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AMOA Road Scholar Program

Play Meter attended the first Road Scholar Program
created by the Amusement and Music Operators Asso-
ciation and held in Chicago. Timely topics ranged from
social media to managing operating costs.

IAAPA Expo Wrap-Up

The exhibit floor and the number of attendees were
larger this year than ever for the International Associa-
tion of Amusement Parks and Attractions Expo in
Orlando. Find out what new games and services were
introduced.

Top 10 for 2013

Take a walk through 2013 with the Top 10 in Critic’s
Corner game reviews, new family entertainment cen-
ters (FECs), newsmakers, news stories, prize merchan-
dise, sports events, trade shows, and more.

On the Cover

Making people happy is serious business at Play Time
Toys, where the staff takes great pride in the quality
and variety of the products it has supplied to the coin-
op market for more than two decades.
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EDITORIAL

BONNIE THEARD

We want to hear from
you about any of the
articles in this issue or
topics you’d like to see.
E-mail:

(editorial@playmeter.net)

t's been quite a year, as can be seen in our Year in Review feature, which

marks the highlights of 2013 in a Top 10 format. In short order you can see

the Top 10 news stories, newsmakers, Critic’s Corner game reviews, trade

shows, sports events, prize merchandise, equipment poll games, and new fam-
ily entertainment centers (FECs).

The topper for the end of 2013 has to be the International Association of
Amusement Parks and Attractions (IAAPA) Expo in Orlando, which this year
added to its already extensive floor space for a record number of exhibits and con-
firmed registration of more than 28,000!

That’s a good sign to close out the year on such a positive note for the entertain-
ment industry. So many new products are introduced at the IAAPA Expo on the
coin-op side that the expo is well worth the trip. It’s an adrenaline rush to see all
the advances and options in entertainment. Check out our extensive coverage in
this issue.

Pete Gustafson, President of the American Amusement Machine Association
(AAMA), commented on the value of this expo in this month’s In Step with AAMA.
He said, “The IAAPA Expo provides insight into the future of entertainment. It
showcases new ideas and trends. Whether you are a street operator or a family
entertainment center (FEC) operator, there is something that will benefit you. At
the IJAAPA Expo you get a sense of just how big out-of-home entertainment is and
how much it is a fabric of our culture and society. It’s a very relevant show for our
industry.”

What can we look forward to in 2014? Here at Play Meter we are looking for-
ward to celebrating our 40th year of serving the amusement industry. Our first
issue was published in December 1974, long before video games as we know
them, CD jukeboxes and then digital jukeboxes, cell phones (my first one was
referred to as the “brick” due to its shape and weight), smart phones that are too
smart for our own good, text messages, the Internet, social media, e-mail, high-defi-
nition mega size monitors, digital cameras, and so much more.

It will be fun to stroll through four decades of coin-op in 2014 in features
throughout the year, with an anniversary issue finale in December 2014.

The year ahead will start off with the European Amusement and Gaming (EAG)
International Expo in London in January, followed by the Amusement and Music
Operators Association (AMOA) Council of Affiliated States Meeting in Tampa, Fla.,
in February, and the Amusement Expo in Las Vegas in March co-located with the
National Bulk Vendors Association (NBVA) Expo.

The first quarter of 2014 promises to be a memorable one as factories roll out
their newest products and services. Mark your calendars for the Amusement Expo,
March 25-27, with its new format of a full day of education sessions followed by
two days of exhibits. It will provide everything you need to see and learn about
under one roof. A
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IAAPA EXpO

breaks records

" N 7’hat show can boast a record number of nearly
29,000 attendees? The International Association
of Amusement Parks and Attractions (IAAPA) can

claim that honor for its annual mega-event at the Orange

County Convention Center in Orlando, Fla., held Nov. 18-22.

Industry professionals from 110 nations came to see the
innovative new products and services from 1,098 companies,
and take advantage of 80 education sessions. It was the
largest trade show floor for IAAPA in 10 years and the largest
outdoor display area ever.

Following is a recap of new
products at the expo:

Adrenaline Amusements
featured its Jet Joyride
Arcade, based on the globally
recognized iOS and Android
game. Jetpack Joyride Arcade
features a 42-inch LCD dis-
play and a fully immersive Jet-
pack vibration seat. The game
is also available in ticket
redemption. Soar through the
air collecting as many coins as
possible to score the most
points.

Fruit Ninja FX2 allows
players to teleport their favorite Fruit Ninja characters into
the game and leverage new powers. Placing their figurine on
the near field communication (NFC) port unlocks new
blades, more fruit power-ups, and exciting new visuals. Fruit
Ninja FX2 is also available as a Touch FX upgrade kit.

Skylanders Cloud Patrol FX lets players join the Skylanders
as they patrol the Skylands for escaped trolls! Tap to shoot or
slide your finger across targets creating amazing knock out
combos. Score the highest combo area to win more tickets or
points. Also available as a Touch FX upgrade kit.

Monster Factory is a quick coin redemption game and is
100 percent skill based. The game utilizes a 65-inch LCD
screen and includes dual ticket dispensers to ensure maximum
operation. With 125 different monster combinations available,
players are sure to get a unique experience every time.

Apple Industries
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Aerr Technologies showed Jet Ball and Jet Ball Jam joy-
stick-controlled games that challenge players to move their
ball into an opponent’s net to score points using an air jet for
power. JetBall Jam features fluorescent balls all launched
onto the playfield at once.

AMI Entertainment Network showcased its new Tap TV
Trivia. It’s live, engaging, and inherently social, providing
fast-paced entertainment that’s perfect for connecting with
today’s tech-savy patrons. The small, lightweight box fits just
about anywhere and connects
to a venue’s existing TVs cre-
ating a powerful tool that can
bring in new customers, keep
regulars coming back for
more, and increase food and
drink sales. Tap TV Trivia lets
guests compete in a free-to-
play nationwide trivia compe-
tition. Using the free Tap TV
app and their own smart
phones, players answer ques-
tions that appear on screens
inside the location. With a
rotating schedule of games
available seven days a week,
it’s like having live trivia
every single night. The latest update, Tap TV Trivia 2.0,
includes social media interaction and support for custom
advertising.

AMI has now taken its best selling jukebox to the next
level with the Music Video Upgrade Kit. Easy to install, the
NGX with music video provides thousands of music videos
on demand, keeping guests entertained and in their seats.
AMTI’s popular mobile app, AMI BarLink, will also support
the new feature, giving guests even more ways to select their
favorite song or video.

Andamiro USA had a booth full of new games: Hit The
Beat single player and Hit The Beat two player. The new
Magic Shot merchandiser is 100 percent skill based to meet
current industry needs. The Lobster Robot ticket redemption
game has players use the lobster robot to catch and drop
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balls onto a revolving playfield. For higher rewards, either
match or exceed the displayed challenge score. The game is
100 percent skill based. Go Stop ticket redemption game fea-
tures easy and intuitive game play with a traffic lights con-
cept. Simply press the button to match the color with the
flashing light. For a big win, stop on the top light. Color Bloks
ticket redemption game is a powerful and thrilling ball shoot-
ing experience skill-based game. Two improvised sports
games include King of the Hammer II Thunder and Dragon
Punch 2.

Apple Industries showcased its dramatically upgraded
image quality in the four by six-inch photo strips vended by
Face Place units. Face Place booths will now realize an
increase of up to 500 percent in digital information per
image. How is that possible when using the same camera
lens as before? More RAM (random access memory) has
been combined with faster processing power and enhanced
software. This enables Face
Place’s Smile 2.0 platform to
extract and process more
information from the digital
data that is already captured
by the camera.

The upgraded data-pro-
cessing capability comes on
top of another recent
improvement to Face Place
image generation. A new soft-
ware tool debuted this sum-
mer allows operators to
remotely control key features
of Face Place camera deploy-
ment such as contrast, color
saturation, and brightness.
Camera aiming (pan and zoom) can also be remotely pro-
grammed by the operator, enabling each booth to be set for
children or adult subjects as needed.

Arachnid Inc. was proud of its DiscGlo Shuffle with LED
light-up marquee, larger monitor, and added redemption
capability. It is a rainbow when idle and each player has a
color that lights up when he/she shoots. Also shown: Chuck-
a-Luck Darts.

Barron Games highlighted Galaxy Collision Quad Air.
This multi-player air hockey game is played with two, three,
or four people and up to three pucks at a time. Its patented
design features goal gates that drop down when each side is
credited. Galaxy Collision is fully upgraded with all of the lat-
est technology. Martian Mania Basketball is an exciting and
kid-friendly redemption game that features a fun alien design
and LED lights for time and scoring.

A fun twist on a timeless classic, the Alien Wammie hitter
game is sure to be a favorite with children. The fun, colorful
design and redemption feature will keep them coming back
to play again and again. Martian Mania Children’s Air Hock-
ey Alien themed redemption air hockey table is perfect for

Betson Enterprises
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two to eight-year-olds. Retro Rocket moves in a side to side
motion for an enjoyable ride for ages two to eight.

Bay Tek Games brought several new games. Ticket Mon-
ster is a rethemed Big Bass Wheel game with a progressive
jackpot. Connect 4 standard player features the same game
play as the original Connect 4 but with a smaller footprint
for one or two players. Sink It Shootout is a ball toss game
where players aim for cup targets. Beach Bounce is another
new ball toss game with a bright beach theme.

Benchmark Games displayed its new game Blaster, a tick-
et redemption game that makes people feel they didn’t win;
not that the game beat them. It will be ready in early March.
A new driver called Super Shifter is an original game with
original software. It will be ready in April. The next genera-
tion of Wheel Deal, called Coin Flip, is a four player game
and can be coin or tokens or coin hopper with card swipe. It
will be ready in March. The company also showed the proto-
type Spindrome. It won’t be
ready until late 2014.

Betson featured its King of
the Ring, which will be ready
by the end of first quarter of
2014. The boxing game fea-
tures a 21.5-inch touch
screen for easy game naviga-
tion, 3D opponents, three lev-
els, progressive difficulty lev-
els, attractive MMA cafe, and
flashing marquee. It is the
company’s own piece that it
will be testing this month.

For its vending distribution
side, Betson has developed
costumed themed skin for
vending machines. The company was promoting vending
versatility and suggested putting units in unique locations not
utilized before. The company distributes for AMS, Vendo,
USI, Crane, Fastcorp, Royal, MEI, and Coinco, plus provides
full service and supplies for all products.

Bob’s Space Racers had its new Jumpin’ Monkeys group
game. Simply push the button to make your monkey jump
the rope. The more you jump, the higher your score. Water
Blast is the latest addition to the water-based arcade games.
It's designed for easy operation, service, and low mainte-
nance. Colorful displays, mesmerizing lights, and exciting
game play make it fun for all ages.

Brady Distributing Co. featured Raw Thrills’ Batman and
ICE’s Monopoly games in its booth.

Cashless Inc. exhibited at the show for the first time. The
company offers a cashless system appropriate for FEC use.

CenterEdge Software highlighted improvements to its lia-
bility waiver system.

Coast to Coast Entertainment showcased Prize Cube, a
new line of cranes in 31-inch, 38-inch, and new 60-inch
dual player/dual compartment cranes. The company added
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a new lighting system which offers the operator a host of dif-
ferent styles to light the edges of this crane. Other additions
include: new PC shelf, increased storage space, additional
power outlet for a compressor or tools, and a three-point T-
Handle security lock.

Low Boy is a half-size crane is perfect for vending balls,
sunglasses, watches/jewelry, gift cards, and ticket bundles.
The Low Boy is designed for entrances, along half-walls, and
makes for a great looking “crane pod.”

The Down The Drain one-player game is easy to under-
stand and fun to master. The spinning playfield has four pad-
dles that propel the ball around the dome. The player
attempts to time the stopping of the playfield so the ball falls
into the jackpot hole. There are 28 holes on the playfield all
marked with different ticket values. ReRave also has a new
look for the fall of 2013; there is a second monitor added to
the game.

Coastal Amusements fea-
tured a host of products
including Rail Rush and Tem-
ple Run, adapted from popu-
lar mobile games.

Coin Tech, makers of the
Xperience debit card reader,
is focusing on the experience
generation by making the sys-
tem very accessible. The com-
pany is also focusing on offer-
ing eco-friendly options,
online party booking, and
membership booking.

CORE Cashless featured its
cashless system with every-
thing needed to run a park. The system includes online sales,
point of sale, midway manager to reduce theft of cash and
prizes, ticketing, access control and admission, and more.
The newest card features NFC technology and a QR code
and allows players to swipe, tap, or scan their cards.

Creative Works debuted Reactor, which comes out in Feb-
ruary. The game features the same game play as Atomic
Rush, but with a different focal point. The four player game
is shaped like a dome and has a smaller footprint than the
traditional game. Atomic Rush is now also available as a
wall-unit that can be installed in any arcade.

Digital Centre was on hand promoting several of its
newest products and features. PhotoBooth Remote Control
allows photo booth owners to receive real-time alerts on
their PhotoBooth such as film quality being low, updates,
locations, and audits. Owners can also obtain complete daily,
weekly, or monthly reports.

The Infinity Booth + Photo-Coupon features three print-
ers and three dollar bill acceptors so that customers can be
served non-stop for extended periods of time without any
assistance. The new ultra portable I-GO PhotoBooth disman-
tles into three manageable components for easy transporta-
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tion. It fits into the back of most standard vehicles.

Elaut USA displayed its Shop For Prizes crane with e-claw
technology in a lesser priced cabinet. Plucky Ducky crane is
a winner-every-time crane for rubber duck merchandise.
The Zapper is a coin-op electric-shock chair. Optional fea-
tures include ticket dispenser, game controlled smoke
machine, and strobe lighting.

Embed highlighted updates to its system including new
online waiver availability and redesigned online booking.

Falgas USA featured a host of kiddie rides including
Galaxy Space Flight, Grand Prix 1, Circus Truck, Racing Car,
Deep Explorer, Farm Tractor, Daniel’s Car, and more.

Family Fun Companies had several new games at the
show. Free Throw players get one shot at making the bas-
ket and then keeping the ball if they make the goal. Use
the joystick to adjust the shot angle and shoot for a goal.
The game uses popular 5-
inch micro-mini basketballs.
Many different logos, styles,
favorite teams, and colors
are available. KC Kobra, for
the little car enthusiast,
offers the top of the line
ride. It holds 450 lbs. and
offers the rider the chance to
test their skills at a driving
redemption game with the
thrills of a kiddie ride.
Comes standard with ticket
dispenser, but is also DBV
ready for street operators.

The Revenge of Hammer-
head lets players try their
skill at the ship’s wheel by guiding the balls into the life rings
to escape the jaws of Hammerhead. Scores randomly change
to make for an exciting and fun game. The game is fully
operator adjustable. More than just a kiddie ride, Kiddy
Kruisin’ is a video redemption ride that gives kids the ability
to play a video driving game while enjoying their ride and
the chance to win tickets. Kiddy Kruisin Upright is a kid-
sized video redemption game, which has the same fun driv-
ing experience in an upright cabinet. It’s ideal for tight
spaces. The game comes standard with a ticket dispenser,
but is also DBV ready for street operators.

Bop 2 Win Giant features jackpot options and true skill-
based game play. Punch the teasing clown in the nose to win
tickets. Biggest Catch has players load the cargo and try to
keep it balanced to win the bonus! If it falls overboard, the
game’s over. The game is operator adjustable for two modes
of play; “Win Every Time” with smaller ticket values or “go
for broke” with higher values.

Pharoah’s Revenge is a small footprint, four-player coin
pusher. With more playability, more ways to win, and more
attractive lighting, Pharaoh’s Revenge will bring the players
back time after time. There is a hopper kit available.
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Foto Master Ltd. featured its Air Graffiti unit that allows
the creation of digital and virtual graffiti on a designated wall.

Global VR featured its Swarm main cabinet and cabinet
kits. A new driving game will be available for the 2014
Amusement Expo.

Gold Standard Games/Shelti was proud of its Dual Pool
Table, which offers the ability to vend a set of balls from
both sides of the pool table, thereby allowing different games
to be played at different prices, plus other promotional fea-
tures. Also included are bonus price levels, promotional and
happy hour pricing, free play, time pricing, and speed pool.
The table also introduces the new game of 3Some, which
allows three people to play three new pool games with two
skill levels in each game.

The company also showed the FEC table, Gold Flare
Elite, which features colorful new graphics and bright multi-
colored LED lighting. The

2013

ent games. It can have capsules, ticket, or thermal printer dis-
pensers. The company was promoting the Battle of the Bar
boxing game online feature. Operators can schedule tourna-
ments online. Locations sponsor these games. Operators can
also set up an online ranking list, which keeps scores of each
participating machine. The company also introduced Bacter
Ball, Speedball, Skate Air Hockey, and Shark Air Hockey.
Innovative Concepts in Entertainment (ICE) introduced
the new Monopoly Video Redemption, designed for players
of all ages and skill levels. Choose your favorite piece, and
spin the dial to skillfully roll the dice to move your piece
around the board. Collect hotels, Monopoly Bonuses, Board-
walk Bonus, and other exciting in-game features. Players can
choose to continue up to two times to keep their hotels and
maximize their winnings. The game utilizes a vibrant 42-
inch LCD monitor, custom LED lit seat, and a durable back
printed acrylic marquee.

Gold Flare Premium model
includes the video monitor
option which displays promo-
tional info and advertising,
and is customizable by the
operator. The Gold Flare table
includes all the high-quality
features of the other Gold
Standard coin-op tables,
including: most durable lami-
nate surface in the industry;
extra-sturdy two-piece goal
end design; sanctioned for
competitive play by the U.S. o
Air Hockey Association
(USAA); table design by Gold
Standard/Shelti owner Mark Robbins, industry air hockey
“guru” and former world champion.

Great American Recreation featured its Boom-A-Rang
and Laser Hockey games in new bold and bright colors. The
company also featured a 12-volt bill acceptor table, which is
battery operated.

Guppy Photo Booth featured its social media photo booth
kiosks. Wall-mounted and freestanding units are available.
Additional capabilities include green screen, custom data col-
lection, love photo stream to Facebook, Twitter, or FTP, and
two by six photo strip printing of stationary photos.

Ideal Software Systems representatives said there are sev-
eral updates to the system. Online reservations can now be
made. The system also now eliminates double booking. Party
packages can be customized with a location’s branding and
entitlements can be added for different attractions. The sys-
tem also differentiates between party participants and chap-
erones (non-participants). The system also now incorporates
coupon code, online ticketing, and online waivering.

IGPM/Kalkomat updated its Combo Boxer that features a
punching bag and a soccer ball. The game includes six play-
er tournament capability, solid mechanisms, and three differ-

o
Namco America
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Down the Clown brings
one of the most popular mid-
way games right to your
game room. One or two play-
ers throw balls at the
mechanical clowns. The more
you knock down, the more
tickets you win! Featuring a
custom canopy top, hand
made clowns, LEDs and a
bright marquee.

Whack your way into the
win zone by using your skill
to hammer the sensor pad
and attempt to win the
bonus! Whack N Win is intu-
itive, challenging, and rewards players of all skill levels. The
patented sensor pad allows for all age groups to give it a
Whack, and get the moving LEDs to land in the Bonus Win
Zone.

Injoy Motion Corp. featured the AIR Series simulators
including Allied Tank Attack AIR and AIR Twin with a two-
axis interactive motion base, interactive link-ups, flashing
LEDs, motion seat that lifts up and down, and force feed-
back machine gun in the twin model. Additional games
included Dido Kart AIR, Top Gunner AIR Twin, Power Boat
AlIR, Project Xpher AIR Twin, and Street Racing Stars AIR.

Intercard unveiled a new series of card readers that fea-
ture radio frequency identification (RFID) and near field
communications (NFC) technology. Customers can simply
wave a card or wristband in close proximity to the terminal
or tap it on a logo to quickly pay and be on their way.

An RFID/NFC chip in the card enables the transaction
through radio waves. In some cases, customers can use their
RFID-enabled cell phones to make transactions. The iWave
Reader and iWave Nano are RFID versions of Intercard’s
debit card readers; they collect data for transactions and
detailed reporting for revenue enhancing benefits.
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Jennison Entertainment Technologies (JET) displayed the
production model of its Snow Down two-player redemption
game first seen in prototype form at the Amusement Expo. It
features enhancements to the game play, software, and cabi-
net. In addition, JET introduced the Little Critters children’s
air hockey game (production model) with a unique theme
featuring four colorful characters.

Jersey Jack Pinball (JJP) released the Wizard of Oz 75th
anniversary edition pinball machine with molded castle
walls, 3D sculpted twister, lollipop targets, and much more.

LAI Games debuted four new games: Color Match, a
video merchandiser game of skill where players match colors
on a rotating wheel to win a
prize (available in January);
Pinata, a video redemption
game that rewards players
with either tickets or candy
for breaking one of 28 ani-
mal-shaped pinatas (available
in January); UFO Express,
where players shoot alien
saucers onto a turntable to
earn tickets; and Skill Balloon
Buster, the carnival-themed
prize merchandiser that can
now be purchased as 100 per-
cent skill (a conversion kit is . & <
also available with new target |SEEEEREEEEE]
surrounds and software).

Two new kiddie games will be available next year.
Dessert Chaos is a dessert-themed kiddie shooter. Cookie
Master is a cookie themed video pusher.

Limelight Photo Booth showed off its sleek and modern
photo kiosks with Pixposure photo sharing software. The
software shares photos instantly to Facebook and Twitter.
Users can print Instagram photos for crowd sourcing interac-
tion and engagement. The software can also build marketing
lists from e-mail and Facebook user data collection.

MEI featured its battery validator for Valley pool tables.

Megatouch debuted Megaouch Home, a state-of-the art
interactive game system, the consumer version of Mega-
touch’s popular touch screen game system. It includes a
21.5-inch multi-touch screen, adjustable stand, slim look, and
is light weight (20 Ibs). Megatouch Home includes Classic
Megatouch favorites in 11 categories with original graphics
and game play.

MoneyTree ATM featured its portable ATM, Palmetto.

Namco America brought back a classic, Alpine Racer, the
ski racing game now with new courses and a 55-inch HD
screen; Dead Heat Riders, a new motorcycle racing game;
Mach Storm, a cockpit-style flying adventure with a one-of-a-
kind dome screen display; Mario Kart Arcade GP DX driver
with new courses and karts, LED lit cabinet with 42-inch HD
monitor, and NAM-CAM feature; and Pac-Man Chomp Mania
video redemption game that awards tickets or gift cards.

p 3
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National Kiddie Rides featured Horsin’ Around, a two
seater kiddie ride. The ride features one time customizable
color LEDs, customizable music via SD card, and adjustable
coin and ride timer. The company will distribute Jolly Roger
kiddie rides in the US.

Nickels & Dimes displayed Fruit Camp, a three-player
video virtual pusher game; Strike-It, a 14-foot-tall carnival
style hammer/striker tower; Shoot the Beam, a water shoot-
ing game; Water Land, a redemption water game; Fancy Cut-
ter, a string cutting game; Giant King of the Big Wheel spin
redemption game with new LED lighting; Sail Fish spin
redemption game; Kiddie Crane; Swamp Attack two-player
video gun game with 47-inch
LCD monitor; and Coffee
Cup, a rotating kiddie ride for
three children.

Party Center Software
debuted the Online Waiver
Center, a new module for its
software suite. The company’s
online booking and event
management software is a
valuable tool that provides
freedom to manage business-
es efficiently.

Payment Alliance high-
lighted its Dynamic Currency
product that converts several
different currencies so that
international travelers can use ATMs. Also new: the reason-
ably priced Halo ATM.

PrimeTime Amusements’ David Goldfarb showed several
of its giant props and a rebranded basketball game. The
company plans to expand its Shake Shoppe Arcade concept
by introducing ‘50s themed bowling and a full bar.

Primero Games had new 20-liner skill games. The com-
pany is focusing on getting its sweepstakes platform, Sweet
Dream Gift Surplus, ready for the North Carolina market.
Featured games include Wild Harvest, Wacky Spins, and Hot
Wings and Beers.

Pyramid Technologies showed the new durable Phoenix
printer for amusement, gaming, and kiosk applications; also
the Apex 7000 Series bill acceptor with added improve-
ments including dip switches for ease of use.

QubicaAMF featured four lanes of Hwy. 66 Mini-Bowl-
ing, two lanes with the traditional coin-op system and the
other two with the new BES-X Bowler Entertainment System
(BES), which provides on-lane entertainment options such as
on-demand environments, games, and game formats. Players
can even take their photos and merge them into the scoring
animations.

Raw Thrills/Play Mechanix showed the video Aliens
Armageddon from Raw Thrills, based on the popular sci-fi
franchise featuring epic battles; the Batman driving game
from Raw Thrills, a mission-based game in 42-inch deluxe
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cabinet with two-way linkable design; Big Buck HD with
original new game content from A&E’s popular “Duck
Dynasty;” and Barrel of Laughts & Fun, a redemption game
based on the classic family game licensed from Hasbro.

Sacoa Playcard System featured the new HDT ColorShot
Reader with full touch screen, HD color 3.5-inch display
with visual effects, multiple images, and multi-lingual mes-
sages in any alphabet; also the Online Sales for Mobiles that
allows operators to offer instant credit recharges to cus-
tomers from their smart phones. The company promoted
online party booking.

Sega Amusements brought Pirates of Monster Island, a
video redemption game in which players must knock crates
off pirate ships to win tickets; Plants vs. Zombies: The Last
Stand, a video redemption game with an end-of-game QR
code that allows players to register their score online on a
global high-score table; Transformers: Human Alliance;
based on the iconic franchise from Hasbro (the next big
screen Transformers movie
will be released in summer
2014); and an exclusive line
of Doodle Jump collectable
plush in the Prize Division.

Skee-Ball Inc. introduced
its new game Crazy Curves,
which has the same wow fac-
tor as the Spin-N-Win with
only four feet of space. The
game features enhanced LED
lighting and is 100 percent
skill based.

Smart Industries brought
four new games: Boxer Baby
with 32-inch HD video dis-
play and durable steel cabi-
net; Ultimate Assaulter boxer with 32-inch HD video dis-
play; Cotton Candy Factory vending machine; and Fright
Night bop/stomp game that features ghosts and goblins and
dispenses tickets or prizes.

Speedy’s One Stop showed its new Coin Hopper Mounting
System designed specifically for all types of card reader and
electronic payment operations. It dispenses tokens at the play-
er station; integrated components make for easy installation.

Stern Pinball introduced the new Star Trek pinball with
high-definition artwork, LED lighting, three flippers, an ani-
mated battleship, and classic music; also the Metallica Pro
pinball featuring Metallica hits, toy-filled playfield, dramatic
lighting, and original artwork.

SuperBooth provided a new twist on photo booths with
its interactive photo booth with surround sound, pulsating
lights, 42-inch LCD screen, and photographers prompting
customers to strike attractive poses. A new kiddie photo-
booth, Pictabotz, was also shown, along with the Selfie Mir-
ror photobooth, which is currently testing in a Lord and Tay-
lor location near the dressing rooms. Available in February is

Sega Amusements
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the London Photo Booth, perfect for nightclub locations and
featuring an overhead fish-eye lens camera.

Suzo-Happ Group promoted its Interactive Pro table,
which features unique 10-point multi-touch table experience
suitable for a wide range of applications. Features include
robust 6 mm thick, toughened glass, and premium industrial
quality 42-inch FHD LCD mounted inside an attractive high
gloss black ABS housing. The table is supplied with an
industrial grade fanless computer platform.

Team Play Inc. displayed its Gen 2 Fun Stop Photos booth
scheduled for production in the first quarter of 2014.

Tokens Direct presented the update for GameAlert, a real
time business information system for coin-op entertainment
centers that tracks revenue, game performance, and potential
problems remotely.

Triotech showcased its full scale Interactive Dark Ride in
collaboration with Zamperla; XD Dark Ride; an XD Theater;
and the popular Typhoon video simulator.

Universal Space displayed
its Frost Island water gun
game; Fun Fair Bash redemp-
tion game based on fair/car-
nival games; Pirate’s Hook 4
player redemption fishing
game; Squirt A Gator two
player skill game with Uni
Vend, a ticket + prize dual
feature on some UNIS games
for 2014; Up & Away
redemption game featuring
animal characters and rock-
ets; and Xtreme Cabinet 47-
inch with 47-inch LCD screen
that can be used as a single
unit or banked in a row of up
to four, game choices include Cast Off, Fruit Mania, Ring
Em, and Toss Up.

U.S. Bowling Corp. updated its Rollerball system with new
deck lighting, new scoring, new LED rope lighting, and new,
easier to use control box.

Valley-Dynamo featured its new Dynamo Hockey table,
Black Hole, that allows for side by side location placement
due to moving the ticket dispenser, coin door, and electron-
ics to the end of the table. The table is operator programma-
ble with happy hour bonus pricing option. The company also
featured the Deluxe, an international pool table.

Venco Business Solutions debuted the Hyosung Halo
ATM that features a 10-inch screen and multi-color LED
lighted keypad. Also new: the Venco AIR Machine with
remote monitoring and credit card only operation. There is
no money to be collected and none can be stolen; commis-
sions go directly into your bank account.

When I Work was on hand promoting its employee
scheduling software. A

DECEMBER 2013



Nickels and Dimes

A\ e
= Ff

W —

PyRan

TECHNOLOG

QubicaAMF Skee-Ball Inc.

Smart Industries Speedy’s One Stop Repair Service

PLAY METER 45 DECEMBER 2013



Stern Pinball

Triotech

Venco Business Solutions Zone Laser Tag

PLAY METER 46 DECEMBER 2013



ice’”

ViR o‘paafé"'d“

15 Years of \nnovation
leverages

-~ ' GOLD STANDARD GAMES /Sheft;

Cover Story: - & . . Cover Story:
. > A N ;s . A\ Memorable I
“ ot p = -~ Years for X (I~
= ~ APﬂ'mﬂirlu: »
Amusement - . = o ‘ musements
x - AMOA
B S celebrates
l:&yaa -
istory
Buyer's Guide:
Children's

EMENT SOFTWARE

ROUTEMANAG
| —
TEr—

v A
- l &=

It's been quite a year with the typical hills and valleys, challenges and successes
that every business experiences. Take a walk through 2013 with the Top 10 in
a number of categories: equipment poll games, Critic’s Corner game reviews,
memorable quotes, new family entertainment centers (FECs), newsmakers,

news stories, prize merchandise, sports events, and trade shows.
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Time has really flown by and it’s
already the end of the calendar year.
From the pinball world that means
the International Flipper Pinball
Association (IFPA) will soon be
crowning the “World’s Greatest Pin-
ball Player,” the player who achieves
the number one ranking when the
clock hits 12 am on Jan. 1, 2014.

While that hasn’t been decided
just yet, your very own critic Zach
has been taking the opportunity with
his extended stay in Munich to com-
pete in some overseas tournaments.
He was back in town for the Chicago
Pinball Expo and International Asso-
ciation of Amusement Parks and
Attractions (IAAPA) Expo and South-
ern Pinball Festival.

At the Pinball Expo Flip Out Tour-
nament, in a crazy match against the
former number one, Keith Elwin, in
the finals, Zach emerged victorious
and as of this writing has reclaimed
his number one ranking!

We’ll see if this holds through

until the end of the year, but wanted
to share that this tournament and
some upcoming tournaments can be

seen live with streaming commen-
tary exclusively on (PAPA.tv).

As for this year-end wrap up,
we’ll take a look back at our favorite
top 10 games from the year in no
particular order of priority or prefer-
ence. Next year we will pick up right
where we left off with our favorite
games from the 2013 IAAPA Expo.
Happy New Year everyone!
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Dark Escape

Beer Pong
Master

Zombies!

Metallica Lobsbot Holic

Game reviews of 2013

Dark Escape 4D/Namco

Namco really knocked it out of the park
with Dark Escape 4D. We were already big
fans of what they were able to accomplish on
their previous shooting adventure game, Dead-
storm Pirates.

To think they would up the ante this much
and pull it off is quite the achievement. We also
really enjoyed their creative ideas behind the
“panic attacks” and how the game tracks your
heartbeat.

This is a really great idea and something we
think has legs (not of the creepy, crawly kind)
to be leveraged and used on other potential
gaming concepts. While we’re sure the price
tag on this footprint isn't for the faint of heart
(pun not intended), there’s no denying that
Dark Escape 4D is more than your typical
shooting game, but more of a gaming “experi-
ence,” one not to be missed.

Beer Pong Master/Bay Tek

Bay Tek has done a great job in creating
another beer pong game in the market. Toccata
Gaming International and its PONG 180° game
deserve a lot of credit and recognition as well
as being the pioneer (at least from what we’ve
witnessed) in this genre of gaming.

Similar to darts, Skee-Ball, or any other
hand-eye coordination game you can find on
location, we see Beer Pong Master fitting into
this “adult” redemption market quite seamlessly.

More importantly, we think similar to
pinball (or darts) that with proper promotion or
tournaments, operators could have quite the
earner on location with this game. It’s just beg-
ging for competition play and the added bonus
of the beer theme can only help complementa-
ry income if a particular location sells alcohol.

Zombies!/Triotech

While we personally get confused with the
various “5D, 6D, 7D!” advertisements and mar-
keting slogans thrown on games (we'll need to
follow up with Albert Einstein on those and get
back to you), there’s no denying a “fun” experi-
ence, regardless of the number of “dimensions”
involved.

Triotech did just that with one of its latest
“XD Dark Ride” games, Zombies! Maybe
because we're huge fans of the hit TV show
“The Walking Dead,” we found the theme a
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fantastic fit for this interactive environment
where things pop up at you and spray you. The
use of 3D was fantastic and for a company that
normally just does the motion simulator type
rides, the actual shooting/game play was
extremely impressive.

Metallica/Stern Pinball

There’s no doubt Stern is continuing the
trend of picking solid licenses for pinball. The
release of Metallica Limited Edition was like
the release of Metallica concert tickets . . . a
complete sellout nearly immediately after the
announcement.

The Sparky toy alone gives the game a ton
of “wow” factor for operators to get excited
about. The other toys also provide great direct
physical interaction that we don't often get to
see in pinball. With the backdrop of all this
action set to the Metallica tune of a player’s
choosing, the game shouldn’t have a hard time
pulling in dollars on location.

Lobsbot Holic/Andamiro

As we mentioned in our “best of” column
from this past year’s Amusement Expo, we
played a work in progress (80-90 percent com-
plete) of Andamiro’s latest and it still was our
favorite game of the show. Now that says some-
thing!

Besides the game being very addictive and
fun in its challenge of maneuvering the robot,
we were more taken aback by the subtleties in
the rules. On the surface Lobsbot Holic seems
like a simple see ball, pick up ball, and drop
ball game.

However, being the pinball aficionados that
we are, of course we look at strategies and
ways to maximize our return. Do you risk los-
ing valuable points in order to add more time?
Do you try doubling up before each
subsequent drop to maximize your points? We
had an absolute blast playing this and there’s
no reason why this game shouldn’t be in every
location/family entertainment center (FEC)
around the world.

Doodle Jump Arcade/ICE and Raw Thrills

ICE and Raw Thrills have a winner with
Doodle Jump Arcade. If there was a college
course on how to successfully convert and
transform a mobile app into a polished arcade

DECEMBER 2013



Pac-Man Ticket
Mania

Doodle Jump

redemption game, Doodle Jump Arcade would
be the perfect case study.

It's so easy for companies to rest on the lau-
rels of a brand or theme and get lazy in the
execution of cabinet design and overall atten-
tion to details. ICE and Raw Thrills quenched
those fears and we really hope they collaborate
on future conversions if they’re anything like
this game.

Pac-Man Ticket Mania/Namco and Raw Thrills

We are actually quite shocked it’s taken so
long for a Pac-Man redemption game to hit the
market. It seems like such an obvious choice to
convert into a videmption style game, but
sometimes we take for granted how these
games come to life.

That being said, Namco and Raw Thrills
bring justice to the Pac-Man brand with Pac-
Man Ticket Mania. It easily could have been a
lazy execution of the original game while sim-
ply slapping on some ticket rules.

The fact that the cabinet, marquee, and
overall visuals and sounds were updated for a
new generation shows that they aren’t messing
around with creating a lasting impact on loca-
tion. We're excited to see if there’s any other
nostalgic future videmption conversions on the
horizon, possibly a Donkey Kong or Dig-Dug
redemption game?

Only time will tell, but in the meantime, Pac-
Man Ticket Mania can scratch our nostalgic itch
and of course introduce this beloved character
to a new generation of players.

Temple Run/Coastal Amusements

We were definitely impressed with Coastal
Amusements’ portrayal and conversion of one
of the biggest and most popular mobile app
games of all time, Temple Run.

While we of course have concerns about
the perception of laziness and lack of creativity
from an originality standpoint, there’s no doubt
when you walk up to the cabinet that those
fears are unfounded.

The controls can be a double edged sword
at times with the track ball, but to put on our
“silver linings hat,” the fact that it's not super
controllable via a control stick does cause the
difficulty of game play to be increased ever-so-
slightly, making the game not so easy.

With us being so competitive, this game taps
that resource like no other, making us want to
play, get further, and get more tickets. That
makes this a hit whether set on ticket or high
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Temple Run

Balance Ball

Lane Splitter
Extreme

score play, a brilliant option for operators
based on their location.

Lane Splitter Exireme/Adrenaline Amusements

Adrenaline Amusements is not going to
have any issues with being passed by out of
“staleness” for its latest mobile app adaptation,
Lane Splitter Extreme.

This company has definitely created its
niche in the market place by repeatedly creat-
ing mobile app games and converting them into
the arcade environment (ie: Fruit Ninja FX,
Black Out).

We must give them credit for taking that
extra step in creating a polished end product.
While it can be easy to simply convert and slap
some stickers on a bigger cabinet and label it
as Lane Splitter Extreme, Adrenaline
Amusements went beyond that, creating a great
new control system using the bike handle to
fully immerse players into what feels like a new
and exciting arcade game.

Ironically enough when we first played this
game, we actually didn’t know it was inspired
by a mobile app game and based our initial
impressions on game play and the overall fun
factor on its own merits. Needless to say, they
passed with flying colors.

Josh and Zach Sharpe

With a father like Roger Sharpe, the
original “Cornered Critic,” it is proba-
bly no surprise that sons Josh and
Zach share a true passion for the
coin-op industry. Former pinball
champions, both are recognized as
being two of the finest players in the
world. But their interest and skills
have grown far beyond the silver ball
to embrace video games and attrac-
tions of all types.

Balance Ball/Toccata Gaming International

We have been thoroughly impressed by Toc-
cata Gaming International since we saw them
for the first time at a previous IAAPA Expo.
Perhaps it was love at first beer pong sighting
when we got to play the company’s Pong 180°
game, but there’s no reason why its other
game, Balance Ball, can’t receive the same level
of attention and adoration.

If there was anything we would hope Tocca-
ta would take away, it's potentially adding
game difficulty settings into their software.
While we certainly enjoyed the difficulty and
pressure of knowing you pretty much had to
clear a course without falling off once, it should
really be up to an operator to set the difficulty
of a game.

We could easily see some players get frus-
trated and essentially give up after falling off,
because if enough time ticks off, it's an impossi-
bility to finish the entire course in say five or
10 seconds, unless it saved progress. Other
than that, this game would be perfect at an
adult oriented arcade/location like a Dave &
Busters or GameWorks. A
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Left: Play Time Toys has the largest

selection of premium high-end merchandise in the industry.
Right: Accessory items appeal to today’s players.

e Tovs:

Where quality and service come first

lay Time Toys, based in Orlando,

Fla., has been providing prize
merchandise to the coin-op market for
more than two decades. Making peo-
ple happy is serious business at the
company, where the staff takes great
pride in the quality and variety of the
products.

Play Meter checked in with Dawn
Noyes, President of Play Time Toys, for
details on the company’s history, how
it has grown, the scope of the product
lines, and comments on how the mar-
ket has evolved.

When did the company start, and
what products came first?

Play Time Toys started pre-packing
toys in the early 1990s. The key prod-
ucts offered at that time were plush
(jumbo and small, licensed and season-
al); novelty kits for rotaries, Drill-O-
Matic, and Sports Arena games (four
different price points for each); and

PLAY METER

Beanie Baby mixes (licensed and
generic).

We had a very basic selection
because the market needs were very dif-
ferent. I believe the attraction at the
time was more on the “win” and less on
the prize. Although it was always impor-
tant to provide value for the win, players
seemed to give greater value to the skill
factor and the enjoyment of the win.

This has changed dramatically over
the years. It is still just as important for
merchandise machines to require
increased levels of skill and attraction
for the concept of the game play, but
players now demonstrate a greater
attraction to the prize.

A merchandise game stocked with
unattractive or unrecognizable prizes
will not earn the revenue of one with
the proper mix of recognizable high
value quality merchandise, regardless
of the concept of the play.

62

What were some of the mile-
stones in the company’s growth?

Over the years, the addition of
new team members and new mer-
chandise categories has made our
organization a leader in providing
the largest selection of high quality,
revenue producing merchandise as
well as untouchable customer serv-
ice.

We currently have the most experi-
enced staff with well over 100 years of
combined service in this industry. This
experience is essential to bringing fresh
ideas to our customers.

Sometimes we get lucky, gaining a
combination of the two in one package.
For example, in 2008 we introduced
Georgia Meyers to our sales staff. In
addition to untouchable customer serv-
ice, she also brought our Candy/Toy
product line to life by developing sev-
eral options for our All Candy, All Toy,
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Montgomery, and Tony Gianfransico.

and combination Candy/Toy merchan-
dise kits.

Georgia has over 20 years of expe-
rience and truly puts all of her heart
into making these mixes. She knows
what items attract players and raise
revenue, from the variety to the weight
and every detail in between. If you
haven't tried our candy/toy mixes we
encourage you to do so. Just mention
this article and we will pay the freight
for your first case of Candy, Toy, or
Candy/Toy mix to try.

Another milestone for Play Time
Toys was the introduction of high-end
prizes. We currently have the largest
selection of merchandise for higher val-
ued prize games, which includes over
200 items ranging from $3 to over
$100. This seems to be where players
are taking our market. They are more
educated today and are looking for
more recognized and technologically
advanced prizes, such as Sony and
Skull Candy headphones, Kodak Web
cams, and Polaroid Android tablets.

What is the greatest strength of
Play Time Toys?

We truly take pride in providing top
quality, high value, and consistent prod-
uct lines. Our goal is for our customers
to have the comfort of always knowing
exactly what they will get; no hidden
marketing tactics, no first time order
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Office staff, (I-r): Jason Wagner, Karen LaForce, Dawn Noyes, Lisa

Tracy Noyes

mixes, no promises
we cannot keep.
What you see and know is what you
will always find here at Play Time Toys.
We always want our customers to
get the best value for their dollar at
Play Time Toys. We do not offer incen-
tives that will take from our quality
and consistency. We are not here to
take our customers’ first order; we are
here to service our customers forever.

COVER

As our customers grow, so too do
we. We challenge our staff to recognize
new trends and to keep current on the
changes in our industry. As we learn of
developing needs or see fresh products
we add or change merchandise lines,
always providing our customers with
fresh new options for increasing player
appeal.

One example is our $5 average nov-

elty kits, which are designed to

address the prize value limits some
operators are now faced with. Our
kits are strategically designed to cap-
ture all players’ interests while keep-
ing the costs within the legal limits.
We are also proud of our diverse
staff. John Sullivan, Richard Pirics,
and Mickie Priess (Sales Associates)
have spent many years perfecting
their knowledge of the merchandise
arena; each has well over 20 years of
service.

Although our current expertise is in
merchandise, we also have broad
knowledge in the equipment and opera-
tions side of our industry. For example,
Charles Caplan (Sales Associate) is cele-
brating his 44th year in our industry,
30 years of which were dedicated to

Sales staff, (I-r): Skeeter Kemper, Charles Caplan, Mickie Priess, Dawn Noyes, Dick Pir-
ics, Georgia Meyers, and John Sullivan.
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equipment distribution. He prides him-
self on staying current on all equipment
available to our customers and truly
enjoys sharing his expertise on game
play as well as merchandise efficiency.

In addition, both Tracy Noyes (Vice
President) and I have spent many years
on the road addressing servicing and
merchandise needs on site. This experi-
ence is extremely valuable when decid-
ing how many pieces of plush should
be put in each bag, or how a novelty
kit should be prepped, or what product
details should be included in a box of
merchandise.

There is a reason behind everything
we do. We are able to provide this
service because we have done what
our customers are now doing. In addi-
tion, we truly appreciate the feedback
of our customers, not only on the prod-
ucts but also on the packaging as well.

We are not just a merchandise com-
pany; we are a service provider. We get
excited about providing home run
products as well as saving our cus-
tomers money, and we get even more

excited about saving our customers
time on the road.

How have the tastes of players
changed over the years?

We continue to witness the growth of
more educated players. These techno-
logically advanced players will continue

PLAY METER

to direct our industry in
what types and values of
prizes will be successful. It is
no longer more important to
just win the game but equal-
ly important to win the
prize. And by prize, I mean
a product that can be useful
right away.

What are some of the
most popular items today
and why?

At Play Time Toys we
still see a lot of interest in
our high-end merchandise variety.
Today’s players want higher quality
and higher value prizes.

Plush will always be a staple item
for single crane locations, but high-end
redemption games are a must-have in
establishments that have the extra
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space. We offer over 200 items that
can be prepped for any high end mer-
chandise games. We work hard to
maintain an excellent selection of price
points, types of items, and name brand
products.

Technology continues to drive our
players. We do not see this changing
but instead becoming the norm in the
future. We find that offering products
that accessorize everyday items (i.e.,
the phone and computer market) tend
to raise player interest. For example:
headphones, music speakers, covers
and accessories for cell phones and
media players, as well as battery cases
and iPhone controlled helicopters.

What are some of the classic
items that never go out of style?

Plush in general fits the description
of a classic item. Players of all ages will
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Novelty items are packaged by hand.

always be in love with the teddy bear.
It is important to experiment in loca-
tions with more than one crane, chang-
ing a traditional crane into a gravel
crane redeeming jewelry, electronics,
or even balls. This helps stimulate new
interest in hometown locations. How-
ever, the teddy bear is always the safe
item to return to after the thrill of the
new item has tapered off.

Licensed items also remain consis-
tent winners. Players look for items
they recognize whether it is a Spider-
Man, Smurf, or New England Patriots
Bear. We need items like this to attract
the player to the machines.

The Web site shows a wide range
of items to please just about every-
one. What new items are you most
excited about?

The “favorite new items” change
constantly. There is always something
new that peaks the interest of players
and the growth of social media truly
adds excitement in the market when
any hot new trend is discovered.

For example, Loom Bands are the
latest new craze. We are offering cap-
sule, hanging, and individual loom
bands, as well as full kits that include
the tools.

One of our more recent favorites is
Prize Bag Kits. These eye catching col-
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orful plush prize bags are filled with a
variety of novelty items including four
high-end premium products.

Players have to try their luck to find
the prize they have their eyes on.
Prizes are displayed on a colorful 8x10
poster that can be hung inside the
crane. We have seen increased rev-
enues in all types of locations just by
adding these mystery prize bags to any
plush cranes, jewelry/gravel cranes,
high-end redemption games, and prize
counters.

Although we are always offering
new Kkits, we have some classic favorites
as well. Lisa Montgomery (Product
Designer) has always been proud of her
Jewelry Crane mixes. Her careful selec-
tion of loose and boxed jewelry, which
includes specialty items such as belts,
tiaras, watches, and more, makes these
kits stand out above the rest.

Our Web site is a valuable tool for
customers to see the always changing
selections we offer. In addition, we e-
mail our specials and latest home runs
on a weekly basis to anyone who joins
our mailing list.

How important are licensed
items, such as items for upcoming
movies?

Licensed goods are staple items for
any merchandise category. Adding
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licensed movie plush is a great way to
spice up a crane. We realize that the
cost of licensed product is higher than
regular goods, so we offer these goods
in smaller quantities, allowing the oper-
ator to sprinkle in the “Despicable Me”
or “Cloudy with a Chance of Meat-
balls” goods in order to maintain a
lower averaged cost of goods.

Any time we can capitalize on the
current retail market favorites by offer-
ing goods advertised directly to our
customers by other media sources,
such as movie productions, we should
take advantage of it. These recogniza-
ble characters help peak interest and
thus raise revenue.

What types of mixes do you offer
for cranes and rotaries?

We offer numerous choices for
cranes and rotaries. Our plush mixes
range from $1.10 regular to $2.50
jumbo, from 10 percent licensed to
100 percent licensed packs, from
generic and seasonal to specific sports
themes, and everything in between.

We have come a long way from our
starting place with the focus on regular
and jumbo plush mixes. We now offer
over 40 traditional plush pre-packs as
well as many specialty movie and nov-
elty packs, which we introduce sponta-
neously. These specialty kits can be
seen on our Web site or in our direct
e-mails and should be taken advantage
of while they last.

Our traditional Rotary Kits range
from $1.35 average to $2.65 average
per piece. These kits feature a variety
of key chains, jewelry, and electronics,
and include licensed and trendy items
such as loom bands and ear buds, just
to name a few. For locations that
require more adult or themed mer-
chandise, we also offer custom kits to
meet these specific needs.

Are the operators you speak with
at trade events more optimistic
about the market today than a few
years ago?

Yes, we have seen an upward vibe
in the market over the past few trade
shows. Although our customers are
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more optimistic, they are also more
conservative when it comes to spend-
ing and expanding.

We may be starting to see revenues
increase on a per machine basis or new
locations beginning to pop up, all
which show signs of economic
improvement. However, it is still only a
slow trend in a better direction.

How many items are featured in
your newest catalog?

It would be hard to put a number
on the amount of kits or products
we offer. When I meet with cus-
tomers they are always so surprised
at the variety of products we have
and the number of variations of
each.

Items range from the traditional
plush mixes to bouncy balls, from
beanies to candy, from low-ticket
prizes to high-end electronics, from
jewelry to Stacker kits, and so much
more. It has proven difficult to keep
a printed catalog because we are
constantly adding new lines or new
price points to accommodate the
changing market.

Our traditional merchandise mixes
change roughly every 10 days and we
are introducing new items as quickly as
we can find them. If there is a machine
that requires prizes, we can fill the need
and not with just one choice but several
price points and varieties. In addition, if
you do not see what you are looking for
on our Web site, JUST ASK; we cater
very well to custom kit requests.

Are you seeing more family
entertainment centers (FECs) open-
ing or existing ones remodeling or
expanding? Are they enlarging their
redemption counters?

We do see an increasing number of
FECs opening up all across the U.S.
This is encouraging as it demonstrates
healthy growth for our industry. In
order to accommodate this market we
have added items to our lines that
work well not just in machines but also
in prize counters.

Where would you like to see the
company in five years?

PLAY METER
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Our goal for the future is to contin-
ue doing what we do best: to consis-
tently provide the highest quality kits
for the largest selection of merchandise
games at the best value. We will con-
tinue to grow by adding additional
product categories as the needs and
interests of our customers develop.

In order to do so, we will also focus
our attention on additional staff both
administratively as well as in sales. We
are always looking for the next team
member that can bring additional expe-
rience and value to our organization.

There is more exciting news from
Play Time Toys.

We wanted to share some exciting
things we work on as a team outside of
Play Time Toys. As mentioned before,
one of the things I am most proud of is
our staff. I am very fortunate to work
with such an amazing group of people.
They truly do make my job a pleasure.
What is even more amazing about
them is their dedication to our commu-
nity and humanity in general.
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Top: The warehouse is a busy place.

Left: Candy mixes include favorite
name brands.

There are two projects that are dear
to our hearts: Relay for Life, which
supports the work of the American
Cancer Society, and expanding the
Bone Marrow Registry. The team mem-
bers at Play Time Toys go above and
beyond to support these programs.

For the past several years, our own
Karen LaForce has organized a Play
Time Toys team and booth for the
Relay for Life campaign. In just a short
time, our group has raised over $5,000
to support the cause. Karen’s dedica-
tion to this cause has been heartwarm-
ing. So many lives have been touched
by her efforts.

In addition, Tracy and I have spear-
headed a campaign to increase the
number of bone marrow registrants. In
just a few drives we have been able to
register over 150 new participants.

Even better, we have successfully
matched three people in need. Our
hearts were overjoyed when our own
Charles Tindall received a letter that he
matched a patient in need of a trans-
plant. We are very proud of Charles
and blessed that he is one of our angels.

For more information on Play Time
Toys and its products, visit (www.play
timetoys.net). A
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PINBALL

Jim Schelberg

My personal favorite show:

t was not your run of the

mill Pinball Expo. In fact,
Rob Berk and Mike Pacak
are going to have to dig
deep to come up with some-
thing to top Expo 29.

The first clue was that
the official expo hotel (West-
in Chicago North Shore) was
booked solid with attendees
early on, leaving many at a
hotel down the street. The
event covered five days, Oct.
16-20.

Personally, I had special
reason to be excited this
time but first things first.
The expo started with a wel-
come party or "Bumper
Blast" on Wednesday night
with free food, free music,
and free time to greet old
friends and meet new ones.
"Free" is an expo attendee's
favorite price. Can't party
TOO hardy though; the
busses leave at 9 am sharp
the next morning for the tra-
ditional pinball factory tour.

Attendees were split into small
groups and led through the entire pro-
duction process by Stern Pinball
employees including designers, artists,
programmers, mechanical engineers,
and even the finance people. The high-
light was saved for the end when the
one nearly finished Star Trek LE (Limit-
ed Edition) game in existence was on
display as the tour ended.

After a bus ride back it was as if
extra coal was put in the boiler and the
expo picked up steam and ran, as it
often does at this point, on its own. All
the plans and arrangements have been
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Team Members in the Xenon seminar wear custom CIANI-The Voice of Xenon shirts, (I-r): Alan
Reisman, Suzanne Ciani, Greg Kmiec, Tom Neiman, and Paul Faris.

made and it's time to see if the train will
stay on the track till the end.

Credit goes to the crack expo staff,
not the least of whom is Brigitt Berk,
who LIVED at the registration booth,
and David Fix, who has recently been
running the audio visual department
and helping the show run smoothly.

Expo starts in earnest with seminars
and first up was current Stern designer
John Trudeau talking about game design
in our modern world. John has vast
experience with his 60 games (starting
with Game Plan in 1981), and gave an
interesting talk.

He also was a great opening act for a
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pinball magazine publisher like me
(PinGame Journal-PGJ) who collects
examples of pinball in the media. John
showed the crowd examples of "normal"
sized people on giant versions of a pin-
ball machine. These ranged from
Eleanor Powell in 1945 to 2013 with
the pop group One Direction.

Pinball hobbyists have always taken
existing games and re-themed them or
even built new games from scratch but
this trend has exploded recently and has
spawned a number of start-up compa-
nies. The most prominent of those is Jer-
sey Jack Pinball (JJP), which recently
announced its second game, The Hobbit,
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The Voice of Xenon, Suzanne Ciani, in a
friendly game of pinball on Xenon.

Texas show organizers Kim and Ed Van-
derVeen and others meet and greet (bot-
tom to top) Stern Art Director Greg
Freres, Star Trek's Steve Ritchie, Metallica
designer John Borg, and guest artist
Dirty Donny.

PLAY METER

raph group at Pinball Expo 2013.

Dan and Hollie brought the whole family
to let Pinball Expo know about the Rocky
Mtn. Pinball Showdown.

focus of this popular stop created by
Marco Specialties.

The Cointaker étaff Shbws off their 7
products.
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to follow their very popular first effort,
Wizard of Oz (WOZ).

Jack Guarnieri and company have
been progressing for the past two years
or so and while the programming for
WOZ is not complete as of this writing,
the game has sold very well and since its
unveiling at the Seattle show in 2012,
the lines to play it have been the longest
at every show I've been to, present show
included!

"Jersey Jack Pinball: An Unexpected
Journey" featured Jack and many of his
staff talking and answering questions
about the past, present, and future of JJP.
That "Fireside Chat" followed a pinball
and arcade repair talk headed by Dave
"Doc Pinball" Fix and staff.

Following JJP was a staple at Pinball
Expo: the Internet Get-Together hosted
by pinball historian, music collector, and
the PinGame Journal's "Pinball On
Record" contributor, Dave Marston. His
informal get-together has become a tra-
dition and is a welcome end to the first
full expo day.

Jumbling the order a bit, following
Pinball In The Media on Thursday,
Randy Perlow showed the latest devel-
opments of his Color DMD (Dot Matrix
Display) and Heighway Pinball's
Andrew Heighway updated expo atten-
dees on his company's ambitious plans
for a full production of commercial
pingames.

After Andrew, Brendan Bailey talked
about designing a pinball table on the
computer and then it was time for din-
ner. A few years ago Rob instituted
"Dinner With," where a limited number
of people, 20 to 30, sat down to eat and
talk about pinball in a very intimate and
personal setting.

This year the focus was on sound
designer Chris Granner. Chris worked
for Williams/Bally, Capcom, and JJP and
has loads of experience and stories to
tell. But wait, there's more! Seeing that
Suzanne Ciani was in the house, Chris
invited her to join the discussion at din-
ner and along with Mr. Mortal Kombat,
Ed Boon, who was among the diners, it
was a wonderful meal.
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The Making of Xenon brought team em-
bers together for the first time since 1980
to discuss this classic game.

ent production games at Pinball Expo
2013.

Early Friday morning a handful of us
who were awake at 8:10 am heard Rob
give his "Opening Remarks." No one
really knows why the opening remarks
come a full day and a half into the
show, but sometimes it's best not to ask
questions.

"Dr. Scott" Sheridan and Ron Coon
Jr., the traditional speakers after the
opening remarks, talked about Syn-
chronicity and more as it relates to pin-
ball and then Dave Fix explained his
role as "Pinball Advisor" to a movie cur-
rently in production (see the previous
installment of "Pinball Curious" for
more details.)

Then it was time for P-ROC. This
controller board was created by Multi-
morphic's Gerry Stellenberg and is used
in his P3 game as well as by a host of
others who all had their games at the
show. We did hear from Rick Bartlett of
Planetary Pinball when he announced
his plans to produce a run of Medieval
Madness and gave a presentation on the
FarSight video pinball arcade game.

We also heard from John Popadiuk
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Spooky Pinball Podcast talks were more
like "happenings" with mystery guests
and contests.

Expo attendees are greeted by Brigitt
Berk at the registration desk.

about his first limited run project, Magic
Girl. Until now John has been the most
low-key creator of games and has cho-
sen to keep progress and developments
very close to himself and his customers.
John's designs and art, showcased by his
Williams/Bally games like Tales of Ara-
bian Nights and Cirqus Voltaire, created
great interest in his projects.

The P-ROC section revolved around
Gerry's P3 game, which is a physical
pinball platform that can become differ-
ent games with minimal time and effort.
His first game is expected to ship in late
2014 with two original games included:
Lexy Lightspeed: Galaxy Girl designed
by Dennis Nordman, and Cosmic Cart
Racing. Many other custom games are
using this board.

The exhibit halls were filled with
games but none were nicer than those
brought by one of my favorite pinball
people, Phoebe Smith. She had a half-
dozen games she fixed up. This is what
she did to her Spider-Man: custom paint-
ed the side rails, hinges, lock bar, legs,
coin door, shooter housing, apron, and
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Jack Guarnieri and his JJP staff answer
questions after their presentation.

“- -, .

The team from PAPA-TV was on hand for
the Flip Out finals. Zach Sharpe (l) watch-
es as top players Bowen Kerins and
Cayle George announce as Keith Elwin
competes.

speaker panel; added a speaker light kit;
installed a Cointaker LED backbox kit,
lighted flipper buttons, under cab light
kit, and LEDs throughout game. She also
added a Color DMD Sigma.

Phoebe keeps busy but always has
time to help with the PG/ and has saved
the day a number of times. It was
thanks to her we had a Xenon game for
the presentation. Thanks, Phoebe.

The next presentation was "Spooky
Pinball Presents: Hot Haunted Coeds!"
featuring Steve Ritchie, Dennis Nord-
man, Bryan Kelly, Heather The Hot
Accountant, and the Spooky Pinball
Crew. Nuff said.

So it was 5 pm on Friday and the
members of the Xenon team were enter-
ing the lecture hall. They included
designer Greg Kmiec, art director Paul
Faris, engineer Allen Reisman, and the
man who brought it all together at Bally,
Tom Neiman, who came in from Vegas
when he heard that Suzanne Ciani
would be there.

Suzanne is the voice of Xenon and
the first female voice in pinball. She not
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Ohio collector and game restorer Phoebe
Smith with one of her games.

only spoke those exciting words, "Try
the tube shot!" along with many other
words, sighs, and moans but she actually
created the sounds in the game, adjust-
ed her own voice, and engineered them
all to fit on a very small chip.

She played and observed pinball at
the Broadway Arcade and cultivated a
sense of what players liked and how she
could translate that to the game. She did
many things for the first time in pinball
for Xenon and set the stage for others to
follow in her footsteps.

Along the way she found time to cre-
ate sound logos for dozens of companies
such as Atari and Columbia Pictures
and the "Pop and Pour" sound for Coke.
She has a couple dozen albums (five
were Grammy nominated), scored a few
movies, and was recently inducted into
the Keyboard Magazine Hall of Fame
along with Bob Moog, among others.

My personal connection began when
Suzanne graciously consented to an
interview conducted by Dave Marston
and I for a PG/ article. I kept in contact
with her as she continued to decline my
invitation to Pinball Expo. She once told
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Mortal Kombat creator Ed Boon (l) watch-
es as Chris Granner signs a flyer for
Michigan collector Scott Freeman.

me, "Keep asking, Jim. You never know
when I'll accept," and she did.

Moderator Gary Flower focused the
conversation and comments to each par-
ticipant who discussed in detail their
part in the creation of this classic game.
The discussion between the team and
with audience questions made for a
magical time that was over way too
soon. It's not every expo event that ends
with a standing ovation. I was proud of
my "children."

Suzanne spent a lot of time in the
PG]J booth playing Xenon with atten-
dees and attended the autograph session
on Saturday. She was one of the 2013
inductees into the Pinball Expo Hall of
Fame along with Eugene Jarvis and Lon-
nie Ropp. Eugene and Steve Ritchie

were the banquet speakers talking about
their days at Atari and beyond.

Following that, for her last official
expo duty, Suzanne took out some elec-
tronic gear and performed a song as her
alter ego, Steve. She also told the stand-
ing room only crowd how she had come
to feel a part of the pinball family and
hoped she could attend the show again.

The banquet is always filled with so
many things that I can't name them all
but a highlight was when Walter Day
presented the first trading cards in the
newly established Pinball Expo Hall of
Fame series. He presented awards to
Harry Williams, Sam Stern, Ray
Moloney, and David Gottlieb as inaugu-
ral inductees and did the same for the
2013 class.

Sunday's big excitement is the Flip
Out Tournament presided over by Trent
Augenstein and Jenn Peavler. They host-
ed over 160 players and gave out over
$16,000 in cash and prizes. An interest-
ing addition this year was the Profes-
sional Association of Pinball Players
(PAPA)-TV, which set up a broadcast
table and used multiple cameras to
show the game play and conducted a
shot by shot commentary along the way.

There were a number of divisions
including kids, women, classics, and an
open B and A divisions. In the end, the
A division was won by Zach Sharpe;
older brother Josh was fourth. In the
middle was Keith Elwin in second and
Josh Henderson in third.

So another Pinball Expo is in the
record books. I'm sure I forgot some
people and events but we'd need a lot
more room to describe it all. And yet,
plans are forming for next year. As Rob
Berk told me, "It's going to be a go crazy
nuts year!" For more information, visit
(www.pinballexpo.net). A

Jim Schelberg, always curious about pinball, has been
publishing the PinGame Journal for more than 20
years. Jim has about 40 games of his own but spends
most of his pinball time attending events, snapping
photos, and talking to people about pinball. He can be
reached at (jims@pingamejournal.com); Web
(www.pingamejournal.com).
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Rhode Island Novelty had camoflauge bearded duck plush. A&A had Gooli Toys plush, Germies plush, the company’s “Best
Another hot item for IAAPA was the company’s Teenage Mutant Hanging Kit,” Bling Headphones, and its sports mix on display.

Ninja Turtle plush.

L .

Bulk Vending showed off its Loom BJ Toy Company shoed off its Clip-on Gloworks featured rope lights and Iight-
Bracelets and Soda Cap Bracelets. Tails. up ties.

== |
HMS Monaco said its Despicable Me products were the most Redemption Plus featured Camouflage Beard plush, Si’s Marsh-
popular items for the company at IAAPA. mallow Shooter, Nerf Rebelle line of Nerf products for girls,

themed knobby balls, and licensed player plush for all sports.
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Sureshot Redemption showed off its Duck Dynasty products,
redneck wine glasses, and costume sunglasses.

Play Time Toys featured its plush prize
bags and Family Guy plush.

Virginia Toy and Novelties was highlight-
ing its Christmas assortment including

. Merchandise Market

A - & !
Smart Entertainment was on hand promoting its Key Master
crane kits and other items.

K Sales G

K&K Sales featured its leprechaun slipper
plush and multiple generic plush items.

Misteltoe Hat, Light-up Reindeer Antlers,
Sequined Hats, LED light tubes, and more.

Good Stuff Company displayed its licensed Duck Dynasty plush.
The company also had Sesame Street, Avengers, Spider-Man,
WWE, NFL, NBA, MLB, and NHL licensed plush.

PLAY METER
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Fun Express was on hand featuring its Hello Kitty game,
Airzooka air blaster, and Angry Birds backpacks.
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. Merchandise Market

Namco Entertainment’s line of branded merchandise was on S&B Candy and Toy Company was proud of its S&B S
hand showing off the newest products, which include iPhone 5 crane and the scholarship program that goes with it. The compa-
cases, PVC balls, Pac-Man watches, blue tooth speakers, head- ny also introduced a new redemption line at the show.

phones, and more.

_ YOUR NAME HERE i@
_ CARRY HAPPY: BTHS

- RINKSHME
A . 5

Peek-A-Boo Toys was proud of its neon . Novelty Inc. said its most popular item of National Prize and Toy Company said its

animal plush, donut plush, Roundables, the show was the Power Bank portable LED letters product was its best seller at
and plush prize bags. cell phone charger. the show.

HAFPY!
,\.55&

c

Bonita Marie Inerna ional featured its Iiné of Minecraft merchan- Trick question: How many dinosaurs do you see in this photo of
dise, “Walking Dead” products, DOMO, Mario Brothers, Batman Classic Toy industry veterans? The company was highlighting its
items, and more. small and giant dinosaur plush as well as fish plush. A
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TRA N s PORTER * A true game of skill
* Under glow lighting

* Low value to high value prizes

» Exclusive glowing deck play field

 Allows prizes of variable sizes and weight

 Easly converts from merchandiser to
plush or ball crane

RC Pack

o Tanks ¢ Boats
e Hovercrafts E

42" Crane RealktankitreadlmoyV: sSubmarines

42W x 32D x 78H
26 YEARS MANUFACTURING « A "N
I} ses (800) 446-7857 - (818)767-4258 www.impulseindustries.com =]
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January 18-21, 2014
BPAA Bowling Summit
San Diego, Calif.

Omni San Diego Hotel
tel: (800)343-1329
fax: (817)633-2940
web: (www.bpaa.com)

January 21-23
EAG International
London, England
ExCel London
tel: +44(0)1582-767254
e-mail: karencooke @ eagexpo.com
web: www.eagexpo.com

February 4-6
ICE Totally Gaming
London, England
ExCel London
tel: +4490)20-7384-8119
e-mail: john.hodgkins @clarionevents.com
web: www.icetotallygaming.com

February 6-8
AMOA Council of States Meeting
Tampa, Fla.
Renaissance Tampa International Plaza Hotel
tel: (800)937-2662
e-mail: amoa@amoa.com
web: www.amoa.com

March 1-3
China International Game & Amusement Exhibition (CIAE)
Guangzhou, China
China Import & Export Fair Pazhou Complex
tel: +86-20-22106418
e-mail: ciaeamusement@yeah.net
web: www.chinaamusement.com

March 4-6
Vending Expo and World of Entertainments
Kyiv, Ukraine
International Exhibition Center
tel: +38-044-258-01-23
e-mail: manager@troyan.kiev.ua
web: www.vendingexpo.kiev.ua

March 24-26
Nightclub & Bar
Las Vegas, Nev.
Las Vegas Convention Center
tel: (888)966-2727 (attendees)
e-mail: nightclub @ xpressreg.net
web: www.ncbshow.com

March 24-27
International Pizza Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (502)736-9500, ext. 520
e-mail: boakley @ pizzatoday.com
web: www.pizzaexpo.com
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March 25-27 PM
Amusement Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (708)226-1300
fax: info@amusementexpo.org
web: www.amusementexpo.org

March 25-27
National Bulk Vendors Association (NBVA) Expo
Las Vegas, Nev.
Las Vegas Convention Center
tel: (888)628-2672
e-mail: info@nbva.org
web: www.nbva.org

April 8-10
DEAL
Dubai, UAE
Dubai World Trade Centre
tel: +971-4-3435777
e-mail: deal@iec.ae
web: www.dealmiddleastshow.com

April 9-11
NAMA OneShow
Chicago, lII.
Lakeside Center McCormick Place
tel: (312)346-0370
fax: (312)704-4140
web: www.namaoneshow.org

April 25-May 3
Team Dart
Las Vegas, Nev.
Bally’s Las Vegas
tel: (800)808-9884
e-mail: info@ndadarts.com
web: www.ndadarts.com

May 22-26
BullShooter World Challenge of Champions
Rosemont, Il
Hyatt Regency O’Hare
tel: (800)435-8319
e-mail: lorid @ bullshooter.com
web: www.bullshooter.com

May 22-31
VNEA Championships
Las Vegas. Nev.
Bally’s Hotel & Casino
tel: (800)544-1346
e-mail: info@vnea.com
web: www.vnea.com

June 17-20
Asian Attractions Expo
Beijing, China
China National Convention Center
tel: (703)836-4800
e-mail: iaapa @iaapa.org
web: www.iaapa.org

PM denotes Play Meter as an exhibitor.
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CLASSIFIEDS

Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support and supply
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard.
The deadline is usually before the 12th of the month prior to issue (example: September ad must be in before July 12).
FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 / sales @playmeter.net
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints.
Play Meter Magazine / 6600 Fleur de Lis / New Orleans, LA 70124 or fax: (504) 488-7083.

Programmers

// LS Q.
/\4 <

EMP-10

EMP-21

Call for new price quotes

C&P Distributing
www.onsale.net
Tel: 574.256.1138
Fax: 574.256.1144

famm—]
Jem=———u]

READERS/
ADVERTISERS

We do not knowingly accept ads
for copies or licensed games
involving a third party. We do not
print prices on games currently in
production. We encourage
advertisers to include their name,
address, and phone/FAX numbers
for the purpose of credibility. We do
not accept ads from companies
who consistently advertise
products they do not have or from
companies that we receive
multi-complaints about.

PLAY METER
MAGAZINE

Hard Disk
Duplicators

&

|

Prices subject to change without notice.
Call for new price quotes

C&P Distributing

www.onsale.net

Tel: 574.256.1138 @
Fax: 574.256.1144

Cloth, Cloth, Cloth!
Cut Beds or Bolts

' ’ Pocket

Pocket Buttons NOIIS

Mouldings

PLAY METER

Toll-Free 1-866-772-3636

Pivot Block

Leg Bolts

Cushion Facings

9

Leg Leveler

' Trim Nails

.

Ball Dump Roller

Trim Sets

s- % T-Nuts

www.Penguinamusement.com
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\ \ \ \
Warehou_se ¢ (¢ ¢
Redempt|on Qualified Investors
Sale Seeking
APPROXIMATELY \ To Purchase
90,000 ITEMS Georgia /(
Redemption
PLUSH, LIGHT UP TOYS,
BALLS, NOVELTY ITEMS Routes

$2 AND UP /\4/ /\4, /\4, /\4/

SIZE OF PLUSH 6 INCH

TO JUMBO Reply In Strict
CALL Confidence
DUERTALAEILY B r.altman@mindspring.com

843-457-3383

u
4
The Definitive Word in Locks

IFockeAimeicarsiBockisiGlarantoorSeclrily
Wiitdneul: Saerliicine] Convemnicneey

High Security Key Tubular Key
A O O L) #
\ ) =& - - D = & -
‘9 o) | &y O o

{ ) \
“ (\

N

Your choice, High Security or Tubular!
These locks will be assembled to the key style you select and the code is registered only to you.

VENDING AMUSEMENTS CHANGERS BULK VENDING

800 422-2866 951 277-5180 rax951277-5170

9168 Stellar Court * Corona, CA 92883 * sales@laigroup.com * www.laigroup.com
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AUGTION

GAMESALES )

/\D ~sUPCOMING COIN-0P CONSIGNMENT HUCT'DHS
y -
DECEMBER 14, 28013 #Dixie Classic Fairgrounds Education Buildingj

% 410 Deacon Blvd - Dec 13: 11am-9pm
Winston-Salem, NC 27105 Dec 14: 8am-10am

JANUARY 11, 2814 » MeadowView Conference Resort &

Convention Center

# 1901 MeadowView Parkway - Jan 10: 11am-9pm
Kingsport, TN 37660 Jan 11: 8am-10am

<l g Ty

FEBRURRY 15, 2814 * pixie Classic Fairgrounds Education Building
# 410 Deacon Blvd - Feb 14: 11am-9pm
Winston-Salem, NC 27105 Feb 15: 8am-10am

For hotel information, please visit our website. ’

If you have a Family Entertainment Center or arcade that is closing, Auction
Game Sales can come to your location and handle the entire liquidation on site.

<1

)

« FOR MORE INFORMATION >y
MARKF@AUCTIONGAMESALES.COM >J3 7
7 ALL SALES
6l (s00) 551-0660 ¢ START AT
WWW.AUCTIONGAMESALES.COM 10:00 AM

[ERi8 Full payment day of auction. Cash, credit card, cashier’s check or company check with a current
bank letter of guarantee (no exceptions.) No personal checks!
Operators & distributors pay no buyers premium ® 10% comMmMIsSioN (100 Max/item)

I#Al Applicable state and local sales tax must be collected unless ~ ® $10 purchase handling fee (eritem)
you provide a current copy of your sales and use tax permit. * $10 registration fee (eritem)

TX License #-16216 TN Gallery License # -5548 NC Firm License # -8741
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Aslex

Parts, Repair, and Technical
Support for the Following Cranes:

United Textile Fabricators (UTF)

Treasure Chest Cranes including:

Claassic — Guan Shing
YES - CLE

Talon Crane Machines

Grayhound “3-Board System”

Aslex LLC
P. 0. Box 3314
Toms River, NJ 08756-3314

Phone: 848-480-6082
Email: tech@aslex.net
Web: http://www.aslex.net/

Changeable Security
Patented Protection

Accepts Standard
3 Lock Cylinders

L’.“Lockmg Systems™ @

sales@lockingsystems.com -

Join the

Join

Play Meter
on

facebook

Turn those games mtof w\S@ | Ql /1 50) ]ﬁA

Wheither your warehousing unused games from your route, or looking to
close your FEC, American Amusement Auctions can help.

With just one phone call, we can help you get out of the red and into the
green with our proven strategy of turning your amusement assets into cold
hard cash. Let American Amusement Auctions improve your bottom

line selling your equipment at auction or buying it all from you
right now!

All inquires strictly confidential.

870-557-1487 « 405-974-0125
Www.americanamusemenfauciions.com

Padlock Hasps
Custom Capabilities

International Inc

-P ;2 {51 Visit us online!

800-657-LOCK (5625)
www.lockingsystems.com
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we've got the tauel

800- 640 5545

= x:*’///a Y |\. \\\\\\\\
Cabinets
gave your Merit XL and Maxx
We can make your Merit XL and MAXX
Counter Top Cabinets look new again.
Conversion Kit
15” LCD Touch Screen Monitor
Lighter and easy to move

Easy to services
More room inside for larger PCB

Before After

A/IVe 2 ANN

‘11’

& j/ ) 1) \J_“i_\..

INSTALL ONE OF OUR MANY GAMES
OR ONE OF YOURS

OUR NEW 15” COUNTER TOP
HAS ITALL, TOUCH SCREEN,
BUTTONS, OR BOTH, PRINTER,

BILL VALIDATOR.

R

15” LCD —»

% WAGIG SEVEN

“=BILL VALIDATOR

PUSHBUTTONS >
PRINTER—
<% //'//' /N NHIB POLNTENS

S s e A RN RO

SRR T2 AR @ PHONE: 800-640-5545

AMUTRONICS, INC. £ J S0 W< sales@amutronics.com
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4

C.B. SALES & DISTRIBUTING LLC.
1- 800- 535- 8981 |

M “THE INDUSTRY'S SHART CARD - CASHIESS COMPANY & MUCH MORE” |

COMPLETE GAMES

AW WITH WARRANTY &
ALL NEW PARTS

ADDITIONAL OPTIONS

e UPRIGHT, SITDOWN OR TABLE TOP
CABINETS

e 15,17, 19,22 LCD MONITORS
(touch-screen models also available)

e ICT.JCM. PYRAMID, MARS, BELLIS,
COIN-CO. BILL ACCEPTORS

o  CARD READERS WITH SMARTCHIP
TECHNOLOGY (HIGH SECURITY)

¢ ICT. CITIZEN OR CUSTOM PRINTERS

WE OFFER ANY BOARD IN THE INDUSTRY
TOP SELLERS

STANDARD

CRAZY BUGS

HIGH RESOLUTION

SUPER BUGS BONUS New

GET AW/
CHAMELEON NEW
V TOUCH (Sin) game)
BAHAMAS New
MIDNIGHT CASTLE
NEW

system available

AND MANY MORE TO CHOOSE FROM!!!

SUPER EL IX( D
HAPPY FARM
POT-0-GOLD
IRIPLE FEVER

N

Linking Progressive J

AXESNETWORK

SMART CARD ,

FOR ARCADE, SKILL/REDEMPTION
AND GAMING MACHINES

¢ ONLINE OR OFFLINE CAPABLE

DEBITEK

SMART CARD SYSTEM

HINO ATTENDANT NECESSARY!!!
OPTION AVAILABLE

LOAD PLAYER

diélhie |

DEPENDABLE & COST EFFECTIVE
CASHLESS SYSTEM

¢ BUILT-IN FEATURE TO STOP
MATCH-PLAY SKIMMING

¢ KNOW HOW MUCH MONEY IS IN
YOUR GAMES

o REAL-TIME PLAYER TRACKING
AND REPORTS (MULTI-SITE CAPABLE)

e BUILD YOUR OWN PRODUCT LIST
FOR REDEEMING

o DEACTIVATE LOST OR STOLEN
CARDS

o  KNOW WHICH MACHINES ARE
DOING BEST

¢ ELIMINATE THEFT AND BAD
EMPLOYEES

e PERFECT FOR ROUTE OPERATOR

Call now for details!!!

<~ Manage your Gameroom at the click of a~.. <>
button N

We buy & trade used readers!

Your #1 Authorized US Distributor!

SERVICE REPAIR CENTER

WE REPAIR ICT BILL ACCE PRINTERS - PEACH STATE LCD’S - JCM BILL ACCEPT SAME BOARDS
T DEB ‘R SYSTEMS - AXES READER SYSTEMS AND MUCH MORE
www.CBSalesonline.com

O\
WOULD YOU

LIKE

FULL
COLOR

Arcade monitor gone bad? Why replace or
repair an old expensive monitor when you can
simply use any standard VGA monitor or LCD!

For details and easy online purchasing go to:
www.jammaboards.com/converter or

e-mail: sales@jammaboards.com O

JANIVIA
BOARDS

Only $39.95

Quantity Discounts Available!

JAMMABOARDS.COM, LLC
www.jammaboards.com
Phone/Fax - 1-800-326-8859

PLAY METER 96

TICKETS ?
N\

O\ e

WE CAN
SAVE
YOU

MONEY

CALL AND
SEEY

YES......

*SAME THICKNESS

“BHR CODE
*FREE ARTWORK
"NO SETUP FEE

GENERIC $85/100,000

SKATE $85 /100,000
CUSTOM $75 / 100,000

Let us BEAT your current price

1-800-224-1717

NN\
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"MAJOR _AUCTION

LIVES& LI E ONLINE

Sy

I {

bles; )

e

B

o PINBALLS! -

ench auction!s

l SEllEH? * NO UP-FRONT OUT OF POCKET EXPENSE TO YOU!
We send a semi to pick up your consignments.
e |ndustry’s most aggressive worldwide advertising campaign!

* Convenient equipment drop-off times. | ,
Up to 4 weeks prior to auction New Buyer Special

ﬁ“““& s Largest selection of Coin-Op "SHIP ONE FREE,
— Equipment at any auction! WITH PURCHASE
e EASY ONLINE REGISTRATION OF 2 OR MOREK
Participate LIVE online from Askifor details!

anywhere in the world! A

¢ N - = r?_,{( L ‘“\\d'l \
7, CAPTAINS AUCTION\(J
'7“ WAREHOUSE
* = NG

PLAY METER DECEMBER 2013




MONITOR
GET WELL KITS

CGA/EGA 10 VGA VibEO CONVERTERS

Arcade monitor gone bad? Why replace or
repair an old expensive monitor when you can
simply use any standard VGA monitor or LCD!

SAVES TIME AND MONEY
ON MONITOR REPAIRS!

Monitor repair kits repair picture
warping, blacking out, smearing, jail
bars, vertical shrinking, etc. All kits
come with easy to install instructions <
and free technical help. o
Kit101: Electrohome GO7-CBO 19" 17 parts - $7.95 On Iy $39_ 95
Kit201: Wells-Gardner K4600 series. 21 parts-$6.95
Kit202: Wells-Gardner K4900 series. 16 parts-$7.95
Kit203: Wells-Gardner K4800 series. 16 parts-$7.95
Kit204: Wells-Gardner K7000 series. 17 parts-$6.95
Kit206: Wells-Gardner K6100 X-Y monitor. Includes

6 deflection transistors, diodes, etc. 30 parts- $14.95 AEN T e 7 - SIEADA
Kit220: Wells-Gardner U2000. 33 parts-$8.95 N " 7 M Lot H BIG D S & \HAPﬁPp‘ﬁ\E‘pAb.a‘lMd
=

For details and easy online purchasing go to:
www.jammaboards.com/converter or
e-mail: sales@jammaboards.com

JAMMABOARDS.COM, LLC @

www.jammaboards.com JANINVIA
Phone/Fax - 1-800-326-8859 BOARDS

e S~ gt R o . . .
Kit221: Wells-Gardner U5000. 34 parts-$8.95 % rexrroncrone 12 PAT PAT SF) ALL SIZE PLEXI AVAILABLE) ; ,
Kit225: Wells-Gardner U2000, U5000 vertical repair ¢ 8-LINE/POKER 78 SIT-DOWN, UPRIGHT |'&>~
kit Includes TDA1771 vertical IC. 7 parts-$8.95 MARQUEES QRAPHIX ' COUNTERTOP ETG...

Kit240: Wells-Gardner K7201. 18 parts-$7.95 TGILCHHAS“GEHSEEN “ WE GET THE “ r:ggs::&l:urcg?s

Kit244: Wells-Gardner K7203. 32 parts-$7.95
Kit250: Wells-Gardner K7400, K7500. 39 parts-$8.95
Kit260: Wells-Gardner D9200. 64 parts-$9.95
Kit301: Nintendo Sanyo EZ-20. 25 parts-$6.95

METAL CABINETS
SHORT & LONG
PRODUCTION RUNS

| SIDE GRAPHICS AVAILABLE | |

MOST ORDERS SPECGIAL PROJECTS

4| SHIPPED WITHIN
\DAYS OF PURCHASE

WELCOMED

N ey
T Aane Zom

Kit302: Nintendo Sharp 19". 24 parts-$7.95 St DROP SHIPPING < v P e
Kit802: Hantarex MTC-9000. 19 parts-$7.95 S S SN AVAILABLE LN\ R
Kit810: Hantarex Polo monitor. 27 parts-$7.95 DHONE : 6]5_746_0820 WWW. higdeatpatS.cum

Kit830: Neotec NT27, 29, 31 series. 52 parts-$8.95 “WE'RE IN BUSINESS,TO MAKE YOU LOOK GOOD*
Kit832: Neotec NT2700,01,02, NT3500,01,02

series repair kit. 53 parts-$8.95

Kit834: Neotec NT2500, NT2501, NT2515C, E P Ro M s & Pro g rammers

NT25E repair kit. 37 parts-$8.95

Kit920: For Pac Man, Ms Pac Man logic board. J i [As S EMP-21

Eliminates hum bar in picture. 4 parts-$6.95 B
We make kits for every monitor. Just ask f’“b 10

. v
for your make and model number. \ AQ
DISCOUNT! Buy ten kits and take EMP-10 / ﬂlﬁl /
$1.00 off each kit. / y

FLYBACKS! Electrohome, Hantarex,

Wells-Gardner, Neotec, etc. $24.95ea \‘0‘ G SI%V?V Doll'?iral Ib:tr:':? ‘\ ‘ ‘
ZANEN ELECTRONICS C ' '

:449.2636 crders n \ Tel: 574.256.1138 S
e e N4 Fax: 574.256.1144 JVISA

Zanenelectronics@aol.com

Professional Monitor Repair - All Brands!
R e FLAT RATE $49.99 “ndded excopt

. included except
Lowest Price as low as most brands flyback & custom MPU IC

v’ Fast Turnaround v We Guarantee Our Work!

Please just send chassis with control-cable-video input (no CRT please.) We use high-tech equipment to
diagnose your monitor. This cuts down on labor time and is very reliable (we have over 20 years experience!)

We also specialize in servicing LCD Monitors for jukebox and games (please send whole monitor)
www.pnlvideo.com

v We sell, and buy new & used monitors & chassis. Caill us now! 800-092-6368 Ph: 626-337-9762

v/ We supply monitor parts. PN L inc =

5021 Elton St., Baldwin Park, CA 91706
Fax: 626-337-9783 Email: John@ pnlgame.com

v We ship UPS, C.0.D, or credit card payments @& | @] accepted.] Hours: Mon - Fri 10:00 am to 6:00 pm

v/ Rush jobs same day or next day available!

PLAY METER 98 DECEMBER 2013




ill Q33N LNOG A18V803d NOA LI VW LNOQ 3M # "LSU14 SN 11V SAIIN 3IV4IILNI QEV08 IWVI AN0A 17V 304

"NOA dT13H OL 379V 39 AVIN IM ‘1L23rodd ¥VINIILYVd ¥4NOA NO 31L0ND V
404 SN TTVI "AYLSNANI ONINVYO FHL 404 ONIY3IINIONI WOLSNI 04 OSTV IM

. 1.3 *913 ‘ONIdIIMMO004E IINOULITTI ‘SaUV0d HIWIL
E 14399V IM & ;& ‘SHOLVHINIINOI LNdNI ‘STIVAYILNI H3ddOH
a3sN3IdsSIa Sayyd NI s3sInd ‘SHOLYTINO3Y I9VLTO0A ‘ONILLIAIYI JLONIY
LNdLNO 1L¥IANOI OL NOA SMOT11Y ‘ONILLIGIYI HOLIMSAIM ‘SYIT004 ¥ILNINd
aydvo-INN ‘SHIT004 LIMIIL'STIVAUILNI YIASNI4SIA AUV
@3SNI4SIa SLIMIIL OLNI LNO $3STINd NOILN3IW Ol 1ON
LUIANOI OL LINYM NOA NIHM 3SN "ONISNI4SIA LIMIIL H04d NOISH3A ..SN1d.. FHL 3ASN
MIIL-INN *SNOISHIA ..+..’2 LTOAZ}E ‘LTOAS NI 319V TIVAY
SI1L11°S3SINd LNdLNO OL VLVYA TVIY3Ss Asn
S3IV4¥3LNI ¥3asNadsia dIN-3S4Vd IHL IAVH 0STV IM
QYO ANV L3MIIL 3AVYH 3M WO2'S WIISASI|INAIICIA MMM :§aM
0961-09¢ (008)L :2uoyd
YLZ0S VIONO039 ‘I1NAILLIAVA
HALNIYd FSSE/IPSE NIZILID W HLIM L0Z 3LINS ‘AVON v3IHL3A LEL

SHIHINOA Nid INOHd LNIdd O1 iLI'3S009
Y HLIM ¥0 INOTY-ANVLS ¥V SWV a3asn 38 NYI

LNIid"NIid

*‘SNId ANOHd 9NILNIdd 404 LNIdd"NId 3HL
aay OSTY NYI NOA "SdN.L3S ¥3LINIHd INIHOYA
JTONIS HOd FIIVAHILNI ONILNIYd HIHINOA

ill-3S009
IAINOW NOA SIAVYS LI ‘Sd3LS NOA SIAYS ATNO LON LI
'SANIHOYI €9 OL dN ¥O04 ONILLIAIYI (TYNOILJO)

aNVY ONILNINd G3ZITVYLNII ‘ONIdIaMMo0d 'N
AT799VO ? 3S009 VHLNW %

SIOVANILNI ONILNING IAVH IM _.im__.st ST ATIVAY

DECEMBER 2013

99

PLAY METER



Blue Bar
Vending

Offering a complete line
of Bulk Vending
Equipment and Supplies
All at Discounted Prices

800-869-0724

fax:626-337-6618
email: gsi99@yahoo.com
www.bluebarvending.com

EPROMS

\:ﬁ’--‘\’m" - -
>
="
e

T
~ \g\@‘?’ -

Call for new price quotes

C&P Distributing

www.onsale.net

Tel: 574.256.1138
Fax: 574.256.1144

e
VISA
I

FLAT RATE

BOARD EXCHANGES
kkkkkkkkkkk

SPECIALIZING IN THE

OLDER CLASSICS
*

VIDEOS & PINBALLS
MONITORS
POWER SUPPLIES
PARTS & MANUALS
GAME SALES

kkhkkkkkkkk k%

ELDORADO GAMES

115 W. DALLAS ST.
MT. VERNON, MO 65712
(417) 471 - 1005 Fax -1006

www.eldoradogames.com

WANTED

‘ Party Franchise
1- Shares For Sale

. Please write to -
kldsmktg@sbcglobal.ne ‘ay°
for details!

Buy Your Own Jukebox!

Buy Your Own Music!

Buy Your Own Paid Public
Performance Licensing!

Email: sales@seeburgdigital.com

PLAY METER
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(717) 884-9731

seeburgdigital.com
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BEST EQUIPMENT! * BEST SELECTION! %* BEST PRICES!

BlG DECEMBER

A 'n

MA OR ARCADE CHRISTMAS tONSIGIlMENTAUC TIONS

— ‘,m &&ﬁ«) |

S COIN-OP ARCADE GAMES 74%
ORLANDO, FL _§ " PINBALL MACHINES e 4

CENTRAL FLORIDA FAIRGROUNDS A ALL TYPES of GAME
Exhibit Hall, Commercial Bldg. g}/ ROOM EQUIPMENT
4603 W. Colonial DI’ OrIando, FL 32808 $ - COUNTERTOPS

EQUIP. CHECK-IN FRIDAYS, 10am-9pm 5 AIR HOCKEYS
PREVIEWS SATURDAY, 8-10am $ w el REDEMPTION
BOTH AUCTIONS BEGIN at 10am \ X

TURDAY

sA'rURDAY

] it/
ST. Lou’s, MQ o) q\';‘ KIDDIE RIDES Nf‘ o

MACHINIST HALL '/~ AND MORE!
12365 St. Charles Rock Rd, Bridgeton, MO 63044 '

CASH IN, CASH OUT! All Consignors PAID Night of Auction in CASH!

ARCADE AUCTION TERMS: 15% Buyers Premium; CASH ONLY; all equipment sold as-is, where-is; removal during &immediately following auction; auctioneer Robert Storment AU1549 and A3109

Y NO MINIMIUA% ON'O RESERVE;
ABSOLUTE""‘"'W B

AUCTION Ay

== 4

, L:F *" EXPERIENCE OF A LIFETIME!
@&CE 15 @ The G-Force 150 provides a simulator ride experi-

~~~~~ W ence with the thrill of a first class roller coaster! It'll
TOp Fuel Funny Car Drag RaceiS:muIator leave your legs shaking and your heart pounding!

PROVEN MONEYMAKER! Revenue potential of 100’s
Aucrlon ati’2inoonlCSi;

of thousands of dollars each season! Daily revenue
tential as high as $16,000!

Preview, Inspection, Test Rides and Operations Seminar AO(eRticlos ol &5 %

Fri. Dec. 6, 1-6pm, Sat, Dec. 7, 8-12pm and by appointment.

THE AMUSEMENT

PATENTS & WEBSITE AVAILABLE! Patents, website,

e 5 domain and rights t ture the G-Fi
Currently exhibited at The Track Family Fun Parks Track 5, G TN [0 MaGiLe the B Force

whenever & wherever you want are available sepa-
3525 West 76 Country Blvd., Branson, MO 65616 rately! It's an outstanding business model

LIVE, PHONE, ABSENTEE e LIVE ONLINE BIDDING AuctionZip =

1collect01 com (1

seek.ifind.ideal \TB

G-FORCE 150 AUCTION TERMS Live Auction, Live Online, Telephone Bidding and Absentee Bidding available with deposit.
Buyers Premium: Live 15%; Live Online 18%

BROKER/ AMUSEMENT PROFESSIONAL PARTICIPANT REFERRAL FEES PAID
For extensive information and details on the G-Force 150 go to RacingAttractionsLLC.com

FOR TERMS, PHOTOS, VIDEOS

& MORE INFORMATION SuperAuctlons com . 714-329-1373 A"CTIONS ‘7

Selling your Family Entertainment Center, Arcade, Route, Real Estate or other Amusement Assets?
CALL US for a FREE, NO OBLIGATION & CONFIDENTIAL EVALUATION!
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Monitor ALL of your machines from your phone

A LOW COST

Cloud based wireless
monitoring system for

ALL COIN OP MACHINES!

Calls YOU when prizes low, bill box full , tickets empty and much more

C (& Coast to Coast ' 1-800-224-1717

ENTERTAINMENT www.cranemachines.com

sales@coastentertainment.com

Pat. Pending

Amusement
Entertainment
Management, LLC

Frank Seninsky, President

“In The End, The Best Consultant Always
Saves You More and Costs You Less”

o Project Feasibility Studies o Architectural Design & Theming
o Game and Attraction Sourcing, Purchasing, and Resale Services
o Business & Marketing Plan Creation o Facility Upgrading and Revitalization
1 Operating and Performance Audits
A division of Alpha-Omega Amusements, Inc., 12 Elkins Road, East Brunswick, NJ 08816

Contact Frank Seninsky or Jerry Merola at (732) 254-3773, e-mail us at
Profitwizz@aol.com or Fseninsky @aol.com, or visit our website at www.AEMLLC.com
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TURN YOUR
POOL TABLE
INTo A CASH COW!

with our Flex-Tec Bill Acceptor Conversion Kit
Complete with many Pricing & Promotional Features

a Flex-Tec is compatible with all major
. " brand pool tables. The features include
T
., P

standard game & time pricing each
with two bonus levels. Also included
is the game of speed pool, happy hour
promotional pricing with up to three
levels which are time & day of week
programmable and free play settings
for leagues, promotions, etc.

Ry
D&R Star, MN “| have upgraded 300 of my pool tables.
They work great! | highly recommend them.”
John Lotz
(West Coast)
(661)200-3515
johnlotza@aol.com

Jed Forman

(East Coast)
(516)804-3384
piscesjaf@yahoo.com

Without Bill Acceptor - Supply Your Own
Either Mars or ICT - FOB New York

Horizon Games Inc.
41 Town House Dr., Massapequa Park, NY 11762

A&A Global
Industries

is seeking an experienced buyer for
redemption, small electronics and
related hard goods merchandise.

Must have at least 5 years'
experience in the industry and
dealing directly with overseas

factories including sourcing,
negotiating and planning.

Relocation to Baltimore is required.

Salary is negotiable and excellent
benefits are offered.

Please email resume to
recruit@aaglobal.com

Choose Your Key!

N A
|
Semi-Restricted, \ 7
Restricted and )

Reversible Keys N

/& . .
/,. Maxi-Security

Py, AN F
(D)D) |
$ Vst 78 bre \
Standard, %’
U-Chang 8 and

U-Chang+12
Tubular Key

*Call us for more details!

1-800-395-8880

Or, visit us on the web at:
http://www.batonlockusa.com

\—’/'/’

@f%' Your //

At Baton, we offer many options for the Coin Operated
machine industry. Choose a key, and any of these locks
within their keyway can be keyed to the same code!
We also accept other manufacturer’s codes*.

to Security

Celebrating Over 30 Years of
Unmatched Security and Service!
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The Hyosung Halo ATM offers a 10” screen with multi-color LED lighted keypad.
The Venco AIR Machine is offered with Credit Card only.
No money to be collected or stolen. Remote monitoring.
Your commission goes directly into your bank account.
Contact us to find out more about these great new products.

Dautilus  GeNMEGA HN\'TLE ®Wrg s Triton

HYOSUNG

enco

BUSINESS SOLUTIONS

Post Office Box 237 = Bland, VA 24315
Phone: 800-762-9962 Cell: 276-613-5555  Fax: 276-688-4780
E-mail: jnewberry@vencosolutions.com www.vencosolutions.com
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