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ORDER YOUR UPDATES NOW!

All 35 Amazing Courses Available for Play! More Balls, Clubs, Shot Types & Clothing!

New Casual Game Mode for Beginners! Win Cash and Track Stats with Prize & Stats Play!
Install Ad Screens Remotely with AdWiz LIVE!

First Shipment Late September 2011
Update ALL the Games on Your Route
Save with 12 Month No Interest Financing
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AUGUST 1 - SEPTEMBER 1, 2011

Each month welcomes a brand new
Barnyard Throwdown — real-time Megatouch'
tournaments with progressively growing jackpots.

The top five ranked players nationwide
will win some well-deserved cash!

- Pyize Fatim

Please visit www.amientertainment.com/games/prizefarm
to see if these tournaments are available in your area.

: Y
www.amientertainment.com ;aml_

ENTERTAINMENT NETWORK



® 3,000 Tickets Per Deck

® Less Time Loading Tickets

® Traditional Look and Feel

® Tested and Approved at over
400 Dispensors

@ SPECIALTY TICKETS

e THERMAL TICKETS

e WRISTBANDS

e ROLL TICKETS

e SHEET TICKETS

@ REDEMPTION TICKETS

Phone: 1-800-428-8640
FAX: 1-888-428-8640

9610 North State Road 67
P.O. Box 823 - Muncie, IN 47308-0823

WEBSITE: www.muncienovelty.com
E-MAIL: info@muncienovelty.com
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Ecast recently introduced the newest software for the
popular EQ jukebox. With the Revo and Boost models
on the horizon, Ecast continues its successful break
from tradition.

Buyer’s Guide: Videos

Play Meter brings you an up-to-date listing of the
hottest video games available now. Browse by company
name for the latest products each has to offer.

Say What: Dave Courington

Our newest feature "Say What?" offers an inside look
into the personalities of industry members you thought
you knew. We ask the questions and you get the inside
SCoop.

On the Spot

This new feature puts operators "on the spot" with
questions about a new topic each month. This month:
management and league promotions.

Coinman: Marshall Kohtz

Marshall Kohtz of Valley Vending Service has been run-
ning leagues since the 1970s. He offers tips and advice
on how to successfully venture into league programs.
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IAAPA Attractions Expo 2011

Orlando, Florida USA
Conference: November 14-18, 2011
Trade Show: November 15-18, 2011
Orange County Convention Center
North/South Building

For more information visit www.lIAAPA.org.

Produced by:

@
IAAPA




If You Buy ATMs, You CAN Count
Your Chickens Before They Hatch.

fautilus Ga\Mecr HNMTLE ® WIS & Triton

HYOSUNG
u BUSINESS SOLUTIONS

Post Office Box 237 = Bland, VA 24315
Phone: 800-762-9962  Cell: 276-613-5555  Fax: 276-688-4780
E-mail: jnewberry@vencomusic.com www.vencomusic.com
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Have your own copy of PLAY METER delivered to
your home or office. Call toll-free (888) 473-2376, or e-mail
(subs @playmeter.net) to start your subscription with the next issue.
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| want to receive 12 monthly issues of
PLAY METER including the
A to Z Directory issue.

U Sign up for our eNewsletter and receive 3 extra issues!
Be sure to include your email address below.

Name
Street
City State
Zip Telephone
E-mail address
Signature Date
Title
Company
USA *Canada *Foreign
 New QA1yr $60.00 $60.00 $150.00
1 Renewal d2yrs. $110.00 $110.00
A3 yrs. $150.00 *Payable in U.S. currency only

) Payment enclosed 4 Bill me
Charge my: 4 Visa 4 MasterCard
Card No. Card Exp. Date
Check one:

- Game Manufacturer J Route Operator  Support & Supply

4 Distributor 4 Arcade Operator J Technician

4 Other
Please specify:

- FEC Operator
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Durability and proven earnings...
..with a compact table size all players can love

Fackory eqpipped

* 7224 Burns Street, Richland Hills, Texas 76118 * Phone: 972-595-5300

m Valley-Dynamo.com ¢ Championshuffleboard.com ¢ Sunglocorp.com
Valley-Dynamoparts.com * Youtube: ValleyDynamoTV

International customers may email: International@valley-dynamo.com
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Digital Centre America Inc.

14271 SW 120th Street. Unit #109
Miami. FL 33186

USA. Tel: +1.305.387.5005
sales@dc-image.com

Designed in US Assembled in Europe
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, -Pers lized Good
g - Customize Music

Europe:
Digital Centre, SL
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AMERICAN AMUSEMENT AMUSEMENT & MUSIC
MACHINE ASSOCIATION Save the Date! OPERATORS ASSOCIATION

AMUSEMENT EXPO 2012

collocated with the
National Bulk Vendors Association Convention

March 14 — 16, 2012

Las Vegas Convention Center, Las Vegas, NV
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2011 AAMA ANNUAL MEETING & GALA
August 15-19
Lincolnshire Marriott, Lincolnshire, IL

AAMA Members - Register Today!

T Details .
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Not An AAMA Member?? No Problem!

Contact Tina Schwartz At:
841.290.9088
tschwartz@coin-op.org

Or Visit the Website for Iniormation On How To
Join And Receive Your Exclusive Invitation to the
Summer’s Hottest Coin-Op Industry Event!!!




TOP GUNNER

145(W)x107(D)x205(H) cm

DIDO KART MDX-2

271(W)x248(D)x240(H) cm

POWER BOAT SDX

140(W)x180(D)x240(H) cm

Injoy Motion Corp.
www.injoymotion.com

. T: +886-2-2267-631
inquiry@injoymotion.com

F: +886-2-2267-5901

Injoy Motion Corp.



SAY WHAT? 1 0
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Dave Courington is Vice President of Sales and
Promotions for Valley-Dynamo. He got his start in
the industry at Tornado Foosball. He oversees sales
of coin-operated pool, foosball, and air hockey tables
and runs tournaments and promotions in the U.S.
and around the world. He grew up in Alabama and
currently lives in Grand Prairie, Texas.

My first job was:
doodling dust at my Great Uncle Fee's
Sas Mill. Vuas & years od.

My favorite type of music is:

Buves.

| wish | had the nerve to:
ansuer Hhig auestion.

One thing | can'’t live without is:
other people.

My favorite cocktail is:

lkavci—uo;Monz,angkAndmm
Frukonconmw.

One word that describes my personality is:

Loval.

-

The best advice | ever got was:
From my arandfather:/ Ausays be 3w&d¥.

My favorite TV show is:
Andy Griffitn.

If I could have dinner with a famous person that
person would be:

pagang.

My most cherished inanimate possession is:
MY Meritorious Service Auard ring given
to me by the members of the VNEA.
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FEC OF THE MONTH

Courtney McDuff

nterskate 91 North, located in Hadley,

Mass., is a unique family entertain-

ment center (FEC) featuring skating as
the main attraction. Located in the sec-
ond story of Hampshire Mall, the center
attracts all ages and provides a number
of ways to have fun indoors.

HISTORY

Owner Bill Hoefler enjoyed skating
as a youth and began working in roller
skating centers in 1988 before making
the decision to pursue family fun and
roller skating as his life’s work. He start-
ed with a job as General Manager of Fun-
land Skate Castle in Decatur, Ala.

An opportunity to purchase his cur-
rent business arose in 1999 and by
March 2000, he was the owner of
Interskate 91 North.

Interskate 91 North has a unique rela-
tionship with another facility in the area,
Interskate 91 South. Though they share a
name, the two are separate entities with
separate owners that work together to the
mutual benefit of each location.

Hoefler explained, “The facility I oper-
ate opened in 1980 and was the result of
partners coming together, none of which
had FEC or roller skating experience.
They opened the facility and hired a
management company that was in the
business of putting managers in FECs in
the northeast. A period of time went by
and ultimately the manager responsible
for this location, Kevin Baker, was made
partner of the location.”

Years later, the partners opened Inter-
skate 91 South in Wilbraham, Mass.
Baker bought out his partners and decid-
ed he didn’t want to continue operating
two locations 46 minutes apart. Hoefler
purchased Interskate 91 from him and
they still use the same central Web site,

PLAY METER
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Skating &sfun Center

Interskate 91 North

Hadley, Mass.

Roller Skating Rink, Arcade, Laser
Tag, Birthday Parties, Group Events

(413) 586-2737;
www.interskate91.com

plan vacation weeks together, coordinate
promotions, and advertise together on
local radio and cable stations.

Hoefler said, “It really allows us to
market the facilities in a way that neither
of us could afford to do as a central enti-
ty. We are the primary sources for skating
and family fun in the area and we have
worked well together for over 11 years.”

PARTIES AND PROMOTIONS-

The largest portion of square footage
in the facility is devoted to the roller skat-
ing rink. The unique shape of the rink
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(shaped like a pair of eyeglasses) helped
to place Interskate 91 North in USA
Today’s list of the top 10 best places to
skate in the US.

In addition to skating, the FEC fea-
tures an arcade, a prize redemption cen-
ter, and a 21,000-square-foot laser tag
arena. The facility specializes in birthday
parties and group events.

In the arcade, Hoefler said his most
popular game is “hands down, Smok-
ing Token.” He said that this game is
closely followed by Slam-a-Winner,
and alley games.

Interskate 91 stocks its own redemp-
tion counter with a little help from a com-
pany called “Stuff Shop” located in
Venice, Fla. Hoefler explained, “Stuff
Shop has a complete turnkey merchan-
dising program. Mike Hill, President, does
amazing things, whether its putting on a
seminar or visiting a facility and building
a perfect display. The company has a
monthly, simple ordering process for hot
items. If something’s not moving, we're
allowed to send it back.”

PARTIES AND PROMOTIONS

On the promotions side, Hoefler said
the facility always has something going
on. Year round the facility promotes dif-
ferent specials on its Web site where the
goal is to appeal to different demograph-
ics (ie: families, tweens, novice skaters,
birthday parties, etc.)

One popular promotion is the Tues-
day super saver package that incorpo-
rates laser tag, skating, and game
tokens, helping to bring in customers
on a traditionally slower night.

This year the facility reworked its pric-
ing for a summer season pass and has
had success in attracting customers.

The FEC has three different party
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packages that can be booked directly
from the Web site, saving time for busy
parents. Party offerings include a reserved
table in the birthday room, a friendly
server to help, a balloon bouquet, printed
invitations, four game tokens per guest, a
slice of pizza or hot dog snack with soda,
paper products, a special DJ announce-
ment, free skating/playing for host par-
ents, and discount passes to visit again.

One interesting party package the
facility offers is the “Birthday Blitz.”
They started offering this special party
package in January 2010 anticipating
that it would be short lived.

The package is a $99 party for a
smaller number of children where the
“cost per head” is not an issue. Hoefler
said, “It's not our most popular package
but we feel that it has brought some peo-
ple in who weren't going to have a mini-
mum of 10 people paid for a party. It’s
perfect for six to eight people.”

STAYING FRESH

Hoefler had some great advice for
dealing with the current economy and
keeping a facility fresh.

He said, “I think a lot of us got unin-
tentional educations when the economy
flipped, whether we were looking or felt
the need to seriously evaluate our busi-
nesses or not. It was a bit of a wake up
call. We had to be serious about looking
at our product offerings. The party pack-
age at $99 is a perfect example. How
many parties did we not have? Opportu-
nities missed? Hours I was offering that
were different from what people were
looking for?”

He added, “To keep the facility
fresh, something as simple as changing
the lighting, carpeting, or paint scheme
can work wonders. We were chasing
away the 12-16-year-old crowd
because of neon colors. It's OK to
theme more for the teenage kids
because the younger ones will still
come provided the facility does not
appear dark or smelly to parents.”

For more information, call (413)586-
2737; Web (www.interskate91.com). A
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The Complete Solution
For Your susiness!

BUY, ANALYZE & RECHARGE STATION

]

A
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“Since the introduction of the Sacoa System at Pizza Putt, we have noticed that our more
expensive games are played more frequently. Customers lose track of cost because absent tokens,
the price becomes intangible. “Just swipe your Playcard, and the game begins!". We are quite
convinced the system has increased gaming revenue and created new promotional opportunities
which drive business even more. There have been no issues at all with the games or Playcard
readers. Their installation team and office support in Argentina are top-notch, and if you didn't
know where their offices are, you would think they were located just down the road. Any
questions you have are addressed promptly by people that makes you feel like you are their most
- important customer!.

You can't delay your plans to install this system - your delay in action will only cost you lost revenue while you
remain a token or quarter location!!!”

Jeffrey Apfel & Anthony Neri, President of Pizza Putt, USA.

Contact Us: //\
+1 (214) 256-3965 //—/CO //—a

sales@sacoa.com J
www.playcard.com.ar Wireless Debit Card System




Highway 66
Coin Operated Mini-Bowling
40 Feet is All it Takes

Highway 66 Mini-Bowling Configure Your System

e Classic Attraction e Coin Control

e Party Magnet * Bill Acceptors

e Rapid Payback e Debit Card Interface
e Appeals to all Ages e Ticket Redemption

ARCADE CENTERS RESTAURANTS

OUBICAYVAMF

Worldwide Headquarters: 8100 AMF Drive - Mechanicsville, VA 23111 - USA - tel. (804) 569-1000 - fax: (804) 559-8650 - toll free 1-866-460-QAMF (7263)
European Headquarters: via della Croce Coperta, 15 - 40128 Bologna - ITALY - tel.+39 051.4192.611 - fax +39 051.4192.602 - www.qubicaamf.com - info@qubicaamf.com




BPAA hosts Bowl Expo

The following received BPAA

he Bowling Proprietors Association

of America (BPAA) recently hosted
its Annual Bowl Expo at the Gaylord
Texan in Gaylord, Texas. Attendees
represented over 30 countries.

Monday began with the 79th Annu-
al Meeting. John Snyder was re-elected
as BPAA president. Cathy DeSocio will
assume the office of president at the
conclusion of Snyder’s term next year,
becoming the first female president in
BPAA history.

Howard Davis of Rock Hill, S.C.,
Mike Hall of Severna Park, Md., and
Juliet Ridgeway of Filer, Idaho, were
three at-large directors elected to two-
year terms.

Q
A
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awards: Pat Ciniello, Victor Lerner
Award and induction into the BPAA
Hall of Fame; Bob Gudorf, V.A.
Wapensky Award; Mark Voight, Presi-
dent’s Award; Parker Bohn III, Dick
Weber Bowling Ambassador Award,;
ESPN Radio’s Mike Greenberg and
Mike Golic of Mike and Mike in the
Morning, Media Award; Fred Borden,
Bowling Coaches Hall of Fame; Marion
Ladewig, Bowling Coaches Trailblazer.
On Monday evening, Gregory Hud-
son (Ford Lanes, Dearborn Heights,
Mich.) won the Sixth Annual Karaoke
Contest. Second place went to Kenya
Gilstrap (Shenaniganz, Rockwall, Texas)
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with David Gonzalez (East Hampton
Bowl, N.Y)) taking third.

Former NFL Hall of Fame quarter-
back and businessman Roger Staubach
delivered the keynote speech during
the Wednesday General Session.
Steven Foster, Lucky Strike CEO,
addressed attendees on Thursday dur-
ing the Bowl Expo Super Session.

Keith Hamilton, Luby Publishing
President, was elected as Chairman of
the International Bowling Museum and
Hall of Fame (IBMHOF) board of
trustees.

The newest IBMHOF exhibit cele-
brating “50 Years of Women’s Profes-
sional Bowling” was unveiled during A
Night At the Campus where Expo
attendees ate, drank, and toured the
campus and the IBMHOF.

The trade show floor featured over
300 exhibitors and many visitors both
Wednesday and Thursday with lots to
see, taste, and touch.

Sponsors for the event included
QubicaAMF, Budweiser, Pepsi,
Gatorade, JaniKing, Georgia Coffee,
American Airlines, Sysco, North Pointe,
Nationwide Bank, and Game On Foods,
amongst others.

A variety of educational opportuni-
ties were available including workshops
and seminars in the following cate-
gories: technology lab, marketing and
sales, money management, human
resources and customer service, out-
side the four walls, food and beverage,
youth, TIPs certification, pro shops and
coaching, USBC certifications and
training, and IBPSIA certifications.

Pre/Post Activities included dis-
counted tickets to Six Flags Over Texas
and Hurricane Harbor and a
Grapevine Wine Tour.

For more information, call (800)
343-1329; Web (www.bpaa.com). A
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All that jazz in New Orleans:
Bob Snyder of Bob Snyder & Associ-
ates/National Games Laboratory,
recently traveled to New Orleans for
the 2nd Annual New Orleans Tradi-
tional Jazz Camp held at the Bour-
bon Orleans Hotel in the historic
French Quarter. Jazz musicians from
around the world come for a full
week of collaboration and an oppor-
tunity to play at a variety of venues
throughout the city.

One highlight of the camp this
year was a Second Line/Tumble
Parade in the French Quarter. Sny-
der is in the crowd (right side), play-
ing his trombone. Second Line
parades have their origins in jazz
funerals that are a celebration of life.
Second Line parades are like a walk-
ing party and can be impromptu events or held as part of festivals or weddings. Major
components are dancing in the street, brightly colored clothing, and the requisite deco-
rated umbrellas.

New addition: Maggie Kapinos, Programs Manager
for the Amusement and Music Operators Association
(AMOA), and her husband, Paul, welcomed their newest
family member, Julia Zofia, on March 8. Little Julia
weighed 7 lbs. 7 oz. and measured 20 inches long. The
family also includes big sister Delilah and big brother
Simon.

Wizard of Oz on the Jersey Shore: In June, Elaut USA delivered four Wizard of Oz
coin pusher games to locations on the Jersey Shore: to Jenkinson’s South Arcade in Point
Pleasant, Lucky Leo’s in Seaside, Six Flags Great Adventure, and Gateway 26 in Wild-
wood.

Jack Guarnieri, President and CEO of Elaut USA, proudly said, “This
game belongs in every large family entertainment center (FEC) in Ameri-
ca.” Marty Shapiro of Gateway 26 commented, “The players are three
deep on the game from the minute we open until the minute we close. 1
have never seen a game like this.”

The reach of the game is spreading with two units in Ocean City, Md.,
and one to Orlando. According to Guarnieri, Elaut USA is taking orders
from FEC owners who want the game for the upcoming fall season. Brady
Distributing is the first U.S. distributor to take orders for the game. A
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COVER STORY
By Bonnie-Theard

Ecast

remains relevant through R&D

PLAY METER
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Ecast strives to make new-age jukeboxes featured

entertainment in locations.

The closer your business model match-
es current consumer behavior, the bet-
ter your chances of success.”

This quote from John Taylor, CEO
of Ecast Inc., was made in the March
2007 edition of Play Meter. At the time
we were worlds away from a new lan-
guage that included words such as
Apps, Facebook, FourSquare, and Twit-
ter. Dictionaries of the time did not
include these words. “Social media”
was an unknown term. Smart phones
were in their infancy.

Taylor hit the proverbial nail on the
head. The next year, Ecast introduced
the EQ digital jukebox, which won an
Amusement and Music Operators
Association (AMOA) Innovator Award.

Since then, Ecast has improved,
refined, and enlarged the capacities of
the EQ, culminating in the Juke 4 soft-
ware and a Social Media Bundle with a
multitude of benefits for operators and
locations.

EMERGENCE OF THE EQ

What led to the development of the
EQ? Taylor said, “We developed the
EQ and our new Revo jukebox with
consumer and technology trends in
mind. We were aware that the flat

46

panel HD display technology prices
were going to rapidly come down, and
we expected that consumers would
continue to expect media to become
more interactive, high resolution,
immersive, and expansive.

“This translated to larger, more
media rich interactive displays to
attract and engage consumers for
music and other forms of complemen-
tary media services. The broader the
media landscape, the greater the possi-
bilities for delivering compelling media
to the consumer.”

Scott Walker, Vice President of Net-
work Operations, said, “The AMOA
Innovator Award was very much
appreciated and validated our thought
processes. From there we were able to
improve on the Ul with our latest
release on the Juke 4, which we
debuted at the Amusement Expo in
March and is now deployed across our
EQ network.”

“We integrated social media in the
EQ in 2008; for 2011 we introduced
our Social Media Bundle, which is far
advanced from the initial offering
launched in 2008.”

Walker commented, “Ecast is track-
ing its product development and inno-
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vation to consumer behavior. The
Social Media Bundle directly addresses
this strategy. We have given operators
and location owners the huge market-
ing power of social media. It not only
drives engagement among consumers
because they use social media, but it
also provides the opportunity to push
promotions, so it’s a marketing plat-
form as well. The bundle also includes
other applications to create a better
experience while music is being played
on the jukebox.”

The Social Media Bundle helps
keep patrons engaged so they stay
longer in a location and have more
reasons to use the jukebox. For exam-
ple, if a patron selects a song by The
Rolling Stones, as the song is palying
the content in the top portion of the
EQ shows photos from the band on its
Facebook page and provides informa-
tion on Stones events. The Social
Media Bundle also provides a competi-
tive edge, as well as control over con-
tent and messaging. Images can be
uploaded for special events and pro-
motions; a stream feeds from a loca-
tion’s own Facebook and Twitter
accounts; and venues can stream Twit-
ter feeds by topics such as the World
Series or March Madness. The goal: to
add value for the operator channel,
locations, and consumers.

BREAK FROM TRADITION
Walker said, “There is a whole
new generation of patrons in bars
and they are accustomed to discov-
ering music through rapidly
emerging social media services.
The EQ and our upcoming Revo
enables them to interact with
music and media via touch
screen technology and social
media that is familiar and com-

Executive Team, (I-r): Scott Walker,
Vice President, Channel Sales and
Development; John Taylor, CEO; and
Ron Nitafan, Vice President, Finance.

PLAY METER

pelling to them. That’s the attraction
for them.”

He continued, “Now today’s con-
sumer can play a song from an artist
on Facebook, check in on FourSquare,
follow Twitter feeds, and see rich
dynamic media related to the music
delivered in a method they know.”

Ecast also develops media cam-
paigns that include a pre-release pro-
gram in which a new album is
released to the network of Ecast juke-
boxes prior to the album’s commercial
availability. These are robust, compre-
hensive campaigns that require an
investment of Ecast manpower.

Walker said, “These are interactive
media campaigns that not only pro-
mote pre-releases, but sometimes
include concert ticket giveaways, and
data capture. It’s a fully integrated
campaign that has huge marketing
value for the artist.”

One recent campaign involved the
popular artist, Lady Gaga.

Not only could
consumers

hear Lady Gaga’s new single, “Judas,”
from her new album, Born This Way,
but they could also access Lady Gaga’s
social streams on social media sites
Facebook and Twitter while socializing
with friends at their favorite bars and
clubs with EQ jukeboxes.

Walker said, “If we sold that cam-
paign to Lady Gaga it would probably
be a six-figure campaign. We see how
campaigns drive engagement in the
jukebox. The higher the engagement
of the consumer, the higher the cash
box. We need to stay relevant with the
consumers. These campaigns provide
value for the artists and the record
labels because we can measure the
amount of engagement with the artist
prior to, during, and after the
campaign.”

The bottom line for Walker: “It’s all
about relevance. It's important in this
industry that we keep our solutions
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relevant. Ecast has always been a
leader in this effort.”

Ecast has a dedicated team devoted
to obtaining music licenses for the net-
work and maintaining the music library.
A portion of that team focuses on the
promotional aspects of the music.

Walker said, “The beauty of music
is that there are so many choices.”

JUKE 4 DEPLOYED

Ecast recently announced that its
significant software upgrade, Juke 4,
has been deployed to EQ jukeboxes
across its entire network of EQs.

According to Walker there are
three main components: 1) an
enhanced search that makes it easier
to find popular music that consumers
want to hear; 2) incorporated recom-
mendations for similar music (five
options provided); and 3) an artist-
based option for the newer consumer.”

RIGHT: Development Team, (I-r): Alla Nif-
taliyeva, Manager, QA; Ricardo Gomez,
Manager, Engineering; Darren Clark, Chief
Architect; Kate Haley, Software Engineer;
and Jim Van Nest, Junior QA Engineer.

Walker explained, “Traditionally,
jukeboxes had an album interface. The
new Ul allows patrons to go to the
artist’s page, and based on popularity
it will show all the catalogues of the
chosen artist. We still cater to the
patron who has a certain way of dis-
covering and selecting music. Juke 4 is
a new UI option that is more advanced
for the music patron who is accus-
tomed to online music services that
are so popular today.”

ADVERTISING POTENTIAL
In 2006, Ecast unveiled several
innovations, among them interactive

Creative Team, back row, (I-r): Adam Sax, Flash Developer; Shaun Tungseth, Senior
Graphic Designer; Wes Romine, Director, Social Media Sales; Chris Goumas, Senior Vice
President, Marketing and Media Solutions; front row, (I-r): Seth Hamlin, Art Director; Jeff

Schuenke, Senior Flash Developer.
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advertising and a digital video juke-
box. What’s the status of these two
areas?

Taylor said, “We continue to invest
in our interactive advertising platform
to enable highly dynamic branded
mini-sites and performance based
media solutions that integrate social
media capabilities with information
relating to the actual location.”

Regarding video, Taylor said, “We
have more fully integrated video
throughout the jukebox experience but
we have not productized the video
jukebox due to unsatisfactory econom-
ics. We were unable to license neces-
sary content with terms
acceptable to the opera-
tor channel and the
market.”

Walker added that
patrons are disinclined
to pay a premium for
music videos and the
content owners were
looking for a higher
share of the revenue so
this model was not going
to be a money maker for
operators, adding, “If
you don’t have enough
content, this model does not work.”

WHAT'S NEXT?

No matter what strides a company
makes, R&D is always moving for-
ward. What's next for Ecast?

Taylor said, “We will continue to
make investments and improvements
in our media offerings by integrating
additional media services that deliver
consumers and locations a richer
media experience and operators with
superior economics.”

He added, “From day one, Ecast’s
overarching goals on the R&D front
have been about delivering an
enhanced music experience to
improve profitability across operators’
routes while giving them the flexibility
to manage their business and optimize
revenue by location. With our latest
product line extensions and Ul innova-
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tion, we are delivering on that goal.”

Ecast is poised to introduce two
new products that are scheduled for
release in late August or early Septem-
ber. Ecast will join with its distributors
for regional events in the fall to pro-
vide ample opportunities for operators
to sample those products.

Walker commented, “We appreciate
our distributor network, which pro-
vides sales, marketing, and financing
to our operator channel.”

That operator channel has had a
profound influence on the new prod-
ucts. Walker said, “For the past three
years we have listened to the needs of
our operator channel and used our
platform to transfer key functionality
of the EQ into a smaller package that
will be aggressively priced.”

While the EQ features a 40-inch
screen, the new jukebox will have a
27-inch screen and the same award-
winning features of the Juke 4 soft-
ware upgrade. Named Revo, as in

revolutionary, the new jukebox
model has been designed with
extensive feedback from the field.

metrics are significantly higher, which
translates to higher coin drop.”
Ryan Smith, Director of Network

“The beauty of music is that there are so

many choices.”

The second product, Boost, is also
based on the needs of the operator
channel. Walker said, “Our customers
have been very clear about extending
the life of existing hardware and incor-
porating the Ul, all at a competitive
price.”

Boost is a kit that will extend the
life of existing Legacy Ecast-powered
music devices in the field, some of
which are seven to eight years old.

Walker noted, “Boost will allow those
Legacy hardware systems to run all the
functionality of the Juke 4. We know
from early feedback that the engagement

A

Sales, will expand the network sales
force prior to the release of the new
products.

Ecast has been diligent in garnering
firsthand feedback from operators who
represent different parts of the coun-
try. Through group meetings, in-person
meetings, and phone conferences,
manufacturer and operator have
gained a better understanding of each
other’s business models, challenges,
and achievements.

For more information on Ecast,
call (866)443-2278; Web (www.
ecastnetwork.com). A

Music Team, (I-r): Shane Case, Sysems Engineer;Tergy McBride, Systems Engineer; Laura Pontious, Music Validation Coordina-
tor; Scott Cunningham, Music Data Entry Coordinator; Shelly Hogan, Director, Rights and Licensing; Mason Bushard, Lead Pub-
lishing Data Specialist; and Nicole Sanchez, Publishing and Licensing Specialist.
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hen you have been organizing and
running leagues for as long as Mar-
shall Kohtz you’ve seen everything.
Almost. As Marshall says, “I started in
1980 and I learn something new
every day.”

Marshall is the League Coordinator
for Valley Vending Service (VVS) of
Cozad, Neb. His coin-op career began
in 1976 running qualifier pool tourna-
ments and foosball tournaments. “In
1980, Stan’s Music and Games in Lin-
coln, Neb., started team pool leagues
as we know them today,” said Mar-
shall. “In 1992, VVS bought Stan’s
Music and Games and kept me as
League Coordinator.”

While leagues are well known for
being demanding and rewarding,
leagues have been affected by a
number of outside influences such
as smoking bans and the current
economy.

Marshall said, “Lincoln has been
non-smoking for three years; the state
went non-smoking one year ago. We
did see a dip three years ago and our
leagues reached a plateau. Leagues
don’t go up and down a great deal.”

He added, “The economy has
played the biggest role because some
of our regular players don’t have jobs.
Players may switch from playing two
or three nights to only one night. Most
of our leagues are joined by people
who want to have a night out. In the
past they may have come an hour ear-
lier or stayed after the matches until
the bar closes. Now they may not stay
that extra time. Someone who had
$50 set aside for the evening now has
only $20 to spend.”

VVS promotes leagues for pool,
darts, foosball, and shuffleboard. All
VVS leagues are sanctioned with
regional and national associations and
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Marshall Kohtz
Valley Vending Service (VVS)
Cozad, Neb.

players join to be eligible for tourna-
ments. VVS sent eight teams to the
VNEA Championships this year and
45 players to the National Dart Asso-
ciation (NDA) Team Dart.

Marshall noted, “Some players allo-
cate their vacations to coincide with
championships.”

If anyone has any doubts about the
value of leagues, Marshall simply says,
“There is nothing that creates a loyal
customer better than leagues. The cost
is minimal to join, less than a movie at
the theater. The optional expense is
how much they want to spend on food
and drink when they play.”

Does Marshall have any advice for
an operator just venturing into a
league program? “Don’t take lightly
the time and money these people dedi-
cate to support what we do. The same
goes for bars. If a bar gets involved in
your league program, it can use that
as a tool to bring people into the
location.”

He added, “Advertising and promot-
ing the bar costs a lot of money, but
leagues do not. Smart bar owners rec-
ognize the value of leagues. Every bar
is looking for an inexpensive way to
bring people into their business. The
upfront expense of leagues to a loca-
tion is minimal.”

Marshall offers good advice: “Spend
time building relationships with play-
ers and locations. Know your cus-
tomers and show that you are interest-
ed in them. If you have a strong rela-
tionship you can continue to run the
league the way it should be run.”

Lastly, “Make everyone understand
that you are all working for the same
product: we're all on the same team
and we're out to have some fun. If
leagues are not fun, people won’t
come back.” A
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tips for

tavern league coordinators

Develop goals and a plan.

If you are doing this for an eight
to five job you had better give up
now. This is a very demanding job
with a lot of rewards.

Leagues promote a sport as an
inexpensive source of entertainment
for players of all skill levels in a pro-
gram that is professionally coordi-
nated. Be fair to players and loca-
tions; be innovative; listen to new
ideas; and make a conscious com-
mitment to bring new players into
the league system to increase busi-
ness by putting people in tavern
locations playing on your games.

Learn all aspects of your
product. This is ongoing.

Don’t turn down good help.
Make sure they are properly
trained.

When | started | did it all. As the
leagues grew it was obvious | could-
n't keep up with everything. Put vol-
unteers in positions where they are
best suited: posting banners or fly-
ers, making announcements, run-
ning mini-tournaments or extra
events such as Speed Pool. Bracket
people and referees need to be
trained and tested. Mistakes can be
made by anyone but experienced
people can often catch a mistake
before it affects the tournament.
Send referees for pool leagues to
the Valley National Eight-Ball Asso-
ciation (VNEA) Referee Certification
Class. This will add credibility to
them and your program.

Be organized. Players look to us
to provide stability and answers.

Build a network. Your excitement

PLAY METER

about the fun of playing will rub off
on your players and bar owners.
They will get other people involved
and sell your product for you.

One of the biggest challenges is
to light a fire under the bar owners.
They stand the most to gain with the
least up front expense. Many bar
owners pay registration and sanc-
tion fees, buy T-shirts, buy a compli-
mentary drink, and pay entry fees to
extra tournaments.

Bar owners should be aware that
league players need to feel wanted
and appreciated; they are making a
seven-month commitment. League
players love good service and will tip
accordingly. Set equipment with
plenty room to play comfortably.
Make sure games are clean and in
good working order. Anything you
can do to help promote leagues in
your tavern is money in your pocket.

Certain players have a knack for
getting their friends to join the fun.
Encourage the bar owner to realize
the business that players bring in
and to reward those efforts. Don’t
discount the recruiting potential of a
captain who is difficult. He often
brings in good people who soon
build their own teams.

Respect the time and money
commitment people are making to
support you.

Many players are willing to play
on several different league nights.
The low cost of leagues is one of
our biggest sales points but we all
know that players who like to get out
and socialize can easily spend $30
to $100.

Although we have a full range of
players, the majority are blue-collar
workers who have to watch how their
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expendable income is spent. They
are subject to layoffs and job
changes. Be thankful that they decide
to spend their hard earned money
with us. Whenever | run into a group
of players | often close our conversa-
tion with, “Thanks for playing.”

Make sure players know that
the league director, players, and
locations are all on the same
team. Players need to learn and
respect that you are the leader.
Leagues have to be fun for all
involved, including the director.

Base decisions on what is
best for the league, not one loca-
tion, team, or player. Your style will
evolve if you stay consistent. Devel-
op a system you can count on so
you don’t have to re-invent the
wheel for every situation.

Be diplomatic, not abrasive.
“People person” is not just a
catch phrase.

Get to know your players and
develop a professional, working
relationship with them. They are
going to be around for years. | have
been to a lot of weddings, funerals,
and graduation parties, and made
hospital visits. | have players who
began in 1980 when | started
leagues and they are still playing
today.

It’s important that your league
partners know you care about them
as a person. A lot of our players may
not have much of a personal support
system. Your league may be their
family. Lastly, never underestimate
how seriously players take their
entertainment. A

AUGUST 2011



‘NEW™ ~
ONJUINESSISTEM

— ——. W
S Bsonso1 :—:__ ,,, .‘ S L] |
- 501 o RadikaliSystem
= — - s with Remote Ref '
,gi?r 2 e Two cameras allow playersto
malZa compete from different locations

\
\\ \/l‘
&L

o Panoramic 19" TFT

o Throw line measured by laser
e Card reader

e Display unit

- o Uandal-proof keyhoard

I
\

i /) = Coin-Operated Products:
Ay

1
Pool Tables - Darts - Fooshall Tables

Home & Office Products:
Pool Tables - Darts - Fooshall Tables
Air Hockey - Dome Hockey

MADE IN THE USA

877:893:1738 Shelti

333 Morton Street

ORAViSl
DY Bay City, Michigan 48706
mml ” m . info@shelti.com




Kris Gilmore, Troy Vending, Arizona

It is key to have a personable league director and/or coordi-
nator who are involved with the players.

One of the best tips for organizing and promoting leagues is
getting the location owner involved. Educating the location
owner and their staff about the benefits of leagues is key to a suc-
cessful program. Leagues increase food and drink sales for the
establishment. This also means more tips for the bartenders and
waitresses. Offering incentives to the staff for signing up teams
can be a great way to motivate them to get their customers to
join the leagues.

Troy Vending utilizes our company Web site to post all of the
schedules, stats, and tournaments for our leagues. Players have
access to their stats within hours of playing their matches. Face-
book and Twitter are also tools we use to keep our customers
informed of upcoming events.

Brandon Hedley, Rich & Junie’s Coin, lowa
Our company has been conducting leagues for more than 20
years in pool, darts, foosball, shuffleboard, and also video sports
games. We have a full-time league coordinator, who has been
building our program for the better part of 15 years.
What has worked best for us is listening to
the players, finding out what they like and
how they want leagues to be structured, and
getting feedback. Our league coordinator is on
a first-name basis with the players.
In terms of promotions, we do co-branding
with local beer distributors to produce posters,
as well as to supply T-shirts, prizes, and other
giveaways for players. That relationship
makes it easier to afford these items and do
more advertising.
While we have done local radio commer-
cials to help generate interest, we mostly pro-
mote the leagues in our bar locations. We use
our company Web site to help draw traffic to
our tournaments and leagues. The idea is to
make it easy for players to sign up, especially new players. We
also keep players updated on sign-up deadlines and league start
times through social media sites such as Facebook and Twitter.

Daniel Cribbs, WL Perry Music Co., Florida

I've been conducting leagues for 26 years. The main thing is
to get good team captains. If they take care of their responsibili-
ties with the players it runs smoothly. We get the bar owners to
recruit players for their teams.

It’s been tough to get teams together now because of the
economy. Five or six years ago we ran as many as 30 teams in a
session, but not so today. We run a short summer session and a
longer winter session. We do two separate leagues on Tuesday
and Wednesday. Our leagues usually start in August.

We have a summer session because we don't want any of the
players to be gone for too long and forget about us. Our players
still want to play in the summer, but may drop from five-man
teams to three-man teams. You want to keep the interest in your
teams up in the summer.
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On the Spot

Rick LaFleur, L.F. LaFleur & Son, North Dakota

We’ve done pool and dart leagues for more than 25 years.
Prior to that we did pool tournaments for 15 years. Leagues are
remarkable. They take time to build. Don’t expect instant results.
You won't see the fruits of your first efforts right away. You have
to be willing to promote and get your hands dirty. You truly get
what you put into it.

We always found that the partnerships that you have with
your locations are pivotal. When they begin to see the benefits of
league play they are fully on board. It’s not 100 percent; not
every tavern owner will embrace the idea. Some will surprise
you. The majority “get it” because it is a huge benefit to them.

When you add that value to the location
they are not just looking at the cash box but
looking at what you do to bring customers
into the location. It strengthens your relation-
ship. Leagues are a big piece of the puzzle
when it comes to maximizing the opportuni-
ties in your locations.

If you throw up a sing-up sheet one day
and expect to come back and see it filled,
you will be disappointed. The locations must
recruit team captains and players. When
their best customers realize how much fun
they will have, it’s like a light bulb going off.
It does not take long once you've established
those building blocks.

Many different approaches to leagues
have been successful. There is excellent support from the manu-
facturers with programs that make it easy for you to do things
that were difficult before, such as crunching all the numbers.
Even with that help, there needs to be that personal touch.
Believe in what you are doing.

Hal Williamson, Gardner’s Up North, Wisconsin

It's a lot of work and effort to run leagues. You have to make
the players and the owners of the locations understand what you
are trying to do and to abide by the rules. That’s the hardest part.
Locations have to participate. If they don’t help promote the
leagues there won't be any players.

Also, it’s costly for the operator to run leagues; for example,
the cost of computer software. It'’s not a simple process, but the
rewards are there.

Another big issue: Be sure that you have safeguards in place
to protect the funds for the program or there could be a shortage.
It's wise to have a system that requires two signatures for any
transfer of funds. A
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TRON: Legacy pinbali

fter dabbling in the music genre

with its last game, Stern jumps
right back into the huge movie license
theme with its latest, TRON: Legacy.

With an almost 30-year gap
between the original “TRON” movie
and “TRON: Legacy” movie, we are
definitely anxious to see if players are
willing to line up and drop some quar-
ters into Stern’s personal Flynn’s
Arcade.

To help promote and celebrate its
latest release, Stern once again teamed
up with the International Flipper Pin-
ball Association (IFPA) to host TRON:
Legacy launch parties across the U.S.

In total, over 1,000 pinball fans
attended these launch parties that
offered players the chance to test out
the newest game as well as compete in
tournaments with a chance to win
cash, prizes (including a signed TRON
3D backglass and Stern merchandise)
and World Pinball Player Ranking
(WPPR) points to increase their world-
wide ranking.

To say these launch parties were a
success would be an understatement.
Stern already has plans to continue this
tradition in the fall for its next release.

With that being said, it’s time for
the Sharpe brothers to enter the grid.

TRON: LEGACY PINBALL/
STERN PINBALL

Pros: It’s been three years since
Stern has utilized a third flipper in one
of its designs and the first game to fea-
ture one since the change in philoso-
phy was established in Big Buck
Hunter.

The design team incorporated the
flipper well by using it as a vehicle for
high reward shots, while making sure
that most casual players are able to
advance through the majority of the
game’s features without using this third
flipper.
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Stern has done an excellent job of
incorporating the TRON theme in a
nice package of strong music and
sounds, custom speech, movie quotes,
and great artwork, including a 3D
lentricular printed backglass.

Physically, the recognizer is a great
toy that really complements the theme
well. It doesn’t feel like a forced toy,
and it definitely puts some interesting
spin on the ball and simulates the disc
battle from the movie perfectly. Play-
ers have to be on their toes to save the
ball, and then fire it right back into the
recognizer to win the battle.

Regarding the rules, Stern has
catered to the novice player by having
a variety of features available through-
out different depths of game play.

Between the three multiballs (Light
Cycle, Quorra, and Disc Battle), players
can also collect TRON awards, Zuse
scoring, GEM hurry-up, and combos,
leading to a couple of wizard modes
further into game play.

This should prove to be plenty of
action to keep players entertained
game after game either on location or
in their homes.

Cons: Unfortunately, this seems to
be a reoccurring theme with a lot of
new Stern titles and that is missing the
boat in regards to the release date of
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the company’s game.

TRON is no exception, being
released over six months after the
movie was in theaters and already
available on DVD. While diehard fans
will be easy to please with a TRON
theme, has the general public simply
forgotten about this movie?

With no sequel in production and
the movie franchise being in limbo for
the moment, is the TRON franchise
strong enough to give this game legs
on location? If there are no further
TRON movies released, will this title
be considered timeless without subse-
quent movies for the franchise to bank
off of?

With the philosophy shift to shorter
ball times and more randomness,
TRON is by far Stern’s longest playing
and most controllable game. While
most players will enjoy the ability to
play longer for their dollar on location,
we’re concerned about how this may
limit the game’s earning potential on
location.

Overall: The TRON theme lends
itself very easily into the arcade/pinball
genre and Stern definitely did the theme
justice. While this was a dream title for
many enthusiasts out there, we're con-
cerned with the mass appeal the game
will have, especially years down the
road, if no sequel comes to pass.

We’ve seen Stern hit some grand
slams on movie franchises (Pirates of
the Carribean, Batman, Spider-Man,
Iron Man, and Avatar). Only time will
tell if TRON: Legacy will be lumped
into this list. A

Overall rating: * % % 1/2

With a father like Roger Sharpe, the
original “Cornered Critic,” it is probably
no surprise that sons Josh and Zach
share a true passion for the coin-op
industry. Former pinball champions, both
are recognized as being two of the finest
players in the world. But their interest
and skills have grown far beyond the sil-
ver ball to embrace video games and
attractions of all types.
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ACCESSORIES

Nexgen cam locks
from Medeco

Medeco Security Locks recently announced the newest
addition of Nexgen XT cam locks to the eCylinder product
range. These electronic cam locks are ideal for a wide vari-
ety of applications, from retail fixtures to cash handling
equipment and custom OEM products.

The Nexgen XT technology is now available in cam
locks, padlocks, t-handle cylinders, and door lock cylinders,
making it a complete solution for equipment and facility
applications. User scheduling, audit logs of entry, and key

- expirlati];)ln a}rle unique an(}
: valuable characteristics o
N \\\\\\\\\ the product, which is a
\\\\\\\\\ direct retrofit replacement
for mechanical cam locks.
“Nexgen XT is an excit-
ing new technology that
gives our customers the ability
‘ to take access control functionality
into all types of applications,” said Mark
Imhof, Director of Engineered Security Solu-
tions at Medeco. “And best of all, there is no hard
wiring. Just install the lock and program the keys.”

Nexgen XT keys are electronically programmed to oper-
ate specific locks during a set schedule. Keys can also be
programmed with a set expiration to limit long-term access
and reduce risk.

Both the Nexgen XT cylinder and key are constructed
from high-quality stainless steel for reliable operation in
nearly any environment, and they are rated for exterior use.

For more information, call (540)380-1808; Web (www.
medeco.com).

Estecom introduces Multi-Touch panels

ShadowSense E-Series Multi-Touch Intelligent Panels are now available from Estecom.
The E-Series touch screen integrates Estecom’s touch monitor technology and design tool-
ing to create a cost effective multi-touch solution. The product is specifically geared for
industrial, high-usage applications that find multi-touch func-
i | tionality, display quality, and reliability critical.

The combined Baanto and Estecom solution offers 2D and
3D optical tracking technology, highly accurate multi-touch per-
formance with up to four simultaneous touch points, touch
detection of objects as small as two millimeters in diameter, and
support for any type of input including finger, glove, credit card,

pen, and stylus.

Models 1739L, 1939L, 1938L, and 2239L.

For more information, call (408)496-6723; e-mail (sales@estecom-usa.com); Web

(www.estecom.net).
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Mechanical design is equivalent to systems designed for ELO

Smaller “Sno-Flake”
from GM Popcorn

E SR NS T
-Smo-Kones

’*ﬁ* ******—*

Have you ever wanted to try Sno-Kones®, but were wor-
ried about the space? The new Sno-Flake (#1886) is the
perfect machine for small spaces. It’s easy to move and
clean, and can even be used for rentals. It measures 22.8-
inches high by 20.2-inches
wide by 10.3-inches deep.

The Sno-Flake is a more
compact version of the prof-
itable Sno-King (#1888), but
still has the same powerful
motor to quickly cut through
ice. It runs on a standard, 15-
amp plug, has a strong .25
HP motor, and the thick cabi-
net insulates the ice for
longer service capabilities.
The Sno-Flake is also UL and
Sanitation listed.

For more information, call
(800)543-0862; e-mail (info
@gmpopcorn.com).
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August 15-19
AAMA Meeting & Gala
Lincolnshire, lII.
Marriott Lincolnshire
tel: (866)372-5190
e-mail: tschwartz @ coin-op.org
web: www.coin-op.org

August 19-20
Missouri Amusement Operators Association Conference
Lake of the Ozarks, Mo.
The Inn at Grand Glaize
tel: (417)831-0405 or (816)231-6600
fax: (417)831-5479 or (816)231-6599
e-mail: klee @kinneybilliards.com

August 24
Michigan Coin Machine Operators Meeting
Bath, Mich.
Hawk Hollow Golf Course
tel: (517)708-2916
fax: (517)708-2918
web: www.mcmoa.com

September 13-15
Gamexpo
Budapest, Hungary
tel/fax: +36-1-306-3837
e-mail: avexteam @ axelero.hu
web: www.gameexpo.hu

September 23-27
AMOA Mid-Year Board Meeting
Savannah, Ga.
Hilton Savannah DeSoto Hotel
tel: (800)937-2662
e-mail: amoa@amoa.com
web: www.amoa.com

October 1-4
National Association of Convenience Stores Show
Chicago, Ill.
McCormick Place
tel: (877)684-3600
e-mail: show @nacsonline.com
web: www.nacsonline.com

October 3-6
Global Gaming Expo (G2E)
Las Vegas, Nev.
Las Vegas Sands Expo & Convention Center
tel: (203)840-5662
e-mail: inquiry @ reedexpo.com
web: www.globalgamingexpo.com

October 3-7
World Waterpark Symposium & Trade Show
New Orleans, La.
Ernest Morial Convention Center
tel: (913)381-6734
e-mail: patty @waterparks.org
web: www.waterparks.org

PLAY METER 75

October 12-14
ENADA Rome
Rimini, ltaly
Roma Expo Centre
tel: +39-0541-744-214
e-mail: g.zoni @riminifiera.it
web: www.enadaprimavera.it

October 13-15
Surexpo
Warsaw, Poland
Warsaw International Expocentre
fax: +48-71-359-0851
e-mail: office @ wigor.wroc.pl
web: www.wigor-targi.com

October 19-23
Pinball Expo
Wheeling, lIl.
Westin Chicago North Shore Hote3l
tel: (800)323-3547 or (330)549-2596

e-mail: brkpinball@aol.com or mpacak@aol.com

web: www.pinballexpo.com

October 27-29
Attractions China
Changing District, Shanghai
Shanghai International Exhibition Center
tel: (813)774-6664
e-mail: info @attractionschina.com
web: www.attractionschina.com

November 14-18 PM
IAAPA Attractions Expo
Orlando, Fla.
Orange County Convention Center
tel: (703)836-4800
e-mail: iaapa@iaapa.org
web: www.iaapa.org

January 24-26, 2012
EAG International
London, England
ExCel London Exhibition Centre
tel: +44(0)1582-767-254
e-mail: karencooke @ eagexpo.com
web: www.eagexpo.com

March 13-15
International Pizza Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (502)736-9500, ext. 520
e-mail: boakley @ pizzatoday.com
web: www.pizzaexpo.com

March 14-16, 2012 PM
Amusement Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (708)226-1300
e-mail: info@amusementexpo.org
web: www.amusementexpo.org

PM denotes Play Meter as an exhibitor.
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OVATION Il as low as
$1895.00*

FIRESTONE FINANCIAL
I

You may also get special Firestone
Financing as low as 0% : 7
Offer ends 9-15-11 ; o

Voo
. T (XK
Trade in any AMI, E-CAST, or
Rock-Ola Digital Download Box.
One of theirs for one of ours
at this special price.”

GREEN COIN MACHINE DISTRIBUTING CO.
TOLL FREE: 800 232-6467

WWW.GREENCOIN.NET TEL: 843 626-1900
greencoin@aol.com FAX 843 448-9899



CLASSIFIEDS

Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support and supply
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is usually
before the 12th of the month prior to issue (example: August ad must be in before July 12).

Send ad orders to Play Meter Magazine / P.O. Box 337 / Metairie, LA 70004 or fax: (504) 488-7083.

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints.

Programmers

e EMP-21

Call for new price quotes

C&P Distributing

www.onsale.net

Tel: 574.256.1138
@ Fax: 574.256.1144 |meam

READERS/
ADVERTISERS

We do not knowingly accept ads
for copies or licensed games
involving a third party. We do not
print prices on games currently in
production. We encourage
advertisers to include their name,
address, and phone/FAX numbers
for the purpose of credibility. We do
not accept ads from companies
who consistently advertise
products they do not have or from
companies that we receive
multi-complaints about.

PLAY METER
MAGAZINE

Hard Disk
Duplicators

|

Prices subject to change without notice.
Call for new price quotes

C&P Distributing

www.onsale.net

Tel: 574.256.1138
@ Fax: 574.256.1144 |miaiam

Cloth, Cloth, Cloth!
Cut Beds or Bolts

Pocket Buttons

@ Nails
p——

Mouldings

Pivot Block

i) =9 o~

Cushion Facings

Toll-Free 1-866-772-3636

Leg Leveler

eNuts

Leg Bolts

Ball Dump Roller

www.Penguinamusement.com

PLAY METER
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| CashCode .m
$1- 8100 $1- $100
Pulse/Serial TAIKO High Security

- PA7
R em Cf o

OPTIPAY

$1- $100 High Security
Free Software Upgrades
Mars Compatible Harness

BILL ACCEPTORS

GAME BOARDS

Authorized Direct Distributors
& Service Center

PARTS & MORE...

: : &
Big Pharaoh | Crazy Circus
Golden Compass | Foxy Ruby 877 922 6707 ’cr T
Dynosfy Hoppy Form .....................................................
Spy Games | Fruit Bonus 3G  SLIMLINE CABINETS ICT GP58cr
e [ . 8LINER/POG THERMAL PRINTER
et Ric pooky Castle :
Jack's Venture | Super El Dorado \ COIN PUSHERS 19" CGA/VGA
Blue Zoo | Super 70’'s 3
Golf Circus | Platinum Touch 2 5 NOW AVAILABLE LCD mOhlfOfS
Santa Claus | 10In1 VGA Touch : Mg s | with
The Circus | Progressive IGS a‘(es network
Aladdin Club | Vegas Night / ————

At Baton, we offer many options for the Coin Operated
machine industry. Choose a key, and any of these locks
within their keyway can be keyed to the same code!
We also accept other manufacturer’s codes*.

Choose Your Key!

# Semi-Restricted,
Restricted and
Reversible Keys

/OO

Standard,
U-Chang 8 and
U-Chang+12

Tubular Key

Single and
Double Row

Dimple Key

*Call us for more details!

1-800-395-8880

Or, visit us on the web at:
http://www.batonlockusa.com

Celebrating Over 30 Years of
Unmatched Security and Service!
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we'vegOtthetouch

800-640-5545

fha manie inne %
/N G ANy

MAGIC SWEEPSTAKES GAME
IS NOW AVAILABLE IN
IS IN OUR GAMES, XYZ: COMPANY MAGIC 12
CONVERT A MERIT XL g o ik MAGIC 7S AND
CABINET TO OUR GAME ' @ 28 & 3S
AND YOU WILL AGREE SIMPLE TO SET UP,
THAT IT IS MAGIC
ALL OUR GAMES SIMPLE TO PLAY AND
SIMPLE TO OPERATE, NO
COME IN A
EXTRA BOARD OR
STAND UP CABINET
WIRING NEEDED FOR
COUNTER TOP OR
THE PHONE CODES,
CONVERSION KIT
PIN NUMBERS ARE
OUR NEW COUNTER TOP
SIMPLE TO REPLACE
IS AVAILABLE WITH
BILL VALIDATOR AND CALL-OUR TOLL FREE
PRINTER NUMBER FOR MORE
INFORMATION

MAGIC SEVEN a&\ %

OUR NEW SINGLE 8 LINE MAGIC 7 AND OUR NEW
POKER 2S&3S GAME HAVE ALL THE
FEATURES OF OUR MOST POPULAR
GAME MAGIC 12 AND MUCH
MORE-MAGIC, GAME MODES
ARE NORMAL, SWEEP STAKES,
HIGH SCORE, GAME COUNT,
SCORE BOX AND TETRIS.

AMUTRONICS, INC. h PHONE: 800-640-5545
2350 5TH AVENUE ' ¥ B 9 ﬂ_‘ FAX: 518-271-6923
TROY, NY 12180 P 7 T & — Lu= A\ www.amutronics.com
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Amusement
Entertainment
Management, LLC

Frank Seninsky, President

“In The End, The Best Consultant Always
Saves You More and Costs You Less”

1 Project Feasibility Studies o Architectural Design & Theming
o Game and Attraction Sourcing, Purchasing, and Resale Services
o Business & Marketing Plan Creation o Facility Upgrading and Revitalization
o Operating and Performance Audits

A division of Alpha-Omega Amusements, Inc., 12 Elkins Road, East Brunswick, NJ 08816
Contact Frank Seninsky or Jerry Merola at (732) 254-3773, e-mail us at
Profitwizz@aol.com or Fseninsky @aol.com, or visit our website at www.AEMLLC.com

+ Accepts Standard Cobra, LSI has extended its line of Cobra
Medeco & Abloy 7/8" “Changeable Padlocks” with the addition
cam locks of the new FLEX" Padlock.
Bl ACEEEUEE S CIl  Accepts standard 7/8” cam lock
- Patent Pending cylinders that are user changeable,
- Changeable Security : ; \
allowing you to change the security level.

L!‘Locking Systems"

International Inc

6025 Cinderlane parkway  Orlando FL 32810 « 800-657-LOCK (5625)
sales@lockingsystems.com o www.lockingsystems.com
ALL Cobra Locks available from our Service Centers
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Palmentere

Coin Operated Games Inc.

WWW.COINOP-SALES.COM

131 S. Belmont Blvd.
Kansas City, MO 64123
Phone: 816-421-7816

Palmentere Coin
is a Distributor of

New & Late Model Pre-owned
Coin Operated Equipment

VISIT OUR WEBSITE TO CHECK CURRENT INVENTORY
WWW.COINOP-SALES.COM

DOn’t W ~
art
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TICKETS
Save

Blx

Money

FROM

$60 /

100,00
NO MIN !

)Y WY o
S\ \\
YES......
*STD THICKNESS
*GUSTOM
*BAR CODE
*FULL GOLOR

FLAT RATE

BOARD EXCHANGES
kkkkkhkkkhkhkhk

SPECIALIZING IN THE

OLDER CLASSICS
*

VIDEOS & PINBALLS
MONITORS
POWER SUPPLIES
PARTS & MANUALS
GAME SALES

*kkkkkkkkk*%

ELDORADO GAMES

115 W. DALLAS ST.
MT. VERNON, MO 65712
(417) 471 - 1005 Fax -1006

www.eldoradogames.com

Kiddie Ride

SOUND

BOX

* Main sound + 2 fire buttons

* Superior sound quality

* With or without timer

* For new & used rides

* Hear and choose your sound
from our online sound library
at www.eletech.com

Eletech Electronics Inc.
Industry, California
Tel: (626) 333-6394

1-800-224-1717
N N\

CGA/EGA 10 VGA VibEo CONVERTERS

Arcade monitor gone bad? Why replace or
repair an old expensive monitor when you can
. simply use any standard VGA monitor or LCD!

Blue Bar
Vending

Offering a complete line
of Bulk Vending
Equipment and Supplies
All at Discounted Prices

800-869-0724

fax:626-337-6618
email: gsi99@yahoo.com
www.bluebarvending.com

4+ FOR SALE +

Wallmountable NSM icon
Internet jukeboxes.
Good working condition.

$1250 each

3 or more - $1200 each

CALL 512-426-5105

For details and easy online purchasing go to:

BiG Giry Averions Go.

Specializing in on-site
public auctions.

—~.(amusement centers,
gamerooms,
restaurants, etc.)

Check our website for the

www.jammaboards.com/converter or
e-mail: sales@jammaboards.com

latest information

Only $39.95

@ www.bigcityauctions.com
JAMBAZCARDE, COV. LLG Considering liquidating?

== M= | www.jammaboards.com A4anmmnviAa :
- e B &= Phone/Fax - 1-800-326-8859 ~~ BOARDS

CALL 718-791-7766

AUGUST 2011
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BOOMTOWN SWEEPSTAKES™ AND FANTASY FONE CARD

SWEEPSTAKES™
Now available in FL, N€, VA, OH, GA, and MI

FEATURING PREPAID PHONE TIME

COMPLETE GAME ROOM SET UPS ON AVCTION
50 New Wave Sitdowns with Debitek Card Readers, PCB ready
80 Slimlines with Axes Card Readers, LCD monitors with PCB’s

i/ ; o
GREAYT SELECTION OF USED EQUIPMENT AND MACHINES AT LOW PRICES

« Buy 2 used PCB’s and get a Citizen Parallel Printer for $15
 Hundreds of used plexis only $8 or free with purchase of used PCB (in stock)
« Shadow boxes with display $150
« DL 1275 ticket dispenser $20
« Bar stools $35
« Black Rolling Chairs $45
e 16 Purple NWSD with bill acceptors, PCB ready $550 each
« 3 player Black Jack with ticket dispenser $1200
« Over 400 New Wave Sit Downs, PCB ready with DBA and/or printers, starting at $600
« Used Pot O’ Gold Sitdown $1,115

For more information please visit our
website at www.reelgaming.com or
call 1-800-624-3779
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MONITOR
GET WELL KITS

SAVES TIME AND MONEY
C.B. SALES & DISTRIBUTING LLC. S N SR
1 800 535 8981 Monitor repair Kits repair picture
“SERVICING THE INDUSTRY FOR OVER 20 warping, blacking out, smearing, jail

bars, vertical shrinking, etc. All kits
come with easy to install instructions

<+

and free technical help.
COMPLETE GAMES ADDLIOMAL OPLIOSS Kit101: Electrohome GO7-CBO 19" 17 parts - $7.95
WITH WARRANTY & x UPRIGHT, SITDOWN OR TABLE TOP ) . P .
ALL NEW PARTS CABINETS Kit201: Wells-Gardner K4600 series. 21 parts-$6.95
15, 17,19, 22" LCD MONITORS Kit202: Wells-Gardner K4900 series. 16 parts-$7.95
(touch-screens available) . .
ICT. JCM. PYRAMID. MARS. BELLIS. Kit203: Wells-Gardner K4800 series. 16 parts-$7.95
COIN-CO. BILL ACCEPTORS Kit204: Wells-Gardner K7000 series. 17 parts-$6.95
CARD READERS WITH SMARTCHIP f . ~ -~ .
TECHNOLOGY (HIGH SECURITY) Kit206: Wells-Gardner K6100 X-Y monitor. Includes
ICT. CITIZEN OR INFINITE PRINTERS 6 deflection transistors, diodes, etc. 30 parts- $14.95
Kit220: Wells-Gardner U2000. 33 parts-$8.95
& MS Kit221: Wells-Gardner U5000. 34 parts-$8.95

CASHLESS somo"s Kit225: Wells-Gardner U2000, U5000 vertical repair

kit Includes TDA1771 vertical IC. 7 parts-$8.95

%_ / Kit240: Wells-Gardner K7201. 18 parts-$7.95

_‘;S_t‘::_/ Kit244: Wells-Gardner K7203. 32 parts-$7.95
/ Kit250: Wells-Gardner K7400, K7500. 39 parts-$8.95

Kit260: Wells-Gardner D9200. 64 parts-$9.95

“ OFFER m Bom I" mE mDusmY HIGH SECURITY SMART CARD Kit301: Nintendo Sanyo EZ-20. 25 parts-$6.95

POT-O-GOLD SITDOWNS
AS LOW AS §995.00

A VARIETY OF BOARDS
STARTING AT $50

TOP SELLERS SYSTEM Kit302: Nintendo Sharp 19". 24 parts-$7.95
STANDARD 3. S A i
STANDARD HIGH RESOLUTION e FOR ARCADE. REDEMPTION Kit802: Hantarex MTC-9000. 19 parts-$7.95
CRAZY BUGS PIZZERIA se AND GAMING MACHINES Kit810: Hantarex Polo monitor. 27 parts-$7.95

FRUIT BONUS 2010 %  ORC'» e ONLINE ()R()I II INE CAPABLE

Kit830: Neotec NT27, 29, 31 series. 52 parts-$8.95

QUEEN BEE ALL STAR :aow o 1 TO STOP )

SUPER EL DORADO FRUIT BONUS FBX v M/ \I( H-PLA Sl\l_\l\ll\(x Kit832: Neotec NT2700,01,02, NT3500,01,02
HAPPY FARM s VTOUCH v o KNOW HOW MUCH MONEY IS IN series repair kit. 53 parts-$8.95

POT-O-GOLD JUNGLE ISLAND s YOUR GAMES

BLAZING BARS sw NIGHT CLUB sw ¢ REAL-TIMEPLAYER TRACKING Kit834: Neotec NT2500, NT2501, NT2515C,
AND MANY MORE TO CHOOSE FROM!!! AND REPORTS o NT25E repair kit. 37 parts-$8.95

¢ BUILD YOUR ()\\“.\ PRODUCT Kit920: For Pac Man, Ms Pac Man logic board.
SWEEPSTAKES AVAILABLE

LIST FOR REDEEMING
e  DEACTIVATE LOST OR STOLEN Eliminates hum bar in picture. 4 parts-$6.95
INTERNET SWEEPSTAKES
e AVARIETY OF GAMES TO

SARDS We make kits for every monitor. Just ask

e KNOW WHICH MACHINES ARE for your make and model number
CHOOSE FROM

e  GREAT EARNINGS

DOING BEST

e  ELIMINATE THEFT AND BAD .
EMPLOYEES Buy ten kits and take

e PERFECT FOR ROUTE OPERATOR -00 off each kit.

FLYBACKS! Electrohome, Hantarex,
Wells-Gardner, Neotec, etc. $24.95ea

“WE DO IT ALL, JUST GIVE US A CALL” ZANEN ELECTRONICS
www.CBSalesonline.com 888-449-2636 corders only)

806-829-2780, FAX 806-829-2781
Zanenelectronics@aol.com

FOR SALE Merit cDROM | [x MUST SELL %

Treasure Chest Crane
by United Replacements

Over 1,000

Northwestern
bulk vending
machines
From $10 up

Sizes

317
42”

60” Call for new price quotes

Goliath 4x6 C&P Distributing Also, chrome J stands
www.onsale.net from $45 up

QUARTERTIME AMUSEMENTS g Tt 574 2561138 - Iyea 718-791-7766

(410) 358-8311 Michael
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SEASIDE
GAMING

-> Board Repairs
-+ Hard-to-Find Cabinet Parts
-+ CASHCODE Bill Acceptors

(866) 387-4263

www.seasidegaming.com

Merit CDROM EPROMS & Programmers
Replacements e EMP-21
i 1 EWP-10
EMP-10 : Emp-2l

< C&P Distributing
q;\\goﬁc, www.onsale.net

Call for new price quotes

C&P Distributing C \ |
www.onsale.net “\C Tel: 574.256.1138 —
@R T v Fax: 574.256.1144 =L

What is all the BUZZ abhout China ?

Don’t go it alone - Let us help you'!

\ X

!_»,China Star Games

“ Your link to China for what you need”

* Located in Zhongshan - the HEART of the Amusement trade in China
* Extremely reasonable pricing for everything that we do * Full OEM / ODM services
* English speaking, college educated staff *Full logistic service from China to your door
* 25 Years experience in ALL aspects of the amusement industry

Product line : Arcade Games, Kiddie Rides, Carnival Rides, Parts
Tickets / Tokens, Supplies, Almost anything you need!
Let us QUALITY CONTROL / INSPECT your existing orders,
Amazing price with full detailed report with photos for you.
Full travel services to make your trip effortless. From airport pickup

to hotel to transportation to leisure activities, we will do it all for you.
Side trips to YiWu for shopping / sourcing also available

_ . www.chinastargames.com
email sales@chinastargames.com skype : chinastargames
phone : 86-1893-8716-549 fax: 86-7608-8802-105
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—% AvucTION GAME SALES £

ARCADE GAMES e PINBALLS o JUKEBOXES ¢ REDEMPTION EQUIPMENT e POOL TABLES e AIR HOCKEY e DART GAMES

GIANT COIN MACHINE
CONSIGNMENT AUCTIONS

COUNTERTOP TOUCHSCREENS e KIDDIE RIDES ¢ CRANES e FOOSBALL ¢ CHANGERS ¢ AND MUCH MORE

MORE THAN 600 PIECES AT EVERY SALE
ALL AUCTIONS START AT 10 AM DAY OF SALE

EQUIPMENT CHECKED IN: FRIDAY (day prior to sale) - 11 a.m. until 9 p.m. & SATURDAY (day of sale) - 8 a.m. until 10 a.m.

AUGUST 13TH, 2011 - KINGSPORT, TN
MEADOWVIEW CONFERENCE RESORT & CONVENTION CENTER
1901 MEADOWVIEW PARKWAY, KINGSPORT, TN 37660
MEADOWVIEW MARRIOTT— 423-578-6600

SEPTEMBER 17TH, 2011 - WINSTON-SALEM, NC
DIXIE CLASSIC FAIRGROUNDS EDUCATION BUILDING
410 DEACON BLVD, WINSTON-SALEM, NC 27105
HOLIDAY INN SELECT—336-767-9595

OCTOBER 15TH, 2011 - WINSTON-SALEM, NC
DIXIE CLASSIC FAIRGROUNDS EDUCATION BUILDING
410 DEACON BLVD, WINSTON-SALEM, NC 27105
HOLIDAY INN SELECT—336-767-9595

NO BUYERS PREMIUM FOR OPERATORS OR DEALERS
AT ONE OF OUR REGULAR CONSIGNMENT AUCTIONS

« Consignors pay a low 10% commission with no minimum piece requirements.
« Consignors pay a low $10 entry fee per item.
«  $100 maximum commission per item sold.

DO YOU HAVE A FAMILY ENTERTAINMENT CENTER OR ARCADE THAT IS CLOSING?
DO YOU HAVE EQUIPMENT THAT YOU NEED TO LIQUIDATE?
ARE YOU IN SEARCH OF SOMETHING SPECIAL OR UNIQUE?
GIVE AUCTION GAME SALES A CALL AND LET US HELP YOU!

« TERMS: Full payment day of auction. Cash, Credit Card, Cashier’s Check or Company Check with a current bank letter of guarantee (no excep-
tions). No personal checks!

« SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax permit.

« Inspect all equipment and games before you bid. All Equipment and games are sold as-is, where is, with no warranties expressed or implied.

« 13% buyer's premium (3% discount for cash) OPERATORS EXEMPT - Operators pay only a $10.00 per item fee to purchase.

« Consignors paid in full day of auction.

FOR MORE INFORMATION OR TO BE ADDED TO OUR MAILING LIST
PLEASE CALL 1-800-551-0660 OR VISIT US AT

—% Www.auctiondamesales.com £~

TN GALLERY LIC 5548 - NC FIRM LIC 8741 - PA LIC AY002057
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Our readers are always
SEEKING new equipment
and supplies

Be THE ONE

1-888-473-2376

Carol Lea
sales@playmeter.net

TWOBITS.COM

4418 PACKSADDLE PASS  AUSTIN , TX 78745
512-447-8888 SALES@TWOBITS.COM

**x%x YES WE HAVE ***

*%x]19” MONITORS!!!**
PINBALL REPAIRS

BRAND NEW REPLACEMENT CIRCUIT BOARDS
BALLY STERN WILLIAMS

.r’, J ' : \__”>

o)
PAC-MAN

& GALAGA

Overlays, header marquees, glass, EVERY
LITTLE PIECE for your classic games!

VIDEO PARTS CATALOG:

PAC-MAN.com

Sellers
Wanted

| am looking for:

» Jukeboxes

* Pinball Machines
» Parts

* Arcade machines

Please contact me if you have
anything you would consider
selling.

Lloyd Thoburn
703-801-1459
lloyd@coinopwarehouse.com

IN ANY CONDITION

1 BUY MACHINES

| buy incomplete and rough
machines.

| also buy slot machines, penny
arcade machines and trade
stimulators.

I’m especially interested in
entire warehouse purchases.

COINOPWAREHOUSE
WWW.coinopwarehouse.com
www.facebook.com/coinopwarehouse
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AMERIGAN
' AMUJEMENT

_|AUGTION

Come join us for our FIRST Dallas, Texas amusement auction!

AUGUST 6TH - MESQUITE, TEXAS

Buy or Consign your amusement equipment

ONLY 10% BUYERS PREMIUM!!!

13% if paying by Credit Card
$10 Entry Fee per ltem
$10 No Sale Fee
10% Seller Commision (Maximum $100 Per ltem)

VIDEO ARCADE GAMES, PINBALLS,
REDEMPTION, DRIVERS, SLOTS,
VIDEO POKER, 8 LINERS, POOL TABLES,
AIR HOCKEY, TOUCHSCREENS,
JUKEBOXES, KIDDIE RIDES and MORE!!!

MESQUITE RODEO CENTER - EXHIBIT HALL A
1818 Rodeo Drive ® Mesquite, Texas 75149

Equipment Drop Off: Friday, Febuary 25th 10am - 9pm
Saturday, February 26th 8am - 9:45am

Preview: Saturday, February 26th  8am - 10am

AUCTION STARTS AT 10:00AM, SATURDAY, FEBRUARY 26TH

- All items sold will be charged sales tax unless proper industry related sales tax

exemption forms are present.
- All purchases must be paid in full and removed the day of the sale.
- Visa, Mastercard, Amex, Discover and cash. NO CHECKS accepted.

Hotel Information:

Hampton Inn & Suites Dallas - Mesquite
1700 Rodeo Drive, Mesquite, Texas 75149
Reservations: 1-972-329-3100

Mention the American Amusement Auction for a Special $84 Room Rate

For more information:
www.AmericanAmusementAuctions.com NAA
AmericanAmusementAuctions @ gmail.com
405-974-0125 Shawn ¢ 870-557-1487 Dave  Auctioneer
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|y B o JMupoyBirs EPROM

PLEXI PRODUCT LINE |
8-LINE/POKER ‘ SIT-DOWN, UPRIGHT
MARQUEES N\ A COUNTERTOP ETC...
TOUCHSCREEN %" WE GET THE | FOR MONITOR OR

CRANES ‘ FLATSCREEN LCD'S.
METAL CABINETS &4d JOB DONE! SIDE GRAPHICS AVAILABLE |
SHORT & LONG \ SPEGIAL PROJECTS

§ MOST ORDERS
/ PRODUCTION RUNS WE .
- a SHIPPED WITHIN [ 0 LCOED Call for new price quotes
‘ 5‘? < e 5

o [ =6 A DROP SHIPPING 7 C&P Distributing

> il i AVAILABLE N | www.onsale.net
PHONE : 615-746-0820 www.higdsfatpats.com @ Tel: 574.256.1138
“WE'RE IN BUSINESS,TO MAKE YOU LOOK GOOD* Fax: 574.256.1144 —

Professional Monitor Repair - All Brands!

Pnlc:s’wsTuHBéuS?JgT?créANGE FLAT RATE $44-99 all piarl"::uzelzbors
Lowest Price as low as most brands except flyback

v Fast Turnaround v’ We Guarantee Our Work!

Please just send chassis with control-cable-video input (no CRT please.)
We use high-tech equipment to diagnose your monitor. This cuts down on labor time and is
very reliable (we have 20 years experience!)

o . ! W .. . 5 -
v We sell, and buy new & used monitors & chassis. Call us now! 800-992-6568 Ph: 626-337-9762

v We supply monitor parts. PN L iNncC.
: o 14828 Ramona BIvd. Baldwin Park. CA 91706
v Rush jobs same day or next day available! Fax: 626-337-9783 Email: John@pnigame.com

v We ship UPS, C.O.D, or credit card payments [e@ |@®| accepted.| Hours: Mon - Fri 10:00 am to 6:00 pm

Manage your business with a PC Witness

digital surveillance system. Monitor, view and record
with a simple click of the mouse.

The PC Witness features motion detection, alarm
notificationand remote monitoring from anywhere

via the Internet.

Digital surveillance systems starting at $325

Profession grade, low light cameras starting at S

’_ -~ Cctvwholesalers
f 1308 Dealers Ave.
a [ ] [ Elmwood Business Park

504.736.9187

W CEEIE RSN . com to get the ”9 ht SyStem fOf )’OUI' needs www.cctvwholesalers.com
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100 45s or CDs not enough music for your locations?
These days, probably not!

265,000+ songsvin your downloader jukebox and stillvnothing to play?
You'd think_so, but not when you can’t pick ‘em!

A download proviaer boasts of 'delivering' over 750,000,060 songs in 2009.

How many times do you think you need to pay for a song in a jukebox?
We think once per jukebox is sufficient!

wusw Retrofit kits for vmyl, CD, and Downloaders
No location Internet connection needed

NO CONTRACTS, NO ‘PARTNERS’, NO PROFIT SHARING!

Check out our web site for additional information and download our free demo-version software at:

http://seeburgdigital.com - Email: sales@seeburgdigital.com - (717)-884-9SD1

Don't be fooled by other digital jukebox software claiming to be licensable! A JLO license does nat cover jukeboxes using a hard drive.
ASCAP & BMI require quarterly 'Use Reports. ONLY Seeburg Digital complies with current licensing requirements!

1 Download at E_=

Customize your locations from over 13 million songs readily available for purchase! amazonw?3

LOCK.MERICAS

The Definitive Word in Locks

BockeAimericarshBochkisiGUualraileerS eclkity:
WitheutsSackificingiConvenionceo!,

h ngh SGCUI’Ity Key HTUbUIar Key ﬂ
(/s 2’ I . C
/ y J \ , 5 / : ‘. '\') \ ) J

Your choice, High Security or Tubular!
These locks will be assembled to the key style you select and the code is registered only to you.

VENDING AMUSEMENTS CHANGERS BULKVENDING

800 422-2866:951 277-5180 rax951277-5170

9168 Stellar Court * Corona, CA 92883 * sales@laigroup.com * www.laigroup.com
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At ICT we know that cash
flows both ways.

That's why we do every
can to provide the be:
at the best prices. Bec
less that flows out, the
get to keep.

e International Currency Technologies SV

% ~ ICT U.S.A-Tel: 1-510-353-0289 E-mail: sales@ict-america.com

T : WWwWWwW.ict-america.com



THE NEW ECAST DIGITAL JUKEBOX

All the features and functionality of the best
jukeboxes on the market at half the price.

Everything you want in a jukebox,
including the price tag™

This revolution in price/performance begins September 1+t
Contact your Ecast sales rep

Call (EXT 2) ecast



