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KONIX: The flying. ..

After months of teasing,
Konix has finally unveiled
its  sub-£200 games
machine.

The Multi System console
was previewed to CTW last
week, ahead of its appearance
at the British Toy Fair, Earls
Court. So far the console has
been greeted with a generally

favourable response from
those who have seen it.
Speculation  about  the

machine had been circulating

months with CTW first reveal-
ing the console’s existence back
in early October. Konix has at
last officially confirmed a range
of details about the machine:

Availability: Konix is confident
that the machine will be ready
for its- promised August
launch, with the console
initially being manufactured in
Korea so that production can
ramp up quickly. The Multi
System will be priced at £199.

Features: The main emphasis

.. .driving. ..

of the machine is a steering
device that can resemble that of
a car, plane or motor bike.
A host of peripherals will also
be available including a
flight chair, keep-fit bike and
helicopter yoke. “We designed
the machine so that you could
continue to develop it, becom-
ing something never available
before. The user can build up
what we think will eventually
be the ideal system. We will
continue to keep the user
interested in the machine,”

commented Konix boss Wyn
Holloway to CTW.

Interest: The firm claims to
have already tied up software
deals with Oceanand US Gold,
with at least 20 other firms
pledging to support the
machine. Konix is already
boasting advanced orders for
the Multi System in excess of
100,000.

Software: Konix has confirmed
that the machine incorporates
a three and a half inch disc
drive (CTW January 9th), run-

...riding Multi System

ning specially protected disks
priced at £14.99. The modified
disks will not be for sale, with
Konix providing a duplication
service to software houses in
an attempt to prevent copying.
The firm is denying that it
will be taking a protectionist
stance similar to Nintendo and
Sega. “The concept of the
machine is brilliant and hope-
fully it will be very successful.
FFor Konix the protected discs
are a good idea. It’s a smart
move as long as the whole

Photographs courtesy ACE © Future Publishing 1989

thing is done in a fair and
proper manner,” commented
US Gold’s Tim Chaney.

Advertising: The firm has set
aside a £2 million advertising
budget for the console, and a
major TV campaign is due to
break in September. Konix has
chosen McCann Erickson to
handle the account, but denies
that its  decision  was
influenced by the fact that
McCann has the Nintendo
account in the US.

To lose

Inamajor shake up, Focus
Magazines last week lost
four senior members of

staff.

Popular Computing Weekly
and  GamesWeek publisher
Trish Phillips, along with Pop’s
advertising manager Daniel
Healy left the company

one publisher is unfortunate...

abruptly amidst much spec-
ulation.

Managing editor, and one
time publisher, Brendon Gore
is also set to leave Focus, as
well as John Barnes publisher
of the firm’s two trade mags,
Retail Technology and Informa-
tion User.

Whilst there is some mys-

tery surrounding the departure
of Phillips and Healy, Gore
appears to have left as a result
of his publishing stint not
working out. Barnes has
simply quit to join PC Dealer.

“Trish and Daniel’s depar-
ture is a personal thing
between the two of them.
Neither of them had any rea-

son to leave, but they chose to
on the back of a situation that
occured. Brendon’s departure
had been on the cards since
October. He had a stab at being
publisher, but things didn’t
work out. Perhaps we didn’t
give him enough time to prove
himself, but we needed an ins-
tant response,”” offered Focus

director Paul Coster to CTW.
Prior to Barnes, Gore had been
publisher on the two trade titles.
For the time being Pop and
GamesWeek will be handled by
Perry Trevers, who is also pub-
lisher of Which PC? QL World
and the recently acquired
Amstrad affiliated mags —
Continued on back page

PC problem

HACKED OFF

FAST supremo and all round
good egg of the software
industry Bob Hay reports on
the growing trend of
organised hacking............. 8

INNOVATE TO
ACCUMULATE

You've heard the hype,
you've read the rumour now
CIW tells the truth. Words
and pictures direct from
Welsh Wales finally reveal the
facts on the much
anticipated Konix Multi
System. And you know what
they said, well some of it was
Teis i v vn 10

CENTRE CAUGHT

With the arrival of the
prestigious Amstrad
peripherals account
Centresoft seems to have
really got back to business.12
CHARTS 17/LETTERS 18

SUGAR: Troubled start for PC2000 range

Amstrad has admitted
that there is a fault in the
first batch of its PC2086
machines, while at the
same time claiming it has

solved the problem.

The fault concerns the hard
disc controller and Amstrad
claims it can be rectified by the
addition of a 560pF ceramic
disc capacitor. It also claimed
that this was a “simple job
involving a twopenny gadget
that could be done in a
minute”.

Dealers were told of the
problem last week and have
been given detailed instruc-
tions for repair. Once a cus-
tomer’s machine is hit by the
fault all data on the hard disc is
erased and the dealer has to
reformat the disc.

Amstrad confidently claim-

bugs Amstrad

ed that the fault was restricted
toithe -firstibatch of
2086s and that any machine
delivered after January 18th
will be fine. It added that it was
only “about 15 per cent” of the
said batch that would be
affected.

A spokeman for the firm
commented to CTW: “I think
we've taken a very responsible
attitude by letting everyone
know the situation so that steps
can be taken. Anyway it’s really
not that big a deal.”

Despite the traditionally
Amstraddian bullishness,
however, the firm has been
moved to take full page adver-
tisements in the trade press
warning of the fault and must
now be concerned about an
adverse affect on sales.

Perhaps an even greater

Continued on back page

Euro boss
quits CBM

Major changes in Com-
modore’s European man-
agement infrastructure

look likely after the depar-
ture of general manager
Harold Speyer later this
week.

FRANKLIN: Tight lipped
CBM UK’s managing direc-
tor Steve Franklin last week
confirmed Speyer’s departure
to CTW, but was reticient to
comment on how the firm will
re-organise as a result.
Continued on back page
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AMSTRAD TECHNICAL BULLETIN

PC2086 HD HARD DISC CONTROLLER MODIFICATION
P

IMPORTANT
INFORMATION

AAAAAA

PC2086 HD

A fault has been identified on (some  this cover is removed and the PC is placed on

machines fitted with) certain hard disc con- its front face. It is recommended that this work
trollers used in the Amstrad PC2086 HD. is performed as soon as possible.

If this fault occurs, data read or write errors THIS CAPACITOR WILL BE ADDED
may be experienced when using the hard disc ~ TO ALL PC2086 HD COMPUTERS
drive. DELIVERED BY AMSTRAD FROM THE

To solve the problem, and to prevent it  18TH JANUARY 1989.
arising, a 560 pf ceramic disc capacitor should For further information refer to Technical

be simply added between pin 44 of IC707 and  Bulletin No. 19, which has been mailed to all
ground. A suitable ground point is the ground  Authorised Business Dealers and Advanced
side of C721. Systems Centres. Additional information can
It is possible with extreme caution, to add  be obtained by telephoning Amstrad’s Technical
this capacitor without having to take the hard ~ Hotline on 0702 296944.
disc controller pcb out of the cabinet. NOTE: If the PC2086 HD has
Remove the top cover fitted over the been returned by a customer who
expansion slots to reveal the back of has experienced this fault, the hard
the pcb which is situated in the disc must be reformatted with the
expansion slot that is visible when command FORMAT C:/S.




In a flurry of activity,
office equipment dealer
Wilding  has been
appointed as an auth-
orised dealer for IBM and
announced plans for its
own computer-only store.

The firm has already lined
up a central London site for the
shop and commercial director
Peter Newland told CTW he
was “95 per cent certain” that
the plans would be carried out.

If things go according to
schedule the store will be open-
ing in “around three or four
months time”. It will be stock-
ing Wilding’s range of
Amstrad, Olivetti, IBM and
Brother products.

“We looked at the market
and decided that a move purely
into computers was something

worth doing. We know that a
few others have tried it and

failed but we reckon we can do.

it. It’s a great year for us and at
the moment we're going great
guns”, commented Newland.

He added that if the com-
puter-only store was successful
Wildings would look towards
,expansion in that sector.

Regarding the IBM move
Newland offered: “It’s one of
those decisions that you’ve got
to make sooner or later and we
just felt that the time is right
now.

“We’ve always been pretty
slow to do things and we've
looked at this situation thor-
oughly and carefully and we
reckon we’ve now got the
people and expertise to cope
with IBM product.”

The firm will be taking
IBM’s PS/2 30, 50, 70 and 80
PCs.

WILDING: Branching out
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Wilding plans computer only
sideline as IBM joins chain

andon price cuts
pre-empt PC2000s

With its eye on the
promised  arrival  of
Amstrad’s 286 and 386
machines, Tandon has
embarked on a major

price cutting promotion.

The firm has slashed the
price ofits AT compatible from
£1,500 to £999. This special
promotion is designed to lead
up to the Which Computer?
Show with the offer closing on
March 31st.

Tandon’s 386 range has
been reduced by up to 27 per
cent, with the entry level single
floppy version now starting at
£2,799, whilst the top of the
range model has been cut by
£1,596 to £3,499. These reduc-
tions look likely to be perma-
nent.

“We've always been a price-
led company, and our success
so far has been attributable to
setting price performance in
front of the competition. We're
aware of new products due to
come onto the market so we’ve

TANDON A
set a price to get ahead of the
field again. Hopefully it will
stimulate new drive into Tan-
don,” commented the firm’s
marketing manager Ann Barn-
brook to CTW,

Barnbrook claims that the
286 machine will probably go

nder £1,000 — fof now

back to its original price when
the offer ends, with the promo-
tion being designed to take the
heat out of Amstrad’s AT
whenever it becomes available.

The firm will be using the
Which? Show to push its new
386 price structure.

Prism warns

of a

year of two halves

Prism Leisure has posted
pleasing half yearly
results for the period
ending 30th September
1988 but has warned of a
disappointing second six
months.

The group’s turnover rose
11 per cent to £3.1 million with
profits rising 22 per cent to
£314,000. The firm does not
give individual figures for its
various leisure market inter-
ests so it is not clear what per-
centage of this figure is from
the software division.

The firm’s last set of full year

YOUNG: Not a very merry Xmas

results for the period ending
31st March showed a turnover
of 6.1 million and profits of
£635,000. However, Prism
chairman Geoff Young last
week indicated that despite
being ahead of schedule he did
not expect to reach that figure
in 1989.

He commented to CTW:
“The Christmas quarter wasn’t
as busy as wed like it to have
been but fortunately there are
signs that it is now starting to
pick up.”

Earnings per share for the
period went up by over eight
per cent from 4.8 pence to 5.2
pence.

No retail squeeze
for growing Tandy

Tandy has shunned
reports of bad times for
major  retailers by
announcing further
improved financial results
and plans to open a dozen
new stores in the next

couple of months.

The new stores will be situ-
ated mainly in the South East,
including such sites as Felix-
stowe, Canterbury, and Dal-
ston Cross (London). The firm
intends to open some 70 new
stores this year.

“We're ploughing ahead
with our store opening pro-
gramme and are on target to
achieve 400 outlets by 1990.
Our new stores are doing
extremely well, and there has

been a tremendous growth in
the sale of computers,” offered
Tandy’s newly appointed com-
puter marketing manager Gra-
ham Orr to CTW,

Tandy’s parent organisation
InterTan has  announced
profits of $18.2 million for the
quarter ending December 31st
— more than double the figure
for the comparable period last
year. Sales rose by 17 per cent
from $172.3 million to $202.2
million.

Although no separate quar-
terly figures are available, it is
claimed that Tandy UK per-
formed very well within the
company — which incorpor-
ates Europe, Canada and Aus-

tralia. : ;
“We’re certainly not experi-

ORR: No doom and gloom
encing the doom and gloom
you see in the newspapers,
with Stanley Kalms claiming
that the consumer electronics
market is weak,” added Orr.

Palan bosses fail
with buy-out bid

The much vaunted buy-
out of Palan’s owner Pres-
twich has floundered on
the rocks of rising interest
rates and disruptive

delays.

The management buy-out
was first put forward last
October (CTW 31st Oct) and
was led by corporate finance
director Philip Keane. At the
time the mood was confident
and a figure of around £50 mil-
lion was rumoured to be
involved.

Now, though, it has been
decided that the deal was drag-
ging ontoolong and thatdueto
the rise in interest rates the
sums that were done a few
months ago now didn’t add up.

Keane told CTW: “Quite
simply we just didn’t get it
together in time. Situations like
these cause confusion and
uncertainty within a company
and there comes a time when
you have to make a decision to
get back to business and get on
with the job.”

He went on to claim that the
mood at the company was
“relief that the uncertainty had
been cleared up”. Because of
the delays the move was
expected and the City was
untroubled. The Prestwich
share price dropped by just one
penny.

Regarding the Palan situ-
ation Keane offered: “There are
no changes due and I don’t
think they’ll have noticed any
shockwaves.”
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Steele grips

MD position
Richard Steele has been
appointed managing
director of Centresoft.

The move means that Geoff
Brown is now chairman of the
leisure and business software
distributor. The firm is also
currently looking to appoint a
national accounts manager.

“It’s just a recognition of
what’s happened over the last
year really,” offered Steele to
CTW.

“It’s ‘certainly an exciting
time for us, we had our best
Christmas ever last year and
there are a lot of interesting
challenges coming up.”

Steele had been sales direc-
tor at Centresoft for the past
three years.

STEELE: Moving up
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City braced for quieter
Amstrad at half-time

With Amstrad’s half-year
figures due within a
couple of weeks the City
has again cooled hopes of

anything but flat profits.

Indeed, analysts at Phillips
and Drew have stuck rigidly to
the forecast ofa £70-75 million
profit figure for the six months
ending December. This would
mean a drop of some £15-20
million against the corre-
sponding figure last year.

Barclays de Zoete Wedd
also moved nearer to P&D’s
somewhat bearish view last
week when its own half year
forecast fell from £80 million
to £75-80 million.

BZW’s forecast on profits
for the year to June 1989 has
inched down from £170 mil-
lion to £165 million. Year to
June 1990 predictions have
fallen significantly from £215
million to £200 million.

Amstrad achieved profits of
£160.4 million for the full-year
to June 1988, but most City
analysts are of the view that
interim 1989 results will disap-
point and new products — such
as the middle and top-end
PC2000 products — will not
arrivein time to give Amstrad a
second half profit surge.

Indeed, P&D is predicting
that Amstrad’s 1989 profits

will be down by £5 million on
last year.

“This year will be a tough
one for Amstrad. Although our
medium outlook is very good,
they’ve got a few problems at
the moment,” commented a
P&D spokesman to CTW,

‘A lot of people are pinning
their hopes on Sky TV but with
spending under pressure this
year [ don’t think everyone will
be rushing out buying satellite
dishes.”

BZW offered that it had
recently sent out a sell note on
Amstrad shares, expecting
stock to underperform by
around 10 per cent over the
next couple of months.

Now Lightning adds
own Amiga bundle

Lightning has become the
latest Commodore dis-
tributor to announce
details of an Amiga soft-

ware bundle.

Like competitors Addons
and ZCL it has used the pool of
leisure titles made available to
distributors after several had
requested Commodore’s help
in putting together a promo-
tional pack (CTW January
16th).

But Lightning has also
added utility package Icon
Paintto the now common list of
Atax, Better Dead Than Alien,
Backlash, International Soccer,
Quadralien, Stargoose, Spitting

Image and Winter Olympiad.

Lightning’s Amiga 500
Super Pack carries a dealer
price of £298.95. The nine soft-
ware titles have a nominal
value of £176.40.

“We've replaced one of the
other titles with lcon Paint —
which is exclusive to us. We feel
it enhances the package and
makes it even more attractive,”
commented Lightning’s joint

managing director Loretta
Cohen to CTW,
Meanwhile, Commodore

would only offer last week that
its promised official Amiga
bundle is “still being put
together”. This is due around
Easter time.

COHEN: Exclusive title

Coders oldies
move to £2.99

Code Masters is due to complete its price re-struc-
turing next month when all of its existing budget

CODERS RANGE: £1.99 no more

catalogue moves up to £2.99.

The firm increased the price
of new budget titles from £1.99
to £2.99 back in November,
keeping games released prior
to that date at £1.99.

As of February Ist (Wed-
nesday) all budget product will
retail at £2.99 — including best-
sellers such as BMX Simulator;
Grand Prix Simulator, ATV and
Fruit Machine.

The firm is blaming confu-
sion within the trade on the
decision to put up old products
by 50 per cent.

“The feedback we had from
our customers was that the
trade preferred the £2.99 price-
point. There had also been
some confusion over what was
supposed to be retailing at
what price,” commented Code

Masters’ Bruce Everiss to
CTW,
“These  products  have

always had a high value anyway
and are still a third of the price
of full price product which isn’t
so good.”

Impact aims to make
impact on the beeb

Beeb leisure publisher
Impact is offering dis-
tributors discounts of up
to 70 per cent during
February in an attempt to
increase its standing in
the world of publishing.
The firm, headed up by erst-
while Superior man Steve Bot-

terill, started life as a mail order
outlet for BBC titles. Now

though, Botterill feels the
amount of product coming
through for the machines has
dried up so drastically that
Impact must look to create tit-
les itself.

“Inthis last year people have
started dropping out of the
Beeb market and left Superior
as the only really major player.
So we've seen a chance for our-
selves to come in”, he told
CTW.

The discounts on Impact
product range between 55 and
70 per cent depending on
quantity ordered and will last
throughout February. They are
designed to entice the half
dozen or so distributors that
handle BBC product.

“We’re giving people rea-
sons to have a go and then once
they’ve got over the initial bar-
rier and they see them flying off
the shelves they’ll stick with it.”

Domark slots in
Atari coin-ops

Domark last week offi-
cially launched its Tengen
label, the result of a three
year deal with Atari
Games’ coin-op label.

Atari Games publishes and
markets Tengen software in the
States, and Domark has been
selected to publish the Tengen
games in the UK, Europe and
Australia. The deal was
actually signed just before last
year’s PC Show at Earl’s Court
(CTW September 19th).

The three year contract
begins in 1989, with a mini-
mum of five coin-op conver-
sions appearing in the first
year. The first title, unveiled
last week, is Vindicators, fol-
lowed by APB, Xybots, Dragon
Spirit, and Toobin’, which is
expected to be released around
the Christmas period.

Hailing the deal as “com-
pletely brilliant,” joint Domark
boss Mark Strachan com-
mented, “I truly believe that

WHEATLEY & STRACHAN: Toasting Tengen

Tengen will provide the end-
user with high quality, faith-
fully converted and thoroughly
enjoyable games. The label
indeed reflects our faith in the
market and that of Atari in us.”

The launch of the Tengen
label follows the recent tie-up

with another major US pub-
lisher, Broderbund, at the
recent CES in Las Vegas (CTW
January 16th).

Domark will be selling
Broderbund product in the UK
inwhatis areciprocal sales and
marketing agreement.

Duo hit by thieves

Audiogenic and develop-
ment house Mr Micro
both suffered burglaries
recently, ironically, whilst

working together.

For Audiogenic this is its
second break-in in less than
two months, despite being situ-
ated less than 100 yards from a
police station. Several compu-
ters and various peripherals
were taken, along with the
petty cash.

“We've probably lost about
£2,000. I know it’s not a for-
tune, but it’s not the money,

they devastated the place.
Being so close to the police sta-
tion one would have thought
that after the first time they
would have kept an eye on the
place,” commented Audio-
genic’s boss Peter Calver to
CTW,

Over £15,000 worth of
equipment was stolen in the
Mr Micro raid which — with
added irony — happened on
Friday 13th. Disks, back-up
disks and work that was cur-
rently in development, includ-
ing an Audiogenic project,
were also taken.

Fortunately for the Man-
chester based firm, on-site
back-up disks were made for
extra protection, so whilst
being a major set back, the
company is confident that it
will be back on its feet within a
few weeks.

“It’s caused a hiccup, but
once we've managed to restore
the equipment we’ll be up and
running. [ don’t believe that
anyone in this industry would
stoop to industrial espionage
and take nearly ten years
labour. All they disks are water-
mark protected so if someone
out there is using them, they
will be found out,” offered Mr
Micro’s boss Jim Gregory.

CSS signs
Psygnosis
for States

Psygnosis last week tied
up an exclusive distribu-
tion deal in the US with
Illinois based Computer

Software Services.

Under the new agreement
Psygnosis is predicting around
$8-$10 million in US sales for
1989, and the firm’s US oper-
ation will be fronted by erst-
while Sub Logic sales manager
Dena Kareotes.

“We’ve sold direct to dis-
tributors in the US for the last
three years and it makes up a
big percentage of our sales. We
had dealt with CSS before, and
were impressed. We've built up
a good relationship and felt
that they were the sort of
people we could work with,”
offered Psygnosis director
Jonathan Ellis to CTW,

This latest deal is described
as being long term, with the
firm set to release 17 new
games this year. Captain Fizz
will be Psygnosis’ first release
under the new US agreement,

_ with sequels to Barbarian and

Menacefollowing shortly after-
wards.

The firm is also currently
negotiating European distribu-
tion deals, but as yet nothing is
finalised.

Video shops
pause on VCS

TBD’s Atari console push
into video stores appears
to have got off to a slow
start, but the firm is repor-
ting that overall the 2600

is selling well.

TBD re-entered the hard-
ware market after several years
absence back in November
(CTW November 14th), with
Atari’s complete range of
leisure machines. It was speci-
fically looking to make inroads
into non-traditional outlets
with the console. The firm is
blaming lack of time in the run
up to Christmas for its initially
poor impact.

“We still intend to do dam-
age with the 2600 outside the
computer industry, but so far
very few video stores have
taken the console. We don’t see
this as a major problem, and we
can achieve our objective given
time,” offered TBD’s David
McWilliam to CTW,

In the meantime TBD is
keen to forge closer links with
Atari, and will be working with
the firm to organise a sales
training scheme later in the
year.

TBD is currently offering
two special packs on the 2600

— the Action Pack including
Soccer, Volley Ball and Battle
Zone, and the Early Learning
Pack with Cocky Man, Alpha
Bean and Big Bird.

The firm claims to have a
fair amount of Atari software
outside the packs, but will be
looking to further extend its
in conjunction with

range
Atari.

McWILLIAM: Time restraints
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Smith gets to the Core
but stays with Gremlin

Gremlin’s sales manager
Jeremy Smith has left the
firm to set up his own cod-
ing house but will con-
tinue to work for the Birm-
ingham based label.

His new venture is called
Core Design and will also be
based in Birmingham. Gremlin
boss Ian Stewart claimed he
had no objections to the move

and added that he believe
Smith’s work for Gremlin
would be unaffected.

“The idea was to give him a
little more freedom to work on
Core. The whole arrangement
makes life a whole lot easier
because now at least we know
what the situation is regarding
when he’s working for them
and when he’s working for us”

Stewart offered to CTW,
Stewart went on to say that
the much vaunted Federation of
Free Tiaders would be out this
week after missing its original
pre-Christmas deadline. He
enthused: “There’s a lot of
excitement about the product
and with the amount of interest
people are showing it looks like
it’s going to do really well for

us.” SMITH: Leaving and staying

o The T-3100E

* 1MB Memory expandable to
5MB, Clock/Calendar
IBM PC-AT compatible.
80286 12MHz processor

EXEC UTIVE Fo;ﬁ::;?::i:te
iveryi
ON THE MOVE °
20MB (27ms) hard disk and
3.5"720KB/1.44MB diskette

stock now
drive
Gas plasmadisplay: CGA
and AT & T6300/Toshiba

mode (640x400)
Expansion slot for Toshiba

Top
Performance
and Compact
Design

TOSHIBA IBM COMPATIBLE
PORTABLE COMPUTERS

half card

T1200 HB/FB\

The portable that thinks it's a desktop PC!
* 80C86/9.54 MHz processor
1x7 20K 3.5" internal drive
20Mb Hard Disk drive
1Mb RAM exp to 2Mb
LCD Backlit display
Removable rechargeable battery
Resume Mode
11.5Ibs (inc battery weight)

Now taking
orders for
T-1600 and

T-5200ring
01-5809116

15100

Powerful desk top
386 portable
* 2Mb RAM exp to 4Mb <=
CGA & EGA Gas Plasma Display
80x25 character display
MS-DOS 3.3
12.2"(W)x14.2"(D) x3.6"(H)
Weight 15lbs
230-115 volts auto switching
Built-in 40 MB Hard-Disc Drive

ALSO AVAILABLE T1100-+, T3200, T1600, T5200, T8500 and ALL OPTIONAL EXTRAS
FAX 01-636 1075 TEL 01-580 9116

T3100/10Mb
NEW LOW PRICES
ON THIS MODEL

Phone 01-580 9116

223 TOTTENHAM COURT RD, LONDON W1. TEL 01-636 3539
15 TOTTENHAM COURT RD, LONDON W1. TEL 01-580 6333

"CELEBRATING 43 CHURCH ST, CROYDON, SURREY. TEL 01-681 0528.

OUR : ; o
21st ANNIVERSARY All Educational, corporates and Mailorder Enquiries
Tel: 01-580 9116

1968 - 1989 "
BRITAINS NO:1 AUTHORISED TOSHIBA COMPUTER DEALER

Enquiries and orders to:
Regional Head Office 217-218 Tottenham Court Road, London W1P 9AF
Tel: (01) 580 9166 Fax: (01) 636 1075 Telex: 295358 FARAYFG.

Accolade
appoints
& ponders

After last month’s split
with Electronic Arts,
Accolade has  now
poached EA’s erstwhile
vice president of affiliate

labels.

- Randy Thier joined the firm
last week and will be vice presi-
dent of international affairs.
Part of his job will be to decide
Accolade’s future in the UK
market.

The firm’s president Alan
Epstein commented to CTW:
“Randy is going to be looking
at all the opportunities open to
us and will recommend a
course of action for us.”

He did not seem to put too
much store in the strong trade
rumours that a licensing deal
with MicroProse was iminent.
“I can only say that the
rumours certainly didn’t come
from here,” he insisted.

Epstein added that a final
decision regarding the UK
market would be made in a
month’s time.

Which?
votes
SLDP

This year’s Which Com-
puter? Show is to be
opened by Social and
Liberal Democrat party
leader Paddy Ashdown
MP.

The self-styled action man
of the House of Commons will
tour the show and will then be
guest of honour at a lunch
where apparently an “informal
exchange of views on the future
of British information technol-
ogy, trade and industry” will
take place.

Mr Ashdown s described as
a “keen computer user” and
claims to carry a portable
machine with m at all txme

ASHDOWN: Attending Which?

Meanwhile, Microdeal is
claiming to be the only leisure
software publisher attending
the show.

The firmis using the show as
its launch pad into IBM PC
compatible games, with its first
title being 7ime Bandits — the
game of the Monty Python
film, priced at £24.95.

Just in case anyone needed
reminding the show is at Birm-
ingham’s NEC from 2Ist to
24th-February.
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SPOT THE

SUMMER OLYMPIAD
WINTER OLYMPIAD
FOOTBALL MANAGER 2.

Mlcrodealer

E.- R N A T |"O N A L

Maxwell House, 16 Third Avenue, Denbigh West

Industrial Estate, Milton Keynes, Buckinghamshire MK1 1TH
Tel: (0908) 74000, Telex 826868 MDI, Fax (0908) 876431

MICRODEALER
EXCLUSIVE

Workbench 1.3
Photon Paint
Deluxe Paint

0908 74000
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HACKING — NUISANCE OR PIRACY?

Over the past few months all sectors of the trade have become increasingly aware of the self-styled ‘cracking crews’ — groups
of computer enthusiasts who get kicks from breaking software protection and then illegally copying the product. Many revel
in ‘computer stardom’ as a result — but what they do is illegal and harms the industryBOB HAY co-ordinator of the Federation
Against Software Theft, offers his own thoughts on the problem . . .

he juvenile antics of the

I hackers who attended a

recent trade show wear-

ing T-shirts emblazoned with

the name of their particular

Hacking Crew only indicates

how desperate they are to be
noticed.

They try to obtain some
rather perverse self gratifica-
tion in their hum-drum lives by
parading for all to see the fact

that they indulge their fan-
tasies by committing acts
which are contrary to the law of
the land.

I have been aware of the
existence of such groups now
for some time and spoke out
recently about one group call-
ing themselves the “Kent
Team” who, as a result, ceased
all activities. Indeed, the indi-
vidual whom I suspected of

being their leader took the pre-
caution of speaking with me to
disavow any connection with
the group.

On raid after raid pirated
software is seized which when
examined bears information
about these so-called “cracking
crews” and in many cases they
scroll messages of greetings to
each other in a quite nauseat-
ing fashion. From their mess-

ages one can see that they have
undoubted ability, but it is the
ability to dismantle rather than
to build.

One of the reasons that has
persuaded me not to speak out
about these people till now is
that in discussing their antics
one is apt to give them just
what they so obviously crave -
notoriety.

Rather than dwelling on

their activities I would like to
examine the problem from a
different angle.

Whilst the hackers would
like to suggest that their exper-
tise is of such a high order that
they can circumvent any tech-
nical protection put in place by
the software publisher; I feel
certain that, were it not for the
availability of copying devices,
their activities would be held in

simulation available for the 64

Nothing short of superb.
ZZAP 64

AVAILABLE NOW FOR
COMMODORE 64
£9.95 tape £12.95 disk

Coming soon for Spectrum & Amstrad

Audiogenic Software Limited, Winchester House,

Canning Road, Harrow HA3 75J, England
Order by phone on 01 861 1166 [JF=Y ™

.check more easily.

Court in the Act

n October of last year the

Appeal Court of Paris
awarded one million Francs in
damages to a company called
La Commande Electronique -
the French distributor for Ash-
ton-Tate - against a Parisian
company called PC Mart
because of “unfair competition
and incitement to piracy
through the sale of devices
such as Copy II PC, Option
Board, Zerodisk and others.”

A similar action was con-
cluded here in the UK in 1987
when a distributor agreed to
withdraw a copying device
from the market when faced by
the threat of legal action by
Lotus.

Faced with the advent of
DAT (Digital Analogue Tap-
ing) the music industry
decided last year that it had to
seek legislative protection
from copying devices and so it
lobbied Parliament when the
copyright, Design and Patents
Bill was going through com-
mittee and FAST was more
than happy to support it with
the result that in November
1988 the Act 1988 received the
Royal Assent.

Section 24 (1) of that Act
now says:

Copyright in a work is
infringed by a person who,
without the consent of the
copyright owner:

(a) makes,

(b) imports into the United

Kingdom
(c) possesses in the course of a

business, or
(d) sells or lets for hire, or

offers or exposes for sale or
hire,
an article specifically designed
or adapted for making copies
of that work or having reason
to believe that it is to be used to
make infringing copies.

It was also made a criminal
offence by virtue of Section 107
(2) (a) of the same Act.

I know that there are many
people in this industry who
legitimately use  copying
devices to carry out legitimate
work but their unrestricted
availability to the general pub-
lic poses more and more of a
problem to software authors
and, given the ingenuity that
exists in the computing indus-
try, I cannot for the life of me
see why other methods cannot
be evolved.

It should not be overlooked
that in America where many of
these products orginate, the
making of an archival copy of a
program is expressly permitted
by law.

In the UK the making of a
back-up requires the consent of
the copyright owner, so there is
a great difference in the legal
status of such products here in
the UK. A company which
either makes, sells or dis-
tributes  copying  devices
should therefore be circum-
spect about the way in which it
markets such products or be
prepared to face the conse-
quences.

Is 1989 going to be the year
when further progress against
piracy is going to be aimed at
copying devices? I certainly
hope so.



Why is Lee Ginty CHWAManeayplanuacy S0HB6e Rade.d
going to the first

European Computer
Trade Show? That’s his

business.

A trade show that gives
us the opportunity to
meet the industry’s major
dealers and publishers
under one roof is perfect. It
means that my company
will have quality time with

With 11 weeks to go . . .

* More than 50 exhibitors confirmed — including big names from the
USA, France, Germany, Spain, Sweden an&%%Switzerland.

on’s Business Design Centre

* All the Mezzanine floor stands at Lond,

now sold. _ 4 v quality people. But more
* Star studded speaker line-up for'g eminars involving key indus- than that, the European
try figures from the USA weden, Greece, Switzerland Computes, Tinee Show 1o an
y g ) ) ) international event and we

Italy and Holland.

The European Computer Trade Show
is too good a-business opportunity to
be missed. Just ask Lee Ginty . ..

are an international
company. With visitors
from all over Europe and
even America, the
European Computer Trade
Show is the ideal arena
for business.

— Lee Ginty,
Managing Director
Microdealer International

Exhibitors booked to date

UK Microscope

Activision/Mediagenics Palace Software

Addons Palan Distribution

Arnor Players-Pandora

Audiogenics Silica Distribution

British Micros Telecomsoft/Firebird/

CDS Software Rainbird j

Codemasters Watford Electronics

Compact Software USA

Computer Manuals mlade

CRL Group ple Baudville

Dgtabasg Publications Mindscape

gxrect EISk Supplies Software Publishers Assoc
omar

Electric Distribution M

Electronic Arts Ariolasoft

Elite
Equinox Business Systems

Rushware (Rainbow Arts)
Profisoft

Exocet SPAIN

First Media Micro Digital
Gem

HB Marketing S_C_M!l’_‘_
Konix Stralfors
Leisuresoft SWITZERLAND
Lightwave TR,
Llamasoft

Logitech FRANCE
Mandarin Infogrames
Microdealer International Loriciel
Microprose Ubisoft

April Business Design Centre
16-18 Islington
1989 London, N1
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TAKING A DREAM TO MARKET

Who would risk everything they have ever achieved by taking on the mighty Nintendo and Sega with a sub-£200 games
machine? Who would believe that such a thing does not have to be a square box? Who wouldn’t laugh at the idea of a Welsh
joystick firm doing such a thing? And who would do it whilst brimming with untold confidence? KELLY BESWICK met the man
and the machine, Wyn Holloway and the Konix Multi System . . .

ed all heard about
it, and the rumours
were circulating

around the industry like wild-
fire. We knew it was a games
machine, but just what had
Konix done that was going to
be so different? Was it a car?
Was it a plane? Was it a motor-
bike? - well, all three really.

The atmosphere at Konix’s
Ebby Vale plant was remin-
scent of Willy Wonka and the
Chocolate Factory. The lucky
chosen few who had fig-
uratively found the golden
ticket, were to at last see the
unveiling of the much trailed
Multi System games machine,
formerly known as the Slip-
stream. Presiding over events
was the amiable figure of Mr
Wyn Holloway - a jovial
Welshman, naturally gre-
garious and founder of the £5
million concern.

The angular object hidden
under the Konix blue overall
was puzzling to say the least.
Could this really be what all
the fuss was about? With typi-
cal flamboyance Holloway
whipped off the covering to
reveal what represents to him
the risk of a lifetime and two
years hard slog.

The initial reaction was one
of astonishment. We all knew
from the rumours that it was
going to be different, but just
how different nobody was pre-
pared for. After months of
speculation, sitting there on
the table was a toy - yes, that is
the best description - for a bor-
ing black square box it cer-
tainly ain’t.

The Multi System instantly
grips the imagination. Unfortu-
nately the machine on display
was only a prototype, with the
up and running unit in the final
stages of preparation for its
preview at last weekend’s Brit-
ish Toy Fair.

The console’s shape is like.
that of a space age steering
device, with a moulded circu-
lar metal base, tailing up to
form a wheel. But just as the
eyes had got accustomed to the
unfamiliar gadget, with a flour-
ish Holloway pulled off the
wheel to replace it with bike
handles, which were swiftly
twisted round so that the
machine now resembled an air-
plane.

Aesthetically the Multi Sys-
tem is extremely pleasing.
Konix is placing considerable
emphasis on its appearance,
and the design of the machine
certainly lives up to the firm’s
innovative approach when
producing joysticks. Indeed,
Holloway believes that such is
its design the actual electronics
of the console fall into second
place.

Dad'’s the way to do it

“rPhere are hundreds of

machines on the market
which are superior electronics-
wise and capabilitywise to the
one that succeeded. Look at
the Sega and the Nintendo -
the Sega is a far better machine.
There’s obviously something
magic out there in the user that
sees something in that person’s

machine. We could sit here all
day and try to come up with it,
and if we did we'd all be mil-
lionaires. With ours we're
banking on the visual. The
electronics will help, but it is
not the main thing,” offered an
effusive Holloway, who, being a
multi millionaire himself must
have more than just an inkling
of what that magic formula is.

The Multi System certainly
hasthe looks to make onesitup
and stare. Every aspect of its
appearance seems to have been
methodically considered
down to the very last detail.
Even its metallic grey and elec-
tric blue colouring, along with
the canary yellow switches are

THE KONIX MULTI SYSTEM: What all the fuss is about

claimed to be the result of
extensive research. “By choos-
ing these colours a dad doesn’t
feel childish walking into a
shop and trying out the unit.
Also the colours are not cheap
looking. A totally different
impression would have been
created if it had been black and
red.” Such attention to detail is
typical of the Konix approach.

A host of peripherals are
already in the pipeline for the
Multi System’s August launch
in the UK and European mar-
ket. Not only can it imitate a
car, a plane and a bike, just on
the main body of the machine,
Holloway believes that his con-
sole can actually enable the

”»

user to “experience the reality
(a slogan that will be used on
the machine’s packaging). The
piece de resistancein thisunder-
takingis a chair, which for £129
allows every movement experi-
enced when flying left, right,
up, down and even twists.

The console clips into the
chair and has one power lead
for the entire set-up. Holloway
boasts that the chair can take a
six foot 18 stone man, and that
throughout its design every
consideration has been made
to safety. Various add-ons will
be available to customise the
chair, which bears an uncanny
resemblance to Woody Allen’s
Orgasmatron.

A  more conventional
peripheral is the light gun,
which is rather more Flash
Gordon than Rambo in an
attempt to appease any qualms
from pacifistic parents. But
once again all is not what it
initially appears, for in its quest
for realism a special recoil fea-
ture has been incorporated
into the gun, which means that
when it’s fired it pulls back in
the crook of the arm. It will be
priced at around £40.

For about the same price a
keep fit bike will also be on
offer, and again realism is the
by line. When a hill approaches
on the screen a mechanism on
the bike tightens up causing

Not a reject from the Thunderbirds prop dept., simply the Multi System light gun

authentic resistance whilst
peddling. In addition a £99
helicopter yoke is currently
under development, which
leads one to believe Holloway’s
claim that the “permutations
are endless. These are a lot of
things that we’ll be keeping
back until August let’s just say
you ain’t seen nothing yet”.

Okay, so the actual look of
the console far exceeds any-
thing else on the market, but
ultimately people are going to
get bored admiring the sturdi-
ness of its structure and the
originality of its design. Grey
and blue can only hold the
attention for so long, as can the
novelty of all the promised
peripherals. at the end of the
day this fascinating object has
one purpose and that’s
obviously to entertain with
exciting and high quality soft-
ware.

It is this that could actually
make or break what initially
looks like being a surefire win-
ner. Over the past year Hollo-
way has been in negotiations
with all the major software
houses, and claims to have
already tied up deals with
Ocean and US Gold. At least
20 other firms are said to be
showing more than just a pas-
sing interest, with signed con-
tracts popping through the
Konix letterbox almost every
day.

“The problem is not finding
software houses, our problem
is choosing which ones we
want. There will only be a
limited number of firms writ-
ing for the machine,” claims
Holloway with his customary
confidence. But it would seem
that no software houses have
actually started writing for the
new console yet, with the likes
of US Gold still awaiting the
arrival of a development
machine.

Protect and survive

he games will be produced

on specially protected
three and a half inch disks,
priced at £14.99 across the
board. “We’re not saying that
these disks are going to be 100
per cent copy proof, but what it
will eliminate is the schoolyard
copying which is about 90 per
cent of the problem. The disks
look to all intents and purposes
identical to normal disks, but
there are modifications and it’s
done on a need to know basis —
there’s only three people in this
company who know.”

Konix will not be selling the
modified disks, but will be pro-
viding a duplication service to
software houses. ‘“After the
expense we've gone to in pro-
tecting the software media, we
don’t want to create another
link in the chain where it’s
possible for disks to get onto
the market.”

Holloway is keen to stress
that Konix is not taking the
protectionist stance of Nin-
tendo and Sega. “The only
thing we're trying to do is pro-
tect the software market. Nin-
tendo use a big a heavy stick
and we’re not.”



When the machine is
actually launched Holloway is
confident that there will be at
least 15 titles available, rising
to 40 by Christmas and a
possible 100 after a nine month
period on the market. It looks
likely that a high proportion of
the early games will simply be
conversions from top ten hits,
but as the console establishes
itself, more of the titles will be
specifically designed for the
Multi System.

Returning to the console
itself, the initial production of
the machine will be in Korea,
with manufacture switching
back to Wales after an esti-
mated 12 month period. “If we
began in Wales it would be
impossible to ramp up as
quickly to meet the advanced
orders,” which  Holloway
claims are already in excess of
anincredible 100,000. German
software distributor Rushware
is believed to have already
ordered a considerable quan-
tity of units.

If this is the case then the
proposed £3 million ad spend
in plugging the console would
seem somewhat superfluous.
As well as trade ads, Konix is
going in for a major TV cam-
paign starting in September,
having chosen McCann Erick-
son to handle the account. The
fact that McCann handles Nin-
tendo in the US is claimed not
to have influenced the deci-
sion, and that the firm was the
best equipped to portray the
desired “fun image”.

Holloway’s apparent loqua-
ciousness clearly belies an
astute business acumen. Such
was the need for secrecy in the
intitial stages of the console’s
development that two mem-
bers of staff departed from the

company as a result of not
keeping their mouths shut.
Holloway offers the old cliche
“did they jump or were they
pushed,” but by keeping the
machine so tightly under
wraps, the small snippets of
information that did leak cer-
tainly whetted the industry’s
appetite — a shrewd strategy.

Shop flaw
olloway is maintaining the
tight lip tactic with

regards to what stores will be
stocking the console. “Several
high street chains are pitching
for  exclusive distribution
rights, but at this stage all I'm
prepared to reveal is that it
won’t be in any discount stores.
I don’t want a price war on my
hands.”

At the recent CES, Hollo-
way was spotted in deep con-
versation with a top buyer from
Boots, and whilst he admits
that they did have “chats” little
else is forthcoming on the mat-
ter.

Only the electronics of the
console were taken to Las
Vegas, but Holloway claims
that the response was astonish-
ing. “It really took me by sur-
prise because of the size of the
Nintendo market over there. [
took it over to show one com-
pany, but I ended up having at
least 12 people in my suite all
the time I was there.”

With Epyx being Konix’
exclusive joystick distributor
in the US, it would seem likely
that Epyx was the company
Holloway specifically went to
see. Having stated in the past
that the two firms have a
“tremendous business rela-
tionship” an additional tie up
for the console at this stage
does not appear too far
fetched. Indeed, despite Nin-

tendo’s  stronghold Konix
plans to have the Multi System
in America by 1991.

“I don’t have any problems
selling the console. There are
distributors and dealers will-
ing to take the console in prac-
tically every country,” is Hollo-
way’s dogmatic response to the
competition.

Holloway intimated that
distributors in the UK would
not be overwhelmed with the
margins on offer. “We will be
offering good margins, but it
won’t be what they’re used to.
Yet the product will sell so they
should be happy with the dis-
counts.” Once again the firm is
reticent to provide any further
details on prospective deals.

Being primarily a joystick
manufacturer, it is question-
able whether Konix is geared
to cope with the faulties that
are bound to occur with any
new machine. “Obviously with
the more functions the
machine has, the design con-
cept has to be looked at very
closely. We've carried out
extensive destruction tests and
thickness and stability has
been increased on all the mov-
ing parts until we felt they had a
very good life cycle. Hopefully
this will eliminate a lot of the
initial problems.”

Konix is taking a novel
approach regarding repairs.
Instead of sending the whole
machine back, components
can be purchased directly from
the firm. “The user has to have
value for money, and musn’t
feel he’s being ripped-off. Why
pay for an engineer to change a
part when he can change it
himself for a third of the
price?” It sounds a laudable
concept in theory, but how
many users will really have the
computer know how?

After two years in develop-
ment Holloway can finally see
the light at the end of the tun-
nel. This latest venture is
indeed a massive risk, and the
future of Konix rides on the
console’s success. “For me it’s
everything. I've invested every-
thing I've ever made, and some
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that [ haven’t. Yet you're a long
time dead.”

But one gets the distinct
impression that failure hadn’t
really crossed Holloway’s
mind. Such is his confidence in
the new machine that a full
blown computer is already in
the pipeline.

“If the Multi System is suc-
cessful we do have a product
already visually designed,
which again has more than one
function. It’s a fairly powerful
unit for the general home mar-
ket,and we hope to do a similar
thing to what Amstrad has
done to the hi-fi market.”

REAR VIEW

Konix changed the design a bit!

Two moulded 'EXHAUST PORTS', not present on the model in the photographs.

8 PIN DIN SOCKET, used
to plug in peripherals
such as the light gun,
moving chair, etc.

13 PIN DIN VIDEO
INOUT

3.5mm STEREO JACK
SOCKET - connect the
Multi System up to
headphones for silent
play, or to the stereo for
a real mega-blasting
session!

UHF TV OUT
EXPANSION SLOT - the 56-way edge connector
might be used for 256K RAM packs at some stage in
Konix don't plan to produce games cartridges... so

this is where you connect the special 3.5" disk drive
that comes with the basic Multi System package.

FRONT VIEW

DETATCHABLE STEERING WHEEL RIM.
Mechanical linkages connect with the two indepen-
dent fire buttons, A and B, found at the end of the

2.5mm POWER-IN SOCKET.

the future. You could connect a cartridge here, but s

aeroplane joystick (Look closely at the picture with
a matchbox in it, and you should just be able to see
the two red fire buttons).

CLUTCH RELEASE KNOB - a three-
position dog clutch governs the travel
or locked angle of the central pillar. This
mechanism is transparent to software.

JOYSTICK PORTS 1 AND 2.

The helicopter controller, which bolts
into the base of the moving pillar,
will be connected by its lead to Joy-
stick Port 1. A simple lead allows
two Multi System consoles to be
connected together for two-player
action - it connects Joystick Port 1 on
the master machine (which is powered
up and actually runs the game soft-
ware) to Joystick Port 2 on the sec-
ond player's Multi System console,
which is not powered up and acts

as a slave machine, like a giant,
complicated joystick.

PEDAL UNIT - wired in to the back of
the console. Each pedal contains two
microswitches which are activated by
pushing the top or bottom part of the
pedal. Four independent inputs can be
supplied by the pedals - it's up to the
game designer to decide how to make

use of them. In a tank game, for
instance, the pedals could be set up so
that the left pedal controlled brake and
accelerate for the left caterpillar track,
with the right pedal used to control the
right track.

This controller can be
used in a number of
ways: it can be treated
by software as a linear
throttle, or used as a
gearchange lever - you'll
be able to feel slight
clicks as you move it. As
a game is loaded, this
lever is used to set the
volume level for the
sound effects.

SELECT

START

How it all works

Courtesy ACE © Future Publishing 1989

Disks
5" & 3!/,” CIS Branded Disks

Disk Storage Boxes
5" & 3" disks

Manual Data Switch Boxes
Auto Data Switch Boxes
Printer Stands

Monitor Stands

Keyboard Drawers

Disk Head Cleaning Kits
IBM/PC Compatible Joysticks
Genius Mouse GM-6 PLUS

IBM Parallel Cables
IBM Parallel Buffered Cables
PC to Modem Cables

ADD-ON CARDS:
Joystick card with dual ports
M. G P.Cards
EDC . Cards [PC/XT & PC/AT)
RSZ232 Cards
Serial/Parallel Cards, Etc.

For further details and prices please call:

MM & M LIMITED

4 Shouldham Street
London W1H 5FG

ATTENTION ALL DEALERS

M M & M LIMITED

IS PROUD TO PRESENT ITS
NEW RANGE OF PRODUCTS

Tel: 01-724 5117 — Fax: 01-724 5087

One of the World’s leading manufacturers of bulk packed
and branded diskettes, offering 3.5”, 5.25” and 8" sizes
including full range of 5.25” coloured jacket product

5.25" Flippies
5.25” No Notch

SPECIAL OFFER
For Jan/Feb 1989

5.25" HD, from 45p
(5,000 off)

Bulk product, nude
Full warranty

ATHANA INTERNATIONAL LTD
The Carriage House, Shirley Lodge, 470 London Road,
Slough, Berks SL3 8QY, England
Telephone: (0753) 582923
Telex: 847185 (WWTSLO G) Fax: (0753) 583156
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INTRODUCING THE HARD LINE
ACCORDING TO CENTRESOFT

Like most leisure distributors Centresoft has been plugging away with low-cost business software for the past couple of years.
And like those other firms any success has usually been seen as simply incremental business rather than any major develop-
ment. But now with a renewed vigour and the recently added Amstrad peripherals range Centresoft claims that it really does
mean business. DAVID ROBERTS listens in on division head David Neal . . .

en you think of the all must) you think of a few Centresoft the games distribu- ~ good oI’ Gremlin as well. What  ness distributor. _challenge a couple of years ago
US Gold combine things. Primarily you think ,f tor and if you concentrate does not immediately spring to The Birmingham based whgn the whole market was
(assoonerorlaterwe US Gold itself, you think of really hard yowll remember mind is Centresoft the busi- company took up the business —getting over excited at the mass

market potential of PC pro-
ducts. Initially all seemed to be

going well for the firm. It was a

surprise winner of CTW's 1988

business software distributor

1 of the year title and it even
i began to get mentioned in such
worthy organs as Microscope(a

DISTRIBUTORS OF COMPUTER PERIPHERALS |

I”‘I‘I"
cum ANV AV 4 N
COMPUTER PRODUCTS

IISTAD S > TRACKMASTER &% &

DISTRIBUTIONLTD

NEAL: Learning lessons

By its own admission
though those early days were
fired far more by enthusiasm
than knowledge. Like a partici-
pantina gold rush the firm was
incredibly eager, mightily con-
fused and often looking in all
the wrong places but fervently
convinced that somewhere
there was some serious money
to be made.

Last -year, however, things
suddenly went quiet. Centre-

s soft’s profile in the business
market became subterranean

and many people began to

wonder if it had given up the

ghost completely. An impa-
tient Microscope certainly lost
interest.

Now though it’s back,
maybe not with a vengence but
certainly with an important
new contract to distribute
Amstrad’s complete range of

Good Range of peripherals.
Fallow the leader

tis headed up by David Neal,
Com petitive Prices a refugee from the games

side who just happens to have a
fair bit of knowledge on the
business side. He explains just
what went on in these fallow
years: “We may well have been
quiet on the market place but
there was an awful lot going on
internally. For a start we
replaced the whole sales staff —
now that’s not as bad as it
sounds, really.”

Actually without wishing to

77/79 CHADDERTON WAY, OLDHAM OL9 6DH | ooy s
061 652 8006 S

on the games side who drew

the short straw and were
Continued on page 19

F 41
[ 1w

STaR

JOYSTICKS

@mpetition PRO

Top Quality
Branded Discs
3 " 3 ]/2 " 5 1/4 "

Popular Ribbons




fi
&

SERIOUSLY IMPROVE PROHT

arning: THIS PACKAGE CAN

Commodore
Extra Value
Pack

B 9 UP-TO-DATE TITLES
BACKLASH
HELLBENT
QUADRALIEN
STAR GOOSE
INTERNATIONAL SOCCER
STRIKE FORCE HARRIER
WINTER OLYMPIAD 88
GOLDRUNNER
KARATEKIDII
B Genuine original packaging
B Titles can be sold individually
B Increase your profit
B Why reduce your margin?

pROFIT POTENTIA - £1 80 . VAT

(@S

.00
1GA AS00 EX. VAT
BUYTVJS‘;@XAZ\NG PRICE £ 12
AT

A
N\

arning: THIS PACKAGE CAN
SERIQOUSLY IMPROVE PROF

W

Dragons
Lair
Pack

B Amiga A500

B 512 Kb Ram Expansion
Pack

B Dragons Lair-
The ultimate in
interactive animation

BUY THE AMIGA A500
AND THE 512 Kb RAM
EXPANSION PACK AT THE
NORMAL DEALER

CTW Monday January 30 1989 Page 13

4 UNBEATABLE

pL
N\

arning: THIS PACKAGE CAN
SERIOUSLY IMPROVE PROF

W

\

| Aegis
Sonix

The tops in music
software packs valued
at £57.50 retail inc. vat.

an Amiga A500 + 1010
Disc Drive

=

00 whenyot
£ 1 2 EX. VAT puy an

1010 Disc

Drive only.

Amiga

AddonsAl7

e pluss vvanne. on istribiolion

ADDONS LIMITED Computers & Peripherals 28-30 City Industrial Park, Southern Road, Southampton, Hants, SO1 OHA.

0703 634775

when you buy

Special
ffer
Pack

B JOYSTICK
(with auto-fire)

» Warning: THIS PACKAGE CAN
SERIOUSLY IMPROVE PROFITS

B CARRIER COMMAND

SOFTWARE
TIHLES

B 23 PUBLIC DOMAIN

We don't play games with our prices
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1987: ACE Advanced Computer Entertainment is Iaunched

1988: ACE VOT

R L~

MAGAZINE OF THE YEAR

ACE

L

1989: The best is yet to come!

ACE is the popular choice with . In a recent survey 72 ONIX
both readers and advertisers. per cent of ACE
. _ readers stated that ' .

It's multi-format so you can reach all reading the ‘ B

computer users. And many of them advertisements as well as

have more than one computer. the editorial was a good

Its readers are actively enthusiastic « reason why they bought ACE*.

about computer entertainment — and :

they have money to spend. A big thank-you to everyone who voted ACE

MAGAZINE OF THE YEAR and to those who
didn't — keep watching. We intend to change
your mind by the time voting comes around
this year.

Ifs high quality editorial is full colour
throughout - the right environment for
your advertisements.

Its reviews are recognised as being the
most authoritative in the market.

To Advertise Cost Effectively in ACE, call Simon Stansfield or David Lilley on 0225 446034 NOW.

“Based on random sample from readers' survey in February issue.




Full range of
packaging to the
Software Industry

DOUBLE LIBRARY CASES, FLOPPY
DISC CASES, PVC WELDING,
VACUUM FORMING, COVERED
BOXES, BINDER/SLIP CASES

Prince George's Road, Merton Abbey. London;

CTW Monday January 30 1989 Page 15

essential telephone numbers CTW essential telephone numbers CTW essential telephone numbers CTW essential telephone numbers CTW

WE ARE
ONE OF THE
MOST COMPETITIVE
SUPPLIERS OF PACKAGING
TO THE SOFTWARE INDUSTRY

A FULL RANGE OF FLOPPY
DISC CASES, WALLETS,

SINGLE AND DOUBLE
LIBRARY CASES
AND
PRODUCT ASSEMBLY, PVC
WELDING, BLISTER PACKING

3%" DUPLICATION
“QVALL FORMATS

ALSO 5%" @

PLUS PRINTING
PLUS LABELLING
PLUS PACKAGING -
FINISHING &
DISTRIBUTION

A complete design
service for your
software presentation
is also available

on request.

FOR A FAST AND
RELIABLE SERVICE
CALL

DIRECT DISK SUPPLIES

Yes we print
and duplicate Disks!

But have you tried our

unbeatable

software protections?

B DisCopy Labs,
(720 Osyth Close, Brackmills,

RING NOW

AND SHRINK WRAPPING.
™

Comp Case C

Unit 19, Teddington Business Park,
Station Road, Teddington,
Middlesex TW11 9BQ
Tel: 01-977 8777
Fax: 01-977 9444

Northampton, NN4 ODY.

Tel: 0604 760261
Fax: 0604 766260

FOR DETAILS COMPACT m«:::r:o;:; .Lotd
Calleva Park,
01-646 5556 COMBANY | T ==
& J
Hi Soft 0525 718181  US Gold 021 356 3388
SOFTWARE HOUSES Icon Design 061 773 9618 Virgin/M'tronic 01 727 8070
ABC 01 661 0488  Images 0329 822672  Vortex 061 973 2649
Activision 0734 311666  Incentive 07356 77288 Walking Circles 061 797 1624
Adamsoft 0706 524304 Infinite 061 256 1303 WE Software 0684 69059
Addictive Games 01 804 8100  Infogrames 01 364 0123 Xlent 021 3276110
Advance 01 381 2756  Innova 0453 835379 Zeppelin 091 281 4401
Alternative 0977 7197777 Interceptor 07356 77421 Zoomsoft 01 482 1755
Amazing Games 0233 83273 Intuitive Systems 0438 317966
AMS 0925400 Jotn el DISTRIBUTORS
AMS 0925 413501  John Wiley 0243 784531 DISTRIBUTORS
Amsoft Mail Order 091 510 8787  Konami 01 429 2446  A&S Software 01 595 4904
Anagram 0705 210012  Kosmos 052553942  Addons 0703 634775
Anco 032292513  Kuma 07357 4335 ADL 0782 566344
Arcadia 0792 403363 LCL 0491 579345  Amiga Centre 031 557 4242
Arcana 0272 297162  Level 9 0344 487597  Amstrad User Club 091 510 8787
Arnor 07332 39011 Livewire 061 834 4233 Al Primary 0977 797777
Atlantis 01 771 8642  Llamasoft 07356 4478  Asap 0724 280222
Audiogenic 01 861 1166  Locomotive 0306 887902  Audio Merchandisers 01 523 2981
Beau Jolly 0737222003  Logotron 0223 323656 AV Marketing 0279 37216
Binary Design 061 8324759  Longman 01 236 0081  Barry Paul 01 405 6078
Blue Ribbon 0302 321134  MacMillan 01 836 6633  Beta 0443 478777
Blythsoft 0728 3011  Mandarin 0625 878888  Richard Bielby 0536 771429
Borland 0734 320022 MAP 061 624 5662  Bookpoint 0235 8350
Bourne Educational 0794 523301 Martech 0323 768456  Budget Top Rack 0782 441119
Britannia 0222 481135  Mastertronic 01 727 8070  Business to Business 0262 604666
Bug Byte 01 4390666  Maynard International 0734 302600 Cameron UK 01 499 9192
Cambrian 0766 831878  Mediagenic 01 431 1101  Capital 01 928 5524
Cascade 0423 504526 Melbourne House 01 727 8070 Capital Computer 0705 210012
CCS 01 858 0763  Microboard 04862 23845  Capri Marketing 06285 31244
CDS 0302 321134  Microdeal 0726 68020  Centresoft 021 356 3388
Chalksoft 0775 69518  Micro Power 0532 434006  Clares Micro Supplies 0606 48511
Choice 09603 69129  MicroPro 01 643 8866  Columbus computers 061 370 2118
Clares Micro Supplies 0606 48511 MicroProse 0666 54326 Combeq 041 248 6686
Clockwise 0262 604892  Micro Selection 01 831 1801  Comoputatill 061 652 8006
Code Masters 0926 814132  Microsoft 0734 500741 Computer All 0232 644927
Compusound 0527 21439 Migent 01 823 3828  Computer Bookshops 021 706 1250
Compsoft 04868 25925  Minerva 039237756  Comp. Sales & Merch. 0254 776677
Conversion Co 0947 605859  Mirrorsoft 01 377 4644  Computer Tape W'sale 0232 692644
CP Software 0993 823463  Mosaic 0425 57077  Data Micro Distrib 0635 523443
Creation 0992 440940  Novagen 021 449 9516  Deandray 0297 45632
CRL 01 5332918  Ocean 061 832 6633  Drakus 01 549 7943
Dabs Press 061 766 8423  Odin 051709 4462  EEC 01 885 4111
Dalali Software 01 681 1365  Pandora 07356 77421 Electric 0480 496789
D+H Games 0438 314134  Palace 01 278 0751 Eltec 0274 722512
Database 0625 878888  Palantir 0491 574204  Entertainment UK 01 848 7511
Databyte 01 482 1755  Paperpack software 0245 265017  Euromax 0262 602541
Data Design 021 520 4046  Players 07356 77421  Europa 0782 610011
Delta 4 04893 5800  PMS 021 643 7688  Exeter 0392 77369
Denton Design 051709 3919 Power Computing 0234 273000  Export Systems 01 434 2891
Design Maker 0792 54899  Powerplay 0273 601882 st Software 07357 5244
Digita International 0395 45059  Precision 01 3307166  First Media 0262 604666
Digital Integration 0276 684959  Probe 01 680 4142  Frontline 0256 463344
Digital Research 063535304 PSS 0203 667556  Garwood 0245 460788
Doctor Soft 0903 770044  Psygnosis 051 207 0825 Gem 0279 412441
Domark 01 7802222  Quest 0242 583661 Greyhound 0532 621111
E2S 0223 462200  Rainbird 01 240 8838  Hamilton W’sale 021 742 5359
Edge 01 831 1801  Real Time 0532 458948  HB Marketing 0895 444433
Eidersoft 0234 273000  Rio Promotions 01 349 2764 HL 0501 41624
Electric Dreams 0703 229694  Robico 0443 227354  Hugh Symons 0202 745744
Electric Studio 0462 420222 Sagesoft 091 213 1555  Jaybee 0537 56326
Electric 0480 66433  Sandpiper 0978 355333  Kelator 01 546 0827
Electromusic Research 0702 335747 School Software 010 35361 27994  Lazer 0392 50434
Electronic Arts 0753 49040  Smart Egg 0273 601882  Leisuresoft 0604 768711
Elite 0543 414188  Softek 01 831 1801  Lightning 01 965 5555
English 061 835 1358  Software Projects 051 428 9393  Lightwave Leisure 051 639 5050
Exocet 0782 811002  Solo 0905 58351 MBS Combro 0925 830404
Firebird 01 631 5206  Supersoft 01 861 1166 ~ MCD 0268 590091
Firecracker 0782 44119  Superior 0532 459453  Meedmore 051 521 2202
Gilsoft 0446 732765  System 3 01 866 5692  Microdealer INt. 0908 74000
Godax 0734 302600  Talent 041 552 2128  Micro Peripherals 0256 473232
Goliath Games 0934 22538  Tasman 0532 438301  Midlands Records 0543 378222
Grand Slam 01 247 6434  Thalamus 07356 77261  NewStar 0245 3541065
Gremlin Graphics 021 236 9146  Topologika 0733 244682  Norbain 0734 752201
GST 0954 61258  Tynesoft 091 414 4611  Northamber 01 391 4100
Hewson 0235 832939  Ultimate 0530 411485  Palan 01 531 7171

Pelham Distributors 01 879 3769 Instep

Pick and Choose 061 8317922 Interceptor Print
Powerhouse 0234 273248 Inter-Mediates
P&P Micros 0706 217 744 Kiltdale

Prism 01 804 8100  Kustom Covers
PST 01756 1616 ~ Loadplan
R&AG Preston 0656 880965  Magnam

Rickitt 01 223 3457  Marjacq

R&R Distribution 0977 795544  Microcontrol Systems
Roadrunner 0302 887381  Micro Interface
Screens 09274 20664  Micronet

SDL 01 3003399  MICROS
Selective Marketing 061 225 9624  Montbuild

Silica Distribution 01 309 0300  Musicon Design
Silicon Centre 031 557 4546  Network

Simtek 0925 414025  NMA (PR)

SIB 0509 610333 RAM/C

Softly Softly 0705 673691 Ramp

Softsel 01 568 8866  Red Box
Software City 0332291219  Reflex Magnetics

Software Express 021 328 3585

Richman Software

Software Limited 01 357 6424  Romtec
Software Sales - 01 226 0828  Satra
Stage One 0428 4001 Seikosha
Swift 0625 34999  Silicon Studios
Target 0922 644631 Simon Stable
TBD 0782 566566 S’ware Consultants
Thompson Cook 0527 25000  Software Express
Thornley Distrib 061 627 0935  Solution PR
3SL 0270 761516  Spool Data
Twang (Wholesalers) 0734 580200 S/W Dup.Ser.
Ultrasoft 0743 241506 Tequila Marketing
USD 01 879 7255 Top Copy (South West)
Virgin/M’tronic 01 727 8070  Transform
Wilkinson 0532 685955 Trojan
Wonderbridge 01 995 9060 UsSu
Wynd-Up 061 8720170  Verran
ZeL 0543 414817  Wharton

ZX Microfair

ANCILLARY

0753 45133

07356 77421
0279 726585
0242 525458
0705 380531
01 200 7733
0635 65509
01 724 0565
0602 391204
01 340 0310
01 278 3143
041 334 6163
01 486 1951
061 773 9618
0302 321134
01 487 3735
01 892 6596
0234 213032
0223 323143
01 722 9231
0279 25401
0628 74242
01 402 5151
0753 685873
061 627 3245
0869 252831
01 831 1882
01 595 9047
0273 561306
0244 817602
0438 811730
0925 726848
0726 68188
01 658 6350
0792 205491
01 379 5791
0276 66266
01 891 6197
01 801 9172

HARDWARE

Ablex Audio 0952 680131

Active 01 3857622  Acorn

Advanced Finishers 0296 27178 Akhter

Appletree Print 0302 890000  AMS

Ateka Tape Racks 0323 845880  Amstrad

B&L Distribution 0254 76316  Apple

Barrington Harvey 01 278 0333 Apricot

BMF 01 866 8339  Atari

Bullet 019927725 B C Marketing
Bulletin 1000 01 221 3592 Cambridge Computer
Capital Services 0222 461801 Camel Products
Catalyst Publishing 0789 842218 Casio Electronics
Columbus Computers 061 301 4320  Cheetah
Compact Case Int 07356 71500 Citadel
Compunet 01 997 2591 Citizen

Context 01 937 3595  Commodore
Conversion Company 0947 605859  Compusound
COSs 01 609 8771 Connexions
Crown Dust Covers 0984 33377 CST

Dataclone 01 847 2785 Datel

Data Duplication 07356 77421 Dell Computers
Dictaphone 09262 38311 Digitask

Disc Copy Labs 0604 760261 Dynamics

Disc Form 0274 733129  DIP

Eden Plastics 01 646 5556 Electromusic Research
ELR International 0483 505705 ELR

FAST 01 4302408  Epson

Fitzroy 01 388 9871 Euromax

Forty Two PR 01 736 4281 Four Systems
Gallup 01 794 0461 Inter Orient
Gorick 01 4938590 JVC

IDC 01 9958082  Kempton

IDD 01 731 8199  Konix

IEE 010 3314 535 4383  Kuma Computers

0223 245200
0279 443521
0925 413501
0277 228888
0442 60244
021 456 1234
0753 33344
01 907 3636
0223 312216
0223 314814
01 450 9131
0222 555525
01 951 1848
0895 72621
0628 770088
0527 21429
01 411 1282
0438 352150
0782273815
0344 863999
0342 24631
061 626 7222
0483 301555
0702 335747
0483 505605
01 902 8892
0262 602541
01 844 1399
01 441 9866
01 450 2621
0908 690018
0495 350101
07357 4335

Mattel 0533 826666
Microvitec 0274 390011
Miles Gordon 0223 311665
Miracle Technology 0473 50304
Mitsubishi 0923 34618
Nidd Valley 0937 844661
Nintendo 0203 228701
Olivetti 01 785 6666
Opus 0737 765080
Psion 01 723 9408
Ram Electronics 0252 850085
Red Box 0480 87464
Research Machines 0865 249866
Rockfort 01 203 0191
Romantic Robot 01 200 8870
Samsung 01 391 0168
Schneider 0604 769255
Schon Keyboards 04865 3836
Seiko 0628 34655

Seikosha

Sharp

Silicon Music
Silicon Studies
Sony

Spectravideo
Spectrum

Star

Tandy

Tantung

Toshiba

Trojan

Vulcan Electronics
Watford Electronics
Zenith

Zip Stik Marketing

0753 685873
061 205 2333
061 627 3245
061 627 3245
0784 61688
0235 555455
0582 402545
01 840 1800
0922 710000
0952 613111
0932 785666
0792 205491
01 203 6366
0923 37774
06286 68688
0532 670625

PUBLICATIONS

Ace

Amiga Computing
Amiga User
Amstrad Action
Atari ST User
Atari User

CCI

Commodore User
Computer Shopper
Computer Weekly
Courtesy Publications
Crash

0225 446034
0625 878888
01 278 0333
0458 74011
0625 878888
0625 878888
01 278 0333
01 251 6222
01 631 1433
01 661 3044
0372 60234
0584 5851

CTW Editorial 0438 313470
Advertising 0438 310105
Circulation 0438 310106

Fax 0438 741247

C& VG 01 251 6222
CWTAP 0625 8888
Disk User 01 437 0626
Electron User 0625 878888
Games Machine 0584 5851
MicroScope 01 631 1433
Micro User 0625 878888
New Computer Express 0225 446034
PC Amstrad 0625 878888
PC Dealer 01 439 4242
PC Plus 0225 446034
Pop Weekly 01 834 1717
Sinclair User 01 251 6222
Software Choice 0372 60233
ST/Amiga Format 0225 446034
ST Update 01 834 1717
ST World 0243 783932
The Bug 01 883 1606
The One 01 251 6222
Your Commodore 01 437 0626
Your Sinclair 01 631 1433
Zzap 0584 5851

THE CTW 1989 YEARBOOK AND DIARY

SPECIAL OFFER

Due to a cancelled order we have a limited number of copies
of the Yearbook and Diary available to the trade at a very

SPECIAL OFFER

Please send me ............. copies of the CTW 1989 Yearbook and Diary.

special price — only £11.50 inclusive of VAT, and postage & S SR O R e e B W e O )
paCking ] Lo Y o) L s e T A b e B e T T D T b e T O T O e
Despite the knockdown price (and the one month of the diary L s e el
WhiCh iS OUt Of date)’ the YearbOOk iS Still p aCRed With a“ the AAAEESS o e L L s e e s s b rae s haawavada ves

vital information about the whole PC and Leisure computer
markets.
Fill in the form and return it immediately!!
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The Release Schedule

Software Information Services

30/1/389
WEEK 4

New leisure software

AMIGA

BAAL Gl ottt s i s B
BARBARTANII 2 s et s o i s
BILLIARDS
COSMICGRIRATE “rias didsianaliion s
CRAZY CARS II
CUSTODIAN: i sisasnesntranpositasasamsits
DARK EUSION: 2 5208 2 e s v
EARL WEAVER COMMISSIONER'S DISK

GALDREGON'S DOMAIN
GARY LINEKER'S HOTSHOTS ...............
INCREDIBLE SHRINKING SPHERE .........
KENNEDY APPROACH
NEUROMANGCER e it
RINGSIDE sossvusbadussnstimnnesimmsaton s
SHOOT-EM-UP CONSTRUCTIONKIT ......
SKATEBALLY & 520 L, ol S it o
TEENAGE QUEEN
TIGER ROAD cnsiiiiios sumvibnasstvssmnisvwasvis
TV SPORTS FOOTBALL ........c.cccceuinenenan.
WAR IN MIDDLE EARTH
ZANY GOLE ssuiuonivesinniwssass noarsors

AMSTRAD CPC

AIRBORNE RANGER ........ccovvviiiiininns D
AIRBORNE RANGER ....ccccocvvmuneininissnnes 9k
BARBARIANIL .+.ovcovevmimsiensussivnepsnmesenivs D
BARBARTIANTIG 000, o vt i s e e T
CHUCK YEAGER'S ADV FLIGHT TRAINER D
CHUCK YEAGER'S ADV FLIGHT TRAINER T
CRAZY CARS II
CRAZY CARS II
DARK EUSION S iasiiii i iaiasng D
DARK FUSTON -G it et 1t
GARY LINEKER'S HOTSHOTS ............... D
GARY LINEKER'S HOTSHOTS ............... i
GRAHAM GOOCH

AMSTRAD PCW

FISHIS Lscloiiiinassiisivenstinionsinessnnnnnsonnusis

ARCHIMEDES

FISHY o it S e s

ATARI ST

ANDES ATTACK
BAT. .ot Sl
BARBARIAN:IL  vevvviss iivwsns
BILLIARDS
BISMARCK
CHAOS STRIKES BACK ......
COSMICPIRATE .......coovnss
CUSTODIANUS vz ok
DARKFUSION ......cccovvininnnns
DRAGONSCAPE
F-16 COMBAT PILOT
FEDERATION OF FREE TRADERS
FINAL COMMAND ......coooiviiiiiiininiiinns
RUSION s S et s

GALDREGON'S DOMAIN
GARY LINEKER'S HOTSHOTS
GRIDRUNNER= T i s S e s e
INCREDIBLE SHRINKING SPHERE
IRON LORD ittt fdisvsvvneniiins
JOAN OF ARC
ORBITER
RINGSIDE ........cccoovvennnnn
SKATEBALL ........ccouvvnnen
SKYFOX Il 7zaiissiane:

WAR IN MIDDLE EARTH s
ZANY GOLE ovent s consoroinss snossssvssmmsns

BBC

CITADEL
DEATH STAR...............
SMASH & GRAB
STRYKER'S RUN

GRAHAM GOOCH (ELECTRON ONLY) ...T

19.95
14.95
14.99

9.99
14.95

8.95
14.99

14.99
9.99
14.99
9.99
1.9
14.99
9.99
1.99
1.99
14.95
9.99

24.99

24.99

32299
...1.99
«:1.99
#22:99

199

END JAN
FEB/MARCH
IMMINENT
FEBRUARY
END FEB
MID FEB
FEBRUARY 7
LATE FEB
IMMINENT
FEBRUARY 14
JANUARY 30
IMMINENT
LATE FEB
MID FEB
FEBRUARY
LATE FEB
OUT NOW
EARLY FEB
OUT NOW
MID FEB
LATE FEB

IMMINENT
IMMINENT
FEBRUARY
FEBRUARY
LATE FEB
LATE FEB
MID FEB

MID FEB
FEBRUARY 7
FEBRUARY 7
FEBRUARY 14
FEBRUARY 14
IMMINENT
JANUARY 30
JANUARY 30
IMMINENT
IMMINENT
OUT NOW
FEBRUARY

JANUARY 25

JANUARY 25

OUT NOW
LATE FEB
IMMINENT
IMMINENT
OUT NOW
MID FEB
FEBRUARY
MID FEB
FEBRUARY 7
FEBRUARY 16
EARLY FEB
JANUARY 31
LATE FEB
LATE FEB
IMMINENT
FEBRUARY 14
EARLY MARCH
JANUARY 30
EARLY FEB
OUT NOW
END JAN

MID FEB
LATE FEB
LATE FEB
OUT NOW
EARLY FEB
MID FEB
JANUARY 25

OUT NOW
OUT NOW
OUT NOW
OUT NOW

IMMINENT

PSYGNOSIS/PSYCLAPSE
PALACE
ERE/INFOGRAMES
OUTLAW

TITUS

HEWSON

GREMLIN
ELECTRONIC ARTS
PANDORA
GREMLIN
ELECTRIC DREAMS
MICROPROSE
INTERPLAY/EA
EAS.

OUTLAW

UBISOFT
INFOGRAMES
CAPCOM/U.S.GOLD
CINEMAWARE
MELBOURNE HOUSE
ELECTRONIC ARTS

MICROPROSE
MICROPROSE
PALACE

PALACE
ELECTRONIC ARTS
ELECTRONIC ARTS
TITUS

TITUS

GREMLIN
GREMLIN
GREMLIN
GREMLIN
ALTERNATIVE
ELECTRIC DREAMS
ELECTRIC DREAMS
PANDORA
ALTERNATIVE
ELECTRONIC ARTS
MELBOURNE HOUSE

RAINBIRD

RAINBIRD

LLAMASOFT

UBI SOFT

PALACE
ERE/INFOGRAMES
PSS
MIRRORSOFT/FTL
OUTLAW

HEWSON

GREMLIN
SOFTWARE HORIZONS
DIGITAL INTEGRATION
GREMLIN

UBI SOFT
ELECTRONIC ARTS
PANDORA

GREMLIN
LLAMASOFT
ELECTRIC DREAMS
UBISOFT

U.S.GOLD
MIRRORSOFT

EAS.

UBI SOFT
ELECTRONIC ARTS
INFOGRAMES
CAPCOM/U.S.GOLD
MELBOURNE HOUSE
ELECTRONIC ARTS

CDS
CDS
CDS
CDS

ALTERNATIVE

COMMODORE 64/12
ACTIONSERVIGE o e et B
ACTION SERVIGES =il s bantostiaes T
HARBARIANTE L e Lo o0 o D.
DARKCRUSION A1)t 550 o bsios bl D..:
DARK FUSION - o insoisinies oionienommsiesd .0
FINALERONTIER ... cosioiroionsisivissasins D.
FINALFRONTIER ......oovvvrivereererianinns T,
EIREZONE e ot S D..
FREZONE it i i
L oo AR T D.
GARY LINEKER'S HOTSHOTS ............... D.
GARY LINEKER'S HOTSHOTS ............... T
GRANDPRICCIRCUIT .. & istrschoetionsiia D.
GRAND PRIX CIRCUIT .......oovvervreranns T
HOSTRGES, et o i sy D
HOSTAGES ™ ceouees sssssonssts priseoriiasciliois T
INCREDIBLE SHRINKING SPHERE ......... D
INCREDIBLE SHRINKING SPHERE ......... T
RN R =t i s,
IRONLORD .....

MODEM WARS .

OEYMPIC SKI ™05 L A S % e
PROJECT FIRESTART .........ooeeuereemrann 7
RIR THEROADIE L2l oo tvins o bsss soasns
ROCKET RANGER .

SENTERATL, oyt coces AR o TR
SRATEB AL ... 1.5 oot B0 2ok
STREETICANG oo ivsssss sas
SUPER SNAKE SIMULATOR

B KO Dot e st i Yt T
TOMCAT

WAR IN MIDDLE EARTH .........ccooevenn.. D
WAR IN MIDDLEEARTH ........cccvvannn. T
WARLOCKS QUEST. .. scostovesasosvecnasasant Dl
WARLOCKS QUEST......onisisronmnssecserammons i

995
1495
..9.95

14.99

+:9.99
...19.99
#:12:99
...14.95
.+-1.99

14.95

.:1.99
...14.99
...14.99

9199

...1.99

<199

«:.9:95

1.99
...19.99

+.9.99

14.95

IBM & COMPATIBLES

ABRAMS BATTLETANK ............ 3.5+5.25
CRAZY CARSTI .....ccoveeeeviiiinnnnn 9125
F-16 COMBAT PILOT .................. 5.25
PAST-BREAK ciiaisic svosadon oot sune 5.25
FINAL FRONTIER: i s 3.5+5.25
KIREZONE®:, 5520 o oo e Hoasie 5.25
MODEM WARS ............o 0. 3.5+5.25
OFFSHORE WARRIOR.................. 5.25
PUEEYIS; SAGA= . .zt e bt vesaizemvosi 35
PUEEYSISAGA ...l ieieaivenesionss 5.25
SKATEBALL. ....s 0 i vvsdaibi 3.5
SKATEBALL iouvusvssnssdessbastomsoniess 5:25
SPEEDBALL :.:vsn50vnssesnumvssimsmssns 3.5+5.25
RO TN e s ivvntonewvobusnsttssingns s 5.25
TIMESIORLORE {..!. . counssivessniaseon 5.25
WAR IN MIDDLE EARTH ............ 5.25
WASTEIEAND  ouisnerssnnddsiiudansai 3.5+5.25

MACINTOSH

EISHUE . Zcisssvmsudavaias usiinsenmmsransins choms

MSX

WHODARES WINS II ..c.cooviiiieiniinninecises T

SPECTRUM

CAPTAINBLOOD i vossnssmscosmssssgonmnssindises T
DARKEUSION “aticoiitiiiidesmmidoni T
EMLYN HUGHES INTERNATIONAL SOCCER T
FIRE & FORGET
GARY LINEKER'S HOTSHOTS .......
INCREDIBLE SHRINKING SPHERE .
PUEEY:SISAGAT. ... 5uee e sl il
SKATEORDIE ......ccvvveniiiniiinnnne
STREETGANG ot i i vt
SUPER SNAKE SIMULATOR ..................
THE ARCHON COLLECTION....
WAR IN MIDDLE EARTH

SPECTRUM+3

BARBARIANII .....ccoviiiiniiiiiiiiinniiiinnns
CAPTAIN BLOOD
DARKFUSION ........cccenene.

EMLYN HUGHES INTERNATIONAL SOCCER

B e e e el D
GARY LINEKER'S HOTSHOTS .
MINI-PUTT
PUEEY!S SAGA 5 cocousevsvenssussvisssvssmsssvmvoss
SKATEORDEE ..........
SPITTING IMAGE.......
TRIVIAL PURSUIT

HEREAaaERaSs

24.99
24.99
24.95
24.95
24.99
24.99
24.95
24.99
19.99
19.99
19.99
19.99
24.99
24.95
24.95
24.99
24.95

34.99

1.99

14.99
14.95
12.99
14.95
15.99
12.99
14.95
14.99
14.95
14.95
19.95

IMMINENT
IMMINENT
IMMINENT
FEBRUARY 7
FEBRUARY 7
MID FEB
MID FEB
END JAN
END JAN
JANUARY 25
FEBRUARY 14
FEBRUARY 14
IMMINENT
IMMINENT
LATEJAN
LATE JAN
JANUARY 30
JANUARY 30
EARLY FEB
EARLY FEB
LATE FEB
IMMINENT
IMMINENT
IMMINENT
IMMINENT
LATE FEB
LATE FEB
IMMINENT
IMMINENT
IMMINENT
IMMINENT
MID FEB
MID FEB
EARLY FEB
EARLY FEB

FEBRUARY 15
END FEB
END JAN
JANUARY 26
MID FEB
END JAN
LATEFEB
OUT NOW
LATE FEB
LATE FEB
LATE FEB
LATE FEB
OUT NOW
LATE FEB
EARLY FEB
MID FEB
FEBRUARY 1

FEBRUARY

IMMINENT

IMMINENT
FEBRUARY 7
IMMINENT
OUT NOW
FEBRUARY 14
JANUARY 30
LATE FEB
LATE FEB
IMMINENT
IMMINENT
OUT NOW
FEBRUARY

IMMINENT
IMMINENT
FEBRUARY 7
IMMINENT
JANUARY 25
FEBRUARY 14
JANUARY 30
LATE FEB
LATE FEB
OUT NOW
OUT NOW

COBRA/INFOGRAMES
COBRA/INFOGRAMES
PALACE

GREMLIN

GREMLIN

PSS

PSS

PSS

PSS

RAINBIRD

GREMLIN

GREMLIN
ACCOLADE/EA
ACCOLADE/EA
INFOGRAMES
INFOGRAMES
ELECTRIC DREAMS
ELECTRIC DREAMS
UBI SOFT

UBISOFT
ELECTRONIC ARTS
ALTERNATIVE
ELECTRONIC ARTS
ALTERNATIVE
CINEMAWARE
UBISOFT

UBISOFT

PLAYERS
ALTERNATIVE
ACCOLADE/EA
PLAYERS
MELBOURNE HOUSE
MELBOURNE HOUSE
ERE/INFOGRAMES
ERE/INFOGRAMES

ELECTRONIC ARTS
TITUS

DIGITAL INTEGRATION
ACCOLADE/EA

PSS

PSS

ELECTRONIC ARTS
TITUS

UBISOFT

UBISOFT

UBISOFT

UBISOFT

IMAGE WORKS
ACCOLADE/EA
MICROPROSE
MELBOURNE HOUSE
ELECTRONIC ARTS

RAINBIRD

ALTERNATIVE

EXXOS

GREMLIN
AUDIOGENIC
TITUS

GREMLIN
ELECTRIC DREAMS
UBISOFT
ELECTRONIC ARTS
PLAYERS
ALTERNATIVE
ELECTRONIC ARTS
MELBOURNE HOUSE

PALACE
EXXO0S
GREMLIN
AUDIOGENIC
RAINBIRD
GREMLIN
ACCOLADE/EA
UBISOFT
ELECTRONIC ARTS
DOMARK
DOMARK

Out Now = Released within the last month.

Imminent = Expected at time of publication.
Dates given are expected release dates. Please allow for slippage. Software Information Services is a department of Inter-Mediates Ltd.

PUBLISHERS - TO INCLUDE YOUR PRODUCTS - PLEASE PHONE CHARLES ON 0279 726585




ALLFORMATSTOP40

TW LW WK Title Publisher Formats
1 3 48 GHOSTBUSTERS MASTERTRONIC SP CD AM AT MS
2 2 7 OPERATION WOLF OCEAN SP CD AM ST AG
3. 5° ROBOCOP OCEAN SP CD AM
4 4 7 AFTERBURNER ACTIVISION SP CD AM ST
5 10 54 KIKSTART2 MASTERTRONIC SP CD AM AG
6 16 34 YOGIBEAR ALTERNATIVE SP CD AM
7 115 KNIGHTMARE MASTERTRONIC SP CD AMMS ST
8 6 6 THUNDERBLADE US GOLD SP CD AM ST AG
9 5 8 DOUBLEDRAGON MELBOURNE HOUSE SP CD ST AG
10 8 15 JOEBLADE?2 PLAYERS SP CD AMBBEL ST
11 13 11 FOOTBALLEROF THE YEAR KIXX SP CD AM C1 ST AG
12 24 4 JET SET WILLY MASTERTRONIC SP CD AM BB EL C1 AT MS
13 14 20 GAUNTLET KIXX SP CD AM AT MS ST
14 15 19 BOMB JACK ENCORE SP CD AM BB
15 25 6 MOTORBIKE MADNESS MASTERTRONIC SP CD AM ST AG
16 29 5 LEADERBOARD KIXX SP CD AM AT ST AG
17 12 3 THROUGH THE TRAP DOOR ALTERNATIVE SP CD AM
18 35 6 ACE2 CASCADE SP CD AM C1
19 28 33 GRAND PRIX SIMULATOR CODE MASTERS SP AM
20 29 1 BMXNINJA ALTERNATIVE SP CD AM
21 9 4 FALCON MIRRORSOFT STAG
22177 6% RIYPE ELECTRIC DREAMS SP CD AM ST
23 19 11 SKOOLDAZE ALTERNATIVE SPCD
24 21 10 COMMANDO ENCORE SP CD AM
25 22 13 ENDZONE ALTERNATIVE SP CD AM
26 7 7 GIANTS US GOLD SP CD AM
27 30 29 FOOTBALL MANAGER 2 ADDICTIVE SP CD AM ST AG
28 RE 4 RETURN OF THE JEDI DOMARK SP CD AM ST AG
29 RE 3 FORMULA GRAND PRIX ALTERNATIVE SP AM
30 RE 29 RALLYDRIVER ALTERNATIVE SP CD AM
31 23 13 ADVANCED PINBALL SIM CODE MASTERS SP AM
32 RE 2 GRAHAM GOOCH TEST
CRICKET ALTERNATIVE SP CD AM BB EL C1
33 31 50 SUPERSTUNTMAN CODE MASTERS SP CD AM
34 38 3 BATMAN OCEAN SP CD AM
35 RE 9 LASTNINJA2 SYSTEM 3 SP CD AM
36 RE 5 TURBOBOATSIM FIREBIRD SP CD AM
37 RE 45 WAY OF THE EXPLODING FIST MASTERTRONIC SP CD AMBBEL C1
38 26 4 YABBADABBADOO BUGBYTE SP CD AM
39 36 56 FRUIT MACHINE SIMULATOR CODE MASTERS SP CD AM
40 RE 10 ACE OF ACES KIXX SP CD AM AT MS
SHARE OF SALES BY PUBLISHER
Units sold (%)
This Last 4 wks 12 wks
Publisher week week ago ago
OCEAN 17 106 149 6.6
CODE MASTERS 97 85 6.4 76
ALTERNATIVE 84 10.0 6.6 104
FIREBIRD 71 6.5 53 45
ENCORE 6.5 45 43 48
US GOLD 6.1 46 7:3 43
PLAYERS 48 35 32 52
KIXX 4.1 4.3 35 44
MASTERTRONIC 3.6 6.0 46 9.8
ACTIVISION 3.2 24 45 —
CASCADE 3.1 16 15 1.0
SEGA 28 1.2 1.6 —
MIRRORSOFT 2:1 22 22 —
BUGBYTE 1.7 1.2 0.9 14
MELBOURNE HOUSE 135 19 3.6 —
ZEPPELIN 14 1.3 0.6 0.6
MICROPROSE 1.3 1k 15 1.0
RACK-IT 1.3 14 1.0 18
GRAND SLAM 1.0 08 =3 0.7
SYSTEM 3 1.0 03 1.0 —
SHARE OF SALES BY MACHINE
Units sold (%) Titles sold (%)
This Last 4wks 12wks This Last d4wks 12wks
Machine week week ago ago week week ago ago
SPECTRUM 436 442 424 440 280 293 285 30.0
COMMODORE 64 2828223303 8- LOA 41001500 8 = L9205 =04:0
AMSTRAD 17.0 15.8 15:3 131 18.1 18.0 172 19.1
ATARI ST 55 4.4 55 4.4 131 9.1 75 8.2
AMIGA 43 3.2 4.0 34 7.0 5:2 52 5.0
ATARI 1.8 2.0 1.5 1.5 39 4.0 33 22

AVERAGE SALES PER PANEL SHOP

This
week
81

Units Sold
Last 4 wks 12 wks
week ago ago
124 129 100
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Soft opltions

Soft Options carries salient details of leisure software just released or which are due to
appear in the next few days. Software house wishing to be included should fax (0438
741247) or phone (0438 310185) through details prior to our publication date.

A ELECTRONIC ARTS:
Wasteland (PC-£24.95)
Sounds a bit morbid this,
with the player roaming
around in a post nuclear
Las Vegas suburb.
Features include
“subplots, puzzles and
surprises” in what is no
doubt a very adult-
orientated game in the
us.

A INFOGRAMES:
Teenage Queen (ST-
£19.95) Another
supposed example of
AOS (adult orientated
software) — but in truth it
will only be bought by
kids who fancy a game of
cards with a French girlie
who'll giggle at the drop
of a nightie.

A DIGITAL
INTEGRATION: F-16
Combat Pilot (PC-£24.95)
This firm is sometimes
overshadowed by the
publicity pulling simulator
MicroProse. But DI has
been around for ages and
has built up a handy
reputation for solid

product — especially if
it's got anything to do with
flying.

A GREMLIN: Federation
of Free Traders (ST-
£14.99) Notwithstanding
the odd delay here and
there, Gremlin’s

marketing department
has done well to build this
up as a highly desired
new title. It remains to be
seen if sales will match
the hype — but, from all
accounts, it won'’t be
surprising if they do.

A INFOGRAMES: Billiards
(Ag-£24.95) Bit of a
strange one this, with
hardly any pre-launch
publicity. But then again
just what is there to say
about a game that’s even
more boring than snooker?
A RAINBIRD: Legend of
the Sword (PC-£24.95)
Another well packed, well
designed Rainbird effort
makes it onto the PC — if
a little late.

A US GOLD: The Games
— Winter Edition (Ag-
£19.99) Let's hope Gold

doesn’t have the same
releasing problems with
its 1990 World Cup
licence as it has had with
this official 1988
Olympics game.
Otherwise Gold might as
well title the footie game
World Cup ’91 right now
and have done with it.

A PSYGNOSIS: Baal (Ag-
£19.95) The firm may be
one of the most bashful in
the whole market when it
comes to exposure but
there’s little doubt about
the quality of most of its
product. This shoot-em-
up will keep most Amiga
buyers happy, but the
cover might cause the
odd youngster to hide
behind the couch — it's
horrible

A-AGAIN AGAIN: The
Munsters (STAgSpCI
864AmM-£9.99-£19.99)
This is the big test to see
if budget conqueror
Alternative can cut the
mustard in the big bad
world of full-price.
Whatever you do, don’t
expect it to sell as many
as Operation Wollf.

A AGAIN AGAIN:
Tracksuit Manager (STAg-
£19.99) This was one of
the surprises of last year.
Originally published by
midget indie Goliath, it
gave Football Manager I
and everyone else’s footie
games a real run for their
money in the summer.
Goliath doesn’t seem to
think that it can repeat
this on 16-bit by itself,
though, thus the tie-up
with Again Again.

A ALTERNATIVE: Who
Dares Wins (AmSpC64-
£1.99), Oink (AmSPC64-
£1.99), Rick the Roadie
(SpAm-£1.99), Back to
School (Sp-£1.99)

Another batch of oldies

re-released at pocket
money prices — which
are so low even the bad
games are almost good
value.

All charts shown are copyright of Gallup. The All Formats Top 40 and Share

of Sales by Publisher charts refer to the Total Market.

Week ending January 1

4th 1989.

KEY:Sp = Spectrum; 64 = Commodore 64; Am = Amstrad CPC; ST = Atari ST; Ag =
Amiga 500; +3 = Spectrum +3; PC = IBM PC/compatibles; PCW = Amstrad PCWs;
C16 = Commodore 16; Mac = Macintosh; XE/XL = Atari XE console and 800XL: Sg
=Segaconsole;Nn = Nintendo console; VCS = 2600 console; MSX = very unlikely.
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SPEAKEASY op

Hounded by faulties

e as a family have been in

the retail trade for over
30 years and without question
the Christmas of 88 has been
our worst ever.

Our problem has not been
with the decrease in consumer
spending, but rather a problem
of faulty goods and goods of
poor quality. The product that
we have had the most problem
with has been the long stand-
ing and ever faithful Commo-
dore 64.

As most companies do
before the run up to Christmas
we brought stock in October
and November just in case
there was the usual “shortage”
in December.

We purchased our Commo-
dores from Lightning Distribu-
tion via our rep. After we tested
the first batch of computers we
had quite a high rate of faulties.
As Commodore had put
together a pack consisting of
the computer, cassette unit,
software and a joystick we had
to test the whole pack.

Commodore’s faulty pro-
cedure via Lightning is that if
any item within the pack is
faulty then the whole pack is to
be returned (within 21 days
from MY date of purchase the
pack is replaced, but after 21
days the faulty items are
returned to a Commodore
repair agent).

We spoke to Lightning
about the faulty items and they

were replaced, so we started
testing the replacements and in
the mean time we ordered
more stock as customers were
starting to put a deposit on the
packs for Christmas.

Again we had some faulty
units, mainly the cassette unit
that was in the pack would not
load the software that was sup-
plied. I spoke to Lightning and
said that we were having prob-
lems and that if we still had
Commodore equipment com-
ing back to us faulty after
Christmas that we would be
sending them back to Light-
ning for credit.

Just at the beginning of
December the regional sales
manager for Commodore
cameto see us and find out why
we kept sending machines back
to Lightning. I explained the
problems that we were having
and that again if we had
machines coming in faulty
after the Christmas holiday we
would be returning them to
Lightning for credit.

At this he said that Commo-
dore had its returns procedure
and that was that, and he also
implied that we were the only
shop that was having these
problems anyway so it must be
us. We kept sending machines
back to Lightning and they
kept replacing them with new
ones.

Christmas came and we had
sold all our stock and the

machines we had tested in
November and early Decem-
ber and had spent weeks in cus-
tomers  wardrobes  were
opened up on Christmas
morning and surprise surprise
some of them did not work —
not straight away, because we
had tested them, but after a few
hours or a few days.

We opened our shop on the
Tuesday after Christmas and
we were inundated with Com-
modores that would not load
software or would not come on
or would not power the cas-
sette unit. I tried the Commo-
dore’s returns procedure on a
few of my customers saying
that I was sorry but their
machines were out of the elu-
sive 21 days from my date of
purchase and would have to go
away for repair and under-
standably they said that they
were not very happy as they
had only used the machine a
matter of days and that they
would like a new machine or a
refund.

Over the past two months
we have had almost 60 Com-
modore 64 packs back faulty.
At present we are having about
two to three machines a week
come back faulty. My company
is not prepared to purchase
new stock to keep replacing
faulty packs. We have several
customers that are on their
third or fourth machine in as
many weeks.

T HE FI.OPPY DISK MEGASTORE

MAJOR IMPORTER/EXPORTER OF COMPUTER FLOPPY DISKS
1, ENTERPRISE ESTATE, STATION ROAD WEST, ASH VALE, ALDERSHOT, HANTS. GU12 5QJ

@

ALL-IN-ONE -BUSINESS -PACK

6bsr. o (
19969

QUANTITY DISCOUNT!
FREE DEMO PACK!!

RRP
£199 )

TEL: (0252) 524-149 FAX: (0252) 524-150

KD INTERNATIONAL
TRANSPORT SERVICES LTD

MILES AHEAD OF THE REST

WAREHOUSING AND DISTRIBUTION
NEXT DAY NATIONAL PARCEL DELIVERY/
COLLECTION SERVICE
ECONOMY 3 DAY DISTRIBUTION/
COLLECTION SERVICE
SAME DAY/SPECIALS

Specialists in handling all forms of Computer
Soft and Hardware

EXHIBITIONS
FILM FESTIVALS
SEA FREIGHT
EUROPEAN ROAD FREIGHT SERVICES
LIGHT AND HEAVY HAULAGE

Free Transit liability cover up to
£12,000 per tonne

For Service or Quotation
TELEPHONE 0932 567699
FACSIMILE 0932 561918

Several of them have said
that they are disgusted with
Commodore and will be writ-
ing to them to say so. As we
have had so many machines
faulty I cannot justify sending
any Commodore 64 packs off
to be repaired. I mean we have
got problems now, you can just
imagine what it could be like
over the next 11 months (and
the customers are within their
rights to have a refund at any
time).

I have given Lightning all
the details of the machines and
stated my position with regard
to sending them back. Light-
ning’s returns department have
contacted me and said that
they have all the details and
that they are dealing with it!!!

At the beginning of January
1 spoke to Ken Gregory, Light-
ning’s national sales manager,
who said that they had had
some faulty Commodores
back but no where near the per-
centage that we were having
(between 40%-50%).

During the past week I have
contacted other companies
who have all said that they are
having the same returns prob-
lems with Commodore 64s.
We have about 20 machines

still to go back to Lightning at
the moment.

I have written this letter to
let your company know what
the situation is with regard to
the poor quality of what was
such a world leader, and the
attitude of a company that was
again a world leader but seems

to be on a downward slide with
problems such as these.

Yours sincerely
Robert Miles
Managing Director
Miles Better Software
Cannock

— Miles Better certainly has had
a torrid time with the C64 over
the past few months. In fact, a
return rate of 40-50 per cent is
simply disgraceful and one that
can surely do nothing but spur
Commodore into sorting the
problem out as soon as possible
(as soon as possible already
being too late as it is).

The problems this outlet has
had are either the tip of an
iceberg or a quirk. Presumably, if
the majority of retailers had been
experiencing even half the num-
ber of faulties Rob Miles has suf-

fered there would have been a
major outcry from the trade —
unless, of course, everyone has

SPEAKEASY

simply got used to how bad things
are.

But if this 40-50 per cent
figure is representative of doing
business with Commodore, then
the C64 would certainly not be
retaining its trusty’ tag. Light-
ning — which by all accounts has
been rather more sympathetic
than some other distributors
might have been — puts Miles
Better’s problems more down to
bad luck than any epidemic of
Jfaulty machines.

Lightning’s joint managing
director Loretta Cohen offered to
CTW that she simply did not
understand why such a high rate
of machines should be causing
problems — Lightning’s overall
return rate on C64s was put at
around two per cent.

Meanwhile, if such return
rates are shared by other dealers
then this will presumably show
up in the results of the CTW
Retailer Survey (questionnaire
published last week).

If that survey shows a gener-
ally poor level of quality control
then Commodore will certainly
take notice. But how much notice
depends on the number of
responses. So to all dealers out
there, for your own sake please
take the time to fill in the survey
and send it along to us.

Stripping the thieves bare

egarding so-called soft-

ware piracy, more cor-
rectly software theft, I would
like to respond to some of the
comments recently made by
the thieves in the computer
media.

Firstly, let’s not glorify these
petty criminals by conjuring
up romantic images of swash-
buckling pirates. These people
are spineless thieves who
attempt to hide their crimes
behind lame excuses.

These thieves commonly
claim that they are fed up with
seeing fat software publishers
raking in the money. What non-
sense.

How many leisure software
companies do you see traded
on the stock exchange? And
think about all of the com-
panies who have gone out of
business. The reality is, that
thisis a small industry in which

HARDWARE & PERIPHERALS

Star LC10 Parallel F&TNLQ Printer
Ribbon Fabric-Star LC10

Ribbon Fabric-Star NL10

Ribbon Fabric-Citizen 120D/LSP10
Ribbon Multistrike-Brother HR15

A SMALL SELECTION FROM OUR WAREHOUSE

Amstrad PC2086 30MB 12" HR Colour

Ribbon Multistrike-Mann, Tally MTB0/CBM MPS802
% MANY MORE RIBBONS AVAILABLE. ASK FOR PRICE OF YOURS IF NOT LISTED

Printwheels-PCW9512 (8 UK Styles) 6.61 345
Trojan Light Pen & Graphics Software To Fit

PC1512/1640, CPC464 Colour, Commodore 64/128

Spectrum 48/128/+, Spectrum +2 19.95 9.54
CPC6128 Colour, Spectrum +3 2395 1166
PCW8526/8512/9512 (9512 Reqs Dot Matrix) 29.95 16.67
BLANK DISCS & SOFTWARE

Sony 35" DS/DD 135TPI Bulk Discs Box 50 29.70
Athana 5.25" DS/DD 40/80T Bulk Discs Pkt 25 499
IBM PC GAMES SOFTWARE

Nord & Bert 24.95 10.85
Passenger On The Wind, Plundered Hearts 2495 8.68
Bureaucracy 2495 868
Cutthroats 29.99 1043
Tomahawk 24.95 6.51

Large range of Books & Software Business/Games/Utilities etc.
Telephones, Answering Machines, Modems, Faxs, Photocopiers, all at
good discounts. Far to many items to list here.

Phone now for price lists, stating for which products
All prices exclude VAT & Carriage & Insurance

W.A.V.E. (Dealer Dept. CTW3001)
WALNEY AUDIO VISUAL & ELECTRICAL

DISTRIBUTION
1 BUCCLEUCH STREET, BARROW-IN-FURNESS, CUMBRIA LA14 1SR
Tel: 0229 870000 (6 lines) Hours: Mon-Fri: 10.00-5.00

RRP
1436.35
297.85

WAVE
970.00
152.99

1.60
204
1.85
1.69
1.68

it’s very tough to make money,
let alone rake it in and get fat.
Would these thieves use this as
an excuse to steal from Wool-
worths?

What about the argument
that games are too expensive.
In reality, games are priced all
over the map and like any pro-
duct, you get what you pay for.
As with any other business,
games are priced at a level
which reflects the cost of bring-
ing the product to the con-
sumer: programmers, publish-
ing staff, distributors and retai-
lers all need to make their liv-
ing from this product.

When a product loses sales,
people suffer. when people suf-
fer, they lose interest, and will
leave the industry for another
more lucrative career.

If we lose talent, we loose
innovation. This, together with
dwindling resources to sup-
port ambitious projects, will
press the industry toward stan-
dardisation and increasing
reliance upon licenses and tie-
ins to achieve market penetra-
tion.

We, as an industry, are
mocked by these pirates, who
flaunt their crimes with ‘Kent
Team’ T-shirts, telephone num-
bers front-ended onto soft-
ware, and proud pseudonyms.

Anyone involved in soft-
ware piracy, no matter the
scale, is committing a crime,
punishable by law. We have a
trade body in FAST, we have
retailers happy to supply infor-
mation, so we should aid Bob
Hay et al by taking a positive
stance against all reported
cases of software theft, and
doing all in our power to act
against all reported cases of
software theft, and doing all in
our power to act against
organised piracy. The time has
surely come for this maturing
industry to unite to a common
cause.

Simon Jeffery
Sales administration manager
Electronic Arts

FAST's co-ordinator Bob Hay
rightly points out in his article
elsewhere in this week s issue that
the oxygen for these thieves (for
this is what the so-called hackers
truly are) is publicity, or more
poignantly notoriety.

CTW, then, could be accused
of giving these groups exactly
what they wanted (in letters like
the one above), accusations
would only come from those who
are always ready to criticise
anyone trying 1o tackle a tricky
subject head on. If CTW ignores
this whole area, however, it
would be just as guilty as all
those others within this in-
dustry that treat piracy with
apathy.

For it has to be said that these
groups have friends within firms
who pass on products. That is
surely one area where all com-
panies in this area can take a
long hard look at themselves. It is
only by fully revealing the dam-
age that can be done by
organised hackers - and high-
lighting just what pathetic little
boys they are - that some might
be exposed.

Whilst nothing is done other
easily led computer enthusiasts
will be taken in by those ‘roman-
tic images of swashbuckling pir-
ates” and start up their own
groups or join existing ones.

It has been said already by
Simon Jeffery and it will be said
yet again here in CTW, ‘if this
industry wants anything to be
done about software thef it has to
get off its backside and act.”

Also pointed out in Bob Hay's
article in this week's issue is the
danger caused by copying
devices being freely available to a
public that is obviously only
going to use them for illegal gain.

Consumer mags taking a har-
der line - putting the industry’s
good before the revenue from the
odd quarter page copying device
advert - would be a start at least.

If no one knows a product
exists, no one will buy it.



INTRODUCING THE HARD LINE
ACCORDING TO CENTRESOFT

Continued from page 12

dragged kicking and screaming
into this sober new environ-
ment.

The concept that wasn’t
grasped was that this new
environment really was com-
pletely different. There really is
more than boring titles that
distinguish business product
from the latest Ninjas In Space
offering. With business custo-
mers you just can’t tell them it’s

a PC User Smash and expected
to take an order, the demand-
ing little devils are even apt to
ask awkward, unreasonable
questions like what a product

actually does. In moving to this

new market Centresoft
grasped the nettle but not the
concept.

A candid Neal admits that
naivety was something of a
problem. “To sell business soft-

ware you need to be a profes-
sional, you certainly can’t have
people that are games orien-
tated, this isn’t just an order
taking exercise.”

He adds that waking up to
that fact was the turning point
for his department and the
spark that caused this current
blaze of optimism. But surely
in the silent months that
preceded it there were times

when the business division’s
position within the US Gold
group was as secure as a foot-
ball manager in the Italian
league. Surely the group’s boss
Geoff Brown considered
replacing the department with
something more profitable and
easier to understand — like a
coffee machine.

“There were certainly times
when assessments of the
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department were made which
were not that great and its
future was looked at. But we
came through and now we're
doing a great job for them. It
says a lot for this company that
they stood by us.”

Golden hindsight

o thanks to US Gold’s faith

(and perhaps a little prayer)
the business division now has
eight full-time sales staff and is
looking to appoint more on the
back of the new Amstrad con-
tract. In fact, many things seem
to have happened as a result of
the Amstrad deal, not least of
which is pushing Centresoft
right back into focus as a low
cost business distributor.

“It really was a vitally
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important move for us. We've
always been very much in the
Amstrad market but we were
trying to tap it with other firms’
‘products. It really just made
sense for us to be selling
Amstrad product.”

“Our typical dealer — if we
have one — you see is an
Amestrad type dealer who has
80 per cent business product
and then 20 per cent 16-bit
games. They're the sort of
people that were quick to catch
on to the explosion caused by
the Amstrad PC machines and
have stuck with them ever
since. We’ve done pretty much
the same thing and so when we
move they move.”

So with upward mobility
seemingly the vogue of the day
where will Centresoft move to
next? How long before it
abandons its £250 limt and
moves into the world of hard-
ware proper?

Well apparently not for a
long time. Neal claims that in
the foreseeable future the firm
has no ambitions in that direc-
tion. He trots out the usual stuff
about knowing limitations and
walking before running, but
this time he seems to really
mean it.

“The high end of the market
is well catered for by Frontline
and P&P etc. We've had our
fingers burnt before in 87
when we took products we
thought we were ready for but

just couldn’t handle, to prove it
we've still got some of those
products gathering dust in the
warehouse.”

So for now at least product
lines from Sagesoft, MAP,
Mirrorsoft and of course
Amstrad will continue to pro-
vide the backbone of the divi-
sion.

Nealy there

egarding competition

Neal is bullishly dismis-
sive in true US Gold style.
Many would regard the firm’s
main threats as coming from
firms like Microdealer which
like Centresoft started purely
in the leisure market and are
only now really getting down
(or perhaps up) to business.

Neal has other ideas:
“Those people have got a lot to
learn and they’re going to find
out pretty soon that its not as
easy as they think. It really is a
different ball game and we've
got about three years head start
on them.”

The only people he really
sees as the face to face opposi-
tion is Gem and even there he
doesn’'t seem perturbed. “I
think they’re probably more
worried about us than we are
about them because I've always
said that if we ever took this
business seriously we would be
a real force. I think now that
time has come.

“The point is that there is
room in our market for some-
one like ourselves to step in
and clean up. At the moment
there’s a real lack of profession-
alism in the low end of the
market. We want to be seen as
the Frontline of the sub-£250
sector.”

As aparting shot Neal strays
slightly from the reserved cor-
porate line and admits “the
ultimate aim is to become the
ultimate distributor which
means taking on the Front-
lines and P&Ps of this world.”
He reckons that with a lot of
time a little luck and a follow-
ing wind that goal may one day
even become realistic.

A touch optimistic, but at
least it might make Microscope
take notice again.
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Which? portable talk fails
to ruffle secretive Olivetti

Olivetti is remaining
tightlipped about its
promised new range of
PCs due for launch at
Which? in a few weeks —
but sources are suggesting
that a new portable
machine is on the cards.

The speculation has arisen

as a result of the firm'’s plan to
phase out its existing twin

floppy M15 portable, which
starts at £1,175. This would
leave only the M 15+ — which
boasts a 20Mb hard disk — car-
rying the Olivetti banner in the
expanding portable market.
Olivetti’s micro marketing
manager Bob Garrett told
CTW-“We certainly see the the
portable sector of the market as
one that is wider than our cur-
rent product range. For ages we
have intended to do something

about that. But you'll just have
to come along to Which?if you
want to see what we're doing.”

Meanwhile, Olivetti claims
that it now has some 40-50
dealers handling its education-
pitched M200 launched in
September.

It claims that the machine
hasso far been ordered in small
numbers by a wide variety of
educational customers rather

than gaining any major volume
commitments.

“We certainly sold more
than we plannedin’88. Andit’s
certainly taken us back into
.sectors which we previously
sold the M24 into,” added
Garrett.

The M200 starts at £849 for
a twin floppy mono version,
and with an educational dis-
count of 20 per cent this falls to
£679.

GARRETT: Wait and see

Focus loses
foursome

Continued from front page
Amstrad — Computer User;
Amstrad  Professional ~ Com-
puting and  Amstrad PCW
Magazine (CTW January 9th).

At the time of going to press
Focus was denying Barne’s
departure, claiming “we are
still talking. Nothing is official
and as far as we're concerned
he’s still with us”. Yet Barnes
offered: *‘I will be leaving very
soon. I've been at Focus too
long”.

Contrary to Coster’s claims
Phillips was denying any
undisclosed reasons for her
swift departure. “For the past
six months I've been planning
to set up a training company
and with it being a new year I
thought it was time for a new
start. [ hope to get the company
up and running in the next few
weeks, providing advertising
and editorial training”.

PC problem
bugs Amstrad

Continued from front page
worry for the firm could be the
damage this latest episode will
have on the reputation of the
rest of the 2000 range which is
due to arrive in the UK within
the next couple of months.

“We realise it won’t enhance
sales but it should certainly
only have a minimal affect”,
offered Amstrad.

Euro boss

Continued from front page

There are a number of
options currently being dis-
cussed by senior US manage-
ment. These range from Com-
modore  simply replacing
Speyer to a complete shift in
how the European operation
functions. Some sources are
suggesting that each separate
territory may in future report
directly to the US rather than
to the current European head-
quarters in Frankfurt.

“Harold Speyer has left of
his own accord to run his own
company. There is nothing
being hidden. I can’t comment
right now on what changes are
planned within Europe at the
moment,” offered Franklin.

Meanwhile, Commodore
last week appointed David
Pleasance as sales director for
its consumer electronic’s
division.

The move is more an elev-
ation in status for Pleasance in
recognition of his service to the
firm than any major role
change. .

“Obviously David will now
be party to some of the other
things that go on within the
company apart from selling,”
added Franklin.
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