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EMAP and Blenheim head for showdown

Blenheim and EMAP
Exhibitions were
preparing for a head-to-
head battle for show
supremacy last week,
both announcing plans
for trade only events in
September 1992.

This year the firms have
Vsplit the calendar between

them, Blenheim organising
the European Computer
Trade Show in April and
EMAP readying itself for the
Computer Entertainment
Show, with consumer and
trade halls, in early
September.

Next year, however, a con-

frontation looks unavoid-
able.

Blenheim will continue

ECTS Tried and tested and looking for more

the spring ECTS but is plann-
ing a duplicate event for the
autumn. EMAP will hold a
consumer only show in late
November® or early
December, with a trade only
show in September.

Last week the two firms
squared up for the first time,
displaying the pre-fight con-
fidence of a couple of
heavyweights. They agreed
that there can only be one
winner and are insisting that
there will be no merging or
backing down.

Definite details have only
been offered by Blenheim so
far. Its autumn ECTS will
take place from September
6th-8th at London’s
Business Design Centre.

The concept and venue
are already popular through
the success of the three year
old April event and Blenheim
knows that this is a strong
card.Inanattempttogainan
early lead, itis giving any firm
that is booked into April 1992
one month to reserve the

same stand for September
EMAP’s plans are far more
vague, but this is understan-
dable as the build up to CES
is reaching a peak.
Exhibitions director Neil
Wood told CTW: “We could
end up with just a good, com-
mon or garden trade show in
an exhibition hall, but we're
also looking at more expan-

_sive plans than that.

“We could hold
something that would be
more of a trade event than a
show, get people together in
a venue rather than an ex-
hibition hall and then fly in
top people from the industry
as part of the package.

“In another market, for in-
stance, we get everyone
togetheronthe SS Camberra
and fly in delegates from all
over the world.

“For next September
we’ve got options on a few
places, all on dry land, most
in the UK but some in
Europe. Timing depends on
which venue we go with, but

CES: EMAP hopes to divide and conquer in 92

it'll be sometime in early or
mid-September.”

The consumer event later
in the year looks likely to re-
main at Earls Court Il and re-
tain the Computer Entertain-
ment Show tag, although

*'Wood claimed it will become

“more of a youth leisure
show” with input from
various other ‘“ancillary”

markets.

He added: “We still fun-
damentally believe that a
consumer show is needed
but it does make absolute
sense to split trade from
public.

“The problem is that in
September a lot of the pro-
duct isn’t ready yet, but in

Continued on back page

Leisuresoft drives to
see Plus make its mark

Leisuresoft is set to
relaunch its Tecnoplus
range of peripherals
and has added a PCCD
ROM drive from Philips
to lead the line-up.

The brand has been split
in two for the relaunch on
September 5th at the Com-
puter Entertainment Show.
Tecnoplus products will be
leisure-orientated - while the
new Tecnoplus Professional
line will aim for “a more
mature market”.

The first Professional
launch is the Philips CM50
PC compatible CD drive. It
was launched by the
manufacturer last spring at
£399 and aimed at the
business market.
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Now it will be exclusively
available through
Leisuresoft. The product
itself will retain the Philips
badge although the Tec-
noplus logo will dominate
the packaging.

Leisuresoft is not chang-
ingthe price of the drive butiit
is bundling Software
Toolworks’ World Atlas and

" Reference Library plus a five

title CD Games Pak.
Together the three packages
have a retail value of £300.
The drive should be
available within the next few
weeks. On the official
relaunch date there will be a
total of 44 products available
under the Tecnoplus or Tec-
noplus Professional brands.
Continued on back page

CM50: CD addition to new Plus range

C64GS is dead — official

After less than a year,
Commodore has of-
ficially killed off its

' C64GS games console.

The firm admitted to CTW
last week that it has “learned
a lesson” and will not be
making any further attempts
to compete in the burgeon-
ing console market in the
forseable future.

Launchedin September at
£99.99, the C64GS was seen
as Commodore’s answer to
the success of Sega and
Nintendo in the UK, with pro-
jected sales of at least
50,000 units during
Christmas ‘90 and 100,000 in
its first 12 months on the
market.

In reality, however, the
machine failed to spark
much interest at either trade

or consumer level. The firm

claims that overall UK sales
were 15,000-17,000 units,
with the total European
figure being barely double
that.

Commodore has now
broken up all existing stocks
of the C64GS, re-using the
PCBs as standard C64 home
computers. Indeed, the firm
argues that this facility has
meant that the money lost on
the console project has been
acceptable — comprising
simply of discarded GS
cases and, certainly by con-
sole standards, a fairly small
marketing spend.

“The lesson that we've
learned is that we should
‘play to our strengths and not
try to compete in markets
where Nintendo and Sega

Continued on back page

New deal ends DOA

Commodore has finally
givenintointensetrade
pressure — revising the
unpopular changes it
introduced to its
returns policy last mon-
th.

With the intention of
reducing its costly service
bill, Commodore broughtina
new system for DOA (Dead
On Arrival) stock from July
1st.

Previously, when dealers
received such stock they
returned the
machines, within 30 days, to
their distributor and were
sent replacements for the
next day. But due to ap-

parent ‘“abuse” of that
system, it was changed —
dealers being instructed to
send all faulties back to
CBM'’s national repair cen-
tre.

Those sending true DOA
would have product replaced
within a maximum of 14
days. To compensate for the
extra cost involved, Com-
modore _increased dealer
margins by 0.5 per cent.

This policy, however,
caused uproar in the in-
dependent retail sector,
many feeling that they had
been rather hard done by —
particularly because of-the
need to stock more product
to cover for faulties and the
incursion of carrier charges.

Faced with a growing
dissatisfaction with the
policy, Commodore has now
reverted to a returns policy
very close to that which ran
pre-July 1st — with the em-
phasis on increased respon-
sibilty all round.

From today (August 5th),
retailers can return DOA pro-
duct, within 30 days, to their
distributor for immediate
replacement. Retailers will
be required to de-bundle pro-
duct being returned so that it
is devoid of unneccessary
weight and loseable or
damageable items (sleeve,
software, manuals etc.).

Distributors, meanwhile,
will be directly responsible
for the DOA they pass on to

dealer anger

Commodore, thus they will
have to be extra careful in
carriage, and also keep a
close eye on'any dealer try-
ing to flout the system.

“This proves that we not
only listen to the trade, but
also act on what we hear. |
believe this solution
removes all of the perceived
problems that we faced
when we made the initial
change,” commented Com-
modore’s UK sales national
sales director Kelly Sumner.

“It was never our intention
to compromise our
customers’ business and |
would like to think that
everyone can now relax and
prepare for the autumn
season.”

SUMNER: Reacting to dealers
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Mindscape offers
the real deal!

In an astonishing interview,
Mindscape supremo Geoff Heath
confirmed that despite assurances
from ‘unfriendly aliens’, the real
deals are only available from
Mindscape.

“We are bringing the titles to the PC
market that the people really want”, scoffs
Heath. Certainly Mindscape can be

confident that their new releases “Martian -

Dreams”, “Wing Commander 2” and
“Megafortress” have captured the
imagination of the market.

Not only are these titles the very best
around, but they are supported by a battery

of showcards, posters, counter dispensers,
window stickers, and 3-dimensional mobiles.

And to cap it all, Mindcape are running a
fabulous in-box competition where the
winner gets an all-expenses paid trip to
Origin, the Mecca of games writing!

It has been recognised for some time that
Mindscape is making all the running at the
moment. People are no longer surprised that
the people from the Scaynes Hill think tank
are yet again coming up with the goods.

As if all this wasn’t enough, guess who
has just captured the distribution for the Ad
Lib sound card? You guessed it —
Mindscape!

Megafortress - the ultimate

war machine

Forget the run of the mill flight
simulators that you’re familiar with.
Mindscape have done it again,
blasting their way through the skies
in a radically modified B-52H
Stratofortress, with radar-absorbing
fibersteel skin, an SST nose, and
enough state of the art sensing
apparatus and weapons systems to
jam and blast its way into any place
on earth.

Megafortress is in a class by itself. It's a
huge, complex aircraft that demands
attention to a dizzying array of tasks. Want
to know what it's like to deliver 200 tons of
mayhem and destruction into the blazing
heart of the Iraqi war machine, all the time

Industry stunned!

Key industry figures have been
amazingly forthright with their reaction to
MINDSCAPE INTERNATIONAL’s key PC
titles and their promotional activity
planned for this summer.

Elizabeth Guernsey responded “These
products are just tailor made-for us®.
Bernadette Abbey was delighted to
comment “What a promotion... they have
even got the right sized box ... great !*

When given details ‘on the promotion Pete
Donnelly was also reported to have said
“Blow me down it's a gem of an idea!*

Rumour also abounds from Europe that
upon hearing of Mindscape’s promotion Eve
Guillotine actually cut short his honeymoon
and was thought to have mumbled | shall
never marry again®. Industry guru John
Holdup also commented “I wouldn’t be
surprised if Italien customs stole the lot.“
From Germany Jurgen Goldilocks is
believed to have said “Dieses Mal bestellen
wir bestimmt punklicht!”

From within the city Peter Slayman was
moved to say ‘I promise never to cancel any
appointments with Mindscape ever again®,
whilst contact was fleetingly made with the
Mattbip Sisters who commented “This
promotion is so good we feel compelled to
actually finish our PC conversions-on
schedule™. .

An emotional Birm Ingham bullishly said
“We are so moved, that we intend to launch
a new PC magazine®. Ciaran Brenda, Sky
TV Superstar commented through his agent
“This is the promotion that all retailers have
been waiting for".

Kelly Sumner was unavailable for
comment, but we were fortunate enough to
manage to obtain a brief comment from
David Ike who said “l saw this coming a long
time ago .... ever since | started playing
Gods*.

MINDSCAPE INTERNATIONAL are
delighted at the response and look forward
to continued success with their entire range
of quality software.

More to follow.

This article is a work of fiction. Names,
characters, places and incidents are either
the product of the author’s imagination or
are used fictitiously. Any resemblance to
actual events, locales, organisations or
persons living or dead, is entirely
coincidental and beyond the intent of either
author or publisher.

trying to keep your location a secret? This is

the reality of long-range strategic air assault
today.

You’re not just a Pilot, responsible for
take-off and landing, mid-air refuelling and
other basic maneuvers. As navigator you'll
plot courses across Iraq and the USSR,
keeping your missions on track. As
Electronic Warfare Officer you’re glued to a
radar scope, hunting for threats, jamming
signals, keeping the aircraft hidden. As
Offensive Weapons Officer you have
massive firepower at your disposal: air to air
missiles, anti-radar missiles, and air mine
rockets for defence and powerful TV/infrared
guided bombs for the final attack.

What more can you do?..Nothing.
Mindscape have already done it.

Megafortress — the ultimate war machine!

Origin push the
graphics and sound
barriers back - yet
again.

The UK launch of Martian Dreams and Wing
Commander 2 confirms the technical
advances made by the Origin design team.
Never before has so much spectacular
colour and animation been offered in a
series of games. Original heart-stirring
musical scores underpin the extraordinary
lengths that Origin have gone to, to bring
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Megafortress’ multi-position bomber features
complete electronic countermeasures
technology, terrain guidance radar, multiple
missions, and a massive arsenal at your
disposal. Full colour VGA graphics and
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Based on ‘Flight of the
Old Dog’, Dale Brown’s
best selling novel.

Sound Blaster/Adlib sound boards

support brings the reality of
long-range strategic air
assaults into your home.

Available for Commodore
b Amiga, Atari ST, IBM PC
: and compatibles.

Mindscape international Ltd ’ l _

The Coach House

s B

Hooklands Estate, Scaynes Hill

West Sussex RH1 77NG

MINDSCAPE

Tel; (0444) 831761
Fax: (0444) 831688

breathtaking quality products to the market.
Role-playing somehow becomes an
inadequate description. Its more like being
there. And as Origin say in their corporate
slogan — We Create Worlds.
Prophetic stuff!
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For information on all Mindscape products please phone
(0898) 234214. (Please note, calls charged at 34p per minute
during cheap rate and at 45p per minute at other times)
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Navigator’s Station-Global Display Pilot’s Station




Court hits distributor for
£20K over |Ilegal VCS batch

FAST was celebratmg
another victory in its
fight against software
piracy last week — as
distributor Pick and
Choose was fined near-
ly £20,000 for supplying
counterfeit VCS 2600
cartridges.

The Salford based firm
was actually raided back in
January 1990, when some
539 cartridges were siezed
— most of them being Activi-
sion titles.

On July 23rd, at Salford
Magistrates Court, the firm
faced 44 different charges
related to selling counterfeit
cartridge versions of com-
puter programs on which
copyright exists.

The firm was fined £19,600
and also ordered to pay £931
costs — with the cartridges
being deemed to have a
street value of £16,500.

“We'’re very pleased to
have completed another suc-
cessful prosecution,’
remarked FAST’s chief ex-
ecutive Bob Hay to CTW.
“But it’s worrying to see that
cartridges can be copied.”

Hay added that Pick and
Choose had pleaded guilty
to the charges brought
against it and, thus, it cannot
appeal over the court deci-
sion. It has apparently in-
dicated, however, that it will

HAY: Another successful prosecution

be pleading against the
severity of the sentence.

e Meanwhile, in conjunc-
tion with the Business Soft-
ware Alliance, FAST recently
swooped on the offices of
The Yorkshire Evening Post
— confiscating copied soft-
ware.

Since then, an amicable
agreement has been reach-
ed with TYEP, which has pro-
mised to pay damages and

costs for the products involv-
ed. More importantly, parent
company Westminster
Press — which owns the
Financial Times — has pro-
mised a crackdown on soft-
ware piracy throughout all its
divisions.

e Lastly, FAST's case
against a firm called Stolen
Computers, based in Dyfed,
has been adjourned until
September.

New PCWs loom for autumn

Amstrad will launch updated versions of its
stalwart PCW word processing machines at the
Business Computing show on September 17th.

PCW: Plus two, minus two

The Earls Court event will
see the unveiling of anew en-
try level machine called the
9256, plus the 9512 Plus —
signalling the end of the line
for the ageing 8256 and 8512
machines.

The move has been ex-
pected for some time,
though Amstrad itself is
refusing to give any official
confirmation.

As expected, the new
machines will boast a 3.5
inch drive, as opposed to the
three inch drives currently in
use, and re-styled casing.
Bundled printers will also be
upgraded.

According to a report in
New Computer Express, the
CP/M operating system will
be retained, as will the bundl-
ed LocoScript. Despite some
speculation in the trade that
the Locomotive software will
be in-built, it is understood
that the cheaper option of
loading from disk has been
preferred.

The switch to 35 inch
drives is a wise one consider-
ing the short supply of their
three inch predecessors, as
is the phasing out of the 8000
machines — which most
would agree are in need of a
facelift to bolster sales.

Amstrad is likely to in-
troduce the 9512 Plus at
£399, which is the current of-
ficial price of the 9512. The
9256 will obviously come in
lower than this, possibly at
£299.

EMAP has confirmed
that electrical retail
giant Dixons is to spon-
sor this autumn’s Com-
puter Entertainment
Show.

The deal, predicted by
CTW last month, has only
just been signed and it is still
not clear exactly what role
Dixons will play in the pro-
motion of the event.

There will certainly be
some in-store promotion by
the chain and buying direc-
tor Alan Dickinson has in-
dicated that CES will feature
in forthcoming advertising
campaigns. He added that it
was the first time he could
remember Dixons getting in-
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EMAP breaks chain link silence

volved in such sponsorship
activities.

As a result of the deal,
EMAP has announced that
“the show is now to be
branded ‘Dixons and EMAP
present the European Com-
puter Entertainment Show
1991’”. Catchy isn’t it?

EMAP Images managing
director, Terry Pratt offered:
“Dixons are our natural part-

«ners for this event. They have

unrivalled status in the
marketplace as the leading
home computer and console
retailer. Their professional
approach in helping to grow
our industry makes them
ideally placed to realise the
opportunities presented by
co-sponsorship.”

For Dixons, group com-
mercial director Rupert
Gavin offered: “A consumer
electronics show, focused
mainly on home computers
and video games, has an im-
portant role to play in the
market. By providing the op-
portunity for all key suppliers
to show the latest innovative
products under one roof, we
believe we are helping
develop this market to its
maximum potential.”

Dixons is the largest
retailer of computer hard-
ware in the country and a
firm that no manufacturer
would wish to upset.

EMAP confidently ex-
pects to announce the sign-
ing of a number of big name
exhibitors very shortly.

Micro Mart aims for week spot

Bargain hunter's com-
puter mag, Micro Mart,
has decided to go
weekly, but insists it is
not putting itself up as
a rival to Future’s New
Computer Express.

It is currently a fortnightly
title but plans to make the
switch on its 150th issue in
September. It consists main-
ly of advertising (much of it
free) and is described by its
own publishing company,
Micro Mart UK Limited, as “a
means of dumping vast
quantities of redundant
stock”.

The title concentrates
almost exclusively on the
business market and has no
plans to change its policy.

Micro Mart UK director
Stuart Summerville com-
mented to CTW: “Going
weekly has been planned for
about five years. We're now
fully established and with a
healthy amount of advertis-
ing we're in a position to go
ahead.

“Publishing a fortnightly

MICRO MART: Moment of weekness approaches

does cause confusion, with
readers and retailers. People
are used to weeklies or mon-
thlies, but not bi-weeklies.
“We are, of course, aware
of Express, and although
they are moving more and
more into the business

market and they do have a
shopper section, we definite-
ly feel that we're in dlfferent
markets.”

Micro Mart has no current
ABC figure but Summerville
claims that it is selling
around 36,000 copies.

Russians bite

into big Macs
Apple is planning a
move into the Soviet
computer market —
with Russian language
versions of the Mac.

The US firm currently lags
some way behindrivals such
as IBM when it comes to
East European business, but
has just signed a one year
contract with Moscow-
based Intermicro to set up
dealerships.

First Russian Macs, using
Apple’s own operating
systems, will go on sale in
October. A major advertising
campaign will kick off in
September, aimed largely at
the rapidly expanding Soviet
publishing industry.

Apple officials have
stated that the standard
model Mac Classic will retail
at $951, plus $92 for a Rus-
sian language keyboard. The
firm plans to charge foreign
currency because of the in-
convertibility of the rouble.

Future adds on Plus
factor to rising ABCs

Future Publishing has
announced the re-
mainder of its ABC
figures for the Jan-June
91 period, revealing
two more rises.

The two new figures are
bothin the businessdivision.
PC Plus has gone up 27 per
cent from 71,064 to 90,603
while 8,000 Plus climbed
nine per cent from 25,008 to
27,186.

The only other magazine
in the business division is PC
Answers which does not yet
qualify for an ABC figure.
Mac Publishing did com-
plete a quartet but was clos-
ed down earlier in the year.

A week earlier Future an-
nounced the ABC figures for
its leisure titles, all of which
showed a rise, ranging from
a leap of 42 per cent and an
extra 33,924 readers on
Amiga Format to an extra 10
readers and a growth of 0.05

THE BEST SELLING MAGAZINE FOR THE

8000 PLUS: Plus 2,178

per cent on weekly title New
Computer Express.
Discussing the complete
bag of results, managing
director Chris Anderson

commented: ‘“Future’s
strategy in magazines has
always been to create high
quality publications with a
mission to be the top title
within their individual,
highly-targeted market sec-
tors.”
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Leisuresoft’s sales

split confirms
Amiga dominance

Leisuresoft has reach-
edits financial yearend
and has come up with
an interesting
breakdown of the cur-
rent state of its
business.

For the moment it is keep-
ing quiet about the exact size
of its turnover, although with
the addition of extra hard-
ware ranges during the year
substantial growth is ex-
pected.

It has, however, disclosed
how its business is split into
varying sectors. The figures
cover the twelve month
period ending July 31st and
are made up by records of
every single sale made by
Leisuresoft during the year.

They refer to volume not
value so, while Amstrad soft-
ware may have a higher
figure than Commodore
hardware, it obviously would
not contribute a higher
percentage of revenue.

is confirmed and then some
by the distributor, with soft-
ware sales for the machine
accounting for an im-
pressive 25 per cent of the
total.

Perhaps the biggest sur-
prise is that, at least accor-
ding to Leisuresoft’s figures,
PC software is now outsell-
ing ST software. The car-
tridge software figure is also
higher than the ST’s but it is
made up from a number of
formats including machines
from Sega, Commodore,
Amstrad and Atari itself.

In the 8-bit market, the C64
predictably leads the way
with the Spectrum and
Amstrad both picking up lit-
tle more than crumbs.

The figures for Com-
modore hardware and con-
soles will undoubtedly grow
in the next twelve months as
markets continue to
blossom and Leisuresoft
itself continues to look more
and more convincing in its
new role as a major hard-

The strength of the Amiga  ware distributor.
LEISURESOFT BUSINESS SPLIT
Productline % of total sales volume
Amiga software 2529
Cartridge software 12.45
PC software 10.91
ST software 9.36
C64 software 8.16
Joysticks 6.90
Consoles 6.48
Spectrum software 5.23
Amstrad software 4.70
Techno Plusrange 456
Commodore hardware 3.48
Other peripherals 1.42
Sundry minorlines 1.06
Total 100

Trojan software plan
fires into first phase

Trojan has begun the
promised programme
of software support for
the Amiga and ST ver-
sions of its Phazer
lightgun.

At the time of launch

ROEBACK: Trigger happy

there were just the two
games in the light gun bun-
dle to be played with the
Phazer. Last week The En-
forcer and Aliex were added
to the list.

In three weeksFirestar will
be launched and there are
plans for two more titles
nearer Christmas. All are
from Trojan itself and all are
priced at £9.99.

Trojan’s Peter Roeback
told CTW: “They shouldn’t
be confused with budget
games, they’re top quality.
We just want them to qualify
as impulse purchases.

“It is very important for
retailers and consumers to
understand that this isn’t a
flash-in-the-pan product. It’s
something different, it's go-
ing to be around for a while
and it’s going to be very well
supported.”

Although the only titles
with definite release dates
are the Trojan products, it is
understood that Ocean and
US Gold are also working on
games to work with the gun.

Apple still to fall
into Dixons hands

Dixons is continuing its
discussions with Ap-
ple, but has wamed
that there are still a few
obstacles to negotiate
before it can start
stocking.

Buying director Alan
Dickinson told CTW that he
was keen to take the Apple

Classic and LC machines,
“put only when the terms

Computer
Repairs ? ?

SICK

of Repairers
who can’t
repair?

TIRED

of excuses for

slow turnaround,
high prices, etc.?

FED UP

with an all-round
poor
repair service?

WEEP NO MORE!!

MICROBASE, a regionally-established computer repairer
based in the North-East since 1984, is now offering its quality
repair service nationally to the TRADE ONLY.

The BENEFITS of dealing with MICROBASE are:

¥ True “fast turnaround”—no questionable excuses for delays
¥ “Free” estimate service
¥ Estimates issued on day of receipt—no lengthy delays for you

or your customers

¥ Van service in the North, Next-Day carrier nationally
¥ 90-Day Warranty—all work really guaranteed
¥ Special Volume Pricing (call for details)

Manufacturers range covered—
AMSTRAD, COMMODORE, ATARI and SINCLAIR

Give your customers the service they want and you need

Call MICROBASE Now

on [0670] 739342 /738141

or fax us on [0670] 739812
and let Microbase help you take the hassle out of repairs

and conditions are absolute-
ly right”.

He added: “We have to
see if Apple is able to adapt
to dealing with large High
Street retailers rather than
through specialist stores.

“We’ve watched the
growth of the Classic and it
has been impressive. This
could be a good opportunity,
but only if .everything is
sorted out properly.”

Construction Kit
builds £ 1m total

Domark proudly an-
nounced last week that
sales of its 3D Con-
struction Kit have
reached £1 million at
retail.

Only launched inJune,the
product was seen as
something of a departure
from the firm’s traditional
games business both in
terms of the product’s style
and pricepoint. But sales so
faron ST (£39.99), Amiga and
PC (both £49.99) have ap-
parently proven impressive.

“This is the best possible
news we could have
received,” bubbled Domark
publisher Matthew Tims.
“Incentive have done a
wonderful job with the pro-
gram and we spent a lot of

time and thought coming up
with an interesting and in-
novative package. It had to
be eyecatching and infor-
mative and it appears to have
worked.”

Sales are expected to be
further boosted by the
launch of the C64 version,
which should be shipping
around now.

Meanwhile, Domark has
also pre-announced the
availability of Rugby — The
World Cup in late
September. Release is being
timed to coincide with the
Rugby World Cup competi-
tion which takes place in Oc-
tober, and claims about its
quality have already begun.

“Rugby — The World Cup
is to rugby what Kick Off is to
football,” said the firm timid-
ly.

CONSTRUCTION KIT: In the millionaires club

Retail

US/Pound
69.99 / 34.99

Call Direct Distributors:
Fax us at:

010-1-2083-395-0851 or
010-1-203-388-0084 or

24pcs.

Wholesale Per Unit(US Dollars)
144pcs.

Master Gear Is Here!

Where can | get a device that will play the hundreds of
Master System games available on the Game Gear?

Call Direct Distributors Now! Hurry before it's too late!
The Master Gear is available now!

Games look the same as on a television!
Quantities are limited so act now!

576pcs.

More

$45.00 $40.00

Call

$35.00

All prices in US Dollars. All shipments are VAT and freight collect.
We also export American video game magazines, accessories, joysticks and more.
We ship anywhere in Europe.

010-1-203-388-9699
010-1-203-3985-0857

We accept bank cheque, wire transfer, Mastercard, Visa, Discover & American
Express. There is a 2-4% charge for credit cards.
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CDTV Titles

SOUND AND VISION, WORDS AND PICTURES
ALL ON A COMPACT DIsc

R e E o F ¢E R E N *C +E

TIMETABLE OF HISTORY, BUSINESS THE NEwW Basics
. ! ADVANCED MILITARY SYSTEM
PoLitics AND MeDIA C SYSTEMS ELecTRONIC COOKBOOK

TIME TABLE | . _- i i Eﬁf@wliﬁg
e ELECTRONIC
(B)USI::ESIS-IPOII.E:};(:EEAY ‘ - = QCOOOOOKOBOOsOOK&

- by JULEE ROSSO 6’ SHEINLA LUKINS

, e i : Dy | | T
£39.99 £29.99 £34.99
Explore the history of the Everything you wanted to know Over 1800 recipes from the
acquisition of wealth, power and about the world’s finest military tamous cookbook series that
knowledge technology has sold over 4% million copies

EeNeTeEeReTeAcecloNeMeEeNEOT

SIM CITY VWRATH OF THE DEMON THE HOUND OF THE BASKERVILLES

ASERLOCK Founes [/ {omoER MfrsteRe

‘ Entertainment  Sf¢ |

Tl
Entertainment ‘!k For All Ages

£29.99 £29.99 £29.99

The award winning simulation, Combining spectacular graphics, Solve Sherlock Holmes’
now with three different animation and sound greatest case in this
time periods interactive drama

COMING SOON
Information - Guinness Disc of Records
Games - Xenon II, Falcon and The Case of the Cautious Condor

Commodore

Commodore Business Machines (UK) Ltd,
Commodore House, The Switchback,
Gardner Road, Maidenhead, Berks SL6 7XA.
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Amstrad laps it up

Amstrad has followed
up another good perfor-
mance in the laptop PC
market share table with
new models and new
price cuts.

Romtec figures for May
show Amstrad in equal top
spot with Compaq — the
firm boasting an impressive
33 per cent of the market.

From the beginning of this
month, prices have been
reduced on two of the firm’s
existing ALT machines. The
ALT-286 drops £300 to
£1,299, whilst the ALT-386SX
with 40Mb drive comes down

by the same amount, from
£1,999 to £1,699.

Being introduced is an
ALT-386SX, with 2Mb of
RAM as standard and an
80Mb hard disk drive, for
£1,999. At the same time, the
upgraded ALT-286 — with
hard disk capacity up from
20Mb to 40Mb — will go on
sale at £1,599.

“We believe the new fuller
range offers unparallelled
value formoney at each price
point, and shows that we are
determined to hold our lead
in this crucial marketplace,”
commented Amstrad’s
group director of sales and
marketing Malcolm Miller

S

ECTS steers

towards 92

Sixteen key players
within the games in-
dustry have joined
forces to form a steer-
ing committee for next
year's European Com-
puter Trade Show.

Show organiser Blenheim
Online came up with the idea
of the committee in order to
make sure that the suc-
cessful trade event evolves
the way the market wants it
to.

The committee members
represent all the key industry
components — including
software publishing,
distribution, magazines and
the ELSPA trade body.

They are: Dean Barrett
(Ocean), Sean Brennan (Mir-
rorsoft), Colin Stokes (Mind-
scape), Kelly Sumner (Com-
modore), David Knox (Elec-
tronic Arts), Dominic
Wheatley (Domark), Mark
Cale (System 3), David
Palmer (Hi-Tec), Greg In-
gham (Future), Ash Taylor
(Leisuresoft), Richard Steele
(Centresoft), Chris Payne
(Europress Software), Roger
Bennett (ELSPA), Robert
Stallibrass (Active), Tony
Adams (Impact) and Tom
Stock (CTW).

“Obviously the industry
sees this very much as its
own event and is keen to
make sure — as we are —
that although it's the
established number one
show, we don’t become com-
placent,” commented
Blenheim’s group exhibition
manager Keith Pitman.

LATEST U.S. GAMES FOR GAMES CONSOLES

TIRED OF WAITING FOR LATEST GAMES
FED-UP OF BEING SHORT SHIPPED
FIND IT IMPOSSIBLE TO RE-STOCK

THEN LOOK NO FURTHER!

-

NEXT DAY DELIVERY
EUROPEAN EXPORT
REGULAR TELESALES CALLS
COMPETETIVE PRICES
LARGE STOCK INVENTORY

ONLY GAME NETWORK CAN OFFER...

DIRECT SHIPMENT FROM U.S.
ON DAY OF RELEASE FOR
LARGER CUSTOMERS

REGULAR PROMOTIONS
FREE DEALER PACK
LATEST ACCESSORIES

.

AMERICAN GAMES DIRECT

_NETWORK

~ CEUROPE) INC

We are an AMERICAN Company and one of the UK's largest stockist of U.S. VIDEO GAMES.
Phone 0622 674692 or Fax 0622 766002 NOW for your free DEALER PACK.

GAME NETWORK (EUROPE) INC

Faxline 0622 766002

SALESDESK ACCOUNTS OFFICE
Unit9, 22 Station Square,
Mid Kent Shopping Centre,. Petts Wood,
Maidstone, LondonBR5 1NA
KentME16 OXX

Phone 0622 674692 Phone 0689821694

Faxline 0689890675

Mag sets out new strategy

Independent games
mag Strategy Plus has
doubled its print run
and is planning a na-
tional press advertising
campaign.

The publication was laun-
ched in September last year
and has apparently found a
comfortable nicheinthe ever
crowded consumer com-
puter magazines market. It
caters for older users who
prefer simulation and
strategy titles to arcade-
style games.

copies, sales of Strategy
Plus are apparently running
at around 18,000. The
September issue, however,
will have a 50,000 print run
and publisher Brian Walker
expects sales to hit
25,000-30,000. It will also
have eight more pages and
boast full colour throughout.

To complement this push,
ads will be running in The
Guardian and selected PC
business titles.

“Since launch we have
maintained our consistency
— we clearly do not appeal
to 12 year olds,” offered
Walker.

Hugs

STRATEGY PLUS: Doubling up

From a printrun of 25,000

Commodore last week made a convincing claim to have put an end to the increasingly naff
celebrity tie-in series. It started with Gazza and followed a star studded path through to Philip
Schofield. Everyone thought that the downward spiral would end with any old Joe Bloggs and
Commodore has proved them right. The chap in question is actually the marketing manager
of highly naff Manchester clothing company, Joe Bloggs, which has received an Amiga 500 to
give to charity. If anyone else has any pictures of their product with any has-beens, never-

wases or never-will-bes, keep them to your bloody self.

NOW
AVAILABLE

FULL COLOUR PRINTING FOR
H.P. DESKJET, CANON BUBBLEJET
& OLIVETTI INKJET PRINTERS
COLOUR LASER PRINTER QUALITY — DOT MATRIX PRICE!

Using our FULL COLOUR refill system, your customers can refill their old cartridges

with special colour ink. The full colour kit contains Cyan, Magenta, Yellow and Black

refills together with a special cleaning solution to clean out and refill old empty black
cartridges with coloured ink.

ONLY

£39.95 mp

REFILL EMPTY CARTRIDGES

In addition to the Full Colour Kit, we also supply TWIN REFILL PACKS, enabling your
customer to refill his old cartridges with Black or Coloured ink. Colours available are:

Magenta (Red), Cyan (Blue), Yellow, Green,
Brown, Gold, Burgundy and (of course!) Black

(The Twin Refill Packs contain two complete cartridge refills and special cleaning solution)

ONLY
£14.99 np

“JET COLOR’’ SOFTWARE

Take almost any screen snapshot, separate it into its constituent colours and then
view it, print it out in full colour, etc. (also works with most .PCX format files).

Contact us for further details, trade discounts
and free colour samples.

EuroWorld Services (UK) Ltd.,
16 Raymond Road, liford, Essex 1G2 7EA.

Telephone: 081-554 1806
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High Calibre
Ballistics.

Hardball! and Star Control, runaway successes since
their release, are leaving Mega Drive owners shell
shocked, retail outlet shelves empty,and distributors
crying out for more. BUT THAT WAS ONLY THE
BEGINNING. Ballistic, the all - new independent
label for quality console products is launching two
more massive games for the Mega Drive...

Onslaught - an epic medieval battle that
requires both physical skill and shrewd spellcasting
wizardry.Setinanenormous 256 - location universe
of swamps, forests, mountains, lakes and featuring
awesome sound effects.

Turrican - the most explosive game yet to appear

on the Mega Drive, - and THE ultimate warrior! Get
set to rack up your profits with the Full Metal Dude.
"The best blast since the big bang!" - GAMES
MACHINE, (AMIGA VERSION) 94%
"There are some games that sneak up on you, make
you go weak at the knees and wont let you up until
you've completed it. TURRICAN is one of them.
Remarkable!" - C & VG, (AMIGA VERSION) 94%

ALSO AVAILABLE

FOR USE ON THE
MEGA DRIVE

/ y 77
/

RELEASING SEPTEMBER 11th 1991

L\ avica @ AMIGA
\}*%J VERSION AM’GA 88% (wunwis] VERSION 97 %

YA

OUT NOW!

THE 16 BIT CONSOLE
LABEL FROM

N\ \Nir_m™
'\ SO Vel i

ORDER FROM - Leisuresoft: Tel 0604 768711 - Gem: Tel 0279 412441 - Columbus: Tel 0457 860300 or direct from Accolade Europe Ltd: Tel 081 877 0880
Mega Drive is a trademark owned by Sega Enterprises Ltd.
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SPOTLIGHT

B e
WHAT DO YOU THINK OF IT SO FAR?

KELLY BESWICK skips around nine leading consumer magazine editors to get their views on the current state of the
games market. What are the real corkers of 1991? What’s been the biggest disappointment? What good stuff’s on the

way? And, in their opinion, what game should exist that doesn’t already...

(Megadrive — EA)
Super Mario World (Super
Famicom — Nintendo)

(Super Famicom — Capcom)
Ice Hockey (Megadrive — EA)

belongs.”

off in a bedsit in Tooting and
contain a bit of shoot ‘em up

‘| and arcade action. There’d also

be a Kick Off sub-game.”

EDITOR/MAGAZINE TOP THREE GAMES THREE HOT TIPS BIGGEST THE IDEAL GAME THOUGHTS
THIS YEAR DISAPPOINTMENT
STEVE WHITE Lemmings (Amiga — Flight of the Intruder (Amiga — | Tangram (Amiga — Thalion) “I'd really like to see Lucasfilms | “They’re a bit poor at the mo-
Amiaga Action Psygnosis) Mirrorsoft) “It was so easy, boring and do some Star Wars games for ment. There seems to be loads
g : Armageddon (Amiga — | Godfather (Amiga — US Gold) repetitive. A real bummer.” the Amiga.” of war games and puzzle
== Psygnosis) | Reach For the Skies (Amiga — games, which don’t really thrill
Super Cars Il (Amiga — Mirrorsoft) me. A small amount of people
Gremlin) obviously enjoy them, but |
don’t think that justifies the
number of these sort of games
being released.”
Sonic The Hedgehog Super R Type (Super Famicom | Navy Seals (Ocean) “A rule the world game where “There seems to be fewer and
(Megadrive — Sega) — Irem) “It was truly dreadful. Hopeful- | you get to play a real fewer genuinely innovative
John Madden’s Football Super Ghouls and Ghosts ly, it will sink back where it 'megalomaniac. It would start ideas coming through on the

home computer formats. A lot
of developers are putting their
time and money into consoles
and to a large degree, the com-
puter games are just bread and
butter titles. Obviously there
are exceptions, but most new
ideas are on cartridge.”

Switch Blade (CPC cartridge —
Gremlin)

Turrican Il (CPC tape/disk —
Rainbow Arts)

Robocop Il (CPC cartridge —
Ocean)

3D Construction Kit (CPC —
Domark)

Final Fight (CPC - US Gold)
Alien Storm (CPC — US Gold)

Tin Tin on the Moon (cartridge)
from Infogrames _

“] thought it would be really
good on cartridge, but, in fact,
it was rubbish.”

“A decent cross between a role
playing and arcade game.
Heroquest came pretty close,
but the arcade element wasn’t
up to scratch.”

“On 16-bit quality is generally
high, but on 8-bit it’s a really
mixed bag. There’s some really
duff full-price stuff coming out,
yet alongside that, are some
really good products. The pro-
grammers are still finding new
ideas, which is reassuring.”

DAMIAN NOONAN
Amiga Format

Lemmings (Amiga —
Psygnosis)

The Secret of Monkey Island
(Amiga — US Gold)

PGA Tour Golf(Amiga — EA)

The Secret of Monkey Island I
(Amiga — US Gold)

First Samurai (Amiga — Mirror-
soft)

“The new one from Assembly
Line, which is top secret.”

Champions of the Raj (Mirror-
soft)

“Let’s just say it was a deep
shame.”

“A really good motorbike
simulator. A lot of people have
tried, but nothing has really
captured the feel of actually
riding a bike.”

“I think they’re really getting
better lately, and there’s a heck
of a lot of good stuff around.
It’s just a shame that some
people still put product out that
isn’t adequate. | wish they’d
confess to themselves when
something is not up to scrat-
ch.”

CIARAN BRENNAN
The One (ST and Amiga)

TOR YOUR CONPUTER
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Lemmings (Amiga/ST —
Psygnosis)

F15 Strike Eagle Il (Amiga/ST
— MicroProse)

The Secret of Monkey Island
(Amiga and ST — U.S. Gold)

Populous Il (Amiga/ST — EA)
Graham Gooch’s World Class
Cricket (Amiga/ST —
Audiogenic)

AMOS Compiler (Amiga —
Europress Software)

Tetris (Amiga and ST) re-
released through Infogrames.
“It was shit. A ghastly,
unplayable, travesty of an in-
justice of a miscarried abor-
tion.”

“Arsenal FC — The Computer
Game. The arcade part of the
game would be to score and
concede as few goals as possi-
ble — and the strategy would
be to single-handedly destroy
the game of football in England
as we know it.”

“| think the disk based software
industry had better take a long
hard look at itself. It’s fiddling
whilst Rome is burning.”

Super Mario World (Super
Famicom — Nintendo)
Lemmings (Amiga —
Psygnosis)

4D Sports Boxing (PC — Mind-
scape)

Robocop 3 (Amiga — Ocean)
Heimdall (Amiga CD — Core)
Prince of Persia (Gameboy —
Virgin US)

Champions of the Raj (Amiga
— Mirrorsoft)
“It really was a poor effort.”

“I'd like to see Persian Gulf In-
ferno crossed with Impossible
Mission.”

“They are getting better quality-
wise. The flirtation with lovely
graphics and no game play
seems to have passed. There's
now some great looking games
that are fun to play.”

RICHARD MONTEIRO
Raze :

machine

o

=%
| @2y -

Sonic The Hedgehog
(Megadrive — Sega)
Lemmings (Amiga —
Psygnosis)

Bomber Man NPC Engine —
Hudsonsoft)

Pro Soccer (Super Famicom —
Nintendo)

Super Mario Bros 3 (NES —
Nintendo)

Bomber Man Il (NES — Hud-
sonsoft)

Dick Tracy (all formats) from
Entertainment International
“It was a good licence, but the
game just didn’t live up to ex-
pectations. In fact, it was con-
siderably worse.”

“Nine and a Half Weeks.”

“As far as console stuff goes,
it’s generally of a very high
standard and a lot more
playable than most 16-bit
games. Consoles are pure
entertainment and the games
reflect that.”

STEVE JARRETT
Commodore Format

Exile (C64)

Turrican Il (C64 — Rainbow
Arts)

Supremacy (C64 — Virgin
Games)

Super R Type (Super Famicom
— Irem)

Turbo Charge (C64 — System
3)

Battle Command (C64 —
Ocean)

Dick Tracy (C64) from Entertain-
ment International.

“It only scored 11 per cent
when we reviewed it. The film
wasn't brilliant either.”

“I'd like to see somebody really
use the C64 cartridge to its full
abilities, something really snaz-
zy, like Supremacy with all the
animation and more
gameplay.”

“It's reaching new heights and
plummeting new depths. We're
the only industry that can get
away with releasing a product
that isn’t finished. | think that a
watchdog body should be set
up to check on quality. If | was
to buy a car with no engine, I'd
take it back, but with software,
people get away with it.”

Zero

Prince of Persia (Amiga —
Domark)

Chuck Yeager’s Air Combat (PC
— EA)

Sonic The Hedgehog
(Megadrive — Sega)

Powermonger data disks

(Amiga — EA)
Battle Toads (NES — Trade
West)

Godfather (Amiga — US Gold)

Castles (Domark)

“It is a good game, but having
seen the idea | though it pro-
mised a lot more and it could
have gone a lot further. But, |
do have a selective memory,
and Castles is just the most
recent.”

“Loads and loads and loads of
little people. | haven’t got a Ken
Dodd fetish, | mean something
like North and South, but a lot
more strategy and arcadey and
loads of little people.”

“lt's always hard to generalise,
like in most spheres of opera-
tion. A year and a half ago the
industry was turning out a large
percentage of games that look-
ed brilliant but lacked
-gameplay. There were some ex-
ceptions, like Bullfrog. | now
think the standard of gameplay
is on the rise and | do feel quite
optimistic.”
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THE FROG THAT BECAME A PRINCE

Consndermg the incredible success of Populous, it's no
great surprise that Bullfrog has quickly become one of the
best known — and sought after — developers in the UK.
CHRISTINA ERSKINE examines how a firm that made its
games debut with a poor Firebird game became the outfit

ew of the leisure In-
F dustry’s brand names
sell titles on their own,
whichis probably whybig-name
licences are fought over
quite so ferociously. But of
those that do, there are the
Bitmaps (but then, it canonly
be a matter of time before
Eric and the boys release
Fog on the Thames), and in
an altogether quieter man-
ner, down in respectable
Guildford, there is Bullfrog.
Bullfrog’s reputation was

.. signed, sealed and delivered

when it produced Populous
for Electronic Arts last year.
Since then, it has worked
hard to live up to that, a pro-
cess not made easier by the
fact that the Bullfrog
employees are hardly
production-line program-
mers.

Each project spends at
least a year in developmerit.
They enlist local
schoolchildren to drop in on
Saturdays and playtest the
games to death (for 1,000
hours in the case of
Populous); even after release
they look back wistfully at
improvements that could
have been made, hence the
forthcoming releases of
Populous Il and a new
scenario disk for Power-
monger

Sure f|re selilers for

e ONLY
T £49.99

‘year.

(4

‘everyone wanted to steal from EA...

Still, the World War I disk
for Powermonger should be
released this month,
Populous Il will be ready in
the autumn and there are at
least three more projects in
the making for release next
Meanwhile, the
Populous bandwagon con-
tinues to roll. Now available
worldwide on 15 different for-
mats, its enormous success
on the Megadrive has given
Bullfrog movie star status in
Japan — and made them
pretty famous in the US, too.

Molyneux kids on
the block

he route to Populous

was a curious one. Five
years ago, the Bullfrog part-
ners Peter Molyneux and Les
Edgar were writing profes-
sional software for the
Amiga.

“We wanted to do games
really, but there was some
rumour that Commodore
wasn’t sending machines
out to game developers. We
were writing adatabase, call-
ed Acquisition, which stored
pictures and sounds as well
as text, says Molyneux.

‘Under the monicker
Taurus, they saw early ver-
sions of Acquisition earning
product awards at the US

Comdex show. “There we
rather foolishly said it would
be available in a few weeks.
Ahem — 18 months later we
finished it. By that time the
Amiga was a games
machine, the marketplace
had changed completely, so
we started up Bullfrog Pro-
ductions and were able to
get going on games.”

The first Bullfrog product
was the Amiga version of
Enlightenment for Firebird
(It wasn’t very good, I'm
afraid‘). Then there was Fu-
sion, then Populous — both
of which were also offered to
Firebird, but rejected. Elec-
tronic Arts stepped in as
publisher, and Populous
took off.

The Bullfrog story hasn’t
all been fame, fortune,
sweetness and light.
Rumours about the state of
Bullfrog’s relationship with
its publisher, Electronic Arts,
have been rumbling through
the industry for the last year.

Indeed at one point they
were widely expected to join
up with the Rhythm King/Bit-
map venture, Renegade.

“l met Eric Matthews at
the ECTS awards ceremony
last year, and we got to know
each other, and so we were
talking to them while they
were setting up Renegade.

\ ony
£29 929

i

But really we want to
develop, we don’t want to be
publishers.”

To this end, Bullfrog is on
the point of signing a new
contract with Electronic
Arts, after some con-
siderable renegotiation.
Things appear to be sorted
between the two after what
Molyneux describes as “a
nasty time”.

Of the titles currently in
the works, Bob takes a
Populous-style isometric
viewpoint but casts the
player as a wheeler dealer in
the big city; Creation puts
you in charge of genetically
engineering life forms in
order to create a stabilised
world, while Populous Il puts
more stress on the natural
and unnatural ‘events’ you
can use to create havoc in
your kingdoms.

Sim kind of
wonderful

y far the most in-
teresting thing about
Populous I, however, is a
feature which arose out of a
meeting between Molyneux
and Maxis the team
behind Sim City and Sim Ear-
th that demonstrates
Bullfrog’s concern for
originality and depth in a
game. Joking about how the
two outfits appeared to have
come up with superficially
similar evolutionary games
at the same time, it was sug-
gested that they ought to
take the connection further.
Consequently, Populous Il
will include a feature which
enables the user to save the
Populous environment and

load it into Sim City (and for-
thcoming sequels). You can
then play Sim City with a
Populous-generated world
This should also work the
other way round: load a Sim
City-city into Populous II. It's
a fascinating idea, and sure-
ly the first time this has been
done with games from two
totally separate developers
and publishers.

your

Bullfrog is on the
point of signing a
new contract with
Electronic Arts, after
some considerable
renegotiation.

Bullfrog currently con-
cerns itself only with the
Amiga, ST and PC versions
of its titles — other formats
are handled by third party
developers. Molyneux is cur-
rently considering whether
to begin writing directly for
the consoles. Like just about
everyone else in the industry,
Molyneux is concerned that
something akin to a death
sentence appears to be
hanging over the Amiga and
ST at the moment.

“By next year, we’ll be
developing games actually
on the PC. If you’d said to me
three years ago that the PC
would be the major games
machine in the US and
significant over here I'd have
said you were mad, but if you
look at the specs of PCs now
— all those colours, the
speed, and so on — it makes
them ideal to source
material on. And over there
they’re so cheap now.”

she

oy
- £34.99

While enthusiastic about
the PC, and consoles — par-
ticularly Nintendo’s Super
Famicom — Molyneux is
distinctly more sceptical
about compact disc as a
future data storage medium.

“Wonderful to have all
that huge space. There are
big hassles with ordinary
disks in that you’re coming
totheend of agame, and find
you've only got 3K of disk
space left. But really | feel
that CD at the moment is an
intermediary stage; there’ll
be something else along in
five years time.

“We’re planning games
around historical scenarios
which would be ideal for CD-
I, but to be honest, | can’t see
us doing a specialist CD-l
game. For one thing, | work-
ed out the other day that to
doitjustice, it would take our
graphic artist 52 years to
generate enough graphicsto
fill the disk.”

One thing he doesn’t want
to do in the process,
however, is expand Bullfrog
much. “There are eight peo-
ple employed here and it's
about the right size. We
could make more money if
we were bigger, but you
couldn’t guarantee the quali-
ty would remain high.”

That quality is evinced by
the determined quest for
original gameplay and depth
within a game — “l want to
develop the idea that the
playeris not the whole game,

-but taking part in an environ-

ment which continues to go
on”.

All that playtesting
doesn’t exactly hurt either.

3

LLTOPRESS

SO FE T WA R E

Three long-term successes from
(Europress Sales 0625 859444. Impact 0858 410544)
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inding ergonomic styling,
- the Navigator is a perfect fit for every hand.
'With its natural trigger finger action, the
Navigator truly achieves the ultimate in fatigue-free
super-fast precision performance.

Just like the SpeedKing, the formidable power of
the Navigator can be used with the most popular
types of home computer.

Even for the most demanding enthusiasts, you can be
sure that Konix joysticks will make the performance
barrier a thing of the past.

k()l-l"
E BEES S
COMPUTER PRODUCTS

The fastest reaction in the business

Distributors:

B Capri Marketing Limited B Columbus M Leisuresoft
9 Dean Street, Marlow, Unit 2, Wren Nest Road, Unit 65, Sketty Close,
Buckinghamshire SL6 3AA Glossop, Derbyshire SK13 8HA el Brackmills Industrial Business Park,
B Lazer Distribution Northampton NN4 OPL
B Centresoft B GEM Distribution Limited Unit 2, Kingsgate Business Units,
Units 2/3, Holford Way, Lovet Road, The Pinacles, Duchy Road, Heathpark, Honiton, M sDL
Holford, Birmingham B6 7AX Harlow, Essex CM19 5TB Devon EX14 8YD Unit 10, Ruxley Corner Industrial Estate,
Sidcup, Kent
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SPEAKER’S CORNER

A VIRGIN’S VIEW

Last week Nick Alexander, the new boss of Sega Europe, gave us his side of the big
buyout. This week the man who sold off Virgin Mastertronic — Virgin Communica-
tions chairman ROBERT DEVEREUX — explains his motives and feelings...

would define our-
selves as entertainment
publishers.

Our business is develop-
ing, acquiring and then
marketing and selling in-
tellectual copyrights. It's not
true of absolutely all our
businesses but it is essen-
tially the basis on which the
company was founded and
where our experience and
talents lie.

What happened at Virgin
Mastertronic was that, as a
result of the Sega deal, the
distribution side of the
business became dispropor-
tionately large and we felt
that we would like to concen-
trate more of our resources
on the publishing side.

Sega originally approach-
ed us with the idea of a joint
venture which we were quite
interested in.

Our original thought,
however, was to make the
relationship closer just by
extending the contract. Dur-
ing discussions it became
apparent that Segareally did
want to be at least involved
in the management of their
European business and that
a joint venture would actual-
ly be unacceptable.

We also took the view that
in the interests of what was
Virgin Mastertronic, it made
sense for Sega to be involved
and, because we couldn’t

irgin’s core business
Vis publishing. We

see a way to managing a
joint venture, they then sug-
gested that they buy the
company outright.

It's the best thing for
Sega’s business and it
suited our publishing aspira-
tions.

We’d actually already
begun to strip the publishing
business out of Virgin
Mastertronic, this deal
enables us to take that pro-
cess to its logical conclu-
sion.

I think the people that are
making the move over to
Sega will now feel very com-
fortable because it gives
them the security of knowing
that five, seven, ten years
from now, they'll still be
managing the distribution of
Sega’s products, while we
concentrate on the business
that we believe is the heart of
Virgin.

As the deal has gone
through, we've also worked
out a very close relationship
with Sega, we’re going to be

~a major publisher on all for-

mats. So the relationship will
continue, only we’ll be sup-
plying products to them this
time.

In terms of size, before the
deal, Virgin Mastertronic
was just over a £100 million
company. The publishing
side was doing about £20
million with distribution con-
tributing about £85 million.

The deal includes all the

Mastertronic subsidiaries,
that's France, Germany,
Spain and Austria. | assume
that they will eventually also
pull all the European coun-
tries that we didn’t already
handle into Virgin Master-
tronic.

We were going to be tak-
ing over the other EEC coun-
tries within the next twelve
months anyway and what |
suspect, although | don’t
know for certain, is that that
would now be part of their
plans.

It would obviously be a
plus for the management
because it means that they
would have total control of
Europe with no holes.

Gamblers
synonymous

he risk factor that people

have mentioned as a
possible reason behind the
sale was not really a factor
for us.

For a start risk is not a
concept that worries us, it's
common to all of our
businesses all of the time. To
a certain extent you might
even say that Virgin thrives
on risks.

Also, we had the business
running so well, so smoothly,
that the working capital re-
quirement had probably
peaked, other than short
term, seasonal fluctuations.

For instance at Christmas
the expenditure will definite-

ly rise again but that invest-
ment is going into debtors of
a very high quality nature,
people like Woolworths,
Boots and Toys R Us so. it
isn’t a problem.

It is true that the market is
getting more competitive,
the business is getting big-
ger and the bigger you are,
the further you have to fall
and the harder you hit the
ground.

It was, therefore, of some
concern to us to be com-
pletely reliant on Sega. It is
becoming too big a business
not to be in complete control.

It's not that | think the
market is about to collapse
around our ears, far from it.
We’re going to be devoting
pretty substantial financial
resources to publishing
Sega software and we
wouldn’t be doing that if we
didn’t have great faith in the
market.

I've certainly got great
faith in Sega’s ability to con-
tinue toreplace product lines
because | think that what
they’ve proved, among many
other things, is that they’re
bloody good product
developers.

It is also important to
remember that Virgin is not
temperamentally a seller of
businesses at all. This is pro-
bably only really the second
time we've ever sold a
business, the first time being
Virgin Vision and I'd be

DEVEREUX: The man who sold the whirl

foolish not to say that there’s
always a pang whenyou part
with a business that you
spénd three and a half years
developing and nurturing.

But what more than com-
pensates for that feeling is
the ability it gives us to con-
centrate on publishing
which, ultimately, for us is a
much more exciting
business and hopefully a
more renumerative one.

Our plans for publishing
now are to continue to be an
aggressive publisher on
floppy disk because
although it's a very mature
market and it's not really
growing, it's still a good
market to be in.

We’re also going to be
considerably expanding our
involvement in cartridge
publishing.

We haven'’t got a special

deal with Sega. We've got
the best deal available to
publishers but with a couple
of unique things added.

We’ll be among the first
CD-ROM publishers in
Europe, the States and
Japan. We'll also be the first
non-Japanese Megadrive
and Gamegear publisher in
Japan, which means we’ll be
starting a Japanese
publishing operation.

Initially we’ll only have a
very small office because
we’ll do a sales and distribu-
tion deal with Sega and we’ll
probably just have a
marketing and management
office — a sort of one man
and a dog operation,
although | wouldn’t have
thought product will start
shipping until the end of ’92.
Robert Devereux was interview-
ed by Stuart Dinsey

WORKING CAN BE
FUN... SERIOUSLY

U.S. Gold, Europes No.1 Computer
Leisure Software Publisher, urgently
wishes to fill the following posts:-

Testing Supervisor

To be responsible for the supervising of testing personnel and the overall
monitoring/schedule of the testing and other aspects of the department.
Applicants should have a basic knowledge of computers and software and
must be able to organise staff and prepare formal reports. A driving licence is
essential as a good deal of travelling will be involved.

Attractive salary and excellent overtime opportunities.

Ideal candidate age: 25+

Games Testers

To test/evaluate computer games on all common computers and cartridge

Applicant must have a good background knowledge of computer and cartridge
software and must be able to work individually or as part of a team. Applicant
would be willing to travel and work overtime at short notice.
Attractive salary and excellent overtime opportunities.

Ideal candidate age: 17+

Helpline Operator

To operate and set up telephone helplines to provide general information and
help to the public. A basic knowledge of computers/software/gameplaying is
required along with an excellent telephone manner and lots of patience.
The applicant should preferably have a driving license and must be willing to
deal with a variety of customer queries.

Attractive salary and overtime opportunities.

Ideal candidate age: 20+

All candidates should be of high calibre and able to demonstrate knowledge
and enthusiasm for the computer games industry.
Write. enclosing full CV to Tony Porter. U.S. Gold Ltd.. Units 2/3. Holford.

machines.

Birmingham B6 7AX.

COMPUTER.

AN |

HEWLAND

INTERNATIONAL

URGENTLY REQUIRE
FOR NEW TV SERIES

1. GRAPHICS ARTIST — INTO COMICS AND COMPUTER
GAMES IMAGERY. USED TO WORKING ON

2. A RESEARCHER — KNOWLEDGE OF COMPUTER,
CONSOLE AND ARCADE GAMES MORE IMPORTANT
THAN TV EXPERIENCE.

SEND CV &, IF RELEVANT, ARTWORK TO:

GAMESMASTER

PO BOX 91

LONDON E14 9GT.
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A LETTER FROM AMERICA

S5
MicroBotics, Inc.

1251 AMERICAN PARKWAY. RICHARDSON. TEXAS 75081/ TELEPHONE (214) 437-5330 / FAX LINE (214) 437-9714 / MCI MAIL:MICROBOTICS

INFORMATION RELEASE

Miss Patricia Tordoff,
Managing Director,
ZCLPLC,
Unit 1 Ringway Industrial Estate,
Eastern Avenue,
Lichfield,
Staffordshire WS13 7SF,
United Kingdom.

RE: United Kingdom Sole Distributorship.

Pat,

I am pleased to confirm our agreement assigning ZCL PLC rights of SOLE DISTRIBUTORSHIP for
MICROBOTICS, INC product line in the United Kingdom.

Our relationship over the past 2 years has gone from strength to strength in parallel with the success of
the Amiga in your country.

Here at Microbotics we are confident that our latest new product the VLX 30 Accelerator for the Amiga
will prove to be a real winner. Our apologies for the allocation, but major shipments will be with you
very soon.

Your further orders for the M501-S Expansion and 8-UP Boards have been air freighted so once again

thanks for your support and well done to all the team at ZCL.

Regards,

S e

Joan Ward
President.

M501-S 512K RAM expansion for Amiga A500.
A 16 chip design offering 100% s/w compatibility, with battery backup & enable/disable.

8UP-DIP 8Mb RAM board for Amiga 1500/2000.
A quality 8Mb socketed RAM board with complete diagnostic software.
complete with 2Mb RAM.
” 7 4Mb RAM.
” ” 6Mb RAM.
” ” 8Mb RAM.

HARDFRAME 2000 SCSI controller for Amiga 1500/2000.
A high performance SCSI controller complete with mounting frame and installation software..
complete with Quantum 52Mb Hard drive.
» 7 ” 105Mb Hard drive

VLX30 68030 accelerator for Amiga A500/1500 and 2000.
An enhanced ‘030’ accelerator offering 25 — 50MHz clock speeds with optional 2/8 fas RAM
VLX 30 25MHz EC.
VLX 30 40MHz EC.
VLX 30 25MHz EC FPU.

Unit 1, Ringway Industrial Estate, Eastemn Avenue, Lichfield, Staffordshire WS12 7SF
Sales Line: (0543) 414817 Admin: (0543) 416626 Sales Fax: (0543) 250713 Admin Fax: (0543) 414294
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The quick and easy way to save money on computer supplies is to contact M.D. Distribution. We're a young
company and yet we pride ourselves on the professional standards we have adopted from the outset.
That means you enjoy the best of both worlds -dealing with like-minded people who know all about the computer
industry, and who also know that being in business is about making a profit.

There's no doubting the quality of our product ranges either - top names in diskettes of all types,joysticks, storage
: boxes, Naksha products, data switches and cables, as well as the best in Amiga, Atari and P.C. products.

In addition, M.D. Distribution offer a total support service where your every need in computer supplies can be
met. That's how we've grown to become a force to be reckoned with - by slotting in easily with the right approach

and the right price.
: : O 2 e R T e e e e v g e e e
For further mf(?rmatzon and a full price list | Please rush me more product information now!
phone our ‘hotline’ now on I
0782-285533 or fill in the coupon EName = e o 0
o ¢ I
and post to: JCompanyAddress....... ... ... .. ... .

M.D. Distribution
Unit 3, Railway Enterprise Centre
Shelton New Road
& Stoke-on-Trent
®  Staffordshire. ST4 7SH
Tel: 0782 285533 Fax: 0782 281506 | Telephone

L__________é______________J
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CHARTAL

Compiled by Gallup
on behalf of ELSPA

WEEK ENDING July 27th 1991

MARKET SHARE BY PUBLISHER LABEL (VALUE)

% UNIT SALES

PRICE THIS LAST 2WKS 3WKS

CATEGORY  PUBLISHER LABEL WEEK WEEK AGO AGO

ALL PRICES  SEGA8BIT 67 198 (70 " o07
NINTENDO 88 109 8.7 8.4
CODE MASTERS 6.9 50 6.7 5.2
HIT SQUAD 6.4 59 6.1 6.3
U.S.GOLD 6.2 6.9 6.3 6.5
ELECTRONIC ARTS 47 4.1 33 4.1
GREMLIN GRAPHICS 35 25 26 25
KRISALIS 35 28 4.7 -
KIXX 34 24 2.8 o
OCEAN 33 46 43 4.1
MIRRORSOFT 2.8 2.1 22 27
VIRGIN 2.7 19 23 29
PSYGNOSIS 26 2.1 2.1 19
MIRROR IMAGE 23 18 20 28
MICROPROSE 17 20 27 36
MASTERTRONIC 16 w 10 11
D & H GAMES 13 14 12 14
ALTERNATIVE 11 10 10 s
ANCO 11 17 14 16
DOMARK 10 o5 17 19
EUROPRESS S/WARE 1.0 10 10 1.1
ATARI 10 i i —
MINDSCAPE 10 13 10 n
HITEC SOFTWARE o o 2 10
ACTIVISION — 16 = =
DIGITAL INTEGRATION = s 13 =

NB. Shares shown thus ‘—’ are below the published cut-off point of 1.0 per cent.

TOP 30 BY INDIVIDUAL MACHINE FORMAT

RANK
TW LW TITLE MC PUBLISHERLABEL
1 1 MAN.UNITED EUROPE AG KRISALIS
2 5 MAN.UNITEDEUROPE CO KRISALIS
3 14 MAN.UNITED EUROPE SP  KRISALIS
4 4 PGAGOLFTOUR AG ELECTRONICARTS
5 16 EYEOFTHEBEHOLDER AG US.GOLD
6 8 HEROQUEST CO GREMLIN
7 6 MONKEYISLAND AG US.GOLD
8. 2. FISSTRIKEEAGLE2 AG MICROPROSE
9 39 DIZZYCOLLECTION SP CODEMASTERS
10 15 HEROQUEST SP GREMLIN
11 7 LEMMINGS AG PSYGNOSIS
12 25 ARMOUR-GEDDON AG PSYGNOSIS
13 19 TEENMUTHEROTURTLES SP  MIRRORSOFT
14 18 DIZZYCOLLECTION CO CODEMASTERS
15 — SUPREMACY CO VIRGIN
16 — MULTIPLAYERSOC. MAN. CO D&HGAMES
17 33 MAN.UNITED EUROPE ST KRISALIS
18 — CREATURES CO THALAMUS
19 3 FLAMESOFFREEDOM ST RAINBIRD
20 9 SWITCHBLADE2 AG GREMLIN
21 — GODS AG RENEGADE
22 — HEROQUEST AG GREMLIN
23 12 SUPERCARS2 AG GREMLIN
24 30 BIGBOX CO BEAUJOLLY
25 — GODs ST RENEGADE
26 — INTERCEPTOR AG ELECTRONICARTS
27 — DIZZYCOLLECTION AM CODEMASTERS
28 — F16COMBATPILOT SP DIGITALINT.
29 — HEROQUEST ST GREMLIN
30 — RAILROADTYCOON AG MICROPROSE

KEY: AG — Commodore Amiga; AM — Amstrad; CO — Commodore C64; SP — Spectrum

All Gallup software charts are the copyright of ELSPA from April 1st 1990. The charts
published weekly in CTW are extracts from ‘CHARTALK’ which is compiled in report form
both weekly and monthly by Gallup on behalf of ELSPA. There are 22 charts in
‘CHARTALK’ covering all formats, pricepoints and with market share statistics.
‘CHARTALK’ is available from the general secretary at ELSPA on 0836 830642/831223 —
or write to him at Arden Mill, North Littleton, near Evesham, Worcestershire, WR11 5QP.
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R-TYPE Il (£25.99)
HUNTER (£29.99)
Activision
ST and Amiga
ctivision UK’s unfor-
tunate demise in this coun-
try appears to have had little ef-
fect on the quality of kit which
new landlord The Disc Com-
pany is putting out. The af-
forementioned games are nicely
pitched to specific gamers, and
dealers should suffer few pro-
blems shifting packages.

Take R-Type I, ostensibly
the follow-up to the enormous-
ly successful original, but,
remarkably, almost exactly the
same game all over again. This
of course is to everyone’s ad-
vantage, because the secret of a
good sequel is not to make a se-
quel at all, but to stick to the
formula which worked in the
first place.

Thus we are presented with
different bad guys, and brighter
colours, but there’s been
precious little that will upset
notoriously traditionalist
buyers or indeed games
reviewers. Zero, Amiga For-
mat , and Amiga Power all
lavished 88 per cent and and
there was much huffing and
puffing about the quality of the
arcade conversion in all sectors
of the press.

Reviewers aside, it’s plain
and obvious that in profile
terms R-Type II can hardly be
surpassed, and the ‘kill all
aliens’ brigade will be suitably
satisfied.

A more subtle but just as im-
pressive piece of software has to
be Hunter, a ‘huge’ three-
dimensional journey which is
bound to appeal to your friend
and mine the ‘cerebral’ gamer.
This has been welcomed by the
press here and on the conti-
nent, although most seem tgo
have been surprised that the
game should be good. Thus
magazine covers have not been
kind to Hunter, and therefore
consumer awareness is not
what it might be. All reviewers
were hovering around the 90
per cent mark, so selling
Hunter won’t be too much of a
problem if you can find some
consumers who are into
3D-ness.

Mind you, the disappointing
performance of US Gold’s
Cybercon III (despite grovelling
reviews all over the place)

seems to suggest that all this
exploration and interaction
stuff is losing its appeal
SINBAD (£9.99)

CONFLICT EUROPE (£9.99)

Mirror Image
ST and Amiga
Anyone with sufficient
resilience to keep an eye on
the 16-bit budget scene can
hardly fail to be impressed with
Mirrorsoft’s release policy,
which seems to have delivered
nothing but winners. Every
month we’re presented with
two games which, without fail,
are kicking around in the
charts almost immediately.

I can’t help feeling that the
Nintendo-like policy of only
releasing high profile games
has produced a trusting attitude
amongst gamers who’ve all too
often been presented with the
most trite rubbish imaginable .
Sinbad and Conflict Europe are
certainly not in the same league
as Xenon II and Defender of
the Crown, but ‘on-the-shelf’
promo boxes highlighting the
new games will pull them
through.

Conflict Europe is a standard
war game much beloved of
lovers of, well, standard
wargames. As for Sinbad , well
it’s one of those Cinemaware
‘interactive movies’ which, im-
plausibly, always scores well
with a mixture of limited
gameplay, tasty graphics and
delicious packaging.

High perceived value is most
certainly the key here, especial-
ly when you compare these
games with certain re-releases
of desperately poor games by
publishers who’ve sacrificed
brand loyalty for quick returns.

When these sorry attempts
poke their heads into the high
echelons of the of the charts
(for short periods) one can’t
help feeling that the consumer
isn’t as smart as we pretend.

Nice move Ocean

nly a fool would deny that

The Simpsons is anything
short of a gift from heaven. It
promises guaranteed high sales,
super-high profile, and it’s ac-
tually rather a good game to
boot.

I can imagine, therefore,,
that some dealers would find
the game’s appearance in Com-
modore’s Cartoon Capers pack
something of a problem,
especially given that the

‘street’ release date is quite a
tew weeks away.

But those nauseous creeps
who would crack this baby and
have it sold extensively all over
the country have a problem.
Since the game is only being
sold with new Amigas, it only
needs to work with new
Amigas (or at least those which
are under a year or so old). So,
vicious privateers who would
deny us the easy money of a
Simpsons game have their work
cut out for them.

I can’t imagine that Ocean
would not have taken this
precaution, but it’s worth con-
sidering the rage you’d feel if
some brat boasts that he’s
managed to get hold of a
pirated copy well before the
release date. Okay, so some sad
git will find a way around
Ocean’s pragmatic approach to
a tricky problem, but in terms of
damage limitation, it’s hard not
to feel quite smug...

THE EXECUTIONER (£25.99)

Hawk/Impressions
Amiga
It’s always worth making
shelf-space for the small in-
dependent publishers of whom
Impressions must count as one
of the most influential. Pro-
gramming team Hawk,
something of an unkown enti-
ty, has been signed up with this
Thrust style arcade adventure.
In fact, the Thrust tag is prov-
ing to be a bit of a pain since
this is really rather more than
just your bog-standard shoot-
’em-up.

There’ve been previews
a-plenty in various magazines,
but no hard-core reviews. Ad-
spend is likely to be
minimalistic and, as for Point-
Of-Sale, well, forget it. Even so,
there are demos available
through distributors. If you can
be bothered to boot up games
like this for your customers’
dlectation, you could be in for
some welcome dividends. It’s a
nastily addictive little number
which should make some head-
way in the charts.

Bear in mind that the
ridiculously small Team 17
is currently sitting astride
16-bit charts with a plain old
fashioned martial arts affair,
proving the old adage that size
isn’t everything.

Colin Campbell is deputy editor
for Future Publishing's Amiga
Power consumer monthly.

shipping dates.

2DX.

CALLING ALL PR TYPES

What with release dates slipping around in their usually insane fashion
it becomes kind of tough to align coverage with those all-important

So, if you’ve a definite release date on any full-price, budget or
whatever else kit, give me a buzz, and I'll supply the usual column in-
ches. A week or so either side of the CTW cover date will suit thee and
me, so just call Colin Campbell on 0225 442244 for a mention.

All product, however, should be sent both to me at Bath (Future’s ad-
dress) and to CTW at the BTC, Bessemer Drive, Stevenage Herts. SG1
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DOA UNTO OTHERS...

There really was only one topic that STUART GARRETT could talk about this
week, Commodore’s new DOA policy. But instead of ranting he points out a glim-
mer of hope shining at the very top of Commodore’s UK management team and,
as it turns out, he may well have been right...

eople who write week-

P ly columns contend

with two Ds — a
deadline and a delay.

Deadlines are
unavoidable. They're when
columns must be finished
and passed to the editor.

Delays are inevitable.
They’re the interval between
the deadline and the column
appearing in print.

Deadlines and delays are
linked. This column’s
deadline produces a delay of
around a week between the
time it’s written and the time
you read it. That’s why up to
the minute news s
something that most col-
umns don’t have.

It's especially true in our
industry. If a week in politics
is a long time, a week in the
computer business is an
eternity, in which a lot can
happen.

Which brings us to Com-
modore UK and their new
and now notorious returns
policy. In spite of denials,
Commodore may be feeling
increasingly beleaguered up
there on The Switchback in
Maidenhead.

| can’t honestly remember
a major industry row raging
on. for quite as long as the
fury, disillusionment, sorrow
and sadness produced by
CBM'’s unilateral policy

change.

Nor can | remember so
many valid and logical
points raised in reasonable
rebuttal of Commodore’s
directives. And it's there we
find the glimmer of light
which may possibly be at the
end of the tunnel.

So, for the moment let’s
forget the unfortunate Kelly
Sumner who has been at the
forefront of the an-
nouncements so far. His
calculator is a demonstrable
dud.

The real hope lies with
Commodore UK boss, Steve
Franklin.

Though he must have ap-
proved the policy change at
least, and probably played a
major role in putting it
together, Franklin has a key
strength which other com-
puter supremos could copy.

For all his colourful com-
mand of salty Anglo Saxon,
Steve Franklin does listen.
Even more important, he'll
change his mind if he
becomes convinced a pro-
posed plan is fatally flawed.

Shouts, screams and
ultimata will leave Steve
Franklin monumentally un-
moved or even invoke an ef-
fect opposite to that desired.
Reasoned and logical argu-

‘ment, on the other hand, has

been known to produce

changes.

Which, of course, is pro-
bably why Steve Franklin is
where he is.

Among all the fuss and
fury hurled at Commodore,
there has been a lot of
reasoned and logical argu-
ment laid on the line.
Franklin will have read it or
heard it and will certainly
have considered it.

That's why | think there
might be changes in the cur-
rent Commodore policy. In-
deed, with the week’s delay
between writing this and you
reading it, they may already
have happened.

| hope so for the good of
Commodore, its products,
its people and all its honest
dealers.

And if changes are made,
don’t forget where you saw
the prediction.

A load of old
testimonials

irgin Mastertronic has

been sending out dealer
mail-shots for months now,
using quotes fromacolumnl|
wrote last February.

That’'s why | now unders-
tand how a theatre critic
feels when he spots a poster
praising a play with a quote
over his name which
somehow misses his
original meaning.

For instance a theatre
marquee might proclaim:
“Awesome. Don’t miss it —
Peter Plonk, Evening Star.”
The puzzled Plonk peers at
this, doesn’t remember
writing any such thing and
hurries to check his original
copy.

His full text reads: “This
play is so dreadful it's
awesome and if you're sear-
ching for total boredom,
don’t miss it.”

But what'’s the connection
with Virgin Mastertronic?
Last February | got very ir-
ritable in this column with
one of the UK’s biggest soft-
ware distributors.

There were various
reasons but one was the ap-
parent non-availability for
weeks or even months of
titles which otherwise would
sell steadily.

| singled out Virgin
Mastertronic’s Infocom
adventures, described my
frustration atbeingunable to
get all of them across the
various formats and blamed
the distributor.

Within hours of the col-
umn appearing, such is
CTW's penetration power, |
got aseries of agonised calls
from ascending layers of the
distributor’'s management.

“It's not our fault,” they
grittily rasped. “It’s the Virgin

THE INDEPENDENT

Mastertronic lot. Either they
don’t have stock at all or they
do but don’t deliver.” And ap-
parently this was true.

It didn’t, however, stop
Virgin Mastertronic from
having the brass neck to lift
bits of our column for use in
UK dealer mail shots.

“Buy any six Infocom
titles and get another one
free!” trumpeted Branson’s
boys over selected quotes
from me suggesting instant
availability of everything.

Not content with that,
they’ve recently done it all
again, still with my quotes
and still with stock availabili-
ty that even the most
generous would describe as
pathetic.

i e & M
FRANKLIN: A beacon of hope in Commodore’s d(o)arkest hour

So now here’s a stricture
for Virgin Mastertronic —
there’s copyright on this col-
umn’s content and without
permission you're precluded
from using any of it to sell
your products.

But we’ve no wish to seem
mean, so here’s a free quote
for Virgin Mastertronic. It is
welcometo attribute and use
it in full for publicity at any
time.

“Short-sightedness gets a
whole new meaning when
Virgin Mastertronic pro-
motes popular products they
can’t, don’t or won’t supply
and take no trouble to get.”

Now, let’s see how many
dealer mail shots that ap-
pears in shall we?

RSD
Display stand

MEAD BUSINESS CENTRE

R.S.D. CONNECTIONS LTD.

MEAD LANE - HERTFORD - HERTS SG13 7AG - Tel: 0992 584205 (10 lines) - Fax: 0992 584207

Leading manufacturers, suppliers and importers
of Computer Cables, Scanners, Disk Boxes,

Switchboxes, Printer Ribbons, Mice, Tablets,
plus many other items stocked.

~ Our display stand is now available
and is an easy way to sell your computer
cables and accessories. This display
stand is free of charge when ordering
one of our Home, Business or Home
and Business starter packs, which
include a selection of the more popular
cables of our choice.
Please ring for details or see one of our
sales representatives.

CONNECTIONS
LTD
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Week 135

The Release Schedule

Please allow for slippage.

5/8/91

A VITAL REFERENCE TO NEW AND FORTHCOMING LEISURE SOFTWARE.

LY.

OUT NOW = RELEASED WITHIN LAST MONTH. IMMINENT = EXPECTED AT TIME OF PUBLICATION.

yThe Release

Schedule
is prepared by
Inter-Mediates Ltd
and supported by
the following
software
publishers.

ACCOLADE

ACTIVISION

AUDIOGENIC

CINEMAWARE

CLARES SOFTWARE

COMPOSIT

C P SOFTWARE

DATABASE

DOMARK

ELITE

GREMLIN GRAPHICS

HAWK

IMAGE WORKS

IMPRESSIONS

INTERNECINE

MAGNETIC SCROLLS

MINDSCAPE

MIRROR IMAGE

MIRRORSOFT

ON-LINE

OXFORD SOFTWORKS

PALACE

PSS

PSYCLAPSE

PSYGNOSIS

SIMULMONDO

SOFT STUFF

SPECTRUM HOLOBYTE

UBI-SOFT

VIRGIN MASTERTRONIC

AMIGA

AMNIOSE=0E bt b s et s il 25:99
AMOSBDE o v i s 34.99
ARMALYEE = om0 SR i 25:99
BARBARIAN I :boii i iovnnuinnsiinnin: 25:99
BEAST:BUSTERS il b i 25.99

BIG DEAL (GAMBLING COMPILATION) 30.99

BLADE WARRIOR - ........ociiiiiviiinai 2599
CADAVER LEVELS e o L s 15.99
@ASING o s ol e i e 24.99
CGHALEENGE GOLE o coiiins o as s 24.99
CHAOS IN ADROMEDA :......cocucoimninnss 24.99
CONFLEICT EUROPE i 9.99
DEUTEROS = ot o e sy 29.99
DOEUBLE DOUBLE BILL .. i, 35.99
EXIEESE i e it e 25.99
BIRSTLETTERS - oot i fo oot 7.99
ELIGHT OF THEINTRUDER ................ 30.99
EORMUEA =3B Lot i inns 25.99
GRANDSTAND (COMPILATION) ......... 29.99
HUNBBR: 2 sans on i e e D 29.99
INT'L CHAMPIONSHIP ATHLETICS ...... 25.99
JACK CLIP ART FOR J. NICH. UNLIMITED...14.99
LEMMINGS DATA DISK .........c.ceuvenee. 14.99
LIFE-AND DEATH:. ..ol cela i bon i 2573
MAGIGSTORY.BOOK: .- S sl 29.95
MAGNAM e v o i e 25:99
MONOPOLY:DELUXE: ...i-ov e 19.99
MOONBASE - oot s b i 35.76
NAPOBEON 1. ot b i lnial st s as 29.99
PASSING SHOT: «rov o siiiinanin o 9.99
PROFENNISITOUR 200 .0 ok 24.99
REPYPEN .. i e e 2599
SARAKRGNG i e il s sin s i, 19.99
SHANGHAI II: DRAGON'SEYE ............ 35.99
SHAPES AND COLOURS ............ccoueenes 7.99
SHINOBE: s s el 7:99
SINBAD: = ioon it mhiliiae o 9.99
SKYCHASE . oo ool g, 9.99
SWAPRE T e peiiinsi e L -3:29:99
TELEING THESIME = o ctenion 2o ooty 7.99
THE EXECUTIONER: oo v v o o 25.99
TV SPORTS(U.S)FOOTBALL - ............... 9.99
VIRTUAL WORLDS (COMPILATION) ...29.99
WATBRIGO,. o O S i e 9.99
WORLD.CLASS CRICKET. ..o, 29:99
WOREBDSATEWAR: e S ol 24.99
ATARI ST

ARMALYTE o vo b il niiiods 25.99
BEASTBUSTERS vt i oo ool 25.99
BEASTEM = o e ol sl vl 25.99
BEUEMAX o i s, 30.64
CADAVER EEVELS: ©oi.coi i i, 15.99
CONEEICTE EURGPE v i ceiiinnd Ot semieed 9:99
DASBOOT . ain il i 30.64
DEUTEROS it mhs sl S Sl 29.99
BXIIER S e i sidnsst el st 25.99
BIRSTBIEERPERSE b il v tinn snn 7.99
FLIGHT OF THE.INTRUDER: ............0 30.99
GRANDSTAND (COMPILATION) ......... 29.99

INT'L CHAMPIONSHIP ATHLETICS ...... 25: 99
LEMMINGS DATADISK .......c..cccuvenenne. 14.99
PIEE ANDDEATEH: - el s 25.73
MAGIC STORY:BOOK s e ivniss 29.95
MAGNANME s il Seaiss. 25.99
NAPOEEON. [ "l i iinl i maiia 2999
PASSING.SHOT- -0 st o n e 9.99
PRO TENNISTTOUR 2 ....cooiioinion 25.99
RETYPEIL sene o s i 25.99
SARAKON: 5w Ts o R e 19.99
SHAPES-AND COLOURS: = . .00 o, 7.99
SHINOBI s smnins mos

SINBAD o il il onit

SKYCHASE o,

SWARS: =2 fee i i b e e
TELLING THETIME .. 5. ...l

TV SPORTS(U.S)FOOTBALL

VIRTUAL WORLDS (COMPILATION) . 29 99
WATBRIEOQOPanao v et i s o 9.99
WORED: CLASS!CRICKBT: ... 29.99
COMMODORE 64/ 128
EXILE

EXILE :
FORMULEAL-3D & o ol sz s D:1:5:99
FORMULA 13D i s i, T 1099
GRANDSTAND (COMPILATION)...... D 19.99
GRANDSTAND (COMPILATION)....... T 14.99
SHINOBE = oz lialian, T::399
VIRTUAL WORLDS COMPILATION T 14.99
VIRTUAL WORLDS COMPILATION D 19.99
WORLD CEASS: CRICKET .. s il T2 1199
WORLD CLASS'CRICKET ......... D 15:99

MID AUGUST PSYGNOSIS
AUGUST 8 ...DATABASE
OUT NOW...... THALAMUS
SEPTEMBER PSYGNOSIS
SEPTEMBER ACTIVISION
AUGUST 7 ...ACCOLADE
OUTNOW....... MIRRORSOFT
QUT NOW...... MINDSCAPE
...ACCOLADE
OUT NOW...... ON-LINE
OUT NOW....... ON LINE

AUGUST 14 ...MIRROR IMAGE
SEPTEMBER ACTIVISION
AUGUST 14 ...CINEMAWARE
SEPT o it e AUDIOGENIC

OUT NOW...... RAINBOW EDUCATION
AUGUST 28 ...SPEC. HOLOBYTE
IMMINENT ...SIMULMONDO
AUGUST7 ...DOMARK

END AUGUST ACTIVISION

OUT NOW....... MASTERTRONIC
OUT NOW...... MINDSCAPE
...... INTERNECINE
OUT NOW...... MIRROR IMAGE

OCTOBER...... ACTIVISION
OUT NOW...... RAINBOW EDUCATION
OUT NOW...... MASTERTRONIC

AUGUST 14 ...MIRROR IMAGE
OUT NOW...... MIRROR IMAGE
AUGUST 20 ...PALACE

EARLY SEPT RAINBOW EDUCATION

END AUGUST AUDIOGENIC
IMMINENT ...INTERNECINE

OUTNOW...:.. THALAMUS
SEPTEMBER ACTIVISION
SEPTEMBER PSYGNOSIS
AUGUST 22 ...MINDSCAPE
OUT NOW....... MINDSCAPE

AUGUST 14 ...MIRROR IMAGE
AUGUST 22 ...MINDSCAPE
SEPTEMBER ACTIVISION

SEPT iiooivins AUDIOGENIC
AUGUST 8 ...RAINBOW EDUCATION

OUT NOW....... SPEC. HOLOBYTE
..DOMARK
END AUGUST ACTIVISION

OUTNOW ... MINDSCAPE

SEPT 14 :iie SOFT STUFF
OUT NOW....... UBI SOFT
AUGUST ...... INTERNECINE

OUT NOW...... MASTERTRONIC
...MIRROR IMAGE
OUT NOW...... MIRROR IMAGE
AUGUST 20 ...PALACE

EARLY SEPT RAINBOW EDUCATION

AUDIOGENIC

AUDIOGENIC
IMMINENT ...SIMULMONDO
IMMINENT ...SIMULMONDO
AUGUST 7 ...DOMARK
AUGUST 7 ...DOMARK

OUT NOW....... MASTERTRONIC

END AUGUST AUDIOGENIC
END AUGUST AUDIOGENIC

BALLISTIC(16-BIT CART)

ONSLEAUGHT: .0 CART (16-BIT) 39.99

OUT NOW....... ACCOLADE

UPDATED WEEKI
IBM & PC COMPATIBLES
BACGK TO'THEFUTURE 3 ... 5.« .. 3.57:2599 : OUTNOW..-.
BACK TO THE FUTURE 3........... 5:25 25.99 . OUT NOW...,
BATTEETECH I . L i 3.5+5.25 35.99 END SEPT...
BIG DEAL (GAMBLING COMP.) 3.5+5.25 34.99 AUGUST 7
BILL ELLIOTS NASCAR RACING...3.5 3599 AUGUST?2I ...
BILL ELLIOTS NASCAR RACING 5.25 3599 AUGUST2I ...
CASINO = voiliorirsi i e 3.5+5.25 2499 AUGUST7
CONEBLIGEEUROPE- ¢, " i, 3.5...9.99 AUGUST 14 ...
CONELICGTEUROPE ....ovciiiiiisies 525 ...9.99 AUGUST 14 ...
DEATH OR GLORY .........c...0. 3.545.25 3599 NOVEMBER...
FEIATOMCAT ococooivn i 3.5+5.25 35.99 AUGUST ...
FAECONIVE:05 . e Se e el 3.5..TBA AUGUST ...
FALCONNVI.0- e, ot i 5.25... TBA:. AUGUST ...
IBM SPELL BOOK (4-9 YEARS)...... 3.5 2495 OUTNOW...
J. CLIP ART FOR J. NICH. UNLTD 3.5+5.25 14.99 OUT NOW...
LEMMINGS DATADISK ............... 3.5 14.99 SEPTEMBER
LEMMINGS DATA DISK ............ 525 1499 SEPTEMBER
LETS SPELL ATHOME ........o.iiu 3.5 2495 IMMINENT ...
LETS SPELL AT THE-SHOPS ......... 3.5 2495 IMMINENT ..
LETS SPELL OUT AND ABOUT...... 3.5 2495 IMMINENT
MARTIAN DREAMS HD ............... 3.5 36.76 OUT NOW...
MARTIAN DREAMS HD ............ 525 36.76 OUT NOW...
MARTIAN DREAMS LD ............... 3.5 36.76 OUT NOW...
MARTIAN DREAMS LD ............ 525 36.76 OUT NOW...
MEGAFORTRESS ............... 3.5+5.25 3599 AUGUSTIS
NEW PRINT SHOP .... serns:3:945:25:°39.99 < OUT NOW....
SARARGN = 0 e e 3.5+5.25 19.99. OUT NOW...
SEARCH FOR THE TITANIC ...3.545.25 29.99 AUGUST 7
SHANGHAI II: DRAGON'S EYE 3.5+5.25 35.99 NOVEMBER
SHINOBI =i fieissnesnion, o 3.545.25:::1.99. OUT-NOW:.:
SINBAD. et iiaion v dsianni ol 3.5 ...9.99. AUGUST 14. ..
SINBAD i sitnsl =i ot 5.25...9.99 AUGUST 14 ...
SKYCHASE: .iicincvirvimsvasmess 3.5...9.99 OUTNOW...
SKYCHASERZ i e i 3.25....9.99.  OUTNOW ..
SWAR: L f st o e sl 3.5 2599 AUGUST?20 ...
SWAPL et il n51250 025099 AUGUST. 207
THINGS TO DO WITH NUMBERS ...3.5 2495 OUT NOW...
THINGS TO DO WITH WORDS ...... 3.5 2495 OUTNOW...
TV SPORTS(U.S)FOOTBALL ......... 3.5...9.99 OUTNOW...
TV SPORTS(U.S)FOOTBALL ...... 5.25....9.99: OUT NOW. ...
VIRTUAL WORLDS (COMPILATION) ...3.5 29.99 OUT NOW...
VIRTUAL WORLDS (COMPILATION) 5.25 29.99 OUT NOW...
W/C 11 SPEECH ACCESSORY PACKHD 3.5 14.99 AUGUST 29 ..
WI/C 11 SPEECH ACCESSORY PACK HD 5.25 14.99 AUGUST 29 ..
W/C 11 SPEECH ACCESSORY PACKHD 3.5 14.99 AUGUST 29 ...
WATEREOO === mor T s 3372999 QUL NOW..
WATERLOO /v b ot 5.25...9.99 OUT NOW...
WING COMMANDER II - HD ......... 3.5 '39.99 - AUGUST 29 .
WING COMMANDERII - HD ...... 5.25:.39.99.- AUGUST 29 ...
WING COMMANDERII - LD ......... 3.5:739.99 "AUGUST 29:...:
WRECKERS .. s viies 0:3.5+5:25,:29.99
CDTV
ANIMALS IN MOTION ............... CD 29.99 IMMINENT ...
CHAOS IN ADROMEDA................ €D 29:99.*AUGUST " ...
FAEGONa . o i e CD 29.99 AUGUST22 ...
HOUND OF THE BASKERVILLES CD 29.99 OUT NOW...
EENMNINGSH st i e CD 29.99 OUT NOW...
BSYCHOKILLEER ...+ ivctuisivivesss CD 29.99 OUTNOW...
THE SIGNOBEOURS = bl CD 29.99 AUGUST ...
TOWN-WITHNONAME .01 CD 29.99 IMMINENT ...
WOMEN INMOTION ......ccocoeeness CD 29.99 IMMINENT
XENOND: i i o) CD 29.99 AUGUST22 ...
ARCHIMEDES
CHEQURED FLAG (F-1 SIM): .............. 24.95 _SEPT2 ...
DISKMECHANIC ... it o o it e s 19.955SEPT 2. vusi:
PIPP(N.C.P) SCOTTISH 5-14 YRS ......... 100 OUT NOW
PIP.P.(NAT. CURRICULUM PLANNER) 52.00-152.00 OUT NOW
RHAPSODY IL iiv iciirvveicnmiioniossiinion 61.95 OUT NOW...
THURBOMEYPE 70l s byt 24195, SEPT 2. ...
AMSTRAD CPC
GRANDSTAND (COMPILATION)...... D 19.99 AUGUST?7
GRANDSTAND (COMPILATION)........ T 1499 AUGUST7
SHINOBI: ..ol i andn s i 14:3.99 OULNOW ..
SWARE & = oo sl it D 1599 AUGUST20 ...
SWAREZ=2c il e T 10.99 AUGUST20 ...
VIRTUAL WORLDS (COMPILATION)D 19.99 OUT NOW...
VIRTUAL WORLDS (COMPILATION)T 14.99 OUT NOW...
SPECTRUM
GRANDSTAND (COMPILATION)....... T 14.99 AUGUST?7
SHINOBLe= -0 it e o fe T-...3.99 OUTNOW.-...
VIRTUAL WORLDS (COMPILATION) T 1499 OUT NOW...
SPECTRUM+
GRANDSTAND (COMPILATION)...... D 19.99 AUGUST?7
VIRTUAL WORLDS (COMPILATION) D 19.99 OUT NOW...

...IMAGE WORKS
...IMAGE WORKS
...ACTIVISION
...ACCOLADE

IMAGE WORKS
IMAGE WORKS

...ACCOLADE

MIRROR IMAGE
MIRROR IMAGE
ACTIVISION

...ACTIVISION
...SPEC. HOLOBYTE
...SPEC. HOLOBYTE
...SOFT STUFF
...ACCOLADE

PSYGNOSIS
PSYGNOSIS
SOFT STUFF
.SOFT STUFF

...SOFT STUFF
...MINDSCAPE
...MINDSCAPE
...MINDSCAPE
...MINDSCAPE
...MINDSCAPE
...DOMARK
...MASTERTRONIC
...ACCOLADE
...ACTIVISION
...MASTERTRONIC

MIRROR IMAGE
MIRROR IMAGE

...MIRROR IMAGE
...MIRROR IMAGE

PALACE
PALACE

...SOFT STUFF
...SOFT STUFF
...MIRROR IMAGE
...MIRROR IMAGE
...DOMARK
...DOMARK

.MINDSCAPE
.MINDSCAPE
MINDSCAPE

...MIRROR IMAGE
...MIRROR IMAGE

.MINDSCAPE
MINDSCAPE
MINDSCAPE

END AUGUST AUDIOGENIC

ON-LINE

...ON-LINE

IMAGE WORKS

...ON-LINE
...PSYGNOSIS
...ON-LINE
...ON-LINE

ON LINE

...ON-LINE

IMAGE WORKS

...DOMARK
...DOMARK
...MASTERTRONIC

PALACE
PALACE

...DOMARK
...DOMARK

...DOMARK
...MASTERTRONIC
...DOMARK

...DOMARK
...DOMARK

Publishers to include your products telephone Debbie Magrane at Inter-Mediates on 0279 600770




Page 18 CTW Monday August 5th 1991

SPEAKEASY .

The last post... well, hopefully

involve myself reluctant-

ly with the storm which
brews. | laugh at Com-
modore’s advertising on
page5ofJuly22nd’s CTW —
“Commodore looks forward
to. meeting suppliers and
customers”. Pull the other
one.

Last year, | supplied Com-
modore kit. Now that we
have a separate retail sec-
tion, | thankfully no longer
have to get involved. | supply
commercial systems in-
stead, which have their own
problems, but none as
pathetic as those created by
Commodore. However, |
might remind readers of a
gentleman named Sugar. Mr
Sugar, as you will un-
doubtedly recall, was almost
singlehandedly responsible
for the wreckage of the pro-
spects of virtually all small
computer retailers looking to
involve themselves with
commercial systems. Does
no oneremember that before
the sensible resellers re-
jected Amstrad product as
unfit for the purposes which
might be expected of it, the
dealer not only had to pay for
the return of faulty parts to
Amstrad — but actually had
to carry out the repair!

Let us be thankful that Mr
Sugar's company remains
profitable, for were it other-
wise, he may be sitting on
the board at Commodore.
Then where would all you
Commodore retailers be?
Poking around on Amiga
motherboards with solder-
ing irons, no doubt, trying to
wrest Fat Angus and his
relatives from respective
places on dead machines.

The problem is much,
much, more fundamental
than anybody has yet ap-
preciated. The problem is
that retailing capital equip-
ment is inefficient. End-
users are often introduced to
a product by a retailer, but
the costs of retailer are so
high that margins must be
maintained if the standards
of service that are expected
by the average citizen are to
be delivered.

The UK market is price led.
As a result, a consumer will
purchase a product from the
trader apparently offering
the “best deal”, which fre-
quently means that the firm
which invested the money in
providing a retail outlet loses
to the mail-order company.

The retail outlet cannot
charge a customer for simp-
ly looking at a product, and
cannot recover its costs.
This is not appreciated by
Joe Bloggs. Chain stores, of
course, have appreciably
higher margins than sole
traders.

A shop is a free advertise-
ment for a manufacturer and
their products. The solution
is for manufacturers to carry
out research into the part
played by resellers, retail or
otherwise, in persuading a
customer to part with his or
her money, irrespective of
whether that firm actually
realises the sale. If the result
shows a firm to work to the
benefit of the manufacturer,
they should be paid a fee. If
they do not, the firm should
consider moving into
another market. Unfor-
tunately, such research is
prohibitively expensive and
difficult. The net result could
be retailers competing for a
share of advertising money
as well as well as a share of
the market — increased cost
on the one hand, but improv-
ed merchandising of the pro-

duct on the other.
In the mean-time, the

aftermath of Thatcherism,
particularly the Tebbit “on
our bike” attitude continues
to result in lack of manage-
ment ability in small firms.
Traders underestimate their
costs, and bludgeon each
other to bankruptcy. The
multiples, meanwhile, just
spend more on advertising,
and get their money back in
increased margins from
frightened manufacturers
seeing their dealer bases
rapidly going out of
business.

My advice to Com-
modore? Have you com-
pared your new warranty
policy to that of Atari? My ad-
vice to annoyed retailers?
Don’t write to CTW or the
NASCR — write to your
regional sales manager at
SDL or Bonsai. You are their
customers, and they are
Commodore’s.

What do you suppose
might happen if Tony Deane
or Loretta Cohen told Com-
modore where to put their
products? A damned sight
more than anything Clive
Bishop could cause, | cantell
you.

Darren Reynolds
Comtech Blackbum

Could our (highly under-
paid) legal department
reply to the letter. (CTW July
22nd 1991) from Mr John
Dollery from Computerbase.

Mr Dollery expressed the
opinion that Commodore’s
highly paid lawyers would
confirm that Mr Dollery was
“entitled to receive new pro-
duct when ordering from a
supplier. That is common
English law, a basic right of
any retailer, and enforceable
in court”.

Mr Dollery has a very sen-
sible and reasonable opi-
nion, but we think that (as so
frequently happens) the law
is not what a sensible person
would expect. Our opinion is
that a retailer is not (unless
the contract of sale says
otherwise) entitled to new
product. However the retailer
retailer is entitled to expect
that the product supplied is
(unless the contract of sale
says otherwise) of saleable
quality. This is unlikely to im-
ply that the product (1) works,
and (2) is in such condition

that the retailer’s customers
are reasonably likely to buy
it.

Purely as nosey
bystanders (we have never
had anything to do with
Commodore), it sounds like
Commodore are doing
nobody any good. Just
because our own legal
department, who eat crush-
ed glass (raw) for breakfast,
can crucify people in court, it
doesn’t mean that this is
always good business
sense. It does us no good to
screw someone out of hun-
dreds of pounds now, if the
long-term result is to lose a
customer worth thousands
of pounds.

Incidentally, our legal
department are always
pleased to express an opi-
nion (free, and worth every
penny) on any topical matter
which your readers submit to
you.

Yours sincerely
John W. Baggs
Foreshore Software
Southampton

his is an open letter to

Mr. Kelly Sumner, Com-
modore Business Machines:
Dear Kelly,

As you know, | have given
Commodore whole hearted
support right from the day
the VIC 20 was introduced. |
even supported you to the
hiltinthedark days ofthe C16
when the fortunes of Com-
modore were rock bottom.
Our shop has given Com-
modore whole hearted back-
ing even though half the
machines actually lose us
money.

Your new policyon DOAis
nothing but catastrophic. It
penalises us for your in-
competence in producing
defect free goods. From to-
day our shop will not stock

any of the Commodore pro--

ducts until this arrogant
policy is withdrawn.

Mr. Sumner, please
remember if you call time for
us the countdown has
started for you as well.
Yours sincerely,

Anil Gupta
Anco Marketing

Dartford
p.s. | feel very strongly about

this subject. Our shop is real-
ly suffering. FMG have four
of our machines and the
repairtakes along time. | feel
we are being asked to
finance Commodore and our
customers are getting very,
very unpleasant to us.

Who could ever forget?

You asked (CTW, July 15th) for any
other licensed personalities to add
to your list. Here are a few that come to
mind:

Sport

Alex Higgins Amsoft
GregNorman Gremlin
Glen Hoddle Amsoft
Bobby Charlton Stack(?) *1
Eric Bristow Argus/Quicksilva
Showbiz

The Beatles Number9 Software
Roland Rat Ocean
Max Headroom Argus
Benny Hill DK’Tronics
DrWho Micro Power
Why?

Eddie Kidd Martech

Public Figures
SirClive Sinclair Scorpio, also Micromega
PrincessDiana Bad Taste Software *2
Denis Thatcher Gilsoft *3
Or Do They?
Sherlock Holmes

Melbourne House, also

Datasoft
DondJuan Oric(?)
Frankenstein CRL
Bride of Frankenstein Ariolasoft
King Arthur Level9*4

The following don’t strictly count
either, but you did ask for embarrassing
examples:

JCBdiggers Acornsoft
Wimpy Hamburgers Ocean
Vv Ocean
The Archers Mosaic
TubularBells CRL*5
Transatlantic Balloon Challenge

Virgin *6

*1. BBC game circa 1984-85

*2. Not exactly a licence: a highly unfun-
ny number called, | think, Di’s Baby.

*3. Thinly-disguised spoof called Denis
Through the Drinking Glass. At least |
think it was supposed to be Denis That-
cher.

*4. Also Hill McGibbon, and Lancelot and
the Holy Grail have also been in games.
*5. Particularly pointless CRL release.
*6. Surely a Richard Branson licence by
any other name.

Christina Erskine

Finchley

London

H ere’s some titles missing from
‘Names That Thrilled The Games
World’ (CTW, July 15th):

Greg Norman Gremlin
Alex Ferguson Krisalis
JanghahirKhan Krisalis
Bodolligner Empire
Emilio Butrageno Gremlin
John Elway Virgin
John Lowe Gremlin
Tommy Lasorda Sega
Sherlock Holmes NEC
King Arthur SierraOn-Line
Bronski Beat CRL
James Bond Domark
William Tell All Saints Development
Jeanned’Arc Rainbow Arts
Buffalo Bill Tynesoft
That’s it for the moment
Cheers

Manfred Kleimann
Aktueller Software Markt (ASM)

Germany

FULL-PRICE PUBLISHER

MERGER/CONSORTIUM PROPOSALS

Audiogenic is an old established leisure software publisher, and Nintendo developer
with a 3500 sq. ft. head office/warehouse in North West London (easy access M1, M4,

M40, M25, A1 etc).

Changing conditions in the market mean that restructuring of the industry is in-

INVITES

evitable, and we intend to be in the forefront of these changes.

We are interested in pooling resources (intellectual property rights, development,
warehousing, sales/marketing, administration etc.) with one or more forward-thinking
companies — which might be based in the UK, Europe, North America or Japan —

with the aim of increasing global revenue and reducing total costs.

Audiogenic has no bank borrowings and we would prefer talking to companies that
are equally soundly based. Call Peter Calver, Managing Director, on 081-424 2244 x26

for a confidential discussion.

Auligenic Sfnwene ol

—

Eschwege

NEW [MAGE
(UG.R.)

COMPUTER SHOP
DISPLAY SPECIALISTS
OFFICE PLANNING
AND REFURBISHMENT

Planning Department:

26-28 HIGH STREET,
SANDGATE, FOLKESTONE
KENT CT20 3AD

TEL: 030352333
FAX: 030342487

PRODUCT MANAGER
GAMES AND GRAPHICS SOFTWARE

£15,000. Bonus Scheme. Health Club. Car neg.

As a result of continued success and outstanding growth, Electronic Arts,
one of the leading publishers of games and graphics software are offering an
exciting opportunity for a Product Manager with 3 to 5 years experience.

The successful applicant will be a self-motivated teamplayer, able to work
at a fast pace, have strong analytical skills and man-management qualities,
plus strong written and oral communication abilities.

Their responsibilities will include:

® |Instigating and implementing marketing strategies, launches, packaging,
documentation, advertising, product and field research, PR and promotions.

® Liaising with Sales, Operations, Customer Support and Product Development
within the Electronic Arts organisation.

® Participating at Trade Shows, Sales Meetings, Customer Demonstrations
and Controlling budgets.

® Degree preferred and an ability to speak French or German a big plus.

Apply to: Cecilia Grainger
Electronic Arts

Langley Business Centre
11/49 Station Road
Berks SL3 8YN

Tel: 0753 549442
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JIHERRR
THE MAIN EVENT

Europe's biggest show for leisure
computing.

87% higher trade audience than its nearest rivale
dedicated Trade Hall ¢ 20% overseas visitors from 25
countries ¢ separate Consumer Hall ¢ prime Autumn
timing ¢ VIP Priority Visitor Pack ¢ exclusive CTW,
ELSPA and EMAP Images sponsorship ¢ 4 days trade

and 3 days consumer ® major national press and o oh

media coverage ® London's premier exhibition stand space or visitor packs call

centre, the brand new Earl's Court 2 3 071 404 4844, Fax 071 404 0747

7 or send coupon to Neil Wood,
All combine to make the European Computer
EMAP International Exhibitions,

Entertainment Show 1991 the biggest and best in
12 Bedford Row, London

the industry. o e WC1R 4DU.

Name

Job Title

Company

Address

Telephone No

Fax No

Q Stand Space

Q Visitor Space

[ please tick where appropriate ]
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Video body aims for rental accord

EMAPI/Blenheim

Continued from front page

November or December
most of the crucial trade
deals have already been
signed.”

Blenheim’s exhibitions
director John Murray com-
mented to CTW: “Back in
April we had no thought of
doing an autumn event but a
significant number of people
said tousthat whattheyreal-
ly wanted was a trade show
in September and they
wanted us to run it.

“People don’'t seem to .

want a consumer show, and
anyway, there’s no reason
why a trade show can’t raise
the profile of the industry by
attracting widespread press
coverage.

“Next year people will
have to look at the history of
the two firms, the concept of
the shows, whether or not
promises will be delivered
and whether or not the
organisation will be profes-
sional.

“Then,
decide.

“l also think that as far as
this year goes, if EMAP is
changing its plans in ‘92,
then it raises a lot of ques-
tion marks. It means that
they are running a show in
September that they don’t
believe in.”

Wood retorted: “l wouldn’t
lie and say it's been the
easiest ride we've ever had
but we're certainly not say-
ing it’s not going to work.

“I know it's going to work,
we just think we can make it
work better next year.”

let the market

The Video Trade
Association anounced
last week that it is hop-
ing to set up an
authorised console
software rental system
for video dealers.

It told CTW last week
that it is well aware that an
increasing number of video
stores are turning to soft-
ware rental — particularlyon
Nintendo and Sega
machines.

Following discussions
with games trade body
ELSPA, it is now also aware
that the trend is causing a

deal of concern amongst UK
games retailers, who feel
that rental might be damag-
ing to their business.

Also, renting is illegal
without the permission of
the software publisher, and
Nintendo and Sega
themselves have both stated
publicly that they are not will-
ing to give that permission.
No legal action is
understood to have been
taken as yet, but the whole
issue is reaching a critical
stage.

VTA chairman Derek
Mann hopes that a solution
can be found to the current
problems, with agreed

guidelines being introduced
for rental stores.

“Our experience is that
the growth of a rental market
does not harm the sales
market. Indeed, with video it
was rental that increased
sales — people got to like
what they were renting and
then bought it. | believe that
thereisasimilarargumentto
be had on games,” .he
remarked.

Mann believes that con-

-sole publishers will find it dif-
ficult to uphold their rental
copyright retrospectively on
games already published.

He does accept, however,
that new games could carry

a notice that rental is pro-
hibited — but, even then,
policing those who ignore
the warning will be difficult.

Thus, Mann wants to
discuss with ELSPA, Ninten-
do and Sega the possibility
of a system where some ren-
tal outlets may be allowed to
rent — possibly with them
paying a higher price for the
software.

“This is obviously a grey
area that needs to be sorted
out and regularised. We
need to sit down calmly and
agree a structure in the best
interests of all retailers and
manufacturers.”

MANN: Peace maker

Tecnoplus
Continued from front page

Only two will be in the Pro-
fessional bracket (the other
being a sound card about
which no details are yet be-
ing offered), but Leisuresoft

" is promising that the range
will be quickly expanded.

Tecnoplus product
manager Dave Askew told
CTW: “The range has been
going for two years now and
it’s got to the stage where we
need to move it into the next
league.

“The idea is to create
separate markets between
the more mature PC userand
the whizzier, ST and Amiga
games players.

“The idea is also to make
Tecnoplus be seen as a
separate division within
Leisuresoft. We believe that
we’ll be the leading player in
the peripherals market.”

C64GS dead

Continued from front page
are-much stronger,” explain-
ed Commdore’s UK boss
Steve Franklin.

“It has shown that Com-
modore is looked upon as a
little more upmarket home
entertainment company
than a console manufac-
turer.”

Franklin believes that the
C64GS was ultimately
doomed to failure because it
“hasn’t got a dictatorial at-
titude about software”. He
argues that because Com-
modore didn't control its
own software it had to “live
or die on the sale of hard-
ware” and, thus, simply could
not afford to bring the
machine down to a price-
point such as £49.99, where
itmight have stood a chance.

Commodore does believe,
however, that the C64GS
worked in its favour because
of the efforts that began last
autumn in convincing
publishers to write C64
games on cartridge.
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