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New show latches onto games boom

A major new consumer
show catering for the
UK’s video games
boom is to take place
this autumn, CTW can
reveal.

It is understood that the
new venture is being headed
up by Rita Keane, who has
made a sudden departure
from the Europress Group’s
Lifestyle Exhibitions divi-
sion.

The new show was being
promoted at the British Toy
and Hobby Fair at Earls
Court last week, and
negotiations are already
under way with several
potential major exhibitors.

Details are scant at pre-
sent, with Keane herself be-
ing uncontactable, but it is
known that the event is likely
to be held in Central London
some time between
September and Christmas. It
will be pitched squarely at
consumers, with a minimum
of 40,000 visitors being
targeted.

Keane appears to have
come up with the new ven-
ture due to the incredible UK
growth of the video games
sector in the past year. If
manufacturer claims are
anywhere near believable,
then total sales of the NES,
Gameboy, Megadrive,
Master System, Gamegear,

Lynx and VCS topped 1.5
million units in 1991.

With EMAP Exhibitions’
decision not to continue its
Computer Entertainment
Show — which had acted as
the traditional industrywide
consumer and trade event
until 1991’s ill-fated trade-
only affair — there is current-
ly no event on the show
calendar catering for video
games enthusiasts.

The new event will fill this
gap, and is likely to seek an
association with Channel4’s
Gamesmaster programme
— which has picked up
some 2.5 million viewers
from launch, and could well
return for a second series in

the autumn.

To create an air of excite-
ment for consumers, link-
ups are also likely with the
national newspaper and
magazine press, which is
currently falling over itself to
report on the appeal of
Mario, Sonic et al.
Celebrities keen to increase
their street cred rating will no
doubt be hauled in too.

Keane has a strong
background in computer ex-
hibitions, having helped
launch both the Computer
Shopper Show and Euro-
pean Computer Trade Show
whilst they were in the hands
of Database Exhibitions.

KEANE: New venture

Toy world toasts Gameboy

The Gameboy’s impact
in the UK was duly
recognised last week,
as it was proclaimed
Toy of the Year by the
British Association of
Toy Retailers.

The award follows a very
“'successful autumn and
winter period for the mono-
handheld with most
followers of trade and con-
sumer trends agreeing that it
was the best selling toy over
Christmas. Indeed, the
Gameboy’s exclusive UK
distributor Bandai claims
that over 400,000 units were
sold during 1991 as a whole.
Following longtime
resistance from certain sec-
tors of the toy trade, Bandai
is now confident that Ninten-
do has been accepted as a
long term force in the UK toy
market.
“This is a very important
award, previous winners in-
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HAYES: Nintendo accepted by toy industry at last

clude important products
like Lego and Trivial Pursuit.
The toy industry now
understands that Nintendo
will be around for a long time
— they don't like giving this
award to anything that might
be a one hit wonder,” Ban-
dai’s Nintendo boss Mike

Hayes told CTW.

Bandai picked up the
award at a toy industry Gala
Dinner last Sunday — its se-
cond success in successive
years. Last year the firm’s
Teenage Mutant Hero Turtle
action figures came out on
top.

Ocean switches to ISM

Ocean has dropped
longtime merchandis-
ing partner Impact and
signed up with ISM.

Keytothedecisionwasan
agreement that Ocean
would gain semi-exclusive
status within the ISM opera-
tion. This means that its new
partner has agreed to limit
itself to deals with just two
games publishers — Ocean
and US Gold.

Ocean is particularly keen
on the idea because of the
expansion of its Nintendo
publishing activities this
year, which it wants pushed
hard into all retail areas, and
because it knows that the
coming year will be par
ticularly competitive for
firms seeking to keep sales
strong in the threatened
home computer sector.

On the floppy side, Ocean
and US Gold will only have
each other to compete with

when being presented to
retail whilst there will be no
competition on consoles, as
Gold is firmly in the Sega
camp. ISM’s other clients in-
clude the non-competing
Miracle piano tutor plus sun-
dry other peripheral pro-
ducts.

“The important thing with
merchandise teams is the
quality time that you gain
with the dealerships. Pro-
ducts are being put in front of
retailers, and obviously the
fewer clients the team has
the more time they have for
us,” commented Ocean’s
Dean Barrett to CTW.

ISM will specifically target
specialist computer dealers,
with some possible inroads
being made into toy in-
dependents. Ocean will con-
tinue to run its own Toys R
Us merchandising opera-
tion, and let Bandai push the
Nintendo titles into
multiples.

ECTS

Appelez maintenant le

ECTS goes Live
The build up to the
European Computer
Trade Show awards
has begun, this year
boasting a prestigious
link up with leading
BBC kids’ TV show Go-
ing Live.

In total, there are eighteen
awards up for grabs. They
are being supported by near-
ly 50 consumer magazines
from Europe, Japan and the
USA and will be presented on
Sunday April 12th at Lon-
don’s Limelight club.

A Going Live viewers’
award will follow a similar
pattern to the programme’s
contribution to the music in-
dustry’s BPI awards. On
Saturday March 7th, viewers
will be shown 10 games
nominated by ELSPA.

They will then be asked to
vote for their favourites by
phone and decide the
ultimate winner. Asanincen-
tive to cast avote, Going Live
will pick out one callerat ran-
dom to win an Amiga.

SCHOFIELD: Already a fan

The winner will be
featured on the show on
Saturday April 18th.

An ECTS spokesman of-
feredto CTW: “The computer
and console market’s
permeation of the mass
media is now undeniable
and Going Live were very
keen to get involved.”

Prime Time has
become the latest
chain of video stores to
climb on the console
and computer game
bandwagon.

It boasts 41 stores, most
of which are situated in the
north west of England. Just
before Christmas it placed
Sega hardware and a selec-
tion of cartridge and disk
games in six of its outlets.

Last week, Prime Time’s
managing director Martin
Hulme told CTW that he has
been “very, very pleased”
with the trial and that hard-
ware and software will now
be rolled out.

“We would hope to have
games in over half our shops
by the middle of the year, but
the line-up of hardware and

the amount of software
would vary from shop to
shop depending on size or
location”, Hulme offered.
He also revealed to CTW
that Prime Time is in the
midst of negotiations with
Nintendotoaddthe NES and
Gameboy to the line-up. The
aim is to have three stores
stocking Nintendo product
within the next month or so.

New figures from the
video market suggest that
there will be a 10.5-12 per
cent downturn in the sell-
through and rental market
this year. Subsequently,
many switched on video
dealers are turning to con-
soles and computers.

Prime Time joins the likes
of Ritz, Blockbuster and Im-
ages on the list of video
chains recently recruited in-
to the games arena.

Now Prime Time fast forwardsmto games

STREET OF DREAMS: Video chains chase a recession-bucking saviour
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Amstrad gloom mounts at half time

Amstrad is preparing to
announce a disappoin-
ting set of interim finan-
cial results this month
— as the recession
continues to hit PC
manufacturers hard.

Its six month performance
to December 31st 1991 is
likely to fall far short of the
£40.1 million pre-tax profits
clocked up in the com-
parable period of 1990 - with
the most optimistic view be-
ing break even, but a more
realistic guess being a dou-
ble figure loss.

Considering that this
period is traditionally the one
in which Amstrad makes the
largest proportion of its
money, predictions for full-
year performance are not ex-
actly providing comfort
either. Indeed, some firms
are forecasting a loss in the
region of £35 million.

“They will probably make
a loss for the first half, and
then double that in the se-
cond half,” commented UBS
Philips and Drew analyst
Adam Quinton.

“The full-year figure for
1992 will be significantly

down on 1991, but you must
remember that those figures
went right back to sales dur-
ing the last six months of
1990.

“Since then there has
been an intense period of
economic depression in the
UK and throughout Europe.
Amstrad has been a victim of
the recession and, very
specifically, the difficulties
in the PC market.

“Just about everyone has
experienced problems, with
perhaps the exception of
telesales Dell-type opera-
tions. For traditional PC sup-

pliers selling through retail
outlets and distributors —
whether that is Amstrad or
IBM — the going has been
very tough.”

Amstrad’s second half
(January 1st-July 31st 1992)
is expected to show a
dramatic dip due to recent
aggressive moves made in
the PC market. The firm has
cut the prices of its PCs
sharply. This will undoubted-
ly hit profitability, but will
keep Amstrad’s products on
the shelves — thus helping it
to grow once the market
starts to pick up again.

Atarl steadfast on Lynx claims

STILL: 150,000 sales for the Lynx

Atari was last week re-
maining adamant
about its unexpectedly
high sales claims for
the Lynx — which has
apparently reached a
150,000 units installed
base in the UK.

This figure will have sur-
prised many, who expected
the Lynx to trail in third place
after the Gameboy and
Game Gear. Current sales
figures from the three firms
have the Gameboy leading
with 453,000, the Lynx se-
cond with 150,000 and Game
Gear last with 125,000.

Atari claims to have sold
some 80,000 hand-held
machines between October
and December of last year,
and predicts that the Lynx
will have a base of 400,000 in
the UK by the end of the year.

Marketing manager Dary!
Still told CTW: “We know
that Dixons had a good

Christmas with the Lynx, as
they did with a lot of other
things, and in the indepen-
dent sector what happened

was that retailers got stiffed

with supplies of Game
Gears, and we gave lots of
support tothe Lynx with POS
and counter displays.

“People were going into
the independents and asking
what the best machine to
buy was and they told them it
was the Lynx, so the
machine is on a high. If you
believe the Nintendo figures
for 1991 then 150,000 isn’t a
problem at all really, and |
don’t see why people should
be surprised.

“The Lynx has establish-
editself as the best machine,
it has the software support
now and is only £15 more
than the Gameboy and £15
less than the Game Gear.
The public are very discern-
ing — they can only take so
much Gameboy, Gameboy,
Gameboy.”

Sega shapes Genesis successor

Sega’s US president,
Tom Kalinske, last
week talked for the first
time about the con-
soles that will come
afterthe Megadrive and
its various CD connota-

tions
Talklng exclusively to

CTW, he commented: “This

new machine, this Gigadrive
or whatever you want to call
itis beingworkedonandisin
quite an advanced stage of
development.”

Despite the advancement,

the product will probably not.

be launched until late 1993
S0, not surprisingly, details
were rather thin on the
ground.

Asked if it was 32-bit,
Kalinske replied: “Could be,
could be more by the time
they’ve finished.”

He also revealed that the
machine will be optical bas-
ed “but we will have no pro-
blems with backward com-
patibility”. This means that
CDs and even Megadrive car-
tridges being produced now

will run on the next genera-
tion.

“There’s still a lot we can
do on carts and we'’re going
todoit,” explained Kalinske.

He went on: “1992 and
1993 will be the peak years
for cartridge based
machines, but in 1994, we
believe that CD systems will
takeover.”

Copyright worries grow
for CD-ROM developers

Firms investing heavily
into multimedia pro-
ducts have singled out
copyright wrangles as
a new obstacle in the
race for mass market
acceptance.

The new CD based elec-
tronic technologies — such
as PC CD-ROM, CD-l and
CDTV — will all be able to
blend soundtracks, text,
graphics, film and illustra-
tions. Developers believe
that, if software prices can

be kept down, it is this mix of
features that will create a
new standard of home enter-
tainment. But mixing
everything together without
a subsequent lawsuit may
prove increasingly difficult,
or costly.

Because a single
multimedia production often
incorporates thousands of
moving and still images, as
well as text and sound from
multiple copyrighted works,
a producer may be obliged to
work out arrangements with

many artists or copyright
owners. So far, however, no
standard rates have been set
in what is still a highly
speculative market.

Copyright owners — such
as photgraphers, il-
lustrators, writers and
publishers — are increasing-
ly worrying that they will be
underpaid for the use of their
works, or worse, not be paid
at all.

The American Society of
Magazine Photographers —
a5,600 member organisation

— is already considering
pre-emptive action. It will
vote in May on whether to set
up aclearing houseto sell its
members’ rights to
multimedia producers, col-
lect royalties and guard
against infringement. If this
goes through, then similar
moves by other bodies will
almost certainly follow.

Some copyright holders
are so concerned about
multimedia that they are cur-
rently refusing to licence any
material.

A Time Warner production
called Loud Guitars — a
history of the electric guitar
— will end with Jimmy Hen-
drix because present day
rocker Eddie Van Halen
refused to play ball.
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Acclaim prepares
Terminator 2 blitz

Acclaim is about to go
into promotional turbo
mode for this spring’s
biggest Nintendo
release, Terminator |l.

Thetitle, which will appear
on the LJN label this spring
is being released to coincide
with the much-anticipated
video release of the Arnie
blockbuster.

Acclaim has already clin-
ched a deal with Guild Home
Video to promote the NES
and Gameboy title before the
movie.

TWO FOR T2: GHV and Capital Radio join the promo push

Marketing director Larry
Sparks commented to CTW:
“T2 will be the biggest video
ship-out in history. They are
initially distributing 75,000
copies and they believe that
15 million people will see the
film in the first three months
of release.”

Just in case anybody
misses the release, Acclaim
has also signed with Capital
Radio inaday long T2 promo
which will concentrate on
the Gameboy version and
should hit around four
million people.

Neo Geo back yet again

De Gale Marketing has
embarked on the third
attempt to launch the
Neo Geo games con-
sole in the UK, promis-
ing that it will be ab-
solutely the last, final,
and ultimate launch of
the machine.

The SNK machine was
due to be launched at last
September’s CES but supply
problems led to this being
cancelled. Previous to that
some modified Japanese
versions of the machine
were allowed in to combat
grey importers. ;

The shipments now arriv-
ing are the first PAL
machines to be available in
the UK. The price point still
remains at the rather high
£299 for the machine and
£99-£149 for software.

Due to the high price of
games, the firm is looking for
avenues to hire out the car-

tridges such as video stores
and console specialists.

DGM boss Luther De Gale
told CTW: “The saga goes
that we were geared up for
the show, but because the
PAL machines weren’t ready
we had to postpone it, but
now they are ready.

“We're concentrating our
efforts on rental and so far
the reception has been very
good. We will be dealing with
independents but we're also
talking to record shops and
video dealers. We've been in
touch with virtually everyone
inthe video market and so far
no one has turned us away.”

Rental of the machine is
expected to cost around£6 a
night, with games between
£3-£5 depending on the
dealer. A weekend package
may cost around £15. The
firm is also looking to set up
an end user club, help line
and newsletter to support
the machine in the long term.

Blockbuster busts block

US video giant
Blockbuster seems to
have defeated at-
tempts to block its ac-
quisition of the UK
Cityvision chain, which
controls the Gamevi-
sion computer outlets.

Blockbuster claims to
have control of 50.21 per cent
ofall the sharesin Cityvision,
and is prepared to complete
theacquisitionevenifalarge
minority of shares remain in
the hands of other

shareholders.

Blockbuster originally
made a cash and shares bid
of some £75 million last
November. As part of that
deal Philips had agreed to
pay £37.3 million for a 50 per
cent stake in the new firm.

If Blockbuster fails to buy
up 100 per cent of the shares
in Cityvision, Philips has the
optiontouseits £37.3 million
to buy 6 million shares in
Blockbuster Entertainment
— the parent company —
rather than the UK sub-
sidiary.
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Acer clubs rivals with
High Street PC attack

Taiwanese giant Acer
went gunning for
Amstrad last week, as it
unveiled a new brand of
PCs aimed squarely at
the High Street.

Boasting a turnover of £1
billion, the firm has long
been one of the largest OEM
manufacturers in the world.
Iltsownrange has traditional-
ly had marginal success in
the mid to top-end sector of
the business market.

Now, however, it has in-
troduced a new brand called
Acros, with the specific in-

tention of shaking some ac-
tionin the low-end PC dealer
sector — including
superstores and consumer
electronics multiples.

Announcements are due
in the next couple of weeks,
but it is understood that Dix-
ons and Comet have both
been in protracted negotia-
tions with Acer for some
time.

With chip prices down, the
firm feels it can establish its
name by making 386
machines the standard for
small business use.

The entry level Acros 100

is a full 386SX package
retailing at just £799. It
comes with a 40Mb hard
drive, colour VGA and a
Microsoft Windows-style
GUI, DOS, personal
organiser and an integrated
suite of business software.

Further up the scale
comes the Acros 200. This
has four models, starting
with a similar 386SX
package at £999 which has
‘real’ Microsoft Windows
rather than Acer's home
grown system. The top-end
machine is a 33MHz 486DX
with 120Mb hard drive, com-
ing in at £1,699.

Core pounces on Jaguar

Core has made in its
first move into the cut
and thrust world of
licences, securing the
rights to Jaguar cars.

The firm now has the abili-
ty to publish games with all
_models of Jaguar cars in-
volved, from racing
machines to saloon models.

The first game will feature
the Jaguar XJ220, which is

apparently the fastest pro-
duction carin the world. This
will be followed up by agame
centred on the Le Mans 24
hour rally.

Core boss Jeremy Smith
told CTW: “We’ll see what
the reaction is first, it's ex-
citing because it's our first
licence. Jaguar have been
superb in their attitude, the
technical information they
have given us has been se-
cond to none, they're very

keen to promote the game.

“We certainly aren’t look-
ing for other licences at the
moment, this is one of the
few car licences left. | think it
just shows that we’re
capable of writing 3D simula-
tions, platform games, or
RPGs.”

The first game will be out |

in April on Amiga and ST
with the Le Mans simulation
planned for the Christmas
market.
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Leisuresoft tables show Amiga’s
force before the cart for last time

Leisuresoft has reveal-
ed its 1991 sales splits,
showing a market in
flux and some formats
in trouble.

The figures showed for-
mats’ shares of total soft-
ware sales by value. Com-
modore’s Amiga came out
on top with a healthy and
steady 35 per cent.

Leisuresoft’s managing
director Ash Taylor com-
mented to CTW, however,
that this is “definitely and
absolutely‘ the last year of

the machine’s reign.

Its crown will be taken by
cartridges. Leisuresoft’'s
cart figure of 18.79 per cent is
made up mainly by Sega car-
tridges, with contributions
from Lynx and C64GS
games. The distributor does
not handle Nintendo at all.

The share of Atari’s ST fell
steadily, ending with a full
year figure of 12.2 per cent,
two points less than the
emerging PC.

Strangely, after three
quarters of impressive

growth, the DOS share dip-
ped in the three months
before Christmas. There
were probably more PC
games sold in the period but
other markets are far more
seasonal and their sharp
rises forced the downturn in
share.

In the 8-bit sector, only
Commodore’s C64, with
8.83, is hanging on to any
sort of respectability. Spec-
trum and Amstrad shares
have slipped firmly into the
realms of insignificance.

Sega lines
up Art cart

Sega will launchiits first
non-leisure title this
spring, a productivity
package called Art
Alive.

It will be launched in
March retailing at £29.99 and
initially will only be available
for the Megadrive.

Sega describes Art Alive
as its first “expressive exer-
cise”, claiming it allows
users to “tap into their own
creativity” using patterns
colours and lines.

To add a touch of populist
appeal, Sega has incor-
porated its hit characters
Sonic the Hedgehog and Toe
Jam and Earl in the program.

Images created can be be
captured using a video
recorder. If Art Alive per-
forms well alongside Sega’s
traditionally less cerebral of-
ferings, more productivity
titles will follow.

A
—
g
e,

Adam uses Toy Fair
for show of hands

Adam Leisure took ad-
vantage of the recent
Earls Court Toy Fair to
launch its 1992 batch of
handheld electronic
games, including a
smattering of hefty
licences.

The LCD titles have been
split into three distinct
groups — video games,
puzzles and junior games.

In the video game section,
two of the biggest from the
selection of 18 are Hook and
Batman Returns, retailing at
£19.99.

The puzzle range is a new
addition, boasting a game
based on the BBC series The
Crystal Maze plus a themed
series under the banner
Wicked Blocks containing
three individual titles, Block
Attack, Block Mania and
Block Master. All titles will

¢ Assembly Language Programmers
e Artists & Animators e Designers & Producers

These are new positions created by expansion. We're the largest
independent SNES, NES, and Game Boy developer in the USA,
and a Nintendo publisher/licensee. Over the last three years,
we've delivered 30 Nintendo compatible products to our clients.
Nintendo Power called our SNES Super Battletank: War in the
Gulf " ... so real you'll wonder whether its Super NES or CNN."
We're the designers and programmers of NES The Simpsons: Bart
vs. the Space Mutants, the top selling U.S. developed video game
of 1991 (published by Acclaim). We're a company founded and
managed by game designers. We offer a demanding, yet creative
and supportive work environment, and on screen credit for your
efforts. We're staffing up for an explosion of 16-bit and CD ROM
work on all the newest platforms. If you've got first class
experience on any console format, if you're hot, and if you'd
relocate to our USA labs 20 minutes drive from New York City,
we want to hear from you. Immigration and visa help available.
These are important in-house staff positions located in the USA
which offer full benefits including private, company paid health
insurance and a retirement plan. Art school or technical degree
preferred. We'll be interviewing in London in late February. Send
CV with detailed game credits and current salary information to:

ABSOLUTE

ENTERTAINMENT

251 Rock Road

Garry Kitchen, President
Absolute Entertainment/Imagineering

Glen Rock, NJ 07452 USA
® Fax: (201) 652-8736

e

Adam gets Hooked
be released in the spring for
213

A Disney tie-in providing
titles based on The Little
Mermaid and The Rescuers
is the cornerstone of the
Junior range, which also
features a Muppets game.

The Junior games are out
now, retailing at £23.
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TIME FOR CHANGE?

SOFTWARE

Latest releases on:
e Nintendo * Sega ® Genesis ® Atari ¢

FREE DELIVERY
FAST SERVICE

Account Facilities Available
Discounts for C.W.O.

Phone:

John Marsh — 0375 394444

In Stock at
Most Competitive Prices

e 3M ¢ Sony  Maxell » Verbatim e
e Cannon e Citizen ® Epson ® Amstrad e
e OKI o Star » Brother
e Hewlett Packard ¢ Olivetti e IBM ¢ Dysan

Phone:

Darren Henry — 0375 394444

MAKE THAT CHANGE NOW!

Do you need hardware?
Gameboy, Game Gear, Super NES

IN STOCK NOW!

Phone:

Paul Scase — 0375 394444

COMPUTER REPAIRS
For the Trade
‘A Piece of Cake!’

We repair:
e Amstrad e Atari e Commodore ¢ Spectrum e
All IBM Compatible PCs and all makes of
Dot Matrix and Laser Printers.

* 7 day service

* Latest test equipment

* Skilled engineers

* Over £20,000 worth of stock

* 3 months warranty on all repairs

Phone:
David Smith — 0375 394444

by phoning Silver Crest
Tel: 0375 394444 Fax: 0375 394251

Silver Crest Computers Ltd., 45/51 High Street, Grays, Essex RN17 8NB

You can trust Silver Crest

All Trade Names and Trade Marks are acknowledged.
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Dealers swell Calculus
ranks as launch looms

With just a few weeks
until lift-off, ZCL’s
Calculus franchise
scheme is picking up
pace.

It is due to come alive in
the second week of
February. Originally, the
distributor had planned to
launch what it is pitching as
“an independent multiple”
with 50 outlets on board.

Managing director Don
Carter told CTW last week,
however, that the response
has been more enthusiastic
than anticipated. He claimed
that 80 dealers have already
committed.

He was also hopeful that
the number would increase
before the launch date of
February 10th.

He commented: “Looking

CALCULUS: Dealers counting themselves in

at the spread of stores, we've
got the country pretty well
covered. Displays are being
sent out to dealers this week
and ads break in the March
issues. Things are looking
very healthy.”

To join the scheme,
dealers must pay £29 for the
Calculus display material
and £100 plus VAT every
month to stay in the scheme.
They will also be expected to
contribute towards the cost
of national advertising; the
cost per dealer of the March
campaign will be £250.

A ZCL account with a
minimum £10,000 credit limit
is also required.

A franchise scheme aim-
ed squarely at the business
market is also being planned
by ZCL, details will be reveal-
ed in the next few weeks.

Blenheim
plans Cyprus

surprise

All those dreading the
annual tedium and ex-
hausting schedule of
the Computer Arena
will be pleased to note
that Blenheim PEL has
organised a bit of relief
from the boredom.

In conjunction with the
Computer Shopper Show,
the firm will be organising, of
all things, a treasure hunt.
The firm will be hiring out 20
jeeps for the hunt. The win-

ner receives a cash prize of
£200.

Ginty re-starts
Former Multimedia
Distribution boss Lee
Ginty has re-emerged
as boss of a new outfit
called Computermate.

The small firm has been
set up to sell software to the
educational market, with
Ginty looking unlikely to
return to retail distribution

Formed in 1989, Multi-
media was a leisure hard-
ware, software and peri-
pherals distributor. After on-
ly 16 months it was dragged
down by the recession, ow-
ing over £3 million — the
largest creditor being Com-
modore.

“With the current
economic climate, I'm not
going to try to expand and
have a lot of staff,” said Gin-
ty recently to upmarket
business mag Microscope.

“I've nodesire to sell to the
trade. If I'm selling to
schools, it’s fair enough, the
Government’s unlikely to go
bankrupt.”

Apax corners VR market

The Virtual Reality
threat continues to
loom with W Industries,
the firm at the centre of
the curious
phenomenon, receiving
fresh investment and
opening a new arcade.

W Industries’ change in
management came about
after Wembley Plc sold a ma-
jority of its shareholding to a
venture capital firm called
Apax Partners in a deal
believed to be worth more
than £2.4 million.

Apax director Anne Glover
offered: “We are delighted to
be backing this highly suc-

cessful company in the
forefront of a new
technology which we believe
has the potential to be the
success story of the ‘90s.”

WI is predicting that its
1992 turnover will be in ex-
cess of £5 million. If achiev-
ed, the figure would repre-
sent a growth of 200 per cent
since its launch in 1991.

Part of the expansion
planned in the next twelve
months is through a new VR
“Location Based Entertain-
ment System”, opened last
week in Nottingham.

The new location is called
Legend Quest, networking
four VR systems in a swords
and sorcery environment.

Accolade confident
of personal best

Accolade is expecting
to announce a 50 per
cent rise in turnover for
1991.

This will bring the firm’s
turnover to in excess of $25
million — and is apparently
the best performance in its
six year history.

Accolade boss Alan Miller
commented: “We attribute
this outstanding growth,
most significantly, to the
hugely successful launch in
1991 of our Ballistic line of
16-bit video games. With
such hits for Sega Genesis
as Hardball, Star Control/and
Mike Ditka Power Football.
These high-end products,
marketed under the Ballistic
name, have made a signifi-
cant mark on the cartridge
based industry.

“Supported by such com-

puter game hits including
Test Drive Ill: The Passion,
Jack Nicklaus’ Unlimited
Golf and Course Design and
Mike Ditka Ultimate Foot-
ball, it was certainly the most
successful year in the com-
pany’s six years in
business.”

In addition, the firm has
signed up with Legend Enter-
tainment to distribute the
firm’s products worldwide.
The first title will be
Spellcasting 201: The
Sorcerer’s Appliance.A
number of titles have been
added to the Accolade range
as well, including the first
Nintendo products —
Missile Command and
Asteroids on the Gameboy.

On the Megadrive, Double
Dragon, Super Off Road, and
Test Drive Il are all released
later in the year.

Show set for

Wembley win
The forthcoming 16-bit
Computer Show looks
well on course to being
the biggest event so far,
according to organiser
Westminster Exhibi-
tions.

The show takes place at
Wembley Hall 1 from
February 14th-16th, and
Westminster is already
claiming that stand sales are
up 35 per cent, and pre-
purchased ticket sales by 40
per cent.

A total of 160 companies
are expected to attend the
show, the biggest of which
will probably be Atari, which
is attending the event for the
first time.

5
16 Blgﬁ%«WTER

Westminster's Timothy
Collins commented: “In the
current market conditions
the confidence that com-
panies have in the show is
the result of all the hard work
which we have put in to res-
pond to a difficult market.

“Our increased spend on
promotion is paying
dividends and we look well
on target to achieving our
estimated 30 per cent im-
provement on last time, with
a total of over 35,000 from all
sectors of the ST, Amiga,
and PC market. The phones
have not stopped ringing
since early December with
visitor enquiries of who will
be visiting.”

have yet seen.”

Challenging.

THE THREE BEARS (5- 10)
IBM, ST, CPC, AMIGA. Superbly
reviewed educational adventure.
Develops reading and imagination.

PLAYSCHOOL (3-8)I1BM,
The ideal start. Numbers, Alphabet,
Spelling, Time, Maths.

MAGIC MATHS (4 - 8) IBM,
PCW, ST, AMIGA. Highly rated
primary maths program. Selection
of games. Add and Subtract.

MATHS MANIA 8- 12) IBM, PCW, ST,
AMIGA. “The best primary programs |

Multiply, Divide, Maths Skills.

BETTER SPELLING (8- 18)
IBM, ST, PCW, AMIGA, CPC,
BBC, CBM (D). Highly acclaimed
tutor. Received excellent reviews.

BETTER MATHS (12- 16 GCSE)
IBM, PCW, ST, AMIGA, CPC,

CBM (D). Very comprehensive

coverage of all the major aspects of

maths for this age group. Excellent.
MAXI MATHS (9 - 15)
BIOLOGY (12- 16 GCSE)
CHEMISTRY (12- 16 GCSE)

PHYSICS (12- 16 GCSE)

"I
lll::!!

i
i

e e e e

PHYSICS/

ELECTRONICS 2 (15- 20)

BUSINESS

DYNAMICS (15 - adult)
JUNIOR TYPIST @4 - 10)
JUNIOR ARTIST (5- 10)

THE BEST IN EDUCATION

HOW TO ORDER
1. Post your order.
2. Fax your order.

3. Ring credit card number

4. Ring for advice.

5. Ask your dealer to order.

Prices:

IBM 5% or3%2,ST & STE,AMIGA £22.95

CPC, PCW, CBM (disks)
FREE CATALOGUE

. 71695

ORDER DIRECT TO:

School Software Ltd.,
Tait Business Centre,
Dominic Street, Limerick, Ireland.
Tel: (U.K.) 010 353-61-415399.
Fax Orders: 010 353-61-419755.
Credit Card Hotline (U.K.):
010 353-61-415399
Others Tel: 010 353-61-415399
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EVERYTHING BUT SALES |
WILL BE SLIDING
DOWNHILL FAST...

he best reasons

g GAMEZONE
‘ .-93%"MEGA ZONE"

_« "Highly recommended.."
-~ @
MEAN MACHINES
85%

Acco{)ade E;lrope Ltd‘.A,,Bo&vling ll'llo # 5 : JOYPAD 83 °/°
oint Pleasant, Wandsworth, y i3 o
L(lmdon SWlSél;% g B -

lel: 081 872°0 - & : _ ' ¢ Available on MEGA DRIVE February 12th.

= HOSE SHELVES
AND WATCH THE GAMES FLY
ON FEBRUARY 12th

d 1 trad

Winter Challenge and Ballistic are trademarks of Accolade Inc. Sega and Genesis are trademarks owned by Sega Enterprises Ltd. All other product and corporate names are and regi d ks of their respective owners.
©1991 Accolade Inc. All rights reserved. Accolade is not associated with Sega Enterprises Ltd. Neither Accolade nor this product is associated with, or authorised by the I ional Olympic C: i The United States Olympic Committee or any similar organization for any other country.
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SPOTLIGHT: INSIDE EA — PART ONE

HATS OFF TO LARRY

Electronic Arts’ recent growth has been quite phenomenal. Its strong home for-
mats foundation has been built on with energetic expansion into the 16-bit con-
sole market. This week DAVE ROBERTS talks to the firm’s president Larry Probst
and European boss Mark Lewis about the greenhouse effect. Next week he
meets some of the affiliates that have helped fuel the growth...

PROBST: Turning EA’s background into hi-tech console riches

here was, quite literal-
ly, no getting away

I from Electronic Arts’
success at the Las Vegas
CES.

Everywhere you went, the
familiar logo was prominent.
In the home formats section,
in the Sega village and in the
Nintendo new town, EA was
everywhere.

There was no actual proof
that it had the catering fran-
chise, but | had my suspi-
cions.

Domination of the home
formats wasn’t much of a
task, there aren’t that many
firms left to dominate. EA
managed quite easily with
its whirligig of affiliates.(See
separate interviews next
week).

Its position at the centre of
the floppy world is no real
surprise. In the mid-late
eighties, while many com-
petitors ran for the shelter of
the 8-bit NES, EA decided to
weather the storm.

Now, it’s still raining, but
there are fewer players vying
for the shelter of sales and,
ironically, the previous
automatic sunshine in the
world of Nintendo is beginn-
ing to be affected by a little
drizzle. But as storm clouds
gather...

We interrupt this feature
on behalf of the campaign
against meteorological

metaphors. They’re obvious,
tedious, they goon forfar, far
too long and are almost im-
possible to get out of.

...battling against the rag-
ing winds, planting fresh
footsteps in virginal snow.

Now, however, the firm
finds itself in.the enviable
position of also being one of
the most prolific cartridge
publishers in the world.

Indeed, president Larry
Probst claims that EA is the
most prolific 16-bit cartridge
publisher in the business.
He’s probably right — and
what a business to be in.

Sega and Nintendo’s
global rivalry has reached
new levels of intensity with
their 16-bit systems and that
rivalry  is driving the new
market along ata frightening
lick.

Except for Probst and
European boss Mark Lewis,
it isn’t frightening at all, it's
bloody marvellous. Asked
which one they think will be
the overall winner, neither
will give a definite answer.
The truth is they probably
don’t care.

As Probst points out:
“They’re going to proliferate
16-bit consoles and we're go-
ing to benefit.”

Absolutely, undoubtedly
and probably massively. But,
in a strange, rather con-
voluted for the sake of a

feature sort of way, it’s also
rather surprising.

Electronic Arts, after all,
was one of the great console
refuseniks. It dared to say no
to NES and lived to tell the
tale.

Neither Probst nor Lewis
would look particularly, er,
wicked with a baseball cap
stuck on sideways and the
words “crucial” and “dope’
do not sit comfortably in
their vocabulary.

The 8-bit market does not
suit EA and it wisely refused
to try and stoop to conquer.
Thus, it built up thisimage as
almost the antithesis of a
console publisher.

But really it was just
waiting for Nintendo and
Sega to catch up, to move in-
to the 16-bit market and on-
wards toCD. “We are a 16-bit
publisher.” Probst and Lewis
drop the phrase into the con-
versation so often, it almost
becomes a mantra.

Having said that, EA is
spoiling the karma
somewhat, with two 8-bit
games due for launch in the
UK in the next few months.
Immortal will be out in the
early summer and a
Gameboy title called Jordan
Vs Bird is also on the way.

Immortal will go through
Bandai, and when the Super
NES titles start to trickle
through, they will also take
the official, Nintendo-
signposted route.

Jordan Vs Bird, however,
will not be going through
Bandai. But this is no
rebellion, no breakaway, it
seems that Bandai just
wasn’'t overly enthusiastic
about handling the game.

Mr Jordan and Mr Bird are
apparently big names in
American basketball and
Bandai possibly felt that
suchanall-American licence
may not be the ticket in the
UK.

You can understand the
thinking, of course, just look
at that John Madden game,
no hope, and EA Hockey? Do
me a favour.

The slight difference of
opinion has not influenced
Lewis’ distribution decision.
He states simply: “We look-
ed atotherchannels and just
decided that Bandai would
do the beitjob.”

His choice was also cer-
tainly not swayed by any sort
of reverence to Nintendo’s
wishes. Both he and Probst
have views on the console
giant and they are comfor-
table about expressing
them.

— A

A —
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ELECTRONIC ARTS®

Probst opines that Ninten-
do’s Stateside SNES launch
was “not as successful as it
could have been” and Lewis
believes that the firm has got
“ahelluvajobonitshands” if
it is to achieve its goal of
overhauling Sega’s
Megadrive in the UK.

Cart blanche

t also has a fiercely and

rather mysteriously in-
dependent relationship with
Sega. It hasits own cartridge
manufacturing deal and
seems to be able to release
product at will.

Both men also feel that
Sega’s CD drive may hit the
ground staggering when it is
launchedthis summer. Probst
offers:“We'veonlyjustgotour
development machine, they
really have left it very late.”

And it is therefore very ear-
ly to say exactly what the
firm will be putting out on the
Mega CD, although that nice
Mr Madden should figure
somewhere.

Of more immediate con-
cern is EA’s Nintendo push,
for which this NES and
Gameboy dallying will be a
mere pre-amble. The real ac-
tion will be on the Super
NES, a far more natural
home for the firm’s products.

Unfortunately, in Europe,
the pre-amble may be follow-
ed by something of an am-
ble. EA only has three Super
slots. Compared to the
Megadrive glut we are used
to from the firm, this is a real
famine.

Not surprisingly, that

Madden chap has already
reserved one of the slots. It
lead the way in the States
and will be available in the
UK as close to the SNES
launch as possible.

Probst gives some idea of
how well the title has done
sofar:“Across all formats its
sold in excess of three
quarters of a million. On the
Megadrive, worldwide we’ve
sold 300,000 and in the UK
we’ve done around 50,000.”

Yeah, yeah, | still say
these American sports
things don’t really work.

Another definite for SNES
in Europe is PGA Tour Golf,
again a title with something
of a pedigree — a hit before
it's released.

That leaves a slot open for
one more title on the Ninten-
do system. Most people’s
perfect fit would be
Populous, EA has other
ideas.

The rights to its mould
breaking (and, as it turned
out, mould making) God
game have already been
passed on, to Acclaim in the
US and to Imagineer in other
territories.

“We're limited to three
choices”, explains Lewis
without really having to be
asked. “We feel that the third
slot can be better filled by
anothertitle. Something with
more action.”

It’s an interesting choice
and one which comes from
what is possibly the most
successful 16-bit console
publisher in the market.
Who’s going to argue?

The choice also brings up
the question of exactly
where the firm sees itself
now and where it wants to

go.

At home with the
range

P robst isadamant that EA
is still absolutely com-
mitted to the home market.
He points out that it has
more computer format SKUs
lined up for ‘92 than it releas-

LEWIS: Enjoying Sega and Nintendo’s rivalry to the full

ed in ‘91.

He estimates that EA’s
business is currently split
just about 50/50 between
computers and consoles.
But the computer half does
include its myriad affiliates
and there is a feeling that
one half is more equal than
the other.

When products are at
their early stages, the
possibility of console
translationis a factor. Probst
concedes: “When we look at
new projects, we're more
likely to fund ones that will
be appropriate for multi-
format release.”

If Populous is not con-
sidered terribly suitable for
the SNES, what would the
firm’s reaction to the germ of
the game be now, “add a
shoot-em-up section”?

Nay, nay and thrice nay in-
sist both Lewis and Probst.
“We’'llalways be willingtotry
something new, explore
market niches”, Probst
claims.

Let’s hope so. One worry
about the console onslaught
is that it could help turn the
‘90s into one long karaoke
night. Arrogance over-riding
originality, pretender after
presumptious pretender pro-
ducing imitation after pale
imitation.

EA has always sung its
ownsong and mustcontinue
to do so.

Its track record suggests
that it will, so let's show
some faith and hope that ex-
ploring niches doesn’t turn
out to be just Populous I, Il
1V etc.

EA’s certainly earned
some faith. It's produced
some of the most original
games in leisure com-
puting’s history and is now
regularly releasing some of
the best on console.

It would be a major shock
and, indeed, disappointment
if it did not continue to do so.

Ever wondered who that
Larry guy is that people are
said to be as happy as?
Wonder no longer, here’s
yourman. [=
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ROCTEC MOUSE RM-300C

Roctec Amiga Mouse RM-300C with two button and th|rd
¢ front button for ease of use.

SRP  Dealer

. Roctec Amlga Dnve Rochte RF 3820 is one of the slimest
and lightest External Drives in the Amiga world, cased in a
high teghﬂology q{umini_um Case.

SRP. . :
ROCTE" EXTERNAL HABB%DRWE

* Roctec RH-800C External Hard Drive gives your A500 or
' A500 Plus system a super fast, high capacity hard drive and
| an option of 8MB of Simm Ram in four easy steps.
Styled to blend perfectly with Amiga A500 or A500 Plus.

Game Switch to disable Expansion Ram or Ram and

Hard Drive
Beginner friendly software

External SCSI Port supports up to seven extra devices
User selectable auto boot from IDE or SCSI Drive
Non DMA Design gives simple trouble free operation

Dealer

The Roctec RG-310C Genlock Plus is deS|gned for perfect

partnership with your home studio components, it combines
the ability to create desired special effects with features and

future expandabilitv.

' "ﬁ% = Dual dissolve control knobs provide varying degree of
- overlay orinvert (keyhole) effect.
Auto video pass-thru allows signal to continue to flow

2 through to your monitor even when the video or Amiga :
signal source is off. 8 “ 1 Total invisible when switched off
Extra video thru port provides separate line monitoring of & Auto boot with keystart 1.3 or higher
the video signals only. Auto config™ compatible

Extra RGB pass-thru enables separate line monitoring or |

RGB signal for real time editing of Amiga graphic.
Key-in port for expansion with external keying device.

Auto power sensing
Hard Disk Drive 52MB IDE (AT) or optional SCS!
(Upgrade chip required for SCSI)

i % Dealer (528 IDE)

. § E(HNOLOY 1293) 338666 1 1 (020) 538414

at time of going to press. All trade

marks are recognised E&OE. WllT ED ZYE TECHNOLOGY LTD., UNIT 2, ALPINE WORKS, OAK ROAD, CRAWLEY, WEST SUSSEX RH11 8AJ
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SCRUTINY ON THE BOUNTY

In the past, people have always pointed to the Lynx’ apparent dearth of software

as its weak spot. That all changes this year though, with Atari planning a soft-

ware bonanza for the machine. RONNIE DUNGAN reports...

the year of the Monkey. If
you work at Atari UK, this

is the year of the Lynx.
There’s a strong body of
sceptics which believe

| f you’re Chinese, this is

Confidenceis high at Atari
though, recently released
figures claim that the Lynx
has a UK user base of some
150,000, and the firm is hop-
ing to have 600,000 in by the

estimates the Lynx user
base to be just 45,000 units.
Atari, however, is determin-
ed not to let the big boys
shout it down.

Verbose chest beating is

Nintendo that the Gameboy
is hippest, and Sega that the
Game Gear is just...er..-
more fun.

It must be extremely
frustrating for Atari, which

difficult to promote than
fashion, as the man who in-
vented the Betamax video
will confirm.

All Nintendo has to do is
point to a huge catalogue of
readily available titles, and
some UK sales figures to
poo poo Atari’s claims to the
throne.

Sega just points to the
fact that it's called ‘Sega’,
and anyway, it is rather more
concerned with Nintendo

nia Games cartridge that
came with the machine had
more events within it.

Critical massing

his year though, Atari

has been beating its
head against the locker and
seems to be all fired up. At
the moment, Lynx lad can
buy around 40 titles for his
fave machine, and by the end
of the year there will be over

neither, and Sega and end of the year. nothing new in the console really, truly, honestly seems than Atari — after all, the 65 titles.
Nintendo are starting to Thatclaimwillbe metwith  market, particularly in hand-  tobelieve thattheLynxisthe Lynx only has four titles
think there may be hoots of derision from both helds where Atari has better machine. available, doesn't it? LYNX GAMES
something in this Chinese Nintendo and Sega — par- alwaysclaimedthatthe Lynx But technical superiority Well, it did when it was | NOW AVAILABLE
mythology lark. ticularly Nintendo, which is the superior machine, is sometimes a little more launched. Even the Califor- |Bue Lightning

Electrocop

Rampage

Gates of Zendecon
Gauntlet Ill — The Third Encounter
California Games
Xenophobe

Chip’s Challenge
Slime World
Zarlor Mercenary
Klax

Warbirds
Robo-Squash
Road-Blasters
Tournament Cyberball
Ninja Gaiden
Paperboy

A.P.B

Rygar

Hard Drivin’

Turbo Sub
Scrapyard Dog
Awesome Golf
Chequered Flag
Blockout

Ms Pac Man

Pac Land

S.T.U.N Runner
Xybots

Shanghai

Viking Child

Ishido

Bill and Ted’s Excellent Adventure
Robotron 2084

FORTHCOMING
RELEASES

Toki
Superskweek
Crystal Mines Il
Vindicators
Basketbraw!
NFL Football
Baseball Heroes

The ultimate input device for
Designers and Artists using
286, 386 or 486 based PC’s

IN

THE 5"x 5" GRAPHICS TABLET
THAT’S 2 PRODUCTS IN 1

Hockey

Break the mouse Rolling Thunder

barrier with the2in1 e

The Naksha 2 in 1 is truly two gﬁ?iﬂfﬁﬁﬁﬁ? Beast

products in one. Use the tablet to Malibu Bikini

realise your artistic talents with Deluxe L‘;‘:ﬂ”;”/‘f’fg’;

Paint Il Enhanced, the high resolution Bad Boy Tennis

colour paint package, or Design with Dracula

Autosketch from AutoDesk, %’aifvfjgimomende,

World leaders in CAD Ninja Gaiden Il
application software. Featuring the special absolute g’:o‘g;gzgi’;g%’c .

positioning feature the 2 in 1 will improve your
cursor control instantly, increasing your speed and 4
accuracy in any application. -

£199.

The machine has now
passed a critical stage in its
development according to
Atari’s marketing manager
Daryl Still.

He says: “It is starting to
take off. We now have
150,000 users in the UK and
we’re obviously adding to
that all the time. Publishers
also see it as a viable option,
more and more are looking to
publish games for it.”

DRAW

Deluxe Paint Il
Enhanced

Use the 2 in 1 to produce computer
generated works of art with Deluxe
Paint Il Enhanced, the new improved
version of the best selling paint
package. Features include; poster
sized printouts, picture preview before
opening, colour cycling to introduce
animation effects, 3D perspective, 7
levels of magnification, a complete
range of shape & line tools & many
brush modes.

nqkbhq Available from all good computer dealers

Naksha UK Limited, 29 The Wharf, Warrington WA1 2HT. Tel: 0925 56398 Fax: 0925 574375
E&OE.

No one has yet been
trampled in the rush to get a
third party Lynx licence. At
the moment, there are just
eight third party titles
available, but the coming
months will see useful
games like Lemmings and
Shadow of the Beast from
Psygnosis, and Stryder from
US Gold emerge.

AutoSketch

The precision technical illustration
tool for any industry; mechanical,
electronic, chemical, and civil,
automotive and aerospace
engineering. As many as ten
layers are available on a single
drawing. Dimensions can be
associated or automated in a dialogue box. This popular
package is a fast and comprehensive introduction to CAD.

AUTOSKETCH |\ -

§

Whereas Sega and
Nintendo are a little bit pro-
tective about third party soft-
ware releases (understate-
ment of the millenium in
Nintendo’s case) Atari im-
poses no such restrictions
on the amount of software
thata firmcanrelease forthe
machine.

Indeed, inan effort to build

Continued on page 23

Price excludes VAT.
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Dr.T’s

MUSIC SOFTWARE

THE
BLUE RIBBON

SOUNDWORKS

LTD
We Didn't Say

It The
Magazines Did

KCS 3.5

AMIGA

PC COMPATIBLES

AMIGA FORMAT

ATARI
Music Software 2 Most of the computer magazines have noted a
sharp rise in the demand for Computer Music Software. This is

partly due to the high amount spent on home entertainment.
However, other factors, such as the inclusion of Computer Music in

the National Curriculum, the desire to use the computer for
P
92 % Dec 1991

something a litle more serious than shoot 'em ups and MIDI
Music's important role in Multi Media prove that this area of the

KCS not only offer the best

MIDI/Music environment available

for the Amiga at the present time,

but provides a work station

potential which is powerful

enough to challenge some of the

established heavyweights of the

ST world.

Paul Overraa , Sound On Sound
Oct. 91

SUPERJAM

AMIGA COMPUTING

market is set to mushroom.
ZONE DISTRIBUTION are specialists in the Computer Music field.
We represent some of the finest music software houses in the
r providing a high level
er and the end user.

world. We have achieved our reputation b
of after sales support to both the dea
Amiga Format in a recent survey noted that some 40% of its
readers were interested in music software. It is no longer a fringe

product. Every shop should be stocking this type of product. If you

don't your competition will.

Zone Distribution are pleased to announce the

appointment of Centresoft and LeisureSoft as distributors

for Dr T's, Blue Ribbon Soundworks and Band in a Box. ,
91 % Jan 1992

Without a doubt SUPERJAM is
one of the most exciting,

innovative and user friendly

music products ever to reach the

Amiga, and its bound to bring

immense pleasure to many
people who'd previously
considered music making

beyond them.
Paul Austen Amiga Computing
Jan 1992

Only Product purchased through these or any of our
authorised distributors will be an OFFICAL UK VERSION

and therefore FULLY SUPPORTED by the ZONE

TECHNICAL SUPPORT LINES.
For more details on our entire product range ring 081

| 766 6564 or contact LesiureSoft or CentreSoft DIRECT.
n%
< &,
A\

V

c:.igﬁ
o

v/

i

((
V7

3
B %

[} l),o
‘\‘“n

e
ES@FT

-
LEISUR

DISTRIBUTION

5, Abbeville Rd London SW4
Tel 081 766 6564 Fx 6656

N /
CENTRESOFT



Page 12 CTW Monday February 3rd 1992

TRETIME..........i.cii i 16 17-18 OCTOBER 1992
THEPLACE........cccccoviiinnrniiennnnne... WEMBLEY EXHIBITION HALL 2
THECROWDS................ s e i MASSIVE
THEONE........ccoccsiriimerrnseeesssnnneee.. YOU CAN’T AFFORD TO MISS
THEPRICE. ... . . FROMESSA (ZM x 2M)

DO YOU DEAL IN?

* 1 EVERY HOUR ON THE HOUR — EVERY DAY o
° 3 AMIGAS e
©614” COLOUR TVs o
® 6 STEREOS »
* 3 MEGADRIVES o
* 3£100 CASH PRIZES o
* 3 £100 VOUCHERS (TO BE USED AT THE SHOW) o
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N EXTRAVAGANZA ARISES

RAVAGANZA SHOW
OF SHOWS

EXHIBITORS’ STAND PACKS

2MTRS x 2MTRS £544
2MTRS x 3MTRS £807
3MTRS x 3MTRS £1,185
4MTRS x 2MTRS £1,059
4MTRS x 3MTRS £1,163

ABOVE STAND PRICES INCLUDE SHELL SCHEME, CARPET,

1 SPOT OR 5ft. FLUORESCENT TUBE and 1POWER POINT.

ALSO INCLUDED IS COMPREHENSIVE INSURANCE.

ADVERTISING

e OVER 100 FULL PAGE ADVERTS IN THE
BEST COMPUTER MAGAZINES

e 700,000 MAILSHOTS FROM OUR DATA
BASE OF 700,000 COMPUTER USERS

* RADIO SLOTS AROUND THE COUNTRY

) + + PLUS MANY OTHER PROMOTIONAL
IDEAS, SPECIAL GUESTS etc.

DARE YOU MISS THE SHOW OF THE DECADE?

COMPANY NAME
COMPANYADDRESS

POSTCODE
CONTACT NAME TELEPHONE

SEND TO: SOUTHERN EXHIBITIONS at: 50 GRAND PARADE, BRIGHTON, E. SUSSEX BN2 2QA
OR CONTACT: VIRGINIA on: FAX: 0273 695694
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SCAN

CONFESSIONS OF A PROFESSIONAL GAMESPLAYER

Socialising was always tricky for the games pro. Obsessive waggling activity
had to be carefully hidden from even the closest of friends. But, as gamesnost
sweeps the nation, has ‘coming out’ really become any easier? CIARAN BREN-

NAN thinks not...

“I wouldn’t join any club that
would have me as a
member.”

Groucho Marx
hat did they talk
about at parties

then you were in

your prime? Sorry... unfair
question for most of you
that.

Anyhow, | can still vaguely
recall distant conversations
about whether Jimmy Page
was a better guitarist than
Andy Summers, or how the
Honda ZQ1,000,000 was
faster to 60 than the Yammy
LMN3 (or whatever, | was
never very good at the motor-
cycle name game) which
generally happened about

five minutes before my body
finally rejected the cider
transplant I'd just given it.
Nowadays though, | can
hardly squeeze up to the
fridge to rescue another
Carling Black Label from
among the hellish quantities
of exotic dips and designer
waters that have taken up
residence, without hearing

some Aqua Libra-sipping ex-
yuppie describing how he —
or, even more frequently, she
— has just got past the
seven-headed cave monster
at the end of level three of
Super Marioworld on the
Game Boy.

Game dropping has
becomeall therage — andto
be perfectly honest, I'm star-

tingtolong forareturntothe
days when | was embarrass-
ed to tell strangers what | did
for a living — even if they
were the sort of scum-
sucking swine who sold ad
space or worked in The City.

Imagine my horroron New
Years’ Eve when, having
completely struck out with
the hottest chick on offerata
particularly unpleasant
gathering of upper-class
twits (actually, | think it may
have been the host’s mother,
but New Years eve is a
desperate time which calls

EURO

COMPUTERSUPPLIES

=7

TEL 0827 50000

M |

e D

FAX 0827 60976
DELIVERY NATIONWIDE — PHONE UP TO 5PM FOR NEXT DAY DELIVERY

LOCKABLE STORAGE SYSTEMS

DESCRIPTION

PRICE PER ITEM
=11l 125 484

PRICE PER ITEM

DESCRIPTION TP 12+ A0
3.5” Posso (150 Cap) £13.19 12.70 10.50
3.5” 250 Capacity £16.10 15.10 14.50

PLEASE CALL FOR RANGE OF POSSO AVAILABLE

Minimum quantity 250 — £25 set up charge.

3.5” 10 Capacity, Slimpack  £0.70 0.60 0.53 INCL. VIDEO POSSOS etc.
3.5” 40 Capacity £390 244 /
3.5” 50 Capacity £495 2.81
3.5” 80 Capacity £5.55 2.41
3.5” 100 Capcity £6.33 3.79 ;
5.25” 50 Capacity £5.16 295 2.58
5.25” 120 Capacity £9.69 549 485 BULK DISKS
PRICE PER DISK
DESORIETON 500 [ 1000+ [ 5000
P 3.5” DSDD H. Quality 32p 30p 28p
RINTER STAN DS 3.5” DSHD Konika H. Quality 45p 42p 40p
5.25” DSDD H. Quality 25p 21p 19p
DESCRIPTION ':T?f F;ER F;;‘TTEIR SZQTD 5.25” DSHD H. Quality 38p 33p 31p
2 : ALL DISKS ARE CERTIFIED AND CARRY ONE FOR ONE
Lo tand s Bl20e 020 o208 GUARANTEE. PHONE FOR CORPORATE PRINTING
Universal Printer Stand with
Paper Tray £6.83 485 4.46
80 Column Wire Printer Stand  £6.38 485 4.46
80 Column Space Saver £20.96 18.52 14.94
PRICE PER ITEM
ey f00 | do=s0 | iays
Labels 3.5” (Roll 1000) £5.00 4.80 4.00
Multicolour 3.5” (Roll 1000) £7.50 7.00 6.50
3.5” Cleaning Kits £1.90 1.50 1.30
Robosift Joystick £12.00 11.00 10.60
UNIVERSAL CPALESAVER Apache 1 £5.17 4.50 410
Python 1 £6.50 6.00 5.60
Maveric 1 £10.40 10.00 8.90
Autofire Joystick £9.78 9.13 9.00
Y2 Meg With Clock £24.30 22.50 20.90
Y2 Meg No Clock £21.10 17.20 15.70
FEBRUARY SPECIAL OFFER Cumana Drives £5400 5060  49.10
Megaboard £44.65 —_ -
Own Logo with a Corporate Image for your com- Ribon Re-ink £1295 900 e
: o : ) Mouse House £1.00 0.80 0.69
pany — now available at Ridiculous Prices:- Tilt 'n Turn Monitor Stand £6.90 6.10 5.80
6mm Mouse Mats — Red, Grey, Blue (Printed) £1.10 S o
Dust Cover— Amiga/Atari(Printed) £1.20 2m Parallel Cables £250 220 1.80
Anydust cover is available on request — please call for details 3m Joystick Extension £5.99 410 3.50

MANY MORE ITEMS IN STOCK — PLEASE CALL

Tel: 0827 50000

If you are a new customer, and you have not dealt with us before, we will give you a
FREE BOTTLE of SCOTCH with your first order over £250.

for desperate measures...
and anyhow, how could she
have resisted lines like “and
what cloud did you fall off?”)
| was set upon by the party
bore who had somehow
discovered what | did for a liv-
ing.

Topping the hip
parade

Within seconds | was
surrounded by a drool-
ing mass of plummy-voiced
ne’er do wells, demanding to
know if the Megadrive is bet-
ter than the Amiga orif | had
really met Sonic in person
(‘no madam, that was Simon
Harvey’). Suddenly | had
become some sort of cross
between the Dali Lama and
Kylie Minogue — everyone
wanted either to touch my
hem ortap me forthe answer
to the ultimate question: “is
it better to play Tetris: by
score or by lines?”

It seemed like hours pass-
ed before | was able to
distract their collective at-
tention (‘look everyone, isn’t
that Tom Watson of
Renegade?”) and slip out the
bathroom window — only to
find that the same vixen
who’d rejected me so cruelly
only minutes beforehand
was now waiting with the
engine of her Ferrarirunning,
and purring seductively that
we should go somewhere
quiet so that | could “push
her buttons”.

Lord help us! What's
becoming of our society? Is
itonly a matterof time before
Gamesmaster replaces Top
Of The Pops and The Chart
Show in the hearts and
minds of our children? Caniit
be long before we see the Bit-
map Brothers on the cover of
Smash Hits?

| know what you're all
thinking... “Wow, we're big
time at last!” But don’t you
believe it — remember that,
of all the games that these
low-lives are blabbering
about, not one of them had
even the slightest bit of
British (not to say European)
input in its development.
We're always going on about
how the British have the best
designers and game
developers in the world —
but if that’s the case, then
why hasn’'t anyone ever
heard of them?

Scandal in the wind

I was interested to see
among the mass of vastly
inaccurate and fabricated
rubbish that they usually
print in this rag that my
fellow scribe Colin Campbell
is leaving a steady job at
Future Publishing for a new
career at some firm called
Pegasus.

This seems to me to be a
bit like asking for a transfer
from Arsenal to Torquay
United — so why are you do-
ing it Colin? Is there
something going on that we
don’t know about? Maybe
he’s about to do a ‘Michael
Thomas’ and reveal what he
really thinks about Future’s
equivalent to George
Graham.

If he did, it would certainly
make a pleasant change
from all of the flowery
nonsense that’s been
printed about Future
Publishing in the Nationals
over the last couple of
weeks.

Does anyone else smell
animminentflotation? O
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DOING BUSIN
_EUROPEAN

The European computer and video gamesfmarket;is‘ growing -
fast. The potential number of consumers buying the games
lifestyleis huge. It's alucrative market-and you could be getting
aslice Here'show. = ' -
, There's one place in Europe where you can see and order
- all the 'products"t\hlat your customers want to buy. And get an
~ insight into the market issues at free seminars. The ECTS
Spring '92 exhibition, April 12-14, London, UK. T
ECTS has a simple formula. It's where everyone who wants:
to benefit from this expanding market meets to buy and sell the
products that count for their growth in '92. And it's an opportunity
for you to make your profit curve grow.
Take part in the only European event where every key
~ international software publisher, hardware provider, retailer,
distributor and dealer meet to do business. Simply clip the
coupon or call Lynne Davey now on +44 (0) 81 742 2828 for
free exhibition tickets. 4
It could make the difference to your business this year.

ECTWTS
European Computer Trade Show, April 12-14, Business Design Centre, London.
Blenheim Online, Blenheim House, 630 Chiswick High Road, London, W4 5BG UK.

Initials(Mr/Ms) _____ Surname ______

Area of organisational activity (retail, distributor, etc)

Company name

Address Lop

TOWR:=& ___Country =2 Postcodesizsiiiie s
Tel s G ) i

| require (no.) ___ FREE tickets to the ECTS Spring '92 exhibition.
[ ] 1'am interested in exhibiting at ECTS Spring '92
[] I am interested in attending free seminars

aib.c die f g hijkiltm:-ntoypagrsst U
Return to: ECTS Spring '92 Blenheim Online, Blenheim House, 630 Chiswick High Road, London W4 5BG

BLENHEIM ONLINE

’

@f g

Sponsored by w lE“L‘LS_HE'A Supported by Toy Trader/Video Business/ERT magazine/EGRN magazine
EVRC RS :
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FULL PRICE
SUFUIARE
AT REALISTIC
PRICES/

The JETSONS
(Dut Now]

Hanna Barberas’ famous futuristic
family straight from their “Silver
Screen” debut in Cinemas around the
World and now to your computer
screen in this latest Hi-Tec game.

Lontact our hotline for posters and more inlormalion

ring: 0742 587535

o1 £6.99
s £12.99 4

SPECTRUM - CBM 64 - AMSTRAD
(CASSETTE) - £6.99

CBM 64 (DISK) - £6.99

AMSTRAD (DISK) - £7.99

AMIGA - ATARI ST - £12.99

IBM PC (DUAL FORMAT) - £12.99 &5&

POTSWORTHA L.

[[ominq Soon)

You might not know it, but whilst people
everywhere snuggle down and their sleep
filled eyes are closing, their dreams, thoughts
and fantasies, whether good or bad, become
reality in the Dream Zone.

Potsworth, our famous TV cartoon canine,
and his friends; Carter Keiko, Rosie and Nick
are no exception, and each night, once asleep,
they join forces in the Dream Zone to
experience fantastic adventures together.

Hi-TEC SOFTWARE LTD - P.0. BOX 299 - SHEFFIELD - S7 2EZ - FAX: 0742 580547
© 1992 Hanna-Barbera Productions l}nc.,,& Sleepy Kids Plc - All rights reserved.
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STRANGERS IN A STRANGE LAND

The Earls Court Toy Fair, held last week, has never been a must on the computer
retailer’s calendar of pressing events but it isn’t a bad place to go and sample the
view from the other side of the High Street. JON SALISBURY of World Toy News
donned his toy industry spectacles (definitely not rose tinted) to tell readers of
CTW just what their toy counterparts thought of video games being part of their

show...

ideo games suc-
V cessfully bridged the
gap between toys and
technology — and what a
relief that has been to the
average toy retailer!
Nintendo and Sega finally
proved to toy retailersin 1991
that trouble-free, promoted,
mass-market games
machines really do exist. At
last everyone could relax,
confident that they would
now be able to steal back all
that business from those
bloody computer shops!
The five years between
1978-1983 convinced the toy

fraternity that computer

SEGA: Complaints of an ‘unfriendly’ stand ~

games were bad news —
sorry, BAD NEWS!! The in-
dustry’s infatuation with the
microchip back then caused
nothing but mayhem and
disaster and long memories
were the main reason that
the UK was so late in
acknowledging the potential
for the new generation
machines that we now see.
Companies . like Mattel,
Parker, Milton Bradley and
Coleco caught massive
colds and retailers felt the
fall-out with shelves cramm-
ed with unsaleable stock.
“We never caught up with
the demand until it dropped

w

dead,” is one famous quote
of that era and, well into last
year, many people were still
reluctant to ‘risk’ selling
video games again.

But Nintendo and Sega
took the sleeze out of com-
puters, previously locked
away in dangerously hor-
monal teenage boys’
bedrooms, and put them
firmly in the living room. Hav-
ing cracked that taboo and
brought TV games out into
the open, toy retailers didn’t
take long to be convinced
that this was a category that
they should be claiming as
their own.

The final evidence, if any
were needed, was the nam-
ing of Gameboy as the
British Association of
Retailers’ Toy of the yeardur-
ing the Earls Court Toy Fair
last week (See front page).

The Pursuit
of Perfection

ou’d think  that

Gameboy, Megadrive or
NES were stange bedfellows
for Thomas the Tank Engine
or My Little Pony, but think
again: toy shops have no pro-
blem selling games as
disparate in their intended
target audience as Trivial
Persuit (basically aimed at

pissed adults, bored after
another dodgy curry at their
friends’ house) and the copy
of Hungry Hippos intended
to shut little Johnny up, so
why not video games?

Against the backdrop of a
video game business now
thought to be worth over
£250 million in the UK (that’s
25 per cent of the total toy
market and growing) Earls
Court in 1992 should have
been a user-friendly show for
toy retailers, a place where
the average toy shop would
learn more about the direc-
tion the video games market
will now take. On this score,
the message was confused.

Earls Court saw Bandai
firming-up the numbers it
revealed in CTW last week,
true, together with the of-
ficial unveiling of the SNES,
but it also saw Sega missing
a golden opportunity to ride
the wave of its fabulous re-
cent publicity in the USA.

“l came here to talk to
Sega and all | find is a bank
of bloody computers,” one
highly influential toy retailer
said. Software makers were
similarly uninviting in their
presentation and proved the
point that they are still more
at home in consumer com-
puter shows where they have
to keep hoardes of 15-year

BOY ABOUT TOWN: The toy world’s fave

old boys entertained.

The average toy retailer —
probably aged 52 and ac-
companied by his wife who
is also his business partner
— doesn’t give a monkey’s
about technological
superiority and certainly
doesn’t want to play with the
damned games.. His
business re-invents itself
every year anyway, so all he
wants to know about is the
right deal for the right pro-
duct so that he can get it on
the shelf and flog it!

Toy retailers see so many
new products every year that
they can’t but help being
thick-skinned. The average
toy manufacturer probably
has 50 new products to talk
about so there’s a lot of
ground for buyers to cover at
a toy fair like Earls Court.

The multiple toy retailers
like Toys R Us, Woolworths
or Argos can afford to be
more considered because
their buying teams

market
segments, but the run-of-the-
High-Street independent toy
retailer simply hasn’t got the
time. He wants facts, prices

specialise in

and, above all else, the
reassurance that comes
from a highly personal face
to face confrontation with
his suppliers.

The toy industry is famous
for rubbishing great pro-
ducts — even when they are
at their peak — and there is
still talk of the video game
bubble bursting in toy
circles.

That said, the toy market
in the UK has needed a pro-
ductlike this to take up some
of the recessionary slack of
the past two Christmas
seasons and remains in a
buying mood.

But you should never
presume that a feisty in-
dependent toy retailer will
come to you to buy — you’ll
probably have to go to
him. 0O

Software Development House

has vacancies for:

16 bit programmers with experience of C and assembler

Console programmers

Graphic artists

All applicants must have specific industry experience and be
able to provide suitable examples of their work.

You will be working from our offices in London on new and
exciting projects in all areas of computing.

For further information and initial conversation,

please call:

Tony Fagelman
on
0532 687932

THE COMPUTER TRADE

WAREHOUSE

OFFERS YOU THE CHANCE OF A LIFETIME
90% DISCOUNT

1 PALLETT OF ASSORTED MODEMS

BOXED & SHRINK WRAPPED
DEALER £30K RETAIL £60K

SELL FOR £3K
2 PALLETTS OF SOFTWARE

CONSISTING OF MIXED EDUCATIONAL & PC
DEALER £40K RETAIL £80K

SELL FOR £4K

2 PALLETTS OF VIEWDATA EQPMT.

MODEMS, TERMINALS, CABLES ETC
DEALER £10K RETAIL £20K

SELL FOR £1K

ALL PRICES + VAT STRICTLY CASH & CARRY
ALL GOODS SOLD AS SEEN

- 0274 622000
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S Just what a PC
wa | i waits

o Microswitch Fire-Buttons

e Independent Function
Fire-Buttons

e Foam Padded Grip G
o Six-foot Connector Cable
e Black or clear versions available

Ever wondered what your PC
- o actually sounds like? Up to
|  £49.99 inc. VAT I now its probably just been a series of buzzes and beeps. Snap in a Covox

. card and via your own headphones or speakers sit back and enjoy a wall of
magical sound from your games software.

SOUNDMASTER PLUS
e Ad-lib Compatible half-card

ELIMINATOR GAME CARD

o External Potentiometer Adjuster o |nstalled in five minutes

(operates up to 33mhz) e Qutput Digitizer

o o Includes ‘Gravtest’ Joystick e Music Synthesizer
e Calibration Disk « Audio Amplifier 7

e Dual Joystick Ports

o Available for IBM PC AT/XT/PS20-40
and Compatibles

e MCA Version also available
(£59.99 inc. VAT)

| £39.99inc. VAT |

* Speech Thing Compatible
£79.99 inc. VAT '

SOUNDMASTER 2

o Ad-Lib and Soundblaster Compatible
o \Midi Interface and Cable

o Music Composition Software

o

()

®

Sound Recording and Playback
V/oice Recognition
Includes Headset with Microphone

GRAVIS products are made in Canada to the highest standards of ;
Joystick Design and Engineering. o
They are comfortable to use and are
built to last. In fact, you will probably
need a new PC before the GRAVIS

[ £199.99 inc. VAT "|

gives up! |
L SPEECH THING ® Digital Sound Synthesizer
; ’ e - | Now your word processor can talk to e Teyt-to-Speech Software included
= S | Spreadsheet data can be verified jn  Gameand Demo programme included
speech! ® Speaker with Amplifier included
” ESAVensnsrsy b £84.99 inc. VAT i
= : T = - m < ¥ LAt o

Winner Sticks and Yokes are ideal for W SNV e

the PC Games-playing enthusiast. With
designs that offer added realism and instant response at competitive prices.

FLIGHT YOKE 2000 : Pro

e LR e
R 5o e £

This quality Mouse has 10 extra

e Analog Yoke i . buttons which put constantly used
o Realistic Flight control Design B keys at your fingertips. Not only
e X&Y Axis Trim Adjustment feature dgl does it reduce the time and concentration lost going back and forth to the
e Throttle Control ‘ keyboard, Promouse is designed to make your computing more enjoyable!

®

[ ]

Two Fire Buttons | PROMOUSE PM30

Desk-top Clamp and Suction Cups Serial Mouse

Two Main Buttons
Ten Function Keys

[ )
£49.99 inc. VAT | ®
[ ]
e 20t0 5,000 dots perinch
e
[ ]
®

proMouse

400 Reports per second
Opto-Mechanical

Compatible with virtually every
DOS, GEM and Windows
program, Mouse-driven or not.

|  £59.99inc. VAT |

PISTOL STICK 1000

o Analog Joystick

e Large Pistol Grip Handle

e Four Fire Buttons

e Throttle Control

e X & Y Trim Adjustment Feature
e Suction Cups

| £29.99 inc. VAT

At last a set of Speakers that have been
specifically designed and co-ordinated to match
your computer system. No more clumsy and
awkward searching for a space to install your
speakers, just attach them to the sides of your
monitor and admire!

e Forany computer with an Audio Output or PC
Sound Card such as COVOX.
o Build-in Booster Circuitry and Magnetic Shielding

o Requires 4 x 'AA" batteries per speaker or one
Optional 6v AC Adaptor

| AVAILABLE FROM MOST DISTRIBUTORS

§~ -
o : w— e Also accepts output from a Walkman, CD Player
UR P HUNE o 4E. G | - tc., etc.
) =¢gp aRl o Includes RCA Phono Jack Adaptor and a 3.5mm to

5mm Stereo Jack Adapr | £20.99 inc. VAT1

SALES HOTLINE 081 902 2211

SPECTRAVIDEQ, UNIT 27 NORTHFIELD INDUSTRIAL ESTATE, BERESFORD AVENUE, WEMBLEY, MIDDLESEX HAO 1NU, ENGLAND

W@E@ TELEPHONE: 081 900 0024 o FACSIMILE: 081 903 6625 e HOTLINE 081 902 2211 _—]
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Compiled by Gallup on behalf of ELSPA

ALL FORMATS TOP 20
16-BIT (FULL PRICE)

RANK

TW LWTITLE FORMATS PUB.LABEL

1 1 WWFWRESTLEMANIA ST AG PC — OCEAN

2 2 JAMESPOND2—ROBOCOD ST AG — OT MILLENIUM

3 4 BIRDSOFPREY ST AG — — ELECTRONIC ARTS
4 19 OHNOMORELEMMINGS ST AG PC — PSYGNOSIS

5 9 LOTUSTURBOCHALLENGE2 ST AG — — GREMLIN

6 6 ROBOCOP3 ST AG — — OCEAN

7 3 MICROPROSEGOLF ST AG — — MICROPROSE
8 10 ANOTHERWORLD — AG — — DELPHINE/U.S.GOLD
9 13 HEIMDALL — AG — — COREDESIGN
10 20 DIZZYCOLLECTION ST AG — — CODEMASTERS
11 7 JWHITEWWINDSNOOKER ST AG — — VIRGIN

12 24 FIRSTSAMURAI — AG — — MIRRORSOFT
13 — 2HOT2HANDLE ST AG — — OCEAN

14 18 FOOTBALLCRAZYCHALLENGEST AG — — ANCO

15 8 MAN.UNITED EUROPE ST AG PC — KRISALIS

16 5 POPULOUS2 ST AG — — ELECTRONICARTS
17 12 KNIGHTMARE ST AG — — MINDSCAPE

18 14 LEANDER — AG — — PSYGNOSIS

19 29 MEGA—LO—MANIA ST AG — — MIRRORSOFT
20 39 TERMINATOR2 ST AG PC — OCEAN

21 38 4WHEELDRIVECOMPILATION ST AG — — GREMLIN

22 16 THESIMPSONS ST AG PC — OCEAN

23 17 WOLFCHILD ST AG — — COREDESIGN
24 31 SOCCERSTARSCOMPILATION ST AG — — EMPIRE

25 21 ALIENBREED — AG — — TEAM 17

26 22 NINJACOLLECTION ST AG — — OCEAN

27 15 FUNSCHOOL4(5-7) ST AG — — EUROPRESS S/W
28 25 LEMMINGS ST AG PC — PSYGNOSIS

29 35 BATTLEISLE — AG PC — UBISOFT

30 11 BOARDGENIUS ST AG PC — BEAUJOLLY

31 30 REALMS ST AG. — — VIRGIN

32 36 MONKEYISLAND ST AG PC — U.s.GOLD

33 23 CRUISEFORACORPSE ST AG — — U.S.GOLD

34 — AIRLANDSEA — AG — — ELECTRONICARTS
35 32 SUPERSPACEINVADERS ST AG PC — DOMARK

36 — JETFIGHTER — — PC — U.S.GOLD

37 — EUROPEANSUPERLEAGUE ST AG PC — CDS

38 — SKULLANDCROSSBONES ST AG — — DOMARK

39 — MOONSTONE — AG — — MINDSCAPE

40 — PLAYERMANAGER ST AG — — ANCO

KEY: ST — Atari ST; AG — Commodore Amiga; PC — PC Compatibles; OT — Other

ALL FORMATS TOP 20
8-BIT (FULL PRICE)

RANK

TW LWTITLE FORMATS PUB.LABEL
i 1 WWFWRESTLEMANIA SP CO AM — OCEAN

2 2 DIZZY'SEXCTADVENTURES SP CO AM — CODEMASTERS
3 3 THESIMPSONS SP CO AM — OCEAN

4 4 TERMINATOR2 SP CO AM — OCEAN

5 5 DIZZYCOLLECTION SP CO AM — CODEMASTERS
6 6 CARTOONCOLLECTION SP CO AM — CODEMASTERS
7 9 SUPERSPACEINVADERS SP CO AM — DOMARK

8 14 SOCCERSTARSCOMPILATION SP CO AM — EMPIRE

9 8 LEMMINGS SP — — — PSYGNOSIS
10 13 BIGBOX SP CO AM — BEAUJOLLY

11 16 NINJACOLLECTION SP CO AM — OCEAN

12 7 TURTLES —THECOINOP SP CO AM — MIRRORSOFT
13 17 PITFIGHTER SP CO AM — DOMARK

14 11 KIDSPACK SP CO AM — ALTERNATIVE
15 10 RAINBOWCOLLECTION SP CO AM — OCEAN

16 12 MAN.UNITED EUROPE SP CO AM — KRISALIS

17 19 PAPERBOY2 — — — o7 MINDSCAPE
18 — TEEN.MUT.HEROTURTLES SP CO AM OT MIRRORSOFT
19 — FUNSCHOOL3(5-7) SP CO AM OT EUROPESS S/W
20 — DOUBLEDRAGON3 SP CO — — STORM
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by Mark Ramshaw

Leimre Suit Larry — one of
the most enduring PC game
characters — has never really
hit it off with the Amiga
gamesplaying crowd, but all
that could change with the
release of Sierra’s Leisure Suit
Larry 5.

Anyone who’s been keeping
count will probably be aware of
the absence of a number 4 in
the series, and so will be reliev-
ed to hear that the plot of Larry
5 revolves around finding the
missing disks from the previous
episode. And so from a fairly
innocent plot, a wholly innuen-
dous series of lusty and lame
jokes are dragged out of the
gutter.

Taken as a computer game
with a humour and intellect on
par with Benny Hill it’s all
good fun (if not entirely in
good taste) and the sex-driven,
sorry, mouse-driven command
system is well up to Sierra’s re-
cent high standards.

I’'m not too sure how many
adult Amiga owners there are
out there, but the humour at
least apppeals to the lowest
common denominator. Is there
a (dirty) Mac version planned, 1
wonder?

Abandon hope

( ; radually upping its British
profile with each subse-

quent release, Electronic Zoo’s
new Abandoned Places seems
to be getting everything right.
Reviews in the bag include
80% from Amiga Format
92% from The Gamesman
(along with the claim that it’s
the best role-playing game they
have ever played), 83 % from
Zero and a mid-80s mark from
Amiga Action.

In essence, Abandoned
Pluces is a role-playing game
with added length and breadth.
They may say that size isn’t
everything, but it’s not doing
Abandoned Places any harm.

The fantasy role-playing

market is certainly a commer-
cially viable one, since the
breakthrough of products like
Lye Of The Beholder, and so
despite the occasional lapses in-
to tech-head territory, it
shouldn’t affect the success of
Abandoned Places any.

The Zoo is concentrating on
pushing the point of sale direct
to the shops, shipping out sam-
ple packaging, packed with in-
formation, review snippets and
the colour map which come
with the game. Advertising
covers the range of Amiga
publications, along with Games
X and Zero.

Video nicey

Gremlin continues its steady
stream of quality releases
with Videokid , a respectable lit-
tle Amiga and ST release. This
home-grown console-styled tale
of a kid stuck in various video
scenarios (wild west, fantasy,
etc) is unlikely to break any

CTW Event Check welcomes details of any shows or conferences being planned for the
leisure/low end business marketplace. Please address all correspondenceto CTW EVENT
CHECK, The BTC, Bessemer Drive, Stevenage, Herts, SG1 2DX. Or fax us on 0438 74127,

new ground, but there have
already been some enthusiastic
reviews (such as an Amiga Ac-
tion Accolade, and Games X
Game of The Week).

Gremlin was its usual profes-
sional level of point of sale,
with A2 posters, four different
kinds of badges and four dif-
ferent standee designs to sup-
port the multi-scenario theme
of the game.

Advertising is similarly com-
prehensive, with single page
ads in CU Amiga, ST Action,
Amiga Action, and The
One/Amiga. Consumer
awareness will also have been
heightened with the benefit of a
playable demo on Amiga
Power.

Rémember to call 0225
41412244 to have your new pro-
ducts featured in Stockwatch.
All new products should also
be sent to CTW'’s usual ad-
dress.

Mark Ramshaw is deputy
editor for Amiga Power.

KEY: SP — Spectrum; CO — Commodore 64; AM — Amstrad; OT — Other

GALLUP SALES PANEL STRUCTURE
The Gallup figures above are based on retail sales recorded through a panel of independent computer
software retailers, the entire WH Smith and John Menzies chains and a selection of Virgin and
Woolworths stores. A number of key chains, such as Boots, Dixons, Argos and Toys R Us, do not cur-
rently supply sales information. Thus, companies who are particularly strong in such stores are
understated.
All Gallup software charts are the copyright of ELSPA from April 1st 1990. The charts published weekly in CTW are ex-
tracts from ‘CHARTALK’ which is compiled in report form both weekly and monthly by Gallup on behalf of ELSPA. There
are 25 charts in ‘CHARTALK’ covering all formats, pricepoints and with market share statistics.‘\CHARTALK’ is available
from the general secretary at ELSPA on 0386 830642/831223 — orwrite to him at Station Road, Offenham, Near Evesham,
Worcestershire WR11 5LW.

FEBRUARY

549 3444

MARCH

3391 2833

APRIL

MAY
JUNE

OCTOBER

Kent Computer Fair: February 8th, Oakwood Park Halls, Maidstone, 0273 607633
16 Bit Computer Show: February 14th-16th, Wembley Exhibition Centre, London, 081

Computer Arena: February 19th-23rd, Larnaca, Cyprus, 081 742 2828.

Cardiff Computer Fair: March 7th, Cardiff City Hall, 0273 607633

Manchester Computer Fair: March 15th, The Forum, Wythenshawe, 0273 607633
Amiga Expo ’92: March 20th-22nd, Odd Fellow Palaet, Copenhagen, Denmark, 01045

CD-ROM Europe "92: March 31st-April 2nd, Metropole Hotel, Brighton, 0895 622233.
Amiga Berlin "92: April 2nd-5th, Berlin, Germany, 01049 8106 34094
The Which Computer? S#ow: April 7th-10th, NEC, Birmingham, 081 948 9828

European Computer Trade Show: April 12th-14th, Business Design Centre,
London, 081 742 2828

Brighton Computer Fair: April 18th, Corn Exchange, Brighton, 0273 607633
Spring Computer Shopper: May 28th-31st, Olympia, London, 081 742 2828.
Portable Computer Show: May 12th-14th, Olympia 2, 081 742 2828.

Technology in Leisure and Entertainment (TILE): June 1st-3rd, Maastricht Exhibition and
Congress Centre, Holland, 0985 846181

Multimedia ’92: June 9th-11th, Olympia 2, London, 081 742 2828

European Conference on Multimedia and CD ROM: October 7th-9th, Wiesbaden, Ger-
many, 081 940 3777




Page 20 CTW Monday February 3rd 1992

Take your

Pick...

...and welcome
to the
Gold Mine!

Welcome to the M.D. Distribution product
range — rock bottom prices on some of the

best products available.

Branded and bulk diskettes, storage boxes
and special offers ... Atari, Amiga and PC
peripherals ... joysticks and cables ...
Naksha mice ... plus disk drives, ram
expansions and a great choice of general
accessories from leading manufacturers
who include Quickshot, Naksha, Quickjoy,
Konix, Cumana, Zydec, KAO, Sonmax and

Competition Pro.

Isn’t that the choice you’ve been looking
for! And once you've seen our prices and
experienced the efficient service provided

by M.D.Distribution - you’ll be sold on the
prospect of gold.

For further information and a full price list,
phone our ‘hotline’ now on 0782 285533
or fill in the coupon below.

___________________________________ -
I Please rush me more product information now! :
VNG oh s L e P e e '
I I
I : I
- Natureof:-business i s ainsd i ida i niiinainianinas 1
| |
I Company-address ...« iiiinaainimnainin b :
| I
[ reeeeeee e R s |
I |
S PP PP PSP PR IN 1
I I
i T el e i R b D Code: i ko |
I I
ephone:s .l et L L L X
| Teleph F }
e e e e e e e o o -4

M.D. Distribution
Unit 3, Railway Enterprise Centre
Shelton New Road
Stoke-on-Trent
Staffordshire. ST4 7SH
Tel: 0782 285533 Fax: 0782 281506
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Week 161
3/2/92

The Release Schedule

Please
allow for

slippage

ABLAC DAVIDSON

ACCOLADE
ACTION 16
ACTION 16 PREMIER
AV SOFTWARE
CCS
CD S
CELEBRITY SOFTWARE
CP SOFTWARE
DOMARK
DREAM FACTORY
EUROPRESS
GLOBAL LEARNING SYSTEMS
GREMLIN GRAPHICS
GENIAS/LINEL
IF
IMPRESSIONS
LCL
LINEL
MINDSCAPE
NITE TIME GAMES
NOVAGEN
ON-LINE
OXFORD SOFTWORKS
PSYGNOSIS
SEGA
SOFT STUFF
SOFTWARE PROJECTS
SOFTWARE TOOLWORKS
SOUNDWARE

TIGER SOFTWARE

AMIGA

AGONY e et nea? 25.99 FEBRUARY 27 ...PSYGNOSIS

AIR SUPPORT ...25.99 MARCH ............ PSYGNOSIS
CAVITAS (i oaiis i aanaun s ssnaivassunsanss 9.99 FEBRUARY ......NITE TIME GAMES
CRIME CITY %0000 22999 OUTNOW-1-5 . = IF

EI6 COMBAT PILOT 6.5 ciiii s siaeininanins 9.99 FEBRUARY 13 ...ACTION 16 PREMIER
HARLEQUIN:. .. .o 5 ..25.99 FEBRUARY ...... GREMLIN

TIAN BOTHAM'S CRICKET . ..29.99 IMMINENT CELEBRITY SOFTWARE
JET SET WILLY ............... .9.99 OUT NOW .........SOFTWARE PROJECTS
MANIC MINER ... ..9.99 OUT NOW .........SOFTWARE PROJECTS
MERCENARY HI .05, oiens 29.99 OUT NOW .........NOVAGEN

MICRO FRENCH (GCSE) .... 2400 OUTNOW ........LCL

MONSTER PACK 2 .......... 25.99 OUTNOW ......... PSYGNOSIS

ORK =& s 25.99 FEBRUARY 20 ...PSYGNOSIS
PAPERBOY 2 25.99 FEBRUARY 25 ...MINDSCAPE
SIR'FRED: . ... ... .99 :OUT NOW ...+ ACTION 16

SPACE CRUSADE .......... 25.99 FEB/MARCH...... GREMLIN

T.N.T 2 (COMPILATION) 2499 - OUTNOW ;........ DOMARK

IR o i 1:2599. OUTNOW. ... 0us04 LINEL

TRADERS .. ..25.99 MID FEBRUARY LINEL

ULTIMA6 .. «30.99 OUTNOW-......... MINDSCAPE
VIDEQIKID 7o ...25.99 FEBRUARY 5 ...GREMLIN

WORLD SERIES CRICKET .................. 30.99 OUT NOW ......... SOUNDWARE INT
ATARI ST

CRIMECITN. L vl imansans 29.99 OUT NOW ......... IF
BI6COMBATEPILOT ...i v iooniinlieidin 9.99 FEBRUARY 13 ...ACTION 16 PREMIER
HARLEQUIN .. oviisoninns ..25.99 FEBRUARY ...... GREMLIN

IAN BOTHAM'S CRICKET . .29.99 ' IMMINENT - ...... CELEBRITY SOFTWARE
MERCENARY TH 200l .29.99 OUT NOW .........NOVAGEN

OBIEUS G, 25.99 OUT NOW .........PSYGNOSIS
SIRERED. .. i ..7.99 OUT NOW ACTION 16

SPACE CRUSADE .25.99 EARLY MARCH GREMLIN

STOSBD. - aviev. vieiiiniissson .3499 MARCHS ......... EUROPRESS

T.N.T 2 (COMPILATION) .24.99 OUT NOW .........DOMARK

T 6 h et .25.99 OUT NOW LINEL

TRADERS .. .25.99 MID FEBRUARY LINEL

ULTIMA G o o5 i e miidansss 30.99 FEBRUARY 13 ...MINDSCAPE
VIDEORID = o0 oot 25.99 FEBRUARY ...... GREMLIN

IBM PC & COMPATIBLES

CASINOS OF THE WORLD ............ 3.534.99 OUTNOW ......... ACCOLADE
CASINOS OF THE WORLD OUT NOW .........ACCOLADE

CHESS CHAMPION 2175
CHESS CHAMPION 2175
EARTHQUEST - ECOLOGY
ELVIRA 2 (HD)
ELVIRA 2.(HD).......c00nns
F16 COMBAT PILOT

5+5 25 9.99

GODS (HDY. L ... ixo vy vt St 3.534.99
GODS (HD) 5.2534.99
GODS (D) i s dabas e s anibonine, 3.534.99
IAN BOTHAM'S CRICKET ......3.5+5.25 29.99
LES MANLEY: LOST IN L.A. (HD) ...3.5 34.99

LES MANLEY: LOST IN L.A. (HD) 5.2534.99
OBIELS st o el h 3.534.99
OBITUS ...5.2534.99
OVER THENET ..................3.545.25 30.99
SPECIAL OPERATIONS | (LD) ...... 3.519.99
SUPER SPACE INVADERS ...... 3.5+45.2524.99

TAKING OF BEVERLEY HILLS 3.5+5.25 29.99
11 ¢ 7 ST N S e 3:5.30.99
T e 5.2530.99

ULTIMA 7 ...
ULTIMA 7
ULTIMA UNDERWORLD .. 539,
ULTIMA UNDERWORLD ............ 5 25 39.99

IBM CD ROM

ANIMALS IN MOTION
HOUND OF THE BASKERVILLES
PSYCHOKILLER............ccocuueiaen
TOWN WITH NO NAME.
WOMEN IN MOTION

CDTV

ANIMALS IN MOTION
CHAOS IN ANDROMEDA

..................... 29:99
+04:29:.99
+:4:39.99
...... 29.99

HOUND OF THE BASKERVILLES

JAPAN WORLD ........ccoocevvnniinn :99.99
PSYCHOKILLER ....... 529,99
TOWN WITH NO NAME. +:29.99
WOMEN INMOTION. o i iadiensinnnnines 29.99
AMSTRAD PCW

FUN SCHOOL 4 (5-7 YEARS)............... 24.99

FUN SCHOOL 4 (5-7 YEARS)...
FUN SCHOOL 4 (7-11 YEARS) ...
FUN SCHOOL 4 (7-11 YEARS) ...

2499
....24.99
....24.99

...24.99

FUN SCHOOL 4 (UNDER 5'S)... ;

FUN SCHOOL 4 (UNDER 5'S)... ...24.99
MINI OFFICE PROFESSIONAL 24,99
ARCHIMEDES

FUN SCHOOL 4 (5-7 YEARS) ...............
FUN SCHOOL 4 (7-11 YEARS)

FUN SCHOOL 4 (UNDER 5'S)...............
SPECTRUM

F16 COMBAT PILOT ......eovvrvenn.. T 399
LEMMINGS ......vvornn. T 1299

NEVERENDING STORY 2 .T 10.99
TN.T 2 (COMPHATION), ..ot vviias T 12.99
SPECTRUM +3
FI6COMBATPILOT ... cicnaiaing D 999
NEVERENDING STORY 2 ............... D 15.99
BALLISTIC

WINTER CHALLENGE @ o0 ov v iseivinpian 39.99

OUT NOW .........OXFORDSOFTWORKS
OUT NOW OXFORDSOFTWORKS
END FEBRUARY ABLAC DAVIDSON
OUT NOW ACCOLADE

OUT NOW ACCOLADE

FEBRUARY 13 ...ACTION 16 PREMIER
MINDSCAPE
MINDSCAPE
MINDSCAPE
CELEBRITY SOFTWARE
FEBRUARY 19 ...ACCOLADE
FEBRUARY 19 ...ACCOLADE
OUT NOW PSYGNOSIS
OUT NOW .........PSYGNOSIS
OUT NOW .........GENIAS/LINEL
OUT NOW .........MINDSCAPE
OUT NOW .........DOMARK
OUT NOW .........ACCOLADE
OUT NOW .........LINEL
OUT NOW LINEL
FEBRUARY 28 ...MINDSCAPE
FEBRUARY 28 ...MINDSCAPE
FEBRUARY 28 ...MINDSCAPE
FEBRUARY 28 ...MINDSCAPE
IMMINENT ...... ON LINE
OUT NOW ......... ON LINE
IMMINENT ...... ON LINE
IMMINENT ...... ON LINE
OUT NOW ......... ON LINE

OUT NOW
OUT NOW
IMMINENT

OUT NOW

END FEBRUARY EUROPRESS
END FEBRUARY EUROPRESS
END FEBRUARY EUROPRESS
END FEBRUARY EUROPRESS
END FEBRUARY EUROPRESS
END FEBRUARY EUROPRESS
OUT NOW ......... EUROPRESS

END FEBRUARY EUROPRESS
END FEBRUARY EUROPRESS
END FEBRUARY EUROPRESS

FEBRUARY 13 ...ACTION 16

OUT NOW ...couivs PSYGNOSIS

MID FEBRUARY LINEL

OUTNOW ...ivoes DOMARK
FEBRUARY 13 ...ACTION 16 PREMIER

MID FEBRUARY LINEL

FEBRUARY 12 ... ACCOLADE

SEGA MEGADRIVE

688 ATTAGCK:SUB? =i forannais i 39.99
BACK TO THE FUTURE 2 .TBA
BACK TO THE FUTURE 3 .. ..TBA
BONANZA BROTHERS ... .34.99

BUCK ROGERS............
BURNING FORCE
CALIFORNIA GAMES

DARK CASTLES ...... 34.99
DECAPATTACK ... 34.99
DONALD DUCK ... +39.99,
E22 INTERCEPTOR -0 i v vnnvnes 39.99
FATAL REWIND: \isiiiivenivoinedsssmrianan 34.99
FIRE SHARK .......; ..TBA
GOLDEN AXE2 ... 3999
JEWEL MASTER ...... 34.99
JOHN MADDEN 1992 39.99
KEAX icors soben s bt .34.99
LAKERS V CELTICS ..TBA
MARBLE MADNESS ..TBA
MERGS 5t it i i .29.99
MONSTER WORLD 3 ..TBA
NINJA BURAL L o cspripeisma i TBA
OUTE RUNBUROPAL v cimennanssnins 39.99
PHANTASY STAR 3... ..49.99
PHELIOUS ... % s ..34.99
RINGS OF POWER ..TBA
ROADRASH......... 39.99

OUT NOW .......us00
FEBRUARY ......
FEBRUARY
OUT NOW: ... .50
FEBRUARY ...,
OUT NOW ..
OUT NOW ..
OUT NOW ..
OUT NOW ..
OUT NOW ........
OUT NOW-.........
OULENOW ...
FEBRUARY
OUT NOW ..
OUT NOW ..
OUT NOW ..
OUT NOW ..
FEBRUARY .
FEBRUARY .
OUT NOW ...
FEBRUARY
FEBRUARY
OUT NOW ..
OUT NOW ..
OUT NOW
FEBRUARY
OUT NOW

ROBOCOD ... civvvsonni 39.99. OUT NOW ..

SHADOW OF THE BEAST ..... ..45.00 OUT NOW ..

SHINING AT THE DARKNESS ..49.99 OUT NOW

SPEEDBALL 2 ........0cociiie ..TBA ‘FEBRUARY ...... SEGA
SPIDER MAN 39.99 OUT NOW

STARFLIGHT .. 0 ccuieiibesstoestionodossos s 34:99 TOUTNOW

STREETS OFRAGE U it Srasen 3499 OUT NOW

THE IMMORTAL ..... ...TBA FEBRUARY ...... SEGA

TOE JAM AND EARL 3909 OUTNOW .........: SEGA

TORT g oot 2l .TBA FEBRUARY ...... SEGA
WRESTLE WAR 3499 OUTNOW ......... SEGA
KENON e s JTBA 'FEBRUARY ...... SEGA
SEGA MASTER SYSTEM

ALIEN STORM S 5005 i st de e e o 29.99. OUT NOW .00 SEGA
ASTERIX == o nzii i +:IBA - FEBRUARY ...... SEGA

BACK TO THE FUTURE 2 .. 3499 OUT NOW ....

BONANZA BROTHERS ..... 29.99 OUT NOW ....

BUBBLE BOBBLE ..... 29.99 OUT NOW ....

CHESS ‘oo oo 3499 OUT NOW

DIEHARD 2 ... .. TBA FEBRUARY ...... SEGA
DONALD DUCK ... 32.99 OUT NOW

DRAGON CRYSTAL ..29.99 OUT NOW

FLINTSTONES ......... :29.99° OUTNOW ..

GLOCS v n i +29.99 :OUT NOW ....

HEROES OF THE LANCE :29.99 -OUT NOW ...

LASER GHOST.............. 29.99 OUT NOW ....
LEADERBOARD 29.99 OUT NOW ...

LINE OFFIRE ... 32.99:-:OUT NOW ...

MERCS i....oov ..32.99 OUT NOW ....

OUT RUN EUROPA 29.99 . OUT NOW ...

POPULOUS L.l 34.99--OUT NOW ...

RUNNING BATTLE ......cc.ccovvuniiiinnnnns 29.99- OUT NOW ...
SHADOW-DANCER ., <..ooioieiiiniinth 32.99 OUT NOW

SHADOW OF THE BEAST . wr EBA - FEBRUARY ... SEGA
SONIC THE HEDGEHOG .. ..29.99 OUT NOW

SPEEDBALL owvvincvanidoc 2999 OUTNOW....

SPIDER MAN 2999 OUT NOW ...

STRIDER *........ ..32.99 OUT NOW ....

SUPER KICK OFF... ..29.99 OUT NOW

TOM AND JERRY .. ..TBA FEBRUARY ...... SEGA
XENON 2 i sra v i aliamvendiots 29.99 OUT NOW ...i0n. SEGA
GAME GEAR

BASEBALE = 0 aba it FEBRUARY

DONALD DUCK FEBRUARY .

FACTORY PANIC OUT NOW ....

FANTASY ZONE FEBRUARY

FROGGER -7 il FEBRUARY

GOLDEN AXE .. FEBRUARY .

HALLEY WARS .24, OUT NOW ...

JOE MONTANA FOOTBALL . ..2499 OUT NOW ....
LEADERBOARD .............. 2499 OUTNOW ....

NINJA GAIDEN 24.99- OUT NOW ...

OUTRUN ...... 24.99 OUT NOW ....

PENGO .../ 19.99 OUT NOW ...

PUTTER GOLE ... .. TBA FEBRUARY .

SOLITAIR POKER ........ ..2499 OUT NOW ....

SONIC THE HEDGEHOG ..24.99 OUT NOW ....

SPACE HARRIER .. ..24.99 OUT NOW ....

SPIDER MAN......... ..TBA FEBRUARY .

SUPER KICK OFF .. +TBA FEBRUARY . .0
WOODYPOR: =1 o i s s 19.99 OUT NOW .........
COMMODORE 64/128

CATALYPSE win i D 1599 OUTNOW ......... LINEL
CATALYPSE T 10.99 OUTNOW ......... LINEL
EXILE ... D 15.99 MID FEBRUARY AUDIOGENIC
122,410 o T 11.99 MID FEBRUARY AUDIOGENIC
F16 COMBAT PILOT .. D 9.99 FEBRUARY 13 ...ACTION 16 PREMIER
F16 COMBAT PILOT ....... T 3.99 FEBRUARY I3 ...ACTION 16
FUN SCHOOL 4 (5-7 YEARS). D 16.99 OUT NOW EUROPRESS
FUN SCHOOL 4 (5-7 YEARS) .... T 12.99 OUT NOW .........EUROPRESS
FUN SCHOOL 4 (7-11 YEARS) . D 16.99 OUT NOW .........EUROPRESS
FUN SCHOOL 4 (7-11 YEARS) ......... T12.99 OUT NOW EUROPRESS
FUN SCHOOL 4 (UNDER 5'S) ............ T 12.99 OUT NOW EUROPRESS
FUN SCHOOL 4 (UNDER 5'S). .D 1699 OUT NOW .........EUROPRESS
OVER THENET ... D 1599 OUT NOW .........GENIAS/LINEL
OVERTHE NET: ......0000. T 10.99 OUT NOW .........GENIAS/LINEL
T.N.T 2 (COMPILATION) D 1499 OUT NOW .........DOMARK
T.N.T 2 (COMPILATION). T 12.99 OUT NOW .........DOMARK
TIET Gomitiicvinpiatic it boisyessa T 10.99 OUT NOW LINEL

AMSTRAD CPC

F16 COMBAT PILOT
F16 COMBAT PILOT
T.N.T 2 (COMPILATION)
T.N.T 2 (COMPILATION)

FEBRUARY 13 ...ACTION 16 PREMIER
FEBRUARY 13 ...ACTION 16
QULNOW ......... DOMARK

OUT NOW ......., ..DOMARK
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SPEAKER’S CORNER

UT THE CRAP

Commodore this week revealed that total UK sales of the
CDTV had reached 15,000-17,000 units by the end of 1991.
This is a start, but still some way short of even Commodore’s
own cautious projections. MARK SMIDDY argues that, to be
successful, Commodore must continue to eradicate the use
of buzz words and jargon in its marketing...

order. After months of
speculation over the CDTV’s
future, arguments over who
could sell it, bickering over
its market sector and so on
— some light is showing at
the end of the tunnel.

November 1991 saw the
year drawing to a close and
Commodore slash £100 off
the retail price of a unit some
viewed as an over-priced CD
player. The company also
annouced it was forming a
Japanese CDTV consortium
to develop new titles — in-
cluding motion pictures (?)
for the system.

All very fine and nice —
but that’s not the root pro-
blem. Grab Mr Average, test
his knowledge by asking
“What’s a video?” and most
people will reply, “It’s a black
box under my telly | record
Coronation Street on” or
something similar. People
know what videos are, most
are comfortable with the
idea of a box they can use to
record TV programmes and
films. Even if they don’t have
the slightest conception of
how a VCR works, they can
accept it does a job. Just like
the washing machine, tum-

o Commodore has
S finally got its house in

ble drier and vacuum cleaner
before it, the humble VCR
has become part of our daily
lives.

Not so the computer. |
heard of an accountant
recently whose loathing of
computer technology is
such that he refuses to use
the things. When his part-
ners installed a new system
he did not even learn how to
switch it on — let alone use
the software, something
that theoretically would
make his job easier. Per-
sonally, | have every respect
for the fellow — why should
he break a lifetime’s habits
and move over to a new
fangled gadget?

Yet, when said accoun-
tant gets home of an even-
ing (after driving his com-
puter controlled BMW) I'd lay
level bets he relaxes in a
comfortable armchair and
reaches for the remote con-
trol to his (computer con-
trolled) TV and video. While
in the kitchen his wife calmly
operates a program on her
(computer controlled) tum-
ble drier and cooks dinner in
the (computerised)
microwave.

Computers are what we
make of them. Stick so-

meone in front of a keyboard
and they baulk at the idea of
a machine that may be
smarter than they are or may
eventually replace them
altogether. This was
presumably in
modore’s mind when it
developed the CDTV —
remove the keyboard,
neglect to mention that dirty
word computer, and you’re
on to a winner, right? Wrong.

Malice in techno-
wonderland

echnology has moved so
Trapidly in the last ten
years, we have all-but forgot-
ten the malice and contempt
with which almost all new
gadgets are regarded when
they first appear. Com-
modore spent so much time
denying that central to the
CDTV was the epitomeofthe
most despised invention of
the latter-half of the 20th cen-
tury, it almost tripped over
itself in the process.
People’s natural fear of pro-
gress and technology was
aided by some great jargon
such as “interactive multi-
media”, and who can forget
“full-screen, full-motion

Com- |

CDTV: A jargon free zone at last?

video”, or the timeless
classic “open architecture”?
— the latter sounding like a
skyscraper whose advanc-
ed, natural ventilation
system relies on the lack of
windows or walls.

Ask yourself, what does
interactive multimedia mean
toyou? Like it or not, the ma-
jority of the world’s English
speaking population would
find it hard to break down —
let alone take a stab at what
it means. Like most good
jargon it’'s meaningless rub-
bish, patter, vernacular, gob-
bledygook.

It breaks down like this:
Media is the plural form of
medium, a word (in this
sense) that can be definied
as “a means of distributing
information.” Television, for
instance, is a news and infor-
mation medium. Multi
derives from the Latin
multus, meaning much or
many; so multimedia s,

therefore, a plural
relating to the user of several
forms of media such as
television, slides and audio
in a teaching environment.
Although CD ROM may
combine thse, it remains
essentially an individual
item; a black box if you like.
As if that wasn’t enough
they added interactive, defin-
ed in Collins English Dic-
tionary thus: “Allowing or
relating to the continuous
two-way transfer of informa-
tion between a user and a
central point of communica-
tion system such as a com-
puter or television.” So in
other words, they dreamt up
another phrase to describe
the common or garden

.remote control TV set.

As you can see, the whole
thng starts to go round in
circles as | attempt to prove
that black is white; and ex-
istentialism is a serious
science.

noun

All this lingo, served up as
it most certainly was, with
lashings of intellectual adver-
tising has merely served to
confuse the public even
more.

If CDTV is to succeed, and
for Commodore’s sake it
must, someone will have to
call a foul on the use of buzz
words. People are frightened
enough of computers asiit is,
without being assaulted by a
barrage of meaningless
hype.

Come on Commodore,
let’s see this machine doing
what it does best —
educating and informing.
CDTV is a machine for the
nineties, but jargon must be
abolished so ordinary folk
can see and accept it for the
innovation it is; not scared
off by the needless overplay
of technology.

Otherwise this black
beauty might turn into an ex-
pensive whiteelephant. [

will be paid.

SIMULMONDO SRL

Search for Development
Teamsi/Software Houses

The most important videogame producer in Italy is looking for
development teams or software houses who can develop
videogames based on comic book characters for Amiga/PC-VGA
from start to finish; from the storyboard to the master.

Required work experience: Projects already completed from the
storyboard to the master for Amiga and PC.

Send me a demo of your work (a videogame produced for
Amiga/PC), your curriculum vitae, an estimate of your fee and the
time it will take to produce a videogame for Amiga and PC.

All those who send us the requested information will receive a
response. Upon signing a contract with us, an advance on the fee

Send all material to: Simulmondo Srl., Francesco Carla, Managing
Director, Viale B. Pichat 28/A, 40127 Bologna, Italy.

Tel: 01039 51 251338
Fax: 01039 51 6570349

Educational Software
The Connoisseur’s Choice

Our new 16 page full-colour POS catalogue
is now available for you and your customers.

Please call us for supplies

Please note our new
telephone numbers

Effective 4 February 1992
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Kosmos Software Limited
1 Pilgrims Close, Harlington, DUNSTABLE,
Bedfordshire. LU5 6LX

Tel. 0525 873942
or 0525 875406

Fax. 0525 875406




Sales full of wind

s that boy Jonathan

Rignall at Sega Force
well knows — or perhaps
(given past successes) he
doesn’t — there are two
methods for determin-
ing/guesstimating the perfor-
mance of amagazineatsuch
an early stage in its life.
Namely:

Retail Audits: These are em-
barassingly inaccurate as,
typically, no more than 200
outlets are sampled from a
pool of around 45,000. In-
deed all magazine

distributors of any worth will
agree that anyone who relies
on these for proof of perfor-
mance will gladly believe his
own hype and suffer the con-
sequences later.

Analysing WH Smith
returns: Universally
acknowledged as being
the most accurate methods
of determining a magazine’s
sales. However, this canonly
take place three weeks after
the second issue is on sale.
SegaPro Issue 4 is out now,
Sega Force Issue 2 is only

just out. So there’s no way
master Rignall could have
used this method for his so-
called independent audit of
Issue 1.

We know the first issue of
SegaPro sold over 42,000 (ex-
cluding exports and non-
newstrade outlets) and the
signs are that each suc-
cessive issue is bettering
that. Why is the lad Rignall
“reluctant to put a figure on
what he believes to be the
current circulation (of Sega
Force)?”

Quite how the nipper
Rignall can claim Sega
Force’s debut issue is selling
20% more than SegaPro is

mind-boggling. A figment of
a fevered brow indeed. If, as
he claims, things are so rosy,
why has Sega Force’s former
editor Stuart Wynne joined
the ranks of SegaPro? A
case of the captain not going
down with the sinking ship?

To quote that quotable
youngster Rignall, “we will
ABC this magazine in July
and what we say will be pro-
ved.” There’s being bullish
and being full of bullshit.
Take your pick.

Richard Monteiro
Paragon Publishing
Trowbridge
Wiltshire
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Continued from page 10

up its catalogue of titles it’'sa
case of come one, come all,
and, the cynics say, come
anything.

“We don’t impose any
restrictions on software, and
we’re quite happy for there to
be three versions of a game
on Lynx, Gameboy, and
Game Gear because ours
will stand out as the best.”

Bored games

part from the Lynx’ ap-
parent technical
superiority, Atari also seems
to be hoping, in a rather big

CANICULE LYON

THE SOUND souncs\

connected to your PC,\ W&
reproduces your
heroes’ voices

and offers fully §

.‘

Who’d be mad enough to

Developed by BlueSky Software
© The Walt Disney Company and Amblin Entertainment, Inc.
INFOGRAMES Ldt 18, A Old Town, Clapham,
London SW4 OLB - UK. Tel : 071/738 81 99  Distributed by

slip into ROGER RABBIT’s shoes?... You!
Your mission : to collar devilish BABY HERMAN before MOMMY
notices his escape... or you will be put through the mill! All kinds of
booby-traps await you thanks to the sly little wretch, and the heady
JESSICA will be keeping an eye on your exploits, so you have been
warned!!! Disney offers you this interactive cartoon with astounding
raphics, humorous animations and a marvellous soundtrack.

ooty
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way, that people are beginn-
ing to get tired of the more
basic Gameboy machine,
whilst relying on the Game
Gear’s current lack of soft-
ware to hold it back. Ironical-
ly, the same problem that the
Lynx has been plagued with
until recently.

“The indies have caught
onto the Lynx as the better
machine. A lot of people go
into independents for advice -
before they buy a machine
and they recommend it,
which has put us ahead in
the race of the coloured
hand-helds.

“We expect a lot of
Gameboy owners will now
be looking for the next big
thing, which will be colour
hand-helds. Of course
there’s absolutely no reason
why they can’t own both a
Gameboy and a Lynx. It's a
natural progression for all
those who have not had a
computer before but own a
Gameboy.”

The thing to bear in mind
of course is that the
Gameboy has that enor-
mous catalogue of titles
available for it, a lot of which
are very sexy, so it may take
some time for people to get
bored.

Lynx software is getting
sexy though, in a big way.
Atari claims to have a
number of major film titles
for the coming months. It’s
staying tight lipped, but one
of them features a large man
who dresses as a bat, and,
having already had the
original Bill and Ted game,
Bill and Ted 2 is apparently
almost certain to arrive.

Remember the glut of
celebtieinslastyear? Gazza
with Lynx, Schoffers with
Game Gear, Graham Gooch
with Game Gear, George
Bush and Prince William
with Gameboys.

It all got a little bit stupid
at one point. Well, Atari is
determined to get the ball
rolling again. The next few
weeks will see a plethora of
popsters who prefer playing
Tokithan toking on ajoint, or
shoot ‘em ups to shooting
up.

“The Lynx is one of the hip
happening things. The word
has spread to the streets,”
says Still, donning baseball
cap and shades and adop-
ting aggressive arms folded
Uzi toting stance. “Kids are
forming groups in schools,
you have Lynx users in one
corner and Gameboy users
in the other.”

The year of the Lynx eh?

 Well it certainly has a nice

ring toit. But it will take more
than a few well placed rock
stars to do the trick.

Fair’s fair though, the firm
has started promisingly with
a cross promotion on one of
the biggest videos of the
year, Robin Hood, promising
more of the same. So
whether or not this goes
down in industry history as
the year of the Lynx it won’t
be for lack of trying.

“It's an opinion forming
machine. The number of
games that were available
was an important factor, but
once you get over the 40
games stage it isn’t. No one
buys more than five games a
year anyway.”

Does that mean you only
need five games to have a
successful machine? It's a
thoughtisn'tit. O
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