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CTW trials

Euro monthly

CTW is to extend its
coverage of the Euro-
pean games market
with the launch of a
new monthly supple-
ment.

Called CTW Europe, the
_ publication will carry news.
features and market
research from European ter-
ritories outside the UK. The
first issue, part of a three
month trial, will be dated
:January 1992 and will appear
on December 16th (CTW
Issue 367).

The move is being made

due to the growing impor-

“tance of the European
market as whole, and
because of CTW’s increas-
ingly global readership.

CTW itself will continue to
appear as normal, with its
usual content of UK, Euro-
pean and worldwide news.
The four-page supplement is
simply a means to increase
the information being provid-
ed on specific non-UK ter-
ritories without impinging on
CTW's role as-a newspaper
for UK retailers.

“Qver the past few years
CTW has successfully
developed into a trade
publication which is read by
all sectors of the games
trade. Manufacturers,
distributors and the media
all recognise CTW as the
newspaper at the forefront of
the European games market
— CTW Europe is simply an
attempt to further extend
and improve the service,”
commented CTW editor
Stuart Dinsey.

“It must be stressed,
however, that CTW Europe is
only at the trial stage at pre-
sent. We need co-operation
and support from all firms
active on a real European
scale for this to work proper-
ly. If it does, then it will ap-

Continued on back page
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Sonic to set Sega sales soaring

Sega Europe has an-
nounced that its star of
1991, Sonic The
Hedgehog, will be
bundled with both the
Master System and the
Megadrive.

Initial stocks of the 16-bit
bundle will trickle through
before Christmas. It was not
due to arrive until next year
but. according to Sega, the
Megadrive is selling so fast
-that it has had to pull forward
stocks.

The machine currently
comes bundled with Altered
Beast, although Dixons has
created its own bundle con-
taining Altered Beast and
Sonic retailing at £149.

Sega’s official Sonic bun-
dle will contain just the one
title and stick to the £129

pricepoint.

InJanuary.Sega Europe is
expecting a major delivery of
the Sonic packs which will
then fully replace the Altered
Beast offering.

The Master System |l
Sonic bundle is not due to ar-
rive until March or April. It
will also contain the Alex
Kiddtitle and Segais looking
at a pricepoint of £79.99 —
£20 higher than the price of
the base configuration,
which comes with just Kidd
and will continue alongside
the Sonic version.

It is not settled vyet
whether Sonic will also make
it into the Master System
Plus bundle — the firm only
musteringa “possibly” when
asked. If it does, however,
there is sure to be a subse-
quent price rise, whilst the

current Plus pack — featur-
ing Alex Kidd and Operation
Wolf — would remain on
sale at the standard price of
£89.

UK managing director
Alan Sharam told CTW:
“With most of the bundles
coming after Christmas,
when things are supposed to

slow down a bit, this should
take some of the seasonality
out of the market and main-
tain some momentum into
1992.”

- SONIC: Sega speeds up its bundle plans

Acclaim sees Sega sense

Acclaim takes its Nintendo hits to pastures new

Acclaim has become
the latest in a growing
band of firms with
licences to publish for
both Sega and Ninten-
do.

The US company has been
one of Nintendo’s leading
lights. This year it is
publishing titles such as The
Simpsons and WWF for
NES.

Some Acclaim titles, in-
cluding The Simpsons and
WWEF, are already due to find
theirway onto Sega’s Master
System in Europe via a deal
with Sega publisher, Mirror-
soft.

This latest announce-
ment, however, means that
Acclaim itself will be handl-
ing the publishing for the
Megadrive and Gamegear.

The reason that the
Master System has been ex-

cluded from the licence is
because of its relative in-
significance in the US where
the deal was struck.

Thefirst titles for the 16-bit
machine and handheld
should arrive towards the
middle of next year and,
whilst Acclaim is revealing
no details of its schedule, a
Mr B. Simpson featuring
heavily would not be a
tremendous surprise.

Acclaim boss Greg
Fishbach commented: “As a
multi-national, multi-format
software company, our move
to publish Sega product is a
natural evolution.

“With more than four
million Genesis hardware
systems worldwide and an
installed US base of two
million units, Sega
represents an exciting and
viable segment of the
market.”

Mindscape

traps Toads

Mindscape has signed
up what it believes
could be the Turtles or
Simpsons of 1992 —
and it isn’t even a
licence.

Battletoads has been one
of the Nintendo games of the
year in America. It was
developed by top UK team
Rare and published by US
firm, Tradewest.

Mindscape has scooped
the worldwide home com-
puter formats rights to the ti-
tle, which should hit Europe
in late summer or early
autumn.

Mindscape’s European
boss Geoff Heath told CTW:
“It really is a huge game and
it has all the potential to be
the biggest thing of 1992
over here.”

The title will be published

Continued on back.page

Konami wakes up to UK

Japanese games giant
Konami has finally
switched its attention
to the UK — announc-
ing plans to become an
independent computer
software publisher and
a big spending Ninten-
do licensee.

Until now, the firm’s Euro-
pean operation has been
largely controlled from its
Frankfurt office. But the firm
is now committed to building
upitsrather low brand profile
in the UK.

Whilst its Nintendo
publishing business is
booming, Konami has realis-
ed that it needs to massively
improve its marketing com-
mitment in the UK — with a
marketing manager current-
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ly being sought. On the com-

puter side, it currently
operates via a licensing deal
with Mirrorsoft, but it will go
it alone next year.

The firm basically feels
that its name isn't known
enough. “We have two
brands Konami and
Palcom — and that means
we can put out 10 NES titles
and eight Gameboy titles a
year in the UK,” commented
Konami UK’s Dana Berkman
to CTW.

“Bandai has done a great
job with its Nintendo
marketing, and our games
have been featured, but we
really need to start handling
things ourselves. We're the
largest Nintendo licensee in
Europe — but not everyone
is aware of it.”

Konami also wants to
build up its computer soft-

Continued on back page

CDTV in

Commodore has linked
up with Radio One, Dix-
ons and NASCR in a
major promotion for its
CDTV

It is being run in conjunc-
tion with Dave Lee Travis’
weekend show (unfortunately
the second most popular in
Europe), kicking off on Satur-
day November 30th and run-
ning for three weeks.

Car stickers promoting
the promotion and giving a
competition entry phone
numberare beingdistributed
by 360 Dixons stores and 120
NASCR outlets. In total,
400,000 stickers are being
made available.

The competition will be
played live on the DLT show
with a CDTV being given

tune with Radio 1

away every day.

Commodore’s Andrew
Ball offered bullishly: I
believe this is the most
significant promotion that
the leisure computing in-
dustry has been involved

with.

“This promotion em-
phasizes the home entertain-
ment value of CDTV and by
involving retailers, helps
them to increase awareness
of CDTV in their stores.”

Two businessmen and a hairy cornflake celebrate the deal

CUAMIGA — “ALL IN ALL ONE HELL OF AN ACHIEVEMENT’’ — GREG INGHAM, FUTURE LEISURE — CTW 9/9/91
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Gallup battles to keep games charts

last week
responded forcefully to
ELSPA’s shock deci-
sion to seek new ways

leisure
software sales charts.
The market research firm
has been providing the UK
its
weekly, monthly and quarter-
ly fix of figures for over six
years. ELSPA took over the
copyright of the charts in spr-
ing last year, but announced
last month (CTW October
28th) that it is not intending
to renew the current con-
which expires on

Gallup

of providing

games industry with

tract,
January 31st.

ELSPA argued that com-

again.

claiming that it has received
just one complaint in the last
12 months. It is also bitterly
disappointed with the way
that ELSPA made its deci-
sion — claiming that it was
not consulted at all.

“From the views that we
have received so far, we
believe we are ina position to
keep our charts — and it
would be in the best in-
terests of the industry if
ELSPA continued to run with
it,” remarked Dossett to
CTW.

plaints about data reliability

were the main reason behind

“If there are concerns

dinary ELSPA meeting in
order to discuss the matter

Gallup feels hurt by ac-
cusations of unreliability,

ZCL last week claimed
that its dealer base had
reacted ‘““‘very
positively” to its plann-
ed franchise chain.

The distributor’s aims,
revealed exclusively in CTW
two weeks ago, involve
establishing 50 leisure and
small business outlets by
this time next year. The pro-
ject is being handled by a
specially created new divi-
sion of ZCL, called Calculus.

ZCL boss Don Carter told
CTW: “We have had a very,
very substantial response
and it has not been at all
negative. | was a bit-worried
that dealers may misunders-
tand our motives.
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Dealers give ZCL correct
response to Calculus poser

“The most common
response has been dealers
telling us they think it
sounds like a great idea and
asking us for more details,
asking if they have to take
their name down, asking
about the advertising.

“At the moment we're just
re-assuring them that they
won’t have to take their
names down, it won’t cost
them huge amounts of
money, things like that.

“We've had about 130
dealers write to us asking for
more details and another 100
or so have phoned. We'll be
sending them details and
everyone else will get a mail
shot soon.”

the decision, but financial
concerns are known to be of
key importance too.

Whilst the trade body has
alluded to a distributor ship-
out chart possibly replacing
the current service, Gallup is
clearly not going to give up
without a fight.

Having written personally
to all its software chart
subscribers for their views,
director Graham Dossett
believes that Gallup still has
the backing of the majority of
the market. Indeed, a couple
of firms have apparently
pledged to seek an extraor-

about the current chart,
financial or otherwise, then
they can be put to us and we
will discuss them — and we
will attempt to find a
satisfactory solution for all
concerned.”

Gallup and its supporters
fervently believe that a
distributor chart would be a
step backwards for the
games market — trade pro-
motions and exclusive deals
beingjust two of the problem
areas.

Ironically, as Gallup faces
acrisis in the games world, it
has just won a major victory
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GALLUP: Looking to stay in the game

in the record industry. The distributors.

Irish  Federation of The move was made after
Phonographic Industries industry complaints that
(IFPD) has signed up to UK- ship-out charts were
style Gallup record charts —  unreflective of what was
which take over from the really going in in the market
ones provided by atretail level.

CARTER: Pleasing reactions

World domination is them

Toys R Us has an-
nounced a plan for
global expansion
targeting new ter-
ritories and planning
more stores in existing

In the US the firm has
plans to bolster its current
total of 497, up to 544 by the
end of next year and is talk-
ing openly about an ambition
to have over 700 stores some

Amstrad has shuffled
its sales and marketing
team, appointing a new
director to head inter-
national activities.
Bernard Steiner’s respon-

time in the future.

Globally the company
believes that a total of 1,500
is a very realistic target. Its
current worldwide total
stands at 623.

sibilities will include the co-
strongholds. TOYS R US GLOBAL EXPANSION ordination of sales and
: marketing for Amstrad’s
The revelations were Lniin Target number,of subsidiaries in France,
made at the recent Toy In- stores for end '92 Spain, ltaly, Germany,
dustry Conference in New Canada 43 Holland and Australia.
York by the chain’'s vice UK 38 He comes to the firm from
chairman Michael Goldstein Germany 31 a stint as European manag-
who pinpointed Benelux, France 16 ing director of Sansui. His
Switzerland, Mexico, Greece Spain 16 track record also shows time
and even Hungary as areas Austria 3 at Olivetti and Sony.
for expansion. Portugal 2 The shuffle also means a
He statedthath Japan 7 new roIeforAmstradveteran
virtually doublg1 thihr?l?;sbta?' Hong Kong 4 Malcoim: . Miller. who™ now
of EC stores by the end of Taiwan 3 takes contr.ol of the sales
1992, giving a total of 106, ai;%az?;e g ar;(d marketing effort in the
zv:r:?:?buwt?gr:dof'%cgwe Ll . Miller was previously in
stores. Its Total 167 i £l and intema
current UK total stands at 28. Ghanga 9 anenoma

Takara takes a shot at
booming Euro NES market

Miller moves

A new Nintendo
publisher has emerged
in Europe, with a multi-
million dollar Japanese
pedigree behind it.
Based in Tokyo, Takara is
involved in toys, gifts,
videogames and character
merchandise (it has just in-
troduced the Teenage Mu-
tant Ninja Turtles to Japan).
It has a current turnover of
$390 millionand claims it will
soon take over from Bandai
as the number one toy com-

pany in Japan.

It has now established a
European base in Amster-
dam with Makoto Satoh as
managing director and
Roger Korstjens in charge of
the toys and videogames
division.

Korstjens told CTW: “The
deal to publish for Nintendo
was signed just a few days
ago. We now plan to release
five or six titles for Gameboy
and NES, with the first arriv-
ing in May or June next
year.”

He was not prepared to
precise details of
Takara’s proposed release
schedule, but offered that it
comprised original product

reveal

and licences.

“We see video games as
one of the areas of great
potential for us and we think
that we can take a healthy
share of the market.”

He added that Takara had
not yet decided on the
distributionroutes forits car-
tridges.

FAX: (0438) 741247

(0438) 313470

TELEPHONE: (0438) 310184

tional marketing. Amstrad
was keen to stress, however,
that he is still something of a
number two in the com-
pany’s overall hierarchy, ex-
plaining that “one man can’t

as Amtrad appoints

MILLER: Focusing on UK and new products

. %

o

run the world”.

In his new position he will
also be in charge of the
development of new pro-
ducts, a role in which he has
excelled in the past.

CTW EUROPE NEWSDESK

A new monthly four-page supplement called CTW Europe will start a three
month trial on December 16th. It will specialise in the leisure computing and
video game markets in European territories outside the UK.

Whilst the weekly CTW will continue to provide regular European news,
we believe that there is now a significant demand for an increased amount of
news, features and market research.

Firms seeking to gain coverage in CTW Europe should be advised that this
supplement will be working on a monthly schedule — appearing on the last
Monday of each month, following the launch issue in December.

Whether it be a new distribution deal in France, a bankruptcy in Spain, an
ad campaign in Germany or a piracy purge in ltaly, CTW Europe will
endeavour to cover what’s going on. But it needs the co-operation and sup-
port of the market itself for the trial period to prove successful.

CTW Europe
The BTC, Bessemer Drive

Stevenage, Herts SG1 2DX
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MB winning games game

MB Games is proclaim-
ing its initial steps into
the world of Nintendo
publishing a success,
after releasing its first
four titles.

All the titles — Marble
Madness, Digger T-rock,
California Games and
Timelord — have been back-
ed with TV ads on Sky, with
national slots pencilledin for
Christmas.

The firm is one of the first
Nintendo publishers in the

UK to be distributed outside
of Nintendo’s official UK
distributor Bandai.

MB marketing manager
Janet Surr told CTW: “We've
done quite well so far, a lot of
toy shops only take a small
amount of stock and then we
replenish it after 48 hours,
because it is quite an expen-
sive product for them to take
on. There have been a lot of
them re-ordering though.

“Ourplan forthe TV ads is
to run them on Sky and pro-
bably get them onto the net-

works in time for Christmas,
stepping things up in the
new year. The biggest sales
of machines will obviously
be at Christmas, so we're
hoping to pick up the soft-
ware sales afterwards. This
is a new area for us, but it's
also very exciting.”

Two more titles have been
scheduled for release in the
first half of 1992 — Corvette
Challenge and Battle Tank
— and both are also ex-
pected to receive TV back-

ing.

Elite boosted by Nintendo first

More proof (if proof
were needed) of the
power of cartridge soft-
ware comes in the form
of Elite’s sales figures
for the last month —
the highest in the firm’s
history.

The firm claims to have
turned over £1.3 million in
October, and attributes the
success to the launch of its
first Nintendo title —

Dragon’s Lair.

An estimated ship-out
figure of some 85,000 units in
Europe and Australia is be-
ing claimed by the firm.

Elite managing director
Harry Johnson told CTW: “At
one stage in the firm’s
career, this would have been
ayear’s turnover, it's certain-
ly the greatest sofar.It’s real-
ly been caused by a com-
bination of two things — our
first Nintendo title and the

fact that we have a very suc-
cessful compilation out at
the moment.

“What was happening
before, was that we placed
far too much emphasis on
the Nintendo product to the
detriment of home formats.
But now we can do it in
tandem. There’s still a lot of
hardware out there and
those that can provide soft-
ware for it will obviously do
well.”

Origin wings over to CD

Mindscape has an-
nounced a trio of CD
products for PCs from
its prestigious US af-
filiate, Origin.

The campaign kicks off
with the original Wing Com-
mander,together with Secret
Missions | and Il. Also
scheduled is Wing Com-
mandertogether with Ultima
VI.
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What has

and

Both packages will be out
well in time for Christmas,
possibly by the end of
November, both carrying a
retail tag of £59.99.

Inthe new year the assault
continues with a CD contain-
ing Ultima I-VI. No definite
launchdate has yet been set,
although it should be out
very early in 1992, retailing
for £79.99.

The Ultima series con-

e o o double the action

o o o double the thrills

tinues on PC disk next mon-
th. The title, Ultima VII, is no
real shocker, but rather sur-
prisingly the game itself will
only runonaPC witha 386 or
486 processor.

Origin product manager
Jenny Evans told CTW:
“Origin i3 looking very
seriously at the CD market
and I'm glad to say that there
is a tremendous amount of
interest in the products in
Europe.”

Centresoft adds to add-ons

Centresoft has an-
nounced a number of
new additions to its
Nuby range of Ninten-
do Gameboy add-ons
and peripherals.

The Gamelight Plus is a
combined light and
magnifier for the Gameboy,
but the firm is warning that
stocks will apparently be in
short supply this Christmas.

A new case for the
Gameboy which incor-
porates zipped pockets for
games and leads will retail
for £16.99, and a Gameboy
holster to house games and

Newies from Nuby

the machine will go for£7.99.

Likewise, a car lighter
power adaptor, and a clean-
ing kit will also cost £7.99. A
combined AC adaptor and
battery pack will be launch-
ed at £23.99 in time for
Christmas, with the mains
only version at £9.99.

In addition, the firm has
also announced the first of a
range of products for the
Sega Gamegear. The first
two accessories will be a
nylon attache case for
games and leads, and a soft
pouch called Play ‘n’ Go
allowing the machine to be
played on the move.

Ma moves in

Acclaim has created a
new senior manage-
ment position in the US,
making room for an
erstwhile Mediagenic
director.

John Ma joins the firm as
vice president of planning
and operations. He will be
overseeing Acclaim’s
distribution and newly
established manufacturing

FIRST BOARD ORDE

at Acclaim

capabilities.

Acclaim president Robert
Holmes commented: “John
comes to Acclaim with a
wealth of experience, a
broad range of sophisticated
operations expertise and a
reputation of the highest
calibre. We are extremely
pleased to have him take on
this important role, which we
see as vital to the continued
growth of Acclaim
worldwide.”

Premier ends

world famine

Huntingdon based
Premier Micros has
launched a new range
of space saving units
for Amiga and ST
owners.

The modular Centre units
allow users to house their
machines, monitors, add-on
drives and half-eaten Big
Macs in a single case.

Premier is also rather pro-
ud of the fact that its latest
range boast improvements
such as stronger/lighter con-
struction, new
joystick/mouse port re-
location and a built-in posi-
tion for the Power Supply
unit.

The three products being
unleashed through
distributors Bonsai, SDL and
Darius of Austria are the
View Centre (£74.44), Control
Centre (£49.95) and Control
Centre Plus (£74.44).

Hmm, that is handy

D BETWEEN NOW AND THE 28TH

SPECIAL PRE-SEASO“%OFFER — £20 DISCOUNT ON THE

PRESENT VERSION IS
NOT COMPATIBLE WITH
500P. NEW VERSION FOR
500P AVAILABLE

NOV/DEC 91

4’08

Coming Soon:
Upgrade for
EGA/VGA
Also Adaptor for
1500/2000/3000

POWER

The only hardware PC emulator for the Amiga-500 where you can ‘Box-Shift’ and still

make a nice profit

UST BE ON OFFICIAL LETTERHEAD

o
a If you pay
o by credit
card you
e get 30-60
days credit

No soldering to mess on with.

No opening the Amiga. ALWAYS IN STOCK

No invalidating the guarantee. .

No piggy-backing with the usual ‘dodgy’ connection problems.

Any Tom Dick and Harry can fit it.

Heavily supported with national consumer advertising

Free P.O.S. material available

Including MS DOS 4.01, GW Basic, Shell and manuals (not GW Basic).

Including on-board Amiga memory expansion and clock in Amiga and PC modes
In fact all you have to do is ‘shift’ the box to the customer and take the money. He can do the
rest himself.

Our helpline Mon-Fri will take any subsequent queries, and leaves you to get on and shift

some more boxes. Retailer enquiries welcome

¢ ¢ ¢ friple the impact:
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Ring 091 490 1919 or Overseas
B @ @& B D L :ax 091 49? 1918 Tf:a-de
36 Bowick Road Enquiries
Gateshead Welcome
4//////////////////////////////// ey e '
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Commodore

Commodore will be supporting its retail
products through national press and TV
advertising throughout November and
December.

C64
The World’s best Selling Computer

National TV campaign through TV-am. Full-page
mono advertisements in the National Daily Press.

Amiga 500
Brighter by Far

Thirty second TV campaign across the country on
ITV and Channel 4. National mono advertising via
the Daily Mail, Daily Express, Today, Sun, Daily
Mirror, Daily Record, Mail on Sunday, News of the
World, Sunday Times, Guardian, Times and
Independent.

National colour youth advertising via Viz, Roy of
the Rovers, Shoot, Match, Blast, Judge Dread,
Eagle, 2000AD, 2000AD Monthly, Kerrang and
No 1.

Amiga CDTV

Its nothing short of revolutionary

Thirty and sixty second TV advertisements on [TV
and Channel 4. National mono advertisements via
the Independent, Observer, Times, Today, Daily
Mail, Daily Express, Mail on Sunday, Sun, Sunday
Mirror and the News of the World.

'W% ~  National colour double-page spreads in the Radio

‘nsthn mnm :wn&mmg;

o L e Times, YOU Magazine, Independent Magazine,
10.00F workd Jf ]]Uﬂmd\l‘l_ o

Il Y ot Computer and Video Games, Camcorder User,
W bIILTEES L

braat to G

aumely (2SS A Video Camera, What Hi-Fi, VOX and Empire.

Commodore

Commodore Business Machines (UK) Ltd
Commodore House, The Switchback, Gardner Road,
Maidenhead, Berks SL6 7XA (0628) 770088
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Boots catalogues
computer success

Boots is one of the
many department
stores lending full sup-
port toits hardware and
software ranges this
year, producing a full
colour product
catalogue for the first
time ever.

The catalogue features all
the firm’s console and com-
puterranges including Sega,
Nintendo, Atari, and Com-
modore and a full index of
games.

Although the firm usually
produces catalogues for its
audio and video products
alongside its complete pro-
duct catalogue, this is the
first time a video games ver-

Some 1.5 million
catalogues have been pro-
duced and will be distributed
in_ all Boots stores and in
press inserts.

Boots software buyer
James Morris told CTW: “As
anareaof importance tousit
rates right alongside music
and video. Over the year it
has become more and more
important to our business
and is an indication of the
changing attitudes within
Boots.

“Catalogues like this work
very well and are often used
just like a shopping list. It
puts what’s on offer right in
front of the customer. Soft-
ware is often a hard product
for people to buy, this will be

rampant in some corners of the country. Audiogenic, for in-
stance, has just sponsored a Rugby team — Warlingham
RFC — featuring none other than Infogrames UK boss Henri
‘Killer Coron. The team is pictured here having just defeated
Coron’s old French team The Black Canuts, but then again,
aren’t all rugby players a bunch of Canuts?

Advert authority

Despite England Iosng t world cup inal, ugb fevr is still

sion has been produced. a great help to them.”

Mario flying the flag for Boots

S S S S S S S S S S S SSSSY

071 585 3308
for further details

STORM

S ALIE:S

G U R V- E

0858 410544
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ST, Amiga, C64 & Spectrum
released on November 28.

Call The Sales Curve on

For store displays and demo disks call

Double Dragon lil The Rosetta Stone is a trademark of Technos Japan Corp. Licensed from Tradewast Inc.
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ticks off trio

The leisure software
market is back, back,
back in the latest edi-
tion of the Advertising
Standards Authority
report.

Future Publishing leads
the way with a reprimand
over two competitions in
Amiga Format. Two com-
plainants claimed that prizes
had not actually been sent
out, and questioned whether
or not prizes were ever sent
out.

The Authority upheld the
complaints in part. It con-
cluded that in one case the
prizes had not been sent out
within the six week limit im-
posed by the advertising
code and that in the second

A A A A AR

N

instance the prizes did seem
to have gone astray.

It expressed concern that
Future did not have any
means of ensuring delivery
of prizes and recommended
that the situation is quickly
rectified.

Legend Software was
hauled up for an equally
traditional offence, advertis-
ing software that is not
available.

Also mentioned was Inter-
Mediates which was in trou-
ble for advertising a monitor
which it claimed protected
eyes and health. The ASA
saw no proper substan-
tiating evidence for the claim
and requested that it be
deleted.

Tims moves up as
Edgeley slopes off

Tears, cheers, and pro-
bably beers abounded
at Domark last week, as
one member of staff
left, and another one
rose in the ranks.

Longtime PR manager
Clare Edgeley is leaving the
firm,and indeed the industry,
to ‘work’ at a ski resort for six
months, whilst publisher

Matthew Tims becomes a
director of the firm.

Tims’ new rather gran-
diose title will be that of
‘creative director’, whilst
Edgeley becomes
something like ‘chalet ad-
ministration operative’.

Proving that he really has
nothing better to do all day,
Domark joint boss Mark
Strachan commented, rather
unusually:

‘There once was a tall chap called Tims
Who was exceptionally long in the limbs.

He’s not a defector
,He’s now a director.

And | promise it’s not one of our whims

‘There once was a PR lady called Clare
Who I’'m sure the whole world is aware.
She’s going to a chalet
To ski through a valley
A talent like hers is so rare,” he added.

EDGELEY: Snow holding her

CTW.wishes to stress that
it does not encourage the
sending of quotes in
Limerick, Clerihew, Sonnet

or lambic Pentametre form.
We don’t want this to
become a worrying trend, do
we now?

\"i“\

nly

SPECIAL OFFERS

(©mpetition PRO

TJovsnc

(Autofire and slow
motion options)

g

Only limited numbers available due to Christmas demand

Phone our hotline now on 0782 285533 for prompt attention

M.D. Distribution
Unit 3 Railway Enterprise Centre, Shelton New Road
Stoke-on-Trent, Staffordshire ST4 7SH

Tel: 0782 285533
Fax: 0782 281506
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e, \p[ace, another time, another world,” said
-',:"ﬂl'nd;zd/iat maKes you think that you four mere

mortals wz[[ succeed in the Qu ’fwﬁen so many others have failed?”

I understood, at that momnent, that our mission was going to take all
our endurance, all our collective sKill, and, most of all a depth of courage, that I wasn t sure

we possessed.

Ever since ITV's award-winning series hit our screens, the world has been waiting challenged to solve complex puzzles, logic problems and riddles that reveal a rich,
for a computer game worthy of the name. The wait is over. ever-more rewarding storyline.
Tony Crowther's amazing re-creation has everything. Your journey takes you deep into the dungeons of Dunshelm, to a cataclysmic
Using the same game system that made ‘Captive’ adventure game of the meeting with Lord Fear and the unthinkably horrible FrightKnight.
year for 1990, ‘Knightmare' makes dungeons and dragons games seem Whether or not the meeting is terminal is up to you. You will need
like newts splashing around in a muddy puddle. wisdom, tenacity, alacrity and, above all, courage.
‘Knightmare’ is a sophisticated role-playing adventure where you are : But you have all those things. don't you...?

Available for Amiga & Atari ST

Knightmare is copyright Anglia Television and Broadsword Television.
Game copyright 1991 Mindscape International Limited.
Captive Copyright 1990, 1991 Mindscape International Limited. all rights reserved. g
Written by Tony Crowther. ANGLIA

Television Limited

For your local dealer, contact: Mindscape International Ltd, The Coach House, Hooklands Estate, Scaynes Hill, West Sussex RH17 7NG Tel: 0444 831 761
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Toplevel radios
for Xmas fillip

Those very caring peo-
ple at TopLevel have
lifted some of the toy
market gloom by buy-
ing up a job lot of radio
controlled cars.

But after many a lengthy
meeting, the low-cost
business software specialist
has opted not to dabble in
the leisure market. Instead,
its using them as the main
attraction for its annual
Christmas Promotion.

Dealers will get the

SILEN
SERVICE

.n> = TIE120008 Varde

AN

I've seen for some time". Sinclair User.

SILENT SERVICE © Microprose

GUNSHIP

GUNSHIP © Microprose

EAGLE
41 ' B V)

ATARI ST

chance to pick up the racy lit-
tle freebies by stocking up on
the word-processing
packages Top Copy and Top
Copy Professional (as used
by CTW). Eight special
tokens need to be collected
between now and the end of
January in order to qualify,
with one being offered on TC
and two on TCP.

“We wanted to have
something different from the
usual round of promotional
cameras and watches,”

commented ToplLevel’'s
® ®
00°® ..... ....o

e

L]
®

Toplevel’s promo drive

marketing director Jane
Roberts.

“Everybody here is expec-
ting it to go better than ever
this year. Who knows, we
might even start a new trend
for toys as promotional gifts
— afterall, most of us are big

kids at heart.”
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CARRIER

The submarine
« simulation.
"SILENT SER-
VICE is the most
powerful,
convincing
simulation game

COMMAND

The ultimate
trategic
! shoot’em up
= features ultra =
fast 3D gra-
- phics. 97%
CRASH.

CARRIER COMMAND © Rainbird Software. Rainbird and the
Rainbird logo are rademarks of British Telecommunications Plc

Progrummed by Realtime Cames Software Ltd.

Helicopter

“@mmm simulation.

'Forget all the

lent adapta-

> h tion of the
3 classic Jaleco
arcade games,

fexperience
land, sea & air.

g
P47 Firebird/Microprose. Jaleco licensed from © 1988 Jaleco

F-15 STRIKE

“l guarantee
\_ you missions
\ that are 100%
xhilerating”.

ilt. At the

and compatibles/-

CPC/C64/SPEC G

UBI SOFT UK
SADDLERS HOUSE
100 Reading road
Yateley Camberley
Surrey GU17 7RX
TEL: 0252.860.299

WINGS

In the Amiga version,
F-15 STRIKE EAGLE

% is replaced by WINGS.
syl }&1 WINCS © Cinemaware/Mirrorsoft

UBI SOFT

Shopper turnson TV

The Computer Shopper
has announced details
of its forthcoming TV
advertising campaign.

The ads will appear on
LWT and Channel 4 between
November29th — December
1st, and apparently involve a
spend of some £50,000.

The organiser of the show,
Blenheim, is expectingsome
three million people to see
the ads.

They include a mixture of
10 and 20 second slots in
News at Ten, Cheers, Motor-

S

g
S
T
CEDY g

ENTERTAINMENT SOFTWARE

FOR SALES, POS OR FURTHER INFORMATION CALL:

DUNCAN LOWTHIAN or ROZENN LEARD

on

ting Image.

Further ads will be book-
ed, for screening when the
show takes place.

Blenheim PEL’s Stephen
Bozdancommented: “Follow-
ing our highly successful TV
campaign for the Spring
Computer Shopper Show,
we decided to take this route
again at Christmas, and with
advance ticket sales already
well up on last year's figure,
it looks certain that, as a
result, our original atten-
dance forecast of 60,000 will
have to be revised.”

&
]
B
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Citizen pins
hopes on 224
Citizen has unveiled its
new flagship printer for
the home, schools and
small business
markets.

The 24-pin Citizen 224 will
retail at £269 (exc VAT), with
its ease of use being the key
feature. A colour option will
also be available for a further
£38.

As one might expect,
Citizen claims that the pro-
duct is just the thing toretain
the firm’s lofty status as
market leader in the low-end.

“The trend we are seeing
in the dot matrix market is
towards greater functionali-
ty, whilst prices remain low.
End users want well featured
products and value for
money. | believe that the
competitively priced 224
reflects Citizen’s response
to such demand, particularly
for entry-level users,” com-
mented product marketing
executive Julie Haswell.

The 224 has three letter
quality fonts (CTZ Courier,
CTZ Roman, CTZ Sans Serif),
one draft font and provides
full European character set
support, including of course
those cheeky little IBM code
pages.

Logic defies

Spectravideo

Spectravideo has clos-
ed down its UK
manufacturing plant
for its Logic 3 range of
sticks, but insists that
the brand will live on.

Although the plant is clos-
ed, future Logic 3 product
will be produced in the Far
East. The closure of the UK
plant is thought to have
meant 26 redundancies.

Spectravideo boss Ashvin
Patel told CTW: “In theend it
proved quite an expensive
thingtodoin the UK. We had
a lot of overheads going into
the low season, and it costs
money to run when the de-
mand isn’t there.

“It won’t make any dif-
ference to the consumer
because the product won’t
change. The only difference
will be that it doesn’t have a
sticker saying ‘Made in UK’
which is a great shame.”

Meanwhile, the firm also
quashed rumours that it may
be in some financial dif-
ficulties.

“We're expecting turnover
to be 20-30 per cent up this
year. Our product range has
increased from just the one
product, to six different lines
now, and we've taken on ex-
tra sales staff, so we're ac-

tually expanding,” said
Patel.
Speedy Seiko

charges up A1

Seikosha has launched
what it claims to be the
fastest sub-£200 nine
pin printer ever.

The SP2400 A1 manages a
top print speed of 300 cps in
super draft mode, and is pit-
ched squarely at the home,
education, small/medium
sized business and public
sector environments.

The other, rather less fren-
zied, speeds for the narrow
carriage machine are 240
cps (12cpi) indraft and 50cps
NLQ (10cpi). Features also
include a 21Kb buffer and
five resident fonts —
Courier, Prestige, Gothic,
Sans Serif and Script.
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On a recent flying visit, Sega’s director general, Kunimasa Yagi, was in a relaxed
and talkative mood as he outlined plans for Europe that stretch well into 1994.

DAVE ROBERTS is the man to whom Yagi bares his soul...

MASTER SYSTEM: Four year future already planned

unimasa Yagi looks
K happy and relaxed in

Sega Europe’s West
End offices.

But then he should look
pretty content, after all, he
liked this place so much he
bought the company.

His official title within the
firm is director general, and
his job is to oversee Sega’s
expansion into Europe. It's a
role that is becoming in-
creasingly challenging. Con-
sole manufacturers have
traditionally taken a them
and US (as in Japan and
America) view of the world,
with Europe being very much
the third world.

Now though, Europe has
leapt to the forefront of the
minds of both Sega and
Nintendo. The States and
Japan are becoming hard
places to do business. The
8-bit market is as saturated
as Oli Reed’s liver and the
16-bit map has yet to clearly
emerge.

In Europe, the NES and
Master System are still big
news and can still achieve

big sales. Itis,toacertain ex-
tent, virgin territory (if Nick
Alexander will excuse the
phrase) and so that is where
both companies are focus-
ing more and more of their at-
tention. The poor relation is
about to inherit a fortune.

That is why the erstwhile
Virgin territory in which Yagi
is now relaxing, has become
Sega Europe territory.

The Virgin Mastertronic
buy out was possibly the big-
gest news of 1991 and at the
time CTW garnered the
views of all the UK players,
only Richard Branson’s
milkmen proved unavailable
for comment.

Unfortunately, there was
no word from Japan, from
the people that had, after all,
played the biggest part in the
deal — signing the cheque.

Four months later, Yagi
remembers: “It was definite-
ly not part of the original plan
to take control. We only real-
ly started to consider a pur-
chase earlier in the year.

“The major reason was
that, when we looked at

YAGI ON SOFTWARE

4 ‘The key thing in the bat-
tle between the

Megadrive and the Super

NES will be the software.

“In America our line-up is
very strongand Nintendo’s is
very poor, that is why we are
holding on to our lead in the
US and selling many more
Genesis machines than we
first anticipated.

“It has to be remembered
that when a manufacturer in-
troduces a new machine, it
takes software engineers
one or two years to catch up.

“Even with the Megadrive,
the first titles were not as
good as they could have
been and it is only in the se-
cond year that we have
started introducing really
great titles. But we have now
gone through that process,
Nintendo still have a long
way to go.

“Our software develop-
ment team right now is very
strong but | do think it is im-
portant to limit the number of
publishers that we have.

“There can be too many

titles, and then things can
get confusing for the
customer, he could buy a
bad title and then feel disap-
pointed, not just with the
game but with the whole idea
of playing console games.

“For CD games we are in
negotiations with a number
of our third party publishers,
including European firms
and we should be able to
make some announcements
before the end of the year.

“But we are also talking to
people that we would want to
publish specifically for CD,
people in the film and record
business that could really
make the most of the
technology.

“Our current publishers,
the typical publishers, they
are very good for cartridges,
but for CDs we need
something extra, a company
with broader capabilities.

“We're currently talking to
a few movie producers and
record companies and we
will, again, make an-
nouncements soon.”

Europe we saw tremendous
potential for the future, and
with the sort of growth that
we expect we need to have
control from Japan.

“We did .talk about the
possibility of a joint venture
and it did seem like a nice
idea, but the reality would
have been very difficult,
because in a 50/50 relation-
ship, itis hard to know whois
making the top management
decisions.”

There were a number of
benefits from the buy out —
money, money and more
money. The need to spend,
spend, spend in the promo-
tional battle with Nintendo
was easily the biggest factor
in the deal.

“We may actually make a
small profit in the beginning,
but we’re willing to invest
more and more to create the
big market for the future.
Distributors look at the situa-
tion year by year, trying to
make more money each
time, our view goes five or
ten years into the future.”

The immediate future, as
in the next couple of years,
would seem to involve a
shuffling of Sega’s current
pack, plus the introduction
of a whole new deck.

Right now, the 8-bit
Master System is the firm’s
number one machine. But
this is amarket that feeds off
new technology and it is the
Megadrive that is catching
the headlines in the press
and the imagination of the
public.

This creates a problem,
not a particularly unpleasant
problem, but a problem
nevertheless. With the
clamour for the Megadrive
growing by the day, the
Master System, through
natural comparison, may
suffer, and never achieve the
sort of sales that it would
have reached had the 16-bit
system been delayed.

Sega’s official line is that
the Megadrive will be
poaching primarily from the
16-bit games computer
market and that cannibalisa-
tion will be minimal, but Yagi
admits that there is some
conflict.

“The Megadrive has taken

off a bit faster than we an-
ticipated, but the Master
System “is still very strong
and we will still be pushing it
very hard. We still have a lot
of penetration potential.” It
sounds rather gruesome, but
he means no harm.

Yagi continues: “It is cer-
tainly true that consumer de-
mand is switching from 8-bit
to 16-bit, particularly in the
UK”

But only because Sega
has given the consumer that
choice, it could have held
back the Megadrive and
made absolutely sure the
Master System had the
chance to be all it can be.

To understand why it did
not, requires a touch of
historical context. Ninten-
do’s 8-bit NES became the
machine that swallowed a
generation in the US simply
because it was first to
market.

There’s obviously a tad
more to it than that, but the
key thing is that for far too
long it was allowed to build
up an unopposed and
ultimately unassailable lead.

Firsty work

ince then Sega has been

determined never to be
second with any product in
any market. In 16-bit, CD and
whatever else is down the
line, Sega will be first.

And Yagi is more than
happy for the firm to
sacrifice what may only be a
few thousand Master
System sales in order to
establish the Megadrive

before the Super NES even

has a definite launch date.
“We have to show the

strength of our technology,

So the Megadrive is strong
now and promising to be
even stronger in early 1991,
particularly with a Sonic the
Hedgehog bundle promised.
(See front page story).

Where does that leave the
Master System? A long way
behind, possibly. But not ac-

WINNING AWAY FROM HOME

there is no need for any
changes, the aim and the
price of the machine will re-
main the same. But at the
start of 1994, that will be the
time for big change, a major
repositioning.”

And by then Sega’s
number one slot will be filled
by the Megadrive. Yagi

GAME GEAR: Continuing a handy performance

cording to Yagi.

“I strongly believe that we
have three or four more very
strong years with the Master
System but in order to make
it last that long we will have
to consider some changes.

“We will have to change
the design and the packag-
ing and consider new price

points, making it much lower
than before.”

The idea is to emphasise
the difference in appeal that
is already apparent with the
two machines. The
Megadrive going to the

“teenagers and even early -

twenties and the Master
System fitting in underneath
— sort of a generation gap
within a generation.

“The design of the
machine could be changed
to appeal to younger
children, it could be bundled
with games suitable for that
market and the price could
be made much lower.

believes the peak year forthe
machine will be 1993 but
believes its biggest boost
may come in 1992, courtesy
of Nintendo.

“When they do launch, the
market potential will grow.
More and more consumers
will see the value of 16-bit.
It's sometimes not a good
thing to be completely on
your own, a reasonable com-
petitor can actually help.”

Hmmmm, the great
Nintendo described as simp-
ly “a reasonable com-
petitor”, it’s certainly a new
angle, and of course part of it
may well be bravado — go
ahead, give-us your best
shot.

Path to bucks

ut there’s no denying
Yagi's confidence right
now, not only regarding cur-
rent products, but what he
sees as a clear run into the

¥

MEGADRIVE: Set for Sonic boost
we have to show ourselves
as leaders.”

So when the Super NES
does arrive, will Sega have
effectively done a Nintendo
and built an unsurmountable
mountain of sales?

“Weactually thinkthatthe
Super NES will hit Europe
next spring, and by then we
will have established a
reasonable base. It will cer-

~ tainly not be easy to catch

“Even further on, we could
drop the machine right down
into the toy market where it
can just keep going.” Rather
like Atari’s VCS which, with
1991 sales of around 200,000
units, seems to keep going
and going and going...

But there will be no sud-
den, shake-up of the line-up,
Yagi is talking evolution not
revolution.

“Over the next two years

future.

The next big launch will be
the Mega CD, a CD drive
designed to clip onto and
work  with existing
Megadrives. It will be in
Europe for autumn and a
£299 price tag looks most
likely.

Whilst discussing the
drive, Yagi also took the op-
portunity to scotch some

Continued on page 12
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WINNING AWAY FROM HOME

MEGA CD: Building on 16-bit success

Continued from page 10

pretty resilient rumours
about an enhanced
Megadrive, a sort of
Megadrive Il.

“The technology of the
current hardware is good
enough, we don’'t need to
change it, what we need to

do is build round it, with
peripherals like the Mega
CD.

“At launch there will be
around 7-10 titles, there has
to be at least that many,
otherwise the consumer will
feel very disappointed. We
cannot expect a big volume

£ £=T " he answer in software

is to introduce strong
titles simultaneously all over
the world.

“So when something like
Sonic 2is released it will ship
on the same day in all ter-
ritories.

“l think all consumer
goods markets are always
going to have the problem of
grey importing, our job is to
control it as much as possi-
ble.

“On the hardware side we
can actually do a lot more

YAGI ON GREY IMPORTS

because if machines are
brought in from places like
Hong Kong or Taiwan, then
they have to be converted to
PAL and that infringes our
copyright.

“We are right now prepar-
ing to take legal action
against firms over here. It
really is very easy for us to
take very strong legal action
against these people and we
will be doing so with two or
three companies before
Christmas, although | can’t
tell you who they are just
yet.”

penetration first of all, but it

‘will take off.”

The drive will be followed
by an all-in-one product, cur-
rently being designed in con-
junction with JVC. That will
not appear until 1993, and
Yagi can give no indication
of a possible price.

But at least he is talking
convincingly about
machines that we can all ful-
ly expect to appear within
our lifetimes. Sega has plot-
ted a true and direct course
through the murky CD
waters, Nintendo seems to
be rather adrift, having seem-
ingly lost its tenuous grip on
that Sony buoy.

Itis, yet again, evidence of
Sega’s determination to flex
the muscle of its gargantuan
R&D department, easily the
most staffed and highly
regarded area of the com-
pany.

The third in the trio of new
products discussed by Yagi
is that curious beast, the Ter-
radrive.

A joint project with IBM,
the Terra combines a PC and
a Megadrive within a rather

flash matt black box, accep-

ting standard PC titles plus
Megadrive cartridges.

It is a strange project, con-
ceived by a very odd couple
and it is clear that there is a
certain lack of unity of
thought about the machine
at the highest echelons of
Sega’s global management.

With admirable candour,
Sega Europe boss Nick Alex-
ander admits that he is “not
a great fan”. He explains:
“Personally, | find it difficult

Power Power Power Power Power Power Power Power

to see quite how it fits in to
our overall positioning in the
marketplace.” Curiouserand
curiouser...

The main drawback of the
machine seems to be that
the PC half is simply not
good enough, or rather not
fast enough. The first pro-
duction model runs at under |
10MHz, not even in the race
today.

That model has gone on
sale intest markets in Japan,
but it seems likely that any
machine that gets given a
global release will be con-
siderably updated, although
Alexander has. suspicions
that the Terra may remain
firmly in the nice idea but...
category.

TERRADRIVE: Confusion surrounds...

Yagi on the other hand
seems to be very much part
of the supporters ciub. He
predicts a launch in Europe
for “late ‘92/early ‘93”.

“It will be aimed mainly at
older students, people with
work to do but people who
also play a lot of games. | do
think that at the moment we
have to create some more at-
tractive PC software for that
market, more educational
titles.

“Over here | think a price
of £700 is quite likely, and
then we will emphasise the
Megadrive aspect, it's key
promotional point, make
sure people don’t see it as
just another PC.”

It's a very interesting idea,
but just making sure that
people do get to see it may
be quite a challenge.

Still, hearing Yagi talk
so openly about new pro-
ducts, new challenges and
new strategies is very
refreshing. He has talked to
CTW before on a number of
occasions, but never so
frankly and openly, perhaps
those wacky, lapsed Virgins
are having some effect.

But his calm, relaxed man-
ner belies the intense nature
of Sega and Nintendo’s
global rivalry, and one
senses that corporately
Sega is still smarting from
Nintendo’s walkover in the
US 8-bit market.

One also senses that the
US experience has given it a
determination that is now
driving it into areas such as
CD and productivity faster
than anyone would have im-
agined 12 months ago O
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Quality, National Repair Service
Call KEN or MAUREEN
for details, prices or our Parts List, NOW!!
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POWER Computing Products are NOW available to the Trade
from The ONLY UK APPOINTED and AUTHORISED
Distributor. Be an Official ‘Power Point’ Dealer. Get quality
sales with quality products, get POWER, get
CRYSTAL/POWER. Contact: Tony Dee, Crystal Leisure
Distribution, Unit 5, 11a Station Lane, Hornchurch, Essex
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Scetlander, Database, Rombo, D&H, AES and lots more.

ARES, PRODUC

. SERVICE

Call MICROBASE Now

on [0670] 739342/ 738141
or fax us on [0670] 739812

MICROBASE—YOUR ONE-STOP SOLUTIC




CTW Monday November 18th 1991 Page 13

/ __ Bondwell’_

Small on Price

Big on Power

The Bondwell portable PC range is now being introduced to the UK
using the same winning price / performance policy that has
established them amongst the market leaders in many countries
worldwide. This policy is simply to offer high performance, well built
machines at the lowest possible price.

The Bondwell range covers both laptops and notebooks. Laptops
consist of high performance, low weight 286 and 386SX models with
hard disk options of 40 to 80 Mb - RRP's start from just £999.

The B310SL is one of the first SL powered laptops available and took
pride of place on the Intel stand at COMDEX as the best designed SL
based portable. Even with this much power, the RRP is only £2499.

The B330SX is a 6.3 Ib 386SX 25 MHz notebook with 60 Mb hard THE XMA XTRA FAST
disk at an RRP of only £1499. DELIVERY SERVICE

0602 818222

Carefully built from quality components and with a full 12 month
warranty, Bondwell portables are only available from XMA. ‘ m

So, if you want to offer your customers big power for a small price ring
XMA today. COMPUTER PRUDUCTS
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CUMANA DRIVE plus
CURRENT CHART HIT — LAST NINJA 3

(from System 3 £24.99 RRP)
Supplied as disk and manual boxed with drive.
E
Cartoon Classics £399.99 &
£287.65DP

Buy your Commodore

TROJAN LIGHT PHAZER GUN
WITH 3 SOFTWARE TITLES
products from Bonsai Lightning
and be there in Barcelona next Summer.
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Class of the 90’s £499.99
£348.90 DP

FREE COUNTERTOP BROWSER FOR
CDTV TITLES,WORTH £20
One per outlet with your
first CDTV order.

£1.3 Million TV Campaign
now running.

Al retall prices including VAT. L

Bonsai Lightning Ltd. 112-116 New Oxford Street, London WC1A 1HJ Tel: 071 753 7530

de product range - Next day delivery - Dedicated service to the Independent dealer.
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SELECTION SPECIAL

It was the strength of Sega’s software that made the Master
System single-handedly re-create the UK consoles market a
couple of years back. These days, there are three different
machines on offer — but the regular appearance of good
supportive titles has never been more important. ANDY
SMITH casts his eye over the Winter fare...

his Christmas is going

| to prove crucial in the
console war. Sega has
agreatadvantageinits large
installed user base, with the
WCRS devised TV ad cam-
paign continuing its blitz on

our terrestrial and satellite
screens (if you're over 15
you've no hope of understan-
ding the ads, but then they’re
not aimed at you) over the
pre-Christmas run-up, Sega
is determined to stay well

ahead of Nintendo.

But the timing of new
game releases is going to
prove the deciding factor not
only for what new games are
bought, but will also in-
fluence, to a large extent,

what console system is pur-
chased in the first place.

The public is notoriously
short-sighted. If one system
has 10 big games available
for it now then that’s the
system that’s going to sell,
even if another system is go-
ing to have 20 new titles next
month.

MEGADRIVE

ne word. Sonic. The
blue hedgehog really
has created the stir that
Sega hoped he would, and is
starting to give Mario a run
for his money.
Allright,so he’s stillalong
way behind if you take a
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global view of these things,
but here at home the games
buying public have taken
him to their hearts — very
probably because the game
deserved the hype that sur-
rounded it and appeared just
when the Megadrive needed
a game that could show off
what the machine was
capable of — Sonic arrived
to save the day in the nick of
time.

Despite the fact that
Sonic has been on the
Megadrive shelves for a
while now, parents and
relatives who are going to be
buying Megadrives as
presents for Christmas are

PRESENTS...

- CHRISTMAS
HiTs LisT...

going to, at least, recognise
the name. And as they're
also going to be wanting to
buy a game to go with the
machine (just one game in a
bundle doesn’t make a
bundle) then this is the one
they’re going to plump for.

Of the other titles that
are on the shelves, Toe Jam
and Earl (a whacky, but fun
two-player arcade action
romp) and Donald Duck (hop-
ing to carry on the good work
started by Mickey Mouse
and the Castle of lllusion)
from Sega itself will certainly
be hot contenders (Sega
assures us they’ll be out for
Christmas).

But these are going to find
it hard to compete with EA’s
new line-up: John Madden’s
92 (updated and improved
version of still the best
sports game on the
Megadrive), F22 (the first
Megadrive game that can
call itself a flight sim without
everyone rolling around with
laughter) and, one that may
take everyone by surprise, -
James Pond Il — Robocod.

This sequel to a ho-hum
arcade platform game
recently wowwed a group of
Sega Power games testers
to a point that, if the slight
changes they recommended
were made, Robocod would
be a better game than Sonic.
EA has proved it canlistento
what the games buying
public say, and, more impor-
tantly, adjust accordingly.

MASTER
SYSTEM

rriving in time for the

Christmas rush, Sonic
on the Master System could
prove to be the biggest sell-
ing Master System title yet.

Sega realised this and
worked hard to ensure that
the game was in the shopsin
plenty of time (Sega Europe
originally ordered 100,000
units of 8-bit Sonic, making it
on paper the best selling
Master System title yet
before it even reached the
shops).

The rest of Sega’s line-up
for the festive period should
also include Donald Duck
and the beat-'em-up Streets
of Rage, but neither of these
titles is likely to create the
excitement that Sonic will,
despite the fact that both
look like they’re going to be
good games.

One title that may well
come close, and may even
give Sonic a run for his
money when it comes to the
number of units sold will be
US Gold’s Super Kick Off.
We all know the Anco suc-
cess story with the Kick Off
range on the Amiga and ST,
and the majority of Master
System owners have heard
of this great football game
too.

US Gold, through Tiertex,
has done a superb job of
cramming this game (which
includes the best features
from the whole Kick Off
range, such as ‘aftertouch’
and rock ‘ard refs) onto the
8-bit system and with the
already available Master
System football games
(World Soccer from Sega
itself and World Cup Italia
'90 from Virgin) being sorely
lacking, Super Kick Off has
the pitch to itself.

Despite the Master
System now being regarded
in some quarters as the
Speccy of the Sega range,
the machine is still selling
and things have got to a

Continued on page 24
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Sales of Sega’s Master System are still on the up and up,
despite the fact that it faces increased competition not only
from Nintendo but from the Megadrive as well. RONNIE
DUNGAN spoke to third party publishers to find out if the
system is beaten yet...

s poor relations go,
A the Master System is

doing pretty well for
itself at the moment.

Well, perhaps poor is a bit
strong, because although it
may have had to step back
from the limelight to afford
the Megadrive centre stage,
it's got a lot of friends, and
you know people, if you've
got friends you’re never poor.

Anyway, fingers out of the
throat, and eyes down to
look at the figures. The
Master System is still the
master as far as cartridge
software sales are concern-
ed.

A quick glance at recent
Gallup figures show that for
cartridge sales the machine
is ahead of both the
Megadrive and the NES by a
healthy margin (see box).

So it’s no great irony that
the machine is called the
Master System — at least
not yet anyway. But it's easy
to get the impression that it

may not have the legs
anymore.
The Megadrive is very

much inthe ascendant atthe
moment, and the
phosphorescent flash from
the resultant explosion
makes anything look dull by
comparison.

Anything, that is, except
the Master System, which,
rather than getting slowly
strangled by Megadrive
mega sales has actually
benefitted from increased
brand profile.

All Time 8-bit
Best Sellers

1 Sonic the Hedgehog

2 Mickey Mouse in
Castle of lllusion

3 Golden Axe

4 Shinobi

5 World Cup Italia 90

6 Super Monaco GP

7 The Ninja

8 Spiderman

9 Chase HQ

10 Golfmania

“I think the problem which
Segahas atthemoment, and
is addressing, is that Ninten-
do is perceived as a global
success, it has the ‘might is
right’ factor on its side. Sega
on the other hand are trying
to make their machines
more street cred and they’re

winning the battle on that.

front,” explains Domark’s
joint boss Dominic
Wheatley.

“The Megadrive, of
course, is 16-bit technology,
and that’s something which
Nintendo doesn’t have. The
Megadrive helps the Master
System because the Sega
brand is seen as having a
higher technological value.
So Sega has got a good plan
going.”

Certainly has.

Ad nauseam

hose ads though, they
may be hip, but does
anyone really know why that
blokeis livinginalorry witha

ninja, and does nothing but
play computer games all
day. Hasn’t he got a job?
This isn’t the sort of exam-
ple we ought to be showing
to our young people today is

it? It could turn them into ad-
dicts, zombies, anti-social
lepers etc etc.

Sega wannabes already
know what they want
though, and the current

batch of ads don’'t do
anything more to swing opi-
nion, they satiate the need,
and that’s enough to keep
things ticking over.

The Master System has
done so well in Europe that it
really only needs to pop up
occasionally, the victim of its
own success perhaps.

The real battle isn't bet-
ween machines, it’s between
brand names. Both Sega and
Nintendo are battling forone

particular little spot in each
brain, the spot marked ‘video
games’.

When all the video game
junkies get pulled in by their
local psychiatric depart-
ments and tested with ink
blots and word association
games, both firms will be
looking for their names to be
mentioned first when the
doc says “video games”.

The Hoover effect has pro-
bably been mentioned more

UNIVERSE OF THE MASTERS

than once in connection with
this subject.

It's the Master System
which has played the biggest
part in establishing Sega in
Europe, and the momentum
will be kept going by its
recently re-designed shape.

They’ve also got rid of the
reset button, which has ap-
parently helped bring the
price down. Clever these
Japanese. Let’s face it the
old design was beginning to

Iust when you thought they were finally safe those greén halrcd numbskulls
have blissfully blundcred off towards new and greater pcnls -
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look a touch dated, it would
certainly have spoilt the look
of the adverts.

Party party

ne of the big advan-
tages the Megadrive
has had so far is that it's had
a lot of third party support.
Electronic Arts alone has
produced something in the
region of 1,000 different titles
in the past six weeks.
Accolade has also been
reasonably prolific with its
Ballistic label in recent
times, and the presence of
other big names in sexy
packaging has bolstered the

CARTRIDGE MARKET SHARE
BY FORMAT
Week ending November 2nd 1991.
% Unit Sales
This Last 2 wks
Week Week Ago

Master System 35.0 326 31.3
Megadrive 236 20.7 258
NES 15.2 19.3 183
Gameboy 11.9 13.7 114
Game Gear 59 76 8.1
C64 4.1 23 3.0
Lynx 3.0 35 Skl
Atari VCS 13 — 3

Copyright Gallup/ELSPA 1991

machine no end.
The coming months will
see a lot of publishers kick

start their own Master
System schedules. US Gold
has already done several

somersaults over the moon
over its Super Kick Off title
which has advance orders of
some 120,000 units, accor-
ding to the firm.

“In terms of the mass
market, the Master System
outsells the Megadrive, I'm
quite sure about that, and it
will outsell it through 1992. |
can understand why Sega
has put more effort behind
the Megadrive, it’s the only
16-bit system out there, but
what they’re really marketing
is Sega and they’re very suc-
cessful at that,” says Peter
Hawthorn, US Gold’s Sega
product manager.
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MASTER SYSTEM: Poor relation, rich pickings
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“Whichever machine you
put the emphasis on, it pro-
motes the brand and has a
knock-on effect. Third party
titles have probably already
helped if you look at the
strength of certain individual
titles such as Indiana Jones.
Having atitle of that strength
and quality helps sell
machines.

“We have done extremely
well so far by publishing
Master System titles. It's a
very strong healthy market
and will stay that way for
some time to come.”

Sega itself is no slouch
when it comes to software
support. The Megadrive has
been enjoying all the fruits of
success that Sonic the
Hedgehog brought with him,
and now that he’s just gone
straight in at number one on
the Master System he could
well shift a few more units of
the machine all by himself.

Not bad going, we are talk-
ing about a blue Hedgehog
after all.

The Master System is
about to become the life and
soul of the third party. All the
Sega third party deals which
were announced many
moons ago are now beginn-
ing to come up with the
goods.

Some are pooping the par-
ty though. Remember the
1,000 or so titles released by
Electronic Arts? Well notone
of those was a Master
System game.

It's a bit of a blow that
arguably the world’s largest
leisure software publisher
doesn’t support the
machine. But, it has already
done wonders for the
Megadrive, which in turn
does wonders for the brand,
which in turn does wonders
for the Master System!

The option is certainly
there for the firm, but as EA
boss Mark Lewis explains,
there’s a reason for dipping
out: “It’s really more to do
withthe fact that EA focuses
on 16-bit technology. It’s
been years since we brought
out an 8-bit game, all the
focus is on 16-bit
technology.

“We've simply had to
focus on something that
doesn’t fall into that
ballpark. The machine is very
successful and continues to
sell well with the Megadrive
as a sister machine. We are
active in licensing our titles
to other players, who can put
them onto the Master
System.

“l don’t really think that
the Megadrive has harmed it
in any way, but my
understanding with Sega is
that they’re surprised at how
well they can both exist. The
Megadrive helps give Sega
more visibility, they now
have a whole family of pro-
ducts.”

Continued on page 24
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THE SONG REMAINS THE NAME

As well as selling a few machines, Sega’s other main goal in the UK is to make its
brand name part of our language. DAVE ROBERTS talks to Philip Ley, the man

with the mission...

nyone without suffi-
cient taste to prefer
Going Live will have

noticed some new names
peppering ITV’s Saturday
morning Motormouth.

Similarly, anyone not
sussed enough to prefer din-
ing on their own body waste
will have spotted a lorra
changes in Blind Date.

The intruders, Sega and
Nintendo, do not actually ap-
pear in the programmes, but
the commercial breaks.
Every single bloody one.

And their ads are just the
centrepieces of rival cam-
paigns aiming to engrave
their respective names on
the hearts and minds of a
generation.

e e
NINTENDO ON SEGA

E&f you were to pigeon
hole it, okay, we're pro-
bably the white-shirted
marketing people. They're
probably the more cutting
edge arcade playing types.”
Mike Hayes

Nintendo marketing
manager

Bandai UK
[eacieasts s e i

The ultimate goal is for
mum to use her Hoover, dad
to wear his Levis and junior
to play his Sega/Nintendo.
Brand and product inter-
change, the marketing
man’s dream comes true.

For Sega’s marketing
supremo Philip Ley, the reali-
ty is an urgent flight to Paris,
giving him around 14
nanoseconds to explain how
he is aiming to make Sega
rhyme with Nike, Stussy and
skateboard.

He does a pretty good job,
and apparently also made
the flight, what a guy.

As an opener he sums up
the importance of brand and
his overriding aims: “The
name is certainly as impor-
tant as the machines
themselves,and what we are
now trying to do is give the
brand some sort of emo-
tional value.

people making purchasing
decisions based on the
quality of product.

The lifestyle that Sega is
currently temptingus within-
volves living in a lorry and be-
ing regularly attacked by a
little Kato type character.
Who could resist?

The central figure of the
campaign is Jimmy,
presumably the role model

for all gamers. He’s young
and good looking and he’s
acting kinda tough, games
can’t beat him and, best of
all, he has no parents.

He comes across as vir-
tually a professional games
player. Ley points out:
“We're saying that Ninten-
do’s atoy, but Sega’s thereal
McCoy.

“This creation of a

lifestyle is one of the big
reasons why we chose
WCRS as our agency. They
specialise in giving brands
that extraoomph, giving con-
sumers another reason to
buy.

“The adverts are not just a
vehicle for getting a
message across, they are
part of the message, the
brand and the vehicle

become one.”

Breaks with tradition
ega’s Jimmy ads, like
the man himself, are

slick, fast and heavily stylis-

ed.

Ley explains: “Across
Europe, kids have the com-
mon language of Hollywood
and everything that appears
on TV is being judged next to
the awfully brilliant stan-
dards of things like Ter-
minator I1.”

Which means, of course,
money, which, equally in-
evitably, brings us back to
the buy out. Every Sega man
within Virgin must have been

pleased with the deal, but
Ley must have been positive-
ly euphoric.

Suddenly the shackles of
adistributor’s limited budget
were thrown off and a
manufacturer's open wallet
was found. It also put an end
to something of a dilemma
— the association with the
Virgin brand.

There is no doubt that the
name Sega is becoming very
well established, particularly
in the playgrounds. But there
is even less doubt that the
Virgin brand is one of the
most instantly recognisable
in the country.

Sointhe early days, surely

LEY: Tuning that name

“So, as with things like
Cocoa-Cola and Levis, when
youbuythe product, you also
feel that you are buying part
ofthe lifestyle, buyingaslice
of street-cred.

“We researched both
Sega and Nintendo in 1990
and found that neither name
had any real emotional
value. People were choosing
their products based on the
best graphics, number of
games available, that sort of
thing.” Aglimpse thereof the
marketing man’s nightmare,
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JIMMY: To be this good takes WRCS

there was the possibility of
confusion.

Ley never thought so: “Us-
ing the Virgin name in con-
junction with Sega actually
gave -us credibility with
younger parents and that
was needed back then.

“Now the market is
established, the Sega name
is established and the
pester-power of the kids is
great enough to persuade
the parents without us
needing the familiar Virgin
name.”

What is beyond doubt,
however, is that without the
buy out, Ley and his team
could never have kept up

with their big spending
Nintendo rivals. Just before
the deal was announced,
Bandai unveiled a High
Street promotion with
McDonalds, a fearsome part-
nership.

“lt's always frustrating to
see your competitors doing
something so high profile
and the buy out was par-
ticularly exciting for us. This
is a big battle that we're in-
volved in and it does take a
lot of money.

“When you’re working
with people like Kellogs and
Golden Wonder you need to
be able to put money on the
table just to be taken
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seriously.”

More of these promo-
tional partnerships are plan-
ned for ‘92 and Ley sees
them asaveryimportant part
of the mix.

“They give two main
benefits. Firstly, they simply
accelerate the brand
awareness. Sega is appear-
ing on 40 million Golden
Wonder packets and 15
million Rice Krispies, that’s a
lot of people seeing the
name.

“But also, the Sega
message does need to be
conveyed through lots of dif-
ferent media. To spend all
the money on TV would be

Amiga Gamer

Zero

The One

ST Action

ST Format N4
Oracle - Buz
+ Leading European magazines

~ Posters & Point of Sale

Demos :
- Cover Disk - Amiga Power
~ Free Leander demo in-pack
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NRJ Radio Promotion
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very wrong.

“To make the Sega name
part of someone’s lifestyle,
you need to make as many
impacts as possible — on
their TV, in their magazines,
but also on their cereal box
andontheir packet of crisps.”

But despite all the new
found wealth, Nintendo still
spends more than Sega. Ley

is quick to point out,
however, that size isn’t
everything.

“What we try and do is
make sure that every pound
we spend, we spend it half as
well again as Nintendo.
Throwing money at a brand
is not always the way, as has
been proved in Europe where
Nintendo have always spent
more than us and we have
always been the leaders.

“We know we've got less
money, but that gives us add-
ed incentive to spend it more
cleverly, more aggressively,
agreat example of that is the
Roy of the Rovers sponsor-
ship, which cost us very little
but gained us a tremendous
amount of publicity.”

On TV the major dif-
ference between the two
campaigns seems to be that
whilst the Jimmy ads are
more sophisticated than the
“Do me a Favour' campaign,
they are still distinctly Sega
ads. With Nintendo, the pro-
duct being pushed
sometimes seems to be
Mario or Bart Simpson, with
very little mention of the
machines themselves.

R e
NINTENDO ON SEGA

41 hey place far more im-

portance on the soft-
ware in their bundles. That’s
logical as far as Sega’s con-
cerned — that’s their
business. But it's not our
business. Clearly Sega are
more into image and
fashionability with their con-
soles than we are. We're into
product and we're into soft-
ware.

“You've seen the dif-
ference with their new com-
mercials — there’s no pro-
duct in there whatsoever,
they’re just raising the image
and the impression of Sega.

“We show lots of Simp-
sons, Gremlins Il and all the
rest of it. It’s fundamentally
different because we’re aim-
ing at two different au-
diences.”

Mike Hayes
Nintendo marketing
manager

Bandai UK

The explanation could be
that the Mario and Bart ads
are direct imports from
America, where the word
Nintendo really is tattooed
on the national psyche and
hardly needs to be said.

For the last five years in
the US, Nintendo has been
the definition of console, it
almost warrants a place in
Websters.

Ley and his team have
already ensured that such
dominance is impossible in
the UK. Whether or not he
can ever trouble the com-
pilers of the Oxford English
Dictionary himself is another
matter.

Generally, as in actual
sales, the Nintendo and
Sega brands are pretty even-
ly matched and the really en-
couraging thing is that
together they are picking off
other big brands in the toy

‘market and, through pretty

bitter rivalry, spreading the
console word far and wide.(J
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NEWS ANALYSIS

RE-NAME THAT TOON

After a false start last year, Disney Software has re-launched teaming up with
French publisher Infogrames. RONNIE DUNGAN gets a funny feeling...

here’s a_definite feel-

I ing of Deja Vu here.

It doesn't seem that
long ago that Disney was
making all the usual noises
associated with a European
launch, and a lot of people
were wondering why it took
the world’s biggest cartoon
factory so long to do it.

Perhaps it didn’t want to
see Mickey reduced to a
barely recognisable 8-bit
blob, and who can blame
‘em. It’s a bit like getting the
bloke who plays Pete Beale
to play Hamlet — makes you
wince at the thought doesn't
it?

Anyway, 16-bit computers
now deal in 3D polyun-
saturate filled sprites, or
whatever, and Peter Dean
(for such is his name) will
either spend the rest of his
natural life playing Pete
Beale or be kicked to death
by a member of the RSC first,
so relax.

When it finally decided to
launch in Europe, just over a
year ago, well, let's be
honest it wasn’t done in the
style you would expect from
Disney. Afterall we're talking
about a mega-bucks firm
here, and nothing less than a
free trip to the moon was ex-
pected for this launch.

But, it wasn’t to be, and
everyone had to be content
to stay within view of Stam-
ford Bridge — how our ex-
pectations were so horribly,
even perversely, dashed.

Disney had arrived
though, and its two French
partners — Titus and
Nathan — were taking care
of development and distribu-
tion.

Things went well, and over
the months the firm released
a number of successful
titles, including the official
licence of the Disney Dick
Tracy film. So far so good.

Must do launch
(again)

ust over a year later and :

we find invites to another
Disney launch arriving. So
this could mean either one of
two things — either the firm
was still wracked with guilt
over not having a real launch
first time around (I mean the
party was fine, but you've got
to have a launch, a full fishy
breath, baggy suit, low
alcohol, small talking,
daytime affair, to let
everyone know you've really
arrived) or something was
afoot.

Guess what, something
was afoot.

Overto The RitzHotel. The
Ritz Hotel, so good they
named it once. It's in a song
you know, but then again, so
is Clapham Common.

Still, nice carpets though
(The Ritz, not Clapham Com-
mon). After the small talk,
bigger talk from Disney’s
European Consumer Elec-
tronics director, Dominic
Bourse, who explains that In-
fogrames will now be taking
care of the Disney brand in
Europe.

“We are much more

technically orientated now,
our products are more ad-
vanced. Nathan and Titus
didn’t really have the

technical knowhow,
although they had very good
expertise, but we need a part-
ner which can match our
technical requirements,” he
explains.

“We also needed a high
level of marketing expertise,
and Infogrames has already
placed ads for software on
TV and radio and has a

number of original ideas.”

It’s not that Titus
developers live in caves, it's
just that Disney has now
come up with a new develop-
ment for its games. It's a
peripheral called The Sound
Source, which enhances the
sound capabilities of Disney
games on PC.

All future Disney product

will be compatible with The
Sound Source, which means
Mickey will be squeaking not
bleeping, and Donald will be
talking not squawking.

It's a piece of equipment
that the firm is obviously ex-
pecting big things from, and
claims that a number of
other major publishers will,
and are already, backing the

device with software
developed for use with it.

Already, the device has
sold 100,000 pieces in 18
months in the US according
to the firm, even those which
already own an Ad-Lib card
are buying one, it claims.

“The Sound Source is a
major innovation, and it will
make products more appeal-
ing, games more fun, and
educational products more
educational. It's so
technologically innovative
that other publishers will be
using it as well.

“Our object with the
Sound Source is to make it

as accessible as possible to
as many people as possible.
It will be available on its own,
but we also have some
bundles planned as well.”

It won’t be long before the
message spreads.
Something that the firm
seemingly failed to do last
time around was to make the
most of tying in with its other
merchandising oppor-
tunities.

This time, all the members
of the Mickey Mouse Club’
will be strapped into chairs
and forced to play the games
live on TV throughout the

Continued on page 24
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he turnout for the re-
I centAmiga’91showin
Cologne was over-
whelming both in the
number of exhibitors and
visitors, who saw scores of
software and hardware laun-
ches.
Nearly 180 firms from
around the globe had stands

at the Koln Messe and
organiser AMI Shows ex-
pected 60,000 people to pass
through the four halls during
the three days.

Commodore had little to
excite British visitors but it
was the first opportunity for
most Germans to see the
A500 Plus, which had just

started shipping.

Of interest to existing
Amiga owners was an
English operating system
upgrade, selling for DM199
(about£70). Kickstart version
2.0 ROMs were bundled with
a copy of Workbench 2.04 on
disk and a manual.

At a press conference on

trade day, Commodore’s
German boss, Helmut Jost,
appeared to be more than
satisfied with his company’s
recent performance. He
claimed that Amiga sales in
Germany had jumped by
more than 90 per cent in the
last year and that by the end
of the year there would be
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The Amiga showin Cologne is fast growing into one of the key dates on the leisure/
home computing show calendar — with an increasing number of visitors and ex-
hibitors from outside Germany. JOHN BUTTERS went new product hunting...

one million Amigas in the
country.

In common with the
English division, Jost
predicts a massive growth in
multimedia in the near future
and was selling the Amiga as
the most suitable computer
for that role.

He alsohad good news for
the C64. Sales last year were
apparently the computer's
highest ever, touching
400,000, and the company
claims it now has an install-
ed user base of three million
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“Brilliant graphics and a mind boggling number of locations
make Obitus one to look forward to Santa bringing...”
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machines in Germany.

Eastside story

ome 50 per cent of the
S ageing computers have
been heading into the old
East Germany, which is also
reported to be a large market
for Atari’'s 8-bit computers.

The company’s share of
the PC compatible market
has also grown. Jost said
that the company has moved
from being number three to
number two this year.

CDTV featured quite
heavily at Cologne and Com-
modore said that 80 titles
would be available for the
machine by the end of 1991,
most of which would come
from the UK.

A card to give CDTV 4
million colours and ability to
display 22 pictures per se-
cond is expected to be laun-
ched soon and the manufac-
turer forecasts that total Ger-
man sales of little more that
4,000 units will increase to
20,000 by the end of the year.

AMI Shows was pleased
about the attendance of

several English games
houses, which included
Gremlin Graphics,

Psygnosis and Virgin
Games. From the more
serious side of the market
there were Rombo, Gas-
teiner and Pandaal
Marketing.

One of the new leisure ar-
rivals came from Thalion,
which showed off a pre-
production version of A320
Airbus. Written by a Luft-
waffe pilot, it is the first
Amiga simulator to offer
complete runway approach
lighting and realistic engine
sound.

It depends heavily on
navigation charts used by
commercial pilots,and users
are able to progress from
student stage to captain by
successfully handling pro-
blems such as adverse
weather and engine failure.

Despite Commaodore fail-
ing to have the A690 CD-
ROM ready in time for Col-
ogne, electronics giant
Toshiba had its internal and
external answer on display.
The XM-3301 drives were
available for A500 and
A2000s and will be eventual-
ly available in the UK through
Highland Electronics.

See you later
accellerator

ut for hardware, the

American firms stole
most of the show. Denver-
based Progressive
Peripherals and Software
displayed its new ProRAM
3000, a memory expansion
for adding between four and
64 megabytes of 32-bit RAM
to the A3000.

It installs into the com-
puter’s Zorro Il slot enabling
24-bit animations with hun-
dreds of frames to be stored,
rendered or played back
directly. Unpopulated it

. costs $349.95.

Mercury is PP&S’s latest
accellerator. It can be
populated with up to thirty
two megabytes of memory
and run with either the
Motorola 28MHz or 33MHz
68040 chip. Progressive pro-
ducts will soon be available
in the UK through Power
Computing.

Another 68040 ac-
cellerator came from Great
Valley Products. G-Force in-
creases the speed of an

Continued on page 24
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GKM TOY ANALYSTS’ CONFERENCE: NEW YORK

HEGEMONY MAKES THE WORLD GO ROUND

Nintendo and Sega’s top US management committed to a
head to head battle at the recent GKM stock analysts’ con-
ference in New York. Their task was to convince delegates
that this Christmas will not only be a good Christmas — but
that it'll be their Christmas. CTW beams back edited
highlights, with JOHN SALISBURY your commentator...

et's get this straight
L from the start: it's the

US and not Japan that
drives the video games in-
dustry.

If you don’t believe this
statement, just take a look at
the figures:

In 1990 alone the main
players in the video games
market — Nintendo, Sega,
NEC and Atari — sold
almost 12.1 million units of
hardware and backed-up this
astonishing figure with a fur-
ther 759 million pieces of
software.

While Japan remains a
very healthy home market for
three of these four com-
panies, the sort of video
gamenumbers theUSisable
to generate make that coun-
try the focal point of the in-
dustry’s sales efforts and, in-
evitably, the home of most of
its controversy.

It was against this
backdrop that both Nintendo
and Sega’s American sub-
sidiaries were allowed to
gate-crash the recent GKM
stock analysts’ meeting for
investors in New York that
was otherwise reserved for
the top publicly-quoted US
toy manufacturers.

Companies like Hasbro,
Tyco, Mattel, Galoob and
Fisher-Price — with a com-
bined annual turnover of over
$5billion- took a bit of a back
seat when it came to the turn
of Nintendo’s Peter Main
and Sega’s Tom Kalinske to
air publicly their personal
views of how he video games
market is likely to pan out
this Christmas.

So pivotal is the role of
video games to the
dynamics of the US toy
business thata hush fell over
the auditorium as the first of
the two combatants, Ninten-
do’s Main, took to the stage.

Withering hiatus?

intendo has had a lot of
bad press in the US this
year. By the end of
December, independent
sources estimate, 8-bit NES
sales will have halved from
the high of 7.2 million units in
1990 to around 3.5 million.
Software sales have also
beenslumpingand a mere 35
million games is the latest
estimate against last year's
total of 60 million.
Consumer expectation
has been the reason for this
dive in Nintendo’s basic
business as punters waited
eagerly for the arrival of the

and, with so many titles,
there are inevitably a heck of
a lot of the latter.

The obvious solution was
to ship the Super Nintendo

(SNES) sharpish — but no
one was certain how many
would be available (and
when) and Nintendo itself
was stalling until the level of

software back-up was more
respectable. Meanwhile,
Sega’s Genesis (Megadrive),
with the added weight of
Sonic the Hedgehog, was
gaining the initiative... would
the launch of the SNES be a
bit of a damp squib?

Peter Main set the record
straight at the GKM con-
ference. At least, he
presented the gospel accor-
ding to Nintendo, and pretty
impressive stuff it was, too.

There’s no getting away

from Nintendo’s confidence.
‘The World Standard in Video
Games’ is how the company
now refers to its pre-
eminence in the market and
it is easy to cave in under the
sheerweight of the statistics
that Peter Main chucks
about, even if they do not
quite tally with independent
sources (see chart).

“We and our software
licensees will generate retail
sales of almost $4 billion in
the US in 1991... that’s 18 per

cent higher than 1990... 4
million pieces of NES and 40
million software... 4 million
Gameboys and 20 million
software...” he said, but
despite these figures, he re-
mains bemused that a $4
billion dollar company like
Nintendo still had to answer
accusations that its pro-
ducts would be “here today,
gone tomorrow.”

But it was the SNES that
people had come to hear
about and, true to form, Peter

“Brings simulation and reality closer together...”
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16-bit Super Nintendo or, to
use its handy acronym,
SNES. Why invest in the old
model just as the new
registration plates were-
about to be unveiled, they
quite rightly thought.

In shops, 8-bit software
has been drastically price-
cut and the shelf life of titles
has dwindled. With over 450
NES games tochoose fromiit
was starting to become a
case of the good games —
Mario 3, Zolda, Turtles, Tetris,
et al — versus the also-rans
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Main wasn’t about to disap-
point anyone.

In the 60 days between the
start of September and the
end of October Main claimed
that Nintendo sold 500,000
SNES units from an initial
shipment of 1.4 million. By
December we will have ship-
ped 2.5 millionunits and sold
2.2 million.” There was no
arguing with the man —
Nintendo had spoken.

Hogging the market

t was a tough act to follow
and the arrival on the

podium of Tom Kalinske,
president of Sega of
America, brought an eerie
silence as people wondered
how on earth he could shat-
ter the impression that
Nintendo was the only com-
pany that sold video games.

“We have doubled our last
three years,” was his open-
ing salvo and, once this fact
had sunk in, he too began to
roll out the numbers. — with
the Genesis machine as the
focal point of his argument
that Nintendo didn’t have,
and couldn’t expect to have,
the 16-bit market to itself:

“By the end of 1990 we
had sold 1.3 million Genesis
machines... it is the cham-
pion of 16-bit technology...
worldwide we will sell 4
million Genesis machines in
1991... we are still claiming
market leadership in Europe
over Nintendo...”

The real battle centres on
consumer perception of the
two 16-bit systems. Peter
Main had earlier presented
research indicating that 80
per cent of current NES
owners would buy the SNES
given the chance, but Kalin-
ske’s riposte was that 75 per
cent of video game owners
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US VIDEO GAME INDUSTRY
Estimated composition of unit sales (all figures are millions)
1990 1991 1992

Hardware Software Hardware Software Hardware Software
Nintendo:
NES 7.2 60.0 35 35.0 20 25.0
Gameboy 3.2 9.0 40 156.0 4.0 20.0
SNES — — 20 6.0 3.0 80
Sega:
Master System — — — —
Genesis 0.7 3.0 1.0 58 20 8.0
Game Gear 0.8 0.8 1.0 1.0
NEC:
Turbo Grafx 0.4 315 0.4 2.8 0.4 2.3
Turbo Grafx E. 03 n/a 04 n/a 0.3 n/a
Atari:
Consoles 0.1 0.2 0.0 0.3 — —
Lynx 0.2 0.2 0.3 0.8 0.1 0.3
Source: Gerard Klauer Mattison estimates, companies.

Atart ST

want the Genesis once they
have seen the superior
graphics and faster action
scenes of Sonic the
Hedgehog in action.

The two speakers fell
short of actually saying “I've
got a bigger one than you,”
butthereis nodoubt that this
is what they wanted to say.

Sega’s argument is that
the Genesis and the up-
coming Mega-CD were all
part of a master plan to pro-
duce a multi-media, fully in-
tegrated system and con-
sumers would acknowledge
the company’s
technological lead in the
market. Quite literally, Sega
is one step ahead of the
enemy.

Nintendo, on the other
hand, argues that this is all a
load of hogwash and that its
marketing clout ($25 million
on the SNES alone), im-
mense software library with
“all the best characters” and
three-pronged NES, SNES
and Gameboy attack was all
that any games player could
ever want.

Price remains a big issue.
Genesis is considerably
cheaper than the SNES —
$149 versus $189 — and the
company’s advertising
shouts loud about the fact.
“Price is not an issue,” Main
insists, but Kalinske con-
jures up yet more “indepen-
dent research” to back his
claim that price is important.

It's now make your mind
up time in the US. Nintendo
and Sega have played their
16-bit hands — although
there’s bound to be a lot of
bluffing, unexpected cards
up the sleeve and general
gamesmanship before the

day is out — and it is
anybody’s guess who will
prevail.

Michael Goldstein, vice
chairman of Toys R Us and
Nintendo’s biggest single
customer throughout the
world, perhaps best
summed-up this battle of the
video game giants and their
insistence that the market is

“ still buoyant:

“We've heard some pretty
ambitious claims from
Nintendo and Sega,” he said
with a touch of healthy scep-
ticism and, surely, he should

 “The game is meéa"é‘r“jgi:it"s a must...” —_Ahifgé‘*Action
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== =Nt know better than anyone

' - Mgt that retailing in the US is not

particularly buoyant at the

moment. “If it's all true, and |

hope itis, we’re in for a pretty
good time.”

It’s that ‘if’ that will worry
US retailers who have made
their fortunes from video
games and who want to be
convinced that the good
times are far from over.

They may still sell a stack
of video games products in
1991, but can they count on
the hysteria of the past few
years? Then again, hysteria
is second nature in
the US! Il
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RE-NAME
THAT TOON

Continued from page 20

world — basically the firm
doesn’t want to waste any
opportunities.

The addition of the Sound
Source is essentially the on-
ly difference in the firm’s pro-
duct strategy. It’s original
plan was to produce several
different genres of software,
and it’s sticking to it.

The firm is hoping to have
five titles before Christmas
in Europe, and these will
stretch across entertain-
ment, education, and pro-
ductivity.

Future titles include
Mickey’s Jigsaw Puzzles,

Dick Tracy: The Crime Solv-
ing Adventure, Animation
Studio, Hare Raising Havoc,
The Rocketeer, and Stunt
Island: The Flying and Film-
ing Simulation.

Infogrames will be respon-
sible for translating titles on-
to other formats such as
Amiga and ST. But the firm
has already developed Fan-
tasia for Disney on Sega
machines, which is where
the initial relationship first
sparked.

On Nintendo it's Capcom
that takes care of the firm’s
products, which go through
Bandai in the UK. Unlike
some firms Disney is ap-
parently quite happy about
that too.

Home formats is a

sizeable slice of pie for In-
fogrames, it has its own
Nintendo publishing to take
care of anyway. It's a firm
which, not being American,
has done well to grab such a
big US name and was
unlucky not to grab it in the
first place really.

But Nathan has ties going
back with Disney for a
number of years in other pro-
ducts, so it was always going
to be involved when the firm
hit the European market — it
makes sense to go with who
you know after all.

Infogrames’ staff are the
ones wearing the Mickey
Mouse ears now, and unless
things take on a cartoon like
twist, there'llbe noneed fora
third launch next year. O

UNIVERSE OF THE MASTERS

Continued from page 17

The Master System will
survive without the aid of EA,
there are plenty of others
queuing up to fill the gap,
and EA games will appear
somewhere from someone
else.

This Christmas most kids
who want a console will have
the Megadrive at the top of
the list. A dangerous predic-
tion perhaps, because let’s
face it, who really knows
who’s winning the battle?

Whether they all get what
they ask for is another ques-
tion. There’s a lot to choose
from, and it's a sign of the
times that with over 20
machines on offer, Sega will
still sell around 250,000

Master Systems.

Nintendo reckons it can
sell 400,000 NES units this
Christmas but Sega doesn’t
believe a word of it, a single
blinkin’ word of it. Both firms
will be handing out sales
predictions like cheap cigars
over the next few weeks, and
don’t be surprised if they
change quicker than the
weather.

They can both squabble
over the odd hundred thou-
sand here and there, but
there’s only one important
target, one which the Master
System, the NES, Megadrive,
Gameboy, Gamegear et al
will easily surpass — lots
and lots. O

A

D v.A N T A G E

TENNIS

Monday, 3rd of November 1991 THE NEWSPAPER OF CHAMPION GAMES. * 1st year N# 000001

AL DY A N A G

TENNIS

¥
¥

Number 1.

Marvellous high smash on the grass of
Wimbledon.

A CHAMPION’S PORTRAIT

¢ 1 or 2 simultaneous players.

¢ Numerous spectacular shots: Backhand
smash, Dive...

¢ Slow motion replay of the last rally.

¢ 3 game types: training, season or
exhibition.

¢ ATP point and ranking management by
program.

¢ Different view angles.

Terrific between-the-legs-stroke on the

synthetic surface of Tokyo.

WIN YOUR BADGE
“N# 1IN THE WORLD”

oIMPLY UNBEATABLE!

Another crushing victory for ADVANTAGE TENNIS
over its rivals. Its indisputable technical superiority
was proved last season on all surfaces. Like us,
Tennis World is wondering if this year, there will be a
player who is well trained enough to succeed in
taking ADVANTAGE TENNIS’ title and becoming

Fine! You have not given up. Your technical

and mental qualities have made you Number

1 in the world ranking. Every winner
deserves a medal. So if you're among the

first 200 to send us a screen shot

representing the first page of your press

book proving that you have defeated

ADVANTAGE TENNIS, you will get the badge
ADVANTAGE TENNIS PLAYER NUMBER 1.

at Roland Garros.

Splendid backhand smash at the net on clay
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Continued from page 21
Amiga 3000 to 28MHz.

The only memory expan-
sion for the A500 Plus came
from ICD. Adram 510 Plus
plugs into the trap door to
double the computer’s
memory to two megabytes
and costs DM199, (£70).

There were several in-
teresting serious software
packages, many linked to
graphics. Most impressive
was version 2 presentation,
multimedia and video titling
software Scala from
Norway-based Digital Vi-
sion, which runs with its
sister information system In-
fochannel.

Too many bits and pieces
were shown for the first time
at Cologne to go into detail
about every one of them and
quite a few of the exhibitors
talked about products being
developed for release in the
New Year. &
John Butters is news editor
on Amiga Computing and
Atari ST User magazines.

SELECTION
SPECIAL

Continued from page 15

point now that Master
System owners are getting
very anxious to see some of
the sexier stuff for their
machines — which makes
news of a good title coming
out on the Master System
doubly exciting, for Master
System owners anyway.

GAME GEAR

Titles for this hand-held
are going to sell surpris-
ingly well this Christmas,
one reason being that they
are generally cheaper on this
system than any of Sega’s
others and the cartridges
make ideal stocking fillers.

The machine itself has en-
joyed a healthy selling period
since its launch and it looks
likely this will continue
throughout the Christmas
and New Year period —
especially as now there’s a
Master System to Game
Gear converter which
enables Game Gear owners
to play their Master System
games on the hand-held.

Of the titles due out
though, it's all going Sega’s
way at the moment —
especially if it can get Sonic
(again) out in time. Sega con-
cedes that the public may
have to wait until early
January 1992 for that par-
ticular title, but there’s
Donald Duck waiting in the
wings and Joe Montana’s
Football (a not very spec-
tacular American Football
game endorsed by the San
Francisco '49ers now injured
quarterback), bringingup the
rear.

But there are already a
couple of classy titles
around that people may well
be waiting to buy as presents
for themselves or their
friends including the ex-
cellent Pac-Man (the original
coin-op version) and the
good Batter-Up, a two player
baseball game. These two
games are among the first to
take advantage of the Game
Gear's linking ability and
allow two players to battle it
out head to head.

Coming just after
Christmas, in February, we
should be seeing the Game
Gear versions of Super Kick
Off and World Class Leader-
board from US Gold, both of
which look destined to sell
very well. Ah, but that’s after
Christmas, and that’s a dif-
ferent story. )
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“Heimdall is an awesome
game... one of the best
Amiga arcade adventure
games to appear this year.”

91%

“If Heimdall continues to
develop in the manner that
it has done so far, it will un-

doubtedly become one of

i : § the classics.”
“... Heimdall is an instant

classic. The attention to
detail is nothing short of
amazing...”
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“A delightful combination
of action and animation.”

Generation 4

95%

“Heimdall est un excellent
jeu...”

A7
2 (o) :
88%
“Heimdall is the best look- |

ing role playing game yet to
grace an Amiga drive.”
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Available from 21st November on Amiga
Coming soon for ST and, PC

Tel: (0332) 297797

‘The ultimate in arcade a&ventures — Brilliant!’ Steve Merret — CU Amiga
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.SETTING JOYSTICK STANDARDS THROUGHOUT THE WORLD.

(e« FlashFire

——— TELEPHONE 0262 602541 FAX 0262 400068
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il The Release Schedule week 150

PLEASE ALLOW FOR SLIPPAGE.

A VITAL REFERENCE TO NEW AND FORTE
OUT NOW = RELEASED WITHIN LAST MONTH

ICOMING LEISURE SOFTWARE. UPDATED WEEKLY,
I. IMMINENT = EXPECTED AT TIME

OF PUBLICATION.

AMIGA

4 WHEEL DRIVE (COMPILATION) .
ACTION PACK
AGONY ......
BARBARIAN
BILL ELLIOT'S NASCAR RACING
BLUES BROTHERS .......
BOSTON BOMB CLUB

CAPTAIN PLANET .......
CHART ATTACK (COMPILATION)
CISCOHEAT: . s
DELUXE STRIP POKER 2
DEVIOUS DESIGNS....
FIGHTER COMMAND .
FIRST SAMURALI ....
FUN SCHOOL 4 (5-7 YEARS)
FUN SCHOOL 4 (7-11 YEARS)
FUN SCHOOL 4 (UNDER 5'S)...
GREAT NAPOLEONIC BATTLE:!
HOME ALONE /570 0 o,
IAN BOTHAM'S CRICKET ...
INTELLIGENT STRATEGY GAMES 5 . i
LEANDERG S Stn iy 19028
LOTUS TURBO CHA .99...0UT NOW ..
MANIC MINER .99...0UT NOW ..
MEDIEVAL WARRIOR .99...NOVEMBER

29.99...EARLY DECEMBER GREMLIN

...PSYGNOSIS
_'NOVEMBER 29...MIRRORSOFT
...NOVEMBER 20...TITUS
...NOVEMBEI .PALACE
:99'...0UT NOW:.. .MINDSCAPE
.99...IMMINENT .GREMLIN
IMAGE WORKS
CDS

SUROPRESS
{UROPRESS
.EUROPRESS
IMPRESSIONS
.ACCOLADE

199...END NOVEMBE
9. NOVEMBER 27..

SYGNOSIS

REMLIN
.SOI'TWARF PROJECT
.LIN

MERCENARY III .... .99...NOVEMBER 21 ...N()VA(JEN
MONSTER PACK 2 . .99...DECEMBER 5 ...PSYGNOSIS
MOONSTONE ....... .99...NOVEMBER 29...MINDSCAPE

NEVERENDING STORY 2 (ARCAD:!
OH NO! MORE LEMMINGS ..
ONsl AUGHT .
OR

.99...0UT NOW ..
...NOVEMBER 26
...NOVEMBER 22..
.99...DECEMBER 5
99...0UT NOW ..

.LINEL
.PSYGNOSIS
.MIRROR IMAGE

‘NOVEMBER 22...MIRROR IMAGE
SUPAPLEX ..
SUPER HEROES (COMPILATION)
SUPER SPACE INVADERS
SUSPICIOUS CARGO .
TELLING THE TIME
THE SHOE PEOPLE .

...OUT NOW .. .DREAM FACTORY
.DOMARK
.DOMARK

GREMLIN

.FIRST CLASS

TURTLES ARCADE . ...NOVEMBER 28...IMAGE WORKS
ULTIMA 6 ..... ...NOVEMBER MINDSCAPE
VIDEO K ...DECEMBER ......GREMLIN
WORLD (LASS RUGBY ...MID NOVEMBER AUDIOGENIC

...EARLY DECEMBER GREMLIN

ACTION 16
.PSYGNOSIS
.PSYGNOSIS

4 WHEEL DRIVE (COMPILATION) .
ACTION PACK ..
BARBARIAN 2

...NOVEMBER 2
. NOVEMBER 1¢
. .DECEMBER ..

BLUES BROTHERS .
BOSTON BOMB CLUB
CAPTAIN PLANET ....

..NOVEMBER 2
..OUT NOW. ..

CHART ATTACK (COM ...IMMINENT JREMLIN
CISCOHEAT........ ...NOVEMBER 25...IMAGE WORKS
DEVIOUS DESIGNS ...NOVEMBER 28...IMAGE WORKS
FALCON COLLECTION ...OUT NOW . SPEC. HOLOBYTE
FIGHTER COMMAND . OUT NOW . .IMPRESSIONS
FIRST SAMURAL ....... MIRROR IMAGE

FUN SCHOOL 4 (5-7 YEARS) .. .,OUT NOW .. SUROPRESS

FUN SCHOOL 4 (7-11 YEARS) ...OUT NOW ROPRESS
FUN SCHOOL 4 (UNDER 5'S)..... ...OUT NOW SUROPRESS
GREAT NAPOLEONIC BATTLES ...END NOVEMBER IMPRESSIONS

IAN BOTHAM'S CRICKET
lNTbLLIGENT STRATEGY GAMES 5 .

...NOVEMBER ..
...OUT NOW ..

KNIGHTMA .A.\JOVI-MBI-R 26...MINDSCAPE
LOTUS TURBO CHALLENGE GREMLIN
MERCENARY II1 ...NOVAGEN
OBITUS %5 27...PSYGNOSIS

OH NO! MOR .PSYGNOSIS
ONSLAUGHT . ..,NOVFMBFR MIRROR IMAGE
PITFIGHTER .. ...NOVEMBER 27...DOMARK
REACH FOR TI ...JANUARY .. S

REALMS ...NOVEMBEI

STARGLIDEI ...NOVEMBER 22...MIRROR IMAGE

SUM TIME .... ...DECEMBER ......RAINBOW EDUCATIONAL
SUPER HEROES (COMPI ...NOVEMBER 27...DOMARK

SUPER SPACE INVADERS ...OUT NOW .DOMARK

SUSPICIOUS CARGO .
TELLING THE TIME

..NOVEMBE .GREMLIN
E

.FIRST CLASS

TURTLES ARCADE ‘R IMAGE WORKS
ULTIMAG ..... MINDSCAPE
VIDEO KID GREMLIN
AWESOME GOLF. ..29.99...PRE XMAS ATARI

BILL & TED'S EXCELLE 29.99...NOVEMBER .ATARI
CHECKERED FLAG. 29.99...0UT NOW .. .ATARI

HARD DRIVIN' 29.99...0UT NOW .. .ATARI

ISHIDO S5t 29.99...0UT NOW .. .ATARI

S.T.U.N RUNNER
SCRAPYARD DOG

...OUT NOW ..
.99...0UT NOW ..

.ATARI
.ATARI

TOURNAMENT CYBERBALL 29.99...PRE XMAS ......ATARI
VIRING CHILD: St i i 29.99: 7 :OUT' NOW-.. .55 ATARI
CHART ATTACK (COMPILATION)...D 19.99...IMMINENT ...... GREMLIN

CHART ATTACK (COMPILATION) ..
CISCO HEAT
CISCO HEAT ...
FUN SCHOOL 4 (5- S)
FUN SCHOOL 4 (5-7 YFARS)
FUN SCHOOL 4 (7-11 YEARS)
FUN SCHOOL 4 (7-11 YEARS)
FUN SCHOOL 4 (UNDER 5'S)

FUN SCHOOL 4 (UNDER

14.99...IMMINENT
15.99...NOVEMBER
10.99::
16.99...DE 3|
...DECEMBER 13
EMBER 13
EMBER 13
EMBER 13

SU=o=D

FUROPRESS
.EUROPRESS

PITFIGHTER 17.99...NOVEMBER 27...DOMARK
PITFIGHTER... T 10.99...NOVEMBER 27... DOMARK
SUPER HEROES (COMPILATION) 19.99...NOVEMBER 27...DOMARK

...NOVEMBER 27...
...OUT NOW ..
...OUT NOW

SUPER HEROES (COMPILATION) ..
SUPER SPACE INVADERS ...

SUPER SPACE INVADERS
THE SHOE PEOPLE
THE SHOE PEOPLE
TURTLES ARCADE
TURTLES ARCADE

APPLE MACINTOSH CD ROM

5 DE!

. 'DECEMBER
...NOVEMBER 2
10.99.. NOVEMBER 28..

S _ASS
IMAGE WORKS
IMAGE WORKS

—SUSUS050=0=0
3
N
3

ELEBRITY SOFTWARE
XFORD SOFTWORKS

::,DI:CI:MBFR ...... RAINBOW EDUCATIONAL

"RAINBOW EDUCATIONAL

.CELEBRITY SOFTWARE
.OXFORD SOFTWORKS

RAINBOW EDUCATIONAL

IBM PC & COMPATIBLES

BLUES BROTHERS . .NOVEMBER 20...
BLUES BROTHERS . .A.NOVFMBFR 205
BOSTON BOMB CLUB ...NOVEMBER 21....
BOSTON BOMB CLUB . ...NOVEMBER 21
CADAVER (EGA/VGA) . ...OUT NOW ..
CHARGE OF THE LIGHT BRIGAD ...IMMINENT
CHARGE OF THE LIGHT BRIGADE: ...IMMINENT
CHESS CHAMPION 2175 ... ...NOVEMBER
CHESS CHAMPION 217,
CHESSMASTER 3000
CHESSMASTER 3000
CISCO HEAT ..
CISCO HEAT
CONAN ...

CONAN.
DELUXE STRIP POK!
DUNGEON MASTER
DUNGEON MASTER
EARTHQUEST ..
FALCON V3.0
FALCON V3.0
FLOOR 13
FLOOR 13.
FUN SCHOOL 4 (5
FUN SCHOOL 4 (5-7 YLARS)
FUN SCHOOL 4 (7-11 YEARS)
FUN SCHOOL 4 (7-11 YEARS)
FUN SCHOOL 4 (UNDER 5'S
FUN SCHOOL 4 (UNDER
HOME ALONE ... ....0
IAN BOTHAM'S CRICKET .
INTELLIGENT STRATEGY GAN
INTELLIGENT STRATEGY GAME 3
KID WORKS CREATIVITY KIT 3.5+5.25 3
MAVIS BEACON 2 (WINDOWS 3.0)
MEDIEVAL WARRIORS
MEDIEVAL WARRIORS
MEGA FORTRESS-HD
MEGA FORTRESS-HD
MEGA FORTRESS-LD
MEGA FORTRESS-LD
MICRO ENGLISH (GCSE)
MICRO FRENCH (GCSE) .
MIKE DITKAS ULTIMATE FOOTBALL (HD) 3
MIKE DITKAS ULTIMATE FOOTBALL (HD) 5
MISSION IMPOSSIBLE ...
MISSION IMPOSSIBLE ...
NEVERENDING STORY 2 (ARCADE
NEVERENDING STORY 2 (ARCADE

ECEMBER ..
...DECEMBER
...NOVEMBER

" NOVEMBER 20...VIRGIN
...NOVEMBER 21...CDS
...MID DECEMBER MIRROR IMAGE
..MID DECEMBER MIRROR IMAGE
HNOVEMBER ... ABLAC DAVIDSON
..MID DECEMBER SPEC. HOLOBYTE

...MID DECEMBER SPEC. HOLOBYTE
-VIRGIN

...NOVEMBER 19..
...NOVEMBER 19..
...DECEMBER 13

...DECEMBER 13
...NOVEMBER 2
...IMMINENT
..OUT NOW ..
..OUT NOW ..

...OUT NOW
~.OUT NOW ..
" IMMINENT

ACCOLADE
"EARLY DECEMBER MIRRORSOFT
~..EARLY DECEMBER MIRRORSOFT

. NOVEMBER 20..

OBITUS .

OBITUS 4 SRS

OH NO! MORE LEMMINGS \.NOVEMBER 26...P¢
PITFIGHTER.. ...NOVEMBER 27...DOMARK

REACH FOR Tt
REACH FOR THE

...MID DECEMBER PSS
...MID DECEMBER PSS

SKYCHASE ...NOVEMBER 22...MIRROR IMAGE
SKYCHASE . ..NOVEMBER 22...MIRROR IMAGE
SPACE WRECKED . :ND NOVEMBER GREMLIN

..OUT NOW ..
..OUT NOW ..
...NOVEMBER
...NOVEMBER
...DECEMBER ..
...DECEMBER ..
~..IMMINENT
...OUT NOW
OUT NOW
ECEMBE

.ABLAC DAVIDSON
.ACCOLADE
.MIRRORSOFT
.MIRROR IMAGE
.DREAM FACTORY
.DREAM FACTORY
.DOMARK
.GREMLIN
ACCOLADE
.SOUNDWARE INT.

SPEED READER (WINDOWS) 354525 49
SPELLCASTING 201 . 3.5+5.25
STARGLIDER 2.
STARGLIDER 2
SUPAPLEX (EGA).
SUPAPLEX (EGA) ..
SUPER SPACE INVAD
TEAM SUZUKI..
THE GAMES: WINTE]
THE GOLD RUSH COLLECTION

TOP GUN RLY DECEMBER MIRRORSOFT
TOP GUN ... RLY DECEMBER MIRRORSOFT
TURTLES ADVENTUR EARLY DECEMBER MIRRORSOFT
TURTLES ADVENTUR ARLY DECEMBER MIRRORSOFT

TURTLES ARCADE .
TURTLES ARCADE
TV SPORTS BASEBAL
TV SPORTS BASEBALL .
TV SPORTS BOXING (EGA/VGA) .
TV SPORTS BOXING (EGA/VGA)

TV SPORTS ROLLERBABES .....
TV SPORTS ROLLERBABE!

ARLY DECEMBER IMAGE WORKS
-EARLY DECEMBER IMAGE WORKS

...NOVEMBER 29...C
...NOVEMBER 20...CINE
...NOVEMBER 20...CINEMAWARE
...MID DECEMBER CINEMAWARE

35.99...MID DECEMBER CINEMAWARE

ULTIMA 7 .. 39.99...DECEMBER 16 ... MINDSCAPE
ULTIMA 7 39.99...DECEMBER 16 ... MINDSCAPE
WI/C Il SPEECH ACC K 14.99...0UT NOW .. .MINDSCAPE
WI/C I SPEECH ACCESSORY PACK HD5.25 14.99...OUT NOW .. .MINDSCAPE

W/C 11 SPEECH ACCESSORY PACK LD 3.5 14.99...0UT NOW .. .MINDSCAPE
WING COMMANDER 2 - HD .. 39.99...0UT NOW .. .MINDSCAPE
WING COMMANDER 2 - HD ...OUT NOW .. .MINDSCAPE
WING COMMANDER 2 - LD 39.99...0UT NOW .. .MINDSCAPE
ANIMALS IN MOTION . ...IMMINENT ......ON LINE

GAMES PACK |
GAMES PACK 2 ...
GROLIER'S ILLUSTRATED ENCYCL
HOUND OF THE BASKERVILLES
MAMMALS 2w i
NORTH POLAR EXPEDITION
PSYCHO KILLER
TIMETABLE OF HISTORY S 5
TOOLWORKS REF. LIBRARY .
TOWN WITH NO NAME
WOMEN IN MOTION .
WORLD ATLAS V20 ....

.OUT NOW ..
.OUT NOW ..

N LINE
ON LINE

IMMINENT ..
. IMMINENT
OUT NOW ..

.ON LINE
ON LINE

WORLD ATLAS V2.0 MULTIMEDIA ...DECEMBER ......SOFTWARE TOOLWORKS
BASEBALL.. TBA...NOVEMBER
DONALD DU 24.99...DECEMBER

FACTORY PANIC
FANTASY ZONE

.99...0UT NOW ..
.99...DECEMBER

FROGGER ... 19.99...NOVEMBEI

GOLDEN AX .99...NOVEMBER

HALLEY WARS .99...DECEMBER ..

JOE MONTANA FOOTBALL .99...NOVEMBER 2
LEADERBOARD .. .99...NOVEMBER A
NINJA GAIDEN .99...NOVEMBER 2 GA
OUT RUN .99...0UT NOW

PENGO ...
PUTTER GOLF
SOLITAIR POKER .
SONIC THE HEDGEHOG
SPACE HARRIER
SPIDER MAN ..
SUPER KICK OF}
WOODY POP

...NOVEMBE
...NOVEMBE

OFTWARE TOOLWORKS
OFTWARE TOOLWORKS
OFTWARE TOOLWORKS

OFTWARE TOOLWORKS
IRGIN MULTI-MEDIA

OFTWARE TOOLWORKS
OFTWARE TOOLWORKS

OFTWARE TOOLWORKS

SEGA MASTER SYSTEM

ALIEN STORM .
ASTERIX .....
BACK TO THE FUTURE 2
BONANZA BROTHERS .
BUBBLE BOBBLE

..NOVEMBER 28.. SEGA

CHESS10:% 299 2
DIEHARD 2 .. .99...DECEMBER
DRAGON CRYSTAL 29.99...NOVEMBER 2
FLINTSTONES 29.99...NOVEMBER ..
G LOC 29.99...NOVEMBER
HEROES 29.99...DECEMBER
LASER GHOST ..... 29.99...NOVEMBER
LEADERBOARD .99...0UT NOW ..
LINF OF FIRE .99...NOVEMBE
........ .99...0UT NOW ..
OU'l RUN EUROPA . 29.99...DECEMBER
34.99...0UT NOW ..
2.99...NOVEMBER
‘ THE BEAST 4.99...NOVEMBER
SONIC THE HEDGEHOG 29.99...0UT NOW ..
SPEEDBALL 29.99...0UT NOW ..
SPIDER MAN 29.99...0UT NOW ..
STRIDER ' ..... .99 OUTNOW:::
SUPER KICK OFF.. 29.99...DECEMBER
TOM AND JERRY 29.99...JANUARY ..
XENON 2 ..29.99...NOVEMBER
688 ATTACK SUB  ...... .39.99...0UT NOW .........SEGA
BACK TO THE FUTURE 2 "_TBA..NOVEMBER .
BACK TO THE FUTURE 3 39.99...NOVEMBER
BONANZA BROTHERS 34.99...0UT NOW ..
BUCK ROGERS 39.99...NOVEMBER
BURNING FORCE . 34.99...DECEMBER ..
CALIFORNIA GAMES . 39.99...DECEMBER
DARK CASTLES .. 34.99...0UT NOW

DECAPATTACK
DONALD DUCK ..
F22 INTERCEPTOR .
FATAL REWIND ..

FIRE SHARK.....
JEWEL MASTER ..

LAKERS V CELTICS
MARBLE MADNESS
MERCS: v hinin,
MONSTER WORLD 3 .
NINJA BURAI
OUT RUN EUROPA .
PHANTASY STAR
PHEUOS ;15 0550
RINGS OF POWER .
ROAD RASH ..

SHADOW OF THE BEAST
SHINING AT THE DARKN
SPEEDBALL 2 ..
SPIDER MAN
STARFLIGHT .
STREETS OF RAGE .
THE IMMORTAL ....
TOE JAM AND EARL .
WRESTLE WAR
XENON 2

CDTV

ANIMALS IN MOTION
BEUROPE ... 15l v
FALCON COLLECTION
HOUND OF THE BASKERVII
TOWN WITH NO NAME .
TRIVIAL PURSUIT ....
WOMEN IN MOTION .
XENON 2

SPECTRUM

CHART ATTACK (COMPILATION) ..
CISCO HEAT
FUN SCHOOL 4 (5-7 YEARS)
FUN SCHOOL 4 (7-11 YEARS)
FUN SCHOOL 4 (UNDER 5'S)
LEMMINGS ...

PITFIGHTE
SUPER HEROES

SUPER SPACE INVADERS
THE SHOE PEOPLE....
TURTLES ARCADE

SPECTRUM + 3

CHART ATTACK (COMPILATION)...D
FUN SCHOOL 4 (5-7 YEARS)

FUN SCHOOL 4 (7-11 YEARS)
FUN SCHOOL 4 (UNDER 5'S)
PITFIGHTER

-129.99:.:
39.99..
44.99 ..

...OUTNOW. .........
...DECEMBER
...NOVEMBER
...OUT NOW ..
...DECEMBER
...NOVEMBER 2
...NOVEMBER ..
...DECEMBER ..
...NOVEMBER 2
...JANUARY ..
...NOVEMBER
...NOVEMBER 2
...OUT NOW ..
...DECEMBER
...NOVEMBER

...DECEMBER
...NOVEMBER
...OUT NOW ..
...DECEMBER
...OUT NOW ..
...OUT NOW ..
...OUT NOW ..
...NOVEMBER
...OUT NOW ..
...DECEMBER
...OUT NOW .. 2
...NOVEMBER ......

IMMINENT ...... ON-LINE
.NOVEMBER 30...A.V. SOFTWARE
.NOVEMBER 29...IMAGE WORKS
...OUT NOW .. .ON-LINE
...IMMINENT .ON LINE
...DECEMBER .DOMARK
.ON-LINE
27...MIRRORSOFT

14.99...IMMINENT ...... GREMLIN
10.99...NOVEMBER 25...IMAGE WORKS
12.99...DECEMBER 6 ...EUROPRESS
12.99...DECEMBER 6 ...EUROPRESS
12.99...DECEMBER 6 ...EUROPRESS
12.99...NOVEMBER 29...PSYGNOSIS
..9.99...NOVEMBER 27...DOMARK
14.99...NOVEMBER 27...DOMARK
..9.99...0UT NOW .. DOMARK
10.99...DECEMBER .FIRST CLASS
10.99...NOVEMBER 28...IMAGE WORKS
19.99...IMMINENT ...... GREMLIN
16.99...DECEMBER 6 ...EUROPRESS

16.99..
16.99...D
17.99...NOVEMBER 2

...EUROPRESS
...EUROPRESS

THE SHOE PEOPLE 15.99...DECEMBER .
CHART ATTACK (COMPILATION)...D 19.99...IMMINENT ...... GREMLIN
CHART ATTACK (COMPILATION) ...T 14.99...IMMINENT .GREMLIN
CISCO HEAT ... .D 15.99... IMAGE WORKS
CISCO HEAT AI7:10.99:: IMAGE WORKS
DEVIOUS DESIG :D-15.99..: IMAGE WORKS
DEVIOUS DESIGNS T10:99::: IMAGE WORKS
EXILE T 11.99...NOVEMBER UDIOGENIC
FUN SCHOOL 4 (5-7 YEARS) .D 16.99...DECEMBER 6 ...EUROPRESS
FUN SCHOOL 4 (5-7 YEARS) T 12.99...DECEMBER 6 ...EUROPRESS
FUN SCHOOL 4 (7-11 YEARS) .D 16.99...DECEMBER 6 ...EUROPRESS
FUN SCHOOL 4 (7-11 YEARS) T 12.99...DECEMBER 6 UROPRESS
FUN SCHOOL 4 (UNDER 5'S) ... .T 12.99...DECEMBER 6 SUROPRESS
NEVERENDING STORY 2 (ARCADE)D 15.99...0UT NOW .. 3]
NEVERENDING STORY 2 (ARCADE) T 10.99...0UT NOW .. EL
PITFIGHTER ..D 14.99...NOVEMBER 27...DOMARK
PITFIGHTER.. T 10.99...NOVEMBER 27...DOMARK
SUPER HEROE (COMPILATION) ...D 19.99...NOVEMBER 27...DOMARK
SUPER HEROES (COMPILATION) ...T 14.99...NOVEMBER 27...DOMARK
SUPER SPACE INVADERS .D 14.99...IMMINENT ..
SUPER SPACE INVADERS ... T 10.99...IMMINENT ..
THE GOLD RUSH COLLECTION .D 19.99...DECEMBER 5 ...SOUNDWARE INT.
> T 16.99...DECEMBER 5 ...SOUNDWARE INT.
sD215.99.. EMBER ......FIRST CLASS

GROLIER'S ILLUS. ENCYCLOPAEDIA ...346.63...0UT NOW .. .SOFTWARE TOOLWORKS 10.99...DECEMBER ...... FIRST CLASS
TIMETABLE OF HISTORY S & I . .OUT NOW OFTWARE TOOLWORKS BALLISTIC rURTI 3 15.99...NOVEMBER 28...IMAGE WORKS
...OUT NOW .. .SOFTWARE TOOLWORK MIKE DITKAS POWER FOOTBALL ......34.99...0UT NOW ......... ACCOLADE TURTLES " 10.99...NOVEMBER 28...IMAGE WORKS
The Release ABLAC DAVIDSON CINEMAWARE GREMLIN GRAPHICS MIRRORSOFT SEGA
. Schedule ACCOLADE C P SOFTWARE IMAGE WORKS MPH COMPUTERS SOFTWARE PROJECTS
s prepared by ACTION 16 DOMARK IMPRESSIONS NOVAGEN SOFTWARE TOOLWORKS
Inter-Mediates Ltd ATARI DREAM FACTORY LCL ON-LINE SOUNDWARE INT.
and S‘%PFOI ted by AUDIOGENIC ECLIPSE LINEL PRODUCTS OXFORD SOFTWORKS SPECTRUM HOLOBYTE
the" lowing AV SOFTWARE EUROPRESS MAGNETIC SCROLLS PALACE SOFTWARE TIGER SOFTWARE
p\;' ‘ﬁ‘g’:;fs CDS FASTBACK MINDSCAPE PSS TITUS
: CELEBRITY SOFTWARE FIRST CLASS ~ MIRROR IMAGE PSYGNOSIS VIRGIN MASTERTRONIC

Publishers to include your producEtelephone Debbie Magrane at lnter-M_éa—iates on 0279 600770
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£250,000

ad camp

Make sure you
benefit with

Just look at this line-up:

National
newspapers
(full pages)

Sunday Mirror
Mail On
Sunday =
Daily Mirror ot ory'm:
(two pages) = Daily e ang™ orapy v 7t/\g'e“‘"Wo,,‘,,._
Mail (two pages) = Daily Express L e -
(two pages) = Today (four //////////
pages) January
Plus two A4 advertisements in issue promotions
both The Guardi d 5

o] e Guardian an B Two disks

The lndep endent. Containing over £160-worth (yes, reallyl)
of complete music and graphics software

National magazines
(full colour pages) B 32 page supplement

A walleted special issue of a new magazine —
Amiga Sound & Vision

B 300-plus page issue

Comfortably the biggest in the Amiga market —

= Radio Times (two pages) =
Roy of the Rovers (two pages) =

Shoot (three pages) = Match and size matters!
(two pages) = Judge Dredd = All backed by this incredible
Blast = Eagle = 2000 AD (tWO £250'ooo campaign!

pages) = 2000 AD Monthly =
Kerrang (two pages) = No 1
(two pages)...and Viz (first ever
colour page!)

This promotion will generate more
buyers for your products.

Using Amiga Format will help you get
the most out of your Amiga sales.

BIGGEST EVER CAMPAIGN!

Amiga Format and Commodore are spending
£250,000 in the next month. So make sure U Ure
you use the January Amiga Format. e aing
Call Jonathan Bint on 0225 442244 today

January issue distribution: over 220,000 copies:
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CHARTALK

Compiled by Gallup on behalf of ELSPA
WEEK ENDING November 9th 1991

MARKET SHARE BY
PUBLISHER LABEL (VALUE)

% UNIT SALES

PRICE THIS LAST 2WKS 3WKS

CATEGORY PUBLISHER LABEL WEEK  WEEK AGO AGO

TOTAL SEGA 23.7 171 15.3 16.5
NINTENDO 8.1 8.0 95 9.2
ELECTRONIC ARTS 8.1 58 49 6.7
HIT SQUAD 5.2 6.0 8.1 75
U.S. GOLD 5.1 52 6.5 71
CODE MASTERS 4.1 46 56 46
GREMLIN GRAPHICS 40 59 24 36
MIRRORSOFT 4.0 6.9 24 24
OCEAN 35 4.2 5.4 53
KIXX 3.0 3.2 4.3 3.7
DOMARK 22 3.1 29 20
VIRGIN 21 30 28 26
TEAM 17 19 2.7, 1.7 —
MIRROR IMAGE 18 16 1:5 137
MICROPROSE 1.6 21 22 3.3
ANCO 14 1.0 17 15
ELITE 13 0.7 —_ 0.7
BEAU JOLLY 1:2 0.6 0.6 —
KRISALIS 1 11 13 08
ATARI 1.0 1.1 12 —
D & H GAMES 1.0 14 16 1.7
EUROPRESS S/IWARE 1.0 0.7 0.7 0.8
HITEC SOFTWARE 0.9 09 1.2 1.0
MINDSCAPE 0.8 — 05 —
UBISOFT 0.7 0.7 1.1 1.0
ZEPPELIN 0.7 0.7 0.8 0.6
STORM 0.7 — — o
AUDIOGENIC 0.6 06 — —
CORE DESIGN 0.6 — 05 09
SIZZLERS 0.6 05 05 06
MASTERTRONIC 0.6 0.8 09 1.0
ACCOLADE 05 - — —
STAR PERFORMERS 05 —_ — —
CDS 05 — 0.6 o
ACTIVISION 05 0.5 05 06
GBH 05 0.6 0.9 0.7

NB. Shares shown thus ‘—’ are below the cut-off point of 0.5 per cent.

TOP 20 — CONSOLE
BY INDIVIDUAL MACHINE FORMAT

Zmd ff%' s :
2y
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STOCKWATCH

By Mark Ramshaw

TURTLES ARCADE GAME

2 HOT 2 HANDLE
MERCENARY

TEAM SUZUKI

LOTUS TURBO CHALLENGE

hey’re lean, mean, and

they’re back on the screen.

Everybody’s favourite
Mirrorsoft Christmas licence is
back, and this time it looks like
the 16-bit owners are going to
get more than a name.

The new Turtles is actually
licenced from the arcade
machine rather than the recent
film sequel, and so quality
gameplay is pretty much
guaranteed (so long as the
conversion isn’t cocked up).

Certainly the early glimpses
have been impressive, and the
8-bit versions have more than

urpassed expectations.

pectrum and C64 have picked
up ratings of 89% in Your
Sinclair and Commodore
Format respectively.

The decidedly warm
previews suggest that the
16-bit versions could well fare
better with the reviewers.

Mirrorsoft’s marketing is
confident and comprehensive,
though I doubt whether a
Christmas release which is a
Teenage Mutant Turtles
licence and is based on the
second biggest money spinning
coin-op ever needs any push
whatsoever.

In addition to generic 3D
displays, a veritable forest-
worth of A2 posters and
leaflets is poised for action,
with full spread ads and demos

on Commodore Format,
Amstrad Action and Your
Sinclair tying up the magazine
side of things.

Retailers who just love the
ever growing army of
‘reasonably’ priced software
should note that Mirrorsoft’s
Mirror Image label will soon be
releasing Onslaught (one of
Hewson’s less impressive
moments from a couple of
years back) and Starglider 2.
Gamers in the know will be
aware of theis game’s excellent
history, so expect some swift
sales over the next few weeks.
And speaking of ideal
Christmas stock...

Ocean’s Addicted To Fun
label gets fully underway in
time for Christmas with a
Ninja compilation (I can feel a
chart-topper coming on) and
one by the princely title of 2
Hot 2 Handle . Both offer great
value, and though neither
matches the sexiness of the
Rainbow Islands/Bubble
Bobble/New Zealand Story
package, sales are bound to be
impressive, particularly after
Christmas Day.

Meanwhile, back in the land
of epics, Novagen gets prolific
with Paul Woakes’ Mercenary
III. (What? Two Novagen
releases in one year?) The
Mercenary games are perfect
examples of fanbase marketing.

Novagen knows that a vast
army of Amiga owners who
can’t live without owning Paul
Woakes’ creations will
instantly add Mercenary Il to
their Christmas list. The

(hopefully and almost certainly)
favourable reviews are what
Novagen is relying on to pull
in new buyers, but even so, the
regular Paul Woakes freaks
ought to be enough to pull the
game into the higher reaches of
the charts.

Venturing into the growth
industry of PC leisure (I"d be
interested to hear retailers’
views on just how successful
this market really is) what
should we find but Gremlin
hoping to repeat the modest
Amiga and ST success of Team
Suzuki on the PC.

Now every retailer knows
that most 3D racing games
look sluggish and crude (never
a good way to demonstrate the
power of that computer when
trying to get a sale). Team
Suzuki has never had any such
problem — in fact quite a
number of people view it as
simply too fast.

God forbid that anyone
should try it out on a PC486.
Still, there’s nothing wrong
with a game which achieves too
much, and the favourable
reviews in PC Format and PC
Review have reflected this.
Team Suzuki is ideal PC fare,
what with its 3D graphics and
brand name licence. Speaking
of which...

Gremlin’s other game for
motoring fetishists — Lotus
Turbo Challenge II — is ready
to ship on the ST any day now.
I’m sure no retailer needs
reminding just how well the
Amiga version has sold, so I
wont.

RANK
TW LW TITLE MC PUBLISHERLABEL
1 1 SONICTHEHEDGEHOG SG SEGA
2 4 SONICTHEHEDGEHOG MD SEGA ; ; :
CTW Event Check welcomes details of any shows or conferences being planned for the leisure/low
3 5 STREETSOFRAGE MD SEGA end business marketplace. Please address all correspondence to CTW EVENT CHECK, The BTC,
4 2 ROADRASH MD ELECTRONIC ARTS Bessemer Drive, Stevenage, Herts, SG1 2DX. Or fax us on 0438 74127.
5 7 EAHOCKEY MD ELECTRONIC ARTS
6 3 SUPERMARIOLAND GA NINTENDO
7 — PGAGOLFTOUR MD ELECTRONICARTS
8 11 SHINOBI GG SEGA
190 —1 4 \I\//IVI(()DT(E?I:\?ABC?UYSE gg gggﬁ NOVEMBER DEVCON 3: November 30th, Park International Hotel, Birmingham, 081 503 2521.
11 — SUPERMONACOG.P. GG SEGA
12— SECRET COMMAND SG SEGA DECEMBER Manchester Computer Fair: December 1st, Manchester University, 0273 607633.
13 — MICKEY MOUSE SG SEGA
14555 WORLD GRAND PRIX SG: SEGA Computer Shopper Show: December 5-8th, Wembley Conference Centre, 081 868 4466.
15 — WRESTLEWAR MD SEGA Supergames Show '91: December 6-9th, Espace Champerret, Paris, 010331 48910451.
16 10 TRACKANDFIELD2 NI NINTENDO
17 8 SICl: CO,: OCEAN All Formats Fair: December 1st, City Hall, Glasgow,
& December 14th, Royal Horticultural Hall, London,
18 — CHASEHQ GA  NINTENDO & December 15th, University of Leeds Sports Centre, 0926 613047,
19 — WORLDCLASSLEADERBOARD SG US.GOLD
20 — OUTRUN GG 'SEGA InDin: December 19th, Portman Inter-Continental Hotel, 0438 310002.
JANUARY Birmingham Computer Fair: January 12th, Solihull Conference Centre, 0273 607633.
Consumer Electronics Show: January 8th-12th, Las Vegas, USA, 0101 202 4578700.
AllG a"up software charts are the copyright of ELSPA from April 1st1990.The FEBRUARY 16 Bit Computer Show: February 7th-9th, Hammersmith Novotel, London, 081 549 3444.
charts published weekly in CTW are extracts from ‘CHARTALK’ which is Computer Arena: February 19th-23rd, Larnaca, Cyprus, 081 868 4466.
compiled in report form both weekly and monthly by Gallup on behalf of : o R :
ELSPA. There are 25 charts in ‘CHARTALK’ covering all formats, pricepoints MARCH CD-ROM Europe '92: March 31st-April 2nd, Metropole Hotel, Brighton, 0895 622233.
and with market share statistics. ‘CHARTALK’ is available from the general APRIL Europaan Computer Trade Show: April 121h14th, Business Design Cenre,
secretary at ELSPA on 0386 830642/831223 — or write to him at Arden Mill, :
North Littleton, near Evesham, Worcestershire, WR11 5QP. MAY Spring Computer Shopper: May 28th-31st, Olympia, London, 081 868 4466.
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SPEAKEASY

Weeklies can work it out

ust a quick note in reply

to a couple of points in
you article printed in the edi-
tion dated November 4th
(CTW Issue 361).

Having now launched a
weekly computer title | cer-
tainly agree that it’s a tricky
business. Future have
nothing to be ashamed of in
the closure on New Com-
puter Express, which was
the best effort yet at
establishing such a product.
You certainly need a lot of
reader loyalty to sell even
20,000 copies every single
week of the year.

For our part, | have to ad-
mit that our initial estimates
and achievement have not
proved sustainable. While
Games-X did achieve an in-
itial sale of over 50,000
copies, the summer has
seen the figure steadily fall
and then settle to a point
where we have not been
quoting our advertisers a cir-
culation of any more than
30,000 for some weeks. But
then, aiming forgold and get-

ting silver or bronze is better
than aiming for bronze and
failing to make it onto the
podium!

On the plus side however,
like Future we have found
that weekly readers are a
very keen bunch and buy a
lot of both hardware and
software; this has resulted in
a dedicated core of mail
order and 0898 advertisers
who are achieving excellent
sales.

These core mail order
companies are steadily be-
ing joined by the glossy soft-
ware house advertising from
companies such as Gremlin,
Ocean, US Gold, Tecmagik,
Codemasters, Virgin Games,
Krisalis, Digital Integration,
Activision and more. Like
many, | hope this industry
grows and grows and | am
confidentthat Games-X,asa
weekly, will be perfectly plac-
ed to capitalise on this
growth and eventually
achieve the sort of sales
figures that | know a weekly
is capable of.

On another point, | would
like to object to some
remarks made in Chris
Cowan’s article ‘The Enemy
Within’.

Chris casually blames the
magazines for putting
pre-production software
onto the hackers’ network —
presumably he has proof
that this is taking place? |
cannot believe that software
houses would wish to con-
tinue to support any
magazines that were involv-
ed in such activities.

| know for a fact that none
of my titles or staff are involv-
ed, and so | would very much
like Chris to name names.
Such unsubstantiated
claims are very damaging for
an industry that relies on the
honesty of reviewers in deal-
ing with pre-pro disks.

For all our sakes Chris,
let’s have either some facts
oraretraction of youralmost
slanderous remarks.

Hugh Golner
Europress Interactive
Macclesfield

Looking after No. 1

n hearing of all the
potential problems
related to the new Amiga
A500P, | decided to take ex-
tra stock of the 7.3 version
whilst still available. The
idea being to delay any pro-
blems we may have en-
countered with the new P,
before the Christmas period.
Onreceipt of ourdelivery, |
decided to check them in —
not that | had to. | was bored,
with nothing else better to
do.

On checking out the first
pack | was very pleased to
find that it worked perfectly.
More importantly | was very
excited when | discovered
that it had the serial No. 1.

At this stage | was con-
vinced that this machine
could be a collectors’ item
and | considered putting itup
for auction to raise money
for a new calculator for Mr
Sumner.

After calming myself
down | decided to check in
the next pack, only to find
that worked perfectly as well

and that it too had the serial
No. 1.

At this moment | realised
that | had two Amigas which
were 100 per cent compati-
ble with each other. On ex-
amination of the third pack |
was yet again delighted to
find it worked fine too, but
disturbed to find another
serial No. 1 onthe base of the
machine.

The chance of raising the
money for the new calculator
was fading fast. | could pic-
ture all the independent
retailers clubbing together
with all their unwanted Ps to
make the purchase.

On finally checking the
fourth pack, and yet another
serial No. 1, | concluded that
| must ring Commodore’s
missing items line for the
rest of our missing serial
numbers and that the whole
situation had been a Com-
plete Bloody Mess-up.

P.A. Johnson

North Notts Computer
Centre
Sutton-in-Ashfield

Games — an all-time
favourite of all-time

would like to thank,

through the pages of CTW,
all those who supported
Radio Luxembourg’s com-
puter games show — first
The Games-X Games Show,
and latterly Zero Hour.

The response from Luxy’s
listeners, with phone lines
jammed consistently each
Tuesday night, was un-
precedented and confirm an
opinion I've heard from many
people sinceresearch for the

show started — that there
are rich pickings for the
leisure software industry
outside computer games
magazines.

I'm already working on
developing a similar promo-
tional opportunity on Atlan-
tic 252, but it’s got to be two-
way traffic — a radio station
with a ‘more music, less
chat’ policy that gives good
coverage to computer
games expects fair treat-

ment when advertising
spend is being planned for
new software releases.

By the way, Atlantic 252 is
not pirate radio! It's legal,
covers most of the country
and has just usurped Lon-
don’s Capital Radio as the
UK’s largest commercial
radio station.

The 252 audience is
young, up to date and
responsive... okay, plug over.
I'll be in touch!

Best Wishes
Andy Hiseman
Atlantic 252
London

MICROMAN COMPUTERS

Unit 11, South Ribble Enterprise Park, Walton-le-Dale,

Preston, Lancs. PR5 4AQ.

0772 831155

MON — SAT 9am — 6pm
SUN — 10am — 1pm

SUPPLIERS OF:

Commodore & Atari Computers

Sega Master System
Sega Megadrive
Sega Game Gear

Atari Lynx

Accessories for all above machines

SPECIALISTS IN:

Repairs to Console Machines
Repairs to Commodore & Atari Machines

ALL SOFTWARE STOCKED
RING FOR DETAILS

Communicate to accumulate

feel | must respond to the

letter from Simon Harvey
(‘Argument for argument’s
sake’ CTW November 4th).

Simon made, as always,
some very valid points and |
hope the manufacturers also
read it. NASCR was set up to
be a much needed means of
communication between all
parties and the observation of
the “good terms with Atari”
just proves the point of how
discussion can, and does,
work.

We have always made our-
selves available for discus-
sion and will meet anywhere,

anytime, should the manufac-
turer feel that our views have
any value. The majority of the
committee plan to return to
Computer Arena 1992, | will
again spend four days at
ECTS. All our committee
meetings are held at the
premises of a software house
orhardware manufacturersin
an attempt to keep all lines of
communication open.

All we say is “we care, talk
tous, tell us the truth” — then
shutting the stable door after
the horse has bolted will be a
thing of the past.

Clive Bishop
Chairman, NASCR

Pulse is now the largest console
only distributor in the UK.

We offer a bigger range, better prices
and larger stocks of all the leading
console products.

Get on to Pulse —
the only option

Distribution

Victoria Mills, Bradford Road,
Batley, West Yorkshire, WF17 6JF.

Sales (0924) 430405
Administration (0924) 458845
Facsimile: (0924) 430547

Superplex isn’t

excellent really

artin Veitch of Digital

Integration was so
upset at my short review of
Superplex (CTW November
11th) that, in his desperate
defence of the game, he
seems to have quite forgot-
ten the salient facts.

Of course he has every
right to take umbrage at my
opinions, but his perspective
on the Stockwatch review
really shouldn’t go un-
challenged. It is untrue to
merely suggest that | dislik-
ed the game because |
“couldn’t even complete the
warm-up level”. In fact |
spent a dreary afternoon go-
ing through the game, level
by level, with one of DI's
playtesters. My comments
were not based on the
game’s difficulty level, only
on its dullness.

Mr Veitch then went on to
justify the product’s claimed
attraction by citing
reasonably enthusiastic
reviews in five publications
(one of which was the
notably easy-going Micro
Mart) and a minor radio pro-
gramme. Hardly what you’'d
describe as a pageant of
praise from the industry. And
what mention of the
magazine editors who were
obviously so excited by the
game that they didn’'t even
bother to make room for a
review?

If Mr Veitch is going to
become upset at the
slightest indication of
criticism, | fear that he is not
going to have a happy rela-
tionship with the magazines.
Colin Campbell
Editor
Commodore Format
Future Publishing

Telephone:




< KONAMI®

AND THEY'RE BACK!

The hottest software property is back to top the software charts for another Turtley awesome year!
This mind blowingly accurate conversion of the HIGHEST GROSSING COIN-OP for 5 years is sure to be high on any kids Christmas list.
With a high level of marketing and PR activity within the industry the game will also be backed with national competitions and several
exciting on-pack promotions, read on for more details:

h—J"iE_L——~
l I | E%(
L ] ™
Dai [PERFECT
—rl - Y 'pizza
| XPpress
® Soon to be ® Competition in @ National ® Money off ® Perfect Pizza ® Exclusive Turtles @ Features on
featured on the Turtles Fan competition to run  voucher for offer — Buy 1 Get Fan Club front end of new
Channel 4’s Club - distributed  for 1 whole week Konami hand held 1 Free — with membership offer. video release
Games Master TV  to 120,000 in the Daily LCD game in in-pack voucher. from Virgin Vision.
show. members. Express from 9th pack.

December.

For further details on THE Christmas release, contact the Image Works sales team direct on: 071-261 9445,
Image Works, Irwin House, 118 Southwark Street, London SE1 OSW. Fax: 071-583 3494.

Teenage Mutant Hero Turtles™ is a registered trademark of Mirage Studios, USA. Based on characters and comic books
created by Kevin Eastman and Peter Laird. € 1990 Mirage Studios. All rights reserved. Used with permission. Published by Mirrorsoft Ltd under license from Konami® and under sub license from Mirage Studios, USA. Konami is
a registered trademark of Konami Co Ltd. © 1991 Konami Inc. © 1991 Mirrorsoft Ltd. Image Works is a brand name of Mirrorsoft Ltd.
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Future presses for Amiga action

Future Publishing near-
ly made itself sick with
excitement last week,
as it began an un-
precedented joint
advertising campaign
with Commodore.

The two firms have linked
up for a double push on the
Amiga 500 and Amiga For-
mat. A ratecard spend of
some £250,000 means that
ads will be running from now
until the end of the year.

Publications singing the
companies’ songinclude the
Mail On Sunday, Sunday Mir-

ror, Daily Mirror, Daily Mail,
Daily Express, Today, Guar-
dian, Independent, Radio
Times, Viz, Roy of the
Rovers, Shoot, Match, Judge
Dredd, Blast (?), Eagle,
2000AD, Kerrang and No.1.

The campaign is sup-
plementary to Commodore’s
£4.5 million of TV ads cur-
rently pushing the Amiga,
C64 and CDTV.

Future’s main focus,
meanwhile, is on the January
issue of Amiga Format,
which hits the streets on
December 12th — and those
worried about the rainforests
won’t be pleased to learn

that it boasts 300 pages, a
32-page supplement and a
220,000 print run.

The ad itself features a
specially re-shot version of
the Amiga TV ad, with the
games-playing starlet hav-
ing both the CBM machine
and the Future magazine in
front of him.

“This is all part of our
overall commitment to the
Amiga market. It suits us to
promote sales of the Amiga.
It's good for us and it's good
for the industry overall,” bub-
bled Future's leisure
magazines publisher Greg
Ingham.

Philips sees red over greys

Philips last week warn-
ed dealers to stop sell-
ing grey imported 8833
colour monitors — or
risk a deluge of con-
sumer complaints.

The firm, which has
always suffered a grey im-
ports problem, has spoken
out because of the success
of its current promotion on
the product, which includes
a free bundled copy of
MicroProse’s F-19 flight
simulator.

Imported monitors can

retail for as little as £199, but
do not come with the game.
The official version, mean-
while, sells at £269. Philips
claims that many con-
sumers buying imports have
subsequently complained
direct to Philips, once they
have learned about the pro-
motion.

Philips, however, is quite
adamant that it will send the
customer straight back to
the shop where he bought
the monitor. It will also also
refuse to provide the 12 mon-
ths on-site warranty that its
products come with.

“Consumers keep phon-
ing us up saying ‘where’s my
game?’ but we're telling
them that if it's not a UK pro-
duct then we can’t help. A
dealer will do himself no
favours by selling imports,
because the consumer will
come back and complain
because he thinks he’s miss-
ing out,” commented Philips
PIP’s product marketing
manager Steve Whittaker to
CTw.

The UK-specific monitors
— which all have /05 at the
end of their serial number —
are supplied by an array of
official distributors.

On Line shows
up portables

Blenheim Online has
pencilled in a new date
for the events calendar
— a portable com-
puting show.

The aptly named Portable
Computer Show '92 will take
place at Olympia 2 on May
12th-14th and is sponsored
by PC Magazine. Exhibitors
will include hardware
manufacturers, software
houses, networking and
peripherals companies.

CTW Europe

Continued from front page
pear every month free with
CTW, but there are no plans
whatsoever for it to become
a separate publication.”

Meanwhile, CTW has con-
tinued its distributiondrive in
Germany. Having linked up
with Leisuresoft GmbH
again, it is next week
(November 25th, Issue 364)
circulating 700 issues to Ger-
man retailers. The issue
comes with a four-page Ger-
man language wraparound,
complete with news and
features specific to the ter-
ritory.

If this proves successful,
CTW expects to continue
this next year on a quarterly
basis.

Battletoads
Continued from front page

on NES in Europe by
Tradewest itself. Some of its
titles such as Double Dragon
and Solar Jetman have
already been hits on the con-
sole over here but they were
published by Nintendo.

Tradewest now has its
own European NES
publishing licence and is
looking to make anexplosive
start with Battletoads.

The firm’s president,
Byron Cook commented to
CTW:“This is a unique game
that is creating its own licen-
sing opportunities. There’s
going to be toys, cartoons,
clothes, the list just goes on
and on.

“Battletoads is definitely
the hottest product in the
market over here and I'll be
very surprised if it doesn’t
achieve the same status in
Europe.”

Konami wakes
Continued from front page
ware publishing sides. It is
already gaining double bill-
ing with the latest titles Mir-
rorsoft is handling — such
as Teenage Mutant Hero
Turtles: The Coin Op and Bill
Elliot's NASCAR Challenge
— but it will go it alone next
year.

“We're actually develop-
ing product already. Mirror-
soft has done a great job, but
it does look likely that we'll

handle things ourselves as

soon as we're ready.”




