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Genic sees
profits fall

Mediagenic has blamed
delays and Nintendo car-
tridge shortages for a
drop in profits for the se-
cond quarter of fiscal

year 1989 ending
October 1st.
Although turnover in-

creased by 14 per cent com-
pared to the equivalent period
in 1988 profits dropped from
$1.5 million to just $0.2
million.

This gives the firm a tur-
nover of $26.4 million for this
fiscal year’s first six months
with profits falling from

$2.0 million to $0.6 million in

that half year period.
The profit drop was not en-
tirely unexpected having been
Continued on page two
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CBM profits and appomts

Commodore appointed
two more distributors last
week, whilst announcing a
near doubling in first
quarter profits.

Akhter offshoot MSL and
year-old operation Micro-
brokers have both been taken
on to bolster CBM UK’s
business push.

The move swiftly follows
the introduction of new con-
figurations and lower prices
across the manufacturer’s
range of 286 and 386 machines
(CTW October 31st).

Commodore Interna-
tional’s profits for the three
months ending September
30th showed a 92 per cent in-
crease — before an extraordi-
nary item — to $9.6 million.
This compares to profits of $5
million in the same period last
year.

The extraordinary item had
increased 1987’s first quarter
profits to $6.3 million due to
a tax loss carryforward. Sales
rose 15 per cent
during the period, from $173.9
million last year to $200.2 mil-
lion in 1988.

The two new appointments
bring the number of Commo-
dore business distributors up
to five, the others being Light-
ning, Addons and Micro
Peripherals. The firm is also
understood to be looking to
add one more.

“We liked the aggressive
professionalism of both com-
panies,” began Commodore’s
business division sales man-
ager Andrew Cornish.

“Many distributors are
turning to Commodore be-
cause they realise that they will
not have the opportunity to
grow with Amstrad as Am-

Continued on page two

' CORNISH: Signing two more for business
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Gold finds
new labels

US Gold has signed a five
year deal with US leisure
publisher Lucasfilm
Games — and is promising
two more US tie-ups in

the new year.

Lucasfilm — formerly an
Activision stronghold — is one
of the more prestigious US la-
bels, and US Gold expects to
be releasing up to six products
a year.

Part of the deal is that Lu-
casfilm itself will have a higher
profile in the UK, sharing
equal or better billing to the US
Gold name. This apparently
was one of the major reasons
behind the US firm’s decision
to split from Activision.

The first two major licences
gained as a result of the tie-up
are Zak McKracken and the
Alien Mindbenders and Battle-

Continued on page two

Gem wins B

Gem has become the first
firm appointed since Bor-
land’s major distribution

shake-up back in March.

Until last week the US firm
had dealt exclusively through
Frontline, Softsel and Software
Limited in the UK. This was
after terminating deals with
Lightning, P&P. and Altor
(CTW March 21st).

Gemis pitching the dealasa

‘notable feather in its business

software cap. “To have a full
portfolio of product in the part
ofthe market we're in you have

to have Borland,” commented
Gem director Paul Donnelly
to CTW.

“This was the one we really
wanted and needed — it’s the
missing link, if you like.”

Borland, however, is being
very careful in its clarification
of the Gem tie-up so as not to
upset its other three distribu-
tors. Itis pointing out that Gem
has a vastly different dealer
base to Frontline, Softsel and
Software Limited. Also, Gem
will not immediately be hand-
ling the £450 Paradoxdatabase

or the £199 Sprint word-pro-
CesSsor.

“Gem has strong links in the
lower end of the market.
They’ll be concentrating on
things like the language pro-
ducts,” offered Borland’s UK
boss Denis Moran to CTW.

“Let’s put it this way, the
other three distributors have
doneavery good job—and yes,
I want to play fair with each of
them. With Gem we’re taking
our products into an area of
the market where we’re not
strong enough.”

Another major advantage

orland slice

of the deal is that Borland can
now get its products into Dix-
ons — which only buys busi-
ness software from Gem.

Donnelly added that whilst
Borland has historically
pitched its low-cost products
into the full-price market, Gem
is not preparing for a move up-
market.

“This deal is recognition of
the fact that the market is split
between what you might call
clonesoft and the top-end busi-
ness packages. There’s no
doubt now that we’re the big-
gest distributor in the low-end.

MORAN: Careful on Gem deal

New trade sh

All sectors of the trade last week reacted enthusias-

tically to the launch of a new trade-only show.

BUSINESS DESIGN CENTRE: New trade show home

ow kicks into

The European Computer
Trade Show is being spon-
sored by Computer Trade
Weekly and will be organised
by Database Exhibitions.
VNU trade publication PC
Dealerhas also indicated that it
will be backing the show.

The three day event will be
held at London’s Business De-
sign Centre from April 16-18
next year. The show is being
pitched as an across the board-
business to entertainment —
trade show featuring all lead-
ing manufacturers, distribu-
tors, dealers and software
houses.

A “functional setting” is
being offered to exhibitors and
visitors alike. If achieved, this
will be far different from the
carousel stands and crowded
gangways of other non-trade
events.

Several major industry
figures have already reacted fa-
vourably to the show. “It’s a
most interesting concept —and
one that must surely provide
major benefits for the industry

as a whole,” said Atari’s UK
boss Bob Gleadow.
Commodore’s UK boss

Steve Franklin commented: “I
think it’s a good idea. But, to be
quite frank, if you are looking
to get the big boys it will have
to we weighted towards dealer
attendance.”

Lee Ginty, boss of leisure
distributor Microdealer Inter-
national added: “We want up
to four stands ifthat’s possible.
We've always wanted a trade-
only show and we're delighted
that CTW and Database have
got together to come up with
the goods.”

Inall, there will be some 1 50
uniform stands made available
priced at £2,300 each. All units
will consist of a four by two
metre meeting room and a
three by two metre sales
counter area.

The stands will be com-
pletely furnished, including
telephone. Only major manu-
facturers will be offered space
to erect feature stands.

In addition, there will be an

life

office service support centre
set up to provide a full range of
equipment. Exhibitors will
also be able to take advantage
of the Business Design
Centre’s wide selection of hos-
pitality suites.

A major promotional cam-
paign to attract key players
from abroad is kicking off next
week at Comdex in the US, this
will then switch to Europe.

The European Computer
Trade Show will also feature a
series of industry seminars,
carefully screen trade
invitations and attempt to ban
all advertising salespeople.

“We may be sponsoring the
event and Database may be or-
ganising it, but this show is for
the benefit of the industry as a
whole. We invite all interested
trade bodies to come and join
us,” commented CTW pub-
lisher Tom Stock.

Guy Hibbert, publisher of
PC Dealer, added: “We're talk-
ing to the organisers at the mo-
ment about collaboration to
support the business end.”
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Atari goes solo
on chip project

Atari now looks set to
launch its own chip manu-
facturing plant in around
six months in an attempt
to combat the worldwide
D-ram shortage.

This would ultimately be a
long-term remedy to the D-ram
problem. In the shorter term,
Atari was last week known to

be tying up a separate deal
which could alleviate current

difficulties almost immediately
— although details at time of
press were scant.

Atari’s plant will certainly not
be located in the US due to
costs. A European location,
however, has not been ruled
out with Germany being
among the front runners.

One of the reasons this has
turned into a solo project for
Atariis the reluctance of major
US chip producers to enter the
D-ram market, due to fears of

increased Japanese produc-
tion creating a glut in the
1990s.

The Atari plant itself will
take around two years to com-
pete. It is expected to cost
somewhere in the region of
$100-$200 million to develop.

This independent stance
from Atari contrast’s with Am-
strad’s decision to co-invest in
D-ram production with exist-
ing manufacturer Micron
Technology in the US.

Atari UK, meanwhile, was
keen to stress that the whole
area is very much a US con-
trolled operation. All the Brit-
ish arm would offer was that
“the fulfilment of the project
will have a strong beneficial
effect on our business”.

Gold labels

Continued from front page

hawk — 1942. These are being
pitched as ‘state-of-the-art’ 16-
bit products, and subsequently
Gold will only be converting
them down to C64 — claiming
that neither the Spectrum or
Amstrad CPC can cope with
each game’s code.

Gold boss Geoff Brown,
however, doesn’t consider the
Lucasfilm move as a necessary
‘beefing up’ of its 16-bit
strength. “We’re quite happy
with our position in the 16-bit
market. If you look at the Gal-
lup figures it shows that we’re
actually quite strong,” he told
CTW.

The deal includes rights to

computer game versions of’

forthcoming films such as In-
diana Jones: The Last Crusade
and any future Star Warsfilms.

Brown is promising that
games such as Indiana Jones
will appear across all major
formats.

This is Gold’s first new US
label for some time. The
signing of two more in the new
year would further enable the
firm to keep up its usual num-
ber of releases, obviously with
an eye already on Autumn
1989.

“The main reason these
other people are coming to us
is because they’re tired with
the people they're already
with. We've always been ag-
gressive regarding the signing
of new labels,” added Brown.
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CBM profits

Continued from front page
strad itself has grown.

“Cornish told CTW the
firm is also looking to appoint
further distributors for sales
into the public sector. It has al-
ready tied up deals with Kela-
tor and 3SL and talks have
begun with Eltec.

Microbrokers is something
of an unknown quantity in the
distribution field. It is part of
the Osiris group — a specialist
buying service for corporate
clients.

Sales manager Geoff Cad-
dick told CTW: "We’re small,
but we really are hungrier and
through our parent company
we already have hooks into
people buying other PCs.

“Commodore has been
criticised in the past for its
marketing and launches. We
hope to get across that credi-
bility gap. Really, there hasn’t
been any good news for the
company since the PET.”

Commodore’s latest world-
wide financial results mirror
the recent turnaround for the
firm. Full-year profits doubled
in 1987 to nearly $56 million.

The company once again
attributed the increased profits
to operating efficiencies and a
shift in product mix toward
higher priced product.

Genic fall

Continued from front page
predicted by Mediagenic
president Bruce Davis back in
August. Last week Davis was
talking of “substantial num-
bers of delays” from the firm’s
numerous affiliates being at
the heart of the fall.

Davis also pointed out the
adverse affect the shortage of
Nintendo cartridges has had
on Mediagenic. For although
there is great demand in the
states for any Nintendo games
the majority of cartridges that
do become available go
straight to Nintendo itself.

Mediagenic being just a
third party publisher has to
make do with any that are left
to produce its titles on.

The Nintendo dominance
has also meant that sales of
Atari 2600 and 7800 games
have been very slow and Davis
also highlighted this as a con-
tributing factor in the profit
slump.

Mediagenic is now calling
for a 1-for-10 reverse split of its
$40 million shares. This is a re-
sponse to Mediagenic’s poor
performance so far on the US
stock market — a fate shared by
the majority of floated leisure
publishers.

Davis commented: “We be-
lieve the reverse stock split will
cause the quoted market price
of the stock to be one that is
more consistent with the cur-
rent and longer term develop-
ment of our business. In addi-
tion, the higher price will allow
investors to trade our stock on
margin and will encourage
coverage of our company by
financial analysts.

CTW DISTRIBUTION

Some readers may have
been experiencing delays
in receiving CTW on time
over the past two weeks.
The cause has been traced
to a ‘postal sacks labelling
problem’ at the Hemel
Hempstead Post Office,
and has now been
resolved. Normal service
resumes with this issue.



Profits and sales climb as
Sage buys its way upmarket

After making its first ever
acquisition, Sagesoft is
preparing to announce a
doubling of profits and
50 per cent increase in
turnover for 1988.

The Newcastle based low-
cost software specialist is ex-
pected to post sales totalling
£5.25 million for the year en-
ding September 30th — repre-
senting a 53 per cent increase
on the previous year’s £3.44
million.

Profits, meanwhile, are set
to continue their historically
high rate of growth with
around £2 million due to be an-
nounced for 1988. That com-
pares to £1.1 million in 1987.

Sagesoft has also recently
completed the acquisition of

Bromsgrove based Sky Soft-
ware for an undisclosed sum.
Sky will spearhead Sage’s long
awaited thrust into more up-
market areas such as Unix and
Xenix, as well as bolstering its
existing efforts in the multi-
user MSDOS market.

Sky has been in business
since 1981 and produces the
Skybase 4 applications gener-
ator and Skymaster 4 suite of
accounting modules.

With its own turnover cur-
rently totalling around
£700,000 and a massive in-
crease expected, Sagesoft boss
David Goldman claims that
the group could be turning
over £8 million “atleast” by the
end of 1989.

“Our financial figures are
still to be officially confirmed
but they look absolutely spot

on. Our Business Wise range is
still our most substantial profit
earner but we've had great
growthinend user training and
our stationery and supplies
business,” Goldman  told
CTW.

“The Sky deal means we can
address the Pegasus and Multi-
soft market. We've always in-
tended to make an acquisition
for our move into that market.
Sage product is very, very easy
to use and install and as such it
has imposed limitations on the
software.”

Goldman admitted that Sky
is currently only in a break-
even situation regarding finan-
cial performance. He claims
that the company has suffered
from it “not properly adding
the marketing”.

GOLDMAN: Sales up, profits up, Sky bought

As a result, Sage is planning
a vast injection into Sky’s
advertising and marketing bu-
dget to build the brand name.
Sky products retail at

around the £650 mark, but
Sage is planning to make avail-
able software bridges that
allow users of the Business-
wise range to upgrade.

Sentinel switches
to Perfect name

Sentinel Software has
changed its name to
WordPerfect United

Kingdom in deference to
the fact that the only
productrange it handlesis
WordPerfect.

The firm has been trading as
Sentinel since April 1985 when
it was formed specifically to
push WordPerfect’s products
in the UK. The change of name
took affect from 1st November
and according to marketing
manager David Godwin was a
“logical move”.

He told CTW “WordPerfect
has become so big that we can’t
look after anyone else, in fact
we've no intention of handling
anyone else. Anyway we were
the only affiliate of WordPer-
fect not falling in line with the
corporate image.”

Godwin was also keen to
stress that despite what the
name suggests the firm is still
independent and not just
WordPerfect’s UK subsidiary.
The only difference now is that
when people approach us

GODWIN: Name change is an
honour

they’ll know we are the trusted
British distributor for Word-
Perfect’, he offered.

He claimed that the deci-
sion to change the name had
been taken jointly with the US
firm and added that it was
“quite an honour to be made
the UK base”.

Meanwhile the firm with the
new name is bullishly predict-
ing a 400 per cent growth in
turnover in the next two years.
Turnover is currently around
£3 million.

German sales upturn
predicted by Ariola

German distributor Ario-
lasoft announced last
week that it is expecting a
20 per cent increase in
business over the next
year.

The bullish forecast comes
three months after the comple-
tion of Ariola’s management
buy-out from publishing com-

bine Bertelsmann (CTW July
25th).

After protracted negotia-
tions for the buy-out several
UK publishers had expressed
discontent with Ariola’s per-
formance. Boss Hans Krusche,
however, now claims that busi-
ness is very much back to
normal with all its UK clients
firmly committed to the
distributor.

Ariolasoft has exclusive
deals with Activision, Tele-

comsoft, Ocean, Gremlin,
Grandslam, Tynesoft and Mir-
rorsoft. The firm claims that all
these publishers have recently
signed new one or two-year
contracts, or still have atleasta
year of longstanding agree-
ments to run.

“We had a lot of problems
with the changeover. It’s not so
easy changing the whole com-
pany over from A to B. We had
a lot of work to do,” Krusche
told CTW.

He claims that turnover
can be increased by at least a
fifth without the addition of
new labels, although new sig-
nings aren’t being discounted
totally.

“There is space for another
company — maybe Electronic
Arts or MicroProse — but it
would be crazy to just increase
the number of labels with any-
body.”

UK shines as Tandy
unveils and reviews

To nobody’s great
surprise Tandy last
week used the launch of
its revamped range of
PCs to look back on last
year’s much improved
performance.

It appears that the main
area of growth in the
InterTan group has been
Tandy UK. This is being
hailed as the firm’s ‘‘shining
star’’, having experienced the
best year ever on a British
profit and loss statement.
The UK division finished this
year with 234 company
owned stores and 206 dealer
outlets.

The company is planning a
£3.2 million spend in
acquiring, building and
refurbishing these existing
stores, whilst looking to
increase the number of
outlets this year by over 50 in
total (CTW October 3lst).
Tandy is also intending to
acquire an alternative retail
chain in order to boost
growth,

After claiming a 221 per
cent growth in Tandy
computer sales over the last
year, the company is
launching five new machines
in the UK with revised
versions of the Tandy 1000
and 4000 lines, along with a

new Tandy 3000 and 5000
machine.

The 1000SX entry level
model has been upgraded and
renamed the 1000SL. New
features include a power and
run system with MS-DOS in
ROM, expansion capacities
and internal storage devices
incorporating a further 5.25
inch or 3.5 inch disk drive.
The machine is supplied with
Deskmate 3 and prices start
from £695.

The 1000TL is a 286-based
PC/XT and carries on from
the 1000TX. The machine is
claimed to operate at three
times the speed of the IBM
PS/2 and up to six times
faster than the original
PC/XT. Prices start from
£895 for a floppy disk

monochrome system to
£1,395 for a 20Mb CGA
colour system.

The 3000NL is a 10MHz
286 machine and is capable of
running under OS/2. The
standard model comes with
512K RAM that can be
upgraded to 640K. A variety
of hard disk capacities will
also be offered and the basic
machine is priced at £1,545.

Tandy is offering two new
products in the 386 area. The
4000 has been upgraded, and
the new 4000LX operates at
20MHz and includes 1Mb of
RAM as standard. The new
top end machine, the
5000MC, offers the customer
the choice of Microchannel
architecture and prices begin
at £4,445.

TANDY: Better performance in ’88
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Mindscape shrugs off
share price plummet

Mindscape was last week
making light of a dramatic
drop in its US share price.

The company was floated
last June with an initial price of
nine dollars. That has now
dropped to around three dol-
lars.

The firm’s president Roger
Bouy told CTWthat one of the
main reasons for the fall had
been a “late starting software
market’. He also revealed that
in August he had told analysts

that September would be a
“soft” month and that had sub-
sequently caused the fluctua-
tion.

He went on to claim that the
price had now bottomed out
and that the firm was expecting
anupturn. “Sales have only just
started really, but now things
are starting to pick up for us,”
he offered.

Bouy also mentioned that
major distributors had not
committed to the firm as heav-
ily as expected and that the

Nintendo market had “taken a
larger share of software than
anyone thought”.

He continued: “We’re ob-
viously disappointed by the
drop but we’re not worried. We
didn’t walk into this with any
dreams, we know markets can
be very volatile for many rea-
sons, none of which the com-
pany controls.”

When the firm was floated
on the stock market $9 million
was raised. It has been used to
pay off bank debts.

HAWKEYE

£9.99 cass £12.99 disk

Gold Rush

The Great Gold Rush

Continues!

The prizes don’t stop flowing
from the THALAMUS Gold
Rush, running with the smash
hit Commodore 64/128 combat
action game HAWKEYE. Gold
and yellow cassettes reveal
prizes for retailers and
customers. Coming Soon:
GOLD RUSH Il playing with the
next blockbuster ARMALYTE ~
a ZZAP! Gold Medal and a
Commodore User
SUPERSTAR!

ARMALYTE
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Thalamus, 1 Saturn House, Calleva Park,
Aldermaston, Berkshire RG7 4QW
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ifetree boasts
fruitful future

Lifetree was last week
shrugging off its financial
troubles and promising a
profitable future.

Despite still being under
administration the firm was
claiming to be certain of survi-
val and boasting two profitable
months in September and
October.

The firm’s marketing man-
ager Colin Bastable told CTW
“The idea of administration is
for a company to shape up and
get back on its feet and we've
battened down the hatches and
started to looked forward.”

Although he was coy with
details Bastable did claim that
the firm was about to enter a
“46 week rebuilding period”
which will involve internal re-
structuring and a number of
new accounts. He boasted that
one of these was “a large cor-
porate account” for Totalword.

Bastable went on to make
the rather unusual claim that
the administration period is
proving “really useful” for the
firm. “It’s made everyone pull
together and things have now
started moving apace, Now
we're in such a position that we
can look to the future.

“The only question now is
how long we’ll be under the ad-
ministrators, in that respect
we're still very much at the
mercy of the courts.”

It is clear that the firm has
received some help from its US
parent but Bastable refused to
say whether this amounted to
just supportive words or some-
thing more tangible.

“We’ve obviously talked to
them at length and they've
been of great help. There’s no
way they want to continue
without the European oper-
ation, they recognise what a
good job we’ve done for them.”

Lifetree’s problems have
been caused by two bad debts
which it claimed amounted to
around £500,000.

A creditors’ meeting is set to
take place on November 11th.

BASTABLE: Battling on

Mont
after

Elite is switching the
emphasis of its advertis-
ing campaign from the
computer press to the
nationals and pop and
sport magazines.

It claims it will also be
entering into a large number of
“co-operative promotions”
with both multiple and
independent retailers. The
move away from the traditional
areas of advertising will not
necessarily be a permanent
one but apparently suits the
firm’s  Christmas release
schedule.

Joint boss Steve Wilcox told
CTW: “The two key products
this year for us are Question of
Sportand Mike Read’s Pop Quiz
and we felt that with them we
needed to reach a far wider

lies lose out
lite rethink

audience than that of
something like Crash.”

He added that Elite would
still have some presence in the
computer press with Live and
Let Die being promoted
through the usual channels.

The advertising for that
product, however, is being
handled by Domark.

Wilcox claimed that in
“absolute terms” the firm’s ad
spend is up on last year and
makes up around 12 per cent of
Elite’s budget.

Wilcox also talked of a deal
being done with the BBC to
promote the Question of Sport
game on the programme itself.
No details have yet been
finalised but apparently the
idea has been agreed in
principle and Wilcox was

mentioned in at least two of the
shows in the new series.

hopeful of the game being wiLcox: Shifting ads

Creditors grant CRL
time for EA pursuit

CRL was last week look-
ing to the future with
renewed confidence after
being given the green light
from its numerous credi-

tors.

After going into administra-
tion this summer a creditors
meeting was held on October
28th. Jointadministrator Steve
Ryman used this meeting to
put his proposal for the firm’s
recovery to the assembled
companies.

These proposals were unan-
imously accepted and CRL
can now continue trading at
least for the time being. The
next moment of truth will
come when a similar meeting is
held in a few months’ time, al-
though boss Clement Cham-
bers does not expect any prob-
lems.

Chambers told CTW-“After

being given the all-clear life
will now go on for us in our
hunt for the elusive EA
cheque. People were aware of
the situation and it was ob-
viously in everyone’s interest
that we were given a clean bill
of health.”

Despite these bullish com-
ments, the firm’s future is still
very much dependent on a
legal victory over EA. It is
claiming a total of £204,000 in
unpaid royalties from the US
firm.

CRL currently owes a total
of £404,000 to 150 creditors.
Chambers, however, is known
to be confident of success in
the courts and is currently
boasting a string of profitable
months.

It is currently vaunting
Transputer, Purple Heart and |
Ludicrous as its big autumn
titles.

CHAMBERS: New lease of life

Euro giant looms
on Mimic horizon

Mimic, the sister com-
pany to computer acces-
sories firm Zone 4, is soon
to be taken over by a huge
European conglomarate
in a bid to enter the cheap
clone market.

Mimic has only been a reg-
istered company for six weeks,
and the new un-named con-
trolling firm is to pump in £2.2
million to assist the shift into
hardware. Zone 4 will remain
completely independent.

The mystery company will
have a 51 per cent stake in
Mimic, and it is claimed to al-
ready have a £5 billion tur-
nover. This will be its first
foray into the European com-
puter market, although it is
said to be known in the Far
East.

Mimic refused to give the
name of the company until
“both parties are in a better po-
sition to comment”, whilst inti-
mating that several of its pro-

ducts are already household
names.

In its brief existence Mimic
has been selling branded disks,
but according to sales director
Graham Cook “the company
has not really begun trading
yet”.

Cook is however forecast-
ing a £17-£20 million turnover
within the next three years,
claiming that the buy-out will
“bring in the finance to enable
the company to reach the level
of sales anticipated”.

Mimic is currently looking
inthe Far East for PCs, itis also
intended to import a range
of printers, as well as other
computer peripherals.

Cook is predicting that the
company will be floated on the
stock exchange within three
years, claiming that “several
major companies have already
signed deals to guarantee the
necessary turn-over. We in-
tend to enter the government
and education sectors”.

The company is currently
looking to sign up distributors:
“We hope to tie deals with 4 or
S, this would be the ideal
figure.”

COOK: Mimic being swallowed

Handy Mirror

® ®
Mirrorsoft looks like it
could become the first UK
firm to get involved in the
renewed US and

Japanese craze for hand-
held games.

Discussions are currently
underway with Atari Games/
Tengen for the handheld rights
to the much publicised Rus-
sian game Tetris.

Atari already has the rights
to convert the game for the
Nintendo, Sega and PC Engine
in both the US and Japan.

“International interest in
Tetris has been phenomenal,
and these new discussions
underline it’s potential in all
areas of the home entertain-

looms

ment market,” commented
Mirrorsoft director Peter Bi-
lotta.

BILOTTA: Handy game

Sky Slip

sighs as

first titles arrive

The recently launched
Sky Slip games label has
seven games ready to hit
the Christmas market,
but as yet no distributors.

Whilst Sky Slip has been
talking to the likes of Gem, Lei-
suresoft, Centresoft, R&R and
Microdealer, so far no dis-
tribution deals have been
signed. Software manager
John Hall believes however,
that “a breakthrough is immi-
nent”.

“We sent out the games for
review weeks ago, but they’ve
taken their time reviewing the
things. The distributors better
get in touch and get their fin-
gers out in time for the Xmas
market,” commented Hall.

The company was formed
in January on the back of musi-

cal instrument manufacturer
Rock City, whose holding
company is Sky Slip Music.
The leisure software division
has spent the past 10 months
generating and collating the
games.

The company will be con-
centrating on arcade and ad-
venture games with the first
batch of releases including:
The Lost Legacy of Xim, Sabian
Island, A Simple Case of Espion-
age, Solar Warrior, Big Screen
Hero and Dusk Over Elfinton.

One title, Bounceis already
available on the ST and over
the coming months the com-
pany plans to make greater in-
roads into the 16-bit market,
whilst still releasing some 8-bit
games.

Hall does not expect Sky
Slip to release more than six
titles a year.

Gremlin joins Network
in new promo assault

New merchandising firm
Network has announced
two more of its proposed
six clients.

The latest editions are
Gremlin and Target Games.
They are added to CDS, Blue
Ribbon and Big Apple.

Boss Mike Clark was “de-
lighted” with the two deals and
added that talks were under-
way with “a number of com-
panies” in an effort to secure a
sixth account.

He told CTW: “Both firms
produce quality games that are
going to have a very long shelf
life and will continue selling
long after many games have
fizzled out.”

At the time of going to press
the ink was still drying on the
contracts and the matter was
too sensitive for Gremlin boss
Ian Stewart to comment on. In-

deed he would not even con-
firm that the deal had in fact
gone through.

STEWART: No comment
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Byrne pours scorn
on trade rumours

Telecomsoft boss Paula
Byrne insisted last week
that, despite the latest
batch of trade rumours,
there are no major
changes planned for the
way the BT-owned
leisure stable operates.
The suggested possibilities

range from a major share-
holder within BT regarding

Telecomsoft as undesirable —
and thus wanting it offloaded —
to Byrne herselfleading a man-
agement buy-out.

Byrne was quick to refute
any suggestions of change on
the way, noting that the indus-
try tends to clutch at a new BT
rumour every six months.

“I'm quite happy with the
way this business is being run
and the way that I'm left to ba-
sically get on with it. I see my

boss about once a month.
“People like to bring these
ideas up every now and then
and its always the same. I'm
very happy with our perfor-
mance,” she told CTW.
Telecomsoft became part
of BT’s Dialcom division in
the summer. Strangely, BT
rumours have historically
sprung from the perception
that the firm was under-
performing, whilst at this

BYRNE: No change
moment in time Telecomsoftis
claiming to be achieving its
highest ever levels of business
— particularly with 16-bit pro-
duct.

Sales Curve talks
Japanese in the UK

After the financial col-
lapse of FIL, The Sales
Curve is now looking for a
major UK firm to share
the rights to a string of

Japanese licences.

The firm had originally
been involved in a joint ven-
ture with the fallen French sof-
tware giant. When crisis struck
at FIL it had already sourced
and developed nine Japanese
titles.

Talks are now underway
with a number of major UK

players. Boss Jane Cavanagh
has not, however, ruled out the
possibility of The Sales Curve
taking sole responsibility for
the licences.

She told CTW: "We've ob-
viously reached the stage
where FIL are no longer able
to be involved and now we’re
interested in an association
with a large UK firm and con-
tinuing the project.”

The first products from the
venture are due to appear on
The Sales Curve’s own label in
the first quarter of 1989.

£4995.00 ...

(Includes installation and 12 months on-site maintenance contract.)

The sbe range includes:

sbc PC/XT compatibles from £599.00; sbhc PC/AT compatibles from £1099.00
sbc 386 compatibles from £2695.00; sbc IBM compatible A4 full page monitors from £1399.00;

sbc Apple compatible A4 full page monitors from £1399.00;

sbc network systems from £675.00

[] sbc PC/XT range
[] sbc 386 range
[] Monitors

sbc Document Layout and Printing System (D.L.P.)

At last a fully integrated and compatible D.L.P. System
for under £5000.00

sbc’s new Document Layout and Printing System (D.L.P.) marks a significant breakthrough in high quality, low cost, full page
D.L.P. systems. Until now systems of this sophistication and quality have only been available from such companies as Apple or
Xerox, for up to three times the price.

The heart of the system is the sbhc 286AT computer with a full TMb of RAM and a 40Mb hard disc for data storage. The
display is provided by sbe’s new 72 line A4 monitor which boasts the ability to refresh the screen at 70Hz producing crisp
flicker-free text and graphics. Included with the monitor are software drivers covering over 250 of the most popular software
packages available. The sbc Speedlaser, with its unique high speed data transfer capabilities delivers superb quality document
printouts. The inclusion of the sbe 500W uninterruptable power supply protects the system from data loss following power
failure or surges. To complete the system the provision of a microsoft compatible mouse eases text and graphics manipulation.

The price includes installation and a 12 month, on-site maintenance contract. Due to the system’s wide range of applications
— from wordprocessing through to sophisticated Desk Top Publishing — the choice of software, which includes up to two days
training, is left until the precise needs of the user have been established.

This true WYSIWYG (What You See Is What You Get) system is ideally suited to the user who wishes to create high quality
documents, graphics, complete price lists, technical brochures, market reports or simply ultra high quality letters.

sbc A3 double page monitors from £1649.00; she dot matrix printers from £249.00;
sbc laser printer £7795.00; sbe uninterruptable power supplies from £359.00;

Please send me details of the sbc DLP system.

| am also interested in the following products:’

) sbc PC/AT range

[] sbc Speediaser printer
[J Dot matrix printers
[[] Uninterruptable power supplies [ ] sbc network systems.

Gold gap
covered

Following Charles Cecil’s
departure David Baxter
has been promoted to
software  development
manager at US Gold.

Baxter was previously pro-
duct manager for Capcom Go
and Rainbow Arts at the com-
pany. That role will now be ab-
sorbed within US Gold and a
new man is not being sought.

Baxter told CTW: “I'm look-
ing forward to the new role and
I'm determined that a lot of
changes will be made to the
way the department is run and
the way software is developed.
It may make a few people un-
happy but this department will
be totally different in a couple
of months.”

Acorns land
in Far East

The Acorn education
reputation lives on even in
the Far East, with a Singa-
pore school opting for the
Archimedes system.

The United World College
has already installed 68 ma-
chines, having ordered a total
of 305. The computers will be
supplied through Olivetti’s
subsidiary based in Singapore.

The Archimedes will be
used in a broad range of sub-
jects including humanities,
languages and computer
studies. Two Acorn Econet
networks are also being in-
stalled throughout the school,
and every classroom and labor-
atory will eventually have a
networked Archimedes sys-
tem.

The school takes on many
expatriate British families, and
decided to opt for the
Archimedes due to the ability
to run PC and BBC software
using emulators.

Company Sl
Address

COMPUTERS FOR BUSINESS | Tel
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sbc is the business computer division of Spectrum Group plc, 20 Bilton Way, Luton, Beds. LU1 1UU
Tel: 05682 402545 Fax: 0582 402571 Telex: 827608 SPUKLD G

IBM PC, PC/XT, PC/AT are registered trademarks of International Business Machine Corp.
All other trademarks are acknowledged. DLP is a trademark of Spectrum Group pic.

ARCHIMEDES: Into Far East
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AMSTRAD PRINTERS.

NOW BETTER BY AN EVEN

BIGGER MARGIN.

Epson’s salesforce will be
shivering in their beds this
coming winter.

Because Amstrad are now
offering greatly improved mar-
gins on printers.

Printers like the advanced
Amstrad LQ5000di.

Which produces excellent
letter quality output, from a full
24 pin print head, in an astound-
ing number of different typeface
combinations.

LQ5000di RRP £449 + VAT

Making it ideal for business
wordprocessing use.

And with its wide 13.6 inch
carriage, it’s an excellent choice
for spreadsheet printing as well.

The LQ5000di is also one
of the three printers in the range
with dual centronics / parallel
and RS232 interfaces. (The ‘di’
stands for ‘dual interface?)

So it’s compatible with vir-
tually any serious computer you
care to name.

And with print speeds of up
to 288cps in draft mode (12 CPI)
and up to 96¢ps at letter quality
(12CPI), it's faster than the
quoted print speeds of Epson’s

comparable LQ1050 too.

We're also offering bigger,
better margins on the Amstrad
LQ3500di. Which produces letter

TRAT

LQ3500di RRP £349 + VAT

quality output across an 8 inch
carriage, making it the perfect
width for A4 paper.

It too offers a 24 pin print
head, and is fully Epson LQ and
IBM Proprinter compatible.

Butwith an overall footprint
of 175 inches by just 16 inches,
it will fit on anyone’s desk.

Moving on to 9 pin printers,
Amstrad are offering opportuni-
ties for greater profits on the
robust DMP 4000.

DMP4000 RRP £349 + VAT

With a superwide 13.6 inch
carriage, it should cope with
your customers’ widest balance
sheets. And with its high speed
draft mode atup to 200cps, they
won’t be spending much time

waiting for printouts either.

Finally were cutting our
sell-in prices of the Amstrad
DMP3250di.

With built-in legs, allowing
the storage of fanfold paper
underneath it, and a flat paper
path, making it perfect for print-
ing on card, envelopes and self
adhesive paper.

Its compact size makes an
attractive proposition for the
smaller workstation.

DMP3250di RRP £199 + VAT

And its RRP of just £199 +
VAT could attract the smaller
pocket into your store too.

So if youre interested in
stocking Amstrad printers, just
fill in the coupon.

But hurry, because these
hefty margins are available for
a limited period only.

Until then we’re offering
you a licence to print money.

profits by selling Amstrad printers.

Name
Company
Address

Postcode

c, PO 3 |
Essex CM14 4EF.

Recommended retail prices including VAT range from £228.85 to £516.35. Correct at 1.10.88 but may change without notice. Products subject to availability. All speeds, dimensions and weights estimated. Amstrad is a registered trademark of Amstrad plc.©1988 Amstrad plc.
All rights reserved. Epson is a registered trademark of Epson UK Limited. IBM is a registered trademark of IBM United Kingdom Limited.
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Croftward poaches
for new CBM mags

CCI publisher Croftward
has poached erstwhile
US Gold man Jerry
Howells to market two
recently acquired US
titles.

The former boss of US
Gold’s strategy games divi-
sion, will be taking the newly
created post of business devel-
opment manager for the two
US magazines, which are
understood to have been orig-
inally founded by Commo-
dore.

Howells will also be in-

volved in Croftward’s other

publications, CCL, Amiga User

International and its two non-
computer titles Rad — the
skateboard magazine — and
Fitness.

Croftward is not revealing
the names of its latest acquisi-
tions, although director,
Antony Jacobson did disclose
that both titles are leaders in
the US CBM field and that “we
will be bringing them over to
the UK and taking our maga-
zines to the US”.

Both publications will be
on display at the Commodore

J
Show later this month, and
Jacobson is looking to develop
the established US trend of
publishers selling original soft-
ware through its readership.
This news follows the re-

cent announcement that CC/
had tied up a deal with Interna-
tional Periodical Distribution
in the US to distribute 10,000
copies of the monthly to US
dealers.

DI considers
action on DI

To no-one’s great sur-
prise Digital Integration is
considering legal action
against newly formed
budget firm Digital In-

spiration.

The new firm was formed
last month by David Lester
and has a range of back-cata-
logue licences lined up for re-
lease through Zeppelin. Now
though Digital Integration may
be about to delay proceedings

| ]
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bends, as you speed through unfamiliar, ever-
changing terrain . . . in a race where every fraction of
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ranges — with the additional hazards of night driving

and fog. l
Repair damage and add new features to your car in

the workshop, and earn money for spares by taking l

you plot out your course, and a colourful sticker
to commemorate your participation in the rally.

e o

ers! |
pealers! |

| For your FREE information pack l
and full colour A2 posters, contact

your Bullet representative or ring I
Diane O’Brien on 0625 878888.

L

J

due to worries over the simi-
larities in the two names.

Integration director David
Marshall told CTW that the
matter was in the hands of the
firm’s solicitors who were
“making sure of our legal
ground”.

He continued: “With the
firm being known as DI as well
as the similarity with Integra-
tion and Inspiration there is
bound to be confusion, and we
do try to avoid areas of con-
fusion.”

At Digital Inspiration Les-
ter seemed unperturbed by the
possible action: “There won’t
be any hassle. We operate in
completely different areas and
anyway we won't actually be
publishing under Digital In-
spiration, that’s just the name
of the holding company so we
won't be changing it.”

Frontline
hits road

Following the success of
its April roadshow, Front-
line this week sets out on
another mini-tour.

The four dates — running
from this Monday November
7th to Thursday November
10th — include visits to Leeds,
Birmingham, London and
Swindon.

The roadshow is pitched as
a means to strengthen links
with  Frontline’s  existing
dealer base. Over 30 manufac-
turers will be exhibiting each
day, some-unveiling new pro-
ducts.

The exhibitors include
ABC, Ashton-Tate, Borland,
Computer Associates, Lotus,
Micropro, Microsoft, Pana-
sonic and WordPerfect UK.

The dates and venues for
the roadshow are: Leeds (No-
vember 7th, Hilton Interna-
tional); Birmingham (Novem-
ber 8th, Botanical Gardens);
London (November 9th, Park
Lane Hotel) and Swindon
(November 10th, Wiltshire
Hotel).

Suitors
sought

The contract house re-
sponsible for conversions
of R-Type, Flying Shark
and Rampage is currently
offering three titles to
prospective marketeers.

Neath based Designmaker
— previously linked with Cata-
lyst Coders — is also offering a
remarkably down to earth ap-
praisal of the games.

Designmaker is offering
Maze Mania (C64 and Spec-
trum), Air-Strike (ST) and
Hovercraft Pilot (C64) to
anyone interested in signing a
quick deal.

“We like to get the original
games done before we sign a
deal because otherwise we
get less money,” commented
Designmaker boss Richard
Knightly to CTW.

“These aren’t chart number
ones, but they’re good bread
and butter product,”
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s That
Girl?

Commodore C64

Codemasters full price at

£8.99. Incredible animated
Dragons, magic potions and
weapons to collect. Spells of
flying Monster bashing. Can
you rescue the nymph

maiden
Two cassettes. Standard

and expert version. C64 at
£8.99. Spectrum version
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SNilPEPETS

The accusations of too much
product being held back for
too long continue. Bob Clark,
owner of Amiga and ST
specialist Video City in
Stevenage claims that his
sales have decreased already
as a result. “There’s definitely
been a shortage of titles out
and we all know what’s going
to happen. In the next few
weeks so much will come out
that we won’t know where to
look or where to turn, and
good stuff will suffer. Our
sales are down 70 per cent in
the last six weeks compared
to last year.” Publishers
should note, there are only
seven weeks until

Christmas . . .

The Code Masters hype goes
on with the entire team
dressing up in football gear to

prepare for the launch of it’s
first full price product — a
football compilation. The
game consists of four original
titles including Street Soccer,
11-a-side League, 5-a-side
Indoor and Soccer Skills, and
will be released on all
formats. Look forward to
seeing the picture in every
monthly ...

ABC-busting monthly C&VG
informs readers of its current
issue that there is yet another
machine currently vaunting
the merits of Afterburner and
suchlike in Japan. The Sharp
68000X comes some four
years after the less than
modestly succes§ful Sharp
MZ80K. What C& VG doesn’t
tell its adoring public is that
to get their clammy hands on

B

Afterburner Sharp-style the
B |

Codemasters line up for full-price assault

yll

have to fork out £1,500 —
that’s after the trip to Japan,
of course . ..

In a rather idiosyncratic
attempt to widen its dealer
base Acorn software
specialist Minerva is setting
off on a trip to Australia and
New Zealand. The ‘education
roadshow’ will feature
seminars and demonstrations
of Minerva’s range. “A lot of
Australian dealers have
started coming through and
buying our products,” claims
Minerva’s joint managing
director Nova Fisher. ..

Apologies time. In last
week’s CTW it was reported
that Alternative’s £2.99 label
would be publishing
Database’s Mini-Office 2.
This was actually meant to
be Mini-Office 1...

>

The second Festival de la
Micro, the French computer
show dedicated to the leisure
market, took place in Paris
recently. Atari was present,
which was particularly brave
considering the average age
of the 25,000 visitors was
under 16 . ..

Hailed as an essential
purchase for all PC owners
who like to indulge in the
odd game is the Konix PC
joystick now available in the
UK. Similar to the Speed
King in its ergonomic design,
the joystick is capable of 360
degree movement and is
pricedat £19.95 ;.

It’s celebration time at the
Commodore fan club,
ICPUG. The group is
toasting its tenth birthday,
being formed back in the
summer of *78 by a group of
PET enthusiasts. The club
has since diversified to all
Commodore equipment and
now boasts a membership of
4,000. ICPUG will be making
an appearance at the
Commodore Show later this

month . ..

An archaeological dig
returning from the North
Yorkshire moorland will be
using a Commodore Amiga to
analyse its findings. A
database is being used to plot
every inch of the site, and
every find is being logged for
position, depth and size. Can
Acorn’s PR team beat this
obscure computer link? . . .

A new Barcode Generator
designed and developed by
the archetypal computer
wizzkid was unveiled at the
West Midlands AppleCentre
last week. The 18-year-old

Invoice Address
58 London Road

—

Atari braves the French youth

former YTS trainee, Steve
Watson, developed the
program using an Apple
Macintosh . . .

Music specialist EMR is
launching a recording system
called Studio 24 Plus at this
month’s Micro User Show.
The midi and internal sound
controller is priced at £99.
EMR is also launching the
first scoring program for the
Archimedes. The package is
called Professional Music
Typesetter and costs £499 . ..
Microlink has lost its sales
and marketing manager,
Mike Hayes, who has joined
Gollner Publishing as Ad
Manager on ST World and ST
Action. The 31-year-old Billy
Connolly-lookalike
commented somewhat
predictably on his new
appointment: “I am delighted
to be moving to a company
with a big future.” . ..

A new graphics tablet driver
for the Amiga has been
launched by Cherry. The
digitiser driver lets users

A1 COMPUTER SUPPLIES LTD.

make use of the Amiga’s
graphics without trade-offs in
performance. The package is
priced at £550 and comes
with an A3-size graphics
tablet . ..

Amstrad is installing a
24-hour bulletin board in its
group service department at
Brentwood. The system goes
under the name Customer
Services 0277 231276 and
will provide support on all
Amstrad computer products
as well as carrying public
domain software for
uploading and
downloading...

According to the market
research firm Gallup, BT’s
Elite is living up to pre-
release expectations by
becoming the thirs ST title
this year to top the open
market charts (week ending
October 15th). This follows
on the success of Out Run
and Virus, and places 6
16-bit titles in the top 50...

Delivery Address
43 North Avenue

Leicester Coalville
LE20QD Leicestershire
Tel No: 0533 550015
QUANTITY
DISKETTES PRICE PER BOX 12 36 72 144
BRANDED 5 box 10 box 25 box 50 box 100 box STORAGE BOXES
5% DD 48 tpi SB 3-50 3.20 2.97 2.86 2.75
Precision by Xidex 4.90 450 4.20 3.90 3.70 SB 3-100 435 4.05 3.90 375
3M 6.10 5.88 5.67 5.46 5.5 SB5-50 3.20 2.97 2.86 2.75
Dysan 7.25 7.00 6.75 6.50 6.25 SB 5-100 435 4.05 3.90 375
Verbatim 6.52 6.30 6.07 5.85 5.62
Sony 6.38 6.16 5.94 5.72 5.go LIBRARY CASES
5% DD 96 tpi 5% Vis 10 0.75 0.69 0.66 0.63
Precision by Xidex 5.10 4.80 450 4.10 3.90 3% Vis 10 0.75 069 066 U
3M 11.89 11.48 11.07 10.66 10.25 PRINTER STANDS — Universal 7.52 7.00 6.74 6.48
Dysan_ 957 9.24 8.91 8.58 8.25
Verbatim 9.42 9.10 8.78 8.45 8.13 PC CABLES 2.95 2.70 2.55 2.45
?&n)ﬁ 2 9.13 8.82 8.50 8.19 7.87 CLEANING KITS
Precision by Xidex 8.70 8.40 8.10 7.80 7.50 Sy D i e 19
oM 1eal 12.04 11.61 1118 10.75 il/ldbo ti-static in bright colourf |1d715; lay packa in1'6§nd come com1igfe with two ke1s'
Dysan 10.15 9.80 9.45 9.10 8.75 Xes are anti-static in orig colourtu play p ging P yS.
Verbatim 11.60 11.20 10.80 10.40 9.99
Sony 1218 1176 11.34 10.92 10.50 PRINTER RIBBONS SRBUPND £ . S o
1, i »
S Sy o o S e o Amstrad DMP 2000 2482 FN 2.05 1.85 1.65 1.51
St i ey S St e Amstrad DMP 4000 2426 FN 2.24 2.16 2,08 1.99
i b i o S o Amstrad PCW 8256 - Nylon 2741 FN 2.15 2.05 1.95 1.88
S ol ' : 5 : - - Multi Strike 2741 MS 3.29 3.18 3.05 2.93
Precision by Xidex 10.73 10.36 9.99 9.62 9.25 Apsnad REWIEIe Sl o e L s 199
= 1008 L L2 18 108 Brother 1509 2479 FN 493 475 457 4.40
vl e Lo b L i Brother HR15 2696 MS 1.96 1.89 1.82 1.75
Soriy iy e o e o Canon 1080/A 2223 FN 2.24 2.16 2.08 1.99
S ' j : : : Citizen 120D Orig 2488 FN 2.80 2.70 2.60 2,50
aMm 36.95 35.00 33.70 32.50 31.05 Commodore MPS 801 2236 FN 1.90 1.83 1.76 1.70
o o e s 30~50 e Commodore MPS 803 2412 FN 2.10 2,02 1.95 1.88
PR b e Sl Seig S Epson EX 800/1000 2774 FN 3.57 3.44 3.32 3.18
el Sito aeh o S S50 Epson LQ 500/800 2477 EN 2.45 2.36 2.29 2.20
= or : ' ' : : Epson LQ 1000 2478 FN 3.01 2.90 2.79 2,68
Epson FX 80/LX 800 2273 FN 1.75 1.69 1.63 1.56

?&50” CF2 17.90 17.20 16.80 16.40 15.90 Epson FX 100/1000 2320 FN 1.75 1.69 1.63 1.56

products in each table may be added together to take advantage of quantity discounts. For Epson LX 80/86 2454 FN 1.70 1.65 1.59 153
instance, if you ordered 10 boxes of 3M 5% DD, 10 boxes of Sony 3%. DD and 5 boxes of Amsoft O?(i 182/183 2455 FN 3'71 3'58 3'44 3'31
CF2’s, all three products will be priced at the 25 box rate. Panasonic KXP110 2928 EN 2-66 2'57 2'47 2'38
BULK : 100 250 500 1000 5000 Shinwa CP 80 2698 MS 2.45 2.36 2.27 2.19
5% DD 48 tpi 0.28 0.25 0.23 0.21 0.20 Star LC 10 2861 FN 1.96 1.89 1.82 1.75
5% DD 96 tpi 0.35 0.32 0.30 0.28 0.26 Star NB 15/24 2760 FN 455 4.38 4.22 4.06
5% DD 1.6 MB 0.83 0.80 0.77 0.74 0.71 Star NL 10 2761 FN 2.33 2.24 2.16 2.07
32 SS 135 tpi 0.61 0.59 0.57 0.55 0.52 Star Radix 10 2410 FN 3.15 3.03 2.93 2.75
3% DS 135 tpi : 0.69 0.67 0.65 0.63 P.O.A. Tally 1000 2235 FN 1.33 1.28 1.24 1.18
All disks are shrink wrapped in 25’s and include labels, envelopes and WP’s. Star NX 15 2830 FN 4.06 3.91 3.77 3.62

AII”diskettes cglrry a ‘I(ijfeti(;ne guarantee’ and are available in a range of colours, including orange,
yellow, green, blue and red.
PLEASE CALL US ON 0533 550015 FOR A QUOTATION

Please note that this is only a small selection of our best selling ribbon range. Please call if you
require a more comprehensive quotation.

e U A1 Tel No: (0533) 550015 Fax No: (0533) 470364 SEE US AT THE
ég Please note that all prices exclude VAT and delivery charge. E&OE. CK

STBVY

Alexandra Palace, London
November 25-27 1988

Commodore
computer show

FOR EVERY £100 YOU SPEND PER ORDER THROUGH THE MONTH OF NOVEMBER YOU WILL
RECEIVE A FREE £1 VOUCHER TO SPEND AT THE VICTORIA WINE COMPANY.

November 18-20 1988
Novotel London W6
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N AIARI
1040 STF

We are delighted to announce the new Hugh

Symons/Atari packages put together to appeal to
both home and business users, based on the highly
successful 1040 range.

We can provide these fast selling combinations at the right prices,
STOCK UP NOW in time for Christmas and increase your year end profits.

o [ e Lo

1. VIP PROFESSIONAL
2. MICROSOFT WRITE
3. BOX MAXELL DISCS

SOFTWARE Y

COLOURMONITOP
| 5€1224

.| microsaft Wil

DISTRIBUTION SERV

223/227 Alder Road, Poole, Dorset BH12 4AP
Telephone (0202) 745744 Fax (0202) 733755

BN 0202 745744
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THE NEW

— GAME FROM —
GREINVILIN

Dealer Stockwatch Dealer Stockwatch Dealer Stockwatch Dealer Stockwatch Dealer Stockwatch Dealer Stockwatch Dealer Stockwatch

DTP OR NOT DTP — GOOD
SALES IS THE QUESTION

The DTP market may finally be opening up, but how does a dealer make sure he doesn’t commit himself to the wrong
buzzword-packed package? GRAEME KIDD sifts through the best packages from the corporate sale to the 8-bit hobbyist

offerings . . .

few years ago, cynics
put it around that
Desktop Publishing —

DTP to the jargon merchants
— was little more than a
marketing exercise to increase
the sale of computers. DTP,
they argued, was just souped-
up wordprocessing, and about
as much use as a chocolate
teapot to the professional
publisher or typesetter.

They were wrong.
Nowadays, the smarter
publishing companies use

DTP rather than typesetters"

and paste-up people to

produce magazines,
brochures, newspapers and
books.

Admittedly, DTP equip-

ment can get expensive at the
high end of the market if you
intend to equip an entire
company with machines and
software. But the investment
pays off very quickly and not
just in financial terms — the
level of control over the
finished page  increases
dramatically once your staff
have mastered the software.
Whilst there are still plenty
of publishing companies out
there waiting to be sold
comprehensive and expensive
DTP systems, the market is
specialised and firmly in the
hands of the Power Dealers.
Yet DTP awareness is starting
to percolate down from the
high-end wusers, and many
businesses whose primary
activity is far removed from
publishing are beginning to
ask whether they could save
money or increase efficiency
by using DTP equipment.
Home and hobbyist users,
too, have been looking towards

low-cost DTP packages to get
the best out of their dot-matrix
printer and micro, and there is
a large market out there, just
waiting to be tapped.

To run the top-end DTP
packages, like Ventura, Aldus
Pagemaker or Quark Xpress,
you need a powerful and
expensive computer — either a
Macintosh (preferably a Mac
II) or a beefy RAM-rich PC
with a large hard drive and fast
processor. A laser printer, with
300 Dots Per Inch resolution
and Postscript, is vital to
produce proofs, or finished
pages if the budget or volume
of work doesn’t justify
spending £20,000-odd on a
phototypesetter. (If you really
need super-high resolution
typesetting and can’t afford a
photosetter, a host of bureaus

will take files containing
finished pages and output
them on their 1200 dpi

equipment for round £5.00 an
A4 page.)

Look and feel

t all sounds frighteningly

expensive, but a powerful
system can be set up for under
£10,000. Get the customer to
take a look at how much is
currently being spent on
typesetting and paste-up work,
and the cost of going DTP
might suddenly become a good
deal less frightening.

There’s a tidy profit to be
made selling packages like
Quark or Aldus Pagemaker,
particularly if you can provide
the customer with the
hardware too. But the chances
are you'll need to do a fair bit of
groundwork in order to learn
about what you are selling —

maybe a couple of hundred
pounds spent on a training
course would be a worthwhile
investment. And don’t forget,
there’s some serious
discounting going on —
although some people still
manage to sell the odd copy of
Ventura for £900, most
customers are likely to collect
as much advice as they can
from their friendly local dealer
and then send off £400 to a
mail-order outfit for their
software.

The mid and low-range user:
is probably the best sector of
the market for the independent
retailer to target. For PCs, STs
and Amigas there is a
manageable amount of soft-
ware for the non-specialist
dealer to get familiar with,
most of it available at two price
points: around £250-£300 and
£100 or less. These are the sort
of prices that small businesses
or affluent home users can
easily justify, and prices that
don’t allow for too much
discounting. And of course
there are very few 8-bit
packages around,
there’s a definite limit as to
what can be achieved on the
DTP front using a trusty
Spectrum. There’s also the
possibility of hardware sales —
mice, hand-held scanners, dot
matrix and even laser printers
as well as computers.

The PC is best blessed with
software, with Fleet Street
Editor, Timeworks DTP GEM
DTP and Finesse vying with
one another for mid-market
domination.

Mirrorsoft’s  Fleet  Street
Editor is probably the most
familiar name, on account of

although

FINESSE: Spearheading the AMS DTP push

its presence in the 8-bit
hobbyist market, and the latest
version, with Bitstream Font-
wareand HP Laserjet compati-
bility moves it towards a
‘professional’ system on the
PC. Timeworks DTP from
Electric Distribution, is a very
polished and powerful package
that follows the Ventura
approach very competently,
allowing the user to produce
professional  results  with
relative ease.

A ‘junior’ version of
Timeworks, Timeworks Lite,
allows the novice user to get to
grips with the potential of DTP
for around £60 rather than the
full £130 cost of'its big brother.
A sound selling point for the
Timeworks duet is that files
created on Lite can be moved
into the full-race version
without pain, and Electric

Distribution is offering a
bargain upgrade path to Lite
owners. GEM DTP is another
powerful and competent
package that shouldn’t prove
difficult to sell to owners of
Amstrad PCs who have
sampled and enjoyed the GEM
operating system.

Cash ‘n’ carry

erhaps the most impressive

PC package is the one
containing Finesse — the most
impressive on your shelves, at
any rate. AMS’ DTP Solution
pack livesin a large, carry-away
cardboard box which can
contain Finesse; Finesseand the
AMS mouse; or Finesse, the
mouse and a hand-held
scanner.

For around £500, the new
DTP convert can walk out of
the shop with a large box that

conveys the impression of
value-for-money and contains
everything needed to create
pages incorporating scanned-
in images. Timeworks Lite, with
its built-in upgrade path is the
more elegant program, and
may well see your customer
returning for the excellent
Timeworks DTP.

The Atari ST owner may
look towards the official Atari
package, which includes the
Atari laser printer and a
bundled version of Fleet Street,
this time Fleet Street Publisher—
a nice profitable sale if you can
make it.

Electric Distribution also
offers an ST version of its
excellent  Timeworks, but

there are no plans foran ST Lite
version at present, while Silica
Distribution offers Publishing

Continued on page 27

The most realistic football
game ever produced for
computer with full-scale
eleven-a-side soccer games
complete with sliding tackles,
throw-ins, corners, goal Kicks,
fouls and even the dreaded
referee with his red card.
Bound to shoot your sales to
the top of the league.

CBM 64/128 £9.99 cassette £14.99 disk
Amstrad £9.99 cassette £14.99 disk
Spectrum £7.99 cassette £12.99 disk

Atari ST£19.99disk Amiga £19.99 disk
IBM PC £19.99 disk

THE SELL OUT GAME, THAT'S BOUND TO
PULL IN THE CROWDS

Gremlin Graphics Software Ltd., 32, Ludgate Hill, Birmingham, B3 1EH. Tel 021 236 9146. Fax 021 236 0572
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On level Three you are 'Chew yacca and Lando flying the Millennium Falcon.
. Fight off T.1.E. Fighters, survive the lethal tube,,. i

blast the reactor and turnaround from
the exploding Death Star.

ARCADE
COIN-OP
HIT

Cassette Disk

Spectrum £9.95 £14.95

~ Commodore - £995 £12.95
*  Amstrad 29, £14.95
Amiga * - £19.05
Atari ST ‘ £19.95
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DOMARK

Ferry House, Lacy Road,

ILM LTD. (LFL) & TENGEN. o Foids S“L} 54PR"

Il Rights Reserved
OMARK LTD. Registered User.
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Whatever your customers put
on an Atari PC3, it's
you that'll come out on top.

HHHH; HMHHHH:: g
. J I f LY v. S e L o ; I L cAt iy
2 bl b 1;_}” 2z Byl T TR © ; ;:
JJ L. - ad LEG e “T“}f e g :

PC3HD Without monitor RRP £849.99*

Rl H'x(r!raxnﬂ“'-"*»
‘ (. Al

. A»j&!;,‘ i ‘s i ;xs i
PC3DD With PCM 124 Atari monitor RRP £649.99*

PC3DD With Philips 9043 EGA colour monitor RRP £849.99* PC3HD With Philips 9043 EGA colour monitor RRP £1159.00*

Until now, we have only been able to offer you the For further details about these and other Eltec

Atari PCM 124 mono monitor for the PC3 range. products, contact: Eltec Services Ltd, Unit 57-59
But just to prove we're as flexible as we are inno- Campus Road, Listerhills Science Park, Bradford, West

vative, we're offering you all the above variations. Yorkshire BD7 1HR. Telephone: 0274 722512.
So not only will your customers be over the moon, p l g
PRI TAEY At It Sl 8 A

your sales will be, too.
DEALERS RING NOW FOR DISCOUNT DETAILS. A




CTW Monday November 7 1988 Page 17

MONEY FOR OLD ROPE?

Everyone has just about got used to the full-price release/budget re-release merry-go-round. But how do these deals get tied
up and where does a firm start if it wants to ferret out some golden oldies? As the big full-price titles start arriving on shelves
DAVID LESTER looks at how they will arrive in the budget bins next year . . .

ince the early days of
budget software, the

attitude of full-price
publishers  has  changed
immeasureably.

From the initial scorn

poured upon the new fledgling
sector, derived from fear that
their own higher margin
products would inevitably
suffer, the mainstream
publishers have had a
complete change of heart. This
has largely been induced by the
success of the cheapo sector,
and by the ability for both to
co-exist quite happily.

Then came the discovery
that not only might the budget
sector not destroy full-price
games, butit mightalso giveita
new lease of life.

streams from it. Money for
nothing, or very nearly.

Since this discovery, the
market for back-catalogue
titles has hotted up
considerably. The demand for
the right titles is admirably
demonstrated by titles such as
International Karate, Football
Manager, The Boss (renamed
Soccer Boss) and more recently
Popeye.

While all these titles had
been fairly popular at full price,
they had hardly set the world
on fire. Football Manager had
been selling fairly well for
many years, but sales were
beginning to tail off — until the
price was dropped to £2.99,
whereupon the game shot back
to the top of the charts. It has

Elite’s oldies kicked into life...

Full-price publishers were
quite clearly making profits
out of their operations, even
when games had very short
shelf lives. Imagine their
delight when they realised that
they could, after a respectable
delay of course, re-release the
same games at a budget price
point, and generate some
remarkably handsome revenue

hovered around the top end of
the charts almost ever since,
now ousted by its full-price
SUCCeSSOr.

Prism accompanied this
budget success with the re-
release of International Karate,
by its Endurance Games
subsidiary, which similarly had
a useful reign at the top of the
charts.

Even more spectacular was
The Boss; a very average (to be
kind) football management
game, written entirely in 1983
standard BASIC. Alternative
renamed it, repackaged and
repriced it — and scored a
major hit! The dramatically
successful ~ budget  label
released loadsa titles last year,
and yet despite all that, Soccer
Bosswas its second best selling
title of the year — quite
something.

Alternative then created
mega-hits out of 7fap Doorand
Popeye, two ex-Piranha titles,
both of which had failed to
make it really big in the full-
price market.

These are just a few of the
myriad possible examples —
Mastertronic’s  first  ever
releases were re-releases of
full-price games, and it has
followed these up ever since
(for some time with a separate
label just for new releases:
Ricochet) while Firebird has
also gained significant market
share out of re-releasing back-
catalogue games.

Because of the phenomenal
success of quite a few of these
re-releases, full-price houses
have been wising up to the
extra potential some of their
old games might have. Hence
signing up back-catalogue
rights is becoming far harder.

To start with, many of the
possible games have already
been re-released, leaving fewer
pickings to choose from. Then
it must be said that the budget
market has been getting more
competitive recently, with the
advent of several significant
new  players, and the
metamorphosis of some old
ones into more lively units. The
days when the market was
almost entirely dominated by
the three largest budget labels
have passed.

For the budgeteers the first
step is obviously to target the

games to bid for, and then make
contact with the full-price
publisher responsible.

At this stage, the chances
are high that someone else will
have got there first — if your
analysis reveals the game as a
strong title other people are
likely to have reached the same
conclusion. a lot then depends
upon the stage of other
negotiations have reached —
whether a deal’s been signed,
and if not, whether the original
publishers are open to new
offers.

The sad part of this is
that even if you are efficient
enough to have got there before
your rivals, most full-price
houses will actually then
approach other budget labels
themselves, for rival offers.
One company even
circularised all the budget
houses with details of its back-
catalogue, inviting offers.

Take the cash

ost of the full-price
houses are looking for
the same  things, not

surprisingly — cash up front,
and guarantees of sales. This of
course makes it hard for the
smaller budget labels to get
much of a look-in for new titles.
Most of them will probably not
be able to match guaranteed
sales of advances offered by
their larger competitors, hence
perpetuating the size
differential.

However it was refreshing to
find that some publishers are
more discerning than this.
Some liked smaller publishers
because of the extra
prominence their titles got
within the label, and others like
new labels, because of the extra
publicity which flows from the
newcomer to all the consumer

press — featuring their
products.
Probably the most im-

portant single factor, though, is

simplicity and completeness.
Publishers wanted to do “job
lot” deals with a budget label
for all of their old titles, rather
than hawking them round for
the best deal on a title by title
basis — and here again, larger
labels have a much better
chance to win the contract,
having more capital to fund
such deals.

Some full-price  houses
clearly had allegiances they
wanted to stick to, either from
contacts with a particular
house, or contracts tying them
to particular routes — or even
just not wanting to upset
another firm by giving back-
catalogue titles to a
competitor.

One of the biggest problems

why almost all the back-
catalogue deals which have
been tied up concern titles
released by companies still in
existence.

Other rights have gone
along the “I liked the game so
much I bought the company”
route — acquisitions of full-
price houses have been useful
for providing Mastertronic and
Prism with some excellent
budget material, and even
liquidations such as CSD
provided a rich feeding ground
for several budget houses.

With some of the older or
rarer games, actually getting
hold of a working copy can be a
bit of a headache for some of
the publishers!

...as Gold gives re-releasing an encore

for the budget label trying to
track down rights to specific
games can be actually finding
the right owner. Many of the
top-selling titles of a few years
ago would still make good
budget games, and have yet to
be re-released. But tracing the
companies, which have long
since been laid to rest, is no
easy task — which is probably

agreement is sometimes only
half the battle for the budget
label — there could be quite
complex legal situations to
wade through. Otherwise sales
and marketing or distribution
deals which governed the
programs at full-price might
not have been sorted out
(witness Ariolasoft’s various

Continued on page 26

WORLD’S
GREATEST
FLYING GAMES
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SCHNEIDER UBER ALLES

After aseven month wait, some announcements, some non-announcements, and much talk about a supposed feud with one
time business partner Amstrad the Schneider PCs are here. KELLY BESWICK visited Turkheim, Bavaria for the German
machines’ UK launch....

chneider certainly has its
Swork cut out over the

next few months. The
latest contender for the low
cost clone crown has stepped
forward to make its attack in
the UK.

But it’s doubtful whether
the Brentwood beastie boys
are quaking in their Doc Mar-
tins, they obviously already
have a pretty good idea of what
Schneider is all about, being
Amstrad’s erstwhile German

distributor.

AL
¢ i

This image of Schneider
clashing head-on with its ex-
ally is going to be tough to
shake off, and even if the
claims that it is not looking for
a showdown with Amstrad are
true the two companies are in-
extricably linked. Obviously
Schneider is keen to play down
the past, and is strongly em-
phasising that the split was mu-
tual and there is no axe to
grind. It doesn’t normally pay
to hold grudges with Amstrad
— after all, Amstrad’s bigger

EURO PC: £399, but no Amstrad-basher

PEACE 'n QUIET
NOW you can hold a telephone
conversation while your printer

stays on!

grey. Stand is 7cm high.

Easy DIY. Simple to use.
Available for all models.

Lightweight, compact in silver

See through lid. Paper slots for
single and continuous paper.

 Accidents can
happen! Protect
against spills,

TRADE ENQUIRIES WELCOME

We are manufacturers and suppliers of many unique computer
accessories. As such, we extend generous trade/distribution

terms.

NEW CATALOGUE OUT NOW!

For more details and a product information pack,
please contact: D. M. YOUNG at

then everyone else.

Schneider announced
plans to launch its low cost PC
range into the UK in March,
soon after Amstrad launched
itself in Germany at the
Hanover Messe. Pundits have
claimed that this was a knee
jerk reaction from Schneider,
although the company argues
that it had been discussing the
possibility of developing its
own range several months
prior to Amstrad’s announce-
ment.

egardless of the timing, it’s

oing to be an uphill
struggle and one which the
company is well aware of. It
has already suffered a few hic-
cups trying to establish a dis-
tribution network. There was
embarrassment all round with
its confusing near-deal with
Micro  Peripherals,  with
Schneider announcing the
deal only to have it denied by
M-P.

Schneider is still adamant
that a deal was signed and has
made tentative suggestions
that M-P, as an Amstrad dis-
tributor, was leaned on rather
heavily by Amstrad and forced
to back out. Schneider decided
not to persue the matter but it
certainly doesn’t add to the
claims of good will between
the two companies.

So far the company has ap-
pointed two distributors,
Greyhound and Akhter off-
shoot MSL — neither can be
said to be one of the high
profile UK PC distributors.
For Greyhound it is its first
foray into the hardware mar-
ket, and whilst Schneider is
claiming that the company will
be all the hungrier for it, it
hardly adds impact to the new
range.

“Many dealers are fed up
with it being a one horse race,
and have been trying different
equipment. We have spent the
last month looking at PCs and

SCHNEIDER: More care, more detail

latched onto Schneider be-
cause we liked the quality and
pricing. We think they have a
very good chance of breaking
into the UK market,” offered
Greyhound boss Philip Allot.
Part of the agreement between
the two firms is that Grey-
hound will not take another
firm’s hardware.

Schneider appointed MSL
as its second UK distributor.
The Harlow based firm was
formed by Akhter in July as a
distribution-only  operation.
MSL is established in the busi-

ness market more than Grey-
hound, and group sales direc-
tor Alan Tillbrook seems
rather more reserved in his as-
sessment of the new product,
showing concern regarding
supply, with Schneider’s home
market consuming the pro-
duct.

Schneider has made an
undertaking to sign no more
than another two distributors
in this country. “We don’t need
the likes of 16 distributors,
how many families have 16

Continued on page 20

The protective keyboard cover through
which you can type freely and easily.

dust, ash and grime. Available for popular
computer keyboards. Can be custom-
made for any push-button machine.

Manufactured in the UK by Kador
. Pat. Pend. & Reg. Des.

- Acoustic Box & Printer Stand

ang
Ing €nio

2 u
Spily Cov, ef-

Unit 4, Pontcynon Industrial Estate,
Abercynon, Mid Glamorgan CF45 4EP
Tel: 0443 740281. Fax: 0443 741559

First Media Limited

Unit 6C, Carmaby Industrial Estate,
Camaby, N. Humberside YO15 3QY

Telephone: 0262 604666
Fax: 0262 602620

FOR ALL YOUR CONSUMABLE AND
PERIPHERAL REQUIREMENTS

TOP BRAND PRODUCTS AT LOW

PRICES

TELEPHONE SUE, NICKI OR ANITA

NOW ON

0262 604666

TO RECEIVE YOUR FREE GIFT
AND COMPREHENSIVE PRODUCT

PORTFOLIO

First Media — First Choice
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You must be aware we've been making quite a
bit of noise in the business lately. It's because we
know there's never been a better time to bang
home the Commodore message...on national
posters, in magazines, newspapers and at exhibi-
tions. We are investing heavily in initiatives for

(=

Commodore

the business and education markets. On the

1st September, we launched our massive £6 million

advertising campaign. And we've set up a new

pricing system to ensure our computers stay

really competitive in the run up to Christmas.
But that’s only half the story.
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SCHNEIDER UBER ALLES

Continued from page 18
kids? We think it is going to be
easier to assist a small group of
distributors who are loyal to
the product,” commented
Schneider’s UK marketing liai-
son co-ordinator Cliff Preston.

Breaking the chain

t was initially thought that

the company would be look-
ing to place its PCs in the large
retail chains that already take
the Schneider brown goods
range of TVs and hi-fi equip-
ment. But it would appear that
Dixons and Currys will not be
stocking the PCs with Preston
adding “Stanley Kalms is a big
mate of Mr Sugar”.

Schneider has now reposi-
tioned its stance and is claim-
ing not to be looking to the
high street giants as “our dis-
tributors are in contact with
dealers who will put the pro-
duct in there”, but just where
does not seem clear yet.

At the moment the UK is
being fronted by Preston.
Schneider already has a North-
ampton based UK subsidiary
— which currently markets its
brown goods — but in a strange
move the UK managing direc-
tor David Riche has not been
given the job of launching the
PCs. Overseeing the UK oper-
ation will be Fred Koster,
general manager of
Schneider’s computer divi-
sion. At present there are no
plansto appointa UK boss, but
the number of staff will be
stepped up in the coming
months. These staff will be lo-
cated in the existing North-
ampton offices.

So how does a German com-
pany formed on the back of
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Distributors,
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account details,

diary for 1989.

Probably the most important publication to
arrive in the PC and Leisure Computer Industry
to date, the CTW 1989 Yearbook and Diary is
370 AS size pages packed with vital information
Publishers,
Manufacturers, Exhibition Organisers, Public
Trade Bodies,
Hardware Manufacturers,
Journalists, Primary Distributors, Packaging
Data Duplicators, . Software
Advertising
Book Publishers,
Sales
Companies, Ancilliary Bodies, Programmers’
and Magazine Publishers

Between its attractively embossed hard covers
are Managing Directors and Credit Controllers,
Software Writers and Creative Consultants,
addresses, telephone numbers, payment terms,
company descriptions and
facilities. A host of facts and figures will be
found in each of its more than 1100 entries,
together with a generously laid out week-to-view

brown goods, and chiefly
known in the UK as an ex-Am-
strad badger, intend to make
its mark in this competitive
market? Made in Turkheim,
Germany seems to be the key
pitch in an obvious bid to play
up the Vorsprung durch Tech-
nik bit. Such boasts may be a
very good sales aid for cars, but
do users really care where their
computers originate from?

In the words of Bernhard
Schneider, the company’s
founder: “Our range is not
comparable with cheap impor-
ters from the East. We had to
goourown way from Amstrad,
but we have no complaints. We
felt that we needed more care
on products and greater detail
on quality and design.”

Altered Image

Schneider is, however,
aware of the problems of
image and brand awareness.
“Starting from scratch will be
difficult, but we have the
chance to start small and grow.
I do not believe that the Am-
strad market share in the UK is
written in stone. We are not
out for a head to head battle,
but will be promoting a quality
product made in Germany.”
The company intends to
spend £300,000 between now
and Christmas drumming
home the Schneider name in
the UK. Most of the advertis-
ing will be in the trade and
computer press, although
there are suggestions of a TV
campaign through linking up
with distributors and dealers.
Schneider is not making any
long term decisions with re-
gards to promoting the range.
Advertising will be in ratio to

THE CTW 1989 YEARBOOK AND DIARY
THE FIRST COMPREHENSIVE GUIDE TO
THE PC AND LEISURE COMPUTER MARKETS

Peripheral
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Agencies,
Promotion

and

At only £22.95(inc|uding VAT and postage & packing) each plus the option of having YOUR name
gold blocked onto the cover, no one mentioned within its covers should be without!

For individual orders, please fill in the coupon and return, (cash with order) to: Specialist Retail Press

Ltd., Business and Technology Centre, Bessemer Drive, Stevenage, Herts SG1 2DX. or telephone Jerry
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revenue and after the initial
promotion the company plans
to “attune the program to suit
the developing demand and
promote in that direction”.
The Schneider range begins
with the entry level Euro PC,
which comprises an integral
3.5 inch disk drive, 512K of
RAM and supports CGA and
Hercules graphics. It costs
£399 with a monochrome
monitor, and is capable of ex-
pansion. The machine is com-
pact with the whole computer
being situated in the keyboard.
The Euro PC is being targeted
atthe beginner, home-user and
the small businessman, and
comes bundled with Microsoft
Works. The Euro PC was laun-
ched in Germany in June, and
Schneider claims that 25,000
units have been sold to date.

The tower AT clone is being
pitched as the star machine for
Europe and comes in six differ-
ent models with prices starting
at £799. The 286 machine cer-
tainly sets new trends as far as
design, with the processor unit
stacked against the side of the
computer, giving the appear-
ance of “books in a bookcase”.

The machine  comes
equipped with 512Kb or IMb
RAM, a 3.5 inch disk drive
and, depending on the model,
either a second 3.5 inch disk
drive ora 20Mb hard disk. The
Tower model has an expan-
sion capacity for a 5.25 inch
floppy disk drive or a 40Mb
tape streamer.

Schneider hopes to make in-
roads into education, public
and government sectors with
the Tower AT, and also has its
long-term sights on the corpor-
ate market with the future de-

velopment of a networking
system. Whilst the Euro PC is
available immediately the
Tower model will start to be
shipped to the UK in three
weeks time.

To complete the range
Schneider is also offering a
Portable AT priced at £1,999.
Yet the company is playing
down the significance of this
product, as contrary to the
Schneider pitch, the portable is
actually a badged product
from the Far East. Whilst
called a portable, the machine
is in fact mains powered and
comes with 640K RAM and a
3.5 inch floppy disk drive and
20Mb hard disk. Schneider
also has a badged fax up its
sleeve, but no date has been
fixed for its UK entry, as the
company still has to seek
BABT approval

No singing,
no dancing

he company is looking to

make a low key entry into
the UK and is not forecasting
sales. “Many gentlemen in the
computer business are fore-
casting huge sales figures and
they end up putting themselves
under heavy pressure to reach
these. We are not the sort of
company who always makes a
big razzmatazz, we will be
quite happy if we reach the
same turnover in 1988 as we
reached last year,” claims
Koster. Yet following the split
from Amstrad and the switch
over to computer manufactur-
ing, Schneider did suffer a 10
per cent drop in turnover for
the first half of 1987.

Itis clearly difficult to evalu-
ate the company’s present po-
sition in the German market,
let alone its potential in the

UK. All sales figures are linked
up with the Amstrad range of
PCs, and its claim to have been
number one in the West Ger-
man PC market for 1987 now
rings rather hollow. All in all
the Schneider “threat” is an un-
predictable one.

Despite the denials, the split
from Amstrad looks to have
been acrimonious. Schneider
is not into outright Amstrad
bashing, but is obviously pitch-

The Schneider manufacturing circuit begins...

ing for a healthy share of the
UK market, having had its own
backyard so recently invaded.

But as a relatively unknown
brand in this country, it would
seem like it’s putting a lot of
faith on the ‘made in Germany’
tag. Couple this with its low-
key approach and one doubts
if big Al is losing much sleep
over this latest contender.

Justlike the last one, and the
one before that, and the...
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The effects of this major marketing investment
are now widespread. All around Britain, more
businessmen, more educators, more decision
makers now have Commodore front of mind. And
that's good news for all our dealers.

Soon you'll be seeing a whole new breed of cus-
tomers, some of whom may not have considered
Commodore before, but now regard us as the
main contender for their PC business.

Every single machine in the range has that extra
edge. Our PC1 a;!; £315 is recognised as the best
value desktop around. From here, we have arange
of over 20 different possibilities through XT

&

and AT compatibles to the most sophisticated 386
machines. For example, the PC10, a versatile
workstation which can be networked as acompany
grows, is now only £549. And, of course, there's
the incredible Amiga, perhaps the ultimate busi-
ness computer.

The more we tell people about Commodore, the
more they realise that our PCs set new standards
of quality in the price range. And it's your door
they’'ll be banging on when they want to buy.

If you want to discuss a working relationship
with Commodore, please telephone Dealer Liaison

on (0628) 770088.

Commodore

Commodore Business Machines (UK) Ltd, Commodore House, The Switchback,
Gardner Road, Maidenhead, Berkshire.

AVAILABLE FROM MICROPERIPHERALS . ADDONS . LIGHTNING BUSINESS TO BUSINESS
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THE DEDICATED FOLLOWERS
OF POCKET MONEY FASHION

Whilst one half of budget sales seems to be made up of ex-full-price titles, the other is becoming decidedly street cred. Well, at least that’s
the intention. But isn’t the NVinja and Simulator thing getting a little much? And are kids being conned by the sexy packaging? CHRIS-
TINA BENT reports. . .

ublishers are tearing
their hair out to come up
with computer budget
software titles. Titles that in-
clude “in” words with the kids,

If you take a glance at the
charts you'll see that a vast
number of the titles include in-
triguing words like Simulator,
Combat or Ninja, Tagged on

Buggy, these games often prove
to be the bigger hits.

Even newly formed con-
tract house Digital Inspiration
isn’t prepared to fight the suc-

typically budget-sounding tit-
les Ninja Space Troopers,
Scooba Warriors and Combat
Droid Simulator.

Digital’s boss David Lester

alone. “We've looked very
closely at what’s selling on the
budget scene and we’re trying
to write what we perceive as
the budget format.”

the end of other chains of let-
ters such as BMX and Beach

and yet that still relate to the cessful

game.

trend. The budget
firm’s first releases include the

At Code Masters Richard
Darling commented, “Any

knows that these titles can be
made or broken by name

FILELINK
3 The Co-ordinator

The Repton series of games is the most successful set of software ever published for the BBC Micro and
Electron computers; more than 120,000 Repton cassettes and discs have now been sold. Repton has
been aptly described as “the thinking man's arcade game" . . . since it requires the use of clever
strategy as well as pure arcade-skill.

Repton Infinity is the ultimate Repton program. You can completely redesign all of the game
characters and gcme screens. But more than this, you can now also create a wide range of diversely
different games by using a special game-creaiing language.

Each copy of Repton Infinity includes:

@ a comprehensive manual, ® the Repton 3 game - with 8 game screens,
@ FILMSTRIP — the Character Designer, @ the Repton 4 game — with 8 game screens,
® LANDSCAPE - the Screen Designer, @ the Robbo game — with 8 games screens,
©® BLUEPRINT — the Game Creator, ® the Trakker game — with 8 game screens

® FILELINK - the Co-ordinator,

§ ¢sortiiane ___ ACORNSEFT

(Acornsoft s a registered trademark of Acorn Computers Ltd. Superior Software Ltd Is a registered user.)
Dept. RI5, Regent House, Skinner Lane, Leeds LS7 1AX. Telephone: (0532) 459453

and all major dealers

TRAKKER
Chased by a Jagga

REPTON INFINITY — Featuring a Sophisticated Game Creator

The 4 games provided (and illustrated above) give some indication of the versatility of this package:
@ Repton 3 - to show you the way,

© Repton 4 — anew puzzling predicament for our hero,

® Robbo - acrazy robot in a strange topsy-turvy world,

@ Trakker - with 4 animated opponents fo petrify you.

Let your imagination run riot as you devise new games. Select your own sound effects and visual
effects. Decide how many opponents you wish to have. Perhaps include ariver inhabited by piranha-
fish or a battlefield with daring commandos. Maybe design a timid adversary who runs away from
you. How about some friendly creatures who will help you in some way?

You control the behavlour of the creatures . . . You determine the rules of the game . . . You create the whole scenario!

BBC Micro Cassette ... .£42.95 AcornElectron Cassefte................. £42.95
BBC Micro 5%4" Disc... .£44.95 BBC Master Compact3'-" Disc...... £49.95
(Compatible with the BBC B, B+ and Master Series computers)

Please make cheques payable to “Superior Software Ltd".
(The screen pictures show the BBC Micro version of the game. )

0 IOug GUAR?’NTEE iy

- Access @R e Allmail orders are despatche

Available from VISA within 24 hours by first-class post.
[ ® Postage and packing is free.

i%{ WHSMITH @ Faulty cassettes and discs will be
replaced immediately.

(This does not atfect your statutory rights)

24 HOUR TELEPHONE
ANSWERING SERVICE FOR ORDERS

publisher has to produce what
kids want to see, but titles are
only valid if they reflect the
game, otherwise there’s no
point.

“We call a game ‘Simulator’
because it reflects on the game,
for example BMX Simulator is
about BMX racing — like in
real life. It makes it playable.
We also concentrate on the
subect of the game when pick-
ing titles.”

JONES: “Our programmes get
fan mail”

Players’ boss Richard Jones
had a similar line, “You can’t
call something a simulator if
it's not. We call ours ‘Con-
struction Sets’.  Publishers
can’t just call it something it’s
not — I don’t believe many do
that anyway. Publishers sell
what the kids are into, they
produce what people want.”

However, Players did ac-
tually have massive success
with its Joe Blade game. And
notice the lack of ‘Simulator’in
that one. This game sold be-
cause it was good, the name
was relevant, and the kids liked
it.

It is apparent that publi-
shers are unconcerned by the
ever increasing nonsense titles.
Instead, they stick rigidly to
their motto: ‘Give ‘em what
they want’. It doesn’t much
matter if it sounds ridiculous,
so long as the kids can relate to
it. The point is, Ninja Scooter
Space Troopers from Mars isn't
ridiculous to the vast bulk of
budget buyers.

It’s true, the games with tit-
les that conjure up ‘street level’
imagery do seem to top the
charts more often. And that is
of course what it’s all about. If
kids can relate to something,
more often than not they’ll
latch ontoit. And ifthat means
a publisher sells more product,
then so be it.

But then there’s always the
argument that good packaging
and a good name will sell any-
thing, Darling revealed his
growing concern on the
matter: “I'm quite concerned
about this, it’s like some ‘simu-
lator’ titles, you get the pics
done and the name and the
product sells — it’s sad it can
happen.

“A lot of companies are tak-
ing advantage of game buyers.
The kids don’tlook before they
buy. At Code Masters, we look
at things in a more long-term
way. We want to build up a
brand Code Masters, and not
have names exceeding games.”

Telecomsoft boss Paula

Continued on page 27
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AMSTIRAD

THE WHOLE RANGE AVAILABLE
NOW-EX STOCK FROM:

The full range of Amstrad PC'’s, Printers and Displays are available for

immediate delivery with mostitems ex-stock, including limited numbers
of the NEW PC2086.

Phone us first for the best deal on Amstrad equipment and do it NOW. MBS
SAME DAY CREDIT AVAILABLE FOR NEW ACCOUNTS. Trade Sales

Tel: 0925 831 831

MBS Trade Sales, Stanford House, Science Park South,
Birchwood, Warrington WA3 7BU
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SPECTRUMTOP 20

LW Title

JOE BLADE 2

LAST NINJA 2

ON THE BENCH

BOMB JACK

AIR WOLF

FIRST PAST THE POST
EUROPEAN FIVE A SIDE
DALEY THOMPSON

ACE

END ZONE

FRANK BRUNO’S BOXING
ACE OF ACES

FOOTBALL MANAGER 2
SUPREME CHALLENGE
GHOSTBUSTERS
LEADERBOARD PAR 3
GAUNTLET

ROAD BLASTERS
BATTLESHIPS
ADVANCED PINBALL SIMULATOR

Publisher RRP £
PLAYERS 2.99
SYSTEM 3 1299
CULT 1.99
ENCORE 1.99
ENCORE 1.99
CULT 1.99
FIREBIRD 1.99
OCEAN 9.95
CASCADE 2.99
ALTERNATIVE 1.99
ENCORE 1.99
KIXX 2.99
ADDICTIVE 9.99
BEAU JOLLY 1295
MASTERTRONIC 1.99
ACCESS-US GOLD 14.99
KIXX 299
US GOLD 8.99
ENCORE 1.99

CODE MASTERS

C64 TOP 20

TW LW Title

NE
1
3

23
7

10
2

39

11

37

24

6
14
36
27

LAST NINJA 2
BARBARIAN 2

JOE BLADE 2

END ZONE

BOMB JACK

PRO SKATEBOARD SIMULATOR
DALEY THOMPSON

RED STORM RISING
BATTLESHIPS
SUPREME CHALLENGE
INTERNATIONAL RUGBY
SIMULATOR

HAWKEYE
SALAMANDER

AIR WOLF

YOGI BEAR
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Soft options

Soft Options carries salient details of leisure software just released or which are due to
appear in the next few days. Software house wishing to be included should fax (0438
741247) or phone (0438 310185) through details prior to our publication date.

A INFOGRAMES: Action
Service (STPC-£19.95)
Another commando
simulation, this time set in
a soldier school for new
recruits. All the fun of
savage dogs, deadly
explosives, obstacles,
traps and practically any
other horrible thing you
can think of.

A AUDIOGENIC: Helter
Skelter (ST-£14.95) A
cutesy little number, with
nothing whatsoever to do
with slides and coconut
mats. Basically a bouncy
ball game with the sole
objective of squashing a
selection of little
monsters. It doesn’t
sound desperately
original, but for £15 it
doesn’t sound
desperately bad either.

A AUDIOGENIC: Emlyn
Hughes International Soccer
(64-£9.99-£12.99) There
seems to be a new
computer football game
on the market every
week. The main
difference with this one is
the name Emlyn Hughes.
A spruced up version of
the ancient International
Soccer perhaps? Surely
not.

A MIRRORSOFT:
Defender of the Crown (PC-
£34.99) PC owners finally
get the chance to
experience the wonders
of this big Cinemaware
hit.

A DOMARK: Return of the
Jedi (STAg64AmSp-
£9.95-£19.95) The third
and final part of the Star
Wars trilogy, faithfully
reconstructed from the
coin-op version as only
the Domark duo know
how. It probably won’t do
as well as the enormous
Star Wars but should do
better than Empire Strikes
Back.

A MICROPROSE:
Autoduel (PC-£24.95)
Based on the supposedly
famous board game Car
Wars, and set in the well-
driven freeways of the
future. Sounds like a
standard road blaster with
the right of way going to
the biggest guns.

A MARTECH: Hell Fire
Attack (STAg64AmSp-
£8.99-£19.99) A
helicopter flight simulator
with lots of missiles, guns
and other bits and pieces.
A ACCOLADE: Fastbrake

(64-£9.95-£14.95) A
straight forward

basketball simulation with
no monsters or guns and
it's not even in space.
What is the industry
coming to?

A ELECTRONIC ARTS:
Newromancer (64-£14.95)
From the creators of
Bard'’s Tale, Interplay has
come up with this latest
role playing adventure
based on the sci-fi books
by William Gibson. Never
heard of him? Such
Philistines.

A GREMLIN: Flight Ace
(SpPAmM6B4-£5.99-£14.99)
Flight compilation time
with a host of goodies
including: Ace, Air Traffic
Control, Strikeforce Harrier,
Tomahawk, Spitfire 40 and
Advanced Tactical Fighter.
Looks good and should
sell buckets.

A ARCANA: No Excuses
(STAg-£19.95) An Arcana
entry is something of a
rarity, and this latest
release is a series of
psychological tests
devised by the fictional
Russian Professor, Boris
Perestroika. To stop
boredom setting in a few
deadly superaliens have
been thrown in.

16 5
17 13
18 4
19 38
2079

TRACK SUIT MANAGER
FOOTBALL MANAGER 2
SKOOLDAZE

ACE OF ACES

PRO SKATEBOARD SIMULATOR

Publisher RRP £
SYSTEM 3 2.95
PALACE 9.95
PLAYERS 299
ALTERNATIVE 1.99
ENCORE 1.99
CODE MASTERS 1.99
OCEAN 9.95
MICROPROSE 495
ENCORE 1.99
BEAU JOLLY 2.95
CODE MASTERS 1.99
THALAMUS 9.99
IMAGINE 895
ENCORE 1.99
ALTERNATIVE 1.99
CODE MASTERS 1.99
GOLIATH 9.95
ADDICTIVE 9.95
ALTERNATIVE 499
KIXX 2.99

AMSTRAD TOP 10

=

LW Title

JOE BLADE 2
BOMB JACK
ACE OF ACES

s
o =N

AIR WOLF
DALEY THOMPSON
KIX START 2
NE LAST NINJA 2
5 YOGI BEAR
9 EUROPEAN FIVE A SIDE
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LW Title

NE ELITE

STAR GLIDER 2

2 STOS GAME CREATOR
6 LEADERBOARD BIRDIE
5 VIRUS

TW
1
2eesl
4
3
9

ADVANCED PINBALL SIMULATOR

Publisher
PLAYERS
ENCORE

KIXX

CODE MASTERS
ENCORE
OCEAN
MASTERTRONIC
SYSTEM 3
ALTERNATIVE
FIREBIRD

Publisher
FIREBIRD
RAINBIRD
MANDARIN
ACCESS-US GOLD
FIREBIRD

ATARISTTOP5

RRP £
24.95
24.95
29.95
19.99
19.95

AMIGATOP 5

KEY:Sp = Spectrum; 64 = Commodore 64; Am = Amstrad CPC; ST = Atari ST; Ag =
Amiga500;+3 = Spectrum +3; PC = IBM PC/compatibles; PCW = Amstrad PCWs;
C16 = Commodore 16; Mac = Macintosh; XE/ XL = Atari XE console and 800XL: Sg
=Segaconsole;Nn=Nintendo console;VCS = 2600 console; MSX = very unlikely.

THEY LAUGHED WHEN | SAID | BOUGHT
MY SOFTWARE FROM AUDIOGENIC...
..BUT WHEN | SAT DOWN TO PLAY!

Instantly I became the centre of attention. People who would normally
cross over when they saw me walking down the street suddenly claimed
to be old friends. Everybody wanted to play my new Audiogenic game!

I'm a football fanatic. I probably own every football game ever released,
from Commodore’s International Soccer to Match Day 2 and Football
Manager 2.

But none of the games I could find did exactly what I wanted. Some
were too slow; some had too little control over the gameplay; others had
either too much or too little strategy. I began to think I would never find
the perfect game.

Then a friend told me about Emlyn Hughes International Soccer from
Audiogenic. 1 played one game and was hooked, instantly. The graphics
were so fast, the controls so powerful, and the animation so realistic
that I suddenly realised how much I had been missing. It even had
league and cup competitions, individual player skills and fitness levels.

At only £9.95 it was the bargain of a lifetime. I rushed out to my local

TW LW Title Publisher RRP £ computer shop, and in no time at all I was playing in the Cup Final!
1 1 STARGLIDER 2 RAINBIRD 2495 * * *
:23 g ggTQrT_ETCT-IA%gER 'g:gg:g: :g ARTS gi:gg Don’t miss out on one of the greatest profit opportunities this Christmas.
4 RE VIRUS FIREBIRD 19.95 EMLYN HUGHES INTERNATIONAL SOCCER was rated by ZZAP
5 3 INTERCEPTOR ELECTRONIC ARTS 2495 as ‘Quite simply the best football simulation available for the 64’. Who
SHARE OF SALES BY MACHINE are we to disagree?
Units sold (%) Titles sold (%) . : K A
' This Last 4wks 12wks This Last dwks 12wks The Commodore 64 version (£9.95 tape, £12.95 disk) will be in the shops
SR i ki L h S Rl on Friday 11th November. Spectrum and Amstrad versions will be
COMMODORE 64 D53 . D44 PAS W07 D405 249 044 246 available soon.
ATARI ST PR e CONTACT YOUR DISTRIBUTOR TODAY!
MIGA 39 84 .30 19 AEH . NE0. “595ap
ATAR 1 15 12 Bur e s on o0 eTal OR CALL
COMMODORE 16 5 s e oE o gl 8 - Sogeiao g
BBC DR i07 < 08 - 8 oy —wonll o5 40 (Y ®
ELECTRON Db b 0Bl B8 L 0 29
AVERAGE SALES PER PANEL SHOP g@ﬂcw
Units Sold 2
Thi Last 4wks 12 wks : :
woek waek  ago  ago Winchester House, Canning Road, Harrow Tel: 01-861 1166

87 100 Ta 134
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 SPEAKEASY 3
Apathy rules OK

I read with interest the letter
in CTW Oct 17th from
Clive Warner of Digital Matrix
regarding the scourge of the
leisure software industry —
hackers.

We are continually being
told that this industry has
matured and although some
companies’ recent antics seem
to indicate the opposite this
would, on the whole, appear to
be true. Yet which other
industry turns a blind eye to
such blatant infringement of
copyright and breaking of the
law as ours?

I have been in contact with
many of the hackers and
cracking crews, which on the
Amiga alone number into the
hundreds, and the problem is
much worse than many realise.

The hackers have regular
copy parties organised, where
all of the latest cracks are
distributed.  Interceptor, for
instance, was cracked, so that
no code wheel was needed, and
was being copied within 2 days
of release.

This is certainly not the
worst of it either, as Interceptor
was not released in another
country before its release here.
Many games are and these too
are cracked, and copied, and
over here in a matter of days.
Well before their UK release.
This, though, is still not the

most worrying.

What now seems to be
happening with increasing
frequency, is that games
written over here are ‘escaping’
from  programmers  and
magazine reviewers etc, to
once again be copied before
release.

There have been sug-
gestions that some software
houses are themselves putting
the games out prior to reledse,
to gauge reaction. Indeed some
companies’ software does
seem to be circulated more
often than others.

The whole thing really starts
to hit home when, having
bought in the latest game, let’s
say Space Harrier on the ST, a
group of ST owners come in
and ask what you have new for
their machine. When you show
them Space Harrier they
simply laugh and proceed to
tell you how long they’ve all
had copies of it. This can only
lead to shops buying in less of
that company’s future releases,
in fear of being stuck with
games that everyone already
has.

Apparently, the idea of
dongles is a non-starter too,
Ruby View/Term being just one
example of an Amiga program
which is widely available,
having been cracked to remove
the need for the dongle. The

only possibility here is to put a
portion of the code itself on
ROM, as a dongle. But surely,
for companies who seem to be
after every penny they can get,
this would prove simply too
costly?

It’'s not as if the hackers
themselves were difficult to
catch, on most Amiga cracks
they’ll put an intro with a
contact address for swapping,
and often even a phone
number and name. Such is the
confidence they have that the
software companies cannot be
bothered to enforce the
copyright.

The problem is growing,
software protection is flimsy at

best and attitudes amongst .

those within the industry who
are not pirating themselves are
apathetic.

Perhaps it’s time the leisure
software industry stopped its
squabbling and  actually
tackled the problem that
affects us all.

Rob Massey

Capricorn Computers

Solihull

West Midlands

— Strange isn't it that the person
who responds to Clive Warner's
letter is a dealer? Sure, dealers
lose out because of piracy but so
do the publishers, in fact
presumably more so.

It says something about
publishers’ apathy that it is nine
times out of ten dealers who bring
the problems of piracy back into
the limelight.

If we can all shout loud
enough we’ll deafen ‘em

ith reference to the let-

ters published in your
issue of 24th October 1988 I
would like to draw your atten-
tion to the following:-
1. In your comments no men-
tion has been made of the fact
that a National Association of
Retailers exists south of the bor-

' der. We do have an association

which was formed during Sep-
tember this year and we are at
present organising meetings.
We are in contact with the
Scottish Micro Federation and
between us we hope to put
across to the powers that be
that we have put up with cer-
tain industry problems for too
long and would like to see the
industry put in order.

2. On the question of Amstrad

'support we find that through

the activities of Amstrad we
are gaining members who are,
at the very least, disillusioned
with Amstrad products and
support.

We have asked members to
send in their comments re the
lack of parts situation and, al-
though it is too early to quan-
tify the replies, we have re-
ceived several disturbing
examples.

I myself have had a
DMP4000 printer off line for

three months and still no sign
of parts. I have previously had
a three month wait for
PCW09512 parts. As regards
the PPC, I had quite a difficult
time obtaining this one item [
eventually received three
time obtaining a replacement
screen and after numerous
phone calls chasing this one
item I eventually received three
was assured that it was im-
possible for duplications to
occur.

Allsorts of Abergavenny
has been waiting for a Print-
head foran LQ3500 Printer for
six months and to date has re-
ceived nothing.

Finally, it appears that Am-
strad — through its 5 day War-
ranty period and lack of parts
— has caused a large number of
dealers to look for alternative
product to sell and if things
carry on as at present there will
be very few dealers stocking
their products.

I trust the above is of inter-
est to your good selves and
look forward to continuing
communication with you in
the future.

Vic Purnell

National Association of Com-
puter Retailers

Ebbw Vale

— All power to the southern
retailers’ association and many
apologies for not giving a men-
tion last time around. There’s
little doubt that retailers can
benefit by grouping together and
let’s hope that this letter might
nudge a few other dealers into
Jjoining.

The Amstrad spare parts hunt
goes on unabated, and by the
correspondence we've had the
manufacturer certainly seems to
be in need of sorting its problem
out — fast.

As for the notion that if it
doesn't change very few’ dealers
will be stocking Amstrad pro-
duct, well, that’s possibly a bit
naive. There's no point stocking
something else if the product
doesn't sell — spare parts or no
spare parts. Also, many dealers
prefer stocking a range that sells
itself rather than requires rather
more effort from behind the
counter (and possibly local ad-
vertising).

Sure, if the spare parts prob-
lem continues it will have an ad-
verse effect on Amstrad's dealer
base. But make that result
JSewer Amstrad dealers not very

Sfew.

MONEY FOR OLD ROPE

Continued from page 17

associated labels), and games
might be the subject of
continuing legal contests.
Some full-price labels have
been very slow to allow their
old games out onto budget for
reasons of perception and
image. One south London-
based firm announced in an
interview that its titles would
never appear on a budget label,
even though, it turned out later,
the same company had already
signed a deal with a budget
label for its back-catalogue!
And other houses have
rejected any possibility of their
titles coming out on budget for
“ages” yet — and only two
weeks later CTWor some other
efficient organ carries the news

of their being signed to a
competitor budget label.

The ripe stuff

f the majors which have

been reticent to re-release
product, many clearly have just
been waiting until the time was
ripe for them to go it alone in
the budget field. Elite is
probably the most successful
of these, with its fairly new
Encore label doing extremely
well, to judge by Gallup charts
— and this performance has
been entirely based on ex-full
price titles. Hewson have
similarly gone it alone, and
have also tied up rights to
various other games, notably
Gargoyle’s popular arcade

DISK DUPLICATION

ALL SIZES e
ALL FORMATS

PLUS PRINTING
PLUS LABELLING
PLUS PACKAGING -
FINISHING &
DISTRIBUTION

A complete design
service for your
software presentation
is also available

on request.

FOR A FAST AND
RELIABLE SERVICE
CALL

DIRECT DISK SUPPLIES

Unit 19, Teddington Business Park,
Station Road, Teddington,
Middlesex TW11 9BQ
Tel: 01-977 8777
Fax: 01-977 9444

games.

Cascade and Martech have
also launched their own labels,
although thus far it must be
said that both appear to be
“one-hit wonders” — the only
successes being Ace, and Sam
Fox’s Strip Poker so far. Of
course, this performance
could change quite easily — but
until it does, the two labels
remain something of an oddity
in the budget arena.

The  potentially  most
powerful of these new labels,
created to be an outlet for the
parent’s back catalogue, has to
be US Gold’s new baby, Kixx.
Although the label seems to
have little identity of its own,
this hardly matters when you
have access to titles such as
Gauntlet and QOutRun.

Firebird has recently tied up
deals with Palace, Mirrorsoft

and Digital Integration for
some of their old games, which
leaves very few top games still
available — with two very
obvious exceptions: Ocean
and Activision. Of the other
potential titles, most are either
not yet old enough, in the eyes
of the full-price publisher, or
(for the very rare few) are still
selling well at full price — so
why drop the price?
Activision has hived off
some of its old games before,
but since then many more
games have entered its pool of
“potentials” for budget. Ocean
has yet to re-release any of its
games, and has had the market
speculating for years over its
plans. Many believe that it will
follow US Gold’s recent
moves, and launch an Ocean
back-catalogue label; if so, it
would inevitably have a huge

INGRID’S BACK!

“The funniest series of adventures ever to

grace your ST”

.. next Atari ST User

Rated 920. .. best game in the current ACE

“look out Infocom, your days are numbered”
... Computer GamesWeek

“The most compelling and creative
adventure from Level 9 yet”
...a90%SIZZLER, in the next Zzap!

“go out and buy a copy”

Amiga, ST, PC

CPC/PCW/+3 triple-format disc

Discs: Atari 8-bit, C64

... hext C&VG

£19.95 26/10/88
£19.95 2/11/88
£14.95 2/11/88

Tapes: CPC, Atari, C64, MSX, Spec ..£14.95 2/11/88

Ingrid’s Back! Level 9's Back!
Need we say more?

Contact:
John on 0934 814450

impact on the budget scene, as
Kixx could.

The very small budget labels
which cannot attract rights to
the best games could
ultimately be squeezed out of
the market. Punters have been
shown to buy ex-full-price
games in large quantities in
preference to most original
titles — and who can blame
them, when they are in all
probability getting better value
for money, except for the rare
original budget games of full
price quality.

Teenage Kixx

Compilations could yet
upset the applecart.
These have reached such

proliferation now that the
number of active games buyers
who have not bought a game at
full-price or on a compilation
must be small(ish!).

Full-price houses have been
very quick to exploit the
compilation scene to the full,
often releasing one title on
several different compilations,
each of which can be expected
to sell in large quantities. But
this does not seem to be
hindering Kixx’s success yet,
and its first releases have been
compiled almost to death!

All the full-price publishers
contacted were fed up with the
way the larger budget labels
tended to mess them around.
After signing the deal, titles
had been left for a year or more
unreleased, and when releases
happened as often as not
no royalty statements or
payments ever arrived. This is
where the smaller label, with
less bureaucracy and more
dependence upon the full-
price software house, can gain
an advantage — provided, of
course, that it does in fact
prove better.

Surprisingly, perhaps, most
full-price  houses seemed
extremely realistic about sales
levels. It seemed that most
budget houses offered very
similar terms for the back

catalogue rights, the main
difference being the size of
the initial advance — where
Telecomsoft’s Silverbird
seemed to win hands down, by
repute.

Where the cashflow
provided from the re-releases
is not paramount, many of the
publishers I spoke to were
quite willing to accept a higher
royalty rate in preference to the
highest initial advance.

Most deals were done on an
advance against royalty basis,
although one budget label in
particular is known to prefer
buying titles outright, often for
little more than a few hundred
pounds!

As with everything, though,
negotiating for back-catalogue
games rights is a case of
compromise, realism and
personalities.

There is no point in
outbidding other labels if that
means offering more than you
can be confident of recovering,
as recent charts imply that
brand loyalty counts for less
and less in the budget market —
thus loss leadering is a waste.
Meanwhile good contacts can
often secure deals at favourable
rates.

The next few months look
like being awash with some
excellent budget re-releases,
after which the market will
almost certainly calm down.
for, Ocean and Activision
excepted, the number of good
titles left to re-publish will have
fallen considerably — and
ultimately, it will just be a case
of churning out titles which are
x months old, and as the
number of full-price labels
producing 8-bit games
declines over the next two
years, so will the potential for
re-releases.

Meanwhile, the winner
looks certain to be everyone,
with many bargains to be had
in the run up to Christmas —
great news for the consumer,
meaning great news for
retailers — and of course for the
producers.



FOLLOWERS
OF FASHION

Continued from page 22

Byrne was convinced that kids
wouldn’t buy a game just be-
cause it had an appealing title
at least, not more than once. “If
they did and were disap-
pointed by the game,” Byrne
offered, “they wouldn’t use the
same strategy again, I think it
happens more with one-offs,
because if that did happen,
then the kids wouldn’t buy like
that again.”

But what have kids got to go
on when selecting that title
from the shelf? It seems not a
great deal. There’s the title, the
packaging, and the screen-
shots and reviews on the back.

And no publisher is going to
put poor screenshots, and bad
reviews on the back of his
game. It all hangs on the title
and the packaging.

“Anyway,” added Jones, “at
£1.99 it’s disposable product.”
And that's what the publi-
shers have realised. Reports
reveal that kids nowadays get
an average of about £5 pocket
money per week. Two pounds
isn’t going to be missed, and
probably not cursed when
spentunwisely.

The question is are the
games themselves actually
any good, or are the kids just
drawn in by the title? Jones re-
vealed, “We had a game called
Paddles Up, which was named
by the author, and we changed
it to Riding the Rapids, I mean,

no-on was going to buy a game
called Paddles Up, were they?”

Byrne commented, “Before
we launched Silverbird our
titles didn’t mean anything. We
wanted to have something that
told you a bit about the game
and that the kids could relate
to. Before the titles just didn’t
relate to the kids’ interests.

“We had a Silver Club when
the Silverbird label first came
out. It helped us to find out
what the kids wanted, because
before it had been a case of giv-
ing them what we thought they
wanted, rather than what they
really wanted.”

Byrne freely admitted that
Telecomsoft’s simulator and
combat titles had sold better

than for example, Thingy and
the Doodahs, probably due to

their names, but added, “They
all have the same programm-
ing team and are of the same
quality.”

She believes that the games
brought out before Firebird
Silver and Gold became Silver-
bird didn’t actually sell as well

DARLING: The much simulated
simulator

because the kids couldn’t re-
late to them. And can you
blame them? When called
upon to do so Byrne couldn’t
even recall one of the older
anonymous titles.

Jones isn’t entirely con-
vinced that sales are title
based, or at least, not with
Players product. He thinks it’s
more to do with his loyal fol-
lowing. “It’s like with our team
of programmers. They incor-
porate themselves in their
games as characters, and the
kids send them fan mail.
They’re really into it.

“They also remember the
author: Joe Blade II spent 37
weeks at number one, and then
the author released a game
called Thing The screenshots
weren’t good and it was in stan-
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dard Players packaging, yet it
was successful. Personally, if I
were a kid buying, I'd choose
Shanghai Surprise over Thing.

“Kids follow our label,” con-
tinued Jones, “We feel that if
we tried to rip our punters off
they wouldn’t buy any more of
our games. It’s like with rec-
ords, if a group doesn’t pro-
duce good records, you don’t
buy them. Kids remember
publishers.”

And so, where’s it all going
to end? The publishers them-
selves don’t see the names as a
problem (more of a good sales
technique), and the kids cer-
tainly don’t.

And what’s more if the tac-
tic works, why change it? — not
that anyone was going to any-
way. ..

DTP OR
NOT DTP

Continued from page 12

Partner.  Look out for
Pagestream,  essentially a
version of Publishing Partner
Professional, and coming soon
from Atari will be Calamus, as
yet an unknown quantity.

Four main packages are
available on the Amiga front —
Professional Page from HB
Marketing at the £250 mark
and Page Setter, its
little brother for under £80:
City Desk from Precision at
£100, and Shakespeare which
handles colour rather cleverly,
from Cloudhall at £150. With
Amiga DTP software the
choice facing the customer is
remarkably straightforward —
the more you pay, the more
power you buy.

The 8-bit machine best-
equipped with DTP software
has to be the PCW 8000 —
there’s Fleet Street, of course,
and AMS. Stop.Press-as.well-as—
The Desktop Publisher from
Database, and International
Newsdesk from Electric Studio.
For serious use, within the
limitations of the PCW, it’s a
toss-up between Fleet Street
and Stop Press, with Desktop
Publisher weighing in as a
budget = package ideal for
school newsletters and the like.
International ~ Newsdesk is
graphically powerful, but can
be hard work to master when it
comes to making pages.

There are, of course, DTP-
like programs available for the
Commodore and Spectrum
(including Stop Press for the
C64) but they fall firmly into
the hobbyist end of the market.
CPC owners who have a disk
drive can choose between Stop
Press (good) and Fleet Street
(bad) when experimenting
with the DTP capabilities of
their machine.

A profitable market for DTP
software exists out there, and if
you are totally unfamiliar with
the application it would be well
worth studying a collection of
reviews from the consumer
magazines to brief yourself.

This article only scratches
the surface when it comes to
examining the relative
capabilities of the products
mentions, and should only be
used as an overview of what’s
available.

A few evenings spent in
front of a screen preparing a
price list or leaflet on
Timeworks Lite or whatever
would give you the hands-on
experience to talk to customers
knowledgeably, and who
knows? You could become a
convert yourself and save on
typesetting bills as well as make

sales.
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NEW! AMIGA 500
PHOTON PAINT PACK

WITH NEW COLOUR SLEEVE

I ATARI

R
ATART 31~

NEW! 1040ST-FM
PROFESSIONAL PACK

WITH BUILT-IN MODULATOR

AMIGA 500 PHOTON PAINT PACK

SDL are pleased to announce a NEW Amiga pack which now includes a full colour wrap
around cardboard sleeve (pictured above). This pack is built around the Amiga 500 from
Commodore. We are now including a FREE TV modulator (worth £24.99) with every A500
stand alone keyboard, to enable users to plug the A500 into a domestic TV set. In addition,
SDL are including a FREE copy of Photon Paint, an advanced graphics package worth
£69.95. The Photon Paint offer replaces Deluxe Paint which was previously bundled and
will enable users to be up and running straight away.

AMIGA 500 COMPUTER ..., £399.99
TV MODULATOR £24.99
PHOTON PAINT £69.95

NORMAL RRP: £494.93
LESS DISCOUNT: £94.94

PHOTON PAINT PACK RRP (nc viri: £399.99
DEALER PRICE: £286.95 (exc VAT)

1084S MONITOR PACK

SDL are pleased to be able to offer this superb NEW 1084S stereo colour monitor pack from
Commodore. This new pack costs exactly the same as the old A1084 monitor pack. In addition,
you will also receive a FREE copy of the Photon Paint art package worth £69.95. The NEW 1084S
monitor boasts a 14" colour display with stereo audio output through two internal speakers or
through the head-phone speaker socket. The 1084S also has a switch on the front of the monitor
to flick between analogue RGB, digital RGB and composite video. In addition to this, it comes
supplied with connecting cables for C64/128, Amiga and PC.

AMIGA 500 COMPUTER ... £399.99
AMIGA 1084S COLOUR MONITOR ... £299.99
PHOTON PAINT: ... . . £69.95

NORMAL RRP: £769.93
LESS DISCOUNT: £119.94

A500 + 1084S PACK RRP (inc vr: £649.99
DEALER PRICE: £466.30 (exc VAT)

WITH 4 FREE SOFTWARE TITLES
VIP PROFESSIONAL

MICROSOFT WRITE
SUPERBASE PERSONAL
e BASIC DiISK + MANUAL

1040ST-FM PROFESSIONAL PACK

We are pleased to announce a brand new ‘SDL Exclusive’ package based around the
1040ST-FM with a built-in TV modulator, designed to meet the requirements of the serious
home and small business user. Called the ‘Professional Pack’, it comprises a 1040ST-FM
plus four high quality software packages including a spreadsheet, database and word proc-
essor as well as the Basic language disk and manual. The software we have acquired for
this pack is well established and has a total retail value of £384.83.

ATARI 1040ST-FM COMPUTER ... £499.99
VIP PROFESSIONAL. .= . . £149.95
MICROSOFT WRITE ..., £149.95
SUPERBASE PERSONAL ... . £59.95

BASIC DISK + MANUAL ... £24.98

NORMAL RRP: £884.82
LESS DISCOUNT: £384.83

PROFESSIONAL PACK RRP (inc van: £499.99
DEALER PRICE: £347.82 (exc VAT)

1040ST-FM PROFESSIONAL PACK

+ SM124 MONO MONITOR
PACK RRP

£9599.99
] VAT

DEALER: £417.39 exc var

1040ST-FM PROFESSIONAL PACK

+ §C1224 COLOUR MONITOR
PACK RRP

£799.98 -

DEALER.‘ £556.51 exc var

CALL TELESALES NOW!

AND EXPERIENCE THE SDL SERVICE!

=shi=

THE PROFESSIONAL DISTRIBUTION SERVICE

01-309 0300

——---—-----———----------1
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TFREE DEALER PACK REQUEST FORM]

To: SDL, Dept CTW 1088, Unit 10, Ruxley Corner Ind. Est., Sidcup-By-Pass, Sidcup, Kent, DA14 585 Tel: 01-309 0300 |
l Mr/Mrs/Ms: .............. Initials: ............... SUMBIME:. it Db e i I
| POBIHION: ..l e st B e s e |
= COMPANY v oo i B 0 v svvnsi s insnesasssbsrssansssssssssssssssssss e pes e e oo L VS I
l Address: .. oo e S dei s R |
A S STl N S S i
: I
| .............................................................................................................................................................. I
| Postcode: ... TOIOPRONE ...l et bl e §

(] Amiga 500 -76 Bit Computer [| ST-16 Bit Computer ]
| already stock (] Amiga 500 -76 Bit Computer [] ST-176 Bit C‘omputer_l

I | am interested in




