Q. How do you reach
over 50,000
computer and
console games
enthusiasts
every week?
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Is it a C64? Is it an A500? Actually, the C65 is a bit of both

Future puts
ELSPA’s back up

A major row between
ELSPA and Future
seemed to be brewing
last week, over
magazines carrying
ads for so called
‘illegal’ back up pro-
grams.

So far both EMAP and
Newsfield have agreed to
remove the offending ads
from their magazines.
Future, however, is claiming
that the issue is not as
straightforward as it seems.

For Future it appears that
there are several issues in-
volved, the main one being
the definition of which
devices are actually illegal,
and what to do with the ge-
nuine devices.

The firmis also apparently
concerned that it could be
prosecuted for restriction of
trade if it makes the decision
to withdraw certain adverts.

Commenting on the issue
ELSPA general secretary
Roger Bennett told CTW: “I
have been concerned witrk
the fact that the ads are stil
appearing, and we have beer
talking to Future to persuade
them that it is best not to
carry them. We don’t wish to
create a confrontational
situation, so we're trying to
work it out as best we can.

“Ideally | would like to see
all the ads out, but if at the
end of the day we have to
reach a compromise then so
beit.ltisanissuethatalot of
software publishers are up in
arms about. But ultimately
ELSPA has no mandate to
tell anyone to do anything.

“I hope that they will agree
not to carry them anymore,
but we won’'t achieve a
satisfactory agreement by
lambasting anybody. | also
don’t wish to suggest that
Future aren’t being co-
operative, because they are,
but something has to be
done.”

Continued on back page
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Sega and NEC are
preparing for the US
launch of Nintendo’s
Super Famicom con-
sole next week by in-
troducing major
pricecuts on their own
16-bit systems.

The Famicom — to be
called the Super NES in the
US — will hit its first official
market outside Japan when
the Chicago CES kicks offon
Saturday June 1st.

The machine, which sold
1.6 million units in Ninten-
do’s home territory between
November and March, IS
understandably causing
some concern for Sega and
NEC — who have had the
16-bit console market to
themselves in the US for
some time.

Nintendo projected at
January’s Las Vegas CES
that the Super NES would
sell two million units in the
US by the end of the year —
even though it wouldn’t ship
until the second half.

With the Super NES ex-
pected to be launched at
$169 as a no-game pack and

Commodore has
developed amachineto
bridge the gap between
the C64 and the Amiga,
but it will definitely not
be released this year.

The new product is code-
named the C65. It is ISS com-
patible, which means it
would produce Amiga-
standard graphics, offers
4096 colours and uses a
6502 processor.

It comes with a 3.5 inch
disk drive and is able to run
existing C64 software but
software houses would be
persuaded to develop super
65 games specifically for the

COMPUTER TRADE WEEKLY

new machine. No price point
has yet been fixed but £200
has been proposed by some
SOurces.

Commodore’s retail sales
manager Kelly Sumner told
CTW:“ltisaproduct that has
been developed by Com-
modore but at the moment
we have no plans to release
1t.

“We have a very good line-
up and it would be ridiculous
to bring in a product that
would compete for produc-
tion time with products such
as the Amiga and the C64.

“It will definitely not see
the light of day this year. We
review all products on a Six
monthly basis and thisis just
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$199 with a bundled title,
both Sega and NEC have
decided that a price-cut
counter-attack is required.
At Chicago, Sega is ex-
nected to announce a $40
drop on the Genesis
(Megadrive) to $149. It may
also be planning to bundle

?\u\\%‘*“

.' FX:ipping blo 1 ' to ta voff itendo threat

the highly acclaimed Sonic
The Hedgehog title with the
machine.

NEC, meanwhile, has
already announced that it is
slashing the TurboGrafx by
$75 to $99 with no game. A
higher end bundle will retail
at $149 complete with the

Commodore has con-
tinued its shuffling of
the Amiga pack with a
price cut on its Class of
the '90s — First Steps
educational pack.

The bundle, which con-
tains an A500, 512Kb RAM,
TV modulator, nine software
titles and an introductory
video, is being cut from £599
to £499 as of this week.

Commodore’s education
products manager Peter
Talbot denied, however, that
the price drop had anything
to do with Atari’s recently
launched £399 education ST
pack, The Family Cur-
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one that we will be looking at
next year.”

Since making the C64 a
cartridge based machine
back in March, Commodore
has spotted something of a
gap appearing in its line up.

That gap would be filled by
a low-end computer that |
sexier than the C64 but not |
the same league as tr
aspirational Amiga.

At the moment the C65
does seem a likely candidate
but Commodore was at
pains to point out that, like
any hardware company, it is
constantly developing new
products some of which are
released some of which are
scrapped.
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Sega and NEC cut up by looming Super NES
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Bonk game and a multi-play
unit.

Whilst Sega’s US move is
unlikely to have any Iim-
mediate effecton UK pricing,
it will undoubtedly cause
distributor Virgin Master-
tronic yet more headaches
on the grey import front.

s down by £100

riculum.

He told CTW: “The pricing
on the whole Amiga range
has changed, especially with
our £299 education offer,
and this just brings Class of
the '90s into line with those
changes.

“The bundle has been
such a success that | felt it
was crucial to keep the
momentum going.

“Obviously I'm delighted
that Atari should attempt to
emulate what we're doing in
the education market, it's a
tremendous compliment,
but the real thing about this
market is being here all the
time, not just dipping in and
out.”
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Panther to

'prowl around

Europe first

It emerged last week
that Atari has decided
to ship its new 16-bit
‘super console’ into

Europe ahead of the
US.

Code-named Panther, very
first quantities of the
68000-based machine with
claimed Amiga-bashing
graphics and sound could hit
the UK prior to Christmas.

The hardware is apparent-
ly complete, and all the firm
IS now waiting on is the soft-
ware base. Some 13 UK soft-
ware houses are already
developing for it,and once 20
or so titles — retailing at
£29.99 each — are ready for
release, Atari will breath life
iInto the machine’s nostrils.

Whilst actual availability
Is likely to come in Europe
first — where Atari has a far
stronger brand name and
distribution infrastructure —
it may well gain its initial
‘launch’ in the US. This is
unlikely to come at next
week's Chicago CES,
however, where a behind-
closed-doors appearance is
probably the most that can
be expected.

Atari told CTW last week
that if the machine does hit
the UK in time for this com-
ing Christmas season, its en-
try into the market will be
handled pretty much along
the: lines - of. Sega's
Megadrive last year. This
means very little marketing
support — and definitely no
TV ads — with pure street
demand expected to eat up
all units that arrive.

Atarinotedto CTWthat, at
present, the Panther name is
unlikely to be kept
although it did admit that ex-
actly the same was said
regarding its colour han-
dheld’s ‘Lynx’ code-name.

When it arrives, the
machine will retail possibly
as low as £150. It will not be
either ST orLynx compatible.
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The Europress Group has gone from strength to strength over the last two decades, but the diversity of subsidiaries’ names over
recent years has tended to obscure the Group’s corporate identity. Now the situation could hardly be clearer.
All company names come under the Europress banner. The changes are detailed below:

UTOPRESS

TRADE PUBLICATIONS

Specialist
Retail Press

Publisher of Computer Trade Weekly.
Managing Director: Tom Stock.

)

DATABASE
PUBLICATIONS

Publisher of Atari ST User, Atari World,
Amiga Computing, PC Today,

PC Buyers Guide, Micro User

and Let’s Compute!

Managing Director: Derek Meakin.

Publishers: Peter Glover,
Richard Williams.

UTOPRESS

PUBLICATIONS

B

interactive
ublishing

Publisher of ST Action, Amiga Action and
Games X.

Managing Director: David Hirst.
Publishing Director: Hugh Gollner.

UTOPRESS

I NTERACTIVE

b

DATABASE
SOFTWARE

Publisher of Fun School, Mini Office,
AMOS, STOS and many more.

Managing Director: Christopher Payne.
Sales Director: Diane O’ Brien.

UTOPRESS

S QO F F W A R E

b

and introducing...

Trade arm for all the Europress Publications
and Europress Interactive magazines.

Circulation Director: John Burns.

ARRE e ®
QUIOPRESS

The holding company for all Group subsidiaries.
Chairman: Derek Meakin.
Managing Director: Michael Meakin.
Commercial Director: David Hirst.

Europa House, Adlington Park, Macclesfield SK10 4NP.
Tel: 0625 878888 Fax: 0625 879966

UTOPRESS

SALES & DISTRIBUTION




The Swedish games
market has been plung-
ed into chaos by the
sudden bust of leading
distributor HK Elec-
tronics.

The six year-old firm, bas-
ed in Solna near Gothen-
burg, was by far the largest
wholesaling operation in the
territory — boasting ex-
clusive contracts with the
majority of leading US and
European software houses,
a strong peripherals sideand
occasional deals with Com-
modore and Atari.

The plug is understood to

EDOS steps i

Entertainment Express
has pushed its Elec:
tronic Distribution of
Software system fur-
ther into the heart of
retail land, through a
deal with Boots.

Initially the High Street
giant will be taking terminals
In just six outlets. The deal
completes an impressive
hat-trick for Entertainment
Express as Menzies and
Smiths have already taken
on the EDOS system.

There are currently just
over 50 Menzies stores
equipped with terminals and
after the next batch of in-
stallations there should be
around 75.

Smiths, like Boots, has
decided to take a more
cautious approach in these
early stages and has had
EDOS placed in just two
stores.

There are already over 20
iIndependents with EDOS in-
stalled, and that number
looks likely to swell over the
next few months.

With these additions iIn
the multiple and indepen-
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UK firms hit as
HK falls in Sweden

have Dbeen pulled last
Wednesday (May 15th) by
Handelsbank of Gothen-
burg. The firm’s turnover last
year totalled some £4
million. There is no official
word yet on debts, but they
are feared to be somewhere
in the £750,000-£1,000,000
region.

No one at HK was willing
to comment on the bust, but
It would certainly appear that
the firm was the victim of a

“downturn in both economic

and market conditions.

The firm was certainly not
helped last winter when the
Swedish Government hiked
its national VAT rate up to 25

EDOS: Push in Boots
dent sector it looks likely
that there will be over 100
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percent. Also, HK is believed
to have been hit hard by a
number of independents (the
firm’s main customer base)
going under over the past
year.

Indeed, prior to
Christmas, HK’s mainrival in
Sweden, Alphasoft, curtailed
its software business
because it was such hard go-
Ing — concentrating instead
on hardware and
peripherals.

The added factors of
piracy and other European
distributors selling into the
lucrative Swedish mail order
firms ultimately pushed HK
iInto bankruptcy.

nto Boots

EDOS terminals installed by
the end of the year.

Dennis Publishing was
pleased as punch last
week as it announced
the birth of its latest ti-
tle, PC Buyer, and con-
fidently predicted an
ABC of 110-115,000 for

Computer Shopper.

Buyer is Shopper's sister
paper and Is seen as almost
a Shopper for beginners.
Dennis’ managing director
Colin Crawford declared
himself “extremely pleased”
with the first issue and
claimed that it would offer
“the most extensive buyers’
guide of any publication”.

Buyer retails for 93 pence
with a free disk cover mount
and Iissue number one
should actually hit the news
stands in a matter of days.

It contains 200 pages, over

Dennis predicts rosy future as
Buyer arrives, Sh
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100 of which carry advertis-
ing, and it has an initial print
run of over 115,000. Crawford
predicted that it will enterthe
PC mag marketplace

straight in the top three.

Meanwhile, Crawford has
stated that he believes Shop-

perwill postan ABC figure of

petween 110-155,000 for the
periodJan-June 1991. During
the last six month period it
achieved 90,205 and a year
ago it managed around

sporty trio

Electronic Arts is conti-
nuing its console blit-
zkrieg tactics with the
release of three new
titles for Nintendo’s
Super Famicom.

All the games are sports
simulations. PGA Tour Golf,
Lakers vs Celtics and John
Madden Football will be
released in the US this
autumn.

EA has already placed
Itself in a unique position in
the console world by produc-
Ing titles for both Sega and
Nintendo.

Virgin steels itself

Virgin Retail’s much
touted expansion plans
seemed to be gradually
gathering speed last
week as it announced
plans for a new Games
Centre and promised at
least four more in the

near future.

There are already four
Games Centres, including
the two recently launched in
Kingston and Oxford. The
fifth will open in Sheffield’s
new Meadowhill shopping
centre on June 22nd.

Operations director Gerry
Berkley stated that the new
store will follow the format
established by existing Cen-
tres with the emphasis on

for Sheffield attack

computer software and hard-

ware as well as role-playing
and board games.

He added: “We should
have another four or five to
announce in the next few
weeks, a few things still have
to be signed but everythingis
at least 90 per cent certain.

“We are definitely plann-
Ing to have ten standalone
Centres by September and
then even more in the last
three months of the year.”

Meanwhile the firm has
announced that it will be
stocking Sega’s Gamegear
from June.

Berkley offered: “It fits in
very well with the line-up we
already have and we’ll be
supporting it with hardware
and software.”
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| pleased with the figures but

CAWFORD: Happy Shopper

70,000.

Crawford offered: “We are
maintaining our impressive “We are already very close
growthand whileyou haveto to achieving 100,000 sales in
be careful with predictions, the UK and when you add on
we are a fairway intothiscy- the 15,000 subscribers and
cleand | would say that I will the overseas sales, that
personally be highly disap- gives us alot of confidence.”

pointed if we do dip below

-110,000.

EA lines up | Nintendo warns of

deceleration as 91
figures double up
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NINTENDO: Doubles all round ‘ | .
Nintendo offered itdl_d warn agalnstunbrldlefj
positive financial optimism. It stated that it

. “could not keep on growing
results as proot of its like a never ending dream™.

continuing success It added that it was not un-
last week, but admitted duly woried by the recession
that the high rate of currently hitting its US

_ business and pointed to the
g::::gth would not con launch of the Famicom this

‘ as
Turnover for the year en- Autumn which should act

ding March 1991 doubled to a huge pick-me-up. =
$3.36 billion while profits for At the moment the firm is

the period were up 96.4 per predicting profits fortheyear
cent to $1.01 billion. ending March 1992 of $1.1

Naturally Nintendo was Dbillion with turnover also ris-
ing modestly to $3.57 billion.

Subscriptions: UK £75; Europe £120;
US and Asia £220; Australia £250.
Registered at the Post Office as a
newspaper.

No part of this publication may be
reproduced, stored in any form of
retrieval system or transmitted in any
form or by any means, mechanical,
electronic or otherwise without the
specific written consent of Specialist
Retail Press Ltd. All rights reserved,
including translation into other
languages.

c 1991.
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Commodore will

system only has a projected

CBM drives ahead | Future hit b
with CES launch

slipped

iIsk

V Active to breath

life into Dragon

Active has sprung into

available from Active next

launch !ts Amlga CD- EyStjgﬁS:risetﬁLS%g&OLéj?ig: it g e y life with a new range of month. ' .
ROM drive at the Earls ooulldmassialyiniraasethe emergea i1ast Week | __ s peripherals due for According to Active

Court CES Show — the
firm having finally of-
ficially confirmed its
appearance in both the

trade and consumer
halls.

The A690 CD-ROM drive
will allow existing Amiga

owners to effectively turn
their machines into a

CDTV for less than £300 —
and it should become fully
available soon after the
show.

Commodore sees the
AB90 as a key factor in con-
vincing software firms to

supportthe CDTV.Whilstthe
new age entertainment

2
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W . as an ‘“unprecedented issues.”._
__ Ubisoft has signed up something called Rodi and | number of games demos | %
""""""""""""" with fellow French Mastico.All are expectedto | and pokes. ' _ “
s RO publisher Lankhor to 28 released before | 9 J““rsfs’suzr‘:"”'ezac"ﬁ =
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size of a publisher's target
market in just a few weeks.
The AB90 will be part of a
concentration on the CDTV
at CBM’s consumer hall CES
stand, which will boast a
“biggerthanever before” 371
square metres. The firm’s
trade presence, however, will
cover only 30 square metres
and consist solely of nice
quiet meetings and carefully
placed plates of biscuits.
The manufacturer is also
hoping to aid the promotion
of EMAP Exhibitions’ CES
‘91 with the inclusion of dis-
counted entrance tickets in
all Amiga and C64 boxes
sold between now and
September 5t

.......
A

that Future’s first edi-
tion of Amiga Power
was hit by a glitsch on
its freebie cover disk.

Some 2,000 disks had to
be replaced thanks to
loading difficulties on the
Mirrorsoft game Bombuzal.
Apparently, it would not run
on recently aquired Amigas
linked up to certain makes of
TV.

Publisher Greg Ingham
explained, however, that a
slightly re-programmed ver-
sion of the game was sent
back to all readers who had
returned their disk — along
with details of an exclusive
subscription offer — by way
of recompense.

Ingham argued that,
whilst regrettable, a problem
on 2,000 disks was not a ma-

throughout Europe.

The firm was launched in
1989 and was previously
distributed in the UK by Ac-
tive Sales and Marketing, but
will now be handled ex-
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POWER: Disk slip

jor disaster considering that
some 87,711 were thrust out
into the High Street.

“People that buy disks are
used to the slim possibility of
them not loading. | don't
think anyone really jumped
up and down about it,” he
remarked.

Ubisoft signs up
bunch of Lankhors

“Maupita Island is a ter-
rific product and we are very
much looking forward to
launching it in the UK. It is
easy to see why the product
has gained so many awards
In the French market place.

launch in the next few
weeks.

The new line comes from
Dragon, an Australian based
firm which has just set up a
UK base. The first products,
a C64 datacorder and a
mouse mat, should be

supremo Robert Stalibrass,
the datacorder will retail at
just under £30 while the
mouse
“competitively priced”.

mat will be

In September a number of

joysticks will be launched as

well as mice for the Amiga,
ST and PC.

Crash blitzes
before the ban

Newsfield’s Crash
magazine will be
engaging in a final
cassette blitz before
the ELSPA restrictions
come into play in
August.

Both the June and July
issues of Crash will have not
one, but two boxed games

cassettes on the cover with
what the firm is describing

cassette, as well as two
playable demos from
Tengen. The July issue will
have two demos and eight
games spread across two
cassettes.

Newsfield publisher

for the August and
September issues of Crash,
we felt the readers deserved
two extra special issues of
their fave magazine.

“This promotion also
paves the way for the
relaunch of Crash, with the
August issue revamped, big-
ger and even better. We have
secured some solid gold
classics to be cover-
mounted on our autumn

s
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------ clusively by Ubisoft. We feel confident that a pro- | Oliver Frey commented:
Around 10 productsayear duct with so much style and | “Having come to an agree- Sl
will be released on 16-bit for-  class will perform well over | mentwithELSPAtodoatrial |} « & .\
_____ mats only, including Maupiti  here,” said a spokesman for | restriction of only two full bem————==
Island, Vroom, Outzone and the firm. commercial games a month CRASH: Taped up

TURBOSOIT DISTRIRUTIE

Unit 6 & 7 Acacia Close, Cherrycourt Way Industrial Estate,
Stanbridge Road, Leighton Buzzard, Beds LU7 S8DE
TEL: 0525 852277 FAX: 0525 852278

AMIGA AMSTRAD DISK AFTERTHEWAR 195  SPECTRUM/CBM/AMSTRAD (JUST IN)
KID GLOVES 395 HUNTFORREDOCTOBER 395 GAMESSUMMEREDITION 195 FIVESTARVOL1 1.95
SILENT SERVICE 495 TIME&MAGIC 695 LASERSQUAD 295 FIVESTARVOL?2 1.95
JUMPING JACKSON 495 TOOBIN 295 SPACESHUTTLE 100 FIVESTARVOL3 1.95
DYNASTY WARS 395 HARDDRIVIN 395 SPECDRUM 195 10COMPUTERHITSVOL?2 1.95 '
CRACKDOWN 395 SOCCERSPECTACULAR 695 DYNASTYWARS 195 10COMPUTERHITSVOL3 1.95 c A R R Y o N l Y
HUNT FORRED OCTOBER 395 PURPLESATURN DAY 295 CRACKDOWN 195 10COMPUTERHITSVOL 4 1.95 =
LEISURESUIT LARRY 2 1295 TINTINONTHEMOON 295 NINJASPIRIT 395 10COMPUTERHITSVOLS 1.95
LEISURESUIT LARRY 3 19.56 LASERSQUAD 495 HOTROD 195 CHARTBUSTERS 1.95
BALANCE OF POWER 495 HAMMERFIST 495 HAMMERFIST 395 5COMPUTERHITS 1.95 0 P E N 9 am- 5 m
DRAKKEN 795 VENDETTA 495 HARDDRIVIN 1.00 p
DELUXE STRIP POKER 395 NINJASPIRIT 395 MANDRAGORE 0.75
BATTLE MASTER 695 DRAGONSPIRIT 250 30REDHOTHITS 4.95 M O N D AY F R I D AY
PHOTON PAINT2 1395 TIMEMACHINE 395 LOADSOFMIDNIGHT 1.00 COMMODORE CASSETTE
PERSIAN GULF INFERNO 395 DARKSCEPTRE 2.35 ITNU% i:*cﬂmKlNG SPHERE ggg AMERICAN DREAMS 2.95
ATOMOIC ROBOKID 495 TUSKER 3.95 : THALAMUS THE HITS 4.95 b
FANTAVISION 1350 - TWINWORLD 4.95 ;ﬁl]quGUDEHg lgg WEIRD DREAMS 2 95 We are One Of the country S ’argeSt
COMIC SETTER 1250 ZOMBI 4.95 : P47 THUNDERBOLT > 95 : 5
SPRITZ 750 PROTENNISTOUR 495 PUFFYSSAGA 295 NINJASPIRIT 2.95 stockists of fast movin g back
COMMANDO 395 TURRICAN 4.95 ggg% s ggg BOMBER 4.95 : ’ f ;
JAMES POND 695 X-OUT 3.95 : TIME MACHINE 2 OF
evirevi i 305  ATARIST CARRIER COMMAND 495 DRAGONSPIRIT 10 RIS SR e,
SHINOBI 3.95 95 30REDHOTHITS 4.95 ] y
out 298 HARDORMIN 39 SPECTRUM DISK TOLKIENTRILOGY «%s  Comprehensive range of full price
* - : STEEL THUNDER 1.95 =g "
HARD DRIVIN' 295 JUMPING JACKSON 495  PHMPEBASUS 295 Ti\Eg MAGIC e product also stocked at competitive
PHOTENN'STOUR 695 . . SNAHE 1 95 ¥ &
TWINWORLD 495 BEACHVOLLEY 495 CAPTAINBLOOD 150 - BEACKBOWN 4
IRON LORD 6.95 STARSWARSTRILOGY 6.95 ?lﬁsfm%isme e ng E-MOTION 1:32 p rl CeS, p ’ us man y Oth er Sp ecia ’S as
BATTLEMASTER 695 PREMIERCOLLECTIONZ 3.95 : DYNASTY WARS S0F - - - .
GENGIS KHAN 1350 CRACKDOWN 095 PURPLE SATURN DAY 250 RIGK DANGEROUS e well as Disk Dri ves, Blank Disk S, Disk
PUFFYSSAGA 495 E-MOTION . 3 TOOBIN o = . i
ZOMBI 6.95 PACMANIA 395 BLOODWYCH 395  LAMMERFIST 295 BOXGS, D’Sk C’ea n’ng KltS, Na kSha
NIGHTHUNTER 6.95 PURPLESATURN DAY 295 BRIANCLOUGH'SFOOTBALL 3.95 ATOMIC ROBOKID 250 .
CADAVER 10.50 GAMESSUMMEREDITION 395 SUPREMECHALLENGE 6.0 NINJAREMIX 3.50 Mice etc
3D POOL 395 DAMOCLES 595 SOCCERSPECTACULAR 6.50 " DRAGONBREED 2,50
INFESTATION 495 PLANETROBOTMONSTERS 4.95 DEFENDER OF THE CROWN 5 50
AMSTRAD CASSETTE NINJASPIRIT 4.95 ﬁm'“jfi,' L ggg SHINOBI 2,50
HOSTAGES 295 JET 4.95 - GHOSTBUSTERS 2 2 50
TIME MACHINE 495 [|IRONLORD 695  TURRICAN
PURPLE SATURN DAY 1.95 BUFEYS SAGA 395 2.95
TIN TIN ON THE MOON 1.75 ATOMICROBOKID 4.95 ' X-OUT 1.95
STIRCRAZY BOBO 175  SPINDIZZY WORLDS 495 TWINWORLD 495  SUMMERCAMP 2.95
HUNT FOR RED OCTOBER 295 LASERSQUAD i 3.95  BROTENNIS TOUR 2.95
MAN UTD 595 MR.DORUNRUN 165 NIGHTHUNTER 3.95  cARRIER COMMAND 4.95
BALLBREAKER 0.50 ;:g‘HE SOLDIER ;gg X-OUT 3.95 HOW TO FIND US
VENDETTA | :
HAMMERFIST 3 23 COMPUTERHITS VOL 1 495 PERIPHERALS
- SHINOBI 29z STCUMANADRIVE 53.00
TUSKER 295 : COMMODORE DISK
AMIGA CUMANA DRIVE 45.00
MYTH 2.5 O LENNIDLOUR 6.95 80 LOCKABLE DISK BOX 295 TOOBIN 1.95
TOLKIEN TRILOGY 595 JTURRICAN 495 L OCKABLE DISK BOX 5oz HAMMERFIST 295
30 RED HOTHITS 495 XOUT 295 . 5ISK CLEANING KIT 16z HUNTERSMOON 1.95
SORCEROR LORD 195 TWINWORLD 495 o % 115 SNARE 1.95 AR
FIREZONE 0.95 ' 6mm MOUSE MAT (BOXED) 1.65 RETROGRADE 2.95
PACLAND o590 ZOMBI 6.95 | AKSHAMOUSE 1765 SPEEDBALL 295
XENOPHOBE 150 TENNISCUP 395 BULKDISKS 3% IN 100s (ea) 30  STEALTH MISSION 6.95
HOTROD 150 SUPERCARS 495 2K DISKS 3” IN 505 (ea) 13z HOSTAGES 1.95
BOMBER 495 NIGHTHUNTER 6.95 5 AYERADAPTORS a50 CAPTAINBLOOD 1.95
P47 THUNDERBOLT 295 BATTLEMASTER 6.95 NINJA REMIX 7.95
AMIGA/STDUST COVERS 1.65
RICK DANGERROUS 295 TRIAD3 6.95 & EXT LEADS a9t DEMONSWINTER 8.95
DYNASTY WARS 1.95 SPECTRUM CASSETTE 2m PARALLELPRINTERLEAD 2 50 THALAMUSTHEHITS 5.95
CRACKDOWN 195 PURPLESATURN DAY 1.00 TWINJ/SLEAD 350 SUMMERGAMES?2 3.95
E-MOTION 195 TINTINONTHEMOON 1.00 MOUSEHOUSE 135 WORLDGAMES 3.95
ORIG OUTRUN 250 CAPTAINBLOOD 75 14”MONITORSTAND 7.95 CALIFORNIAGAMES 3.95
PUB GAMES 150 HOASTAGES 295 ROLL10003":” LABELS 550 DESTROYER 2.9
/2
ar:ANDDRSL_JI_hI.;I{ HE 195 TIMEMACHINE 395 1, MEG AMIGA UPGRADE 21.50 E'PLCCHAE%F‘TSH&%'DE ggg
R 695 TOOBIN 1.00 v MEG + CLOCK UPGRADE 24.50 * : :
TURRICAN 2.95 DOUBLEDRAGON 2 295  +2/+3LEADS 195 SUMMERCAMP ags | Maps showing direct routes from the motorway and A5
X-0UT 195 TIME&MAGIC 395 LOADITTAPEDECKS 28.00 SIMCITY 6.95
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e Navigator can be used with the most popular

ypes of home computer.

~ Even for the most demland"ihg enthusiasts, you can b
sure that Konix joysticks will make the performance
barrier a thing of the past.

losenmees
EMNSE BN

COMPUTER PRODUCTS

The fastest reaction in the business

Distributors:

Capri Marketing Limited B Columbus M Leisuresoft
g Dign ﬁtreetﬁ Marlow, Unit 2, Wren Nest Road, Unit 65, Sketty Close
uckinghamshire SL6 3AA Glossop, Derbyshire SK13 8HA f D
P y B Lazer Distribution Brackmills Industrial Business Park,

Centresoft GEM Distribution Limited Unit 2, Kingsgate Business Units, Northampton NN4 OPL

Units 2/3, _Ho!ford Way, Lovet Road, The Pinacles, Duchy Road, Heathpark, Honiton, SDL

Holford, Birmingham B6 7AX Harlow, Essex CM19 5TB Devon EX14 8YD Unit 10, Ruxley Corner Industrial Estate,
Sidcup, Kent
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Amstrad recovers |Danes |21st Century due
for September

as oldies die out

The latest figures from
Wharton Information
Systems show Ams-
trad clawing back its
market share during
March, after slipping
back in February.

The sales figures through
both direct and indirect
channels for March show the
firm gaining 1.4 per cent to
settleat 7.5 percent. The firm
remains in fifth place, but the
results are a marked im-
provement on the previous
month when the firm drop-
ped from 10 per cent to 6.1.

Previous months have
seen old favourites such as
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the 1512, 1640 and 2000
range phased out, which as
expected, contributed to the
drop in market share.

The firm will be relying on
new products later in the
year to lead a new attack on
the market.

Meanwhile IBM remains
on top of the pile with 16.9
per cent of the market — an
increase of 2.4 per cent.
Compag remained in second
place despite a drop of 1.1
per cent, with ICL gaining 2.2
per cent to consolidate its
position in third place.

Total PC sales (direct and
indirect) for the month were
79,160 units, with revenues
totaliing £182.2 million.

----
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invade
again

Danish distributor
ScandiaSoft has laun-

ched a new range of
low cost Amiga
business into the UK.

The product is being
handled by erstwhile Active
Sales and Marketing man
John Boyle. There are three
products in the range, name-
ly Interword, Interspread,
and Intersound — all of
which retail for £49.99.

The products have already
been released in Denmark
for a number of months now
and are believed to have sold
around 4,000 copies. Already
the firm is predicting that it
can sell 1,000 copies a
month in the UK.

At the moment, distribu-
tion is being handled in the
UK by Centresoft and Gem,
with Leisuresoft looking at
taking on the range in the
near future.

John Boyle told CTW:
“We're confident that we can

Andrew Hewson’s new
firm 21st Century Enter-
tainment has announc-
ed its product line up,
including some con-

sole releases.

The first title from the firm
be Nebulus [l which

will

should see the light of day in
September, followed by
Rubicon in October and
Deliverance (Stormlord |l) at

the beginning of next year.

In association with a US
firm called Razorsoft the firm

Price-cuts slice

will be publishing a number
of titles on the Megadrive
and other consoles. The first
of which is expected to be
Stormlord, which is due out
iIn June on the Megadrive.
21st Century boss Andrew

Hewson told CTW: “We have

a good relationship with
Razorsoft, and it’'s possible
that we could do titles on
other consoles. In fact, we
are in active negotiation to
put two more out. Whatwe’re
doing is building up the con-
tacts that | have established
in the past.”

into Apple corps

The pressure to cut
prices in the business
market hurt Apple’s
workforce last week, as
it contributed to the
loss of some 1,500 jobs.

The cuts — which
equates to around 10 per
centofallthoseemployed by
the US firm — are part of a
restructuring operation be-

operating expenses.

Financial problems have
mounted forthe firmduetoa
downturn in the US economy
and a price-cutting policy im-
plemented last October to
boost market share. Whilst
the price-cuts were extreme-
ly successful — with Mac
shipments jumping by 85 per
cent in the last quarter —
they have put enormous

Alternative
plugsin TV

Alternative has
guaranteed itself ex-
posure to at least two
million readers with a
competition in the TV
Times.

The firm has linked up
with Commodore and, of all
things, Sooty and Sweep to
win a C64 Mindbenders pack
and tea with Sooty and Mat-
thew Corbett! Runners up
will receive a number of

Alternative titles including
Sooty and Sweep’s Fun with

e g e P L e e e Ll

IIIII sell 1,000 copies a month in | ing undertaken to slash pressure on profit margins.
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Sooty signs up
Alternative boss Roger

Hulley told CTW: “We’re very
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AMSTRAD: Back with a bang, er, pop

- . Amiga version of the pro-
- .| duct, but the PC version

should get a very favourable
response, and should take
off quite well.

“It has already had very
good reviews in CU Amiga.

They said that it compares

very well with the stuff that’s
around at the moment, but
the price is almost half.”

MICROBASE

* YOUR TROUBLES ARE OVER!! *
(Well, some of them at least!!)

Microbase have just taken delivery of:

Internal Drives

No mess, no fuss, no cutting cases,
no swapping buttons — just plug and go —
and all this for just £46.00 per drive.

Toplevel was whooping
with delight last week
as TopCopy Plus was
picked as one of just six
software packages to
be featured in a leading
office equipment
catalogue.

The word-processor

MANAGING DIRECTOR

(CTW's own favourite) has
made it into Spicers’ latest
edition — which will boast a
print run of some 240,000
copies.

It will be accompanied in
the small but perfectly form-
ed software section by Lotus
1-2-3, WordPerfect, Sage Ac-
counts, Timeworks and Abili-
ty Plus.

CONSULTANZECY

pleasedtobeinthe TV Times
— it’s a great boost for us.
We've had a competitionin it
before and we had a great
response to that so we'’re
hoping for a similar reaction
to this one. We've also done
a similar promotion in the
Daily Telegraph so hopefully
that should be a great suc-
cess as well.”

G RrROUYP

GENUINE REPLACEMENT _Ourclients areoneofthe UK’stop ten Ieigure software publishers,committed to growth
in the PC and Console markets world-wide.
As part of their growth plan our clients have an immediate requirement for the following
AAm_l!Eél 589I'0 Senior Personnel to play a key role in developing the company.

A commercially aggressive, forward thinking Director, able to take full responsibility for
company growth and development. A successful track record in the leisure software
market is essential, as is the ability to develop and implement growth strategies and

manage a successful team.
PACKAGE FULLY NEGOTIABLE
DEPENDENT UPON EXPERIENCE

ARE YOU.

A REPAIRER, crying out for a reliable source of “key” spares at
keen prices? Call for our latest list.

A RETAILER, dissatisfied with your repair service? Call us to find
out how our repair company can help you.

CALL MICROBASE

PROJECT MANAGER

A key member of the company reporting to the Managing Director, the successful appli-
cant will have full responsibility for pre-production planning/specification and the
delivery of completed products. Must have in-depth project management experience in
the production of leisure software publishing as well as a high ability in managing a
successful team of programmers/artists and supporting staff.

PACKAGE NEGOTIABLE

Please apply in strictest confidence to:

Miss J Bossons

The Client First Consultancy Group Limited

Great Moreton Hall

0670-739342 Chocnire.
Unit 41B Nelson Park Ind. Est., Cramlington, CW12 4RY

Northumberiand NE23 9DH.

Tel: (0260) 299191



CITIZEN

COMPUTER PRINTERS

® 2 YEAR WARRANTY
® MANUFACTURED IN ENGLAND

® FULL RANGE OF PRINTER ACCESSORIES

2 YEAR WARRANT

DOT MATRIX 192 CPS .

=B DRAFT =

CITIZEN SWIFT 9 - i
192cps Draft 80col Parallel

The Citizen Swift 9 is the perfect partner for those ey
who require high quality dot matrix printing at a s
budget price. The print quality of the Swift 9 is EEEEvAs
superb and the range of features extensive, for [ss £88
a printer with such a low price point.

® 9-pin Impact Printer - 80 Columns

® 3 NLQ Fonts (48cps in NLQ)

® 8K Printer Buffer

® Epson and IBM Emulation

® Optional Colour Kit

® Advanced Paper Parking

OPTIONS INCLUDE:

PRA 1236 Colour Kit .................. RRP (exc): £38.00 DLR (exc): £24.70 PROMOTION

PRA 1215 Auto Sfieed ................ RRP (exc): £84.00  DLR (exc): £54.60 ES;M EDZEEEQH +3V’;,T

PRA 1242 Printer Stand ............. RRP (exc): £23.00 DLR (exc): £16.10 : N £|
| PRA 1228 Semi-Auto S/feed RRP (exc): £40.00 DLR (exc): £26.00

PRA 1209 RS232 Interface ......... RRP (exc): £30.00 DLR (exc): £19.50

24-PiN  19200i1r =

VAT

APY

CITIZEN SWIFT 24

192cps Draft 80col Parallel gise =
The Swift 24 is one of the best selling dot matrix [
printers in Europe. Its fast print speed, excellent s ~
print quality and choice of options, including g
colour printing, make it the natural choice for fEarf
home or business use. LA

® 24-pin Impact Printer - 80 Columns

® 4 LQ Fonts (64cps in LQ)

® 8K Printer Buffer

® Epson, IBM & NEC P6+ Emulation

® Optional Colour Kit

® Advanced Paper Parking

OPTIONS INCLUDE:

PRA1236 Colour Kit RRP (exc): £38.00
PRA 1215 Auto S/feed .............. RRP (exc): £84.00
PRA1242 Printer Stand RRP (exc): £23.00
PRA1753 Memory - 32K RRP (exc): £12.00
PRA 1709 RS232 Interface RRP (exc): £25.00

Lrine
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DLR (exc): £24.70
DLR (exc): £54.60
DLR (exc): £16.10
DLR (exc): £7.80
DLR (exc): £16.25
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To help retain your margins and increase customer satisfaction, we have e
developed the SDL Printer Starter Kit. This kit offers your customer everything fasz%
they need to use their new printer, in one attractive gift box. The Kit can be %

bundled FREE with each printer, or it can be sold at the attractive price of g =
only £2995 INc var. With the Starter Kit, the advanced features of the Citizen f2&.
printer range can be used immediately with the minimum of fuss. g

Each SDL Printer Starter Kit Includes:
® 200 sheets of high quality continuous paper

® 1.8 metre parallel cable T RV Erryr oy
£26.04 !E: :3

® 200 standard address labels
PROMOTIONAL DLR PRICE (71%)
EXC

® Samples of continuous envelopes (x5)
£7.50:

® 315" Diskette with Atari ST and
ORDER REFERENCE: KIT 5000

rrr: £3065 var

NORMAL DEALER: 35%
E
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Commodore Amiga printer drivers
® NEW 372" Diskette with Windows 3
Drivers

THE UK’s

AS VOTED

FOR CITIZEN PRINTERS

® SPECIAL PROMOTIONAL PRICING FROM SDL
® SUPERIOR QUALITY PRINTER RANGE

HOLIDAY POINTS: 25

Swift 24 Col ur ::"‘-1

_ S g
o ‘#"E""’i@ :‘Hﬁmwg‘ ﬁ% e R L i
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No1 HARDWARE DISTRIBUTOR

IN THE JULY 1990 DEALER SURVEY - CTW (COMPUTER TRADE WEEKLY)

SDL CAN OFFER YOU

PRINTER OFk.":

SDL DEALER PROMOTI(.» “'
ON THE 1991 CITIZEN RAN ’*

“‘r
® FREE POS LITERATURE & SALES AID PAC
® SDL TELESALES OPEN UNTIL 6PM
® QUALIFIES FOR SDL HOLIDAY POINTS

3% PROMPT PAYMENT DISCOUNT
® FREE NEXT DAY COURIER DELIVERY

2 YEAR WARRANTY: Citizen printers are constructed to the very highest
standards of quality in a high-tech factory in the UK. Each printer is fully
guaranteed against defect for 2 years from your customer’s date of purchase.

VAT

DOT MATRIX
-PIN o £249

CITIZEN 124D
144cps Draft 80col  Parallel
The Citizen 124D brings high quality 24-pin prin- [ sess

ting within every computer user’s reach. It is the Fisise @
ideal choice for the small business or the home s/ &
computer user, where high quality printing is Fa7 A
required at a budget price.

® 24-pin Impact Printer - 80 Columns
® 2 LQ Fonts (48cps in LQ)

® 8K Printer Buffer .

® Epson, IBM and NEC P6+ Emulation
® Easy To Use Control Panel

® Advanced Paper Parking

OPTIONS INCLUDE:

PRA 1228 Semi-Auto S/feed ....... RRP (exc): £40.00
PRA 1215 Auto S/feed RRP (exc): £84.00
PRA 1242 Printer Stand ............. RRP (exc): £23.00
PRA 1763 Memory - 32K RRP (exc): £12.00
PRA 1209 RS232 Interface RRP (exc): £30.00
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DLR (exc): £26.00
DLR (exc): £54.60
DLR (exc): £16.10
DLR (exc): £7.80
DLR (exc): £19.50

AL DEALER PRICE: 40%

43 EXC VAT

REF: PHI 2209

PROMOTIONAL DEALER PRICE: 40%

£I49 40

HOLIDAY POINTS: 35 REF: PRI 24?4

RRP: £249 + VAT

NORMAL DEALER: 35%

||24-PiN 192050 = 5489

VAT

CITIZEN SWIFT 24X

192cps Draft 136col Parallel
The Swift 24X is the newest arrival in the
Citizen printer range. The Swift 24X offers all
of the features of its best selling cousin, yet e
with 136 columns, makes it perfect for both =
business spreadsheets and documents. B ege—.
® 24-pin Impact Printer - 136 Columns [&7 ~Fi ' {f
® 4 LQ Fonts (64cps in LQ) N :
® 8K Printer Buffer
® Epson, IBM & NEC P7+ Emulation
® Optional Colour Kit R
® Advanced Paper Parking

OPTIONS INCLUDE:

:S' .-r .'F'
EEaTrd "'*':"?l' ‘Ef" e
“‘...-r"":-h R iﬁﬂfhﬁm?ﬁﬁﬁ%& Y

PROMOTIONAL DEALER PRICE: 409 PRA 1240 Colour Kit ....... RRP (exc): £41.00 OLR (exc): £26.65 _ PROMOTIONAL DEALER PRICE: 40%
B PRA 1225 Auto Sffeed ... RRP (exc): £170.00 DLR (exc): £110.50 HN%EME%E?L?H%@T EXC VAT
£2I9 PRA 1274 Printer Stand .. RRP (exc): £29.50 DLR (exc): £20.65 el £293
PRA 1753 Memory - 32K RRP(exc): £12.00 DLR (exc): £7.80
HOLIDAY POINTS: 50 REF: PHI 2524 PRA 1709 Hsezazwmage _ RRP ((:icc; §25gg OLR E:iﬁ; £16.25 HOLIDAY POINTS: 75 REF: PFH 2574

HLE " f- e 4 My WAy w"."':{ 3{:&.;_‘!‘* T,&}'Jlfr[:::j}b}“ ﬁ'ﬂ'

PROMOTIONAL POS KIT (@ —

A Citizen POS kit (POS 8430) will be supplied FREE with your first
order of TWO or more Citizen printers from SDL. The pack includes: =%

FREE!

Further Citizen range and specific printer brochures are available g
on request from your SDL sales representative.

CITIZEN DEALER & SUPER DEALER SCHEME
Ask your sales representative about the attractive Citizen Dealer and =
Super Dealer schemes that offer the committed Citizen dealer a wide pisseis:
range of extra benefits, including reduced price demonstration hardware.

,ﬁapj S

® 20 Range Brochures
® Window Livery

® Logo Bromides
® Promotional Pens
® Consumables Price List

To: SDL, Unit 10, Ruxley Corner Ind Est, Edgington Way, Sidcup, Kent,

CITIZEN INFORMATION PACK

DA14 58S

At SDL, we put service first. We are continually striving to provide ex-
cellence to our customers and we would welcome the opportunity to
include you in our family of dealers. Complete and return the coupon
for our dealer account application form. Even if you are not ready to
trade with us now, an opened account will make sure you won't have
any red tape to cross when you decide to take advantage of our services.

TELESALES: ot éstoamo.

MIDLANDS & WALES

081-309 5501
081-309 5502

Free next day courier delivery
Telesales open until 6pm

Fast ‘On-line’ computerised service
Large and comprehensive stocks
Excellent promotions & offers

3% prompt payment discount

24 month warranty

Printer Starter Kit

Free technical support helpline

E. ANGLIA & COTSWOLDS ...... 081-309 5503
SOUTH & LONDON ............. 081-309 5504

SDL, Unit 10, Ruxley Corner Ind Est, Edgington Way, Sidcup, Kent, DA14 58S Tel: 081-309 5501/2/3/4 Fax: 081-309 5509

Mr/Mrs/Miss/MS: .............. o IMBAISS e anmat U 7 b L Pt M1 S B = . A OO TNOITY . *. | Cute ‘

Position:

lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

Company:

....................................................................................................................................
Address:

a8 wE @@ @@ @@ 8RR EEEE RSSO FE R E R R RN AR R R R R R R AR R DR EERE R R R R E W EFE R E R
....................................................................................................................................

------------------------------------------------------------------------------------------------------------

Telephane ‘NO: L swinnmbmiaaianii e Fax No:

llllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

CITIZEN
INFORMATION

afteatt o T T el e B L e e s T ) K PACK

Please state if you are a:

DEALER

OTHER:
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LETTER FROM AMERICA

In the first of a new monthly report on the games market in
North America, STEVE HARRIS — publisher of Electronic
Gaming Retail News — reports on the looming Super NES
launch at CES, Sega and NEC’s damage limitation tactics,

and Atari’s decision not to appear at the major Chicago
bash...
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GENESIS: Set for Sonic boom

he electronic enter-

tainment industry is

bristling with excite-
ment on the eve of Nintendo's
Stateside introduction of its
16-bit console, to be called
the Super NES.

Ever since the machine
first debuted in Japan last
November, American
retailers have been anxious-

months have succeeded in
glutting the marketplacs
with an abundance of
lacklustre product. Now that
a newly upgraded machine
will soon be available, both
Nintendo third-party
licencees who are responsi-
ble for Nintendo 8-bit, hand-
held Game Boy and 16-bit
software as well as

ly awaiting the system’s ar-
rival to serve as a ‘shot in the
arm’ to both hardware and
software sales.

Although consumer in-
terest In video game con-
soles and compatible car-
tridges remains high, the
large number of software in-
troductions that have ap-
peared in the last twelve

TONY TAKOUSHI CONSOLE LINE
News gossip tips & tricks

NEWS TRICKS & TIPS, For the Amiga

Get the ultimate out of your Amiga

AMIGA GAMESTIPS

Extend your gamesplay

ST GAMESTIPS

Inside info on the hottest releases
MEGATIP GAMESLINE

The hottest games secrets

CONSOLE GAMESTIPS

The best games secrets

SAM COUPE HOT LINE

Featuring Alan Miles & Bruce Gordon

MEL CROUCHER COMPUTER FUN LINE

3 mins of mind blowing entertainment

NEW MESSAGES EVERY WEEK!

0898
299 399

PROPRIETOR B. EVERISS-P.0). BOX 71-CV35- QXA
CALLS CHARGED AT 34p PER MIN CHEAP RATE & 45p AT ALL OTHER TIMES

retailers are looking
ahead to the promise of
higher profits and a
resurgence in sales continui-
ty to get them through this
Christmas holiday season.

The first pictures of the
Super NES have also surfac-
ed in recent weeks in con-
sumer gaming publications
like Nintendo’s own
magazine called Nintendo
Power.

The machine features a
sleek design that is slightly
smaller than that of the ex-
Isting 16-bit Super Famicom
(the machine’'s Japanese
version), and features purple
and grey buttons atop a
white box. Cartridge size and
compatibility with Japanese
product remain unknown at
this time, but if Nintendo re-
mains consistent with its
changes between the
Japanese and American ver-
sions of the 8-bit NES con-
sole, it is doubtful that the
two units will be able to
share the same software.

The initial pricepoint on
the Super NES is rumoured
to be $169 with the console,
cables and controllers only
(no game), or $199 for the
same package plus a game
pack-in. At this time, the
pack-in was rumoured to be
Super Mario World, the
fourthgameinthe seriesand
the first to benefit from the
enhanced 16-bit graphics
that the Super NES will pro-
vide (at the time of writing
several independent sources
had confirmed this, but
Nintendo refused all com-
ment until the June 1st

unveiling of the machine dur-
Ing the Summer Consumer
Electronics Show in
Chicago).

Will the system really be
able to secure the large por-
tion of the 16-bit market that
Nintendo anticipates and be
able to edge out its leading
competitors — Sega and
NEC?

While the superior
features of any system will
obviously give the machine
an advantage when the con-
sumer looks to make a hard-
ware purchase, it ultimately
comes down to the titles
available as well as the quali-
ty of those games. From the
initial indications, both
Nintendo and the majority of
its third-party licencees will
deliver ten to fifteen high
quality titles within the first
sixty days of the system’s
release. Unfortunately, there
also appears to be an equal
number of titles that are
destined to go flat.

A direct comparison of the
Super NES versus the
Genesis (from Sega) or the
TurboGrafx (from NECQC)
shows that the Super NES,
with its enhanced colour,
graphic and sound features,
will produce standard scroll-
Ing games about 5%- 10%
better than the competitors.
When you attempt games
that feature more high end
functions such as scaling or
rotation, there’s no competi-
tion and the Super NES is a
100% stronger machine.
And, with a number of hot
licences like Mario, Ghouls
and Ghosts, Teenage Mu-

FINDING A FRIEND FOR THE LOST NES MONSTER

tant Ninja Turtles, Final
Fight, Gradius and others,
the Super NES is bound to
make a very strong showing
off the line.

The first cut is
the cheapest

ega and NEC, however,

are countering Ninten-
do’s move into their territory
with aggressive products
and price cuts on both hard-
ware and software.

NEC announced on May
13th that it would be taking
the price of its console,
which has failed to pull
strong numbers from the
launch in June of ’89, to
under $100. This move is
made, according to many in-
dustry analysts, to position
the TurboGrafx-16 as a high-
end alternative to the Ninten-
do 8-bit, and not as a rival of
either the Sega Genesis or
Nintendo Super NES.
Whether this strategy will
show itself in the end to be a
correct move is uncertain —
it is already getting play at
the retail level, where hard-
ware sales remain strong but
have levelled out in recent
months.

Sega, meanwhile, will also
announce a price cut on
June 1st t0 $149.95, a full $40
off the previous Genesis
retail price. Another move,
which Sega has denied but
which many sources in-
dicate will happen, is to put
Sonic the Hedgehog, Sega’s
critically acclaimed alter-
native to Super Mario. in the
box of a repackaged system
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* For all your cable and
accessory requirements,
including connectors, dust
covers, switch boxes, printer
and monitor stands and much,
much more.

* Choice of three display stands.
* Next day delivery.

* Helpful Technical Sales staff.
* Comprehensive catalogue.

- For Friendly and
efficient service
phone us NoOw on:

A 'f°]

A ° 2 A ]
EEDEREEL

051 630 5003

LIGHTWAVE LEISURE LTD. Unit 18, Wirral Business Centre, Dock Road, Birkenhead, Merseyside L41 1JW.
Telephone: (051) 630 5003 Telex: 628761 BULTEL G Fax: (051) 630 6237




this fall. In the interim, accor-
ding to these sources close
to Sega, a special coupon
will be given when a system
IS purchased that can be
redeemed through the mail
for a Sonic cartridge.
Although the battle for
16-bit supremacy is garner-
Ing centre stage attention in
the US, it’s the continued
concern for the health of the
Nintendo 8-bit market that
has kept most of the retail
establishment occupied

becoming “no shows” for
the summer convention. The
licencees that are feeling the
pinch most are companies
such as Mattel — which
were buying into the Ninten-
do market with only one or
two products. It is rumoured
that up to a dozen Nintendo
licensees will fail to make an
appearance at the CES.

Pounds, shillings
and Panth

downtown Chicago.

After creating notable
market interest in its Lynx
colour portable at the Winter
show in Las Vegas last
January, Atari has had dif-
ficulties in shipping product
and the re-designed Lynx
has yet to appear. The
system is not being
manufactured until the full
iInventory of existing models
has sold out.

The lack of a strong CES
presence is even more baffl-
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CANLSS

leading into the CES.
New committments are

being required of game

Ing when you consider that
the company has made a
commitment to a 16-bit con-
sole of its own called the
opted to take a suite in Panther. Built around hard-

. | ware similar to its ST com-

ne of the most promi-
nent no-shows will be

publishers and many of the  Atari, which has instead
smaller companies are

. . | puters, the Panther will

.. .| feature brilliant colours and

. | marvellous scaling.

e s Of interest to our industry

e brethrenin Europe,itnow ap-
Lesaeas | pears that Atari will plot an
¢ initial launch of the product

| | across the Atlantic to take

. label-recognition and
. W familiarity that consumers
W have with ST computer
. | games before releasing the
8 system in the US.

& e L The future outlook of the
. L . .| gaming market in North

.........

g | America will be shaped by

aa . the outcome of the CES,
. which begins on June 1st
. e -l and carries through to June
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a——_ s o o R We’ll bring more informa-

. | tion of the directions being
. ' | plotted at the show in next
month’s column.

Steve Harris is the president of
. Sendai Publications, which is
S launching Electronic Gaming

L i Retail News atthe Chicago CES
AMICOM: Super is sleeker on June 1st.

THE AMIGA 500 PC IS HERE

Phone or fax for new lower prices

%, ‘ol

LI

So .
af. Tip
/fce{: /s .
Sp ’?I‘b
Gwef‘@

Due to recovery of
development cost
KCS announce
huge price slash

If you pay
by credit
card you
get 30-60
days credit

The only hardware PC emulator for the Amiga-500 where you can ‘Box-Shift’ and still

make a nice profit
*  No opening the Amiga.
*No invalidating the guarantee. LWAYS |N SToc K
* No piggy-backing with the usual ‘dodgy’ connection problems.
*  Any Tom Dick and Harry can fit it. |
" Heavily supported with national consumer advertising
*  Free P.O.S. material available
* Including MS DOS 4.01, GW Basic, Shell and manuals (not GW Basic).

Including on-board Amiga memory expansion and clock in Amiga and PC modes

In fact all you have to dois ‘shift’ the box to the customer and take the money. He can do the
rest himself.

Our helpline Mon-Fri will take any subsequent queries, and leaves you to get on and shift
some more boxes.

*  No soldering to mess on with.

Retailer enquiries welcome. Ring or Fax:

Bitcon Devices Ltd

88 Bewick Road
Gateshead

Tyne & Wear NE8 1RS

Tel: 091 4901919

Helpline: 091 4900202
Fax: 091 4901918

LATEST U.S. GAMES FOR GAMES CONSOLES

- TIRED OF WAITING FOR LATEST GAMES
- FED-UP OF BEING SHORT SHIPPED
 FIND IT IMPOSSIBLE TO RE-STOCK

THEN LOOK NO FURTHER!

ONLY GAME NETWORK CAN OFFER...

NEXT DAY DELIVERY
EUROPEAN EXPORT

DIRECT SHIPMENT FROM U.S.
ON DAY OF RELEASE FOR
LARGER CUSTOMERS

REGULAR PROMOTIONS
FREE DEALER PACK
LATEST ACCESSORIES

REGULAR TELESALES CALLS
COMPETETIVE PRICES
LARGE STOCK INVENTORY

We are an AMERICAN Company and one of the UK's largest stockist of U.S. VIDEO GAMES.
Phone 0622 674692 or Fax 0622 766002 NOW for your free DEALER PACK.

GAME NETWORK (EUROPE) INC

y e SALESDESK ACCOUNTS OFFICE
| Unit 9, 22 Station Square,
L 5 Mid Kent Shopping Centre,  Petts Wood,
'|_ Maidstone, London BR5 1NA

KentME16 OXX
"‘E‘T‘W‘ﬂ'ﬂ"( Pﬁgﬁle 06;262 674692 Phone 0689 821694
C

Faxline 0622 766002 Faxline 0689 890675
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Released this week from Zeppelin Games:

STACK UP — Spectrum & Atari XLUXE — £2.99

Crash — “A game that combines the brilliance of both Tetris and Puzznic (and has its
own subtle blend of flavouring) costs just £2.99!! Stack Up is highly playable!
Get a copy and go blocking mad!” —80%

DIRT TRACK RACER — Spectrum — £2.99

The latest bone-crunching sport to sweep the motor racing world is All Terrain Vehicle
competition. Dirt Track Racer is packed full of all the off-road excitement found in the
real sport — plus a few extras!!

JOCKY WILSON’S COMPENDIUM OF DARTS — Atari XLUXE — £2.99

Six superb darts games, available in one load. Play against a friend, or even challenge
Jocky himself to a scrap on the 'Ockey! Superb value at £2.99!!

For more information, please contact Darren Jobling on 091-385 7755.
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THE INDEPENDENT

COMIC RELIEF

In which DALE BRADFORD lets off a great deal of steam

about the state of the consumer magazine market...

magine, if you will, a

retailer doing the follow-

ing: Openly selling piracy
aids such as back-up (ho ho
ho) cartridges, advertising
products which are not
available, advertising new
release software at heavily
discounted prices, display-
Ing “contact” ads in his shop
(you know the sort of thing —

4 . '.:-T ¥l :
VR i
ARSI

- i s,
W ALY S e
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Amiga owner wishes to
swap all the latest stuff, 100
per cent, no beginners),
routinely using bad
language in front of his
customers, selling wank-
ware — digitised porn pic-
tures including animation in
the relevant places (chortle
chortle), offering his
customers the opportunity

s
€
Es
L
>
o
=
ex
m
e

to ring up huge telephone
bills through useful services
such as “how to chat up
girls”, openly criticising
competition either through
his own channels or,
tediously, through the CTW
letters page and, finally,
regularly misleading his
customers.

Such a retailer would not

o |

. T

P
s

i bty
s
e
'{:\.

be referred to as an asset to
the industry would he? And
yet all the above activities
are actively pursued monthly
by The Comics.

Just as punk was music
performed by 19 year olds for
19 year olds, so The Comics
seem to be written by 14 year
olds for 14 year olds.

Recent articles that
spring to mind are
“How to crack a
game”, “Which back-
up device?”, and even
a breakdown of where
the £25 goes when a
game is purchased
that forgot to mention
VAT.

Recent articlesthat spring
to mind are “How to crack a
game”, “Which back-up
device?’’ and even a
breakdown of where the £25
goes when a game is pur-
chased that forgot to men-
tion VAT.

When you also consider
how many of these comics
also give away, on their
cover, the same products
that we all need to sell to
keep our businesses afloat
(and the jobs of all our staff
secure), no court in the coun-
try would convict anyone
from within the industry who
launched a “Kill The Comics
campaign.

This would start innocent-
ly enough by preventing the
comic writers from getting to

~work by hiding their BMX

bikes, rising to a peak of
unbearableness by hiding
their hair gel.

And yet, far from being
publicly pilloried for being
the unsavoury offal that they
undoubtedly are, these com-
iIcs then have the audacity to
sanctimoniously claim that
they are Kkeeping certain
markets (such as the Spec-
cy) alive.

| am very well aware
that there are many
magazines to which
my comments do not
apply — we all know
who the good guys are
and the publishers of
these have my utmost
respect.

How? By producing
magazines that have six or
more free games attached to
them. Keeping it alive! Golly,
what would they do if they
decided to Kill it off?

The claims in Spain

A nd just as three or more
software publishers
cannot meet together
without holding an awards
ceremony, whenever
magazine publishers get

Continued on page 16
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BODY TALK

In the second of ELSPA’s regular intrusions into the pages
of CTW, acting chairman DOMINIC WHEATLEY takes a

S it me or are there other
publishers getting rather
peeved at the moment?
Peeved? Yes, really peeved

ON A WHINGE AND A PRAYER

site through a small com-

pact machine (rather like the

way pirate retailers doin cer-
tain countries) on a disk or

like videos or books or
records...ah! you've spotted
them, our enemies.

This is not a system for

e lee

i o

ch mob... off. It seems that this year cassette, shoving it into a distribution, let's be quite
e B —— W e we’'ve had more than the standard plastic case with a clear, t‘hIS 1S a S-Ub':llceﬂSlng
S o R 7 //?;’: | o usual number of visits from small inlay card may sound operation. Permission would
. . TR 7 | “the vultures” casting a fairly all right in principle. have to be sought from pro-

i = o 7 B EERE \ i : 3 ; :
i . 1 hopeful eye in our direction. Butin practice | can seea grammers and any licensors

o e - | refer, of course, to the cheap little disk popping out  involved. They will want sub-
.. o . //’ two main peripheral of a tray with no label or, licence royalty rates which

A

s{_lwipe __at th

"*’-‘-:-.‘:E

AR
S
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SRR
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ARt
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¢ | Dbusinesses that surround worse,a badly typed/printed can be up to half of revenues.

s | software publishing — one and shoved into intoan  This means that the dear

¢ = | magazines and retailing. | empty case (‘sorry son but old publisher could be left

- | can hear the gasps! “What you'venoideahowdifficultit with around 12.5 per cent of

; .. s e | us? We're not peripheral to  is to keep 3,000 different in-  the RRP — and he has to pro-

. . | anything! Without us you lay cards in stock). vide thousands of inlay

e . . . . wouldn’t be able to publish EEETTTTTETTTTEsm——— Cards to boot. Are we being
and we're sick of publishers conned? Not half.

mounts

L o SN @ R Rl | ! Whioh s rather odd, Customer get?

a0 T W ., . because mostly they don't, Somethlng that looks
.. alance slightly. . the magazine boys.
- e 4 . At the same time, this may WPS B0 aw gl Iheidea of cover-mountinga
INTO OUR COMPUTER DEPARTMENT SUBEEIEIIE 7= BBE M « |  caution publishers not to the smartest address /¢ game on 16-bit
PR AWHIE M CKITO gy S %, & | 1 shootthemselvesintheright 1IN the High Street. magazines was seriously
A B Sssl | (00t (the left having been EE— proposed and It required the
----------- . T / ,ﬁ*f | shot off long ago). What does the customer full force of an ELSPA

..... _ . , fﬁfmwﬁ e, 00 R Iitis withopen mouthedin- get? Something that looks meeting to prevent it.

S
SRR

T

bt
SRR
e

///f/fm e - fE 7 credulity that | listen to the as if piracy is alive and well | don’t doubt what would
L ey .. | marketersof EDOSsystems. and now living at the have happened had ELSPA
______ | The arguments are beguil- smartestaddressintheHigh not existed we'd have free

. ”/ 4| ing.Extracashnow,noharm Street. It's OK to copy soft- gameson 16-bit magsjustas

i

rrrrrrrrrr

i . . | Inusingthebackcatalogue(l ware, Menzies does it! we have free games on 8-bit

. . | meanwhat’sitthere for?),in- Thenthere’stheargument mags — ELSPA wasn’t born

R B e @ | crease overall sales, perish  that says increased traffic when that started.
. . | thethought that the system through the store equals in- Now, well done ELSPA, ra-
i R o B B @ | would carry full price games  creased commitment to tional argument, show of
ainn o s - | (glad you brought thatup —  shelf space. Do you think hands, it's unanimous — so
s chied . s / o budget only, did we mention  thisisaprimesellingpointto  bugger off! But shouldn’t the
| | full price games at some retailers? | don't. individual publishers that

/ . . e | retailer demonstrations? | would think that itsvirtue  agreed to sell the magazines

o
o
L]

s
.

. Sae | musthavemisheardus). And

if anyone swallows all that
baloney then they deserve a
pants down smack.

The method Of

lies in that small compact
machine that a moron could
use (or two publishers with
guidance) and sits neatly on
the shelf giving one lots of

their games have worked it
out in advance? Divided we
fall.

I'm very concerned that
although the publishing in-

downloading software on- room to sell other things — Continued on page 16
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A HY THE ANGELIC SMILES

*STUNNING, INMENSE,
EXCELLENT, GREAT,
DEFINITIVE, ENORMOUS"

8%

“A deeply serious, immensely
playable and generally
S el G ENORMOUS 3D EXPERIENCE
“Experience a complete =y =i ™ T N m that’s quite possibly the only
virtual reality, inside game you’ll need to buy this
your computer.” | ettt Ko year.”
"With excellent ’ o VG
graphics o e
uc::sdbi . | “A stqnningly
b detailed virtual
. game play reality. If
CYBERCON lli ' You're after
- plunges you _ the definitive
into the heart of | | 3D experience,
_ this is where

a defence complex -
to find it.”

GREAT STUFF!”

"A stunning
ame.., Incredible
D, which is fast
and smooth moving."

I ‘ — ' 90% -

“Cybercon

Y] isagame
that will entice
beginners and

keep hardened gamers happy

for a long time.”
oS : ~ |
“This is the | “Assembly Line and\g¥ /0% "™
Ricardo Pinto have \:'\1 /72
done an excellent job \&" '

GAMES most involved
. 3D game I've onthe storyline and game
ever seen.” — you’‘re guaranteed hours of
fun playing this game — EXCELLENT!”

08 D8Y ITELIGERT MACKIDES WILL TAKE 0VER THE WORLD.

H. G. WELLS (1866-1946)

S — [ . -
LT TN T i o T T e W o IH 2 :

5 = )
2 i - o

U.S. Gold Ltd, Units 2/3 Holford Way, Holford, Birmingham B6 7AX. Tel: 021 625 3366.
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CTW PRODUCT GUIDE

1991: THE HALF-TIME SCORES

Six months gone, six months to go — the yearis fair flying by. As a random batch of full-price leisure publishers prepare to

leave the tunnel forthe second half, CTW looks at the tactics used so farand what might be introduced that could change
the game before the final whistle...

RELEASES THIS YEAR BEST MOST SOFTWAREAD  BUDGET FOR NEX
T TITLES TO COME
PUBLISHER 8-BIT 16-BIT CONSOLES PERFORMER DISAPPOINTING SPEND SO FAR  SIX MONTHS 8-BIT 16-BIT CONSOLES
VIRGIN GAMES 4 6 — Wonderland Judge Dredd £70-75K £150K + — 3 2 Realms
OCEAN 2 5 2 F-29 Retaliator| None - — 4 10 4 The Simpsons
GREMLIN 3 3 - Supercars I Team Suzuki “More than “More than 4 11 == Lotus Esprit Il
ast year” last year
U.S. GOLD 9 17 4 Monkey Island| Chips Challenge | £750K £1% million 10 20 4 | Godfather Il
I
ELITE 1 3 — Gremlins Il None | £36K — 4 4 1 Dragon’s Lair (NES)
UBISOFT l 6 10 1 Pro Tennis The Reaper £30K £150K - 8 — A.C.A.
Tour Il .
SIERRA — 6 — King's Quest V| None £50K £200K - 39 — | Red Baron
ACCOLADE ‘ bl i |G o Elvira None (but 8-bit = il . 4 4 | Elira Il
has reduced)

DOMARK 5 8 — MiG-29 None 10 ads - 8 10 2 Pit Fighter

' Fulcrum per product
ELECTRONIC ARTS 2 17 6 Powermonger | Match Pairs — — 2 25 8 Birds of Prey

| MIRRORSOFT [ 2B 18 — Speedball Il Blade Warrior | — S 12 29 4 | Turtles I

ELECTRONIC ZOO 1 1 — Eco Phantoms| Combat — “less than 2 10 — . | Magic Garden

: £500,016"(?) |
STORM 1 1 pid SWIv — 15 ads similar 5 5 = | Rodland
PSYGNOSIS — 6 — Lemmings None Eay — — 10 + — e
SEGA — — 10 Mickey Mouse| — - — — — 2 Sonic

| (Master System) (Megadrive)

11 20 The Hedgehog
(Megadrive) (Master System)
| NINTENDO l — — 22 Super Mario None “A 77% share £4 million + — — 34 Super Mario
Brothers Il of voice” Brothers IlI

MICROPROSE 1 12 — Railroad None 10-15% of 10-15% of — 16 | Gunship 2000

| Tycoon turnover turnover

AVAILABLE FROM 1 yoqr is 1999: World N
DISTRIBUTORS ON peace Is being threatened by C+VG 867
WEDNESDAY, an unknown enemy force. Amiga Action 3670
29th. MAY. YOou and your accomplice The One 8670
have been chosen to lead an CU Amiga 84 o

POSTERS allied attack which will take ACE 81.1%
DISPLAYS you through eight different

SWOBBLERS scenarios.

AVAILABLE War Zone can be played by
FROM: two players simultaneously,

: ingle player game.
n-Store Marketing = 2° 95"
: The two player game centres
Unit 4 Holford Way o B

around the interaction
H_°|f°_rd pbetween both players,
Birmingham developing a need for

B6 7AX teamwork and a ‘‘cover my
Tel: 021 625 3344 back’’ style of strategy.

DESIGN LIMITIEID

Price £20.99 — ST & Amiga

Core Design Limited Suite C Tradewinds House 69/71A Ashbourne Road Derby DE3 3FS Telephone: (0332)297/797
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CHAR TALK

Compiled by Gallup
on behalf of ELSPA

WEEK ENDING May 18th 1991

ALL FORMATS TOP 20 16-BIT (FULL PRICE)

RANK

TWLWTITLE FORMATS PUB.LABEL

{ — EYEOFTHEBEHOLDER — AG — — U.S.GOLD

2 6 HEROQUEST BT AR GREMLIN GRAPHICS
3 4 MONKEYISLAND i AGE PO e U.S.GOLD

4 3 LEMMINGS ST AG — PSYGNOSIS

5 5 GODS TS o RENEGADE

6 1 ARMOUR—GEDDON e B PSYGNOSIS

7 10 SUPERCARS2 ST AG — GEMLIN GRAPHICS
8 8 FINALWHISTLE ST AG . ANCO

9 7 CHUCKROCK BT AL COREDESIGN

10 9 MICKEYMOUSE T e 5 SEGA

11 18 SPEEDBALL2 ST AL MIRRORSOFT

12 16 KILLINGCLOUD BT AG o MIRRORSOFT

13 — KICKOFF2 BT AL PG - ANCO

14 15 VIZ ST AG — VIRGIN

15 2 PGAGOLFTOUR — AG PC OT ELECTRONIC ARTS
16 — TEENMUTHEROTURTLES ST AG PC — MIRRORSOFT

17 11 F19STEALTHFIGHTER ST AG PC — MICROPROSE

18 — SUPERMONACOGP e ER s SEGA

19 17 WONDERLAND ST AG PC.— VIRGIN

20 14 SWIV ST Al e STORM

ALL FORMATS TOP 20 8-BIT (FULL PRICE)

KEY: ST — Atari ST; AG — Commodore Amiga; PC — PC Compatibles; OT — Other

RANK

TWLWTITLE FORMATS PUB.LABEL
1 1 DIZZYCOLLECTION SP CO AM — CODEMASTERS
2 2 TEENMUTHEROTURTLES SP CO AM OT MIRRORSOFT
3. 11 BIGBOX SP CO AM — BEAUJOLLY
4 6 POWERUP SP CO AM — OCEAN

5 4 BACKTOTHEFUTURES SP CO AM — MIRRORSOFT
6 12 MOONWALKER — — — OT SEGA

7 10 CREATURES — CO — — THALAMUS
8 20 DOUBLEDRAGON — — — Ol NINTENDO

9 3 WORLDCUP — — — OT NINTENDO
10 15 LASTNINJAS — CO — — SYSTEM 3

11 7 SUPERMONACOGP SP CO AM — US.GOLD

12 5 TRACKANDFIELD2 — — — OT NINTENDO
13 — SUPERMARIOLAND — — — OT NINTENDO
14 — TOTALRECALL SP CO AM — OCEAN

15 — SHINOBI — — — OT SEGA

16 17 GREMLINS2 SP CO AM OT ELITE

17 8 HOLLYWOODCOLLECTIO SP COAM — OCEAN

18 9 GOLDENAXE SP CO AM — VIRGIN

19 — SUPERMARIOBROS?2 — — — OT NINTENDO
20 — F16COMBATPILOT SP CO AM — DIGITALINT.

KEY: SP — Spectrum; CO — Commodore 64; AM — Amstrad; OT — Other

All Gallup software charts are the copyright of ELSPA from April 1st
1990. The charts published weekly in CTW are extracts from
‘CHARTALK’ which is compiled in report form both weekly and monthly
by Gallup on behalf of ELSPA. There are 22 charts in ‘CHARTALK’
covering all formats, pricepoints and with market share statistics.
‘CHARTALK’ is available from the general secretary at ELSPA on 0836
830642/831223 — or write to him at Arden Mill, North Littleton, near

Evesham, Worcestershire, WR11 5QP.
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orry, Bob, but there’s one smell

better than that of napalm in
the morning — and that’s
nostalgia. Mmmmmm.

There was a time when text
adventures were — well, not all
the rage, but there was money to
be made (especially with the likes
of The Hobbit). Nowadays it
seems that the consumer’s im-
agination requires more and more

visual fuel to fire it up. Sunple il-
lustrative accompaniment is no

longer enough, and what is widely

known as the Sierra style of
adventure 1s becoming increasing-

ly popular — as even the renown-

ed purists such as Level 9 have

conceded.
In many ways it’s a great pity.

Infocom proved on many an occa-

sion that a well-crafted piece of

text-only interactive fiction was far
more atmospheric than almost
any arcade style release. Eeeh,
them were the days, them were,
when y’ mind were left to make
its own entertainment.

Still, there’s shelf life in the old
dog yet — in budget or compila-
tion form anyway. Or as a com-

pletely new venture if you happen
to be Palace Software...

DEMONIAK

Palace Software
Amiga, Atari ST, PC
alace 1s perfectly aware of the
specialist nature of this par-
ticular niche, and yet it’s releas-
ing not one but a series of text
adventures called Pure Fiction.
Demoniak is the first, with the
second due early next year.

The Pure Fiction series is be-
ing pitched as beyond the tradi-
tional text adventure. The em-
phasis is not so much on the use
of animated introductory se-
quence and the occasional pic-
ture (though this does help sell
the product off the page more
than words ever can), but that
the product adopts a less linear
style of play. The fact that
Demoniak’s only available to
owners of expanded Amigas and
Atari ST's reinforces this to a
degree.

The story and text for

| Demoniak was penned by

2000AD script-writer Alan

«Grant. This isn’t necessarily

seen as a sales point in the pro-
duct’s favour (it certainly won’t
hurt) however it is a pedigree
which has at least been of in-
terest to the press....

Palace isn’t doing a great deal
when it comes to advertising
and Point Of Sale. In fact,
there’s none. The company’s
relying on creating a strong con-
sumer awareness and a high
profile through editorial. The
1dea 1s to let any parties who
may be interested in this type of
product know that it’s available,

Palace feels that it would be

“‘wasting its time and money

trying to reach people who
simply aren’t there’’, and it’s
confident that Demoniak’s pro-
file is actually higher than that
of some its less cost-conscious
releases.

The unusual nature of
Demoniak has come across in
almost all editorial coverage to
date, and the majority of reviews
have been enthusiastic (84 per

| cent from Zero, 90 per cent

from The Ones, and 87 per cent
from ST Action).

With the packaging Palace
has opted for a large soft box in-
to which it’s placing a com-
prehensive manual and a Judge
Dredd paperback (that’s the
Alan Grant connection for you)
to increase the products perceiv-
ed value. There’s also a card in-
cluded which allows the buyer

to join the Pure Fiction Society,
Palace’s after-sales support club,
if you will, an incentive for the
consumer to view the series as a
whole.

Demoniak’s shelf life should
be long, especially with
references appearing in Future
Pure Fiction releases. It’s a long
shot, Palace, but it just might
work.

CONTACT: Palace Soft-

ware s Richard Henerley on
(071) 278 0751.

STORMBALL
Millennium
Amiga, Atari ST, PC
hat with spice of life being

variety and all, here’s a
product which couldn’t be fur-

ther from text adventuring.
Stormball 1s a future port —
displayed in three-dimensions
no less, which is something of a
novelty. Indeed, this unique
look makes Stormball all the
more desirable.

It’s fortunate that consumer

awareness of -the products is:

strong, with screenshots and
name-checks appearing regular-
ly since the word Stormball
became known. Weighty
preview material has been thin
on the ground, although earlier
this year ST Format did run a
lengthy and impressive work in
progress feature spread across
three issues and tied in with a
playable cover disk preview.

The reviews are now appear-
ing thick and fast and almost all
have been favourable, with a 90
per cent from both Raze and
Amiga Computing , an 85 per
cent from Zero, an 80 per cent
from ST Actiorn and an 82 per
cent courtesy of Amiga Action.
ACE, Amiga Format, ST For-
mat, C+ VG, CU Amiga and
The One(s) have yet to nail
their colours to their masts, but
the chances of any detrimental
appraisal rearing its head are
slim.

Single-page advertisements
have been placed in the July
issues of C + VG, The Ones,
Zero, Amiga Format and ST
Format . To coincide with the
release of the PC compatible
version in a months time,
Millennium will be placing
machine-specific advertising
across a few relevant publica-
tions. There’s also the possibili-
ty of a PC compatible cover-
mounted playable preview.

Impact 1S chstnbuung

thousands of non-playable
preview disks, along with
10,000 A4 fliers and 10,000
A2 posters. Incidentally, special
window packs are available for
the first 50 retailers to contact
Impact’s John Parker on (0858)
410544.

Stormball’s packaging com-
prises a large soft box complete
with a suitably sizeable manual.
And rather fetching it looks too.
It won’t set the world alight
overnight, but Stormball will
undoubtedly spark off a few
forest fires of considerable
warmth.

CONTACT: Impact’s Jackie
Talbot on (0858) 410544.

INFOCOM

Mastertronic
Amiga, Atari ST, PC
Z(m‘e 11 is the latest addition
to what will eventually be a
limited range of 10 titles. Ez-
chanter 1s just around the cor-
ner and Sorcerer and Deadline
will follow before July ends.
Further Infocom re-releases are
unlikely, though Mastertronic is
planning to produce relevant
three-title compilations (which
will appear towards the end of
this year).

To date Mastertronic has
done little to support this series.
Not that it’s needed to, what
with Infocom’s reputation as the
leader in this field and the fact
that these re-releases are at the
budget price — a contributing
factor to Mastertronic’s claim
that it’s sold more Infocom titles
than Activision ever did.

However, to accompany
Deadline’s releases Mastertronic
is producing Point Of Sale
material — several thousand A2
posters to be precise. The idea is
to promote the range as a
whole, which is why a pack shot
of every title is featured on both
posters and advertising — oh
yes, there will be some, in the
August issues of relevant multi-
format magazines and specialist
publications such as Strategy
Plus.

The packaging’s slim and
sexy 1n its own collectable way
(every title 1s individually
numbered for that very reason),
and in many cases almost every
aspect of the original full-price
parent’s extensive selection of
‘additions’ has been included.
Those in the know, as it were
(and that number 1s likely to in-
crease with the products’ push
in July), will realise that these
titles represent excellent value
for money.

CONTACT: Virgin Games
Software’s Andrew Wright on
(071) 727 8070.

Gary Penn 1s the consultant
editor of Amiga Power, and
writes for various Future
Publishing consumer titles ex-
clusively.
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ON A WHINGE AND A PRAYER

Continued from page 12

dustry is becoming more
professional and mature, we
have more and more people
looking to cash in on our
copyrights. This is short term
and destructive.

By all means join the
bandwagon — but please
don’t strip it. | would hope in
turn that publishers can spot
a vulture when they see one
and try not to be tempted by
“money now” offers for back
catalogue.

Otherindustries treat their
back-catalogue with respect.
We seem to run around tak-
ing fistfuls of peanuts from
any wheeler-dealer we come

across. It simply isn’t useful
to give the consumer too
much choice at too wide a
price range. They end up buy-
Ing less. Presentation is key.

As David Ward said on
this subject: “We sell
dreams, not commodities,
and anything that cheapens

The Atari ST Power-
pack is proof of what
I’'m talking about. 23
pieces of software (20
games) and retailers
reported as never see-
Ing the customers
again.

those dreams makes them
harder to sell.”

The Atari ST Powerpack is
proof of what I'm talking
about. 23 pieces of software
(20 games) and retailers
reported as never seeing the
customers again.

Twenty games, two on
each disk, looking like
plastic confetti. Quite
enough entertainment to
carry the Kkid through the
honeymoon period and suffi-
ciently tacky to cause him to
question the value-for-
money aspects of full price
software thereafter.

Result? Lots of STs out
there being used but nobody

buys software. The irony is
that this cynical approach
adopted by Atari (and now
reversed, I'm pleased to say)
did them no favours at all in
the long term.

At an industry bash the
other day a well known dis-
count software merchant ap-
proached me in a group and
declared loudly that we
hadn’t done business
together for “a long time”. |
felt a warm glow of pride. We
all seem to have come a long
way with our stock control!

Can we now try to control
the use of our intellectual
property rights? And firmly
tell those that look at our
business and lick their lips to
sod off.

Continued from page 10
together, they tend to see the
ight and produce edicts
such as the famous ones
“decided” upon at this year’s
Computer Arena — ‘we
won'’t give any more games
away”, “yeah, only demos”,
“and we’ll stop carrying ads
for back-up utilities”, “yeah
right and contact ads”. Un-
fortunately, in the cold light
of day, such promises are in-
variably never kept.

And do you know a funny
thing? Not once, in all the
years that CTW has been
published, have | seen an ar-
ticle which even questioned

the influence these comics

GUARANTEE YOUR SUCCESS THIS SUMMER!
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Europe’s biggest 16 Bit Computer Show dedicated to the serious
and entertainment market of the ST, Amiga and PC

July 12, 13, 14

Open 10am - 6pm,
Friday and Saturday.

Open 10am - 4pm,

Estimated
25,000 visitors

Increased pro-
motional spend
including TV
advertising

Sunday.
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Novotel Hotel,
Hammersmith,

LLondon W6

Nearest tube station - Hammersmith
(Piccadilly, Metropolitan & District Lines)

Over 50 new
products being

launched at the
show.

Over 140 companies, including 20 from overseas, will be exhibiting and supplying everything from Hardware to Software, Peripherals to Con-

sumables for your ST, AMIGA & PC — as well as all the latest products from Europe and America.

If you market to the ST, Amiga & PC markets phone now to secure one of the last remaining stands

G i e B ke

PHONE KAREN FERRIS NOW ON

081 549 3444

R e ol e e o e s v e )

Organised by: Westminster Exhibitions Ltd, Surrey House, 34 Eden Street, Kingston, Surrey KT1 1ER. Telephone 081-549 3444, Fax 081-547 1311.

COMIC RELIEF

have.

Of course there may have
been one which I missed, but
| doubt it. Oh, | have seen
several articles urging
retailers to pull their
metaphorical socks up and
get professional, including a
recent one from a dignitary
who complained that certain
retailers did not vacuum the
carpet prior to his visit, but |
cannot honestly recall an ar-
ticle about the consumer
comics headed “Why do we
tolerate this shit?”

And why do we? Or, more
pointedly, why do the soft-
ware publishers tolerate it?
Why do they condone it by
continuing to pay exorbitant
fees to advertise their latest
masterpieces? | don’t know.
A cynic might suggest it is to
guarantee good reviews, but
| wouldn’t dare even think it.

Amateurish, unprofes-
sional retailers will eventual-
ly disappear, there are too
many good ones expanding
around the country for that
not to happen, but what
about the comics? How can
they be shaken up for the
good of the whole industry?

Oneeasy way is for the big
spenders to hold a meeting
(oh all right then, an awards
ceremony) and perhaps they
could agree that they will on-
ly advertise with the
magazines that comply with
certain conditions such as
not cover-mounting games,
not printing contact ads as a
reader service, not carrying
ads for back-up cartridges
etc.

| cannot honestly
recall an article about
the consumer comics
headed “Why do we

tolerate this shit?”
—

Maybe ELSPA could
discuss it at their next
meeting? Oristhattooeasy?
| would be interested in hear-
Ing other views on this sub-
ject, as, I'm sure, would all
the Journalists who read
CTW.

And yes, | am very well
aware that there are many
magazines to which my com-
ments do not apply, we all
know who the good guys are
and the publishers of these
have my utmost respecit.

Talking of magazines, |
remember attending a
seminar at this year’'s Com-
puter Arena entitled
“Magazines — Lifelines or
Leeches” (or something
similar). This was not, as its
title promised, a debate
where both arguments were
put; it was a long and
elaborate spiel by the
speaker arguing why those
present should advertise
with his titles. Ah well.

And finally...

his month’s column was

going to have been a
lengthy critique of the
duopoly that currently exists
between leisure distributors
but, at the time of writing, |
have yet to receive replies to
certain requests. So that will
just have to wait until next
month now.
And can | just say a quick
thank you to all the nice peo-
ple who said nice things
about last month’s CDTV ar-
ticle. I'm sure that article
alone did not change any
minds at Commodore HQ
but if it (and Stuart Garrett’s
equally valid contribution)
helped a little bit then | can
rest a happy man.
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Week 125 T
he Release Schedule 2»»

Please allow for slippage

20000 LEAGU
: S?;O oot ES UNDER THE SEA .........7.99 END IB
DOGES ..o ' MAY ...
gl CHIONKIT ... 9.99 MAY 30......... }SLECTRONIC 700 2 M & PC COM
- i e RGToRe " Ao LEAGURS CNDER T SE,!’ATIBLES
FRIKA KORPS HALLENGE ...3 A0 GUES UN 3.5
i 3099 OUTNOW . MIRR 3ST DER TH ...7.99 EN
iRMOUR-GEDDON' ........................... 29 gg 8UT NOW ... Accocﬁi%om 3 STSSSES ................. E SEA5.25 ...7.99 il L S L
e e gy 4 75 UT NOW......IMP c 3D C I A T 3.5...9.99 MA Y ......ELECTRON >
ATOMINO ..o 99 OUTN ..IMPRESSIONS ONSTRUCTION KT "3 5+ 59 ¥ 30 .... IC ZOO
RE ASTEBB[?SUND .................. 25.99 MAY zgw ...... PSYGNOSIS 3D POOL TIONKIT ......3.5+5 22 ':43-39 MAY 30 ......... %ERORSOFT
R o e 2160 TMMINENT PSYG BDPOOL .o e 99 OUTNOW...... RORSO
BLADE WARRIOR " 99 IMMINE , NOSIS O ety o | DRDAK R 3.5 NOW .. D FT
CADAVE ARRIOR. &~ = 2 25.99 AUGUSTNT ...ON-LINE' BACK TO THE FUTURE 3 " 525 .. 9.99 MAY 30..... MOMARK
CH I e I RS o 5500 JULY 24 . ACTIVISION BACK TO TH THURE3 ... - 0.00 MAYV 30, . .. IRRORSOFT
CHALLENGE GOLF ... . Lot R £ BACK TO THE FUTURE 3.......... i35 e TR e Bt
CHAMPION OF THE o e T e MINDSCAPE BAT oot 25 2553 JUNE....... IMAGE WORKS
KET SIMULATOR (1-MEG) ......... 259 MAY ivive 'ON-LINE' BAT oo 5 3099 OUT NOW. IMAGE WO
CRYSTALS OF ARBOREA .o B Mo e BATTLEMASTER ............ 525 3099 OUT ROW . KB SQIFT i
ACCOLADE DEUTEROS. - ooere R e g ol e BILL ELLIOTS %Agéggélﬁﬁfigggg 400" SEv 13.... . MILLENT
................................. 29.9 e AL LA : BILL RA ; . SEPT NIUM
ACTION 1 T e 3599 AUGUST " PALACE BLOODWYCH. . ooy RACING 573 3099 JONE 20... ... IMAGE WOR
6 el INTRUDER 10.21 MAY28......... ACTIVISION R N e Ly oo iy gl BRI
ACTIVI GODS oo v 2599 JUNE 19......... MASTERTRONIC bl R s oE """ IMAGE WORKS
TIVISION L e e %ggg TR L gfli% SHOLOBYTE SEL%F£LS OF ARBOREQ ............ e ﬁlﬂ I;IOW.....:PSS WORKS
_ HUNTER. .. oot RO MY CAPE e i I 525 25. s TRl PA
AUDIOGENIC ERIUOLAS %1 GHAMECOMIEES . 1499 MAY29 T ACTIVISION T A—— 35 2999 MAY30 . PALACE
LBONARDE rasovecswiimigranissios 799 % L ACCO ION F-29 RE CAp e e e PALACE
B. WA e NMOTART s 99 END MAY LADE TALIATOR ... . 3.5+5.25 35.9 30 s PAL
. WARE EDUCATIONAL MOONBASE ... g e e 2553 MAY0...... ELECTRONIC Z00 FALCON V30 ....". 154323 3499 OUT e ACTIVISION
MOONBASE ..o 99 TUNE 130000 SCAPE R R A 3.5...TI NOW......0
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SPEAKEASY

ollowing Ronnie
Dungan’s timely piece
about C64 magazines, (‘Alive
and Kicking' — CTW May
20th) there are a couple of
points worth noting.

e Commodore Format will
have an official ABC sales
figure atthe earliest possible
opportunity. Magazines have
to have been in existence for
a full six month ABC period
(either July to December, or
January to June) before they
are accepted for an ABC.
Commodore Format was
launched in September, and
so will have an ABC for the
first h
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to launch something com-
patible with a 64 but not call-
eda64,and partlytoeasethe
selling-in process to the
distribution trade.

e Ronnie offers a drollery
which some of your readers
may have missed when he
avers that Amiga Format
and ST Format are the “so-
called” market leaders. Up to
a point: onthe last ABCS, ST
Format sold a tad under 50
per cent more than its
nearest ST rival, ST User
(55,455 to 37,351), whilst
Amiga Format was a mere 66
per cent ahead of CU Amiga
(47,091 to 50,161).
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COMMODORE FORMAT: Ingham bullish

fidently expect the figure to
demonstrate what the
market has known for some
time: that Commodore For-
mat is the UK’'s biggest-

selling C64 magazine.

e Commodore Format was
not actually launched on the
back of Commodore’s plans
for a cartridge-based con-
sole. Had it been, we would
not have taken the decision
to cover mount a cassette
with every issue. We would
have launched the magazine
regardless of the console: in
there was a
massive base of 64 owners
not being especially well
served by the existing titles.
Further, it fitted in with our
aim of catering for all major
machine owners with single

our Vview,

format magazines.

e Ronnieis a little wide of the
mark when he says that “...it
could well be that many of its
readers are buying it
because it gives a sense of
belonging to the 16-bit
market with ST Format and

Despite the Cassandras
predicting doom for the ST,
ST Format will show a sales
increase comfortably into
the mid 60,000s this time. (It
already sells more then any
of the 16-bit multi-format
magazines t0o.) Amiga For-
mat, meantime, will smash
clean through 100,000 (and
then some). A combined
rather puts
Hugh Gollner's complaints
about The One (And A Bit) in-
to perspective, wouldn’t you

170,000-plus

say?

 The quoted ABC drop for
ZZAP isincorrect, and not for
the first time. It has actually
plummeted by some 12,000
copies from55,479t043,046-
clearly illustrating the im-
mediate impact made by

Commodore Format.

e “ .Spectrum mags would
probably go down like a lead
if there were
anything less than half a
dozen games on each issue':
possibly. Your Smclair,l
which on the last round of

pballoon

I read with interest this
idyllic Saturday morning
Rik Haynes’reply to my letter
of May 13th. My first impres-
sion was that it was very
well-written and easy-to-
understand for one of Rik’s

pieces — my congratula-
tions to him.
Now, to business. Oh

dear, | do seem to have push-
ed Rik out of his pram this
time, don’t 1? The only pro-
blem is, | seem to have got
his little brain-cells in a mud-
dle as well. He spends most
of his two-column temper-
tantrum arguing the toss
over the potential of
multimedia, when that’s not
what | was addressing at all!
| was simply voicing my
doubts about (1) the CDTV’s
multimedia ability, and (2)
Commodore’s round-the-
twist efforts to market it as
such machine. “JUNGLE
BOOK KING OF THE SW-
INGERS MAYBE I'M AMAZ-
ED U2?” | mean, what planet
are those people living on?

Anyway, I'm not going to
pursue this line of argument
as I'll only end up getting
Commodore riled. It’s much
more fun to argue with Rik,
as anyone who has ever
done so will tell you. For a
start, his “what would Gary
have said about television’
argument is as old as the
hills and simply doesn’t hold
water.

It's easy to do: take onein-
vention that has already pro-
ved itself to be a success(i.e.
television) and compare it
with some new innovation
(i.e. multimedia) and by
association you make the
new innovation suddenly
look like a more viable pro-
position. Trouble is, the com-
parison isn’'t a fair one. We
can’t be expected to be blind-
ly enthusiastic about every
new invention that comes
along simply because televi-
sSion was a success.

Rik also wrongly points
out that we can all sleep
soundly in our beds in the
knowledge that multimedia
will be a big hit because ma-
jor companies like Sony and
Phillips are pumping large
amounts of money into it. As
| remember, those same two
companies invested even
larger sums of money in
Betamax, V2000 and Laservi-
sion — all three of which
crashed and burned

Kicking to be clever | Rick and riled

disastrously in this country.
You can’t make a product a
success simply by throwing
money at it. If the public isn’t
interested, you're doomed.
“We are, whether Mr Whit-
ta likes it or not, living in an
information society,”
writes, and the goes on to
talk about data overload,
multimedia and his oid
favourite, CDI. Hey Rik, you
may live in your own little
Blade Runner tantasy world,
but don’t drag me down into
your personal hell.
Considering that Rik is
“not in the habit of writing for
free,” | find it strange that he
should go to such lengths to
put me down when all | was
doing was voicing my own
personalopinion. Orperhaps
Rik doesn’t believe in free
speech. Or democracy.
Perhaps he should go and
live in Russia. | hate to say it,
but | can’t help thinking that
If there had been more peo-
ple like Rik Haynes during
World War II, him and the
rest of his Nazi playmates
would have been
jackbooting their way up Ox-
ford Street a long time ago.
It's not that I'm narrow-
minded about future
technology it's just that |
think it’s very easy to be
blinded by science and
whatever the current In-
dustry buzzword happens to
be — a point which | feel is
proven by Rik’s continual
journalistic hyperbole. What
I’'m asking for is a little objec-
tivity among journalists
rather than this alarmingly
increasing tendency to wet

their pants at something just |

because it’s new.

Anyway, | won’t take up
any more of your time — the
Cup Final is on in a minute
(come on you Spurs!) and |
suppose I'd better let Rik get
back to listening to his
animal noises. But | will
close with this one thought:
does anybody really think
that Rik, who is “not in the
habit of writing for free”
would have gone to the effort
or writing such an empas-
sioned retort if | had used so-
meone else’'s name as a
throwaway joke in the final
line of my letter? Remember
Rik, this Is not personal. It's
strictly business...

Gary Whitta
24 Oil Drum Lane
Shepherd’s Bush

Where can | get Game Boy, Genesis, Nintendo, Turbo Grafx,

Neo Geo, Lynx and more for prices 50% less than what I'm

paying now?

Call Direct Distributors and get Em_eripan Games at

American Prices; For example:

Video System Avg Price in Dollars

Per Game
Nintendo $20-40
Game Boy $20-30
Lynx | $25-30
Sega 8-Bit $20-30
Genesis §25-55
Mega Drive $20-50
Turbo Grafx $25-45
PC Engine $20-50
Neo Geo $160-190
Game Gear $25-30

Games Avail Ad}apter to

Per System Play on?
NA 400 Yes-$40
585 100 NA
$95 25 NA
NA 10 NA
NA 80 NA
$120 100 Yes-$20
NA 70 Yes-$35
$165 ' 200 NA
$400 RGB 12 NA
$125 10 NA

And the best part aboul it 1s that all games from the USA play in English
and have English 'nstructions - perfect for RPG fans.
All shipments are VAT and freight collect. Normal freight cargo varies

Rik |

Every EDOS has its day

would like to thank
Dominic for the opportuni-
ty to reply to his statement
concerning EDOS (see page
10). However, | stand by my
comments made at the
ELSPA meeting which were
spoken with complete
sincerity and with no at-
tempt to hide either our
achievements to date or our
longer term ambitions.
| do not feel that more
need be said as the success
of the system is evident for
all to see. The one point |

would care to make | have
taken from the Collins
English Dictionary:

LUDDITE — anyopponent

of industrial change or In-

novation.
Nuff said!
P.S. Congratulations to

Tottenham Hotspur —
though it breaks my heart to

say it.

Regards

David Crosweller
Entertainment Express
West Lothian

An a-pauling error

t's time to face the truth

over your story headlined
“C&VG chews on a new
Boon” inthe May 6th issue of
CTW. A strange mix of fact
and fiction, indeed.

| was intrigued to find |
was “acting editor” for
C&VG. This came as some
surprise since | left the
magazine more than three
years ago. In CTW parlance,
this makes me distinctly
erstwhile in the EMAP
stakes.

However, just in case the
memory of me remains so
vivid in the mind of EMAP Im-
ages that they think | still
work there, | shall be sending
an invoice for my sterling ef-
forts.

Your story — | won’t call it
a report — then becomes
strangely accurate about
me. | am involved in “various
new projects’’ and
“Complete Guide-Style”
publications — the quarterly
Complete Computer Enter-
tainment Guide, in fact,
published by Newsfield.

It’'s also nice to know
“longtime C&VG man, and -
Mean Machines editor,
Julian Rignall will remain as
managing director.” What

does Terry Pratt have to say
about this? No doubt you
have a letter from EMAP Im-
ages correcting the rest of
the story.

Paul Boughton
Freelancer
Enfield

— We honestly believe that it
was C&VG publisher
Graham Taylor who made
the original slip — saying
Paul Boughton instead of
real acting editor Paul Glan-
cy. He, however, denies this
SO we won’t even mention it.

Instead, can we arque that
you consumer games mag
journalists are so similar in

writing style/wacky
nicknames/cautious review-
ing that all

Pauls/Trevs/Nicks/Steves
merge into one after a while?

No, better not.

As for the claimed Julian
Rignall slip. Everyone knows
it’'s he and not Terry Pratt
that makes all the decisions
at EMAP Images.

The ‘Rignall for MD’ cam-
paign starts here (and we've
already got backing from
Future, Newsfield and In-
teractive).

Hugh the hell are you?

ear Mr Gollner of In-
teractive.

Are you calling my
magazine a poof?

have been involved with
the computer industry for
many years now, yet | con-

tinue to be amazed at the
way so much of the industry

flannels its customers with
jargon.

| can think of no other
‘profession’ which has such
a high opinion of itself, yet
which regularly delivers so
little to its paymasters.

Perhaps | am just becom-
INg a young cynic, but does
anyone know whether
WYSIWYG (What You See |s

Ciaran Brennan
Editor
The One

EMAP Images

A WYSIWYG’s a long
time in PR politics

unsuspecting potential
customer is not difficult,
even using a 3GL like Basic.
With all the hype surroun-
ding WYSIWYG, it is even
easier to lull prospects, in-
cluding those who should
know better, into the illu-
sionary utopia of instant
development.

Without the triggers
behind them, 4GL generated
screens are utterly uselessin
any real sense.

Perhaps if the industry
spent less time inventing

What You Get) is the world’s
longest acronym or just one
of the greatest PR cons of
the late 20th century?
Certainly, the current
| economic difficulties have
forced many companies to
look long and hard at the

ABCS sold 20 per cent more
than Sinclair User and 50 per
cent more than Crash, has
never had as many cover
games as half a dozen. More
remarkably and interesting,

its ABC will actually show a i R
. - : We also export American video game magazines. accessories. joysticks
useful rise this tlme, bUCklng | and more. We ship anywhere in'Europe. We also have an office in Germany for your

gobbledygook acronyms like
WYSIWYG, we may actually
start presenting our
customers with systems
that deliver the goods. On se-
cond thoughts, if the idea
caught on it would probably
become WYWIWYG (What

Amiga Format.. A rather
strange sense, granted, but
nevertheless if it sells mags
then Future will be more than
happy to cater for such sad
cases.” People buy Com-
modore Format because of
what it is: a damn fine 64

from $1-2 per game depending on game weight. size of order and speed of delivery.
VAT is 12-20%-of your total order depending on what country you are in. You do not
pay us VAT or-freight. .«

. “AGenesis game is the American version of a Mega Drive game. A Turbo
Grafx is.the USversion:ofPC Engine. All other games are the same as the European
version. The benefit‘from us:is.1) Pay 50% less for games. 2) Availability 6f 100s of
more American. games-anavailable in Europe. 3) The games are released officially in
the USA 1st. so now you can get them light years before the rest of Europe. Need we
say more!

magazine. The notion of alltrends. ‘;“““E”"E”GE* SallfociheisRHanS & 1ax. s, returns on their IT in- You Want Is What You Get)
reflected glory is a peculiar Anyway, that’'s enough bt~ S e _ vestments. It comes as no and become just another
misinterpretation for the tub-thumping, pedantry and Call Direct Distributors: 010-1-203-395-0851 surprisetomostofusthatso hollow promise conjured up

Or Fax us at: 010-1-203-388-0084

Direct Distributors _
1491 Boston Post Road

over-sensitivity. Love to all.
Greg Ingham

few companies can find any
real pay-off, even in strategic

by marketing men.
James Lodder

motives for buying a
magazine. The name “For-

mat”’ was chosen partly to Publishing Director Old Saybrook. CT 06475 U S A. terms. | Director
keep our Options open Future Leisure We accept hank chcque.wuetrans!e:.‘MaSIErcard. Visa. Discover & American Ex- Puttlng togethel’ a Strlng NBA Computing Ltd
should Commodore decide Future Publishing ~_press. There is a 2:4% charge for credit cards! | of screen formats to conan London
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Please send me the latest RMT Trade Catalogue now:

466 Malton Avenue
Slough L e
Berkshire . Company
SL1 4QU Address

Fax: (0753) 550308

| | Iwishtoreceive the RMT Trade Catalogue
on a regular basis.
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Nintendo fires up Gameboy
with £750K TV ad assaulit

Yep, they’re

back again...

The pendulum swung
back towards Atari
Games/Tengen last
week as it gained anim-
portant victory in its
epic struggle with

Nintendo.

On March 27th, Nintendo
successfully served a
preliminary injunction on
Tengen prohibiting it from
continuing to market car-
tridges for the NES console
and requiring all such pro-
duct to be recalled. The deci-
sion caused much delight in
the Nintendo ranks, but —
like Forest fans watching
Gazza stretchered off at
Wembley — it seems that
they started singing too
soon.

Judge Fern Smith of the
Ninth District Court in San
Francisco has granted
Tengen’s motion for a stay of
that preliminary injunction,
and once again the firm can
manufacture and market its
NES games. Indeed, it has
been given the green light for
six months, or until the mat-
ter is heard on appeal.

In case anyone has forgot-
ten (or is trying to), the battle
between the two firms began
in December 1988 and
revolves around Tengen's
claims of monopolistic prac-
tices by Nintendo and
Nintendo’s claims that
Tengen is infringing
copyright by manufacturing
its own NES cartridges.

Backing the decision,
Judge Smith stated that the
issues involved in this
aspect of copyright law are
complex and that “Atari’s
arguments in this difficult
area of the law are not
frivolous”.

Future &
ELSPA

Continued from front page

Future was reluctant to
comment on the situation
but group publishing direc-
tor Greg Ingham stated:
“This is an extremely com-
plexissue,and there are a |ot
of ramifications to be con-
sidered. We agree to the prin-
ciple of pulling ads for
devices which aid piracy,
and we want to work as
closely as possible with
ELSPA to reach a decision
that will benefit all sides, but
obviously, because of the
complexities involved and
the importance of this matter
it will take some time to sort
it out.”

MAN BITES
PITBULL

Having been fooled with the
‘Vicar eats baby’ ruse, you’ve
fallen for it yet again haven’t
you, and once again there’s
no mention of lan Paisley in
this story because it’s
another survey reminder.
Now although you all collect
your CTWs in handy binders,
some of the more absent
minded types among you
may have mislaid the survey
form which was enclosed in
Issue 336. So once again, all
you have to do is give us a
ring and we will send another
survey along post haste. The
numbers are 0438 310106,
310182, 310184, and 310185.
Anybody that has a survey

but hasn’t sent it in has no

excuse, so send it in (please)
OR ELSE!

Nintendo has just
begun its biggest ever
TV campaign for the
Gameboy, with an ad
spend of just over
£750,000

The campaign will run un-
til the end of June and is be-
ing handled by ad company
Geers Gross, focusingonthe
Super Mario Land game pak.
In the ad Mario is apparently
seen on a New York

skyscraper saving the world

from a martian, as he is wont
to do.

The 30 second ad will be
seen on over Six channels
throughout the country in-
cluding LWT, Central, STV,
Yorkshire, and Tyne-Tees,
achieving over 400 TVRs
throughout its four week run.

The firm is hoping to in-
troduce 20 different Game
Paks in the coming months.

Nintendo’s Mike Hayes
told CTW: “We advertise the
NES all year round and we
eventually want to do the
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same with the Gameboy.
We're doing this campaign
now because we’ve got good
quantities of stock and a
strong range of software
titles to back it up. Spending
so much on TV ads before
would have been pointless
because we couldn’t meet
demand.”

Meanwhile, in the US the
machine has apparently
generated a colossal $1.1
billion dollars in sales during
1991, which means a total of
five million Gameboys and
25 million Game Paks.

AMERICA'S
TOP SECRET
WEAPON

Super-charged super-tighters who
risk all defending America against
the world's deadliest forces.

A combat unit of indomitable
strength and courage.

A rescue team ot unparallelea

skill and daring.
THE BEST OF THE BEST

A non-stop, action-packed
arcade style thriller based on
the heroic missions of the
world's most elite, superbly
trained commando unit...

the U.S. NAVY SEALS.

You have a number of perilous
missions to complete. Out-
manoeuver the enemy, destroy
hostile missile sites and rescue
the hostages.

You begin with the briefing
you may end with a victory..
it's the middle ground

that hurts!

OCEAN SOFTWARE LIMITED
6 CENTRAL STREET
MANCHESTER M2 SNS

TEL: 061 832 6633

FAX: 061 834 0650




