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Spectrum reaches the end

Amstrad is believed to
have finally decided to
discontinue the Sinclair
Spectrum, with last
stocks expected to
filter through the
market this Christmas.

It is understood that
Amstrad currently holds up-
wards of 35,000 units of the
veteran 8-bit computer and
that it is “currently looking
for a home for them” — with
no more units being
manufactured.

Amstrad itself, however,

has denied to CTW that pro-
duction on the machine has
stopped — offering that de-
mand from UK mail order
firms and the Spanish
market is strong enough to
sustain volume production.
This was, however, followed
by the caveat: “but nothing
lasts forever”.

It certainly seems likely
that the coming Christmas
season will be the last for a
machine which, only a cou-
ple of years ago, had a domi-
nant share of the UK games
machine marketplace by
units.

Total UK sales of the
machine during its nine year
history are estimated to be
well in excess of one million
units. Indeed, during 1990 it
is believed to have still ship-
ped 60,000-80,000 units
through sundry retail and
mail order outlets.

Demand for the machine
has waned dramatically,
however, as consoles have
made powerful strides in the
low-end games market and
Commodore has retained a
strong profile for the C64 as
the entry level home com-
puter.

Sega finds extra £10m

Sega Europe last week
announced its revised
sales forecasts and
marketing budget,
revealing the clout that
the recent buy-out has
added to the operation.

In total, close to £50
million will now be spent on
promotion throughout
Europe between now and
Christmas. Previously, when
Virgin Mastertronic was still
in the role of European
distributor, less than £40
million was lined up.

Sega is hoping that the in-

creased budget will bring in-
creased sales and has in-
creased its predictions in all
territories (see table).

Sega Europe’s boss Nick
Alexander commented to
CTW: “These are really the
first fruits of the deal. It takes
our marketing spend up to
what Nintendo was already
talking about, a figure that
previously we just couldn’t
match.

“Whether it spurs them on
to greater excesses or not re-
mains to be seen, but I’'m cer-
tainly very happy with what
we’re doing this year.”

however, include Gamegear promotion.

Territory Master %/stem Rgnﬂseeggggni\{& Markequg spend
sales estimate sales estimate for 1991

UK 325,000 175,000 £11.5m

France 600,000 150,000 £12.0m

Germany 230,000 90,000 £8.0m

Spain 75,000 30,000 £3.5m

Other Sega

Europe territories 75,000 30,000 £2.0m

Other EEC

territories 375,000 100,000 £10.5m

Total 1,725,000 580,000 £47.5m

Pre Buy-out

figures 1,400,000 450,000 £39.0m

Inst. base

as at Jan '91 1,415,000 193,000

Note: There is no forecast for Gamegear sales as Sega Europe believes that it will sell
as much of the limited stock that it is able to get hold of. The marketing spend does,

Company news:

Acorn 4 ELSPA 4
All Formats Fair 6 Empire 4
Apple 3 Exeter 4
Audiogenic 3 NASCR 4
CCS 6 Rainbow 4
Commodore 4

Centresoft 3

Citizen 6

ElectronicArts 3

Features:

Can Philips make CD-| happen? 10
The Genesis gainsgroundinUS 12
Retailers under credit pressure 14

Charts 13
Reviews 13
Letters 15

Consumer side closes as
apathy hits EMAP show

A ‘“‘severely disap-
pointed” EMAP Exhibi-
tions has decided to
cancel the consumer
side of next month’s
Computer Entertain-
ment Show at Earl’s
Court Il.

Despite successfully pull-
ing in major outside interest,
it is ultimately a lack of sup-
port from within the games
industry that has caused the
decision.

EMAP feels that 35 ex-
hibitors was simply not
enough to provide the kind of
consumer hall that the
public, its sponsors, and the
painstakingly courted na-
tional media, would have ex-
pected.

Thus, the CES is now be-
ing pitched as a trade-only
event, running from Thurs-
day September 5th to Sun-
day September 8th, with the
firm believing that the event
can still be successfull.
Some 60 firms are apparent-
ly already committed, in-
cluding Commodore, Atari

and Sega — but rumours -

that even the trade event
might yet be pulled had
already started circulating at
time of press.

The collapse of the con-
sumer event was clearly a
bitter pill for EMAP to
swallow, having successful-
ly pulled in Dixons as a major
sponsor and support from
both Radio One and The
Prince’s Trust. It will clearly
feel that it carried out its
mandate to provide PR op-
portunities for the market,
only to be confronted with a
great deal of apathy from the
market.

“If people don’t want to
take the PR opportunities
that’s up to them,” remarked
show director Neil Wood to
CTW. “We can’t drag people
kicking and screaming into
the consumer hall.”

“Clearly the economy
hasn’t helped — with firms
not being allowed to sell pro-
duct from their stands, they
were having to justify their
appearance as a marketing
cost, and everyone’s looking
at their budget very closely
these days.”

EMAP admitted that it has

already “lost a fair amount”
on the CES. It now has the
further expense of running
ads to tell consumers not to
attend — which could in-
clude radio ads — plus
possible compensation
costs from firms that had
already designed their con-
sumer hall stands.

The CES has struggled to
gain universal industry sup-
port since the countdown
began during spring. EMAP
maintains, however, that the
original decision to run
separate consumer and
trade halls was taken due to
trade pressure.

EMAP seemed to have
partly admitted defeat when
itannounced that nextyear’s
CES would be trade only
(CTW August 5th) followed
by a wide-ranging consumer
event near Christmas. Rival
organiser Blenheim had also
seen the weakness of this
year’s show — announcing
an autumn ECTS for 1992.

If this year's CES still goes
ahead, EMAP at least has an
early chance to prove that it
can successfully run a trade-
only event.

Mags flood in for autumn
e

The games magazine
market flipped into
overdrive last week —
with news of a possible
six new launches being
due between now and
Christmas.

Despite growing concern
that the consumer market is
already dangerously top
heavy, CTW can reveal that
Newsfield is going ahead
with two new launches, Pen-
tagon (formerly The Word
Works) is planning one,
EMAP Images is eyeing two
and Future is possibly lining

up yet another.

The definite news is that
out of the ashes of
Newsfield’s multi-format
magazine Raze will come
three new titles. The team
that produced Raze — Pen-
tagon — will launch Sega
Pro in the autumn, whilst
Newsfield itself is replacing
it with Sega Force and
Nintendo Force in mid-
October.

Pentagon has reached the
end of its one year contract
with Newsfield to produce
Raze, but has committed to
providing a 13th — and last

Continued on back page
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_ SEGA PRO: Joining the mag free-for-all

So cute it’ll make you puke?

Find out from STORM in
September

Smiths sets
up distribution
head-to-head

Rival distributors TBD
and Leisuresoft are set
for an autumn battle,
with the prize being the
lucrative WH Smiths
contract.

TBD has supplied the
chain with its home software
on an exclusive basis for six
years. As from the first week
in September, however, 21 of
the 271 games-stocking
stores will be handled by
Leisuresoft.

Smiths is insisting that
the move is very much a trial
and that a complete switch
over to Leisuresoft is by no
means a foregone conclu-
sion.

Software product
manager Andrew Stafford
told CTW: “I'd like to stress
that thisis in no way a reflec-
tion on TBD, but as a retail
group in a harsh economic
climate, it is our responsibili-
ty to make as much money

as possible.
Continued on back page

Tengen targets
Euro Sega boom

Leading US coin-op and
console publisher
Tengen is to establish a
European operation —
with the help of its UK
ally, Domark.

At the time of going to
press no one from either firm
could confirm the news but
CTW believes that Tengen
Europe, concentrating in-
itially on publishing Sega
titles, will be up and running
in a couple of months.

An actual Tengen office
with dedicated personnel
will be opened some time in
the new year. Domark, which
regularly licences games for
the home market from
Tengen, will handle all sales,
advertising and promotion.

Continued on back page

lllusions courts
Genic for $10m

US based utility soft-
ware publisher
Microlllusions is claim-
ing $10 million in
damages and losses
from Mediagenic, of
which it was once an af-
filiate label.

The two firms parted com-
pany well over a year ago. At
the time the split did seem
bitter, with Mediagenic
claiming breach of contract,
taking out injunctions and
Microlllusions struggling for
all it was worth to be free.

Eventually, however, it ap-
peared that some sort of
agreement had been reach-

Continued on back page
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DON'T JUST ACCEPT ANOTHER'S

take a good look at the pages its written on FIRST!

GAMES-X DELIVERS !
« X--TRA VALUE!
« X-ceptional Editorial!
» X-ploiting Added Pages!
* X-posed in Full Colour!
* X-tolling More Games!
» X-claiming Better Competition Prizes!
WOLLIND O * X-citing Greater Awareness!, via its
* ROLUINGRONNY o TN 35 e | X-clusive Radio Show Tie-in!
* DYNAMITE DUKE [l B y /6| + X-ECUTING X-CELLENCE WITHOUT X-CEPTION!

FORTHCOMING PROMOTIONS

» Gameboys Up For Grabs!
—— S R @+ A Year's Supply of New Release & Entire
o | P A ager 27§ Range of Back-Catalogue Software!
X MCHTEMIGC L 1| AL @S [« Cover-mounted Giveaways!
ATHLETICS | S eCa |+ £850 Worth of Software plus £100 Music
- “’ Vouchers!
« 'Still Under Wraps' Series of Supplements!

» 4 more weeks of the Radio Luxembourg/

GAMES-){ COMPUTER GAMES SHOW!

AUGUST ALONE PLEDGES 240 excitine FuLL coLour
GAMES-LADEN PAGES ACROSS THE MONTH!

SO WHAT - IN TERMS OF FULL COLOUR GAMES EDITORIAL - ARE
THE LEADING MAGAZINES OFFERING FOR AUGUST!

: NAME THE GAME
AE: MATERIALS §| COMPETITIONp.9
Cgm'l'{SEONED p.24 PC KID 2 p.38 ® II l HI " I i 2

" MIND ALIENS p. 43
WHO'S BUYING WHAT? SEE THE GALLUP SOFTWARE CHARTS  KMAEIZMDEIE

ACTUAL GAMES COVERAGE OVERALL FULL COLOUR EDITORIAL

MAGAZINE By Percentage By Page MAGAZINE By Percentage By Page
GAMES-X 68.8% 165 1st GAMES-X 79.2% 190
AMIGA ACTION 65.0% 69 2nd ST ACTION 76.0% 76

ST ACTION 61.0% 61 3rd AMIGA ACTION 70.7% 75

The One Amiga 59.0% 59 4th The One Amiga 68.0% 68
Amiga Power 56.5% 61 5th Raze 66.6% 56
Raze 55.9% 47 6th Amiga Power 64.8% 70

C& VG 52.2% 69 7th C&\VG 61.4% 81
Mean Machines 47.2% 30 8th CU Amiga 60.0% 108
Crash 44.1% 30 9th Mean Machines 59.3% 64
ACE 40.3% 50 10th Crash 57.4% 39

CU Amiga 37.0% 68 11th ACE 50.0% 62
ZERO 34.0% 34 12th Amiga Computing 47.3% 70

ST Format 23.7% 33 13th ST Format 44.3% 62
Amiga Format 18.1% 37 14th ZERG 42.0% 42
Amiga Computing 18:7% 19 15th Amiga Format 37.3% 76

igures calculated pro rata across total full colour pages excluding advertisements
X-plicit comparisons with similar magazines X-pose Games-X as being Streets Ahead
of other Publishing Avenues!

Call Steve Darragh on 0625 850874



Sega snaps up Master tonic as shortages loom

Sega Europe kept up
the pace of its recent
activity last week with
the announcement of
the arrival of the Master
System Il — three mon-
ths ahead of schedule.

The firm blamed the
change in 1991's timetable

on ‘‘incredible” sales
throughout the last few mon-
ths — a traditional quiet

period. It also got in an early,
but almost certainly ac-
curate, warning about winter
shortages.

This week, in the 8-bit
arena, there are no stocks
left at all of the original
Master System bundled with
Alex Kidd or the original
Master System Plus. Both
products have now been
phased out for good.

There are limited supplies
of the original Master
System with Hang On but

these will not last too much
longer. Just arrived is the
Master System |I.

It comes in different cas-
ing and with only one con-
troller and will only be
available bundled with Alex
Kidd.

The Master System Plus |l
is due in mid-September so,
until its arrival, there will be
no Plus configuration
available. The Il Plus will
come with Light Phaser and
Operation Wolf and a light
phaser retailing at £89, ten
pounds higher than the
original Plus which came
with Safari Hunt, Hang On
and the phaser.

Sales manager Alan
Sharam told CTW: “It's all
happening earlier than we
thought but it’'s not a pro-
blem. For a while we expect
the original and Master
System |l to sell very nicely
side-by-side and then the

original will gradually fade
away.

“We are trying to get a
message through to our
dealers to start forecasting
their requirements for
Christmas now so that they
can get in an early order.

“'m not trying to put a
scare story about, it's just a
fact that this year could be
difficult. We'll definitely be
short on Gamegears but it’s
looking like we may have a
problem on Master System
and Megadrive as well.”

MASTER SYSTEM lI: Early UK debut

Centresoft electrifies AddXtra at last

Centresoft is preparing
to relaunch its own
brand of peripherals
and accessories under
the new moniker of Ad-
dXtra.

The distributor originally
launched the collection of
leads, disks, drives, joysticks
and add-ons under the um-
brella name of Electra at the
European Computer Trade
Show back in April. But in
mid-June the firm ran into
trouble with the Electricity
Board, which has been using
the same brand name for
many years.

Centresoft did not contest
the use of the name and has
since been working on a
relaunch forthe range, which
will take place at the Com-
puter Entertainrhent Show at

Earls Court next month.

AddXtra will feature all the
products previously
available via Electra, plus
new additions. There have
also been enhancements
made in terms of display
units for retailers.

“We have been given the
chance to listen to what the
retailers had said about Elec-
tra — finding out what was
right and what was wrong
about it,” commented Cen-
tresoft boss Richard Steele
to CTW.

“Infact, inthe light of what
we have learnt we would
have probably re-launched

. the range anyway. It is now

much improved and gives
dealers what they want.”
The new AddXtra range
will apparently boast a
number of “revolutionary”

products previously
unavailable for the Amiga
and ST — one being a disc
drive anti-click device which
Centresoft claims is being
made available following in-
creasing consumer demand
for a product designed to
remove disc drive noise. It
will retail at under £10.

Other new products in-
clude an Amiga/ST swit-
chable fun mouse, an Amiga
ROM switcher, Amiga stereo
headphones which plug
directly into the serial port,
and Amiga/ST joystick
mouse switcher.

AddXtra will also continue
the successful memory
upgrades for the Amiga and
ST, complete with bundled
software, plus the popular
array of Gameboy, Lynx and
Gamegear accessories.
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ADDXTRA: New name, familiar look

EA profits increase, Populous price drops

Electronic Arts was in
bullish mood last week
as it announced rising
financial figures and a
host of new titles.

The financial results
covered EA’s first quarter,
the three month period en-
ding June 30th 1991. They
showed turnover up 40 per
cent to $23,880,000 and pro-
fit up 37 per cent at
$1,625,000 compared to
$1,186,000 in the same
period last year.

The US publisher claimed
that the growth was primari-

ly due to continued demand
for its 16-bit Sega titles plus
strong performances from
its international divisions —
particularly Europe.

Meanwhile, in the UK, EA
has revealed the next batch
of 16-bit budget titles to ap-
pear on it Star Performers
label. Included in the line-up
is the critical and commer-
cial smash, Populous.

The full list is Magic Fly
(Amiga, ST), Match Pairs
(Am), Populous (Am, PC, ST),
Ski or Die (Am, PC), Stor-
movik (PC)and The Immortal
(Am, ST).

All releases are priced at
£10.99. Ski or Die will also be
available on C64 disk for
£7.99.

On the full price side, Star
Trek: The 25th Anniversary is
on the way from affiliate
label Interplay, due in Oc-
tober for PC and nearer
Christmas for Amiga.

Finally, as you may just
possibly be aware, Deluxe
Paint 1V, the long-awaited
new version of the
reasonably popular paint
package is due out on the
Amiga in September.

Now Apple
gets tiny
with Sony

Apple has made a fur-
ther move to end its
traditional high end,
almost niche market,
image by planning its
first ever portable
machines.

Japanese electronics
giant, Sony, has agreed to
make the machines for Ap-
ple via an OEM agreement.

These machines will fill a
major gap in the US firm’s
product line and are further
evidence that it no longer
wants to rely solely on up-
market machines based on
exclusive graphics-led ar-
chitecture.

This year, in both the US
and the UK, the firm has vast-
ly increased its market share
by pointing specific Mac
models towards the low end.
In the US, discount chain
stores have already taken
these lines — further in-
creasing Apple’s retail
visibility — whilstinthe UK a
deal with Dixons is looming
(CTW August 5th).

Also, Apple recently an-
nounced that it would co-
operate with rival IBM to
blend the two firms’ different
PC systems together — this
again being a move to in-
crease the mass market ap-
peal of its products.

The portable deal stems
from a long-standing rela-
tionship between Apple and
Sony, with Sony already
supplying many com-
ponents for other Apple
machines.

Apple apparently wants to
tap into Sony’s strength in
miniaturistaion, which has
created other hit consumer
electronic products such as
the Walkman.
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Calver goes for group therapy
as hard times head for Europe

Audiogenic is attemp-
ting to stave off what it
believes is a bleak
future for small
publishers by inviting
merger and even ac-
quisition proposals.

The veteran independent
has enjoyed some success
lately, selling the rights to
Loopz for various formats
and growing its Nintendo
development business.
Managing director Peter
Calver insisted that the deci-
sion to look at partnerships
has not been forced by hard
times.

He told CTW: “The home
computer software industry
as we know it will not existin
a year or two. They've
already had a big shake-out
in the States and now the
same thing is happening
here.

“The big difference in
Europe is that there are
threats from three sides. The
console invasion is happen-
ing already and the home
computer market itself is go-
ing the way of the PC — an
area where the Americans,
not the Europeans, are
specialists.

“On top of that you've got
the recession adding to
everyone’s problems. In the
market of the future | don’t
think that there’s going to be
that much room for small
companies.

“The three options are to
grow and become big com-
panies, to look for possible
partners or to go out of

business.

“It was our intention to
grow and be a big company
but quite frankly, the way
things are, we’re all having to
run pretty hard just to stand
still.

“What might happen now
is that we could be ap-
proached by someone
overseas looking to acquire
us as a foothold in the UK, or
there may be some like-
minded firms in the UK who
would consider a merger, a
pooling of resources.

“Certainly something has
to be done and there may
well be a number of other
small companies out there
planning exactly this sort of
thing but without us.
Perhaps we’re the only ones
stupid enough to go into
print with it.”

He added that, while there
had been a number of en-
quiries already, this is a long
term plan that would take a
lot of consideration and an
announcement of anything
definite is still some way off.

CALVER: Any offers?

Job fears grow for developers

Fears of a sharp rise in
programmer unemploy-
ment will be one of the
issues discussed at the
next leisure software
developers’ conference
— due to take place in
November.

Organiser of the event, the
Society of Software Authors,
wants developers and
publishers alike to discuss
the current pressures being
put on publishers and how
this could create a surplass
of development talent in the
UK.

“The market is fragmen-
ting, many publishers are
looking towards consoles

and becoming less inclined
to take risks on 16-bit disk
devlopment,” commented
SSA chairman Nalin Sharma
to CTW.

The venue of the third con-
ference, called DevCon lll, is
still to be finalised, but it will
probably be in the Birm-
ingham area. Canvassing for
attendees, however, has
already begun.

Sharma expects around
100 people to go along, in-
cluding developers,
publishers and journalists.
The last conference, in
Bournemouth; boasted
representatives from Ocean,
MicroProse and Electronic
Atrs plus star programmers
David Braben and Jez San.

SSA

DEVELOPING A FUTURE

I’ Wl
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NASCR cool on CBM olive branch

Independent retailer
body NASCR gave a
timid thumbs up to
Commodore’s latest
changes to its service
policy last week — but
argued that im-
provements could still
be made.

After installing unpopular
changes to its DOA pro-
cedure in July, Commodore
revised its system as of
August 5th.

Whilst very similar to the
pre-duly method, Com-
modore has insisted that
more responsibility must
now lie with each compo-
nent of the distribution chan-
nel.

Retailers must de-bundle
faulty machines so that they
are devoid of unnecessary
weight and loseable or
damageable items (sleeve,
software, manuals etc.)

Distributors, meanwhile,
will be directly responsible
for the DOA they pass on to

Commodore, thus they will
have to be extra careful in
carriage, and also watch out
for any dealers who try to
abuse the system.

Final details of Com-
modore’s new policy came
to light last week. Having of-
fered a 0.5 per cent increase
in margin to help finance the
extra costs for the July
system, it has now taken
back 0.25 per cent.

Theremaining quarterofa
per cent has been left with
dealers in order to finance
the costs incurred by
changes to Commodore’s
faulty under warranty pro-
¢ dure. This is because from
August 5th dealers have to
pay the carriage fee when
returning product that has
gone wrong within a year of
consumer purchase.

NASCR chairman Clive
Bishop claims that the 0.25
per cent left does not cover
these carriage costs. Also,
he dislikes the fact that the
30 day DOA cover from date
of consumer purchase has

been removed — leaving just
30day DOA cover from when
the machine arrives in the
shop.

Under the old system a
dealer could replace a
machine immediately if it
went wrong within 30 days of
consumer purchase — no
matter how long it had been
in the shop. But, with that
removed, faulty under war-
ranty procedure must be
followed — which means
that some unfortunate con-
sumers may have to wait up
to amonth for a replacement
even if their machine goes
wrong the very day they buy
it.

“Commodore has taken a
stepintherightdirection, but
to be perfectly honest | still
think we’re worse off thanwe
were before July 1st.

“l don’t want to sound
critical and | appreciate
them reacting so quickly, but
I’'m not going to give them a
big kiss and a hug and forget
everything.”

Rainbow
spotted
in Exeter

Small distributor Exeter
Software has launched
a new educational
label, Rainbow Soft-
ware.

It has kicked off with two
products, Shapes and Col-
ours and First Letters. Both
are aimed at the under fives
and both are available on ST
and Amiga. There are PC and
Archimedes versions plann-
ed.

Rainbow will also be
releasing product for5-7 year
olds and over sevens.

The firm’s Trevor Bruce of-
fered: “The amazing thing

that separates our educa-.

tional software range from
othersisits price. Oureduca-
tional products sell at only
£7.99. With the quality that
we expect and the effort that
goes into each title, this
represents excellent value
for money.

Hermits come out to
play for Acorn bash

The Acorn User Show is
promising a glittering
array of celebrities to
add sparkle to this
year’s event.

The event takes place
at Wembley conference cen-
tre from 11th-13th October. It
is the ninth Acorn User show
and organiser Safesell Ex-
hibitions is claiming that all
the space has already been
sold.

It will feature a special
leisure market section but
will also cover the very high-
end sector of the Acorn
market.

Toenticevisitors a special
concert has been arranged
to take place at the centre
after the show on the first
day.

It will feature Hermans
Hermits, The Bruvvers and
Mike Berry — a hell of a line-

up.

Empire strikes back

French publisher Titus
has rather bullishly an-
nounced that it is laun-
ching “a new era of
rock ‘n’ roll”.

The expansive claim to
have matched the feats of
Elvis, The Beatles, the
Pistols and Dumpy’s Rusty
Nuts, is based around the
release of its Blues Brothers
game on the Amiga. Hmm-
mmm.

The Gallic software house
is also preparing to release
Crazy Cars Ill, the third in a
series which has already pro-

40 capacity disk boxes ...............51.88

(minimum quantity - 24)

SPECIAL OFFERS

rom M.D. Distribution

80 capacity 3'5" disk boxes ..........£2.35

(minimum quantity - 24)

Stackable Banx boxesv......................£5.04

(minimum quantity - 24)

Phone our hotline now on 0782 285533 for prompt attention |

¥ M.D. Distribution

o Unit3 Railway Enterprise Centre, Shelton New Road
| Stoke-on-Trent, Staffordshire ST4 7SH

Tel: 0782 285533

Fax 0782 281506

ved hugely popular. Both
titles will be distributed in
the UK by Entertainment In-
ternational, as indeed will
two new titles from
Readysoft Space Ace Il and
Guy Spy.

Not to be outdone, Enter-
tainment International itself
has announced a hectic
schedule for its own label,
Empire. Between now and
Christmas it will be releasing
Eye of the Storm, Deathbr-
inger, Twilight 2000, Space
1889, Volfied, Mega Traveller
Il, Team Yankee I, and Inter-
national Sports Challenge.

Demonstrators are urgently required
for in-store demonstrations of a
revolutionary new home entertainment
system for just 3 days a week.

Full training given; all hard expenses
reimbursed and a comprehensive

send your CV to:
P.O. Box 3122, CTW, BTC, Stevenage

=

Your task: make a connection between the most important
event of 1990, the dismantling of the Berlin wall, and a strong
candidate for the most insignificant happening of 1991, the
release of a new widget from Spectravideo. The solution: ex-
plain that the new thingy, the Freedom Connection(£19.95 for
Amiga, C64, Sega) is a device that makes your existing
joystick infra red and stress that this means that restictive
wires are no longer needed, bang on about liberty, snap some
shackled sticks and look forward to page four stardom. PR —
a piece of cake.

salary paid.

SG12DX

IMMEDIATELY
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CDTV Titles

SOUND AND VISION, WORDS AND PICTURES
ALL ON A COMPACT DIsc

EeDeUeCeAeoeTe|eO°N

A BUN FOR BARNEY

/ p:.Bu

a magical pop-up video told by Tom Baker

£34.99
An interactive talking book,
suitable for children
3-6 years of age

£24.99
The award winning title
for the under 5’s

EeDeUeceCeAeceTe]leON

Includes over

100

fun drawings
to color in!

Kid Tested and
Educator Approved!

Education
For Children Ages 3 to 13

£29.99

An easy to use educational
colouring book teaching basic

skills for 3-9 year olds

£29.99

This interactive product contains
fun & challenging tests to sharpen
your intellectual aptitudes

COMING SOON
Reference - The Grolier Encyclopedia, Dr Wellman
Entertainment - Snoopy, Super Games Pak

Commodore

Commodore Business Machines (UK) Ltd,
Commodore House, The Switchback,
Gardner Road, Maidenhead, Berks SL6 7XA.
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ELSPA review highlights victories
and charts a course for 1992

In its annual report,
published last week,
ELSPA struck a note of
reasonable satisfac-
tion with its
achievements and
looked forward to much
more.

General secretary Roger
Bennett stated that the chief
objective over the past 12
months had been
“establishing credibility by
influencing the ways in
which positive industry ac-
tivities can be encouraged”.

Highlighting some
specific points he claimed
that the contentious cover
mountissue had been sorted
out despite some “jockey-
ing”’” from magazine
publishers. The agreement
now is that all the relevant
16-bit magazine publishers
will ensure that there will be

no cover-mounted full game
disks from the commercial
sector.

On the question of cover-
mounting Public Domain
software, there is still room
for “considerable debate”.

Bennett also claimed that
magazine publishers have
‘“‘concurrently but in-
dependently agreed to cease
acceptance of so-called
back-up devices”, with
ELSPA acting as “the com-
munication centre” for the
firms involved.

The issue is far from over,
however, as the possibility of
legal action now looms.

Bennett explained: “Datel,
through their solicitors, are
currently in dispute with us
inrelation to our involvement
in establishing the ban
agreement under the restric-
tive trade practices act.

“Our solicitors have
refuted any suggestion that

we have acted in any way il-
legally, although we have
been required to suspend the
formal agreement sent to
magazine publishers.”

ELSPA itself now intends
to approach the Office of
Fair Trading about the mat-
ter with a view to discus-
sions on “public interest in
preventing the encourage-
ment and perpetration of il-
legal copying”.

The Gallup charts remain
a source of some concern,
but the situation could soon
be solved. ELSPA is now
happy with the format of the
charts but is unhappy about
their limited exposure and
lack of funding.

It is considering appoin-
tinga PR firm to push into na-
tional media and a sponsor
is apparently about to step in
with a six figure sum to take
away the financial problem.

CCS offers gamers guise forguerllla o

Strategic simulation
specialist CCS has
scaled new heights in
the quest for character
licences — choosing
guerrilla leader Che
Guevara as the subject
of its latest release.

Guerilla in Bolivia is a war
game featuring action se-
quences due for release at
the end of September on
Amigaat£24.99. Thegameis
inspired by the 1966/67 Boli-
vian civil war conducted by
Ernesto ‘Che’ Guevara, and
apparently utilises informa-

man’s very own diaries of the
campaign.

“He’s a historical figure,
so we've haven’t sought a
licence as such.

It was actually the
developer (Paolo Pobbiati)
who chose him. He’s very in-
terested in Che Guevara’s
life, in fact he’s in Bolivia at
the moment,” remarked CCS

spokesman Michael
Hodges.
The game is out in

September. The bad news
forany budding Wolfie Smith
fans, however, is that there
are no plans for a bundled
‘Che’ T-shirt.

CHE: Revolting game

US/Pound
69.99 / 34.99

Fax us at:

Call Direct Distributors: 010-1-203-395-0851 or
010-1-203-388-0084 or

24pcs.

Wholesale Per Unit(US Dollars)
144pcs.

Master Gear Is Here!

Where can | get a device that will play the hundreds of
Master System games available on the Game Gear?

Call Direct Distributors Now! Hurry before it's too late!

The Master Gear is available now!

Games look the same as on a television!
Quantities are limited so act now!

More

576pcs.

$45.00 $40.00

Call

$35.00

All prices in US Dollars. All shipments are VAT and freight collect.
We also export American video game magazines, accessories, joysticks and more.
We ship anywhere in Europe.

010-1-203-388-9699
010-1-203-395-0857

We accept bank cheque, wire transfer, Mastercard, Visa, Discover & American
Express. There is a 2-4% charge for credit cards.

Major ads blitz

backs fairs’ fare
Organisers of the om-
nipresent All Formats
Fairs are preparing a
marketing blitz which
will apparently reach “a
quarter of the total
population of the coun-

try”
With no fewer than five
shows looming in

September and December,
the one day computer jumble
sales are apparently at the
peak of their popularity.

The marketing effort
behind the next batch of
shows will apparently sur-
pass the promotion for the
previous 13 put together. Ads
are running in Viz, Private
Eye, The Guardian, London
mag Loot and Midlands mag
Why, with a clutch of com-
puter titles plus Micronet
and Oracle being used too. A
PR firm is also blitzing local
TV, press andradio intherun
up to specific shows.

“We believe that our
advertising campaign will
reach a quarter of the
population — you’ve got to
remember that Viz alone has
six million readers,” remark-
ed All Formats spokesman
Bruce Everiss.

“What I've tried to do is
use the marketing mix. We
haven’t concentrated on the
specialist press, because
the vast majority of com-
puter users don’t read com-
puter magazines.”

The next All Formats Fair
takes place at the University
of Leeds Exhibition and
Sports Centre on September
1st — followed by London
(September 7th), Birm-
ingham (September 14th),
Glasgow (September 22nd)
and Bristol (October 6th).

Tier drops into
place for Citizen

Citizen is this month in-
troducing a new tier to
its UK dealer support
programme, called the
Citizen Dealer Plus
scheme.

Designed torun alongside
the already established
Citizen Dealer Partnership,
the new tier will offer extra
benefits to high performing
dealers.

Since the original scheme
was launched in April, over
150 dealers have joined the
Citizen network, and the firm
now expects a further 100
dealers to join the pro-
gramme.

Those signing the Dealer
Plus agreement will be able
to purchase a reduced price
demo kit, to the value of

£1,500, provided they
display, promote and sup-
port the range. That kit con-
sists of a variety of printers,
including at least one laser
or monitor package.

The dealer will nominate a
preferred distributor and
pledge to order at least eight
machines each month and
keep a reasonable stock of
consumables and ac-
cessories. If monthly sales
total over £1,500 the dealer
will be eligible for a
“substantial” rebate.

A stock level of six
machines coveringtherange
must be kept at all times, and
to assist sales each dealer
will receive a POS pack.
Citizen is also offering on-
site training and technical
assistance.

Jimmy White photo.

photo.

COMPETITION WINNERS

Unfortunately no one met the strict criteria to win the £1
million that CTW and Virgin Games generously put up
for grabs two weeks ago (CTW July 29th).

There are, however, three lucky retailers who pick up a
selection of excellent prizes to celebrate the launch of
Jimmy White’s Whirlwind Snooker next month.

* RUTH EYRE of Microbyte in Goole, North Humberside
wins a snooker cue signed by Jimmy White + 10 free
copies of Jimmy White’s Whirlwind Snooker + a signed

e ERIC ELLIOTT of Soft Centre in Edinburgh wins free
tickets to a major snooker event + 5 free copies of Jim-
my White’s Whirlwind Snooker + a signed Jimmy White

e CHRIS SMITH of JCG Software Centre in Haverford-
west wins 5 free copies of Jimmy White’s Whirlwind
Snooker + a signed Jimmy White photo.

CTW would also like to thank all the other retailers
who took the effort to enter. A new competition, this time
with Philips and MicroProse, will run in September.

all our future Fairs!

LONDON

NORTH (Leeds)
WEST (Bristol)

THE ALL FORMATS
COMPUTER FAIRS

A Well Proven Profit Making Opportunity

The All Formats Computer Fair is a simple concept:—
cost selling event targeted at computer enthusiasts. There have
been thirteen successful fairs, eleven in London and two in the
Midlands. Many exhibitors now have a standing booking for space at

The Fair is now going National with events around Britain so as to
serve all major conurbations. The venues are:—

MIDLANDS (Birmingham)

SCOTLAND (Glasgow)

The stand consists of a six foot trestle table and costs only £60. Set
up is on the morning of the show.

The Fair is unpretentious and has been described as:
‘a car boot sale without the cars’.

Anything and everything sells. Even experienced exhibitors are sur-
prised at what people will buy. From a ZX81 keyboard to a 486
fileserver. New, Ex-demo, Second Hand. Obsolete or State of the Art.
Business or Pleasure.

Make sure you get your share of the several hundred thousand
pounds that change hands at every Fair. Book a stand now, and on
the day don’t just bring your prime stock — have a clear-out!

Contact John Riding NOW on 0225 868100
or fax him on 0225 868200

proprietor — BRUCE EVERISS

%%

A one day low

b2




T
THE MAIN EVENT

Europe's biggest show for leisure
computing.

87% higher trade audience than its nearest rivale
dedicated Trade Hall » 20% overseas visitors from 25
countries ¢ separate Consumer Hall e prime Autumn
timing ¢ VIP Priority Visitor Pack ¢ exclusive CTW,
ELSPA and EMAP Images sponsorship ¢ 4 days trade
and 3 days consumer ® major national press and
media coverage * London's premier exhibition

centre, the brand new Earl's Court 2

All combine to make the European Computer
Entertainment Show 1991 the biggest and best in
the industry.
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For further information on
stand space or visitor packs call
071 404 4844, Fax 071 404 0747
or send coupon to Neil Wood,
EMAP International Exhibitions,
12 Bedford Row, London

WC1R 4DU.

Name

Job Titie

Company

Address

Telephone No

Fax No

Q Sstand Space
Q Visitor Space

[ please tick where appropriate ]
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SPOTLIGHT

WHEN WILL CD-l BE FAMOUS?

This time next year, most leading multiples, and many an in-
dependent, will be stocking CD-l machines from companies
such as Philips, Sony and Panasonic. Yet, as ANDY
STORER finds, marketing plans for the ‘format of the future’

are still somewhat sketchy...

CD-I: In vogue but still vague

n the States it’s yester-
I day’s news. For the time

being. The first CD-l
player, the Philips-badged
Magnavox CDI190, has been
launched on a suspecting
nation and it’'s now only a
question of time before its
$1,400 price point drops
through the magical $199
barrier to spurn a whole new
commercial and consumer
opportunity.

Over here, it’s still very
much tomorrow’s news for
all concerned - even for
Philips Interactive Media
Systems Europe, the com-
pany which will be first off
the blocks in the UK with
High Street CD-I.

By June next year you
will be able to buy a CD-l
machine, and choose from
50 titles that will cost you
anything from £10 to £30.
Beyond that plans are still
very much under wraps. Ex-
actly where you'll be able to
buy the machine, how much
it will cost and even what it
will be called are still, it ap-
pears, undecided.

While it's a safe bet to
assume that the usual
throng of Japanese con-
sumer electronics com-
panies will pump CD-l into
every conceivable outlet

under the sun, Philips In-

teractive is waiting to see
just how well the US greets
its new baby. Believe it or
not, CD-l has been under
development for six years
now and until last month’s

.US launch of the Magnavox

CDI190, The Next Big Thing
had seemingly been
relegated to just This Mon-
th’s Main Feature in a well
known UK computer title.

Steady as she grows

he apparent delay is not
due to any technical dif-
ficulties. The success of the
CD as a carrier of data is un-

“We’re looking at a
five year time scale for
the CD-l to take off.
While we expect to be
launching a machine
next summer for the
equivalent of £1000,
we don’t expect to
break through the £250
barrier for a while.”
Julie Davies, PIMS

doubted. Philips is now in-
viting interactive publishers
to join it in packaging
600Mbytes of text, graphics
sound and video onto a

customer services manager,
is equally reluctant to spell
out the marketing campaign.
“We’re not sure whether
we'll be selling the machines
through specialist outlets
first and then multiples or
both simultaneously. What
you can expect to see
though is software on sale
alongside hardware... it's im-
portant that the potential
buyer can see exactly what
the system’s capable of...it’s
very much a question of see-
ing is believing”.

single disc for a cost of less
that £3 per unit in short runs.

With those kinds of
capacities on hand you
might expect every software
house in the the country to
belining uptitles,andindeed
they probably are, it's just
that in common with the rest
of the operation, secrecy and
patience are very much the
prime buzz-words.

So caution is the current
modus operandi and PIMS is
predicting a steady but not
explosive growth in CD-l
penetration into the UK con-
sumer market. Beyond that it
refuses to be drawn into ex-
act figures. Julie Davies, its
marketing services manager,
cites the 1980s sales
development trends in
domestic CD players as the
best forecaster for take-up,
promo-spend and distribu-
tion in the UK once the
machines begin to ship.

“We're looking at a five
year time scale for the CD-I to
take off. While we expect to
be launching a machine next
summer for the equivalent of
$1,000, we don’t expect to
break through the £250 bar-
rier for a while. If you look at
audio CD players, it was Year
3 before prices came down
to the £199 price-point”.

Andrew Lambert, PIMS’

Already, just about
every Japanese
consumer electronics
company is readying a
machine for a
simultaneous Euro-
pean launch, so dis-
counting is likely to be
fierce.

Wherever it may appear
first, the machine we’ll see
first is likely to be similar in
appearance and specifica-
tion to the Magnavox and
sell for around £600.

At present it's unclear
whether this will feature full
screen, full motion video or
whether this advancement
will form the basis of a se-
cond generation machine,
with first generation pur-
chasers being offered an
upgrade plug-in cartridge.

Love don’t live here

any;more

t's a fair bet to assume,

however, that the Philips
machine will grace High
Street shelves alongside
Japanese units. Whilst
Philips has pioneered CD-l in
conjunction with Sony and
Matsushita, and shared
technologies to this end, no
love will be lost once the
units begin to ship. No
agreements over marketing
and pricing have been sign-
ed and it’s clear there’ll be
more than just a CD-/CDTV
war raging next summer.

Already, just about every
Japanese consumer elec-
tronics company is readying
a - machine.  for . a

~simultaneous European

launch, so discounting ‘is
likely to be fierce.

Indeed, otherincentives to
purchase haven’t been ruled

DAVIES: No hurry, no worries
moving on a new audio CD
known as CD-l Ready which
will offer music afficionados
text, interviews and pictures
as a supplement to the disc
they are listening to — pro-
viding they run it on a CD-|
machine. Some 25 per cent
of UK home owners already
own CD players and PIMS
expects a considerable
percentage will want to
upgrade to CD-l.

Lambert is confident that
the ‘early adopters’ will want
to embrace CD-l just as soon
as possible. “You’re looking
at added value. With CD
audio we already have a very
strong lead — our CD-l
machines offer hi-fi quality
every bit as good as top of
the range CD players, and
with CD-l Ready and Photo-
CD too we have an excellent
springboard”.

But at a time when reces-
sion is biting everdeeper into
the punters’ pockets, he
doesn’t feel incentives such
as trade-ins and add-on
black boxes would cut much
ice.

“lt's certainly possible to
upgrade an existing CD

the upgrade? They may as
well buy CD-l and give their
current CD player to the
kids”.

But while the company is
not ruling out specialist com-
puter retailers as a likely
outlet for the ‘ultimate CD
player’, it's perhaps best to
draw on the words of its
managing director, David
Anderson, to shed light on
the marketing plans for CD-I.

“We've sold 50 million TVs
more than there are PCs in
the entire world. We're not in-
terested in the word ‘com-
puter’. The word ‘consumer’
is the key to the success of
CD-l and with the backing of
the world’s three largest con-
sumer electronics com-
panies behind it, it’s hard to
see how it can fail.

“Although it’s all too easy
to draw comparisons with
the video marketing wars of
the 80s when Sony’s
Betamax and Philips Laser-
vision lost out to the inferior
VHS format, don’t expect to
win money on backing
CDTV. The losers have learnt
their lessons the hard way.
This time they’ll get it right

out either. In league with player into a CD-l machine even if it does take five
Polygram, Philips is already butwhatwouldbethecostof years.” O
@ﬁ%@
FIVE YEAR PRODUCT TRENDS i
COMPACT DISC
cp Aubio 790
PLAYER
RETAIL PRICE 600 1 3309
DOLLARS 2800 .
500 A
400 %
300 4
200 | ;
100 - 200 / %
o rzza A / /A
YEAR 1 YEAR 2 YEAR 3 YEAR 4 YEAR 5 UNIT VOLUME
l No. OF BRANDS: (] 17 35 41 41

4§

" PHILIPS I
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Week 136

The Release Schedule

Please allow for slippage.

12/8/91

A VITAL REFERENCE TO NEW AND FORTHCOMING LEISURE SOFTWARE. UPDATED WEEKL -
TION.

Y.

OUT NOW = RELEASED WITHIN LAST MONTH. IMMINENT = EXPECTED AT TIME OF PUBLIC
The Release ||| AMIGA IBM & PC COMPATIBLES
~ MID AUGUST PSYGNOSIS BACK TO THE FUTURE 3 ............ 3.5 2599 OUT NOW......IMAGE WORKS
' Schedule OUT NOW......DATABASE BACK TO THE FUTURE 3............ 525 2599 OUT NOW......IMAGE WORKS
. OUT NOW......THALAMUS BATTEETECHTL - 3.5+5.25 35.99 END SEPT......ACTIVISION
18 prepared by SEPTEMBER PSYGNOSIS BIG DEAL (GAMBLING COMP,) 3.5+5.25 34.99 AUGUST 28 ...ACCOLADE
Inter-Mediates Ltd SEPTEMBER  ACTIVISION BILL ELLIOTS NASCAR RACING...3.5 35.99 AUGUST 21 ...IMAGE WORKS
AUGUST 28 ...ACCOLADE BILL ELLIOTS NASCAR RACING 5.25 35.99 AUGUST 21 ...IMAGE WORKS
and supported by BLADEWARRIOR = el 25.99 OUT NOW......MIRRORSOFT EASINOE I B i i 3.5+5.25 24.99 AUGUST 28 ...ACCOLADE
. GADAVERLEVELS . - el 1599 OUT NOW......MINDSCAPE CONFLICTEUROPE ! il il 3.5....9.99 AUGUST 14 ...MIRROR IMAGE
; the 1follow1ng GASINO /-l o = s o e 2499 AUGUST 28 ...ACCOLADE CONFLICT EUROPE .................. 5.25...9.99 AUGUST 14 ...MIRROR IMAGE
software CHALLENGE GOLF ........cuvvvveieeennn. 2499 OUT NOW......ON-LINE DEATH OR GLORY ............... 3.5+5.25 35.99 NOVEMBER ... ACTIVISION
s CHAOS IN ADROMEDA .................... 2499 OUT NOW......ON LINE B4 TOMCAT - et 3.5+5.25 35.99 END AUGUST ACTIVISION
pubhshers. GONELIGTEUROPRE: .= s 9.99 AUGUST 14 ...MIRROR IMAGE FALCONVE0:. ot e e 3.5 TBA=AUGUST. - =0 SPEC. HOLOBYTE
DEVTEROS A 2l e tes e e 29.99 EARLY SEPT ACTIVISION FALCONVA 0 oo il e 5.25...TBA AUGUST ...... SPEC. HOLOBYTE
DOUBEEDOUBEEBIEL i 35.99 AUGUST 14 ...CINEMAWARE FAST LANE (COMPILATION)......... 3.5 29.99 OUT NOW......UBI SOFT
EXIEE =+ il ol su 25.99 SEPTEMBER AUDIOGENIC IBM SPELL BOOK (4-9 YEARS)......3.5 24.95 OUT NOW.......SOFT STUFF
FIRSTIIETTERS = v mi i 7.99 OUT NOW......RAINBOW EDUCATION J. CLIP ART FOR J. NICH. UNLTD 3.5+5.25 14.99 OUT NOW......ACCOLADE
ACCOLADE FLIGHT OF THE INTRUDER .............. 3099 AUGUST 28 ...SPEC. HOLOBYTE  LEMMINGS DATADISK ............. 35 1499 SEPTEMBER PSYGNOSIS
FORMULA 13D = il i, 25.99 IMMINENT ...SIMULMONDO LEMMINGS DATA DISK ............ 5.25 1499 SEPTEMBER PSYGNOSIS
ACTIVISION GP TENNIS MANAGER .............cc.... 2599 IMMINENT ...SIMULMONDO LETS SPELL ATHOME ............... 3.5 24.95 IMMINENT ...SOFT STUFF
GRANDSTAND (COMPILATION) ........ 29.99 OUT NOW......DOMARK LETS SPELL AT THE SHOPS ......... 3.5 24.95 IMMINENT- ...SOFT STUFF
HUNTER ©: = hnlasc 29.99 END AUGUST ACTIVISION LETS SPELL OUT AND ABOUT......3.5 24.95 IMMINENT ...SOFT STUFF
AUDIOGENIC JACK CLIP ART FOR J. NICH. UNLIMITED 14.99 OUT NOW......ACCOLADE MARTIAN DREAMS HD ............... 3.5 36.76 OUT NOW......MINDSCAPE
LEMMINGS DATA DISK SEPTEMBER PSYGNOSIS MARTIAN DREAMS HD ............ 525 36.76 OUT NOW......MINDSCAPE
LIFE AND DEATH............. OUT NOW......MINDSCAPE MARTIAN DREAMS LD ............... 3.5 36.76 OUT NOW......MINDSCAPE
C.ls MAGIC STORY BOOK SEPT 14 ..o .:. SOFT STUFF MARTIAN DREAMS LD ............ 525 36.76 OUT NOW......MINDSCAPE
MAGNUME il s o st o o OUT NOW......UBI SOFT MEGAFORTRESS ............... 3.5+5.25 35.99 AUGUST 22 ...MINDSCAPE
CINEMAWARE MAUPBITLISEAND : i v OUT NOW......UBI SOFT NEW PRINT SHOP ............... 3.5+5.25 39.99 OUT NOW......DOMARK
MONOPOLY DELUXE 99 OUT NOW....... MASTERTRONIC SARAKONY - A i 3.5+5.25 19.99 OUT NOW...... MASTERTRONIC
MOONBASE ......cccccvviveeeeeeaeennnn..35.76 - OUT NOW......MINDSCAPE SEARCH FOR THE TITANIC ...3.5+5.25 29.99 AUGUST 28 ...ACCOLADE
SOFTWARE NAPOLEONIL oo o = 2999 AUGUST ...... INTERNECINE SHANGHAI II: DRAGON'S EYE 3.5+5.25 35.99 MID OCT ...... ACTIVISION
PASSING SHOT 6o ox B il o 9.99 OUT NOW......MIRROR IMAGE SHINOBI: St SEie et b 3.5+5.25 ...7.99 OUT NOW......MASTERTRONIC
RTYPEIE: i i 25.99 END AUGUST ACTIVISION SINBAD ot fmtii 3.5...9.99 AUGUST 14 ...MIRROR IMAGE
DATABASE BARARON.. R 19.99 OUTNOW..... MASTERTRONIC  SINBAD .......oorrorrrrrrrrrrrnnn 525..999 AUGUST 14 .. MIRROR IMAGE
SHANGHAI II: DRAGON'SEYE ........... 29.99 MID NOV ...... ACTIVISION SKYGCHASE o 3.5...9.99 OUTNOW...... MIRROR IMAGE
DOMARK SHAPES AND COLOURS ........ccceeeennnn. 7.99 OUT NOW......RAINBOW EDUCATION SKYCHASE ........ccccovvvieeeeennnn.n 5.25...9.99 OUT NOW......MIRROR IMAGE
SHINOBL 'o& 0l fe il s s e 7.99 OUT NOW......MASTERTRONIC SWABE el e 3.5 2599 AUGUST 27 ...PALACE
SINBADY i oo v st s e 9.99 AUGUST 14 ...MIRROR IMAGE SWAPS il i e 5.25 2599 AUGUST 27 ...PALACE
ELITE SKNEHASEZ 2hiint o e fl 9.99 OUT NOW...... MIRROR IMAGE THINGS TO DO WITH NUMBERS...3.5 24.95 OUTNOW...... SOFT STUFF
SWAPE & i e s i 25.99 AUGUST 27 ...PALACE THINGS TO DO WITH WORDS ...... 3.5 24.95 OUTNOW......SOFT STUFF
TELLINGTHETIME: 50l = i 7.99 EARLY SEPT RAINBOW EDUCATION TV SPORTS(U.S)FOOTBALL ......... 3.5...9.99 OUTNOW......MIRROR IMAGE
GREMLIN GRAPHICS || 1y sporTs (U.S)FOOTBALL . .i: ... 9.99 OUT NOW......MIRROR IMAGE TV SPORTS(U.S)FOOTBALL  ...... 5.25...9.99 OUT NOW......MIRROR IMAGE
WATERLQO: = o e =i i 9.99 OUT NOW......MIRROR IMAGE W/C Il SPEECH ACCESSORY PACK HD...3.5 14.99 SEPT12......... MINDSCAPE
HAWK WORLD CLASS CRICKET .. END AUGUST AUDIOGENIC W/C Il SPEECH ACCESSORY PACK HD 5.25 14.99 SEPT12......... MINDSCAPE
WORLDS ADWAR s o OUT NOW.......INTERNECINE W/C Il SPEECH ACCESSORY PACK LD ...3.5 14.99 SEPT12......... MINDSCAPE
WATERLOO G i i s 3.5...9.99 OUT NOW......MIRROR IMAGE
IMAGE WORKS WATERLOQO .. il v s, 5.25...9.99 OUTNOW...... MIRROR IMAGE
ATARI ST WING COMMANDER II-HD ......... 3.5 3999 SEPTI2......... MINDSCAPE
ARMALYTE 2ot e IMMINENT ...THALAMUS WING COMMANDER II - HD ...... 525 39.99 SEPTI12......... MINDSCAPE
IMPRESSIONS BARBARIANIL 206 oo SEPTEMBER PSYGNOSIS WING COMMANDER II-LD ......... 353999 -SEPT12. ... MINDSCAPE
BEAST BUSTERS ............... SEPTEMBER ACTIVISION WRECKERS - el 3.5+5.25 29.99 END AUGUST AUDIOGENIC
INTERNECINE BEASTIL e o OCTOBER.. . ..: PSYGNOSIS
BEUEMAXG Ses tr i AUGUST 22 ...MINDSCAPE
CADAVER LEVELS OUT NOW......MINDSCAPE COMMODORE 64/ 128
MAGNETIC SCROLLS || CHALLENGE GOLF 99 OUT NOW......ON LINE EXIEE. o i sl e D 1599 SEPTEMBER AUDIOGENIC
CONELICEEUROPE 2 6. it 9.99 AUGUST 14 ...MIRROR IMAGE EXIEE= /L st e b s s T 11.99 SEPTEMBER AUDIOGENIC
DASBOOEBUES St Siei ) 30.64 AUGUST 22 ...MINDSCAPE FORMULATBD L b 5 e e D 1599 IMMINENT ...SIMULMONDO
MINDSCAPE DEUTEROS EARLY SEPT ACTIVISION FORMULASIEAD e v T 10.99 IMMINENT ...SIMULMONDO
BRILE @ = edetdas e Lo 99 SEPTEMBER AUDIOGENIC GP TENNIS MANAGER .................. D 15.99 IMMINENT ...SIMULMONDO
MIRROR IMAGE FAST LANE (COMPILATION).............. 29.99 OUT NOW.......UBI SOFT GP TENNIS MANAGER .................. T 10.99 IMMINENT ...SIMULMONDO
RIRSTIELTERS | e s il = 7.99 OUT NOW......RAINBOW EDUCATION GRANDSTAND (COMPILATION)......D 19.99 OUT NOW......DOMARK
FLIGHT OF THE INTRUDER .............. 30.99 OUT NOW......SPEC. HOLOBYTE =~ GRANDSTAND (COMPILATION)......T 14.99 OUT NOW......DOMARK
MIRRORSOFT GRANDSTAND (COMPILATION) ........ 29.99 OUT NOW......DOMARK SHINOBI - e I ot T...3.99 OUTNOW...... MASTERTRONIC
HUNTER: - 0 bt il i vl o il 29.99 END AUGUST ACTIVISION WORLD CLASS CRICKET ............ D 1599 END AUGUST AUDIOGENIC
LEMMINGS DATA DISK .......cccoevennnn. 14.99 SEPTEMBER PSYGNOSIS WORLD CLASS CRICKET................ T 11.99 END AUGUST AUDIOGENIC
ON-LINE IIEE ANDDEATH "o om0 2573 OUT NOW......MINDSCAPE
MAGICSTORY:BOOK .o 2995 SEPT 14......... SOFT STUFF
OXFORD SOFTWORKS MAGNUM. oo o e s 25.99: . OUT NOW ...... UBI SOFT AMTSRAD CPC
MAUPITI ISLAND 29.99 OUT NOW......UBI SOFT GRANDSTAND (COMPILATION)......D 19.99 OUT NOW......DOMARK
NAPOLEON [reital admuns Ui 2999 AUGUST ...... INTERNECINE GRANDSTAND (COMPILATION) ......T 14.99 OUT NOW......DOMARK
PALACE PASSING.-SHOT -/ e it e e 9.99 OUTNOW....... MIRROR IMAGE SHINGOBI 7 e e s osibat e T..3.99 OUTNOW...... MASTERTRONIC
REEYPEIL 2 st e 25.99 END AUGUST ACTIVISION SWAPEL I L e e D 1599 AUGUST?27 ...PALACE
SARAKON: “ei e s ol 19.99 OUT NOW......MASTERTRONIC SWAPES el s e T 10.99 AUGUST 27 ...PALACE
PSS SHAPES AND COLOURS ........cccccconnn. 7.99 OUT NOW......RAINBOW EDUCATION
SHINOBL s e o ni s B e 0 7.99 OUT NOW......MASTERTRONIC
PSYCLAPSE SINBAD ¢ = e i 9.99 AUGUST 14 ...MIRROR IMAGE ARCHIMEDES
SKYCHASE ... OUT NOW.......MIRROR IMAGE CHEQURED FLAG (F-1 SIM) ............... 24.95: SEPTD = & CIS
SWAD =l 0l e e .99 AUGUST 27 ...PALACE DISKMECHANIC, .00 c o e 19795 SEPT o= -k IS
PSYGNOSIS TELLINGTHETIME - 5. 7.99 EARLY SEPT RAINBOW EDUCATION P.LPP(N.C.P) SCOTTISH 5-14 YRS ...... 100.00  OUT NOW.......C.L.S
TV:SPORTS(U.S)FOOTBALL ...t 9.99 OUT NOW......MIRROR IMAGE PLP.P(NAT. CURRICULUM PLANNER) 52.00-152.00 OUT NOW......C.L.S
WATERLEQO & oo i 9.99 OUT NOW......MIRROR IMAGE REHAPSODYAIL T =it e ns 61.95 OUT NOW......CLARES
RAINBOW EDUCATION | | oRD CLASS CRICKET ................. 29.99 END AUGUST AUDIOGENIC TEREOIYRE = o o 2495 SEPT2 ... CLS
SIMDEMONDO CDTV SPECTRUM
ANIMALS IN MOTION ............... CD 29.99 IMMINENT ...ON-LINE GRANDSTAND (COMPILATION)......T 14.99 OUT NOW......DOMARK
SOFT STUFF CHAOS IN ADROMEDA ............... CD ! 2999 AUGUST ... ON-LINE SHINOBL =F v e s e T...3.99 OUT NOW...... MASTERTRONIC
BABGONzt - ol CD 29.99 AUGUST 22 ...IMAGE WORKS
HOUND OF THE BASKERVILLES CD 29.99 OUT NOW......ON-LINE
SPECTRUM HOLOBYTE | | | EMMINGS ....ov.ovovoovooee. CD 29.99 OUT NOW......PSYGNOSIS SPECTRUM+
PSYCHOKILLER. .- o CD 29.99 OUT NOW......ON-LINE GRANDSTAND (COMPILATION)......D 19.99 OUT NOW.......DOMARK
UBI-SOFT THE SIGN OF FOUR  .................. CD 29.99 AUGUST ...... ON-LINE
TOWN WITHNONAME............... CD 29.99 IMMINENT ...ON LINE
WOMEN IN MOTION .................. CD 29.99 IMMINENT ...ON-LINE BALLISTIC (16-BIT CART)
VIRGIN MASTERTRONIC|| XENON2 ..o, CD 29.99 AUGUST 22 ...IMAGE WORKS ONSLAUGHT ............ CART (16-BIT) 39.99 OUT NOW......ACCOLADE

Publishers to include your products telephone Debbie Magrane at Inter-Mediates on 0279 600770
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RE-WRITING THE BOOK OF GENESIS

In this month’s US report, STEVE HARRIS reflects on the growing appeal of the
Genesis (Megadrive), as the wait for Nintendo’s Super NES finally nears its end...

growing element of
A consumer interest is
spurring a new sense
of hope among video game
retailers who are keen to see
a new product line recoup
the losses that have con-
tinued to amass themselves
in the 8-bit Nitendo Enter-
tainment System market.
The condition in some
areas of the country has
become so terminal that
many retailers are even
avoiding brisk selling 8-bit
titles such as Battletoads
and Super Mario Brothers 3

to stay clear of that segment’

of the market entirely.

The general concensus in
these areas appears to be
that the lacklustre perfor-
mance of the majority is
stealing any potential profits
away from the few hot
games-that continue to con-
stitute the bulk of 8-bit NES
cartridge sales.

Retailers continue to have
agood level of sales with the
Sega 16-bit Genesis line as
well as the portables, with
Nintendo’s GameBoy
leading that pack.

The incredible consumer
reaction to Sega’s Sonic the
Hedgehog has helped
spark new. interest in the
16-bit console which has
translated into better sales
across the board.

Sega reportedly sold out
of its first shipment of 10,000
Sonic units within the same
week that they appeared on

store shelves, lending sup-
port to the company’s claims
that they continue to enjoy
healthy sales in spite of the
slow-down in NES software
which has traditionally been
the largest contributor to
overall sales in the North
American market.

Segais anticipating anice
holiday season now that it's
packed it’'s number one soft-
ware superstar in with the
machine itself. Judging by
the comments of several
retailers across the US and
Canada who have started to
carry the Genesis Sonic
package, Sega’s goal to re-
main the leader in 16-bit
video games is not outside
the realms of possibility.

But while retailers and
consumers alike continue to
flock to Sega’s 16-bit
machine and games, an
equal emphasis of attention
is being placed on Ninten-
do’s latest wonder-system,
the Super NES. Those who
have yet to see the latest in
16-bit technology are eagerly
waitingto seeif the hype that
has been slowly building in-
side the video game en-
thusiast magazines can be
matched by Nintendo’s con-
sole.

An early indicator of reac-
tion from players and
retailers who have had ac-
cess to the machine (albeit
for a limited amount of time)
appears to come up short.
While thay recognise the

superior functions of the
system (including scaling
and rotation), it did not live up
to what they had expected.

Many game players who
had been exposed to the
Super NES in its Japanese
format were recently polled
by Electronic Gaming Mon-
thly magazine. Although
they found the zooming and
rotation features of the
Super NES to be much better
than anything available on
the Genesis, they were not
as impressed with the side-
scrolling titles that consist
of the bulk of the initial
Nintendo 16-bit entries.
Many thought specific
Genesis games were far bet-
ter than the Super NES con-
ributors to the field.

Nevertherless, consumer
awareness will be high
leading up to the system’
September 1st release date
with Nintendo pouring a
large portion of its $35
million advertising budget in-
to the initial launch.

This has successfully at-
tracted the confidence of the
retail business which is
eager to see Nintendo repeat
its earlier success in 8-bit
with the new machine.

For a few dollars more

According to new
research carried out by
Fairfield Research for Elec-

tronic Gaming Retail News,
the importance of price will

become more important as
the release date for the
Super NES nears.

According to the random
sampling of consumers,
Fairfield found that brand
loyalty was essential in
many game players’ minds
who, when asked which
16-bit system they would
prefer if the price was not an
issue, chose the Nintendo
console - even though most
had not been exposed to it.

When price came into
play, however, the con-
sumers edged away from the
pricey Super NES which
comes in at $199, in favour of
the Sega Genesis and, by a
remarkable percentage, the
NEC TurboGrafx-16.

The TurboGrafx unit,
which floundered during its
first year only to pick up
speed in its second year with

the release of the company’s
own character, Bonk, has
continued to be spurred on
by NEC’s decision to drop the
price of the console (which
comes with one controller
and one game card) to under
$100.

Many retailers now in-
dicate that they are happy
with the performannce of the
TurbGrafx-16, but remain
@ary due to the initial perfor-
mance of the machine.

Top Gear

ameBoy remains active

during the summer
months, although third-party
software releases have slow-
ed way down from the initial
flood that accompanied the
system’s unveiling on these
shores. Good titles continue
to enjoy business, while the
emphasis on puzzle titles
has subsided.

The Game Gear came out
of the gate with an extremely
enthusiastic response from
the consumers who
eveidently remained loyal to

the Sega brand name. In
spite of the fact that Atari
had lowered its price to
under $100 (the GG sells for
around $150), the Game Gear
fortunately continues to do
well as more titles appear.
Speaking of the Lynx, the
new leaner model was just
released and is already at-
tracting new attention to
Atari’s flagship system.
While the Jaguar rests out
in the great unknown, con-
sumer dissatisfaction with
the release schedule of new
software products continues
to bethe numberone stumbl-
ing block for Atari, which has
the superior system to
Sega’s Game Gear.
With a strong commitment
on software development,
however, Atari is working to
change this shortcoming
soon. (=]

Steve Harris is the president of
Sendai Publications, which
recently launched the monthly
US trade publication Electronic
Gaming Retail News.

GENESIS DOES...
T WHAT NINTENDO DON'T |

GENESIS: Subtlety is central to its US campaign
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* CATALOGUE AVAILABLE *

Tel: (0204)46301
Fax:(0204) 492595

* SPECIALISTS IN BUDGET SOFTWARE DISTRIBUTION *

* JOYSTICKS, BLANK DISKS, DISK STORAGE BOXES *
PSUs, PERIPHERALS AND BACK CATALOGUE

* CASH 'N’ CARRY * NEXT DAY DELIVERY *
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Compiled by Gallup
on behalf of ELSPA

WEEK ENDING August 3rd 1991

TALK

MARKET SHARE BY FORMAT

% UNIT SALES

PRICE THIS LAST 2WKS 3WKS

CATEGORY  MACHINE TYPE WEEK WEEK AGO AGO

ALL PRICES COMMODORE 64 o705 275 269. . 269
SPECTRUM : 204 298 490 ol
COMMODORE AMIGA 184 414 74 184
AMSTRAD 120:0 Dt it 106
ATARIST 8.2 6.9 72 7.3
SEGA 8BIT 43 39 6.1 44
NINTENDO CONSOLE 25 25 29 24
NINTENDO GAMEBOY 16 12 24 15
SEGA GAMEGEAR 13 14 16 1
SEGA MEGADRIVE 13 18 22 2.1
PC COMPATIBLE 12 13 16 1>

FULLPRICE COMMODORE AMIGA 363 368 406 —
COMMODORE 64 289 900 . 198 -
SPECTRUM 144 ° 166 128 =
ATARI ST 40 128 156 —
AMSTRAD 74 73 72 —
PC COMPATIBLE 33 4.4 40 L

BUDGET COMMODORE 64 824 838 " w@sy 336
SPECTRUM %6t. 237 273 9Bo
AMSTRAD 160 . 160 159 ' gs
COMMODORE AMIGA 158 436 2405 . 83
ATARI ST 76 6.2 56 6.4
PC COMPATIBLE e 10 =

CARTRIDGE ~ SEGA 8BIT 363 . 386 300 =
NINTENDO CONSOLE 514 o5 - 178 =
NINTENDO GAMEBOY 1800 1106 147 =
SEGA GAMEGEAR 112 123 9.9 —
SEGA MEGADRIVE 108 - 155 . 135 —
COMMODORE 64 46 26 34
ATARI LYNX 22 29 28 i
ATARI CONSOLE = 10 = =

TOP 20 ALL FORMATS (FULL PRICE)

RANK

TWLWTITLE FORMATS PUB.LABEL

1 1 MAN.UNITEDEUROPE = SP COAM ST AG  KRISALIS

2 2 HEROQUEST SP COAM ST AG  GREMLIN

3 — RAINBOWCOLLECTION SPCOAM — —  OCEAN

4 3 DIZZYCOLLECTION SP COAM ST AG  CODEMASTERS

5 4 TEENMUTHEROTURTLES — — — ST AG  MIRRORSOFT

6 12 F15STRIKEEAGLE2 — — — STAG  MICROPROSE

7 7 MONKEYISLAND SP COAM ST AG  US.GOLD

8 28 SHADOWDANCER SP COAM ST AG  US.GOLD

9 10 BIGBOX — CO — STAG  BEAUJOLLY

10 18 SUPREMACY SP COAM ST AG  VIRGIN

11 11 SUPERMONACOG.P. SP COAM ST AG  U.S.GOLD

12 31 PREDATOR2 — — — STAG  MIRRORSOFT

13 — ROBINSMITH'SCRICKET SP COAM ST AG ~ CHALLENGE

14 9 ViZ SP COAM ST AG  VIRGIN

15 16 MULTIPLAYERSOC.MAN. SP COAM ST AG  D&HGAMES

16 20 F16COMBATPILOT — — ST AG = DIGITALINT.

177 5 LEMMINGS SP COAM ST AG  PSYGNOSIS

18 15 POWERUP SP COAM ST AG  OCEAN

19 17 BACKTOTHEFUTURE — — — — AG  MIRRORSOFT

20 6 PGAGOLFTOUR — — — — AG  ELECTRONICARTS

All Gallup software charts are the copyright of ELSPA from April 1st 1990. The charts
published weekly in CTW are extracts from ‘CHARTALK’ which is compiled in report form
both weekly and monthly by Gallup on behalf of ELSPA. There are 22 charts in
‘CHARTALK’ covering all formats, pricepoints and with market share statistics.
‘CHARTALK is available from the general secretary at ELSPA on 0836 830642/831223 —
or write to him at Arden Mill, North Littleton, near Evesham, Worcestershire, WR11 5QP.
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By Colin Campbell

he appalling rate of

worthwhile releases this
summer looks to be even worse
than in years gone by — and
while we can expect a tidal
wave of bleeping games to be
bearing down on us in a matter
of weeks, for the moment we
must splash around with little
more than a trickle of goodies,
and, of course, the annual
breeze of compilations.

What’s the most worthwhile

choice for August? Read on...

DOUBLE DOUBLE BILL
Cinemaware
Amiga £35.99
our games packed into one,
from the company who
would have been buried alive
were it not for Mirrorsoft’s
desire to continue banging out
these so-called ‘interactive
movies’.

These slow moving but
aesthetically unrivalled games
have long been an excellent at-
traction which consumer and
trade have both lapped up
gratefully, and it’s fair to say
that most people secretly have
a soft spot for Cinemaware
gear, and the company’s rather
odd boss Bob Jacob.

Here, the movie glamour bit
is played up like a royal
premier, with the buzzy word
‘Hollywood’ branded cheekily
on the brighter than bright

packaging. Mirrorsoft has back-

ed this up with a reasonably
impressive ad campaign in the
16-bit mags, and they’ve
responded predictably enough
with the odd news story extoll-
ing the virtues of Cinemaware,
and praising good old Mirror-
soft for saving the American
firm’s ideas.

In the shops there’ll be ban-
ners, instead of posters which
the POS men are duly deliver-

ing as you read this.

And the product? It’s Lord
of the Rising Sun, Wings, TV
Football and TV Basketball, all
of which are charming enough
games, without being terribly
memorable. (The only thing I
can remember about Wings is
spending most of an afternoon
swapping disks.)

Possibly top ten material,
amost certainly top twenty.

FALCON CLASSIC
COLLECTION
Mirrorsoft
ST £30.99, Amiga £34.99
ue in mid-August is the old
flight sim which many
dealers will re-call did an ab-
solute blinder on both 16-bit
formats. Hundreds of
thousands of units were zipping
areound all over Europe, and
with credentials like that who
can blame Mirrorsoft for giving
it another lease of life?

Here were have two mission
disks, and the original game. A
few ads, a smattering of
magazine coverage, and some
more in-shop banners. It’ll be
interesting to see how the old
boy fares against this year’s
gloriously golden flight sim
F15 Strike Eagle II.

VIRTUAL REALITY |

Elite

PC, Amiga £34.99, ST £29.99
oor old Elite spent so
much money on these

pretty darned impressive

licences that they’ve nothing

left for advertising in their

budget.

Even so, the products speak
for themselves — Stunt Car
Racer, Carrier Command, Mid-
winter, Starglider II and 3D
Soccer Challenge. The only
promotion this little lot is get-
ting is a couple of ads in CTW,

and an in-store campaign
courtesy of USD.

This high value, hard benefit
compilation will prove pretty
irresitable to many consumers
who’ve probably read a hun-
dred reviewers salivating over
any one or all of these little
beauties.

My guess is that fairly new
ST, Amiga OR PC gamesters
won’t need much persuading to
decide that their precious soft-
ware collections aren’t really
complete without at least four
of these games.

VIRTUAL WORLDS

Domark

Amiga, PC, ST £29.99

€64, Spectrum, CPC £14.99, £19.99

Yes, I know Gary Penn’s
already mentioned it, but

hey, it’s only out this week,

and it’s a good "un.

Three old Incentive games,
and the previously unreleased
Crypt should appeal to the 3D
exploration brigade. I find these
games terribly samey, but some
people don’t seem to be able to
survive without them.
Reviewers, almost without ex-
ception, cast marks of at least
90 per cent on Castle Master,
Driller and Total Eclipse , and
their original high profile ad
campaigns will still have left a
taste of consumer awareness.

This time around Domark
are taking huge ads in the trade
press and a few pages in the
games mags. Dealers can ex-
pect more of those curious six
inch cubes which were used to
promo 3D Construction Kit,
thereby cross-promoting both
products. Darned clever these
marketing types...

Colin Campbell is deputy editor

for Future Publishing's Amiga

Power consumer monthly.

£3
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BURGEONING ON THE RIDICULOUS

Whilst a burgeoning market may be good news for software publishers, hard-
ware manufacturers, and just about everyone else in the industry, for the some of
the smallerindependent retailers it can be a nightmare. With new machines (and
their CD strap-ons) being added at an increasingly frantic rate. Many find it dif-
ficult to hold them all in stock, and some just give up trying. Software too is a pro-
blem, with consoles backed by an often bewildering array of titles. Is it all too
much? Can anyone help them? RONNIE DUNGAN asked around...

€& t the moment we
A have to carry a
substantially
larger amount of stock than
we ever have before, with the
arrival of consoles and hand-
helds. In theory we’re doing a
lot better now in terms of tur-
nover, but our buying has
gone up. We tend to hold on-
ly a couple of Amigas and
STs at a time, whereas we
hold about five hand-helds. It
all depends on cashflow, if
it's higher we can stock
more.

“We've been running very
tight with the bank lately, our
turnover has increased but
so has the spending. We
can't live off the goodwill of
the distributors, but if they
are to sell the product they
could benefit from being a bit
more lenient with credit con-
trol. It’s all a question of
whether the shop has a good
credit limit.

“Leisuresoft have been
very good over a period of
time, but others such as ZCL
have been more aggressive.
It's a question of whether
hardware manufacturers
can help distributors, but
when you have a glut of
machines you have to

shops can’t take on so much,
so they could arrange
something for the smaller
ones.

“Our main business is in
software, and that can be
more of a problem because
youcan't judgeitinthe same
way that you can hardware. If
you have a Megadrive you
have a reasonable chance of
selling it. What happens is
that because people can't
copy like they can with com-
puters you can sell a large
amount of one particular ti-
tle. But you have to have the
range, you have to have a
good selection.”

TONY BARTLETT

JUDYA COMPUTERS
EXMOUTH

& & [ try to keep a minimum

level of stock, a lot of
distributors panic and offer
stupid deals in order to grab
market share. We’re coping
at the moment, there is still
money out there. As long as
you’re sensible and stock the
stuff that people want then
things should be OK. The
distributors just want to get
rid of product like everyone
else, at the end of the month

dominated by whether you
buy the gear or not.

“Software is a little bit ex-
pensive, a lot of people can’t
afford it. Kids are a little im-
patient they only have £10 to
spend so they tend to spend
it right away and not wait to
save up, so budget games
sell well. The attitude of
most publishers at this time
of yearis thatit’s quiet sowe
won’t do mugh — they
should be trying to stimulate
the market.”

DAVE SULLIVAN

PLATINUM COMPUTERS
RAYLEIGH

k& J t's a hell of a problem,
it's very difficult
especially in the lead up to
Christmas. All of a sudden
there are dozens of software
titles on the market at £25 a
shot, it takes a lot of clawing
back to pay for stock. We'rea
lot happier with the faulties
rate in consoles, it's basical-
ly zero but the margins are
crap. You can’t complain
though if the market is ex-
panding.
“Our stock depends on
what we can afford — it
costs a lot of money.

understand that smaller their pay cheque is Distributors all want paying
FULL-PRICE PUBLISHER
INVITES

MERGER/CONSORTIUM PROPOSALS

Audiogenic is an old established leisure software
publisher, and Nintendo developer with a 3500 sq. ft.
head office/warehouse in North West London (easy

access M1, M4, M40, M25, A1 etc).

Changing conditions in the market mean that
restructuring of the industry is inevitable, and we in-
tend to be in the forefront of these changes.

We are interested in pooling resources (intellectual
rights,
sales/marketing, administration etc.) with one or
more forward-thinking companies — which might be
based in the UK, Europe, North America or Japan —
with the aim of increasing global revenue and reduc-

property

ing total costs.

Audiogenic has no bank borrowings and we would
prefer talking to companies that are equally soundly
based. Call Peter Calver, Managing Director, on
081-424 2244 x26 for a confidential discussion.

development,

warehousing,

so soon, but it depends on
the individual credit con-
troller wusually. Some
distributors are so big that
they can take you or leave
you. It’s more of a problem
now because there is such a
range, there are some that
we don’t stock, we just can’t
keep up with how many
machines there are.

“Two years ago we would
buy every software release,
but now we have to be much
more selective. We tend to
fill the shelf with budget
stuff, you can almost tell
which titles are going to sit
there for six months just by
the title and the packaging.
We’re hanging on by the skin
of our teeth, we’re up in tur-
nover but we'’re selling a lot
more lower margin stuff, so
whereas we may sell more
we’re making 15 per cent
less, and overheads -are go-
ingup all the time:”

TONY LOCKE

THE GAMES CUPBOARD
NEWTON ABBOTT

(41 here’s certainly a

great deal of truth in
it. We want to get into hand-
held machines and Nintendo
consoles. We're looking at

dropping the Spectrum so
that we can get into the
hand-held market. If they
would expand the sale or
return system that would
help. Somebody has to pay
for the credit, but the
distributors could be more
flexible, and the hardware
manufacturers could help by
sending out POS direct to
the retailers.”

EILEEN DONOVAN

ATOM SOFTWARE
BRADFORD

1 ‘We’re really not in

that situation, so
we don’t have any problems.
We stock a fairly wide range
of machines, we'’re looking
at taking on the Nintendo,
but generally we’re trying not
to getinvolved with stuff that
Dixons are doing, | don’t feel
that we’re losing any
business by not having it
though.

“At this time of year we
sell a lot of budget software,
although we do stock a large
amount of full price stuff we
tend to stick to what’s in the
charts, we can’t afford to get
stuck with software stock.”

RON FRANCIS

COMPUTERS PLUS
SITTINGBOURNE

£€ ] t's not a problem that

we've encountered at
this moment, but it could
become a problem. What
would be more helpful is if
distributors and hardware
manufacturers let us have
evaluation equipment. One
or two are prepared to do it
but if more did, it would help
a lot.

“We stock a fairly wide
range from BBC to Amiga,
but no consoles because
otherwise where do you
stop? If you get into con-
soles you’re in competition
with the major high street
chains.

“In fairness to a lot of
distributors they offer a next
day service, which is good.
We have to be selective,
there are a few things we
would like to have taken but
haven’t, we don’t want to get
lumbered with stuff that just
sits on the shelf. The
distributors try to push the
product, but they know how
to take no for an answer.”

MIKE HELLRICH

WESERVE
PORTCHESTER

4 ‘We have a very small
shop but we’re
managing to keep up.
Although there’'s a reces-
sion, this~week things have
boomed because the kids
have broken up from school.
We’ve noticed a small
decline but nothing to worry
about. Consoles have
boosted the market and this
has a knock-on effect on
computers because they see
the game on console and
want to know when it’s com-
ing out on ST or Amiga.
“Distribptors aren’t a pro-
blem because we usually
pay straight away. If we can
make two and a half per cent
extra by paying straight
away then we do it.”

STEVEN PALMER

COMPUTER RUN
ABINGDON =

LATEST U.S. GAMES FOR GAMES CONSOLES

TIRED OF WAITING FOR LATEST GAMES
FED-UP OF BEING SHORT SHIPPED
FIND IT IMPOSSIBLE TO RE-STOCK

THEN LOOK NO FURTHER!

-

NEXT DAY DELIVERY
EUROPEAN EXPORT
REGULAR TELESALES CALLS
COMPETETIVE PRICES
LARGE STOCK INVENTORY

ONLY GAME NETWORK CAN OFFER...

DIRECT SHIPMENT FROM U.S.
ON DAY OF RELEASE FOR
LARGER CUSTOMERS

REGULAR PROMOTIONS
FREE DEALER PACK
LATEST ACCESSORIES

=

AMERICAN GAMES DIRECT

 NETWORK

We are an AMERICAN Company and one of the UK's largest stockist of U.S. VIDEO GAMES.
Phone 0622 674692 or Fax 0622 766002 NOW for your free DEALER PACK.

GAME NETWORK (EUROPE) INC

Faxline 0622766002

SALESDESK ACCOUNTS OFFICE
Unit9, 22 Station Square,
Mid Kent Shopping Centre,. Petts Wood,
Maidstone, London BR5 1NA
KentME16 OXX

Phone 0622 674692 Phone 0689821694

Faxline 0689890675




The burning questions

l 'd like to say that | totally
agree with Ciaran Bren-
nan’s comment: “| think the
disk based software industry
had better take a long hard
look at itself. It's fiddling
whilst Rome is burning”
(CTW August 5th).

Over the next year or two
our industry will change
beyond all recognition, and
we need to change the way
we think. Too much of our
time, energy and money is
spent competing against
each other, and not enough
growing the market for the
benefit of us all.

I'd also like to see more in-

formation available about
our industry, so that our deci-
sions can be betterinformed.
There are some very basic
questions that nobody
seems able to answer. How
many titles were released
last year on each major for-
mat? How big is the UK
market? How much full-price
software is actually sold at
full price? Why do less than
5% of PC users buy games?

OK, you or | can come up
with estimates, but without
accurate figures it's impossi-
ble to know how fast the
market is growing (or shrink-
ing). Why won’t major

publishers such as Ocean,
Codemasters, Microprose
and Mindscape supply
figures. (in total confidence)
to ELSPA’s Data Collection
Programme?

The worst thing that can
happen in any market is for
outsiders to perceive it to be
a goldmine, whilst insiders
know only too well that it
isn’t.

It happened in our in-
dustry in 1983, and it could
yet happen again.

Sometimes it’s better to face
facts than to face the conse-
quences of burying one’s
head in the sand.

Peter Calver

Audiogenic Software

read with interest com-

ments from Colin Camp-
bell in the Stockwatch col-
umn. (CTW August 18th)
especially regarding
ourselves, Team 17.

It's true that Team 17 is
.not the World’s largest soft-
ware house but I'd like to
suggest that everyone starts
small — even the likes of
Ocean, E. Arts and US Gold
had humble beginnings.

It's also true that our first
release (Full Contact on the
Amiga, rrp £9.99) has done
amazingly well and is cur-
rently sitting on top of the
‘budget charts and lurking in

Paragon Publishing Ltd. Tel: (0225) 765086. Fax: (0225) 777869.
ApvVerTISING: Andrew Smales. EpbimoriaL: Richard Monteiro, Dominic Handy. ProbucTioN: Diane Tavener.
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A ‘less big’ firm writes...

the upper reaches of
numerous others. All this
without any point-of-sale,
advertising, PR stunts,

‘licensed names or any other

similarly devious marketing
ploy — which goes to show
that it’s still possible to sell
decent games at a decent
price at a decent level.

Mr Campbell called the of-
fice to ask “How do you think
you’ll compete with the big
boys?” Surely the evidence
for this lies in the chart itself
and is there for all to see. Mr
Campbell also asked “Are
you all going to be very rich?”
which | didn’t think was a

very pertinent question and
merely underlines some of
the crazy “kids make it rich”
story extremes some pop-
ular software hacks will go
to.

| wonder how many
number ones it's going to
take for us to be labelled
even a “small” software
house.

I'd also like to take this op-
portunity to thank all the in-
dependent retailers (and
Smiths and Menzies) for their
support of our product. The
feedback has been excellent
from both retailers and con-
sumers alike and we also
hope our future releases do
the business for you too.
Martin Brown
Team 17
Wakefield
— Go straight to the top of
the bitter and twisted charts
Mr.Brown, it really is rather
impressive that Colin Camp-
bell’s point could be missed
so emphatically.

In his review of The Execu-
tioner by Hawk, he was using
Team 17’s current success
with Full Contact as
evidence that small labels
that simply release “decent
games at a decent price”
CAN succeed without major
promotional spending.

We would hazard a guess
that Colin Campbell may
have asked the question
regarding Team 17’s collec-
tive wealth with a tinge of
irony in his voice. Consider-
ing Colin’s experience of this
market, we’re sure he is all
too aware how difficult it is
for the smaller publishers.
Also, what’s all this about
Point Of Sale and advertising
being ‘“devious? We could
have sworn that they were
just part and parcel of push-
ing a product so that as many
people as possible buy it.

Mr.Brown, may we advise
you to do something about
the extraordinary chip on
your shoulder before you let it
destroy all the credibility your
early success has given you.

And we wish you and your
company all the very best for
the future.

Taking the

hire ground

read in the July 15th edi-

tion of CTW that Sega and
Nintendo are against rental
of their software.

| am amazed and disap-
pointed in their attitude
against the hire market, as
the hire of software car-
tridges enhances the sales
of hardware in my store —
and may | state that | only
rent out cartridge games on
Atari and Sega and not any
computer games of any
description.

| find prospective custom-
ers feel that buying a console
with a selection of games
ranging £30-£40 each is not
an attractive proposition,
especially when their child
tires from playing the games
he owns and wants new.

Now on the other hand, if
the parent can rent the
games instead of purchas-
ing them, the prospect of
purchasing the hardware
becomes more attractive.
And when the child plays the
console on a regular basis
they will buy the software.

Just look at the video
market for an example. How
many VCRs would have been
sold if you could not hire
films or tape films from your
TV due to copyright regula-
tions?

Sega and Nintendo think
again (please).
A despondent dealer
(name and address withheld)
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lllusions/Genic

Continued from front page

ed and Microlllusions began
trading under its own steam
both here and in the States.

Now it is claiming $10
million dollars worth of com-
pensation, with a court date
of July 8th 1992 already
scheduled.

In the intervening period,
Mediagenic has been ac-
quired by fellow US publisher
The Disc Company, which
now faces the battle.

In an official statement,
Microlllusions president
James Steinert commented:
“We're patiently waiting for
our day in court. Until that
time, we’re still continuing to
operate.”

He was not available to ex-
pand on that or to offer any
clear details on exactly what
grounds it is claiming such a
large sum from Mediagenic.

Mags flood in
Continued from front page

— issue which will appear at
the end of September.

The firms are in dispute,
however, over the name
Sega Force — which Pen-
tagon had originally intend-
ed to use too. Newsfield
claims that the two came up
with the same name “by ac-
cident”, whilst Pentagon
feels that a distributor
betrayed its confidence.

Fornow, however, nolegal
action is ensuing as Pen-
tagon has decided to go with
Sega Pro as its title’s name
— although it stresses that
“Newsfield may find itself
with a problemin the future”.

Sega Pro will boast a
60,000 print run and is look-
ing for sales of 40,000 — with
Richard Monteiro as editor.

Sega Force, meanwhile,
will boast a print run of
85,000 and Nintendo Force a
print run of 70,000. Newsfield
claims that it has moved into
machine-specific console
magazines in order to posi-
tion itself now for how the
market will be structured
after this Christmas.

EMAP, meanwhile, refus-
ed to comment on rumours
of two new launches this
autumn. Machine-specific
console titles are again a
possibility, as is the swit-
ching of PC Leisure to amon-
thly schedule and the arrival
of a handhelds-only mag.

Lastly, speculation is
growing that Future is to
launch a Nintendo Power —
joining the incumbent Sega
Power in the battle for a part
of the booming console
market.

Tengen targets
Continued from front page

Even when Tengen
Europe is established, it will
be working in harmony with,
rather than looking to take
over from, Domark.

The major difference in
the relationships between
the two firms in the com-
puter and console markets is
that with computers the rela-
tionship is simply a licensing
deal, with Domark as the
publisher. With the Sega
titles, Tengen Europe is the
publisher, with Domark just
a very useful friend.

It is understood that the
firm will not be publishing its
Nintendo titles, which are
the subject of a court battle
in the US, and will also allow
Domark to continue
publishing its product in the
home computer arena.

Tengen will be only the se-
cond US publisher to be
allowed to publish Sega
titles in the UK, the first be-
ing Electronic Arts.

Head-to head

Continued from front page

“If we find, during this ex-
periment, that we can do that
through  other distributor
then we have to look at that
possibility. I'm not doing this
simply to eek out a few extra
points on margins, we’ll be
looking at levels of service
and how that effects the
financial performance of the
stores involved.

“The trial should end early
next year. The whole point is
to make sure that we are get-
ting the best possible ser-
vice. TBD do a good job,
Leisuresoft seem to offer the
best of the rest and this trial
is away to make surethat we
are indeed getting the best.”

At TBD, managing direc-

tor Norman Smith told CTW:
“Smiths are just doing what
all good businesses do, they
are looking at relationships
that have been in place for a
long time and seeing if they
can be improved.

“We're obviously hurt
when we lose any fraction of
our business but we’re now
geared up to satisfy Smiths
that the best thing they can
do is stay as they are, with
us.”

Leisuresoft’s boss Ash
Taylor commented: “We're
happy to be given the
chance. We'll be making
sure that they have the cor-
rect mix of products and that
the Smiths consumer gets
what he wants. Then we'll
just have to wait and see.”

Europe takes acclaim as
CBM achieves turnaround

Commodore announc-
ed a sprightly batch of
financial results last
week — with the Euro-
pean operation taking
much of the credit for
the firm’s successful
turmaround.

For the fiscal year ending
June 30th 1991, the US
manufacturer totalled sales
of $1,047.2 million — an in-
crease of 18 per cent on the
$887.3 million sales the
previous year. Profits im-
proved even more, jumping
from $1.5m in FY1990 to an

impressive $57.4 million.

An extraordinary charge
relating to a court settlement
of litigationresultedin netin-
come of $48.2 million. This
may be referring to the legal
battle with onetime senior
US management figure Tom
Rattigan, which was finally
resolved earlier this year
after four years of wrangling.
Rattigan was believed to
have filed a $9 million
lawsuit against the firm.

For the fourth fiscal
quarter ended June 30th,
Commodore reported net
profits of $3.3 million, as op-
posed to a net loss of $3.5

"A BEAUTIFUL PUZZLE GAME WITH ASTONISHING HIDDEN DEPTHS"
"A good arcade adventure is a joy to play...and there's no shortage of gameplay here.
If exploring and shooting’s your thing, then there's enough here to
keep you happy 'til the cows come home"
TH

million the previous year.
Sales jumped from $198.1
million in the comparable
period to $216.5 million.

Europe continues to be by
far the most important
market for Commodore, in-
deed chairman and CEO Irv-
ing Gould noted that it ac-
counted for over 85 per cent
of total sales during June.

All of Commodore’s pro-
duct lines experienced unit
growth during the fourth
quarter — with the Amiga up
20 per cent, the C64 up over
30percentand PCs up 35 per
cent.

The strangest things happen in fairy tales - but nothing so strange as the experiences you
will encounter on your travels as Cornelius the Elf. Your magic ring can cast many spells,
increasing in power as you tread deeper into the mystical lands of gooks and goblins.
Even the castle guards, low-life beings with the IQ of a cold-steel rivet, are on a get-smart
campaign. They may seem a little backward to start with, but these rivet-headed, bover-

bullies will soon become cantakerous, tricky-dickies if you let them. Many wierd,

villainous creatures and devious puzzles test your game-play technique and your gnostic

powers. You can even control some of the background game features, allowing you to get
to where you think you should be. Numerous secret areas lie deep within the forest

where vital clues can help you with your quest, but beware...

YOUR OWN GHOST MA

OCEAN SOFTWARE LIMITED
6 CENTRAL STREET
MANCHESTER M2 5NS

TEL: 061 832 6633

FAX: 061 834 0650
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