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EDITORIAL

he best meeting of the year, and my favorite meeting, just took place: the
Amusement and Music Operators Association (AMOA) Council of Affiliated
States Meeting held Feb. 10-12 in Tampa, Fla. While this meeting is traditionally

set in a warm climate, the true warmth comes from those who attend. 
Industry leaders came from 24 states with the goal of sharing challenges, learn-

ing from each other, and returning to their home turf with fresh ideas on how to
tackle common problems. In the process they gained a new perspective on the cur-
rent status of the industry.

This meeting is truly a forum for a free exchange of information. Where else
can you access this much data packed into a short time frame? The clearest minds
in the industry were ready to share stories of their battles, near misses, close calls,
and often successes in blocking oppressive legislation.

If you want to know the pressing issues across the country, this is the place to
be. Attendance grows each year and it’s no wonder considering the opportunity to
network with fellow travelers on the coin-op road. 

The serious issues were lightened by humorous comments that drew chuckles
and in one case howls of laughter. The camaraderie was evident. There was no
holding back. The good, the bad, and the ugly were on the table for all to see and
analyze. State reports recounted struggles from the past year as well as those taking
shape so far this year. 

The common ground: We’re all in this together; we all face the same problems
or may face them in the future. State representatives recounted missteps and mis-
calculations that will benefit their next efforts and help other states be prepared.  

All states are facing deficits and looking for money, and like the popular country
and western song of long ago, they are “looking in all the wrong places,” which
often means the coin machine business.

While state associations have to deal with taxes, licensing, and laws from munic-
ipalities and legislatures, they also have a battle from within: membership. Strength
in numbers cannot be underestimated. If you don’t step up to the plate, how are
local and state officials going to know how proposed laws and regulations are going
to impact your business?

Gaines Butler of Metro Distributing in Georgia put it simply: “The problem is
too often we turn our back on our state association. People who are less profession-
al go before legislators and we get put into the basket of unsavory people. If you
don’t get involved, that’s what’s going to happen.” 

Charles Roland of Games People Play in Virginia also did not mince words: “At
one time we had 25 operator members in the city of Richmond alone. Now that
number applies to the entire state. We have revived our association and have a
core group of members. Some operators would come to our meetings but would
not contribute any money to our efforts. Our lobbyist keeps us well informed.
We’ve cut off the flow of information to those who are not paying anything.” 

State and national associations cannot survive and fight for the industry without
support from both a financial standpoint and time invested to share the workload.
Collectively we can make a difference, but not with only a few shouldering all the
responsibilities.  

For a closer look at the 2011 AMOA Council of Affiliated States Meeting, turn
to Play Meter’s special report beginning on page 35 in this issue. ▲

BONNIE THEARD
Editor

We want to hear from 

you about any of the 

articles in this issue or

topics you’d like to see.

E-mail:

(editorial@playmeter.net)
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ALWAYS LEARNING

I just finished reading Alan Ramsay’s latest article in
Play Meter (FEC Report, December 2010, Loyalty Part 2).
I’ve always enjoyed and learned from Alan through his
annual visit to our park and reading his articles. 

We have had a “policy” on birthday deposit refunds that
if it was more than seven days notice, we gave a refund in
the form of a gift card. For anything less than that, we gave
no refund of any sort.

After reading Alan’s article, we now realize that so few
parties actually cancel in any given year, is it really worth
it to lose that customer by not refunding the deposit? The
answer is NO!  We still keep the “policy” in the system, as
we’re pretty confident that it does minimize the number
of cancellations. But for those that call and ask for the
refund, the answer is now YES! 

We still explain the policy but let them know that we
are making an “exception” for them. This type of
response will come back to us tenfold as far as loyalty
goes. As long as we all keep learning, then we’re on the
right track. Thanks to Alan for his insight and for help-
ing us improve our customer skills. Keep the articles
coming. ▲

Brian Cote
Hilltop Fun Center
Somersworth, N.H.

LETTERS

e-mail: editorial@playmeter.net
fax: (504)488-7083

address: Play Meter
P.O. Box 337
Metairie, LA 70004-0337

We welcome your comments and letters.

fun
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days, it’s hard to buy new equipment
and make any money with it,” he said.
“The cost of operating is up, from
insurance and vehicle expenses to
health benefits and other compensation
for employees. All those costs are up
and amusement revenues are down.” 

For Newberry, the answer is to seek
additional opportunities. His business
success story is a testament to the old
adage: “Necessity is the mother of
invention.”

Newberry operated a country serv-
ice station in 1968 and wanted to put a
pool table in a large open space where
customers congregated. He could not
find an operator to place the pool table,
so he purchased his own. Soon he was

Venco continues growth pattern

John Newberry has built Venco
Business Solutions of Bland, Va.,
from a small route operation into

a mult i faceted company that has
branched out into ATMs and sound
contracting, while expanding an amuse-
ment route to include 1,900 machines.
There are three divisions: music and
games, sound systems, and ATMs. 

Newberry is on the Board of Direc-
tors of the Amusement and Music
Operators Association (AMOA), his
fourth time on the board. He values
continuing education and attended
Class I and Class III of the AMOA
Notre Dame Management Program. 

He is a past president of both the
Virginia and West Virginia associations

and currently serves on the Board of
Directors of the Amusement and Music
Operators of Virginia (AMOV). 

Newberry is a firm believer in the
security and growth potential that
comes with diversification. “These

John Newberry (l),
President of Venco,
and Andy Dunford,

Operations Manager.

Virginia company expands
and evolves over four

decades.

By
Bonnie
Theard
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buying pool tables and games and plac-
ing them in street locations.

He kept the service station until
1974 when he decided to devote his
full efforts to music and games. At that
time his equipment portfolio was
about 40 games. 

SOUND DIVISION
Today, Venco operates amusement

equipment in six states and processes
ATMs in over 30 states. Newberry
explained the evolution of the compa-
ny: “We continued to grow our route
of amusement devices. In the mid-
1980s we entered the sound contract-
ing business (background music, drive-
through intercom services, and mes-
saging-on-hold).”

He continued, “The mid-1980s sig-
naled the first big drop off in the
industry, which contributed to the
decision to diversify. Full line vending
was an option, but we decided to enter
the sound contracting business. We
had trucks and staff competent in
installing speakers. At that time, every-
thing was tape players. I contacted all
the local sound contracting companies
in the area and bought one.”

Venco has 700 background music
customers and a few hundred mes-
sage-on-hold customers. The company
also works in the quick serve restau-
rant industry providing headsets, vehi-
cle timing devices, and order confirma-
tion units. In addition, the company
provides closed circuit television
(CCTV) surveillance systems.

Newberry said, “The sound con-
tracting business has been a stable
business with residual income. If you
are in the sound contracting business
you have something for every type of
restaurant. You can service any busi-
ness, even churches and schools, but
mainly the fast food industry. Sound is
an entree to many more businesses.”

Venco is able to provide a typical
bar location with not only games, but
also a sound system, camera system,
background music system (if desired),
and message-on-hold service. 

ATM DIVISION
In 2004, Newberry diversified

again and entered the ATM business.
It all started when a friend of Newber-
ry’s bought some ATMs and added
them to his route. 

“He introduced me to his supplier
and I bought a few,” said Newberry.
“They did well and I decided to allo-
cate a certain budget each month for
machines and cash to load them.

Every month we bought five ATMs
and it was not very long (16 to 18
months) before they were self-fund-
ing.”

Today, Venco has over 350 ATMs
on routes in Kentucky, North Carolina,
Virginia, Tennessee, and West Virginia.
The average monthly income per
machine is around $200.             

After Venco’s first year in the ATM
business, Newberry saw a need for

The ATM Processing office staff at Venco.

The ATM Service Depart-
ment at Venco.
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operators to enter this business so
Venco became a distributor selling
ATMs to operators and providing serv-
ice and processing. In 2010 Venco
became an independent service organ-
ization (ISO) in the ATM business han-
dling financial transactions. Anyone
who owns an ATM must process their
paperwork through an ISO, which is a
buffer between the processor and the
machine owner. 

Newberry explained, “Most ATM
operators on the street are not an ISO,
but they must work through an ISO.
Currently we process over 2,100
machines in 30 states. We’re growing
at a rate of nearly 60 machines a
month.”

Venco is fortunate to have many
long-term employees among its 30-
strong staff for the three divisions.
Andy Dunford, Operations Manager,
has been with the company for 12
years; Randy Calhoun, Route and
Shop Manager, has logged 35 years.  

Newberry and his wife Linda have
four daughters, all of whom have
worked in the business. Currently,
daughters Jeri and Lara work full time
at Venco.      

MUSIC AND GAMES 
DIVISION

For all the diversification, Newberry
describes himself as a street operator.
The music and games division operates
over 450 cranes, along with pool
tables, electronic darts, jukeboxes, pin-
ball games, and all the staples for tav-
ern locations. Venco also has bulk
vending equipment, mostly capsule dis-
pensing machines in family restaurants.

Regarding cranes, Newberry said,
“We require all our route managers to
take a picture of each freshly loaded
crane when they leave a location.
Cranes are product-driven and mer-
chandise must change all the time.”

What’s the key to crane operations?
Newberry said, “Basically, what the
customer wants is to win a prize. You
have to let your customers win.”

Jukeboxes on Venco’s route are 80
percent digital, all from TouchTunes
Interactive Networks. The 20 percent
CD jukeboxes include some older units
from Pioneer, which Newberry said is
still one of the best sounding CD juke-
boxes.  

Newberry acknowledges the chal-
lenges and realities of the coin-op
amusement business in today’s econo-
my: “We are not getting any really
exciting games. Some of the self-mer-
chandisers have been successful. Man-
ufacturers cannot afford to invest in
developing new games because there
is not enough money in the business
to support them.”

ON THE HORIZON
Not one to be satisfied with the sta-

tus quo, the next venture for Newber-
ry is credit card processing and selling
the hardware for the point-of-sale
(POS) business, which includes loyalty
and gift cards. 

Another possibility is selling quick-
pick lottery tickets through ATMs.
“That’s something ATM operators can
look forward to this year,” said New-
berry, adding, “We hope to be working
with the Texas-based company Linq 3
to provide a service to sell lottery tick-
ets from ATM machines. It’s an advan-
tage for operators to make extra

money each month that does not cost
much, and that’s a pretty good deal.”

Newberry is always looking for the
next logical step for Venco, capitalizing
on its past experiences with an eye to
the future. For more information on
Venco Business Solutions, cal l
(800)762-9962; Web (www.venco
music.com). ▲

COVER STORY

Venco’s Game and 
Music Service Department.

“The mid-1980s signaled the
first big drop off in the industry,
which contributed to the
decision to diversify.”





game we’ve seen from them in a
while, Space Ballz.

Analysis: Standing roughly 8.5
feet tall, Space Ballz is a gigantic
drop-the-ball game in the same vein
as  the “P r ice  i s  R ight”  favor i te ,
Plinko. Using the large button on the
cab ine t ,  p layers  mus t  t ime the
release of their ball in hopes of land-
ing in the bonus hole for extended
game play and scoring opportunities.
The cabinet also comes with a 32-
inch monitor on top to showcase
instructions and display how many
tickets a player has won.

Pros: The cabinet design is out of
this world, and is a true showstopper.
JET created arguably one of the
biggest and brightest redemption
games we saw on the show floor. Not
only is the sheer size of the game
impressive, but JET has done a fan-

Big screens beckon

Unfortunately the NFL playoffs did
not pan out too well for the
Sharpe family or the Play Meter

staff with both the Bears and Saints
falling short. However, as any true
Chicagoan will tell you with blind faith
and the utmost optimism: There’s always
next year!

Speaking of utmost optimism, outside
of the competitive front of pinball there’s
been some recent exciting news coming
out of New Jersey, a new pinball
manufacturer!  

While it is still very early, Jack
Guarnieri, Owner of Pinball Sales, has
announced plans to become the second
U.S.-based pinball maker outside of Stern.
Their first title is based on the classic and
timeless movie, “The Wizard of the Oz.” 

We are definitely excited to see how
this pans out and look forward to even
more opportunities to review brand new
pinball machines.

While we are not reviewing pinball
for this month’s edition, we will continue
our theme from the previous months and
take a closer look at two more of our
favorite games from the International
Association of Amusement Parks and
Attractions (IAAPA) Expo: Raw Thrills’
Super Bikes 2 and Jennison Entertain-
ment Technologies’ Space Ballz.

SPACE BALLZ/JENNISON
ENTERTAINMENT
TECHNOLOGIES 

We love seeing new equipment
from young companies and Jennison
Entertainment Technologies (JET) fits
that bill with the first redemption

CRITIC’S
CORNER TOO!

The Sharpe brothers
showcase two more

games from the
recent IAAPA Expo

in Orlando.

Josh and Zach Sharpe
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“JET created arguably one
of the biggest and brightest
redemption games we saw
on the show floor.”
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With a father like Roger Sharpe, the
original “Cornered Critic,” it is probably
no surprise that sons Josh and Zach
share a true passion for the coin-op
industry. Former pinball champions, both
are recognized as being two of the finest
players in the world. But their interest
and skills have grown far beyond the sil-
ver ball to embrace video games and
attractions of all types.

tastic job on the overall lighting. The
LED lights really pop and make this
game eas i ly  s tand out  a t  any
location.

Cons: While the cabinet design is
great, the game play is very simplis-
tic. Not to say that simplicity is the
worst quality in a game, but with
Space Ballz, looks can definitely be
deceiving. At first glance, Space Ballz
deservedly seems l ike an event .
The fact that it is simply a drop-the-
bal l  p l inko s ty le game might  be
disappointing. 

In addit ion, one aspect of the
design that confused us was the push
button. With a small light shown on
its surface and the size of the button
itself, we couldn’t tell that you could
push it down without the help of a
JET employee on hand.  

If we had initial confusion with
what is arguably the most important
aspect of the game (starting a game),
we are slightly concerned with how
small children and their parents will
react upon that first play.

Overall: Based on the sheer size,
lighting, and cabinet design, we were
definitely impressed. Our initial reac-
tion/impression was quite similar to
the first time we saw Benchmark’s
Slam-A-Winner, and that is simply
wow! We hope JET has a hit on its
hands with Space Ballz.

OVERALL RATING: ★★★ 3/4

SUPER BIKES 2/
RAW THRILLS

Following the successful streak of
its Fast and Furious driving series,
i t  on ly  makes  sense  tha t  Raw
Thrills would revisit their motorcycle
game for a makeover. The result,
Super Bikes 2.

Analys is :  Raw
Thrills offers players
p lenty  o f  new fea -
tures with its latest
motorcycle dr iv ing
game. There are 11
original racecourses,
12 new super
charged bikes ,  and
nine unique riders to
choose from.  

In  add i t ion ,  the
deluxe cabinet comes
with a 42-inch LCD
pane l .  The p layer
profile storage with

keypad allows players to store their
customized player/bike information
for future visits. Also, the new com-
puter system installed by Raw Thrills
allows up to eight Super Bikes 2
games to be linked for head-to-head
competition.

Pros: Similar to what Raw Thrills
was able to accomplish in all its pre-
vious driving series from its Fast and
the Furious title all the way to Drift
(and more recent ly Super Cars ) ,
Super Bikes 2 more than follows suit. 

That is to say that this sequel is
much, much better than the original.
With the abundance of new tracks,
bikes, and riders to choose from, the
game is an absolute blast to play.
With the addition of the huge LCD
screen, and improved cabinet light-
ing, Super Bikes 2 is easily the best
motorcycle racer on the market.

Cons: It’s always refreshing when
we dissect a game and look at areas
for improvement and have a difficult
time finding anything. That is the
case with Super Bikes 2. If there is
anything we can point out as an area
of concern, it’s the fact that most
operators may not see the need to
replace those Super Bikes 1 cabinets
if they are still earning well.   

Overall: Raw Thrills has a certi-
fied hit with Super Bikes 2. As we
pointed out in our cons section, there
really weren’t any! Every facet of the
original Super Bikes game that we
fe l t  needed improvement  was
addressed. 

The racing action is much more
fluid this t ime around and much
faster. The new courses have much
more to offer players in overall cre-
ativity and difficulty. The new cabi-
net design looks phenomenal. Simply
put, Super Bikes 2 is the perfect case
study of how a sequel game should
be made.

OVERALL RATING: ★★★★

“Raw Thrills has a certified
hit with Super Bikes 2”

CRITIC’S
CORNER TOO!
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April 4-6 
DEAL
Dubai, United Arab Emirates
Dubai World Trade Center
tel: +971-4-343-5777
e-mail: themeparks@iec.ae
web: www.themeparksdubai.com

April 27-29 
NAMA OneShow
Chicago, Ill.
McCormick Place
tel: (312)346-0370
fax: (312)704-4140 
web: www.namaoneshow.org

April 29-May 7
NDA Team Dart 
Las Vegas, Nev.
Bally’s Las Vegas 
tel: (317)387-1299
fax: (317)387-0999
web: www.ndadarts.com

May 5-7
GTI Expo
Taipei, Taiwan
Taipei World Trade Center
tel: +866-2-27607-407-10
e-mail: gametime@taiwanslot.com.tw
web: www.gtiexpo.com.tw

May 9-12 
AALARA
Queensland, Australia
Conrad Jupiters Hotel and Casino
tel: +61-7-3807-35-08
e-mail: info@aalara.com.au
web: www.aalara.com.au

May 21-24 
National Restaurant Association Show
Chicago, Ill.
McCormick Place
tel: (312)853-2525
e-mail: (312)853-2548
web: www.nraregistration@restaurant.org

May 26-30
BullShooter Finals
Rosemont, Ill.
Hyatt Regency O’Hare
tel: (800)435-8319
e-mail: lorid@bullshooter.com 
web: www.bullshooter.com

May 26-June 4
VNEA International Pool Championships
Las Vegas, Nev.
Bally’s Las Vegas
tel: (800)544-1346
e-mail: info@vnea.com
web: www.vnea.com

March 1-2
AmEx
Dublin, Ireland
Green Isle Conference Center
tel: 353(0)45-521190
e-mail: info@coin-opexpo.eu 
web: www.coin-opexpo.eu

March 1-3   PM
Amusement Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (708)226-1300
e-mail: info@amusementexpo.org 
web: www.amusementexpo.org

March 1-3
International Pizza Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (800)746-1122
fax: (502)736-9502 
web: www.pizzaexpo.com

March 1-3
National Bulk Vendors Association (NBVA) Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (888)628-2872
e-mail: info@nbva.org
web: www.nbva.org

March 7-9 
CIAE/Guangzhou Leisure Expo
Guangzhou, China
China Import and Export Fair Pazhou Complex
tel: +86-20-2210-6418
e-mail: marketing@grandeurhk.com
web: www.chinaamusement.com

March 7-9
Nightclub & Bar Convention and Trade Show
Las Vegas, Nev.
Las Vegas Convention Center
tel: (888)966-2727
e-mail: mswaim@questex.com
web: www.ncbshow.com

March 15-17
IAAPI Trade Show
Mumbai, India
Bombay Exhibition Centre
tel: +91-22-6570-7426
e-mail: info@iaapi.org
web: www.iaapi.org

March 16-19 
ENADA Spring
Rimini, Italy
Rimini Expo Centre
tel: 39(0)541-744214
e-mail: g.zoni@riminifiera.it
web: www.fierarimini.it

PM denotes shows where Play Meter will be exhibiting.
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www.playmeter.comCLASSIFIEDS

READERS/
ADVERTISERS

We do not knowingly accept ads
for copies or licensed games 
involving a third party. We do not
print prices on games currently in
production. We encourage 
advertisers to include their name,
address, and phone/FAX numbers
for the purpose of credibility. We do
not accept ads from companies
who consistently advertise 
products they do not have or from
companies that we receive
multi-complaints about.

PLAY METER
MAGAZINE

Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support and supply
firms and employment opportunity ads.You may pay by check, money order, Visa or Mastercard. The deadline is usually

before the 12th of the month prior to issue (example: August ad must be in before July 12).
Send ad orders to Play Meter Magazine / P.O. Box 337 / Metairie, LA 70004 or fax: (504) 488-7083.

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints.
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Amusement
Entertainment
Management, LLC

“In The End, The Best Consultant Always
Saves You More and Costs You Less”

A division of Alpha-Omega Amusements, Inc., 12 Elkins Road, East Brunswick, NJ 08816
Contact Frank Seninsky or Jerry Merola at (732) 254-3773, e-mail us at 

Profitwizz@aol.com or Fseninsky@aol.com, or visit our website at www.AEMLLC.com

❏ Project Feasibility Studies   ❏ Architectural Design & Theming

❏ Game and Attraction Sourcing, Purchasing, and Resale Services

❏ Business & Marketing Plan Creation  ❏ Facility Upgrading and Revitalization

❏ Operating and Performance Audits

Frank Seninsky, President
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After 28 years in business, King Arthur’s,
Goshen, IN is going out of business

574-202-0214
ask for Scott

Many other games available
Shipping/pickup arranged by buyer

Sample of Games for Sale

GOING OUT OF BUSINESS SALE!

• Kart Fury s/d (3 avail)  . . . . . . .$995

• Hydro Thunder s/d (3 avail)  . . .$895

• Jurassic Park III  . . . . . . . . . . . . .$950

• Cyclone (redemption)  . . . . . . . . .$1000

• Slam-A-Winner (redemption-clean) $2700

• Phantom of the Opera (pinball)  . .$1695

• Dr. Dude (pinball)  . . . . . . . . . . . .$1295
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MONITOR
GET WELL KITS

SAVES TIME AND MONEY
ON MONITOR REPAIRS!

Monitor repair kits repair picture 
warping, blacking out, smearing, jail
bars, vertical shrinking, etc. All kits

come with easy to install instructions
and free technical help.

Kit101: Electrohome GO7-CBO 19" 17 parts - $7.95

Kit201: Wells-Gardner K4600 series. 21 parts-$6.95

Kit202: Wells-Gardner K4900 series. 16 parts-$7.95

Kit203: Wells-Gardner K4800 series. 16 parts-$7.95

Kit204: Wells-Gardner K7000 series. 17 parts-$6.95

Kit206: Wells-Gardner K6100 X-Y monitor. Includes 

6 deflection transistors, diodes, etc. 30 parts- $14.95

Kit220: Wells-Gardner U2000. 33 parts-$8.95

Kit221: Wells-Gardner U5000. 34 parts-$8.95

Kit225: Wells-Gardner U2000, U5000 vertical repair 

kit Includes TDA1771 vertical IC. 7 parts-$8.95

Kit240: Wells-Gardner K7201. 18 parts-$7.95

Kit244: Wells-Gardner K7203. 32 parts-$7.95

Kit250: Wells-Gardner K7400, K7500. 39 parts-$8.95

Kit260: Wells-Gardner D9200. 64 parts-$9.95

Kit301: Nintendo Sanyo EZ-20. 25 parts-$6.95

Kit302: Nintendo Sharp 19". 24 parts-$7.95

Kit802: Hantarex MTC-9000. 19 parts-$7.95

Kit810: Hantarex Polo monitor. 27 parts-$7.95

Kit830: Neotec NT27, 29, 31 series. 52 parts-$8.95

Kit832: Neotec NT2700,01,02, NT3500,01,02 

series repair kit. 53 parts-$8.95

Kit834: Neotec NT2500, NT2501, NT2515C, 

NT25E repair kit. 37 parts-$8.95

Kit920: For Pac Man, Ms Pac Man logic board.

Eliminates hum bar in picture. 4 parts-$6.95

DISCOUNT! Buy ten kits and take
$1.00 off each kit.

FLYBACKS! Electrohome, Hantarex,
Wells-Gardner, Neotec, etc. $24.95ea

We make kits for every monitor. Just ask
for your make and model number.

ZANEN ELECTRONICS
888-449-2636 (orders only)

806-829-2780, FAX 806-829-2781

Zanenelectronics@aol.comBlue Bar 
Vending

Offering a complete line
of Bulk Vending 

Equipment and Supplies
All at Discounted Prices

800-869-0724
fax:626-337-6618

email: gsi99@yahoo.com
www.bluebarvending.com

FOR SALE
Valley 7’ Pool Tables

Route Ready
Southern States

Shipping/Delivery avail.

1-800-374-3184
PLAY METER 92 MARCH 2011

www.

playmeter
.com

-Check our website for the latest 
industry news at News Now!

-Sign up for our 
newsletter while your at it!

Children's Birthday 
Party Franchise 
Shares For Sale

Please write to 
kidsmktg@sbcglobal.net 

for details!
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• Western Oklahoma 
• Western Texas 
• Western Kansas 
• Northern Colorado 
• Eastern New Mexico

(Or can sell separately)

Whole Route Covers:

Call Joe, after 7pm

580-284-5039

Bulk Route for Sale

Also storage: single stands, 
4-way and 6-way stands,

Plus Brandt Counter

Selling machines and used parts
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New Bill Changers
Bill to Bill Changers
Bill to Bill & Coins

Quality Parts and Service
Validator Rebuilding

CHANGETEC
3725 South Division Ave.

Grand Rapids, MI 49548

616-245-6491

FOR SALE
Treasure Chest Crane

by United

Sizes

31”
42”
60”

Goliath 4x6

QUARTERTIME AMUSEMENTS
(410) 358-8311 Michael

Our readers are always SEEKING 
new equipment and supplies

Be THE ONE they call...

Advertise in Play Meter

1-888-473-23761-888-473-2376
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SIZES WIDTH/DEPTH RATE
Full pg. (image area) 7” x 10” $600
3/4 pg. 7” x 7-1/2” 480
2/3 pg. 4-5/8” x 10” 420
1/2 pg. island 4-5/8” x 7-1/2” 320
1/2 pg. horizontal 7” x 4-7/8” 320
1/3 pg. square 4-5/8” x 4-7/8” 210
1/3 pg. vertical 2-1/4” x 10” 210
1/4 pg. vertical 3-3/8” x 4-7/8” 160
1/4 pg. horizontal 4-5/8” x 3-3/8” 160
1/6 pg. vertical 2-1/4” x 4-7/8” 110
1/6 pg. horizontal 4-5/8” x 2-1/4” 110
Per column inch 24

($30 for first inch; $24 each additional inch)

GENERAL POLICY
PLAY METER’S Classified (Money Pages) advertising is primarily intended for: buyers and sellers of used equipment, support and sup-
ply firms and employment opportunity ads. We reserve the right to reject advertising that does not fall within the scope intended for
PLAY METER’S Money Pages, or any reason we deem appropriate.
PLAY METER’S classified advertising is NOT agency commissionable.

DEADLINES (for classified ads only)
Reservations and raw copy deadline for ALL classified ads is the 12th of the month prior to issue date (e.g., March 12 for April issue).

GRAPHIC SERVICES
The PLAY METER art staff will assist in typesetting and layout of ads to be placed in the classified section of our publication at no addi-
tional cost. Rough layouts must be provided three working days before the ad copy deadline.

(504) 488-7003  CLASSIFIED RATES (504)488-7003
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★ MUST SELL ★

Also, chrome J stands
from $45 up

718-791-7766

Over 1,000
Northwestern 
bulk vending

machines 
From $10 up

➺ Board Repairs
➺ Hard-to-Find Cabinet Parts
➺ CASHCODE Bill Acceptors

SEASIDESEASIDE
GAMINGGAMING

(866) 387-4263(866) 387-4263
www.seasidegaming.com

www.

playmeter
.com

-Check our website for the latest 
industry news at News Now!

-Sign up for our 
newsletter while your at it!
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