Bandai has exclusively
revealed its Nintendo
sales projections and
marketing plans for
Christmas, claiming
that it is emerging as
the clear leader in the
UK consoles market.

Speaking exclusively to
CTW, Bandai’'s Nintendo
boss Mike Hayes stated that
the firm expects to ship over
400,000 NES and 375,000
Gameboy units.

If these staggering sales
are achieved, it would ap-
parently take the total UK
figures up to 780,000 (NES)
and 550,000 (Gameboy) by
the end of January 1992.

Nintendo would then be
neck and neck with the pro-
jected Sega Master System

installed base, but in terms of
total 1991 sales, that would
mean the NES had shipped
550,000 units against Sega’s
300,000-325,000 Master
Systems.

Hayes argues that this,
plus the Gameboy’s perfor-
mance, means that Ninten-
do has overtaken Sega as
the leading console brand —
despite Sega’s success with
the Megadrive and the
emergent Gamegear.

His figures are based on
Nintendo’s own sales and
projections, plus research
from G & A Lek Trak, Nielsen
and Gallup.

‘““Yes we’ve nudged
ahead,” he told CTW. “Clear-
ly the next three months are
the mostimportant,and we’ll
have a much clearer picture
on December 24th — but as

Nintendo predicts 775K Xmas
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NINTENDO’S NES TV CAMPAIGN
ITV, Channel 4, TVAM, RTE, Satellite.

Oct. Nov.

Dec. TVRs.

Hardware 7/9/91 - 31/10/91

200

Duck Tales 4/9/91 - 13/10/91

250

Mario 3 World 74/10/91 - 31/10/91

Mario 3 Reveal 7/11/91 - 24/12/91

WWE 1/11/91 - 24/12/91

Simpsons 8/11/91 - 24/12/91

Top Gun Il 8/11/91 - 24/12/91

Solstice 8/11/91 - 24/12/91

Mega Man Il 8/71/91 - 24/12/91

370

325
200
225
175
175
175
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things stand at the moment
we’re very confident.”

With much of the selling-
in to retail apparently com-

plete, Bandai will spend the
coming three months woo-

ing consumers. The main

push will be anunashamedly
software-led series of TV ads
— comprising a ‘real’ spend
of £4 million on NES and
nearly £2 million on
Gameboy.

“We're not into pixels and

palettes, and all that cob-
blers. The key thing to us is
that we have things like The
Simpsons, The Turtles,
WWEF, Mario and Batman ex-
clusive on the console,” add-
ed Hayes.

Apple eyes games unit

Apple surprisingly
emerged last week as a
potential games
‘machine manufacturer.

Chief executive, John
Sculley, made the revelation
when speaking in the US
about possible future diver-
sification for the firm.

So far this year, Apple has
already moved away from its
traditional concentration on
high-end markets in-
troducing lower cost, mass
appeal, machines.Ithasalso
widened US distribution
enormously, with entry into
UK High Street chains ex-
pected shortly.

Moves into new areas
such as consumer elec-
tronics, entertainment and
“mobile communications are
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being given serious thought.
This is because Sculley
-believes that Apple “may be
in the catbird seat” when it
comes to applying its com-
puter expertise. to other
areas of electronics.

Informed sources suggest
that Apple will begin to in-
troduce products in new
market sectors within the
next two to three years.

The firm has apparently
seriously considered a home
“playstation” — similar in
style to the product of the
same name promised by
Sony.

Such a machine would ap-
parently have Apple’s Macin-
tosh and Hypercard soft-
ware at its core, include a
compact disc player and sell
for around $600.

Atari to unveil Jaguar hybrid?

Atari’s proposed
‘Jaguar new genera-
tion super console
could actually be a
hybrid of computer and
games system, CTW
can reveal.

Reliable US sources claim
that the machine — which is
set to arrive next year — will
be an impressive amalgam
of leading edge technology.
All reports so far have cen-
tred on the Jaguar being a
64-bit console, but it isunder-
sood that the unit will actual-
ly incorporate a 32-bit 68030
main processor with a 32-bit
graphics - and sound pro-
cessor used in tandem.

And whilst the machine is

thought to use traditional
cartridges or cards as the
storage medium for game
software, it will almost cer-
tainly have a facility for CD-
ROM — and there may even
be surprising features such
as a drive that allows it to
take information from VHS
videotape and computer
software disks.

The most important news
is that Jaguar could double
as a home computer as well
as being Atari’s answer to hi-
tech games consoles such
as the Genesis and the
Super NES.

One line of thinking is that
the base system may osten-
sibly be a dedicated games
machine, with its guts simp-
ly having the facility to take
on board extra functions.

Atari would clearly be try-
ing to position itself with a
machine that can cope with
any shifts in home entertain-
ment trends — whether it be
towards more ‘useable’ con-
soles, CD or even interactive
video. Atari is investing huge
sums into its machine and
probably won’t bring it to
market until the second half
of next year. Thus, it has to
make sure that it has the
technical capability to last
well into the 90s.

One major problem,
however, may be pressure on
price. Some US sources have
been expecting the machine
to come in at under $100. But
this has always seemed
unlikely, and now a
$200-$300 pricepoint looks
certain.

Amstrad profits
crash to £14.5m

Amstrad last week
posted a set of finan-
cial results feeling the
full force of world
recession and the
PC2000 disaster.

Despite recent efforts by
the manufacturer to ra-
tionalise wherever possible,
and its ability to retain a net
cash balance of some
£59.6 million, the full-year
picture is an untypically
sorry one.

Jurnover dipped by just
over eight per cent to £528.4
million, with profits before
taxation and exceptional
items falling 7.2 per cent to
£40.5 million. Following an
inventory write off earlier this
year totalling £20.4 million,
pre-tax profits come in nearly
54 per cent down at £20.1
million. And the after tax pic-
ture is even worse, down
nearly 58 per cent to just
£14.5 million.

Amstrad’s fate was seal-
ed by the recession biting
very hard in the second half
of its financial year, which
ended on June 30th. All its
major markets were affected
— Germany hard hit by a
slumpindemand forsatellite
equipment and personal
computers, the UK hit
everywhere except in
satellite and France suffer-
ing on the leisure and
business computer front.

The inventory write off
referred to stock of PC2000
computers, mainly the
PC2386, which had its ac-
ceptability in the market
wiped out by early hard drive
faults. Amstrad is now sue-
ing the relevant hardware
vendors for substantial com-
pensation.

Complaints spark OFT Bandai probe

The Office of Fair
Trading has begun an
investigation into Ban-
dai, regarding the
distribution of Ninten-
do products in the UK.

Its enquiries have been
prompted by a number of

- separate complaints (about

four or five) from the retail
sector. The OFT was last
week reluctant to reveal the
exact nature of the com-
plaints, with the body cover-
ing various areas such as un-
fair trading, mergers and
monopolies.

A spokesman for the body
offered to CTW: “The in-
vestigation concerns their
distribution policy. Generally
the complainants feel that
they are being unfairly
squeezed out of the mharket
by Bandai.”

CTW then asked if the pro-
blem at the core of the com-

plaints was Bandai refusing

to sell to certain outlets. The
spokesman replied: “That
sort of thing, yes.”

At the time of going to
press, Bandai’s reply had not
arrived with the investigating
officer, who revealed to CTW
that the distributor had ask-
ed for more time to compose
its response, a request
which has been denied.

When the reply does arrive
it will be examined by the of-
ficer and the OFT's legal
team and adecision will then
be made as to whether or not
to pursue the case, although
this decision will not be an-
nounced for at least another
month.

In the past few months,
several independent
specialist computer retailers
have contacted CTW com-
plaining that they have been
refused Nintendo stock by
Bandai. .

It is known that Bandai

has certain terms and condi-

tions that it expects retail

outlets to fulfill when stock-
ing Nintendo products. The
OFT would not, however,
confirm completely that
these are the exact subject
of the investigation.

Bandai’s Nintendo boss
Mike Hayes refused to even
confirm that the OFT had
been in contact. He did,
however, defend the fact that
the opening of new indepen-
dent retail accounts may
well have been short on the
ground recently.

“] can’'t believe that any
supplier about to enter its
major sales period will be in
a position to open up a
significant number of new
accounts. certainly in our
case, stock has tobe ordered
well in advance and virtually
all orders for Christmas are
now in place,” he told CTW.

Regarding Nintendo’s str-
ingent terms and conditions,

he added: “Webelieve that to
retail Nintendo successfully
requires a certain amount of
hardware and software, mer-
chandising and the ability t
sell the product. :
“And you've got to bear in
mind that stock will always

NINTENDO: Simply no room, or retailers being frozen out?

by The Bitmap Brothers The One 94%.

be valuable in terms of its
availability. Product goes to
the retailer who is going to
maximise sales — there’s no
point opening up one more
outlet if it will leave an ex-
isting retailer short of pro-
duct.”
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A miraculous way to
boost profits.

Just when you thought it would take a miracle to get your cash tills
ringing overtime, along comes a miracle! @
Mindscape’s Miracle. A totally new concept in
piano teaching, that actually makes learning
Using state-of-the-art W
computing
techniques, the
Miracle leaves other
learning systems
light years behind,
teaching complete
beginners how to
play their own kind of
music. With a series of
stunning arcade-style video
games that introduce musical
notation, teach chords and L
develop fingering techniques. sl e
Atrtificial Intelligence technology e
monitors each lesson and builds a series |
of customised exercises to correct
weaknesses and develop new skills.
The Miracle keyboard has 49 full size velocity-sensitive piano
keys, over 100 sampled sounds of musical instruments and full
MIDI compatibility.
With features like these and a host of others too numerous to
mention, the Miracle is likely to leap off your shelves unaided. But
to make quite certain, we’re giving it all the support it deserves.

, [ ] ® ‘-’
Miraculous support: What’s in it for you?

BT Quite simply, at £249.00 for the
Nintendo Entertainment System

version and £299.00 for the Amiga and §
PC versions, the Miracle is certain to & :
be one of the biggest success stories of §&
the year. Make sure you get your share
of this success by calling the Miracle
Hotlines on 061 929 8578 or 0444

‘Display box

® £500,000 TV airtime spend

@ National press full colour ads

@® | cad item on ‘Tomorrow’s

World 246333 . For distribution enquiries, Demonstration unit
@® Featured on Thames TV contact
News Centresoft — 021 625 3388
Leisuresoft — 0604 768711
@ Massive national PR coverage JRESuR LRI
across all media For in-store merchandising, call : =
' . ISM — 021 625 3344 _—
® [n-store demonstration units [ e mira e L o B N
available I Ye 1d MINDSCAPE
appen. Yours could come N bR Ao

@® Merchandising installed by by Christmas!
ISM

@® Total POS and sales support




Action packed Europress
picks up circulation pace

After a slight delay, the
Europress group has
announced its latest
ABC figures — reveal-
ing more ups than
downs.

The most dramatic in-
crease comes from games ti-
tle Amiga Action. It rises 49
per cent from 30,009 to
44,712 for the six month
period ending June 30th
1991.

Sister title ST Action also
rose, but in slightly more
modest fashion. It crept up
just 6.1 per cent from 26,140
to 27,735.

Amiga Computing, aimed
at the more serious user,
jumped impressively, up 29.5
per cent from 33,052 to
42,818. Atari ST User, also
aimed beyond the games

EUROPRESS GROUP ABC SUMMARY

Title JandJune’d1  JulDec’90 % growth (on
p’vious period)

Amiga Action 44712 30,009 + 49.0%

Amiga Computing 42818 33,052 + 295%

PC Today 46,027 40,087 + 149%

Atari ST User 40,093 37,352 +73%

ST Action 27,735 26,410 +6.1%

The Micro User 23,135 25616 — 9.7%

market, rose 7.3 per cent
from 37,352 to 40,093.

Business mag, PC Today
chipped in with a sales
boost. Ilts ABC now stands at
46,027 — up 14.8 per cent
from 40,087.

The only title to actually
show a fall was Europress’
oldest title, The Micro User.
The decrease was only 9.7
per cent, however, down
from 25,616 to 23,135 and in
an increasingly marginalis-

ed market, this is no
disgrace.

Group chairman Derek
Meakin offered: “These
reflect the buoyant state of
the computer market, both
among players and serious
users. Sales of all titles since
June have shown even more
dramatic increases, and we
confidently expect to post
record figures at the end of
the current six-month
period.”

Celebrity squares up)|

A new software label

has sprung up,
specialising in showbiz
endorsements.

The new label is called
Celebrity, and has already
signed up the talents of lan
Botham and the pop-
tabulous DJ Mike Read (lot
of work for charidee, doesn’t
like to talk about it) for
release as its first titles.

The firm also has a sales
and marketing subsidiary
which may be looking for af-
filiate labels later on. All the
software is developed by
Spanish team Gamart.

Celebrity project manager
Adrian Mason told CTW:
“The intention is to produce
good quality 16-bit products.
We have a sister company
which manages lan Botham
so we have no shortage of
endorsements lined up. For
instance, there will be a
whodunnit released later
next year which we will be ty-
ing in with someone.

“We have a distribution
firm as well and we will be
looking to take other
publishers, but for the mo-
ment we will concentrate on
our own titles.”

BOTHAM: Not out

C&VG celebrates its
10th anniversary this
month by launching a
new bundled free
magazine dedicated
solely to handhelds.

The standalone title, call-
ed GO! Handheld Video
Games, will start life as a
16-page issue in the
November dated issue of the
all formats veteran. It is
already set to double in size
the following month and, if
sufficient interest is for-
thcoming, it may even be
launched by EMAP Images
as a sell-through publication
in its own right.

GO! will cover all areas of
handheld hardware and soft-
ware, including Gameboy,
Gamegear, Lynx, PC Engine
GT — and any other branded
imports that spring up.

“C&VG was the first
dedicated computer games
magazine and it’s apt that in
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C&VG hands out freebie
to weeny machine freaks

its 10th birthday issue we're
launching the first dedicated
handhelds mag,” enthused
C&VG editor Tim Boone to
CTwW.

“It will be very much an in-
tegral part of C&VG, but if it
grows at such a phenomenal
rate that we can’t hold it then
obviously EMAP will have to
think again — but there’s no

concrete plans for a
separate launch just yet.”

GO! is being put together
by C&VG editorial staff and
designed by Mean Machines
man Gary Harrod. It is arriv-
ing with its mother ship en-
joying a healthy ABC of over
90,000 — with the print run
for next month’s issue stan-
ding at 127,000.

R NINTENDO
PECTRUM PG

C&VG: Giving it a GO!

NASCR reviews year of DOAs and don’ts

NASCR held its Annual
General Meeting last
week, from which a
review of the year was
produced, highlighting
some successes and a
few ongoing problems.

Chief amongst these pro-
blems is Commodore’s DOA
policy. Chairman Clive
Bishop stated that the move
demonstrated that
“independent retailers are
still not given the respect

they deserve”.

He added that the
changes that were made
were the result of a hard fight
and that “while the situation
is still far from satisfactory, it
is certain that without the ef-
forts of the NASCR commit-
tee Commodore’s original
new policy would have been
steam rollered through”.

One of the major success
stories of the year for the
body was the strengthening
of relationships with Com-
modore’s great rival, Atari.

Bishop claimed that there
now exists a “useful and
growing relationship” with
the firm.

He explained how NASCR
had been fully consulted dur-
ing the formation of a new
DOA policy and that this had
resulted in a harmonious
result, acceptable to
everyone.

The other success was in
raising the profile of NASCR.
The firm was present at this
year's ECTS and Computer
Arena.

Titus bucks El for Palace

Palace has taken on
the UK distribution for
its parent company,
French publisher, Titus.

The two outfits joined
together last March when
the Palace group decided to
sell off its software division
to the French firm.

Atthe time, although Titus
was taking Palace’s product
in France, Titus was being
handled over here by Enter-
tainment International and
all parties involved stated
that the acquisition would
not alter the situation.

Last week Palace boss
Pete Stone explained to
CTW: “l think that this move
may well have been in-
evitable, but at the time of
the buyout it genuinely
wasn’t a concrete idea in any

of our minds.

“Since March there has
been a gradual coming
together of our two firms, a
lot of co-operation and a lot
of joint projects being
discussed.

“At the same time, Enter-
tainment International has
been busy building its own
Empire label so its concen-
tration may have moved
away slightly from Titus. Our
main job now is to build the
Titus name.

“Over here it is not well
known at all, despite the fact
that they are a pretty
sizeable firm.”

That job will be aided by
the arrival of The Blues
Brothers which is due out in
the next couple of weeks and
will be the first Titus game to
go through Palace.

Word works its way in

Digita International has
gained distribution in
two major multiples for
its low-cost Amiga
word-processor, Word-
worth.

The product has gone into
WH Smiths and John Men-
zies, with Smiths’ buyer

package — putting Word-
worth into our stores was in-
evitable.”

An updated version of the
package, Wordworth 1.1, is
due to ship on October 21st
— boasting PostScript prin-
ting, internal printer font sup-
port and page preview
facilities.

Acclaim begins new
promo bout for WWF

Acclaim is to continue
its campaign of cross
promotions after claim-
ing a resounding suc-
cess with its recent
Burger King link-up.
Since the US firm
established a UK base
earlier in the year, it has
made it clear that it intends
todothingsratherdifferently
to other Nintendo
publishers. European boss
Rod Cousens described his
mission as “making Acclaim
a household name in any
household with a Nintendo”.
The latest step towards
this goal was taken last
week when the firm secured
space on the front end of a
series of WWF videos due for
release later this month.
The 15 second ads will
feature Acclaim’s three

WWF offerings — WWF
Wrestlemania and WWF
Wrestlemania Challenge for

the NES and WWF
Wrestlemania Superstars for
the Gameboy.

In total eight WWF videos
will be on the market before
Christmas and they are ex-
pected to take seven percent
of the sell through market.

Meanwhile Cousens has
claimed that the Burger King
competition and in-store pro-
motion of The Simpsons
game was a tremendous
success.

He told CTW that Acclaim
had received “well over 5,000
responses”.

He added: Ut
demonstrates the worth of
lifestyle tie-ins. They actually
create demand and interest
in new areas, bringing in new
customers.”

Zeppelin scores
Souness licence

Zeppelin has signed up
Liverpool manager
Graeme Souness as
the firstin what it hopes
will be a series of footy
releases.

The Liverpool manager
(useful tackler, reputation as
a hard man) will feature in
Graeme Souness’ Vector
Football which will be releas-
ed on October 22nd.

The concept for the game
is apparently based on vir-
tual reality, with players able

to view the field from a
number of perspectives.

Zeppelin boss Brian Jobl-
ing told CTW: “We will still
continue to do our original
product, we just feel it would
be a good policy to have a
footy game out on the
market at all times.”

The firm is also hoping to
sign up Spurs supremo and
personal friend of Alan
Sugar, Terry Venables. A
deal is near to completion
and a game has been pencill-
ed in for next spring.

HBM to live life of leisure

Amiga utilities
specialist HB Market-
ing is to enter the
leisure computing
arena, distributing a
range of software and

peripherals.

The firm wiHd be
distributing software from
firms such as MicroProse,
Electronic Arts, Psygnosis,
Mirrorsoft, and will also be
handling an as yet unnamed
range of peripherals later on.

It will carry on with its core
business of Amiga utilities,
alongside the new line.

wide range of leisure items,
we felt that there was room
for more activity in that neck
of the woods. We generally
felt that there were two major
firms carving up the UK
market by themselves and
not getting the competition
they deserved.

“This is very important
from our standpoint. We're
going to represent firms
whose product fits the bill,
we’re not doing Ocean and
US Gold because we felt
perhaps they didn’t. We're
steering clear of ST software
also, we want to concentrate

Julian Neal enthusing: “We Wordworth retails at i HBM boss Julian Swallow on burgeoning markets and
know it’'s an excellent £129.99. WWEF: A round and a bout for Christmas told CTW:“Theplanistodoa thatisn’t one of them.”
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Commodore all set for showdown

The World of Com-
modore bandwagon
rolls on unrelentingly,
with a number of tie-ins
lined up for the
starstudded event.

Numerous products will
be launched at the show — a
total of 36 in all — including
the first public unveiling of
Mindscape’s Miracle piano
teacher, and something call-
ed a video toaster from
Newtek.

Electronic Arts will unveil
its Deluxe Paint |V title and
‘other leading games
publishers will also be laun-
ching their Christmas
goodies.

Media coverage and celeb
tie-ins are also abundant
with popular dance station
Kiss FM broadcasting live
from the event, whilst Jimmy
White wanders around
autographing everything.

Both Superchannel and
Thames TV will be running
features on the show. Also,
Sky magazine, which has a
circulation of 170,000, will be
running a feature on gamers
which should feature the
event.

Show spokesman Greg In-
gham told CTW: “There are
new and exciting things be-
ing added daily. It will be the

largest consumer entertain-
ment show this year — and
indeed this decade. We're
very pleased with the reac-
tion we've had from the trade
so far. These events are very
important, theirrole is akin to
that of features in
magazines.

“It’s happening just

before Christmas, all the ma-
jor games publishers will be
there, and we can’t wait. The
response to the trade event
has been great as well, it will
act as a useful forum to
establish business contacts,
and of course we’re extreme-
ly excited and pleased to
have the support of CTW.”
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Virgin blows to the
top with Whirlwind

Virgin Games has turn-
ed in possibly its best
everperformancein the
Gallup charts, securing
three top spots in all.

In the Full Price by In-
dividual Format chart for the
week ending September 9th
the firm is sitting at both the
number one and two slots
withits Jimmy White’s Whirl-
wind Snooker title.

In the Budget Chart by In-
dividual Format for the same
week, Shinobi, which has
been up and down the chart
for a number of months, has
also hit the top spot.

This has given the firm a

leading 24.6 per cent slice of
the Full Price Market Share
by Value chart — more than
US Gold, Ocean and
MicroProse combined.

Inthe overall market share
chart the firm is second
behind the mighty Sega but
ahead of Nintendo, Ocean
and US Gold.

Virgin Games’ Andrew
Wright told CTW: “We’re not
really that surprised by this,
we always knew that the Jim-
my White title was
something special, the pro-
gram is a work of art. We got
the licence and the timing
right. It’s still not our biggest
seller though, Golden Axe

did very well for us last year
and people seem to forget
about that.

“We shipped 15,000 on the
firstday which is a good ship
out, but it says something
about the size of the market
at this time of year | think.

“Shinobi was released in
July, and has been up and
down the charts since, it's
just a classic beat ‘em up
and the fact that it's number
one at the same time as Jim-
my White is mere coin-
cidence. | expect our next big
title will be Shuttle, which is
a space shuttle simulator.
It’s very accurate and very,
very good.”

Well known culture-vultures, Commodore boss Steve Franklin (left) and PC sales director

Steve Hollender (right) recently got together with John Willan, managing director of The Lon-
don Philharmonic to announce a sponsorship deal with the Orchestra. The manufacturer is
sponsoring the International Series of concerts and is gaining extensive hospitality facilities
plus cinema and radio advertising. It is Commodore’s second foray into major sponsorship,
but Willan said he was not worried about relegation at this stage of the season.

SDL cuts monitor,
boosts GVP add-ons

SDL has announced an
autumn promotionon a
high spec Citizen
monitor and extended
warranty on a range of
Amiga peripherals.

The monitor promotion
centres on the Citizen Pro-
CM14i multi-scan model. Its
retail price is dropping from
£525 (exc VAT) to £299 (Exc
VAT), with a 20 per cent dis-
count being offered to
dealers.

For the spec addicts, the
product’s features include
its ability to work at VGA,
8514 and XGA video resolu-
tions and flicker free display
at the most commonly used
Windows resolution of
640x480. Reduced flicker
modes are also available in

the higher 800x600 resolu-
tion.

SDL’s managing director
Tony Deane offered: “With
more and more users work-
ing in high resolutions and
colour, dealers were asking
for high end colour displays.
A bulk purchase of the Pro-
CM14i allowed us to provide
these dealers with an in-
dustry recognised model ata
substantially reduced price.”

Meanwhile, warranties on
all GVP Amiga peripherals
have been extended to two
years. “In nearly all areas —
speed, performance and
features — GVP are better.
The only area where com-
petitors matched them was
warranty. Now that we’re giv-
ing a two year cover, it’s hard
to see how anyone else can
compete,” added Deane.

Wings takes off

Mindscape offered fur-
ther proof of the PC
leisure boom last week
as Wing Commander I,
from affiliate label
Origin, crashed into the
charts.

The title is only available
on PC but still has managed
to climb to number 15 in the
All Formats 16-bit Full Price
chart. This week it is heading
steadily towards the top ten
and is in the top twenty
(number 19) in the All For-
mats Top 40 Full-Price chart
— an achievement that
Mindscape is claiming as a
first.

Mindscape boss Geoff
Heath told CTW: “I think the

PC market is repeatedly
underestimated, but certain-
ly not by us.”

He claimed that the initial
ship-out figure for WCIl was
over 20,000 and added that
some retailers’ re-orders
were actually bigger than
their in initial orders.

With this level of success
and the amount of disks in-
cluded in the WCI/box, Mind-
scape has calculated, for
some reason that it has
duplicated two tons of disks
to cope with the initial de-
mand.

Meanwhile, another PC-
only title has made a denton
the chart this week — Micro-
Prose’s Gunship 2000 enter-
ing the All Formats Top 40
Full-Price listing at number
33.

Business booms

Despite the recession
hitting the business
world hard, the recent
Business Computing
91 exhibition passed
with an impressive in-
crease in exhibitors
and visitors.

The Earls Court event at-
tracted a total attendance of
29,177 over four days — up
39 per cent on the previous
year.

Its sheer sizealsowent up,
by 31 per cent from 7,100
square metres to 9,300 and

there was a 38 per cent in-
crease in exhibitors — 305
firms taking space, com-
pared to 220 in 1990.

“Business Computing '91
achieved all the targets we
had set for it, in consultation
with exhibitors and our Ad-
visory Committee drawn
from all sectors of the in-
dustry,” commented show
director Tony Keefe.

“Despite the recession,
the exhibition has been a
remarkable success,
Business Computing '92 will
be the most important broad-
range computing exhibition
in the year ahead.”

Latest Funschool
aims for 500,000

Europress launches
the fourth title in its
Funschool educational
series this month, and
is already predicting
big things for it.

Funschool Il and /Il have
both sold 300,000 units bet-
ween them, according to the
firm. Sales of 500,000 are
already projected for
Funschool |V by the end of
1992.

The firm claims to have
nearly an 80 per cent share of
the educational software
market in the UK — ap-
parently outselling its
nearest rival by four to one.

Europress boss Chris
Payne told CTW: “We’'re still

three weeks off the launch
but we've already had an in-
credibly enthusiastic
response from dealers and
distributors. We've always
maintained high quality soft-
ware and | feel that the quali-
ty of the software, packag-
ing, marketing and the fun
element are the main
reasons for the success of
the Funschool range.

“It's done very well and
seems to sell by word of
mouth, it has become
synonymous with educa-
tional software. In most
stores, Funschool is either
the only one sold or one of
two ranges. It basically pro-
ves that if you have a good ti-
tle and put everything into it,
after a while, it sells itself.”

Smiths makes
token gesture

Paragon has signed up
for another joint promo-
tion with WH Smiths for
the first issue of its
SegaPro magazine.

The mag will now carry
£10 worth of vouchers which
will give the reader money off
games at WH Smiths stores.
The firm claims this
represents a giveaway of
some £500,000.

Issue one will contain
three £1 vouchers, two £1.50
and two £2.00 coupons for
games priced from £19.99
and up.

The offer will run until
November 2nd when the se-
cond issue makes its ap-
pearance.

This represents the se-
cond deal between the two
firms inside a month, the
publisher has already been
guaranteed a placing for its
mags beside the store’s
range of Sega hardware and
software.

USD teams up

Fresh from the chart-
topping success of its
16-bit budget debut,
Full Contact, fledgling
publisher Team 17 has
signed up with sales
and marketing team,
USD.

The first product in the
deal will be Alien Breed —
Team 17’s first full price ef-
fort. The software house’s
confidence is understan-
dably high and it seems to
have spread to its new part-
ner.

USD’s boss Andy Wood
commented: “Alien Breed
will achieve number one
status on release, of this we
are certain. We will ensure
maximum market aware-
ness at all levels in all coun-
tries, so that everyone can
get the most out of this
superb product.”

Team 17’s director Martyn
Brown commented: “Having
spoken to Andy, | am confi-
dent that USD can give Team
17 the exposure at retail level
that its products deserve.”

Mouse firm
KIDZ around

Logitech is hoping to
catch ‘em young, with
the launch of a new

mouse designed
specifically for
chiidren.

The KIDZ mouse will be
available in October for £49
on Amiga, ST, PC, and Apple
Mac. It has been designed to
enhance the skills of 5-11
year olds and comes with an
educational package.

The new mouse is ap-
parently designed to actually
look like a real mouse with
two buttons for ears and a
cable for a tail, and is small
enough for a child’s hand.

It also comes with its own
birth certificate(!) which con-
tains a place for the user to
insert a name if necessary.

Logi UK’s Simon Barnard
commented: ‘“The KIDZ
mouse is going to be one of
the most interesting com-
puter products on sale this
Christmas, but it is certainly
by no means a toy. Equally
important is that Logitech is
sowing the seeds for the
future by instilling brand
loyalty at the earliest possi-
ble age.”
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CTW NINTENDO SPECIAL

THE NUMBERS GAME

Most agree that Nintendo has finally made an impression in the UK but, according to Bandai’s Nintendo boss Mike
Hayes, many in the leisure computing world haven’t yet got a grip on just how big that impression is. STUART DINSEY

listened intently as he rolled out the figures

ome on then, how

many NES machines
C'do you think have
beensold inthe UK. And how
many more are going to be
shipped between now and
Christmas?

What about the Gameboy,
how’s that doing?

No we weren’t too sure
either, not until we gained an
audience with a certain Mike
Hayes of Bandai UK anyway.

For this is the man with all’

the answers. This is the man
who can turn up sales
figures, projections and
market share percentages at
the flick of a switch — par-
ticularly if you catch him, like
we did, in a darkened Geers
Gross meeting room with
projector screen and sales
presentation at the ready.

Hayes must do a lot of this
sort of thing. He flicks from
figure to figure and graph to
graph like a bee that’s danc-
ed the same shrubbery a
hundred times:“€191m: for
the market as whole...
breakdown by retail sector...
significant growth...amillion
pieces of console in '91...
Gameboy up by tenfold.”

But thistime heisn’tinthe
presence of a buyer from
Boots, an executive from
Empire or a director from
Dixons. It's a trade hack
scribbling frantically, pray-
ing to God that the slides
flashing by like oncoming
traffic really are in the
unopened information pack
placed in front of him.

For this is Manna, we’re
talking numbers here. Real
UK Nintendo sales figures,
the like of which have never
been seen before.

And numbers are what the
console game is all about —
from TV spend to TVRs, in-
itial ship-out to estimated
sell-through, length of ad to
target agegroup, market
growth to household
penetration. Pick a number,
any number, and you can bet
Nintendo or Sega have
already had their mitts on it.

The big one of course,
though, is installed base. It's
the one that gives even the
casual onlooker a chance to
get a real grip on how a
machine is doing. And whilst
Sega’s figure has changed
as often as Elizabeth
Taylor's, Nintendo’s has
stayed constant all year —
unavailable.

Hayes, however, is now
seeking to end all that. He
wants everyone, and par-
ticularly people on the CTW
side of the tracks, to realise
just how well Nintendo is do-
ing in the UK.

Info freako

S 0, how many NES mach-
ines have been sold in
the UK? 350,000 says Bandai
and, get this, it expects that
figure to be up to 780,000 by

January next year — that’s
over 400,000 units to go out
between now and the end of
Christmas.

Gameboy? Hayes thinks
back to a 1991 Sales By
Volume slide, superseded
long since, completes some
impressive mental
arithmetic and comes out
with 175,000 units. Consider-
ing Bandai expects that
figure to be up to 550,000 by
the time the holiday firms’ TV
ads start in earnest, that
leaves 375,000 of the han-
dheld to go out in the next
three months.

Coming after such a pro-
longed period of silence, the
figures are hard to accept
without pause for a little
justification — but Hayes
was expecting that.

“The figures are based on
what we know we’re doing,
plus information supplied by
G & A Lek Trak (generally
considered to be the best
supplier of research into the
video games market), Gallup
and Nielsen,” he explains.

“So, | would be fairly confi-
dent that the figures are
right. 1 don’t think Sega
would disagree too much.
They may not think I’'m going
to sell as many as 550,000
NES units this year, but
that’s the one bit that | do
know is correct.”

Hayes’ predictions for his
main rival’s hardware sales
are pretty much in line with
Sega’s own. He expects
300,000 Master Systems to
be bought during 1991,
whilst Sega put the figure on-

THE NES: Hip, and finally happening

ly marginally higher, at
325,000, back in August.

With the Megadrive,
Hayes admits that it is doing
very well — causing him to
recently upgrade his
estimated 1991 sales for the
machine from 125,000 to
180-200,000.

to change our minds...

ing to stick hisown oarin too
deeply.

And before any of you
start sniffing at the Nintendo
figures dotted in and around
this article, it's worth
remembering that this is a
chap who wouldn’t know a
piece of hyperbole if it fell

W ithSega’s emphasis
clearly switching
towards the Megadrive,
many are already wonder-
ing just how long Nintendo
can withhold the Super
NES 16-bit machine from
Europe.

It has taken Nintendo at
least two years to get the
NES really motoring, after
giving the Master System
a head start. And with the
Megadrive so aggressively
priced, and the Mega CD
as a higher spec reinforce-
ment, any lengthy delay on
the Super NES has got to
be a risky policy. ,

So when is it coming?
Hayes says that anyone’s
guess is as good as his.

This obviously isn’'t quite

FINDING A YES FOR THE SUPER NES

true, but he argues it well:
“] really don’t know. We
clearly have our own views
about when it should be
launched, but we’ve got to
look at how the US per-
forms first, and we've got
to look at the UK market
this Christmas and how
that performs. In fact, we
would still continue to say
’93 because we don’t know
any different.

“| take your point that
we can’t wait until autumn
’93 to launch it, that would
be absolutely crazy, but |
can’t say summer next
year, spring, autumn or
Toy Fair ’93, because |
don’t think we yet have
enough information to
make that decision.”

Hayes isn’t a fellow about
to badmouth Sega. He is, of
course, aggressive and con-
fident with his brand, but he
knows that Nintendo as an
entity in itself can cause
enough ripples without hav-

from Outer Space, slipped
past the Bandai receptionist
with a knowing wink an in-
troduced itseii at a board
meeting.

Forexample, this mansits
opposite me, and plausibly

UK GAMES MARKET VALUE

Consoles Handhelds
1989 £20m —
1990 £56m £8m
1991 £191m £84m

UK CONSOLES MARKET BY VOLUME

1991 1991
Hardware units Software units
NES 550,000 2,000,000
Master System 300,000 900,000
Megadrive 180,000 + 360,000
GX4000 15,000 15,000
C64GS 15,000 15,000
VCS 50,000 + 25,000 +
TOTAL 1,110,000 + 3,315,000 +

argues that the total UK con-
soles market in 1991 will
have a retail value of £191
million, with handhelds at
£84 million. That's £275
million worth of business!
With projections topping
£400 million for 1992!

And how does he react?

He doesn’t. He just states
that, if such growthis achiev-
ed, then the market would be
“clearly significant”. Doesn’t
he realise that the games in-
dustry used to collapse with
excitement if a leisure com-
puter managed a couple of
latenight TV ads at
Christmas?

Hundreds and
thousands

ut Nintendo and Sega’s

figures together and you
start realising just how big
this market is becoming.
Console sales, and that’s ex-
cluding handhelds, should
top a million units through
the calendar year (see
separate box).

But that’s including the bit
players like Atari’s VCS, plus
what’s left of Amstrad and
Commodore’s disastrous
machines.

On a pure brand basis,
Nintendo and Sega are
streaking ahead. Add their
different machines’ pro-
jected January 1992 install-
ed bases together and it
comes to a startling 2.4
million Sega or Nintendo
units — all to be in the hands

of the Great British public by
January next year.
For the record, that’'s NES

(780,000), Master System
(775,000 +), Gameboy
(550,000), Megadrive
(

220,000+) and Gamegear
(100,000).

Judging by manufacturer
claims, things will be just
about equal on the 8-bit side
come January, with Ninten-
do possibly being a little bit
closer to that 800,000 units
mark than Sega.

But, according to Bandai,
that’s not the real picture.
Hayes points out that on cur-
rent sales and demand, the
NES is surging ahead of its
rival — by 550,000 units to
300,000 units in 1991, to be
precise.

The Megadrive tends to
equal things up on a
numbers basis, but Bandai
argues that this machine is
aimed at a completely dif-
ferent teen market to the
primarily 6-12 agegroup that
Nintendo is wooing.

“All we're saying is, that’s
what the NES is going to do.
It’s quite simply the leader in
the 8-bit market, and the
leader in the games market
to all kids under the age of
14.”

Hayes’ argument is sim-
ple — Sega’s longtime lead
in the 8-bit market is all over.
And on a brand strength
basis (wheeling in the ram-
pant Gameboy as Exhibit B)
Nintendo has emerged as
the UK leader.

A certain Mr. Alexander in
Holland Park may be spitting
feathers at this, but Hayes
believes it is now only us
boys from computer-land
that still feel Sega has the
edge.

Hayes helpfully breaks
down the UK console market
by retail sector in order to ful-
ly explain his case — High
Street stores leading the way
with a 65 per cent share of all
business, followed by toy
specialists and computer
specialists, with something
around 12-15 per cent each,
and mail order firms with the
remaining 8-10 per cent.

The key factor, according
to Hayes, is that Nintendo
boasts two thirds of the total
High Street consoles
business and 80-90 per cent
of sales through dedicated
toy stores.

Sega, he concedes, pro-
bably has a two thirds share
of the computer specialist
sector — and that, apparent-
ly, is why we’ve all been get-
ting it wrong for so long
when weighing up Ninten-
do’s UK presence.

The computer sector is a
noisy one, with a particularly
loud trade paper and loud
retailers. If Sega’s doing

Continued on page 8

UK HANDHELDS MARKET BY VOLUME

1991 1991
Hardware units Software units
Gameboy 500,000 1,200,000
Gamegear 105,000 158,000
Lynx . 50,000 75,000
TOTAL 655,000 1,433,000

The figures in the three tables above were supplied by Bandai. They are an amalgamation of the firm’s own UK sales and expectations, plus research supplied by G and A Lek Trak, Nielsen and Gallup
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CTW NINTENDO SPECIAL

THE NUMBERS GAME

Continued from page 6
well, everyone’s going to
know about it.

The toy sector meanwhile,
is a soft industry, full of pro-
ducts like Barbie and Lego,

THE GAMEBOY: Leading by 400K by ’92
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which have been sold since
the days when Chelsea used
to win trophies. Even if
Nintendo is making the tills
overheat, no one’s going to
get excited.

In the High Street, mean-
while, very few let on about
anything, ever.

So, goes Hayes’ pitch, the

_Qquiet ones are the ones do-
ing the majority of the

. STATISTICS |
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business, that’s why many in
the leisure computer world
have a less than complete
picture of the market as it
stands.

“In the computer sector,
of course Sega is doing bet-
ter. They've been there for
many, many years, whilst
we've sold into it through
distributors without getting
involved too directly. To be
honest, in the past we’ve pro-
bably not really understood
the market.

“But you’ve got to
remember that it's a sector
which probably represents
an absolute maximum of on-
ly 15 per cent of the console
business.”

NINTENDO FACT

The UK Club Nintendo
membership scheme currently
has 250,000 members. Bandai
expects this to have reached
over one third of a million by
December and to top one
million during 1992. It is cur-
rently receiving 400 letters a
week

Again, if anyone dares to

get uppity with Hayes over
his claims of superiority, he
will shove research under
their nose — particularly
that supplied by G & A Lek
Trak, which Sega subscribes
to as well. This research
shows graph lines and
tables that tend to back the
claims — oratleasttheones
| saw did.

“l don’t see how anyone
can dispute the figures. The
reason we have introduced
this is because of the
vociferous minority who
were saymg that Nintendo is

quite clear to see that, bear-
ing in mind two years ago,
there’s been quite a
change.”

And the Bandai
played on

o0 Bandai heads into
winter with one hell of a

workload on. If the figures
quoted are correct, it mustbe
able to ship over 400,000
NES units and 375,000
Gameboys between now
and Christmas.
Hayes hardly even
musters a shrug to this. He
Continued on page 10
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THE NUMBERS GAME

Continued from page 8

knows that much of the
selling-in has already been
done, particularly to the
chains and the mail order
firms, whilst a shiny new £5
million warehouse and
distribution facility has seen
Bandai expand its Hamp-
shire empire to encompass
Eastleigh as well as
neighbouring Fareham.

If proof that Bandai is real-
ly geared up for handling
such vast amounts of pro-
ducts is needed, then this

10,000 square metres com-
plex is surely it — but shor-
tages are still certain to crop
up sooner or later (particular-
ly in the often product-

NINTENDO FACT

The UK Nintendo consumer
service hotline is currently
receiving 6,000 calls a week. Its
eight counsellors have already
handled 100,000 calls this year.
Bandai expects 20,000 calls a
week by Quarter 1, 1992

starved computer in-
dependents sector).

The size of the investment
in this plant should also
quieten those who love
predicting that Bandai is on-
ly a stop-gap until Nintendo
sets up a ‘proper’ UK opera-
tion.

Bandai holds power at
present, and it would be a
real shock if, having got
things really moving, it
wasn't still around this time
next year — but then who
really expected Sega to

swallow up Virgin Master-
tronic this summer?

Like with Sega, the sheer
growth of Nintendo will put
ever-increasing investment
pressures on its distributor,
but it looks as if Bandai can
cope for now. After all, even
Hayes admits that the
phenomenal growth rate of
1991 cannot be maintained.

Anyone surprised by the
figures quoted earlier should
bear in mind that Bandai is
too — with the NES 25 per
cent up on original projec-
tions and the Gameboy vir-
tually double. Next year the
growth will be slower, but the

NINTENDO SALES IN THE UK
NES GAMEBOY
Period Units Period Units
1989 50,000 1989 —
1990 180,000 1990 55,000
1991 550,000* 1991 500,000*
Total 780,000 Total 555,000

*1991 sales are based on consumer sell-through so far this year,
plus Bandai’s projected Nintendo sales between now and
Christmas. The ‘Total’ figure represents each machine’s estimated
UK installed base as of January 1992

numbers will be larger than

ever.

If everything goes to plan
(and there’ll be one hell of a

mess if it doesn’t) the con-
sole market will no longer be
‘fast rising’ in 1992.

ltwillsimplybehuge. 0O
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Your customers get the world's
No.1 games monitor, plus the
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irresistible, there's also a chance
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always been equipped to help sales take off.

game, free with every 8833/11 monitor you sell.
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for them to pilot a real 737 flight simulator.

Featuring superb reproduction, stereo sound

and hi-definition picture.

they're in your store.

Suddenly, the best games look even better.
And there's more in Philips’
offer than just easier sales.
Philips is advertising the F19
2 offer in colour pages in all the
major computer games magazines.
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Phone 081 781 8371 for your dealer pack now.

THE ALONE
RANGES

everal Nintendo
S publishers, led by MB
Games and Imagineer,
have opted to dispense
with the ‘official’ distribu-
tion services of Bandai,
wanting more control. This
way they can do their own
sales and marketing, and
release what they want —
avoiding the irksome
Nintendo selection com-
mittee.

The word is, once this
Christmas is out of the
way, a flood of labels
could seek to carve their
own identity. But Hayes
doesn’t seem too worried
just yet, indeed, he even
flattens the question by
saying he “welcomes” MB
Games’ entry into the
market — claiming it adds
to marketing budgets and
helps drive hardware
sales.

But he has doubts
whether an Acclaim or
Konami is about to jump
ship. “Acclaim, for exam-
ple, know only too well
how much money I'm
spending on TV for WWF
and The Simpsons — Rod
(Cousens, boss of Acclaim
Europe) is never going to
be able to spend that sort
of money on his products.
He also knows all the risks
we're taking as far as
stock goes.

“I'm sure many people
are thinking about their
owndistribution, maybe in
two years time the
business will be so big
they’ll be prepared to get
into that. The thing about
Milton Bradley (MB) is that
they already have a power-
ful distribution service via
Hasbro -which is a very
big toy company.

“l welcome their move
becauseit’s asignthatthe
Nintendo base is so high
that they can market the
brand. But clearly, in the
long term, Bandai's objec-
tive is to show to our
licensees that we are the
best people to do the job,
and there’'s no way they
can do it better, whether
it’'s distribution, sales,
merchandising, advertis-
ing or promotion.

“We never launch any
NES title without an initial
ship-out of 20,000 units.
The real average is around
30,000 pieces — but
something like Mario 3 will
be in excess of 100,000,
possibly 150,000.

“A licensee is going to
have to look very carefully
at the market before he
decides to go direct.”
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THE EARNESTNESS OF BEING AN IMPORTER

Grey importing has long been a sore point for the protectionist Nintendo, and
with independents finding it increasingly tricky to obtain stock it’s fulfilling a vital
need — much to the dismay of the Japanese giant. RONNIE DUNGAN reports...

ealing with Nintendo

D is like treading on eg-

gshells at the best of

times, but mention grey im-

ports and you’re sure to hear

something cracking beneath
your feet.

It's not so much that they
upset the Nintendo ap-
plecart, it's just that they
make it a little shaky, and
Nintendo doesn’t like it.

There’s very little that it

can do about it though. Grey
importing is not illegal, and
yet, such is the fearsome
reputation of Nintendo and
its eyrie of legal eagles, that
many are still reluctant to
discuss the subject, lest they
smite them a mighty blow.
Even Bandai itself wouldn’t
make a comment on the sub-
ject — enough said.

Why is grey importing so
rife? Easy — the kids want

product. Demand for
Gameboy titles, forexample,
has reached fever pitch, with
the bottom falling out of the
hot cakes market by com-
parison.

Independent retailers are
unable to keep up with the
huge demand placed on
them by enthusiasts, so in-
evitably they turn to the grey
boys.

Enter Crystal Distribution,

which is apparently one of
the leading grey activists in
the UK, and indeed Europe.

“There is a huge demand
for Gameboy cartridges at
the moment, we simply can’t
get enough of them. Our
prices depend on the par-
ticular title, but generally
we’re in line with the regular
retail prices. It's a case of
supply and demand, but we
maintain a fixed margin,” ex-

plains Crystal boss Darren
Karp.

“We basically import as
many as we can get hold of,
which varies from 40 t0 200 a
week, which are normally all
sold before the plane has
even landed.’| wouldn’t say
we're a typical grey importer,
wedon't supply toend-users.
You're either pure retail or
wholesale — not both. We're
basically a small
Leisuresoft.”

Grey Liberation

f the multiples have any
similar problems with sup-

limited only by the capacity of your
computer. Sophisticated reporting with
graphics, and special options such as VAT
and loan calculation facilities. Equally
suitable for businesses, clubs and charities

This fast, simple spreadsheet includes

many advanced features, including a
windowing facility, so that you can look at
different parts of the spreadsheet at the same

If you're looking for fast access to
information, and the ability to create
customised reports, then this relational
database is for you (ST). £49.99

Plan your own tax with ease. This simple
program will calculate your income tax

Home Accounts2®
An advanced version of
Home Accounts, which is

(ST and Amiga). £54.99

Home Accounts
Ideal for home users who want a simple
low-cost way to plan and manage home

finances. £29.99 l

DGCalc

time. £39.99

Mailshot Plus
If you ever need to send out mailings or

print labels, this program is for you.
Animated labels appear on-screen as a
continuous sheet, allowing you to scroll
backwards and forwards. You can search, sort
and detect duplicate labels, print side by side
and much more. £49.99

DGBase

Day-By-Day

An excellent way to get organised. You'll

be reminded of birthdays, meetings and
appointments. It includes month/week/day
planners and automatic reminders of overdue

events. £29.99

Personal Tax Planner

The Digita range...

A suite of programs which perform all the basic functions

for a small business. They may be used
independently or integrated and include
Cashflow Controller, Stock Control and
Invoicing and Statements. £59.99

System 3e
Like System 3, but with extended capacity
for customer accounts and stock items.

£79.99

Cashbook Controller

your records are always in balance. £59.99

Final Accounts

Using the information created with
Cashbook Controller, this program will
produce a complete set of accounts, including
Trial Balance, Trading and Profit and Loss
Account, Balance Sheet, as well as useful
accounting ratios. £39.99

Cashbook Combo

A money-saving combination pack containing Cashbook
Controller and Final Accounts. £79.99

Wordworth®

The Digita range is available for Commodore Amiga,
Atari ST and IBM PC unless stated otherwise, and every
program comes with a seven day money-back guarantee.

The only way to really appreciate Digita software is to
use it. Phone 0395 270273 for more information, or write
to Digita, FREEPOST, Exmouth EX8 2YZ. All prices

Take the drudgery out of book keeping as
this program will replace your cash and
petty cash books. In addition to recording
cash, bank and VAT transactions, you can
enter credit sales and purchases, and for all
these entries the program will automatically
complete double entry routines, to ensure

The graphical nature of Wordworth makes
producing documents faster and easier.

With the enhanced printing fonts, Collins
Spelling Checker and Thesaurus, no other

word processor comes close (Amiga). £129.99

liability, allowing you to perform instant
‘what-if* calculations and produce pertinent
facts about your tax position. A professional
version is also available for accountants and

financial advisers. £49.99

E-Type

and envelopes. £39.99

Digita International Ltd  Black Horse House

Transform your computer into a type-
writer. Because text is printed instantly, you
can line up your form, press return and space
a few times to move to the correct place, and
then start typing. Ideal for filling in forms

include VAT, postage and packaging.

DIGITA

INTERNATIONAL
software thats right®

The Digita range is available to the trade through Columbus, Gem,
HB Marketing, IBD, Lazer, Leisuresoft, Precision and SDL.

System 3

Exmouth EX8 1JL ENGLAND Tel 0395 270273 Fax 0395 268893

~ A member of the Digita group —
Digita, the Digita logo, Home Accounts2 and Wordworth are registered trademarks, and software thats right are trademarks of Digita Holdings Ltd.
All other trademarks and their owners are acknowledged. Sold subject to standard conditions of sale E & OE.

ply then there’s little they can
do about it, they mustn’t
upset Nintendo, and
anyway, unlike an indepen-
dent, their livelihood doesn’t
actually depend on each in-
dividual sale.

So it's the independents
that provide fodder for the
importers, and they're happy
to have each other around.
They need each other,
especially since Bandai end-
ed its arrangement with Cen-
tresoft and took over
distribution to the in--
dependents.

As David Sullivan, owner
of Platinum Computers in
Rayleigh, says: “We’re now
an official Nintendo dealer
so we no longer import
games anymore. The reason
why imports are so common
these days is because
Nintendo didn’'t want to
flood the market, and this
has lead to shortages. We
used to do a lot of imported
stuff, but Nintendo said we
could either do one or the
other so we had to stop.”

Hardware is also a touchy
subject. Although there’s a
healthy demand for NES and
Super NES machines, many
firms won’t touch them
because they’re not too sure
whether they need a bit of
tweaking ornot. They canap-
parently be quite irksome.

The reputation of the
Super NES precedes itself,
and with reviewers constant-
ly raving about the machine,
demand is already high.
Nintendo may not like it, but,
in fact, it’s creating software
demand and a buzz which
will reach colossal propor-
tions when the machine is of-
ficially launched in the UK —
whenever that is.

‘“We do about ten
Famicoms (Super NES) a
week, which we import from
Japan. We always test them
first, and then they go out,
mainly to end users. The
margins are quite poor
though, around 10-15 per
cent. We also sell about one
or two a week to retailers,”
claims Shaun Beech, boss of
import outfit, Tokyo Joe.

A lot of the imported
machines are sold by mail
order through ads in
magazines, and a lot of them
look like very dodgy outfits
indeed, which is another
reason why Nintendo gets in
such a fluster about them.

Uncontrolled distribution
of machines, which may or
may not work properly when
they reach the UK, does
nothing to enhance the
reputation of the firm.

The arrival of Super NES
systems in the UK is not a
problem of Nintendo’s mak-
ing, but unfortunately the
Gameboys and NES
systems that gatecrash the
party are.

Unless the firm can
satiate the demand from in-
dependents, it will always
have the problem. With a
number of publishers, such
as MB Games and Im-
agineer, opting to go through
other channels, and more
almost certain to follow,
things may already be slipp-
ing from Bandai’s grasp.

In characteristic style the
firm refused to make a com-
ment for this piece, sug-
gesting one of two things —
eitherit’s scared that it might
sue itself, or it’s far too busy
sellingtheofficial stuff. O
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& ... and scrolling, zapping, screaming, bitmapping,
zooming, singing, dancing...

ON VIDEO IT DOES...

In 430 Independent stores
90 Menzies branches
70 WH Smiths branches

WILL HELP TO KEEP
YOUR PRODUCT MOVING WITH

Regular full page colour advertising
retail support in

Monthly product guide in giving
advance warning to retailers
of which games to stock

Window stickers for retailers to
promote the in-store video

Personal in-store merchandising

Regular retail mailshots to new
market sectors including Europe

Specific targeting of the
best toy retailers

RUSSiLL BEADLE ON 0438 310182

OR FURTHER SUBSCRIPTION DETAILS PHONE:
: LESLEY HUNT ON 0438 310106

rs;*o'w"

e | 00°/ o QO}QUR, 100°% GAMES, 100°% SOUND & MOVEMENT
(@ \,‘ N '\. ‘ 0t \‘ 7 I

Wlth many thanks to: Accolade, The Sales Curve and US Go/d
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The autumn/winter Nintendo titles are stacking up ready to land. Herein TIM
BOONE runs through the best of the bunch on Gameboy and NES, and starts
looking forward to the pick of ’92...

op of the Christmas

I crackers has to be
Mario 3, leaping onto

an NES near you in
November. We're talking
brandy snap hot stuff here:
this latest instalment of the
Mario ledgend ranks as one
of the best — if not the best

— computer games ever
written.

The game gets a stonking
six-page review in C&VG’s
November issue, weighing in
with a staggering 98 per cent
overall. With games of this
calibre, the NES must re-
main a long-term contender

in the console stakes. Forget
the so-so graphics and so-
s0-s0 sound, NES games are
just so damned playable!

If that’s not enough, the
machine has a fistful of top-
rated titles doing their thing
on it soon. Among them is
Turtles Il — exactly the same

as seen in the arcades —
which will be thumping its
way onto the scene next
year.

Other NES titles to look
out for include just about the
entire Ocean range of
Nintendo conversions. We
hear that Robocop Il and

New Zealand Story are both
NES bound, along with the
incredible Rainbow Islands
— which means there’s a big
day in prospect for fun fans
everywhere!

MB Games is unleashing
some rather fine NES pro-
duct — Marble Madness,
converted by Rare, is stunn-
ingly good, while Digger T
Rock is solid and a half. Ac-
tivision is moving into the
NES in a big way. My
favourite from their five-
strong range must be Die
Hard. OK, so the film is
yonks old, but this is a fast
moving Gauntlet-style blast

Every four - .
years the

the World’s major
Rugby playing nations
battle it out over a four week

the line out

Winning try.

period to see which team will lift
Rugby’s Greatest Trophy.

This simulation brings you the heart-pounding
excitement of the moment:-

* The sweat and hustle as you grapple for the
ball in the scrum.

* The tension as you wait for the throw-in in

 The nerve-wracking moments just betore

you take a penalty kick.

* The skill and reflexes you'll need to play the
fast-moving passing game.

* The jubilation as you score the match

* The combination of accurate detail and
phenomenal gameplay make this a true
simulation of one of the greatest team sports.

Take on the best and make your national
team-Champions of the World.

D( JMARK

- N=
Software, Artwork and Packaging
© 1991 Domark Group Ltd. Published by
Domark Software Ltd, Ferry House,

51-57 Lacy Road, London SW15 1PR
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CTW NINTENDO SPECIAL

’em up which scores high on
playability and should do
very well. :

A quick mention here for
Battletoads. Based on the
cartoon characters currently
going down a storm over the
Pond and programmed by
those heroic folk at Rare, this
is one fine console game —
featuring some seriously
original gameplay and
hookability to match.

Nintendo has yet to set a
UK release date, but we've
seen the cart and it's
delinitely one to watch out
for.

Game for a lift

ersonally I've a feeling

the Gameboy is in for
one helluva Christmas, mak-
ing the colour handhelds
look a little pale. With some
outrageously good titles
looming in the distance, take
my word that Nintendo’s
black and white box should
remain the evergreen
machine for gaming on the

go.

NINTENDO FACT

Nintendo's cross promotional
activitity in the UK has already
included deals with Small
Shredded Wheat, Walkers
Crisps, Pepsi, Smiths Crisps.
Tie-ups with McDonalds and
The Children’s Channel are
running-at present

Top of the list of winter
goodies on this machine
must be Gameboy Kick Off.
We’ve seen early pre-
production copies and
damned impressive the
game is too, somehow
managing to retain the
speed, playability and near-
manic excitement of
everybody’s favourite footy
title.

Hottest Gameboy number
for January will almost cer-
tainly turn out to be The
Simpsons, from Acclaim,
which should have hand-
held heroes doing the Bart
up and down the land. Love
‘'em or hate ’em, this car-
tridge will ship by the
tankerload — and luckily it’s
a pretty good game!

Hot on its heels will come
a whole hatful of titles. A
Boy and His Blob (good),
Choplifter Il (fab), Gauntlet I/
(looking good), Dragon’s Lair
(great graphics), Blades of
Steel (yes, well, maybe), Dou-
ble Dragon Il (yes, well, um)
and Boulderdash (yes
please!)

Meanwhile, expect to see
some or all of the following
popping up on the Game boy
to varying levels of excite-
ment: Castlevania Il from
Konami (Yes!), Nemesis Il
and Star Trek (Oh Yes!),
Missile Command and
Asteroids (Don’t Stop!),
Speedball (Yes! Yes! Yes!)
and Team Suzuki(Ooooooh!)

Other stars in the offing in-
clude Terminator 2 from Ac-
claim and an Ocean conver-
sion of Psygnosis’ classic
Lemmings — guaranteed to
wind up Britain’s stressed-
out commuters to new levels
of strain on the train.

The outside tip for the
top? It's gotta be Battletoads
again. Tradewest’s
Gameboy version of this
great punch ’'n’ slash is
something of a classic.

Move over Turtles, the
Toads are in town... 0O
Tim Boone is editor of EMAP
Images’ Computer & Video
Games and Go!
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IT COULDN’T HAPPEN HERE, COULD IT?

In the US, Nintendo consumed an entire generation and NES mania has always
seemed a very American phenomenon. The Brits, it was believed, wanted
something more intrinsically worthy than a console, they wanted a keyboard. Ap-
proaching Christmas ’91, however, Nintendo is looking at having over 1 million
machines installed over here, with more growth and a new machine waiting.
CTW discusses the invasion with a number of interested parties...

ANDREW STAFFORD
PRODUCT MANAGER
WH SMITHS

S ega have certainly been
easiertodeal with,inour
experience, but in the last
month or so things have im-
proved in our relationship
with Bandai. They seem to
be satisfied with their
distribution, so they weren’t
exactly knocking on our
door. If they can satisfy de-
mand through their current
outlets then, although Sega
have got a bitofalead, | don’t
know if this will continue.

Having Nintendo in
Smiths will make a dif-
ference, but only if we're talk-
ing about wide distribution,
which may come later. | think
that 400,000 units by
Christmas is possible. From
my experience in the toy
market, if Nintendo is in the
Argos catalogue then that’s
huge, and there are hun-
dreds of independent toy
shops up and down the
country which will make a
big difference.

Sega started very well,
and in the beginning Ninten-
do was hardly in it, but if you
look at recent promotions
such as the Walkers one,
then they've started to get
really good coverage, the

last couple of months has
been really good.

We get asked about the
Gameboy quite a lot, | would
say that’s the strongest pro-
duct they’ve got at the mo-
ment, | expect it to sell more
than the NES. | feel that the
success of the Super NES all
depends on price. The
Megadrive has a very big
headstart and Nintendo will
find it difficult to prise people
away from it, but if they
target the existing NES user
base, then they could makeit
interesting.

BOB GLEADOW
MANAGING DIRECTOR
ATARI UK

intendo is a company

which has survived a lot
of change well. The recent
aggressive moves by Bandai
into consumer advertising
are paying off well, and if
they can afford to maintain
that strategy then they will
certainly develop their posi-
tion further.

They are not dominant yet
— they gave Sega too much
of a lead. The thing everyone
underestimates is that the

UK enjoys a reputation as a.

country that accepts new
technology the fastest — at
consumer level we are as

technology hungry as Japan.
So, | believe any new com-
pany — as has been
demonstrated in the past
with Sinclair — who come
out with a technically in-
novative product can take
this market quickly.

As a company that has
lost this market quickly, we
recognise that more than
most.

ROD COUSENS
MANAGING DIRECTOR
ACCLAIM EUROPE

f you take the UK, then the

NES and the Master
System are very close but
Nintendo are ahead and
they’re likely to sell more
than Sega this Christmas.

If you include the
Megadrive in Sega’s sales
then | think the two firms are
level, but that is down to the
16-bit machine taking off so
quickly and gaining a
sizeable market share.

With handhelds, there’s
no contest. The Gameboy
has achieved unparalleled
success in the UK where
there is still this slightly ner-
vous feeling about the
Gamegear.

In Europe as a whole
Nintendois ahead, slightly in
the 8-bit market and
significantly in handhelds, to

the point of being un-
contested.

| think that what we will
end up with is a market split
60/40 or 55/45 in favour of
Nintendo, nothing too
dramatic.

Farbeitfrommetotryand
second guess Nintendo, but
| would want to look at a
reasonably early introduc-
tion of the Super NES. I'd be
looking towards the middle
of next year.

| think the potential for
Nintendo and Sega products

as a whole is enormous.
Consoles could easily
achieve a household
penetration of 15-20 per cent
and optimistically we could
be looking at up to 25 or 30
per cent.

There is no reason why
these could not be mass
market entertainment pro-
ducts on a par with things
like records or videos.

The key as to whether or
not that will be achieved will
be the introduction of CD
technology and the pricing.

BERNARD DUGDALE
SALES & MARKETING
DIRECTOR
ELITE
oralongwhileonly Sega
were giving sales figures
out and stating that they
were the market leader, and
of course there was nothing
to disprove them. But when

Another 400,000 by Christmas?

we became a Nintendo
publisher it became clear
that Nintendo has a marked
lead in Europe. I'm not quite
sure how it stands in the UK
though, but if the Gallup
chart is an accurate
representation then Sega
must be ahead.

I'm not really quite sure
how important the quality of
the machine is, but it's great
funand it never breaks down.
Also, Nintendo put so much
emphasis on the quality of
the software, that the
machine doesn’t matter that
much.

The Gameboy has taken
off so well that it looks as
though it will make the NES
look only moderately suc-
cessful in comparison. |
don’t think the Gamegear
will catch the Gameboy.

| can envisage there being
a lot of change with

Continued on page 18

* 8-bit Expansion Slots

* Full detailed Manuals.
* Available Ex-Stock.

price so order now!

* 1 x 360k 5.25" floppy disk
* 1 Parallel & 1 Serial Port

* 84-key Keyboard (UK Spec.)
* MS-DOS 3.2 & GW-BASIC
* Mono/Colour Graphics Card
* Games Port for Joystick

This superbly made EPSON PC/XT
will be your biggest money-maker
this Christmas. A serious IBM
Compatible computer with the
ability to play games. The complete
package (excluding monitor) is
available from stock for Next-Day
delivery. Stock is limited at this

EPSON PC/XT CLEARANCE

Big Christmas Seller
Specifications:-
* 8088 Processor @ 9.54 MHz. e ———
* 512k Memory (expandable) ;

Arat S

AC input

Color/mono switch

Monitor port

— e

DIP switches
Serial port

f 5
= == = { | 2
X \elale) \
Parallel port  Optioncard ~ Game port

£149.95

access slots

SPECIAL OFFERS

romM.D.

JOY

08 138F.

65137F

| microswr chedPy hon £5

Brand New
Bought-Out warranty

(mnmumouaniy-19 @~
Phone our hotine now on 0782 285533 for prompt atte tig

M.D. Distribution
Unit 3 Railway Enterprise centre, _
Stoke-on-Trent, Staffordshire ST4 7S
Tel: 0782 285533 .
Fax 0782 281506

Plus VAT total £176.19.
Minimum quantity 6. Sample
price £169.95 plus VAT.

UK HOME COMPUTERS

UNIT 22, B.S.S. HOUSE, CHENEY MANOR IND. EST.
SWINDON, WILTS. SN2 2PJ (0793) 695034

e
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COMPUTER CONSUMABLE DISTRIBUTION

SPECIAL OFFER

@~
e

AMIGA/ST SWITCHABLE
MOUSE—

\ [97/7/7 aﬁfz’ce data
_ DATAFILE 80

min order10 w
\N‘" ‘“‘”'W/WM\“”“M /
PLUS A FULL Fw\l OF COf Q(J MABLES
IN STOCK F CHF;;}B‘X” AS
v/
o e ?
e BUY 10 - GET 2 ABSOLUTELY FREE

Tel: 0276 678000 Fax: 0276 676123

CASH & CARRY

(] OFFICE DATA

DISKETTE STORAGE BOXES

Illlll!!
|

THE THREE BEARS (5 - 10)
IBM, ST, CPC, AMIGA. Superbly
reviewed educational adventure.
Develops reading and imagination.
PLAYSCHOOL (3 - 8) IBM.

The ideal start. Numbers, Alphabet,
Spelling, Time, Maths.

MAGIC MATHS (4 - 8) IBM,
PCW, ST, AMIGA. Highly rated
primary maths programs. Selection
of games. Add and Subtract
MATHS MANIA (8 - 12) IBM,
PCW, ST, AMIGA. “The best
primary programs | have yet seen.”
Multiply, Divide, Maths Skills.
BETTER SPELLING (8 - 18)
IBM, ST, PCW, AMIGA, CPC,
BBC, CBM (D). Highly acclaimed
tutor. Received excellent reviews.
Challenging.

BETTER MATHS (12 - 16 GCSE)
IBM, PCW, ST, AMIGA, CPC,
CBM (D). Very comprehensive
coverage of all the major aspects of
maths for this age group. Excellent.

MAXI MATHS (9 - 15)
BIOLOGY (12 - 16 GCSE)
CHEMISTRY (12 - 16 GCSE)
PHYSICS (12 - 16 GCSE)

PHYSICS/

ELECTRONICS 2 (15 - 20)
BUSINESS DYNAMICS (15-adult)
JUNIOR TYPIST (4 - 10)

JUNIOR ARTIST (5- 10)

THE BEST IN EDUCATION

HOW TO ORDER
1. Post your order.
2. Fax your order.
3. Ring credit card number.

*4. Ring for advice.

5.. Ask your dealer to order.

Prices:

IBM 514 or 312, ST & STE, AMIGA £22.95
CPC, PCW, CBM (disks) £16.95
FREE CATALOGUE

ORDER DIRECT TO:

School Software Ltd.,

Tait Business Centre,

Dominic Street, Limerick, Ireland.
Tel: (U.K.) 010 353-61-45399.

Fax Orders: 010 353-61-44315.
Credit Card Hotline (U.K.):

010 353-61-45399.

Others Tel: 010 353-61-45399.

DF40L | 3.5" 40 Capacity
DF8OL | 3.5" 80 Capacity
DF5S0L | 5.25" 50 Capacity
DF100L | 5.25" 100 Capacity

PRICES FROM ONLY £1.90

ONLY SJB OFFER YOU . ..

*FREE NEXT DAY DELIVERY

*SUBJECT TO MINIMUM ORDER, CALL FOR DETAILS.

IMMEDIATE DELIVERY

NUMEROUS PROMOTIONS & OFFERS

SJB DISKS LIMITED
JUBILEE DRIVE
LOUGHBOROUGH
LEICS. LE11 OXS

PHONE 0509 610333

FAX 0509 610235
SOUTHERN SALES OFFICE

PHONE 0923 211751

FAX 0923 211752

ALL PRICES EXCLUDE VAT E. & O.E.

AMAZING OFFER, EXCLUSIVE TO SJB, WITH
EVERY 10 OF THE SAME TYPE OF DF BOXES
YOU BUY, WE WILL GIVE YOU 2 OF THAT TYPE
ABSOLUTELY FREE! OFFER CLOSES 31.10.91
LOOK AT THESE FABULOUS FEATURES
SMOKED PERSPEX LIDS
SUPPLIED WITH DIVIDERS
NEW LOWER PRICES
HINGED, LOCKABLE LIDS
ATTRACTIVE RETAIL PACKAGING
FULL RANGE AVAILABLE

EFFICIENT, FRIENDLY, KNOWLEDGEABLE STAFF

FREE P.0.S. MATERIAL AVAILABLE

SJB ARE MAIN DISTRIBUTORS FOR:
TDK e VERBATIM © BASF ¢ AMSOFT 3" o
COMMODORE e UNBRANDED
DISKETTES © DATA CARTRIDGES e
MAGNETIC TAPE e DISK STORAGE
BOXES e DISK LIBRARY CASES e
AMSTRAD PRINTER RIBBONS & PRINT
WHEELS ® MOUSE MATS e COPY
HOLDERS e TEQNICHE PCW KEYBOARDS
* CLEANING KITS AND MUCH MORE!
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CTW NINTENDO SPECIAL

IT COULDN’T
HAPPEN HERE

Continued from page 16
Gameboy software because
third party publishers will
have pretty ambitious
release schedules. So the
problem of availability is well
in hand.

Everything | hear about
the Super Famicom sug-
gests that it is an altogether
fabulous piece of hardware,
and | predict enormous
market potential for it. |
mean | love playing on the
Megadrive, it’s a great
machine, but | feel that the
Super Famicom will waltz
past. Having said that, one of
Sega’s great strengths is
that it has a good team
pushing it, it was an inspired
choice, and they have done a
really good job.

GEOFF HEATH
MANAGING DIRECTOR
MINDSCAPE EUROPE

t this stage | would say

that Sega and Nintendo
are absolutely neck and neck
in the UK, it would certainly
be very hard to separate
them.

This Christmas will decide
who takes the dominant
position. It all depends who
can fulfill all their orders and
| think that Nintendo will
manage it and come out in
front.

Sega certainly were ahead
and there’s no denying that
they got off to a tremendous
start over here. But in this
last year especially, Ninten-
do’s momentum has been
growing and growing and
now it’s at top speed.

They’ll certainly have no
trouble selling the predicted
400,000 units.

Having said that, | don’t
think that there’s going to be
a significant loser in the bat-
tle, there looks like being
room for both of them.

That's in the console
market, in the handheld
market | think Nintendo have
definitely got the edge. The
Gameboy has almost had
the Hoover effect, it's
becoming a generic term -
people don’t ask for a han-
dheld, they ask for a
Gameboy.

To publish for Nintendo
you have to have a very well
run, well funded business,
because there is a lot of
money involved and that has
to be committed up front.

But if you run things pro-
perly and work in tandem
with Bandai, the rewards are
certainly there.

NICK ALEXANDER
MANAGING DIRECTOR
SEGA EUROPE

ur feeling is that the

Master System is still
significantly ahead, despite
all the money that Nintendo
has been spending on TV.

If you add in handhelds
then, yes, they’re doing a lot
of good business, but then
we're being told that the
Gameboy is taking some
sales from the console.

The idea that our opinion
that we are market leaders is
wrong becauseitis weighted
by a history in the computer
retail outlets is ridiculous.
There is no question that we
are miles ahead in computer
shops and we think that

we're ahead in multiples and
even in the toy specialists,
we're at least even, if not
stronger.

In handhelds, there is no
question that the Gameboy
is selling a lot more than
Gamegear, but then we are
out of stock and we’ll easily
sell the next batch we get.

If we had enough stocks
then they’d probably outsell
us anyway because of their
cheap price. But with our
stocks being short they're
streets ahead.

We are obviously
delighted with the Megadrive
and the price cut has made
so much difference — some
stores are reporting a doubl-
ing of sales.

Part of our strategy was
always to squeeze the NES
from both ends and with a
low cost Master System and
a 16-bit machine very close
to the NES, | think we are
achieving that.

I will be surprised if they
don’t launch the Super NES
next year, but then they do
seem to have a different ap-
proach to us. They seem to
feel that they can sit back
and wait and that the market
will be ready for them when
they decide to launch. | don’t
know, only time will tell, but
we’re certainly very happy
right now.

In terms of brand
awareness | think Nintendo
were ahead until about May
of this year because of all the
money they were able to
spend.

But since we were able to
increase our budget, we've
turned that around and it’s
the Sega name that is now

duties.

AC e

| am currently looking to fill a unique
position within Active.

The person | require will be involved in
all aspects of buying, selling to major
customers in the UK and Europe, and other

The vacancy is most likely to suit a
younger person with retail experience and an
in depth knowledge of the entertainment
software industry.

Please send your c.v. in strictest
confidence to:

ROBERT STALLIBRASS,

ACTIVE,

UNIT 4, ACTON HILL MEWS BUSINESS CENTRE,
310-328 UXBRIDGE ROAD, ACTON HILL,

LONDON W3 9QuU.

slightly ahead.

| can’t see the momentum
that we’ve both got easing
up toomuch and | don’t think
either of us is going to crash
out. | think there’s probably
about 10-20 per cent of the
market to play with one way
or the other, one ending with
40, the other with 60.

But make no mistake that
extra slice is very important
to both of us.

GERRY BERKLEY
PROJECT MANAGER

"VIRGIN RETAIL

n 8-bit, Nintendo is

definitely ahead —
when the machines and the
best titles are available.

The supply side is getting
better but there are still pro-
blems, it's not as good as it
could be and there will be
shortages this Christmas.
With Bandai committing to
every chain on the High
Street and supermarkets as
well, | think there are bound
to be.

The grey importing situa-
tion is also very frustrating
forus. We've often had to grit
our teeth when a shop round
the corner has had 36 titles
and we'’ve only had six, but,
again, that’s getting better.

| think Sega’s decision to
cut the Mega drive to £129
was superb and that will un-
doubtedly have an effect on
the market. | think that if you
took total sales of all Ninten-
do machines and all Sega
machines then the two
would be head to head.

Nintendo are right not to
have the Super NES over
here this Christmas. It is very

&,

much in the toy market and
there the NES will be the
Christmas present to have
and the Super would have
detracted from that.

They shouldn’t wait too
long next vyear, though,
because the Megadrive is
getting so strong. | think the
Super should be here
towards the beginning of
next year.

The main problems with
stocking Nintendo are the
supply and just the fact that
Bandaidon’t seem to be able
to properly service accounts
like software distributors do.

Because they deal with
lots of enormous chains they
have difficulty in getting big
games to everyone on the
first day of release and for
people like us that are
specialists that is very im-
portant.

We'd also like to see the
margins improved slightly
but, generally, we're looking
forward to a good Nintendo
Christmas.

JULIAN RIGNALL
MANAGING EDITOR
MEAN MACHINES

think it’s true on the 8-bit

front, as farasactive users
go, that Nintendo have the
lead, and | don’t think the
400,000 units sales projec-
tion for this Christmas is an
empty promise. The
marketing has been pretty
clever recently, the build up
has been slow but it has
finally happened in the UK. It
won’t take off in the same
way that it has in the US, but
itis certainly the one to beat.

It has some brilliant
games available for it and so

B T T T T T T T T T T R T R R

LBecone the
charvacters . . .

in these new style adventures.

-far Nintendo have been very
clever and managed to con-
trol distribution so that they
release one ‘star game a
month. Mario Brothers I, for
instance, is one of the best
games ever written.

The Gameboy seemstobe
doing brilliant at the mo-
ment. Within EMAP towers,
as it were, most of the staff
bring a Gameboy to work,
there must be ten or eleven
on my floor alone, out of a

possible 17 people. It’s like a

NINTENDO FACT

This autumn/winter, Bandai
claims that 98 per cent of
children aged 4-15 will see a
Nintendo commercial at least
30 times

little disease, you drop it into
‘a cell of people and the
others start to pick it up.

With the Super Famicom, |
think it all depends, if | was
Sega |°would get the CD-
ROM add-on into Europe by
Easter, and that would set
back Nintendo’s sales
figures. Sega have a brilliant
free run for now and they
should pack everything they
caninto it.

The Megadrive is very
good, the two-are a bit like a
top class Porsche against a
Lamborghini, they can both
do different things. The
Famicom can do some neat
tricks, but its processor is
quite slow. The CD-ROM will
be the real winner on the
Megadrive front, even if they
don’t launch it soon it could
still hold the Famicom off if
they make sure there is
enough awareness of it. O
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For ALL IBM PC’'s and compatibles.

Only £22.95
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TAIT BUSINESS CENTRE DOMINIC STREET LIMERICK IRELAND

Telephone: (Eire) 061-415399

(UK) 010353-61-419477 / 010353-61-415399
Credit Card Orders (UK) 010353-61-415399

Fax: 010353-61-419755
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H OUT NOW .........ACTION 16 ATDE: 2200 ...9.99 OUT NOW .........ACTION 16 ALIEN STORM . 12729.99:OCTOBER: .. 1. .
5. NOVEMBER . PSYGNOSIS ATE 2<% 5.25...9.99 OUT NOW .........ACTION 16 ASTERIX ..i....... .32.99 NOVEMBER
53 NOVEMBER ...... PSYGNOSIS AUSTERLITZ . 3 ...9.99 END OCTOBER ...MIRROR IMAGE BACK TO THE FU 2 OCTOBER .
A MID OCTOBER ...TEAM17 SOFTWARE AUSTERLITZ... 5...9.99 END OCTOBER ...MIRROR IMAGE BONANZA BROTHERS . OCTOBER .
AMNIOS ............. § OCTOBER9.........PSYGNOSIS BLOODWYCH . .3.5 39.99 OUTNOW .........IMAGE WORKS BUBBLE BOBBLE . OCTOBER . Y
AQUAVENTURA 25.99 NOVEMBER ......PSYGNOSIS BLOODWYCH .. 39.99 OUT NOW . IMAGE WORKS CHEBSS i OCTOBER .
AUSTERLITZ 9.99 END OCTOBER ...MIRROR IMAGE BLUES BROTHERS. 294 OCTOBER 17 . TITUS DIE HARD 2.. DECEMBER
BARBARIAN 2 25.99 OCTOBER?22 .....: PSYGNOSIS BLUES BROTHERS .. 25, OCTOBER 17 . TITUS DRAGON CRYSTAL . OCTOBER .
BILL ELLIOTS NASCAR RACING S END OCTOBER ...KONAMI BOSTON BOMB CLUB 25 OCTOBER 23 . PALACE FLINTSTONES . OCTOBER .
BLOODWYCH ........ i END OCTOBER ...MIRROR IMAGE BOSTON BOMB CLUB.. 25. OCTOBER 23 . PALACE GLEOC Siisids NOVEMBER
BLUES BROTHERS { OCTOBER 17 ......TITUS BREACH 2 (ENHANCED) 29. OUT NOW . IMPRESSIONS HEROES OF THE LANCE OCTOBER .
BOSTON BOMB CLUB . R OCTOBER 23 . PALACE BREACH 2 (ENHANCED) 29. OUT NOW . IMPRESSIONS LASER GHOST .... OCTOBER .
BREACH 2 (ENHANCED 9. OUT NOW . IMPRESSIONS CADAVER 35: OCTOBER 25 . IMAGE WORKS LEADERBOARD. OUT NOW .
CAPTAIN PLANET .... 4 OCTOBER 24 . MINDSCAPE CADAVER . 35:! OCTOBER 25 . IMAGE WORKS LINE OF FIRE .. NOVEMBER
CHALLENGE GOLF . 4 OUT NOW . CHESS CHA 29.95 NOVEMBER OXFORD SOFTWORKS MERCS........... DECEMBER
CHAOS IN ANDROMEDA A OUT NOW . % CHESS CHAMPION 7I7i 29.95 NOVEMBER . OXFORD SOFTWORKS  OUT RUN EURO! DECEMBER
CHART ATTACK (COMPILATION) 4 END OCTOBER ...GREMLIN CHESSMASTER 3000 35, OCTOBER 31 . MINDSCAPE RUNNING BATTLE OCTOBER ....
CISCOHEAT: 25.99 END NOVEMBER ' IMAGE WORKS CHESSMASTER 3000 35: OCTOBER 31. ....... MINDSCAPE SHADOW DANCER .... NOVEMBER
DEVIOUS DESIGNS . 25.99 MID OCTOBER ...IMAGE WORKS CISCO HEAT . 25, END NOVEMBER IMAGE WORKS SHADOW OF THE BEAST NOVEMBER
BXILE il iieiivavesss 25.99 "OCTOBER -::..:... CISCO HEAT ... 25. END NOVEMBER IMAGE WORKS SONIC THE HEDGEHOG NOVEMBER
FEDERATION OF FREE TRADERS 9.99 OUT NOW ..MIRROR IMAGE DUNGEON MASTER 39. EARLY NOVEMBER MIRROR IMAGE SPEEDBALL .... OUT NOW .
FIRST SAMURAI ............... 25.99 MID NOVEMBER IMAGE WORKS DUNGEON MASTER . X EARLY NOVEMBER MIRROR IMAGE SPIDER MAN OCTOBER .
FLIGHT OF THE INTRUDER 13499 OUT NOW ..SPEC. HOLOBYTE EXOTIC CAR SHOWROOM i OCTOBERO9......... ACCOLADE STRIDER ........ OUT NOW .
G.B: ROUTEPLUS ... 0v5 . .79.95 OCTOBER COMPLEX FALCON V3.0 . ; EARLY NOVEMBER SPEC. HOLOBYTE SUPER KICK OFF . DECEMBER
IAN BOTHAM'S CRICKET 9.99 OCTOBER CELEBRITY SOFTWARE ~FALCON V3.0A.. 4 EARLY NOVEMBER SPEC. HOLOBYTE TOM AND JERRY . JANUARY
INTELLIGENT STRATEGY GA! 495 OCTOBER . OXFORD SOFTWORKS IAN BOTHAM'S CRICKET . i EARLY OCTOBER CELEBRITY SOFTWARE XENON?2..... OCTOBER
IRON:LORD s 9.99 OUT NOW . ACTION 16 INTELLIGENT STRATEGY GAM .95 OCTOBER . 688 ATTACK S OUT NOW .
KING OF CHICAGO i OUT NOW ..MIRROR IMAGE INTELLIGENT STRATEGY GAMES 5 5 75 29.95 OCTOBER .
KNIGHTMARE . A NOVEMBER 2I ...MINDSCAPE IRON LORD S OUT NOW .
LEANDER ....... ; NOVEMBER 21 ...PSYGNOSIS IRON L. ORD . OUTNOW ......... MASTER SYSTEM
LEMMINGS DATA DISK A NOVEMBER 26 ...PSYGNOSIS ; END OCTOBER ...ABLAC DAVIDSON POPULOUS i a2 3499 OUTNOW ......... TECMAGIK
LOTUS TURBO CHALLENGE 2 5 EARLY NOV ......GREMLIN KILLING CLOUD H OUT NOW ....
MAGIC POCKETS .... 33 OUT NOW . MINDSCAPE KlLlélNG SLOCUDGO i OUT NOW .
MAGIC STORY BOOK . .29.95 OUT NOW . SOFT STUFF KING OF CHICA 9.99 OUT NOW .
MEGA LO MANIA ....... 0.99 OCTOBER 16 . IMAGE WORKS KING OF CHICAGO ..... 9.99 OUTNOW ......... SEGA MEGADRIVE
MIG-29M SUPER FULCRUM 9.99 OUTNOW .........DOMARK LEMMINGS DATA DISK 14.99 NOVEMBER 76 ...PSYGNOSIS BACK TO THE FUTURE 2 ... ..TBA NOVEMBER
MOONSTONE .... - NOVEMBER 21 ...MINDSCAPE LETS SPELL AT HOME ...... 2495 OUT NOW .... BACK TO THE FUTURE 3 .39 99 NOVEMBER
ONSLAUGHT i END NOVEMBER MIRROR IMAGE LETS SPELL AT THE SHOPS.. 2495 OUT NOW . BONANZA BROTHERS . .34.99 OCTOBER ....
ORK 5.99 NOVEMBER 7......PSYGNOSIS LETS SPELL OUT AND ABOUT .95 OUT NOW . BUCK ROGERS . NOVEMBER
PEGAS 5.99 MID OCTOBER ...GREMLIN 5 3 2. EARLY OCTOB AUDIOGENIC BURNING FORCE . ; DECEMBER
REACH I‘OR 4.99 EARLY DECEMBER PSS NOVEMBER 14 ...MINDSCAPE CALIFORNIA GAME! .39 99 DECEMBER
REALTHINGS 'SAFARI' . 9.95 OCTOBER .........RGB STUDIOS i OUTNOW ........ DARK CASTLES.... .39.99 OCTOBER 16 .
REALTHINGS 'SEA LIFE 9.95 OCTOBER RGB STUDIOS MEGAFORTRESS HD 35.99 OUT NOW . DECAPATTACK . .34.99 OCTOBER 9....
RETURN OF THE WITCHLORDS : OUT NOW .........GREMLIN MEGAFORTRESS LD ... 3599 OUT NOW . DONALD DUCK .... .39.99 DECEMBER
ROBOZONE...........i% 5. MID OCTOBER ‘..IMA_GE WORKS MERCHANT COLONY 3499 OUT NOW . F22 INTERCEPTOR .39.99 NOVEMBER
ROLLING RONNY ! OCTOBER 9.. ..VIRGIN MERCHANT COLONY .... 3499 OUT NOW . FIRE SHARK .... .3499 DECEMBER
RUGBY - THE WORLD cup 4 OUT NOW ..DOMARK MIG-29M SUPER FULCRUM 3 OUTNOW: 5. e GOLDEN AXE.. .34.99 DECEMBER
STARGLIDER 2 A END NOVEMBER MIRROR IMAGE OBITUS..i.; 3 NOVEMBER 13 ...PSYGNOSIS JEWEL MASTER. .34.99 NOVEMBER
SUPAPLEX ..... A OCTOBER 18 ...:: DREAM FACTORY OBITUS :... - NOVEMBER 13 ...PSYGNOSIS KILLING GAME SHOW . .39.99 OCTOBER
SUPER HEROES (COMPILATION) A MID OCTOBER ...DOMARK PERSONAL PRO .. 2 OCTOBER .........AUDIOGENIC LAKERS V CELTICS . .39.99 OCTOBER .
SUPER SPACE INVADERS ... 4.99 END OCTOBER ...DOMARK REACH FOR THE SKIES 5. MID OCTOBER ...PSS MARBLE MADNESS . .39.99 DECEMBER
THE SHOE PEOPLE . 25.99 END OCTOBER ...FIRST CLASS REACH FOR THE SKIES . 4 MID OCTOBER ...PSS MERGS i vl .39.99 NOVEMBER
TINTIN ON THE MOO! . OUTNOW .........ACTION 16 RIDERS OF ROHAN A END OCTOBER ...PSS MONSTER WORLD 3. .34.99 JANUARY .
TURTLES ARCADE . K MID NOVEMB IMAGE WORKS RIDERS OF ROHAN 5 END OCTOBER ...PSS NINJA BURAI . ..TBA NOVEMBER
ULTIMA 6 30.99 NOVEMBER ...... MINDSCAPE ROBIN HOOD.......... 2.95 OCTOBER 14 ......LEISURELAND OUTRUN........ .39.99 NOVEMBER .
UTOPIA: o 9.99 OCTOBER 14 ...... GREMLIN SCROOGE (A CHRISTMA! 95 OCTOBER 14 . LEISURELAND PHANTASY STA .49.99 OCTOBER ....
SPACE WRECKED .. i OCTOBER GREMLIN PHEUOS: .5 e .34.99 DECEMBER
SPEEDBALL 2 .... ! OUT NOW . IMAGE WORKS RINGS OF POWER . .39.99 NOVEMBER .
SPEEDBALL 2 X OUT NOW ..IMAGE WORKS ROAD RASH .. OUT NOW ...
ATARI ST STARGLIDER 2 .. ;| END NOVEMBFR MIRROR IMAGE ROBOCOD ..... DECEMBER
AT 25750 .9.99 OUTNOW ......... ACTION 16 SUPER CAR PAK d OCTOBERO9......... ACCOLADE SHADOW OF TH NOVEMBER
AUSTERLITZ i END OCTOBER ...MIRROR IMAGE SUPER SPACE INVADERS 5 END OCTOBER ...DOMARK SHINING AT THE DARKNESS OCTOBER
BARBARIAN 2 A OCTOBER 22 . PSYGNOSIS TEAMSUZUKI: .../ | OCTOBER ......GREMLIN SPEEDBALL 2.. .3999 OCTOBER .
BEAST 2% 50 5.99 OCTOBER 31 . PSYGNOSIS TINTIN ON THE MOON : OUT NOW . ACTION 16 SPIDER MAN .. .39.99 OUT NOW .
BLOODWYCH i END OCTOBER ...MIRROR IMAGE TINTIN ON THE MOON . ! OUT NOW .. ..ACTION 16 STARFLIGHT .... .45.00 OCTOBER 9.
BLUE MAX . § OCTOBER 17 . S TURTLES ARCADE ;! MID NOVEMBER IMAGE WORKS STREETS OF RAGE 3499 OUT NOW .
BLUES BRO1 5.99 OCTOBER 17 . TURTLES ARCADE .. 4 MID NOVEMBER IMAGE WORKS THE IMMORTAL.... .39.99 NOVEMBER
BOSTON BOMB CLUB 5.99 OCTOBER 23 . TV SPORTS BASEBALL p EARLY NOVEMBER CINEMAWARE TOE JAM AND EAR .39.99 OCTOBER ....
BREACH 2 (ENHANCED) 9.99 OUT NOW . TV SPORTS BASEBALL . 3 EARLY NOVEMBER CINEMAWARE  TOKI................ .34 99 DECEMBER
CAPTAIN PLANET..... 2599 OCTOBER 24~ TV SPORTS BOXING ... 5 OCTOBER 24 CINEMAWARE WRESTLE WAR . .3499 OCTOBER ....
CARTHAGE........... 19.99 OCTOBER 31 . TV SPORTS BOXING .. 5% OCTOBER 24 . CINEMAWARE XENON 2 ...39.99 NOVEMBER
CHALLENGE GOLF .99 OUT NOW .... (@) 3 TV SPORTS ROLLERBABES 35.99 OCTOBER 24 . CINEMAWARE
CHART ATTACK (C OMI’II ATION) .99 END OCTOBER ...GREMLIN TV SPORTS ROLLERBABES . 3599 OCTOBER 24 . CINEMAWARE
CISCOHEAT ... .. END NOVEMBER IMAGE WORKS ULTIMA 7 .. .5 39.99 NOVEMBER MINDSCAPE
DEVIOUS DESIGNS . 99 MID NOVEMBER IMAGE WORKS ULTIMA 7 ... 25 39.99 NOVEMBER MINDSCAPE CDTV
120 Q0 ) g G me 5.99 OCTOBER .........AUDIOGENIC W/C 11 SPEECH ACCESSORY PACK HD3.514.99 OUT NOW MINDSCAPE ANIMALS IN MOTION ....29.99 IMMINENT .........ON-LINE
FALCON COLLECTION. i OUT NOW . SPEC. HOLOBYTE W/C 11 SPEECH ACCESSORY PACK HD5.2514.990UT NOW . MINDSCAPE CHAOS IN ANDROMEDA .29.99 IMMINENT . ON-LINE
FEDERATION OF FREE TRADERS i OUT NOW .........MIRROR IMAGE W/C Il SPEECH ACCESSORY PACK LD3.514.99 OUT NOW . MINDSCAPE BUROPE it b s 9.99 OCTOBER 30 . A.V. SOFTWARE
FIRST SAMURAI .... 3 EARLY DECEMBER MIRROR IMAGE WING COMMANDER 2 - HD.. .5 3999 OUTNOW . MINDSCAPE FALCON COLLECTION. .44.99 END OCTOBER ...IMAGE WORKS
IAN BOTHAM'S CRIC 9. NOVEMBER CELEBRITY SOFTWARE WING COMMANDER 2 - HD . 5 39.99 OUT NOW . MINDSCAPE HOUND OF THE BASKER .29.99 OUT NOW . ON-LINE
INTELLIGENT STRATEGY (JA 95 OCTOBER . OXFORD SOFTWORKS ~ WING COMMANDER 2 - LD .5 39.99 OUT NOW . MINDSCAPE PSYCHO KILLER ....... .29.99 OUT NOW . ON-LINE
IRONLORD:= ;2.2 5% d OUT NOW . ACTION 16 WREGKERS % v it 5.25 29.99 OCTOBER ..AUDIOGENIC THE SIGN OF FOUR .... .29.99 IMMINENT . ON-LINE
KING OF CHICAGO A OUT NOW . ..MIRROR IMAGE TOWN WITH NO NAME .29.99 IMMINENT . ON LINE
KNIGHTMARE ....... K NOVEMBER 21 ...MINDSCAPE WOMEN IN MOTION.. .29.99 OUT NOW . ON-LINE
LEMMINGS DATA DISK % NOVEMBER 26 ...PSYGNOSIS XBENON2: Givtaiinuevaiiis .29.99  OCTOBER 30 ...... MIRRORSOFT
LOTUS TURBO CHALLENGE 2 A EARLY NOVEMBER GREMLIN IBM CD ROM
MAGIC POCKETS ....... A OUT NOW . ..MINDSCAPE GAMES PACK | .... ....CD 81.08 OUT NOW .........SOFTWARE TOOLWORKS
MAGIC STORY BOOK . .95 OUT NOW . SOFT STUFF GAMES PACK 2 . .CD104.58 OCTOBER 14 . SOFTWARE TOOLWORKS COMMODORE 64/128
MEGA LO MANIA ......... 5! OCTOBER 16 . IMAGE WORKS MAMMALS . .CD116.33 OUT NOW . SOFTWARE TOOLWORKS CHART ATTACK (COMPILATION)...... 19.99 END OCTOBER ...GREMLIN
MIG-29M SUPER FULCRUM 3 OUT NOW ... TIMETABLE OF HISTORY S & I .CD116.33 OCTOBER 21 . SOFTWARE TOOLWORKS CHART ATTACK (COMPILATION) T 14.99 END OCTOBER ...GREMLIN
OBITUS #0570 5. NOVEMBER 11 ...PSYGNOSIS WORED-ATEAS V2.0 -5 i it CD 99.86 OCTOBER 10 . SOFTWARE TOOLWORKS CISCO HEAT ... D 1599 END NOVEMBER IMAGE WORKS
ONSLAUGHT 3 END NOVEMBER MIRROR IMAGE WORLD ATLAS V2.0 MULTIMEDIA CD 99.86 NOVEMBER I...... SOFTWARE TOOLWORKS CISCO HEAT T 10.99 END NOVEMBER IMAGE WORKS
REACH FOR THE ¢ B EARLY DECEMBER PSS CYCLES D...7.99 OUTNOW . ACCOLADE
RETURN OF THE WITCHL 3 OQULNOW: ks GREMLIN CYCLES T...5.99 OUT NOW .........ACCOLADE
ROBOZONE........c.... 3 MID OCTOBER ...IMAGE WORKS GAME GEAR DEVIOUS D 1599 MID OCTOBER ...IMAGE WORKS
ROLLING RONNY . : OCTOBER9........ BASEBALL OCTOBER DEVIOUS DESIGNS T 10.99 MID OCTOBER ...IMAGE WORKS
RUGBY - THE WORLD CUP { OUT NOW . DONALD DUCK . 24.99 DECEMBER BXIEE 20 St T 11.99 OCTOBER . ..AUDIOGENIC
SPIRIT OF EXCALIBUR .74 OUT NOW . e N FACTORY PANIC 19.99 OCTOBER .... FORMULA 1-3D.. D 1599 IMMINENT .
STARGLIDER 2 ;| END NOVEMBER MIRROR IMAGE FANTASY ZONE. 4 DECEMBER FORMULA 1-3D.. T 10.99 IMMINENT .
STRATEGO . 3 OCTOBER 16 -.....: ACCOLADE FROGGER . NOVEMBER GP TENNIS MANAGER D 1599 IMMINENT .
SUPAPLEX . S OCTOBER 18 ......DREAM FACTORY GOLDEN AXE.. . OCTOBER .... GP TENNIS MANAGER ... T 10.99 IMMINENT .
SUPER HFI{OES (COMPlLATlON) } MID OCTOBER ...DOMARK HALLEY WARS . 4.99 DECEMBER RETURN OF THE WITCHLORDS D...7.99 OUT NOW .
SUPER SPACE INVADERS .. . END OCTOBER ...DOMARK JOE MONTANA I-OOTBALI. 4.99 OCTOBER .... RETURN OF THE WITCHLORDS T5:99 - OUT NOW, 7l )
THE SHOE PEOPLE ...... 5.99 END OCTOBER ...FIRST CLASS LEADERBOAR 4.99 NOVEMBER ROBOZONE ... D 1599 MID OCTOBER ...IMAGE WORKS
TINTIN ON THE MOON 4 OUTNOW ks ACTION 16 NINJA GAIDEN 3 4.99 - NOVEMBER ROBOZONE .. T 10.99 MID OCTOBER ...IMAGE WORKS
TURTLES ARCADE . MID NOVEMBER IMAGE WORKS 4.99 OCTOBER ROLLING RONNY.. D 1499 OCTOBER 9. VIRGIN
ULTIMA 6 NOVEMBER . MINDSCAPE 19.99 NOVEMBER ROLLING RONNY .. T...9.99 OCTOBER 9. VIRGIN
UTOPIA .. END OCTOBER ...GREMLIN 9.99 OCTOBER .... RUGBY - THE WOR 2 D 1499 OUT NOW DOMARK
WOLFPACK .. MID OCTOBER ...IMAGE WORKS SOLITAIR P()KI"R 2499 NOVEMBER RUGBY - THE WORLD CUP T 10.99 OUT NOW . DOMARK
SONIC THE HEDG!‘ A DECEMBER SPEEDBALL 2 D 1499 OUTNOW . IMAGE WORKS
SPACE HARRIER d DECEMBER SPEEDBALL 2 T 1099 OUTNOW . IMAGE WORKS
SPIDER MAN . . DECEMBER STRATEGO D...7.99 OUTNOW . ACCOLADE
SPECTRUM SUPER KICK OH' 5 .99 DECEMBER STRATEGO .. T...5.99 OUT NOW ..ACCOLADE
CHART ATTACK (COMPILATION) ...... T 1499 END OCTOBER ...GREMLIN WOODY POP .19.99 NOVEMBER SUPER HEROES (COMPILATION) D 19.99 MID OCTOBER ...DOMARK
CISCOHEAT ... .T 10.99 MID NOVEMBER IMAGE WORKS SUPER HEROES (COMPILATION) T 1499 MID OCTOBER ...DOMARK
LEMMINGS .. .T TBA NOVEMBER ......PSYGNOSIS SUPER SPACE INVADERS .... D 14.99 END OCTOBER ...DOMARK
RETURN OF THE WITCHLORDS .T...5.99 OUT NOW .... GREMLIN AMSTRAD CPC SUPER SPACE INVADERS . T 10.99 END OCTOBER ...DOMARK
ROBOZONE T 10.99 MID OCTOBER ...IMAGE WORKS CHART ATTACK (COMPILATION) ...... T 14.99 END OCTOBER ...GREMLIN THE SHOE PEOPLE ..... D 15.99 END OCTOBER ...FIRST CLASS
SUPER HEROES (COMPILATION) T 1499 MID OCTOBER ...DOMARK CHART ATTACK (COMPILATION) D 19.99 END OCTOBER ...GREMLIN THE SHOE PEOPLE T 10.99 END OCTOBER ...FIRST CLASS
SUPER SPACE INVADERS . .T...9.99 END OCTOBER ...DOMARK CISCO HEAT D 1599 END NOVEMBER IMAGE WORKS TURTLES ARCADE D 1599 MID NOVEMBER IMAGE WORKS
THE SHOE PEOPLE .... T 10.99 END OCTOBER ...FIRST CLASS CISCO HEAT . T 10.99 END NOVEMBER IMAGE WORKS TURTLES ARCADE . T 10.99 MID NOVEMBER IMAGE WORKS
TURTLES ARCADE .... ...T 10.99 MID NOVEMBER IMAGE WORKS RETURN OF TH 2 D...7.99 OUTNOW .........GREMLIN
RETURN OF THE WITCHLORDS T...5.99 OUTNOW .........GREMLIN
ROBOZONE .. D 15.99 MID OCTOBER ...IMAGE WORKS
SPECTRUM + 3 ROBOZONE .. T 10.99 MID OCTOBER ...IMAGE WORKS MACINTOSH CD ROM
CHART ATTACK (COMPILATION)...... D 19.99 END OCTOBER ...GREMLIN SUPER HEROES (COMPILATION) D 19.99 MID OCTOBER ...DOMARK TIMETABLE OF HISTORY S &I ...... CD116.33 OCTOBER 10 ...... SOFTWARE TOOLWORKS
RETURN OF THE WITCHLORDS D...7.99 OUT NOW ... ,.GREML[N SUPER HEROES (COMPILATION) T 14.99 MID OCTOBER ...DOMARK
THE-SHOEPEQPLE: =i i te it D 1599 END OCTOBFR ..FIRST CLASS SUPER SPACE INVADERS .... D 17.99 END OCTOBER ...DOMARK
SUPER SPACE INVADERS . T 10.99 END OCTOBER ...DOMARK ARCHIMEDES
THE SHOE PEOPLE D 1599 END OCTOBER ...FIRST CLASS ILLUSIONIST .95 OCTOBER 11 CLARES
BALLISTIC THE SHOE PEOPLE T 10.99 END OCTOBER ...FIRST CLASS MAGIC STORY BOOK . 9.95 IMMINENT .... SOFT STUFF
MIKE DITKAS POWER FOOTBALL 16-BIT CART 34.99 OCTOBER 30 ...... ACCOLADE TURTLES ARCADE D 1599 MID NOVEMBER IMAGE WORKS SCOREDRAW .. 61.95 OCTOBER 11 . CLARES
TURRICAN ... ..16-BIT CART 39.99 OCTOBER 15 . ACCOLADE TURTLES ARCADE .. ...T 1099 MID NOVEMBER IMAGE WORKS VOXBOX .. 61.95 OUT NOW . CLARES
The Release ABLAC DAVIDSON COMPLEX IMAGE WORKS MPH COMPUTERS SIMULMONDO
Schedule ACCOLADE C P SOFTWARE IMPRESSIONS ON-LINE SOFT STUFF
is prepared by ACTION 16 DIGITAL INTEGRATION KONAMI OXFORD SOFTWORKS SPECTRUM HOLOBYTE
Ir(xiter Med:a;:s (Iit% AUDIOGENIC DOMARK LCL PSS TEAM 17 SOFTWARE
anth fl%p{)gw?n i A.V. SOFTWARE DREAM FACTORY LEISURELAND PSYGNOSIS TECMAGIC
ot g CELEBRITY SOFTWARE ECLIPSE MINDSCAPE RGB STUDIOS TIGER SOFTWARE
publishers CINEMAWARE FIRST CLASS MIRROR IMAGE SCHOOL SOFTWARE TITUS
| CLARES GREMLIN GRAPHICS MIRRORSOFT SEGA VIRGIN MASTERTRONIC

Publishers to

include your products telephone Debbie Magrane at Inter-Mediates on 0279 600770
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' As Featured on
Motormouth

Merchandising
hy USD

Demos on
Amiga Format,
ST Format,
Zero and

ST Action

Badges
T-Shirts
Posters
Records
Stickers

“A joy to play.”

NEW COMPUTER
EXPRESS

“The Bitmap Bros have
delivered the goods
spectacularly. Here is a product
which looks good, plays great
and sounds unbelievable. Magic
Pockets is the best thing from
the Bitmaps yet. Buy it and
agree.”

93% CE& VG

“What an absolute triumph! This
is a riot of gameplay ... could even
be the Bitmaps best effort yet!”

94% THE ONE

“Magic Pockets is yet another corker
from those Bitmaps, and a game to add
to your collection.”

93°% AMIGA ACTION

Tilt Hit

ST Action
A1 Rated

C&VG Hit

Zero Hero

Joystick
Megastar

CU Amiga
Screenstar

ST Format
Format Gold

Generation 4
Gen D’0r

Amiga Action
Accolade

“It’s faultless. Great scrolling, great
graphics, great music ... excellent,
imaginative, the mutts nuts’.”

90%  ZERO

For sales; PoS or further information call Kirsty, Clare or Sam at Mindscape on 0444-831761
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CHARTAL

Compiled by Gallup
on behalf of ELSPA

WEEK ENDING September 28th

1991

MARKET SHARE BY
PUBLISHER LABEL (VALUE)

% UNIT SALES

PRICE THIS LAST 2WKS 3WKS

CATEGORY  PUBLISHER LABEL WEEK WEEK AGO AGO

TOTAL SEGA 184 {33 149 463
NINTENDO 109 9.7 9.1 9.2
ELECTRONIC ARTS 74 47 7.4 6.4
HIT SQUAD 6.5 6.0 7.1 6.9
MICROPROSE 5.1 29 18 17
U.S. GOLD 50 5.1 56 48
VIRGIN 50 119 13 13
CODE MASTERS 43 40 53 56
KIXX 36 o7 3.2 35
OCEAN 36 35 46 49
MIRRORSOFT 30 29 3.1 28
KRISALIS 17 15 18 14
RAINBIRD 17 i 06 =
MIRROR IMAGE 1.0 2.1 2.7 26
CORE DESIGN 17 2.2 19 36
ANCO 16 10 13 1.1
MINDSCAPE 16 11 13 0.7
EUROPRESS S/WARE 15 12 1.0 1.1
DOMARK 11 18 2.2 19
D & H GAMES 1.1 13 15 14
STORM 1.1 10 10 =
MASTERTRONIC 1.1 14 14 15
SIZZLERS 10 05 = —
GREMLIN GRAPHICS 10 1.1 18 17
CDS 0.9 06 06 08
PSYGNOSIS 09 95 1.1 2.1
GBH 07 09 12 14
ACCOLADE 07 0.7 05 10
HITEC SOFTWARE 06 06 09 06
BEAU JOLLY 06 = 05 05
DIGITAL INTEGRATION 06 0.7 0.7 0.7
ZEPPELIN 06 0.7 09 0.7
ATARI 06 10 0.7 09
MILLENIUM 05 06 — -
ELITE 05 11 09 09
ALTERNATIVE 05 ol 05 06

NB. Shares shown thus ‘—’ are below the cut-off point of 0.5 per cent.

TOP 20 — CONSOLE
BY INDIVIDUAL MACHINE FORMAT

RANK
TW LW TITLE MC PUBLISHERLABEL

1 — ROADRASH MD ELECTRONICARTS
2 9 ALIENSTORM MD SEGA

3 1 EAHOCKEY MD ELECTRONICARTS
4 3 GREMLINS2 NI NINTENDO

5 6 TRACKANDFIELD2 NI NINTENDO

6 — TEENMUTHEROTURTLES NI NINTENDO

7 13 SHINOBI GG SEGA

8 5 WORLDCUP NI NINTENDO

9 2 SUPERMARIOLAND GA NINTENDO

10 7 DOUBLEDRAGON GA NINTENDO

11 — GOLF GA NINTENDO

12 — SUPERMONACOGP MD SEGA

13 — JBDOUGLASBOXING SG SEGA

14 — PGAGOLFTOUR MD ELECTRONICARTS
15 — GOLDENAXE SG SEGA

16 4 SPIDERMAN SG SEGA

17 — GOLFMANIA SG SEGA

18 — WORLDGANDPRIX SG SEGA

19 8 WONDERBOY GG SEGA

20 11 BOYANDHISBLOB NI NINTENDO

All Gallup software charts are the copyright of ELSPA from April 1st 1990. The charts
published weekly in CTW are extracts from ‘CHARTALK’ which is compiled in report form
both weekly and monthly by Gallup on behalf of ELSPA. There are 25 charts in
‘CHARTALK’ covering all formats, pricepoints and with market share statistics.
‘CHARTALK’ is available from the general secretary at ELSPA on 0386 830642/831223 —
or write to him at Arden Mill, North Littleton, near Evesham, Worcestershire, WR11 5QP.
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by Colin Campbell

MAGIC POCKETS
ROBOCOD

ROBIN HOOD
BART SIMPSON

Magic Pockets is an in-
genious product of that
most ingenious breed, the
marketing man. It’s written

by programming pop stars the
Bitmap Brothers (you can tell
they’re pop stars, they wear
dark glasses and sullen scowls),
with music provided by jaunty
Betty Boo.

Renegade has carefully
developed that ‘we’re different
from all the others’ company
profile which most games
magazines have been happy to
promote (more because it
makes for good copy, than for
any desire to alter the world of
publisher/programmer relation-
ships). There are those links
with the music industry, and,
to top it all, a cheeky looking
kid in all the ads called The Bit-
map Kid. We’re talking young,
thrusting, dynamic. We’re talk-
ing attitude.

Actually, hero-cynicism
aside, it’s a very impressive
campaign, and destined to suc-
ceed. The Bitmaps have not
written a game that could
justifiably place them head and
shoulders above their peers in a
long time (Gods was crap), but
many punters, especially young
ones who buy arcade games
like Magic Pockets, will tell
you that the Bitmaps are best.

I fear though that no amount
of marketing chicanery will
uphold this reputation for ever.
Magic Pockets is good, well,
it’s okay (ish), but it sure isn’t
great.

Down to the nitty gritty.
Editorial has been prolonged
and enthusiastic. All magazines
were running news stories and
previews months ago, and
there’ve been updates ever

since. I have no firm details on
reviews, but none of them will
be desultory. Ad spend hasn’t
been huge, but the ads were
striking enough to make it
seem substantial.

And the game itself? To be
frank it’s not enough of
anything to produce any reac-
tion other than a snore. But
hey, I’'m not here to bang on
about game design and
graphics. Will it sell? You
know the answer.

Magic Pockets’ problem is
that it doesn’t offer any impres-
sion of being sufficiently dif-
ferent. It’s just decided to be
cute in a Bitmappy kind of way
and that’s that. In contrast,
there’s plenty about
Millenium’s Robocod that’s
different indeed. Robocod is
still a few weeks from shipping,

but from what I’ve seen it’s go-

ing to be a monster hit.

This game will remind you
of Sonic the Hedgehog almost
immediately. It’s fast, good

looking, funny and challenging.

The Robocod character who
did so well in James Pond last
year may not be in the same
big-yen league as Sozic , but
he’s fast becoming the best
home produced computer per-
sonality we’ve got.

James Pond will receive a
fistful of mag accolades, and a
chart position to put the fear of
God into anyone dealing in full
licence characters. It’s bound
to do well in the charts (and
you can expect to see James
Pond IIl next year).

Millenium is quite an im-
pressive little outfit that’s been
wise to let US Gold get on with
all the PR puffery, while they
get on with writing decent
games. Robin Hood, out on the
ST this week, is a Role Playing
Game, but don’t go away just
yet. It’s accessible enough for
even the most dedicated

Adventure-phobe and that has
as much to do with the
familiarity of the Sherwood
story, as the laid-back style of
the game.

Reviews have been admiring,
if not as overboard as they
might have been. Ads have
been appearing, but the cam-
paign is hardly substantial. A
special prize goes to the person
who designed the package. It
manages to make the Robin
Hood drawing look like a cross
between Errol Flynn and Kevin
Costner. Perfect.

Someone who looks like
Kevin Costner, but could easily
be mistaken for a walking
dollar bill, is Bart Simpson. I
hear that his excellent game is
on its way into dealerland, but
you already knew that anyway.

The marketing monsters at
Ocean have done their job,
though, on this occasion, I
can’t believe that it was all that
difficult.

Colin Campbell is deputy editor
for Future Publishing's Amiga
Power.
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CTW EVENT CHECK

CTW Event Check welcomes details of any shows or conferences being planned for the leisure/low
end business marketplace. Please address all correspondence to CTW CALENDAR, The BTC,
Bessemer Drive, Stevenage, Herts, SG1 2DX. Or fax us on 0438 74127.

OCTOBER

Intertainment ’91
October 7th-9th
Century Plaza Hotel
Los Angeles

0101 212 382 3929

Brighton Computer Fair
October 20th

Brighton Corn Exchange
0273 607633

Amiga '91

October 31st-Nov 3rd
Koéln Messe, Cologne,
01049 8106 34094

NOVEMBER

World Of Commodore
November 14th-17th
Earl's Court Il, London
0225 442244

All Formats Fair
November 3rd
Royal Horticultural Hall, London

&

November 10th

National Motorcycle Museum,
Birmingham

0926 613047

DECEMBER

Computer Shopper Show
December 58th

Wembley Conference Centre
081 868 4466

Supergames Show ’91
December 6-9th

Espace Champerret, Paris
010331 48910451

All Formats Fair
December 1st
City Hall, Glasgow
&

December 14th
Royal Horticultural Hall, London
&

December 15th
University of Leeds Sports Centre
0926 613047

JANUARY

Consumer Electronics Show
Las Vegas, USA
0101 202 4578700

: FEBRUARY

16 Bit Computer Show
February 7th-9th

Hammersmith Novotel, London
081549 3444

Computer Arena
February 19th-23rd
Larnaca, Cyprus
081 868 4466

MAY

Spring Computer Shopper
May 28th-31st

Olympia, London

081 868 4466
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LETTER FROM AMERICA

(i L e S e |
LET’S TALK ABOUT SPECS, BABY

After all that waiting, Nintendo ships its shiny new 16-bit Super NES with a
technical glitch that rules out a chunk of US users. Atari, meanwhile, is going in-

to technical turbo drive with its proposed Jaguar. STEVE HARRIS reports...

hile the mood of
W many in the video
game retail com-

munity was quite upbeat in
the presence of Nintendo’s
launch of Super NES, the
same concerns with move-
ment of 8-bit product and
other lines continue to haunt
the industry as it moves into
the traditional high point of
the year.

Where can Nintendo go

with the 8-bit deck? What
future penetration will Sega
be able to manage for both
its 16-bit model and hand-
held Gamegear? How much
real longevity can the Super
NES muster?

These have all become hot
topics of discussion. But for
now, it seems, most of the in-
dustry is willing to turn a blind
eye on the problems of the
future to enjoy the new wind-

fall Nintendo has delivered
with the Super NES.

Jaguar shows its
teeth

he first substantial news

on the development and
capabilities of the Atari
Jaguar were recently
published in Electronic Gam-
ing Retail News. While the
machine has been touted, at
one time or another, as the

super game system of the
future, its final shape is
beginning to look much dif-
ferent than the one Sam
Tramiel may have hinted at
during the Summer CES.
First and foremost, the
Jaguar will NOT come in
under the $100 price tag that
Atari representatives had
originally boasted. The unit
will also NOT be a 64-bit unit,
but willinstead incorporate a

32-bit 68030 main processor
with a 32-bit graphics and
sound processor used in
tandem.

While the machine was
thought to use traditional
cartridges or cards as the
storage medium for game
software, the new configura-
tion of the unit may allow for
radical new designs that in-
clude not only CD-
technology, but also a
special drive that allows the
Jaguar to retrieve informa-
tion from VHS video tape and
computer software disks!

WIEG

EUROPES Ne.1 IMPORTER & EXPORTER OF JAPANESE GAME CONSOLES & GARTRIDGES

!

QU

DISTRIBUTION LIMITED

13 MANSFIELD ROAD, NOTTINGHAM, NG1 3FB, ENGLAND.

WE ALWAYS CARRY LARGE

STOCKS OF THE MOST

POPULAR JAPANESE GAME

CONSOLES & CARTRIDGES !!

MEGADRIVES PC ENGINES

NEO GEO GAME BOY

SUPER FAMICOMS GAME GEAR

ALL MODIFICATIONS & REPAIRS

CARRIED OUT IN OUR OWN

STANDARDS
NEW TITLES & PRODUCTS

WORKSHOP TO PROFESSIONAL

IMPORTED ON A WEEKLY BASIS

FOR A TRADE CATALOGUE
PHONE:

MON TO SAT (10.00 - 6.00)

SUNDAY & AFTER 6.00
FAX (0602) 475353

(0850) 336568

(0602) 475151/484988

Specific details of how the
loading systems will work
were not made available.

Probably the most impor-
tant update on the Jaguar
project, however, is that the
machine will not only repre-
sent  Atari’s move into
mainline consoles, but that it
will also double as a home
computer.

The initial reaction to this
concept was extremely
doubtful, with previous
game system/computer
hybrids suffering an identity
crisis leaving the users with
a game system unable to
produce the potential excite-
ment of what the hardware
could deliverand a computer
that has neither the power
nor the capabilities required
— because of the constraints
in price that are levied to
make the unit potentially
more commercial.

TV turn-off
N intendo, basking in the
success of the initial
launch for the Super NES,
was givenablack eye wheniit
was revealed that the system
was not compatible with cer-
tain televisions manufac-
tured by American com-
panies prior to 1985.

The percentage of Super
NES owners affected is
thought to be extremely
small, but a re-tooling of the
system is apparently already
underway. Nintendo has not
commented officially and no
retailers appear to be pulling
the new product from the
shelves in spite of this
revelation.

While sales have increas-
ed since the Super NES was
introduced, the demand for
software has become a
heated question for new
owners. Nintendo has pro-
mised 18 titles by the end of
the year, both from itself and
third-party licensees, but so
far only four games have ap-
pearedinadditiontothe Super
Mario World cartridge that
comes with the hardware.

Surprisingly, Nintendo
has not altered the chips set
in the Super NES, making it
in essence the same as the
Super Famicom in Japan.
Mail order importers are
reporting a widespread in-
crease in sales from new
Super NES owners who want
to draw from the dozens of
different games that are
readily available now.

With only a slight
modification to the physical
area around the mouth of the
cartridges port, American
Super NES owners can now
plugin a variety of Japanese
software.

While some of these
games use the Japanese
language extensively, that
has apparently not stopped
sales of these products from
rising sharply.

Nintendo would not con-
firm it, but there is a rumour
that future versions of the
Super NES will not be com-
patible with the Super
Famicom cartridges. The in-
dications are that a minor
change will be made in the
interface so that the game
programming from Japanese
software publishers will not
be understood by the
American machine. O

Steve Harris is publisher of
Sendai Publications’ Elec-
tronic Gaming Retail News
(EGRN), which serves the
video games trade in the US



CTW Monday October 7th 1991 Page 23

THE NEW GENERATION IN JOYSTICK TECHNOLOGY

ERGONOMICALLY DESIGNED BODY FOR RIGHT OR LEFT HANDED PLAYERS 2 ULTRA SENSITIV , HIGH
QUALITY MICROSWITCHED FIRE BUTTONS AUTO FIRE FACILITY  IN PALM COMFORT FOR EXTENDED
PLAYING TIMES EIGHT DIRECTIONAL MICROSWITCHED CONTROL AUTOMATIC CENTERING
INDESTRUCTIBLE METAL SHAFT 12 MONTHS WARRANTY +2 SELECTOR CONNECTOR

VERSIONS INCLUDE ZX SPECTRUM 16K, 48K, 128K (INTERFACE SOLD SEPARATELY), +2, +3, C64,

AMSTRAD, ATARI, SEGA & NINTENDO
RRP £14'99

CHEETAH INTERNATIONAL LTD.,
Cheetah House,
Bedwas Business Park,
Bedwas, Gwent NP1 8DU.
Tel: (0222)867777, Fax: (0222) 865575

AVAILABLE NOW FROM ALTAI, CENTRESOFT, CLYDE, PULSE, SDL AND TRACERS
PLEASE NOTE: Leisuresoft is not an approved distributor of Cheetah products -
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Atari warns cheats

Miracle booked
for TV times

Mindscape’s long-
awaited keyboard tutor
package the Miracle ar-
rives next week, amid a
barrage of promotional
activity and with TV ads
waiting in the wings.

The keyboard, which links
with a Nintendo console and
teaches the user to play the
pianovia a series of “games”
retails for £249 and has
already been placed in a
number of High Street
chains, plus music and com-
puter specialists.

The Miracle either has, or
is due to be, featured on a
host of TV programmes, in-
cluding Tomorrow’s World,
How?, The Generation
Game, Thames News, One
to Win, What’s That Noise,
Newsround, Channel 4
News, and Sky TV News.

lts celluloid runis settobe
bolstered by an eight week,
£500,000 television advertis-
ing campaign commencing
in the first week of
November.

The tag line will be “Play
me! I'm a Miracle” and it will
push the product as a
keyboard that wants you to
play it.

Mindscape’s general
manager of Nintendo pro-
ducts, Colin Stokes, told
CTW: “We've got some ex-
cellent slots, Blind Date, The
Bill, Coronation Street and
Brookside. The whole
market seems to be buzzing
about this product at the mo-
ment and it's easy to see
why. The Miracle is outstan-
ding and unique.”

Atari last week ham-
mered out a threat of
legal action against
any individual or firm il-
legally distributing its
copyrighted software
as Public Domain.

The firm has acted to coin-
cide with a recent heighten-
ing in demand for Public Do-
main software, which has
been fuelled by the launch of
two dedicated consumer
magazines.

The firm has sent a letter
to anyone associated with
the market which clearly
lists Atari’s copyrighted soft-
ware. This includes preduct

such as Asteroids Deluxe,
Star Raiders and Super
Breakout on the VCS and ST,
Hyperpaint, Hyperdraw and
Music Maker on ST only and
the Arc label’s back-
gactalogue on ST, Amiga and

It would seem that Atari’s
older classics are perfect
fodder for the Public Domain
channels, whilst there is also
a known derivative of the
Neochrome paint package in
circulation.

Atari hasn’t issued pro-
cedings against any firm as
yet, and hopes that its stern
warning will have an im-
mediate effect.

Acorns rise and fall

Acom has re-adjusted
its current line-up with
the addition of a new
high end machine, and
new pricing for its Ar-
chimedes range.

A new machine — the
A5000 — is the newest addi-
tion to its Learning Curve
series and sells as a pack at
£1,799 with monitor. It
features a fast ARM3 pro-
cessor and a RISC OS3
operating system.

Included in the pack are a
PC emulatorrunningwith DR
DOS 5.0 and the firm’s desk
top publishing program.

Both Pacmania and Lemm-
ings are included, and have
been newly introduced
throughout the Learning
Curve series.

It is also available as a
standalone unit at £1,499 for
the 2Mb versionwith monitor
and hard drive, and £999 for
the 1Mb machine.

The firm also announced
price cuts on other
machines. The Learning
Curve pack with monitor now
retails for £999 having
previously cost £1,108,
whilst the A420 and A410 are
both reduced by £200 to
£1,284 and £1,049 respec-
tively.

Acorn marketing manager
Bob Coates said of the new
A5000: “With its ARM3 pro-
cessor and the latest version
of the PC emulator, together
with standard IBM type inter-
faces for printers and
peripherals, anyone who is
at all uncertain of whether to
go for a PC clone or an Ar-
chimedes need hesitate no
longer.

“For about the cost of a
standard 386 clone you can
now buy the A5000 Learning
Curve which offers you the
speed and software com-
patibility of a 386 PC yet with
all the added value of the
Acorn world as well.”

Capital idea
sends Shopper
off to charity

Computer Shopper
Show organiser,
Blenheim, has linked
up with Capital Radio
to support its Share a
Capital Christmas ap-
peal.

The appeal provides toys
and food during the
Christmas period for under-
privileged families. Visitors
to the show will be asked to
bring along a suitable gift
and will receive a raffle ticket
in return.

Prizes in the draw include
a flight in the station’s flying
eye traffic monitor plane.
There will also be the oppor-
tunity to have a go at being a
DJ in a special studio at the
show.

Shopper will receive an
added boost with regular air-
time on Capital in the weeks
building up to it.

Blenheim marketing
director Stephen Bozdan
commented: “With 60,000
people expected to visit the
Computer Shopper Show,
this is an ideal opportunity
for us to help make it a
brighter Christmas for
youngsters who are sup-
ported by Capital’'s annual
appeal.

“Flying over London’s
skyline will be a unique ex-
perience for the four win-
ners. We also welcome
Capital’'s presence at the
show which will again be the
foremost pre-Christmas
event on the computer calen-
dar.”

‘2: Virgin Games Lid 1991.




