATTY LOVELESS 
E.GORDY,JR. (G.BURR) EPIC 

2 13 9 3 WHEN YOU WALK )N THE ROOM PAM TILLIS 
P.TILLIS,S.FISHELL (J.DESHANNON) ARISTA 

9 12 11 11 
DREAMING WITH MY EYES OPEN CLAY WALKER 
J.STROUD (T.ARATA) 

- 
- 

GIANT 

10 9 7 4 JUKEBOX JUNKIE KEN MELLONS 
J.CUPIT (J.CUPIT,J.HONEYCUTT,K.MELLONS) EPIC 

11 14 12 7 
WHAT THE COWGIRLS DO' VINCE GILL 
T.BROWN (V.GILL,R.NIELSEN) MCA 

12 10 - 2 WATERMELON CRAWL TRACY BYRD 
J.CRUTCHFIELD (B.BROCK,Z.TURNER) MCA 

13 8 10 18 WINK NEAL MCCOY 
B.BECKETT (B.DIPIERO,T.SHAPIRO) ATLANTIC 

14 15 13 13 
LOVE A LITTLE STRONGER DIAMOND RIO 
M. POWELL,T. DUBOIS (C.JONES,B.CRITTENDEN,G.SWINT) ARISTA 

15 16 15 19 
EVERY ONCE IN A WHILE BLACKHAWK 
M.BRIGHT,T.DUBOIS (H.PAUL,V.STEPHENSON,D.ROBBINS) ARISTA 

16 11 14 7 CALLIN' BATON ROUGE GARTH BROOKS 
A.REYNOLDS (D.LINDE) LIBERTY 

17 19 16 3 
MAN OF MY WORD 
J.HOBBS,E 

COLLIN RAYE 
SEAY,P.WORLEY (A.SHAMBLIN G.BURR) EPIC 

18 17 19 14 
NATIONAL WORKING WOMAN'S HOLIDAY SAMMY KERSHAW 
B.CANNON,N.WILSON (R.MURRAH,P.TERRY,J.D.HICKS) MERCURY 

19 20 18 11 WHISPER MY NAME RANDY TRAVIS 
K.LEHNING (T.BRUCE) WARNER BROS. 

- 20 18 - 35 
I SWEAR JOHN MICHAEL MONTGOMERY 
S.HENDRICKS (FJ.MYERS,G.BAKER) ATLANTIC 

HANGIN' IN TANYA TUCKER 
J.CRUTCHFIELD (S.BOGARD R.GILES) LIBERTY 21 21 20 13 

22 23 23 23 WISH I DIDN'T KNOW NOW TOBY KEITH 
N.LARKIN,H.SHEDD (T.KEITH) MERCURY 

23 - - I I SURE CAN SMELL THE RAIN BLACKHAWK 
M.BRIGHT,T.DUBOIS (J.JARRARD,W.ALDRIDGE) ARISTA 

24 22 17 22 
WALKING AWAY A WINNER KATHY MATTEA 
J.LEO (T.SHAPIRO, B.DIPIERO) MERCURY 

25 24 21 
THEY DON'T MAKE 'EM LIKE THAT ANYMORE BOY HOWDY 
C.FARREN (1.STEELE,O25 FARREN) CURB 

Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have 

dropped below he top 20. Commercial availability is not indicated on the recurrent chart. 
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Artists & Music 

1lIits 
by John Lannert 

FONOVISA, GLOBO, AND SONY To Settle: Less than 
one month after Fonovisa filed a trademark infringement 
lawsuit against Globo Records, its distributor (Sony Discos) 
and Sony's parent company (Sony Music Entertainment), 
the four companies appear on the verge of settling out of 
court. 

That's according to Fonovisa's attorney, José Zorrilla, 
who adds that Fonovisa is waiting for Sony to turn over the 
sales results of the Globo/Sony album "Bukimania-La Mú- 
sica De Marco Antonio Solís & Los Bukis." 

Zorrilla says that sales information for "Bukimania" will 
form the basis of the financial settlement with Sony. "We 
will not prosecute the complaint at this point," says Zorrilla, 
"because we've been given assurances the case will settle. 
If we are satisfied with [Sony's] accounting, then the case 
will be settled and [Sony] will agree to a stipulated injuction 
not to do this again." 

In its complaint, filed Dec. 7 at the U.S. District Court, 
Central District of California, Fonovisa alleged that Sony 
used the names Marco Antonio Solís and Los Bukis with- 
out permission of Fonovisa, who declared exclusive owner- 
ship of the two artists' names. Marco Antonio Solís & Los 
Bukis is Fonovisa's flagship act, notching two gold records 
in the U.S. `Bukumanía" was recorded by session musicians. 
The lawsuits' defendants declined comment. 

POLYGRAM TOPS IN BRAZIL: According to the latest 

figures obtained from the Associaçáo Brasileira Dos Produ- 
tores De Discos (ABPD), PolyGram Brazil led all labels in 
market share in November, with 22.99%. Second -place fm- 
isher Sony (18.23 %) was followed by BMG (17.4 %), EMI 
(14.61 %), Warner (11.23%), and TV Globo's record division 
SIGLA (1028 %). 

PolyGram also topped all labels in market share in the 
January -November period. PolyGram's 19.23% bested the 
17.96% posted by Warner, PolyGram's recent neck -and- 
neck competitor. Close behind Warner were Sony (17.82%), 
BMG (15.75 %), EMI (13.16 %), and SIGLA (10.44 %). 

NEW YEAR'S WISH: Speaking of market share, wouldn't 
it be fantastic (not to mention incredibly useful) if the U.S. 
Latino labels would divulge their companies' sales statis- 
tics? Let's hope the RIAA's nascent Latin committee will 
resolve that issue. As it stands now, the U.S. Latino market 
is one of the very few Spanish -language territories not pro- 
viding sales and market share data. 

CAIFANES KICKS IT IN D.F.: A muddy sound system 
marred the triumphant return of BMG's star rockers Cai- 
fanes to the Mexico City, D.F., but the raucous crowd of 
more than 22,000 did not seem to mind. 

The hard -rock darlings of Mexico's upper classes, Cai- 
fanes thundered through a three -hour show at the cavernous 
Palacio De Los Deportes Dec. 8, but often they were peril- 
ously close to being drowned out by the roar of their fans. 

The band ran through most of the material from its latest 
album, "El Nervio Del Volcán, drawing noisy cheers from 
the audience, who actually succeeded in suffocating the 
opening strains of the band's classic "La Célula Que 
Explota." 

Caifanes often has included Mexican Indian themes and 
images in its music, and the Mexico City show was no excep- 
tion. Video of the group in action was spliced with footage 

(Continued on next page) 
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List $16.98 

Tracks: Feelings 
Way - La Vie En 

Story - Ne Quiette 
The Rainbow 

- 

- When A 

* 60 Plus Minutes 
* Coming in February 

Romance" Valentine's 

National UNIVISION 

¡; 

20 Greatest Hits Includes the hit "Mirándote" 
CD, $10.98 CAS Sel. #3139 Sug. List $13.98 CD, & $8.98 CAS Sel. #3154 

- Rhapsody in Blue - Fur Elise - My Tracks: Mirándote (Looking at You) - Mi Fórmula 
Rose - Ballad Pour Adeline - Love Amor (My Love Formula) - Más Allá de La Piel 

Pas - II Mondo - Volare - Over (Beyond the Skin) - La Que Me Quita y No Me Da 
- Oceano - People - Coracoao (The One Who Takes Away and Won't Give) - ¿Qua 

Chariots of Fire - Begin The Beguine Somos Tú y Yo? (What Are We, You And Me ?) - 

Man Loves A Woman - La Mer Dudes De Mí (Don't Doubt Me)and more... 

- Extended Play CD & Cas. * Frankie's first studio recording in 2 years. 

1995... The "Prince of * "Mirándote ", produced in Puerto Rico... is 
Day TV campaign. sensational! Features Frankie's soulful vocals. 

TV campaigns - December 26, 1994 to January 27, 1995 
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CDS, TAPES & MUSICAL VIDEOS 
N. 140 NW 22 Avenue, Miami, Florida 33125 Tel (305) 541 -6686 Fax (305) 642 -2785 

TODO EN MUSICA - EVERYTHING YOU NEED IN MUSIC - FULLY COMPUTERIZED 
Major Credit Cards Accepted 

FOR WEEK ENDING JANUARY 7, 1995 

THE Bi 
Compiled from a national 

(board Latin 5O''SOUndSCan 
sample of retail store and rack sales reports collected, compiled, and provided by """I 

xi- wN 
5 3 3 ó ARTIST LABEL & NUMBER'DISTRIBUTING LABEL TITLE 

CI 1 18 

* * * GREATEST GAINER /NO. 1 * * * 
LUIS MIGUEL WEA LATINA 97234 17 weeks at No. 1 SEGUNDO ROMANCE 

0 2 79 GLORIA ESTEFANA EPIC 53807 /SONY MI TIERRA 

O3 3 34 CARLOS VIVES POLYGRAM LATINO 518 884 ® CLASICOS DE LA PROVINCIA 

4 4 40 SELENA EMI LATIN 28803 VA AMOR PROHIBIDO 

O5 59 GIPSY KINGS ELEKTRA MUSICIAN 61599 /ELEKTRA LOVE & LIBERTE 

© 7 28 RAUL DI BLASIO ARIOLA 20238/BMG IM PIANO DE AMERICA 2 

O 10 79 GIPSY KINGS ELEKTRA 60845 GIPSY KINGS 

8 9 4 EMILIO EMI LATIN 29116 SOUNDLIFE 

9 6 15 PLACIDO DOMINGO ANGEL 55263 /EMI LATIN DE MI ALMA LATINA 

10 11 10 OLGA TANON WEA LATINA 97881 SIENTE EL AMOR 

CI 14 79 LUIS MIGUEL WEA LATINA 75805 ROMANCE 

12 8 4 VARIOUS ARTISTS WALT DISNEY 67626 NAVIDAD EN LAS AMERICAS 

13 15 13 INDIA SOHO LATINO81373 /SONY DICEN QUE SOY 

14 12 79 MANA WEA LATINA 90818 DONDE JUGARAN LOS NINOS 

15 19 79 LINDA RONSTADT ELEKTRA 60765 CANCIONES DE MI PADRE 

16 13 8 JERRY RIVERA SONY 81426 LO NUEVO Y LO MEJOR 

11 16 15 LA DIFERENZIA ARISTA -TEXAS 18786/BMG LA DIFERENZIA 

18 17 26 JUAN GABRIEL ARIOLA 21898/8MG GRACIAS POR ESPERAR 

19 20 23 JUAN LUIS GUERRA 440 KAREN 21110/BMG FOGARATE 

20 18 7 BANDA MACHOS FONOVISA 6022 GRACIAS MUJER 

CI 47 2 MANA WEA LATINA 98722 EN VIVO 

22 25 26 JON SECADA SBK 29683 /EMI LATIN SI TE VAS 

23 28 16 ANA GABRIEL SONY 81401 AYER Y HOY 

24 29 79 GIPSY KINGS ELEKTRA 60892 MOSAIQUE 

25 27 11 VARIOUS ARTISTS MAX 81325/SONY SALSA MIX 

26 23 79 SOUNDTRACK ELEKTRA 961240 THE MAMBO KINGS 

27 30 79 GIPSY KINGS ELEKTRA 61390 LIVE! 

28 31 3 LUIS MIGUEL EMI LATIN 31642 ROMANTICO DESDE SIEMPRE 

29 26 11 CHAYANNE SONY 81366 INFLUENCIAS 

30 21 32 LOS TIGRES DEL NORTE FONOVISA 6017 LOS DOS PLEBES 

31 22 79 JULIO IGLESIAS A' SONY 38640 JULIO 

32 24 5 GILBERTO SANTA ROSA SONY 81462 DE CARA AL VIENTO 

33 34 23 VICENTE FERNANDEZ SONY 81321 RECORDANDO A LOS PANCHOS 

34 33 7 FAMA SONY 81546 ENAMORATE 

35 36 5 VARIOUS ARTISTS MAX 81430 MERENGUE MIX 

36 37 17 CRISTIAN MELODY 0503 / FONOVISA CAMINO DEL ALMA 

31 40 68 GIPSY KINGS ELEKTRA 61179 ESTE MUNDO 

38 32 3 LA TROPA F MANNY 13049/WEA LATINA HERMANOS HASTA EL FIN 

39 43 7 LUIS ENRIQUE SONY 81360 LUIS ENRIQUE 

40 38 10 JAIME Y LOS CHAMACOS FREDDIE, COMO TE LLAMAS PALOMA? 

41 39 38 LA MAFIA SONY 81215 VIDA 

42 RE -ENTRY GIPSY KINGS ELEKTRA 61019 ALLEGRIA 

43 RE -ENTRY LINDA RONSTADT ELEKTRA 61239 MAS CANCIONES 

44 35 ( 4 MAZZ EMI LATIN 30272 REGALO DE NAVIDAD 

45 RE -ENTRY VARIOUS ARTISTS RODVEN 3132 PURA SALSA VOL. 2 

46 45 4 VARIOUS ARTISTS EMI LATIN 30719 MEREN HITS '94 

41 NEW 
* * * HOT SHOT DEBUT * * * 

POPE JOHN PAUL II MAX LM 200ISONY m EL ROSARIO DEL PAPA 

48 50 ( 8 SELENA EMI LATIN 30907 12 SUPER EXITOS 

49 RE -ENTRY JULIO IGLESIAS SONY 84304 HEY! 

50 RE -ENTRY JUAN LUIS GUERRA 440 KAREN 109 /BMG BACHATA ROSA 

POP TROPICAL /SALSA 

1 GLORIA ESTEFAN EPIC/SONY 

MI TIERRA 
2 OLGA TANON WEA LATINA 

SIENTE EL AMOR 
3 INDIA SOHO LATINO/SONY 

DICEN QUE SOY 
4 JERRY RIVERA SONY 

LO NUEVO Y LO MEJOR 
5 JUAN LUIS GUERRA 440 

KAREN/BMG FOGARATE 
6 VARIOUS ARTISTS 

MAX/SONY SALSA MIX 
7 SOUNDTRACK ELEKTRA 

THE MAMBO KINGS 
8 GILBERTO SANTA ROSA 

SONY DE CARA AL VIENTO 
9 VARIOUS ARTISTS 

MAX/SONY MERENGUE MIX 
10 LUIS ENRIQUE SONY 

LUIS ENRIQUE 
11 VARIOUS ARTISTS RODVEN 

PURA SALSA VOL. 2 
12 VARIOUS ARTISTS EMI LATIN 

MEREN HITS '94 
13 JUAN LUIS GUERRA 440 

KAREN /BMG BACHATA ROSA 
14 CELIA CRUZ RMM/SONY 

IRREPETIBLE 
15 VARIOUS ARTISTS SONY 

SALSA MAGIC 

REGIONAL MEXICAN 

1 SELENA EMI LATIN 
AMOR PROHIBIDO 

2 EMILIO EMI LATIN 
SOUNDLIFE 

3 LINDA RONSTADT ELEKTRA 
CANCIONES DE MI PADRE 

4 LA DIFERENZIA ARISTA - 
TEXAS/BMG LA DIFERENZIA 

5 BANDA MACHOS FONOVISA 
GRACIAS MUJER 

6 ANA GABRIEL SONY 

AYER Y HOY 
7 LOS TIGRES DEL NORTE 

FONOVISA LOS DOS PLEBES 
8 VICENTE FERNANDEZ SONY 

RECORDANDO A LOS PAN - 
CROS 

9 FAMA SONY ENAMORATE 
10 LA TROPA F MANNY/WEA LATINA 

HERMANOS HASTA EL FIN 
11 JAIME Y LOS CHAMACOS FRI ) 

DE COMO TE LLAMAS PALOMA? 
12 LINDA RONSTADT ELEKTFA 

MAS CANCIONES 
13 SELENA EMI LATIN 

12 SUPER EXITOS 
14 JAY PEREZ SONY 

STEEL RAIN 
15 LOS TEMERARIOS AFG SGIIAA 

TU ULTIMA CANCION 

1 LUIS MIGUEL WEA LATINA 
SEGUNDO ROMANCE 

2 CARLOS VIVES POLYGRAM 
LATINO CLASICOS DE LA 
PROVINCIA 

3 GIPSY KINGS ELEKTRA MUSI- 

CIAN/ELEKTRA LOVE & LIBERTE 
4 RAUL DI BLASIO ARIOLNBMG 

PIANO DE AMERICA 2 
5 GIPSY KINGS ELEKTRA 

GIPSY KINGS 
6 PLACIDO DOMINGO ANGEUEMI 

LATIN DE MI ALMA LATINA 
7 LUIS MIGUEL WEA LATINA 

ROMANCE 
8 VARIOUS ARTISTS WALT DISNEY 

NAVIDAD EN LAS AMERICAS 
9 MANA WEA LATINA 

DONDE JUGARAN LOS 
NINOS 

10 JUAN GABRIEL ARIOLA/BMG 
GRACIAS POR ESPERAR 

11 MANA WEA LATINA EN VIVO 
12 JON SECADA SBK/EMI LATIN 

SI TE VAS 
13 GIPSY KINGS ELEKTRA 

MOSAIQUE 
14 GIPSY KINGS ELEKTRA LIVE 
15 LUIS MIGUEL EMI LATIN 

ROMANTICO DESDE SIEMPRE 

Q Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certifi- 
cation for sales of 500,000 units. RIAA certification for sales of 1 million units. Greatest Gainer shows 
chart's largest unit increase. if indicates past or present Heatseeker title. O 1995, Billboard7BP1 
Communications and SoundScan, Inc. 
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of Indian villages and archaeological ru- 
ins. Midway in the concert, lead singer 
Saul Hernandez paused to reflect on 
the dramatic changes that had taken 
place in Mexico in the past year. He ex- 
horted the adoring crowd to recognize 
the rights and culture of Mexico's most 

oppressed class. 
With their Mexico City show, Her- 

nández and bandmates Alejandro Mar - 
covich (guitar) and Alfonso André 
(drums) - who were backed during the 
concert by a saxophonist, keyboardist, 
and percussionist - concluded a six- 
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month trek that has taken them 
through most of Mexico, Spain, Colom- 
bia, Panama, and Canada, as well as 
various hot spots of Mexican rock in the 
U.S. such as El Paso, Texas, and Los 
Angeles. 

The tour also included a stop in 
Miami, where the band taped an 
"Unplugged" session for MTV Latino. 
After its Mexico City performance, 
group members accepted three plati- 
num records for "El Nervio." Platinum 
in Mexico is 250,000 units sold. OCESA 
Presents promoted the show. 

'94 CHART LEFTOVERS: Sony 
chanteuse Ana Gabriel pulled an unu- 
sual chart feat Feb. 26 when the Mexi- 
can superstar reigned over both the 

Arturo Makes The Grade. GRP 
Records' ace trumpeter Arturo 
Sandoval, left, is pictured with NARAS 
executive director Jim Berk at the Nov. 
7 USC /Notre Dame football game, 
where Berk presented Sandoval with 
the inaugural NARAS Foundation 
Award, given for "excellence in music 
education." Sandoval performed 
before a sold -out crowd during halftime 
festivities at the Los Angeles Coliseum. 

Hot Latin Tracks and Boxscore list- 
ings. That week, Gabriel's ballad 
"Luna" ruled the Hot Latin Tracks 
chart for the second straight week, 
while her Feb. 12 -13 shows at Radio 
City Music Hall in New York grossed 
$525,780, the highest box -office tally of 
the week. Boxscore figures were tallied 
by Amusement Business ... And speak- 
ing of box office figs, Amusement Busi- 
ness reports that Mexico City's Her - 
manos Rodriguez Autodromo was home 
to the second -most profitable stop of 
Pink Floyd's 1994 tour. The band's 
April 9 -10 gigs at the auto speedway, 
promoted by Concert Productions In- 
ternational USA and OCESA Presents 
Inc., generated $5,234,862 ... Gloria 
Estefan's "Mi Tierra" stayed atop the 
Billboard Latin 50 for 49 weeks in a 
row, until the album was knocked out of 
first place June 11 by Selena's "Amor 
Prohibido." "Mi Tierra" went on to log 
59 weeks at No. 1 before being dis- 
lodged again Sept. 17 by the only other 
disc to top the Billboard Latin 50: "Se- 
gundo Romance." Luis Miguel's smash 
has since remained at No. 1 on the 
chart for 15 weeks. Coincidentally, 
Estefan and Selena became first -time 
Grammy winners in 1994 ... One last 
chart fact: "Nunca Voy A Olvidarte" 
reached the top 10 twice in 1994, ini- 
tially as a ballad chart -topper by Mel - 
ody/Fonovisa heartthrob Cristian and 
then later as a No. 10 salsa entry by 
Soho Latino /Sony diva India. 

Assistance in preparing this column 
was provided by Sam Quiñones in 
Mexico City. 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE. 117 LATIN MUSIC STATIONS ARE 

ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK 

ARTIST TITLE 
LABEUDISTRIBUTING LABEL 

* * * No. 1 * ** 
1 1 1 

9 SELENA NO ME QUEDA MAS 
EMI LATIN 4 weeks at No. 1 

1 2 2 11 
LA MAFIA ME DUELE ESTAR SOLO 
SONY 

LUIS MIGUEL LA MEDIA VUELTA 
3 3 3 10 WEA LATINA 

FITO OLIVARES EL COLESTEROL ® 5 4 4 FONOVISA 

5 4 5 4 
LIBERACION VUELVE MI AMOR 
FONOVI$A 

LOS MIER TE AMO 
6 7 á 1 FONOVISA 

7 8 9 7 LUCERO SIEMPRE CONTIGO 
MELODY / FONOVISA 

CRISTIAN CON TU AMOR 
9 6 11 5 MELODY /FONOVISA 

9 9 6 7 
PEDRO FERNANDEZ MI FORMA DE SENTIR 
POLYGRAM 

FAMA QUIERO VOLVERTE A VER l0 l0 10 8 s r,Y 

LOS REHENES NI EL PRIMERO NI EL ULTIMO 
11 ! 1 % 11 

FONOVISA 

EZEQUIEL PENA VEN Y VEN 
12 13 6 5 FONOVISA 

* * * AIRPOWER * * * 
1 18 37 3 

LOS BUKIS NAVIDAD SIN TI 
FONOVISA 

14 16 19 4 INDUSTRIA DEL AMOR NO TE IMAGINAS 
UNICO/FONOVISA 

* * * AIRPOWER * * * 
15 15 

23 36 5 
LOS TEMERARIOS QUE POCA SUERTE 
AFG SIGMA 

16 15 20 3 
INDIA ESE HOMBRE 
SOHO LATINO /SONY 

11 12 13 11 
SPARX TE AMO, TE AMO, TE AMO 
FONOVISA 

18 14 12 8 VICENTE FERNANDEZ NO, NO Y NO 
SONY 

19 17 14 9 LUIS ENRIQUE ASI ES LA VIDA 
SONY 

20 22 Ti 4 
BANDA ARKANGEL R -15 LA QUE ME HACE LLORAR 
LUNA/FONOVISA NNFONOVISA 

O 21BANDA 
38 40 3 

MACHOS LAS HABAS 
FONOVISA 

BANDA BLANCA SWING LATINO 22 30 26 8 FONOVISA 

23 
O 20. 17 6 

LA DIFERENZIA LINDA CHAPARRITA 
ARISTA- TEXAS/BMG 

14 19 22 11 
GRUPO MOJADO PARA QUE 
FONOVISA 

25 25 38 5 
JORGE LLUIS CABRERA MUSICA ROMANTICA 

26 O NEW 1 
LOS TIGRES DEL NORTE NAVIDAD DE LOS POBRES 
FONOVISA 

21 26 28 6 LOS FANTASMAS DEL CARIBE MI PEQUENO AMOR 
RODVEN 

28 32 - 10 
FANDANGO USA TE AMARE UN MILLON DE VECES 
FREDO. 

EZEQUIEL PENA PREFIERO PARTIR 29 24 31 3 FONOVISA 

30 RE -ENTRY 2 
LOS INVASORES DE NUEVO LEON 
FONOVISA 

PENSANDO EN TI 

31 28 33 4 
CHARLIE MASSO TE ME VAS 
SONY 

32 O 
39 24 5 

OLGA TANON 
WEA LATINA 

ES MENTIROSO 

JUAN GABRIEL LENTAMENTE 33 21 15 11 
ARIOLA/BMG 

34 27 32 3 
MANDINGO SEGUIRE TU HUELLA 
FONOVISA 

35 35 - 5 STEPHANIE 
LYNN & HIGH ENERGY OJOS PARA TI 

EmI LATIN 

36 LOS TIRANOS DEL NORTE TRAGOS AMARGOS 37 35 10 FONOVISA 

31 RE -ENTRY 2 LOS TIGRES DEL NORTE 
FONOVISA 

ENTRE EL AMOR Y YO 

38 33 25 22 
BANDA Z LA NINA FRESA 
FONOVISA 

39 34 30 7 LOS REYES LOCOS EL LLORON 
DISH ® RE -ENTRY 2 GILBERTO SANTA ROSA 
SONY 

TE PROPONGO 

POP TROPICAL /SALSA REGIONAL MEXICAN 

35 STATIONS 21 STATIONS 69 STATIONS 

1 LUIS MIGUEL WEA LATINA 1 INDIA SOHO LATINO /SONY 1 LA MAFIA SONY 
LA MEDIA VUELTA ESE HOMBRE ME DUELE ESTAR SOLO 

2 LUCERO MELODY /FONOVISA 2 LUIS ENRIQUE SONY 2 SELENA EMI LATIN 
SIEMPRE CONTIGO ASI ES LA VIDA NO ME QUEDA MAS 

3 CHARLIE MASSO SONY 3 GILBERTO SANTA ROSA 3 FITO OLIVARES FONOVISA 
TE ME VAS SONY TE PROPONGO EL COLESTEROL 

4 CRISTIAN MELODY /FONOVISA 4 OLGA TANON wEA LATINA 4 LIBERACION FONOVISA 

CON TU AMOR ES MENTIROSO VUELVE MI AMOR 
5 LAURA PAUSINI WEA LATINA 5 MANNY MANUEL MERENGA. 5 LOS MIER FONOVISA 

SE FUE ZO /SONY PERO QUE... TE AMO 
6 EDNITA NAZARIO EMI LATIN 6 TONY VEGA RMM /SONY 6 EZEQUIEL PENA FONOVISA 

QUIERO QUE ME HAGAS... ESTOY EN EL PROCESO... VEN Y VEN 
7 JUAN LUIS GUERRA 440 7 ALEX D'CASTRO RODVEN 7 FAMA SONY 

KAREN /BMG EL BESO DE... SUENO DESPIERTO QUIERO VOLVERTE A VER 
8 LUIS ENRIQUE SONY 8 JERRY RIVERA SONY 8 LOS REHENES FONOVISA 

ASI ES LA VIDA ME ESTOY... NI EL PRIMERO NI EL... 
9 JUAN GABRIEL ARIOLNBMG 9 LOS SABROSOS DEL 9 LOS TEMERARIOS AFG 

LENTAMENTE MERENGUE M.P. QUE SIGMA QUE POCA SUERTE 
10 ARIZTIA SDI /SONY 10 LALO RODRIGUEZ EMI LATIN 10 INDUSTRIA DEL AMOR 

PALABRAS DE HOMBRE AUNQUE LO DUDES UNICO / FONOVISA NO TE... 
11 INDIA SOHO LATINO/SONY 11 FRANKIE RUIZ RODVEN 11 SPAR% FONOVISA 

ESE HOMBRE MIRANDOTE TE AMO, TE AMO, TE AMO 
12 OLGA TANON WEA LATINA 12 CANA BRAVA PLATANO 12 BANDA ARKANGEL R -15 

ES MENTIROSO CUMANDE LUNA/FONOVISA LA QUE... 
13 SELENA EMI LATIN 13 LAURA PAUSINI WEA LATINA 13 LUIS MIGUEL wEA LATINA 

NO ME QUEDA MAS SE FUE LA MEDIA VUELTA 
14 PEDRO FERNANDEZ POLY- 14 JOHNNY VENTURA 14 VICENTE FERNANDEZ SONY 

GRAM LATINO MI FORMA... SDI /GLOBO /SONY NO... NO, NO Y NO 
15 CHAYANNE SONY 15 EDGAR JOEL RODVEN 15 LA DIFERENZIA ARISTA - 

QUERIDA ME ATRAPA LA NOCHE TEXAS/BMG LINDA... 
Q Records showing an increase in detections over the previous week, regardless of chan movement. A record which has been on the Chan 
for more than 20 weeks will not receive a bullet. even d it registers an increase in detections. Aupower awarded to those records which attain 
600 detections for me first lime. If two records are tied in number of playyss the record being played on mom stations is placed first. Records 
below the lop 20 are removed from the chart after 26 weeks. T 1995 Billboard/BPI Communications, Inc. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 2 17 

* * NO. 1 * * 
AMY GRANT 
MYRRH 6974/WORD 3 weeks at No. 1 HOUSE OF LOVE 

2 1 23 STEVEN CURTIS CHAPMAN SPARROW 1408 ® HEAVEN IN THE REAL WORLD 

3 3 7 SANDI PATTI WORD 9443 ME FIND IT ON THE WINGS 

4 4 11 4 HIM BENSON 4046 THE RIDE 

5 5 109 DC TALK FOREFRONT 3002 /STARSONG FREE AT LAST 

6 8 21 NEWSBOYS STARSONG8814 GOING PUBLIC 

7 7 33 AMY GRANT MYRRH 6962/WORD HOME FOR CHRISTMAS 

8 6 15 ASHTON /BECKER/DENTE SPARROW 1389 ALONG THE ROAD 

9 9 5 MICHAEL CARD SPARROW 1421 POIEMA 

to 14 5 STEVE GREEN SPARROW 1412 PEOPLE NEED THE LORD 

11 13 63 CARMAN SPARROW 1387IÁ1 THE STANDARD 

12 12 5 4 HIM BENSON 2187 SEASON OF LOVE 

13 10 7 WAYNE WATSON WORD 4242 ONE CHRISTMAS EVE 

14 n 63 MICHAEL W. SMITH REUNION 0086/WORD FIRST DECADE 1983 -1993 

15 20 5 KIDS CLASSICS BENSON 4054 CHRISTMAS CAROLS 

16 15 13 BEBE & CECE WINANS SPARROW 1417 RELATIONSHIPS 

17 17 51 TWILA PARIS STARSONG 8805 BEYOND A DREAM 

18 16 11 CARMAN EVERLAND 9475/WORD YO KIDS 2 

19 27 5 KIDS CLASSICS BENSON 4058 CHRISTMAS FAVORITES 

20 18 3 AMY GRANT MYRRH 6962/WORD HOME FOR CHRISTMAS 

21 21 19 BRYAN DUNCAN MYRRH 6973/WORD SLOW REVIVAL 

22 30 3 ACAPPELLA WORD 9612 HYMNS FOR ALL THE WORLD 

23 25 37 AUDIO ADRENALINE FOREFRONT 3012 / STARSONG DON'T CENSOR ME 

24 28 5 OUT OF EDEN GOTEE 3818 /MYRRH LOVIN' THE DAY 

25 RE -ENTRY MICHAEL CARD SPARROW 1296* THE PROMISE 

26 NEW KATHY MATTEA MERCURY /LIGHT 5123 /MERCURY GOOD NEWS 

27 33 43 MICHAEL CARD SPARROW 1435 JOY IN THE JOURNEY 

28 19 7 VARIOUS ARTISTS STARSONG 1018 CELEBRATE THE GIFT 

29 RE -ENTRY CARMAN SPARROW 1339 ABSOLUTE BEST 

30 23 7 VARIOUS ARTISTS BRENTWOOD 5342 AMERICA'S 25 FAVORITE HYMNS 

31 26 47 POINT OF GRACE WORD 26014 POINT OF GRACE 

32 22 21 VARIOUS ARTISTS SPARROW 1404 NEW YOUNG MESSIAH 

33 34 137 

LT 

MOMENTS HEART 

34 31 25 JOT EBAND TAKE6 W WARNER R A JOIN ALLIANCE 

35 24 103 NEWSBOYS STARSONG 8251 NOT ASHAMED 

36 35 13 MARK LOWRY WORD 9441 MOUTH IN MOTION 

37 32 11 SIERRA STARSONG 1003 SIERRA 

38 38 33 CLAY CROSSE REUNION 9728/WORD MY PLACE IS WITH YOU 

39 36 39 OUT OF THE GREY SPARROW 1405 DIAMOND DAYS 

40 29 9 GUARDIAN PAKADERM 83186 /MYRRH SWING SWANG SWUNG 

Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units; RIAA cer- 
tification for sales of 1 million units with each additional million indicated by a numeral following the 
symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available. ® indicates past 
or present Heatseeker title.© 1995, Billboard /BPI Communications. 
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by Deborah Evans Price 

LARNELLE'S SILVER ANNIVERSARY: Welcome to 
1995! As we watch the old year fade away and usher in the 
new one, it's usually a time of reflection for most people - 
a time to look back on one's accomplishments and plan for 
the future. Benson Music Group's Lamelle Harris cele- 
brated his 25th year in Christian music in 1994, and though 
he has a lot to be proud of, that's not Harris' style. He's 
modest when asked about the accolades bestowed during 
his career, and instead chooses to focus on what he looks 
forward to in the future. 

First on the agenda is recuperating from a hip replace- 
ment he had done just before Christmas. Harris says the 
operation was planned. It wasn't due to a recent injury, but 
had been coming on for a long time. Talking from his hos- 
pital bed in Kentucky, Harris sounded cheerful and well, 
not at all like someone who had undergone major surgery. 

The operation caused Harris to miss participating in the 
Young Messiah tour in December (the first Y.M. tour he 
has ever missed), but plans call for him to resume working 
in a couple of months. In addition to his next studio album, 
there is talk of Benson releasing a package commemorat- 
ing Harris' silver anniversary. With the wealth of material 
the label can draw from, it's sure to be a wonderful collec- 
tion. 

Harris began his career as a drummer for the Spurlows, 
and says that early performances were nerve - wracking. "I 
thought, `What in the world are you doing ?' I was scared 

to death, and wanted to go home," he says of his first con- 
cert. He grew much more comfortable with an audience, 
and embarked on a solo career that has since garnered five 
Grammys and 10 Doves. He has traveled the world, and 
cites his trips abroad among his most rewarding experi- 
ences. Last year, Benson released Harris' 16th album, 
"Beyond All The Limits," an incredible project that makes 
it obvious why he has enjoyed such longevity and world- 
wide appeal. 

When asked to share a few thoughts on the industry 
from the perspective of his 25 years, Harris says, "The big- 
gest change I've seen is the want and the seeing of the 
need to reach out across musical lines with the music and 
the message of Christ. I think for awhile we were enter- 
taining ourselves. And there's nothing wrong with that. We 
need to encourage each other, but over the years I've re- 
ally seen an effort to reach out with the truth. There are 
certain ways we can write and say things that anyone will 
listen to ... We have reached out across the board in every 
kind of musical style imaginable to reach people with the 
truth. The message has been here a long time. I'm just 
thankful for people who are continually searching and 
working to find effective ways of expression." 

ALSO ON THE MEND: Another Benson artist is also 
recuperating. On Dec. 18, Al Denson's plane was making 
a final landing approach to San Antonio International Air- 
port when it crashed. Denson was listed in stable condition 
at press time; one pilot was critically injured, but the other 
pilot sustained only minor injuries and was able to go for 
help. According to Benson Music Group, Denson will re- 
quire facial reconstructive surgery. 

After seeing the wreckage, Denson's wife, Trade, said, 
"It's only by the grace of God that anyone survived." The 
FAA investigation had yet to be completed, but speculation 
is that the crash resulted from engine failure. 
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by Lisa Collins 

PRINCELY PURSUITS: John P. Kee has a great deal 
to be excited about these days. He says his new deal with 
Jive -Zomba is shaping up nicely. In November, he received 
a Stellar Award in the male vocalist category for his recent 
solo effort, "Colorblind." And this month marks the release 
of "Show Up," his latest recording with his New Life Com- 
munity Choir, which already is being touted as his best 
work yet. 

"I'm very excited," Kee says. "With this album, I went 
back a little bit and did a lot of traditional stuff. There's 
even a song on the album that renders an altar call." But 
another tune hits home most for the artist who's been 
dubbed "the prince of gospel." Ironically, the song deals 
with survival -the mode in which Kee says he finds him- 
self, some 12 years after debuting on the gospel scene. 

"There's a point in your career where you really do have 
to keep your eye on God, and not what's around you," he 
says. `There are so many pitfalls ... so many people who 
aren't about what they say they are. I've been through a 
lot of that, so I've kind of adopted the tune 'I Will Survive' 
[not related to the '70s disco hit] as my personal theme 
song." And while every song on the album is dedicated to 
somebody, he says his song goes out to his enemies. "It's 
my way of telling them they're not going to pull me down," 
he says. 

For a time, though, industry insiders said that Kee was 
his own biggest enemy. His triple- threat approach -aside 

from recording solo, Kee also records with the New Life 
Community Choir and his Victory In Praise Seminar 
Mass Choir -has left Kee flooding the market with al- 
bums that often have competed with each other. 

"I've heard that," he says. "But I want to point out that 
sales of the albums didn't decline. I think, instead, that 
there are just some political things going on in gospel. But 
my philosophy is `if it's not broke, don't fix it.' Besides, the 
kids are pleased. They're still coming to the concerts and 
surrendering to God. That's more important to me than im- 
pressing other artists." 

"What we [the New Life Community Choir] do is bigger 
than me. Ours is a message of deliverance. I think for 
many, it got old for a minute -you know, the novelty of the 
kids in the choir being off the streets. That almost became 
passé. But it's still what we're about-kids coming off the 
streets and turning to God." 

That aim is one of the reasons why Kee is so enthused 
about his latest release. " `Show Up' has so many strong 
messages for young people," he says. "I'm just hoping it 
leads to deliverance." 

The title track is dedicated to Gospel Music Workshop 
chair Al Hobbs. "I was at a concert in San Francisco, and 
Al Hobbs -who was addressing the crowd -said, 'Turn to 
your neighbor and tell them that God will show up in 
time.' " 

BRIEFLY: In association with Ocean Records, contempo- 
rary gospel pioneer Gentry McCreary has launched a new 
label, "Gentry McCreary Presents." Its first offering is the 
recording debut of former Thomas Whitfield protégé 
James Brown. His solo effort "Oh Give Thanks: A Celebra- 
tion To Thomas Whitfield" was released last month ... And 
Benson branches out into gospel rap with "Rev Run Rec- 
ords," born out of a production pact with Run of the 
groundbreaking rap unit Run -D.M.C. 

every thing 
there is a sea- 

son, and a time 
to every purpose 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 17 

* * NO. 1 * * 
HELEN BAYLOR 
WORD66443 /EPIC 11 weeks at No. 1 THE LIVE EXPERIENCE 

2 2 21 THE WILLIAMS BROTHERS BLACKBERRY 1606 /MALACO IN THIS PLACE 

3 3 81 MISSISSIPPI MASS CHOIR MALACO 6013 IT REMAINS TO BE SEEN 

4 4 29 
HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 
BENSON 4006/CGI LIVE IN ATLANTA AT MOREHOUSE COLLEGE 

5 5 77 
KIRK FRANKLIN AND THE FAMILY 
GOSPO- CENTRIC 2119 /SPARROW KIRK FRANKLIN AND THE FAMILY 

6 9 7 TRAMAINE HAWKINS COLUMBIA 57876 A HIGHER PLACE 

7 7 33 GMWA WOMEN OF WORSHIP ALEHO INT'L MUSIC 3006lYSCOT ITS OUR TIME 

8 6 23 
DOROTHY NORWOOD 
MALACO 4467 "LIVE" WITH THE GEORGIA MASS CHOIR 

9 8 9 ALBERTINA WALKER 
BENSON 1130 SONGS OF THE CHURCH -LIVE IN MEMPHIS 

to 15 33 VARIOUS ARTISTS BLACKBERRY 1605/MALACO SONGS MAMA USED TO SING 

11 13 13 STEPHANIE MILLS GOSPO -CENTRIC 72123/SPARROW PERSONAL INSPIRATIONS 

12 11 23 WANDA NERO BUTLER SOUND OF GOSPEL 205 CHIKE ANYABWILLE 

13 17 11 DOTTIE PEOPLES ATLANTA INT'L 10200 ON TIME GOD 

14 12 17 VICKI WINANS INTERSOUND 9127 VICKI WINANS 

15 10 9 JENNIFER HOLLIDAY INTERSOUND 9113 ON & ON 

16 19 21 WILMINGTON CHESTER MASS CHOIR 
ATLANTA INT'L 10199 THE CHANGE WILL COME 

17 18 43 CHICAGO COMM. CHOIR AMBASSADOR 47005/REDEMPTION WE GIVE YOU PRAISE 

18 21 7 O'LANDA DRAPER WORD 9488 /EPIC LIVE - A CELEBRATION OF PRAISE 

19 22 13 ORLANDO WRIGHT SOUND OF GOSPEL 203 ORLANDO WRIGHT 

20 20 85 THE CANTON SPIRITUALS BLACKBERRY 1600 /MALACO LIVE IN MEMPHIS 

21 14 11 WITNESS cGl 1101 HE CAN DO THE IMPOSSIBLE 

22 25 9 JAMES HALL & WORSHIP & PRAISE 
INTERSOUND 9131 GOD IS IN CONTROL 

23 26 3 At JINWRIGHT MASS CHOIR CRYSTAL ROSE 2282/BENSON WAIT ON THE LORD 

24 16 9 CHICAGO MASS CHOIR CGI 1122 I'M SO GRATEFUL 

25 24 27 
TIMOTHY WRIGHT AND THE N.Y. FELLOWSHIP MASS CHOIR 
SAVOY 7113 /MALACO COME THOU ALMIGHTY KING 

26 30 7 TYRONE BLOCK/CHRIST TABERNACLE CHOIR 
WORD 9490 /EPIC ALL FOR ME 

27 23 21 RON KENOLY INTEGRITY 055 /SPARROW GOD IS ABLE 

28 39 5 
REV. CLAY EVANS & THE FELLOWSHIP CHOIR 
SAVOY 7116 I SEE A MIRACLE 

29 37 9 
THE SONGBIRDS FEAT. REV. ANDREW CHEAIRS 
BLACKBERRY 2000 /E&.I THE FAMILY 

30 32 25 L.A. MASS CHOIR COI 1083 I SHALL NOT BE DEFEATED 

31 36 5 JAY TERRELL & HIGHER PRAISE BLACKBERRY 1607 CLOUDLESS DAY 

32 NEW THE MISSISSIPPI CHILDREN'S CHOIR 
MALACO4469 A NEW CREATION 

33 31 33 
SOUNDS OF BLACKNESS 
PERSPECTIVE 9006 AFRICA TO AMERICA: THE JOURNEY OF THE DRUM 

34 27 11 BEBE & CECE WINANS CAPITOL28216 RELATIONSHIPS 

35 40 5 
JAMES BIGNON & DELIVERANCE 
ATLANTA INT'L 10201 HEAVEN BELONGS TO YOU 

36 34 5 DALLAS FORT WORTH MASS CHOIR SAVOY 7115 FOR HIS GLORY 

37 28 35 CALVIN BERNARD RHONE COI 1092 LIVE... I'M A WINNER 

38 33 59 YOLANDA ADAMS TRIBUTE 3937 SAVE THE WORLD 

39 38 27 EDWIN HAWKINS INTERSOUND 9124/FIXIT KINGS & KINGDOMS 

40 29 3 KIM STRANTTON GLORIOUS 503 /INTEGRITY I'M IN THIS PLACE 

Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units; RIM certification for sales of 1 

million units w.th each additional million indicated by a numeral following the symbol. All albums available on cassette and 
CD. 'Asterisk indicates vinyl available. m 1995, Billboard /BPI Communications. 
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by Jeff Levenson 

ONE MORE LIST (Because It's Still That Time Of 
Year): For those who have trouble with that annual crit- 
jam concept, the top 10 list, and would rather approach 
year -end reviews with a more expansive point of view, 
the following albums, which did not make my best of '94, 
are now cited here precisely because they deserve to be. 
Numbers one through 10 (which did their dance in the 
spotlight last week) should not get cocky and think they 
can't get bumped by any of the following standbys, all 
winners from this past year: 
"JC On The Set," James Carter (DIW) 
"Cafe Blue," Patricia Barber (Premonition) 
"Summit Conference," Reggie Workman (Postcards) 
"In Love," Jazz Passengers (High Street) 
"Last Night When We Were Young," Fred Hersch 
(Classical Action) 
"Portrait Of The Artist As A Young Man: 1923 -1934," 
Louis Armstrong (Columbia) (reissue) 
"The Complete Solid State Recordings Of The Thad 
.Jones/Mel Lewis Orchestra," (Mosaic) (reissue). 

DEPARTMENT OF WAY TOO SOON: It was sad to 
hear of the Dec. 19 death of 39- year -old violinist Noel 
Pointer from cardio- pulmonary arrest. Pointer was a 
fellow Brooklynite who in the late -'70s had good success 
with the platinum album "Phantazia" (Blue Note) and 
other charting efforts like "Hold On," "Feel It," and 
"Calling" (all on United Artists). In recent years, he re- 
corded for the Shanachie label, with "Never Lose Your 
Heart." 

Pointer was a church -going member of the commu- 
nity who prided himself in issuing good vibrations to 
neighbors and to at least one neophyte jazz writer who 
years ago didn't know the difference between radio jazz 
and a week -old Twinkie. I owed him one - owe him still - for being patient and gentle. He was a good guy. 

RELEASE STUFF: From Verve -land comes word 
that a 10 -CD set devoted to "Jazz At The Philhar- 
monic," the legendary concert series from the '40s and 
'50s produced by impresario and label founder Norman 
Granz, is slated for release in the months ahead. Will 
it have the same packaging élan that characterizes 
Verve's many boffo boxed sets? Could be ... From 
Koch International Classics comes "Cole Porter Sings," 
a disc of never -released performances by the composer 
recorded in his apartment in 1952. The material? Songs 
from the musical "Can- Can," including selections that 
did not make the musical's final cut. 

Judy Niemack, who has consistently provided us 
with distinguished (and largely underappreciated) vo- 
cals since at least the late -'80s, has a duet album with 
fellow expatriate Mal Waldron. The disc is "Mingus, 
Monk & Mal" on Freelance, and it features highly per- 
sonal readings of Niemack's 3M companions ... Pianist 
Bob Griffin has enlisted the aid of N'Awlins dudes 
George Porter and Russell Batiste on "Piano, Bass, 
Drums," available on Roesch. 

DEPARTMENT OF STATISTICAL ANALYSIS: In 
the year -end top 10 lists compiled by my colleagues, 
eight picks out of 400 fell into the jazz category (and 
three of those eight - titles by Cachao, Mario Bauza, 
and Arturo Sandoval - were Latin jazz). Does repre- 
sentation to the tune of 2% provide much insight into 
the socio- musicological implications of jazz's exigencies 
as heard through ears molded by the pop -cult aesthetic 
of staunch consumerism in the Age of Anxiety? Beats 
me, I don't even know what I'm talking about. (Irwin 
Corey, call me.) 

etAied 
KEEPING 

SCORE 
by Heidi Waleson 

NEW YEAR, NEW DEALS: The Hungarian pianist 
Andrés Schiff is moving over to Teldec for a long -term ex- 
clusive contract. Schiff, who spent 13 years with Decca/ 
London, has already recorded his first Teldec disc -solo 
repertoire of Handel, Reger, and Brahms -in December 
in Amsterdam. Future recordings are to include major con- 
certo repertoire, Schumann's "Davidsbiindlertänze," and 
Mozart's chamber music, using the composer's own key- 
board instruments, now in the Mozart House in Salzburg. 
London still has two final releases in Schiffs Schubert cy- 
cle in the pipeline; those will be out in March and July. 

On the U.S. front, the all- female Lark Quartet is cele- 
brating its 10th anniversary season with a three -year, six- 
CD contract with Arabesque Records. The New York -based 
group, which has recorded once before (as part of an Argo 
CD on the music of Aaron Kernis), is launching the part- 
nership with Borodin's String Quartets Nos. 1 and 2; the 
CD will be released this spring. The second disc, scheduled 
for fall 1995 release, will feature string quartets by the 
American composers Peter Schikele, John Desk, and Wil- 
liam Bolcom, all of which were commissioned by the Lark 
Quartet. Future repertoire plans include the music of Men - 
delssohn and Shostakovich. The Quartet (Eva Gruesser, 
Jennifer Orchard, Anna Kruger, and Astrid Schween) 
now plays between 50 and 60 concerts a year, most of them 
in Germany and North America. 

ET TU, KOCH: We told you about BMG Classics signing 
the Houston Symphony and Christoph Eschenbach- 
well, it looks like those Texans are a popular band, because 
Koch International Classics has done it too. First up on the 

two -disc (and possibly more) Houston -Koch contract is 
Schoenberg's "Pelleas Und Melisande" and Richard 
Strauss' "Metamorphosen," scheduled for 1995. The second 
disc, the label states, `will almost certainly be contempo- 
rary music." Pieces under consideration include John Cor- 
igliano's Symphony No. 1 (written in response to the 
AIDS -related deaths of many of the composer's friends, 
and a regular on symphony programs a few seasons ago, 
it has been recorded by Barenboim and the Chicago Sym- 
phony on Erato), and Christopher Rouse's Symphony No. 
2, which gets its world premiere at the Houston Symphony 
this season. Koch will also be recording the Houston Sym- 
phony Chamber Players, made up of the orchestra's prin- 
cipal wind players and Eschenbach at the piano. They will 
give us the Schoenberg Wind Quintet, and possibly music 
by Alban Berg. 

MORE MOVIE MUSIC: Hot on Beethoven's heels, 
Schubert hit the movies in December with Roman Polan- 
ski's film "Death And The Maiden." The film, which stars 
Sigourney Weaver and Ben Kingsley, is based on Ariel 
Dorfman's claustrophobic play about a woman who unex- 
pectedly comes across a man whom she believes was her 
torturer in a Latin American jail. The soundtrack, on Erato, 
features the Keller Quartet playing the title cut, Schu- 
bert's "Death And The Maiden" (Quartet in D minor D810) 
plus the film score by the Polish composer Wojciech Kilar, 
performed by the English Chamber Orchestra. The eye - 
catching cover is not your regular Schubert art-in a film 
still, Weaver clutches Kingsley by the chin and brandishes 
a gun. 

MUSICAL AMERICA PICKS: In a December cere- 
mony, the Musical America International Directory Of The 
Performing Arts named its 1995 Artists of the Year. Mezzo - 
soprano Marilyn Horne, whose picture graces the Direc- 
tory's cover, was named Musician of the Year. Winners in 
other categories are Gunther Schuller, Composer of the 
Year, Michael Tilson Thomas, Conductor of the Year, 
Evgeny Kissin, Instrumentalist of the Year, and the Tokyo 
String Quartet, Ensemble of the Year. 

ISLAND BUILDS ON ETHERIDGE'S BREAKTHROUGH 
(Ccnil ued from page 3) 

the first quarter of 1994, and initially significantly broader range of public - 
followed a radio path similar to Ether- ity," says Matt Stringer, senior VP of 
idge's previous sets. Album rock pro- marketing at Island. "The live reviews 
grammers were among the first tar- were always stellar, but we needed to 
geted with a CD promo of "I'm The give people more perspective on who 
Only One," which would later become she was as an artist. We knew she has 
a top 40 smash. The blues -rooted track charm and appeal; it was a matter of 
quickly garnered widespread airplay. getting the word out." 

"She has made a lot of friends in this One of the byproducts of so much 
area of the industry over the years, press is the inevitable exploration of 
and it seemed likely that they would an artist's personal life. In Etheridge's 
support this track," says Sky Daniels, case, that meant potentially controver- 
senior VP of promotion at Island. "At sial discussion of her coming out as a 
the same time, I think some of them lesbian. "I see her coming out as posi- 
were wondering when she was going tive," Stringer says. "Her music is all 
to advance to the next level. We could about being honest, so it made sense 
all see it coming; it was a matter of her for her to choose to not hide this part 
handing us the right record. `Come To of who she is. There was a brief discus - 
My Window' was it." sion [at the label] about its potential 

That song had already been getting impact, and everyone felt it had to be 
minor airplay as an album cut. Early a non -issue. Ultimately, it had no neg- 
in its lifespan as a commercial single, ative effect on the project." 
it tested well with top 40 and adult al- Overall, Daniels agrees with that as- 
ternative stations that were not previ- sessment, though he admits to having 
ously disposed to Etheridge's music. disheartening conversations with 

"That gave us the confidence to some radio programmers early in the 
press harder," Daniels says. "Factor promotional campaign. "On so many 
in the great timing of her summer levels, this album has been about 
dates on the Eagles tour -not to men- knocking down perceptual walls," he 
tion the continual tremendous support says. "Just being a woman is an issue 
from VH1 -and our campaign hit an for some people. There is still a lot of 
incredible stride." homophobia out there. Working on 

John Sykes, president of VHI, says this record gave me a new view of the 
the music video outlet has maintained world. I was pleased at how much 
a long -term commitment to Etheridge goodwill there is out there, but there 
because she "has demonstrated her are also so many small minds." 
outstanding appeal and range as a per- 
forming artist -particularly in 1994." GRAMMY WINNER 

As "Come To My Window" in- Etheridge has been moving toward 
creased its visibility at radio, Ether - the formidable success of "Yes I Am" 
idge's constant touring -both as a since the release of her critically 
midsize venue headliner and as an lauded, self -titled debut in 1988, which 
opener for the Eagles and Sting- spawned the album rock staple "Bring 
proved to be a key element in the proj- Me Some Water." That album was fol- 
ect's overall success. lowed by "Brave & Crazy" in 1989 and 

"It helped our efforts to bring her "Never Enough" in 1992. The latter 
to a virtually new audience -espe- set earned the singer /songwriter a 
cially while she was out with Sting," 1993 Grammy Award for best rock vo- 
Daniels says. "Those gigs brought out cal performance, female, for "Ain't It 
the [top 40] programmers, and they Heavy." 
were blown away." Despite having what she de- 

Those shows also strengthened the scribes as "huge rock dreams," she 
artist's presence at retail. "She al- says she has never tried to write a 
ready had a large fan base," says hit song. "I've just focused on doing 
Randy Morris, director of purchasing what feels natural and sticking to 
for Spec's Music, where "Yes I Am" what I feel comfortable doing," she 
has steadily been among the chain's 30 adds. "It's hard to know what will 
biggest sellers for the past six months. happen, and I have never wanted to 
"But these dates exposed her to compromise myself in the name of 
younger people. It was clearly re- having a hit, only to be stuck with a 
fleeted in sales activity following a terrible song that no one will re- 
gig." member. The sweetness is in having 

Morris notes that "Yes I Am" also success with something you truly 
benefited from Island's willingness to believe in." 
support local promotions with adver- Island chairman Chris Blackwell 
tising dollars and promotional materi- says such a philosophy is what won 
als for giveaways. "They definitely Etheridge a recording deal in the 
saw that this album could be the one first place. "She has character and 
to go the distance," he says. "From my ability, which is so rare," he says. 
perspective, she hasn't even peaked "In a way, she is starting on part two 
yet. This album is just laying the of her career right now. Part one 
groundwork for the next one, which was getting to this point. I have no 
will be tremendous." doubt that she will be the biggest fe- 

Hot on the heels of the pop success male rock performer in the world." 
of "Come To My Window," Island As "I'm The Only One" completes 
went back to "I'm The Only One" for its tenure at top 40, Island is prep - 
a follow -up. "It was such a special ping for the Jan. 16 multiformat re- 
song, we had to give it a fair chance at lease of "If I Wanted To." The mid - 
radio," says John Barbis, president of tempo strummer his been remixed 
Island. "I don't think anyone could by the project's co- producer, Hugh 
have predicted it would be such a Pidgham. Beyond that, Daniels 
home run-except for the people here notes that the ballad "Never Be The 
at Island, who gave it everything they Same" is a likely follow -up. 
had." "We can see this being a 3 million - 

Simultaneous with the label's radio seller before the day is done," he 
and retail efforts was an extensive says. "But this is not her `Born In 
push to build a public profile for The U.S.A.' -it's her `Born To Run.' 
Etheridge. "This time, we went for a We're just getting started." 
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Danzig's `Cantspeak' Far From Muted 
Stuhr Creates Surreal, Oppressive World For Clip 

BY DEBORAH RUSSELL 

LOS ANGELES- Rocker Glenn Dan- 
zig is the live- action prisoner in an ani- 
mated hell in "Cantspeak," a new pro- 
duction from the Underground director 
Fred Stuhr. 

Through a mixture of live -action per- 
formance, computer -assisted anima- 
tion, and stock footage of militaristic 
and institutional imagery, Stuhr paints 
an intricate portrait of oppression that 
visualizes the song's hypnotic hook, 
"can't speak" 

"I wanted to create the sense of 
someone being trapped, someone who 
can't speak," says Stuhr of the hostile, 
surreal environment he created for the 
video. "He's not alive or dead. He's just 
an ideal, a soul, an existence floating in 
and out of this time, this reality. It's 
kind of futuristic, abstract. But you 
don't really know what time you're in." 

Stuhr, best known for his proficiency 
with animated clips, gained acclaim as 
the director of such animated Tool vid- 
eos as "Sober" and "Prison Sex." Dur- 
ing the production of Danzig's "Cant- 
speak" (with his highest budget to 
date), the director simultaneously 
reeled the Priority Records video 
"Formaldehyde" for Sons Of Elvis. 
That clip also mixes animation with live 
action. 

The dual experience allowed Stuhr to 
hone his skills shooting performance 
sequences, which he rarely does. Gary 
Waller directed photography on the 
Danzig performance, lensed before a 
green screen. 

"I prefer to stay with animation; it 
imposes no limits," the director says. "I 
like to make little sets and move the 
cameras around. Live action is really 
great, but I do that to assist the anima- 
tion." 

The live -action sequences for "Cant- 
speak" had to be shot in abbreviated in- 
crements over a period of days, as Dan- 
zig wore oversized and uncomfortable 
black contact lenses in his eyes to con- 
vey an inhuman quality. 

Stuhr shot the animation sequences 
with John Tucker, who worked with the 
director on "Prison Sex" and a number 
of other projects. The crew built the set 
in about two weeks in a Pasadena, Ca- 

Glenn Danzig, left, relaxes with director 
Fred Stuhr during a break from 
shooting "Cantspeak." 

lif., studio, constructing it upon a com- 
puter- controlled motorized rig. 

Stuhr says he spent much of the pre- 
production schedule in research and 
development, exploring methods to fa- 
cilitate several elaborate special effects 
ranging from lightning bolts and sym- 
bolic masks to battling serpents and a 
mechanical, knife -like predator. At one 
point, Danzig is imprisoned within an 
animated sarcophagus or "iron 
maiden." 

The crew used such tools as the 
Flame and the Henry to breathe life 
into Stuhr's fantasy world. He credits 
the team at Novocom, led by editor Ke- 
vin Prendiville, with piecing together 

"a million different elements" neces- 
sary to achieve the morphs, holograms, 
and other visual tricks that set the 
video's tone. 

"Every shot had to be built from 
scratch," Stuhr says of the pre -edited, 
heavily storyboarded shoot. "I thor- 
oughly enjoyed the process; it was a 
great experiment." 

One element of the "great experi- 
ment" that was truly enlightening was 
the pressure that comes with working 
on a big -budget production with a ma- 
jor label as the boss, Stuhr says. Much 
of the production schedule was con- 
sumed gaining clearances from label 
and management personnel whenever 
Stuhr felt compelled to deviate from 
the official video treatment. 

"The label had certain criteria we 
had to meet, and I guess I'm better 
suited to the little clips that offer me 
more creative freedom," the director 
says. 

But working with Danzig - pegged 
by many to be a satanic ritualist -al- 
lowed Stuhr to further the dark vision 
he popularized in the somber Tool clips. 

"I don't like the real gore," Stuhr 
says. "But I'd be the special effects guy 
to cut a character hi half with a chain 
saw. Glenn takes something that's in- 
teresting and runs with it, plays with it. 
I don't take it seriously at all." 

Len Burge supervised the effects on 
"Cantspeak." Scott Shapiro produced 
the video for the Underground. 

PRODUCTION NOTES 

LOS ANGELES 

Kevin Kerslake shot Simple 
Minds' new video "She's A River" for 
Silvey + Co. Bridget Blake - Wilson 
produced the shoot for Virgin. Tina 
Silvey executive produced. 

Portfolio/Black Dog Films director 
Marcus Nispel is the eye behind Die 
Toten Hosen's latest Virgin video, 
"The Return Of Alex." Linda Ross 
produced the shoot; David Knaus di- 
rected photography. Nispel also di- 
rected Jade's Giant clip "Every Day Of 
The Week" with DP Robert Gantz. 

Fast Relief. Psychobilly heroes the Cramps hosted MN's alternative clip 
showcase "120 Minutes" recently, in support of their new Medicine album 
"Flamejob." Pictured, from left, are the band's Lux Interior and Poison Ivy, 
Medicine president Kevin Patrick, Joey Ramone, and MTV director of talent 
relations Joanie Abbott. 

Ross produced with Shelly Bloch. 
Ellison Miller supervised production 
on the Die Toten Hosen shoot; Nick 
Bandouveris supervised the Jade pro- 
duction. 

Former Journey front man Steve 
Perry recently wrapped the video 
"Missing You" with Picture Vision di- 
rector Ken Ross. Louise Barlow pro- 
duced the Columbia clip; David 
Wunsch executive produced. 

NEW YORK 

Steve Hanft is the eye behind 
Luscious Jackson's latest Capitol 
video, "Deep Shag." John Benet pro- 
duced the clip, which includes live foot- 
age from a variety of summer concert 
sites. 

Director Cameron Casey lensed 
Sabelle's Tommy Boy video "Where 
Did The Love Go ?" Pat Darrin di- 
rected photography on the shoot; Rob- 
ert Goodman produced. 

Pulse Pictures director Scott 
McCullough recently reeled Ernest 
Kohl's Zyx video "Don't Let Me Down 
Again." Jack Pèdota was art director 
on the production, which includes cam- 
eos by models Dyan Handeland and 
Tammy Quick. 

OTHER CITIES 
A South Dakota location is the 

backdrop for Rusted Root's Mercury 
video "Send Me On My Way," directed 
by Sean Alquist. Joe Charbanic pro- 
duced the clip. Randy Sosin executive - 
produced for The End. 

Video Network To Debut 
On Detroit UHF Channel 

MOTOWN'S MULTIMEDIA Ma- 
ven: R.J. Watkins, CEO /executive 
producer of the Detroit -based weekly 
R&B clip show "Video Request," re- 
cently acquired the local UHF chan- 
nel W68CH. He plans to launch the 
24 -hour network TNVC (The New 
Video Channel) in February, with a 
slate of programming that comprises 
at least 15 hours per day of music vid- 
eos in all genres, from blues and coun- 
try to jazz and alternative. In addition 
to "Video Request," new genre -spe- 
cific video blocks will be developed. 

"This will be BET, MTV, VH1, 
CMT, and the Box," says Watkins, 
who says he's programming to view- 
ers whose homes are not 
wired for cable. (The UHF 
station also is carried by 
several area cable net- 
works.) TNVC also is affil- 
iated with the Texas -based 
American Independent 
Network. The program- 
mer is talking to radio per- 
sonalities from such De- 
troit outlets as WGPR, 
WWWW, WJZZ, and 
WJLB who want to partic- 
ipate in the new clip shows. 
Cross -promotional retail 
partners include Troy, 
Mich. -based Harmony 
House. 

But this aspiring net- 
work executive is not satis- 
fied simply to step up his 
efforts as a music video 
programmer. Watkins re- 
ports that his new network's three - 
building headquarters includes an au- 
dio/video production facility, a 2,000 - 
seat concert hall, and a low -power ra- 
dio station, all of which will be inte- 
grated into the network's full- service 
operation. 

Earl Robertson is COO of TNVC, 
George Hutcherson is senior VP, 
producer /director Henry Tyler is VP 
of operations and production, Lor- 
enzo Cox is production manager, and 
Montez Miller, formerly a producer 
with BET, is set to join the TNVC 
crew. Nat Morris is no longer with 
the company. R.J. Watkins Broad- 
casting Co. is a division of Abacus 
Communications. 

WINDY CITY MOVES: Chicago - 
based JBTV moves to independent 
UHF network WCIU -TV Jan. 7. The 
station reaches some 4 million house- 
holds and also has facilities in Rock- 
ford, Ill.; Milwaukee; and South Bend, 
Ind. The 60- minute show will continue 
to air in its Saturday overnight time 
slot at 1 am. 

In addition, on Jan. 2 the JBTV 
crew launches its "U Dance With 
B96," a grinding new clip show pro- 
grammed in conjunction with the Chi- 
cago radio station W$BM (B96). 

The B96 playlist will drive the 60- 
minute show, and a B96 personality 
will host. The dánce showcase airs at 
4:30 p:m. Monday through Friday. 

DRIVE -ON: Music Video Assn. 
president Sean Fernald is launching 
a yearlong membership drive that be- 

gins in January with a 50% discount 
($50 membership fee) for new MVA 
members who join by Jan. 31. In addi- 
tion, the MVA member who succeeds 
in signing up the most new members 
for 1995 will win round -trip airfare for 
two to any location in the U.S. 

MVA board members who join Fer- 
nald during 1995 include Geffen's 
Diane Valensky, VP; Chrome's Ke- 
vin Dolan, treasurer; Mercury's 
Diane Earl, secretary; Telemotion's 
Laurel Sylvanus, West Coast liaison; 
Cabin Fever Entertainment's Bill 
Doble, university research; and Gary 
Conway of Aristomedia, Kathy Blay- 
lock of "Dallas Music Videos," and 

Tom Green of "Lightmu- 
sic," all of whom oversee 
research efforts. 

REEL NEWS: Ana Mar- 
tinez is director of produc- 
tion management at MTV 
Latino ... Bonnie Tomas 
is VP at N.Y.'s Public Pic- 
tures. Director Floyd 
Rance is now directing un- 
der the Public Pictures 
banner ... Director Bob 
Gabrielson recently signed 
to the roster at Nashville - 
based Scene Three Produc- 
tions Inc. 

YOU'VE GOT TO wake 
up pretty early in the 
morning to catch radio vet- 
eran Casey Kasem in his 
latest tribute to music pro- 

gramming. His 60- minute "Casey's 
Top 10" is a new video show that de- 
buted on the cabler E! Entertainment 
Television Dec. 24. The show airs 
weekly on Saturdays at 9 a.m. (EST). 
That means this Eye has to open by 
6 a.m. to catch the countdown. 

THIS YEAR'S INDUCTEES into 
the Music Video Production Assn.'s 
Video Hall Of Fame included the 
Buggies' "Video Killed The Radio 
Star," Queen's "Bohemian Rhap- 
sody," the Beatles' "A Hard Day's 
Night," Janet Jackson's "Control," 
Madonna's "Express Yourself," and 
Don Henley's `The End Of The Inno- 
cence." 

CANDID CRANK CALLS: Notori- 
ous phone frauds the Jerky Boys are 
featured in a new series of MTV pro- 
motional spots to set the stage for 
their January debut as big -time movie 
stars. The comedy team's self - titled 
debut film hits theaters soon, and vid- 
eos by Collective Soul and the 40 
Thevz (featuring Coolio) already are 
priming audiences for the Atlantic 
soundtrack's Jan. 24 release. 

But instead of promoting the film 
through traditional commercials, 
Atlantic and MTV joined forces to 
reel a series of spots in which un- 
suspecting MTV switchboard opera- 
tors fielded bogus complaints from 
the boys. A hidden camera recorded 
the operators' desperately profes- 
sional responses to various spoofs, 
including one of the jokers feigning a 
heart attack caused by Madonna. 
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THE CLIP LIST.. 

FOR WEEK ENDING DECEMER 25, 1994 

Billboard. Video Monitor,. 
THE MOST -PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
* * NEW ADDS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD 

14 hours daily 
1899 9th Stree NE, 
Washington, D.C. 20018 

1 Brandy, I Wanna Be Down 
2 Craig Mack, Get Down 
3 Brownstone, If You Love Me 
4 Jade, Every Day Of The Week 
5 Mary J. Beige, Be Happy 
6 Janet Jackson, You Want This 
7 Blackstreet, Before I Let You Go 
8 Nine, Whutcha Want 
9 Missjones, Where I Wanna Be Boy 

10 Soul For Real, Candy Rain 
11 Anita Baker, I Apologize 
12 TLC, Creep 
13 Scarface, I Never Seen A Man Cry 
14 Zhane, Shame 
15 Chante Moore, Old School Lovin' 
16 Nuttin' Nyce, Down 4 Whateva 
17 TLC, Sleigh Ride 
18 Vanessa Williams, What Child Is This 
19 Warren G, Do You See 
20 Raja -Nee, Turn It Up 
21 Boyz II Men, On Bended Knee 
22 Luther Vandross, Always And Forever 
23 N II U, I Miss You 
24 Gerald Levert, Can't Help Myself 
25 Gladys Knight, End Of The Road Medley 
26 Vicious, Nika 
27 Ice Cube, What Can I Do? 
28 Brand New Heavies, Spend Some Time 
29 Ini Kama, Here Comes The Hotstepper 
30 Ebony Vibe Everlasting. Groove Of Love 

* * NEW ADDS * * 
911 Featuring A +, Cubie 
Ready To Roll, Drug Game 

C _11 
r.ne 

Continuous programming 
2806 Opryland Dr., 
Nashville, TN 37214 

T 
vuror. 

1 Lari White, Now I Know 
2 Faith Hill, Take Me As I Am 
3 Patty Loveless, Here I Am 
4 Reba McEntire, Till You Love Me 
5 Sawyer Brown, This Time t 
6 Tim McGraw, Not A Moment Too Soon 
7 Mark Collie, Hard Lovin' Woman 
8 The Mavericks, There Goes My Heart 
9 Rick Trevino, Doctor Time 

10 John Berry, You And Only You 
11 Joe Diffie, Pickup Man 
12 Randy Travis, This Is Me 
13 Pam Tillie, Mi Vida Loca 
14 Bryan White, Look At Me Now 

15 Suzy Bagguss & Chef Atldm, One Mae For... 

16 Garth Brooks, The Red Strokes 
17 Alan Jackson, Gone Country t 
18 Neal McCoy, For A Change t 
19 Lorrie Morgan, My Favorite Things 
20 James House, Little By Little t 
21 May Chapin Carpenter, Tender When I... t 
22 Aaron Neville, Please Come Home For... 
23 Kathy Maltea, There's A New Kid In Town 
24 Caroling Cattle, Santa Cow 
25 Jed Zeppelin, Workin' Man Blues t 
26 Kathy Maltea, Maybe She's Human 
27 Sammy Kershaw, Christmas Time's A ... 

28 Collin Raye, My Kind Of Girl t 
29 John Anderson, Christmas Time 
30 Little Texas, Amy's Back In Austin t 
31 Alan Jackson, I Only Want You For... 
32 Randy Travis, Santa Claus Is Comin' ... 
33 Vince Gill, Have Yourself A Merry Little 
34 Alan Jackson, The Angels Cried 
35 The Tractors, The Santa Claus Boogie 
36 George Ducas, Lipstick Promises t 
37 Kathy Maltea, Mary, Did You Know? 
38 David Bag, Look What Followed Me Hane 
39 Marty Stuart, Don't Be Cruel 
40 Alabama, Angels Among Us 
41 Wynonna & Michael English, Healing 
42 Shewrdoah, Sanewhee In The Vhdnity... t 
43 Boy Howdy, True To His Word 
44 Wade Hayes, Old Enough To Kmv Betler 
45 Doug Stone, Little Houses 
46 Greg Holland, When I Come Back 
47 Trisha Yearwood, It Wasn't His Child 
48 Usa Brokop, Take That 
49 Russ Taff, Love Is Not A Thing 
50 Toby Keith, Upstairs Downtown 

t Indicates Hot Shots 

* * NEW ADDS * * 
David Ball, Look What Followed Me Home 
Davis Daniel, Tyler 
Garth Brooks, Ain't Going Down (Till ... 
The Kendalls, Make A Dance 

mummer 
Continuous programming 
1515 Broadway, NY, NY 10036 

1 hi Kaname Here Cames The HoBfepper 
2 Green Day, When I Corne Around ** 
3 Boyo II Men, On Bended Knee 
4 TLC, Creep 
5 R.E.M., Bang And Blame 
6 Bon Jovi, Please Corne Home For 
7 Snoop Doggy Deg& Murder Was The Case 

8 Weezer, Buddy Holly 
9 Madonna, Take A Bow 

10 Nirvana, About A Girl 
11 Tom Petty, You Dont Know How It Feels 

12 Brandy, I Wanna Be Down 
13 Mariah Carey, All I Want For 
14 Uve, I Alone 
15 Green Day, Basket Case 
16 Soundgarden, Fell On Black Days 

17 Dr. Dre, Nuthin' But A "G" Thang 
18 Veruca Salt, Seether 
19 Warren G, Do You See 
20 Bon Jovi, Always 
21 Run -D.M.C., Christmas In Hollis 
22 Hole, Doll Parts 
23 Melissa Etheridge, Happy Xmas 
24 Aerosmith, Crazy 
25 Eagles, Hotel California 
26 Dr. Dre & Ice Cube, Natural Born Killers 
27 Jimmy Page & Robert Plant, Thank You 
28 Urge Orerldl, Girl, You'll Be A Woman ... 

29 Pearl Jam, Jeremy 
30 Janet Jackson, Any Time, Any Place 
31 Flaming Lips, She Don't Use Jelly 
32 Smashing Pumpkins, Today 
33 Beastie Boys, Sabotage 
34 Stone Temple Pilots, Interstate Low Son 
35 Boyz II Men, I'll Make Love To You 
36 U2, It's Christmas 
37 Mariai Carey, Miss You Most 
38 Nirvana, Come As You Are 
39 Warren G & Nate Dogg, Regulate 
40 Offspring, Self Esteem 
41 Real McCoy, Another Night 
42 The Cranberries, Zombie 
43 Nirvana, Smells Like Teen Spirit! 
44 Band Aid, Do They Know Its Christmas? 
45 Bob Rivers, I Am Santa Claus 
46 Nirvana, Lithium 
47 Mariah Carey, I'll Be There 
48 Mariah Carey, Hero 
49 Boyz II Men, Let It Snow 
50 Salt-N -Pepe, None Of Your Business 

** Indicates MTV Exclusive 
* Indicates Buzz Bin 

* * NEW ADDS * * 
Van Halm, Don't Tell Me (What Love Can Do) 
Sheryl Crow, Strong Enough 
Queensryche, Bridge 
N II U, I Miss You 
Brownstone, If You Love Me 
Bone Thugs N Harmony, Thuggish Rtatish ... 

THE NASHVILLE NETWORK. 
The Heat of Country 

30 hours weekly 
2806 Opryland Dr., 
Nashville, TN 37214 

1 The Tractors, The Santa Claus Boogie 
2 Aaron Neville, Please Come Home For ... 
3 John Anderson, Christmas Time 
4 Michael Martin Murphey, Cowboy Christmas 

5 Garth Brooks, The Red Strokes 
6 Lari White, Now I Know 
7 Vince Gill, When Love Finds You 
8 Pam Tiflis, Mi Vida Loca 
9 Lorde Morgan, My Favorite Things 

10 The Mavericks, There Goes My Heart 
11 Sammy Kershaw, Christmas Time's A ... 

12 Faith Hill, Take Me As I Am 
13 Ricky Van Shelton, I'll Be Home For ... 

14 Russ Taff, Let It Snow, Let It Snow 
15 Ray Stevens, Santa Claus Is Watching You 
16 Leon Redbone, Frosty The Snowman 
17 Paulette Carlson, Mrs. Claus 
18 Tim McGraw, Not A Moment Too Soon 
19 Alan Jackson, Gone Country 
20 David Ball, When The Thought Of You... 
21 Marty Stuart, That's What Love's About 
22 Rick Trevino, Doctor Time 
23 Aaron Tippin, I Got It Honest 
24 Joe Ditfie, Pickup Man 
25 Billy Ray Cyrus, Storm In The Heartland 
26 Randy Travis, This Is Me 
27 Reba McEntire, Till You Love Me 
28 Sawyer Brown, This Time 
29 Sammy Kershaw, Southbound 
30 Suzy Buggas &Chet Atkins, One More For 

* * NEW ADDS * * 
Bryan White, Look At Me Now 
Chris LeDoux, Tougher Than The Rest 
Perfect Stranger, Ridin' The Rodeo 
The Kendalls, Make A Dance 

1 
MUSIC FIRST 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Marian Carey, All I Want For Christmas 
2 Melissa Etheridge, Happy Xmas 
3 Kenny G, Have Yourself A Merry... 
4 Bon Jovi, Please Come Home For 
5 Madonna, Take A Bow 
6 R.E.M., What's The Frequency, Kenneth? 
7 Tom Petty, You Don't Krow How It Feels 
8 Bootie & The Blowfish, Hold My Hand 
9 Boyz II Men, On Bended Knee 

10 Sting, When We Dance 
11 Des'ree, You Gotta Be 
12 Bon iovi, Always 
13 R.E.M., Bang And Blame 
14 Gloria Estefan, Turn The Beat Around 
15 Eagles, Hotel California 
16 Toad The Wet Sprodat, Scruething's Alway 
17 Melissa Etheridge, I'm The Only One 
18 Andre Donalds, Mishale 
19 Daryl Hag & John Oaks, Jingle Bell Rock 
20 Bob Seger, Night Mov 
21 Mässa Etheridge, Care To My Window 
22 Stone Temple Pilots, Interstate Lae Sang 
23 John Mellencamp, Dance Naked 
24 Boyz II Men, I'll Make Love To You 
25 Madonna, Secret 
26 Amy Grant WAAnce GM, House Of Love 
27 Urge Overkill, Girl, You'll Be A Woman ... 

28 Vanessa Williams, The Sweetest Days 
29 Ace Of Base, Don't Turn Around 
30 Sheryl Crow, All I Wanna Do 

* * NEW ADDS * * 
Sheryl Crow, Strong Enough 
Gloria Estefan, Everlasting Love 
Anita Baker, I Apologize 
Harry Connick, Jr., Whisper My Name 

A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING JANUARY 7, 1995. 

T H E 

BIR 
Continuous programming 
12000 Biscayne Blvd 
Miami, FL 33181 

AMERICA'S NO. 1 VIDEO 

Mel -Low, Money, Houses & Clothes 

BOX TOPS 

TLC, Creep 
N II U, I Miss You 
Thuglife, Cradle To The Grave 
Changing Faces, Foolin' Around 
Dr. Dre/Ice Cube, Natural Born Killaz 
KCI Of Joded, If You Think You're Lonely Now 
Nuttin' Nyce, Down 4 Whateva 
Ice Cube, What Can I Do 
Too Short, C**ktales 

ADDS 

Adina Howard, Freak Like Me 
Aerosmith, Walk On Water 
Andre Donalds, Mishale 
Alban Klann, Puddles Of H2O 
Bob Rivers, I Am Santa Claus 
Bone Thugs N Hannay, Foe Tha Lae Of S 

Brandy, I Wanna Be Down (Remix) 
Danzig, Can't Speak 
Dave Matthews Band, What Would You Say 

Dionne Ferris, I Know 
Donna Summer, Medley 
E-40, 1 Luv 
Funkdooblest, Rock On 
Helmet, Wilma's Rainbow 
Indo G & Lit Blunt, Blame It On The Funk 
J. Little, The Hump Is On 
K -Dee, Freshest M.C. In The World 
Karyn White, Can I Stay With You 
Melissa Etheridge, I'm The Only One 
Mista Grimm, Situation Grimm 
The Notorious B.I.G., Big Poppy 
Pharcyde, Pandemonium 
Rappin' 4-Tay, Playaz Club(Remix) 
Sabelle, Where Did The Love Go? 
Shanice, I Wish 
Tanya Blount, Hold On 
Wascals, The Dips 
Willi One Blood, Whiney, Whiney 

MOR music, 
Continuous programming 
11500 9th St N 
St Petersburg, FL 33716 

Gloria Estefan, Everlasting Love 
Jim Jamison, I'm Always Here 
Page/Plant, Thank You 
Alan Silvestri, I'm Forrest Gump 
George Dews, Lipstick Promises 
Melissa Etheridge, I'm The Only One 
Barry Manilow, I Can't Get Started 
Santana, Luz Amor Y Vida 
Billy Ray Cyrus, Storm In The Heartland 
Kenny G, Have Yourself A Merry... 
Julio Iglesias/Sting, Fragile 
Adrian Legg, The Crockett Waltz 
Steve Perry, Missing You 
Trisha Yearwood, It Wasn't His Child 
Boyz II Men, On Bended Knee 
Dionne Ferris, I Know 
Sade, Cherish The Day 
Jon Secada, Mental Picture 
Luther Vandross, Always And Forever 
Vanessa Williams, The Sweetest Days 

Continuous programming 
299 Queen St West 
Ontario, Canada M5V2Z5 

Boyz II Men, On Bended Knee 
TLC, Creep 
Nirvana, About A Girl 
John Mellencamp, Dance Naked 
Offspring, Self Esteem 
Urge Overkill, Girl, You'll Be... 
Janet Jackson, You Want This 
Jann Arden, Insensitive 
Queensryche, I Am I 

Aerosmith, Blind Man 
Ini Kamoze, Here Comes The Hotstepper 
Tom Petty, You Don't Know How It Feels 
Moist, Believe Me 
Weezer, Buddy Holly 
Lucas, Lucas With The Lid Off 
Black Crowes, A Conspiracy 

Brandy, I Wanna Be Down 
Rolling Stones, Out Of Tears 
Ace Of Base, Living In Danger 
Bob Seger, Night Moves 

jL a T I B O' 
Continuous programming 
1111 Lincoln Rd 
Miami Beach, FL 33139 

Bon Jost, Always 
Nirvana, About A Girl 
Caffanes, Aqui No Es Asi 
Aerosmith, Blind Man 
Sting, When We Dance 
Pato Banton, Baby Come Back 
Rolling Stones, Out Of Tears 
Diego Torres, Tratar De Estar Mejor 
Madonna, Secret 
Offspring, Self Esteem 
Los Pericos, Mucha Experencia 
Cranberries, Zombie 
Santana, Luz Amor Y Vida 
Seal, Kiss From A Rose 
Sheryl Crow, All I Wanna Do 
Ace Of Base, Living In Danger 
Boyz II Men, I'll Make Love To You 
Los Enanitos Verdes, Lamento Beliviano 
INXS, The Strangest Party 
Cyndl Laupv, (Hey Now) Girls Just Wanna... 

Five 1/2 -hour shows weekly 
Signal Hill Dr 
Wall, PA 15148 

Aaron Neville, Please Come Home 
Sting, Gabrial's Message 
Amy Grant, Grown Up Christmas List 
Vanessa Williams, What Child Is This 
Bruce Cockbum, Joy To The World 
BeBe & CeCe Winans, Jingle Bells 
Louise Mandrel', Down Home Christmas 
B E Taylor, God Rest 
B E Taylor, We Three Kings 
B E Taylor, 0 Holy Night 
B E Taylor, Mary's Boy Child 

B E Taylor, Oh Come... 
B E Taylor, Angels We Have Heard 
James TaylagRkky Skaggs, New Star Shining 
Mannheim Steamroller, Deck The Halls 

\2°V11 
.. 

TELEVIS 

Five hours weekly 
223 -225 Washington St 
Newark, NJ 07102 

Oasis, Supersonic 
Aimie Mann, That's Just... 
Gilby Clarke, Tijuana Jail 
Tevin Campbell, Don't Say Goodbye 
Hole, Doll Parts 
Black Crowes, A Conspiracy 
Bad Religion, 21st Century 
Spell, Superstar 
Andre Donalds, Mishale 
Bjork, Violently Happy 
Dada, All I Am 
Sponge, Plowed 
Dionne Ferris, I Know 
Sting, When We Dance 
Shanice, I Wish 
Soul Coughing, Screenwriters Blues 
Pearl Jam, Spin The Black Circle 
Dead Eye Dick, New Age Girl 
Magna Pop, Lay It Down 
Deep Forest, Deep Forest 

CilC 
CALIFORNIA MUSIC CHANNEL 

15 hours weekly 
10227 E 14th St 
Oakland, CA 94603 

TLC, Creep 
Ini Kamoze, Here Comes The Hotstepper 
KCI Of Jodeci, If You Think You're lonely Nov 
Mary J. Blip, Be Happy 
Rappin' 4 -Tay, Playaz Club 
69 Boyz, Tootsee Roll 
Blackstreet, Before I Let You Go 
Boyz II Men, On Bended Knee 
N2Deep, Deep N2 The Game 
Brandy, I Wanna Be Down 

Artists & Music 
RHINO OPENS THE `ENVELOPE' ON ANTHOLOGY 
(Continued from page 10) 

label is working on a contest promotion 
with Northwest Airlines, Entertain- 
ment Weekly, and Blockbuster. The 
winner will receive a trip to Hollywood 
and will be treated to several 
Hollywood tourist attractions. The 
planned promotion, which was not final- 
ized at press time, will allow consumers 
to enter the contest at Blockbuster 
stores or through a mail -in coupon in 
Entertainment Weekly. 

The label also will tout `The Enve- 
lope" at retail with elaborate posters 
"that look more like a movie poster than 
a music poster," says Kinloch. 

"The Envelope" is broken up into five 
volumes- 1934 -1945, 1946 -1957, 1958- 
1969, 1970 -1981, and 1982 -1993. A pro- 
motional CD sampler of the set, featur- 
ing two songs from each of the volumes, 
will be available to key retailers, press, 
and radio in early January. Keeping 
with the Academy Awards theme, the 
sampler will be packaged in an enve- 
lope complete with a gold Rhino seal. 

Putting the collection together was 
not easy, says David McLees, managing 
director of A&R for Rhino, who co-pro- 
duced the set with Rhino senior direc- 
tor of A &R /special products James 
Austin. Pop music historian Tony Na- 
telli is credited as an associate pro- 
ducer. 

Since the package features every 
Academy Award - winning song from 
1934 -1993, Rhino was bound to run into 
some licensing problems. In fact, at one 
point the label was hoping to issue the 
box before the Academy Awards in 
1994. 

Rhino was even prevented from us- 
ing the name "Oscar" or the image of 
the statuette on the set's cover, since it, 
as well as the name "the Academy 
Awards," is a registered trademark. 

"We were allowed to use the term 
`Oscar' in descriptive text, but we 
couldn't use it in the title. But the Acad- 
emy did allow us to use `Academy 
Awards,' so we didn't consider that too 
big of a hurdle," says McLees. 

However, licensing a few specific 
tracks did turn out to be quite difficult. 
"We have every song up until 1993, and 
it is usually the definitive version, ei- 
ther the biggest hit or the version fea- 
tured in the movie. But sometimes we 
couldn't get the version we wanted," 
McLees says. 

"Ironically, sometimes not getting 
the version we went after turned into a 
positive thing," he adds. For example, 

Rhino was unable to license Bruce 
Springsteen's "Streets Of Philadel- 
phia." Says McLees, "It is very difficult, 
if not impossible, to license Spring - 
steen." 

That left Rhino with the choice of ei- 
ther finding an existing cover version or 
having an artist record the track specif- 
ically for the package. McLees says, "In 
a brainstorming session with James and 
the legal department, we came up with 
the idea of having Richie Havens record 
it, since he is signed to Rhino. It was 
born out of practicality, but it made 
perfect sense, and he did a great ver- 
sion of it. When we asked Richie to do 
it, he was overjoyed. He knew someday 
that he would record that song." 

In the cases of "Evergreen" and 
"The Way We Were," Rhino was unable 
to license the Barbra Streisand ver- 
sions. For the former, the label turned 
to a version by the song's co- writer, 
Paul Williams. For the later track, 
Rhino used a version recorded by Shir- 
ley Bassey. 

For "Flashdance ... What A Feel- 
ing" and "Take My Breath Away," 
Rhino chose to go with demo versions 
by producer /composer Giorgio Moroder 
with vocals by Diana DeWitt, once it 
was unable to license the Irene Cara 
and Berlin versions of the songs. 

The majority of "The Envelope," 
however, comprises the best -known 
versions of the Oscar- winning tunes, 
including Fred Astaire's `The Conti- 
nental," Judy Garland's "Over The 
Rainbow," Bing Crosby's "White 
Christmas," Henry Mancini's "Moon 
River," Isaac Hayes' "Theme From 
`Shaft,' " Donna Summer's "Last 
Dance," Bill Medley & Jennifer 
Warnes' "(I've Had) The Time Of My 
Life," and Carly Simon's "Let The 
River Run." 

Aside from the music, the 6- by -12- 
inch box will contain an 80 -page booklet 
with an introduction written by noted 
film historian Leonard Makin. Former 
Billboard columnist Paul Grein and au- 
thor Will Friedwald contributed liner 
notes and track annotations, including a 
list of best song nominees for each year. 

"It's filled with Oscar facts, feats, and 
factoids on the best songs, composers, 
artists, and the history of the award," 
says McLees. "That alone is almost 
worth the price of admission." 

Rhino likely will issue each volume 
separately in 1996, but without the de- 
luxe booklet, McLees says. 

CMT EUROPE SPURS COUNTRY SALES IN U.K. 
(Continued from page 26) 

the music. Ticket sales for country art- 
ists are increasing steadily, he says. 

EMI's Liberty imprint was the first 
label to advertise on CMT Europe when 
it went on satellite. Thierry Panatteir, 
Liberty product manager at EMI, says 
it was `very successful." 

Many pundits have been pushing for 
more tailored programming, rather 
than wall-to-wall videos. New program- 
ming from December fits that bill, with 
CMT Europe moving toward what 
Werner calls "appointment viewing. 
With a video channel, people have a 
tendency to go in and out of it. By intro- 
ducing specific programs at regular 
times, we can guide viewers to what 
they want more easily." 

Programs include `Big Ticket," a 60- 
minute clip show focusing on major 
acts; "Jammin' Country," a 60- minute 

series showcasing the best in country - 
rock; and "Saturday Nite Dance 
Ranch," which plays dance- oriented 
clips. `By grouping together similar 
types of music, we can target different 
audiences," says Werner. "It's more at- 
tractive to advertisers, and each pro- 
gram can be sponsored by somebody." 

He adds that country is just begin- 
ning in the U.K. "Every day new people 
join the cable or satellite network. We 
are constantly gaining new viewers - 
and with these kinds of figures, we can 
be encouraged and look forward to an 
even more successful future." 

This article is reprinted from Music 
Monitor, Billboard's sister radio publi- 
cation in the U.K Andrew Vaughan is 
editor of London -based Country Music 
International. 
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International 
BMG Buys Rest Of Italy's Ricordi Virgin Retail 

Finds Madrid 
Selling Space 

BY HOWELL LLEWELLYN 

MADRID -It was a close call, but 
Virgin Retail Spain managed to end 
a three -year search for a Madrid 
retail space just in time for the 
Christmas sales. 

A last -minute rush had Virgin on 
Dec. 15 assume control of a total of 
1,550 square meters (5,000 square 
feet) of space in five department 
stores for more than three weeks of 
festive spending by shoppers. (Gifts 
in Spain traditionally are exchan- 
ged on the Feast Of The Epiphany, 
which this year falls on Jan. 6.) 

"It was difficult to get everything 
ready on time, from the stock in the 
warehouse to the preparation and 
decoration of the Virgin areas in 
each store, but opening in Madrid 
before Christmas was very impor- 
tant to us," says Luis Urbano, pres- 
ident of Virgin Retail Spain. "It 
meant the people in the capital got 
to know us at the busiest time of the 
year." 

Virgin struck a deal with Spain's 
pioneer department store chain, the 
debt -ridden Galerias Preciados. In 
fact, the 29 -store chain declared a 
suspension of payments to its cred- 
itors Dec. 17. Urbano said the move 
would not affect Virgin. 

Urbano says he hopes Virgin 
would gross nearly 125 million pe- 
setas ($1 million) in Madrid by Jan. 
6. "After the first four days of trad- 
ing, we were slightly above target, 
so we may exceed this forecast," he 
says. Each of the five music depart- 
ments has 60,000 titles in stock, 
including sound carriers and videos. 

Virgin expects annual gross in 
the Madrid locations to initially 
reach between 1.5 billion pesetas 
($11.5 million) and 6 billion pesetas 
($46 million) once it occupies space 
in the other 24 Galerias stores 
through 1995. Virgin's two Spanish 
megastores in Barcelona and Se- 
ville have a current turnover of 
about 3 billion pesetas ($23 million). 

However, despite its early 
"Christmas gift," Virgin has still 
not found what it is looking for - 
a suitable site for a Madrid me- 
gastore. "The search goes on for 
what we plan to be our flagship 
megastore in the Iberian Penin- 
sula," says Urbano. "We need it 
to be in Madrid, where all the 
major TV, radio, and record com- 
panies are located." 

In a quickly prepared TV and 
radio campaign, Virgin an- 
nounced that all customers who 
turned up on the first day of trad- 
ing wearing only swimsuits 
would win a free CD. Although 
Dec. 15 was the first cold day of 
winter in Madrid, more than 200 
shivering young people obliged. 
But their choice of CDs was a re- 
flection of one problem facing the 
domestic music industry: Only a 
handful chose Spanish music. 

7 Divisions Keep Independent Management 
BY MARK DEZZANI 

MILAN -The Bertelsmann Music 
Group has acquired the remaining 
stake in Italy's largest domestic music 
group, G. Ricordi, the company has an- 
nounced. BMG now owns 100% of Ri- 
cordi, following its majority buyout in 
August of 73.3% of what had been 
Italy's largest independent (Billboard, 
Aug. 20). 

The additional acquisition ends spec- 
ulation over the future of Ricordi and 
its subsidiaries. BMG Ariola in Italy is 
being merged with Ricordi, and begin- 
ning in the spring it will be known as 
BMG Ricordi SpA, with seven subsidi- 
ary operations retaining autonomous 
management. 

The seven divisions are BMG Rec- 
ords; BMG Publishing; the Dischi Ri- 
cordi label; Ricordi Publishing, the Ri- 
cordi retail chain, with 22 stores 
nationwide; the printing arm Ricordi 
Arti Grafiche; and BMG's CD importer 
and domestic cassette manufacturer, 

Sonopress. 
Casa Ricordi has been established as 

an independent entity, dealing with Ri- 
cordi's classical music operations and 
cultural heritage. Mimma Guastoni has 
been appointed its managing director. 
The management of the seven divisions 
remains unchanged. 

BMG Ariola managing director 
Franco Reali assumes the same position 
in the newly formed BMG Ricordi. Giro- 
gio Perris has been appointed director 
general of BMG Ricordi. Guido Rignano 
remains president of the Ricordi divi- 
sions. Further clarification of executive 
responsibilities is expected in early 1995. 

The existing infrastructures for 
Rome -based BMG Ariola and for Ri- 
cordi in Milan will remain in place. Over- 
all administration will operate from 
Rome. Although duplicate operations 
will be streamlined, details of those 
plans have not yet been confirmed. It is 
likely that the distribution operations of 
the two companies will be merged. 

No job cuts in the 1,000 -strong work 

Big Pink. Pink Floyd's "The Division Bell," which has hit No. 1 in 15 countries, 
achieved double -platinum certification in the U.K. with sales exceeding 600,000. At 
London's Earls Court, where the band played 14 sold -out shows, they were 
presented with double -platinum discs by EMI U.K. president and CEO Rupert Perry, 
managing director Jean -François Cecillon, and the EMI sales and marketing team. 
Pictured, back row, from left, are John Hazell, national sales manager; Jonathan 
Green, head of product management; Steve O'Rourke, manager of Pink Floyd; 
Rupert Perry; David Gilmour of Pink Floyd; Storm Thorgeson, art designer; Rick 
Wright and Nick Mason of Pink Floyd; Roger Smith, strikeforce manager; Malcolm 
Granger, national accounts manager; Aaron Moore, sales operations coordinator; 
and John Walsh, strikeforce manager. In the front row, from left, are Lindsey Foord, 
personal assistant to Jean -François Cecillon; Ian Ramage, marketing director; 
Cecillon; and Ian McMinn, national field sales manager. 

force have been announced, but the 
management of each of the seven divi- 
sions will be responsible for the effi- 
ciency of their operations and under 
pressure to cut costs and improve prof- 
itability. A source within the company 
suggests that job cuts will be "inevita- 
ble" as administration is streamlined. 

Combined turnover for BMG Ariola 
and Ricordi for this year was 350 bil- 
lion lire ($218.8 million). BMG Ariola 
turnover was 125 billion lire ($78.1 mil- 
lion), showing a 78 billion lire ($48.8 
million) profit for BMG Ariola opera- 
tions, according to BMG. 

No figures have been released for 
the purchase of the Ricordi group. 
However, estimates put the figure be- 
tween $350 million and $400 million. 

The new BMG Ricordi entity now ac- 
counts for 30% of the Italian market, 
and the group aims to increase market 
share to 35% by the end of 1996. 

Arnold Bahlmann, international VP 
of BMG, has confirmed that BMG Ri- 
cordi is seeking international partners 
for its 22 retail stores, and is looking 
at opening further megastores in addi- 
tion to the 27,000 -square -foot store in 
Milan, which opened last month (Bill- 
board, Dec. 10). 

Bahlmann says that distribution re- 
mains the biggest problem in Italy's 
music market, noting that per -capita 
consumption of music in the country is 
behind that of Greece, Portugal, and 
Spain. 

Bahlmann says he hopes by 1997 to 
reinvest 17% of turnover into further 
development of the company. 

In addition to the Ricordi acquisi- 
tion, BMG also plans to pick up the re- 
maining 50% of Italy's DDD label that 
it does not already own. BMG Ricordi 
owns a 50% controlling stake in artist 
Lucio Dalla's Pressing label, and 
through the Ricordi buyout BMG also 
owns a 10% stake in the state -owned 
Nuova Fonit Cetra label. 

BMG Ricordi's domestic roster now 
includes Dalla, Renzo Arbore, Cris - 
tiano De Andre, Marco Masini, Gianni 
Morandi, and Antonello Venditti. 

It has been reported that interna- 
tional Italian superstar Eros Ramaz- 
zotti, said to be negotiating with the 
major labels, will be staying with BMG 
when his DDD contract expires follow- 
ing the release of his next album later 
this year. 

EMI France Signs Charles Aznavour 
PARIS -Charles Aznavour, the vet- 
eran French singer, has been signed 
by EMI France to a new long -term 
recording contract and has begun a 
six-month tour through France, La- 
tin America, and the U.S. 

In a separate deal, EMI also has 
acquired all rights to Aznavour's 
back catalog of more than 1,000 re- 
cordings of songs in French, 
English, German, and Spanish. 
Aznavour is best known outside 
France for songs such as "She," 
"The Old Fashioned Way," and 
"Yesterday When I Was Young." 

EMI has launched a major reis- 
sue campaign in France with 20 of 
Aznavour's most popular French - 
language albums, and also plans to 
issue three previously unreleased al- 
bums over the next six months. The 
first of these is a live album that was 
recorded in Paris with Liza Min - 
nelli. A rerelease of Aznavour's al- 
bum "Toi Et Moi" earlier this year 
on an independent label has reached 
gold status, with 100,000 units sold. 

Aznavour's tour is expected to 
conclude with a performance in 
April at Carnegie Hall in New York, 

and it will be recorded for a future 
album. An international release 
schedule for Aznavour's catalog is 
expected to be set in the spring. 

"I am delighted that Charles will 
not only begin a new recording ca- 
reer with EMI, but that his fabulous 
back catalog can once again be 
heard by his admirers around the 
world," says Gilbert Ohayon, presi- 
dent of EMI France. "He is without 
a doubt the most international of 
French stars, and it is now time to 
give him the global attention that 
EMI can bring." 
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International 

Stones Set To Play First Australian Tour Dates Since '73 
BY KATHERINE TULICH 

SYDNEY -When the Rolling Stones 
"Voodoo Lounge" world tour heads to 
Australia in March, it will mark the 
first time the band has toured the coun- 
try in 22 years. 

With the stadium tour expecting to 
sell some 400,000 tickets in the next few 
months, promoter Paul Dainty says the 
Stones visit will prove to be the biggest 
tour ever to hit the land down under. 

The Australian leg kicks off March 27 
in Melbourne; six dates have been an 
nounced thus far. 

The previous ticket -sales record 
holder in Australia was Madonna, who 
toured in November 1993. Her tour 
generated 360,000 tickets sold, worth 

`I haue been chasing 
them year in and 

year out' -promoter 
Paul Dainty 

about $28 million Australian dollars 
($21.9 million U.S.). 

"We'll easily outdo that," says 
Dainty, estimating that ticket sales for 
the Stones will top $35 million Austra- 
lian dollars ($27.34 million U.S.). 

Though tickets have only begun to go 
on sale, Dainty says some records have 
already been broken. "We set a new box 
office record in Sydney by selling the 
first show out in 90 minutes, and in New 
Zealand we broke the biggest box -office 
advance for any act in the history of 
New Zealand," he says. This leg of the 
band's tour is due to end at Auckland's 
Western Spring Stadium on April 17. 

In keeping with the band's mandate, 
ticket prices have remained lower than 
those commanded by other recent su- 
per -star tours. Top -price seats are $90 
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A headline in the Dec. 10 issue mis- 
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Australian ($70 U.S.). "I must admit I 
would have liked to see them higher be- 
cause I know the market could have 
taken it, but the band wants to keep the 
prices low," says Dainty. "For the size 
of the show offered, it is one of the most 
affordable ticket prices ever offered in 
Australia." 

Dainty promoted the Stones when 
they last toured Australia in 1973. He 
says it was his persistence, coupled with 
the Stones' decision to do a more exten- 
sive world tour, that fmally broke the 

drought for Stones fans in Australia. 
"I'd like to think we had an inside run 

in getting this tour because we had a re- 
lationship with the Stones back all those 
years, and I have been chasing them in- 
cessantly year in and year out," says 
Dainty. "We also did Mick Jagger's 
very successful solo tour of Australia in 
1990." 

The elaborate production of the 
show, which will not be scaled back in 
any way, will incur costs of mcre than 
$2 million Australian ($1.6 million U.S.) 

per week in wages, costs for the venues 
and transportation, which consists of 
more than 40 trucks and two jumbo jets 
to move crew and gear in and around 
this expansive country. 

But aside from the box office, high 
earnings in other areas also are proj- 
ected. Virgin Records, with rights to 
both "Voodoo Lounge" and the Stones' 
later catalogue, expects to sell 300,000 
albums over the next eight months, 
earning $7 million Australian ($5.5 mil- 
lion U.S.). Acme Merchandising, one of 

Australia's leading tour- merchandising 
companies, forecasts its single biggest 
jackpot ever, with a range of 40 sepa- 
rate products expected to net as much 
as $5 million Australian ($3.9 million 
U.S.). 

The Stones' tour will cap a very busy 
touring schedule during the summer in 
Australia, with more than 16 top acts on 
the road in the first four months of 1995. 

"This year must go down as one of 
the busiest summers in the history of 

(Continued on next page) 
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International 

S. Africa's Prophets Move 
To U.K.; Nation Album Due 

BY KWAKU 

LONDON -The members of Prophets 
Of Da City, one of South Africa's most 
notable hard -core, hip -hop acts, have 
moved to Britain to draw upon the mu- 
sical community here and record their 
sixth album, their first for Nation Rec- 
ords in the U.K. The group already has 
enjoyed some exposure in the U.S. 
through a track on the "Planet Rap" 
compilation issued last year on Tommy 
Boy Records. 

The band's most recent album, 
"Phunk Phlow," was issued only in 
South Africa on their own Ku Shu Shu 
label and released shortly before the 
band's departure for the U.K. early last 
November. An earlier disc, "Age Of 
Truth," was licensed by South Africa's 
Tusk Records in 1992 and, according to 
manager Lance Stehr, had 17 of its 21 
tracks banned from airplay. 

Following last year's election in South 
Africa, Prophets Of Da City (PoC) 
opened for the British political rap 
group Fun -Da- Mental on a South Afri- 
can tour and also on a U.K. tour in No- 
vember. Sharing the same socio- political 
tip as Fun -Da- Mental, PoC was a logical 
signing by Aid Nawaz, co -owner of Na- 
tion Records, who is also known as 
Propa- Gandhi in his role as Fun -Da- 
Mental's front man. 

PoC consists of DJ- rapper Ready D, 
aka DJ Explode; rapper Shaheen; 
singer and toaster Ramone; beatbox 
player Jazmo; dancer Mark; and 
dancer -graffiti artist Gogga. 

"Never Again," the first international 
single released by PoC, has been li- 
censed by Beggars Banquet throughout 
Europe and has received enthusiastic 
reviews in the British music press. It 
was named a single of the week in the 
New Musical Express and gained the 
act television exposure as well. 

'We wanted to do videos, and accord- 
ing to [Tusk], the concept was too 
black," says Ready D. "Anything we'd 
done was too radical. Our albums, ac- 
cording to the white man, were radical 
because we spoke to the people on a 
grass -roots level, telling them they've 
got to watch out for the press, watch 
out for the tricks of government." 

Nonetheless, the band did appear at 
the celebration for Nelson Mandela's 
inauguration last year. 

"Never Again" uses a sample from a 
speech by Mandela containing those 
words. The song's video features Man- 
dela doing a gentlemanly dance that the 
group gently spoofs, encouraging oth- 
ers to do "the Mandela." The single is 
an engaging hip -hop potpourri of town- 
ship guitars, samples, live instrumenta- 
tion, rap, and dancehall toasting. "It's a 
song basically thanking everybody on 
the planet for supporting South Africa 
in the struggle, but not only South 
Africa," says Ready D. 'We're speaking 
about all other oppressed people on 
other continents." 

Adds Shaheen: 'We don't want to be 
called African hip -hop. We're a hip -hop 
crew, and we want to be part of a hip - 
hop universal community." 

PROPHETS OF DA CITY 

STONES SET TO TOUR DOWN UNDER 
(Continued front preceding page) 

concerts in Australia," says Dainty, who 
is promoting tours by five other major 
acts early this year: Roxette, Cliff Ri- 
chard, Harry Connick Jr., Bryan Ferry, 
and Phil Collins. 

Dainty has also been named pro- 

TO OUR READERS 
A Happy New Year from Home & 

Abroad. The column will return in the 
Jan. 21 issue. 

ducer for all Australian entertainment - 
related events for the 1996 Olympic 
Games in Atlanta, to be staged at the 
historic Fox Theatre. 

"I am very excited about this project. 
It is of particular importance for Aus- 
tralia, as Atlanta will be the curtain - 
raiser to the Sydney 2000 Olympic 
Games," Dainty says. "We will be 
scheduling two weeks of major interna- 
tional entertainment featuring produc- 
tions and stars from the U.S., Europe, 
and Australia. It will be a fantastic op- 
portunity to showcase Sydney and Aus- 
tralia to the rest of the world." 
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International 

Vietnam OKs Legislation 
On Copyright Protection 

BY MIKE LEVIN 

HONG KONG- Vietnam took its 
first step into Asia's legitimate mu- 
sic industry when the National As- 
sembly passed a copyright protec- 
tion law Dec. 8. 

The legislation covers all intellec- 
tual property, but for now only of- 
fers protection for products manu- 
factured or published within the 
country. This will change to include 
all domestic and international copy- 
rights once Vietnam joins the Berne 
Convention, which is expected in 
late 1995 or early 1996. 

Music has received special dispen- 
sation whereby both local and for- 
eign products are guaranteed pro- 
tection because the country has no 
CD or cassette factories. Govern- 
ment sources say they have ac- 
cepted IFPI guidelines on music 
and will begin to clamp down on pi- 
rate products. 

Vietnam's record industry has 
been impossible to track because 
there is no official department cov- 
ering music. Analysts feel sales 
range between $10 million and $30 
million, although piracy accounts for 
as much as 98%. 

The Ministry Of Culture did set 
up an internal office of copyright 
protection, named Vinaauteur, in 
1993, but it has been used only as a 
consulting body. 

"Our official function is to advise 
the government on copyright mat- 
ters. We believe a copyright law is 
[vital] for Vietnam to become a legit- 
imate member of the international 
community in intellectual property," 
says Thuong Thuan, director of Vin - 
aauteur. 

International record executives 
remain cautious about the short - 
term effects of the new law. "I was 
just in Saigon, and it reminded me 
of Bangkok 10 years ago where ab- 
solutely every tape was a pirate," 
says a marketing executive for an 
international label in Hong Kong. 

Despite heavy foreign investment 
and economic growth during the 
past three years, annual per- capita 
income for the country's 72 million 
people is only $220. Even priced at 
$1, a legitimate music cassette is a 
major expenditure. CDs are virtu- 
ally unknown, except for pirate 
copies of releases by Chinese art- 
ists, which retail for about $2. 

newsilne . 1 

PHONOGRAM RECORDS, which exists as a division of PolyGram in 
nine international markets, including the U.K., Germany, and 
France, is changing its name to Mercury Records. Most of Phono- 
gram's artist repertoire is currently released on the Mercury label. 
There will be no effect on artists' contracts or staff arrangements. 

GERMAN RECORD COMPANIES reported a 2.9% increase in unit sales 
for the third quarter of 1994 over the same period last year. A total 
of 162.7 million units were sold during the period. Wholesale value 
figures were not released. 

MTV INDIA has signed Coca -Cola of India as a charter sponsor of t w 
music television station in the market, says Bill Roedy, president 
MTV Networks International. 

DATEBOOK: The 1995 International Dance Awards are set for Jan. 
22 at the Picadilly Theater in London, featuring such performers as 
Dina Carroll, Eternal, Aswad, Michelle Gayle, and Carleen Ander- 
son. 

THE SHEPHERD'S BUSH EMPIRE, a 2,000 -seat concert venue in West 
London, has been acquired by the Break For The Border Group plc, 
which operates the Borderline club in London. 

THE BELGIAN record company ARS Productions, which broke the 
dance act Technotronic, has signed new deals for Holland with CNR/ 
Arcade Music, covering sales and distribution, and G.M. Promotions, 
handling promotion and marketing. The company previously went 
through Polydor. Upcoming singles include a cover of "Giving Up, 
Giving In" by French vocalist Rozlyne Clarke and "How To Win 
Your Loue" by the French dance duo Desire. 

POLYGRAM SINGAPORE has released a 24 -carat gold CD of Andrew 
Lloyd Webber's "Phantom of the Opera" to mark the musical's Feb- 
ruary opening in Singapore. The disc will be available only in Asia. 

REGGAE star Junior Reid's Jamaican hit single "Listen To The 
Voices" will be released Jan. 30 in the U.K. through Neil Ferris' Bril- 
liant Record Co., distributed by BMG. 
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BILLBOAR 
SPOTLIGHT 

TH 
ECHO AWARDS 
Billboard draws you into the 
picture through its in -depth 
coverage of the Echo Awards. In 
our March 4th spotlight issue, 
we thoroughly examine this 
momentous event by highlight- 
ing the following topics: 

Echo Overview: 
a complete report on the 
award's night events 
Echo Candids: 
Photos of the Echo Awards 
ceremony and celebration at 
Bavaria Studios, Munich 
Profiles of the winning artis 
An analysis of key issues 
facing the German music 
market in 1995 
Retail's Role: An analysis 
of the increasing role of 
Germany's major retailers 
in artists development 

FOR ADVERTISNG INFORMATION : 

LONDON: 
Christine Chinetti: 

tel: 44 -171- 323 -6686 fax: 44 -171- 323 -2314 

NEW YORK: 
Gene Smith 

tel: 212 -536 -5001 tax: 212- 536 -5055 

ISSUE DATE 
March 4, 1995 

AD CLOSE *` 

February 16, 1995 

Bonus distributioi, the issue in Germany 
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HITS OF THE 
O 1993. Bltlboortl / BPI COTTUIxCOIlIX15 WORLD 

JAPAN (Dempa Publications, Inc.) 12/18/94 

THIS 
WEEK 

1 

2 

3 

4 
5 
6 
7 
8 
9 

10 

2 

3 
4 
5 
6 

7 
8 
9 

10 

LAST 
WEEK 

1 

3 

4 
2 
5 

NEW 
NEW 

6 
7 

NEW 

1 

2 

NEW 

NEW 
NEW 

4 

8 
7 

SINGLES 
TOMORROW NEVER KNOW MR. CHILDREN TOrs 
FACTORY 

KOIBITOTACHI NO CHRISTMAS MARIAN CAREY 
SONY 

MEGURIAI CHAGE & ASKA PONY CANYON 

MOTEL B'Z BMG 

HARU YO, KOl YUMI MATSUTOUKA EMI 

TEAR'S LIBERATION ACCESS FUN HOUSE 

GANI TONNERUZU PONY CANYON 

AL NO TAMENI TAMIO OKUDA SONY 

SHIAWASE WO TSUKAMITAI KOUMI HIROSE 
VICTOR 

EVERYBODY GOES MR. CHILDREN TOYS FACTORY 

ALBUMS 
MARIAH CAREY MERRY CHRISTMAS sow 
YUMI MATSUTOYA THE DANCING SUN TOSHIBA/EMI 

TSUYOSHI NAGABUCHI ITSUKA NO SYONEN EMI 

KEIZOU NAKANISBI SINGLES PIONEER 

KOME KOME CLUB PHI II SNOT 

NOKKO COLORED SONY 

BEATLES LIVE AT THE BBC EMI 

TUBE MELODIES & MEMORIES sow 
MAKI OOGURO EIEN NO YUMENI MUKATTE 
B -GRAM 

VARIOUS MAX sow 

NETHERLANDS (Stichting Mega Top 50) 12/19/94 

THIS 
WEEK 

LAST 
WEEK SINGLES 

1 2 I WILL SURVIVE HERMES HOUSE BAND UPLO /MUSIC 

5 3 DROMEN ZIJIN BEDROG MARCO BORSATO 
POLYDOR 

3 4 ZOMBIE CRANBERRIES ISLAND 

4 5 WAAROM NOU JIJ MARCO BORSATO POLYDOR 

5 3 ALWAYS BON JOVI MERCURY /POLYGRAM 

6 NEW ALL I WANT FOR CHRISTMAS MARIAH CAREY 
COLUMBIA 

7 6 THE SECOND WALTZ ANDRE RIEU MERCURY/ 

PHONOGRAM 

8 NEW CIRCLE OF LIFE ELTON JOHN MERCURY 

9 9 SHORT DICK MAN 20 FINGERS zu 
10 IT'S A RAINY DAY ICE MC BYTE/SONY 

ALBUMS 
ANDRE RIEU STRAUSZ & CO MERCURY/PHONOGRAM 

2 5 BEATLES LIVE AT THE BBC APPLE/EMI 

3 2 BON JOVI CROSS ROAD MERCURY/POLYGRAM 

4 3 ANDRE HAZES AL 15 JAAR GEWOON ANDRE EMI 

5 6 STING FIELDS OF GOLD A &M 

6 4 MARCO BORSATO MARCO POLYDOR 

7 NEW PEARL JAM VITALOGY EPIC 

8 8 PAUL DE LEEUW PARACDMOL sonn 

9 9 B.Z.N. SERENADE MERCURY /PHONOGRAM 

10 NEW MARIAH CAREY MERRY CHRISTMAS COLUMBIA 

CANADA (The Record) 12/26/94 GERMANY compiled by Media Control 12/20/94 

THIS 
WEEK 

1 

2 

3 

4 
5 

6 

7 

8 
9 
10 
11 

12 
13 

14 
15 
16 

17 
18 

19 
20 

1 

2 
3 

4 
5 

6 
7 
8 
9 
10 
11 
12 
13 

14 
15 
16 
17 
18 
19 
20 

LAST 
WEEK 

1 

2 

3 

4 

7 

8 

5 

6 
9 
13 

11 

16 
12 

10 

14 

20 

NEW 

17 

NEW 

18 

NEW 
NEW 

1 

4 
5 

2 

3 
9 
7 

10 
8 
12 
6 
19 
11 

15 

13 

17 

16 

14 

SINGLES 
SECRET MADONNA MAVERICK/WEA 

ALWAYS BON JOVI MERCURY /PGD 

CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 
HOLLYWOOD/WEA 

LOVE IS ALL AROUND WET WET WET LONDON /PGD 

ON BENDED KNEE BOYZ II MEN MOTOWN /PGD 

DO YOU WANNA GET FUNKY C +C MUSIC 
FACTORY COLUMBIA/SONY 

RIGHT BESIDE YOU SOPHIE B. HAWKINS 
COLUMBIA/SONY 

GO ON MOVE REEL 2 REAL QUALITY /PGD 

CIRCLE OF LIFE ELTON JOHN HOLLYWOOD/WEA 

INSENSITIVE JANN ARDEN A &M /PGD 

FUNKDAFIED DA BRAT EPIC/SONY 

OUT OF TEARS ROLLING STONES VIRGIN /CEMA 

TURN THE BEAT AROUND GLORIA ESTEFAN EPIC/ 

SONY 

I'LL MAKE LOVE TO YOU BOYZ II MEN MOTOWN /PGD 

WILD NIGHT JOHN MELLENCAMP MERCURY/MD 

THE SWEETEST DAYS VANESSA WILLIAMS 
MERCURY /PGD 

SUKIYAKI 4 PM NEXT PLATEAU /PGD 

ANY TIME, ANY PLACE JANET JACKSON VIRGIN/ 

CEMA 

DANCE NAKED JOHN MELLENCAMP MERCURY/MD 

LUCKY ONE AMY GRANT A &M /PGD 

ALBUMS 
BEATLES LIVE AT THE BBC CAPITOUCEMA 

PEARL JAM VITALOGY EPIC/SOW 

NIRVANA MTV UNPLUGGED IN NEW YORK DGC/UNI 

EAGLES HELL FREEZES OVER GEFFEN/UNI 

VARIOUS ARTISTS DANCE MIX '94 QUALITY 

BON JOVI CROSS ROAD MERCURY/MD 

AEROSMITH BIG ONES GEFFEN /UNI 

GREEN DAY DOOKIE REPRISE/WEA 

BOB SEGER GREATEST HITS CAPITOL/CEMA 

BOYZ II MEN II MOTOWN /PGD 

CRANBERRIES NO NEED TO ARGUE ISLAND/MD 

THE TRAGICALLY HIP DAY FOR NIGHT MCA/UNI 

R.E.M. MONSTER WARNER BROS./WEA 

SOUNDTRACK FORREST GUMP EPIC/SONY 

STING FIELDS OF GOLD A &M/PGD 

SHERYL CROW TUESDAY NIGHT MUSIC... A &M/PGD 

OFFSPRING SMASH EPITAPH 

TOM PETTY WILDFLOWERS WARNER BROS./WEA 

MADONNA BEDTIME STORIES SIRE/WEA 

JIMMY PAGE & ROBERT PLANT NO QUARTER 
ATLANTICAWEA 

THIS 
WEEK 

1 

2 
3 

4 
5 

6 

7 
8 
9 
10 
11 
12 
13 
14 

15 

16 
17 
18 
19 
20 

2 

3 
4 
5 

6 
7 

8 
9 

10 

11 

12 
13 
14 
15 
16 

17 
18 

19 

20 

LAST 
WEEK 

1 

2 

NEW 

7 

5 

4 

6 
8 

9 
12 

NEW 
11 

15 
NEW 

16 

10 
14 

NEW 
13 

NEW 

2 

3 

5 

6 

4 
NEW 

NEW 
11 

7 

10 
8 

2 

9 
19 
16 

14 

17 

18 

13 

SINGLES 
COTTON EYE JOE REDNEX zvx 

AN ANGEL KELLY FAMILY EDEL 

TEARS DON'T LIE MARK OH MOTOR MUSIC 

ZOMBIE CRANBERRIES ISLAND 

CONQUEST OF PARADISE VANGELIS EAST WEST 

HYPER, HYPER SCOOTER ESEL 

ALWAYS BON JOVI MERCURY /PHONOGRAM 

LOVE RELIGION U 96 MOTOR MUSIC 

PHARAO THERE IS A STAR sow 
FOREVER YOUNG INTERACTIVE INT 

STAY ANOTHER DAY EAST 17 LONDON 

CIRCLE OF LIFE ELTON JOHN PHONOGRAM 

MAX DON'T HAVE SEX WITH YOUR E- EROTIC INT 

CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 
PHONOGRAM 

WE ARE DIFFERENT MEMBERS OF MAYDAY 
MOTOR MUSIC 

SATURDAY NIGHT WHIGFIELD zvx 

ALL I WANNA DO SHERYL CROW A &M 

ANOTHER DAY WHIGFIELD ZYx 

LET THE DREAM COME TRUE DJ BOBO FRESH/EAMS 

RAVE NATION DJ HOOLIGAN EWR 

ALBUMS 
KELLY FAMILY OVER THE HUMP EDEL 

BON JOVI CROSS ROAD MERCURY /PHONOGRAM 

WESTERNHAGEN AFFENTHEATER WEA 

CRANBERRIES NO NEED TO ARGUE ISLAND 

BEATLES LIVE AT THE BBC APPLE 

STING FIELDS OF GOLD A &M 

WEIHNACHTEN BEI UNS GUTE ZEITEN - 
SCHLECHTE ZEI EDL 

SOUNDTRACK THE LION KING PHONOGRAM 

VANGELIS 1492 -CONQUEST OF PARADISE EAST 

W EST 

CARRERAS/DOMINGO /PAVAROTTI THE 3 
TENORS TELDEC/WARNER 

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN 

PEARL JAM VITALOGY EPIC 

SOUNDTRACK FORREST GUMP EPIC 

CHRIS REA THE BEST EAST WEST 

MARIAH CAREY MERRY CHRISTMAS COLUMBIA 

ANDREW LLOYD WEBBER THE VERY BEST 
POSITIVE 

AEROSMITH BIG ONES GEFFEN 

SHERYL CROW TUESDAY NIGHT MUSIC CLUB 
A &M 

WET WET WET END OF PART ONE PHONOGRAM 

R.E.M. MONSTER WARNER 

HITSOFTHE M. 
1995, Billboard /BPI Communications (Music Week/ © CIN) 12/24/94 

FRANCE ISNEP /IFOP/Tite -Live) 12/10/94 

THIS 
WEEK 

LAST 
WEEK SINGLES 

1 1 CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 
POLYGRAM 

2 3 I SWEAR ALL -FOR -ONE ATLANTIC 

3 4 SECRET MADONNA WARNER 

4 2 7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY SQUATLSONY 

5 5 I'LL MAKE LOVE TO YOU BOYZ II MEN MorowN 
6 6 SATURDAY NIGHT WHIGFIELD AIRPLAY 

7 9 FEEL THE HEAT OF THE NIGHT MASTERBOY 
POLYGRAM 

8 8 GIRLS JUST WANT TO... CYNDI LAUPER EPIC 

9 11 IMAGINE JOHN LENNON EMI 

10 7 SI TU VEUX M'ESSAYER FLORENT PAGNY 
POLYGRAM 

11 10 HIGH HOPES PINK FLOYD EMI 

12 14 ENDLESS LOVE LUTHER VANDROSS & MARIAN 
CAREY sow 

13 NEW O.C.B. BILLY ZE KICK & GAMINS EN FOLIE 
POLYGRAM 

14 12 REGULATE WARREN G & NATE DOGG POLYGRAM 

15 NEW LA CORRIDA FRANCIS CABREL COLUMBIA 

16 16 LET THE BEAT GO ON DA ALBAN BMG 

17 13 IT'S A RAINY DAY ICE MC POLYGRAM 

18 15 LOVE IS ALL AROUND WET WET WET POLYGRAM 

19 20 ANYTIME YOU NEED A FRIEND MARIAN CAREY 
COLUMBIA 

20 NEW COME OUT AND PLAY OFFSPRING PIAS 

ALBUMS 
1 2 BEATLES LIVE AT THE BBC APPLE/EMI 

2 1 REDAUD A LA BELLE DE MAI VIRGIN 

3 4 FRANCIS CABREL SAMEDI SOIR SUR LA TERRE 
COLUMBIA 

4 5 SOUNDTRACK THE LION KING SONY 

5 3 JEAN FERRAT FERRAT 95 TEMP/ 

6 6 MARIAH CAREY MUSIC BOX COLUMBIA 

7 17 BOYZ II MEN II MOTOWN 

8 NEW SOUNDTRACK FARINELLI AUVIDIS 

9 7 NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN 

10 12 ACE OF BASE HAPPY NATION POLYGRAM 

11 NEW CARRERAS /DOMINGO/PAVAROTTI THE 3 TENORS 
IN CONCERT 1994 WARNER 

12 NEW PATRICK BRUEL BRUEL BMG 

13 NEW ALAIN SOUCHON C'EST DEJA CA VIRGIN 

14 10 CELINE DION LIVE A L'OLYMPIA COLUMBIA 

15 15 JAMIROQUAI THE RETURN OF THE SPACE 
COWBOY SQUATT/SONY 

16 8 LAURENT VOULZY VOULZY TOUR ARIOLABMG 

17 14 PARTICIA KAAS TOUR DE CHARME LIVE 93/94 
SONY 

18 16 HELENE HELENE '95 AB 

19 9 SOUNDTRACK PULP FICTION BMG 

20 13 PINK FLOYD THE DIVISION BELL EMI 

ITALY (Musica e Dischi) 12/19/94 

AUSTRALIA (Australian Record Industry Assn.) 12/25/94 

THIS 
WEEK 

LAST 
WEEK SINGLES 

1 1 ZOMBIE CRANBERRIES ISLAND /POLYDOR 

2 7 ALL I WANT FOR CHRISTMAS IS YOU MARIAN 
CAREY COLUMBIA 

3 2 TOMORROW SILVERCHAIR MURMUR/SONY 

4 3 ALL I WANNA DO SHERYL CROW A &M 

5 4 ALWAYS BON JOVI MERCURY /PHONOGRAM 

6 5 SHORT DICK MAN 20 FINGERS LIBERATION /FESTIVAL 

7 6 IF I ONLY KNEW TOM JONES WARNER 

8 9 TURN THE BEAT AROUND GLORIA ESTEFAN EPIC 

9 8 CHAINS TINA ARENA COLUMBIA 

10 13 ON BENDED KNEE BOYZ II MEN MOTOWN 

11 11 I'LL MAKE LOVE TO YOU OFFSPRING SHOCK 

13 14 PUT YOURSELF IN MY PLACE KYLIE MINOGUE 
FESTIVAL 

14 12 HOOK ME UP CDB COLUMBIA 

15 NEW SYMPATHY FOR THE DEVIL GUNS N' ROSES 
GEFFEN 

16 15 (I COULD ONLY) WHISPER YOUR NAME HARRY 
CONNICK JR. COLUMBIA 

17 20 STAY ANOTHER DAY EAST 17 LONDON 

18 NEW BABY COME BACK PATO BANTON VIRGIN 

19 18 COMPLIMENTS ON YOUR KISS RED DRAGON 
ISLAND/POLYDOR 

20 19 LUCAS WITH THE LID OFF LUCAS WARNER 

ALBUMS 
2 THE TWELFTH MAN WIRED WORLD OF SPORTS 

II EMI 

2 7 MARIAH CAREY MERRY CHRISTMAS COLUMBIA 

3 3 SOUNDTRACK FORREST GUMP EPIC 

4 PEARL JAM VITALOGY EPIC 

5 5 CRANBERRIES NO NEED TO ARGUE ISLAND/ 

POLYDOR 

6 8 NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN 

7 9 ABBA ABBA GOLD- GREATEST HITS POLYDOR 

8 6 BON JOVI CROSS ROAD MERCURY/PHONOGRAM 

9 4 BEATLES LIVE AT THE BBC APPLE/EMI 

10 12 MARIAH CAREY MERRY CHRISTMAS COLUMBIA 

11 10 BOYZ II MEN II POLYDOR 

12 14 HARRY CONNICK JR. SHE COLUMBIA 

13 11 INXS GREATEST HITS WARNER 

14 13 SOUNDTRACK PRISCILLA, QUEEN OF THE 
DESERT POLYDOR 

15 17 SOUNDTRACK THE LION KING SONY 

16 NEW SOUNDTRACK PULP FICTION BMG 

17 NEW STONE ROSES THE SECOND COMING GEFFEN 

18 NEW MICHAEL CRAWFORD FAVORITE LOVE SONGS 
WARNER 

19 NEW KENNY G MIRACLES: THE HOLIDAY ALBUM ARISTA 

20 16 OFFSPRING SMASH SHOCK 

THIS 
WEEK 

LAST 
WEEK SINGLES 

THIS 
WEEK 

LAST 
WEEK ALBUMS 

1 1 STAY ANOTHER DAY EAST 17 LONDON 1 1 THE BEAUTIFUL SOUTH CARRY ON UP THE 
2 2 ALL I WANT FOR CHRISTMAS IS YOU MARIAN CHARTS GO! DISCS 

CAREY COLUMBIA 2 6 JIMMY NAIL CROCODILE SHOES EAST WEST 

3 4 LOVE ME FOR A REASON BOYZONE POLYDOR 3 2 BEATLES LIVE AT THE BBC APPLE/EMI 

4 3 POWER RANGERS MIGHTY MORPHIN POWER 4 5 EAST 17 STEAM LONDON 

RANGERS RCA 5 3 BON JOVI CROSS ROAD MERCURY/PHONOGRAM 

5 8 THINK TWICE CELINE DION EPIC 6 7 ETERNAL ALWAYS & FOREVER EMI 

6 5 CROCODILE SHOES JIMMY NAIL EAST WEST 7 8 STING FIELDS OF GOLD A&M 

7 11 COTTON EYE JOE REDNEX INTERNAL AFFAIRS 8 11 CLIFF RICHARD THE HIT LIST EMI 

8 NEW THEM GIRLS THEM GIRLS ZIG AND ZAG RCA 9 9 M- PEOPLE BIZARRE FRUIT DECONSTRUCTION/RCA 

9 7 PLEASE COME HOME FOR CHRISTMAS BON JOVI 10 13 LOUIS ARMSTRONG WE HAVE ALL THE TIME IN 
MERCURY /POLYGRAM THE WORLD EMI 

10 6 WE HAVE ALL THE TIME IN THE WORLD LOUIS 11 10 NEW ORDER THE BEST OF CENTERDATE 
ARMSTRONG EMI 12 12 CARRERAS/DOMINGO /PAVAROTTI THE 3 

11 12 HOLD ME, THRILL ME, KISS ME GLORIA ESTEFAN TENORS TELDECIWARNER 
EPIC 13 18 R.E.M. MONSTER WARNER 

12 10 ANOTHER DAY WHIGFIELD SYSTEMATIC 14 4 STONE ROSES SECOND COMING GEFFEN 
13 9 LET ME BE YOUR FANTASY BABY D SYSTEMATIC 15 22 CHRIS REA THE BEST OF EAST WEST 

14 15 ETERNAL LOVE PJ AND DUNCAN XSRHYTHM/TELSTAR 16 14 PJ AND DUNCAN PYSYCHE -THE ALBUM TELSTAR 
15 NEW CRAZY ETERNAL EMI 17 16 MADONNA BEDTIME STORIES WARNER 
16 17 TAKE A BOW MADONNA WARNER 18 15 UB40 LABOUR OF LOVE- VOLUMES I & II DEP INTL 
17 16 BABY COME BACK PATO BANTON VIRGIN 19 24 GLORIA ESTEFAN HOLD ME, THRILL ME, KISS ME 
18 22 SWEET LOVE M -BEAT RENK EPIC 

19 13 ANOTHER NIGHT THE REAL MCCOY LOGIC/ARISTA 20 19 BLUR PARKLIFE F000 /PARLOPHDNE 

20 14 ALL I HAVE TO DO IS DREAM/MISS YOU NIGHTS 21 23 SADE THE BEST OF SADE EPIC 
CLIFF RICHARDS EMI 22 17 INXS THE GREATEST HITS MERCURY 

21 24 SATURDAY NIGHT WHIGFIELD SYSTEMATIC 23 28 ELVIS PRESLEY ESSENTIAL COLLECTION RCA 
22 21 ALWAYS BON JOVI MERCURY/POLYGRAM 24 30 CRANBERRIES NO NEED TO ARGUE ISLAND 
23 19 OH BABY I... ETERNAL 1ST AVENUE/EMI 25 25 CYNDI LAUPER TWELVE DEADLY CYNS EPIC 
24 23 ALL I WANNA DO SHERYL CROW A&M 26 21 AEROSMITH BIG ONES GEFFEN 
25 28 WHEN I'M CLEANING WINDOWS 2 IN A TENT 27 26 NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN 

VARIOUS 28 27 LUTHER VANDROSS SONGS EPIC 
26 20 SIGHT FOR SORE EYES M- PEOPLE DECONSTRUCTION/ 

RCA 
29 31 WET WET WET END OF PART ONE PRECIOUS ORGANIG 

27 18 PUT YOURSELF IN MY PLACE KYLIE MINOGUE 
30 32 MARIAH CAREY MUSIC BOX COLUMBIA 

DECONSTRUCTION /BMG 
31 29 PINK FLOYD THE DIVISION BELL EMI 

28 26 I'LL FIND YOU MICHELLE GAYLE RCA 
32 NEW MARIAH CAREY MERRY CHRISTMAS COLUMBIA 

29 25 ONE MORE CHANCE EYC GASOLINE ALLEY 33 20 PEARL JAM VITALOGY EPIC 

30 29 I WANT TO BE ALONE 2W0 THIRD3 EPIC 
34 NEW OASIS DEFINITELY MAYBE CREATION 

31 
32 
33 
34 
35 

NEW 
NEW 
44 
33 
36 

U SURE DO STRIKE FRESH 

RIVER DANCE BILL WHELAN SON 

LET THE HEALING BEGIN JOE COCKER CAPITOL 

WHIGGLE IN LINE BLACK DUCK FLYING SOUTH/BMG 

GALLOWS POLE JIMMY PAGE & ROBERT PLANT 

35 

36 
37 
38 

34 

35 
36 
33 

HANK MARVIN 8 THE SHADOWS THE BEST OF 
POLYGRAM 

MICHAEL BALL THE BEST OF POLYGRAM TV 

JULIO IGLESIAS CRAZY COLUMBIA 

CLAYDERMAN & LAST IN HARMONY POLYDOR 

FONTANA 
39 40 QUEEN GREATEST HITS I & II EMI 

36 34 DOLLARS CJ LEWIS BLACK MARKET 
40 38 JAMIROQUAI THE RETURN OF THE SPACE 

37 27 LOVE SPREADS STONE ROSES GEFFEN 
COWBOY SONY 

38 NEW YOU BLOW ME AWAY ROBERT PALMER EMI 

39 36 TEXAS COWBOYS THE GRID RCA 

40 30 THANK YOU FOR HEARING ME SINEAD 
O'CONNOR ENSIGN 

THIS LAST 
WEEK WEEK 

1 1 

2 2 

3 8 
4 NEW 
5 6 

6 NEW 
7 3 

8 NEW 
9 NEW 
10 NEW 

2 

3 
4 
5 
6 
7 

8 

9 
10 

1 

2 

4 
9 
3 

6 
5 

NEW 

7 

NEW 

SINGLES 
IT'S A RAINY DAY ICE MC DWA 

STAY WITH ME DA BLITZ BLISS C0./INPROGRESS 

STRANGE LOVE KINA TIME/ITALIAN STYLE 

ANOTHER DAY WHIGFIELD ENERGY 

SENZA PAROLE VASCO ROSSI EMI 

TAKE A BOW MADONNA WARNER 

THE MOUNTAIN OF KING DIGITAL BOY DIG IT 

SURE TAKE THAT BMG 

ALL I NEED IS LOVE INDIANA DISCOMAGIC 

PLEASE COME HOME FOR CHRISTMAS BON JOVI 
MERCURY / POLYGRAM 

ALBUMS 
STING FIELDS OF GOLD A &M 

BON JOVI CROSS ROAD MERCURY / POLYGRAM 

LITFIBA SPIRITO CGD 

MARIAH CAREY MERRY CHRISTMAS COLUMBIA 

VARIOUS TOP OF THE SPOT POLYDOR 

MINA CANARINO MANNARO PDU /EMI 

SADE THE BEST OF SADE EPIC 

SOUNDTRACK FORREST GUMP EPIC 

BIAGIO ANTONACCI BIAGIO ANTONACCI MERCURY 

BEATLES LIVE AT THE BBC APPLE/EMI 

SPAIN (TVE/AFYVE) 12/10/94 

THIS 
WEEK 

1 

2 
3 

4 
5 

6 
7 
8 
9 
10 

1 

2 
3 

4 

5 

6 

7 

8 
9 

10 

LAST 
WEEK 

2 

1 

4 

9 
5 

7 

8 
NEW 

6 
NEW 

1 

2 

5 

3 

4 

9 

6 

NEW 
7 

NEW 

SINGLES 
HYPNOSE SCORPIA BLANCO Y NEGRO 

HYMN CABBALLERO MAX MUSIC 

THE KING OF HOUSE SEMENTAL MAX MUSIC/MD 

RECORDS 

HYPER, HYPER SCOOTER BLANCO Y NEGRO 

LA LA LA HEY HEY OUTHERE BROTHERS MAXMUSIC 

GENERACTION X K. BOY QUALITY MADRID 

SECRET MADONNA WARNER 

SEVEN SECONDS YOUSSOU N'DOUR COLUMBIA 

IT'S A RAINY DAY ICE M.C. BLANCO Y NEGRO 

OUTSIDE WORLD EP SUMBEAM GINGER MUSIC 

ALBUMS 
LAURA PAUSINI LAURA PAUSINI DRO/WARNER 

BON JOVI CROSS ROAD MERCURY /PHONOGRAM 

BEATLES LIVE AT THE BBC APPLE/EMI 

MIKE OLDFIELD SONGS FROM DISTANT EARTH 
WARNER 

HERBERT VON KARAJAN ADAGIO KARAJAN 
DEUTSCHE/POLYGRAM 

ANA BELENNICTOR MANUEL MUCHO MAS QUE 
DOS ARIOLA 

NIRVANA MN UNPLUGGED IN NEW YORK GEFFEN 

STING FIELDS OF GOLD A&M 

JOSE LUIS PERALES MIS 30 MEJORES 
CANCIONES SONY 

QUEEN GREATEST HITS VOLUME I & II EMI 

Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Christine Price. Contact 71- 323 -6686, fax 71- 323 -2314/2316. DUE TO HOLIDAY DEADLINES, SOME CHARTS ARE REPEATED 'New' indicates first entry or re-entry into chart shown. 
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HITS OF THE WORLD C O N T N U E 
EUROCHART HOT 100 12/24/94 &MÉ W NEW ZEALAND (RIANZ) 12/14/94 

THIS 
WEEK 

1 

2 
3 

4 

5 

6 

7 

8 
9 
10 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

LAST 
WEEK 

2 

1 

4 

NEW 

3 

NEW 

6 
NEW 

5 

NEW 

1 

5 

2 

3 

NEW 

7 

8 

4 
6 

NEW 

SINGLES 
COTTON EYE JOE REDNEX JIVE 

ALWAYS BON JOVI MERCURY /POLYGRAM 

STAY ANOTHER DAY EAST 17 LONDON 

CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 

MERCURY 

SATURDAY NIGHT WHIGFIELD x- ENERGY 

ALL I WANT FOR CHRISTMAS IS YOU MARIAH 
CAREY COLUMBIA 

HYPER, HYPER SCOOTER CLUB TOOLS 

AN ANGEL KELLY FAMILY KEL.LIFE 

SECRET MADONNA WARNER 

ZOMBIE CRANBERRIES ISLAND 

ALBUMS 
BON JOVI CROSS ROAD MERCURY/POLYGRAM 

BEATLES LIVE AT THE BBC APPLE/EMI 

STING FIELDS OF GOLD A&M 

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN 

PEARL JAM VITALOGY EPIC 

KELLY FAMILY OVER THE HUMP KEL.LIFE 

CARRERAS /DOMINGO/PAVAROTTI THE 3 

TENORS TELDECARARNER 

AEROSMITH BIG ONES GEFFEN 

SADE THE BEST OF SADE EPIC 

CRANBERRIES NO NEED TO ARGUE ISLAND 

THIS 
WEEK 

1 

2 

3 

4 

5 

6 
7 

8 

9 
10 

1 

2 
3 

4 
5 
6 

7 
8 
9 

10 

LAST 
WEEK 

4 

1 

2 

9 

3 

5 

6 

10 

8 
NEW 

NEW 
1 

6 

NEW 
2 

7 

3 

5 

NEW 

8 

SINGLES 
HERE COMES THE HOTSTEPPER INI KAMOZE 
SONY 

HEADLESS CHICKEN GEORGE/CRUISE CONTROL 
FESTIVAL 

SUPERGROOVE TRACTOR BMG 

DECEMBER 1963 (OH, WHAT A NIGHT) FOUR 

SEASONS SONY 

BABY COME BACK PATO BANTON VIRGIN 

SPIN THE BLACK CIRCLE PEARL JAM SONY 

ALL I WANNA DO SHERYL CROW A &M 

ALL I WANT FOR CHRISTMAS MARIAN CAREY 

COLUMBIA 

ALWAYS BON JOVI MERCURY /POLYGRAM 

GREENSTONE EMMA PAKT VIRGIN 

ALBUMS 
PEARL JAM VITALOGY EPIC 

SOUNDTRACK FORREST GUMP EPIC 

INXS GREATEST HITS WARNER 

BEATLES LIVE AT THE BBC APPLE/EMI 

QUEEN GREATEST HITS I & II EMI 

BOB SEGER GREATEST HITS CAPITOL/EMI 

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN 

STING FIELDS OF GOLD A&M 

MICHAEL CRAWFORD FAVORITE LOVE SONGS 

WARNER 

SOUNDTRACK THE LION KING SONY 

SWITZERLAND (Media Control Switzerland) 12/24/94 

BELGIUM (IFPI Belgium/SABAM) 12/14/94 
THIS 
WEEK 

1 

2 

3 
4 
5 
6 

7 

8 
9 

10 

1 

2 
3 
4 

5 

6 

7 

8 

9 

10 

LAST 
WEEK 

1 

4 

5 

2 

3 

9 

8 
10 
6 

NEW 

1 

2 

3 

4 

5 

6 

7 

NEW 
10 
9 

SINGLES 
COTTON EYE JOE REDNEX JIVE 

CIRCLE OF LIFE ELTON JOHN POLYGRAM 

HYPER, HYPER SCOOTER EDEL 

ALWAYS BON JOVI MERCURY /POLYGRAM 

SATURDAY NIGHT WHIGFIELD zvx 

GAM GAM MAURO PILOTA & MAX MONTI 
PHONOGRAM 

SECRET MADONNA WARNER 

RIGHT BESIDE YOU SOPHIE B. HAWKINS COLUMBIA 

LIFE IN THE STREETS PRINCE ITAL JOE/MARKY 
MARK WARNER 

LOVE RELIGION U 96 POLYGRAM 

ALBUMS 
BON JOVI CROSS ROAD MERCURY /POLYGRAM 

KELLY FAMILY OVER THE HUMP DINO 

SOUNDTRACK THE LION KING POLYGRAM 

BEATLES LIVE AT THE BBC APPLE/EMI 

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN 

P HOFER/SCHMETTERBAND WELCOME DR 

SONDERBAR SCHNOUTz 

STING FIELDS OF GOLD A&M 

MARIAN CAREY MERRY CHRISTMAS COLUMBIA 

AEROSMITH BIG ONES GEFFEN 

D.J. BOBO THERE IS A PARTY FRESH 

THIS 
WEEK 

1 

2 

3 

4 
5 

6 

7 

8 
9 
10 

1 

2 

3 

4 

5 

6 

7 

8 
9 
10 

LAST 
WEEK 

1 

2 

3 
NEW 

4 
8 
5 

9 
NEW 
NEW 

2 

1 

4 

3 
7 

NEW 
6 

5 

8 
9 

SINGLES 
DROMEN SIJN BEDROG MARCO BORSATO 
POLYDOR 

ALWAYS BON JOVI MERCURY /POLYGRAM 

THE UNITY MIX 5 THE UNITY MIXERS IoM 

SUPER GUT MO DO HIT /DISCO 

COTTON EYE JOE REDNER JIVE/BMG 

ZOMBIE CRANBERRIES ISLAND 

KING OF YOUR HEART GOOD SHAPE DINO 

MAX JACQUES VERMEIRE ALORNPOLYGRAM 

BABY COME BACK SAM GOORIS JRP 

MIJN GESCHENK JOHN TERRA -EMMA PHILIP 
ASSEKREM RECORDS 

ALBUMS 
STING FIELDS OF GOLD A &M 

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN 

MANIACS OF LOVE GOOD SHAPE DINO 

BON JOVI CROSS ROAD MERCURY /PHONOGRAM 

DANA WINNER PARADIJS EMI 

BEATLES LIVE AT THE BBC APPLE/EMI 

DOMINGO, WARWICK, CARRERAS CHRISTMAS IN 

VIENNA SONY 

SADE THE BEST OF SADE EPIC 

MARIAH CAREY MERRY CHRISTMAS COLUMBIA 

INXS THE GREATEST HITS PHONOGRAM 

FINLAND (Seura /IFPI Finland) 12/11/94 

`AST 
WEEK 

1 

3 
2 

NEW 

NEW 
10 

6 

NEW 
8 

NEW 

1 

2 

6 

3 

NEW 
4 
10 
8 
5 
7 

SINGLES 
OLD POP IN AN OAK REDNEX JIVE 

COTTON EYE JOE REDNEX JIVE 

LOVE RELIGION U96 URBAN 

THERE IS A STAR PHARAO DANCE POOL 

IF ONLY I KNEW TOM JONES on 
I BELIEVE 3RD NATION JIVE 

RAISE YOUR HANDS REEL 2 REAL POSITIVA 

TELL THE WORLD PANDORA STOCKHOUSE 

TRAIN OF CONSEQUENCES MEGADETH CAPITOL 

TAKE A BOW MADONNA WARNER 

ALBUMS 
BON JOVI CROSS ROAD MERCURY /PHONOGRAM 

STING FIELDS OF GOLD A&M 

PEARL JAM VITALOGY EPIC 

AEROSMITH BIG ONES GEFFEN 

BEATLES LIVE AT THE BBC APPLE/EMI 

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN 

ENERGIAA NEUA RUUSUA EMI 

D.J. BOBO THERE IS A PARTY PITCH CONTROUK -TEL 

EAGLES HELL FREEZES OVER GEFFEN 

MEGADETH YOUTHANASIA EMI 

SWEDEN (GLF) 12/16/94 
THIS 

WEEK 

1 

2 

3 

4 
5 

6 

7 

8 

9 

10 

1 

2 
3 
4 
5 

6 
7 

8 
9 

10 

THIS 
WEEK 

1 

2 

3 
4 
5 
6 
7 
8 
9 
10 

1 

2 

3 
4 
5 
6 

7 
8 
9 
10 

LAST 
WEEK 

1 

2 

3 
6 

NEW 
9 
4 
5 

10 
7 

2 

10 

NEW 
6 
8 

NEW 

7 

NEW 

NEW 
9 

SINGLES 
OLD POP IN AN OAK REDNEX JIVE 

CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 
ROCKET 

ALWAYS BON JOVI MERCURY /POLYGRAM 

ZOMBIE CRANBERRIES ISLAND 

CIRCLE OF LIFE ELTON JOHN ROCKET 

BASKET CASE GREEN DAY WARNER 

THIS IS THE WAY E -TYPE SONET /POLYGRAM 

TELL THE WORLD PANDORA VIRGIN 

COTTON EYE JOE REDNEX JIVE 

THE RHYTHM OF THE TRIBE COOL JAMES & 

BLACK TEACHER SONET /POLYGRAM 

ALBUMS 
MAGNUS UGGLA 100% UGGLA, ABSOLUT INGET 
ANNAT COLUMBIA 

BLANDALE ARTISTER SIKLA MOT STJARNOMA 
CMM 

PEARL JAM VITALOGY EPIC 

BEATLES LIVE AT THE BBC APPLE/EMI 

BON JOVI CROSS ROAD MERCURY/POLYGRAM 

HASSAN LUNCHBOXEN- HASSEN VOL. 1-3 
MUSIKDISTRIBUTION 

STING FIELDS OF GOLD A&M 

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN 

NORDMAN NORDMAN SONET /POLYGRAM 

AEROSMITH BIG ONES GEFFEN 

PORTUGAL (Portugal /AFP) 12/14/94 CHILE (APF Chile) 11/94 

THIS 
WEEK 

1 

2 
3-- 
4 
5 
6 
7 
8 
9 

10 

LAST 
WEEK 

2 

1 

3 
4 
6 

NEW 
NEW 

10 
NEW 
NEW 

ALBUMS 
BON JOVI CROSS ROAD MERCURY/POLYGRAM 

VARIOUS SUPERMIX 9 VIDISCO 

- VARIOUS NP 1 emu - - -- 
PEARL JAM VITALOGY EPIC 

VARIOUS BIOGRAFIA DO FADO EMI 

SADE THE BEST OF SADE EPIC 

VARIOUS TOP STAR 94/95 VIDISCO 

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN 

MADREDEUS 0 ESPIRITO DA PAZ EMI 

VARIOUS ALL YOU NEED IS LOVE SONY 

THIS 
WEEK 

1 

2 

3 

4 

5 

6 
7 

8 
9 

10 

LAST 
WEEK 

NEW 
NEW 
NEW 

6 
NEW 

10 
NEW 

1 

NEW 
2 

ALBUMS 
VARIOUS ROJO Y MIEL MuSICA.v 

_JORGE GONZALEZ EL FUTURO SE FUE EMI 

CARLOS VIVES CLASSICOS DE LA PROVINCIA 
POLYGRAM 

LOS PERICOS BIG YUYO EMI 

AEROSMITH GET A GRIP BMG 

LAURA PAUSINI LAURA WARNER 

LOS PERICOS PAMPAS REGGAE EMI 

LUIS MIGUEL SEGUNDO ROMANCE WARNER 

DYANGO UN LOCO COMO YO POLYGRAM 

KING AFRICA EL AFRICANO am 

GL BAL 
MUSIC PULSE 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

POLAND: Wojtej Kubiak, leader of high -voltage rock'n'roll outfit Chocolate Spoon, says 
his music literally was created in the streets. The young guitarist's career began several 
years ago, when he started busking on the sidewalks of various European cities, playing 

rock standards to anyone who would listen. Somewhere in his travels 
between London and Paris, Berlin and Warsaw, his own songs were 
born. On his return home, he decided to form a band and record. The 
result was Chocolate Spoon's debut "Macho" (SPV- Poland), an al- 

bum of rock'n'roll brilliance. Apart from a cover version of Lynyrd 
Skynyrd's "On The Hunt," all songs were written (in English) by Ku- 
biak. The most popular tracks are the dance hit "Hey Ho 
Rock'n'Roll," "I'm Walking," "On The Road," "On The Radio," "Sail 
Away," and "Rain Over Berlin." Kubiak sings about his travels and 
adventures, and his songs conjure images of fast cars traveling end- 
less highways toward the lights of big cities. The band is a gang of 
boys in love with rock'n'roll, and their philosophy is as simple and 

heartfelt as the words of their hit: "Hey ho rock'n'roll/Hot'n'ready for the show." 
BEATA PRZEDPELSKA 

FRANCE: Gerard Manset, the master of dark emotion and despair, has released his 15th 
album, "La Vallée De La Paix" (EMI). Sung in his usual atonal style, the eight songs offer 
a commentary on the progress of mankind that is steeped in pessimism and gloom. In "La 
Ballade Des Echinodermes," he ponders: "It is the end of this world, everything is com- 
pletely gone, but do we know what we have experienced ?" In "Paradis," he laments, "You 

think you have touched paradise, you end up wrecked, you end up soiled." It all sounds 
rather dismal, but Manset's music has proved remarkably addictive to those who have 
acquired the taste. Indeed, since releasing his first album in the late 1960s, he has been 
revered by a faithful following and has issued a succession of albums roughly every two 
years, each of which has sold about 80,000 copies, according to record company figures. Op- 

erating far from the mainstream, Manset has always been a maverick performer unattached 
to any specific movement or genre. In 1970, he recorded his masterpiece, "La Mort d'Orion," 
a concept album that he has never allowed to be issued on CD (the vinyl version is a hot 
collector's item). His biggest single success was the 1973 hit "Il Voyage En Solitaire (He 
Travels Alone)," a song with a distinctly autobiographical feel. 

EMMANUEL LEGRAND 

IRELAND: Both artistically and commercially, Dublin rock quintet Asian's "Goodbye Charlie 
Moonhead" (BMG) is one of the best Irish albums in years and must be a prime contender 
for international acclaim in 1995. Although it contains several potential hits ( "Rainman," 
"Crazy World," "Games "), the title track, with its melodic echoes of vintage David Bowie, 
stands out most. Charlie Moonhead was a real Dublin character who mocked Asian's ef- 
forts at becoming a successful rock band. Aslan (Turkish for "lion ") has an impressive singer 
in Christy Dignam, and the group writes well- crafted pop /rock material with strong hooks, 
all tightly arranged and played. It has been seven years since Asian released its debut al- 
bum "Feel No Shame," and the band subsequently split up in 1988. But this reunion project 
has been worth the wait. The album is slated for U.K. release in March, and a U.S. tour 
is planned for the summer. KEN STEWART 

JAPAN: Best known internationally as the drummer for Simply Red, Yashiki Gota is start- 
ing to make a name for himself as a producer and remixer. On his new mini -album, "Mother 
Earth Calling" (Sony), he also proves himself a capable singer, tackling the English -lan- 
guage title track with confidence. Categorizing Gota's music is difficult. It could be called 
acid jazz with a definite pop feel. The chorus of the title track, for example, features a glori- 
ous melody that sticks in the mind long after the song is over. And whatever you call it, 
that is surely what good pop music is all about. STEVE McCLURE 

SPAIN: Enrique Morente has become the first flamenco singer to win the National Music 
Prize, awarded each year by the Ministry of Culture; he wins 2.5 
million pesetas ($10,400). Although he is now 52, Morente has been 
one of the recent leaders of new flamenco, a genre dominated" 
mainly by young gypsy artists. Interviewed in his home city of 
Granada in the southern region of Andalucia, Morente says of his 
prize: "I think really they wanted to reward flamenco music, and 
they thought of me just as they could have thought of many others 
like me. I think that basically they wanted to focus attention on 
the growing expansion that flamenco is enjoying in the world, and 
this seems to me to be important." Although Morente has never 
abandoned traditional "cante jondo" for flamenco fusion, he was 
ahead of his time in broadening flamenco's horizons. He is now the 
most highly rated "cantaor" in the country and has just formed 
an independent label, Discos Probeticos. HOWELL LLEWELLYN 

ROMANIA: Actress, composer, and pop star Corina Chiriac has made a remarkable live 

comeback. Returning to her homeland after six years in California, she has embarked on 

a long series of concerts, playing to packed houses. A new song, "Ce Dor Mi -a Fost" (How 
Much I Missed It), written by Marius Teicu and released to mark her return, has become 
a hit. And her concerts are proving that, at 45, she has lost none of her magnetic appeal 
as a performer. OCTAVIAN URSULESCU 
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i EDITION COVERS 64 COUNTRIES! 
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AT #1 
EVERY YEAR SINCE 1958, 
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Montreal Gospel Choir Founder Looks Back 
Retrospective Compilation Released By Justin Time 

BY LARRY LeBLANC 

TORONTO -With the retrospective 
compilation "Jubilation VI- Looking 
Back," released Nov. 3 on Justin Time 
Records, the 50 -voice Montreal Jubila- 
tion Gospel Choir celebrates its unique 
20 -year history. 

Fusing conventional American black 
gospel music with funk, jazz, and even 
calypso and classical music, MJGC has 
released six albums and performed with 
such singers as Celine Dion, Salome 
Bey, Ranee Lee, Jackie Richardson, 
Almeta Speaks, and jazz pianist Oliver 
Jones. 

"Preparing the tracks for the compi- 
lation, a tear almost came to my eyes, 
because it puts 20 years of my life in my 
face," says Trevor Payne, the choir's di- 
rector and founder. 

Fluent in English, French, and Ger- 
man, Barbados -born Payne also heads 
the music department of Montreal's 
John Abbot College, where he has been 
teaching since 1974. He moved to Mon- 
treal with his family as a child, and in 
the '60s played in such noted Canadian 
R &B bands as the Soul Brothers and 
Triangle, as well as the celebrated rock 
group Mashmakhan in the early '70s. 

MJGC grew out of the Montreal 
Black Community Youth Choir, formed 
in July 1974 by Payne, piano teacher 
Daisy Sweeney, and the Rev. Frank Ga- 
bourel of Union United Church, Mon- 
treal's oldest black community church. 

Payne was then studying conducting 
and orchestration at McGill University 
in Montreal, and was teaching a five - 
week black music history course at a 
summer school for black high school 
and college students. He says many of 
his students were impressed and in- 
trigued with black African music and 
such American black music forms as 
Dixieland and ragtime, but they were 
bowled over by Aretha Franklin's 1972 
gospel album "Amazing Grace." 

"My students heard gospel music, 
and suddenly the class was alive," says 
Payne, who had Mahalia Jackson and 
Ray Charles as childhood heroes and 
harbored ambitions of founding a gos- 
pel choir. "I told them one day I'd like 
to have a choir that sounds like that." 

Payne's dream was realized after re- 
ceiving a telephone call from piano 
teacher Sweeney, who asked him to 
perform as a soloist at a year -end con- 
cert at Union United Church. Payne, 

TREVOR PAYNE 

however, begged off performing on his 
own, and instead suggested a youth 
gospel choir. Sweeney was enthusiastic. 

"In no time flat she had lined up 15 
singers," says Payne. "I augmented 
that with several black undergraduates 
who were with me at McGill." 

Following the successful perform- 
ance, and encouraged by Sweeney and 
Gabourel, Payne organized a perma- 
nent 60- member youth choir. It grew 
popular enough in Quebec to record two 
albums, an untitled release for Radio 
Canada International and "Goin' Up 
Yonder" for the Presqu'ile label. 

MJGC came about after Payne was 
asked to include senior members of the 
church in his choir for Union United's 
75th -anniversary concert in 1982. "The 
concert was such a success that the 
church suggested we have a youth 
choir, a senior choir, and a combined 
choir," he says. "The combined choir 
became the Jubilation Choir." 

Early on, Payne received much criti- 
cism from MJGC members for his ec- 
lectic musical vision for the choir. 
Payne, however, has maintained that 
MJGC was not intended to be an Afri- 
can- American -style gospel choir. He 
notes that Montreal lacks a gospel com- 
munity tradition. 

"Imagine being 16 years old and, for 
the first time in your life, performing 
the church music from where rock'n'roll 
came from," says Payne. "Then I want 
you to learn three or four choruses 
from Handel's `Messiah.' For kids who 
don't read music, when I have to teach 
them a piece note by note over a couple 
of months, they don't get the return 

THE MONTREAL JUBILATION GOSPEL CHOIR 

they expected. Over the years, 300 or 
400 people have passed through the 
choir, but a nucleus of 15 or 20 people 
has been with me for about 10 years." 

After being tipped off to MJGC by pi- 
anist Jones in 1984, Justin Time presi- 
dent Jim West contacted Payne. The 
result was the release of the Justin 
Time albums "Highway To Heaven" in 
1985, "Jubilation II" in 1987, "Jubila- 
tion III Glory Train" in 1990, "Jubila- 
tion W-A Cappella" in 1992, and the 
seasonal "Jubilation V-Joy To The 
World" in 1993. 

The choir is very popular in Ger- 
many, France, and Italy," says West. 
"We're also getting sales from Asia on 
an export basis. Not big quantities, but 
it all adds up." 

Access to Europe opened for MJGC 
after West met Matthias Winckelmann, 
president of Enja Records of Munich, in 
1985. Enja was granted European 
rights to the choir's catalog and re- 
corded the album "The Song Of Songs" 
with Jay Clayton, Phil Minton, and the 
Klaus König Orchestra in 1992. MJGC 
toured Germany in 1989 and again in 
1992. 

"In one town we had to sing `Oh 
Happy Day' three times and `Amazing 
Grace' twice. We can pretty well go to 
Europe any time we want, but touring 
there for us is expensive and takes a lot 
of planning," says Payne. 

With the exception of a few dates 
in New York and Boston, MJGC has 
rarely performed in the U.S. because 
of limited distribution of its albums 
there. However, with Justin Time's 
new distribution deal for the States 
with Koch International, the choir's 
American profile could change. On 
Feb. 5, "Highway To Heaven" and 
"Jubilation IV" are being issued in 
the U.S. by Justin Time. 

"We're releasing both albums at 
the same time in the U.S. so we can 
catch up," says West. "As soon as we 
get three or four out, we'll put out the 
compilation." 

MAPLE 
BRIEFS 

THE CANADIAN Radio -television and 
Telecommunications Commission green - 
lighted Rogers Communications Inc.'s 
$3.1 billion (Canadian) takeover of Ma- 
clean Hunter Ltd. on Dec. 20. However, 
the CRTC ordered Rogers to sell off its 
stake in the CTV television network and 
TV stations CFCN in Calgary, Alberta, 
and CFCN in Lethbridge, Alberta. 

RELEASED DEC. 6, the Beatles' 
"Live At The BBC" has sold 420,000 co- 
pies in Canada in its first three weeks 
in release, according to Deane Cameron, 
president of EMI Music Canada. 

AT THE WALT DISNEY Co. (Can- 
ada), Joe Etter has been named director 
of sales for Walt Disney Records and 
Walt Disney Software. Beverley McKee 
is now promotions and publicity repre- 
sentative at Warner /Chappell Music 
Canada. 
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CLOCKWISE FROM TOP LEFT: TERMINATOR II, METALLICA, ALADDIN, LESLIE NIELSEN'S BAD GOLF MADE EASIER, CINDY CRAWFORD, SLEEPLESS IN SEATTLE 
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The Year In 

video 
4 

Open SEASON For 
SELL - THROUGH 

WHILE SOME OBSERVERS ADVISE CAUTION, OTHERS ARE ALREADY PROCLAIMING 
1995's CROWDED CALENDAR "BIGGER THAN ANYTHING WE'VE EVER SEEN." 

BY SETH GOLDSTEIN 

For the first time this 
Christmas, the home -video 
trade should be singing this 
industry adaptation of the 
1955 pop hit: "January to 

December, we'll have sell -through to 
remember." 

It has taken the better part of two 

videos that normally ignite the new 
year. 

Some 150 million cassettes, 25% of 
the projected year -end total of 600 mil- 
lion units, likely will have been bought 
in the holiday season, says Amy 
Innerfield of New York -based 
Alexander & Associates. As of press 

time, Innerfield estimated 
sales were running 25% to 
30% ahead of 1993. 

Exercise still jump - 
starts January, only now 
the genre will have help 
getting 1995 off the mark. 
Hollywood no longer is 
holding back. 

Buena Vista Home 
Video, the dominant force 
in sell -through, has sched- 
uled two titles in the first 
quarter, including "The 
Lion King," a likely 
record- setter. New Line 
Home Video launches 
"The Mask" in January. 
Warner Home Video con- 
tributes "Little Giants" in 
February. And the bud- 
get- minded can breathe 
easier now that Para- 
mount Home Video has 
decided to price "Forrest 
Gump" to sell, not rent 
(tentatively an April 
release). 

The studio's $22.95 sug- 
gested list -excluding 
unannounced- but -antici- 
pated cross -promotional 
rebates -would seem to 
guarantee initial ship- 
ments of at least 10 million 
units and could shoot the 
fourth- biggest movie of all 
time past 20 million. 

Gentle "Forrest" can't help but step on 
toes. 

One independent, which has edged a 
couple of its animation titles past the 1 

million mark, was recently casting 
about for a first- quarter opening for its 
next title. What was once a wide -open 
calendar has become mighty crowded, 
says the chief executive, for new 

Top: New Line puts on a "Mask" in January. 
Bottom: Paramount pumps "Gump" in April. 

decades, but consumers have finally 
gotten into the swing of buying prere- 
corded cassettes year -round. The only 
difference between the period from 
Thanksgiving through New Year's is 
the sheer volume of purchases made 
during the holiday season, now mea- 
sured in the millions of movies, chil- 
dren's programs and even the fitness 

releases. 

EXCESSIVE SHIPPING 
"It's bigger than anything we've 

ever seen in the business," says Jeff 
Baker, senior VP of New York -based 
GoodTimes Home Entertainment, 
which has been cultivating sell - 
through for all 10 years of its exis- 
tence. Baker doesn't see any end in 
sight, and neither does anyone else - 
although the size of shipments to 
retailers does give some industry vet- 

erans pause. 
They are hoping video hasn't 

learned the record -industry trick of 
shipping gold and getting back plat- 
inum. There are indications some titles 
may have been delivered well in excess 
of the 20% returns generally accepted 
by the studios. Many wholesalers and 
retailers suspect MCA/Universal 
Home Video and Buena Vista will fall 
well short of their purchase goals for 
"Jurassic Park" and "Snow White And 

Continued on page 55 
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HOWThey DID It: 
FOUR SUPPLIERS ' SOLUTIONS 
to some of "94's toughest 

marketing CHALLENGES 

In 1994 -for the first time- retail- 
ers didn't have to wait until the end 
of the year for hit sell- through 
titles. But with a new hit coming in 
each month, retailers and suppliers 

alike had to make sure sales were as 
year -round as the release schedule. 
Here's how a few suppliers helped deal- 
ers make that happen. 

'The Fugitive" 
Warner Home Video 
Release Date: March 10 

Retail price: $24.96 
Marketing Elements: Multi- million 
dollar advertising campaign, S5 

rebate with purchase of the title and 
any one of eight Warner catalog 
titles. 

BY EILEEN FITZPATRICI< 

Main factor in pricing: 97% of film- 
goers rated "The Fugitive" excellent, 
89% said they would recommend it to a 
friend. High demand among both men 
and women, the main video purchasers. 
"It had the highest satisfaction rating 
ever for any Warner film," says Warner 

Home Video VP of marketing Sergei 
Kuharsky. 

Biggest marketing challenge: Not 
a lot of history with PG -rated action 
films at sell- through. Those rated R, 
such as Warner titles "Batman" and 
"Lethal Weapon," hadn't fared that 
well. 

Solution: Changed release date from 
March 22 to March 10-well before the 
March 21 Academy Awards telecast. 
Focused on the magnitude of the film's 
"Best Picture" nomination, the only 
nominated title to be released on video 
prior to the awards. Played up success 
of previous Harrison Ford action films. 

Results: 5.1 million units in retail 
sales.* 

Cout i n lied on page 55 
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INTRODUCING 
KID-PLEASING, PARENT -FRIENDLY, 

SONG -POWERED FUN, 
POISED TO BECOME 

VIDEO'S NEWEST 
SE!!.- THROUGH SENSATION! 

tissalitos 
1"- M 

Say hello to a strikingly original, song -filled children's series 

that breaks away from conventional kidfare and takes the magic 

of electronic puppetry to dazzling new heights. 

Best of all, it will turn kids on without turning parents off! 
www.americanradiohistory.com
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A GIGANTIC MARKETING CAMPAIGN 
Multi -Million Dollar Marketing Support from 

,aloyfi RICE KRISPIES 

TV BROADCAST: Kellogg's will be the national sponsor of TIMMY when the series airs on TV in up to 90% of the U.S. just 

prior to street date. 

ON -PACK EXPOSURE: The Adventures of Timmy the Tooth- will be featured on over 52 million boxes of Kellogg's Rice 

Krispies from January through May 1995. 

NATIONAL SAMPLING PROGRAM: Consumers can receive a "FREE" TIMMY video during this limited -time offer.* 

NATIONAL TV AD CAMPAIGN: Kellogg's Rice Krispies will advertise the retail availability of TIMMYin separate campaigns 

targeting Kids (5 -15 to 5 -28) and Moms (5 -8 to 5 -28). 

NATIONAL F.S.I.'s: Kellogg's Rice Krispies will include TIMMYin nationwide free -standing inserts in February and April. 

DAY CARE CENTERS PROMOTIONS: TIMMY and Kellogg's Rice Krispies will be featured on poster displays ( "Wallboards ") 
from January through March reaching over 2 million households. Big Mouih Gulch" iria paper sleeve. Proof -of- purchase from Kellogg's Rice Krispies required. 

KELLOGG'S RICE KRISPIES BOASTS: 

47% Household Penetration in Households with Kids. 

Highest Household Penetration Among All Cereal Brands in the "Ready -to -Eat" Category. 

KELLOGG'S RICE 
Wk #1 wk #2 wk #3 

DEC 
wk#4 Wk #I Wk #2 

APRIL . MAY 
wkrd Wk #4 Wk#1 Wk #4 Wk #1 wl wk Wk Ni wk#1 Wit w3 1N;#4 k#1 Mt Wk WH Wk #1 W4c4R Wk 03 Wk #4 

ON- AIR 'TIMMY" SPONSORSHIP 

KELLOGG'S RICE KRISPIES 
On Pack Exposure 

KELLOGG'S RICE KRISPIES 
'TIMMY.' TV Advertising 

MINIM 

FREE- STANDING INSERTS 
Nationally- Featuring 'TIMMY" 

DAY CARE & PRE -SCHOOLS 
Wallboards 

MCA /UNIVERSAL NATIONAL ADVERTISING CAMPAIGN: 

t 1 

MOIRE -49 

291 t 
INCLUDES: Spot TV, Cable, Radio and Print beginning on January 31, 1995. 
REACH & FREQUENCY: 92% of all Women 25 -49, 7.6 times. 97% of all Women 55+ (targeting "Grandmothers"), 11.3 times. 

62%* of all Kids 2- 6, 4.7 times. ' Does NOT include Kellogg's Rice Krispies TV sponsorship or cereal box exposure (side and back panels/. 

MCA/UNIVERSAL HOME VIDEO SUPPORT 
NOVEMBER DECEMBER JANUARY FEBRUARY MARCH APRIL MAY 

elk o1 Wk #2 Wk #3 Wk #4 Wk al Wk a1 Wk #3 Wk #4 wk #1 Wk #2 Wk #3 Wk #4 Wk #1 Wk #2 Wk #3 Wk #4 Wk #1 Wk #2 Wk #3 Wk #4 Wk #1 Wk #2 Wk #3 Wk #4 Wk #1 Wk #2 Wk #3 Wk #4 

INSERTS & TRAILERS 
On 'The Land Before lime II 'The Great 

Valley Adventure And 'The Little Rascals" 

NATIONAL TV ADVERTISING 
Cable 

SPOT TV ADVERTISING 
Top 25 Kidvid Markets 

NATIONAL CONSUMER PRINT 
Parents, 6ild, Family Fun, Sesame Street, 

Scholastic Parent 8 Child, Crayola Kids 

KIDS' RADIO 

PROMOTIONS 
Coloring Contests, In.Store Sampling Packs, 

Day Care 8 Pre -School Sampling 

MCA, Universal and Kellogg's combined ad support will generate nearly 

800 Million Consumer Impressions! 
www.americanradiohistory.com
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FORTHE BIGGEST NEWS IN KIDVID! 

Where Imagination Is Your Passport To Adventure! 
Where Imagination Is Your Posspert To Adventure! 

014 
Where Imagination Is Your Passport To Adventure! 

"MOLAR ISLAND" 

"OPERATION: SECRET 
DD1p :[JJt...n.r :,rr}'rs!Crl" 

#81913 30 Mins. 

"MOLAR ISLAND" 

11740 30 Mins. 

"TIMMY IN SPACE" 

41914 29 Mins. 

e DAY CARE SAMPLING! A TIMMY activity video kit will be 

distributed to day care centers and reach nearly 1 Million families. 

o LICENSED MERCHANDISE! A line of children's TIMMY books 

is coming from Price Stern Sloan, plus upcoming opportunities for 

toys; apparel... You name it! 

* CONSUMER TRAILERS for TIMMY appear on the front of 

The Land Before Time II: The Great Valley Adventure and 

The Little Rascals. 

FANTASTIC P.O.P.! 24/48 -unit counter /floor merchandiser 

12 -unit counter merchandiser standee counter cards shelf 

talkers one sheet posters B/W line art for 

in -store coloring contests. 

FREE FULL -COLOR, RE- USEABLE 

STICKERS: Every videocassette 

contains a FREE "Gift" for children. 

THE ADVENTURE BEGINS 

JANUARY 31, 1995 

Call Your Sales Representative and Order Today! 
Advertising and promotional details subject to change without notice. 

24/48 -UNIT FLOOR /COUNTER 

MERCHAND SER. ncludes one header card. 

30 "w X 66 "h X 20'd 

shipper: 17 3,'4"w Y 25 "h X 12 3/4 "d 

48 -unit weight with videos: 54 lbs. without: 6 lbs. 

48 sel. #82:01 

24 -unit weight with vi feos: 291 /2 lbs. 

without: 51/2 lbs. 24 sel. #82300 

Color lor 
Not Rated 

PRODUCTIONS 

48 -unit floor /counter merchandiser can be bro- 

ken down into a 24 -unit counter and 24 -unit flow 

display. 

24 -unit floor /counter merchandiser can be used 

as either a 24 -unit counter or 24 -unit floor display. 

RE- USEABLE STICKERS 

31 /2" X 5" 

All dimensions are approximate and subject to change without notice . 

digitally recorded 

°-EaNt STEREO cro 

©1994 MCA Home Video, Inc. All kghts Reserved. 'Timmy the Tooth" and all characters are trademarks of MCA Honre Video, Inc. 
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How The Charts 
Are Compiled 

The 1994 Year In Video charts 
were compiled by computer 

from Billboard's weekly and 
biweekly charts during the eligi- 
bility period of the Dec. 4, 1993, 
issue through Nov. 26, 1994. With 
the exception of Top Music 
Videos, which is based on 
SoundScan sales data, the final 
year -end positioning on these 
charts is based on a point system, 
with points awarded to each title 
for each week spent on the pub- 
lished charts. The year -end rank- 
ings reflect the accumulation of 
points -based on the number of 
weeks on the chart, plus positions 
attained -that each title re- 
ceived during the tracking peri- 
od. 

The year -end rankings for Top 
Music Videos are based on accu- 
mulated unit sales for each week 
that a title appeared on the 40- 
position chart, including the 
weeks that the chart is not pub- 
lished. Although Billboard prints 
the Top Music Video chart every 
other week, it is still compiled 
and made available to sub- 
scribers of Billboard Information 
Network and SoundScan in the 
weeks it is not published. 

Pos. TITLE -Manufacturer 
1 ALADDIN -Walt Disney Home Video 

2 PLAYBOY CELEBRITY CENTERFOLD: 

DIAN PARKINSON -Uni Dist. Corp. 
3 YANNI: LIVE AT THE ACROPOLIS - 

BMG Video 

4 FREE WILLY -Warner Home Video 

5 MRS. DOUBTFIRE -FoxVideo 
6 THE FUGITIVE -Warner Home Video 

The Year In V 
9 9 4 

IN n FAMILY Way 
IN '94, A CREW OF NEW AND ESTABLISHED SPECIALTY -IMPRINTS TOOK AIM AT 

MOM, POP AND KIDS. HERE'S HOW AND WHAT THEY'RE DOING... 
BY TRUDI MILLER ROSENBLUM 

Encouraged by the continued 
growth of children's sell - 
through video, a number of 
major suppliers showed 
their commitment to the 

genre in 1994 by launching specialized 
"family" imprints. 

Among the year's new imprints were 
FoxVideo's Family Features line and 
MGM Family Entertainment. They 
joined a growing field of recently estab- 
lished family labels, including 
Sony Wonder, Warner Family 
Entertainment and A *Vision 
subsidiary KidVision. 

"Video companies are 
absolutely moving aggres- 
sively into the family sell - 
through market," says Tom 
Foltz, VP of movie manage- 
ment at West Coast Enter- 
tainment. "Disney blazed 
the trail in terms of opening 
up the family sell- through 
category, and then last year 
we saw the success of titles 
like `Home Alone' and `Free 
Willy.' I think a lot of stu- 
dios have realized that 
there's a big opportunity 
there." 

"Having a separate family- imprint 
really focuses attention on the prod- 
uct and creates an image in the mar- 

ketplace that becomes recognized by 
the trade and by the consumer," says 
Wendy Moss, senior VP of marketing 
for Sony Wonder. "That's clearly 
important if you're in this for the long 
term." 

DO THE CLAMSHELL 
To display their new commitment 

to family product and attract con- 
sumers, nearly all the suppliers began 

dren's videos in 1994. 
"The clamshell underscores the 

classic nature of a title and encour- 
ages the consumer to build a library," 
says Mindy Mervis, director of 
KidVision. 

Family imprints have also tried to 

tainment, which wa.Affiefelled in 1993, 
this year began ad ectibles to 
its tapes: a Victorian -style silver lock- 
et in "The Secret Garden," a limited - 
edition comic book in "Mask Of The 
Phantasm" and a charm bracelet in 
"Thumbelina." FoxVideo's release of 

the Japanese feature "My 
Neighbor Totoro" was 
supported by a $1.5 mil- 
lion marketing campaign 
and a mail -in offer for a 
free plush toy. 

A locket -ship: "The Secret Garden " 

putting family titles in clamshell pack- 
aging. Once found almost exclusively 
on Disney product, clamshells practi- 
cally became a prerequisite for chil- 

Stand -up comic: "Mask Of The Phantasm" 

create excitement with intensive 
advertising campaigns, cross- promo- 
tions and value -added product. For 
example, Warner Family Enter- 

TWO FAMILY 
CATEGORIES 

In terms of content, 
family imprints fall into 
two categories: theatrical 
features or non -theatrical 
series. 

FoxVideo's Family 
Features line typifies the 
former type. The line was 
launched in April with 
"The Sandlot," supported 
by heavy advertising and 
a cross -promotion with 
Mattel. Since then, Family 
Features have come out at 

the rate of one a month, alternating 
recent titles like "Rookie Of The 
Year," "Edward Scissorhands" and 

Continued on page 56 

7 THE RETURN OF JAFAR -Walt Disney 

Home Video 

8 THE FOX AND THE HOUND -Walt 
Disney Home Video 

9 ACE VENTURA: PET DETECTIVE - 
Warner Home Video 

10 BEAUTY AND THE BEAST -Walt 
Disney Home Video 

11 PLAYBOY: 1994 PLAYMATE OF THE 

YEAR -Uni Dist. Corp. 
12 THE BODYGUARD -Warner Home 

Video 

13 PLAYBOY 1994 VIDEO PLAYMATE 

CALENDAR -Uni Dist. Corp. 
14 BEETHOVEN'S 2ND- MCA/Universal 

Home Video 

15 HOMEWARD BOUND: THE INCRED- 
IBLE JOURNEY -Walt Disney Home 
Video 

16 DENNIS THE MENACE -Warner 
Home Video 

17 THE SECRET GARDEN -Warner 
Home Video 

18 PINOCCHIO -Walt Disney Home 
Video 

19 PENTHOUSE: 25TH ANNIVERSARY 
SWIMSUIT VIDEO- A`Vision 
Entertainment 

20 THE 3 TENORS IN CONCERT 
1994 -A *Vision Entertainment 

21 THUMBELINA -Warner Home Video 
22 WE'RE BACK!: A DINOSAUR 

STORY- MCA/Universal Home Video 
23 BATMAN: MASK OF THE 

PHANTASM -Warner Home Video 
24 PLAYBOY: COLLEGE GIRLS -Uni Dist. 

Corp. 
25 D2: THE MIGHTY DUCKS -Walt 

Disney Home Video 

26 THE MUPPET CHRISTMAS CAROL - 
Walt Disney Home Video 

27 PLAYBOY CELEBRITY CENTERFOLD: 
LaTOYA JACKSON -Uni Dist. Corp. 

28 UNFORGIVEN- Warner Home Video 
29 SLEEPLESS IN SEATTLE -Columbia 

TriStar Home Video 

30 PLAYBOY VIDEO CENTERFOLD 
40TH ANNIVERSARY -Uni Dist. 

Corp. 

31 U2: ZOO TV -LIVE FROM SYDNEY - 
PolyGram Video 

32 THE GIRLIE SHOW -LIVE DOWN 
UNDER -Warner Reprise Video 

33 THE NIGHTMARE BEFORE CHRIST- 
MAS- Touchstone Home Video 

34 GINGER LYNN ALLEN'S LINGERIE 

GALLERY -Uni Dist. Corp. 
35 MIGHTY MORPHIN: VOL. 1 -DAY OF 

THE DUMPSTER -A *Vision 
Entertainment 

36 JURASSIC PARK -MCA/Universal 
Home Video 

37 HOME ALONE 2- FoxVideo 
38 PENTHOUSE: SEXIEST AMATEUR 

VIDEOS -A *Vision Entertainment 

39 LITTLE RASCALS COLL.: VOL. 1- 
Cabin Fever Entertainment 

40 PENTHOUSE: THE GIRLS OF 

PENTHOUSE -VOL. 2 -A *Vision 

Entertainment 

41 TOM AND JERRY -THE MOVIE - 
Family Home Entertainment 

42 AN AFFAIR TO REMEMBER - 
FoxVideo 

43 PENTHOUSE: DREAM GIRLS - 
A *Vision Entertainment 

44 REN & STIMPY: THE CLASSICS -Sony 
Wonder 

45 MICHAEL JACKSON: DANGEROUS - 
THE SHORT FILMS -SMV Enterprises 

46 PLAYBOY: WET & WILD -THE LOCK- 
ER ROOM -Uni Dist. Corp. 

47 KISS: KISS MY A * *- PolyGram Video 
48 MIGHTY MORPHIN GREEN 

RANGER: PART 1- A`Vision 

Entertainment 
49 PENTHOUSE: 25TH ANNIVERSARY 

PET OF THE YEAR SPECTACULAR - 
A *Vision Entertainment 

50 BRAM STOKER'S DRACULA- 
Columbia TriStar Home Video 

Continued on page 50 
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When It Comes To Increasing Customers And Revenues... 

There's Only One #1! 

Buena Vista 
Home Video 

#1 In Hits! 
With 18 of the top 25 best - selling 

videos of all time ! 

#1 In Market Share! 
Over double the nearest 

competitor with a 31% 

share of total 
sell -through sales!' 

#1 In Market Support! 
Powerful tie -in sponsors, 

impactful media campaigns, 

account -specific merchandising 
and award -winning 
in -store displays! 

#1 In Distribution! 
Buena Vista Home Video offers 

the best distribution network 

in the industry! 

Stock Up The Profits With The Widest Selection Of Video Entertainment! 
* Ranking based on gross shipments as of I I/94. not net consumer sales. " Calendar year 1993 data from Hollywood Ajtennaket. 1/94. 

Distributed by Buena Vista Home Video, Burbank, CA 91521. © Buena Vista Home Video, Inc. TM & © 1994 Jim Henson Productions. Inc. All Rights Reserved. © 1994 Carson Productions Group. 
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FEBRUARY'S "STAND UP & CHEER 

COMEDY" HIT! 

f 

BEETHOVEN'S 2ND AND 

"MIGHTY DUCKS, MOVE OVER :' 
Purchase Intent for Little Giants 

is just as strong! 

LITTLE GIANTS 27% 

BEETHOVEN'S 2ND 27% 

D2 THE MIGHTY DUCKS 23% 

Households with Kids 6 -11' 

ñ 

3 

0 

o 

FAMILY 

rick moranis 

ENTERTAINMENT 

ed o'neill 

For everyone who's waited to be chosen, and wasn't ... Your day has come. 

SURE TOUCHDOWN:' 
AM IC -AN URBAN RADIO NETWORK 

Multimillion -Dollar National Ad 
Campaign, generating over 900 
million impressions! 

ZSZIBUMI1015 TO K 

113 
ESF i Parade pi:71 ©® 

Posters, Standees and 
Merchandisers available. 

12 Unit VHS Product Merchandiser #16212 

24 Unit VHS Product Merchandiser #16224 

48 Unit VHS Product Merchandiser #16248 

L IN REBATE 

R M Energizer I 

when consumers 
purchase Little Giants ' 4 
and 2 value packs 
or 4 blister packs of ,M 

Energizer brand batteries. 

*CONSUMER MAIL-IN REBATE 
with additional purchase of one 
of 21 other Warner Bros. Family 
Entertainment titles.- 

WINDAY 

NATIONAL PAY-PER-VIEW 

DOW! 

STREET DATE: February 7 ORDER DUE DATES: Laserdisc - January 4 
Cassette Prepacks and Single Units - January 11 

RAiF.I) PCi tDa IUnS aVUE ® COCUAGE ANU l'EANEa. 

n+ Color/ 106 Mins. #16200 $24.96* HiFi VHS * DIGITALLY 

$34.98 CX Widescreen Laserdisc (1.85:1) $24.96* Spanish -Subtitled HiFi VHS: #6409 PRGCESSEO 

'Suggested List Price per Cassette /Disc /Prepack. +Closed- Captioned by the National Captioning Institute. tData Source: Lieberman Research. ^Data Source: Warner Some Video Proprietary Research. 
Media Schedule and Maitin Rebate Subject to Change. -Mail-in Rebate Details Inside Each Specialty Marked VHS. Offer Expires 8/31/95. #AMERICAN MOVIE CLASSICS. 

OAMERICAN URBAN RADIO NETWORK. ©1994 Warner Bros. ©1994 Warner Home Video. 

Ililllllfi. 

The Year In 

Top Video Sales 
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51 PLAYBOY: WET & WILD V -Uni Dist. 

Corp. 
52 HERE'S JOHNNY: 1970 -1980- 

Buena Vista Home Video 
53 BEASTIE BOYS: SABOTAGE-I" apitol 

Video 

54 PLAYBOY: PRIVATE DIARIES -Uni 
Dist. Corp. 

55 THE SANDLOT -FoxVideo 
56 WOODSTOCK: THREE DAYS OF 

PEACE & MUSIC -Warner Home 
Video 

57 THE MAGIC VOYAGE- Hemdale 
Home Video 

58 PLAYBOY: HOW TO REAWAKEN 
YOUR SEXUAL POWERS -Uni Dist. 

Corp. 
59 THE WHO: 30 YEARS OF MAXI 'UM 

R &B LIVE -MCA Music Video 

60 HERE'S JOHNNY: 1960 -1970- 
Buena Vista Home Video 

61 PLAYBOY: SENSUAL FANTASY FOR 

LOVERS -Uni Dist. Corp. 
62 GHOST- Paramount Home Video 
63 MIGHTY MORPHIN: VOL. 5 -HAPPY 

BIRTHDAY, ZACK- A'Vision 
Entertainment 

64 MIRACLE ON 34TH STREET - 
FoxVideo 

65 HERE'S JOHNNY (BOX SET) -Buena 
Vista Home Video 

66 PINK FLOYD: THE WALL -MGM /UA 
Home Video 

67 COUNTRY LINE DANCING -Quality 
Video, Inc. 

68 HERE'S JOHNNY: 1980 -1990- 
Buena Vista Home Video 

69 3 CHAINS O' GOLD -Warner Reprise 
Video 

70 PLAYBOY: NIGHT DREAMS -Uni 
Dist. Corp. 

71 MIGHTY MORPHIN: VOL. 2 -FOOD 
FIGHT- A`Vision Entertainment 

72 HONDO -MPI Home Video 
73 THE REN & STIMPY SHOW: ON 

DUTY -Sony Wonder 
74 HEIDI- FoxVideo 

75 LITTLE RASCALS COLL.: VOL. 2- 
Cabin Fever Entertainment 

76 BAD GOLF MADE EASIER -ABC 
Video 

77 LET'S PRETEND WITH BARNEY -The 
Lyons Group 

78 SNOW WHITE AND THE SEVEN 

DWARFS -Walt Disney Home Video 
79 THE LAST OF THE MOHICANS - 

FoxVideo 

80 HIGHLANDER -Republic Pictures 

Home Video 

81 MIGHTY MORPHIN: VOL. 3 -HIGH 
FIVE- A'Vision Entertainment 

82 CHARLOTTE'S WEB -Paramount 
Home Video 

83 ONCE UPON A FOREST -FoxVideo 
84 PENTHOUSE: WINNERS 1994 - 

A'Vision Entertainment 
85 MIGHTY MORPHIN: VOL. 4 -NO 

CLOWNING AROUND- A'Vision 
Entertainment 

Continued on page 55 
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Top Video Sales 
Corrliruted from page 5V 

86 REN & STIMPY: HAVE YOURSELF A 

STINKY LITTLE CHRISTMAS -Sony 
Wonder 

87 AMADEUS- Republic Pictures Home 
Video 

88 THE ADDAMS FAMILY -Paramount 
Home Video 

89 MARIAH CAREY -SMV Enterprises 

90 PLAYBOY: LOVE, SEX & INTIMACY - 
Uni Dist. Corp. 

91 UNDER SIEGE -Warner Home Video 

92 PETER GABRIEL: SECRET WORLD 
LIVE -Geffen Home Video 

93 RUDOLPH THE RED NOSED REIN- 
DEER- Family Home Entertainment 

94 PENTHOUSE CLASSICS: VOL. 2- 
A'Vision Entertainment 

95 THE PRINCESS AND THE GOBLIN - 
Hemdale Home Video 

96 HOW THE GRINCH STOLE CHRIST- 
MAS!- MGM /UA Home Video 

97 RESEVOIR DOGS -Live Home Video 

98 DEPECHE MODE: DEVOTIONAL - 
Warner Reprise Video 

99 SUPER MODELS GO WILD -Uni Dist. 

Corp. 
100 REN & STIMPY: THE STINKIEST 

STORIES -Sony Wonder 

=_ L E AL isn15O Pictures 

Top Video Sales Labels 

Pos. LABEL (No. Of Charted Titles) 
1 WALT DISNEY PICTURES (12) 

2 WARNER BROS. INC. (19) 

3 PLAYBOY HOME VIDEO (18) 

4 TWENTIETH CENTURY FOX (35) 

5 PENTHOUSE VIDEO (12) 

6 SABAN ENTERTAINMENT (12) 

7 PRIVATE MUSIC (1) 

8 AMBLIN ENTERTAINMENT (6) 

9 MORGAN CREEK PRODUCTIONS 
INC. (2) 

0 UNIVERSAL CITY STUDIOS (14) 

041.4 rst4rio Home Video 

Top Video Sales 
Manufacturers 

Pos. MANUFACTURERS (No. Of Charted 
Titles) 

1 WALT DISNEY HOME VIDEO (13) 

2 WARNER HOME VIDEO (22) 

3 UNI DIST. CORP. (20) 

4 A *VISION ENTERTAINMENT (34) 

5 FOXVIDEO (34) 

The Year In 

1 

Sell- Through Season 
Continued from page 44 

The Seven Dwarfs," respectively. 
But even if a glut emerges, the sell - 

through tide shows no sign of abating. 
Quite the contrary. 

FAMILY CIRCLES 
During the past year, several of the 

studios have been assiduously comb- 
ing their libraries for titles to satisfy 
Hollywood's newest passion: family 
entertainment. FoxVideo and Warner, 
in particular, have proven parents will 
buy movies that have at least the 
appearance of keeping their children 
wholesomely entertained. 

That means duplicating the retail 
dress of the King of Wholesome, 
Disney. So both studios have been 
enclosing family- entertainment 
releases in white -vinyl clamshell boxes 
adorned with colorful graphics. It 
works: FoxVideo probably has sold 
close to 1 million copies of the 1930s 
Shirley Temple features released this 
year. Warner has done well with more 
current theatrical releases like "The 
Secret Garden" and "Thumbelina." 
Next on its list is "Little Giants," due 
in February. 

Because of the financial clout of 
home video, the success of these titles 
in turn has fueled the studios' produc- 
tion of new family features. It's no 
coincidence that non -Disney anima- 
tion is on the increase, with sell - 
through to benefit in the years ahead. 

If an example is needed, consider 
"The Swan Princess," which opened in 
November to creditable reviews and is 
guaranteed to produce a multimillion - 
unit shipment when New Line Home 
Video releases the cassette through 
distributor Turner Home Enter- 
tainment. 

"Swan Princess" is the result of an 

9 4 

Warner has big hopes for Februarys "The Little Giants." 

output deal with producer 
NEST Entertainment. 
Meanwhile 20th Century 
Fox is more interested in 
doing its own animation. 
Under the aegis of studio 
chief Bill Mechanic, who 
shaped Disney's feature - 
length cartoons into a billion - 
dollar business, Fox is fully 
embracing family values to 
the ultimate benefit of 
FoxVideo. 

DIRECT -TO -VIDEO 
SPINOFFS 

The next step has become 
as clear as the image on a 
big -screen TV: direct -to- 
video spinoffs of the originals 
that have developed a con- 
sumer following. Buena 
Vista tested the concept with 
"The Return Of Jafar," which did 
about 7 million units on the heels of the 
best -selling "Aladdin," and likely will 
do the same with a sequel to "The Lion 
King." MCA/Universal has introduced 

"We're Back ": MCA's animated dinos 

a video based on the characters intro- 
duced in its animated dinosaur fea- 
ture, "We're Back," bypassing the- 
aters for direct delivery to retail. 

In fact, so strong is the sell -through 

market that many suppliers aren't 
bothering with establishing a theatri- 
cal aura. Sony Wonder and Good - 
Times, for example, have released 
numerous direct -to -video children's 

UNS F AB 
F STEEL 

EASY 
TONING 
FOR 
BUNS 
AND ABS 

"Buns ": A 540- million buy 

titles under their own steam. But the 
theatrical precursors do help in the 
seemingly endless retelling of tales 
involving Aladdin, Leo the Lion, etc. 

EXTENDING BUNS 
Line extensions, not fairy tales, con- 

tinue to drive fitness sales to a year - 
round business. New York -based 
A *Vision Entertainment has the most 
at stake because it has staked the most 
on exercise. 

A *Vision reportedly spent nearly 
$40 million to acquire The Maier 
Group and its best -selling "Buns Of 
Steel." Claiming a 75% share of the 

Continued on page 68 

Marketing Challenges 
Ceoiirrrtedfionr page 44 

"When the nominations came out, we 
instantly decided to take advantage of it 
on video," says Kuharsky. 

The media blitz surrounding the 
film's surprise Best Picture nomination 
also supplemented Warner's advertis- 
ing campaign. "There was a substantial 
awareness from the theatrical release 
to the awards," says director of market- 
ing Tom Lesinski. "We got a lot of free 
advertising." 

Despite the rave reviews and Oscar 
nods, Warner still had to convince retail- 
ers an action movie would sell. To do this, 
the company stressed the film's "scores 
and scores" of critical accolades, plus 
Ford's other box -office successes, which 
have a combined gross of more than $180 
million. "It was a learning curve for 
retailers," says Lesinski, "but we effec- 

tively communicated the message." 

"Mrs. Doubtfire" 
FoxVideo 
Release Date: April 26 
Price: 519.98 
Marketing Highlights: $5 rebate with 
purchase of title and any "Shirley 
Temple" video, 55 discount on FTD 

"Affection Collection" bouquets and 
cross promotion with 23 Marriott 
Resort Hotels. 

Main (rector in pricing: Intent -to- 
purchase studies fell into the right 
demographics: older women not neces- 
sarily buying for children. 

Biggest marketing challenge: 
Getting visibility at retail x+5th a non - 
animated family film. 

Solution: FoxVideo spent $12 million 
on the marketing campaign, without the 

benefit of a major tie -in partner. 

Results: 11 million units in retail 
sales. ** 

FoxVideo VP of marketing Mike 

Dunn says there were a lot of naysayers 
when the company announced a sell - 
through price for the Robin Williams 
comedy. 

The supplier capitalized on a short 
theatrical -to -video window and heavily 
promoted the title around Mother's 
Day, Father's Day and Memorial Day 
weekend. They also devised a tie-in with 
FTD Flowers to drive Mother's Day 
sales. 

"This video wasn't pinned to one 
audience," says Dunn. "The appeal was 
broad enough that it didn't need to be a 
traditional family film to sell." 

While Dunn says Fox set an 8 -mil- 
lion -unit goal on the title, retail sales 
took off quickly, and filling reorders 
became a challenge. 

"There was an insatiable consumer 
appetite for the video," he says. "It's not 
hard predicting how much our initial 

Continued on page 56 
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Marketing Challenges 
Con t i ii iced f irone page 55 

sales will be, but it's more difficult to 
determine the ceiling on a title, espe- 
cially a live- action film," he says. "We 
don't want to leave the retailer with a lot 
of overstock." 

"Ace Ventura: Pet Detective" 
Warner Home Video 
Release Date: June 14 

Price: $24.96 
Marketing Highlights: $3.5 million tele- 
vision and radio campaign, added 
footage and S3 rebate certificate with 
purchase of another Warner title. 

Alain factor in pricing: Jim 
Carrey's mass appeal, his rising star 
status and two follow -up films released 

in 1994. 
Biggest marketing challenge: 

Overcoming the mindset that "Ace" 
was limited to a teen audience, since 

TOP 
ECPErAT1ONAL 

RT 

Pos. TITLE -Manufacturer 
1 BAD GOLF MADE EASIER -ABC Video 

2 MICHAEL JORDAN: AIR TIME - 

FoxVideo (CBS /Fox) 

The Year In 

1 

retailers and Paramount Home Video 
didn't fare too well with the last big teen 
hit, "Wayne's World." 

Solution: Target moms and kids, and 
expand media plan beyond the teen 
market. 

Results: Retail sales of 4.1 million 
units.* 

"Ace's" $80- million box -office perfor- 
mance didn't make it a natural sell - 
through release, says Kuharsky. But 
Warner knew Carrey would star in both 
"The Mask" and "Dumb And Dumber," 
scheduled for release later in the year. 

"Behind all the numbers, `Ace' was a 
breakthrough film of a major star," he 
says. "And we knew, going into the hol- 
idays, that he was not going away." In 
addition, licensed merchandise from 
"The Mask" would also be out in force 
during the fourth quarter. 

In order to take the film out of the 
teen category, Warner expanded 
advertising in prime time. "We just 
didn't go out and buy time on MTV," 
says Kuharsky. 

Lesinski says the title surpassed 
Warner's expectations mainly due to 
the legions of Carrey fans who quickly 
bought the video: "It surprised us, as 
well as retailers." 

'The Flintstones" 
MCA/Universal Home Video 
Release Date: Oct. 26 
Price: S19.98 
Marketing Highlights: Multi- million -dol- 
lar advertising campaign and a $3.50 
rebate with purchase of title and one of 
five catalog titles. 

.Hain factor in pricing: Consumer 

9 9 

research showed increased intend -to- 
buy when the price was lowered from 
traditional $24.98 pricing to $19.98 (cou- 
pled with a rebate offer). "The jump was 
significant enough to go with that price 
point," says MCA VP of marketing 
Craig Relyea. "It's not a pricing trend 

for us. It was the right business decision 
for this title." 

Biggest marketing challenge: 
Keeping marketing and retail merchan- 
dising momentum past initial release 
date. 

Solution: Heavy broadcast- televi- 
sion advertising and ongoing- rebate 
promotion from street date through 
January. 

Results: 9.1- million -unit initial ship- 
ment.* Retail sales not available. 

Although "The Flintstones" grossed 
$130 million at the box office, MCA 
raised a few industry eyebrows when it 
announced an initial shipment of 6 mil- 
lion units with potential sales of 12 mil- 
lion. Most observers felt the movie just 
didn't have a high enough repeatability 
factor to raise it above the 5 million 

3 NBA JAM SESSION -FoxVideo 
(CBS /Fox) 

4 MICHAEL JORDAN: COME FLY WITH 
ME FoxVideo (CBS /Fox) 

5 SIR CHARLES -FoxVideo (CBS /Fox) 
6 SHAQ ATTACK: IN YOUR FACE - 

Parade Video 

7 MICHAEL JORDAN'S 
PLAYGROUND -FoxVideo (CBS /Fox) 

8 THE JOE MONTANA STORY - 
PolyGram Video 

9 NFL ROCKS- EXTREME FOOTBALL - 
PolyGram Video 

10 100 GREATEST NFL 

TOUCHDOWNS -PolyGram Video 
11 BEST OF HOCKEY'S HARDEST 

HITTERS -Quality Video, Inc. 

12 THE TOP 50 WORLD CUP GOALS 
PolyGram Video 

13 NBA GUTS & GLORY -FoxVideo 
(CBS /Fox) 

14 1994 STANLEY CUP CHAMPIONS: 
N.Y. RANGERS -ABC Video 

15 NBA SUPERSTARS 3- FoxVideo 

(CBS /Fox) 

16 SUPER SLAMS OF THE NBA- 

FoxVideo (CBS /Fox) 
17 CNN SPORTS: PLAY OF THE DAY 

FAVORITES- Turner Home 
Entertainment 

18 THE SECRET NBA -FoxVideo (CBS /Fox) 
19 MAGIC MEMORIES ON ICE II -ABC 

Video 

20 THE NFL'S 15 GREATEST COME- 
BACKS- PolyGram Video 

Top Recreational Sports 
Manufacturers 
Pos. MANUFACTURER (No. Of Charted 
Titles) 

1 FOXVIDEO (CBS /FOX) (23) 

2 POLYGRAM VIDEO (15) 

3 ABC VIDEO (31 

4 FOXVIDEO (CBS VIDEO) (3) 

5 PARADE VIDEO (2) 

4 

mark, much less the 10 million mark. 
"When we saw the research, it 

showed consumers had a high willing- 
ness to purchase this title, and we based 
our expectations on those numbers," 
says Relyea, "It's a real number." 

In order to silence the naysayers, 
MCA put its money into TV advertis- 
ing. The entire media buy for "The 
Flintstones" is second only to "Jurassic 
Park," Relyea says. 

The supplier scheduled two and 
half months of advertising from street 
date through mid -January- hitting 
the target audience of parents aged 25 
to 47, women 55 or older and kids 
aged 2 to 11. 

"We've become very effectiv r at 
designing a marketing program that 
reaches the right consumers," says 
executive director of sell- through mar- 
keting, Madeline DiNonno, "and it's 
just not a two- or three -week cam - 

At retail, MCA stressed the title's 
rebate program on catalog titles to 
retailers, compensating for the fact that 
the title would be heavily discounted, 
says DiNonno. In some outlets, the title 
sold for as little as $12.98. 

*TapetracklVideo Store and dist 
tor estimates. 
* *Industry sources. 

Family Way 
Continued from page 48 

"My Neighbor Totoro" with such 
older ones as "Dr. Doolittle." In addi- 
tion to these once -a -month titles, the 
line also includes one colorized Shirley 
Temple movie each month. 

"We wanted to have a variety of 
titles, a mixture of old and new," says 
Mike Dunn, FoxVideo VP of mar- 
keting. "We have a concentrated 
television -advertising program 
for each title, aimed at parents, 
and we clearly position the titles 
as `Family Features,' to create 
brand recognition so the con- 
sumer can trust the product. I 

think that's key, to develop con- 
sumer trust. The ratings are 
printed large on the back, and it 
clearly explains what the title 
represents. The parent doesn't 
have to pre- screen the movie." 

The strategy seems to be 
working: Dunn reports that 
"The Sandlot" and "Rookie" 
have each sold close to a million 
units, and that the 12 Shirley 
Temple titles have sold a total of 
2 million. 

MGM /UA Home Video, 
which previously had a "Family 
Classics" collection, launched a 
full imprint, MGM Family 
Entertainment, in August. "We 
had been promoting family 
product all along in our Family 
Classics collection, but had 
never had a specific label," says senior 
VP /GM George Feltenstein. "We 
decided it was important to come up 
with a logo and create a continuity 
series that would reflect not only the 
jewels in our library, but also new pic- 
tures aimed at family audiences. 
Having a separate imprint creates 
name recognition." 

MGM Family Entertainment 
debuted with four titles at $14.98: "All 
Dogs Go To Heaven," "Chitty Chitty 
Bang Bang," "The Secret Of Nimh" 
and "The Black Stallion." The titles 
are supported with POP and in -store 

standees. MGM has also revived its 
long -dormant animation division and 
expects to create new feature films in 
the future, Feltenstein says. 

These types of imprints "allow Alb 
dios to revitalize older product." ndtti 
West Coast Entertainment's Foltz. 
"They realize that they have viable 
product in their inventories, but they 
need to update the packaging, lower 

"Thumbelina" comes charmed. 

"The Sandlot ": cross -pitched with Mattel 

the pricing and promote it specifically 
to the family market." 

NON -THEATRICAL "TRUCKS" & 
"BULLDOZERS" 

In contrast to these movie -based 
lines, KidVision and Sony Wonder 
have eschewed theatrical titles in 
favor of video series with 30- to 50- 
minute features. 

KidVision, which was launched in 
December 1993 as a subsidiary of 
A *Vision, already has a number of 
well -known series. Some have the 

Continued on page 68 
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FOR RETAILERI 

WOO THINK 

J 

In his first NBA Video, Shag puts it all togetho like never before. 

With EXCLUSIVE NBA ACTION FOOTAGE songs f-om his hot new 

rap album, "Shaq -FU: Da Return," and in: rnx_e commentary from 

the bigman himself, Larger Than Life' has sometiirg for 
every one of S- aquil'e O'Neal's millions o= fans. 

No other video measures up to SHAQUILLE O'NEAL 
LARGER THAN LIFE.. 

At 7' 1," Shaquille O'Neal is more than jut the biggest thing in sports... 

he's an all -arc and international supe-sta-. Whether he's appearing in 

high -profile TV commercials, rapping on his platinum -selling album, 

or hustling down the pasketball court Slag stands put like no one else! 

Marketing support that will have SHAQUILLE O'NEAL 
LARGER THAN LIFE disappearing otLshelvtes like magic. 

,TV advertisiig on NBC, MTV, NBA programming and NBA games 

Special mail -in discount offer cn Thaq's new album "Shaq -FU: Da Return" 
featuring his new char.- climbing siig e "Eiologiml Didn't Bother," his 

platinum cebut album, "Shaq Diesél'' and "Shag Diesel The Music Videos" 
from JNI Records 

I, NBC Speck.' on Shaquille O'Neal cn Super Bowl Sunday 

4Radio promotions in top 20 marke-s and on NBA Radio 

3Spectacula- POP. including posters, floor St 

': courter dplays. customized shelf tal <ers 

Full -scale publicity campaign 

SHAQ tra er to appear on other ppilar VBA 'videos 

Dealer Order Date:anuary 13. 1995 
Street Date: Fe3ruary 1, 1995 

*Suggesteo Retail Price 

OfaSPIWtEO Y' 

36-Pack 
Ccun:er 
Di;plGy: 

=0791 

M( 1,D6 SOUS s 

\ASK 
V1DE B 

SMA NEWEST 
p;L Pu-BUM 

ñ FU'RIT 
FEAiU 

NBA 
pGE ¡ ÉS 

tl 

!RR- Entertairart, hc. ó°EO 
NBA VOW wwn 

Cat. 
#81.79 

01995 Tire CBS/F;r Compar). AH Fighs Reserved. CBS'. ö a t ezen3.c of CBS csed unde-'iceise 
Foe." asid FoxVicdY"and the r loges ae trademarks of Tvetietf- Certey Fox Fin :::orrorstion. 
Printed n U.S.A. Ht 995 NBA Entertainment. Inc. 

nine 
e 

' TVA 
VIDEO 

Y 
12 -Pack 
Counter Disp 
0790 

www.americanradiohistory.com

www.americanradiohistory.com


KAIH plliN'S P iEP WORKOUI 

Power step workouts fer advanced 

1tv is have topped the charts. 
Kai \ Smith's Power Step Workout 
fcr ALL fitness levels will appeal 
tc an even bigger audience. 

Kat ìy Smith's step workcuts are 

sae sensations! Step U7? korr: 
and Great Buns and Thighs have 
been -xi the Billboard and 
Video Scan charts for over 251) 

wteks. 

REDEFINES 

STEP 

AE QBICS. 

Suggested .st P. e 

NiiuYSmirÑs 

1995 Siis off BIM 
Over 'I'M million in spendir_g -in Air Bench 
i -1í_ r_rcial featuring Power Step Workout. 

Flow -_.ut print advertising campaign in women's 
and fitness magazines and n _tional FSI's. 

TV :.) lmercials and radio p-omotions in top 
ma= k_°:s. 

Kathy' Smith -vitamin line ar_d new CD -I will 
Ilk- 5 iipported with multimill_or_ dollar TV 
and print campaign. 

(..mrL_t }u 1I b)cuI reprrscntati\r t r Urher inturnratiun. 

lti ld , L 1. a ! .Ll LSI L' 
Steer Date: February 14, 1995 
Pre -Order Date: January 24, 1-;9= 

Catalog Number: 50902 -3 
Rt.nning Time: 60 minutes 

$QuV 

C) 19 -)s btry5caio., . subsidiary á A *Vision Entertainment. Disci:iced t. A *Vision Entertainment. 75 Rorke èlle. Plaza, New York, NY 100::9. Tic Atlantic Group. A Warner Music c Group Company. All Rights Reserved. 

The Year In 
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Pos. TITLE -Manufacturer 
1 CINDY CRAWFORD/THE NEXT 

CHALLENGE -GoodTimes Home Video 

2 ABS OF STEEL 2000 WITH TAMILEE 
WEBB -A *Vision Entertainment 

3 JANE FONDA'S YOGA EXERCISE 

WORKOUT- A'Vision Entertainment 
4 ABS OF STEEL WITH TAMILEE 

WEBB -A *Vision Entertainment 

5 STEP REEBOK: THE POWER 

WORKOUT -PolyGram Video 
6 SUSAN POWTER: LEAN, STRONG & 

HEALTHY- A'Vision Entertainment 
7 BUNS OF STEEL STEP 2000 WITH 

TAMILEE WEBB- A'Vision 
Entertainment 

8 ABS OF STEEL 2 WITH TAMILEE 

WEBB- A'Vision Entertainment 

9 BOXOUT WITH SUGAR RAY 

LEONARD -PolyGram Video 

10 CINDY CRAWFORD /SHAPE YOUR 
BODY WORKOUT -GoodTimes Home 
Video 

11 STEP REEBOK: THE VIDEO -PolyGram 
Video 

12 TONY LITTLE: TOTAL BODY SHAPE 

UP- Parade Video 

13 YOGA PRACTICE FOR BEGINNERS - 
Healing Arts 

14 JANE FONDA'S COMPLETE 

WORKOUT -A *Vision Entertainment 
15 THIGHS OF STEEL WITH TAMILEE 

WEBB- A'Vision Entertainment 
16 BUNS OF STEEL 3 WITH TAMILEE 

WEBB- A'Vision Entertainment 
17 ARMS & ABS OF STEEL WITH 

TAMILEE WEBB- A'Vision 
Entertainment 

18 KATHY SMITH'S GREAT BUNS AND 
THIGHS- A'Vision Entertainment 

19 JANE FONDA'S FAVORITE FAT 

BURNERS- A'Vision Entertainment 
20 KATHY SMITH'S AEROBOX WORK - 

OUT-A'Vision Entertainment 
('onIinned on page 60 
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STEtaEÖ 

$5.00 Consuther Mail -In Rebate Offer with purchase of The 

Little Rascals artd one of seven MCA /Universal Home Video titles from 
THE MA &PA KETTLE COLLECTION 

Valid from February 14 through July 31, 1995. 

''á Two value -added cross promotions! Hilton Hotels- featuring a 

$75 savings on their successful Hilton "Vacation.Station" package- - 

includes a mention in consumer print ads. Plus Superflora /800 
Gift -Line is offering up to a $20 savings on all floral and gift 

selections from their catalog, includes advertising in their direct mail 

efforts reaching over 4.8 million consumers! 

''á Timed To Move Product! February 14th Nationally Advertised 

Availability Date capitalizes on pre- Presidents' Day and Easter 

store traffic. 

''i A Media Blitz That'll Make Your Hair Stand On End! 

National campaign (top 50 markets) includes Spot TV, Cable and 

Print generating OVER 1.2 BILLION impressions. 

r` 0 /.. Il l , _ 

CHA 
NBC W =1., 
0,0© USA viol N"TTO°K + TW '':` "; "1 

'-ii Reach and Frequency: 96% Of Women 25 -49, 9.8 times -74% of 

Kids 2 -11, 4.5 times -97% of Women 55+ (Grandmothers), 14.4 times. 

''ài Plenty of Eye -Popping P.O.P.! 24/48 -Unit Floor /Counter Merchandiser 

72- Unit Merchandiser 96 -Unit Merchandiser 192 -Unit Tower and 

Pallets (holds approx. 720 -960) Floor Standee Static Clings 

Counter Cards One Sheet B/W Coloring Fun -Sheets. 

"''6 No Pay- Per -View Before June 1, 1995. 

Call Your Sales Representative and Order Today! 

Nationally Advertised Availability Date February 17, 1995. 

Color /1 Hour 23 Mins./ PG ,,0240),/ U- °g°NE/re °ordlea /STEREö 

Videocassette #82144 ($24.98 s.r.p.) LTBX Laserdisc #42240 ($29.98 s.r.p.) Spanish Dubbed #82313 ($24.98 s.r.p.) 
©1994 Universal City Studios, Inc. and Amblin Entertainment Inc. All Rights Reserved. "The Little Rascals" and Little Rascals Characters © 8 TM King World Productions, Inc. 

UNIVE 
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S's's'smotin' 
$125,000,000 box office smash! 
OVER $10.000.000 IN PROMOTION 
AND ADVERTISING 
SUPPORT AND GET A $..,RO,RE,BATE! 

I 

'-.1J 1J.23' J-J'/J_1 1\ (IJ ri:), 
Jim Carrey is funnier than ever in one hilarious film!" 

-George Pennachio, CBS -TV San Diego 

FROM Z`ERO TO HERO 

A S-s-s-sizzlin' Hit! 
A s- s- smokin' hot franchise, with over 50 
licensees producing The Mask merchandise 
that all of America is buying! - Awareness of The Mask is almost universal 
at a whopping 96% across all age groups!' 

THE MASK PURCHASE INTENT 
Is highest among the eompetltionl+ 

THE MASK 
MRS. DOUBTFIRE 

ACE VENTURA: PET DETECTIVE 

THE FLINTSTONES 

BEETHOVEN 2 

Eye -Popping P.O.P. Worth 
Howling About! 

S -s -s -stand out with our outstanding 24/48 
pre -packed merchandisers! 
Get instant recognition with attention - 
grabbing theatrical posters, banners and 
window displays. 
Get into action with our retailer -friendly 
merchandising kits including 
"Previously Viewed" stickers, sign -up 
sheets and striking shelf- s -s -s- screamers! 

S- s- s- satisfy customer rental demand! For 
the cost of 9.6 rental -priced titles you 
can buy a 48 pre -pack of The Mask! 

VHS Cat. #N4011 24 Pre -Pack #N4038 48 Pre -Pack #N4039 

$i998* 

msrp 

We're putting our best face forward with a 
$10,000,000 pre and post street advertising blitz 
reaching 93% of consumers an average of 11 times. 
That's over 1 billion consumer impressions:' Your 
customers will see us on: 

STREET DATE: JANUARY 19, 1995 Ilit 
UGRCt. \RU Research Group Inc. & New Line Home Video Proprietary Research 

. +Independent Media Sen ices figure 
\I \, 

'©1995 New line Home \den Sold Exclusively by Turner Home Entertainment. t t oM a: h t ul.,u Tumuli Hohle ENrearuNM « 

The Year In 

1 9 9 

Top Health & Fitness 
('urtli,srurl li'ruu ¡rugr S'' 

4 

Top Health & Fitness 
Manufacturers 

Pos. MANUFACTURER (No. Of Charted 
Titles) 

1 A`VISION ENTERTAINMENT (33) 

2 GOODTIMES HOME VIDEO (6) 

3 POLYGRAM VIDEO (5) 

4 PARADE VIDEO (5) 

5 HEALING ARTS (2) 

Pos. TITLE -Manufacturer 
1 TERMINATOR 2: JUDGMENT DAYI - 

SPECIAL EDITION -Pioneer LDCA, 
2 THE FUGITIVE -Warner Home Video 
3 TOMBSTONE -Image Entertainment 
4 CLIFFHANGER -Columbia TriStar 

Home Video 

5 MRS. DOUBTFIRE -Image 
Entertainment 

6 RISING SUN -Image Entertainment 
7 IN THE LINE OF FIRE -Columbia 

TriStar Home Video 

8 DEMOLITION MAN -Warner Home 
Video 

9 STAR WARS TRILOGY: THE 

DEFINITIVE COLLECTION -Image 
Entertainment 

10 PHILADELPHIA -Columbia TriStar 

Home Video 

11 TRUE ROMANCE -Warner Home 
Video 

12 ACE VENTURA: PET DETECTIVE - 
Warner Home Video 

13 BEAUTY AND THE BEAST -Image 
Entertainment 

14 THE PELICAN BRIEF- Warner Home 
Video 

15 FREE WILLY- Warner Home Video 

16 HARD TARGET- MCA/Universal Home 
Video 

Cardin tied on gage 62 
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IT'S RUSHY 

Featuring 
All New Thomas Adventures 

Including New Friends 
Never Seen On TV. 

Street Date: 
Feb. 28, 1995 

Pre -order Date: 
Jan. 31, 1995 

And Worth Its Weight in Gold! 
Rusty To The Rescue, The Brand New Video Release From 

RUSTY TO THE RESCUE 

R TROD1RS STORIES 

,, 
: ,,,,,, 

$12.98 Cat ST1213 

Barcode: 
ISBN: 01-56442-157-0 

3 3 

VT-AN:AU 
ME 'ANN MINE Et FRONDE 

Initial orders carry not one. but TWO exciting on -pack promotions 

Absolutely Guaranteed 
FREE HOMAS T-SHIRT 
* An at4 lutely free Exclusive 

Thomás T Shirt can be claimed 
by simjily mailing in the coupon 
on-pack. 

* Valued at around $10 each, 
they're absolutely FREE 
with every purchase. 

Call the Order Hotline Now 

1- 800 -786 -8777 

Distributed by 

VIDEO 
I REASURES 

THOMAS SWEEPSTAKES 
WIN! One of 3 Family vacations to England 
or One of 5000 Exclusive Die -casts Of Rusty 

From the Ertl Company. 
* It's the great free -to -enter Thomas the Tank Engine Sweepstakes. 

* The three sensational grand prizes are family vacations to England - 
flights to London provided courtesy of award -winning 
Virgin Atlantic Airways, including special surprises. 

* In addition five thousand lucky first place winners will receive a 

special Ertl die -cast train, not available to the general public. 

virgin atlantic 
Sweepstakes void in Quebec 

Promotions are featured on initial orders only! © Britt Allcroft (Thomas) Ltd 1995 
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Top Laserdisc Sales 
Cautioned from puye Gll 

4 

17 THE PIANO -Pioneer LDCA, Inc. 

18 IN THE NAME OF THE FATHER - 
MCA /Universal Home Video 

19 GRUMPY OLD MEN -Warner Home 
Video 

20 SLEEPLESS IN SEATTLE- Columbia 
TriStar Home Video 

21 THE THREE MUSKETEERS -Image 
En tectainmenl 

22 INDECENT PROPOSAL- Pioneer 
LDCA, Inc. 

23 FOUR WEDDINGS AND A 
FUNERAL -Image Entertainment 

24 THE FIRM- Pioneer LDCA, Inc. 

25 LAST ACTION HERO -Columbia 
TriStar Home Video 

Top Laserdisc Labels 

Pos. LABEL (No. Of Charted Titles) 
1 WARNER BROS. INC. (22) 

2 TWENTIETH CENTURY FOX (19) 
3 COLUMBIA PICTURES (15) 

4 UNIVERSAL CITY STUDIOS (16) 
5 WALT DISNEY PICTURES (10) 

imac,e 
ENTERTAIN NT 
The Finest In IaserDisc.s "" 

Top Laserdisc Manufacturers 

Pos. MANUFACTURER (No. Of Charted 
Titles) 

1 IMAGE ENTERTAINMENT (66) 

2 WARNER HOME VIDEO (27) 
3 COLUMBIA TRISTAR HOME VIDEO 

(24 

4 PIONEER LDCA, INC. 19 

5 MCA /UNIVERSAL HOME VIDEO . 0' 

Videos 
Pos. TITLE -Manufacturer 

1 ALADDIN -Walt Disney Home Video 
2 BEAUTY AND THE BEAST -Walt 

Disney Home Video 
3 THE FOX AND THE HOUND -Walt 

Disney Home Video 
4 PINOCCHIO -Walt Disney Home 

Video 

THE VIDEO WITH THE HIGI 
IS BACKED BYTHE BIGGEST ( 

Higher Purchase 
Intent Than Any 

Other Disney Classic 
Across All 

Demographic 
Groups! -.. 

f¡vsr 4.ft_ 

Prebook: 1/17/95 

Will Call: 2/28/95 

NARD: 3/3/95 

$26.99! 
Suggested Retail Price 

Running Time: 88 Minutes 

Stock # 2977 

Soundtrack Available on Cassette and Compact Disc from 
+ iH, _ Records 

Walt Disney Home Video distributed by Buena Visa Home Video, Burbank, CA 91521. ,1 The Walt Disney Company. 
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Up To $10 Consumer Savings By Mail! 
$5 Refund From Pillsbury! $5 Refund From Mattel Toys!** 

After consumers purchase The Lion King- OR - any other 

Masterpiece Collection video' - OR - any select Walt Disney Family 

Film Collection video" - PLUS - eligible Pillsbury & Mattel products! 

Eligible Masterpiece Collection titles include Alice ln Wonderland, Bedknabs And Broomsticks, Dumbo, Mary Poppies. hter Dragon. Robin Hood So Dear tir My Hean, he Swod In The Stone. 1 hr 1/ rrr Clrbelleros. 

The For And The Hound (including video & plush ser)..tinow White And The Seven Dwarfs (including video & cap set), and Me Lion King. ELIGIBLE TITLES ALSO INCLUDE: The Return OfJafar and 

The Brave Link Toaster. 

"Select Family Film Collection titles include 20.000 Leagues Under The Sea, The Apple Dumpling Gang. Davy Crockett: King Of The Wild Frontier, Escape To Witch Maintain, Perbie Rides Again, The Love Bug, 

(11,1 }''elliw Tbr Pawn, Trap. Po1!e'""". 7i,vSlmggy 1)0'. Swiss limiily Robinson and Thai Darn Cet! 

A King -Sized 
Promotion 

With Burger King ®! 

Multimillion Dollar 
National TV Advertising Campaign! 

Royal Exposure 
On 10 Million 

Chex Cereal Boxes! 

5 Ralston /Chex Brands 

Will Cross -Promote The Lion King 

Video On Front & Back Pan 

That Deliver A Lion's Share Of Profits! 
96 -pc. "Lion King" /Masterpiece Collection /Family Film Collection Mixed (Stock # 4021, shown) 

ALSO AVAILABLE: 

24- pc. "Lion King" Only (Stock a 4006) 

48 -pc. "Lion King" Only (Stock # 4008) 

96- pc. "Lion King" Only (Stock # 4009) 

24 -pc. Masterpiece Collection Only (Stock # 4015) 

48 -pc. Masterpiece Collection Only (Stock x 3841) 

48 -pc. "Lion King" /Masterpiece Collection Mixed (Stock x 4016) SuPPLiEs 

96 -pc. "Lion King" /Masterpiece Collection Mixed (Stock r 4018) LIMITED! 

48 -pc. "Lion King " /Family Film Collection Mixed (stock* 4019) 

PLUS - 
The Deluxe 
Collector's 
Edition! 

asw----, y. 

' Independent Research 

Pillsbury 55 refund requires purchase of ONE eligible video and either. a) ONE package of Pillsbury Refrigerated Cookies - OR - b) ONE package of Pilisbun- Moist Supreme ° (.aka Mix and ONE package of Cream Supreme 

Frosting - PLUS - ANY FOUR of the following Pillsbury products: Creamy Supreme" Frosting, Fudge Brownie Mix, Bands " Cake Mixes. Streusel Swirl' Cake Mix, Deluxe Bar Mixes- Deluxe Brownie Mixes, Refrigerated Cookies, 

Refrigerated Sweet Rolls, Grands!" Biscuits, Crescent Dinner Rolls, All Ready Pizza Crust, Soft Breadsridss, Hungry Jack" Pancake Mixes and Hungry Jack' Microwave Ready yrup. b attel 55 refund requires purchase of ONE 

eligible video and any Mattel'" "Lion King" Toy priced at 510 or more. SOME ELIGIBLE ITEMS INCI.EDE: See 'N Say' Storybook Talking Book, Disney's The Lion King Cssney's Vie Lion King: Jungle Playground'. Jungle 

Poppets'" Play Scenes, Cub -To- King" Simba, Baby Simba, Purring Simba, Purring Nala, Sweetheart Simba & Nala, Roaring Simba, Talking Simba, and Mufasa & Son. Compl to derail. for the Pillsbury and Mattel offers on mail -in 

certificate inside The Lion King video or on in -store tear pads on Disney displays. Mail -in offers good February 28, 1995, through April 30, 1995, in U.S.A. only. Void where yrohibitec. 

The Year In 
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5 THE RETURN OF JAFAR -Walt Disney 

Home Video 

6 101 DALMATIANS -Walt Disney Home 

Video 

7 THERE GOES A BULLDOZER! - 
A'Vision Entertainment 

8 WE'RE BACK!: A DINOSAUR 
STORY -MCA /Universal Home Video 

9 BATMAN: MASK OF THE 

PHANTASM -Warner Home Video 

10 THUMBELINA -Warner Home Video 

11 MIGHTY MORPHIN: VOL. 1 -DAY OF 

THE DUMPSTER -A "Vision 

Entertainment 

12 MIGHTY MORPHIN GREEN RANGER: 

PART l -A "Vision Entertainment 

13 THERE GOES A FIRE TRUCK! - 
A "Vision Entertainment 

14 TOM AND JERRY: THE MOVIE - 
Family Home Entertainment 

15 MIGHTY MORPHIN GREEN RANGER: 

PART 2 -A *Vision Entertainment 

16 THE MAGIC VOYAGE -Hemdale 
Home Video 

17 CHARLOTTE'S WEB -Paramount 
Home Video 

18 ONCE UPON A FOREST -FoxVideo 
19 REN & STIMPY: THE CLASSICS -Sony 

Wonder 
20 MIGHTY MORPHIN: VOL. 5 -HAPPY 

BIRTHDAY ZACK -A "Vision 

Entertainment 
21 MIGHTY MORPHIN GREEN RANGER: 

PART 3-A *Vision Entertainment 

22 THE PRINCESS AND THE GOBLIN - 
Hemdale Home Video 

23 MIGHTY MORPHIN: VOL. 4 -NO 
CLOWNING AROUND- A*Vision 

Entertainment 

24 LET'S PRETEND WITH BARNEY -The 
Lyons Group 

25 MY NEIGHBOR TOTORO -FoxVideo 

iQ)AGY:-IáFr Pictures 

Top Kid Video Labels 

Pos. LABEL (No. Of Charted Titles) 

1 WALT DISNEY PICTURES (13) 

2 SABAN ENTERTAINMENT (14) 

3 KIDVISION (6) 

4 THE LYONS GROUP (10) 

5 NICKELODEON (7) 

Continued on page 64 
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The Year In 

9 

Top Kid Videos 
lüruedfronz page 63 

4 

a 
ALT M,I5NCip HumeVirlco 

Top Kid Video Manufacturers 

Pos. MANUFACTURER (No. Of Charted 
Titles) 

1 WALT DISNEY HOME VIDEO (20) 
2 A'VISION ENTERTAINMENT (20) 
3 SONY WONDER (8) 

4 THE LYONS GROUP (10) 

5 WARNER HOME VIDEO (7) 

FILLER UP AT VIDEO TREASURES 
Pump up your sales with V deo Treasures' 
and Starmaker's high performance videos. 

Get grea- mileage from Kathie Lee 
Gifford's Fee; Fit & Fabuiocs Workout, as 
well as Dcnna Richardson, Reabook, Tai 
Chi Strength & Cond'tion:ng and the 
Perfect Eafan. ce Workout. 

It's the legendary Jerry Levi.. and Bob 
Hope at your seevice -Jerry with four of 
his comedy classics and Bob wits eleven 
Hope Diamonds. 

Children receive very special attention 
with the Thomas the Tank Engwne and 
Pia-ids-74 serieE including the mach 
herElded Christmas video. 

MAXIMILIAN 
SCHELL 

NOELtHogE 

411111S.`7,7". wie 

Ci-.PiSñc.; `_HAti. 
R"DEF SLATE _OHEFTY 

STFJ,r'@CiTi 1 8k-. 
CC)l`1 f l IT1C+1 I NC 

Pos. TITLE -Manufacturer 
1 SLEEPLESS IN SEATTLE- Columbia 

TriStar Home Video 
2 PHILADELPHIA -Columbia TriStar 

Home Video 
3 IN THE LINE OF FIRE -Columbia 

TriStar Home Video 
4 THE PELICAN BRIEF -Warner Home 

Video 

5 THE FUGITIVE -Warner Home Video 
6 THE FIRM -Paramount Home Video 
7 CARLITO'S WAY- MCA /Universal 

Home Video 

8 SLIVER -Paramount Home Video 
9 ACE VENTURA: PET DETECTIVE - 

Warner Home Video 
10 MRS. DOUBTFIRE -FoxVideo 
11 GRUMPY OLD MEN -Warner Home 

Video 

12 RISING SUN -FoxVideo 
13 CLIFFHANGER -Columbia TriStar 

Home Video 
14 TOMBSTONE -Hollywood Home 

Video 

15 A PERFECT WORLD -Warner Home 
Video 

A -Opi 
TONIhe. 

STR_TCHIKt 

VIDEO' 
REASURES 

500 Kits Boulevard Trpy. Mi,higar, 18084 
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AND STARMAKER 
The'se's energy to ware wits our premium 
selection of theatrical and special interest 
videos, such as 1-t%thers, starring Winona 
Ryder and Chr stian Slater and The Best 
of Saturday Night Live, featuiig John 
Belush 

For -uII service for your se t- through video 
reeds, call you Video Treasures and 
Sta-maker representative. 

Order Hotline: 
1-800- 786 -8777 

and 

RII I ROARD .IANUARY 7 1995 

The Year In 
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16 MALICE- Columbia TriStar Home 

Video 

17 COOL RUNNINGS -Walt Disney 

Home Video 

18 THE JOY LUCK CLUB -Hollywood 
Home Video 

19 INDECENT PROPOSAL -Paramount 
Home Video 

20 DAVE -Warner Home Video 

21 FOUR WEDDINGS AND A 

FUNERAL -PolyGram Video 

22 DEMOLITION MAN- Warner Home 

Video 

23 SCHINDLER'S LIST- MCA /Universal 

Home Video 

24 ON DEADLY GROUND -Warner 
Home Video 

25 THE REF -Touchstone Home Video 

26 THE PIANO -Live Home Video 

27 THE GOOD SON -FoxVideo 
28 WHAT'S LOVE GOT TO DO WITH 

IT- Touchstone Home Video 

29 MADE IN AMERICA -Warner Home 

Video 

30 STRIKING DISTANCE -Columbia 
TriStar Home Video 

31 FREE WILLY -Warner Home Video 

32 DENNIS THE MENACE -Warner 
Home Video 

33 THE THREE MUSKETEERS -Walt 
Disney Home Video 

34 THE MAN WITHOUT A FACE - 
Warner Home Video 

35 THE CROW -Buena Vista Home Video 

36 TRUE ROMANCE -Warner Home 

Video 

37 IN THE NAME OF THE FATHER - 
MCA /Universal Home Video 

38 KALIFORNIA -PolyGram Video 

39 WHAT'S EATING GILBERT GRAPE - 
Paramount Home Video 

40 INTERSECTION -Paramount Home 

Video 
41 GUILTY AS SIN- Touchstone Home 

Video 
42 SON -IN- LAW -Hollywood Home 

Video 

43 THE SANDLOT -FoxVideo 
44 REALITY BITES- MCA /Universal Home 

Video 

45 A BRONX TALE -HBO Home Video 

46 HARD TARGET -MCA /Universal 

Home Video 

47 BLINK -Columbia TriStar Home Video 

48 POSSE -PolyGram Video 

49 GROUNDHOG DAY -Columbia 
TriStor Home Video 

50 THE GETAWAY- MCA /Universal 

Home Video 

51 DAZED AND CONFUSED - 
MCA /Universal Home Video 

52 THE REMAINS OF THE DAY - 
Columbia TriStor Home Video 

53 BORN YESTERDAY -Hollywood Home 

Video 
54 THE PROGRAM- Touchstone Home 

Video 

55 THE AGE OF INNOCENCE - 
Columbia TriStar Home Video 

56 FEARLESS -Warner Home Video 

57 ANOTHER STAKEOUT- Touchstone 

Home Video 

Continued on puye 66 
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He's green, he's warty and he has a 
"monster" hit show. Burhp In The Night 
has been renewed for the '95 -'96 
television season. Now he stars in his 
first video, Mr. Bumpy's Karaoke Cafe. 
Mt óuhrpy and his pals, Squishington 
and Molly all meet at the cafe for 
sing -along fun featuring Mr. Bumpy's 
greatest hits, 'Coda Colts Miss Molly, 
Everybody Bump, School's Out and 
much more! Kids are going to love it! 
That's a ßun>'py Vow! 

1t's$tußpy T ¡me:!: 
a 'bump In The Night airs every 

Saturday morning on ABC -TV to 
illions of viewers. 

mf7 merchandise is hot! Along with 
plush toys and bendable,,s, l ramp 

rchandise includes: the Bump 
um, greeting cards, sheets, pinball 

games, tattoos, watches. They are 
selling out across the country, 
creating high visibility for this series. 

,ABC Video will support this release 
with a massive publicity blitz, 
including a Mt. Stumpy Karaoke 
Mall Tour. 

An in -store Mr. Bumpy Karaoke 
promo -reel and 141%6u/wry Full Size 
Poster are available! 

12 -Pack Counter Display Available. 

a Pre -Order Date: January 24, 1 995 

Street Date: February 2 I , 1 995 

Catalog #: 42081, I2 -Pack Catalog #: 42083 
UPC Code #: 7- 60894- 2081 -3 -4: I -S 

Approximate Running Time: 30 IV 

Hi -Fi Stereo, Closed Captioned 

e 1994 Capital Cities/ABC Video Publishing. Inc. All Rights Reserved. P.O. Box 3815, S amford, CT 06905 -0815. 
Distributed by Paramount Home Video. The Paramount logo is the registered trademark of Paramount Pictures. Available in Canada through C/FP Video. Inc. Prices shown are U.S. suggested retail prices and may vary in Canada. "Mr. Bumpy's taraoke Cafe ", "Bump In The Night ". "Bumpy ", "Squishington" and "Molly are registered trademarks of Greengrass Productions. Inc. All Rights Reserved. 

The Year In 

9 

Top Video Rentals 
Continued from Page 65 

4 

58 LAST ACTION HERO -Columbia 
TriStar Home Video 

59 JUDGMENT NIGHT -MCA /Universal 
Home Video 

60 SERIAL MOM -HBO Home Video 
61 HOCUS POCUS -Walt Disney Home 

Video 

62 NAKED GUN 33 1/3: THE FINAL 
INSULT -Paramount Home Video 

63 ROBIN HOOD: MEN IN TIGHTS - 
FoxVideo 

64 SCENT OF A WOMAN - 
MCA /Universal Home Video 

65 MY LIFE -Columbia TriStar Home 
Video 

66 SISTER ACT 2: BACK IN THE 

HABIT -Touchstone Home Video 
67 LIFE WITH MIKEY- Touchstone Home 

Video 

68 RUDY- Columbia TriStar Home Video 
69 DRAGON: THE BRUCE LEE STORY - 

MCA /Universal Home Video 
70 LIKE WATER FOR CHOCOLATE - 

Touchstone Home Video 
71 THE NIGHTMARE BEFORE CHRIST- 

MAS- Touchstone Home Video 
72 MUCH ADO ABOUT NOTHING 

Columbia TriStar Home Video 
73 ROOKIE OF THE YEAR -FoxVideo 
74 JURASSIC PARK- MCA /Universal 

Home Video 
75 ADDAMS FAMILY VALUES - 

Paramount Home Video 
76 THREESOME -Columbia TriStar Home 

Video 

77 POINT OF NO RETURN -Warner 
Home Video 

78 HOT SHOTS! PART DEUX- FoxVideo 
79 BAD GIRLS -FoxVideo 
80 FALLING DOWN -Warner Home 

Video 
81 MAJOR LEAGUE II- Warner Home 

Video 
82 HEART AND SOULS -MCA /Universal 

Home Video 
83 THREE OF HEARTS -Columbia TriStar 

Home Video 

84 D2: THE MIGHTY DUCKS -Walt 
Disney Home Video 

85 BEETHOVEN'S 2ND -MCA /Universal 
Home Video 

86 SURVIVING THE GAME -Columbia 
TriStar Home Video 

87 THE BEVERLY HILLBILLIES -FoxVideo 
88 THE AIR UP THERE -Hollywood Home 

Video 

"'E OR MONEY - 
MCA /Universal Home Video 

90 ROMEO IS BLEEDING -PolyGram 
Video 

91 WAYNE'S WORLD 2- Paramount 
Home Video 

92 THE PAPER -MCA /Universal Home 
Video 

93 BLUE CHIPS -Paramount Home Video 
94 MOTHER'S BOYS- Touchstone Home 

Video 

95 THE RETURN OF JAFAR -Walt Disney 
Home Video 

96 MENACE II SOCIETY -Columbia 
TriStar Home Video 
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97 CONEHEADS- Paramount Home 

Video 

98 GREEDY -MCA /Universal Home Video 

99 WEEKEND AT BERNIE'S II- 
Columbia TriStar Home Video 

100 COP AND A HALF -MCA /Universal 

Home Video 

Top Video Rental Labels 

Pos. LABEL (No. Of Charted Titles) 

1 WARNER BROS. INC. (26) 

2 UNIVERSAL CITY STUDIOS (19) 

3 PARAMOUNT PICTURES (16) 

4 TWENTIETH CENTURY FOX (13) 

5 TRISTAR PICTURES (11) 

6 TOUCHSTONE PICTURES (13) 

7 COLUMBIA PICTURES (11) 

8 NEW LINE HOME VIDEO (21) 

9 HOLLYWOOD PICTURES (10) 

10 WALT DISNEY PICTURES (14) 

COLUMBIA TRISTAR 

HOME VIDEO 

Top Video Rental 
Manufacturers 

Pos. MANUFACTURER (No. Of Charted 
Titles) 

1 COLUMBIA TRISTAR HOME VIDEO 

(52) 

2 WARNER HOME VIDEO (33) 

3 MCA /UNIVERSAL HOME VIDEO (26) 

4 PARAMOUNT HOME VIDEO (16) 

5 TOUCHSTONE HOME VIDEO (19) 

Pos. TITLE -Artist- Manufacturer 
1 LIVE SHIT: BINGE & PURGE - 

Metallica-Elektra Entertainment 

2 OUR FIRST VIDEO -Mary -Kate & 

Ashley Olsen- BMG Kidz 

3 LIVE AT THE ACROPOLIS- Yanni- 
BMG Video 

4 COMEDY VIDEO CLASSICS -Ray 
Stevens -Curb Video 

5 BARBRA -THE CONCERT -Barbra 
Streisand -SMV Enterprises 

6 LIVE -Ray Stevens -Curb Video 

Continued on. page 69 

Moiti SPECTACULAR! Moma CoLoiuuL! 
MORE RENTABLE THAN EVER! 

1990 

fiI:ll\ COST\I;R 

TOACE5wwñ11/bLKÉ. 

WINNER OF 7ACADEMY AWARDS`') 
including 

BEST PICTURE and BEST DIRECTOR 

This specill edition of "Dances With Wolves' with 

almost an hour of new scenes and additional footage, is 

more exciting than ever. Now the movie that swept the 

Academy Awards, and became one of the top video hits 

of all time, starts the rental success saga all over again! 

Special Expanded Edition of Kevin Costner's directorial 

debut masterpiece, now more sweeping and breathtaking 

than ever! 

Exciting new footage and new scenes not included in the 

theatrical release give consumers new reasons to explore 

the west! 

T Nearly 4 hours of adventure! 

q Closed Captioned 

Digitally Mastered 

Order Cut Off: MARCH 8 
Street Date: MARCH 28 

$29 SUGGESTED 
RETAIL PRICE 

.< e-. see,- ens, 

PCrt J or&. &TAAL 

Catalog #797 s, AVAILABLE iN.VIDE 
UPC #: 0- 236ó8- 08797 -9 Academy Award ,and O . , st 

COS1N'ER "DAiïCES111I' l. 

EN BARRY Reg DE SEN Iä vanu IJIM WILSONaoPl 
r- xTa, nser 

7 In.ÿéuua .iwaawries 
]_' J14S.1Y9üL MMYto 

411 ' 

PICTURES Release 

5 Oren Home Video. Au nghts reserved 
trademarks and service marks sotie Acoden ."4nGtanRK,.Art- HOME VIDEO 
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Family Way 
Continued from page 56 

advantage of being tied into TV shows 
or books, most notably "The Mighty 
Morphin Power Rangers," "The 
Baby- Sitters Club" and "The Magic 
School Bus." KidVision also has 
launched a successful live -action 
video -only series, with such titles as 
"There Goes A Fire Truck" and 

The Year In 

"There Goes A Bulldozer." 
In selecting product, "we look for 

one of two things: either a potential 
runaway hit, like the Power Rangers, 
or a long -term, quality catalog prod- 
uct that appreciates over time, like 
`The Magic School Bus,' " says Stuart 
Hersch, president of A *Vision. 
KidVision's titles are all 30 minutes 
and retail at $9.95 and $12.95. The 
company uses a variety of marketing 

12th ANNUAL EDITION WORLD'S BEST 
NEW FOR 1995 ADULT VIDEO 

SOURCEBOOK 
AND BUYER'S 
GUIDE 
Full color 308 page treasure. Most 
complete, professional, widely 
respected edition. 1,600 newest 
X -rated reviews- major, amateur, 
fetish, CD -ROM. Star profiles, 
photos, award winners, more. 

$8.95 
At Your Newsstand 
By mail, $11.80 (includes $2.85 
postage -CA residents add 8.25% 
sales tax, 740 per issue) to: ADAM 
FILM WORLD 1995 DIRECTORY, 
8060 Melrose Ave. /Los Angeles, 
CA 90046 -7082 

9 9 4 

CBS Fox's "Mister Rogers" 

Kidvision's hot vehicle 

strategies, including sweepstakes, 
school contests and mall tours. 

Meanwhile, Sony Wonder, which 
debuted in 1993 with Nickelodeon 
product, launched an original project 
this year: a direct -to -video animated 
series called "Enchanted Tales." The 
first title, "The Jungle King," was 

Two million Temple units 

released in June and has sold approx- 
imately 500,000 units, says senior VP 
of marketing Wendy Moss. That title 
was followed by a version of "Snow 
White" and "The Night Before 
Christmas." Each title is 48 minutes 
and retails at $14.98. 

Sony Wonder has experimented 

THE ONLY DUPLICATING SERVICE 
THAT COMES WITH THESE 

LETTERS OF RECOMMENDATION. 
When it comes to duplicating, nobody has higher 

standards than the entertainment industry. Which is 

why, for over 10 years, some of the biggest names in the 

business have turned to OPDS.We know how importgnt it is 

to provide consistent quality, from first dub to last. And 

how helpful it can be to provide a full range of 

services. At OPDS, we can take your 

project from start to fin- 

ish. From duplication 

with macrovision to spe- 

cialized package design to 

customized printing to mail- 

ing anywhere in the country. Our top -of- the -line equip- 

ment lets us produce quality duplicates, including JVC- 

licensed VHS, D2, Digital BetaCam, BetaCam SP, S -VHS, 8 

mm, 1", 2" and 3/4" quickly and on time. And you can rest 

assured each duplicate is perfect because we spot ch 

for audio, video and tape stock quality before it is s 

out. So give us a call. You'll find for full service quality 

duplicating, nobody can copy us. 

-800-554-2348 

,mAIxo esrtxru,vve,v 

with various forms of advertising, 
using TV commercials for some 
titles and print advertising for 
others. All advertising is aimed at 
parents, rather than children, 
Moss says. 

MR. BUMPY'S CAFE 
Even companies without sepa- 

rate children's divisions intensi- 
fied their sell- through kidvid 
efforts in 1994. CBS /Fox re- 

released four Dr. Seuss titles with 
new packaging and a big promotion at 
Target stores, and four "Raggedy 
Ann And Andy" titles with an offer for 
a personalized book. In January, the 
company will release four episodes of 
"Mr. Rogers' Neighborhood" with an 
offer to buy a toy wooden -trolley like 
the one on the show. A new show, 
"Christopher The Christmas Tree," 
was released by CBS /Fox Video in 
October for $9.98 and was set to air on 
the Fox network on Christmas Eve. 

ABC Video has put together a chil- 
dren's line, using material shown on 
the ABC network. Titles include a 90- 
minute animated version of "The 
Secret Garden" for $16.95, supported 
by advertising on ABC, TNT, 
Nickelodeon and the Cartoon 
Network; and the upcoming 30- 
minute "Mr. Bumpy's Karaoke Cafe" 
for $14.95, supported by TV and print 
ads, a mall tour and video clips shown 
in various restaurants and clothing 
chains. The company will also do radio 
giveaways on 142 classic -rock sta- 
tions, "trying to appeal to parents," 
says Steve Merrill, director of mar- 
keting. 

Meanwhile, Hemdale Home Video 
promoted "The Princess And The 
Goblin," a theatrical release which 
then came out on video, through 
cross- promotions with Hershey's 
candy and Kix Cereal, and "The Polar 
Bear King" with a mail -in coupon for a 
free plush bear. 

Sell- Through Season 
(I from page .;.; 

exercise sector, A *Vision is now busy 
introducing additions to the series - 
which is generating more and presum- 
ably better -selling body -part tapes. At 
the same time, competitors like PPI 
Entertainment, PolyGram Video, 
Video Treasures and CBS/Fox Video 
want their places on the exercise 
machine. 

The result is a steady flow of new 
releases, delivered throughout the 
year and often with strong cross -pro- 
motional ties like PolyGram's with 
Reebok. But who's stocking them? 
Increasingly, fitness freaks are being 
sought outside the usual venues, as 
vendors try to broaden the market 
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base. They want more than ever to 
break into sporting -goods stores and 
exercise centers, so far out of reach to 
most. The Atlanta sporting -goods 
show, which draws about 200,000 
attendees, is one place to measure 
yearly progress. It's slow but steady, 
video exhibitors report. 

THE LOCATION EQUATION 
In fact, the growth of sell- through 

into a 12 -month business depends on 
, greatly expanded retail coverage. 

Disney and MCA/Universal have set 
records pushing "Snow White" and 
"Jurassic Park" into upwards of 90,000 
locations, about four times the number 
of video stores that dominate the 
rental side of the business. 

Some observers fear that's too 
many -that such moves are overheat- 
ing price competition, forcing many 
outlets to drop cassettes in favor of 
more profitable items and ultimately 
reducing sales. But they're in the 
minority, and the majority rules that 
sell -through has just begun to exploit 
the calendar. 

Top Music Videos 
Continued on page 67 

7 LIVIN', LOVIN', & ROCKIN' THAT 

JUKEBOX -Alan Jackson -6 West 

Home Video 

8 THE 3 TENORS IN CONCERT 1994 - 
Carreras- Domingo- Pavarotti- A'Vision 

Entertainment 

9 DANGEROUS: THE SHORT FILMS - 
Michael Jackson -SMV Enterprises 

10 MARIAN CAREY- Mariah Carey -SMV 
Enterprises 

11 GREATEST HITS -Reba McEntire - 
MCA Music Video 

12 THIS IS GARTH BROOKS -Garth 
Brooks -Liberty Home Video 

13 I STILL BELIEVE IN YOU -Vince Gill - 
MCA Music Video 

14 THE SIGN -Ace Of Base -BMG Video 

15 REBA IN CONCERT -Reba McEntire - 
MCA Music Video 

16 VULGAR VIDEO -Panters- A`Vision 

Entertainment 
17 ZOO TV: LIVE FROM SYDNEY -U2- 

PolyGram Video 

18 INDIAN OUTLAW Tim McGraw - 
Curb Video 

19 BEYOND THE MIND'S EYE -Jan 
Hammer -BMG Video 

20 KICKIN' IT UP -John Michael 

Montgomery- A'Vision Entertainment 

21 THE PREMIERE COLLECTION 
ENCORE - Andrew Llyod Webber - 
PolyGram Video 

22 THIS IS MICHAEL BOLTON -Michael 
Bolton -SMV Enterprises 

23 VISUALIZE -Def Leppard- PolyGram 

Video 
24 KISS MY A "- Kiss -PolyGram Video 

25 NAOMI & WYNONNA -THE 

FAREWELL TOUR -The Judds -MPI 
Home Video 

26 IN CONCERT-Carreras-Domingo- 
Pava rotti-PolyGram Video 

27 ALAPALOOZA: THE VIDEOS -'Weird 
Al" Yankovic -BMG Video 

28 FOR MY BROKEN HEART -Reba 
McEntire -MCA Music Video 

29 DELICATE SOUND OF THUNDER - 
Pink Floyd -SMV Enterprises 

30 THE VIDEO COLLECTION -Billy Ray 

Cyrus -PolyGram Video 

31 THE GIRLIE SHOW -LIVE DOWN 
UNDER -Madonna -Warner Reprise 

Video 

32 NEIL DIAMOND: CHRISTMAS 

SPECIAL -Neil Diamond -SMV 
Enterprises 

33 THE HOME VIDEO -Toni Braxton - 
BMG Video 

34 GARTH BROOKS -Garth Brooks - 
Capitol Video 

35 CHRISTMAS WITH LUCIANO 
PAVAROTTI- Luciano Pavarotti -Video 
Treasures 

36 CALL OF THE WILD -Aaron Tippin- 
BMG Video 

37 ROADKILL -Skid Row- A'Vision 

Entertainment 

38 KONFIDENTIAL- Kiss -PolyGram 
Video 

39 A ROMANTIC CHRISTMAS -John 
Tesh -Video Treasures 

40 LIFE PROMISE PRIDE LOVE -Sade- 
SMV Enterprises 

Elektra 

Top Music Video Labels 

Pos. LABEL (No. Of Charted Titles) 

1 ELEKTRA ENTERTAINMENT (5) 

2 CURB VIDEO (4) 

3 COLUMBIA MUSIC VIDEO (14) 

4 MCA RECORDS, INC. (11) 

5 POLYGRAM VIDEO (21) 

Top Music Video 
Manufacturers 

Pos. MANUFACTURER (No. Of Charted 
Titles) 

1 SMV ENTERPRISES (18) 

2 BMG VIDEO (15) 

3 ELEKTRA ENTERTAINMENT (5) 

4 CURB VIDEO (4) 

5 POLYGRAM VIDEO (28) 

THE BIGGEST BARNEY AF THEM ALLS 

Get big sell- through results with TV's most hilarious 
evergreen classic...The Andy Griffith Show! Put Andy, 
Barney, Opie and the entire Mayberry gang in your 
store today! They promise not to stay around long! 

* Each volume contains three uncut and unedited episodes, including 
seldom -seen epilogues! * Hilarious Emmy® Award -winning comedy! 

* Everyone's favorite characters starring in their funniest episodes! 

* 1995 is the 35th anniversary of this TV classic! 

* Die -cut display available featuring life -sized Barney! 

* Assortments include all -new releases! 

$5.00 CONSUMER REBATE OFFER! 

POP POSTERS AND STANDEES 
AVAL ABLE TO RETAILERS 

DISPLAY (h 1,ONS 
24 UNIT COUNTER OR FLOOR 
SET -UP DIMENSIONS: 13.5" X 13.5" X 25.1" 

36/48 UNIT FLOOR 
SET -UP DIMENSIONS: 35" X 14" X 71" 

PREBOOK: 2 -22 -95 STREET DATE: 3 -29 -95 MSRP: $9.99 

©MCMXCIV UAV CORP. All Rights Reserved 
Design, Graphics and Package 
©1960 MAYBERRY ENTERPRISES, INC. 

Post Office Box 7647 Charlotte, NC 28241 

(803)548 -7300 FAX (803)548-3335 
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KICKBOXING 
JIU JITSU MN EU KARATE DRAMA 

TERRY "HULK" HOGAN 00- 

Tea "GHTIPY CHAMPIONSHIP 
The first non -movie event to appear on 
Video Store Magazine's Turns Per Copy Chart - THIS TITLE RENTS!!! 

Reality combat where THERE ARE NO RULES!TM 

The martial -arts spectacular that is 
taking the country by storm! ..a..--;rt, 
KARATE vs. JIU -JITSU vs. RUSSIAN SAMBO 

Only - VS. KUNG FU vs. TAE KWON DO vs. NINJITSU 
'99- ,., vs. PENCAK SILAT vs. MUAY THAI KICKBOXING 

THUNDER IN P 1ADISE 
Starring HULK HOGAN, CHRIS LEMMON, CAROL ALT, 
ED BEGLEY, JR., JOANNA KERNS, ERIC BOGASIAN, 
JEFF DANIELS 

THE CAINE MUTIIIV 
THE CAINE MUTINY (Directed ray ROBERT ALTMAN), 
was adapted from Herman Wouk's Pulitzer Prize 
winning novel. 

F PT UAKE 
Exciting story loaded with spectacular special 
effects and colossal stunts! 

ENTERTAINMENT 

2644 30th Street 
Sana Monica, CA 90405 -3009 
Tel: ;310) 314 -2000 Fax:(310) 452 -8909 
For 'urther information contact: Don Gold (310) 314-3051 

ORDER DATE: JANUARY 11, 1995 

STREET DATE: JANUARY 25, 1995 
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Homevideo 
B I L L B O A R D ' S V I D E O N E W S W E E K L Y 

Child's Play: A Power Rangers Boost 72 Shelf Talk: LIVE Reconsiders PPT 73 

Picture This: Palmer Embraces PPT 72 Video Previews: Raul Di Blasio 76 

Suppliers Riding Sell -Thru Wave Hope It Won't Crash 
BY SETH GOLDSTEIN 

NEW YORK -Them that has gets, 
and the getting was certainly good in 
1994 for the suppliers of key sell - 
through titles. But there are doubts as 
to whether the getting will remain as 
good beyond 1995, as well as thoughts 
that rental may be rebounding. 

Sell- through, especially family en- 
tertainment, dominated home video as 
never before. Aided by "Jurassic 
Park," "Snow White," and FoxVideo's 
"Speed," wholesale shipments of 435 
million feature, children's, and instruc- 
tional tapes were worth an estimated 
$4.4 billion last year. Rentals, as they 
have for the past several years, re- 
mained stuck at 50 million units, bring- 
ing in about $2.4 billion. 

Under -$25 titles thus receive the 
credit for a 17.2% jump in wholesale 
revenues, to $6.8 billion from $5.8 bil- 
lion in 1993. That feast scarcely di- 
gested, the studios hope consumers are 
ready to wolf down a first quarter sea- 
soned with box -office hits at purchase 
prices. 

The list of guaranteed multimillion - 
unit sellers includes New Line Home 
Video's "The Mask," Paramount's 
"Forrest Gump," and Disney's "The 

Lion King," which a studio source indi- 
cates could be the first to deliver 30 
million cassettes. Disney, whose home 
video revenues of $1.6 billion took 
nearly a 25% share of 1994 wholesale 
revenues (see Billboard's market share 
table, page 73), claimed by Christmas 
to have sold through more than 20 mil- 
lion of the 27 million copies of "Snow 
White" in retail inventory since 
October. 

Observers remain skeptical about 
Disney's sales -to- consumers numbers, 
but the differences are matters of de- 
gree. No one disputes the studio's abil- 
ity to generate huge per -title sales, 
measured in the hundreds of millions 
of dollars. Hollywood's ability to sus- 
tain the momentum generated in 1994 
doesn't engender the same confidence, 
however. 

The worry is that retail can't or 
won't support the flood of direct -to- 
sell- through titles arriving this year, 
and that Hollywood may be overplay- 
ing family entertainment. 

Played just right last year, family 
entertainment -seemingly almost any- 
thing in brightly decorated white -vinyl 
clamshells -helped push Warner 
Home Video and FoxVideo well ahead 
of their 1993 totals. FoxVideo report- 

ervaweta& %Cook '30r 

WK1223 WK1222 
WM 224 

"MARTIN HENRY is the best aerobics instructor 

in Los Angeles" -Tile Hollywood Reporter 

REl Ali ERS' 

Order a 
11 -pack 

_Receive 
a FREE-shirt 

WK2052 -4 Each of 3 Titles 

5900 

Wood Knapp Los Angeles, 
Video (800) 521 -2666 

edly sold over 4 million copies of its 
Shirley Temple line and 1 million of 
"The Sandlot," a repriced rental title. 

But one studio executive, voicing the 
concerns of others contacted by Bill- 
board, wonders when the "consumer's 
appetite" will be sated. Diminished 
purchases and insufficient retail expo- 
sure could deflate the sell- through bal- 
loon. Suppliers less confident about 

making their numbers will start fun- 
neling hit titles into rental by the end 
of 1995, he says, reviving a dormant 
segment of the market. This executive 
sees an end to the four -year cycle of 
sell -through plenty. He predicts the re- 
lease of just three or four under -$25 ti- 
tles in 1996, compared to a projected 
12 -15 in 1995, about the same number 
as last year. 

A rental revival, including struggling 
"B" titles, would coincide with an up- 
surge in new store openings. According 
to Bob Alexander of New York -based 
Alexander & Associates, the recent 
spate of public offerings and acquisi- 
tions indicates that video retailers have 
"access to capital" that had been miss- 
ing. "It's a very strong signal to banks 

(Continued on page 73) 

Videotape Shells Colorized Via G Zero 
Manufacturer Adds Pizazz To Cassette Packaging 

BYTRUDI MILLER ROSENBLUM 

NEW YORK- Usually, videotape 
shells are available "in any color as 
long as it's black," to quote Henry 
Ford. 

But in the past two years, videocas- 
sette manufacturer Global Zero has 
achieved increasing success with its 
patented G Zero, available in 11 col- 
ors. 

"Our philosophy is that the cas- 
sette needs to be more of the market- 
ing story," says Joseph Wischerath, 
president of Global Zero in West- 
brook, Maine. "If you look at any con- 
sumer product, the packaging has pi- 
zazz. But, historically, videocassettes 
were all standard black, and all the pi- 
zazz was on the inside." Global Zero 
also can put a wrap around the cas- 
sette's label, or print a customer's 
logo directly on the shell. 

In addition, the G Zero is environ- 
mentally efficient, using recycled pro- 
pylene instead of the more common 
polystyrene, and consisting of six 
parts instead of the usual 32. 

Sales of the tape have doubled in 
the past year, says Wischerath, not- 
ing that the company manufactured 
9.5 million tapes in 1993; in 1994, the 
number jumped to 18 million. "Our 
objective in 1995 is 40 million," he 
says. To achieve that end, Global 
Zero has purchased a new manufac- 
turing facility and offices in Sanford, 
Maine, which will increase annual 
production capacity to 50 million cas- 
settes. The company has also pur- 
chased 25 acres around the site for 
additional expansion. 

In fact, tape duplicator Techni- 
color, which has its own environmen- 
tally sound Delta Shell, recently be- 
gan offering the G Zero as an option 
to its customers because of the choice 
of colors, Wischerath says. 

Aside from allaying environmental 
concerns, polypropylene has another 
benefit: cost. "Plastic prices have 
gone through the moon recently," 
says Wischerath. "The cost of poly- 

styrene has gone up 80%-100%, but 
polypropylene has only gone up 30 %- 
50 %." As a result, the cost of the 
G Zero cassette is approximately 
15% less than a traditional videotape, 
Wischerath says. 

About 70% of GZero tapes are 
used for direct mail purposes. The 
shell weighs 30% less than tradi- 
tional cassettes, reducing postage 
costs by 6 cents per tape via third 
class mail, 26 cents via first class, 
Wischerath says. 

Since its 1992 launch, the GZero 
has been available only as a 60 -min- 

ute cassette. Because of this, it was 
used mostly for promotional, adver- 
tising, and direct mail purposes. But 
in the past six months, "there's been 
a move toward retail, especially dis- 
count sell -through -tapes that retail 
for $9.99," says Wischerath. The 
company is currently working on a 
T -120 version of the tape. 

The G Zero is used by "virtually 
every major duplicator in the U.S., 
and a number in Europe," Wisch- 
erath says. Clients have included 
Warner Bros., NordicTrack, and 
Ford. 

BLUE 
PLATE 

SPECIAL. 

It's service with a smile - and a whole lot more - 
from the best dishes on the menu. Playboy's Girls of Hooters. 

Better order up second helpings of this sizzling special sure 
to drive your customers into a feeding frenzy! 

PLAYBOY HOME VIDEO 

© 1994 Playboy. All Rights Reserved. 
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Home Video 

Palmer Video Inks Deal With 
Rentrak For PPT Chainwide 
ON BOARD AT LAST: New Jersey - 
based Palmer Video has finally com- 
mitted to Rentrak's pay- per -transac- 
tion system of revenue sharing. A $30 
million, multiyear contract will spread 
PPT titles throughout the 76 -store 
chain. 

We say "finally" because, until the 
deal was signed, Palmer had been us- 
ing PPT "on and 
off since 1991," 
president/CEO Pe- 
ter Balner said in a 
Dec. 19 press re- 
lease. In May 1993, 
during one of the 
"off" periods, 
Palmer's Peter Margo voiced concerns 
that PPT lacked the hit titles needed 
to make an impact. While Rentrak 
denied that Palmer had suspended its 
services, it is clear that Palmer has 
moved cautiously into revenue shar- 
ing. 

Balner tells us the chain will be leas- 
ing Rentrak titles on an "extremely 
selective basis " -at least one, but 
probably not more than two a month. 
'We're going to take his best title ev- 
ery month," Balner says. Earlier, 
"there were months where there 
weren't any. We had great latitude in 
what we purchased before." 

Copy depth could average 100 per lo- 
cation, Balner adds, provided Rentrak 
"has a title of sufficient quality and box 
office to allow me to do that." Box of- 
fice, however, is less of a factor than 
previously, since, as Balner notes, $100 
million -plus titles are regularly con- 

signed to sell- through, now a 15 % -17% 
chunk of Palmer's business. 

Balner wants to load up on a "steady 
stream" of rental hits in quantities that 
will swamp the cassette- buying compe- 
tition. PPT, he believes, is "the future 
of the industry." 

The very fact of a new -customer 
press release, one of two in December, 

underscores a 
more aggressive 
stance by Rentrak 
to raise its profile, 
at least in the fi- 
nancial community. 
It's important 
these days, accord- 

ing to sources close to the company. 
Rentrak's stock took a hit when 

Disney bought SuperComm and 
when word leaked that Capital Cities/ 
ABC was unloading about 200,000 
shares, worth $1.6 million, following 
cancellation of the "black box" project 
that would have eased PPT's path 
into supermarkets (Billboard, Dec. 
17). 

Announcements of store signings 
are one way of firming the share 
price. The Wall Street Journal had to 
have helped when it ran a notice of 
the Palmer deal. 

More names are due for release, re- 
portedly including Portland, Ore. - 
based Hollywood Entertainment, 
which had publicized its contract re- 
newal negotiations to secure better 
terms from Rentrak. Another major 
PPT customer is also ready to re -up, 
we're told. 

IPIICIf UIRIE 
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By Seth Goldstein 

Power Rangers, Direct- To -Vid 
Lead Non -Theatricals' Rise 
KIDS' VIDEO, that hale and 
hearty genre, was as healthy as 
ever in 1994. Theatrical product led 
the way, but non -theatrical titles, 
in particular Kid Vision/A *Vision's 
Mighty Morphin Power Rangers 
line, blew out of stores as well. The 
Barney craze abated somewhat (to 
the very prema- 
ture glee of the 
media) -all 
crazes eventu- 
ally do -but the 
purple dino's 
video sales have 
remained brisk 
(three titles cur- 
rently appear 
on Billboard's 
Top Kid Video chart). Direct -to- 
video feature -length movies like 
Disney's "The Return Of Jafar," 
MCA's "The Land Before Time 
II," and Hemdale's "The Polar 
Bear Kind" signaled the start of.a 
promising new genre. And speak- 
ing of new genres, an entire cot- 
tage industry grew up around real- 
ity -based vocational videos that 
show kids the inner workings of 
heavy machinery and forms of 
transportation. 

Children's titles remained con- 
sistent, dependable sellers. Pre- 

dictably, Billboard's Top Kid Video 
chart was filled with theatrical re- 
leases, among them Disney's 
"Snow White And The Seven 
Dwarfs," "Aladdin," "Pinocchio," 
"Beauty And The Beast," "The Fox 
And The Hound," "101 Dalma- 
tians," "Dumbo," and "Alice In 

Wonderland "; 
Warner Bros.' 
"Thumbelina "; 
Hemdale's 
"The Princess 
And The Gob- 
lin"; and MCA/ 
Univ`ersal's 
"We're Back! A Dinosaur 
Story." 

But non -theatrical titles made an 
impressive showing as well, partic- 
ularly anything with "Power Rang- 
ers" attached to the title. Saban 
Entertainment /A *Vision Enter- 
tainment's juggernaut of a line 
lived up to its "Mighty" appellation, 
and should continue to do so: Mor- 
phin Mania appears as strong as 
ever. 

A *Vision's reality -based "Live 
Action Video For Kids" series also 
made a chart splash, with titles like 
"There Goes A Fire Truck!" and 

(Continued on page 74) 

by Moira McCormick 
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1 1 6 

* * * No. 1 * * * 
SPEED Twentieth Century-Fox Keanu Reeves 

FoxVideo 8638 Dennis Hopper 1994 R 1938 

2 2 9 
SNOW WHITE AND THE SEVEN Walt Disney Pictures 

Animated DWARFS Walt Disney Home Video 1524 1937 G 26.99 

3 3 12 JURASSIC PARK Amblin Entertainment Sam Neill 
MCA/Universal Home Video 82061 Laura Dern 1993 PG -13 2438 

4 4 13 THE NIGHTMARE BEFORE CHRISTMAS 
Touchstone Pictures 

Animated Touchstone Home Video 3603 1993 PG 19.99 

5 5 7 THE FLINTSTONES Amblin Entertainment John Goodman 
MCA/Universal Home Video 42150 Rick Moranis 1994 PG 1938 

6 8 40 HOW THE GRINCH STOLE CHRISTMAS! 
Metro -Goldwyn -Mayer 
MGM /UA Home Video M20101 1 

Animated 1966 NR 14.95 

7 7 6 TOMBSTONE Hollywood Pictures Kurt Russell 
Hollywood Home Video 2544 Val Kilmer 1993 R 1939 

8 16 4 EAGLES: HELL FREEZES OVER Geffen Home Video 39548 Eagles 1994 NR 24.98 

9 9 16 THE 3 TENORS IN CONCERT 1994 A' Atlantic Records Inc. Carreras, Domingo, 
A *Vision Entertainment 50822 -3 Pavarotti (Mehta) 1994 NR 29.98 

10 6 6 
NIRVANA: LIVE! TONIGHT! 

Geffen Home Video 39541 Nirvana SOLD OUT!! 1994 NR 24.98 

11 10 5 
PLAYBOY: 1995 VIDEO PLAYMATE Playboy Home Video 

Various Artists CALENDAR Uni Dist. Corp. PBV0767 1994 NR 19.95 

12 11 5 PLAYBOY: GIRLS OF HOOTERS 
Playboy Home Video 

Various Artists Uni Dist. Corp. PBV0768 1994 NR 1935 

13 15 41 YANNI: LIVE AT THE ACROPOLIS A' Private 
BMG Video 

Music 
82163 Yanni 1994 NR 19.98 

14 17 9 A CHRISTMAS STORY Metro -Goldwyn -Mayer Darren McGavin 
MGM /UA Home Video 104599 Peter Billingsley 1984 PG 1435 

15 13 4 WOODSTOCK '94 PolyGram Diversified Ent. 
Various Artists PolyGram Video 8006333673 1994 NR 2415 

16 12 7 BLACK BEAUTY Warner Bros. Inc. Sean Bean 
Warner Home Video 14400 Andrew Knott 1994 G 24.96 

11 23 5 
PLAYBOY: SECRETS OF MAKING Playboy Home Video 

Various Artists LOVE, VOL. II Uni Dist. Corp. PBV0477 1994 NR 19.95 

18 18 32 RUDOLPH THE RED NOSED REINDEER Family Home Entertainment 27309 Animated 1989 NR 12.98 

19 14 15 SLEEPLESS IN SEATTLE 
TriStar Pictures Tom Hanks 
Columbia TriStar Home Video 52413 Meg Ryan 1993 PG 19.95 

20 NEW OP. GETTYSBURG Turner Entertainment Co. Tom Berenger 
Turner Home Entertainment 6139 Jeff Daniels 

1993 PG 24.98 

21 22 9 A CHARLIE BROWN CHRISTMAS 
Paramount Pictures 

Animated Paramount Home Video 15265 1990 NR 16.95 

22 21 37 AN AFFAIR TO REMEMBER Twentieth Century -Fox Cary Grant 
FoxVideo 1240 Deborah Kerr 1957 NR 9.98 

23 20 8 
DEAD CAN DANCE: TOWARD 

Warner Reprise Video 3 -38405 Dead Can Dance THE WITHIN 1994 NR 1938 

24 34 19 
IT'S A WONDERFUL LIFE: 

Republic Pictures Home Video 20623 
James Stewart 

45TH ANNIVERSARY EDITION Donna Reed 
1946 NR 19.98 

25 19 8 
GEORGE BALANCHINE'S THE Warner Bros. Inc. Macaulay Culkin 
NUTCRACKER Warner Home Video 13000 Jessica Lynn Cohen 1994 G 19.99 

26 25 14 MIRACLE ON 34TH STREET 
Twentieth Century-Fox Maureen O'Hara 
FoxVideo 1072 John Payne 

1947 NR 9.98 

21 24 12 
BARBRA STREISAND: BARBRA -IN Columbia Music Video 

Barbra Streisand CONCERT' SMV Enterprises 24V50115 1994 NR 24.98 

28 32 17 RESEVOIR DOGS Live Home Video 68993 Harvey Keitel 
Tim Roth 1992 R 1438 

29 36 5 JANET JACKSON: JANET Virgin Music Video 77796 Janet Jackson 1994 NR 19.98 

30 NEW MIGHTY MORPHIN: ALPHA'S Saban Entertainment 
Various Artists MAGICAL CHRISTMAS A *Vision Entertainment 42014 -3 1994 NR 1295 

31 28 4 SADE: LIVE CONCERT HOME VIDEO 
Epic Music Video 

Sade SMV Enterprises 19V50114 1994 NR 19.98 

32 NEW MIGHTY MORPHIN: KARATE CLUB Saban Entertainment 
Various Artists A *Vision Entertainment 42028 -3 1994 NR 12.95 

33 31 12 
THE CASE OF THE LOGICAL Dualstar Video 
I RANCH ' BMG Kidz 30051 -3 Mary-Kate & Ashley Olsen 1994 NR 12.98 

34 30 4 GRUMPY OLD MEN Warner Bros. Inc. Jack Lemmon 
Warner Home Video 13050 Walter Matthau 1993 PG -13 19.98 

35 39 8 THE FIRM Paramount Pictures 
Tom Cruise Paramount Home Video 32523 1993 R 19.95 

36 RE -ENTRY D2: THE MIGHTY DUCKS Walt Disney Pictures 
Emilio Estevez Walt Disney Home Video 2553 1994 PG 19.99 

31 26 39 MY FAIR LADY: 30TH ANNIVERSARY FoxVideo (CBS Video) 8166 -30 
Rex Harrison 
Audrey Hepburn 1964 G 24.98 

38 NEW ' GINGER LYNN ALLEN'S LINGERIE Peach Home Video 
Various Artists GALLERY: PT. 2 Uni Dist. Corp. 7004 1994 NR 935 

39 29 4 THE POOH AND CHRISTMAS Walt Disney Home Video Animated TO 1994 NR 14.99 

40 RE -ENTRY WHITE CHRISTMAS: COLLECTOR'S Paramount Pictures Bing Crosby 
EDITION Paramount Home Video 6104 Danny Kaye 

1954 NR 1495 

RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested 
retail. ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 
million at suggested retail for nontheatrical titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically 
released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1995, Billboard/BPI Communications. 
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Home Video 

LIVE Reconsiders Pay - Per -Transaction; 
Nickelodeon Programs Spawn Promos 
MULLING OVER PPT: Disney 
appears sold on the idea of pay -per- 
transaction with the acquisition of 
SuperComm and its earlier deal 
with Rentrak. But LIVE Home 
Video has yet to renew its contract 
with Rentrak, which expired in 
October. 

"We're not saying we won't re- 
new," says senior VP of sales and 
marketing Jeff Fink. "We're nego- 
tiating, and it comes down to the 
structure of the deal." 

Under its previous agreement, 
LIVE sent out its rental titles 
through Rentrak, which was re- 
sponsible for recording transac- 
tions. Fink says LIVE would now 
like to keep its own records, or keep 
better tabs on Rentrak's accounting 
system. 

"Under the old contract, they got 
every title and we received reve- 

SHEL F 
TALK 
by Eileen Fitzpatrick 

nue," he says. "The auditing was not 
under our control, and we would 
like that." 

Fink estimates that about 10% of 
total rental units were handled by 
Rentrak. While the share is signifi- 
cant, LIVE managed to equal or 
better previous sales without the 
benefit of Rentrak on "Wagons 
East," released in December. LIVE 
sold approximately 145,000 cas- 
settes and some 30,000 of the direct - 
to -video feature "Eyes Of The An- 
gel." 

"We can't say how much not be- 

ing on Rentrak contributed," Fink 
says, "but we know distribution put 
added emphasis on these titles spe- 
cifically because they weren't on 
Rentrak." 

Fink also points to title recogni- 
tion, which was high for "Wagons 
East" because it was John Candy's 
last feature. "If the product doesn't 
perform, Rentrak or anything else 
doesn't help," Fink notes. 

Despite the success, LIVE isn't 
ready to jump off the Rentrak train. 
The fact that powerhouse Disney 
has boarded is a stamp of approval 
for suppliers, according to another 
independent supplier. 

On the sell- through front, LIVE 
expects overall 1994 sales to jump 
7% from the 1993 level. For the 
year, sell- through will account for 
about 43% of the company's total 

(Continued on page 75) 

SUPPLIERS RIDING SELL -THRU WAVE HOPE IT WON'T CRASH 
(Cootinite l /'roil/ ply' 71) 

that this is not a business lying back 
and awaiting its death," adds Turner 
Home Entertainment executive VP/ 
GM Stuart Snyder. 

Expansion into under -exploited ter- 
ritories will inevitably follow, and Alex- 
ander maintains that some markets are 
30% -40% below store saturation. As an 
example, "I don't think New York is 
covered." Alexander's helpmate is a 
software program that uses computer- 
ized map overlays to compare graphi- 
cally retail and population densities; 
one grocery chain is already using it to 
plot further video expansion. "More 
stores generate more business," Alex- 
ander says. 

And more specialty outlets will be 
stocking titles for rental, whether or 
not the movies are priced for sell - 
through. Hollywood is bound to pay se- 
rious attention to, and direct resources 
toward, an unclogged rental pipeline. 

What could make or break sell - 
through this year is "Forrest Gump." 
Paramount hasn't scored heavily in di- 
rect -to -sell- through since "Wayne's 
World," when it took back half of the 
5.2 million copies shipped. " `Gump' 
could do 10 million units, which equals 
about $130 million wholesale," says a 
rival executive. "But Paramount has 
got to spend a lot, and they may not 
know how much after being out of the 
market for a couple of years. They've 
got to be ready to accept returns." An- 
other source adds, "Maybe they can 
get 8 million, but I don't think it's a 
shoo -in." 

Both think the bottom line for 
"Gump" would be almost the same if 
Paramount delivered 550,000 rental co- 
pies and then 2 million -2.5 million of 
the title repriced for sell -through six 
months later. The studio did exactly 
that with "Ghost," which also topped 

Domestic Home Video Market Shares, 1992 -1994 

1994 

% $(mil.) 

1993 

% $(mil.) 

1992 

% $(mil.) 
Disney 24.2 1,600 20.7 1,200 20.8 1,100 
Warner' 12.0 790 12.4 720 12.3 650 

MGM /UA 2.5 165 2.0 115 

MCA/Universal 11.0 720 7.3 425 7.6 405 
FoxVideo2 9.8 650 8.6 500 8.0 425 
Columbia3 9.4 620 10.7 620 10.2 540 

New Line 3.0 200 2.8 165 2.3 120 

GoodTimes 7.2 475 7.8 450 5.3 280 

Paramount* 6.5 430 7.2 415 7.1 375 
HBO Video 1.8 125 2.1 120 2.1 110 

PolyGram 1.8 120 
A *Vision 1.8 120 
LIVE 1.5 100 3.2 185 3.5 185 

Handleman5 1.5 100 
Orion 1.0 65 
Republic 1.0 65 
Turners 1.0 65 .8 40 .7 25 

Vidmark 1.0 65 

'Includes MGM /UA and HBO Video sell- through, also listed separately. 

'Includes CBS /Fox Video and ITC. 

'Includes New Line Home Video, also listed separately. As of Jan. 1, Turner takes 

over New Line distribution. 
'Includes ABC Video, Full Moon, and Skouras. 

'Comprising Video Treasures and Starmaker Entertainment. 

'Does not include royalties paid by MGM /UA for use of Turner library. 

$200 million at the box office. One sell - 
through veteran considers the "Gump" 
campaign "high- risk." 

Columbia TriStar Home Video could 
be confronted with the same conun- 
drum if PG -rated "Little Women" gen- 
erates ticket sales equal to its rave re- 
views (and likely Academy Award 
nominations). The decision, in fact, may 
be harder to make: Columbia has never 
released a major box -office title direct 
to sell- through. Top executives Ben 
Feingold and Paul Culberg, who are 
breaking in a new sales and marketing 
team, will have to determine whether 
they're catching sell- through at its 
crest-or crashing on the downside. 

There's more to sell- through, of 
course, than hit movies. Children's ti- 
tles, excluding features, accounted for 
$1.1 billion of the $6.8 billion total; spe- 
cial interest (ranging from television 
and fitness) totaled $750 million, and 
premiums and promotional giveaways 
rang up $200 million, Billboard esti- 
mates. 

Few expect a non -theatrical slow- 
down in 1995, with suppliers taking 
heart from the 1994 performance of 
PolyGram Video and A *Vision Enter- 
tainment, both new to the market 
share table. Sell- through is seen as the 
pathway to success by Turner Home 
Entertainment and LIVE Home 
Video. "It's wonderful for the busi- 
ness," says Snyder, who sees "con- 
sumer acceptance of all titles." His only 
caveat: "We have to find the right way 
to manage inventory." 

Sales and marketing senior VP Jeff 
Fink says LIVE is acquiring higher - 
profile children's and fitness product 
for sell- through and will be more ag- 
gressive in pricing catalog titles to 
$9.95, based on the fourth -quarter suc- 
cess of three budget Arnold Schwar- 
zenegger features. "Red Heat," "The 
Running Man," and "Total Recall" did 
250,000 units, Fink reports. 

His under -$10 Avid line has been the 
last stop for features on the way down 
from rental. But Fink plans eventually 
to price movies "right from rental to 
$9.95. You get it on the shelf and it 
moves." 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

TITLE (Rating) 
Copyright Owner Principal 

Manufacturer, Catalog Number Performers 

1 1 6 

* * * No. 1 * * * 

SPEED (R) 
Twentieth Century-Fox Keanu Reeves 

FoxVideo 8638 Dennis Hopper 

2 2 5 WHEN A MAN LOVES A WOMAN lü; 
ouchstone Pictures Meg Ryan 

Touchstone Home Video 9030 Andy Garcia 

3 31 3 MAVERICK (PG) 
Warner Bros. Inc. Mel Gibson 

Warner Home Video 13374 Jodie Foster 

4 4 8 GUARDING TESS (PG -13) 
TriStar Pictures Shirley Maclaine 

Columbia TriStar Home Video 78703 Nicolas Cage 

5 3 6 
Columbia Pictures Billy Crystal 

CITY SLICKERS II (PG -13) 
Columbia TriStar Home Video 71193 Jack Palance 

6 5 5 BEVERLY HILLS COP III (R) 
Paramount Pictures 

Eddie Murphy 
Paramount Home Video 32219 

6 5 WYATT EARP (PG -13) 
Warner Bros. Inc. Kevin Costner 

Warner Home Video 13177 Dennis Quaid 

8 7 6 WITH HONORS (PG -13) 
Warner Bros. Inc. Joe Pesci 

Warner Home Video 13079 Brendan Fraser 

9 8 4 GETTING EVEN WITH DAD (PG) 
Metro -Goldwyn -Mayer Macaulay Culkin 

MGM /UA Home Video 104976 Ted Danson 

10 9 10 THE PAPER (R) 
Universal City Studios Michael Keaton 

MCA/Universal Home Video 82005 Glenn Close 

11 12 8 THE COWBOY WAY (PG -13) 
Universal City Studios Woody Harrelson 

MCA/Universal Home Video 42151 Kiefer Sutherland 

12 11 9 SIRENS (R) 
Miramax Films Hugh Grant 

Miramax Home Entertainment 2557 Tara Fitzgerald 

13 16 4 
Miramax Films Keanu Reeves 

LITTLE BUDDHA (PG) 
Miramax Home Entertainment 2548 Bridget Fonda 

14 10 7 THE FLINTSTONES (PG) 
Amblin Entertainment John Goodman 

MCA/Universal Home Video 42150 Rick Moranis 

15 13 9 NO ESCAPE (R) 
Savoy Pictures Ray Liotta 

HBO Home Video 90982 Lance Henriksen 

16 17 5 
TriStar Pictures Chevy Chase 

COPS AND ROBBERSONS (PG) 
Columbia TriStar Home Video 58713 Jack Palance 

17 18 4 DREAM LOVER (NR) 
Gramercy Pictures James Spader 

PolyGram Video 8006304453 Madchen Amick 

18 14 17 FOUR WEDDINGS AND A FUNERAL (R) 
Gramercy Pictures Andie MacDowell 

PolyGram Video 8006317693 Hugh Grant 

19 15 14 THE CROW (R) 
Miramax Films 

Brandon Lee 
Buena Vista Home Video 3034 

20 19 8 THE HUDSUCKER PROXY (PG) 
Warner Bros. Inc. Tim Robbins 

Warner Home Video 13166 Paul Newman 

21 21 4 THE FAVOR (R) 
Orion Pictures Elizabeth McGovern 

Orion Home Video 1275 Harley Jane Kozak 

22 NEW WIDOW'S PEAK (PG) 
New Line Home Video Mia Farrow 

Columbia TriStar Home Video 72783 Joan Plowright 

23 22 6 LITTLE BIG LEAGUE (PG) 
Columbia Pictures Luke Edwards 

Columbia TriStar Home Video 72833 Jason Robards 

24 27 19 THE REF (R) 
Touchstone Pictures Denis Leary 

Touchstone Home Video 2748 Judy Davis 

25 28 3 SIOUX CITY (PG -13) 
Cabin Fever Films 

Lou Diamond Phillips 
Cabin Fever Entertainment CF987 

26 23 12 THE NIGHTMARE BEFORE CHRISTMAS (PG) 
Touchstone Pictures 

Animated 
Touchstone Home Video 3603 

27 25 12 SURVIVING THE GAME (R) 
New Line Home Video ce -T 

Columbia TriStar Home Video 76173 Rutger Hauer 

28 20 12 JURASSIC PARK . (PG -13) 
Amblin Entertainment Sam Neill 

MCA/Universal Home Video 82061 Laura Dern 

29 26 6 EVEN COWGIRLS GET THE BLUES (R) 
New Line Home Video Uma Thurman 

Columbia TriStar Home Video 53483 Keanu Reeves 

30 30 12 THE WEDDING BANQUET (R) 
Samuel Goldwyn Co. Winston Chao 

FoxVideo 8170 May Chin 

31 24 13 NAKED GUN 331/3: THE FINAL INSULT (PG-131 
Paramount Pictures Leslie Nielsen 

Paramount Home Video 32785 Priscilla Presley 

32 35 12 BITTER MOON (R) 
New Line Home Video Hugh Grant 

Columbia TriStar Home Video 27163 Peter Coyote 

33 39 21 WHAT'S EATING GILBERT GRAPE (PG -13) 
Paramount Pictures Johnny Depp 

Paramount Home Video 32955 Juliette Lewis 

34 33 13 FAREWELL MY CONCUBINE (R) 
Miramax Films Leslie Cheung 

Touchstone Home Video 2522 Zhang Fengyi 

35 40 9 MONKEY TROUBLE (PG) 
New Line Home Video Harvey Keitel 

Columbia TriStar Home Video 58553 Mimi Rogers 

36 29 9 CROOKLYN (PG-13) 
Universal City Studios Alfre Woodard 

MCA/Universal Home Video 82069 Delray Lindo 

37 32 8 SNOW WHITE AND THE SEVEN DWARFS (G) Walt Disney Pictures 
Animated 

Walt Disney Home Video 1524 

38 NEW LOVE IS A GUN (R) 
Trimark Pictures Eric Roberts 

Vidmark Entertainment 5807 Kelly Preston 

39 34 11 
New Line Home Video Leon 

ABOVE THE RIM (R) 
Columbia TriStar Home Video 76673 Tupac Shaker 

40 36 17 LIKE WATER FOR CHOCOLATE (R) 
Miramax Films Lumi Cavazos 

Touchstone Home Video 2111 Marco Leopardi 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 

or theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 

nontheatrical titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 

$2 million at suggested retail for nontheatrical titles. id 1995, Billboard/BPI Communications. 
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FITome Video 

CHILD'S PLAY 
(Continued from page 72) 

"There Goes A Bulldozer!" appear- 
ing amidst a plethora of animated 
product. KidVision/A *Vision's up- 
coming video line taken from the 
hit PBS animated series "The 
Magic School Bus," itself based on 
the popular books from Scholastic, 
is expected to be a big hit in '95, ac- 
cording to the Video Flash track- 
ing service of New York -based 
Alexander & Associates. 

Alexander also expects to see 
much more direct -to -video feature- 

length product, such as Disney's 
"The Return Of Jafar" and MCA/ 
Universal's new "The Land Before 
Time II: The Great Valley Adven- 
ture." However, the market re- 
search firm notes, this up- and -com- 
ing genre presents a tracking 
dilemma: should it be considered 
theatrical or non -theatrical, since it 
fits neatly between the two? " 'Ja- 
far' performed like a theatrical 
product," Alexander says. 

One title doing extremely well 

based almost entirely on word -of- 
mouth is FoxVideo's "My Neighbor 
Totoro," a Japanese movie featur- 
ing the most breathtaking anima- 
tion ever seen on video. Though 
"Totoro" did have a very limited 
theatrical run, its numbers (which 
have resulted in a four- months- 
and- counting run on the chart) 
were generated neither by massive 
ad campaigns nor merchandise tie - 
ins -just by the fact that it is sim- 
ply one of the most ravishing chil- 

dren's features ever made. 
As for Barney the Dinosaur, ru- 

mors of his demise are nothing 
more than wishful thinking by the 
grown -up section of the population 
that, needless to say, doesn't get 
the Barney mystique. Though 
sales of Barney merchandise are 
reportedly down, the purple T. 
Rex's videos are still moving right 
along. "Barney's Imagination Is- 
land," in fact, was No. 4 and rising 
as of this writing, and two other ti- 

BILLBOARD SINGS THE PRAISES OF 

LASEtDISC & KA A S I LLSOARI7 S1r° (COWL IG HT 

Laserdisc 
and Karaoke continue to 
captivate audiences world- 
wide. With over 8,000 titles 
available, laserdisc software 
sales are up 20% from last 
year and many karaoke sys- 
tems are now utilizing 
laserdisc technology. 

Billboard tracks the perfor- 
mances of these two flourish- 
ing markets in our March 4th 
spotlight issue. 
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ties, "Live In New York City" and 
"Waiting For Santa," were also 
charting. 

"The videos have done exceed- 
ingly well," says Alexander of the 
Barney titles, which are produced 
and manufactured by the Lyons 
Group. "If the Barney craze is tail- 
ing off that drastically, why is Uni- 
versal Studios opening a multimil- 
lion- dollar Barney pavilion ?" 

And, though a shakeout is surely 
in the cards somewhere, another 
craze that shows no sign of letting 
up is the reality- based, big -ma- 
chine, live- action genre. A *Vision's 
titles have been among the most 
visible, but independent companies 
have sprung up seemingly over- 
night with special- interest kids' ti- 
tles exploring not only trucks and 
earth movers but airplanes, space- 
ships, skyscrapers, tugboats, 
trawlers, and many other similar 
subjects. 

If 1995 is to see a slowdown of 
this still- booming genre, it cer- 
tainly won't be during the first 
quarter. 

KIDBITS: MCA/Universal Home 
Video has released its direct -to- 
video feature, "The Land Before 
Time II" ($19.98 cassette, $24.98 la- 
ser disc). It's the first of three plan- 
ned sequels, and features an origi- 
nal musical score and songs ... 
A &M Children's Video Division 
lent its support to Shari Lewis' re- 
cent Broadway debut in a big way. 
"Lamb Chop On Broadway," which 
ran Dec. 6 -11 at the Richard 
Rodgers Theatre, benefited from 
radio and retail promotion through- 
out the metropolitan New York 
area. Coconuts, Sam Goody, RKO 
Warner Video, and Blockbuster 
were among the .participating 
stores, some of which hosted Lamb 
Chop appearances. Plus, radio sta- 
tions WPLJ, WBZO, WMJC/ 
WGFM (New York and New Jer- 
sey), and WEZN and WRKI -AM 
(Connecticut) have away tickets to 
the show and Shari Lewis cassettes 
... CBS /Fox will release four new 
$9.98 episodes of "Mister Rogers' 
Neighborhood" Jan. 18. Each con- 
tains a coupon redeemable for half 
off the regular, $16 price of a hand- 
crafted, hardwood replica of Mister 
Rogers' trolley ... Boston -based in- 
dependent KidVidz, along with du- 
plicator Allied Entertainment and 
Ingram Entertainment, is donating 
its Parents' Choice winner, "Squig- 
gles, Dots & Lines," to children in 
hospitals nationwide. The 1,500 co- 
pies will be shared among some 25 
pediatric units. 
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SHELF TALK 
(Continued from page 73) 

revenue, says sell- through sales and 
multimedia VP Tim Fournier. 

Among the contributing factors 
are LIVE's "Profit Builders," a pro- 
gram that gives added margins to 
dealers who bring in selected sell - 
ihrough titles. The margins vary 
from 3%-5%. 

"It's really been a challenge, be- 
cause we're finding that retailers 
aren't selling a lot," he says. "From 
our feedback, retail sales came back 
a little in November, but it's still 
tough." 

However, Fournier says LIVE 
shipped 3 million units of its Christ- 
mas Classic collection, including 
"Rudolph The Red -Nosed Rein- 
deer." LIVE's Avid line, with "Ter- 
minator 2" and "Dirty Dancing" at 
$9.95, also helped drive sales. 

PLAYING IT SAFE: Blockbuster 
will offer free rentals of two "Nick 
News Special Editions" dealing 
with AIDS /HIV and child abduc- 
tion. 

Billboard 

The two specials, "A Conversa- 
tion With Magic" featuring Magic 
Johnson, and "Stranger Danger," 
aired on Nickelodeon and have been 
available on video through Sony 
Wonder. Each is hosted by Linda 
Ellerbee. Nickelodeon and Block- 
buster are owned by Viacom. 

The titles will be placed in Block- 
buster's community service section 
beginning Jan. 24. Nickelodeon will 
repeat "Stranger Danger" Jan. 22 
and "A Conversation With Magic" 
Jan. 29 to raise awareness about the 
free rental offer. 

Separately, Sony Wonder will of- 
fer a $2 rebate on two debut titles 
from "Rocko's Modern Life," a 
Nickelodeon animated series. The 
tapes "With Friends Like These 
..." and "Machine Madness" arrive 
in stores Feb. 14, priced at $12.98. 

The rebate offer will be adver- 
tised on more than 5 million 
Cracker Jack boxes in March. Nick- 
elodeon- themed prizes also will be 
placed inside the packages. 

In other promotions, Sony Won- 
der will run an online contest with 
CompuServe to promote "The Ad- 
ventures of Tintin," due in stores 
Feb. 14 at $12.98. Videos and books 
are the prizes. Benoit Peters, "Tin - 
tin" expert and author of "Tintin 
And The World Of Herge," will be 
the featured online guest. 

POWER FOOD: Nearly every 
video company searches to hook up 
with a packaged -goods company for 
marketing opportunities. But Sa- 
ban Entertainment has gone one 
step further by forming its own 
foods division to bypass the hassle 
of finding cross -promotional part- 
ners. 

Saban Foods' first product is- 
you guessed it- "Mighty Morphin 
Power Ranger" granola bars, maca- 
roni and cheese, and spaghetti 
rings. 

More than 8 million granola bars 
will feature a panel advertising 

(Continued on next page) 
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Compiled from a national sample of retail 
stores sales reports. 

TITLE 
Program Supplier, Catalog Number 

d0. 

Ñ 

RECREATIONAL SPORTS 
* * NO. 1 * * 

1 4 55 
BAD GOLF MADE EASIER 
ABC Video 45003 

1998 . 

2 1 11 
BASEBALL: A FILM BY KEN BURNS 
Turner Home Entertainment B5318 

3 3 5 
LESLIE NIELSEN'S BAD GOLF MY WAY 
PolyGram Video 8006331153 

179.98 

1995 

4 2 11 
75 SEASONS: 75 TH ANNIVERSARY OF 
THE NFL PolyGram Video 8006319053 

5 6 9 
BEST OF ABC'S MONDAY NIGHT FOOTBALL 
PolyGram Video 8006319073 

6 5 27 
THE TOP 50 WORLD CUP GOALS 
PolyGram Video 8006315333 

Ï 7 57 
SHAQ ATTACK: IN YOUR FACE 
Parade Video 530 

8 9 23 
1994 STANLEY CUP CHAMPIONS: 
N.Y. RANGERS ABC Video 44039 

9 RE -ENTRY 
100 GREATEST NFL TOUCHDOWNS 
PolyGram Video 4400876793 

10 10 31 
NBA GUTS & GLORY 
FoxVideo (CBS /Fox) 5981 

11 20 132 
SUPER SLAMS OF THE NBA 
FoxVideo (CBS /Fox) 3244 

12 17 35 
SIR CHARLES 
FoxVideo (CBS /Fox) 5992 

13 8 23 WORLD CUP USA: OFFICIAL PREVIEW 
PolyGram Video 8006315733 

1995 

19.95 

14.95 

19.98 

19.95 

14.95 

14.98 

14.98 

19.98 

14.95 

14 16 9 
NBA REWIND: THE FUNNIEST & FINEST PLAYS 

14.98 
FoxVideo (CBS /Fox) 8158 

15 11 49 
NFL ROCKS- EXTREME FOOTBALL 
PolyGram Video 4400876853 

16 RE -ENTRY 
THE NFL'S 15 GREATEST COMEBACKS 
PolyGram Video 4400876873 

11 RE-ENTRY 
WHEN IT WAS A GAME 2 
HBO Home Video 90843 

18 15 15 
THE STORY OF WORLD CUP USA '94 
PolyGram Video 8006315633 

19 19 9 
WRESTLEMANIA VII 
Coliseum Video WF090 

20 12 17 
DREAM TEAM II 
FoxVideo (CBS /Fox) 8133 

19.95 

14.95 

14.98 

14.95 

39.95 

14.98 

3 
z 
oF- N 4 
U 

Compiled from a national sample of retail 
stores sales reports. 

TITLE 
Program Supplier, Catalog Number 

1= 
N 

HEALTH AMD FITNESS 

1 1 13 

2 2 35 

3 7 5 

4 8 141 

5 12 3 

6 5 37 

7 3 153 

8 11 13 

9 20 5 

10 RE-ENTRY 

11 RE-ENTRY 

12 RE-ENTRY 

13 9 101 

14 10 57 

15 13 23 

16 RE-ENTRY 

11 15 43 

18 19 21 

19 4 11 

20 16 3 

* * NO. 1 * * 
KATHY SMITH'S NEW YOGA 
A *Vision Entertainment 50570 -3 

STEP REEBOK: THE POWER WORKOUT 
Polytram Video 4400877673 

ALI MACGRAW'S YOGA MIND & BODY 
Warner Home Video 35826 

ABS OF STEEL WITH TAMILEE WEBB 
A *Vision Entertainment 132 

REEBOK WINNING BODY WORKOUT 
PolyGram Video 8006330553 

YOGA PRACTICE FOR BEGINNERS 
Healing Arts 1088 

ANGELA LANSBURY: POSITIVE MOVES 
Wood Knapp Video WK1016 

KATHIE LEE'S FEEL FIT & FABULOUS 
WORKOUT Video Treasures 9759 

KATHY IRELAND: TOTAL FITNESS VIDEO 
UAV Entertainment 1994 

MEN OF STEEL: ABS OF STEEL 
A *Vision Entertainment 185 

STEP REEBOK: THE VIDEO 
PolyGram Video 4400847853 

O.J. SIMPSON: MINIMUM MAINTENANCE 
FITNESS FOR MEN Uni Dist. Corp. 5101 -3 

CINDY CRAWFORD /SHAPE YOUR BODY 
WORKOUT GoodTimes Home Video 7032 

BOXOUT WITH SUGAR RAY LEONARD 
PolyGram Video 4400877493 

DENISE AUSTIN: TRIMWALK 
Parade Video 1483 

JANE FONDA'S FAVORITE FAT BURNERS' 
A *Vision Entertainment 55008 -3 

JANE FONDA'S YOGA EXERCISE WORKOUT 
A *Vision Entertainment 55021 -3 

T'AI CHI: FUNDAMENTALS 
Video Treasures 9652 

STEP REEBOK: CIRCUIT CHALLENGE 
PolyGram Video 8006319013 

HOLLYWOOD LEGS BY MARTIN HENRY 
Wood Knapp Video WK1224 

19.95 

19.95 

19.98 

9.95 

19.95 

19.98 

14.95 

19.98 

19.99 

1495 

29.95 

14.95 

19.99 

19.95 

1998 

19.98 

19.98 

14.98 

19.95 

12.98 

ITA gold certification for sale of 125,000 units or a dollar volume of $9 mill'on at retail for theatrically released programs, 25,000 units and $1 million at sug- 

gested retail for nontheatrical titles. OITA platinum certification for sale of 250 000 units or a dollar volume of $18 million at retail for theatrically released pro- 

grams, or 50,000 units or $2 million at suggested retail for nontheatrical titles. ©1995, Billboard /BPI Communications. 

Home Vid1 
VIDEO PEOPLE 

Jack Kanne advances to the newly created position of sales and marketing exec- 
utive VP at Paramount Home Video. 

Steven Beeks, formerly of Republic Entertainment, is named executive VP of 
newly formed Hallmark Home entertainment. Doug Dohmen, previously with 
Republic, joins as sales director. 

Gary Delfiner is leaving as head of acquisitions and development for Republic 
Entertainment, formerly Republic Pictures, to form Gemini Entertainment, a new 
production venture. However, he will continue at Republic as a consultant. The 
move, effective Jan. 4, gives Republic first crack at Gemini's output. Glenn Ross 
resigns as Republic Entertainment senior VP of marketing. 

Patti Bodner joins BMG Video as marketing VP, the position she previously held 
at New Line Home Video. 

Robert Wittenberg, formerly a senior executive at Video Products Distributors, 
is named senior VP of sales at MGM/UA Home Entertainment. Blake Thomas 
joins as senior VP of marketing. Code Hazen, formerly of FoxVideo, has been 
named sell- through product manager. 

Marty Jorgensen, formerly of Ingram Entertainment, joins Video Products Dis- 
tributors as senior VP of marketing and purchasing. Russ Frazier becomes dis- 

KANNE THOMAS JORGENSEN RUSHIN 

tribution senior VP, Tom Kielty director of sales, Denny Curley specialty ac- 
counts sales director, and Jim Roberts MIS and operations director. 

Karen Daniel advances to senior director of special markets at PolyGram Video. 

Kimberle Lynch has been appointed senior VP of Columbia TriStar Home Video. 
She is responsible for legal affairs and distribution -related business affairs. 

Joseph Porrello resigns as senior VP of acquisition and production for Peter Pan 
Industries to pursue independent video production and children's programming. 
He can be reached temporarily at 212 -599 -1222. 

Michael Katchman advances to sales VP at Orion Home Video. 

John Ruscin has been named president/CEO of CBS/Fox Video. 

Arin Wolfson joins Alexander & Associates as general manager of the Video 
Flash research service. He replaces Amy Innerfield, who resigned for personal 
reasons. 

Suzanne Green has been appointed special markets manager at A *Vision Enter - 
tainment. 

A. Steven Young succeeds Mark Engle as executive director of the National 
Assn. of Video Distributors. 

Mary Flynn, formerly of Ingram Entertainment, and Timothy McCreary, for- 
merly of Academy Entertainment, join A -Pix Entertainment as Western regional 
sales manager and Southeastern regional sales manager, respectively. 

Joe Vertullo has been promoted to sales director of Vidmark's Sell -Thru Division. 

Timothy Barkas joins the Video Software Dealers Assn. as publications editor. 

Eitan Gonen has been elected president of Matrix Video Duplication, replacing 
Alon Cannel, who resigned. Simon Swart has been given additional responsibil- 
ities as chief financial officer. 

Randy Parker joins LIVE Entertainment as manager of international adminis- 
tration. 

Elections at ITA: Donald Rushin of 3M to board chairman; James Ringwood 
of Maxell Corp. of America to president; Phil Clement of Rank, William Kopa- 
tich of Verbatim Corp., and Phil Pictaggi of MCA Home Entertainment to VPs; 

and Charles Van Horn to executive, succeeding Henry Brief, who has retired. 

Pamela Hogan, formerly with National Geographic Television, has been 
named to the newly created post of director of Reader's Digest U.S. Video 

Publishing. 

Jeffrey Dawes joins Graff Pay- Per -View as director of strategic planning 
and corporate development. 
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COMPILED FROM A NATIONAL SAMPLE OF 

RETAIL STORE SALES REPORTS. 

TITLE 
Copyright Owner, Manufacturer, Catalog Number 

v 

G 
áz 

«ú 

viz 

1 1 9 

* ** No. 1 * ** 
SNOW WHITE AND THE SEVEN DWARFS 
Walt Disney Pictures/Walt Disney Home Video 1514 

1937 26 99 

2 8 63 
HOW THE GRINCH STOLE CHRISTMAS! 
Metro -Goldwyn- Mayer /MGM /UA Home Video M201011 

1966 14.95 

3 6 7 
MUPPET CLASSIC THEATER 
Jim Henson Video /Buena Vista Home Video 5810 

1994 19.95 

4 4 13 
MARY -KATE & ASHLEY OLSEN: LOGICAL I RANCH A' 
Dualstar Video /BMG Kidz 30051 -3 

1994 12.98 

5 2 65 
ALADDIN 
Walt Disney Pictures/Walt Disney Home Video 1662 

1992 24.99 

6 
7 9 THE STORY OF CHRISTMAS 

Hemdale Pictures Corp. /Hemdale Home Video 7096 1994 14.95 

7 RE -ENTRY 
A CHARLIE BROWN CHRISTMAS 
Paramount Pictures /Paramount Home Video 15265 

1990 16.95 

B 3 21 THUMBELINA 
Warner Bros. Inc./Warner Home Video 24000 1994 24.96 

9 22 36 
FROSTY THE SNOWMAN 
Family Home Entertainment 27311 1989 12.98 

10 18 30 
SANTA CLAUS IS COMING TO TOWN 
Family Home Entertainment 27312 1989 12.98 

li 17 54 
RUDOLPH THE RED NOSED REINDEER 
Family Home Entertainment 27309 1989 12.98 

12 12 13 
MARY -KATE & ASHLEY OLSEN: THORN MANSION A' 
Dualstar Video /BMG Kidz 30050 -3 

1994 12.98 

13 11 424 
DUMBO 
Walt Disney Pictures/Walt Disney Home Video 24 1941 24.99 

14 14 9 MIGHTY MORPHIN: ALPHA'S MAGICAL CHRISTMAS 
Saban Entertainment/A *Vision Entertainment 42014 -3 

1994 12.95 

15 5 31 
THE RETURN OF JAFAR 
Walt Disney Pictures/Walt Disney Home Video 2237 1994 22.99 

16 13 11 
BARNEY'S IMAGINATION ISLAND 
The Lyons Group 2003 1994 14.95 

17 20 21 MY NEIGHBOR TOTORO 
Tokuma Publishing/FoxVideo 4276 1988 1998 

18 15 9 
BARNEY: WAITING FOR SANTA 
The Lyons Group 98041 1992 14.95 

19 19 113 
BEAUTY AND THE BEAST 
Walt Disney Pictures/Walt Disney Home Video 1325 

1991 24.99 

20 NEW MIGHTY MORPHIN: KARATE CLUB 
Saban Entertainment/A *Vision Entertainment 42028 -3 

1994 12.95 

21 23 19 
BARNEY: LIVE IN NEW YORK CITY 
The Lyons Group 2002 1994 19.99 

22 16 264 
PINOCCHIO 
Walt Disney Pictures/Walt Disney Home Video 239 

1940 24.99 

23 RE -ENTRY 
REN & STIMPY: HAVE YOURSELF A STINKY LITTLE 
CHRISTMAS Nickelodeon/Sony Wonder LV49209 

1993 14.98 

24 21 135 
101 DALMATIANS 
Walt Disney Pictures/Walt Disney Home Video 1263 

1961 24.99 

25 9 17 
THE PRINCESS AND THE GOBLIN 
Hemdale Pictures Corp. /Hemdale Home Video 7113 1994 24.95 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at etail 
for theatrica ly released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. © 1995, Billboard /BPI Communications. 

SHELF TALK 
(Continued from preceding page) 

"The Official MMPR Karate Club 
video. The tape, which has been 
available since Nov. 23, is a level - 
one karate instructional and sells 
for $12.95. 

Meanwhile, Saban will launch 
Spanish versions of the first five 
Mighty Morphin cassettes. The 
$12.95 titles will be dubbed in Span- 
ish and repackaged with Spanish 
liner notes. 

EXEC MOVES: MGM/UA Home 
Video has hired Blake Thomas as 
senior VP of marketing. Thomas re- 

Reach For The STARS! 
Moving? Relocating? 
ARE YOU INTERESTED IN RESIDENTIAL, 
COMMERCIAL OR STUDIO PROPERTIES? 

BE SURE TO READ THE ADS IN THE REAL 
ESTATE TO THE STARS CLASSIFIED 

SECTION EVERY WEEK IN BILLBOARD 

ports to executive VP David Bishop 
and is responsible for creating and 
implementing campaigns for home 
video and other MGM/UA consumer 
products, such as CD -ROMs. 

Thomas joins MGM from ad 
agency DDB Needham Worldwide. 
He is the second executive to be 
added to MGM's marketing depart- 
ment in a month. Robert Witten- 
berg recently was hired as senior 
VP of sales (Billboard, Dec. 24). 

MOVIE PICKS: FoxVideo has se- 
lected 12 unreleased titles to be 
added to its Studio Classics line. 

Included are "The Diary of Anne 
Frank," "Anastasia" starring Ingrid 
Bergman, and "Compulsion." A 
new selection goes out on the first 
Wednesday of each month. 

FoxVideo selects the titles based 
on the preferences of the 250,000 
consumers in its Movie Club. The ti- 
tles are priced at $19.98. 

Video Previews 
EDITED BY CATHERINE APPLE FELD 

MUSIC 

Raul Di Blasio, "Piano 
De America," BMG U.S. 
Latin, approximately 85 
minutes, $14.98. 

Argentinian pianist 
extraordinaire Di Blasio 
presents nothing short of 
an aural delight in this 
concert video culled from 
his recent performance 
series at the Jackie 
Gleason Theatre in Miami 
Beach. Released in 
concert with his latest 
BMG U.S. Latin album, 
"Piano De America 2," 
the video includes plenty 
of close -up shots of Di 
Blasio putting his 
passionate personal 
stamp on a variety of 
show tunes and other 
contemporary numbers. 
As an added treat, Di 
Blasio, who continues to 
garner recognition in the 
States, is joined for a 
finale of "What A 
Wonderful World" by 
Florida vocalist Wendy 
Pederson. 

Glen Campbell, 
"Branson Video 
Classics," Ventura 
Entertainment Group/ 
Tapeworm Video 
Distributors (805 -257- 
4904), 70 minutes, 
$19.95. 

Seasoned performer 
Campbell, who spends his 
summers on stage at his 
Goodtime Theatre in the 
heart of nouveau country 
music mecca Branson, 
Mo., gives fans their 
money's worth and more 
in this live performance. 
Included in the 
definitively Branson -style 
show are classics such as 
"Gentle On My Mind," 
"By The Time I Get To 
Phoenix," "Rhinestone 
Cowboy," "Galveston," 
"Wichita Lineman," and 
full stage -production 
show closer "Southern 
Nights." Campbell, who 
throws in some stand -up 
comedy (topics include 
growing up in Arkansas 
and traffic jams) for good 
measure, also offers some 
new tunes, including a 
tongue -in -cheek tribute 
to Branson penned by 
Paul Overstreet. 

CHILDREN'S 

"Sing -Along Songs: The 
Circle Of Life," Walt 
Disney Home Video, 30 
minutes, $14.95. 

Elton John's singing it, 
and now children 
everywhere can chant 
along with "The Lion 
King" theme as they 
participate in Disney's 
latest interactive sing - 
along video. Hosted by 
the always -lovable Jiminy 
Cricket, the animated 
program includes seven 
songs from Disney 

classics old and new. 
There's also "Part Of 
Your World" from "The 
Little Mermaid," "Belle" 
from "Beauty And The 
Beast," "Everybody 
Wants To Be A Cat" from 
"The Aristocats," "Prince 
Ali" from "Aladdin," "I 
Just Can't Wait To Be 
King" from "The Lion 
King," and Jiminy's 
favorite, " When You Wish 
Upon A Star" from 
" Pinocchio." 

"Just Planes For Kids: 
Nathalie Prepares For 
Takeoff." Just Planes 
Videos (800- PLANES- 
6), 30 minutes, $14.95. 

Live -action trip to the 
airport includes lots of 
takeoffs and landings that 
will delight young airport 
enthusiasts. The video 
also follows 6- year -old 
narrator Nathalie, who is 
about to embark on her 
first flight, as she joins 
the pilot in the cockpit of 
the jet as well as out on 
the runway for a preflight 
check of the wings, 
wheels, etc. High -flying 
fun that does a good job of 
informing viewers, too. 
Second series title, 
"Nathalie's First Flight," 
due out next month, picks 
up where the first title 
leaves off. 

HEALTH /FITNESS 

"Tony Little's Fat Free 
Lower Body 
Reduction," "Upper 
Body & Abdominal 
Reduction," PPI 
Entertainment (201 -344- 
4214), approximately 60 
minutes each, $12.98 
each. 

Television infomercial 
giant Little flexes his 
muscles in the fat -free 
arena with this pair of 
videos that focus on 
burning calories via a 
program of area -specific, 
"no impact" exercises. 
Both programs use 
Little's time -clock graph, 
making them compatible 
with three fitness levels. 
In addition, participants 
can further vary the 
routine by doing the 
exercises with or without 

weights. As with his TV 
program and previously 
released videos, the ever - 
energetic Little takes 
particular pride in talking 
with his audience and 
providing verbal 
motivation. His growing 
legion of fans will eat up 
these new exercise 
opportunities. 

DOCUMENTARY 

"Visions Of Angels," 
Quality Video Inc. (612- 
893- 0903), 30 minutes, 
$9.99. 

A documentary in only 
the loosest sense of the 
word, poetic program 
analyzes the possibility of 
the existence of angels 
from the viewpoint of 
those who claim to have 
been visited and inspired 
by them. Majority of the 
video, however, concerns 
itself with, literally, 
visions of angels- scenes 
of nature in motion 
accompanied by a 
soundtrack of "Close 
Encounters" -like and 
other new age 
instrumental music. 

Regardless of whether or 
not viewers experienced 
any particularly angelic 
moments this Christmas 
season, there's plenty of 
supernatural spirit here 
to go around. 

SPORTS 

"The Daytona 
Experience," A *Vision 
Entertainment (212 -275- 
2900), 60 minutes, 
$19.95. 

Part of A *Vision's new 
NASCAR Premiere 
Collector's Edition, 
"Daytona" is a sizzling 
look at the history of and 
most salient moments in 
the stock -car race every 
driver longs to win. 
Hosted by Benny 
Parsons, a Winston Cup 
racing champion, 
program surveys the 
Daytona 500 and tracks 
its progress since the 
Florida speedway's 
opening in 1959. Past and 
current interviews with 

Video Previews is a weekly look at new titles at sell- through prices. 
Send review copies to Catherine Applefeld, 2238 -B Cathedral Ave., 
NW, Washington, D.C. 20008. 

Daytona's most 
celebrated drivers, as well 
as those who make the 
rules, assess the action, 
and work the pits, provide 
a complete picture. 
Sporty and a tad 
sentimental, series also 
includes the new "Who 
Are The Top Ten Drivers 
Of All Time ?" and "The 
NASCAR Fantasy." 

TRAVE L 

"The Best Of Aspen 
And Snow mass," 
Brentwood Home Video 
(818- 879 -9090), 45 
minutes, $9.99. 

Part of Brentwood's 
delightful, nine-title "Best 
Of North American 
Skiing" series, "Aspen 
And Snowmass" is a well - 
researched guide to the 
sister resorts and their 
surrounding Colorado 
terrain. Comprehensive 
without being too 
promotional, the program 
offers travel tips for the 
skier and nonskier alike, 
including information on 
the plethora of ski slopes; 
accommodations; 
shopping, dining, and 
nightlife; alternative 
activities; and the towns' 
histories, dating back to 
the silver boom. 
Photography is crisp and 
clear, and video 
packaging for each title in 
the series is uniform. 

Series also includes travel 
guides to Breckenridge, 
Steamboat Springs, 
Copper Mountain, Lake 
Tahoe, Taos, Killington, 
Mont Tremblant, and 
Winter Park. Retailers 
should take advantage of 
the winter and spring ski 
seasons by stocking up in 
either the travel or sports 
sections. 

76 
BILLBOARD JANUARY 7, 1995 

www.americanradiohistory.com

www.americanradiohistory.com


O 

r1-4 
_ 

r4 f. j. - r J, 
IN_ ! í`. 

Ii \ + ri I <<rir rir Jr r 
f)rrJri rr rr Jy iJ J r 

Management: Mary Bailey 

(nrir +1,r-jr,jtj-; [rirlr-r; 
, 

' ) ril I 
I/_ rt" L_I sIJ- 

www.americanradiohistory.com

www.americanradiohistory.com


Retail 

CLASSICAL MUSIC MONTH DEEMED A HIT 
(Continued from page 78) 

place." Micallef says. 
Streetside enjoyed a 69% increase 

in sales during September over the 
same month last year, and Weather - 
all says radio promotions were the 
"most important part" of the cam- 
paign for Streetside. Classical sta- 
tions KFUO St. Louis and KXTR 
Kansas City, Mo., ran an hour of 
commercial -free programming each 
day that featured one of the partici- 
pating CMM labels as well as 30- 

second spots encouraging listeners 
to introduce a friend to classical mu- 
sic. In addition, the stations con- 
ducted cross -promotions with 
Streetside on classical product. 

Albany, N.Y. -based Trans World 
Entertainment is another happy 
CMM participant. Mark Jenkins, 
classical music buyer at the 700 - 
store chain, declines to cite specific 
figures, but says Classical Music 

(Continued on page 95) 

THE CD LISTENING STATIONS 
I N T E R A C T I V E POINT-OF-PURCHASE SYSTEMS 

FEATURING RELIABLE TOP -QUALITY COMPONENTS 
FULL ONE YEAR WARRANTY INCLUDED 

LEASING OPTION AVAILABLE 

IHFtnttsrr IV;,; 

MODEL CDLS 406T 
TABLE -TOP MODEL 

6 TITLES /UNIT 
DIM: 27.25 "H X 25.5 "W X 24 "D 

MODEL CDLS 101 
SINGLE DISC 

DIM: 7 "H X 20 "W X I3 "D 

MODEL CDLS 212 
12 TITLES /UNIT 

DIM: 56 "H X 25.5 "W X 23.25 "D 

CONTROL PANEL FEATURES: VFD S('I1FI -N, DISC SELECT, TRACK SELECT, STOP & \III. I "ME 

MODULAR COMPONENTS (WITHOUT FIXTURE) AVAILABLE 
MANY DIFFERENT MODELS AND COLORS TO CHOOSE FROM 

COMING SOON: VIDEO, CD -ROM, AUDIO BOOKS, VIDEO GAMES... 

DEVELOPED BY HIGH LEVEL MARKETING Los ;\\GELES, CALIFORNIA (818) 769 -7700 

COMPLETE 
SELECTION 
CD'S 
TAPES 

CD -ROM 
KARAOKE 
LASERDISC 
ACCESSORIES 
CASS. SINGLES 
12" & 7" VINYL 
VIDEO CASSETTES 
+ FULL LATIN CAT. 

5 LOCAL OFFICES TO 
SERVE YOV NATIONWIDE 

Orange County (800)827 -7177 
Los Angeles (800)795 -6874 
Atlanta (800)758 -6710 
Philadelphia (800)733 -3397 
Milwaukee (800)558 -9066 

1 

Starship Music Flies High 
As A Singles Rackjobber 
SINGLES GOING STEADY: Sin- 
gles sales have always been a tough 
business to manage, and 1994 
proved to be one of the most difficult 
yet for the format. According to 
SoundScan, 1994 singles sales are 
down a whopping 10% from 1993. 

Considering that decrease, it's re- 
markable that during 1994 Starship 
Music in Norcross, Ga., created a 
business from scratch that is now 
generating sales of about 100,000 
singles a month. 

Back in February, the company 
began racking hit cassette singles in 
about 100 convenience stores. The 
rack, which takes up one square foot 
of space and is about 21 inches high, 
holds about 40 titles and 144 units in 
total. With the singles priced at 
$3.99, the test 
proved so suc- 
cessful that 
Starship de- 
cided to "get se- 
rious about the 
business," says 
Michael Gold- 
wasser, the 
company's VP. 
Starship now racks 2,000 locations, 
mainly convenience stores. 

The test showed that if a song has 
at least five weeks of airplay in a 
market, it has impulse demand. In 
addition, Goldwasser claims there is 
a pent -up demand for singles that 
record stores are not meeting. 

Using airplay information from 
Broadcast Data Systems, Starship 
customizes three racks -pop, R &B, 
and a hybrid of the two genres -for 
each market and then places the ap- 
propriate rack into a store, depend- 
ing on its trade area. Every three 
weeks, a salesman pulls up to a rack 
location, leaves the new rack, and 
takes the old one back to the com- 
pany's warehouse, where the prod- 
uct is recycled. "We are in and out 
of a store within five minutes," Gold- 
wasser says. 

In talking to people who buy sin- 
gles at racked locations, "we found 
that most of our customers hardly 
go into record stores, but like the 
chance to buy that one song they lo- 
ved from hearing on the radio, even 
it was from six months ago," he says. 
That gives the racked singles long 
legs, which allows Starship to recy- 
cle them instead of piling up re- 
turns, Goldwasser says. 

In general, Starship is finding the 
wholesale business to be a growth 
area. In April 1992, the company 
entered the one -stop business under 
the name the Music Network. At the 
time, it was filling a void created by 
the closing of Justin Entertainment. 
When Nova Distributing went un- 
der almost a year later, Music Net- 
work's business quadrupled, and 
Goldwasser says the one -stop has 
achieved sales of about $20 million 
for 1994. Initially, the one -stop oper- 
ated with three salesmen and car- 
ried a limited number of SKUs. To- 
day, it has 10 salesmen and stocks 
about 50,000 titles. 

Meanwhile, the Starship chain, 
which has 14 locations in North Car- 
olina, South Carolina, and Georgia, 

is still being operated aggressively, 
even with expansion on hold, Gold- 
wasser says. 

OOPS: Cema, Liberty, and EMI Rec- 
ords Group North America managed to 
pull one of the quickest turnarounds in 
recent memory and got 3 million Garth 
Brooks greatest hits albums out in the 
streets in time for it to become one of 
the biggest gifts of the holiday selling 
season. But the breakneck speed at 
which they had to work -as of Nov. 1, 
the album wasn't even slated to come 
out at all, never mind by its Dec. 13 
street date -resulted in one oversight. 

The wording on the album cover im- 
plied that a CD Zoom, which contained 
snippets of songs from Brooks' entire 
catalog, would be handed out for free 

with each sale of 
the album. But 
after the street 
date was moved 
up to Dec. 13 
from Dec. 20, the 
company didn't 
have time to send 
the CD Zoom to 
accounts, and 

store clerks consequently had to deal 
with many customer complaints. It 
wasn't until the Dec. 13 street date that 
Cerna issued a letter to accounts, clari- 
fying the situation and telling store 
managers to have consumers mail 
away for the CD Zoom at the address 
listed on the album. 

MAKING TRACKS: Right after Bill- 
board closed its final issue for the year, 
there was a shake -up in the sales de- 
partment at Atlantic Records. Nick 
Maria, senior VP of sales; Mike Car- 
den, national director of sales; and Bill 
Black, national director of sales, are 
out, leaving VP of sales Pete Ander- 
son, who already had been overseeing 
the day -to -day operations for the de- 
partment, clearly in control of the la- 
bel's sales effort ... In another stun- 
ner, John Esposito, chief operating 
officer for Nobody Beats The Wiz, is 
leaving the chain to become VP of field 
sales at PGD ... Out in Minneapolis, 
Bob Pollack, who headed up the music 
and video effort at Target, is leaving 
the chain to become VP of marketing 
at Warner Home Video International 
... John Grandoni, formerly with the 
defunct Cavages chain, has joined Na- 
tional Record Mart as merchandising 
coordinator. 

GREEN IS GOOD: Just so you know, 
Celestial Harmonies, a Tucson, Ariz. - 
based independent label, has an- 
nounced a formal environmental policy 
for CD packaging. According to a press 
release, the label's goal is to "reduce 
the amount of waste in CD packaging, 
incorporate recyclable materials into 
all elements of music product pro- 
duction, minimize the toxicity in the 
packaging material used for CDs, and 
record artists whose environmental po- 
sitions are in accord with the com- 
pany's policies." 

Although some labels already use re- 
cycled paper in packaging, the press 
release claims that no other major or 
independent label has stated an envi- 
ronmental policy for packaging CDs. 

11.1 ?:17A 
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ADVERTISEMENT 

Rhythm of the 
Pride Lands 

THE MUSICAL 
JOURNEY CONTINUES... 

WALT DISNEY INTRO- 
DUCES, Rhythm of the 
Pride Lands, an exciting new 
album inspired by the music 
of The Lion King. Composer 
Hans Zimmer, together with 
internationally renowned 
artist Lebo M and producer Jay 
Rifkin, bring you eight 
original recordings that 
evoke the harmonies and 
rhythms of Africa. 

This exciting, powerful musical 
celebration also includes new 
recordings of "The Lion 
Sleeps Tonight and a special 
duet version of "Hakuna 
Matata ' featuring Lebo M and 
artist Jimmy Cliff. 

Break- through Marketing 
Support Continues... 

A music video featuring the 
single, " Hakuna Matata," 
performed by Lebo M and 
Jimmy Cliff. 

Consumer offer in over 
1 million Lion King home 
video's and licensee products. 

An AT &T consumer offer in 
specially -marked albums. 

Movie -tunes in- theater 
air -play of the singles. 

Extensive merchandising 
with display contest at retail 

Major public relations 
campaign. 

Y 
The music of Disney's The 
Lion King moved us. 

The harmonies of Rhythms 
of the Pride Lands will 
inspire us. 

(e)Acr isner 

RECORDS 
© DISNEY 
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The Enter *Active File 
ENTERTAINMENT INDUSTRY NEWS OF INFO SYSTEMS, VIDEO GAMES & RETAIL -TECH MEDIA 

Sony CEO Stresses Retail Role In Digital Future 
BY MARILYN A. GILLEN 

NEW YORK - However else it may ul- 
timately be remembered, the unfolding 
new year promises to be one in which 
long - rumored technologies blossom into 
fact and trailblazing products begin to 
take root at retail. 

This week's Winter Consumer Elec- 
tronics Show will be a showcase for 
many of those future products, spot- 
lighting everything from multisession 
CDs to video CD players to highly rev- 
ved computers. 

Sony Music Entertainment chairman 
and Sony Corp. of America president/ 
CEO Michael P. Schulhof will describe 
his company's role in several of these 
new arenas during his CES keynote ad- 
dress Jan. 6 in Las Vegas. 

But first, as the final X's were still be- 
ing marked off on 1994, Schulhof talked 
with Billboard about some of the new 
business and retailing paradigms that 
those new technologies will demand, as 
well as Sony's moves into the online and 
video -game hardware arenas. 

BILLBOARD: CES this week offers a 
peek into one possible future of home 
entertainment -the all -digital one - 
with computers that can access digi- 
tally delivered music and provide on- 
line links with "virtual record stores." 
Should retailers be frightened? 

MICHAEL P. SCHULHOF: No, re- 
tailers have to be pro- active. There are 
opportunities in the future that are not 

threats to retailers' business. 
Retailers have to do more to ensure 

their place in the future electronic mar- 
ketplace. They will have to do more to 
enhance the shopping experience. They 
have to do more to 
get consumers out 
of their homes and 
into stores. They 
can do this by mak- 
ing the shopping 
experience an en- 
tertaining one, and 
by using many of 
the technologies 
available to market 
their products. 

BB: How do you feel about the call for 
"entertainment superstores "? 

SCHULHOF 

MS: Entertainment superstores are 
broader applications of entertainment to 
retailing. I think the way Tandy has de- 

signed its Incredible Universe stores is 

an exciting development. If you look at 
the music business and what Musicland 
is doing with their Media Play stores, 
you'll see exciting ideas. They draw con- 
sumers and excite their imaginations. 

It makes sense for electronics re- 
tailers to embrace more formats and 
products. Today, if you are going to sell 
computers, you should sell some form of 
telecommunications product to comple- 
ment that business. How many comput- 
ers these days are not equipped with a 
modem? 

BB: When and if consumers can buy, 
say, an album online, will they still 
want to go out to buy the CD? 

MS: Human nature requires interaction 
with other people -the kind of interac- 
tion which specifically occurs in record 
stores. I believe people will still want to 
experience firsthand the emotional as- 

pect of stores, malls, etc. It's a destina- 
tion as well as a social experience. 

BB: Sony is making its first foray into 
video game hardware with the PlaySta- 
tion. Any news on that front? 

MS: At this time I can only talk about 
the PlayStation relative to its launch 
[late last year] in Japan, where in the 
first morning of the two-day weekend we 
sold nearly 100,000 units. Clearly, it 
looks like a promising game format. 

BB: What are "hot" growth areas? 

MS: We talked about the PlayStation al- 
ready. Sony Online is one of our most ex- 
citing new start -ups. We're getting be- 
tween 10,000 -15,000 people signing on 
per day. And that's with one of our divi- 
sions involved. By the new year, we ex- 
pect to have Sony Electronic Publishing 
online, and that will be followed closely 

by Sony Signatures, Sony Electronics, 
and Sony Pictures. It's one of the best 
examples of Sony integrating all of its 
operations. 

Personal digital communicators are a 
future growth area. For instance, our 
MagicLink is getting a favorable re- 
sponse, and as wireless communications 
continue to grow, personal communica- 
tors should be a big part of that busi- 
ness. 

I think MiniDisc is the Mure in opti- 
cal audio recording technology. We're 
convinced that the generation which has 
grown up with the compact disc is eager 
to embrace a new disc -based recording 
medium. MD will fill that consumer 
need. 

The music industry will soon finalize 
a multisession CD playable on both con- 
ventional compact disc players and CD- 
ROM drives. It holds enormous poten- 
tial for the future. 

Sony Music, Graphix Zone Team For 3D Dylan Disc 
NEW YORK -Bob Dylan's "Highway 
61" has gone interactive and will open 
to consumer traffic well in advance of 
that other roadway, the fabled informa- 
tion superhighway. 

"Highway 61 Interactive," which will 
be unveiled by Graphix Zone and Sony 
Music /Columbia Records at the Con- 
sumer Electronics Show this week, re- 
visits the artist's music, his life, and his 

still- changing times through a vast 
storehouse of famous, rare, and previ- 
ously unreleased audio- and videoclips; 
interviews; photographs; complete lyr- 
ics; and seven vividly detailed, 3D -ren- 
dered settings, ranging from '60s 
Greenwich Village to a '90s supper 
club. 

The hybrid disc, playable on both 
Macintosh and Windows platforms, is 

A Year of Firsts For Vid -Game Market 
From Doom II To Hollywood Titles, It's A Serious Biz 
NEW YORK -The video -game market 
offered some answers and even more 
questions in 1994. CD -ROM rental, 
video -game ratings, mushrooming 
hardware "platforms," dueling trade 
shows, and shifting marketing and dis- 
tribution strategies were only some of 
the issues the industry stared down. 

On the software side, action- soaked 
fighting games with roman numerals in 

their titles proved good development 
bets, as both id Software/GT Interac- 
tive Software's PC game "Doom II: 
Hell On Earth" and Acclaim's Sega title 
"Mortal Kombat II" slayed the compe- 
tition, racking up sales exceeding 
500,000 copies apiece. The former 
broke more than sales records. The PC 
game, based on a highly successful 
shareware title, broke out of the PC 
marketing ghetto, getting the kind of 
mainstream consumer push -including 
a slate of national TV ads- normally re- 
served for traditionally better -selling 
Sega/Nintendo games. 

Another big game seller broke 
through technological bounds. Nin- 
tendo's "Donkey Kong Country," un- 
veiled by Nintendo chairman Howard 
Lincoln at the final installment of Sum- 
mer CES, employs a technology called 
Advanced Computer Modeling to ren- 
der exceptional 3D graphics. Sales sug- 
gest the public approves: The 16 -bit 
SNES game surpassed 500,000 units 
sold in its first week on shelves. 

An intriguing technology also was 
used by chief competitor Sega for its 

fourth -quarter centerpiece game, 
"Sonic & Knuckles." The title employed 
"lock -on" technology to enable the 
game to add extra game -play levels and 
characters to earlier "Sonic" games, as 
well as functioning as a game in itself. 
Sega declined to discuss sales. 

On the PC gaming side, several nota- 
ble trends emerged. The addition of 
cinematic, live- action sequences seems 
tied to an even lamer trend toward a 
movie aesthetic in PC titles, which car- 
ried through from the featured stars 
(Charlton Heston, Dennis Hopper, 
Mark Hamill, to name only a few), to 
the budgets (which run into the mil- 
lions), to the all -out marketing cam- 
paigns put behind them. 

The latter reflected yet another ele- 
ment added to the gaming mix this 
year -the greater involvement of major 
Hollywood film studios. Rather than 
simply licensing out game rights, as they 
had in the past, studios this year formed 
interactive divisions designed to keep 
properties in house. With the last -min- 
ute addition of Disney, all the Hollywood 
majors now have such divisions. 

What that means on the marketing 
level is a synergy that has not been seen 
before between film property, video 
game, and home -video release. MGM/ 
UA Home Video, for instance, included 
ads for the "Blown Away" CD -ROM 
game on copies of the home video re- 
lease; the CD -ROM, meanwhile, in- 
cluded a 30- second clip from the film 
"Blown Away," serving as a pre -street- 

date ad for the video. 
Fox Interactive led the way on an ex- 

tension of the synergy concept from 
"spinning off" to "knitting together," 
launching game and film simultane- 
ously. It tested the tack with "The Pa- 
gemaster." 

MGM/UA and Sega led the way on 
another front, with an early year pact 
to develop "properties" that can be re- 
leased as games and/or films. 

HARD CHOICES 

On the hardware side, the year saw 
its first casualty in Tandy's under -$300 
VIS set -top unit, which the company 
decided in April to discontinue. 

3D0 and CD -i both saw prices fall, 
and manufacturers rise, in 1994. Philips 
unveiled a $299 Magnavox model of its 
CD -i system, while the 3D0 multi - 
player manufactured by Panasonic has 
fallen from an introductory price of 
$699 down to nearly $350. Licensee 
Goldstar joins Panasonic as a 3D0 
manufacturer in 1995. A 3D0 up- 
grade- designed to take the 32 -bit 
units to 64 bits -is due in '95. 

Speaking of upgrades, Sega aug- 
mented its solid installed- player base 
with the introduction of a 32 -bit up- 
grade for its 16 -bit Genesis system. The 
$149 32X had holiday preorders of more 
than 1 million units, according to Sega, 
and was expected to sell out of its initial 
600,000 -unit shipment by Christmas. 

On the horizon are even more op- 
(Continued on page 86) 

due in stores Jan. 31 at $59.95. 
"We attempted to not only chronicle 

Bob Dylan's music, but also to tell 
some stories along the way," says 
Angela Aber, executive VP of Irvine, 
Calif. -based Graphix Zone, which pre- 
viously produced "[Prince] Interac- 
tive" with Warner Bros./Paisley Park. 

"So we have created photo -realistic, 
3D environments that convey the feel, 
the flavor of various periods in time, 
and also speak to the social and politi- 
cal environment in which Dylan was 
creating," Aber says. 

Users, then, can stroll down Green- 
wich Village's Bleecker Street, dotted 
with "hot objects" such as newspapers, 
and wander into a re- creation of the 
early '60s coffeehouse where Dylan 
was discovered. Among others hanging 
out inside are Allen Ginsberg reading 
poetry; on the radio are vintage DJs 
discussing the then -new artist. 

Other virtual settings to explore in- 
clude the '60s -era Columbia Recording 
Studio, where Dylan laid down "Like A 
Rolling Stone" and other classics. In- 
side the studio are Al Kooper explain- 
ing how he ended up playing organ on 
the song, even though he wasn't invited 
to and didn't really know how to, any- 
way, and the album's producer discuss- 
ing the session. 

From there, users can travel to a 
Greenwich Village coffeehouse in 1975, 
or perhaps go onstage or backstage at 
the 30th anniversary Bob Dylan con- 
cert special, and talk to the likes of 
Eddie Vedder, Eric Clapton, and Lou 
Reed. Another environment takes us- 
ers into New York's Supper Club in 
1992 where Dylan performed. 

Video segments are small windows 
on the screen, but cleverly placed 
ones. Clapton's backstage interview, 
for instance, is seen reflected in the 
mirror above his dressing -room table; 
performances from the 30th anniver- 
sary concert appear in monitors as 
users wander around backstage. "We 
tried to do things that took advantage 
of the limitation of the videos," Gra- 
phix Zone president/CEO Chuck Cor- 
tright says. A separate MPEG ver- 
sion is planned. 

One of the disc's virtual environments 
is a re- creation of Columbia's 1965 
studio where "Like A Rolling Stone" 
was recorded. 

RARE MUSIC 
And then, of course, there is the mu- 

sic- decades' worth of samples, includ- 
ing 10 complete songs and four full - 
length music videos. 

One of those complete songs is a 
"redbook" audio track of Dylan's previ- 
ously unreleased electric version of 
"House Of The Rising Sun," recorded 
two years prior to the 1964 hit version 
by the Animals. That track can be 
played back on computers, as well as 
standard audio CD players. 

Other rarities include all of the out- 
takes from the recording session for 
"Like A Rolling Stone," from the first 
rehearsal to the final cut; a live record- 
ing of Jimi Hendrix performing "Like A 
Rolling Stone" at Monterey Pop '67; a 
rare version of "Blowin' In The Wind "; 

unreleased footage from Dylan's 1992 

Supper Club shows; and a collection of 
Dylan's drawings. 

Such rich content suggests a wealth 
of cooperation, and Graphix Zone got 
that from the artist, his management, 
and from his longtime label home, Co- 
lumbia Records, which collaborated 
with the publisher on the project. 

"They simply opened up the archives 
for us," says Cortright. 

In addition to assisting with content, 
Columbia parent Sony Music also will 
have a role in the disc's distribution, 
getting the CD -ROM out into its music 
and video channels. Cortright says 
Sony's plans entail asking retailers to 
flag the "Dylan" bin cards in the stand - 

(Continued on page 86) 
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Retail 
Classical Music Month Deemed A Hit 
Coalition Making Plans For Next Year 

BY CATHERINE APPLEFELD 

WASHINGTON, D.C. -An out- 
pouring of unified industry support 
made the inaugural Classical Music 
Month a September success, accord- 
ing to members of the coalition that 
spearheaded the event. 

Thanks to that success, the Classi- 
cal Music Coalition, an umbrella or- 
ganization comprising representa- 
tives of the National Assn. of 
Recording Merchandisers and local 
arts, commercial, and educational 
institutions, is already planning for 
next year's monthlong event. 

NARM, the major classical labels 
and their distribution arms, and the 
indies and their distributors have 
agreed to a $50,000 merchandising 
campaign for Classical Music Month 
1995. In addition, next year's event 
will include the addition of several 
more cities to this year's core seven 
(Billboard, June 18). 

With local committees in leading 
metropolitan areas such as Boston, 
New York, St. Louis, Los Angeles, 
and Chicago spearheading events - 
including retail promotions, con- 
certs, radio tie -ins, and outreach 
programs in their particular cities - 
Classical Music Month was "simply 
put, a home run," says Joseph Mical- 
lef, chairman of the Classical Music 
Coalition and president of Portland, 
Ore. -based classical distributor Alle- 
gro. 

"There were several surprises 
that occurred during the month," he 
adds. "The number of different or- 
ganizations wanting to participate in 
various committees - and the cities 
that were not even on the list that 
came out of the woodwork - was 
just phenomenal." Micallef also says 
that all facets of the music industry, 
from the major labels to the indies, 
also gave their full support. Sony 
Music developed CMM posters, 
PolyGram designed and printed T- 
shirts and sweat shirts, Warner 
Bros. arranged at no cost the manu- 
facture of classical cassettes to be 
distributed among various schools, 
and others made contributions as 
well, says Micalief. "It really was an 
industrywide effort." 

Education and exposure of classi- 
cal music to a younger demographic 
was a key component of the cam- 
paign, which aims to broaden the 

genre's audience beyond its typical 
consumer, the 50 -plus male. 

"Music education in schools has 
been cut back so dramatically that 
there was a sense that the industry 
should step up to the plate and ad- 
dress some of the issues," Micallef 
says. Aside from the coalition dis- 
tributing classical tapes and a study 
guide in selected schools, several re- 
tailers, including J &R Music World, 
Trans World Entertainment, and 
Tower Records, sponsored in -store 
and local classical concerts for chil- 
dren. 

"We've got to develop a younger 
audience, because if we don't, the 

people who are listening now are go- 
ing to be 6 feet under the ground 
one day and then what ?" says Robin 
Weatherall, classical music market- 
ing manager at the 24- store, St. 
Louis -based Streetside Records 
chain and a key organizer in that 
city. 

Streetside is among the multitude 
of retailers that took full advantage 
of the campaign and reaped the re- 
wards. "If this whole program has 
done one thing, it underscored to 
the rest of the music industry just 
how much support for classical mu- 
sic product there is in the market - 

(Continued on page 80) 

Luscious "Ingredients." Tower Records staffers chat with Luscious Jackson after 
the band's recent in -store performance at Tower in New York. The band members 
also signed copies of their Grand Royal /Capitol album "Natural Ingredients." Shown, 
from left, are Marivi Magsino, Capitol marketing manager; Dave Benzine, Tower 
record sales manager; Tim Devin, Tower GM; Russ Solomon, Tower president; band 
member Jill Cunniff; Barbara Schwartz, Capitol label director; and band members 
Gabby Glaser, Kate Schellenbach, and Vivian Trimble. 

Rap, Vinyl Fans Boogie To Columbus' Groove Shack 
BY PAT HADLER 

COLUMBUS, Ohio -In a city now do- 
minated by national chains, it's against 
the odds for independent music re- 
tailers to stay afloat. Yet one indie, 
which specializes in hip -hop vinyl, is at- 
tempting not only to survive, but flour- 
ish. Columbus -based Groove Shack 
Records is a textbook example of how 
to carve out a chunk of the market by 
catering to its specialized customer 
base. 'We go against the grain of every- 
thing you think a record store is, and 
most of that is purposeful," says co- 
owner Marty Jones. "We try to do 
everything the big boys don't do." 

Groove Shack Records is the virtual 
antithesis of a conventional strip -mall 
music store. The retailer is pure hip - 
hop with an emphasis on new and used 
12 -inch singles and LPs. Customers are 
permitted to hear records before they 

The co- owners of Groove Shack, which 
specializes in vinyl recordings, are Marty 
Jones, left, and Mike Curry. (Photo: Pat 
Hadler) 
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purchase. Mail -order service is availa- 
ble to those customers who fax in their 
orders, some from as far away as Swe- 
den and Australia. 

While most retailers pin their success 
on location, Groove Shack Records is lo- 
cated in a transitional neighborhood of 
Columbus, sandwiched in between 
downtown and the Ohio State Univer- 
sity campus. Drug deals, fencing, and 
prostitution take place by the clock out- 
side the storefront; yet most of Groove 
Shack's customers are hip- hop -loving 
locals who are nonplussed by the action 
and drop in to say hello as much as buy 
records. 

"The biggest thing we've got going 
for us is that we're totally knowledgea- 
ble about hip- hop," says co -owner Mike 
Curry. "People trust our opinion - 
we're not some kid in a shirt and tie 
who's out of touch with the music. 
We're here to stay in touch with our 
roots." 

Yet when Groove Shack opened in 
June 1993, it took some convincing be- 
fore the locals could accept that the 
store's owners -a couple of white boys 
from the 'burbs -knew hip -hop inside 
and out. "That's something we've had to 
overcome as far as our customers not 
believing we were real and not trying to 
exploit them," says Jones. "It was tough 
at first, and there are still some people 
who won't shop here because we're 
white. But over time, we've proved our- 
selves." 

And Groove Shack's sales figures 
speak for themselves. The 1,200 - 
square -foot store is expected to tally 
sales of $150,000 this year. The shop 
carries some 1,800 R &B, hip -hop, 
break -beat, soul, and funk titles, with 
60% of sales coming from vinyl, 30% 
from cassette, and a meager 10% from 
CDs. Sales of 12 -inch singles double 
those of LPs. Some 75% of the stock is 
new, with the remaining used records 
having been purchased from collectors. 
In addition to music, the shop carries a 
limited supply of peripherals: the requi- 
site T- shirts, hats, and blank tapes. 

Groove Shack does a healthy interna- 
tional mail -order business, which now 
accounts for about $200 a week in sales. 
Many of the company's customers are 
radio station and club DJs searching for 
imports, remixes, and collectibles. 

To be generous, the interior of the 

store could be described as early 
grunge with painted murals, patched 
carpet, and used fixtures. Customers 
are encouraged to gently paw through 
the racks in search of that special al- 
bum, or to request a tune on the turnta- 
ble. Says Jones, "We wanted the 
Groove Shack to look and feel like a 
shack instead of a place in a strip mall, 
or else we would have had to call it 
something like Waves." 

Actually, it was the best spot the two 
could afford when they opened shop. 
Somehow the formula has worked, and 
they have created a hip -hop haven that 
lifts the spirits and gets the blood 
pumping. "This is what we really 
wanted to do," says Jones. "It was 
never an option to open a general rec- 
ord store." 

The venture really began 14 years 
ago when Jones and Curry were in high 
school. The two friends shared a mutual 
passion for funk, R &B, and, later, hip - 
hop, and used to "mind- trip" about 
opening a record store. 

'We thought it could be the coolest 
thing we could do," says Jones. "There 
would be no corporate life for us-our 
dream was to sell records, grow our 
hair long, and just hang out." But after 
college, the two went on to pursue their 
separate careers; Jones went into sales, 
and Curry, with a master's degree, be- 
came a social worker for troubled ado- 
lescents. 

The opportunity for entrepreneur- 
ship presented itself when Jones was 
laid off from work. Then the dream re- 
surfaced. During the ensuing 18 
months, he and Curry worked on their 
business plan and began to court bank- 
ers. Armed with $25,000 in capital used 
to renovate the space and purchase ini- 
tial product, Groove Shack debuted 
with little fanfare. About half of the 
store's product in those early days 
came from Curry's private collection of 
1,500 rare soul and funk albums. "It 
hurt every time one walked out the 
door," he says with a wry grin. "But 

that's what kept us going." 
Jones is responsible for day -to-day 

operations and employs three part -tim- 
ers, while Curry, who still works full - 
time as a counselor, searches for ob- 
scure records for special customers and 
publishes the company's quarterly hip - 
hop magazine. With the exception of 
small ads placed in their own bimonthly 
newsletter and special collectors and 
hip -hop magazines, the store does vir- 
tually no outside promotion. 

'We found that the bulk of our sales 
comes from word -of- mouth," says 
Jones. "Local print and radio ads have 
done very little for us." 

Promotions, such as the recent DJ 
contest held at the Columbus Conven- 
tion Center, are store -sponsored. 
Drawing a crowd of more than 200, the 
contest featured five hip -hop DJs from 
Columbus and Cleveland, all vying for 
the top prize, in addition to a perform- 
ance by Intalec, a solo artist repre- 
sented by Curry. 

The Groove Shack also hosts open - 
mike contests Friday evenings and typ- 
ically attracts some 40 -50 enthusiasts. 
"It gives everyone a chance to have a 
shot, even little kids, and helps us stay 
true to our customers," says Jones. 
"And if we have a little extra money 
that week, we tape it and put it on pub- 
lic- access TV. No one else is doing 
that." 

The partners are admittedly militantly 
anti-CD and champion the resurgence of 
vinyl, citing Pearl Jam's recent re-re- 
lease as an example of its popularity. "I 
honestly think vinyl sounds better, if you 
have equal equipment-a good needle, 
good speakers, and an amp," says Jones. 
`vinyl sounds thicker and is full of heart, 
whereas with a CD if you turn it up, you 
think it sounds good, but it's got a high 
hiss to it and a cold feeling." Addition- 
ally, CDs provide little profit margin for 
the company, which cannot compete on 
price points or selection with big chains. 

Although they are thrilled with the 
success of the store, the two have set 
their sights even higher. They would like 
to open other locations and eventually 
came out with their own hip -hop label. 

'We're like little weasels," says Jones. 
'We smell a crumb, and we'll go after it, 
while the big boys are standing around 
taking the larger pieces of bread. But 
that's how we survive." 
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Retail 

DNA To Hold 1st Sales Confab; Ronnie Dawson's Got The `Beat' 
DNA BONDING: Cambridge, 
Mass. -based Distribution North 
America will be kicking off 1995 with 
its first -ever sales conference on Jan. 
19 -21. 

The distributor, which is the re- 
configured version of Rounder Dis- 

tribution, will hold its employee hud- 
dle in Woodland, Calif., home of 
DNA's joint -venture partner Valley 
Record Distributors Inc. Valley han- 
dles the operations end of the part- 
nership, with DNA responsible for 
sales activities. , 

,_,.....___ 
T wits! 

Districurors 
a 

NE 

Inc. 

. 

= 

_,_ _Y-1 

i 

distributors incá+' 
New logo, new decade, same philosophy. 

1- 800- 334 -3394 Fax: 303 -292 -8999 

I> Compact Discs 

I> Cassettes , I 
H 

., Uideos 

:.,r Laserdiscs 

O. Accessories 
DISTRIBUTORS, InC. 

Tired of leaving messages on ExcellentSeruice 

voice mail and hoping some- Super Prices 
one will call you back? Best Fills YOU SHOULD HAVE 

CALLED H.L.! Knowledgeable Sales Reps. 

10800018001112 
Same Day Shipping 

Deep Catalog 
LOCI 3050262 :1111 FOR: 305.261 ©6143 

Customer Satisfaction 
69L0 S.W. 12 Su eel Miami, FL 33 144 

SEEN ICE IS OUR mAIl PRIORITY Guaranteed! 

solo I M 

r. SELLS G 

r 

THE Cold -Rolled Steel Enclosure 
"ARMOR - 

Hard -Wired Control Panel 
CLAD "... 

CD PLAYER Volumeftrack Controls 

Reinforced Headphones 

Jewel -Box Display 

Qá ®o Automatic Shut -Off 

Full Power Return 

Easy Mounting 

NICall telescan now for 
1- 800 -835 -7072 

free catalog. 
Full line suppliers of interactive merchandising systems including CD Changers, 
Music, Video & Audiobook sampling systems and interactive touch screen kiosks. 

The get- together is significant on 
a couple of accounts. The tribes will 
be gathering immediately following 
the shift of Rounder Records' prod- 
uct from the REP Co. in Minneapolis 
to DNA. REP bought out Rounder's 
interest in the company last year. 

Rounder isn't the only item bounc- 
ing over from REP: The Minnesota 
company's former sales VP Pip 
Smith will preside at the DNA con- 
ference as its VP of sales, a title he 
has held since moving there in early 
December. Smith shares the sales 
mantle with longtime DNA staffer 
John Ruch. 

According to DNA GM Duncan 
Browne, a number of the company's 
distributed acts will perform at the 

by Chris Morris 
confab, including the Bobs, Maria 
Muldaur, Pete Anderson, the 
Black Watch, and the Halibuts. 

ODDS 'N' ENDS: Rykodisc in Sa- 
lem, Mass., will be contributing 
$170,000 in proceeds from its all -star 
benefit album `Born To Choose" to 
the National Abortion and Repro- 
ductive Rights Action League and 
the Women's Health Action Mobili- 
zation. The compilation was released 
in October 1993. Checks will be pres- 
ented March 2 at NARAL's Media 
Project Awards in New York ... Alli- 
ance Entertainment Corp. is han- 
dling International Star Records' 
U.S. release of Pope John Paul II's 
album "The Rosary." The album 
shipped more than 300,000 units 
here in December. "The Rosary" has 
been a very popular item in Europe 
to date, while American media cover- 
age of the album was ubiquitous dur- 
ing the pre -Christmas season ... DI 
offers congratulations to one of our 
favorite musicians, Antone's Records 
A &R director Derek O'Brien, for 
collecting best -studio -guitarist ku- 
dos in Guitar Player magazine's an- 
nual readers' poll. O'Brien has long 
been a key member of the Antone's 
nightclub house band in Austin, 
Texas, and has produced and played 
on many albums for its label offshoot 

. Former Moody Blues keyboard - 
ist Mike Pinder has started up his 
own independent label, One Step 
Records, in Malibu, Calif. Its debut 
release is Pinder's instrumental set 
"Among The Stars" ... Longtime 
hip -hop scribe Dimitri Ehrlich has 
stepped into the music arena with 
"Everything Is Naked," the debut al- 
bum by his group Dimitri & the Su- 
preme 5000. The set has been re- 
leased by the New York indie Fierce 
Records ... Blood Records in Villan- 
ova, Pa., has hired Gina Galli as its 
head of radio promotion and public- 
ity. Galli formerly worked for 
Roadrunner and A &M ... Pavement 
Music in Oakbrook Terrace, Ill., has 
hired former Energy Records retail 
promotion director Pat Egan as its 
director of retail marketing ... Big 

Pop, the Philadelphia alternative - 
rock indie, has signed an exclusive 
pressing and distribution agreement 
with Alliance's AEC Music Distribu- 
tion. The label's existing joint ven- 
ture relationship with Shanachie 
Records (specific to the New Jersey 
band Melting Hopefuls) remains in 
effect ... Yippee! Razor & Tie Rec- 
ords in New York has signed Gra- 
ham Parker. The great singer -song- 
writer's first album for the label is 

due in March, with a tour set to kick 
off the same month ... Mammoth 
Records in Chapel Hill, N.C., has 
inked veteran Nashville country - 
rockers Jason & the Scorchers and 
the old -timey hometown act Squir- 
rel Nut Zippers to recording con- 
tracts. 

FLAG WAVING: They call him 
"Rockin'," and the sobriquet is very 

(Continued on next page) 
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Billboard. FOR WEEK ENDING JANUARY 7, 1995 

TOP REGGAE ALBUMS.. 
Y 

3 
N 

r 

w 

3 
ÿ 

ó, á 
,3 

Compiled from a national sample of retail store and rack sales SoundScan 

reports collected, compiled, and provided by 1111111 
TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL ARTIST 

1 1 

* * NO. 1 * * 
DESTINATION BROOKLYN VICIOUS 
EPIC $7857" ® 8 weeks at No. 1 1 

J 2 49 
SONGS OF FREEDOM A2 BOB MARLEY 
TUFF GONG 512 280* /ISLAND 

3 4 49 
QUEEN OF THE PACK PATRA 
EPIC 53763* um 

4 3 49 
BAD BOYS INNER CIRCLE 
BIG BEAT 92261/AG Ill 

5 5 49 
PROMISES & LIES UB40 
VIRGIN 88229 

6 6 49 
COOL RUNNINGS SOUNDTRACK 
CHAOS 57553 /COLUMBIA 

% 11 
STIR IT UP VARIOUS ARTISTS 
COLUMBIA 57511 

S 9 27 
YAGA YAGA TERROR FABULOUS 
EASTWEST 92327 * /AG. 

9 8 17 
REGGAE DANCER INNER CIRCLE 
BIG BEAT 92408/AG 

10 10 29 
KIDS FROM FOREIGN BORN JAMERICANS 
DELICIOUS VINYL/EASTWEST 92349/AG IIII 

11 RE -ENTRY 
BEST OF REGGAE VARIOUS ARTISTS 
K -TEL 6067 

12 13 3 
VEX STEEL PULSE 
MCA 11114 

13 12 3 
REGGAE CHRISTMAS FROM STUDIO ONE VARIOUS ARTISTS 
HEARTBEAT 118/HEARTBEAT MUSIC 

(14)RE -ENTRY 
BEST OF DANCEHALL REGGAE VARIOUS ARTISTS 
PRIORITY 53758 

C 
15 11 3 

A VERY REGGAE CHRISTMAS KOFI 
ATLANTIC 82713/AG 

TOP WORLD MUSIC ALBUMS.. 

1 6 

* * NO. 1 * * 
THE MASK AND MIRROR LOREENA MCKENNITT 
WARNER BROS. 45420 6 weeks at No 1 

(2 ) 2 6 RCA 

CIRQUE DU SOLEIL 
RCA 62701 

© 3 56 
LOVE & LIBERTE GIPSY KINGS 
ELEKTRA MUSICIAN 61599 /ELEKTRA 

4 4 57 
BANBA CLANNAD 
ATLANTIC 82503/AG 

5 5 37 
TALKING TIMBUKTU ALI FARKA TOURE WITH RY COODER 
HANNIBAL 1381 

6 6 6 
CELTIC ODYSSEY NARADA COLLECTION 
MCA 63912 

% 7 6 
L'ECHO BEAUSOLEIL 
RHINO 71808/AG 

Ó 11 6 
GUIDE YOUSSOU N'DOUR 
COLUMBIA-53828 

9 8 6 
MYSTERE CIRQUE DU SOLEIL 
RCA 62686 

in 13 6 
MAGICAL RING CLANNAD 
RCA 66305 

11 10 5 
LULLABY VARIOUS ARTISTS 
MUSIC FOR LITTLE PEOPLE 42565/WARNER BROS. 

12 12 N GIFT OF THE TORTOISE LADYSMITH BLACK MAMBAZO 
MFLP 42553 /EARTH BEAT 

13 9 12 
PROSE COMBAT MC SOLAAR 
COHIBA 124 013 /ISLAND 

(14) RE -ENTRY 
SABSYLMA ZAP MAMA 
LUAKA BOP 45537/WARNER BROS. 

15 14 1 2 
FIVE CARD STUD BUCKWHEAT ZYDECO 
MANGO 524018/ISLAND 

TOP NEW AGE ALBUMS,. 

c+ ) 1 41 

* * NO.1 * * 
LIVE AT THE ACROPOLIS YANNI 
PRIVATE MUSIC 82116 weeks at No. i 

qq J 2 9 
FOREST GEORGE WINSTON 
WINDHAM HILL 11157 © 

4 161 
SHEPHERD MOONS A3 ENYA 
REPRISE 26775/WARNER BROS. 

4 3 6 
A FAMILY CHRISTMAS JOHN TESH 
GTS 4575 

5 © 5 89 
MY TIMER YANNI 

PRIVATE MUSIC 82106 

6 6 6 
CHRISTMAS EVE DAVID LANZ 

ill NARADA 61046 

7 6 
THE GIFT LIZ STORY 
WINDHAM HILL 11151 e 

® 9 239 
NOUVEAU FLAMENCO OTTMAR LIEBERT 
HIGHER OCTAVE 7026 

9 8 15 
IN SEARCH OF ANGELS VARIOUS ARTISTS 
WINDHAM HILL 11153 

CII 10 11 
ACOUSTIC PLANET CRAIG CHAQUICO 
HIGHER OCTAVE 7070 Ill 

11 11 17 
TO RUSSIA WITH LOVE MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHONE 3094 

12 13 69 
HOURS BETWEEN NIGHT + DAY OTTMAR LIEBERT + LUNA NEGRA 
EPIC 53804 

1 14 21 
WINTER SONG 
GTS 4572 

JOHN TESH 

14 15 41 
WINDHAM HILL SAMPLER '94 VARIOUS ARTISTS 
WINDHAM HILL 11138 

15 16 31 
MONTEREY NIGHTS 
GTS 4570 

JOHN TESH 

Recording Industry Assn. Of America (RIRA) certification fa sales of 500,000 units; RIM certification for sales of 1 million units 

with each aitdit oval million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicate 

vinyl available. C 1995, Billboard /BPI Communications. Reggae albums: indicates past or present Heatseeker title. C 1995 

Billboard/BPI Communications and SoundScan, Inc. 

Retail 
INDEPENDENTS 
(Continued from preceding page) 
appropriate, for Ronnie Dawson 
has been tearin' it up for most of his 
natural -born life. 

The veteran rockabilly artist is 
currently represented in the racks 
by "Monkey Beat," a compilation of 
two English albums issued in this 
country by Dallas -based indie Crys- 
tal Clear Sound. 

The CD offers a generous dose of 
the 55- year -old singer /guitarist's en- 
ergetic music, which runs the gamut 
from self -penned originals like "Wig- 
gle Waddle Woman" and "Up 
Jumped The Devil" to covers as var- 
ied as the Coasters' "Down In Mex- 
ico" and the Reverend Horton 
Heat's " Rockin' Dog." 

Dawson -who, as a teen, recorded 
such much -prized rockabilly singles 
as "Action Packed" and the Cramps - 
covered "Rockin' Bones," first en- 
joyed a revival in England, where 
Barney Koumis issued Dawson's 
vintage and new material on his No 
Hit imprint. 

"It seems like you have to leave 
home to make yourself fresh," says 
Dawson of his U.K. popularity. "I'm 
gonna devote most of my energy 
over here now ... The scene over 
there really ebbs and flows." 

Noting that "Monkey Beat" is be- 
ing targeted at the college -radio au- 
dience (which is getting wise to rock - 
abilly via the records of such 
psychobilly acts as Reverend Hor- 
ton Heat and Southern Culture On 
The Skids), Dawson says, "I want to 
make new fans ... When I do get to 
play for new people, it goes really 
well." 

Dawson, who remains a power- 
fully skilled live performer, has 
played around the states backed by 
such units as Austin's High Noon, 
Nashville's Planet Rockers, and 
Rochester, N.Y.'s Frantic Flattops. 
He says he'd like to record in a club 
situation, but that previous attempts 
to record live have been scotched by 
technical problems. 

As DI learned from a live Dawson 
set at L.A.'s now -defunct King King 
a few years back, Rockin' Ronnie is 
among the most potent practitioners 
of his chosen style still kickin'. "It's 
not retro to me," he says of his ongo- 
ing rockabilly jones. 

We highly recommend that you 
check Dawson out when he plays 
some West Coast club dates in Fe- 
bruary, backed by the Planet Rock- 
ers. 

Nitc BILLBOARD JANUARY 7, 1995 

TOP NEW AGE 
ALBUMS (CONTINUED) 

TITLE/ARTIST LABEL 

16. MANDALA KITARO DOMO 

17. WINDHAM HILL PIANO SAMPLER II 
VARIOUS WINDHAM HILL 

18. MERRY CHRISTMAS DANNY WRIGHT 
MOUI IN UDR 

19. NARADA DECADE VARIOUS NARADA 

20. SUNDAY MORNING COFFEE II 
VARIOUS AMERICAN GRAMAPHONE 

21. CELTIC TWILIGHT VARIOUS HEARTS OF SPACE 

22. STAR OF WONDER TINGSTAD & RUMBEL 
NARADA 

23. ROMANCE MUSIC FOR PIANO 
VARIOUS NARADA 

24. ACOUSTIC HIGHWAY CRAIG CHAQUICO 
HIGHER OCTAVE 

25. BALLADS AND BLUES 1972 
GEORGE WINSTON DANCINGCATAFANDHAM HIEL 

FOR WEEK ENDING JANUARY 7, 1995 

Top Pop Catalog Albums.. 

( w 

Ñ 3 
Ñ w 
g 3 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 

REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan 
ARTIST ""11' I TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

Z 
o 

3 CD 

1 1 

* * * No. 1 * * * 
MANNHEIM STEAMROLLER A4 A FRESH AIRE CHRISTMAS 
AMERICAN GRAMAPHONE 1988 (9.98/14.98) 17 week at No. 1 33 

2 2 
MANNHEIM STEAMROLLER 4 CHRISTMAS ALBUM 
AMERICAN GRAMAPHONE 1984 (9.98/14.98) 33 

3 3 
HARRY CONNICK, JR. WHEN MY HEART FINDS CHRISTMAS 
COLUMBIA 57550 (10.98 EQ/16.98) 8 

4 4 
BOYZ II MEN CHRISTMAS INTERPRETATIONS 
MOTOWN 6365 (10.98/16.98) 8 

5 5 
VARIOUS ARTISTS A VERY SPECIAL CHRISTMAS 2 
A&M 0003 (10.98/16.98) 14 

6 6 
VARIOUS ARTISTS 2 A VERY SPECIAL CHRISTMAS 
MM 3911 (10.98/16.98) 29 

7 7 
AMY GRANT HOME FOR CHRISTMAS 
A&M 0001 (10.98/15.98) 16 

8 8 
VINCE GILL LET THERE BE PEACE ON EARTH 
MCA 10877 (10.98/15.98) 8 

9 9 
NAT KING COLE ` CHRISTMAS SONG 
CAPITOL 46318 (7.98/11.98) 29 

10 12 
JINGLE CATS MEOWY CHRISTMAS 
JINGLE CATS 41226 (7.98/13.98) 4 

11 11 
AARON NEVILLE SOULFUL CHRISTMAS 
A &M 0127 (10.98/16.98) 5 

12 14 
NEIL DIAMOND THE CHRISTMAS ALBUM 
COLUMBIA 52914 (10.98 E0/15.98) - 

14 

13 10 
BARBRA STREISAND3 CHRISTMAS ALBUM 
COLUMBIA 9557" (5.98 EO/9.98) 

14 15 
GARTH BROOKS 2 BEYOND THE SEASON 
LIBERTY 98742 (10.98/15.98) 11 

15 13 
GLORIA ESTEFAN CHRISTMAS THROUGH YOUR EYES 
EPIC 57657 (10.98 E0/16.981 

16 26 
PINK FLOYD 8 THE WALL 
COLUMBIA 36183' (15.98 EQ/31.98) 190 

17 20 
EAGLES '' GREATEST HITS 1971 -1975 
ELEKTRA 105* (10.98/15.98) 190 

18 28 
BOYZ II MEN 5 COOLEYHIGHHARMONY 
MOTOWN 6320 (9.98/15.98) 5 

19 30 
NINE INCH NAILS PRETTY HATE MACHINE 
TAT 2610* (9.98/15.98) 68 

20 16 
THE CARPENTERS CHRISTMAS PORTRAIT 
MM 5171 (10.98/15.98) 26 

21 37 
ENYA 2 WATERMARK 
REPRISE 26774/WARNER BROS. (10.98/15.98) 166 

22 18 
VINCE GUARALDI CHARLIE BROWN CHRISTMAS 
FANTASY 8431 (9.98/15.98) 16 

23 33 
PINK FLOYD 13 DARK SIDE OF THE MOON 
CAPITOL 46001* (9.98/15.98) 190 

24 39 
BOB MARLEY AND THE WAILERS 5 LEGEND 
TUFF GONG 846210 * /ISLAND (10.98/16.98) 179 

25 27 
GEORGE WINSTON 3 DECEMBER 
WINDHAM HILL 1019 (9.98/15.98) 31 

26 22 
THE TEMPTATIONS GIVE LOVE AT CHRISTMAS 
MOTOWN 5279 (5.98/9.98) 12 

27 19 
ALAN JACKSON HONKY TONK CHRISTMAS 
ARISTA 18736 (10.98/15.98) 

28 36 
ORIGINAL LONDON CAST 3 PHANTOM OF THE OPERA 
POLYDOR 831273/A &M (10.98 EQ/16.98) 62 

29 17 
CROSBY /SINATRA/COLE IT'S CHRISTMAS TIME 
LASERLIGHT 15152 (2.98/6.98) 21 

30 21 
VARIOUS ARTISTS A WINTER'S SOLSTICE VOLUME 4 
WINDHAM HILL 11134 (10.98/15.98) 7 

31 23 
TONY BENNETT SNOWFALL - THE CHRISTMAS ALBUM 
COLUMBIA 66459 (10.98 EQ/15.98) 6 

32 45 
NIRVANA BLEACH 
SUB POP 34" (8.98/14.98) 37 

33 32 
AEROSMITH 8 GREATEST HITS 
COLUMBIA 57367 (7.98 EQ/11.98) 187 

34 41 
JOURNEY A' JOURNEY'S GREATEST HITS 
COLUMBIA 44493 (9.98 EQ/15.98) - 190 

35 40 
BILLY JOEL A6 GREATEST HITS VOL. I & II 
COLUMBIA 40121 (15.98 E0/28.981 189 

36 48 
JAMES TAYLOR A' GREATEST HITS 
WARNER BROS. 3113* (7.98/11.98) 188 

37 46 
JIMMY BUFFETT 2 SONGS YOU KNOW BY HEART 
MCA 5633 (7.98/11.98) 187 

38 38 
EAGLES 3 GREATEST HITS VOL. 2 
ELEKTRA 60205 (10.98/15.98) 185 

39 - GREEN DAY KERPLUNK 
LOOKOUT 46* (7.98/10.98) 10 

40 - PATSY CLINE 4 GREATEST HITS 
MCA 12* (7.98/12.98) 181 

41 35 
BOB RIVERS COMEDY GROUP TWISTED CHRISTMAS 
ATLANTIC 90671/AG (8.98/15.98) 6 

42 42 

BOB RIVERS & TWISTED RADIO I AM SANTA CLAUS 
ATLANTIC 2 

43 - STEVE MILLER BAND A6 GREATEST HITS 
CAPITOL 46101 (7.98/11.98) 185 

44 50 
ELTON JOHN I° GREATEST HITS 
POLYDOR 512532 " /A&M (7.98/11.98) 118 

45 - THE DOORSA2 BEST OF THE DOORS 
ELEKTRA 60345 (12.98/19.98) 173 

46 47 
EAGLES 10 HOTEL CALIFORNIA 
ELEKTRA 103 (7.98/11.981 93 

47 34 
JOHN TESH A ROMANTIC CHRISTMAS 
GTS 4569 (9.98/14.98) 12 

48 - CREEDENCE CLEARWATER REVIVAL 2 CHRONICLE VOL. 1 

FANTASY 2* (10.98/17.98) 95 

49 29 
IS A MERRY CHRISTMAS 

JOHNNYMATH A998 
COLUMBIA 22 

50 - ERIC CLAPTON 3 TIME PIECES - THE BEST OF ERIC CLAPTON 
POLYDOR 825382 * /A &M 17.98 E0/11.981 187 

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 

and are registering significant sales. Recording Industry Assn. Of America (RIM) certification fo sales 

of 500,000 units. RIM certification for sales of 1 million units, with multimillion sellers indicated by 

a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP 

is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices 

marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. 

indicates past Heatseeker title. © 1995, Billboard/BPI Communications, and SoundScan Inc. 
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Album Reviews 
E D I T E D B Y P A U L V E R N A , M A R I L Y N A. G I L L E N , A N D P E T E R C R O N I N 

P O P 

JON SPENCER BLUES EXPLOSION 

Orange 
PRODUCERS Jon Spencer, Jim Waters 
Matador 105 

Despite word to the contrary, Spencer's 
Blue Explosion leaves the promise of 
last year's "Extra Width" unfulfilled, 
slipping with this royally booted 
opportunity. Aside from a couple of 
tracks -the howling "Brenda," the 
cookin' instrumental "Greyhound" - 
"Orange" comes close to being 
disposable, overstuffed as it is with faux 
soul -man moves and self -aggrandizing 
nonsense. Squandering his guitar and 
vocal talents as well as his mates' 
considerable groove, Spencer here isn't 
mining blues power or retro cool, but 
rather the shallow vein of kitsch. 

PRAXIS 

Metatron 
PRODUCER: Bill Laswell 
Subharmonic 7007 

Perhaps prolific to a fault, producer/ 
bassist/multilabel entrepreneur Laswell 
here smothers a perfectly good power 
trio album with overproduction and 
woolly arrangements. "Meta" is right: 
This is record making about record 
making. Some brawny playing -from 
Laswell, guitarist Buckethead, and 
drummer Brain -is perversely 
neutered through ambient futzing and 
sound -bite methodology. Even so, 
Buckethead's scorching solos over the 
rhythm section's stomp on "Inferno" 
and "Warcraft" make it almost worth 
the price of admission. 

CONGO NORVELL 
In Memory Of Him 
PRODUCER: Congo Norvell & M. Harvey 
Priority 539 34 

A tribute of sorts to an AIDS -stricken 
friend, this debut unites an eclectic 
bunch: former Gun Club guitarist Kid 
Congo Powers; chanteuse Sally Norve11; 
onetime Klaus Nomi and Mumps 
member Kristian Hoffman; ex -Lydia 
Lunch drummer Jim Sclavunos; and ex- 
Fibonaccis, James White drummer Joe 
Berardiand. Though heavy at times, 
Norvell's voice is at turns smoky and 
mysterious ( "My Midnight "), raspy with 
fuzz guitar and organ ( "Long Time 
Woman "), cabaret -like ( "Shelter "), and 
downright campy, it la Peggy Lee 
joining a harem ( "Love "). 

PORTISHEAD 

Dummy 
PRODUCERS: Portishead & Adrian Utley 
Go! Discs/London 422-828553 

This dance -oriented U.K. duo has been 
hailed as one of the most ingenious 
newcomers in years. Part of the 
burgeoning Bristol blues scene, the act 
meshes deep, dubby basslines with way- 
out instrumentation (Hammond and 
Theremin), slow -shuffling hip -hop beats, 
and a vocalist who wavers between Billie 
Holiday's melancholic resignation and 
Nancy Sinatrá s campy melodrama. 
Aptly titled "Mysterions" kicks off this 
spy -themed CD, while majestic "Sour 
Times," which samples "More Mission 
Impossible," is pure James Bond. 

J A Z Z 

* PETER ERSKINE 
Time Being 
PRODUCER: Manfred Eicher 
ECM 1532 

Limning the introspective spirit of Bill 
Evans, this trio led by drummer Erskine 
and featuring pianist John Taylor and 
bassist Palle Danielsson has produced a 
record of shimmering, poetic beauty. All 
facets of composition, improvisation, and 
sound come together here in service of 
a lyricism rarely heard. Characteristic 
of the set is a yearning version of Kenny 

S P O T L I G H T 

VARIOUS ARTISTS 
Arcane 
PRODUCERS: Alex Gifford, Nigel Kennedy, Simon 
Jeffes, Andy Sheppard, Nana Vasconcelos 
Reahrorld/Caroline 2348 

"Arcane" is a congregation of artists 
that includes singer Jane Siberry, 
Turkish ney player Kudsi Erguner, 
classical violinist Nigel Kennedy, 
drummer Billy Cobham, Simon Jeffes 
from the Penguin Cafe Orchestra, Alex 
Gifford from the Grid, rhythmatist 
Hossam Ramzy, and ubiquitous 
percussionist Nana Vasconcelos. In 
various combinations, they converge 
ambient art songs, svelte Brazilian jazz 
improvisations, and serene world music 
atmospheres. Like many Realworld 
collaborations, this project brings 
together disparate elements in a 
gossamer web. 

Wheeler's "Phrase One," with Taylor's 
radiant pianism in full flower. 

* CHIP WHITE 
Harlem Sunset 
PRODUCER: Ralph Simon 
Postcards 1006 

Progressive drummer /composer Chip 
White's auspicious debut as a leader is a 
sharp sextet date featuring saxman 
Gary Bartz and a brass section of Robin 
Eubanks and Claudio Roditi. This 
smart, swinging set flies high with the 
taut pulse of the opening overture of 
"Another Planet," the entrancing 
beauty of "Circle Dance," the languid 
modal blues of "Excuse Me Now," and 
the powerful, propulsive theme of "The 
Wizard." The title track recalls Miles 
Davis' acoustic '60s tonalities, and the 
lyrical interplay between Bartz and 
vibist Steve Nelson embellishes his take 
on Billy Eckstine's "I Want To Talk 
About You." 

CHARLES GAYLE 
Kingdom Come 
PRODUCER: Michael Dort 
Knitting Factory Works 157 

This latest set from freestyle player 
Charles Gayle will serve as a reminder 
that extremely avant -garde jazz is not 
dead, but is given new life courtesy of 
the Knitting Factory. Gayle plays both 
woodwinds and piano in a trio that 
features legendary progressive 
drummer Sunny Murray. Gayle's angry, 
percussive piano style recalls Cecil 
Taylor at times, with his best 
performances coming on "Beset Souls" 
and "Redeemed." Gayle's horn screams 
and rages in equal measure on such 
numbers as "His Crowning Grace." 

N E W A G E 

SUZANNE CIANI 
Dream Suite 
PRODUCER: Suzanne Cian, 
Seventh Wave 7001 

"Dream Suite" is keyboardist Suzanne 
Ciani's first release since leaving Private 
Music and starting her own label. She 
has taken the opportunity to give full 
rein to her symphonic aspirations, 

S P O T L I G H T 

VARIOUS ARTISTS 

Shelter: The Best Of Contemporary Singer/ 
Songwriters 
COMPILATION PRODUCER: Dan Storper 
Putumayo World Music 115 

Latest in Putumayo's world music 
series is a two-disc overview of 
modern singer /songwriter talent, with 
28 performers offering one track 
apiece. For well -established artists 
like Mary Chapin Carpenter, Nanci 
Griffith, Sarah McLachlan, and Shawn 
Colvin, the compilation is a feather in 
the cap. For lesser -known but equally 
deserving newcomers like Laura 
Love, Dar Williams, Ellis Paul, and 
Catie Curtis, it could be a career 
milestone. The consistency of the 
program suggests that every artist on 
it is worth listening to. Contact: 212- 
995 -9400. 

trading in her synthesizers for the 
Young Russia Orchestra. Playing piano 
in this lush setting, Ciani gives herself 
over to the sweet themes that have been 
her trademark. Appropriating 
Mantovani as much as Mozart with her 
compositions, Ciani joins Chip Davis, 
David Lanz, and Yanni as a neo- 
romantic composer with an unerring ear 
for sentimentality. Contact: 415 -380- 
9997. 

WILLIAM EATON 
Where Rivers Meet 
PRODUCERS: William Eaton, Robert Doyle 
Canyon 7012 

William Eaton is a luthier who designs 
stringed instruments that look like 
something out of a Tolkien fantasy. He 
weds his "lyraharp" guitar, "spiral clef' 
guitar, and "o'ele'n" strings to gorgeous 
melodies that waft into tuneful 
improvisations. With an ensemble of 
violin, pan -global percussion, and winds, 
Eaton makes a world chamber sound 
that's evocative and melodic, merging 
intuitive interplay and a rare timbrai 
richness. The percussive drive of 
djembes, udu drums, and Eaton's often 

S P O T L I G H T 

COWBOY MOUTH 

It Means Escape 
PRODUCER: none listed 
Monkey HilVIchiban 6128 

New Orleans foursome is an 
undiscovered treasure of American 
rock'n'roll. Propelled by the maniacal 
intensity of drummer /front man Fred 
LeBlanc and the dead -honest lyricism of 
axe- slinging vocalists Paul Sanchez and 
John Thomas Griffith, the group delivers 
consistently brilliant songs with 
unreserved passion. Standouts on this 
second studio album by Cowboy Mouth 
(which takes its name from a Tennessee 
Williams play) include "Why Ya Wanna 
Do Me ?," "My Little Blue One," "Angel 
With A Broken Wing," "Irish Boy," and 
"Looked Like A Woman," the best cross - 
dressing anthem since "Dude (Looks 
Like A Lady)." Perfect for the modern 
rock and college radio circuits, and - 
above all -for the live experience. 

culturally ambiguous strings make this 
album live up to its title. 

WORLD MUSIC 
SONGHAI2 

PRODUCERS: Joe Boyd, Mario Pacheco & Lucy Duran 
Hannibal/Ryko 1383 

Worldly listeners have long anticipated 
this follow -up foray into the fertile 
crossover possibilities of Iberian 
flamenco (represented by Ketama and 
vocalist Jose Soto) and Malian kora 
music (represented by Toumani 
Diabate). This gorgeous acoustic set also 
adds the tonal colors of the balafon, a 
West African xylophone. Best of a 
dramatic, tuneful set include the sweet 
choral hooks of "Djamana Djana" and 
"Sute Monebo," the serene balladry of 
"Pozo del Deseo" (featuring guest 
Malian vocalist Kassemady Diabate), 
the fine instrumental " Niani," and the 
more straightforward flamenco of "De la 
Noche a la Mañana." 

V I T A L R E 

VARIOUS ARTISTS 

The Complete StaxNolt Soul Singles 19721975 
COMPILATION PRODUCERS: Bill Belmont & Rob 
Bowman 
Stax/Fantasy 4415 

Third and final Stax retrospective 
documents the Memphis R &B 
powerhouse's fmal period, marked more 
by an ill -fated distribution deal with CBS 
and subsequent bankruptcy than by 
smash records. Nevertheless, such Stax 
stalwarts as Isaac Hayes, the Bar -Kays, 
the Staple Singers, Albert King, and 
Rufus Thomas spent these years cranking 
out cutting -edge soul tunes that might 
have etched a deeper groove in the public 
consciousness had they received more 
exposure. Ten -disc set comprises Stax's 
entire R &B singles output during the 
period, at the exclusion of its forays into 
other genres. As such, this volume 

ISSUES" 
complements earlier collections on 
Atlantic and Fantasy. 

TINA TURNER 
The Collected Recordings -- Sixties To Nineties 
EXECUTIVE PRODUCERS: Carter & Roger Davies 
Capitol 29724 

Three -disc box captures the essence of 
Tina, from her beginnings as half of the 
Ike & Tina duo to her current status as an 
uncompromising rock, pop, and R&B diva. 
Included here are all the requisite hits, 
from "Fool In Love," "River Deep, 
Mountain High," and "Proud Mary" with 
Ike, to excerpts from her "Acid Queen" 
role, to the bulk of her 1984 megabit 
"Private Dancer." As much a career 
retrospective as a testament to the 
survival instincts of one of pop music's 
most beloved icons -an artist who 
transcends eras and genres. 

LATIN 
* JOSE ALBERTO "EL CANARIO" 

Juego De Amor 
PRODUCER: none listed 
RMWSony 10785 

On his latest effort, this underrated, 
raspy- voiced sonero from the Dominican 
Republic comes up with a solid eight - 
song package replete with brassy, 
galloping arrangements, memorable 
choral lines, and agile vocal 
improvisations. While album contains 
nary a clunker, best radio bets are 
"Hacerte Feliz," "Pensando Todo El Dia 
En Ti," "Te Repetiste," "El Temor Me 
Hizo Perderte," and "Hace Falta 
Tiempo." 

* ORQUESTA MAKORE 
PRODUCER: Henry Pava 
RCNBMG 43212 

Spirited Colombian quintet steps 
beyond rigid salsa formulas currently in 
vogue and turns in a magnificent, hip - 
swaying effort anchored by Henry 
Pava's tasty arrangements and 
effervescent vocal stylings of lead front 
men Victor Orlando Suárez and Jhon 
Jairo Ibañez. Puerto Rican radio 
stations' hesitation to rotate tropical 
sounds from Colombia hurts album's 
sales potential, but U.S. tropical outlets 
likely will embrace "Quisiera Bailar 
Contigo," "Te Sigo Esperando," "Esa 
Nena," and "Después De Aquel Amor." 

C L A S S I C A L 

BEETHOVEN: STRING QUARTETS 
Tokyo String Quartet 
PRODUCERS: Joanna Nickrenz & Marc Aubort 
RCA Victor Red Seal 09026 -68038 

Both as a commemoration of the Tokyo 
String Quartet's 25th anniversary and 
as a fundraiser for Classical Action: 
Performing Arts Against AIDS, this set 
serves as a thoughtful compilation. The 
album includes one quartet from each of 
Beethoven's three periods of quartet 
writing, sampling the group's survey of 
the composer's complete quartet cycle. 
From the early Op. 18 No. 4 to the mid - 
period Op. 95 "Serioso" and late Op. 135 
in F major, the program, performances, 
and recording do justice to a majestic 
body of work, an illustrious career, and 
a meaningful cause. 

JANACEK: PIANO WORKS 
Alain Planes 
PRODUCER: none listed 
Harmonia Mundi 901508 

These spare, brooding late works by the 
Czech composer have been lovingly cast 
by pianist Planés and the Harmonia 
Mundi engineers. The team evokes an 
enveloping sound world of rustic 
rumination, described aptly by the title 
of the focal piece -"In The Mists." Both 
series of "On An Overgrown Path" are 
included, as are the little -heard "1.X. 
1905" and "Memory." Eloquent liner 
notes come courtesy of the author of 
"The Unbearable Lightness Of Being," 
Milan Kundera. 

COLONEL CHABERT 
Philippe Cassard, Lluis Claret, Pierre Hantai, Régis 
Pasquier, Major Péaud 
PRODUCERS: Nicolas Bartholomee, Manuel Mohino 
Travelling/Auvidis K1013 

From the label that brought us the 
sublime soundtrack to "Tous les Matins 
du Monde" comes the musical 
accompaniment to the French film 
"Colonel Chabert." Featuring chamber 
and keyboard music from Schumann, 
Beethoven, Scarlatti, Mozart, and 
Schubert played by such vital young 
Europeans as harpsichordist Pierre 
Hantai, the album serves as an evocative 
soundtrack to the Napoleonic -period 
film based on a novel by Balzac and 
starring Gérard Dépardieu. Distributed 
by Harmonia Mundi USA. 

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by one or more artists. PICKS (.l : New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES ( *) : New releases, regardless of chart potential, highly recommended because of their musical merit. MUSIC TO MY EARS (U) : New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036. Send country albums to Peter Cronin, Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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Single Reviews 
EDITED B Y LARRY FLIC K 

P O P 

SHERYL CROW Strong Enough (3:10) 
PRODUCER: Bill Bottrell 
WRITERS: S. Crow, B. Bottrell, D. Baerwald, K. Gilbert, 
D. Ricketts, B. MacLeod 
PUBLISHERS Warner -Tamerlane/Old Crow/Third Stone 
From The Sun /Rambling/Blah, BMI; Ignorant/Zen Of 

Iniquity /Almo/WB/Canvas Mattress/48/11, ASCAP 

MM 8339 (cassette single) 

After storming the Hot 100 with the cute 
"All I Wanna Do," one of 1994's brightest 
new talents offers a percussive and 
acoustic pop ballad that makes excellent 
use of Crow's wonderfully expressive 
voice. The song's plaintive lyric is carried 
by a melody that instantly sticks to the 
brain. Bill Bottrell's production is both 
warm and finely textured, making for a 
single that seems to provide a new gift for 
the ear and mind with each spin. Another 
good reason to dig into Crow's "Tuesday 
Night Music Club." 

GREEN DAY When I Come Around 12:58) 

PRODUCERS: Rob Cavallo, Green Day 

WRITERS: Billie Joe, Green Day 
PUBLISHER: Green Daze, ASCAP 

Reprise 7205 (Go Warner Bros.) (cassette single) 

The time has come for this endlessly 
charming trio to have a long -deserved top 
40 smash. Latest shot from "Dookie" is 

wrapped in a wildly infectious melody, cute 
lyrics, and crunchy guitar chords. Clocking 
in under three minutes- though chock -full 
of aural goodies -single fondly hearkens 
back to the days of fast'n'furious AM radio 
hits, making it essential. The inclusion of 
a live Woodstock recording of the tune as 
an additional cut should provide added 
sales incentive. 

* THE EAGLES Love Will Keep Us Alive (4:03) 
PRODUCERS: The Eagles, Elliot Schemer, Rob Jacobs 

WRITERS: P. Vale, J. Capaldi, P. Carrack 
PUBLISHERS: EMI- Virgin5ongs/Freedom Songs/Wamer- 
Tamerlane, BMI; Plangent Visions, ASCAP 

Geffen 4714 (c/o Uni) (cassette single) 

Now that hell has supposedly frozen over, 
the Eagles journey back to its classic 
country- spiced pop sound with a sweet 
ballad earnestly fronted by Timothy B. 
Schmit. Crisp production and agile 
instrumentation supports warm and 
plushly layered harmonies that sound as 
comfy as a great old friend. Single should 
be accessible to several formats, including 
pop, AC, and album rock stations that are 
mindful of the genre's pioneers. 

* NIRVANA The Man Who Sold The Earth (3:48) 

PRODUCERS: Scott Litt, Nirvana 
WRITER: D. Bowie 
PUBLISHER: Tintoretto/EMI/Screen Gems -EMI /Chrysalis, 
BMI 
DGC 4704 (c/o Uni) (cassette single) 

Second offering from Nirvana's "MTV 
Unplugged In New York" set is a rendition 
of David Bowie's classic rocker. The late 
Kurt Cobain's vocals -which are 
particularly striking in this spare 
instrumental environment -will continue 
to leave fans and observers wondering 
what could have been. Top 40 
programmers should not ignore this track, 
which is assured an ardent and lengthy 
run at rock radio. 

* QUEENSRYCHE Bridge (3:27) 
PRODUCERS: Queensryche, James Barton 
WRITER: C. DeGarmo 
PUBLISHER: Melodist, BMI 
EMI 19897 (Go Cerna) (CD single) 

A strained vocal opens this tale of a 
troubled father -son relationship, as an 
acoustic guitar soon erupts with rage -filled 
riffs and melancholy melodies. It's a 
remarkable advancement for Queensryche 
that should silence critics of the traditional 
rock genre. 

SNOW, JUNIOR REID & NINJAMAN Si We (Charged 

With Murder) (3:33) 
PRODUCER: Junior Reid 
WRITERS: D. Reid, D. Balentine, D. O'Brien 
PUBLISHERS: Green Snow /Motor Jam/One Blood, ASCAP 
Eastwest 5714 (c/o Elektra) (12 -inch single) 

The "Informer" returns in good company 
and familiar territory. The three masters 
of the mike take a jab at keeping pace with 
bouncy synthesizer stabs and deep bass 

beats. Despite the crowded bill, the sound 
remains bare -boned, wicked, and guilty - 
as- charged of a good beat beating. 

WYNONNA & MICHAEL ENGLISH Healing no timing 

listed) 

PRODUCER: Guy Roche 
WRITERS: G. Allen, K. Reeves, E. Berghoff 
PUBLISHERS: Miracle Creek, ASCAP; Longitude/Gehrman/ 
Careers-BMG, BMI 
Curb 76928 (cassette single) 

Country superstar Wynonna teams with 
Contemporary Christian refugee English 
for a lovely pop power ballad that is lifted 
from the soundtrack to the film "Silent 
Fall." Already a big hit among AC taste 
makers, track is prepped for a top 40 

campaign. Both deliver solid performances 
that enhance the song's acoustic -etched 
arrangement. 

ADASTRA Sister Ann (3:58) 
PRODUCERS: Kim Henry Bergstrom, Bengt Girell 
WRITERS: K.H. Bergstrom, B. Girell 
PUBLISHER: not listed 
CNR 188025 (CD single) 

T'was only a matter of moments before the 
success of Ace Of Base began to spawn 
acts with a similar sound. This quartet, 
which boasts a similar two- man -two- 
woman, Abba -esque lineup, chirps with 
ample glee over hi -NRG dance /pop 
rhythms. Although this single is woefully 
derivative, it does have a devilishly 
infectious hook that renders it a guilty 
pleasure. 

CAMILLE Holdin' On (3:30) 
PRODUCERS: Coluccio, Olivio, Graziose 
WRITER: not listed 
PUBLISHER: not listed 
REMIXER: Hex Hector 
Fortune -5 00013 (CD single) 

Dance/pop pixie should continue to build a 
fan base with this whirly ditty, which 
wears its apparent retro -disco influence 
proudly. Producer Hex Hector brings a 
hearty house edge to the track, thickening 
its bassline without tampering with 
Camille's cute vocal. Contact: 800 -333- 
0109. 

R & B 

KCI HAILEY If You Think You're Lonely Now (4:35) 
PRODUCERS: Chad Elliot, Jimmy Wright, Sam Sapp 
WRITERS: B. Womack, P. Motten, R. Griffin 
PUBLISHER: not listed 
Mercury 1379 (Go PolyGram) (cassette single) 

Jodeci's Hailey holds his own on this live 
version of the 1981 Bobby Womack R &B 
hit. The energetic performer exudes a 
refreshing sense of elation and emotional 
warmth, frequently balancing between 
crooning and stern vocal assurances of his 
love. Many female fans will likely melt on 
cue from the cut off the "Jason's Lyric" 
soundtrack. 

JOYA I Like What You're Doing To Me (5:09) 
PRODUCER: Vincent Herbert 
WRITERS: M. Young, B. Hank, W. Young 
PUBLISHERS: GlobeArt/That's Right, BMI 
Atlas 0877 (Go PGD) (12 -inch single) 

This deep groove debut offers some of 

N E W & 
N O T E W O R T H Y 

TRACI LORDS Control (6:44) 
PRODUCER: Juno Reactor 
WRITERS: T. Lords, B. Watkins, Wonder 
PUBLISHER: Chrysalis Songs 
REMIXERS: DJ EFX, DJ Digit, the Overlords 
RadioActive 54953 (12 -inch single) 

Ex- adult -film star is poised to make a 
formidable splash hi club waters with 
this wickedly contagious trance/rave 
stomper. Her salacious delivery renders 
somewhat silly lines like "I will control 
your soul" and "let me kiss it and make 
it better" into hypnotic and seductive 
incantations with a witchy bend. The 
four well- structured mixes are designed 
to open several format options, and 
should assist Lords' entry into the 
mainstrearm 

the slickest soul sounds since Zhane. 
Smooth harmonies and a rambunctious 
rap coast atop a new funk vibe, propelled 
by a relentless hip -hop beat that will 
keep you moving. DJs should pump this 
one loud and often. 

SISTER CAROL I Am What I Am 14:481 
PRODUCERS: KRS -1, Sydney Mills 
WRITER: C. East 
PUBLISHER: not listed 
Heartbeat 1027 (CD single) 

Sister Carol toasts and raps with 
charming agility on a chunky treat that 
benefits from production by KRS -1 and 
Sydney Mills. They ram the track with a 
streetwise accessibility that will help 
separate it from the pack without 
compromising the artist's credibility. The 
anthemic chorus is irresistible, as are 
Carol's clever words and the skittish 
beat. 

C O U N T R Y 

TRACY LAWRENCE As Any Fool Can See 
(3:031 
PRODUCERS: Tracy Lawrence, Flip Anderson 
WRITERS: P. Nelson, K. Beard 
PUBLISHERS: Sony Tree/Terilee, BMI; Golden Reed/New 
Clarion Music Group, ASCAP 
Atlantic 5968 (cassette single) 

He has employed the fiddle hook at least 
once before, and that melody sure does 
sound awfully familiar. But, with his 
usual wide -eyed and soulful vocal 
approach, Lawrence transcends even this 
rigorous adherence to formula. 

GEORGE STRAIT You Can't Make A Heart 

Love Somebody 13:201 
PRODUCERS: Tony Brown, George Strait 
WRITERS: S. Clark, J. MacRae 
PUBLISHERS: Victoria Kay /BMG Songs/Little Beagle, 
ASCAP 
MCA 54964 (Go Uni) (7 -inch single) 

Unrequited love is the theme of this fine 
ballad, another piece of work from one of 
country's very best singers. Strait and 
co- producer Tony Brown have refined 
the song -search process to a science, and 
the singer outdoes himself here. 

CHRIS LeDOUX Tougher Than The Rest 
(3:38) 
PRODUCERS: Gregg Brown, Jimmy Bowen 
WRITER: B. Springsteen 
PUBLISHER: Bruce Springsteen, ASCAP 
Liberty 79071 (c/o Cema) (CD promo) 

LeDoux's tender reading of this 
Springsteen classic is surprisingly effective. 
Replacing the Boss' synth lines with fiddles 
and twanging guitars, the singer proves that 
a great song will sound at home anywhere - 
even way out on the range. 

BIERCE IN L.A. Do Some Don'ts (2:50) 
PRODUCER: Rocco Spagnola 
WRITER: S. Wycoff 
PUBLISHER: Mean Street 
Rococo 623 (7 -inch single) 

From the refreshingly twisted honky -tonk 
mind of Southern California -based singer/ 
songwriter Stanley Wycoff comes this 
hopped -up barroom anthem. With Dave 
Alvin and the late Nicky Hopkins providing 
plenty of instrumental swagger, this will hit 
radio programmers like a beer bottle over 
the head. 

D A N C E 

* ERASURE I Love Saturday (6,55) 
PRODUCER: Marlyn Ware 
WRITERS: Clark, Bell 
PUBLISHERS: Musical Moments/Minotaur /Sony, ASCAP 

REMIXERS: JX, the Beatmasters, Jones, Bell & McLellan 
Mute/Elektra 5716 (12 -inch single) 

Third single from the glorious "I Say, I Say, 
I Say" is a bouncy foray into trance- colored 
hi -NRG waters. A plethora of remixes 
tweak the familiar and poppy album version 
with countless thumps and bumps that often 
recall the heyday of disco -era mavens 
Giorgio Moroder and Cerrone. The JX 
version is particularly good, making best 
use of Andy Bell's always striking voice. 
Any mix would shine warm beams of light 
onto peak -hour dancefloors, while the 
original track would be a fine addition to top 
40 and crossover playlists. 

* ROCKMELONS FEATURING DOUG WILLIAMS 
Love's Gonna Bring You Home (no timing listed) 

PRODUCERS: Rockmelons 
WRITERS: B. Jones, J. Jones, R. Mechurst 
PUBLISHER: EMI 
REMIXERS: Love To Infinity, Paul Gotel, Eric Kopper, 
Playboys 
Alphabet City 001 (12 -inch single) 

U.K. dance/pop act finally gets a long - 
deserved opportunity to woo stateside 
punters with this gorgeous pearl from its 
fine full- length set, "Stronger Together." 
Singer Doug Williams injects a soulful vibe 
into a nicely crafted tune that glides at a 
lush disco pace. Love To Infinity continues 
its rise among Europe's best production 
teams with a remix that adheres to the 
song, while navigating an unusual rhythm 
journey that you will want to take again and 
again. 

KAIRENE I Need A Man (7:45) 
PRODUCERS: Carlos Clarke, Gene King 
WRITERS: G. King, A. Duncan 
PUBLISHERS: Illegal Contraband/Mocha Cola, SOCAN 

REMIXERS: Constantino " Mixmaster" Padovano, DJ BuBu, 
The It, Danny Morales, Doc Baron 
Radikal 15013 (12 -inch single) 

Canada's fierce Contraband Records is the 
source of this juicy slice of diva- driven 
house. In the hands of Radikal Records, the 
track has been goosed into an increasingly 
viable underground item, with several post - 
productions deftly plugging into the 
delicious melodrama of Kairene's 
performance, while kicking deep grooves 
that are positively irresistible. Jam on it. 

PROVOCATION I Need Your Love (4:181 
PRODUCER: Gutze Gautschi 
WRITER: V. Vallis 
PUBLISHER: Fresh 
REMIXERS: Gutze Gautschi, Leos Gerteis 
Fresh Music 12573 (Go Hot Productions) (12 -inch single) 

If you like your dance music fast and full 
of Euro -rave energy à la Culture Beat and 
2 Unlimited, look no further than this 
spirited jumper. Twinkling keyboards and 
racing beats are the anchor for lover -man 
rapping and a femme -sung chorus that 
completes the format of numerous 
international hits. Given the climate of pop 
radio, this one has a fair shot at airwave 
action. 

ONE BIG POSSE Ib. (5:30) 
PRODUCERS: Such'n'Such 
WRITERS: Eric Hull, Carl Gilkey 
PUBLISHER: Scully, ASCAP 
REMIXERS: Eric Hull, Carl Gilkey 
Soul Phood 12824 (Go Sunshine) (12 -inch single) 

Carl "Hazze" Gilkey of rave act the 
Movement teams up with Eric Hull for a 
techno -laced mover that is fueled by an 
odd, staccato-rhythm base that is, by turns, 
industrial and break -beat in nature. Dubby 
instrumental has a barrel of unique sounds 
that will easily entice DJs who regularly 
explore left -of- center material. Check out 
"oz." on the flipside for a brief and laid - 
back moment of ambience. 

A C 

GLORIA LORING Slow Dancin' (3:38) 
PRODUCER: not listed 
WRITER: J. Tempchin 
PUBLISHER: Warner -Chappell, ASCAP 
Silk Purse 01 (CD single) 

Second offering from Loring's current "Is 
There Anybody Out There?" collection is a 
cover of Johnny Rivers' well -worn pop hit. 
Loring brings a grand, stately tone to the 
tune, complemented by Sam Riney's 
striking sax solo and a friendly harmony by 
Bill Champlin of Chicago. A soother for the 
mature music fan. 

WARREN HILL Do You Feel What I'm Feeling (3:45) 
PRODUCERS: Peter Bunetta, Rick Chudacoff 
WRITER: W. Hill 
PUBLISHERS: Para- Sac/Never Been Warren, SESAC 

RCA 64252 (Go BMG) (CD single) 

Hill's reliably fluid saxophone lines provide 
some much needed depth and color to an 
otherwise formulaic midtempo jazz 
instrumental. AC radio programmers who 
tend to focus on smooth vibes should have 
a listen to this track, as well as the slow and 
romantic additional jam, "Tamara." From 
Hill's current set, "Truth." 

ROCK TRACKS 
BIOHAZARD After Forever (3:42) 
PRODUCERS: Biohazard, John Travis 
WRITERS: F. lommi, J. Osbourn, T. Butler, W. Ward 
PUBLISHERS: TRO- Fssex, ASCAP 
Columbia 6698 (Go Sony) (CD promo) 

Black Sabbath fans will immediately 
recognize this industrious cover. Like the 
original, it hits hard, fast, and furious. 
Biohazard adds a grinding, angst -ridden 
edge with dueling guitars, nonstop 
drumming, and scraping vocals. From the 
Sabbath tribute album, "Nativity In 
Black." 

PETE DROGE If You Don't Love Me (I'll Kill Myself) 

13:33) 
PRODUCER: Brendan O'Brien 
WRITER: P. Droge 
PUBLISHER: Dead Man's Hat, ASCAP 
RCA 64253 (Go BMG) (CD single) 

This ode to forced affection is smarter than 
the film in which it is featured. From the 
soundtrack to "Dumb And Dumber," the 
playful lyrics will stick in your head like a 
tongue sticks to a frozen pole. The jangling 
guitar action is more memorable than the 
theme from "Grease 2." The hook is 
catchier than a runny nose. It features 
dumb comparisons. Cool song. 

DAVE MATTHEWS BAND Jimi Thing (4:53) 
PRODUCER: Steve Lillywhite 
WRITER: D. Matthews 
PUBLISHER: Colden Grey, ASCAP 
RCA 64258 (Go BMG) (cassette single) 

This five -man act finely balances the line 
between straightforward rock and 
harmonious pop, as soaring vocals and 
acoustic guitar riffs merge seamlessly into 
a blissful tempest of passion and glee. 
From the under -appreciated album, 
"Under The Table And Dreaming." 

R A P 

FUNKMASTER FLEX & THE GHETTO CELEBS 

Nuttin But Flavor 14:161 
PRODUCER: Funkmaster Rex 
WRITERS: A. Taylor, Old Dirty Bastard, B. Markle, C. Brown 
PUBLISHERS: MisanVDope On Plastic, ASCAP 
Wreck/Nervous 20116 (Go Max Entertainment) (12 -inch 
single) 

With rhyme input from pals Biz Markle, 
Charlie Brown, Craig Mack, Notorious 
B.I.G., and Old Dirty Bastard, Flex is 
armed to storm mightily down any hip -hop 
street he chooses. Although primary 
attention is wisely placed on each player's 
verbal finesse, do not ignore the groove, 
which is hard, direct, and coated with a 
spiraling keyboard sample that helps this 
essential slammer quickly stick to the brain. 

* POTNA DEUCE Poppa Gotta Bran' New Freak 
(4:151 
PRODUCER: Johnny Z 

WRITERS: R. Bryant, R. Dew, S. Cheshier, J. Zunino, 
S. Wonder, B. Edwards, N. Rogers 
PUBLISHERS: Promuse/Funk Slave/Deep Groove/Wamer- 
Tamerlane/Bemard's Other/Tommy Jymi, BMI; Jobete/Black 
Bull, ASCAP 
Profile 7423 (CD single) 

While early rap, funk, and jazz references 
abound, the Vallejo, Calif. -based quartet 
flexes its diverse rap skills with street - 
sensitive soul. These guys mean business 
when it comes to crafting catchy hooks. 
Layered piano strokes dodge sampled 
references to the Sugarhill Gang's classic 
"Rappers Delight" and Labelle's "Open 
Your Heart." Don't overlook the bonus cut, 
"Playa Down." It's all good. 

GOLDY Nuthin' But A Tramp (4:17) 
PRODUCER: Ant Banks 
WRITERS: M. Miller, T. Crum, R. Aikens, K. Harrison, 
R. Neal, R. Parker, C. Satchel) 
PUBLISHERS: ZombaiWamer Chappell, ASCAP 
Jive 42271 (Go BMG) (12 -inch single) 

Radio may have a bard time airing this one. 
Even with the liberal edit, listeners may 
have a hard time digesting the lyrics, which 
likely will offend women. Produced by 
gangster rapper Ant Banks, the funk - 
flavored groove contains a sample of Faze - 
0's "Riding High." Little new musical 
territory is explored here, but seekers of 
gritty retro rap will appreciate the familiar 
flavor. 

PICKS (p.) : New releases with the 
developing acts worthy of attention 
copies to Larry Flick, Billboard, 151 

greatest chart potential. CRITIC'S CHOICE ( *) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 

. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 

5 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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Retail 

THE ESSENCE OF THE INDEPENDENTS 

A BILLBOARD SPOTLIGHT 
Indie Labels and distributors continue to have a huge impact on the music industry, 

as new and established artists cling to the values of the small, independent labels. 
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GAMING GETS SERIOUS 
(Continued front page 77) 

tions. Nintendo announced "Virtual 
Boy" in the fall -a 32 -bit "virtual real- 
ity" table -top game system due in Ja- 
pan and the U.S. next April. Sega's 32- 
bit "Saturn" just launched in Japan 
(where sales were expected to hit 
200,000 by Christmas) and is due state- 
side by year's end. Also expected by 
year's end is Nintendo's cartridge - 
based Ultra 64. The wild card is Sony, 
which enters the video game hardware 
market with the 32 -bit PlayStation. 

On the retail side, the '94 game market 
was a mixed bag. Sega CDs and Nin- 
tendo cartridges? Love 'em, said home 
video retailers at the Video Software 
Dealers Assn. convention, where discus- 
sion centered not on whether, but on how 
best to conduct video -game rental, and 
how to recover the sales dollars being 
lost to deep -discounting mass merchants. 

The whether shifted to CD -ROM PC 
product, which found retailers eager 
but wary. Blockbuster's test of CD- 
ROM rental, which found a large num- 
ber of returns, suggested caution might 
be the best route for the time being. 
Uniform packaging was keyed in on as 
an issue in need of resolution. 

Two issues that were resolved were 
ratings (a self -regulated system is in 
place) and Nintendo rental (now com- 
pany sanctioned). And, finally, CES 
dropped its plans for its debut "CES In- 
teractive" show, which had been set for 
May '95. The rival Electronic Enter- 
tainment Expo emerged the victor. 

MARILYN A. GILLEN 

DYLAN 3D DISC 
((;oHtiiHurd from page 77) 

arci audio CD aisles to alert consumers 
to look for the newest Dylan disc in the 
interactive section. 

Graphix Zone will undertake its own 
distribution into computer software 
stores, something that was handled by 
software specialist Compton's New Me- 
dia on Graphix Zone's debut music CD- 
ROM, "[Prince] Interactive." 

"[ Prince] Interactive, "which launched 
last June, had sold in excess of 60,000 co- 
pies by early December, with "strong" 
numbers reported in music stores such 
as Virgin Megastore and Tower Rec- 
ords, according to the company. 

The switch to self -distribution for 
software channels is "just part of a 
larger plan we had for the company 
from the beginning," Cortright says. 

There are other changes between the 
first and second CD -ROMs that go be- 
yond the obvious content differences. 
Chief among then is the interface, which 
has been made more user -friendly. 

"With `Prince Interactive,' the only 
way to navigate through it was to start 
at the beginning and work your way 
through it in an interactive fashion," 
Cortright says of the highly "experien- 
tial" title that gave few, if any, direc- 
tions or guidance. "But we found out 
that there are people who want to jump 
right into parts of the title -they don't 
want to have to `earn' their way back 
into the recording studio, for instance, 
by solving a puzzle." 

Graphix Zone hasn't scrapped that 
"experiential" approach to navigating, 
he says, but has supplemented it on 
"Highway 61 Interactive" with other, 
more direct navigational systems 
including a timeline, a photo collage, 
and a collection of album covers. 

MARILYN A. GILLEN 
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CES Provides Music 
To Ears Of Audio Industry 
The Show Is Home To A Range Of Cutting -Edge 
Formats, Multi- Channel Speakers And High -End 
Home Theater 

BY STEVE TRAIMAN 

"Music is the whole purpose of this 
audio industry, and all of us are strictly at the service of 

that commodity. We're slaves to the creators, and our task 
is to bring that experience into the home, recreating that 
live experience." So says Thiel Audio Products' part -owner 
and president, Kathy Gornick, who is a member of the 
board of directors of the Electronics Industry 
Assn. /Consumer Electronics Group and chair of the 
Specialty Audio Subdivision. The loudspeaker 
manufacturer's message will come across loud and clear 
at the upcoming Winter Consumer Electronics Show, 
Jan. 6 -9 in Las Vegas. 

mong highlights of interest to 
among attendees are at 
least eight confirmed demonstrations 
of Dolby's multi -channel Surround 
(Sound) AC -3 circuitry; third- genera- 
tion portable, car and hi-fi MiniDisc 
(MD) players and player /recorders 
from Sony and others; and new 18 -bit 
personal stereo and hi -fi Digital 
Compact Cassette (DCC) models 
from Philips Consumer Electronics. 

"We have broadened our line -as 
have many other hi -fi companies -to 
accommodate a growing market for 
multi -channel audio," Gornik ob- 
serves. "As more new music is released 
in multi -channel formats, the market 
as a whole is forecasting double -digit 
growth for speakers and any compo- 
nents related to home theater. 

"The outlook for high -performance 
products is extremely positive once 
we -and the consumer -get past 
[thinking of] music as only a 'two- 
channel' experience. Home theater is 

a great opportunity for bringing the 
message of high -performance audio 
and video to a greater audience." 

HIGH -END HOME- THEATER 
Both the Mirage and Sahara hotels 

are centers for high -end audio and 
home -theater exhibits, with a growing 
number of new multi -channel record- 
ings expected to be heard throughout 
the halls. Several high -end audio work- 
shops are expected to draw retailer 
interest, including "Home Theater 
Leader Or-Audio Skid Mark ?" moder- 
ated by Corey Greenberg of Home 
Theater Technology magazine and 
"Selling The High -End Home Theater 
Experience," moderated by Andy 
Regan of Transparent Audio. Also 
scheduled are "Editorial Roundtable: 
What's Hot For '95," chaired by 
Michael Fremer of Absolute Sound, 
and` `What Dealers Want From 
Manufacturers," moderated by Steve 

Saunder of High Performance Review. 
Larry Poor, Dolby Labs' director of 

technology marketing, reports eight 
confirmed Dolby Surround AC -3 
demos at CES, from Pioneer, Denon, 
Yamaha, Kenwood, Enlightened 
Audio Designs (EAD), JBL /Runco, 
Perreaux and Audio Design Associates 
(ADA). He expects a "semi- produc- 
tion" model from EAD and laserdisc 
players from Pioneer and others in the 
first quarter. Stand -alone and compo- 
nent AC -3 decoders and demodulators 
are expected in the second half of the 
year. 

"With the new AC -3 circuitry, six 
channels of information [left, center, 
right, left surround, right surround 
and bass effect] can be folded into 
one," Poor explains. "When the 
laserdisc standards changed several 
years ago, freeing up one analog audio 
channel, Pioneer took its track for 
Dolby AC -3." 

According to Mike Fidler, Pioneer 
senior VP of new technology, the new 
players will be backward compatible to 
play all existing laserdiscs and the first 
AC -3 encoded titles, due in the first 
quarter. 

Says Poor, "It's important to note 
that this is evolutionary, not revolu- 
tionary, and an obvious improvement 
over what we've already had with 
Dolby Pro Logic. We're very pleased 
with all this industry interest, particu- 
larly from artists and recording stu- 
dios, as well as from a growing number 
of hardware manufacturers." 

MD AND DCC UPDATE 
For MiniDisc, "there's good news 

and bad news related to titles," notes 
Bob Sherwood, VP of sound technology 
marketing for Sony Software Corp. 
"Sales are up two, six, eight times over 
a year ago, but the numbers are still 
very small. With a new recordable for- 
mat, we're asking consumers to buy 

both record and playback software 
that carries a high price in a difficult 
time for the consumer electronics 
market." 

Sherwood is very enthusiastic about 
results of a recent Rolling Stone promo- 
tion that polybagged an MD on the 
cover with 1.15 million copies earlier 
this year. "It produced more than 
40,000 calls the first month and 
100,000 total," he recalls. "Most 
importantly, the Rolling Stone `MD Of 
The Month' feature is kicking off in 
this month's issue and will run for a 
year. Pink Floyd is the featured artist, 
and for the first time we've got a 
group's entire catalog on MD -down 
to the original LP artwork; they should 
become collectibles. 

"Our `Mini Money' promotion earli- 
er this year also was successful, show- 
ing how affordably the product can be 

priced [ 11 to 13 MDs were offered with 
various hardware purchases], and we 
hope to do something like that with 
our third -generation hardware around 
mid -year," Sherwood continues. "We 
now have nearly 500 MD titles, mostly 
Columbia and Epic with some Capitol, 
EMI and Warner, and we're constantly 
working to get other label commit- 
ments. We candidly expect to lose 
some of our record -only accounts that 
have been with us from the start, but 
we'll support the 1,300 -plus that 
remain with something fresh on the 
counter every month." 

On the MD hardware side, Rick 
Clancy, Sony Electronics VP of corpo- 
rate communications, reports that 
Sony had sold more than 700,000 units 
worldwide as of September. In the 
U.S., there are two portables, three car 
models, two hi -fi decks and a table -top 
unit with clock radio, as well as 60- and 
74- minute recordable blank MDs. In 
the computer area, at the November 
Comdex show in Las Vegas, Sony had a 
new portable external MD -Data unit, 
and an internal drive integrated into 
an IBM Thinkpad. 

"At CES, the focus will be on Sony's 
leadership in a variety of digital prod- 
ucts and technologies, with MD a key 
element in the mix," says Clancy. "We 
expect samples and /or prototypes of 
several third -generation consumer 
products for introduction later in '95, 
including new hi -fi, car and portable 
products. Ford is the first U.S. manu- 
facturer to offer an MD option for 
some of its models, and we expect 
other commitments this year. We're 
into the second generation of profes- 
sional units for radio stations, where 
we see a growing interest in MD as an 

Kathy Gornick of 
Products 

Thiel Audio 

overdue replacement for the NAB car- 
tridge system. And for retailers, we've 
got a second version of our in -store MD 
kiosk display available now, featuring 
portable units for consumer playback." 

The picture isn't as bright for 
Philips' Digital Compact Cassette 

(DCC), but Sheryl Foyer, executive 
director of the DCC Group of 
America, emphasizes, "It was always 
meant to be a long -term commitment, 
and we knew there would be a lot of 
ups and downs." While there are more 
than 500 titles available in the U.S. 
and more than 1,000 worldwide, she 
confirms that there have been only 
scattered releases the past 10 months 
"due to the vast catalog we've already 
got out there." 

David Blaine, senior VP of business 
development and new technology for 
PolyGram Group Distribution, was 
more candid. "The PolyGram labels 
haven't released very much key prod- 
uct because the retail climate was just 
not supportive," he says. "Our retailer 
support has been very good, and we 
continue to work with them to main- 
tain a DCC presence with key 
accounts. We're now in a holding pat- 
tern until we see how things go in 
Europe, where Philips is assessing the 
climate for new hardware at lower 
price points. If they believe they can 
jump -start DCC in Europe, we will do 
the same here through Philips 
Consumer Electronics." 

The hardware company will intro- 
duce two new DCC models at CES, 
notes Andy Mintz, director of market- 
ing, and Rocky Caldwell, director of 
product planning. Both will be avail- 
able in the first quarter. The DCC -170 
personal portable stereo is very com- 
pact, with 18-bit resolution for superi- 
or recording and playback, at $399 sug- 
gested list. The DCC -951 component 
hi -fi home unit, at $499 list, also offers 
18 -bit resolution, vs. 16 -bit for earlier 
models, and a faster -tracking turbo 
drive. Philips expects an upturn in 
interest for the recording features and 
blank tape sales for both 60- and 90- 
minute lengths. 

Foyer notes that a new DCC Music 
Source software -fulfillment program is 
in place by which hardware purchasers 
use an 800 number for convenient title 
ordering. She also anticipates more 
joint hardware /software promotions 
like the successful August event with 
Panasonic at Los Angeles' Universal 
Studios Amphitheater during the 
"Tommy" engagement. 

"We think [CES] will be a block- 
buster for the audio industry," con- 
cludes Thiel's Gornick. "All our key 
dealers and distributors from around 
the world are coming -from about 23 
countries -and we hear the same from 
many other hi -fi and consumer elec- 
tronics firms. We expect to see even 
more record /tape retailers than last 
year, and we promise them a real 'ear- 
ful' to remember." IN 

nal 

DCC And MD Don't Help Japan's 
Ailing Electronic Recession, 
But Video Games, Video CDs And 
Laserdiscs Could Provide A Cure 

BY STEVE MCCLURE 

TOKYO-Despite new products such as video CD and CD -R and signs of an economic upturn, the Japanese consumer - 
electronics market remains in the doldrums. 

DCC and MD have proven to be less than resounding successes in the Japanese market, although Sony's aggressive 
marketing of MD appears to have helped that format establish at least something of a niche here. DCC co- developer 
Matsushita, in contrast, hasn't exercised that kind of effort in pushing that format, which appears doomed in Japan. 

"I don't think MD or DCC will take off here -the average consumer needs a new format like they need a hole in the 
head," says one Tokyo -based audio dealer. "The market is pretty dead; there's no `boom' product like CD was 10 years 

ago." 
In the long term, CD -R will likely become the recordable digital medium of choice, according to Barry Dargan, elec- 

tronics industry analyst for S.G. Warburg Securities (Japan). CD -R will -presumably -be compatible with existing CD 

decks, unlike DCC and MD, which can only be played using dedicated hardware. 
Continued on page 90 
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JAPAN 
Continued from page 89 

But CD -R prices will have to come 
down just a bit before the format 
catches on. Marantz Japan, for exam- 
ple, recently displayed its CD -R 
610MKII unit, priced at 690,000 yen 
($6,900). 

Attendance figures for the last few 
Japan Audio Fairs support claims that 
the industry has seen better days. In 
1992, official attendance at the five - 
day event was 240,000. In 1993, it was 
199,000, and this year it fell to 
133,000. 

Besides the lack of the kind of prod- 
ucts that could fire the public's imagi- 
nation, the recession -the worst in 
Japan since the end of World War II- 
has seriously dampened consumer 
demand. 

There are signs, however, that the 
recession is ending and that demand 
for consumer electronics will pick up. 
One market segment for which the 
industry has high hopes is video 
games, now that the 32 -bit era has 
begun. 

PLAYING THROUGH HARD TIMES 
Dargan says he expects to see stiff 

competition among makers of 32 -bit 
game machines in the months ahead. 
Companies throwing their hat into 
the 32 -bit ring include Matsushita, 
Sony, Sega, Pioneer,JVC and Fujitsu. 
They believe such machines will serve 
as the basis for eventual home multi- 
media terminals. 

"It's a very crowded field," says 
Dargan, pointing out that these and 
other companies' next -generation 
game machines are mutually incom- 
patible. 

Dargan sees video CD as a winning 
format. "The VCR has had its day," he 
claims. "People are used to random 
access." 

Video CD also represents a threat 
to the laserdisc format, which will be 
of great concern to Pioneer, the LD 
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format's main backer. But reports of 
LD's demise are premature, since 
development work is still continuing 
on the anticipated next generation of 
video CD, which likely will be based 
on the MPEG -2 standard. Says one 
industry insider, "The White Book 
stuff [MPEG -2] is still some time 
away." 

A Pioneer spokesman says the com- 
pany thinks video CD will continue to 
be used mainly for karaoke, while 
movie fans will still opt for LD. The 
consensus here, however, is that ongo- 
ing moves toward higher -quality video 
CD have got Pioneer worried. 

Meanwhile, Sanyo recently an- 
nounced its development of quadru- 
ple- density CD -ROM technology, 
which will allow playback of 135 min- 
utes of digital motion pictures based 
on the MPEG -2 standard. Sanyo says 
the first consumer -use models will be 
available in 1996. 

As a reminder that Pioneer isn't the 
only company backing LD, Sony 
recently announced plans to introduce 
a new High- Vision laserdisc deck, the 
HIL -C2EX, which at 298,000 yen 
($2,980) will likely appeal only to the 
upper end of the market. 

Sony also has announced the tech- 
nical specifications- including image 
size, resolution and compression 
method -for Picture MD, which is 
based on the MD Data format 
announced in July 1993. Sony says 
Picture MD will allow storage of color 
still images on 64mm MiniDisc soft- 
ware using the JPEG still -picture 
compression method. An individual 
disc will be able to store 365 images in 
a 4x3 format with 480 lines of picture 
resolution, along with 45 minutes of 
audio. 

A Sony spokesman says the first 
consumer -use Picture MD hardware 
could be available in Japan as soon as 
the latter half of 1995. 

The Industry Releases A Flashy 
Flood Of Home -Entertainment 
Hardware, But What Do Consumers 
Really Want? 

BY MARILYN A. GILLEN 

Compaq's all -in -one Presario computer includes a CD player, video game 
player, speaker phone, answering machine and fax. 

It's all out there, at last. If 1994 was 
top -heavy with posturing and posi- 

tioning by hardware manufacturers 
with big ideas about the future of 
home entertainment and their place 
in it, this is the year to see what sticks. 
This is the year the marketplace talks 
back. 

Newer, faster, flashier -and, hap- 
pily, sometimes cheaper -game sys- 
tems are being added to the hardware 
lineup from an expanding number of 
consumer -electronics players, includ- 
ing Sony, Sega and Nintendo, each 
with an eye on consumers' wallets. 
Where those dollars go will speak vol- 
umes about what people really want - 
and are really willing to pay for. Fact, 
not theory. 

At the same time, newer, faster, 
flashier -and seriously cheaper - 
multimedia PC systems will be 

whirring to life in millions more 
homes than had them last year. San 
Jose, Calif. -based market researcher 
Dataquest predicted sales of I 7.5 mil- 
lion CD -ROM 
drives in 1994, as compared with the 
6.7 million units that were shipped in 
1993. (In another study, however, 
Dataquest found 40% of the people 
surveyed said they never use their 
CD -ROM drives.) 

The MPC growth, nonetheless, is 
coming at a spiraling, not steady, rate. 
Estimates range as high as 20 million 
or more MPCs installed by the close of 
1 997. 

And these clearly aren't just 
machines for home offices, anymore. 
Compaq's Presario line is billed as a 
CD player, video game machine, 
answering machine, speaker phone, 
fax -and, oh yeah, computer -all in 

one box. All for under $1,900. 
Hewlett- Packard is touting a similar 
"entertainment system in a box" 
approach at a similar price point. 

Dell Computer alone expected to 
sell more than 500,000 multimedia 
PCs in 1994. 

Video CD capabilities, being ported 
over to computers through add -on 
boards from Sigma Designs, Philips 
(for its CD -i titles), Creative Labs (for 
the 3D0 system) and other manufac- 
turers, promise to spark this market 
segment even further with the offer of 
disc -based movie playback with VCR 
quality on computers. 

If, as expected, record labels 
embrace an enhanced -CD scenario 
this year -releasing top- drawer 
albums with bonus multimedia 
tracks -a new, younger demographic 
can be expected to migrate into the 
MPC hardware camp. 

The computer accessories market, 
too, is expected to remain hot this 
year, as those who own PCs without 
multimedia capabilities upgrade 
them with CD -ROM drives, sound 
boards and speakers. Few new PCs 
now ship without such capabilities. 

The newest add -on expected to bow 
this year is for CD -R: external CD -R 
decks designed for multimedia PCs 
that offer the opportunity to record 
music and data onto CDs. Creative 
Technology, a leading provider of CD- 
ROM multimedia upgrade kits such 
as Soundblaster, says it will roll out its 
"Digital Edge" CD -R nationwide 
beginning this month at "under 
$2,000." 

Though the price is steep, Creative 
Technologies' director of product 
marketing for video and CD -ROM, 
Richard Buchanan, says it is expected 
to come down fairly swiftly toward 
"mainstream" targets. 

The price "could be $1,000 in a 
Continued on page 92 

Software Developers Supply 
A Plethora Of Titles To Meet The 
Multimedia Demand 

While multi- 
m e d i a 

retailers and soft- 
ware developers 
recover from the 
highly competi- 
tive Christmas 
season, the next 
wave of hot multi- 
media titles is 
already heading 
to shelves for 
early 1995. 

Expect several 
high -profile, big - 
budget game 
titles to grab 
attention at CES, 
including the long- awaited sequel to 
the best -selling "The 7th Guest," titled 
"The 11th Hour" (Virgin Interactive, 
PC/Mac CD -ROM, 3D0); the interac- 
tive version of the TV series "Star Trek: 
The Next Generation -A Final Unity" 
(Spectrum Holobyte, PC CD -ROM and 
3D0); the five -disc horror epic 
"Phantasmagoria" (Sierra, PC CD- 
ROM); the bone- chilling mystery 
adventure "Ecstatica" (Psygnosis, PC 

BY BRETT ATWOOD 

"Astronomica" 

CD -ROM); and a star -studded, modern 
version of the decade -old classic com- 
puter text adventure "Planetfall" 
(Activision, PC CD -ROM). 

Adventure seekers have plenty of 
clues to unravel in 1995, as a new crop 
of mystery games is on the way, includ- 
ing the time -travel saga "Buried In 
Time" (Sanctuary Woods, PC/Mac- 
CD); the dinosaur epic "Lost Eden" 
(Virgin Interactive, PC CD -ROM); the 

Pigface- scored "MTV's Club Dead" 
(Viacom New Media, PC CD -ROM); 
the outdoor adventure game "Legacy," 
co- produced by Robert Redford 
(Illumina Productions, LaserActive); 
the eccentric "The Riddle Of Master 
Lu" (Sanctuary Woods, PC/Mac CD- 
ROM); and the multi -disc animated 
"King's Quest VII" (Sierra, PC CD- 
ROM). 

Arcade action -game fans can look 
forward to the humor -filled "Gex" 
(Crystal Dynamics, 3D0); "Dr. Mario 
And Tetris" (Nintendo, Super NES); 
"Star Blade" (Panasonic, 3DO); 
"Loadstar" (Rocket Science, PC CD- 
ROM and Sega CD); the Don 
Bluth animated coin -op classic "Space 
Ace" (Readysoft, Sega CD, 3DO, 
PC /Mac CD -ROM); and the space 
adventure "Creature Shock" (Virgin 
Interactive, PC CD -ROM, 3DO and 
CD -I), as well as the network- compati- 
ble "Magic Carpet" (Bullfrog/Elec- 
tronic Arts, PC CD -ROM). 

Activision plans to reissue several 
classic Atari 2600 cartridge games on a 
series of PC CD -ROMs, titled "Atari 
Action Packs." Fifteen 2600 games will 
appear on each disc. In addition, 
Activision has updated the classic 
"Pitfall" Atari 2600 game with the 
sequel "Pitfall: The Mayan Adventure" 
(PC/Mac CD -ROM, Sega CD and Sony 
PSX). 

In the tradition of last year's mega - 
violent "Doom," Id Software unveils its 
latest shareware shoot- 'em -up, titled 
"Heretic," on the Internet for PC. 

"Creature Shock" 

"Trivial Pursuit" 

Chapters two and three are available 
only by direct -mail from Id. In addition, 
the original Id game "Doom" hits 
Jaguar and Sega 32X platforms. 

Hand -to -hand combat games look- 
ing for knock -out sales include 
"Supreme Warrior (Ying Heung)" 
(Digital Pictures, 3DO, Sega CD, Sega 
32X and PC/Mac CD -ROM) and the 
robot battle games "Iron Assault" 
(Virgin Interactive, PC CD -ROM) and 
"Rise Of The Robots" (Mirage/Time 
Warner Interactive, PC CD -ROM and 
3DO). 

Strategy -game brainiacs will want to 

ponder the possibilities of "Conquerer" 
(Software Sorcery, PC CD -ROM); the 
mystery political simulation "Reelect 
JFK" (Quadra /Compton's, PC/Mac 
CD -ROM); a revised version of the 
classic "Lemmings" (Philips, CD -I); 
the war game "Panzer General" (SSI, 
PC CD -ROM); and interactive versions 
of the board games "Clue" and "Trivial 
Pursuit" (Virgin Interactive, PC/Mac 
CD -ROM and Sega CD). 

For simulation stimulation, hop 

Hand -to -hand combat 
games looking for 

knock -out sales include 
"Supreme Warrior," 

"Iron Assault" and "Rise 

Of The Robots." 

aboard "H.A.W.C." (Virgin Interactive, 
PC CD -ROM) and the flight -battle 
game "Flying Aces" (Rocket Science, 
Sega CD and PC CD -ROM). 

Science fiction themed games 
include "CyberClash" (Crystal 
Dynamics, 3D0); the campy "Space 
Pirates" (American Laser Games, PC 
CD -ROM, Sega CD and 3D0); "Star 
Fox II" (Nintendo, Super NES); the 
Japanimation sequel "Return To Cyber 

Continued on page 92 
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The packaging is uniquely 
space age. Maybe that 

explains its gravitational pull. 
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Fuji's redesigned line of audiocassettes and today's enthusiastic music lovers seem to have a strong attraction to each other. Maybe it's the 

realistic, crisp sound of Fuji's advanced Double Coating technology. Or the product configuration and price points that are right for every 

consumer -from our top -rated DR -I to the exceptional new Fuji Z. Or the value -added promo packs and eye- catching displays. What- 

ever the reason, wait until you see how many customers gravitate toward your registers. J FUJI. A new way of seeing things! 
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HARDWARE 
Continued from page 90 

year," he says. "And in two years or so, 
$500 is a reachable target." 

NAME OF THE GAMES 
On the video -game front, the new 

hardware entrants are a mix of the 
familiar and fantastical. 

Many of the new products are alter- 
nate versions of ones we've already 
seen -lower- priced CD -i models, for 
instance, or another manufacturer's 
take on the 3D0 system -while oth- 
ers are something else entirely. 

On the former front, Philips' CD -i 
platform, which sprang to new life last 
year with a shot of adrenaline from 
some well- received software titles and 
the introduction of a much- lower- 
priced model (the sleek $299 
Magnavox unit), now has a host of 
players at a variety of price points to 
choose from. Philips is expected to 
extend CD -i's reach further into 
homes this year, with the introduction 
of integrated units, such as an inte- 
grated TV /CD -i /digital video unit, 
and a CD -i stack system incorporating 
a CD -i player, tuner, amplifier and 
double cassette deck. Another CD -i 
"stack" reportedly will include a 
seven -disc CD -i changer. 

Another veteran set -top player - 
3DO -sees its manufacturer ranks 
expanded this year with the launch of 
the Goldstar 3DO, which shipped in 
time for the 1994 holiday season. 
Goldstar's multiplayer carries a sug- 
gested retail of $399 and offers a dou- 
ble -speed CD -ROM drive, FMV capa- 
bility (with an added cartridge) and 
CD- quality sound. It joins Panasonic's 
REAL 3D0 player (also selling for 
$359 to $399) in the set -top game sys- 
tem market. 

The MPEG full- motion -video adap- 
tor, long touted as "coming soon" by 
Panasonic, is still in the plans, accord- 
ing to a company executive. 

On the something -else -entirely 

W8MELME3 CES 
front, there is Nintendo's hardware 
surprise: the spiffy little Virtual Boy, 
due stateside next spring. The 32 -bit 
"virtual reality" tabletop game system 
is due out in Japan and the U.S. next 
April; U.S. pricing had not been set by 
press time but can be expected to be 
accessible. (Nintendo is touting this 
new system as "VR for the masses. ") 

To play games on the system, users 
look directly into two small displays to 
view stereoscopic images created by 
red light -emitting diodes (LEDs). 
Players reportedly will see high -reso- 
lution 3 -D images against a black 
background. 

The immersive effect will be 
enhanced by stereophonic sound and 
a new, double -grip controller, accord- 
ing to Nintendo. 

Nintendo of Japan predicts Virtual 
Boy sales there of 3 million hardware 
units and 14 million software units by 
March 1996. 

The machine will require dedicated 
software -as do many of the this 
year's new entrants. Three software 
titles will launch with the Virtual Boy 
system, according to Nintendo, to be 
followed by two or three new titles per 
month. 

Other "new" hardware products 
out this year are walking a middle 
ground, one a few steps -and plenty 
of bits- higher than that trod by kin- 
dred units but not entirely unfamiliar. 
Think Sega 32X, maybe -a $149 
upgrade whose impressive late -winter 
sales bore out Sega president Tom 
Kalinske's view that a viable, and 
apparently voracious, "interim" 32 -bit 
market exists. 

Kalinske says "only 600,000 units" 
were ready to ship in time for the hol- 
iday season, and as of late November 
predicted a complete sellout. 

Beyond that interim, things 
promise to get even more interesting. 
Perhaps the most closely watched new 

entrant as the year kicks off is Sony. 
which is making its first foray into the 
video game hardware marketplace 
with its PlayStation home video -game 
system. The 32 -bit unit, which 
debuted in Japan in December and 
will be launched in the U.S. this fall, 
promises to deliver VHS -quality 
video, superior 3 -D imaging, CD -qual- 
ity audio and movie -like special 
effects. More than 160 software pub- 
lishers already have expressed sup- 
port for the system, which is being 
marketed by new corporate unit Sony 
Computer Entertainment Of 
America. 

In other big -bow news, Sega and 
Nintendo will finally take the wraps 
off their long -discussed "next- genera- 
tion" machines later this year. If 
Sega's 32X is a "step -up," the Saturn 
is a whole new level of game play. 
according to Sega's Kalinske. The 
CD -ROM- based, 32 -bit machine went 
on sale in November in Japan. It's due 
stateside this fall, and U.S. pricing 
had not yet been determined at press 
tine. 

Also up from Sega is the code - 
named "Neptune," a stand -alone 32X 
unit that will precede Saturn in the 
market. The price is pegged b) 
Kalinske at under $200. 

Nintendo's new unit, the 64 -bit 
Ultra 64, is a cartridge -based game sy- 
tcm using advanced processing chips 
that promise to deliver a gameplay 
speed not possible with slower- access- 
ing CD- ROM -based systems. It, too, 
will be out in the U.S. by fall, according 
to the company. And it's got plenty of 
software support behind it already. 

With those final fall launches -and 
barring the never -unlikely "sur- 
prise" -the major multimedia pieces 
will be firmly in place by the end of 
1995. And the marketplace -the ulti- 
mate 600 -pound gorilla -will weigh in 
with its opinion. 

SOFTWARE 
Continued from page 90 

( :ity" (Philips, CD -I); the multi -vehicle 
art ion shooter "Saturncide" (Morpheus 
Interactive, 3D0); and the triple -disc 
sequel to the best -selling disc "The 
lawnmower Man," titled "Cyberwar" 
(SCI, PC/Mac CD -ROM and Sega CD). 

Between zapping aliens and shooting 
tanks, those who seek a bit of educa- 
tional enlightenment can investigate 
the docu -disc "Vietnam" (Medio, PC 
CD -ROM); the astronomy reference 
game "Astronomica" (Hyper -Quest, 
PC /Mac CD -ROM); the historical 
"American Journey: 1896- 1945" 

toon -themed "Kid Vid Grid" (Jasmine, 
PC CD -ROM). 

Sports games to catch in 1995 
include "75 Seasons: The History Of 
The NFL" (Turner, PC CD- ROM); 
"World Cup Golf Hyatt Dorado Beach" 
(U.S. Gold, PC CD -ROM, Sega CD and 
3DO); "Virtual Racing Deluxe" (Sega, 
Sega 32X); "NFL Instant Replay" 
(Philips, PC CD -ROM); "Mountain 
Biking" (Media Mosaic, PC CD -ROM); 
"Front Page Sports: Baseball '95" 
(Sierra, PC CD -ROM); and an updated 
version of the top -selling golf program 
"Links 386 -CD" (Access, PC CD- 
ROM). 

Music -themed multimedia includes 
"On The Charts: IRS Records 
1979- 1994" (Troon, PC CD- 
ROM); "Rock 'N Roll Your 
Own" (Medior /Compton's, 
PC/Mac CD -ROM); "Haight 
Ashbury In The Sixties" 
(Rnekument /Compton's, 
PC /Mac CD -ROM); 
"William Orbit's Strange 
Cargo III" (Troon, PC CD- 
ROM); and the jazz and reg- 
gae editions of the audio - 
enhanced "MusicROM" 
series (SelectWare, PC CD- 
ROM). 

Interactive movies coming 
soon to a retailer near you 
include the zombie shooter 
"Corpse Killer" (Digital 
Pictures, Sega CD, Sega 32X, 
3DO and PC /Mac CD- 
ROM); the "Quantum Gate" 
sci -fi sequel "The Vortex" 
(Hyperbole, PC CD -ROM); 
the animated horror film 
"Braindead 13" (Readysoft, 

Sega CD, 3DO, PC /Mac -CD and 
Jaguar -CD); an interactive version of 
the syndicated television show 
"Thunder In Paradise" (Philips, CD -I); 
"The Daedelus Encounter," starring 
Tia Carrere (Mechadaeus, PC CD- 
ROM); and the controversial `Night 
Trap," which comes to Mac CD -ROM 
and Sega 32X amidst debate about its 
violent content. 
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(Ibis / Compton's, PC CD -ROM); and 
the interactive version of the PBS tele- 
vision mini -series "Wild West" 
(Jasmine, PC CD -ROM). 

For kids, there is the animated 
"Once Upon A Forest" (Sanctuary 
Woods, PC /Mac -CD); "The Crayon 
Factory" (Philips, CD -I); "What's My 
Story?" (Digital Pictures, PC/Mac CD- 
ROM); and the Hanna Barbera car- 

The Hard And Soft Sell Technique 
While Multimedia Sales Are Going 
Swimmingly At Computer Stores, Music 
And Video Retailers Are Still Testing 
The Interactive Waters 

BY EILEEN FITZPATRICK 
For the past two years, the publicity 
machines at various computer 

software companies have done an 
excellent job perpetuating the tale 
that disc -based entertainment is the 
wave of the future.; Everyone has been 

- talking about CAROM, 3DO, CD -I- 
but to buy this entertainment product, 
one must visit a computer store. Few 
music and video retailers have yet to 
go beyond the test -marketing phase in 
their commitment to building the cat- 
egory. 

Though softwat a . ornpanies provid- 
ed a flood of more than 1,200 disc - 
based products for computers or one 
of half a dozen other formats this past 
fourth quarter, industry observers 
predict that maybe one -third of the 
new products saw any shelf space. 

"This past fourth quarter, there 
was a chaotic buzz but not much 
expansion," says IVI Publishing direc- 
tor of new business John W. P. Holt. 

"We were knocking on the door of the 
Towers out there, but it's tough to get 
them to move whole -heartedly." 

Even retail's most celebrated test at 
57 Blockbuster Video stores in the San 
Francisco Bay area has been "consoli- 
dated" to 15 stores since it began 
more than a year ago. Despite the fact 
that the test was scaled back, Mike 
van der Kieft, director of business 
development at Blockbuster En- 
tertainment, considers it a success. 
"The test was successful in certain 
stores, and now that we have a busi- 
ness, we're ready to roll it out to the 
rest of the country," he says. 

Blockbuster pulled the product 
from five Blockbuster Music locations 
after it determined music consumers 
weren't interested in renting games. 
Game rentals accounted for 77% of 
the business in the other test loca- 
tions. With the number of music - 
based titles on the release schedule, 

Van der Kieft says that course could 
change, and the chain will be actively 
looking at music products at this 
week's Consumer Electronics Show. 

HIGH PROFILES 
Based on the results of the San 

Francisco test, Van der Kieft says 
Blockbuster has selected 2,500 of its 
4,000 music and video stores as "pro- 
file" multimedia locations. Profile 
stores are those locations with enough 
traffic flow and correct demographics 
to support CD -ROM and other multi- 
media products. Not all of the 2,500 
profile stores will begin stocking mul- 
timedia products, and Blockbuster is 
in the process of choosing the loca- 
tions. Van der Kieft was not specific 
on when Blockbuster would finish the 
list. 

Other retailers continue to dabble 
in multimedia products. Minneapolis - 
based Musicland basically has con- 
fined CD -ROM to its Media Play 
megastores; Tower Records and 
Tower Video have been testing the 
CD -ROM products in a few of its 109 
stores, and The Wherehouse has set- 
tled on Sega -CD as its format of 
choice. 

"We're watching CD -ROM very 
closely, and we're impressed with the 
growth," says Wherehouse VP of 
rental and sell- through products 
George Rogers. "What we're con- 
cerned with is the technical expertise 
needed to work the products. It's not a 
plug- and -play product." 

Borders Books & Music, the Ann 
Arbor, Mich. -based division of Kmart, 
recently has expanded its CD -ROM 
titles to seven of its 81 stores. "CD- 
ROM has finally reached a point 
where it has a breadth of title 
choices," says Borders merchandise 
manager Kurt Wringquist. "But we 
don't want to throw it into all 81 
stores, because we still have to iron 
out any bugs and train our store staff." 

Wringquist notes that the chain 
used the same roll -out strategy when 
it added music and video to its stores. 

One reason video and music retail- 
ers are skittish about committing to 
multimedia may be the tremendous 
amount of competition they face sell- 
ing their core products, especially in 
major markets. 

"It's surprising, but multimedia is 
not taking off in the major metropoli- 
tan areas," says Ingram Enter- 
tainment's manager of multimedia, 
David Balfour. "It's the smaller rural 
areas that are having the most suc- 
cess." 

Outside of computer software 
stores, Balfour estimates that about 
500 music or video stores now carry 
multimedia products, compared to 50 
as of March 1994. 

Although it's a rough estimate, oth- 
ers say approximately 80% of the busi- 
ness is with 10 to 15 computer -soft- 
ware chains and about 4% of video and 
music stores carry the product, 
according to David Goodman, presi- 
dent of U.S. Laser Video Distributors. 

"Despite the hoopla, not a lot of 
retailers are going gung ho with mul- 
timedia," says Albert Price, president 
and CEO of New Market Sales Inc., a 
Wilmington, N.C. special- interest 
video distributor now branching out 
into multimedia products. 

GETTING THE 411 
In addition to scouting out the new 

products at CES, retailers will also be 
looking for accurate fourth- quarter 
sales figures for CD -ROM computers. 
According to Inteco Corp, the Nor- 
walk, Conn. -based computer- software 
research firm, the installed base of 
CD -ROM drives will more than 
triple -from 3.6 million in 1993 to 
11.4 million -once holiday sales are 
tabulated. 

"One of the most important barom- 
eters for growth is Christmas sales," 
says Blockbuster's Van der Kieft. 
"CES is the place to find out what 
sold, how successful Philips CD -I and 
3DO were, and what are the real num- 
bers on PC and CD -ROM penetra- 
tion." 

Although most dealers and distrib- 
utors sat out the past fourth quarter, 
they're optimistic that holiday sales 
will give the medium the boost it 
needs. 

Other problems -such as too many 
competing formats, product incom- 
patibility, lack of marketing, high 
price points and too few really good 
titles -will have to be worked on 
throughout 1995. 
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C A T E G O R Y M A N A G E M E N T 

ANNOUNCING A 
MERCHANDISING 

STRATEGY 
SO COMPLETE, 

EVEN OUR 
COMPETITION 

WILL BE MOVED. 

W1IAT COULD WE BE THINKING? 

Actually it's what we know: Your goal is 

maximum category performance. And 
we have the system in place to achieve it. 

TDK Expert Category Management 
develops the merchandising strategy for 
your entire blank media category -all 

.' ..Y:T... .:,. brands, all SKUs. 

We analyze your changing market 
and current programs, formulate your 
product mix, planogram and promotions 
strategy, and provide you with a 

results -based plan. 

The process is simple: We do the work, 
you sell more product. Including our 
competition's. 

All of which is a first for the blank media 
category. And everything you should 
expect from a category expert. 

EXPERT 
Category Management. 

Just ask your TDK representative, 
or call 1-800-TDK-TAPE. 
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Introducing 

Protective 
CD liners 

Take a Closer look. 
All CD wallets and organizers are not alike. In fact, many can cause 
ink transfer from the CD graphics onto the vinyl sleeves. Not so with 
Case Logic. Our organizers feature ProSleeve ' technology, with a 

special polymer material that eliminates ink transfer and is safe for CDs. 

They have separate pockets for discs and liner notes, a thumb -cut for easy 
access, and a soft inner lining that protects the delicate optical surface 
of CDs. And like all Case Logic products, they come with a lifetime warranty. 
But then that's just what you'd expect from the quality leader. 

CASE LOGIC. 
Case Logic offers CD organizers with ProSleeve'M Everywhere there's music. 

COprotective CD liners that hold 12, 24, 36, 48, 72 and 100 CDs. Case Logic, Inc. 6303 Dry Creek Parkway, Longmont, Colorado 80503 p They're perfect for all CD formats, including CD -ROM. Telephone 303-530-3800 / Toll Free 800 -447 -4848 
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Update 
LIFELINES 

BIRTHS 
Girl, Keitan Mariah, to Kevin and 
Leanne Cloud, Oct. 31 in Burbank, 
Calif. He is a drummer and pro- 
ducer, formerly with Rhythm Syndi- 
cate and the Byron Allen television 
show. He is also co- founder of the 
Cloud `N' Skies production company. 
She is an employee at Stephen J. 
Cannell Co. 

Boy, Daniel Edward, to Dexter and 
Jan Beane, Nov. 10 in Baltimore. He 
is a buyer for J.E.K. Enterprises. 

Boy, Jay Edward, to Jeffrey and 
Lisa Stothers, Nov. 21 in London. 
He is albums buyer for HMV U.K. 
Ltd. 

Twin boy, Eddie, and girl, Nicole, to 
Lou and Mary Robinson, Nov. 22 in 
New York. He is national director of 
video promotion for RCA Records. 

Girl, Casey Erin, to Carl and Marcia 
Caprioglio, Nov. 26 in Redondo 
Beach, Calif. He is president of Oglio 
Records. 

Boy, Jordan Hunter, to Gary and 
Robin Kulla, Nov. 27 in Miami. He 
is owner of Target Music Distribu- 
tors. 

Boy, Mickey Lee, to Trevor and De- 
borah Lennon, Nov. 29 in Roches- 
ter, N.Y. He is a DJ at WMAX. 

Boy, Noah Scott, to Brian and Jen- 
nifer Rawlings, Dec. 5 in Los 
Angeles. He is creative director at 
Disney Music Publishing. She is a co- 
median and producer of Igby Cor- 

i 

edy Cabaret's weekly showcase. 

MARRIAGES 
Pat Thrall to Zoe Yanakis, Nov. 23 
in Newburgh, N.Y. He is lead guitar- 
ist for Meat Loaf. She is VP of studio 
operations for Power Station Stu- 
dios. 

David Nives to Miriam Silberman, 
Dec. 11 in New York. He is a sales- 
man for REP Sales in New York. 

Terry Power to Gigi Pacquing, 
Dec. 27 in Los Angeles. He is execu- 
tive producer of Power Films. 

DEATHS 
Ernest Calabria, 66, of a heart at- 
tack, Nov. 11 in New York. Calabria 
was a guitarist who began his career 
as a teenager with a jazz trio. He 
then studied classical guitar and per- 
formed with the Metropolitan Opera 
Orchestra. He recorded a classical 
album of Paganini's sonatas for violin 
and guitar on Boston Records. He 
also worked extensively as a studio 
musician. He was Harry Belafonte's 
accompanist for nine years and ap- 
pears on 14 Belafonte albums. Over 
the course of his career, he accompa- 
nied Nana Mouskouri, Miriam 
Makeba, Steve Allen, Burt Bacha- 
rach, Dinah Shore, Tony Bennett, 
Josephine Baker, Marlene Dietrich, 
Diahann Carroll, Melba Moore, and 
Eartha Kitt. He collaborated with 
Barbara Massey on the album "Bar- 
bara And Ernie -Prelude To," for 
which the duo co -wrote the songs. He 
is survived by his brother, Frank, 
and several nieces and nephews. 

GOOD WORKS 

FROM B'WAY WITH LOVE: "The 
Best Of Broadway," a March 28 
Rhino Records release of a 20 -track 
CD compilation (11 on cassette), will 
benefit the Neil Bogart Memorial 
Fund, the West Coast division of the 
T.J. Martell Foundation, which funds 
clinical research for the treatment 

CLASSICAL MUSIC 
I('ant in /led 7ronr, page 80) 

Month was a "phenomenal success." 
He adds, "We heightened the profile 
of classical music in the stores and 
ran a two -week event sale. We also 
used the Classical Music Month logo 
in stores and used it in all of the ad- 
vertising we did." 

Trans World also educated its 
field sales staff about the campaign 
and the classical genre in general. 
He says the chain wanted its sales 
staff, who had not been too focused 
on the genre, to understand how im- 
portant classical music is. 

And the good news continues for 
retailers. Both Jenkins and 
Weatherall say classical music sales 
have remained high throughout the 
fall. "We intended [CMM] to be a 
jump- start," Jenkins says, "and that 
certainly has proved to be the case." 

and cure of pediatric cancer, leuke- 
mia, and AIDS. Bogart, a leading rec- 
ord executive, died of lymphoma in 
1983 at the age of 39. 

The CD and cassette, listing at 
$16.98 and $11.98, respectively, will 
be available at retail and through mail 
order at 1- 800 -432 -0020. For more 
info, contact Liz Morentin at Rhino, 
310- 474 -4778. 

THE BLUES AND THEN Some: 
Isaac Tigret, founder and CEO of 
House Of Blues Entertainment Inc., 
has established the International 
House Of Blues Foundation, whose 
goal is to promote racial harmony by 
supporting educational and commu- 
nity -based programs that will increase 
multicultural awareness through a fo- 
cus on the history of blues and related 
issues, including folk art and race rela- 
tions. The programs, developed in 
Massachusetts, will serve as a model 
for New Orleans, Los Angeles, and 
New York locations. Programs include 
educational tours, Blues Ambassador 
Scholarships, a resident artist pro- 
gram, and a resource center. 

Since the tours were started in April 
1993, more than 5,000 students within 
many school districts have been 
reached. For more info, call 213 -650- 
2514 or fax 213 -650 -2551. 

Harry Tobias, 99, in St. Louis Dec. 
15. Tobias was the lyricist of such 
standards as "Sweet And Lovely," in 
collaboration with Gus Arnheim and 
Charles Daniels; "It's A Lonesome 
Old Town," with music by Charles 
Kisco; "Miss You," in collaboration 
with his brothers Charles and 
Henry; and "Sail Along Silv'ry 
Moon," with music by Percy Wenrib. 
Because his brothers Charles and 
Henry were also songwriters, the 
family was dubbed the Royal Family 
of Tin Pan Alley. Harry Tobias was 
born in New York City on Sept. 11, 

1895, and continued to write songs, it 
is said, each day since his first pub- 
lished song, at age 16. The first one 
was called "National Sport," a trib- 
ute to baseball great Ty Cobb. He is 
survived by his daughter, his broth- 
ers Milton and Henry, and grand- 
children and great grandchildren. 
Funeral services were held Dec. 20 
at Mt. Sinai Memorial Park in 
Hollywood, Calif. 

Paul Medina, 37, of a stroke, Dec. 17 

in Dallas. Medina was director of on- 
air promotions for ABC Radio Net- 
works /Satellite Music Network. An 
18 -year veteran of radio broadcast- 
ing, he worked at KLRX -FM Dallas, 
KLUV Dallas, and KKTX -FM Dal- 
las before joining Satellite Music 
Network in 1990. In addition to han- 
dling promotions for the ABC /SMN 
24 -hour formats, he also worked on- 
air as a DJ on ABC /SMN's "Pure 
Gold" format. He is survived by his 
wife Kim, his son Chris, and his 
daughter Ashley. 

Noel Pointer, 39, of a stroke, Dec. 19 
in Brooklyn, N.Y. Pointer was a jazz 
violinist, pianist, singer, and com- 
poser. He made his solo debut at age 
13 as a classical violinist with the 
world- renowned Symphony Of The 
New World Orchestra, and soon ap- 
peared with the Chicago Chamber 
Orchestra and the Detroit Sym- 
phony Orchestra. While still in his 
teens, he performed with the Apollo 
Theatre Orchestra, the Westbury 
Music Fair Orchestra, Radio City 
Music Hall, Love Unlimited, and the 
Dance Theatre of Harlem, and per- 
formed in the orchestras of several 
Broadway musicals, including 
"Dreamgirls" and "Guys & Dolls." 
He began his jazz recording career 
in 1977 with the platinum -selling 
"Phantazia," and went on to record 
six more solo albums. Two of those 
albums, "All My Reasons" and "Di- 
rect Hit," were nominated for 
Grammy Awards. His most recent 
album was "Never Lose Your Heart" 
on the Shanachie /Cachet imprint. 
Pointer served as a musical adviser 
to the National Endowment for the 
Arts and the U.S. Information 
Agency. He is survived by his wife, 
Chinita; his daughters, Danai and 
Danielle; his son, Noel Jr.; his par- 
ents, William and Louvinia Pointer; 
his brother, the Rev. William Pointer 
Jr.; and his sister, Olive Harney. 

Send information to Lifelines, el() 

Billboard, 1515 Broadway, 14th 
Floor, New York, N.Y. 10036 within 
six weeks of the event. 

Secada Session. EMI singer /songwriter Jon Secada discusses music with New 
York City schoolchildren at the Hard Rock Cafe as part of the Grammy Education 
Outreach Program. 

CALENDAR 
JANUARY 

Jan. 5 -7, Fourth Annual Showbiz Expo East, 

New York Hilton & Towers, New York. 714- 513 -8400. 

Jan. 6 -9, Consumer Electronics Show, Las Ve- 

gas Convention Center, Las Vegas. 202 -457 -8700. 

Jan. 10 -11, NARM Technical Conference, Ft. 

Lauderdale Marina Marriott, Ft. Lauderdale, Fla. 609- 

596 -2221. 

Jan. 12 -15, Performance Magazine's 15th An- 

nual Summit Conference, Doral Resort and Country 

Club, Miami, Fla. Shelly Watkins, 817- 338 -9444. 

Jan. 13 -16, MILIA Convention, Palais des Festi- 

vals, Cannes, France. 212 -689 -4220. 

Jan. 18 -20, Billboard Dance Music Summit, 

ANA Hotel, San Francisco, Calif. Melissa Subatch, 

212 -536 -5018. 

Jan. 21 -23, National Assn. Of Music Merchants 

Convention, Anaheim Convention Center, Anaheim, 

Calf. 619 -438 -8001. 

Jan. 24, New York NARAS A&R/Producers 

Luncheon, honoring Mike Bemiker, Dave Grusin, 

Larry Rosen, Richard Mohr, and Bruce Lundvall, 

the Supper Club, New York. Jon Marcus, 212 -245- 

5440. 

Jan. 24 -27, ITA Information Superhighway Con- 

ference, Santa Clara Convention Center, Santa 

Clara, Calif. 212 -643 -0620. 

Jan. 30, American Music Awards, Shrine Audito- 

rium, Los Angeles. 818 -841 -3003. 

Jan. 30 -Feb. 3, MIDEM Convention, Palais des 

Festivals, Cannes, France. 212 -689 -4220. 

FEBRUARY 

Feb. 11 -14, 52nd National Religious Broad- 

casters Convention, Opryland Hotel, Nashville. 703- 

330 -7000. 

Feb. 15 -18, Gavin Seminar, Hyatt Regency, New 

Orleans. 415 -495 -1990. 

FOR THE RECORD 
The Eternal hit "Oh Baby I ..." 

was written and produced by 
Tommy Farargher and Lotti 
Golden. Their names were omitted 
from a story on the act in the Dec. 
3 issue. 

In the Dec. 24 issue, the obitu- 
ary of reggae singer Garnett Silk 
was written by Elena Oumano. 
Her name was spelled incorrectly 
in the original byline. 

Feb. 15 -19, Urban Network Power -Jam, Riviera 

Resort and Racquet Club, Palm Springs, Calif. 818- 

843 -5800. 

Feb. 22 -25, 31th Annual NARM Convention, San 

Diego Marriott and Convention Center, San Diego. 

609- 596 -2221. 

Feb. 27. NARAS MusiCares "Person Of The 

Year" Dinner Honoring Tony Bennett, Universal 

Hilton, Los Angeles. 310 -392 -3777. 

CD PLUS TITLES 
(( u , aed from page 10) 

format matures. 
Initially, Sony's CD Plus titles will 

be PC- based, according to Ehrlich. 
However, the company is in the midst 
of developing hybrid discs that will be 
compatible with Macintosh. 

'When all's said and done, we don't 
want to have a Mac version, a PC ver- 
sion, and the audio, says Ehrlich. "In 
the short term, we want the hybrid disc 
and the audio. Long-term, we can envi- 
sion one SKU." 

At first, Sony will supplement its CD 
Plus titles with "driver" software nec- 
essary to operate the discs. Although 
the company has not yet decided how 
it is going to accomplish this feat, sce- 
narios include packaging the driver 
with the CD Plus or downloading it by 
modem onto the user's PC. 

CD Phis is a joint project by Sony 
and Philips that employs Microsoft 
Corp.'s Windows operating system. 
Announcement of the *finical stand- 
ard upon which the format will be 
based was expected by the first week 
of the year, just prior to the Winter 
Consumer Electronics Show, sched- 
uled for Jan. 6 -9 in Las Vegas. 

As the industry awaits word on the 
CD Plus standard, the new technology 
committee formed last summer by the 
Recording industry Assn. of America 
is preparing.to hire a PR firm to pro- 
mote the new format, according to 
RIAA president/C00 Hilary Rosen 
(Billboard, Oct. 29). She says `virtually 
every record company wants to be in 

the enhanced -CD business." 
Sony Music will demonstrate its CD 

Plus software at CES as part of Sony 
Electronics' CD -ROM product presen- 
tation, according to a Sony spokesman. 
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Pro Audio 
A &M Fosters Hearing Safety 
Cal -OSHA Audit Targets Risks In Studios 

BY PAUL VERNA 

A surprise visit last fall to A &M 
Recording Studios by representatives 
of the California Occupational Safety 
and Health Administration has in- 
creased awareness of the occupa- 
tional hazards of the pro audio indus- 
try, especially the hearing loss 
resulting from exposure to loud mu- 
sic. 

In response to the Cal -OSHA audit 
of the Los Angeles studio complex, 
A &M executives have taken such 
safety measures as administering 
baseline hearing tests to all employ- 
ees who work in a studio; following up 
with annual monitoring; and provid- 
ing high -quality, custom ear plugs to 
employees who are exposed to dan- 
gerous levels of sound, says Steve 
Lawson, president of the Society of 
Professional Audio Recording Serv- 
ices. 

SPARS itself has put the issue on 
its agenda, going as far as inviting 
Cal -OSHA representatives to its 
meetings. Says Lawson, "I think we 
will probably discuss [the Cal -OSHA 
situation] at our February board 
meeting and figure out what to do. 
My guess is we would send out some 
sort of guideline of suggested prac- 
tices, like we have in the past. There's 
certainly never a SPARS mandate, 
but I'm sure we'll have standards that 
we'll recommend to our members." 

Lawson adds that SPARS may in- 
corporate the topic of compliance into 
its annual workstation conference, to 

be held in Minneapolis this May. He 
expects representatives from A &M to 
deliver a presentation to SPARS at 
that time. (A &M Recording Studios 
VP and chief engineer Shelley Yakus 
was unavailable to comment at press 

Representatives from SPARS, A &M 
Recording Studios, and Cal -OSHA met 
recently to discuss occupational safety 
in the pro audio industry. Shown, from 
left, are SPARS president and Bad 
Animals principal Steve Lawson; 
industrial hygienist Cora Gherga; Cal - 
OSHA district manager Ginger Henry; 
A &M Studios VP and chief engineer 
Shelly Yakus; and SPARS chairman 
Howard Schwartz of Howard Schwartz 
Recording. 

time.) 
Ginger Henry, Los Angeles district 

manager for Cal -OSHA, says she is 
impressed with the response by A &M 
and SPARS. "When we go into a facil- 
ity, we take an employer by surprise 
because we don't announce our visit, 
and I think A &M has taken the ball 
and really run with it. I don't think we 
can speak highly enough of A &M," 

AUDIO TRACK 

NEW YORK 

RAKE'S PROGRESS has been at 
the Magic Shop working on its up- 
coming debut for Herb Alpert and 
Jerry Moss' new Almo label. Nick 
Sansano produced the sessions ... 
Island Records group the Beggars 
has been working on its debut re- 
lease at Room With A View. Ses- 
sions are being produced by Mi- 
chael Brauer and engineered by 
Michael Been, who is working be- 
hind the SSL 4064G console. Assist- 
ing on the sessions are Bruck 
Dawit and Alvaro Alencar ... Pro- 
file recording artist Tucka Da 
Huntainan was at Homeboy Re- 
cording Studio cutting an upcoming 
single, "Da Hunt Is On." Tony 
State produced the sessions, and 
P. Dennis Mitchellengineered .. . 

At Baby Monster Studios, engineer 
$rvice Gbggin completed final se- 
Ott-tieing and pre-masterin up- 
coming projects from GeSiLA Rec- 
ords act Poster Children and 
Restless Records group Bend Of 
Susans. 

LOS ANGELES 

PRIORITY RECORDS act the 
Pharcyde was at Skip Saylor Re- 
cording mixing a self -produced sin- 

gle, "Pandemonium." Rick Clifford 
engineered the sessions, with as- 
sistance from Eric Flickinger ... 
Producer Howie Epstein (also 
Tom Petty's bassist) was at Image 
Recording producing Oh Boy re- 
cording artist John Prine's latest 
album. Tom Lord -Alge mixed the 
sessions on the-SSL 4056E with G 
Computer. Assisting was Steve 
Gallagher ... React group Da 
Nayborhoodz mixed its debut al- 
bum at Echo Sound with engineer 
Bob Morse. 

NASHVILLE 

WORD recording act Point Of 
Grace was at Woodland Digital 
working on an upcoming project 
with producer Scott Williams. Bill 
Deaton engineered the sessions ... 
RCA recording artist Jon Randall 
was at the Sound Emporium work- 
ing on his upcoming sophomore al- 
bum for the label. Producing the 
sessions wet-6' Garth Fundis and 
Sam Bush. Dave Sinko engi- 
neered. 

OTHER LOCATIONS 

RAVE ON act the Reducers com- 
pleted its "Shinola" album at Trod 

(Continued on page 98) 

she says. 
The day Cal -OSHA showed up at 

the A &M lot, Yakus initially tried to 
postpone the meeting, according to 
Henry, "because there was a lot going 
on at the workplace. But when we es- 
tablished that we could not postpone 
things, that we had to work with 
them, they really worked with us," 
she says. 

Rick Rice, public information offi- 
cer for the California Department Of 
Industrial Relations, adds, "As a re- 
sult of the A &M citation, it's almost 
as though the industry has taken 
note. A &M has been extremely coop- 
erative. We wish we had employers 

(Continued on page 98) 

Alabama In Tennessee. RCA recording act Alabama has begun work on its 
upcoming album at Emerald Studios in Nashville. Shown at the sessions, 
standing from left, are Emerald GM Milan Bogdan, Emerald VP Andrew Kautz, 
and producer Emory Gordy Jr. Seated, from left, are engineer Alan Schulman and 
Alabama members Teddy Gentry and Randy Owen. 

Steve Albini's Credo: `Do No Harm' 
To A Rock Band's Natural Sound 

BY BRADLEY BAMBARGER 

An acknowledged indie rock avatar, 
Steve Albini is known not only for his 
aesthetic convictions and technical 
know -how but for his suffer -no -fools 
attitude and unstinting protectiveness 
of bands' artistic and financial wel- 
fare. Not content to simply counsel 
against extra- musical influence and 
corporate bias, he walks his talk by 

declining to take a 
percentage of an 
act's album sales and 
even disdaining the 
title of "producer," 
preferring a "re- 
corded by" credit in- 
stead. 

Albini "recorded" 
two of the most pow- 
erful albums of 1993: 
Nirvana's "In Utero" 
and P.J. Harvey's 
"Rid Of Me," helping 

raise the emotional ante of each by 
emphasizing stark settings and in- 
tense dynamics. Leading up to those 
latter -day song cycles were such 
formative records in the alternative 
revolution as the Pixies' "Surfer 
Rosa" and the Breeders' "Pod," both 
of which benefited from his hand. 

Albini's most productive alliance 
has been his longtime association with 
Chicago's Touch And Go Records. He 
has been behind the board for nearly 
the entire oeuvre of the Jesus Liz- 
ard- including the band's master- 
work, "Liar " -as well as three albums 
for the band Mule, all via Touch And 
Go. Also a performer, Albini's past 
projects for the label have included 
the band Big Black, a key influence on 
today's "industrial" sound. His cur- 
rent band, Shellac, just issued a Touch 
And Go album titled "At Action Park." 

From budgetary concerns to the ac- 
tual processing of sounds, the Hippo- 
cratic motto of "do no harm" is 
Albini's overriding credo when mak- 
ing records. "I have a lot of respect for 
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rock bands as institutions. If a band is 
allowed to operate naturally, it will 
make as good a record as it's capable 
of," he says. 

"Facilitating [a recording] can be 
something really simple, like making 
sure band members are comfortable 
physically, or not yelling at the band," 
he adds. "Or, some people can only 
play like themselves on certain equip- 
ment or with certain idiosyncrasies. 
You have to respect the fact that the 
band does what it does for a reason, 
and those reasons can be intensely 
personal." 

Record makers who don't have en- 
gineering backgrounds "are part of 
the problem," says Albini, who 
stresses that the role of a "producer" 
is one of ensuring technical solutions. 
"A lot of people making records don't 
have a grasp of the process. They do 
it thinking that it's some abstract art 
form that doesn't need to be compre- 
hended on a technical or procedural 
level. [In those cases] you'll end up 
with a record that isn't formally com- 
pleted, but that's finished when the 
bell rings." 

When selecting studios, Albini 
strives to find the "best value for a 
band's money." Lately, he has worked 
at the Black Box studio near Angers, 
France, where he recorded a Matador 
album for the German band 18th Dye, 
as well as part of Shellac's album. And 
along with an appreciation for the 
cost -benefit ratio of recording facili- 
ties comes a high regard for restraint 
in using their tools. Albini says the 
sound of his records has improved 
dramatically as he has grown to resist 
the "fiddling impulse." 

"In quest of a distinctive sound, 
people endlessly process things," he 
says. "But because so many people 
use that method, those sounds have 
become quite commonplace. In the 
last few years, I've learned to leave 
things alone. Now when I set up a mi- 
crophone and like the way it sounds, 
I consider the job done." 

A self -described "microphone 
junkie," Albini is especially addicted 
to mies made in Eastern Europe. He 
points out that because vacuum -tube 
electronics was the standard in East- 
ern Europe long after the West grad- 
uated to solid -state technology, the 
Eastern bloc audio community had 
the chance to perfect vintage mie 
styles. In particular, he favors Neu- 
mann Gefell microphones for their 
headroom and frequency response. 

"Modern equipment has far more 
flexibility, but the attention to sound 
quality isn't necessarily there," Albini 
says. "With vintage stuff, you usually 
get a stunning sound, though with 
much more limited applications. It 
just depends on what you're after." 

Eschewing automation, Albini pre- 
fers consoles with a simple, "well - 
thought -out audio path," including 
Neve and Neotek boards, as well as 
vintage Flickingers with all- discrete 
electronics. And though he once disa- 
vowed equalizers, Albini has grown 
fond of the EQ` by Night Technologies 
for its "startling lack" of dreaded 
phase shift. 

The biggest artistic influence on 
Albini is "going to see live music," he 
says. "You're always trying to capture 
that, to make a record that's like the 
first time you go see a band, and its 
personality just leaps off the stage 
and grabs you. When you do that, it's 
a really satisfying feeling." 

The intensity of the early Jesus Liz- 
ard albums was captured live in the 
studio, says Albini, "pretty much the 
way records were made in the begin- 
ning of recorded music -the whole 
band standing in front of microphones 
playing its songs ... Those albums I'm 
proud of having worked on. I think 
they're important records for our gen- 
eration." 

Albini begins work on a new Palace 
Brothers album for the Drag City la- 
bel soon. Future plans include record- 
ing a new Silkworm album, as well as 
possible tour dates with Shellac. 
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Very Necessary 
Engineers 

Al Machera 
Andre Debourg 

Producers 
Herby Azor 

Tommy Shannon 
Steve Azor 

Dee Dee Roper 
Cheryl Salt James 
Sandi Pepa Denton 

Mark Sparks 
Dave Winn 

Artist 
Salt 'n Pepa 

Studio 
Bayside Sound 

Recording Studios 

Come On Feel 
Engineers 

The Robb Brothers 
Producers 

The Robb Brothers 
Artist 

The Lemonheads 
Studio 

Cherokee Recording Studios 

August and 
Everything After 

Engineers 
Pat McCarthy 

Scott Litt 
Producer 

T Bone Burnett 
Artist 

Counting Crows 
Studios 

Ocean Way Recording Studios 
Conway Recording Studios 

The Village Recorder 
Sunset Sound 

Talking Timbuktu 
Engineers 
Mark Ettel 

Larry Hirsh 
Producer 
Ry Cooder 

Artists 
Ali Farka Toure 

Ry Cooder 
Studio 

Ocean Way Recording Studios 

The Colour 
of My Love 

Engineers 
Guy Roche 

Humberto Gatica 
Felipe Elgueta 

Frank Wolf 
Dana Jon Chappelle 

Producers 
David Foster 
Guy Roche 

Walter Afanasieff 
Artist 

Celine Dion 
Studios 

Record Plant 
Conway Recording Studios 
The Plant Recording Studio 

All -4 -One 
Engineers 

Dave Reitzas 
Felipe Elgueta 

Mick Guzauski 
Steve McDonald 

Producer 
David Foster 

Artist 
A11 -4 -One 

Studios 
Chartmaler Studio 

Record Plant Recording 
Studios 

Cornerstone Recorders 

Dookie 
Engineer 
Neil King 
Producer 

F.c +b Cavallo 
Artist 

Green Day 
Studio 

Devonshire Studios 

Notorious 
Engineer 

Pete Greene 
Producer 

Barry Beckett 
Artist 

Confederate Railroad 
Studio 

OmniSound 

God Shuffled His Feet 
Engineers 

Tom Lord -Alge 
Dan Harjung 

David Vartanian 
Producer 

Jerry Harrison 
Artist 

Crash Test Dummies 
Studios 

Music head Recording 
DV Productions 

New Miserable 
Experience 

Eng; veer 
Andy Barrett 

Producer 
John Hampton 

Artist 
Gin Blossoms 

Studio 
A B Recorders 

Passion and Patience Rewarded. 

c!3M Y 

Artists create music. But it takes the extraordi- 
nary talents ofengineers, producers and studios 
to capture that artistry, and propel it to the top 
of the Billboard' charts. And when it happens 

on 3W Audio Mastering 'Tape, we're pro 
present 3M Visionary Awards to the collaborators 
on both sides of the board. For information call 
1 -80 752 -0732. We won't be satisfied until you are. 

3M Reliability 
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Pro Audio 
Billboard 

S UD O AC ON 
PRODUCTION CREDITS FOR BILLBOARD'S NO. i SINGLES (WEEK ENDING DECEMBER 17, 1994) 

CATEGORY HOT 100 R &B COUNTRY DANCE -SINGLES ALBUM ROCK 

TITLE 
Artist' 
Producer 
(Label) 

HERE COMES 
THE HOTSTEPPER 
Ini Kamoze/ 
S. Remi 
(Columbia) 

CREEP 
TLC/ 
D. Austin 
(Laface /Arista) 

PICKUP MAN 
Joe Diffie/ 
J. Slate 
J. Diffie 
(Epic) 

EXCITED 
M People/ 
M People 
(Epic) 

INTERSTATE LOVE 
SONG 

Stone Temple Pilots/ 
B. O'Brien 
(Atlantic) 

RECORDING 
STUDIO(S) 
Engineer(s) 

PALM TREES /THE 
CRIB 
(New York) 
Salaam Remi 

D.A.R.P. 
(Atlanta, GA) 

Alvin Speights 
Leslie Brathwaite 

SOUNDSHOP 
(Nashville) 
Mike Bradley 
John Dickson 

STRONG ROOM 
(London, ENGLAND) 
James Reynolds 

SOUTHERN TRACKS 
(Atlanta, GA) 
Nick DiDia 

RECORDING 
CONSOLE(S) 

Trident Series 65B SSL 6056E/G Sonyy 3348 Neve V3 with 
Flying Faders 

SSL 4064G 
with Ultimation 

MULTITRACK/ 
2 -TRACK 
RECORDER(S) 
(Noise reduction) 

Tascam ATR -80 Otani MTR -100 Studer A827 Otani MTR -90 Studer A800 
Studer A827 

STUDIO 
MONITOR(S) 

Westlake BBS -M10 
Yamaha NS1OM 

Custom TAD Westlake BRSM 15 
Yamaha NS10 

Neil Grant Boxer 
5 System 

Yamaha NS10 

MASTER TAPE Ampex 456 3M 996 Ampex 467 3M 996 Ampex 499 

MIX DOWN 
STUDIO(S) 
Engineers(s) 

SOUNDWORKS 
(New York) 
Gary "Mon" Noble 

D.A.R.P. 
(Atlanta, GA) 
Alvin Speights 

SOUNDSHOP 
(Nashville) 
Mike Bradley 
Jihn Dickson 

UNIQUE 
(New York) 
Marc "MK" 
Kinschen 

SOUTHERN TRACKS 
(Atlanta, GA) 

Nick DiDia 

CONSOLE(S) SSL 4000E G Comp. SSL 4056G Trident Vector 432 SSL 4000 SSL 4040G 

MULTITRACK/ 
2- TRACK- 
RECORDER(S) 
(Noise reduction) 

Otani MTR -90 Studer A827 Studer A820 Studer A800 MKIII Studer A827 

STUDIO 
MONITOR(S) 

Yamaha NS1OM 
UREI 813 

Custom TAD Westlake BBSM 15 
Yamaha NS10 

Genelec 
Yamaha NS10 

Yamaha NS10 
Augsperger 

MASTER TAPE Ampex 456 3M 996 Ampex 499 Ampex 456 Ampex 456 

MASTERING 
(ALBUM) 
Engineer 

HIT FACTORY 
MASTERING 
Carlton Batts 

HIT FACTORY 
MASTERING 
Herb Powers 

GEORGETOWN 
MASTERS 
Denny Purcell 

SONY MASTERING 
Vlado Meller 

GATEWAY 
Bob Ludwig 

PRIMARY CD 

REPLICATOR 
(ALBUM) 

Sony 
Manufacturing 

DADC Sony 
Manufacturing 

Sony 
Manufacturing 

WEA 
Manufacturing 

PRIMARY TAPE 
DUPLICATOR 
(ALBUM) 

Sony 
Manufacturing 

Sonopress Sony 
Manufacturing 

Sony 
Manufacturing 

WEA 
Manufacturing 

© 1995, Billboard /BPI Communications, Hot 100, R &B & Country appea in this feature each time; Album Rock, Modern Rock, Rap, Adult 
Contemporary & Dance appear in rotation. 

ÖREALBUMS 
-_- GO GOLD ON AMPEX 

THAN ON ALL OTHER TAPES 
PUT TOGETHER 

AMPEX 
A MASTER OF ENGINEERING 

Antpe.i Recording Media Corluration 401 Broadíten, M.S. 22-02 Bl Redax od City, California 94063 (415) 367-3809 

A &M FOSTERS HEARING SAFETY IN STUDIOS 
(Cont, /led front preceding page) 

who were this cooperative in other 
industries, but we don't. It's almost as 
though hearing loss is considered to 
go with the territory in this industry, 
but it can be avoided." 

Lamenting his own hearing loss 
from exposure to loud concerts, Law- 
son, who is 40, says, "Those of us who 
grew up in the late -'60s and early -'70s 
are probably the first generation that 
got our ears blasted. And they're us- 
ing new recording techniques now 
that are louder than anything we ever 
did. The level of bass -and kick 
drums now being fed through sub - 
woofers and then back into micro - 
phones-is making the listening lev- 
els in the studio louder than they've 
ever been." 

Lawson says he is committed to im- 
plementing safety measures at Bad 
Animals, the Seattle studio he co- 
owns with Ann and Nancy Wilson of 
Heart. But he frets about the cost 
associated with such a program. 

"The biggest issue for recording 
studios is that there's not a hell of a 
lot of money left over at the end of the 
year, and all these regulations hurt us 
financially because we live in such a 
stupid world of price competition," he 
says. "Our rates are what the market 
will bear. It's hard to keep adding this 
and adding that, but we have to. So 
it's just going to be one more cost of 

doing business that well add into the 
budget for '95." 

Bad Animals has 25 employees, of 
which about 12 work in the studio, ac- 
cording to Lawson. He estimates that 
the hearing test and ear plugs will 
cost the studio approximately $3,000- 
$3,500, and suggests that employees 
might be asked to share in the ex- 
pense. 

Lawson says he realizes that re- 
cording studios cannot force their em- 
ployees to abide by the Cal -OSHA 
guidelines ( "You can lead a horse to 
water, but you can't make it drink "). 
He adds that studio people have a 
tendency to "crank it up" and proba- 
bly will continue to do so despite the 
new awareness. 

"But I think we all have to be ex- 
tremely aware of the risks," he adds. 
"We have to give people in the studio 
the ability to not have to be subjected 
to [high] levels unless they want to 
be. It's gotta be a conscious decision 
on their part, 'cause if their client 
cranks it up, they need to be pro- 
tected." 

Another safety issue likely to be 
addressed by Cal -OSHA in a future 
meeting with SPARS is the use of sol- 
vents in the cleaning of recording 
equipment. Henry says the topic 
came up in the fall, "but wasn't fully 
addressed at the time." 

AUDIO TRACK 
(Cotr(ioued from preceding page) 

Nossel Studios in Wallingford, 
Conn. Richard Brukner produced 
the project ... PolyGram recording 
act Avatar was at Sound Tech- 
niques in Boston recording its up- 
coming project for the company. 
Chris Phoenix produced, while 
Dan Mackay engineered on the 
Neve console with the assistance of 
Ted Paduck ... GRP Records 
group Spyro Gyra was at Bear - 
tracks Recording Studios in Suf- 
fern, N.Y., working on an upcoming 
project. Group leader Jay Becken- 
stein produced the sessions, while 

Doug Oberkircher engineered. As- 
sisting was Robert Siciliano ... 
Kicking Mule recording act the Son 
Lewis Blues Band was at Boule- 
vard Studios in New Milford, N.J., 
completing its latest project. Bob 
Messinger produced the sessions, 
while Geno Porfido engineered be- 
hind the Soundtracs console. 

Please send material for Audio 
Truck to Peter Cronin, Billboard, 
49 Music Square W., Nashville, 
Tenn. 37203; fax: 615 -320 -0454. 

Fly Me To The Ball. Sony -owned Digital Audio Disc Corp. recently sponsored 
the first Diamond Ball to benefit the Indiana chapter of the Leukemia Society of 
America. Columbia star Tony Bennett, center, entertained guests at the 
Indianapolis event, which raised $128,000. Shown with Bennett, from left, are R. 
Scott Justvig, senior executive director of the Indiana chapter of the LSA; Frank 
T. Short, president of the board of trustees for the Indiana chapter of the LSA; 
James Frische, chairman /CEO of DADC, president of Sony Disc Manufacturing, 
and honorary chairman of the event; and Bradley Edwards, program coordinator 
for the Indiana chapter of the LSA. 
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Call Jeff Serrette NY State - 212- 536 -5174 
Billboard Classified 1515 Broadway 

New York, NY 10036 

FAX YOUR AD 
212 -536 -5055 

CALL TOLL FURppEE: 1- 800 -223 -7524 
Regular Classified: 

D$5. 0 
per 

r 
word, 

IRÉÓ 
um order: $105.00 

1" - 1 issue $146.00 PER 
1" - 3 issues 134.00 PER 
1" - 13 issues 127.00 PER 
1" - 26 issues 119.00 PER 
1" - 52 issues REVERSE ADVERTISEMENTS: $18.75 98.00 PER 

POSITION WANTED: $70.00 PER COLUMN INCH 
BOX NUMBER: $20.00/RADIO HELP WANTED: $85.00 PER INCH 

* *REAL ESTATE TO THE STARS ** 
1 

For Real Estate information call Laura Rivchun I 

In NY (212) 536-5173 

-I 

Real Estate To The Stars 
$70.00 per inch 

SERVICES 

Factory Direct.. 
Best Values! 

All 
Manufacturing 

In Our Plant! 

500 - Promo CD's - $995 
(1,000 CO's $1,550) 

Delivery in 15 Business Days! 
Promotional Package includes: CO-R Reference, One 

Color CO Label with Layout, Typesetting & Film 

(to 63 

SPECIALS - 
"With This Ad Only" 

500 - Cassettes - $715 
(1,000 Cassettes - $1,025) 

Retail- Ready: FULL COLOR J-Card, 

Test Cassette, Graphics Layout, Typesetting 

8 Film, Cassette Label, Norelco Box & Shrink - 

Wrap (to 50 Min.) 

500 - 12" Vinyl - $1,105 
(1,00012" Singles $1,510) 

Retatl-fteady 12" Single Package 

Direct Metal Mastering, 5 Test Pressings, Label Layout 

& Printing, Plastic Sleeve, Black or White Oie -Cut 

Jackets, WM Wrap IN 14 W. per win 

500 - Color CD'S - $1,995 
(1,000 CD's $2,265) 

Retail- Ready: FULL COLOR Front 

& Tray Card, CD -R Reference, 

2 -Color CO label, Graphics layout & 

Film, Jewel Case & Shrink -Wrap 

(to 63 Min.. 20 Index Points) 

Best Values In The Industry! 

Call For Our Complete Catalog 

EU 1WADISK,LTD. 
75 Varick Street, New York, NY 10013 
tT (212) 226 -4401 FAX (212) 966 -0456 

PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 

CUSTOM 
AUDIO CASSETTE BLANKS 

1 Min. -126 Min. 
Loaded Weh: 

BASF CHROMS PLUS, 
CHROMS SUPER a 

MAXULL XL H 
HIGH BIAS TAPE 

el BASF 

3M 
rmaxell SONY 

AMPEX 
gbTDK 

s miiiAtr a 
ON CASSETTE PRINTING - PRINTED LABELS & J -CARDS - SHRNK WRAPPNG 

CALL FOR M 764 51h Avenue, Brooklyn, New York 11232 

OUR FREE e In New York Telephone: (718) 369 -8273 
CATALOG f 24 Hott Fax: (718) 369 -8275 Notional Recording supplies Inc 

RS 
TOLL FREE 1 -800 -538 -2336 

YES! 

COMBINATION SPECIAL !! 

500 TAPES AND 500 CD'S 
(IcsmtTt REINE RE ADV PACKAGD 

Cit8kwll Spade} rice " "` $2.355 

COMPACT DISCS 
500 - $1099.00 

FROM YOUR CO -READY MASTER: 

Glassmaster 
Free Layout & Design 
2 Color Label Printing 
Protective Vinyl Sleeve 

Convertible to our 1 Color CD Package 
*anytime: (from your Camera -Ready Art): 

1 Color - 2 Page Booklet and Traycard, Jewelbox 
and Shrinkwrap 

(including Composite Negs) add 5399.00. 
1 Color Rear Cards including Typesetting 

add S100.00 

800-438-640 

CASSETTE SINGLE 

500 - $499.95 (Reorder - $349) 
1000 - $799.95 (Reorder - $659) 

Includes: 
RUNNING MASTER 

TEST CASSETTE 

APEX PRINTING ON SHELL 

1 COLOR WRAP-AROUND CARD 
COMPOSITE NEGS SHRINK WRAP 

ASK FOR OUR FREE hROCMa011l 

Rainbo Records and Cassettes 
1138 B erkeley Street, Santa Monica, CA 90404 (310) 829 -3416 Fax (310) 828 -8165 

BLANK TAPE & AC(ESSORIES 
Widest Selection Anywllprel 

Call For Fra Catalog 

(800) 355-4400 
(((, /-RO-f1,f'Tt14L 

20112113N 101D H015NI11 n 11044 

'1 
r' 

COMPACT DISC I VINYL I CASSETTE PRODUCTION 

DESIGN I SEPS I PRINT I PACKAGES I DROP'SHIP 

QLJ I_I-ry ! 
FREE CATALOGUE or SPECIAL QUOTE, CALL : 

ALIGNED AUDIO 1 -800 - 869 - 6561 

or 718. 788 - 6969 / FAX 718 .499. 0421 

SMALL AO- BIG VALUE! 

SERVICES 

LENGTH PRICE tat 

C-10 $0.30 

C-20 I S0.36 

C-30 $0.42 

C-40 $0.46 

C-45 $0.48 

C-50 $0.52 

C-60 $0.58 

C-70 $0.64 

C-80 $0.71 

C-90 $0.78 
123.00 ,n,nnnn. cave 

I 

TDK PRO SA BULK 
CUSTOM LOADED 

HIGH BIAS COBALT 
CASSETTES 

NOW! 
Recording Systems, Inc. 

TDK 

32 WEST 39th STREET 
NEW YORK, NEW YORK 10018 

TELEPHONE: 212- 768 -7800 800á593579 

CUSTOMER PICK -UP, MESSENGER OR MAIL ORDER 

WE CARRY ALL BRANDS OF RECORDING SUPPLIES AND ACCESSORIES 

COMPACT DISCS 95C EACH 
(Bulk from your C.D. ready master and label positives) minimum 1000 

Complete CD and Cassette Packages Available in quantities of 250 /500/1000 

1 -800- 874 -4174 
CALL FOR A QUOTE 

Digital Mastering Systems Digital Audio Duplication Computer Graphics 

NATIONAL TAP,IDISC 
1110 -48th Avenue North Nashville, T 37209 

COMPACT DISCS 
11000 for $19901 

PACKAGE INCLUDES GLASS MASTER, COS 
IN JEWEL BOXES, 4PAGE COLOR BOOK 
AND INLAY CARD, SHRINKWRAPPED. 
YOU SUPPLY DAT MASTER OR 1630, 

FINKHF 
LABEL PO 

GUARANTEED QUALITY 
DON'T SETTLE FOR LESS THAN THE BEST 

EaSHIR 
CUSTOM SERVICE 

lots Isabel Street, Burbank, CA 91510 
1-800/423-2936 TEL: 213/849-4671 FAX: 818/569-371E 

omen-icon pro digital Inc. 

CD & CASSETTE 
PRODUCTION 
P.O. 1300 550 

R005EVELTOWN, N.Y. 

13683-0550 

Tel : (315) 769 -0034 

Fm,: (315) 769 -0342 

1- 800 -APD -DISC 
(2 7 3 - 3 4 7 2) 

FOR COMPLETE COMPACT DISC, 

CASSETTE & RECORD MANUFACTURING 

oca (800) 859-8401 
OCA. INC. 2832 SPRING GROVE AVE. CINCINNATI. OH 45225 

/5131681.8400 FAX 1513/ 681 -3777 

EASTERN STANDARD 
PRODUCTIONS, INC. 

37JOHNGLENNDR. BUFFALO, NY 14223 

'76)691-7631. FAx (716) 691.7732 

NEW CASSETTE 
&CD COMBO 
PACKAGES! 

CALL TOLL -FREE 

1.800.5227.9225 1<"( 
FOR A FREE 
BROCHURE 

CUSTOM COMPACT DISCS 
Affordable single copy CDs starting at 

$35. Write, call or fax for information. 

46 PRODUCTIONS 
42W557 Hawk Circle, St Charles, IL 60175 

TEL (800) 850 5423 
FAX (800) 203 1725 

eta,11 Dits e 
Mari l'acturirag= 

CD, Cassette Video Duplication 
Full Graphics 

CALL FOR OUR BROCHURE 

1- 800 -737 -7624 

Your music on 

CD 
Small cluantItlee our Specialty 

Big Dreams Studio 708 -945 -6160 

SERVICES 

RECORD PROMOTION 
EXPERIENCE! EXCELLENCE! 

25 + YEARS! 
Working All Leading National Charts. 

"One Of The Foremost 
Names in Music Promotion" 

RCI Records Inc., 1- 800 -737 -9752 
4721 Trousdale Dr., Nashville, TN 37220 

615. 833.2052 FAX 615 -833 -2101 

FOR SALE 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD'S 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th ST., DEPT J 

MIAMI, FL 33166 

Phone: (305) 591 -2188 
Fax : (305) 591 -7210 

DEALERS 
ONLY 

14,01,.21I220 W1.1 Wank Jim etwa M 
Campus Records I 

Wholesale Dlvnbutor of . 

1 "Deletions/Overstocks" 'WM" o 

i 174 Maio Seile Rad 
. 

UWE. NY 12110 EXPORT 
15181783 -6698 

i (518) 783 -6753 FAO 5 

For a Unique Blend of Independent and - 

Major Label Closeouts and Overstocks 7 r ,.uu,yq M53 . .saes al...la.l -v.e 

OPERATING SUPPLIES 

Jewel Boxes CD Blisters 
Security Packaging 

Plastic & Paper Sleeves 
Price Guns Mailers Dividers 

WRAPPING & PACKAGING 
The Jewelmastee Packaging System 

Retail -level shrinkwrapping. Does CD's, Videos 
cassettes, LP's, posters & more...only $189.95! 

Low -cost shrinkwrapping solutions for 
retailers & distributors . L- sealers available! 

Mnnrc -hat varanar! 

MUSIC AND MORE... 
Indie Labels Budget & Cut -Out CD's. Tapes. LP's 
Nine It e. Comics/Rag, Acce%sorie, Blank Tape 

ERFORMANCE 
DISTRIBUTORS 

2 OAK ST. NEW BRUNSWICK NJ 08901 
Te1:9013. 545.3004 Fax:906.545.6054 

Buy direct and save! While other people are 
raising their prices, we are slashing ours. Major 

label CD's, cassettes and LP's as low as 50Q. 

Your choice from the most extensive listings 
available. For free catalog call (609) 890 -6000. 

FAX: (609) 890 -0247 or write 

SCORPIO MUSIC, INC. 
P.O. BOX A 

TRENTON. NJ 08691 -0020 

SAMPLING SELLS!! 
Largest U.S. mfr. of Listening Posh 
guarantees you will sell More Music 
with our systems. Call NOW about 

our FREE test program. 

telescan 
1-800-835-7072 

LOWEST PRICE! 
* CD's - LP's - Tapes 

* Cut -Outs - Over Stocks * 
* Budget - Midline * 

* Call For Your Ftee Catalog Today! 

MUSIC WORLD 
8555 Tonnelle Ave., N. Bergen, NJ 07047 

Tel: (201) 662 -7600 Fax: (201) 662 -8060 

(Continued an page 100) 
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FOR SALE 

JEWEL BOXES 
For Audio CD's & CD -Rom 

Highest Quality - Immediate Delivery! 
Call John B. Cullen 

Courtesy Corporation 
Phone: (708) 541 -7900 

Fax: (708) 541 -0018 

WANTED TO BUY 

WE PAY TOP 
CDrsCassettes 

Videos & 
Audio Books 

WE BUY IT ALL 

(516)4208300 
FAX(5161420.8455 CALL NOW! 

$ $ WANTED $ 
Gold, Platinum Record Awards, Grammy, 
MTV Awards, Artists Contracts. 

COLONY RECORDS, 
1619 Broadway, NY, NY 10019 

Phone (212) 265 -2050 Fax (212) 956 -6009 
CALL ALAN GRnSSBARDT 

CASH - CASH - CASH 
Top $ paid on CD's, Cassettes, 

LP's, Music Books, Rock 
T- shirts. No quantity too big or 
too small. Call 201 -662 -7600 or 

Fax: 201-662-8060 

ACCESSORIES 

PRO SING Karaoke 
FreeCatalog: World's largest r seleclion.AllBrandsofequipment. 

CD +G. LD's. Vocal Eliminators. !). layers. Speakers. Mics 
CSP, P.O. BOX 1106 

i¡^ Bridgeview. IL 60455 
' t: d. 1- 800 -800 -8466 

TALENT 

NEW RECORD LABEL 
Send demos to: Brooklyn Zone Records, 
P.O. Box 70,151 Ave. U., Brooklyn, N.Y. 11223 

Styles accepted: European, Latin, Italian, 
Dance, Rap, Techno, Freestyle, Ballet. 
Club, Trance, House, Country. Pop. R &B & 

Soft Rock. 

NATIONWIDE TALENT SEARCH 

SEEKING: * BANDS * ARTISTS 

* ACTS * SONGWRITERS 

* All types of original musk considered. 

* FREE Promotion & exposure if you qualify. 

* This is a career- launching opportunity! 

send a cassette of you musc with rlane, 

address, phone 8 best time to contact to: 

RODELL RECORDS 
P.O. Box 93451$ Hollywood, CA 90093 

HELP WANTED 

SALES REP 
Fast growing, national independent distributor has an opening for a sales rep in the 
midwest (Illinois and surrounding states). Applicants must have at least 5 years 
experience in music store sales and have a good understanding of music and music 
store operations. We offer a competitive base salary, expense allowance, commission 
override and performance bonus. Interested parties should contact Renny Martini, V.P. 
Sales, Allegro Corporation, 12630 N.E. Marx St. Portland, OR 97230. Fax: 503 -257- 
9061. All applications kept confidential. No phone calls please. 

ALLEGRO 

America's Independent Distributor 

A &R COORDINATOR 
DCC COMPACT CLASSICS 

Vast knowledge of 20th century popular 
music essential, especially music of the 
1950's to the 90's. 

Fax resume or letter expressing interest 
to 818 -993 -0605. 

SPACE SALES REP 
Specialized dealer of audio and 
video needs experienced co -op 
ad sales producer for in -house 
monthly catalog and trade journal 
sales. Highest commissions paid. 

Call Mr. Jacobs (310) 532 -9024 

PRODUCTION COORDINATOR 

Independent label (owned and 
distributed by a Major) needs an 

experienced production person. 
Must be well versed in all aspects 

of CD, cassette and vinyl 
manufacturing. Also knowledge of 
film and print. Send resume with 

salary history to: 

Box 8200 
Billboard Classified 

1515 Broadway, NYC, NY 10036 

GO ONLINE WITH BILLBOARD 

New opening for individual with sales 
and customer support skills to join 
growing electronic publishing group. 

We require a quick learner with solid 
PC skills, a well organized, detailed 
thinker with proven track record in 
service or sales. College degree 
preferred, plus 1 -4 years 
entertainment or music industry 
experience. 

If you have proven ability in a fast 
paced environment and real interest 
in being part of a growing team, rush 
resume and salary history to: 

Box MR 
Billboard Magazine 

1515 Broadway NYC, NY 10036 

FACULTY OF MUSIC - NASHVILLE 
POSITIONS. Commercial Program Coordinator 
or Commercial Voice Teacher. Masters required. 
College teaching and commercial performance 
experience required. Deadlines: January 15th. 

Belmont University School of Music 
(615) 385 -6408. Call for details. 

HELP WANTED RADIO 

#1 35.64, Black A/C station with serious 
Oldies edge is seeking applicants for the 
following future positions: 

7- Midnight 
Overnights 
Production Director/Weekend Air 
Personality 

Candidates must possess a minimum of 
3 years experience, solid Production 
skills and be a team player. Big bucks 
not available, sense of humor necessary! 
We guarantee you can jog with the 
President from Boot Hill to Capitol Hill!! 
Send T &R to Lawrence Gregory Jones, 
P.D., Majic 102.3, 400 H Street, N.E., 
Washington, DC 20002; NO PHONE 
CALLS!! Females are encouraged to 
apply. EEO /ADA 

ARE YOU ENERGETIC, ORGANIZED AND 
r 

RELATABLE? TOP TEN URBAN TALK RADIO 

NETWORK SEEKS EXPERIENCED TALK 

SHOW HOST /PRODUCER. SHOW PREP A 

MUST, KNOWLEDGE OF WASHINGTON, DC 

PREFERRED. SEND T &R TO GENERAL 
MANAGER, RADIO ONE, 400 H ST., NE. 

WASHINGTON, DC 20002 

NO PHONE CALLS! 
EEE 

NEW INTERNATIONAL 
MUSIC RADIO PROGRAM 
seeks staff writer. Wide knowledge of 

all pop music a must. Mac experience a 

plus. Enthusiasm a given. Send resume 

& radio broadcast copy clips to: 

Darryl Morden, RADIO EXPRESS, 

3575 Cahuenga Boulevard West, 

Suite 390. L.A., CA 90068. 

No faxes or phone calls please. 

TOP TEN MARKET PROGRESSIVE URBAN 
TALK RADIO NETWORK SEEKS 
EXPERIENCED PROGRAM DIRECTOR/TALK 
SHOW HOST WITH KNOWLEDGE OF 

WASHINGTON, DC. PROVEN TRACK 
RECORD, STRONG MANAGEMENT SKILLS 
AND THE ABILITY TO MOTIVATE AND 
DEVELOP ON -AIR PROFESSIONALS 
NECESSARY. SEND T &R ALONG WITH 
PROGRAMMING PHILOSOPHIES TO, 
GENERAL MANAGER, RADIO ONE, 400 H 

ST., NE, WASHINGTON, DC 20020 

NO PHONE CALLS! 
EOE 

REAL ESTATE RATES 
Rate $70 

1 inch by 1 Column 
See Coupon For Details 

FIXTURES 

JJEWEO X CFACTORY L STORAGE 
CABINETS. In Stock Now, No 
Waiting. Choice of colors, 2 sizes. 
2 drawer. 570 Capacity, S234 
3 drawer, 855 Capacity. S289 

Prices INCLUDE locks. Textured 
steel construction. 
*CD JEWELBOX SHELF, 2 -TIER. 

Gridwall, Slatwall, Pegboard. 8 
facings. capacity 64. 25" long. 
double tier. Black, white. grey. 
Adjustable dividers. "Flip -thru" 
browsing. Use for CD -ROM 

Architectural Merchandising Floor 
Plans at no cost or obligation. 

*JEWEL BOX OR LONG BOX 
COMPACT DISC DISPLAYERS 

AUDIO CASSETTE DISPLAYERS 
LASER DISC DISPLAYERS 
'VIDEO CASSETTE DISPLAYERS 
*ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 

A" NEW! 4* 
'COMIC BOOK DISPLAYERS 
'TRADING CARD DISPLAYERS 
*COLLECTIBLES DISPLAYERS 

For Gridwall, Slatwall, Pegboard. 
'GLASS SHOWCASES 

Stocked in Chicago, Baltimore, 
Los Angeles, and London, England 

Free 100 Page Color Catalog 
1800433.3543 

Ask for Jim McFarland 
Fax: 213 624 -9022 

BUSINESS 
OPPORTUNITIES 

ACCREDITED MUSIC SCHOOL 
FOR SALE 

Audited stmts. One of two accredited schools of its 
kind in entire U.S. Rapid sales growth. Multi- 
discipline prop offered w /highly respected 
instructors. Top mgmtto stay. Xlnt expansion apport 
thru addtl mktg & advertising. Sales $2.3MM. 
Gary Johnson 612 -831 -3300. Client #90070 

TAPES 

A New Generation of Reusable 
Software Security Packaging 

Seven Models - Including a 
double CD Package 

Adapts to all EAS Technologies 
Increase Profits by Reducing 
Theft 

Call or Write Today for Brochure 
and Samples 

C & D Special Products, Inc. 

309 Sequoya Drive 
Hopkinsville, KY 42240 

West Coast 
800- 366 -4923 

1- 800 -922 -6287 

1- 800 -TAPE WORLD or l -80l -245 -6000 
Well beat any price! 5. 5 SHIPPING FREE CAT. 

SONY 

DAi-120 7.49 

DANN NO 9.99 

ow De 74 11.99 

1750NG 3.99 

IV(1120 1.79 

JV(ST120 6.49 

MAIM 
DAN 10 7.99 

ALI I-90 179 

XLIIS-90 2.19 

tI1011Gt 239 

ST-120 6.99 

S1.160 9.99 

TOO 

DAT-110 6.99 

SA-90 1.69 

SAX-90 1.19 

T120B 1.89 

1.110016 749 

11-120 6.99 

FUII 

1-110H0 1.99 

S111STI20 6.69 

SYNS 1160 8.99 

11I-8-120 599 
WNOrv74 10.99 

DR1.90 79 

TAPE WORLD 220 SPRINGST. NAM PA 1600 {1841238}$25 
VER 400 DIFFERENT SAME DAY SHIPPING. NI-F.8-5 

NOVELTIES 

MUSIC MERCHANDISE 
The greatest variety of licensed product around! 
POSTERS, T-SHIRTS, STICKERS. PATCHES, 

CAPS, JEWELRY. TAPESTRIES, BUTTONS, ETC... 
Same day shipping / NO minimums 

GET IT ALL WITH ONE CALL!!! 
DEALERS ONLY 1- 800- 248 -2238 CALL FOR CATALOG 

ZMACHARS POSTERS. NC 
(3051 888-2238 / FAx (305) 888-1924 

7911 NW 72 AVE, SUITE 102 MEDLEY. FL 33166 
SERVICE IS OUR #1 GOAL, 

COMPUTERS 

RecordTrak 
Inventory Management 

for Record Stores 

800 -942 -3008 

Fax 203 -269 -3930 
Voice 203 -265 -3440 

YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 
Call or fax today to see why YSL is undeni- 
ably the leader in computer systems for 
music and video retailers and wholesalers. 

We built 20+ years of music and video in- 

dustry experience into our computer systems 

to help make your business more profitable 

YOUNG SYSTEMS WAITED Phone 14041449-0338 
Fox 14041 840 -9723 

Australia: 1081 338 -2477 

6185 Buford Hwy Ste C -100, Norcross. Ga 30071 

na,,va USA the 
6300 (reviewer Rd. 

Suite 138 
Raleigh. lit 27612 
19191833 -5533 
FAO (9191883-1900 

eve m h.q..: 

REAL ESTATE 

TO 111E SMIlS 

MIDEM '95 - 

South of France 
Private villa, fully serviced, 
offers luxurious executive 

accommodation from 1000 
FF per suite per night. 
20 min. from Cannes. 
Tel: (33) 94 40 97 76 - 

Fax: (33) 94 40 97 80 

To order a 
BILLBOARD 
DIRECTORY 

Call 
Toll Free 

1 (800) 223 -7524 

100 
BILLBOARD JANUARY 7, 1995 

www.americanradiohistory.com

www.americanradiohistory.com


 

Radio 
Country 1035 Off To Promising Start 
London Outlet Owned By CLT Awaits 1st Ratings 

BY ANDREW VAUGHAN 

LONDON -Country 1035, London's 
first country -formatted radio station, 
strides into the New Year with encour- 
aging-if unofficial -listening figures 
and its ownership firmly in the hands 
of CLT Multimedia, the 60- year -old, 
Luxembourg -based operation that op- 
erates 23 radio and TV stations 
throughout Europe. 

CLT previously held a minority 
stake in Country 1035, but recently in- 
creased that share to almost 100%. 

Europe's first 24 -hour, dedicated 
country radio outlet, 1035 was launched 
Sept. 1 with a high -profile press and 
advertising campaign. However, adver- 
tisers have been slow to pick up on the 
Fulham -based outlet, and it became ap- 
parent that additional funding was 
needed. 

"It has been difficult to attract ad- 
vertisers without official RAJAR [audi- 
ence rating] figures, which are ex- 
pected in late January," says Country 
1035 founding chairman John Welling- 
ton. "[They] want figures, it's all very 
scientific, and the ads we've had tend 
to be what I call emotional advertis- 

He adds, "CLT wanted a radio base 
in the U.K. They came to us, made an 
offer, and now they have majority con- 
trol. They will do research and put 
some money in, and essentially it's now 
their train set. They will, of course, 
stick to the format because of the 
promise of performance, which means 
sticking closely to the music format as 
outlined by the Radio Authority." 

Travis Baxter, U.K. radio managing 
director for CLT, says, "We didn't just 
want a radio station, we wanted a coun- 
try station, because we feel there is a 
growing market ready for develop- 
ment. We were approached by Country 
1035 in the summer to be a minority 

Country 1035 
Sample Hour 

Thursday, Dec. 8, 7:15 a.m. 

Waylon Jennings, "Are You Sure 
Hank Done It This Way ?" 
Pam Tills, "Mi Vida Loca (My 
Crazy Life)" 
Joe Diffie, "Next Thing Smokin' " 

George Jones, "The Race Is On" 
Lee Roy Parnell, "On The Road" 
Doug Stone, "Little Houses" 
Chris Isaak,'Blue Hotel" 
Mark Chesnutt, "I Just Wanted 
You To Know" 
Alan Jackson, "Don't Rock The 
Jukebox" 
Don Williams, "That's The Thing 
About Love" 
Colin Raye, "My Kind Of Girl" 
David Ball, "Thinkin' Problem" 
Wynonna, "Girls With Guitars" 
Toby Keith, "Should've Been A 
Cowboy" 
Run C +W, "Reach Out I'll Be 
There." 

shareholder, and we took a 17% stake. 
We felt the format had potential and 
would lead to opportunities elsewhere. 
It became apparent that the company 
needed more money, and we were 
happy to provide that. 

'We have a commitment to the prin- 
ciple. We do not see country as a niche 
format -it has a broad appeal, and we 
will want to pursue the playing of pop- 
ular country songs in an environment 
popular with listeners." 

An unofficial first -month RAJAR 
figure gave Country 1035 a healthy 
400,000 London listeners. While both 
Wellington and Baxter are adamant 
that such an early figure can be mis- 
leading, it appears that the station is 
building a solid audience. Wellington 
notes that a Garth Brooks competition 
resulted in more than 2,000 letters and 
the use of 10Y2 rolls of fax paper to han- 
dle entries. 

One of Wellington's "emotional" ad- 
vertisers, Dave Hastings of South Lon- 
don's Record Corner, says he had good 
consumer response to a series of ads on 
the station. 'We had over 500 requests 
for mail-order leaflets as a result," he 
says. 

However, record labels have been 
slow to use 1035 for their marketing 
campaigns. Jerry Crowley at leading 
Irish and country independent Ritz is 
unconvinced of the station's commit- 
ment to British country music, and the 
major labels are waiting on those all- 
important January ratings. 

The station's playlist policy has also 
been criticized, particularly in its play- 
ing of oldies. Will McCarthy, head of 
the country department at Tower Rec- 
ords' flagship Piccadilly Circus store, 
says, "While 1035 has been very useful 
in increasing general awareness, it's 
hard to gauge the effect on sales be- 
cause of the large number of oldies 
they play. For example, we get lots of 
requests for Clint Black's first album, 
which they've been playing tracks 
from, but we can't help because it's 
been deleted. That kind of thing is frus- 
trating." 

Martin Satterthwaite, 1035's head of 
music, says the playlist is made up pre- 
dominantly from one of the U.S. trade 
publications' charts and from the CMT 
heavy rotation list. 'We will also play 
stuff that we are promoting -artists 
who are touring, for example. Once 
we've seen figures and done research in 
January, we will be able to look again 
at where we are with programming." 

Concert promotions have, in fact, 
been one of 1035's major successes. Its 
first was with MCP, for Hal Ketchum. 
MCP's Richard Beck says he is pleased 
with the results. "Ketchum was the 
first we did, and it worked very well. 
Ticket sales were very good, and we 
will be working with them again with 
Kathy Mattea." 

Satterthwaite's only admitted disap- 
pointment so far has been the response 
from labels. "I think they will be wait- 
ing for figures like everybody else," he 
says, "but, aside from Sony and the Hit 
Label, interest in the station has been 
minimal. We have started bringing art- 
ists in for interviews, which I think has 
raised the profile somewhat." 

As for the future, CLT's Baxter is 
content to leave things as they are until 
ratings and research are available in 
the New Year. "We will, of course, 
bring in our expertise in programming, 
sales, marketing, finance, and promo- 
tions, but there is no real point in 
changing things for the sake of it-or 
until we understand more about the 
performance of Country 1035." 

This article is reprinted from Music 
Monitor, Billboard's sister publication 
in the U.K Andrew Vaughan is editor 
of London -based Country Music Inter- 
national. 

Hitsville. Motown founder Berry Gordy, right, out supporting his new biography, 
"To Be Loved: The Music, The Magic, The Memories Of Motown," visits Atlanta's 
WFOX for an on -air interview. Pictured with Gordy, from left, are WFOX's Spiff 
Carver and Randy Cook. 

Gov't Action, Inaction Benefited Radio 
Broadcasters Await Republicans; Indecency Still Issue 

BY BILL HOLLAND 

WASHINGTON, D.C. -For the gov- 
ernment/regulatory side of the radio 
industry, 1994 was a good year. 

Positive gains in Congress included 
a radio ad disclosure bill, tucked into 
the larger banking reform bill signed 
into law by President Clinton Sept. 
23. The new law will allow radio to 
take car leasing and other lease ads 
without having to broadcast prohibi- 
tive small -print disclosures. The re- 
form is expected to bring millions into 
the annual ad revenue mix. 

There were also victories for radio 
stemming from what Congress didn't 
do last session. 

Campaign reform legislation, for 
example, died in conference; passage 
would have meant broadcasters 
would have to offer candidates lower - 
than- lowest -unit rates. 

Also DOA was the recording indus- 
try's performance right bill, which, 
even with a radio industry exemption, 
might have set a precedent for new - 
technology royalty fees. 

Other no -flys on Capitol Hill in- 
cluded the Communications Act re- 
writes, some of which didn't offer ra- 
dio a competitive edge on the 
information superhighway; alcohol ad 
warning legislation; warnings of a 
Fairness Doctrine proposal, and sev- 
eral Congressional and administra- 
tion attempts to pay for such things 
as GATT' costs and illegal alien hous- 
ing with spectrum taxes. 

While broadcasters dodged new 
spectrum -fee proposals, they, along 
with cable and telcos, already saddled 
with new Congressional funding 
mechanisms, were expected to kick in 
$95 million to the FCC budget. 

NEW COMMISSIONERS NAMED 
The administration finally got 

around to putting forward nomina- 
tions for the remaining Democratic 
and Republican FCC seats this year. 
Congress approved the nominations 
of San Francisco communications at- 
torney Rachelle Chong for the Re- 
publican seat and Maryland invest- 
ment banker Susan Ness for the 
Democratic seat May 23. 

It was also a year of change in 
which the Republicans, for the first 
time in 40 years, became the majority 
in both the Senate and House. 

While it is unclear how Republican 
leadership will affect the broadcast 
industry on specific issues, recent 

WASHINGTON 
ROUNDUP", 

statements by Congressional leaders 
indicate a pro -business, non- regula- 
tory approach once the majority lead- 
ers make good on promises to scale 
down Hill committees, subcommit- 
tees, and staff. 

Post -election and post- adjourn- 
ment government -relations advice 
came from National Assn. of Broad- 
casters president/CEO Eddie Fritts, 
who suggested that broadcasters 
should visit their new lawmakers be- 
fore the 104th Congress convenes. 
Fritts was re- elected to his NAB posi- 
tion June 7. 

Over at the FCC, broadcasters 
benefited in a number of areas, such 
as the smoothing out of rules govern- 
ing local marketing agreements and 
duopolies. Also in the works were pro- 
posals for unattended station opera- 
tion and less red tape for station files. 

In September, broadcasters got an 
automatic ownership -cap adjustment 
of 20 AMs and 20 FMs, and the FCC 
granted minority broadcasters an ad- 
justed ownership cap of 25 AMs and 
25 FMs, which the NAB had wanted 
for smaller stations as well. 

INDECENCY STILL AN ISSUE 
There was a rocky FCC road for a 

few broadcast companies such as In- 
finity, which had to contend with new 
indecency complaints filed against 
morning man Howard Stern. 

Infinity answered the commission's 
charges April 4 with a 117 -page re- 
sponse (with 100 pages of supporting 
documents) asking the FCC to dis- 
miss indecency fines totaling 
$400,000. 

Those fines didn't stop the commis- 

sion from approving several conten- 
tious station sales to Infmity, includ- 
ing WPGC -AM -FM Washington, 
D.C., although that deal was ap- 
proved at the same time the FCC 
issued a $200,000 notice of apparent 
liability to Infinity. That latest pen- 
alty brought the company's unpaid 
fine total to $1.8 million. 

In March, Evergreen Broadcasting 
made peace with the FCC in a deal in 
which its outstanding indecency char- 
ges were dropped and Evergreen 
paid $10,000 (while admitting no 
wrongdoing) in lieu of the total of 
$39,750 in fines. Evergreen also drop- 
ped its suit against the FCC, which 
challenged the constitutionality of the 
commission's indecency rules. 

For its part, the FCC agreed to 
publish clarified indecency guidelines 
to aid broadcasters. After being de- 
layed several times, guidelines publi- 
cation is expected in early 1995. 

In another indecency issue, the 
U.S. Appeals Court agreed to hear in 
a full three -judge panel a challenge to 
the FCC's "safe harbor" rule restrict- 
ing the hours in which indecent pro- 
gramming can be broadcast. Last 
year, a court panel told the commis- 
sion the expanded rule was too broad. 
That ruling is still pending. 

An appeals court also decided that 
the FCC's preferences to station ap- 
plicants with "integrated" (on -site, 
community -related) ownership was 
"arbitrary and capricious," which has 
resulted in a temporary freeze of 
comparative renewals. 

In July, a U.S. Appeals Court here 
threw out the FCC's recently upgra- 
ded fine system, saying the commis- 
sion sidestepped due process and 
public input when the system was de- 
veloped earlier this year. 

The FCC's duopoly report, re- 
leased this fall, found duopoly ar- 
rangements "healthy," but came up 
with few details or conclusions con- 
cerning the impact of the recent mar- 
ket shifts resulting from the rules. 

FCC alphabet soup was in evidence 
last month as the new, digital -era 
EAS, or Emergency Alert System, 
replaced the outmoded EBS, or 
Emergency Broadcast System. 
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TITLE ARTIST 
LABEL & NUMBER'DISTRIBUTING LABEL 

1 2 4 16 

* * * No. 1 * ** 
I'M THE ONLY ONE MELISSA ETHERIDGE 
ISLAND 854 068 1 week at No. 1 

2 1 1 19 
I'LL MAKE LOVE TO YOU BOYZ H MEN 
MOTOWN 2257 

3 4 3 18 
ALL WANNA DO SHERYL CROW 
A&M 

4 5 5 15 
TUERNNTHEoBEATDAROUDNDDTRAx GLORIA ESTEFAN 

5 8 11 13 
ALWAYS BON JOVI 
MERCURY 856 227 

© 22 31 3 

* * * AIRPOWER * * * 
ALL I WANT FOR CHRISTMAS IS YOU MARIAN CAREY 
COLUMBIA ALBUM CUT 

7 6 8 10 
YOU GOTTA BE DES'REE 
550 MUSIC 77551 

8 3 2 14 
SECRET MADONNA 
MAVERICK/SIRE 18035/WARNER BROS. 

9 7 10 7 THE SWEETEST DAYS VANESSA WILLIAMS 
WING 851 110/MERCURY 

10 10 9 36 IF YOU GO JON SECADA 
SBK 58165/EMI 

11 11 7 33 
WIILDRNIIG6HTB JOHN MELLENCAMP /ME'SHELL NDEGEOCELLO 

12 1 S 25 4 

* * * AIRPOWER * * * 
LOVE WILL KEEP US ALIVE EAGLES 
GEFFEN ALBUM CUT 

13 9 6 20 CIRLCLEoO 
FFaLIFFE ELTON JOHN HYD 

14 11 21 6 
IN THE HOUSE OF STONE AND LIGHT MARTIN PAGE 
MERCURY 856 940 

15 13 13 37 
TO MY WINDOW MELISSA ETHERIDGE 

ISLAND 

16 12 15 11 
WHEN WE DANCE STING 
A&M 

17 16 14 24 BUT IT'S ALRIGHT HUEY LEWIS & THE NEWS 
ELEKTRA 64524 

18 19 17 7 NOTHING LEFT BEHIND US RICHARD MARX 
CAPITOL ALBUM CUT 

19 14 12 22 
LUCKY ONE AMY GRANT 
A &M 0724 

20 20 22 7 HOUSE OF LOVE AMY GRANT WITH VINCE GILL 
A &M 0802 

21 24 23 18 
I'LL STAND BY YOU PRETENDERS 
SIRE 18160 /WARNER BROS. 

22 23 26 6 
MENTAL PICTURE JON SECADA 
58K 58272/EMI 

23 28 2 
TAKE A BOW MADONNA 
MAVERICK 18000/WARNER BROS. 

24 O 30 28 4 
ON BENDED KNEE 
MOTOWN 860 244 

BOYZ II MEN 

25 21 16 12 
PICTURE kPOSTCARDS FROM L.A. JOSHUA KADISON 

26 35 - 2 HAVEAYO YOURSELF A MERRY LITTLE CHRISTMAS KENNY G 
ISTA CUT 

27 25 19 11 
ONCE IN A LIFETIME MICHAEL BOLTON 
COLUMBIA ALBUM CUT 

28 26 20 21 
WHEN CAN I SEE YOU 
EPIC 77550 

BABYFACE 

29 29 29 19 
pi 

7EMB6917 

ER 1963 (OH, WHAT A NIGHT) FOUR SEASONS 
U 

30 32 30 9 
ONLY ONE ROAD CELINE DION 
550 MUSIC 77661 

31 31 27 24 PRAYYE RFOR THERDYIING SEAL 
BROS 

32 27 24 7 MISSING YOU STEVE PERRY 
COLUMBIA 77760 

33 34 33 19 WHISPER YOUR NAME HARRY CONNICK, JR. 
COLUMBIA 77718 

34 37 38 3 
HOLD MY HAND 
ATLANTIC 87230 

HOOTIE & THE BLOWFISH 

35 39 2 
LITTLE BITTY PRETTY ONE HUEY LEWIS & THE NEWS 
ELEKTRA ALBUM CUT 

36 36 37 3 
SUKIYAKI 4 P.M. 
NEXT PLATEAU /LONDON 857 687 /ISLAND 

37 33 32 13 
IF I'M NOT IN LOVE 
REUNION 64216/RCA 

KATHY TROCCOLI 

Ct NEW I 

* * * HOT SHOT DEBUT* * * 
DECK THE HALLS MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHONE ALBUM CUT 

39 O 40 35 3 
LIVING IN DANGER 
ARISTA 1 -2754 

ACE OF BASE 

40 RE -ENTRY 2 ALLISON ROAD GIN BLOSSOMS 
A &M ALBUM CUT 

ED Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to 
those records which attain 500 de ections for the first time. Videoclip availability. ©1995, Billboard/BPI Communications. 

ROT ADULT CONTEMPORAR 
1 1 LOVE IS ALL AROUND WET WET WET 

LONDON 857 580 /ISLAND 

2 2 3 6 
CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN 
HOLLYWOOD 64543 

3 1 I 3 
YOU MEAN THE WORLD TO ME TONI BRAXTON 
LAFACE 2- 4064 /ARISTA 

4 3 2 5 ANYTIME YOU NEED A FRIEND MARIAH CAREY 
COLUMBIA 77499 

5 5 8 11 
FOUND OUT ABOUT YOU GIN BLOSSOMS 
A &M 0418 

6 4 4 10 BEAUTIFUL IN MY EYES JOSHUA KADISON 
SBK 58099 /EMI 

7 7 7 13 
I'LL REMEMBER MADONNA 
MAVERICK/SIRE 18247/WARNER BROS. 

8 6 5 9 I SWEAR ALL -4 -ONE 
BLITZZ 87243 /ATLANTIC 

9 9 10 16 
THE SIGN ACE OF BASE 
ARISTA 1 -2653 

10 P4 PLEASE FORGIVE ME BRYAN ADAMS 
A &M 0422 

Recurrents are itles which have appeared on the Hot Adult Contemporary chart for 26 weeks and 
have dropped below the top 20. 
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Promo Execs Share 1994's Best Ideas 
Stations Finish The Year With Charity Holiday Bashes 
LOS ANGELES- Before gearing up 
for their first big events of 1995, sev- 
eral radio promotion and marketing ex- 
ecutives shared their most successful 
ideas of 1994. 

WCLB Boston had a record -break- 
ing year both in increasing visibility 
and generating revenues from its an- 
nual "Country Club Festival." Accord- 
ing to promotion director Cara Storm, 
the festival doubled its revenues and 
attendance over 1993, with 22,000 lis- 
teners showing up for the event. 

WCLB also had a successful run 
with a television, phone, and direct - 
mail campaign, which started during 
the Country Music Assn. Awards week 
in October. Listeners were invited to 
call a toll -free number advertised on 
several TV outlets in Boston to register 
their phone number. The first prize 
was $50,000, but the pot got up to $1 
million when no phone numbers 
matched to pre- chosen number. 

Storm says more than a million calls 
were logged in for the promotion. 

Since there wasn't a winner, station 
staffers decided to mail the money to 
listeners by using the "hot checks" 
campaign, in which fake checks are 
printed with a dollar amount of $100- 
$5,000 and a serial number. If the lis- 
tener's serial number matched the 
number called out on the air, the lis- 
tener won the dollar amount. 

Listeners were able to pick up a "hot 
check" at participating retail stores as 
well. 

The promotion didn't end there. 
WCLB then took the phone numbers 
registered on the toll -free number and 
randomly called listeners. The first lis- 
tener to answer the phone by saying, 
"I tried to win a million dollars," won 
$10,000. 

"This was great for us because it not 
only brought country listeners in, but 
everyone heard about it and was get- 
ting involved," says Storm. 

Wendi Caplan, director of promo- 
tion and advertising at WRKS New 
York, says the station's Remy Martin 
contest, a popular R &B promotion, was 
a winner for the station financially. 
WRKS hosted three preliminary pag- 
eants and one fmal round to find its 
suave, sophisticated "Remy Man." 

Listeners entered at various clubs 
around town, which "generated lots of 
business for us, and Remy spent a ton 
of money on the promotion," says Ca- 
plan. 

KISW Seattle's annual "Nudestock" 
generated a great "street buzz" for the 
station this year, according to promo- 
tion director Gus Swanson. While 
KISW didn't aim to make money from 
the event, its goal of getting people to 
talk about the station was certainly 
met. 

Two television crews showed up for 
the event, and newspapers covered it 
as well. "It's hard to gauge, but in my 
opinion the talk it generated in both 
the advertising community and listener 
community was very powerful," says 

TO OUR READERS 
The Broadcaster Of The Week 

column will return next week. 
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Swanson. 
The event, which brought approxi- 

mately 2,000 disrobed listeners to a 
nudist colony, featured nude Twister, 
nude leap -frog, and other games. 
Those who were merely nervous about 
disrobing were ushered to the event in 
a limousine. For those who were 
"scared to death" about taking it all off, 

by Carrie Borzillo 

the station provided transportation in 
a hearse. 

Dan Bowen, APD/MD /promotion 
director at WNCI Columbus, Ohio, 
says his best promotion of 1994 was the 
station's last for the year. While "The 
WNCI Holiday Help" program is in its 
third year, Bowen says 1994's promo- 
tion is its biggest and best yet. 

The station teamed with a 50 -store 
supermarket chain to give cash, Christ- 
mas trees, toys, decorations, and din- 
ners to needy listeners. Bowen esti- 
mates the station will help more than 
100 families during the course of pro- 
motion. 

"Those who don't even listen to the 
station are into this," says Bowen. "It's 
been the most fulfilling and beneficial 
thing we've done all year." 

KABL -FM San Francisco promotion 
director Sheri Nelson says one of her 
coups for 1994 was finding a fun way 
to tie in rather unattractive client prod- 
uct: detergent. To distribute the prod- 
uct, the station hosted a party at a 
laundromat/café in town and gave away 
laundry baskets filled with the deter- 
gent, quarters, and trashy reading ma- 
terial. 

IDEA MILL: XMAS WRAP -UP 
Ending 1994 with a bang, KIIS Los 

Angeles invited 3,000 listeners to its 
"KIISmas" party at the Sony Pictures 
Studios lot, featuring music by 4 p.m., 
Miranda, and Harry Connick Jr., free 
phone calls to anywhere in the world, 
and pictures with Santa Claus. KIIS 
also once again teamed with KNBC- 
TV, Six Flags Magic Mountain, and the 
U.S. Marine Corps. to give listeners a 
chance to visit the park free with the 

donation of a toy valued at $10. 
Crosstown KCBS -FM (Arrow) and 

Ralph's grocery -store chain threw a 
Christmas party for the Make -A -Wish 
Foundation at CBS TV City, which in- 
cluded a visit with Santa, presents for 
the children, and games. 

Also in town, KKBT (the Beat) 
hosted a holiday party to benefit My 
Friend's Place, a homeless -youth char- 
ity. 

The Interep Radio Store tied in 55 
radio stations for a shopping spree for 
needy children sponsored by Kmart 
Corp. Interep produces "Mort Crim's 
Second Thoughts" for Kmart. 

Each station has committed to run 
"Second Thoughts" for 52 -weeks and 
will participate in quarterly Kmart 
community -service events. The first 
one had Kmart and listeners donate 
funds to help needy children buy gifts 
for their families. The children also re- 
ceived a gift from Santa Claus at a 
breakfast the morning of the event. 

WNNX (99X) Atlanta has created a 
four color, 24 -by -18 poster with 16 pho- 
tos of the most popular music venues 
in the area, including the Clermont 
Lounge, the 40 Watt Club, and Georgia 
Theatre. The "Locals Only" poster ties 
in with the show of the same name 
hosted by Steve Craig. The poster can 
be purchased for $3.99 at various mu- 
sic -retail outlets. 

KEGE Minneapolis has released a 
local music sampler, "Minnesota Mod- 
ern Rock, Volume I," which features 
Polara, Balloon Guy, Hovercraft, the 
Hang Ups, Fauna, ZuZu's Petals, 
Boneclub, and others. Proceeds and 
artist royalties go to the Salvation 
Army and St. Joseph's Home for Chil- 
dren. 

KSSK -AM -FM Honolulu is helping 
Hawaiian Airlines celebrate its 65th 
anniversary by giving away airfare for 
a year to winners of a trivia contest. 

KNX Los Angeles is joining We Tip 
and L.A. Cellular in a crime -fighting 
program by encouraging listeners on- 
air to call the We Tip crime line with 
crime tips. L.A. Cellular customers can 
simply dial the star symbol to connect 
to We Tip. 

WKRQ (Q102) Cincinnati hosted a 
time warp party with guest Susan 
Olsen, who played Cindy Brady on the 
sitcom "The Brady Bunch." A "Brady 
Bunch" look -alike contest was held, 
with a Sony MiniDisc portable stereo 
as the prize. 

Formats' Listening Times Seen Consistent 
NEW YORK -Time spent listening 
to the radio is fairly consistent across 
seven major formats, according to a 
new study of 138,866 Arbitron diary 
keepers conducted by the Baltimore - 
based Research Director Inc. 

What is not consistent is how many 
times diary keepers tune into a sta- 
tion in an average week. That figure 
varies from the low of 5.6 occasions 
per week for AC and oldies stations, 
to a high of 7.1 occasions for N/T and 
country stations. 

The median age of first preference 

(Pl) listeners also varies by format. 
Among the seven formats studied, 
the median age for AC was 38, 
compared to album rock (29), classic 
rock (33), country (40), N/T (56), old- 
ies (42), and top 40 (23). 

The study also evaluated the im- 
portance of listening location, and 
found that two- thirds of diary keep- 
ers listen to radio in a car during an 
average week. In-car listening ranges 
from a low of 63% for AC stations to 
a high of 74% for album rockers. 

PHYLLIS STARK 

BILLBOARD JANUARY 7, 1995 Aga 
www.americanradiohistory.com

www.americanradiohistory.com


R 

á 

111kr-. 

i I- 3 77- M C-7110 1710 N AG 
ACCORDING TO TODD SNIDER, his 

tongue -in -cheek tale about a Pacific 
Northwest band so alternative it refused to 

play a single note, " Talkin' Seattle Grunge Rock 
Blues" (Margaritaville/MCA), sprang from a herd 
mentality among label A &R scouts. The song is 
No. 31 on the Album Rock Tracks chart. 

"We were playing at one of those cattle -call 
things for unsigned bands about two years ago," 
says Snider, "and I made [the song] up that day 
just because it seemed like all the record people I 
was talking to said, `You got to be alternative.' And 
it was so funny because I never understood any of 
that stuff, you know. I mean, we used to have a 
fucking fiddle player [in the band]. But the record 
people kept telling me I was `edgy.' And I was like, 
`OK, I guess. Whatever that means." 

Billboard;; FOR WEEK EN 
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Although the song drops some names (Eddie 
Vedder, Mudhoney), Snider says it's not meant to 
slag anyone. "Really, that song is about a guy who's 
willing to cut off his dick to get laid. I suppose at 
some point in our life we all Ll() ),tuff like that. At 

`It seemed like all 
the record people 
said, "You got to be 
alternative. 

-Todd Snider 

that point in my life I didn't want to be a grunge 
band leader. It really doesn't have anything to do 
with Eddie Vedder or anybody like that ... He 
seems like a very talented, honest person." 

DING JANUARY 7, 1995 Billboard® 
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TRACK TITLE 
ALBUM TITLE (IF ANY) 

ARTIST 
LABEUDISTRIBUTING LABEL 

***No. 1* 
BETTER MAN 1 week at No. 1 

VITALOGY 

** 
PEARL JAM 

EPIC 

2 1 2 10 
YOU DON'T KNOW HOW IT FEELS 
WILDFLOWERS 

TOM PETTY 
WARNER BROS. 

3 4 1 21 
INTERSTATE LOVE SONG 
PURPLE 

STONE TEMPLE PILOTS 
ATLANTIC 

4 3 3 13 
ABOUT A GIRL 
MN UNPLUGGED IN NEW YORK 

NIRVANA 
DOC/GEFFEN 

5 5 4 10 
BLIND MAN 
BIG ONES 

AEROSMITH 
GEFFEN 

CC) 6 10 6 
BANG AND BLAME 
MONSTER 

R.E.M. 
WARNER BROS. 

1 7 6 16 
I ALONE 
THROWING COPPER 

LIVE 
RADIOACTIVE/MCA 

8 8 7 15 
SELF ESTEEM 
SMASH 

OFFSPRING 
EPITAPH 

10 13 5 
WHEN I COME AROUND 
DOOKIE 

GREEN DAY 
A &M /REPRISE 

10 11 15 4 
BRIDGE 
PROMISED LAND 

QUEENSRYCHE 
EMI 

11 9 8 10 
COVER ME 
CAN DLEBOX 

CANDLEBOX 
MAVERICK/SIRE/WARNER BROS. 

12 14 17 5 
YOU WRECK ME 
WILDFLOWERS 

TOM PETTY 
WARNER BROS. 

13 13 19 4 
THANK YOU JIMMY PAGE & ROBERT PLANT 
NO QUARTER, JIMMY PAGE & ROBERT PLANT (UNLEDDED) ATLANTIC 

14 12 12 10 
MY WAVE 
SUPERUNKNOWN 

SOUNDGARDEN 
A&M 

15 15 9 11 
A CONSPIRACY 
AMORICA 

16 17 14 20 

THE BLACK CROWES 
AMERICAN /REPRISE 

FELL ON BLACK DAYS SOUNDGARDEN 
SUPERIJNKNOVe: A &M 

20 28 3 

* * * AIRPOWER * * * 
UNGLUED STONE TEMPLE PILOTS 
PURPLE ATLANTIC 

18 18 20 8 
A MURDER OF ONE COUNTING CROWS 
AUGUST AND EVERYTHING AFTER DGC /GEFFEN 

19 16 11 16 
WHAT'S THE FREQUENCY, KENNETH? 
MONSTER 

R.E.M. 
WARNER BROS. 

20 19 18 11 
OUT OF TEARS ROLLING STONES 
VOODOO LOUNGE VIRGIN 

21 24 26 6 
LOST FOR WORDS 
THE DIVISION BELL 

PINK FLOYD 
COLUMBIA 

22 21 23 8 
ALBATROSS 
DELIVERANCE 

CORROSION OF CONFORMITY 
COLUMBIA 

23 23 24 6 
MOTHERLESS CHILD 
FROM THE CRADLE 

ERIC CLAPTON 
DUCK/REPRISE 

24 26 25 8 
PLOWED 
ROTTING PINATA 

SPONGE 
CHAOS 

25 22 22 7 
NEED YOUR LOVIN' 
BUST A NUT 

TESLA 
GEFFEN 

26 31 2 
GOT ME WRONG 
CLERKS SOUNDTRACK 

ALICE IN CHAINS 
COLUMBIA 

27 28 32 3 
LET HER CRY 
CRACKED REAR VIEW 

HOOTIE & THE BLOWFISH 
ATLANTIC 

18 29 33 4 
TIJUANA JAIL 
PAWNSHOP GUITARS 

GILBY CLARKE 
VIRGIN 

29 32 36 3 
IF YOU DON'T LOVE ME (I'LL KILL MYSELF) PETE DROGE 
NECKTIE SECOND AMERICAN /REPRISE 

30 30 29 
TRAIN OF CONSEQUENCES 
YOUTHANASIA 

MEGADETH 
CAPITOL 

31 35 34 
TALKIN' SEATTLE GRUNGE ROCK BLUES 
SONGS FOR THE DAILY PLANET 

TODD SNIDER 
MA ROARITAVILLE/MCA 

32 39 2 
ZOMBIE 
NO NEED TO ARGUE 

THE CRANBERRIES 
ISLAND 

33 34 31 24 
HOLD MY HAND 
CRACKED REAR VIEW 

HOOTIE & THE BLOWFISH 
ATLANTIC 

34 36 35 20 
BASKET CASE 
COOKIE 

GREEN DAY 
REPRISE 

35 33 30 26 
COME OUT AND PLAY 
SMASH 

OFFSPRING 
EPITAPH 

36 25 16 8 
SYMPATHY FOR THE DEVIL 
INTERVIEW WITH THE VAMPIRE SOUNDTRACK 

GUNS N' ROSES 
GEFFEN 

31 40 39 18 
YELLOW LEDBETTER PEARL JAM 

EPIC 

38 27 21 12 
GALLOWS POLE JIMMY PAGE & ROBERT PLANT 
NO QUARTER, JIMMY PAGE & ROBERT PLANT (UNLEDDED) ATLANTIC 

39 NEW 1 
SPARKS WILL FLY 
VOODOO LOUNGE 

ROLLING STONES 
VIRGIN 

40 37 27 12 
GET OVER IT 
HELL FREEZES OVER 

EAGLES 
GEFFEN 

The tune's real culprits, he says, are those who 
blindly follow trends. "I think showbiz in itself is 
very absurd, which is why I like being part of it. 
There's a lot of smoke and mirrors going on. It's 
not that I'm trying to create any, but I don't mind 
the challenge of trying to get through them." 

As for the moment of creation for "Talkin' 
Seattle Grunge Rock Blues," he says, "I can still 
remember that day. I was in my kitchen, and I 
don't think I ever really wrote [the words] down. I 
was just sort of drinking coffee and singing to 
myself. I thought I'd play it that night and that'd be 
it." And the crowd's reaction that night? "Oh, peo- 
ple laughed their asses off. I did have the lyrics 
down on the floor. Right before I left for the show 
I thought, `You know what, maybe I should try to 
write all this down." 

FOR WEEK ENDING JANUARY 7, 1995 

Modern Roch Tracks 
N 3 3ó 

TRACK TITLE 
ALBUM TITLE (IF ANY) 

ARTIST 
LABEUDISTRIBUTING I ABFI 

Q 2 2 6 

* * *No.1 * ** 
WHEN I COME AROUND 1 week at No 1 GREEN DAY 
DOOKIE A&M/REPRISE 

2 

3 

4 

5 

1 

4 

3 

1 

4 

3 

6 6 

10 26 

7 

6 

10 

15 

3 

BANG AND BLAME 
MONSTER 

BETTER MAN 
VITALOGY 

BUDDY HOLLY 
WEEZER 

ZOMBIE 
NO NEED TO AP,:L 

R.E.M. 
WARNER BROS. 

PEARL JAM 
EPIC 

WEEZER 
DGGGEFFEN 

THE CRANBERRIES 
ISLAND 

* * * AIRPOWER * * * 
LOVE SPREADS THE STONE ROSES 
SECOND COMING GEFFEN 

7 9 12 7 
GOTTA GET AWAY 
SMASH 

OFFSPRING 
EPITAPH 

8 5 5 13 
ABOUT A GIRL 
MN UNPLUGGED IN NEW YORK 

NIRVANA 
DGGGEFFEN 

12 17 5 
EVERYTHING ZEN 
SIXTEEN STONE 

BUSH 
TRAUMNINTERSCOPE 

10 16 18 4 
SOUR TIMES 
DUMMY 

PORTISHEAD 
LONDON /ISLAND 

11 8 8 21 
INTERSTATE LOVE SONG 
PURPLE 

STONE TEMPLE PILOTS 
ATLANTIC 

12 14 16 5 
SHE DON'T USE JELLY 
TRANSMISSIONS FROM THE SATELLITE HEART 

THE FLAMING LIPS 
WARNER BROS. 

13 7 7 13 
DOLL PARTS 
LIVE THROUGH THIS 

HOLE 
DGCGEFFEN 

14 11 11 
21ST CENTURY (DIGITAL BOY) 
STRANGER THAN FICTION 

BAD RELIGION 
ATLANTIC 

15 19 20 21 
I ALONE 
THROWING COPPER 

LIVE 
RADIOACTIVE/MCA 

16 15 9 13 
LANDSLIDE 
PISCES ISCARIOT 

SMASHING PUMPKINS 
VIRGIN 

17 13 13 18 
SEETHER 
AMERICAN THIGHS 

VERUCA SALT 
DGGGEFFEN 

18 20 22 23 
FELL ON BLACK DAYS 
SUPERUNKNOWN 

SOUNDGARDEN 
A&M 

19 22 23 6 

* * *AIRPOWE 
HALAH 
SHE HANGS BRIGHTLY 

R* * * 
MAllY STAR 

CAPITOL 

20 24 28 3 
PIGGY 
THE DOWNWARD SPIRAL 

NINE INCH NAILS 
N 0 T H I N G/T V T/I N T ERS CO P E 

21 18 10 17 
SUPERNOVA 
WHIP -SMART 

LIZ PHAIR 
MATADOR/ATLANTIC 

22 21 14 9 
GIRL, YOU'LL BE A WOMAN SOON 
PULP FICTION SOUNDTRACK 

URGE OVERKILL 
MCA 

23 17 15 14 
SWEET JANE 
NATURAL BORN KILLERS 

COWBOY JUNKIES 
NOTHING/INTERSCOPE 

24 27 25 10 
THAT'S JUST WHAT YOU ARE 
MELROSE PLACE - THE MUSIC 

AIMEE MANN 
GIANT /IMAGO 

25 30 2 
UNGLUED 
PURPLE 

STONE TEMPLE PILOTS 
ATLANTIC 

26 28 34 5 
GOT ME WRONG 
CLERKS SOUNDTRACK 

ALICE IN CHAINS 
COLUMBIA 

27 25 24 7 
YOU SUCK 
THE MURMURS 

THE MURMURS 
MCA 

28 29 36 
CORDUROY 
VITALOGY 

PEARL JAM 
EPIC 

29 23 21 23 
SELF ESTEEM 
SMASH 

OFFSPRING 
EPITAPH 

30 26 19 15 
SUPERSONIC 
DEFINITELY MAYBE 

OASIS 
EPIC 

31 34 39 3 
ROOTS RADICAL 
LET'S GO 

RANCID 
EPITAPH 

32 37 33 16 
WELCOME TO PARADISE 
DOOKIE 

GREEN DAY 
REPRISE 

33 NEW 1 
ODE TO MY FAMILY 
NO NEED TO ARGUE 

THE CRANBERRIES 
ISLAND 

34 33 29 8 
COVER ME 
CANDLEBOX 

CANDLEBOX 
MAVERICK/SIRE/WARNER BROS. 

35 NEW 1 
GREEN MIND 
DINK 

DINK 
CAPITOL 

36 NEW 1 
THE MAN WHO SOLD THE WORLD 
MN UNPLUGGED IN NEW YORK 

NIRVANA 
DGC /GEFFEN 

31 NEW 1 
BRIGHT YELLOW GUN 
UNIVERSITY 

THROWING MUSES 
SIRE/REPRISE 

38 32 35 5 
VOODOO LADY 
CHOCOLATE AND CHEESE 

39 31 32 5 
CHANGE IN THE WEATHER 
LOVE SPIT LOVE 

WEEN 
ELEKTRA 

LOVE SPIT LOVE 
IMAGO 

40 NEW LIVE FOREVER 
DEFINITELY MAYBE 

OASIS 
EPIC 

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 1 1 1 album rock stations and 42 modern rock stations are electronically monitore 24 hours a day, 7 days a week. Songs ranked by number of detections. 

Q Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which attain 800 detections (Album Rock) or 400 detections (Modern Rock) for the first time.. Videoclip availability. s 1994, Billboard/BPI Commis 

BILLBOARD JANUARY 7, 1995 

M PIONEER 

-r I.i L 

HITS! 
IN 

TOKIO 
Week of December 18, 1994 

0 All I Want For Christmas Is You / 

Mariah Carey 

If I Only Knew / Tom Jones 

O Creep / TLC 

® It Should Have Been You / 

Blacknuss Allstars 

OO No More Blue Christmas I Natalie Cole 

® Get Over It/ Eagles 

® Space Cowboy / Jamiroquai 

Oa I Will Always Love You / Take 6 

O Sure / Take That 

Be Happy / Mary J. Blige 

When We Dance / Sting 

3 La Vie En Rose / Nadege 

(3 Secret l Madonna 

(3 Micky S' En Balance / Fabian 

® Make It Easy On Yourself / Amar 

® Free I Carroll Thompson 

© On Bended Knee I Boyz II Men 

® Baby Come Back / Pato Banton 

® Love Spreads I The Stone Roses 

The Sweetest Days / Vanessa Williams 

® Old School Lovio / Chante Moore 

® Trouble / Shampoo 

® How Far / Dee C. Lee 

® I Know / Dionne Farris 

® I Believe / Thriller U 

Real Love / Drizabone 

® For Once In My Life / Frank Sinatra, 

Gladys Knight & Stevie Wonder 

Haruyo Koi I Yumi Matsutoya 

Sweet Love / Sandy Reed 

® Jolie / Cosa Nostra 

® Nocturnal Sunshine / 

Me shell Ndegeocello 

® Another Night/ Real McCoy 

® All I Wanna Do / Sheryl Crow 

Sympathy For The Devil / 

Guns N' Roses 

Do You Wanna Get Funky /Got To Be Real 

C +C Music Factory 

Heaven Help / Gerry Deveaux 

® Jasmin In The Air / 

Opaz featuring Ray Hayden 

I'll Be On My Way / The Beatles 

Turn The Beat Around / Gloria Estefan 

® Waiting For You / Think Twice 

® How On You Stop / Joni Mitchell 

88 Have Yourself A Merry Little Christmas / 

Lucy Kent 

® Space / .1 

Speed / Billy Idol 

89 Miracles / Kenny G 

® With A Smile / Burt Bacharach 

89 Living In Danger /Ace Of Base 

® Always / Bon Jovi 

® The Strangest Party (These Are The 

Times) / INXS 

All It Takes / Hanne Boel 

Selections can be heard on 

"Pioneer Tokio Hot 100" 

every Sunday 1 PM -5 PM on 

FM JAPAN /81.3 FM in TOKYO 

81.3 FM 1-WAVE 
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Arbitron Plays Musical Chairs With Markets; 
Oldies Go `BOOM!' At New Interep Format Web 
THREE NEW MARKETS move into 
the top 100 under Arbitron's recently 
revised market size list, which is effec- 
tive with the fall 1994 survey period. 
Des Moines, Iowa, is now market No. 
89, up from No. 113 in fall 1993. Moving 
up from market No. 133 is Lafayette, 
La., which joins the top 100 markets at 
No. 98. York, Pa., moves into the No. 
100 slot, up from No. 102. 

Moving out of the top 100 is Worces- 
ter, Mass., which dips down one place 
and is now market No. 101. As previ- 
ously announced, two embedded met- 
ros, Anaheim/Orange County, Calif., 
(market 16) and San Diego North 
County (No. 55), have been folded into 
the Los Angeles and San Diego mar- 
kets, respectively. 

Two markets in the top 10 have 
traded places. Houston is now No. 9, 
while Boston is No. 10. Other markets 
making significant upward shifts in size 
are Louisville, Ky. (52 -48), Las Vegas 
(59 -55), McAllen/Brownsville, Texas 
(70-66), El Paso, Texas (77 -72), Stock- 
ton, Calif. (89 -84), Mobile, Ala. (90 -85), 
and Spokane, Wash. (95 -91). 

For the spring '95 survey, Arbitron 
will be combining two Florida markets, 
Fort Myers (No. 122) and Naples (No. 
195) into one market, which is expected 
to rank at about No. 78. 

The market rankings are based on 
metro survey area population. 

In other news, the Interep Radio 
Store will launch a new format network 
in the first quarter of 1995. The net- 
work will be known as `BOOM! Radio," 
an acronym for "the best of oldies mu- 
sic." Like Interep's four other unwired 
format networks, BOOM! will be de- 
signed to market the format and to cre- 
ate opportunities for national adver- 
tisers to reach targeted demographic 
groups. The network will launch with 
approximately 110 stations. 

The Electronic Industries Assn.'s 
Consumer Electronics Group has 
endorsed the FCC's Dec. 14 recom- 
mendation that FM broadcasters use 
Radio Broadcast Data Systems 
(RBDS) technology to transmit Emer- 
gency Alert System alerts during times 
of crisis. The EIA/CEG's executive 
committee also announced that it will 
provide up to $500,000 in 1995 to pro- 
mote RBDS to U.S. consumers. 

PROGRAMMING: TWO NEW L.A. PDs 
Warren Williams is upped from 

APD to PD at KLSX Los Angeles, re- 
placing Ken Anthony, who exits. 

Randy Lane joins KYSR (Star 98.7) 
Los Angeles as PD, replacing Greg 
Duncan, now at WENS Indianapolis. 
Lane was a consultant with Dan Vallie 
and Associates. 

Former WOMX Orlando, Fla., PD 
Nick Sanders has been named PD /af- 
ternoon host at WCOF Tampa, Fla. He 
replaces Paul Franklin, now at 
WTQR Winston- Saleni, N.C. 

WUBE -AM Cincinnati flipped from 
a simulcast of country WUBE -FM to 
all- sports as "the Score" Dec. 29. The 
PD /afternoon host is Chris Schneider, 
who previously hosted a talk show at 
KMPC Los Angeles. The lineup of syn- 
dicated hosts includes the Fabulous 
Sports Babe, John Madden, Bob Cos - 
tas, Ted Green, and Ron Barr. 

WQIK Jacksonville, Fla., PD Lee 

Rogers moves to KUPL Porland, Ore., 
for the same duties, replacing Dave 
Taylor, who exited. 

As expected, KWNZ Reno, Nev., PD 
Chuck Geiger joins KISF Kansas 
City, Mo., for the same duties, replac- 
ing Alex Valentine, now at KDGE 
Dallas. 

WEGR Memphis OM/morning man 
Tim Spencer is upped to senior rock 
program director for parent company 
Radio Equity Partners L.P. 

R &B KVSP Oklahoma City signed 

by Phyllis Stark 
with reporting by Eric Boehlert 

and Brett Atwood 

on a new sister station, R &B KJMM 
(Fresh Jams 105) Tulsa, Okla., Dec. 25. 
KVSP GM Russell Perry and OM/PD/ 
MD Darnell Swift add those duties at 
KJMM. The lineup consists of the syn- 
dicated Tom Joyner morning show, fol- 
lowed by midday host Nikki Page, who 
previously hosted overnights at cross- 
town KTOW. Tulsa radio veteran 
Donny Drake hosts afternoons, fol- 
lowed by night jock K.K. Holladay, 
also from KTOW, and overnighter 
Mark Anthony, who had been doing 
weekends at KVSP. 

KRCX Sacramento, Calif., flips from 
Spanish hits to regional Mexican pro- 
gramming. 

N/T WGTO Orlando, Fla., has ap- 
plied for the new calls WWZN. The lo- 
cal outlet that already had those calls 
changes to WPRD. 

WANS Greenville, S.C., which had 
been simulcasting country sister sta- 
tion WRIX -FM, is now programming a 
diverse format of talk (7 -11 a.m.), adult 
standards (11 a.m.-6 p.m.), sports (6-8 
p.m.), and country (8 p.m. -7 a.m.). 

KYNO Fresno, Calif., flips from old- 
ies to all- sports Jan. 1. Also, crosstown 
adult standards combo KEYQ/KTIIX- 
AM also flips to sports, but keeps the 

syndicated G. Gordon Liddy show. 
WQFN Grand Rapids, Mich., flips 

from hot AC to Jones Satellite Net- 
works' easy listening format. 

KESY -AM Omaha, Neb., splits off 
from simulcasting soft AC KESY -FM 
and picks up ABC /SMN's "Urban 
Gold" format. 

WDMF Knoxville, Tenn., signs on at 
1580, programming black gospel. 

WMOC Chattanooga, Tenn., 
changes calls to WLMR. 

WFWI Fort Wayne, Ind., production 
director Keith Harris is upped to PD, 
replacing Tony Coles, now at WLTW 
New York. WFWI also becomes one of 
the first affiliates of newly syndicated 
WFBQ Indianapolis morning men Bob 
Kevoian and Tom Griswold, begin- 
ning Jan. 9. Former WFWI morning 
man Jim Barron moves to middays, 
bumping Chris Love back to after- 
noons. Harris, who had been hosting 
p.m. drive, comes off the air. 

Marty Griffin is upped to director of 
programming operations at KFMF/ 
KPPL Chico, Calif. He has been PD at 
KFMF since 1989. 

NETWORK NEWS: LATE LATE SHOW 
As expected, CBS Radio Network 

will begin simulcasting the new CBS - 
TV program "The Late Late Show 
With Tom Snyder" when it debuts Jan. 
9. The network is building a three -hour 
block of talk radio programming (11 
p.m.-2 a.m. EST) around the one -hour 
Snyder show. The hours surrounding 
Snyder's show will be hosted by former 
WNCN New York morning man 
Elliott Forrest. 

Tim Carroll has been upped from 
assistant director to director of opera- 
tions for Metro Networks' Philadelphia 
office. Metro reporter Mark Davies 
becomes assistant director of opera- 
tions. 

Bob Dane joins WW1's entertain- 
ment division as senior director of affil- 
iate relations in the Arlington, Va., of- 
fice. He previously was director of 
marketing for Metro Networks' Wash- 
ington, D.C., region. 

PEOPLE: WNEW SHUFFLES LINEUP 
WNEW New York has restructured 

its lineup for the new year, moving mid- 
day host Dennis Elsas and overnighter 
Ken Dashow to weekends. Late -night 
host Carol Miller moves to middays. 

newsilne ... 
ALAN GOODMAN has resigned as GM of WHTZ (Z100) New York to pursue 
an ownership venture. Sister WFOX Atlanta GM Clancy Woods is overseeing 
2100 until a replacement is named. 

JOE RUYAK is upped from acting GM to GM at Jarad Broadcasting's WIBF 
Philadelphia, replacing Ted Utz, who exited. Ruyak previously was the sta- 
tion's sales manager. 

DEAN GOODMAN, GM of Paxson Broadcasting's WINZ/WLVE/WZTA Miami, 
is upped to president of Paxson's television division, while VP /sales Ronna 
Woulfe is upped to GM for both the radio and television divisions. Jay Hoker 
moves from his position as president of Paxson Networks Inc. to become pres- 
ident of Paxson's new radio division. 

EARNEST JAMES joins WQUE -AM- FM/WYLD -AM -FM for VP /GM duties, re- 
placing interim GM Jim Smith, who returns to sister KAKC/KMOD Tulsa, 
Okla., as GM. James was a radio consultant. 

TONY YOKEN is upped from AE at WGKX Memphis to GM at local sister sta- 
tion WYKL. The latter station's former interim GM, John Bibbs, retains those 
duties at WGKX. 

KEN COSTA, VP of marketing information at the Radio Advertising Bureau, 
has retired after 30 years with the RAB to open a marketing consultancy. Also, 
Dick Rakovan joins the RAB as senior VP /stations for the Eastern region. 
He most recently was GM at WWRC/WGAY Washington, D.C. 

STATION SALES: WNLC/WTYD New London, Conn., from New London 
Broadcasting L.P. to Hall Communications for $3.5 million; WDFM Fort 
Wayne, Ind., from Robert Wolfe to Steven Lankenau for an undisclosed price. 

RICH ALLEN, Western regional manager at CBS Radio Representatives, adds 
VP stripes. 

EMILY BEYS has been upped from AE to VP of sales/team leader at McGavren 
Guild Radio in New York. 

Afternoon host Scott Muni's shift is 
changed from 2-6 p.m. to 3 -7 p.m. Night 
jock Tony Pigg's hours change from 6- 
10 p.m. to 7 p.m.-midnight. Overnights 
will be handled by part -timers. 

WIYY (98 Rock) Baltimore MD Jon- 
athan Shapiro exits for the new APD 
job at the WDRE Radio Network. No 
replacement has been named. 

At WDRE, Mike Parrish is upped 
from assistant MD to MD. 

WDIZ Orlando, Fla., MD Tim Tra- 
vis exits and has not been replaced. 

Jennifer Wood is upped to APD at 
KNCI Sacramento, Calif., and Tom 
Adams is upped to APD at local sister 
station KRAK. Both retain their MD 
and midday host duties. KRAK also 
gets a new morning team, Brian Chase 
and Monica Lowe. They replace Joey 
Mitchell and Vanessa Thomas, who 
exited last month. Chase previously 

Ladies' Man. Jerry Lembo, VP of AC promotions at Columbia Records, recently hosted a luncheon for the women of New 
York morning radio at the Sony Club in Manhattan. Phyllis Stark, Billboard's senior radio editor, served as co -host. Pictured, 
from left, are WLTW's Rasa Kaye, WYNY's Shelli Sonstein, Stark, WBLS' Michel Wright, WCBS -AM's Debra Wetzel, Christine 
Nagy of WAXQ (0104.3), WBBR's Jessica Ettinger, Lisa G of WORT (Hot 97), Liz White of WMXV (Mix 105), Patti Steele 
of WHIZ (Z100), Lembo, and the National Music Foundation's Claire Stevens (formerly of Z100). 

was PD /morning man at crosstown 
KHYL. Lowe hosted evenings at cross- 
town KQ)PT. Thomas joins KSAN San 
Francisco for P/T work. 

WPNT Chicago midday host Jim 
White exits radio. Morning man Steve 
Cochran extends his shift an hour to 10 
a.m. MD Lynne Murray changes her 
shift from 9 -11 a.m. to 10 a.m. -2 p.m. 

Delilah returns to Boston radio as 
evening host at WSSH -FM. She had 
most recently been at WMGK Phila- 
delphia. 

WEZB (B97) New Orleans morning 
men John Walton and Rick Rumble 
are out. A replacement is expected to 
be named shortly. 

WJLB Detroit evening host Tre' 
Black exits to pursue a record deal. 

Former KDMX Dallas morning man 
Bobby Mercer joins KPTY (formerly 
KFGI) Austin, Texas, for that shift, re- 
placing Steve Kerr, now at sister 
KKMJ. Also, Bill Lee joins KPTY for 
afternoons. He previously was a swing 
jock at ABC /SMN's AC format. 

WTKS Orlando, Fla.'s evening 
"Passion Phones" host, Erin Somers, 
moves her show to WIOD Miami, 
where she replaces former night host 
Randi Rhodes. Somers' show contin- 
ues to air on delayed broadcast to 
WTKS, and will be simulcast on 
WIOD sister station WSUN Tampa, 
Fla. 

WXKS -FM Boston night jock Lisa 
Traxler is looking for a new gig in al- 
bum rock or modern rock. She can be 
reached at 617- 769 -3598, not at the 
phone number that appeared in the 
Dec. 17 issue. 

WRKS New York morning show 
producer Margot Jordan exits and is 
looking for a new opportunity; reach 
her at 718 -493 -7079. - 
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HOT 100 
SINGLES SPOTLIGHT 

by Dave Elliott 

BOYZ II MEN'S "On Bended Knee" (Motown) holds at No. 1, but by a re- 
duced margin, as TLC's "Creep" (Arista) is the biggest overall gainer on the 
entire chart. "Creep" is also the biggest sales gainer on the chart and is No. 
I in sales. It sold almost 125,000 units this week, well ahead of "Knee," with 
about 104,000 units. "Creep" may go to No. 1 next week or the week after. 
"Knee" is still No. 1 in airplay by a large margin. No other titles inside the 
top 10 look strong enough to challenge for No. 1 in the next two weeks. 

THIS WEEK, you'll notice that some of the older records on the chart 
have gone up a few notches. This happens every Christmas season, due to 
the surge of teenage record buyers flooding stores during the holiday sea- 
son. Rap titles by Rappin' 4 -Tay, Craig Mack, Da Brat, and Bone Thugs 
N Harmony are among those that benefited most from this youth -based 
sales surge. Airplay, on the other hand, was off slightly for many songs, as 
stations reduced rotation given to currents to make way for Christmas mu- 
sic. For example, Melissa Etheridge's "I'm The Only One" (Island) gains 
overall points, but is pushed back a notch on the chart as her version of 
"Happy X -Mas (War Is Over)" garnered increased airplay, reducing sta- 
tions' opportunity to spin "Only." 

TOM PETTY'S "You Don't Know How It Feels" (Warner Bros) is the 
biggest sales gainer below the top 20, so it wins this week's Greatest Gain- 
er /Sales award. Its sales gain was complemented by top 10 airplay rankings 
at WAPE Jacksonville, Fla.; WBZZ Pittsburgh; WDJX Louisville, Ky.; and 
WSTW Philadelphia. Runner -up is Brownstone's "If You Love Me" 
(MJJ /Epic). "If" is already top 10 at WPGC Washington, D.C., and WERQ 
Baltimore, and is moving up quickly at WHJX Jacksonville; WJMN Boston; 
WFLZ Tampa, Fla.; and KMEL San Francisco. This week's Hot Shot De- 
but is "Candy Rain" by Soul For Real (Uptown/MCA). Almost 70 percent 
of its points are from sales, with the bulk of exposure coming from WQHT 
New York and WPGC Washington. The Tractors debut on the chart with 
the country -crossover Christmas single "Santa Claus Boogie" (Arista). The 
debut of "Boogie" is based entirely on sales. It is rare that a Christmas sin- 
gle debuts on the Hot 100 at all, let alone from the country side. Deadeye 
Dick's "New Age Girl" (from "Dumb And Dumber ") (Ichiban) peaked at 
No. 40, fell to No. 43, and has now turned around and is up to No. 27 with a 
bullet. This turnaround is most likely due to added exposure for the video, 
featuring clips from the hit comedy. "Girl" ranks No. 1 in airplay at WPLY 
Philadelphia and WIXX Green Bay, Wis. 

OVERALL, sales activity increased so much this week that the singles by 
all of the following artists were pushed back (by as many as five to seven po- 
sitions) despite gaining overall points: Real McCoy, Melissa Etheridge (as 
previously mentioned), Gloria Estefan, the Pretenders, Vanessa 
Williams, the Four Seasons, Candlebox, Keith Murray, Elton John, Lu- 
cas, Aaliyah, Mazzy Star, Silk, Martin Page, Lords Of The Under- 
ground, Huey Lewis, Dru Down, and Freedy Johnston. 

BUBBLING UNDEH. 

g 

w 0 
w 

3 ARTIST (LABEL/DISTRIBUTING LABEL) 

1 - 1 AGE AH1.111KGROUÑD //U 
EA NUMBER 

2 5 4 DOWN 4 WHATEVA 
NUTTIN' NYCE (POCKET TOWN/HOLLYWOOD) 

3 7 6 
PARTY 
DIS -N -DAT (EPIC STREET /EPIC) 

4 8 12 WHOOMP! (THERE IT WENT) 
TAG TEAM /MICKEWMINNIEJ GOOFY (LIFE) 

5 4 4 SOUR TIMES 
PORTISHEAD (LONDON /ISLAND) 

6 6 6 
NIKA 
VICIOUS (EPIC STREET /EPIC) 

7 17 4 WHEN THE THOUGHT OF YOU ... 
DAVID BALL (WARNER BROS.) 

8 19 3 
STORM IN THE HEARTLAND 
BILLY RAY CYRUS (MERCURY) 

9 23 2 
WHEN N LOVE FINDS YOU 

10 24 7 
HEADLINE NEWS 

WEIRD AL" YANKOVIC (SCOTTI BROS.) 

11 - 1 
NIGHT IS FALLIN' IN MY HEART 
DIAMOND RIO ( ARISTA) 

12 13 5 ONLY ONE ROAD 
CELINE DION (550 MUSIC) 

13 11 2 THAT'S JUST WHAT YOU ARE 
AIMEE MANN (IMAGO) 

HOT 100' 
SINGLES 

z 

N Y 
TITLE 

S 3 ARTIST (LABEL/DISTRIBUTING LABEL) 

14 12 3 
FAT BOY 
MAX -A- MILLION (S.O.S.) 

15 14 6 
RICH GIRL 
MICHIE ONE & LOUCHIE LOU (VP) 

16 9 7 
R DMAN /I (RAL/ISLAND) 

11 18 2 OLCHE CHILUM 
(SILENT NIGHT) 

18 - 6 
GIT UP, GIT OUT 
OUTKAST (LAFACE/ARISTA) 

19 - 1 THIS LIL' GAME WE PLAY 
SUBWAY (BIV 10 /MOTOWN) 

20 - 1 
YOU'RE A MEAN ONE MR. GRINCH 
WHIRLING DERVISHES (CONTINUUM) 

21 - 1 IF I COULD MAKE A LIVING 
CLAY WALKER (GIANT) 

22 - 1 LET'S TALK ABOUT IT 
MEN AT LARGE (EASTWEST) 

23 - 1 CAN I STAY WITH YOU 
KARYN WHITE (WARNER BROS.) 

24 - 1 WHERE I WANNA BE BOY 
MISSJONES (STEP SUN) 

25 21 2 EFl1G EESS (TRANZLATOR CREW) (RUFFHOUSE) 

Bubbling Under lists the top 25 singles under No. 100 
which have not yet charted. 

ATLANTIC BRINGS McCOY TO TOP OF HAT FIELD 
(Co(ltiul(((l from j))lfJ('.1) 

The Texas native is hoping to main- 
tain his momentum with a new album, 
"You Gotta Love That," clue Jan. 24. The 
album's debut single, "For A Change," 
has reached No. 33 in its fourth week on 
the Hot Country Singles & Tracks 
char,. 

Atlantic Nashville president Rick 
Blackburn became aware of McCoy 
through Charlie Pride, with whom the 
singer had been touring on and off for 
several years. The label had high hopes 
for its new find when it signed him as the 
first artist on its fledgling country roster 
in early 1990, only to see his first two al- 
bums, 1991's "At This Moment" and 
1992's "Where Forever Begins," per- 
form poorly at radio and retail. Those al- 
bums have sold 71,000 and 70,000 units, 
respectively, according to SoundScan. 

Adding to McCoy's frustration was 
the fact that newer, younger Atlantic 
signees Tracy Lawrence and John 
Michael Montgomery scored big hits 
with their debuts, helping to establish 
the label as a force in country music in 

the process. 
"The company thought I was nuts," 

Blackburn says with a laugh. "I couldn't 
get a direction on Neal, but I knew he 
was special. I'd been looking for some- 
one like him for a while." 

What separates McCoy from the rest 
of the hat pack is a no- holds- barred, 

Nash -Vegas -sty!c stage show that in- 
cludes dancing, acrobatics, and even a 
version of Harry Belafonte's "Banana 
Boat (Day -0)." 

"Country music can bore you, but 
Neal is far from boring," Blackburn 
says. "The guys at radio were really en- 
tertained by Neal, and that's unique in 
country." 

McCoy's onstage antics are certainly 
not the everyday honky -tonk fare, and 
with his first two releases, which were 
produced by Nelson Larkin and James 
Stroud, respectively, Atlantic, perhaps 
afraid it had signed too much of an en- 
tertainer, attempted to push the singer 
in a traditional direction. 

"No discredit to Nelson or James, but 
they probably did try to take me a little 
too far down that traditional road," Mc- 
Coy says. 

For McCoy's third (and potentially fi- 
nal) go- around, Barry Beckett was 
brought in to produce, and the chem- 
istry was finally right. 

"Rick thought Barry and I would be a 
great combination because of his Muscle 
Shoals R &B background," says McCoy. 
"I grew up listening to and playing a lot 
of that stuff. Barry recognized that. He 
basically said, `Let's try to find songs to 
fit Neal's voice: " 

The album, "No Doubt About It," did 
indeed showcase McCoy's vocals in a 

U.K. MUSIC MONITOR 
(C') ;, ,, (grain pit 7( .,') 

and monitoring more than 50 radio and 
music TV stations. 

The publication's charts will reflect a 
Monday -to- Sunday week for both sales 
and airplay data. Among the new and 
unique features in Music Monitor will 
be a U.K. Hot 100 Singles chart. It will 
be the first U.K. singles chart to com- 
bine sales and airplay elements for all 
rankings from No. 1 to No. 100. Audi- 
ence size for each record will be com- 
puted by cross- referencing BDS data 
with RAJAR listener ratings. 

"Music Monitor will combine accu- 
rate and responsible journalism with a 
fresh, innovative outlook on the unique- 
ly creative, dynamic U.K. marketplace. 
We believe the industry will prosper 
from having access to real numbers and 
quality editorial coverage," says 
Howard Lander, president and pub- 
lisher of the Billboard Music Group. 

The Billboard Music Group publish- 
es specialized publications, including 
Billboard, Amusement Business, Musi- 

LA DIFERENZIA 
(Continued from page 105) 

has provided some exposure, but Ran- 
dle says, "We are dealing with the 
patchwork of syndicated shows, and as 
a result we don't want to rely too heavi- 
ly on videos." 

Randle says promotion of the act is 

boosted by the label's relations with the 
act's manager, booking agent, and pub- 
licist. The act is managed by Nashville - 
based Glenn Smith Presents and 
booked by the William Morris Agency. 
Publicity is handled by Media West in 
Fort Worth, Texas. It is an unusually 
high- powered lineup for a new act in the 
Tejano market. 

The rest of La Diferenzia is song - 
writer/keyboardist Miguel Spindola, 
drummer Jose Benavides, accordionist 
Simon Arausa, guitarist Jesse Moya, 
and three brothers from Rockford, Ill.: 
Raul (saxophone), Arnoldo (keyboards), 
and Omar (bass) Cardenas. 

41vlosic Monitor 
n:y,pr " "lirb.a Record Labels Probe 

New Radio Landscape 

!Stations Ilan 
Evonaiu,:ry. 
M:ukw54rPmfi 

Freedy Johnston 
aaa HH Reeu^ea a .,.,_ . ..... ._-,, ... .. _ 
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Cover of special prototype edition of 
Music Monitor. 

cian, Music & Media, Top 40 Airplay 
Monitor, R &B Airplay Monitor, Rock 
Airplay Monitor, and Country Airplay 
Monitor. It offers two electronically de- 
livered data systems and 19 annual di- 
rectories, and conducts special events, 
including the Billboard Dance Music 
Summit, the Billie Awards, the Latin 
Music Conference, the Billboard/Air- 
play Monitor Radio Summit, and the 
Billboard Music Video Conference. The 
Billboard Music Group is owned and 
operated by BPI Communications. 

liner, more soulful register, and it hit 
the bull's -eye at country radio. The title 
song and debut single quickly rose to 
No. 1 on the country singles chart. 

"I remember Neal from the days 
when he was touring with Charlie Pride, 
and I couldn't be happier for his suc- 
cess," says J.D. Cannon, music director 
at WFMS Minneapolis. Cannon is typi- 
cal of country radio executives nation- 
wide who have gotten to know McCoy 
through the singer's constant promo- 
tional visits and live performances. 
"He's a lot of fun, and he's great at re- 
membering hámes," Cannon acids. 
"Neal's got those marketing skills, and 
he's had so many people rooting for him 
that it was just a matter of the right 
song, and the support was there." 

Not content to stop at radio, and de- 
spite lackluster sales of his first two re- 
leases, McCoy has done countless bene- 
fit performances and has managed to 
make himself a familiar face at retail 
over the past few years. 

"He's done some convention stuff for 
us, and he puts on a great show," says 
Dave Roy, director of purchasing for the 
North Canton, Ohio -based Camelot 
chain. "I always thought that once the 
mass audience got a taste of this guy, 
there would be no stopping him." 

In a genre that has not put a lot of em- 
phasis on the performing aspect, with 
singers traditionally standing stock -still 
behind their microphone stands, McCoy 
is unusual if not unique. And while bands 
like Sawyer Brown have done much to 
pioneer high- energy country shows, Mc- 
Coy credits Garth Brooks with making 
the world safe for his flamboyant perfor- 
mances. 

"Garth deserves most of the credit, 
because he really took it that one step 
further," McCoy says. "He showed 
country fans that we can do a lot more 
for you if you'll just let us. Even though 
a lot of us were doing it before him, it was 
not at that magnitude." 

At this point in his career, McCoy is 
more than happy to give the fans exact- 
ly what they want, and from both the 
creative and marketing standpoints, 
artist and label are not about to mess 
with the successful formula established 
with "No Doubt About It." McCoy and 
company took great pains to make sure 
"You Gotta Love That" would be a re- 
peat of the last album, right down to em- 
ploying many of the same musicians and 
songwriters. 

"We finally got what we were looking 
for with `No Doubt About It,' " says Mc- 
Coy. "We did try to do more uptempo 
stuff this time, but basically the approach 
was, 'Hit ain't broke, don't fix it.' " 

As he prepares to get to work behind 
what most in the industry consider his 
sophomore album, McCoy still feels he 
has a long way to go and a lot to learn. 

"I'm still not as at home in the studio 
as I'd like to be," he says. "But enter- 
taining is really more important to me 
than the other aspects of this business. I 
live for that part." 
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CHRISTIAN McBRIDE GETS TO IT WITH VERVE DEBUT ALBUM 
(Continued from page 3) 

ings and performances of others - 
fellow youngbloods and seasoned 
veterans alike -have been univer- 
sally acclaimed for their unimpeach- 
able taste and correctness. Rarely 
has jazz heard such an experienced 
sound from a player so young. 

"The most obvious thing about 
him is that he's the greatest per- 
former to come along on his instru- 
ment in 25 years," says Richard Sei- 
del, VP at Verve and the album's 
co- producer along with Don Sickler. 
"Can you think of anyone else? 
Maybe Jaco [Pastorius] or Stanley 
[Clarke] ... If there are five quali- 
ties you look for in a bass player, 
they are: a great sound, great into- 
nation, great time, great accompani- 
ment, great soloing ... Christian's 
got them. Plus, if you want to add 
something else, he's soulful." 

To spread the word, Verve sent a 
five -track solicitation sampler of 
McBride's original compositions 
from the album to retail outlets and 
distributors. Additionally, the label 
presented to radio, retail, and the 
press a single -disc teaser titled 
"Double Decker "; it featured 
McBride's funky rendition of "Deck 
The Halls," and served as a Christ - 
mas card from the label. 

More than any other young bass 
player, McBride has the potential to 
transcend the perceived limitations 
of his instrument. He is a broader 
musician than those who follow the 
party line on tradition. Deeply 
steeped in the history of jazz and the 
history of his instrument, McBride 
is not just a swinger or a bebopper. 
Instead, his tastes cover a wide 
range of rhythmic musics, including 
the pop and soul originating from 
his hometown, Philadelphia. 

Verve VP Chuck Mitchell, who is 
in charge of marketing the album, 
wants to make consumers aware 
that McBride's personality matches 
his instrument. "We're preparing an 
elaborate electronic press kit to 
bring that out," says Mitchell. "Yes, 
he plays bass, and yes, he's got a 
rich jazz heritage. But he's also 
down with James Brown. The bass is 
a bedrock instrument in his.jife, and 
he's got the attitude to make thata 

IMAGO, BMG PART 
(Continued from page 11) 

is still under contract to Imago. 
Rollins, who has a spoken- word -label 
deal with Rick Rubin's American 
Recordings, was unavailable to com- 
ment at press time. 

Ellis says the experienceeóf losing 
the label's funding has been a hum- 
bling one. He admits that he tried to 
run Imago as if it were a successful 
major label, not an alternative music 
startup. 

"I probably made a mistake in for- 
getting that this is a small, indepen- 
dent, alternative company," Ellis 
says. "And in fact, what I realized af- 
ter a time was that we didn't have the 
benefits of a small company. There 
were too many people. There were 
layers of bureaucracy that had devel- 
oped inside the company that weren't 
creating the right kind of environ- 
ment for young people to be able to 
have ideas, express them, and have 
them enacted-" 

Ellis, who is 50 ¡rears old, adds that 
Imago needs to "have people in the 
company that are much closer in age 
to the artist and the consumer than I 
am." 

sexy marketing fact." 
In person, McBride is warm and 

confident, quick to light up a conver- 
sation with a wide smile. "I've been 
influenced by Ray Brown, and Fred- 
die Hubbard, and Wayne Shorter, 
and Bobby Watson, to name a few," 
he says, "but I've also been touched 
by James Brown. The groove or the 
rhythm is the first thing that mat- 
ters. James Brown won't deal unless 
there's a groove. The same for me- 
I have to be the backbone of whatev- 
er's going on. If you listen to Count 
Basie's rhythm section, with Poppa 
Jo [Jones] and Walter Page and 
Freddie Green, you hear that they 
had a simple, beautiful pocket. 
That's the goal: to be able to do that, 
to master the groove." 

Verve views McBride as a 
telegenic performer who is as much 
an entertainer as a jazzman. Its 
electronic press kit uses footage 
culled from this year's Mellon Jazz 
Festival in Philadelphia, where the 
native son was awarded a day of 
honor. 

LEGENDARY EARS 

McBride's dispatches on the bass 
have a shape and definition that are 
rare. While other bass players oper- 
ate in the realm of the low -end buzz, 
McBride crafts notes that have ar- 
ticulation and bounce. His contours 
are precise, his choices thoughtful; 
he makes his instrument sing. 

Add to the mix his legendary ears. 
By most accounts, he's got perfect 
pitch, the ability to hear relation- 
ships between notes and their voic- 
ing possibilities, and a sonographic 

memory. He hears a piece of music 
once, and he has it down. 

That kind of outsized talent cer- 
tainly attracts attention -so much 
so that McBride has been a first -call 
bassman for the likes of Hubbard, 
Wynton Marsalis, Joshua Redman, 
Betty Carter, James Williams, and 
McCoy Tyner, among others. Ap- 
pearing on McBride's album are 
saxophonist Redman, pianist Cyrus 
Chestnut, trumpter Roy Hargrove, 
trombonist Steve Turre, and drum- 
mer Lewis Nash. Along with the al- 
bum's title track, "Gettin' To It," 
McBride's other original composi- 
tions on the album are "In A Hur- 
ry," "The Shade Of The Cedar 
Tree," "Sitting On A Cloud," "King 
Freddie Of Hubbard," and "Black 
Moon." 

Now, the real question con- 
fronting McBride (and Verve) is 
this: After years of selfless service 
to the efforts of others, can he make 
it as a leader? His colleagues on 
"Gettin' To It" think so. "He's the 
one guy who can break the mold of 
bass players," says Redman. "When 
he solos, he speaks to me. It's his 
ability to communicate and his sen- 
sitivity. It's almost a spiritual skill. 
He makes music out of any situation. 
As a leader he's going to call on 
skills he hasn't yet used. He has 
tremendous charisma. [Charles] 
Mingus had it, Ray [Brown] has it. 
Most bass players who have it show 
it in the context of their bands. I see 
him as a Mingus or a Jaco." 

Chestnut agrees. "He's got musi- 
cianship for his age that few people 
possess," he says. "That's why he 

gets respect from others. Many peo- 
ple think that horn players or piano 
players are the only ones who can 
step out front and do things. Christ- 
ian can put the bass out front and 
show that it's a viable instrument." 

Adds Hargrove, "A lot of young cats 
are too hip to play with beauty. Chris- 
tian's not like that. He's not scared to 
play pretty, and he likes to get greasy. 
That's a good combination." 

CHILD PRODIGY 

Initially influenced by his bass - 
playing father and uncle, McBride 
took up the electric bass at age 8. 
Three years later, he began formal 
training on acoustic. Two years af- 
ter that, he was playing profession- 
ally. 

After graduating from Philadel- 
phia's famed High School for the 
Performing Arts in 1989, McBride 
enrolled at New York's Juilliard 
School of Music. His presence 
around town created an instant buzz 
among insiders including saxophon- 
ist Bobby Watson, who hired him for 
an engagement at Birdland. His 
rise, from that moment on, was me- 
teoric. 

Before landing with Verve, 
McBride was courted by nearly 
every major label. (It's been ru- 
mored that he eventually signed 
with Verve because its parent com- 
pany, PolyGram, holds the James 
Brown catalog.) 

"Gettin' To It" is not a typical 
bass player's album. McBride is not 
showcased in a flamboyant manner, 
nor is he placed front and center, 
overshadowing his bandmates. His 

presence and authority, however, 
are unmistakable, from the radio - 
friendly funk of the title track to his 
solo tour de force on "Night Train," to 
the uplifting treatment of "Splanky," 
on which McBride proves himself the 
descendant of trio mates and spiritual 
godfathers Milt Hinton, age 84, and 
Ray Brown, 68. 

Given the admiration and respect 
he commands from fellow musicians, 
how does McBride see himself in re- 
lation to others? 

"My fundamental approach is to 
make the music work. I think any 
good musician wants to contribute 
his personality, his own two cents, 
and shape the music without domi- 
nating it. I do whatever it takes to 
make the music sound good. My pri- 
mary focus on ` Gettin To It' was to 
cover a lot of bases -no pun intend - 
ed-to play with my peers, to play 
with my heroes. 

"One of the problems I've had 
with players from the younger gen- 
eration is they don't have the desire 
to be around the older musicians. I 
mean, Hank Jones is still around, 
Tommy Flanagan, Roy Haynes, Ron 
Carter. These people are a phone 
call away. I have always felt that if 
you want to play this music proper- 
ly, you have to be around the right 
people. Almost every older musician 
I've worked with has had the atti- 
tude, `I'm honored that you want to 
play this music; therefore, whatever 
you need to know, I'll tell you.' 
That's the way it should be. You can 
learn a lot from guys who have been 
there before. I'm hoping to be one of 
those guys." 

ALTERNATIVE ACTS HAVE AN IMPACT 
(Continued from page 3) 

tus since last January, about half 
were album alternative or modern 
rock acts. 

Of the remaining Impact artists, 
there were seven country acts, sev- 
en hip -hop or R &B acts, and one act 
each in the jazz, reggae, comedy, 
AC, and world music categories. 

Heatseekers Impact status is 
achieved when an album is launched 
from the Heatseekers album chart 
of new and developing artists into 
the top half of The Billboard 200. 

The 40- position Heatseekers 
chart, which bowed in October 1991, 
features acts from all genres who 
have never charted at No. 100 or 
higher on The Billboard 200. 

A total of 34 labels had Heatseek- 
ers Impact acts in 1994. Warner 
Bros. and Atlantic topped the pack 
of distributing labels with six Im- 
pact acts each in 1994; Geffen and 
Arista tied for second with three 
each. 

(The standings are based on the 
full calendar year and differ from 
the "Year In Music" list in the Dec. 
24 issue of Billboard, which covers 
the chart year from November 1993 
to November 1994.) 

This year's tally underscores the 
overall strength of rock acts, partic- 
ularly those that attracted modern 
rock or album alternative airplay. 
Among acts that benefited from the 
latter are Sarah 'McLachlan (Net - 
twerk /Arista); Widespread Panic 
(Capricorn); Sheryl Crow (A &M); 
Crash Test Dummies (Arista); 
Counting Crows (DGC); Mazzy Star 
(Capitol); Shawn Colvin (Columbia); 
and Big Head Todd & the Monsters 
(Giant). 

"You have longevity at Triple A," 

says Dick Wingate, senior VP of 
marketing at Arista. "It's very 
artist -oriented and artist -friendly. 
That's the format that we found has 
laid a great base for [McLachlan 
and Crash Test Dummies]. It really 
established them. Sarah is a core 
artist on the format." 

Commenting on the power of the 
modern rock format, Bob Bell, new - 
release buyer for the 350 -store 
Wherehouse Entertainment chain 
based in Torrance, Calif., says, "The 
biggest thing I've seen is how huge 
alternative music has become. It's 
been building for a while, but this 
was the year it really exploded. The 
underground punk movement has 
become a huge commercial force, 
with Offspring and Green Day sell- 
ing millions of records." 

Bell also notes that because of the 
tremendous growth in the modern 
rock arena, heritage modern rock 
acts such as Atlantic's Bad Religion, 
Virgin's Cracker, Mercury's James, 
and London's Meat Puppets -each 
an Impact act -finally hit paydirt in 
1994. 

According to M Street Journal, 
there are 161 modern rock and al- 
bum alternative outlets, up 57 from 
1993. 

INTO THE MAINSTREAM 

"Last year's alternative is this 
year's mainstream," Atlantic presi- 
dent Val Azzoli says, noting one of 
the factors that led to Impact act 
Bad Religion's big breakthrough in 
1994. 

Azzoli says the label's marketing 
efforts were highly customized in 
1994. "This past year, we basically 
looked at every act like its own sep- 

arate entity," says Azzoli. "We 
didn't have a cookie -cutter plan." 

For instance, the label concen- 
trated on retail campaigns for 
Hootie & the Blowfish during the 
band's tour and then went for album 
rock airplay. 

For Collective Soul, Atlantic cen- 
tered its efforts on the first single, 
"Shine," which became the No. 1 al- 
bum rock track of the year. 

Robert Smith, head of marketing 
at Geffen, says patience and timing 
at radio were key elements in the la- 
bel's marketing efforts for Impact 
acts Counting Crows, Veruca Salt, 
and Weezer, and for newcomers 
Beck and Hole, who bypassed the 
Heatseekers chart by debuting at 
No. 15 and No. 55 on The Billboard 
200, respectively, in the spring of 
1994. 

"The two best examples are 
Counting Crows and Weezer, where 
we really held back going for home 
runs at commercial alternative ra- 
dio and MTV until the artists and 
records built up enough underneath 
them, so we could extend the cam- 
paigns on each one of the records," 
says Smith. "We try to do the same 
with all the artists." 

With that philosophy in mind, the 
label was able to work Weezer's 
"Undone (The Sweater Song)" for 
five months. 

John Artale, purchasing manager 
for the 139 -store National Record 
Mart chain based in Carnegie, Pa., 
also noticed that record labels were 
more focused with retail programs 
this year. 

"Our developing- artist program 
has been in place for years, but I've 
seen a lot of labels timing it better 

than they did before," says Artale. 
"If they had the funding, they would 
throw it in the program right away. 
Now they hold back a bit, and utilize 
the retail programs to coincide bet- 
ter with airplay. That makes a big 
difference." 

Patience and tenacity also paid off 
for Crow, James, Joshua Kadison 
(SBK/EMI), John Berry (Liberty), 
and K7 (Tommy Boy). None of these 
Impact artists exploded at radio and 
video until months after their al- 
bums were released. 

THE OLD- FASHIONED WAY 

Others, including Warner Bros.' 
Faith Hill and Atlantic's Neal Mc- 
Coy, found that old- fashioned tour- 
ing and shaking hands with radio, 
video, and retail executives paid off. 

Scott Heuerman, product manag- 
er at Warner Bros. /Reprise 
Nashville, says Hill got a lot of 
mileage out of her extensive radio 
promotion tour. 

For comedian Jeff Foxworthy, 
Heuerman says sales really kicked 
in once CMT and TNN began airing 
the videoclip for "Redneck Stomp." 

Also benefiting heavily from 
video support was 550 Music /Epic's 
Deep Forest, whose "Lullaby" was 
placed in Buzz Bin rotation on MTV. 
That helped the dance /world music 
act's self -titled album earn Impact 
status from Billboard and gold cer- 
tification from the Recording Indus- 
try Assn. of America. 

Similarly, the jazz- meets -rap al- 
liance known as US3 (Blue Note) 
raced up The Billboard 200 once the 
clip for "Cantaloop" was placed in 
MTV's Buzz Bin. 
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Compiled from a national sample of airplay supplied 
199 stations are electronically monitored 24 hours a 

sions, computed by cross- referencing exact times of 
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x 
TITLE 
ARTIST I) ABET1DISTRIRIITING (AREL) 

w 13 

** NO.1 ** 
ON BENDED KNEE 
BOYZ II MEN (MOTOWN) 

2 2 20 ANOTHER NIGHT 
REAL MCCOY ( ARISTA) 

6 wks at No. 1 

3 3 15 HERE COMES THE HOTSTEPPER 
INI KAMOZE (COLUMBIA) 

4 4 14 ALWAYS 
BON JOVI (MERCURY) 

5 5 19 
I'M THE ONLY ONE 
MELISSA ETHERIDGE (ISLAND) 

7 10 CREEP 
TLC (LAFACE/ARISTA) 

7 6 22 I'LL MAKE LOVE TO YOU 
BOYZ II MEN (MOTOWN) 

10 4 TAKE A BOW 
MADONNA (MAVERICK/SIRE/WARNER BROS.) 

9 8 16 
YOU GOTTA BE 
DESIREE (55C MUSIC) 

10 12 17 
SUKIYAKI 
4 P.M. (NEXT PLATEAU /LONDON /ISLAND) 

11 13 14 
I WANNA BE DOWN 
BRANDY (ATLANTIC) 

12 15 3 
ALL I WANT FOR CHRISTMAS IS YOU 
MARIAH CAREY (COLUMBIA) 

13 9 14 
SECRET 
MADONNA (MAVERICISIRE/WARNER BROS.) 

14 18 8 
THE RHYTHM OF THE NIGHT 
CORONA (EASTWEST) 

15 16 21 I'LL STAND BY YOU 
PRETENDERS (SIRE/WARNER BROS.) 

16 14 13 YOU WANT THIS 
JANET JACKSON (VIRGIN) 

11 17 6 
BEFORE I LET YOU GO 
BLACKSTREET (INTERSCOPE) 

18 11 22 ALL I WANNA DO 
SHERYL CROW (A &M) 

19 20 5 
BETTER MAN 
PEARL JAM (EPIC) 

28 19 31 
100% PURE LOVE 
CRYSTAL WATERS (MERCURY) 

2II 23 5 
WHEN I COME AROUND 
GREEN DAY (REPRISE) 

22 21 7 
BANG AND BLAME 
R.E.M. (WARNER BROS.) 

23 25 8 
HOLD MY HAND 
HOOTIE & THE BLOWFISH (ATLANTIC) 

24 22 33 
WILD NIGHT 
JOHN MELLENCAMP (MERCURY) 

25 24 18 INTERSTATE LOVE SONG 
STONE TEMPLE PILOTS (ATLANTIC) 

26 26 30 WHEN CAN I SEE YOU 
BABYFACE (EPIC) 

27 28 10 EVERY DAY OF THE WEEK 
JADE (GIANT) 

28 27 15 TURN THE BEAT AROUND 
GLORIA ESTEFAN (CRESCENT MOON) 

29 34 7 
BUDDY HOLLY 
WEEZER (DGGGEFFEN) 

30 29 22 DECEMBER 1963 
FOUR SEASONS (CURB) 

31 33 15 
ZOMBIE 
THE CRANBERRIES (ISLAND) 

32 30 12 
ALLISON ROAD 
GIN BLOSSOMS (A &M) 

33 31 8 
THE SWEETEST DAYS 
VANESSA WILLIAMS (WING/MERCURY) 

34 32 20 NEVER LIE 
IMMATURE (MCA) 

35 36 7 
IF YOU THINK YOU'RE LONELY NOW 
K -CI HAILEY OF JODECI (MERCURY) 

36 35 16 
WHATS THE FREQUENCY, KENNETH? 
R.E.M. (WARNER BROS.) 

31 40 23 BASKET CASE 
GREEN DAY (RE °RISE) 

I 
by Broadcast Data Systems' Radio Track service. 
day, 7 days a week. Songs ranked by gross impres- 
iirplay with Arbitron listener data. This data 

Y w Ei o 

3 Tuii ITLE 
.T. S ARTIST (LABEL/DISTRIBUTING LABEL) 

38 41 9 
I ALONE 
LIVE (RADIOACTIVE/MCA) 

MENTAL PICTURE 
39 38 5 JON SECADA (SBK/EM0 

49 44 5 
T 

BELONG 
ONI 

YOU 

41 37 13 A 
GIRL 

NIRVANA (OGG/ EFFEN) 

42 43 8 TOOTSEE ROLL 
69 BOYZ (RIP -IT) 

43 48 26 FAR BEHIND 
CANDLEBOX (MAVERICK/SIRE/WARNER BROS.) 

44 46 4 
YOU DON'T KNOW HOW IT FEELS 
TOM PETTY (WARNER BROS.) 

45 39 12 LIVING IN DANGER 
ACE OF BASE ( ARISTA) 

46 49 4 IN THE HOUSE OF STONE AND LIGHT 
MARTIN PAGE (MERCURY) 

41 50 12 
GET READY 

(FOR 
THIS 

RITIOUE) 

48 42 8 SHAME 
ZHANE (HOLLYWOOD /JIVE) 

49 41 19 
SELF ESTEEM 
OFFSPRING (EPITAPH) 

50 1 
CONSTANTLY 
IMMATURE (MCA) 

51 62 20 BUT IT'S ALRIGHT 
HUEY LEWIS & THE NEWS (ELEKTRA) 

52 45 10 WHEN WE DANCE 
STING (A &M) 

53 55 18 ELTTON H JOHN (HOLLYWOOD) L 

54 51 10 
BE HAPPY 
MARY J. BLIGE (UPTOWN /MCA) 

55 64 2 LOVE WILL 
KEEP US ALIVE 

56 53 4 
I MISS YOU 
N II U (ARISTA) 

51 68 2 
RED 

LALIGHT 
SPECIAL 

TLC 

UNTIL I FALL AWAY 
58 65 35 GIN BLOSSOMS (A &M) 

59 60 6 
FELL ON BLACK DAYS 
SOUNDGARDEN (A &M) 

60 54 10 DOLL PARTS 
HOLE (DGGGEFFEN) 

61 57 9 (I COULD ONLY) WHISPER YOUR NAME 
HARRY CONNICK, JR. (COLUMBIA) 

NEW AGE GIRL 
62 52 17 

DEADEYE DICK ( ICHIBAN) 

63 67 4 
SHE FDON G USE JELY 

ER PROS ) 

®_ 1 GOTTA GET AWAY 
OFFSPRING (EPITAPH) 

65 71 2 BROWNSTONE ROWNSTONE(MJJ EPIC) 

66 72 11 
PLAYAZ CLUB 
RAPPIN' 4 -TAY (CHRYSALIS/EMI) 

61 63 10 SEETHER 
VERUCA SALT (MINTY FRESH/DGC/GEFFEN) 

68 58 
15 TOAD THEE 

WRONG 
WET SPROCKET (COLUMBIA) 

69 69 2 MISHALE 
ANDRU DONALDS (CAPITOL) 

10 70 5 
CORDUROY 
PEARL JAM (EPIC) 

11 56 6 
BLIND MAN 
AEROSMITH (GEFFEN) 

72 - i FOOLIN' AROUND 
CHANGING FACES (SPOILED ROTTEWBIG BEAT) 

13 75 2 
LOVE SPREADS 
THE STONE ROSES (GEFFEN) 

74 61 13 
LANDSLIDE 
SMASHING PUMPKINS (VIRGIN) 

75 74 20 
TODAY 
SMASHING PUMPKINS (VIRGIN) 

Q Records with the greatest gain. © 1995 Billboard/BPI Communications. 

HOT 100 RECURRENT AIRPLAY 
1 1 5 

IF YOU GO 
JON SECADA (SBK/EMB 

14 23 33 BECAUSE THE NIGHT 
10, 000 MANIACS (ELEKTRA) 

2 2 2 
COME TO MY WINDOW 
MELISSA ETHERIDGE (ISLAND) 

15 14 7 
FANTASTIC VOYAGE 
COOLIO (TOMMY BOY) 

3 3 26 FOUND OUT ABOUT YOU 
GIN BLOSSOMS (A &M) 

16 17 6 
WHAT'S UP 
DJ MIKO (ZYX) 

4 4 5 
DON'T BTAURNRAROUND 
ACE 

17 13 2 
LUCKY CKYONE&M) 

5 5 4 MR. JONES 
COUNTING CROWS (DGGGEFFEN) 

18 21 18 
BEAUTIFUL IN MY EYES 
JOSHUA KADISON (SBIVEMI) 

6 8 6 
STAY (I MISSED YOU) 
LISA LOEB & NINE STORIES (RCA) 

19 18 49 NO RAIN 
BLIND MELON (CAPITOL) 

1 1 10 
YOU MEAN ((AFWORRIS TO ME 20 24 13 

ÁÁLAH(BLOARCK 
ROUND /JIVE) 

8 11 13 
THE SIGN 
ACE OF BASE (ARISTA) 

21 22 7 LOVE IS ALL AROUND 
WET WET WET (LONDONASLAND) 

9 6 7 COLLECTIVE SOUL (ATLANTIC) 
22 16 54 

HEY 
IN BLOSSOMS OMS( &M) 

10 9 8 CAN YOU FEEL THE LOVE TONIGHT 
ELTON JOHN (HOLLYWOOD) 

23 20 39 SHOOP 
SALT -N -PEPA (NEXT PLATEAU /LONDON) 

11 10 73 TWO PRINCES 
SPIN DOCTORS (EPIC) 

24 - 30 ALL THAT SHE WANTS 
ACE OF BASE (ARISTA) 

12 15 11 
PRAYER FOR THE DYING 
SEAL (ZTT/SIRE/WARNER BROS.) 

25 19 8 
I SWEAR 
ALL -4 -0NE (BLITZZ/ATLANTIC) 

13 12 18 BABY I MOUNTAIN YOUR 
WAY 

BIG 
Recurrents are dies which have appeared on the Hot 100 

chart for 20 weeks and have dropped below the top 50. 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

26 100% PURE LOVE (Basement Boys, ASCAP /C- Water, 

ASCAP /Polygram Intl, ASCAP) HL 

17 ALL I WANNA DO (WB, ASCAP/Warner- Tamerane, 

ASCAP /Old Crow, BMI /Ignorant, ASCAP/Zen Of Iniquity, 

ASCAP /Almo, ASCAP /Canvas Mattress, ASCAP) WBM 

59 ALWAYS AND FOREVER (Rodsongs, ASCAP /Almo, 

ASCAP) WBM 

5 ALWAYS (Polygram Int'I, ASCAP/Bon lovi, ASCAP) HL 

4 ANOTHER NIGHT (Copyright Control) 

69 AT YOUR BEST (YOU ARE LOVE) (Bovina, ASCAP/EMI 

April, ASCAP) HL 

96 BAD REPUTATION (Trouble Tree. BMVEMI Blackwood, BMI) 

7 BEFORE I LET YOU GO (Donril, ASCAP/Zomba, 

ASCAP /MCA, ASCAP/Tadej, ASCAP/Davey Pooh, 

ASCAP /Chauncey Black, ASCAP) HL/WBM 

33 BE HAPPY (MCA, ASCAP/Mary J. Blige, ASCAP /Dooch, 

ASCAP/Twelve And Under, ASCAP /Justin Publishing 

Co., ASCAP /EMI April, ASCAP) HL 

80 BIOLOGICAL DIDN'T BOTHER (Shag Lyrics, 

ASCAP /Chrysalis, ASCAP/Zomba, ASCAP /Gabz, 

ASCAP /11 C, ASCAP) WBM 

57 BLACK COFFEE (EMI April, ASCAP /Bee Mo Easy, 

ASCAP/E- Z- Duz -It, ASCAP) HL 

48 BLIND MAN (Swag Song, ASCAP/EMI April, 

ASCAP /MCA, ASCAP/T.Rhodes, ASCAP) HL 

95 BODY & SOUL (EMI Virgin, BMI/Shipwreck. BMI/EMI 

Virgin, ASCAP/Future Furniture, ASCAP) HL 

88 BREAKDOWN (Zomba, BMI /CPMK, BMI /Saja, 

BMI/Troutman, BMI) WBM 

45 BRING THE PAIN (Careers-BMG, BMVRazor Sharp, BMI) HL 

87 BUT IT'S ALRIGHT (Famous, ASCAP) HL 

71 CANDY RAIN (EMI April, ASCAP /E- Z- Duz -lt, 

ASCAP/WB, ASCAP /Evelle, BMI/Twelve And Under, 

ASCAP/Slam U Well, BMI) 

56 CIRCLE OF LIFE (FROM THE LION KING) 

(Wonderland, BMI) HL 

19 CONSTANTLY (EMI April, ASCAP /Millhill, BMI /Jesse 

Powell, BMI/feron Beal, BMI) HL 

2 CREEP (EMI April, ASCAP /D.A.R.P., ASCAP) HL 

62 DANCE NAKED (Full Keel, ASCAP) WBM 

29 DECEMBER 1963 (OH, WHAT A NIGHT) (Seasons, 

BMI /Jobete, ASCAP) WBM 

68 DOLL PARTS (Mother May I, BMI) 

85 DON'T SAY GOODBYE GIRL (WB, ASCAP /Gratitude 

Sky, ASCAP/Feedbach, ASCAP) 

42 DO YOU SEE (Warren G, ASCAP /Colgems -EMI, 

ASCAP /O /B /0 Itself, ASCAP/Extreme, ASCAP) HL 

70 ENDLESS LOVE (Pgp, ASCAP/Brockman, 

ASCAP /Intersong U.S.A., ASCAP) HL 

28 EVERY DAY OF THE WEEK (Armato, ASCAP/Irving, 

BMI /Little Jerald Jr., BMI /Ju -Ju Bee, BMI) WBM 

49 FA ALL Y'ALL (So So Oef, ASCAP /EMI April, ASCAP /Air 
Control, ASCAP) HL 

79 FADE INTO YOU (Salley Gardens, BMI) 

51 FAR BEHIND (Skinny White Butt, ASCAP/WB, 

ASCAP /Maverick, ASCAP) WBM 

31 FLAVA IN YA EAR (For Ya Ear, ASCAP/EMI April, ASCAP/Bee 

Mo Easy, ASCAP/Jusbn Publishing Co., ASCAP) HL 

43 FOOLIN' AROUND (Zomba, BMI) WBM 

67 GET DOWN (For Ya Ear, ASCAP /Justin Combs, ASCAP) 

72 GET OVER IT (Black Cypress, ASCAP/Red Cloud, 

ASCAP/WB, ASCAP) WBM 

65 GET READY FOR THIS (Any Kind Of Music, 

ASCAP /MCA, ASCAP) HL 

74 GET UP ON IT (Keith Sweat, ASCAP/E/A, ASCAP/WB, 

ASCAP /Scottsville, BMI/EMI Blackwood, BMI) HUWBM 

76 GIRL, YOU'LL BE A WOMAN SOON (FROM PULP 

FICTION) (Tallyrand, ASCAP /Sony, ASCAP) HL 

3 HERE COMES THE HOTSTEPPER (FROM READY TO 

WEAR) (Salaam Remi, ASCAP /Pine, PRS /Longitude, 

BMI/Irving, BMI/9 Sounds, BMI) WBM 

25 HOLD MY HAND (EMI April, ASCAP/Monica's 

Reluctance To Lob, ASCAP) HL 

53 HOUSE OF LOVE (Sony Cross Keys, ASCAP/Tree, 

BMI /Greenberg, BMI/Warneractive, BMI) WBM /HL 

86 I APOLOGIZE WI Baker's, BMVHeritage Hill, ASCAP/WB. 

ASCAP/Orisha, ASCAP/Paisley Park, ASCAP) 

30 I BELONG TO YOU /HOW MANY WAYS (Three Boyz 

From Newark, ASCAP /Polygram, ASCAP /Lady Ashlee, 

BMI /Jay Bird Alley, BMI /Black Hand, ASCAP/Zomba, 

BMI /Raphic, BMI /MCA, ASCAP) HL/WBM 

81 I CAN GO DEEP (FROM A LOW DOWN DIRTY 

SHAME) (Today's Crucial, BMVMe And My Boy, 

BMI/Warner-Tamerlane, BMI) WBM 

77 (I COULD ONLY) WHISPER YOUR NAME (Papa's - 
June, BMI /Clean -Con, BMI) 

34 IF YOU LOVE ME (Stone Jam, ASCAP /Ness, Nitty & 

Capone, ASCAP /Orisha, ASCAP/WB, ASCAP /Brown 

Girl, ASCAP/Night Rainbow, ASCAP/Slow Flow, 

ASCAP /EMI April, ASCAP) HL/WBM 

9 I'LL MAKE LOVE TO YOU (Sony, BMI /Ecaf, BM)) HL 

24 I'LL STAND BY YOU (Hynde House of Hits, 

ASCAP /Clive Banks, ASCAP /Jerk Awake, ASCAP/Tom 

Kelly, ASCAP) 

44 I MISS YOU (3 Boyz From Newark, ASCAP /Polygram 

Intl, ASCAP/Sure Light, BM)) HL 

11 I'M THE ONLY ONE (MLE, ASCAP /Alma, ASCAP) WBM 

37 I NEVER SEEN A MAN CRY (AKA I SEEN A MAN DIE) 

IN -The Water, ASCAP/EMI Blackwood, BMI/Straight 

Cash, BM)) HL 

82 IN THE HOUSE OF STONE AND LIGHT (EMI Virgin. 

ASCAP /Martin Page, ASCAP) HL 

6 I WANNA BE DOWN (Human Rhythm, BMI/Young 

Legend, ASCAP /Chrysalis, ASCAP) WBM 

63 JUICY/UNBELIEVABLE (Tee Tee, ASCAP/EMI April, 

ASCAP /Justin Publishing Co., ASCAP) HL 

58 KITTY KITTY (Down Low, ASCAP/Drop Science, ASCAP) 

32 LIVING IN DANGER ( Megasangs, BMVtareers -BMG, BMI) HL 

61 LUCAS WITH THE LID OFF (Copyright Control) 

52 MENTAL PICTURE (Foreign Imported, BMI) WBM 

64 MISHALE (WB, BMV4 MW, ASCAP/Zomba, ASCAP) WBM 

98 MISSING YOU (Sheet Talk, ASCAP/Love Jones, BMI) WBM 

54 THE MOST BEAUTIFULLEST THING IN THIS WORLD 

(Zomba, ASCAP /Illiotic, ASCAP/Erick Sermon, 

ASCAP /EMI April. ASCAP/Bovina, ASCAP) HL/WBM 

38 NEVER LIE (Hook, BMI/Zomba, ASCAP/Teaspoon. 

ASCAP) WBM 

27 NEW AGE GIRL (FROM DUMB AND DUMBER) (NAG, 

BMI/Songs Of PolyGram, BMI) HL 

1 ON BENDED KNEE (Flyte Tyme, ASCAP /EMI April, 

ASCAP) WBM 

92 OUT OF TEARS (Promopub B.V., ASCAP) 

60 PICKUP MAN (Songwriters Ink, BMI/Texas Wedge, 

ASCAP) HL 

100 PICTURE POSTCARDS FROM L.A. (Joshuasongs, 

BMI/Seymour Glass, BMI/EMI Blackwood, BMI) HL 

94 PIMP OF THE YEAR (Triple Gold, BMI/Double D, 

BMI/Harlem, BMVO/B/0 Itself, BMI /August Moon, BM)) 

40 PLAYAZ CLUB (Rag Top, BM)) 
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TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 
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TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

O 2 8 

* * NO. 1 * * 
CREEP 
TLC ILAFACE'ARISTAI 1 wk a) Na. 1 

CD 42 6 
KITTY KITTY 
69 BOYZ (RIP -IT) 

39 34 
. 

7 
YHE SWEETEST DAYS 
VANESSA WILLIAMS (WING/MERCURY) 

3 7 ON BENDED KNEE 
BOYZ II MEN (MOTOWN) 

40 48 4 
I MISS YOU 
N II U ( ARISTA) 

I 15 HERE COMESUTHE 
HOTSTEPPER 41 38 .11 

I'M THE ONE 

Q 4 18 ANOTHER 
REAL MCCOY (ARISTA) A) ,.-. 42 .44 8 

ACE IOF AISE (ARISTA) 

4 5 14 
ALWAYS 
BON JOVI (MERCURY) 43 39 15 - LUCAS WITH THE LID OFF 

LUCAS (BIG BEAT /ATLANTIC) 

Q 6 26 
690 BO 

EE 
(RIP -IITI 

44 41 16 PRETEND RSS 
BY YOU 

RE/WARNER BROS.) 

L 8 16 I WANNA BE DOWN 
BRANDY (ATLANTIC) 

45 45 10 
BLACK COFFEE 
HEAVY D & THE BOYZ ( UPTOWN/MCA) 

rig 
7 12 BEA OR I LET 

YOU 
GOOE) 

46 37 12 THE AMOST BEAUS IFULLEST ... 

111143 
9 14 SHORT DICK MAN 

20 FINGERS (S.O.S. /Z00) 
47 46 11 

DECEMBER 1963 
FOUR SEASONS (CURB) 

initill 10 14 
PRACTICE WHAT YOU PREACH 
BARRY WHITE (A &M) ® 59 9 REDNECK STOMP 

JEFF FOXWORTHY (WARNER BROS.) 

c711 13 7 CONSTANTLY 
IMMATURE (MCA) 

49 52 5 
TILL YOU LOVE ME 
REBA MCENTIRE (MCA) 

11 21 I'LL 
MAKE LOVE TO YOU 

II MEN 
50 54 1 

BIOLOGICAL 
Ó 

ÑDIDN'T BOTHER 

12 11 
YOUTWANT 

óN 
THIS/70'S LOVE GROOVE 51 61 2 CRAIG LDOWN BOY / ARISTA! 

14 22 
FLAVA IN YA EAR 
CRAIG MACK (BAD BOY/ARISTA) 

52 47 23 NEVER LIE 
IMMATURE (MCA) 

® 19 6 YOM PETTY KNOW 
HOW IT FEELS 53 53 15 R.E.M. 

WHATS THE FREQUENCY, KENNETH? 

1111 
11 11 

SUKIYAKI 
4 P.M. (NEXT PLATEAU/LONDON/ISLAND) 

® 58 4 
HOUSE OF LOVE 

GRANT WITH VINCE GILL (A &M) 

0 15 13 
SECRET 
MADONNA (MAVERICKAìIREM'ARNER BROS.) 

55 51 13 
GET UP ON IT 
KEITH SWEAT (ELEKTRA) 

ED 22 15 
GIRL 

DEADEYE DICK (ICHIBAN) 
56 55 24 STROKE 

N CHANGING FACES SPOIIID ROTTENBIG BEAT) 

20 3 
TAKE A BOW 
MADONNA (MAVERICKSIRFjWARNER BROS.) 

57 50 5 
SHAME 
ZHANE (HOLLYWOOD) 

I 21 18 THUGGISH RUGGISH BONE 
BONE THUGS N HARMONY (RUTHLESS) 

58 62 24 
THIS D.J. 
WARREN G (VIOLATOR/RAL/ISLAND) 

® 28 
5 

IF YOU LOVE ME 
BROWNSTONE (MJJ /EPIC) 

59 61 3 
EVERY DAY OF THE WEEK 
JADE (GIANT) 

1 26 14 U WILL KNOW 
B.M.U. (BLACK MEN UNITED) (MERCURY) 

60 - I 
CANDY RAIN 
SOUL FOR REAL (UPTOWN/MCA) 

16 14 
THE BEAT 
E FAC (CRESCENT MOON) 

61 6O 19 
R BEHIND 

CANDLEBOX (MAVERICK/SIRE/WARNER BROS.) 

8 
I NEVER SEEN A MAN CRY 
SCARFACE (RAP -A- LOT /N00 TRYBE) 62 49 33 100% PURE LOVE 

CRYSTAL WATERS (MERCURY) 

® 25 6 
DO YOU SEE 
WARREN G (VIOLATOR/RAUISLAND) 

63 56 17 
ENDLESS LOVE 
L. VANDROSS & M. CAREY (COLUMBIA) 

1101 
, 27 12 FA 

DA BRAT (SO SO DEF /CHAOS) 
64 64 18 AALIYAH (BLA KGROO 

DAR ARE 

18 19 
ALL I WANNA DO 
SHERYL CROW (A &M) © 72 2 THE SANTA CLAUS BOOGIE 

THE TRACTORS ) ARISTA( 

24 9 MARY J. BLIGE (UPTOWN/MCA) 
66 57 9 

EEAGTESS`(GEEF (GEFFEN) 

m 30 2 
SYMPATHY FOR THE DEVIL 
GUNS N' ROSES (GEFFEN) 

67 68 20 JUICY 
THE NOTORIOUS B.I.G. (BAD BOY / ARISTA) 

Il29 15 
PLAYAZ CLUB 
RAPPIN' 4 -TAY (CHRYSALIS/EMII 68 71 34 DON TAKE THE GIRL 

TIM MCGRAW (CURB) 

® 35 5 
PICKUP MAN 
JOE DIFFIE (EPIC) 

69 74 8 WHEN WE DANCE 
STING (A &M) 

32 6 
FOOLIN' AROUND 
CHANGING FACES (SPOILED ROTTEN/BIG BEAT 

70 73 4 
BLIND MAN 
AEROSMITH (GEFFEN) 

31 15 
I BELONG TO YOU/HOW MANY WAYS 
TON) BRAXTON (LAFACE/ARISTA) 

11 75 76 WHOOMP! (THERE IT IS) 
TAG TEAM (LIFE/BELLMARK) 

m 4O 2S SALT-PEPA ((NEXTBPLÁTEAU/ISLAND) 72 66 2 
ALWARYS AND FOREVER 

r3 36 8 YOU GOTTA BE 
DESIREE (550 MUSIC) 

73 _ i STRONG ENOUGH 
SHERYL CROW (A &M) 

Il 33 9 MËTHOD M( NP(DEF4JAM /RAUISLAND) 74 65 8 LL W/JIVE) SILK (HOLLYWOOD/JIVE) 

4D 43 4 RHYTHM OF THE NIGHT 
CORONA (EASTWEST) 

75 70 6 
DANCE NAKED 
JOHN MELLENCAMP (MERCURY) 

O Records with the greatest gain. © 1995, Billboard /BPI Communications and SoundScan, Inc. 

18 PRACTICE WHAT YOU PREACH (Seven, BMI /Super, 

BMI /Divided, BMI/Zomba, BMI/Wamer- Tamerlane, 

8MI/Ramal, BM)) WBM 

90 PROMISE ME (Play The Music, ASCAP/Victor F., 

ASCAP/Tony Casale, ASCAP) 

75 REDNECK STOMP (Wamerbuilt, BMI /Max Laffs, 

BMI/Shabloo, BM)) WBM 

21 THE RHYTHM OF THE NIGHT (Gema, Saie/Warner 

U.K., Saie) WBM 

91 SANTA CLAUS BOOGIE (Warner- Tamerlane, BMI /Boy 

Rocking, BMI) 

15 SECRET (WB, ASCAP/Webo Girl, ASCAP/EMI April, 

ASCAP /D.A.R.P., ASCAP) HLANBM 

47 SHAME (FROM A LOW DOWN DIRTY SHAME) 

(Unichappell, BMI/Mills & Mills, BMI) HL 

83 SHE DONT USE JELLY (Lovely Sorts Of Death, 

BMI /EMI Blackwood, BMI) HL 

93 (SHE'S GOT) SKILLZ (Songcase, BM)) 

14 SHORT DICK MAN (Tango Rose, ASCAP) 

66 SOMETHING'S ALWAYS WRONG ()NB, ASCAP/Wet 

Sprocket, ASCAP) HL 

73 STRONG ENOUGH (Wamer- Tamedane, BMVOkI Crow, 

BMVlgrlorant ASCAP/Zen Of Iniquity, ASCAP /Almo, 

ASCAP/WB, ASCAP/Carwas Mattress, ASCAP /48/11, ASCAP) 

13 SUKIYAKI (Toshiba, BMVEMI, BMVBeechwood, BMI) HL 

23 THE SWEETEST DAYS (Spirit Line, BMI/Longitude, 

BMI/Big Mystique, BMI/EMI Virgin, BMI /Kazzoom, 

ASCAP/Famous, ASCAP) WBM/HL 

55 SYMPATHY FOR THE DEVIL (Abkco, BMI) 

12 TAKE A BOW (Ecaf, BMI/Sony, ASCAP/WB. 

ASCAP/Webo Girl, ASCAP) WBM/HL 

35 THUGGISH RUGGISH BONE (Ruthless Attack, 

ASCAP /Dallarz-N- Sense, BMI /Keenu, BMI) 

84 TIC TOC (LOTUG, ASCAP /Marley Marl, ASCAP/EMI 

April, ASCAP) HL 

78 TILL YOU LOVE ME (Little Big Town, BMI /American 

Made, BMI /MCA, ASCAP /Gary Burr, ASCAP) HL/WBM 

8 TOOTSEE ROLL (Downlow Quad, BMI) 

20 TURN THE BEAT AROUND (FROM THE SPECIALIST) 

(Unthappell, BMD HL 

97 UNDONE - THE SWEATER SONG (E.O. hrith, BMI) 

41 U WILL KNOW (FROM JASON'S LYRIC) (Polygram 

Intl, ASCAP /Ah -choo, ASCAP /12 AM, ASCAP /Melodies 

Nside, ASCAP) HL 

36 WHAT'S THE FREQUENCY, KENNETH? (Night Garden, 

BMI/Warner- Tamerlane, BMI) HL 

39 WHEN CAN I SEE YOU (Sony, BMI /Ecaf, BMI /Epic, 

BMI/Solar, BMI) HL 

50 WHEN WE DANCE (Magnetic, PRS /Regatta, 

BMI /Irving, BMI) HL 

89 WHUTCHA WANT (Protoons, ASCAP /Pretty Helen, 

ASCAP /Lickshot Lyrics, ASCAP) 

46 WILD NIG''T (WB, ASCAP /Caledonia Soul, ASCAP) WBM 

22 YOU DON'T KNOW HOWL R FEELS (Gone Gator, 

ASCAP) WBM 

16 YOU GOTTA BE (Sony, BMI) HL 

99 YOU SUCK (Suede Daisy, BMI) 

10 YOU WANT THIS/70'S LOVE GROOVE (Black Ice, 

ASCAP/Stone Agate, BMI /Flyte Tyme, ASCAP / Jabete, 

ASCAP /EMI April, ASCAP) WBM 
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JOE DIFFIE EPIC 64357 (10.98 EQ/15.98) THIRD ROCK FROM THE SUN 53 

VINCE GILLA MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 6 

13 SOUNDTRACK MERCURY 522915 (10.98 EQ/16.98) JASON'S LYRIC 17 

ALL -4 -ONE 7 

24 HARRY CONNICK, JR. COLUMBIA 64376 (10.98 E0/16.961 SHE 16 

11 GEORGE WINSTON DANCING CAT 11157/WINDHAM HILL (10.98/16.98) FOREST 62 

48 JOHN MICHAEL MONTGOMERY A' ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 1 

27 BLACKSTREET INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET 52 

5 VARIOUS ARTISTS TOMMY BOY 1109 (6.98/15.98) MN PARTY TO GO VOLUME 6 76 

6 METHOD MAN DEF JAM /RAL 523839* /ISLAND (10.98/16.98) TICAL 4 

110 SOUNDTRACK A' ARISTA 18699* (10.98/15.98) THE BODYGUARD 1 

20 IMMATURE MCA 11068 (9.98/15.981M PLAYTYME IS OVER 88 

12 CLINT BLACK RCA 66419 (10.98/16.98) ONE EMOTION 37 

9 VARIOUS ARTISTS TOMMY Boy 1100 (10.98/15.98) JOCK ROCK VOLUME 1 82 

74 SMASHING PUMPKINS A' VIRGIN 88267* (9.98/15.98) SIAMESE DREAM 10 

38 PINK FLOYD A' COLUMBIA 64200* (10.98 EQ /16.98) THE DIVISION BELL 1 

59 CELINE DION A' 550 MUSIC 57555/EPIC (10.98 EQ/16.98) THE COLOUR OF MY LOVE 4 

10 VERUCA SALT MINTY FRESH /DGC 24732 /GEFFEN (10.98/15.98) I AMERICAN THIGHS 97 

5 SPICE 1 JIVE 41547(10.98/15.98) AMERIKKKA'S NIGHTMARE 22 

164 NIRVANA A6 DGC 24425*/GEFFEN (10.98/15.98) NEVERMIND 1 
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

***No. 1 /GREATEST GAINER* * * 
GARTH BROOKS LIBERTY 29689 (10.98/15.98) 1 week at No. 1 THE HITS 

KENNY G ARISTA 18767 (10.98/16.98) MIRACLES: THE HOLIDAY ALBUM 

PEARL JAM EPIC 66900* (10.98 EQ/16.98) VITALOGY 

BOYZ II MEN A' MOTOWN 0323 ( 10.98/16.98) I I 

EAGLES GEFFEN 24725 (12.98/17.98) HELL FREEZES OVER 

MARIAH CAREY A' COLUMBIA 64222110.96E0116.981 MERRY CHRISTMAS 

GREEN DAY A' REPRISE 45529 */WARNER BROS. (9.98/15.981M DOOKIE 

NIRVANA DGC 24727 * /GEFFEN (10.98/16.98) MTV UNPLUGGED IN NEW YORK 

OFFSPRING A' EPITAPH 86432* (8.98/14.981M SMASH 

THE BEATLES APPLE 31796 * /CAPITOL (15.98 /31.98) LIVE AT THE BBC 

TOM PETTY WARNER BROS. 45759 (10.98/16.98) WILDFLOWERS 

THE CRANBERRIES ISLAND 524050 (10.98/16.981 NO NEED TO ARGUE 

z o 
Y ~ 

LI. o_ 

3 

4 

4 

3 

8 

9 

13 11 9 30 SOUNDTRACK A' WALT DISNEY 60858 (10.98/17.98) THE LION KING 

14 14 13 13 R.E.M. A' WARNER BROS. 45740* (10.98/16.98) MONSTER 

15 15 12 8 AEROSMITH GEFFEN 24716 (12.98/17.98) BIG ONES 6 

16 19 23 66 MELISSA ETHERIDGEA` ISLAND 848660 (10.98/15.98) YES I AM 16 

21 18 6 TLC LAFACE 26009 /ARISTA (10.98/14.98) CRAZYSEXYCOOL 15 

18 18 20 9 
BOB SEGER & THE SILVER BULLET BAND 
CAPITOL 30334 (10.98/15.98) GREATEST HITS 8 

19 20 16 9 MADONNA MAVERICK/SIRE 45767/WARNER BROS. (10.98/16.98) BEDTIME STORIES 3 

20 22 24 15 ERIC CLAPTON A' DUCK/REPRISE 45735/WARNER BROS. (10.98/16.981 FROM THE CRADLE 

21 17 17 10 BON JOVI MERCURY 526013 (10.98 E0/16.98) CROSSROAD 8 

22 16 14 6 

23 24 19 4 

24 25 25 29 

25 26 22 7 

FRANK SINATRA CAPITOL 28103 (11.98/17.98) DUETS II 

MARY J. BLIGE UPTOWN 11156 * /MCA(10.98 /15.98) MY LIFE 

STONE TEMPLE PILOTS A° ATLANTIC 82607 * /AG (10.98/16.98) PURPLE 

SADE EPIC 66686 (10.98 E0116.98) BEST OF SADE 

9 

9 

9 

26 23 21 57 ACE OF BASE A' ARISTA 18740 (9.98/15.98) THE SIGN 

27 29 28 7 
STING 
ACM 540269 (10.98/16.98) 

FIELDS OF GOLD - BEST OF STING 1984 -1994 7 

28 31 26 43 SHERYL CROW A' A &M 540126 (9.98/15.98) ® TUESDAY NIGHT MUSIC CLUB 8 

29 30 30 40 TIM MCGRAW A' CURB 77659 (9.98/13.98) NOT A MOMENT TOO SOON 

30 28 34 11 
CARRERAS, DOMINGO, PAVAROTTI (MEHTA) THE 3 TENORS IN CONCERT 1994 ATLANTIC 82614/AG (14.98/19.98) 4 

31 27 29 43 YANNI A' PRIVATE MUSIC 82116 (10.98/15.98) LIVE AT THE ACROPOLIS 

32 33 37 25 SOUNDTRACK A EPIC SOUNDTRAX 66329/EPIC (15.98 EQ/24.98) FORREST GUMP 2 

33 35 35 13 BARBRA STREISAND A COLUMBIA 66109 (22.98 EQ/29.98) THE CONCERT 10 

34 32 27 10 SOUNDTRACKA DEATH ROW/INTERSCOPE 92484/AG (10.98/16.98) MURDER WAS THE CASE 

35 38 45 54 COUNTING CROWS A' 
DGC 24528 /GEFFEN (10.98/15.98) AUGUST & EVERYTHING AFTER 4 

36 41 41 11 

37 34 31 17 

38 37 33 59 

SOUNDTRACK MCA 11103* (10.98/16.98) PULP FICTION 

THE TRACTORS A ARISTA 18728 (9.98/15.98) ® THE TRACTORS 

CANDLEBOX A° MAVERICK/SIRE 45313/WARNER BROS. (9.98/15.981M CANDLEBOX 

21 

30 

7 

39 ) 39 42 15 ANITA BAKERA ELEKTRA 61555 (10.98/16.98) RHYTHM OF LOVE 3 

40 40 48 20 

41 36 32 10 

42 42 39 7 

WEEZER DGC 24629/GEFFE(F'Ì1Ó.98/15.98) ® WEEZER 

GLORIA ESTEFAN 
EPIC 66205 (10.98 EQ/16.98) HOLD ME, THRILL ME, KISS ME 

JIMMY PAGE & ROBERT PLANTA ATLANTIC 82706 * /AG (14.98/19.98) NO QUARTER 

40 

9 

4 

43 47 38 12 BARRY WHITER A &M 540115110.98/16.98) THE ICON IS LOVE 20 

44 43 62 41 
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS Ai 
ANGEL 55138 (10.9415,98) CHANT 3 

45 45 40 12 MARY CHAPIN CARPENTER COLUMBIA 64327 (10.98 E0116.981 STONES IN THE ROAD 10 

46 46 46 26 

47 48 43 24 

48 49 47 13 

ALAN JACKSON A ARISTA 18759 (10.98/15.98) WHO I AM 

ROLLING STONES Ai VIRGIN 39782* (10.98/16.98) VOODOO LOUNGE 

BROOKS & DUNNA ARISTA 18765(10.98/15.98) WAITIN' ON SUNDOWN 

5 

2 

15 

49 52 49 7 GEORGE STRAIT MCA 11092 (10.98/15.981 LEAD ON 26 

50 54 58 42 

51 50 44 14 

SOUNDGARDEN ' A &M 540198* (10.98/16.98) SUPERUNKNOWN 

LUTHER VANDROSS A LV 57775*. .,,.38 EQ/16.98) SONGS 

(52) 55 69 110 

53 56 60 24 

( 54 ) 58 55 

55 51 

0Albums-wi h the greatest sales gains this wee ,recording Industry Assn. Of America (RIAA) certification for sales of 500 00 album units (250,000 or EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indica ed by a 
numera follow ng the symbol. *Asterisk indicates*ts available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. ® indicates past or present Heatseeker title. 8/ 1995, Billboard /BPI Communications, and SoundScan, Inc. 
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PUMPKINS VIRGIN 39834* (9.98/13.98) 

GRANT A &M 54 ̂ '35 (10.98/16.98) 

CRACKED REAR VIEW 41 

PISCES ISCARIOT 4 

HOUSE OF LOVE 13 
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FOR WEEK ENDING 
JANUARY 7, 1995 

THE TOP -SELLING ALBUMS COMPILED FROM A NATIONAL 

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 

COLLECTED. COMPILED, AND PROVIDED BY 

SoundScan 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

7 VARIOUS ARTISTS A &M 540289 (19.98/32.98) 

13 BRANDY ATLANTIC 82610/AG (9.98/15.98) 

20 

35 REBA MCENTIREA' MCA 10994 (10.98/15.98) 

29 

24 

z 
Y ó 

áá 
WOODSTOCK 94 50 

BRANDY 42 

58 

READ MY MIND 2 

JEFF FOXWORTHY 
WARNER BROS. 45314 (10.98/15.98) laa YOU MIGHT BE A REDNECK IF... 

64) 74 83 

65 63 64 

42 

22 

35 

29 

66 44 36 

61 59 75 

68 69 56 

69 68 59 

10 10 71 

11 73 78 

12 76 79 

WARREN G A' VIOLATOR/RAL 523335*/ISLAND (10.98/15.98) REGULATE...G FUNK ERA 

BONE THUGS N HARMONY A' 
RUTHLESS 5526 * /RELATIVITY (7.98/12.98) MN 

CREEPIN ON AH COME UP (EP) 

NINE INCH NAILS 
NOTHING/TVT -INTERSCOPE 92346/AG (10.98/16.98) 

THE DOWNWARD SPIRAL 

12 

2 

LIVE RADIOACTIVE 10997 * /MCA(10.98/15.98) THROWING COPPER 38 

7 NATALIE COLE ELEKTRA 61704 00.98/16.98) HOLLY & IVY 36 

11 BARRY MANILOW ARISTA 18771 (10.98/16.98) SINGIN' WITH THE BIG BANDS 59 

10 SCARFACE A RAP -A -LOT 39946 * /N00 TRYBE (10.98/15.98) THE DIARY 2 

37 ALL -4 -ONE A' BLITZZ/ATLANTIC 82588/AG (10.98/15.98) 

69 MARIAN CAREY A' COLUMBIA 53205* (10.98 EQ/16.98) MUSIC BOX 1 

73 64 61 3 VANESSA WILLIAMS WING 526172/MERCURY 110.98 EQ/16.98) THE SWEETEST DAYS 61 

74 77 70 

75 75 86 

76 71 53 

8 MEGADETH CAPITOL 29004 (10.98/16.98) YOUTHANASIA 4 

5 ICE CUBE PRIORITY 53921* (10.98/16.98) BOOTLEGS & B -SIDES 19 

11 80 84 

18 79 77 

(W) 90 102 

80 84 87 

81 81 76 

63 SALT- N- PEPAA' NEXT PLATEAU /LONDON 828392 * /ISLAND (10.98/16.98) VERY NECESSARY 4 

26 HOLE DGC 24631 /GEFFEN (10.98/15.98) LIVE THROUGH THIS 55 

82 82 66 

(83) 91 96 58 

84 85 88 84 

85 12 51 

86 86 89 

81 88 98 

7 

TOM PETTY & THE HEARTBREAKERS A' 
MCA 10813 (10.98/17.98) GREATEST HITS 

JANET JACKSON A' VIRGIN 87825 (10.98/16.98) 

NEIL DIAMOND 
COLUMBIA 66465 (10.98 EQ/16.98) 

THE CHRISTMAS ALBUM VOLUME II 

5 

JANET. I 

51 

( 88) 99 121 

(89) 116 123 

76 TONI BRAXTON A' LAFACE 26007 /ARISTA (9.98/15.981 TONI BRAXTON 1 

90 89 93 

91 83 82 

19 THE JERKY BOYS SELECT 92411 * /AG (10.98/15.98) THE JERKY BOYS 2 12 

92 92 99 65 REBA MCENTIREA' MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 5 

93 94 97 

(94) 102 112 

95 78 80 

26 69 BOYZ RIP- IT6901 (9.98/15.98)® NINETEEN NINETY QUAD 63 

7 

96 96 

BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS 
ANGEL 55206 (9.98/16.981 CHANT NOEL 

110 158 PEARL JAM A' EPIC 47857* (10.98 EQ/16.98) ffiti 

97 91 116 

98) 110 118 

99 101 95 

100 95 101 

101 93 85 

102 105 109 

103 98 91 

3 

78 _ 

TEN 2 

VARIOUS ARTISTS 
WARNER BROS. 45774 (13.98/18.981 

THE UNPLUGGED COLLECTION VOLUME ONE 97 

10 QUEENSRYCHE EMI 30711* (10.98/16.98) PROMISED LAND 3 

7 BILLY RAY CYRUS MERCURY 526081 (10.98 EQ/16.98) STORM IN THE HEARTLAND 73 

14 TRACY LAWRENCE ATLANTIC 82656/AG (10.98/15.981 
I SEE IT NOW 28 

(104) 111 111 13 ALABAMA RCA 66410 (10.98/15.98) 

105 104 115 253 

106 87 72 

(107) 124 142 

108 114 117 

109 115 100 

GREATEST HITS III 90 

ORIGINAL LONDON CASTA' 
POLYDOR 831563 * /A&M (10.98 EQ/16.98) 

PHANTOM OF THE OPERA HIGHLIGHTS 46 

45 SARAH MCLACHLAN 
NETTWERK 18725 /ARISTA (9.98/15.98) INN 

FUMBLING TOWARDS ECSTASY 50 

8 THE BLACK CROWES AMERICAN/REPRISE 43000 */WARNER BROS. (10.98/16.98) 

110 107 106 88 

AMORICA 

AEROSMITH A' GEFFEN 24455 (10.98/16.98) GET A GRIP 

11 

1 10 
41111 BILLBOARD JANUARY 7, 1c7t.akt.: 

www.americanradiohistory.com

www.americanradiohistory.com


200. Billboard continued FOR WEEK ENDING JANUARY 7, 1995 

rnw 
1- 3 

Iw 
g 3 

3 0 
w á 

via x a 
o 

ARTIST TITLE 
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ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

z Q 

w 0 a a 

151 158 170 7 CARLY SIMON ARISTA 18752 (10.98/16.981 LETTERS NEVER SENT 129 

111 100 124 28 
SOUNDTRACK CAST THE LION KING SING -ALONG (EP) 
wALT DISNEY 60857 (10.98 cassette) 

40 

158 143 104 5 PRINCE WARNER BROS. 45793* (10.98/16.98) PRINCE (THE BLACK ALBUM) 47 

112 108 108 27 JOHN MELLENCAMP MERCURY 522428 (10.98 EQ/16.98) DANCE NAKED 13 

159 120 103 5 JOHN TESH GTS 4575 (10.98114.98) A FAMILY CHRISTMAS 103 

113 119 120 1 76 METALLICA' ELEKrRA 61113* (10.98/15.987 METALLICA 1 

160 163 160 18 CHANGING FACES SPOILED ROTTEN /BIG BEAT 92369 * /AG (998/15.98) CHANGING FACES 25 

114 117 114 31 TOAD THE WET SPROCKET COLUMBIA 57744 (10.98 E(Ú15.981 DULCINEA 34 

161 160 150 42 THE MAVERICKS MCA 10961 (9.98/15.9811.M WHAT A CRYING SHAME 54 

115 125 132 89 GIN BLOSSOMS A' A &M 5403 (9.98/13.98) ® NEW MISERABLE EXPERIENCE 30 

162 162 184 16 TONY BENNETT COLUMBIA 66214 (10.98 EQ/16.98) MN UNPLUGGED 69 
116 112 92 7 SOUNDTRACK HOLLYWOOD 41536/JIVE (10.98 /16.98) A LOW DOWN DIRTY SHAME 70 

111 121 113 7 SHAQUILLE O'NEAL JIVE 41550' (10.98/15.98) SHAQ -FU: DA RETURN 67 163 RE -ENTRY 84 THE JERKY BOYS SELECT 61495 * /AG (10.98/15.98) ® THE JERKY BOYS 80 

118 113 90 69 GARTH BROOKS A' LIBERTY 80857(10.98 /16.98) IN PIECES 1 164 161 157 7 AARON TIPPIN RCA 66420 (10.98/15.981 LOOKIN' BACK AT MYSELF 139 

GD 135 140 15 THE NOTORIOUS B.I.G. BAD BOY 73000* /ARISTA (9.98/15.98) READY TO DIE 15 165 ) 180 1 /5 62 PEARL JAM' EPIC 53136* (10.98 EQ/16.98) VS. 1 

120 126 131 46 SOUNDTRACK' RCA 66364 (10.98/16.98) REALITY BITES 13 166 164 180 8 DES' REE550 MUSIC 64324 /EPIC(9.98EQ/15.98)® I AIN'T MOVIN' 160 

121 141 146 31 AALIYAH BLACKGROUND41533 */JIVE(9.98/15.98) AGE AIN'T NOTHING BUT A NUMBER 18 167 156 164 37 
COLLECTIVE SOUL HINTS, ALLEGATIONS & THINGS LEFT UNSAID 
ATLANTIC 82596/AG (10.98/15.98) Mg 

15 

122 138 148 30 BEASTIE BOYS CAPITOL 28599* (10.98/15.987 ILL COMMUNICATION 1 

168 166 172 26 PAM TILLIS ARISTA 18758 (9.98/15.981 SWEETHEART'S DANCE 51 

123 123 125 45 FAITH HILL WARNER BROS. 4538919.98/15.98) ® TAKE ME AS I AM 59 
169 171 168 96 BROOKS & DUNN ' ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 9 

621) 133 135 66 NIRVANA A' DGC 24607"/GEFFEN (10.98 /16.98) IN UTERO 1 

110 169 169 18 PATTY LOVELESS EPIC 64188 (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 60 

125 122 122 13 LITTLE TEXAS WARNER BROS. 45739 (10.98/15.98) KICK A LITTLE 51 

171 139 144 4 VARIOUS ARTISTS THE ULTIMATE CHRISTMAS ALBUM 
COLLECTIBLES 2511 (13.98/17.98) 

139 

126 103 179 8 WILLIE NELSON LIBERTY/SBK 30420 /EMI (10.98/1698) HEALING HANDS OF TIME 103 

121 106 81 5 REDMAN RAL 523839 */ISLAND 110.98/16.98) DARE IZ A DARKSIDE 13 112 172 177 55 
VARIOUS ARTISTS ' COMMON THREAD: THE SONGS OF THE EAGLES 
GIANT 24531/WARNER BROS. (10.98/16.98) 

3 

128 121 130 116 
ALAN JACKSON 4 A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 
ARISTA 18711 (10.98/15.98) 

13 
173 174 166 13 TOBY KEITH POLYDOR 523407/A &M (10.98/15.98) BOOMTOWN 46 

129 129 128 39 SOUNDTRACK INTERSCOPEJATLANTIC 82519/AG (10.98/16.98) THE CROW 1 
114 178 178 130 MARY CHAPIN CARPENTER ' COLUMBIA 48881 110.98 EQ/15.98) COME ON COME ON 31 

130 130 119 16 GERALD LEVER? EASTWEST 92416/AG u0.98716.987 GROOVE ON 18 
175 136 105 5 TRISHA YEARWOOD MCA 11091 (10.98/15.98) THE SWEETEST GIFT 105 

® 145 159 162 ENYA AC REPRISE 26775/WARNER BROS. (10.98/15.98) SHEPHERD MOONS 17 116 181 183 77 SOUNDTRACK AC EPIC SOUNDTRAX 53764/EPIC 110.98 EO/16.98) SLEEPLESS IN SEATTLE 1 

132 137 134 33 KENNY LOGGINS RETURN TO POOH CORNER 
SONY WONDER 57674 /COLUMBIA (9.98 E(Ú13.98) 

65 177 183 198 100 CARRERAS- DOMINGO -PAVAROTTI A/ LONDON 430433 (10.98 EQ/16.98) IN CONCERT 35 

133 146 149 25 MAZZY STAR CAPITOL 98253 (10.98/15.981 SO TONIGHT THAT I MIGHT SEE 36 (178) 188 193 39 
SOUNDTRACK DAZED AND CONFUSED 
MEDICINE/GIANT 24533/WARNER BROS. (9.98/15.98) 

70 

134 142 136 44 JOSHUA KADISON SBK 80920 /EMI u0- 98/16.98) ® PAINTED DESERT SERENADE 69 119 198 192 48 ALICE IN CHAINS 411,2 COLUMBIA 57628* (7.98 EQ 11.98) JAR OF FLIES (EP) 1 

(135) 173 - 2 

* * * PACESETTER* * * 
SOUNDTRACK COLUMBIA 66791(10.98EQ/16.98) READY TO WEAR (PRET -A- PORTER) 135 

180 195 190 18 SOUNDTRACK NOTHING/INTERSCOPE 92460/AG (10.98/16.98) NATURAL BORN KILLERS 19 

193 186 9 JONI MITCHELL REPRISE 45786/WARNER BROS. (10.98/15.98) TURBULENT INDIGO 47 

136 132 133 8 FRANK SINATRA CAPITOL 89611 111.98/17.981 DUETS 2 

190 187 119 GEORGE STRAIT-A' MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 6 

137 ISLAND 
152 167 78 THE CRANBERR9IESA EVERYBODY ELSE IS DOING IT, SO WHY CAN'T WE? 

514156 (10.98 EQ/16.98) 
18 

X183 NEW I 

* * * HOT SHOT DEBUT * * * 
SOUNDTRACK RCA 66523 (998/15.98) DUMB AND DUMBER 183 138 128 145 31 JON SECADA SBK 29272/EMI (10.98/16.98) HEART, SOUL & A VOICE 21 

139 131 141 47 BLACKHAWK ARISTA 18708(9.98/15.98) BLACKHAWK 98 

184 179 161 7 
KEITH MURRAY THE MOST BEAUTIFULLEST THING IN THIS WORLD 
JIVE 41555` (1Ú.9i5/15.58) 

34 

(140) 148 154 30 SEAL 2E7/SIRE 45415/WARNER BROS. (10.98/15.98) SEAL 20 

185 176 185 4 DOUG STONE EPIC 66803 (10.98 EQ/15.981 GREATEST HITS VOLUME 1 168 

141 134 127 28 DAVID BALL WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 53 

186 RE -ENTRY 26 INDIGO GIRLS EPIC 57621* (10.98 EQ/16.98) SWAMP OPHELIA 9 

149 163 122 ERIC CLAPTON A' DUCK/REPRISE 45024 *)WARNER BROS. (10.98/15.98) UNPLUGGED I 

181 177 174 119 QUEEN HOLLYWOOD 61265 (10.98/16.98) GREATEST HITS 11 

143 154 158 57 SNOOP DOGGY DOGG AC DEATH ROW /INTERSCOPE 92279 * /AG (10.98/15.98) DOGGY STYLE 1 

(144) 155 156 15 GLADYS KNIGHT MCA 10946 (10.98/15.98) JUST FOR YOU 53 188 175 173 69 YANNI A PRIVATE MUSIC 82106 (10.98/15.98) IN MY TIME 24 

145 140 129 9 VARIOUS ARTISTS MCA 11097 (10.98/16.98) SKYNYRD FRYNDS 56 (189) RE -ENTRY 201 ENIGMA ' CHARISMA 86224NIRGIN (9.98/13.981 MCMXC A.D. 6 

(146) 184 12 
DAVE 

AVE 
MATTHEWS BAND UNDER THE TABLE AND DREAMING 

RCA 49 (9.9815.98) 
34 190 196 45 ENIGMAS CHARISMA 39236NIRGIN (10.98/16.98) THE CROSS OF CHANGES 

191 200 188 71 BABYFACE A' EPIC 53558* (10.98 EQ/16.98) FOR THE COOL IN YOU 16 all 159 165 105 STONE TEMPLE PILOTS AC ATLANTIC 82418/AG (9.98/15.98) ® CORE 3 

148 150 151 23 COOLIO A TOMMY BOY 1083* (11.98/15.98) IT TAKES A THIEF 8 (192) RE -ENTRY 12 JADE GIANT 24558/WARNER BROS. (10.98/15.98) MIND, BODY & SONG 80 

149 144 126 13 CLAY WALKER GIANT 24582/WARNER BROS. (10 98/15.98) IF I COULD MAKE A LIVING 50 193 192 181 59 R. KELLY A' JIVE41527 (10.98/15.981 12 PLAY 2 

150 109 94 6 
ELVIS PRESLEY IF EVERY DAY WAS LIKE CHRISTMAS 
RCA 66482 (9.98/15.98) 

94 194 194 - 13 MARK CHESNUTT DECCA 11094/MCA (10.98/15.981 WHAT A WAY TO LIVE 98 

(195) RE -ENTRY 237 VAN MORRISON' POLYDOR 841970/A &M (10.98 E0/16.98) THE BEST OF VAN MORRISON 41 

151 157 155 26 DA BRAT So SO DEF /CHAOS 66164* /COLUMBIA (998 EQ/15.98) FUNKDAFIED 11 

196 185 191 10 DIAMOND RIO ARISTA 18745 (9.98/15.98) LOVE A LITTLE STRONGER 100 

152 118 - 2 SOUNDTRACK GEFFEN 59337 (10.98/16.981 INTERVIEW WITH THE VAMPIRE 118 

191 197 17E 11 THUG LIFE INTERSCOPE 92360/AG(9.98/15.981 VOLUME I 42 

(153) 167 194 39 BONNIE RAITT' CAPITOL 81427 (10.98/16.98) LONGING IN THEIR HEARTS 1 

(198) RE -ENTRY 12 LIZ PHAIR MATADOR/ATLANTIC 92429 * /AG (10.98/15.981 WHIP -SMART 27 

154 153 171 13 LYLE LOVETT CURB 10808/MCA (10.98/16.981 I LOVE EVERYBODY 26 

199 RE -ENTRY 100 VINCE GILLA' MCA 10630(10.98/15.98) I STILL BELIEVE IN YOU . 10 
155 141 139 29 TRACY BYRD MCA 10991 (10.98/15.98) NO ORDINARY MAN 93 

156 151 153 32 JOHN BERRY LIBERTY 80472 (9.98/13.98) gig JOHN BERRY 85 TO RE -ENTRY 153 BROOKS & DUNN A4 ARISTA 18658(9.98/15.98) BRAND NEW MAN 10 

TOP ALBUMS A -1 (LISTED BY ARTISTS) 

69 Boyz 93 

Aaliyah 121 
Ace Of Base 26 
Aerosmith 15, 110 
Alabama 104 
Alice In Chains 179 
All -4 -One 70 

Babyface 191 
Anita Baker 39 
David Ball 141 
Beastie Boys 122 
The Beatles 10 
Benedictine Monks Of Santo Domingo 
De Silos 44, 95 
Tony Bennett 162 
John Berry 156 
Clint Black 90 
The Black Crowes 109 
Blackhawk 139 
Blackstreet 80 
Mary J. Blige 23 
Bon lovi 21 
Bone Thugs N Harmony 61 
Boyz II Men 4 
Brandy 57 
Toni Braxton 87 

Brooks & Dunn 48, 169, 200 
Garth Brooks 1, 118 
Tracy Byrd 155 

Candlebox 38 
Mariah Carey 6, 72 
Mary Chapin Carpenter 45, 174 
Carreras -Domingo- Pavarotti 177 
Carreras, Domingo, Pavarotti (Mehta) 

Changing Faces 160 
Mark Chesnutt 194 
Eric Clapton 20, 142 
Natalie Cole 66 
Collective Soul 167 
Harry Connick, Jr. 71 
Coolio 148 
Counting Crows 35 
The Cranberries 12, 137 
Sheryl Crow 28 
Billy Ray Cyrus 101 

Da Brat 151 
Dave Matthews Band 146 
Des'ree 166 
Diamond Rio 196 
Neil Diamond 85 
Joe Diffie 63 

Celine Dion 100 

Eagles 5 
Enigma 189, 190 
Enya 131 
Gloria Estefan 41 
Melissa Etheridge 16 

Jeff Foxworthy 58 

Kenny G 2, 52 
Warren G 60 
Vince Gill 65, 199 
Gin Blossoms 115 
Amy Grant 55 
Green Day 7 

Faith Hill 123 
Hole 79 
Hootie & The Blowfish 53 

Ice Cube 76 
Immature 88 
Indigo Girls 186 

Alan Jackson 46, 128 
Janet Jackson 84 
Jade 192 
The Jerky Boys 89, 163 

Joshua Kadison 134 
Toby Keith 173 
R. Kelly 193 
Gladys Knight 144 

Tracy Lawrence 103 
Gerald Levert 130 
Little Texas 125 
Live 64 
Kenny Loggins 132 
Patty Loveless 170 
Lyle Lovett 154 

Madonna 19 
Barry Manilow 67 
The Mavericks 161 
Mazzy Star 133 
Reba McEntire 59, 92 
Tim McGraw 29 
Sarah McLachlan 107 
Megadeth 74 
John Mellencamp 112 
Metallica 113 
Method Man 82 
Joni Mitchell 181 
John Michael Montgomery 
Van Morrison 195 
Keith Murray 184 

Willie Nelson 126 
Nine Inch Nails 62 
Nirvana 8, 108, 124 
The Notorious B.I.G. 119 

Offspring 9 
Shaquille O'Neal 117 
ORIGINAL LONDON CAST 

Phantom Of The Opera Highlights 
105 

Jimmy Page & Robert Plant 42 
Pearl Jam 3, 96, 165 
Tom Petty 11 

Tom Petty & The Heartbreakers 83 
Liz Phair 198 
Pink Floyd 98 
Elvis Presley 150 
Prince 158 

Queen 187 
Queensryche 99 

R.E.M. 14 
Bonnie Raiff 153 
Redman 127 'r- 

78 Rolling Stones 47 

Sade 25 

Salt -N -Pepa 77 
Scarface 68 
Seal 140 
Jon Secada 138 
Bob Seger & The Silver Bullet Band 

18 
Carly Simon 157 
Frank Sinatra 22, 136 
Smashing Pumpkins 54, 94 
Snoop Doggy Dogg 143 
Soundgarden 50 
SOUNDTRACK 

The Bodyguard 86 
The Crow 129 
Dazed And Confused 178 
Dumb And Dumber 183 
Forrest Gump 32 
Interview With The Vampire 152 
Jason's Lyric 69 
The Lion King 13 
A Low Down Dirty Shame 116 
,Mar Was The Case 34 
Natural Bom Killers 180 
Pulp Fiction 36 
Ready To Wear (Pret -A- Porter) 
135 
Reality Bites 120 

Sleepless In Seattle 176 
SOUNDTRACK CAST 

The Lion King Sing -Along (EP) 

111 
Spice 1 106 
Sting 27 
Doug Stone 185 
Stone Temple Pilots 24, 147 
George Strait 49, 182 
Barbra Streisand 33 

John Tesh 159 ' 
Thug Life 197 
Pam Tiflis 168 
Aaron Tippin 164 
TLC 17 
Toad The Wet Sprocket 114 
The Tractors 37 

Luther Vandross 
VARIOUS ARTISTS ?o O 

Common Thread: Th. Flo 
Eagles 172 - '3 
Jock Rock. Volume i 91 

MTV Pa Go Volume.6 8 

Skynyrd F,,.. 45 
The Ultimate' as Album 
171 

The Unplugged Collection Volume 
One 97 
Woodstock 94 56 

Veruca Salt 102 

Clay Walker 149 
Weezer 40 
Barry White 43 3 

Vanessa Williams 73 
George Winston 75 

Yanni 31, 188 
Trisha Yearwood 175 

111 
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CANADIAN PERFORMANCE RIGHT BILL DRAWS FIRE 
(Contin from page 6) 

policies which are intended to protect 
the Canadian industry by discriminating 
against legitimate U.S. broadcasting, 
publishing, and copyright interests in 
Canada." 

(Kantor's statement also called to 
task the Canadian Federal Court's Dec. 
20 upholding of a June 6 decision by the 
Canadian Radio -television and 
Telecommunications Commission, 
which forced Country Music Television 
off Canadian cable Jan. 1. See story, 
page 24.) 

Jay Berman, chairman of the Record- 
ing Industry Assn. of America, says, "I 
can understand the Canadians wanting 
to subsidize and support the Canadian 
music industry; I just don't want them to 
do that with money earned by U.S. per- 
formers and [record] companies." 

Canadian government officials, how- 
ever, insist that the performance right 
and blank -tape royalty are consistent 
with Canada's rights under both the 
North American Free Trade Agree- 
ment and the General Agreement On 
Tariffs An ade. Canada, they say, 
has an exe - r ultural policies 

under NAFTA, which went into effect 
last January. 

Berman counters, "We don't believe 
these are cultural issues; they are com- 
mercial issues. Our product is being 
used; why are we being denied payment 
for it? I'm in the position of finding ap- 
propriate measures of trade retaliation. 
I'm asking Kantor to retaliate." 

CANADIAN GROUPS SURPRISED 

Both the low blank -tape royalty rate 
and its long transition period were sur- 
prising to several Canadian music indus- 
try groups. 

"At that rate, the government may as 
well not have bothered," says Brian 
Robertson, president of the Canadian 
Recording Industry Assn. "The phase - 
in period for the tape levy was an un- 
pleasant surprise," adds Brian Chater, 
president of the Canadian Independent 
Record Production Assn. 

The Canadian Assn. of Broadcasters 
warned that passage of a performance 
right will mean severe cutbacks ön local 
programming at private stations, and 
said that as many as 50 Canadian radio 

stations will shut down. 
Broadcasters have continually ar- 

gued that Canada's radio industry is al- 
ready paying enough in copyright fees 
to SOCAN. According to CAB, broad- 
casters paid more than $22 million 
(Canadian) last year, while CAB says 
the radio industry has lost more than 
$150 million (Canadian) over the past 
four years. 

According to Gary Slaight, president 
of Toronto-based Standard Radio Inc., a 
performance right "will put these sta- 
tions right to the brink" of bankruptcy. 

While the proposed performance 
right will not derogate the existing rights 
that SOCAN administers for composers, 
lyricists, and music publishers, or reduce 
the royalties payable to SOCAN, the 
Canadian performing rights society's 
GM, Michael Rock, warns that neighbor- 
ing rights could hinder songwriters and 
publishers seeking increased payments 
from broadcasters. 

"This closes the door to SOCAN being 
able to get any increase in the future," 
Rock says. `Broadcasters will now say 
they can't afford it." 

Bill 
CELEBRATING WO YEARS OF UNPARALLELED COVERAGE. 

Billboard's 100th Anniversary Issue 
From carnivals and circuses, the rise of vaudeville, and the 
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by Geoff Mayfield 

HE'S BACK: Unlike his last three non -Christmas albums, Garth 
Brooks' "The Hits" failed to debut at No. 1 on The Billboard 200. But the 
shopping crush that occurred the week leading up to Christmas delivers a 
74% increase over the country superstar's opening -week tally, boosting 
the title from 520,000 units to a whopping sum of 907,000. The flourish 
hurls Brooks into first place, 10% ahead of last week's chart topper, Ken- 
ny G (819,000 units), and 30% ahead of No. 3 Pearl Jam (694,500 units). 
Brooks' total is the third -highest single -week tally registered since Bill- 
board began using SoundScan data in May 1991. Last November, Pearl 
Jam's "Vs." debuted with 950,000 units, and during the holiday season of 
1993, the soundtrack to Whitney Houston's "The Bodyguard" had a 
week when its sales exceeded 1 million units. On the one hand, Brooks' tri- 
umph affirms EMI's assertion back in the fall that his inclusion in EMI's 
McDonald's promotion would not erode his base at retail. However, re- 
tailers might counter that you don't need Big Macs, millions of TV ad 
bucks, and ultra -low prices to sell a compilation of Brooks' hits. 

HOLIDAY TRAFFIC: Last- minute gift shopping drew even heavier 
sales action than during the same week a year ago (see Market Watch, be- 
low). Industrywide sales of all albums and singles stood 12.3% ahead of 
the comparable 1993 week. Naturally, business was up over the previous 
week. Unit sales on all albums and cassettes were up by 36.9 %, while vol- 
ume of titles on The Billboard 200 stood 40% ahead of last week's chart. 

SEASONAL TIDE: Perhaps boosted by the new Christmas albums 
from Kenny G and Mariah Carey, sales on holiday titles kicked into high 
gear a couple of weeks ahead of Thanksgiving, a week or two earlier than 
the burst we've seen in years past. Oddly, several Christmas titles on The 
Billboard 200 and Heatseekers had already lost steam by the time the hol- 
iday week arrived, as reflected by the modest 7% increase in volume that 
the 40 -title Top Christmas Albums chart posts over the previous week's 
list. 

THE (UNPUBLISHED) WEEK THAT WAS: All eyes were on Pearl 
.lam and Garth Brooks in the chart that was recorded during the week 
Billboard did not publish, but it was saxman Kenny G who rose to the top 
slot. His increase, which exceeded 165,000 units, represented a gain of al- 
most 30% over the prior week and won him the week's Greatest Gainer 
honors. Pearl Jam slipped to No. 2, experiencing the expected second - 
week decline that hot -selling rock records usually encounter; its sum slid 
by 33 %, from 877,000 units to 584,000 units. Brooks rode in at No. 3 on the 
big chart, and entered Top Country Albums at No. 1. The Billboard 200's 
Pacesetter award during the unpublished week went to Willie Nelson's 
new "Healing Hands Of Time," which leaped 179 -104 on a 132% increase. 
This week, Nelson stands at No. 126 on The Billboard 200. 

UNPUBLISHED CHARTS, THE SEQUEL: Which week do we not 
publish? That depends on how the calendar breaks. Last year, charts re- 
fleeting the week that led up to 1993's Christmas fell during the unpub- 
lished week, but sales and airplay from that same week in 1994 deter- 
mined this issue's charts ... By the by, charts compiled during the week 
that Billboard did not publish can be obtained via Billboard Information 
Network or Billboard Online. Readers who don't subscribe to either of 
those services can purchase the unpublished charts from Billboard's re- 
search department, which can be reached at 212 -536 -5054. 

HOLY MOLY: That is indeed Pope John Paul II rubbing shoulders with 
the likes of Type O Negative, Rappin' 4 -Tay, and the Flaming Lips on 
Heatseekers. He qualifies because his 1979 album peaked at No. 126 on 
The Billboard 200, but he's not the first famous person to make this chart. 
Actor Dudley Moore, Michael Crawford from "Phantom Of The Opera," 
and international music star Nana Mouskouri have also been Heatseek- 
ers. 

MAR ICE T WATC H ,A WEEKLY NATIONAL MUSIC SALES REPORT 

THIS WEEK 

39.236,000 

YTD (1994) 

690,000,000 

LAST WEEK 

28.670.00i, 

WEEKLY UNIT SALES 
CHANGE THIS WEEK (1993) CHANGE 
UP 36.9% :34,948.000 

YEAR -TO -DATE UNIT SALES 
YTD (1993) 
661,318,000 

UP 12.3% 

CHANGE 

UP 4 3% 

PC.US ON SALES BY_ 
CONFIGURATION 

Albums: 36,476,000 (93 %) 

Singles: 2.760,000 (7 %) 

ROUNDED FIGURES 

ALBUM FORMAT 
CD: 23,988.000 (65.8 %) 

Cassette: 12,456,000 (34.1%) 

Other: 32,000 (0.1 %) 

STORE TYPE 
Major Chain:.. 19,310,000 (49.2%) 

Chain. 4,336,000 (11.1 %) 

Independent: 3,787,000 (87%) 

Rack: 11.503,000 (30%) 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND SoundSCan 
RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY 1 11110 
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VIDEO CATALOG SALES SURPRISE AS SELL -THRU HITS FLY OFF SHELVES 
(Cottii,ra,(1 f!oar page 3) 

Peter Balner, president of 75 -store 
Palmer Video, says catalog did "espe- 
cially well," accounting for 80% of rev- 
enues. Overall, he adds, "sales were ab- 
solutely flying, 25% ahead of last year." 

So it went elsewhere. The 92 -store 
Tower Records & Video chain reported 
an 11.5% comp -store gain for video, 
leading all categories. Walter McNeer, 
executive VP of 101 -store Hastings 
Books, Music & Video, says video was 
a big contributor to double -digit gains 
and a small one to returns. Ivan Lip- 
ton, president of 155 -store Strawber- 
ries, put sell- through "dramatically 
above plan." Gerry Weber, president 
of 560 -store Blockbuster Music, is "de- 
lighted" with catalog sales, though dis- 
appointed in "Snow White" and 
"Jurassic Park." 

Ingram Entertainment president 
David Ingram credits the studios for 
doing "a pretty good job" of metering 
shipments and keeping retail gridlock 
to a minimum. "They're more cog - 
nizant of oversupply," he says. Mean- 
while, Ingram says one -third of the dis- 
tributor's accounts -grocery, drug, 
and department stores -raced 40% 
ahead of their 1993 video results. 
"There has been real significant 
growth in sell- through right through 
Christmas," he adds. 

Nevertheless, there are Scrooges 
lurking on the sidelines. Although holi- 
day sales of the Fab Four didn't disap- 
point, they may not have been as good 
as the studios anticipated. "From what 
I saw in stores, sales picked up but 
didn't meet expectations," says Gene 
Fink, VP of distributor Star Video. As 
for oversupply, "I assume there will be 
some problems, but nothing that's un- 
solvable." 

Disney with "Snow White," 
MCA/Universal Home Video with 
"Jurassic Park" and "The Flintstones," 
and FoxVideo with "Speed" are esti- 
mated to have shipped some 63 million 
cassettes. In addition, retailers have 
had to absorb an estimated 20 million 
units of catalog. "I think too much is 
out there," warns one wholesaler, who 
thinks returns this year "could be" a 
problem. "The whole market was soft." 

Lack of shelf space hurt "The Flint - 
stones." MCA/Universal senior mar- 
keting and sales VP Andrew Kairey 
says the studio "never got a fair shot at 
merchandising the title to the fullest. 

CASSETTES 
IN 7 DAYS! 
300 C -12 Cassettes 

for only $495 

INCLUDES: 
FREE graphic design 
Black & white inserts 
Major label quality 
No- Fine -Print Guarantee 

Call today for our 1995 
full color catalog: 

1-800-468-9353 
24 HOURS TOLL FREE 

DI SC A-TAKERS 
Outside USA call. 12151232.4140 FAX (2151 236-7763 

Deliveries did not meet our projec- 
tions" of 12 million units. "The Flint - 
stones" should finish the selling sea- 
son, including January, at 6 million -7 
million units, most sources estimate; 
one studio executive puts the figure 
closer to 5 million. 

MCA/Universal did significantly 
better with "Jurassic Park," which 
Kairey says perked up in the last few 
weeks, aided by an extensive McDon- 
ald's cross -promotion. The fast -food gi- 
ant is selling four MCA titles at $5.99 
each to customers who buy a sandwich. 
Each cassette includes a coupon worth 
$2.50 toward the purchase of "Jurassic 
Park," and the redemption rate has 
been high, Kairey maintains. McDon- 
ald's was not available for comment. 

"Jurassic" sales were tracking at 16 

million -18 million units by Christmas, 
sources indicate. Kairey, who will not 

discuss numbers, says the figures 
might have been higher earlier except 
for a trend toward ever -later video 
purchases, now coming at the very end 
of the holiday season. 

The biggest sales controversy sur- 
rounds the biggest title, "Snow White." 
A few days before Christmas, Disney 
claimed that sales had topped 20 mil- 
lion of the 27 million shipped to retail. 
Most distributors and competitors 
were disbelievers, with some estimates 
at 60 % -75% of Disney's number. 
" `Jurassic Park' is doing better for us 
than `Snow White,' " says Tom Foltz, 
VP of 503 -store West Coast Entertain- 
ment. 

However, none had access to Dis- 
ney's sales reports from direct ac- 
counts such as Wal -Mart and Kmart. 
Wal -Mart was not commenting, but 
one rackjobber says the mass mer- 

chant "had an outstanding year -end" in 
music and video. Some of this came at 
the expense of the specialty stores. 
"We may have lost a portion of our 
market share to the mass merchants 
and groceries," Foltz says. "Sales were 
significantly lower than anticipated." 
However, West Coast does not plan to 
return unsold goods. 

Of the four lead titles, "Speed" ap- 
pears to have motored most smoothly 
through the holidays. FoxVideo 
shipped about 8 million copies, and ob- 
servers agree that few will be left in in- 
ventory by mid -January. Returns are 
estimated below 10% in a business 
where 20% is the norm. 

Assistance in preparing this story was 
provided by Ed Christman in New 
York and Edward Morris in 
Nashville. 

PRICE WAR SPIKES MUSIC RETAILERS' EGGNOG 
(Continued from page 3) 

celeration of that rate during the holi- 
day selling season. As for the new for- 
mats, most merchants agree with Lip- 
ton, who says the holiday selling season 
served the purpose of allowing MD and 
DCC "to gather more dust." However, 
Howard Appelbaum, executive VP at 
the 37 -unit, Beltsville, Md. -based Kemp 
Mill chain, reports that his chain experi- 
enced several hundred redemptions of 
coupons given out with MiniDisc hard- 
ware. 

SLOW START 

Most retailers noted that the holiday 
selling season built slowly. "We were a 
little disappointed with the first three 
weeks of [the holiday season], but the 
week preceding Christmas exceeded all 
expectations," says Walter McNeer, ex- 
ecutive VP at 101 -unit, Amarillo, Texas - 
based Hastings Books, Music & Video. 
He says the chain's comparable -store 
gains could finish up near the double - 
digit area. 

Similarly, Steve Brown, senior 
VP /general merchandise manager at 
350 -unit, Torrance, Calif. -based Where- 
house, says sales started to kick in 
around Dec. 20. On a comp -store basis, 
the chain is up over last year, but he de- 
clined to reveal a number. 

Stan Goman, senior VP at 92 -unit, 
West Sacramento, Calif. -based Tower 
Records/Video, reports that the chain 
enjoyed a 5% comp -store gain in De- 
cember. 

MULTIMEDIA HOT 
(Continued from page 6) 

feet wet, and are now in a position 
where they actually have to start selling 
product -and making money. "So to 
the extent that consumers actually 
bought a lot of hardware, that can have 
an enormously positive impact," he 
says. 

Laurie Levy, a spokeswoman for 80- 
store CompUSA, which reports strong 
sales of "anything multimedia," says 
software was already moving briskly. 
"Games and reference were really pop- 
ular," she says. "And everything for 
kids just flew off the shelves." 

Broadhurst nonetheless expects to 
see a thinning of the software publisher 
ranks in the new year. "There are too 
many small, undercapitalized software 
firms for the market to absorb, and 
there will be a consolidation coming," he 
says. "It's just too hard to be a $1 mil - 
lion-$2 million- revenue software com- 
pany and make money at that level. But 
the apparent hardware surge can only 
help those that remain." 

In North Canton, Ohio, Lew Garrett, 
VP of purchasing and merchandising at 
Camelot, says comp -store sales for the 
season were "about even" with those for 
last year. "And we were satisfied with 
that, given the amount of new competi- 
tion in the marketplace." 

Another merchant that saw sales in- 
fluenced by heavy competition was Ger- 
ry Weber, president of 560 -unit, Fort 
Lauderdale, Fla. -based Blockbuster 
Music. "Holiday sales were strong in 
the smaller markets and not as strong 
as we anticipated in the bigger mar- 
kets," Weber says. "The competitive na- 
ture of the key markets like Los Ange- 
les, Atlanta, and Dallas didn't make 
holiday sales as strong as we would have 
liked." Declining to disclose numbers, 
Weber says he is pleased with the 
chain's fourth -quarter results. 

Other merchants reporting on holi- 
day sales include the 15 -unit, Omaha, 
Neb., Homer's chain, which saw sales 
fall a "hair" short of last year; 37 -unit, 
Beltsville, Md. -based Kemp Mill Music, 
where sales were "OK "; 140 -unit, 
Carnegie, Pa. -based National Record 
Mart, which had a comp -store gain over 
last year; 37 -unit, Troy, Mich. -based 
Harmony House, which had an 11% 
comp -store gain; and the nine -unit, 
South Plainfield, N.J. -based Compact 
Disc World, which saw a slight increase 
in comp -store performance. 

The 14 -unit, Norcross, Ga. -based 
Starship is expecting a double -digit in- 
crease for the month of December, 
thanks to an extremely strong week be- 
fore Christmas. And in Owensboro, Ky., 
John Byrenton, director of retail opera- 
tions for WaxWorks' Disc Jockey chain, 
which runs about 150 stores, says, "We 
enjoyed a 7% comp -store increase for 
December." Justice Wade, director of 
retail for Peppermint Records & Tapes 
of Atlanta, says his 13 -unit chain ex- 
pects a same -store jump in sales of "a 
little over 20%" this December. 

PRICING A HOT TOPIC 

Pricing was almost as hot a topic as 
Kenny G with merchants. "It was a zoo 
out there," says Blockbuster's Weber. 
Merchants in various markets across 
the U.S. report that the Wal -Mart 
chain used an $8.88 pricing strategy for 
its top 10 CD titles. Similarly, Best Buy, 
Circuit City, and Target kept pressure 
on price points by going below $10 for 
hits, their competitors report. 

Kemp Mill's Appelbaum says that 
during the holidays, you could open any 
newspaper in Washington, D.C., and 
see the top 10 albums on sale at $9.95; 
most of them carry a boxlot cost of ap- 
proximately $10.65. "A year ago, if you 
asked customer what is a good price, 
they would have said $11.99; now, $9.95 
has been bludgeoned into their minds." 

Since most merchants had to drop 
their prices to meet competition, retail- 
ers say it was harder to generate strong 
comparable -store numbers. Similarly, 
sales may have been up, but profit mar- 
gins probably didn't benefit. 

"It was an odd Christmas because of 
the price -point issue," says Hastings' 
McNeer. "We see a lot of independent 
stores going out of business." 

Dave Lang, president of Compact 
Disc World, reports that "the top 35 
records constituted 25% of our sales, 
which was disturbing to us. People 
were cherry- picking the store looking 
for sale items. They were very price 
conscious." 

However, merchants report that 
they were surprised at the strength of 
the hit albums. Strawberries' Lipton 
says, "I think our top 10 contributed 
about 150% more units than last year." 
In addition to the top hits, Appelbaum 
says he saw strong sales on albums that 
were hits a couple of months back, in- 
cluding titles from Green Day, Off- 
spring, Melissa Etheridge, and Sheryl 
Crow. 

TRADE PONDERS SENATE' 
(Continued from page 9) 

ebrated in June 1979. Following a meet- 
ing with the now -defunct Black Music 
Assn., then -President Jimmy Carter, 
not Congress, announced the proclama- 
tion. 

"These have been institutionalized by 
the industry and the public," says 
LeBaron Taylor, Sony VP /GM of corpo- 
rate affairs and a frequent visitor to 
Capitol Hill. "There's nothing the Re- 
publicans can do about that." 

There is no government funding for 

S PLANS FOR C'RIGHT 

commemoratives such as Classical Mu- 
sic Month, and the costs to taxpayers of 
such efforts, one insider says, have been 
"reckoned Lord knows how" by adding 
together the hours legislators spend on 

passing such measures. Several Hill vet- 
erans say the $300,000 in anticipated 
sáviags.4s inflated. "These thins re' - 

quïre, a member to get 218 co- sponsors 
[to ensure a majority vote].There's no 

debate, no House ̀ time' used up. They're 
passed at night." 
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AD CLOSE JANUARY3 

MIDEM 
ISSUE DATE FEBRUARY 4 
AD CLOSE JANUARY 10 

CANADA 
ISSUE DATE: FEBRUARY 4 
AD CLOSE JANUARY 10 

MIAMI 
ISSUE DATE: FEBRUARY 11 

AD CLOSE JANUARY 17 

ENTER "ACTIVE 
FILE I (Games) 

ISSUE DATE: FEBRUARY 18 
AD CLOSE JANUARY 17 

UK SPOTLIGHT 
ISSUE DATE: FEBRUARY 18 

AD CLOSE JANUARY 24 

CHILDREN'S 
AUDIONIDEO 

ISSUE DATE: FEBRUARY 18 
AD CLOSE JANUARY 24 

NARM & 
SAN DIEGO 

ISSUE DATE FEBRUARY 25 
AD CLOSE JANUARY31 

INDIES 
ISSUE DATE: FEBRUARY 25 

AD CLOSE: JANUARY 31 

LASERDISC/ 
KARAOKE 

ISSUE DATE: MARCH 4 
AD CLOSE FEBRUARY 7 

ECHO AWARDS 
ISSUE DATE: MARCH 4 

AD CLOSE: FEBRUARY 7 

PRO TAPE 
ISSUE DATE: MARCH 11 

AD CLOSE: FEBRUARY 14 

NEW AGE 
ISSUE DATE: MARCH 25 

AD CLOSE: FEBRUARY 28 

VITAL RE- ISSUES 
ISSUE DATE: APRIL 8 
AD CLOSE MARCH 14 

N Y: 212 -536 -5004 
LA: 213 -525 -2308 

NASHVILLE 
615 -321 -4294 

UK & EUROPE 
44 -71 -323 -6686 
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M A JR 

After writing with legends 
such as Bernie Taupin 

and penning many hits including 

"We Built This City" 
(Starship) 

"These Dreams" 
(Heart) 

and 
"King Of Wishful Thinking" 

(Go West) ._ , .-- -.,,, 
Martin Page 

now creates his own ., 

,--- chapter and verse 

440 I6s4L 
. 

0{- rlIN .. 1. -. .. WRY-. -.» _. . 

Complete with rich textures, soulful 
melodies -nd tribal rhythms, 

In The House Of Stone And Light 
has been coiled 

"... an altogether compelling solo debut..." 
(Billboard) 

M1 I T 

Musical guests include Phil Collins and Robbia Robertson 

- 
Includes the hit title track 

Produced and Arranged 
by Martin Page 

The Billboard Bulletin... 
E D I T E D B Y I R V L I C H T M A N 

MARLEY 50TH SALUTE AT MIDEM 
MIDEM will commemorate what 
would have been the 50th birthday of 
reggae legend Bob Marley (April 6) 
with a three -hour live performance 
Feb. 1. It will be recorded in various 
high -definition technologies for use on 
live TV, pay- per -view, syndication, ca- 
ble, radio, and home video. According 
to MIDEM, many acts have made 
commitments to perform. Special ap- 
pearances are on tap by Stevie Won- 
der and Jimmy Cliff. The event is be- 
ing produced and distributed by 
Wexler Enterprises, along with Trop- 
ical Beat Productions Inc. and the 
Reed MIDEM Organisation. 

WILSON, LOVE TO TEAM AGAIN? 
"I think there is a significant likeli- 
hood of a new [Brian] Wilson/Mike] 
Love [collaboration] in the future," 
says Love's attorney, Phil Stillman. 
The remark comes in the wake of 
Beach Boys co- founder Brian Wil- 
son's Dec. 20 agreement to pay his 
cousin and former bandmate Love $.5 

million, plus 50%, of future songwrit- 
ers' royalties, for 35 classic songs in 
the group's valuable Sea Of Tunes 
catalog. U.S. District Court Judge 
William Rea approved the settlement, 
following a federal jury's Dec. 12 deci- 
sion that Love had been deprived of 
songwriting credits on such tunes as 
"California Girls" and 'Wouldn't It Be 
Nice." The Los Angeles -based jury 
also found that Love had been denied 
a share of Brian Wilson's April 1992 
settlement in a legal action involving 
the Sea Of Tunes song catalog (Bill- 
board, Dec. 24). 

GITLIN RETIRES FROM WARNERS 
Mo Ostin isn't the only veteran leav- 
ing the Warner Bros. fold. The label's 
executive VP and treasurer Murray 
Gitlin, who started his career at Re- 
prise Records in 1962, retires effec- 
tive Sunday (1). Gitlin will assume a 
consultancy post with Time Warner 
Inc. During his tenure with Warner 
Bros., Gitlin was instrumental in the 
development of the WEA branch dis- 
tribution system. 

PUNK MANAGERS SET NEW LABELS 
The managers associated with 1994's 
two big punk -rock success stories - 
Offspring and Green Day -are 
launching their own labels. Jim Guer- 
inot, the former GM of A &M Records 
who manages Offspring and veteran 
punk act Social Distortion, has 
signed a deal with BMG to form his 
own label. The yet -to -be -named label 
will be distributed through Arista. 
Meanwhile, Green Day managers 
Elliot Cahn and Jeff Saltzman have 
announced the formation of 510 Rec- 
ords, but are still shopping for a dis- 
tribution deal. 

WOOD KNAPP CLOSES SHOP 
Special interest video supplier 
Wood Knapp Video has decided to 
shut down as of Sunday (1). Ac- 
cording to a Wood Knapp repre- 
sentative, the company is restruc- 
turing and has concluded that "the 
video business is not profitable, 
and has decided to close out the 
line." The fate of Wood Knapp's 
catalog, which includes about 100 
exercise, how -to, and children's ti- 

ties, has not been determined, the 
representative says. 

LITTLEFIELD TO AVI POST 
Merlin Littlefield, who was with the 
Nashville ASCAP office for 19 years 
(most recently as associate director), 
has been named VP /GM of AVI En- 
tertainment Group. In this capacity, 
he will head the group's new Nash- 
ville office. It will focus primarily on 
music publishing, production, and 
management. Los Angeles -based AVI 
owns, among other properties, the 
Nashboro and Excello Records cata- 
logs of master recordings. 

HANDLEMAN ADDS LEVY RACKER 
Handleman is tightening its already 
firm grip on rackjobbing with the pur- 
chase of $50 million -a -year Levy Mu- 
sic & Video, a division of Levy Home 
Entertainment. The acquisition 
should be completed this month and 
the operational transfer by March. 
Handleman already services a portion 
of the Meijer's chain, one of Levy's 
key accounts, and likely will pitch the 
other, deep discounter ar -Mor. 
Two other Levy Home Entnent 
video ventures, Selectrak and U.S, 
Laser, are not part of the deal. 

JEFF COHEN TO WARNER /CHAPPELL 
Jeff Cohen is leaving his post as di- 
rector of writer /publisher relations at 
BMI to join Warner /Chappell Music 
in New York as East Coast creative 
director. Cohen, with BMI for 5Y 
years, replaces David Stamm, who 
will move to Rondor Music's New 
York office in a similar capacity. 

John Paul, Yes; George Ringo, No 
IT'S THE BIGGEST NEWS since the Singing Nun had 
the No. 1 album in America, which was exactly 31 years 
ago this week. Sure, the Benedictine Monks of Santo 
Domingo de Silos had a great year, but this is even big- 
ger. Sitting comfortably between Adam Sandler and 
Deadeye Dick on the Heatseekers chart is Pope John 
Paul II, who debuts at No. 6 with "The Rosary With The 
Pope." Will the Pope make a Hot Shot Debut on The Bill- 
board 200? Will he be a Pacesetter 
or a Greatest Gainer? Will John 
Paul beat out John, Paul, George, 
and Ringo? Watch this space. 

STONE TEMPLE PILOTS Of 
The Airwaves: "Interstate Love 
Song" reverses course and moves 
back up to No. 3 on Album Rock 
Tracks, but what's really notable is 
the song's 15 -week run at No. 1. 
That breaks the 13 -week record set 
by the Rolling Stones' "Start Me Up," which was cited 
as the No. 1 album rock track in the 100th- anniversary 
issue of Billboard. "Interstate" also sets a record for the 
most weeks at,No. 1 of any BDS- compiled airplay chart 
in Billboard history. 

While Stone Temple Pilots had a longer run on Album 
Rock Tracks than Whitney Houston and Boyz II Men 
enjoyed on the Hot 100 with their 14 -week reigns, "In- 
terstate" does not hold the record for the most weeks at 
No. 1 on a singles and/or tracks chart. The rock era 
champ is Leroy Van Dyke, who was No. 1 for 19 weeks 
on the country singles chart in 1961 with "Walk On By." 
In earlier days, Eddy Arnold, Hank "Snow, and Webb 
Pierce all had singles that were No. 1 on the country 
chart for 21 weeks. 

JETHRO AIRPLANE: If you look at Hot Country Sin- 
gles & Tracks too quickly, You might think that Led Zep- 

C 

pelin had gone country. But take a longer look, and 
you'll see that it's Jed Zeppelin charting with "Workin' 
Man Blues," a track from the Merle. Haggard tribute al- 
bum "Mama's Hungry Eyes." On the album, the track 
is credited to three Arista acts: Diamond Rio, Lee Roy 
Parnell, and Steve Wariner. The Jed Zeppelin appella- 
tion was suggested as a joke by Tim Dubois, president 
of Arista Nashville. The name stuck, and Arista decided 

to put it on the promotional single of 
"Workin' Man Blues" released to ra- 
dio. 

SEVEN- ELEVEN: "I'm The Only 
One" by Melissa Etheridge is'iu-its 
seventh week at No. 11 on the Hot 
100. That's a rock era record, beating 
the five weeks at No. 11 spent by the 
Chambers Brothers with "Time -Has 
Come Today" in 1968. Don't feel 
sorry for Melissa r, ough Billboard 

did not publish last week, the chart was nót,frozen and 
she spent that unpublished week at No. 10 She also 
moves up to No. 1 on the Hot Adult Contemporary chart 
with "Only One," and her previous single, "Cane,To My 
Window," had a 44 -week run, good enoug o,.be the 
third- longest chart run in the history of the Hot WO. A 
new record is being set every week as the Four Seasons 
extend their stay with "December 1963 (Ob, What A 
Night)." 

SUMMER TIME: Surprising b 
mer has her first -ever No. 1 on 
Club Play chart. "Melody Of Loy 
Summer" collect r._ 

topper since thë`i. 
Club Play and Ma. 
"Love's About To 
vious best, peaking at No. 3. 

B EATw 
by Fred Bronson 
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ARISTA '94: 
COMMITMENT & ARTISTRY. '- 

RISING STRAIGHT TO THE TOP...AGAIN. 

#1 POP DISTRIBU'T'ED LABEL 

#1 HOT 100 SINGLES DISTRIBUTED LABEL 

#1 TOP CONTEMPORARY JAZZ ALBUM LABEL 

#1 JAZZ CHART LABEL 

#1 JAZZ CHART DISTRIBUTED LABEL 

#1 POP ARTIST: ACE OF BASE 

#1 ALBUM OF THE YEAR: ACE OF BASE THE SIGN 

#1 TOP 200 ARTIST: ACE OF BASE 

#1 HOT 100 SINGLES TITLE: ACE OF BASE "THE SIGN 

#1 HOT 100 SINGLES ARTIST: ACE OF BASE 
...Y, 44r. .,41, . 

#1 TOP CONTEMPORARY JAZZ ALBUM: KENNY G BREATHLESS 

#1 TOP CONTEMPORARY JAZZ ARTIST: KENNY G 
_ 

\vista Recoals. Inc.. u Rertelsma nu \hi-u Coup Company 
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- Ito base 

.100 o 

The 
.1t4:, ftaming Lips Featuring the rUnaway hit, 

iranSmissions FrOm Itie Satellite Heart (4/2-45334) 
"She Don't Use Jelly." 

Management 5oott booker at Hellfire Management Produced by Toe Flaming Lips An Keith Cleversley C)1994Varner Bros.4tecords Ilia. Please Play All Tracks At Maximum Volume. 
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