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Every direction-always forward.

In a response to tough
trading conditions and
increased multiple ac-
tivity, ZCL is planning to
set up a new UK fran-
chise chain for
specialist computer
retailers.

The firm is predominantly
focusing in on outlets that
cover the crossover area bet-
ween both the leisure and
business markets, with at
least 50 stores expected to
be involved by this time next
year.

In conjunction with
CINVEN, an investment arm
of British Coal which owns a
fifth of the distribution firm,
ZCL is forming a totally in-
dependent company called
Calculus Stores.

Calculus will be in-
dependently run, headed up
by a senior retail manage-
ment figure to be announced
shortly. But the move does
ultimately herald a return to
the franchise market for ZCL,
which started life as Zappo
— a franchise operation for
home computer dealers dur-
ing 1984/5.

Zappo evolved into a trade
distributor as dealer needs
changed but now ZCL chair-
man Dcn Carter believes
there is demand for both
franchise and trade distribu-
tion services.

The £27.5 = million
distributor will continue with
its current operation unaf-
fected for dealers not
wishing to take the franchise
route. Those that do,
however, will be offered
benefits such as in-store

design, national marketing,
exclusive product lines and
even financial support.

Several decisions on the
scale and approach of the
Calculus operation are still
to be decided, with Carter ap-
parently keen to assess
dealer reaction. A gradual
build-up of stores is ex-
pected to begin from early
next year.

“We want to gear our
resources up to likely de-
mand. We think we can help
dealers who see a franchise
as an answer to some of the
problems facing indepen-
dent dealers,” he told CTW.

“But if dealers don’t need
a solution then ZCL will'con-
tinuetofighttheircornerasa
trade distributor, without
that dealer perceiving any
difference whatsoever.”
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Disney moves
to infogrames

Walt Disney last week
switched its allegiance
in the European soft-
ware market from Titus
to rival French
publisher, Infogrames.

The entertainment leader
insisted that it was not
disappointed with Titus’
work, but stated that In-
fogrames could offer more
technical and marketing ex-
pertise.

The new partnership
hopes to have five games on
the market by Christmas, in-
cluding The Rocketeer,
Mickey’s Jigsaw Puzzles and
anew Dick Tracy offering. All
will support a new Disney
add-on called the Sound
Source which enhances
speech — giving a more ge-
nuine feel to characters such
as Mickey Mouse.

Ocean gains Toyboy status

Ocean’s Hit Squad
budget label has won
the right to exclusively
supply Toys R Us with
computer software.

The deal meahs t‘h:lat’ ‘the
chain has ended its longtime
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association with the Virgin-
owned Mastertronic brand,
which had previously
boasted in-store exclusivity.

Toys R Us is understood
to have switched to Hit
Squad because of its strong
position in the market, whilst
Virgin has tended to concen-

trate heavily on its full-price
activity in recent times.
Some 33 stores across the
country will each have a 16
foot display area, merchan-
dised with Spectrum, C64,
CP, ST and Amiga titles.
There are also plans torange
some suitable budget PC
products in the near future.
“They looked at the extent
and quality of our range and
decided that we were the
right people to deal with. We
certainly think we’ll be sup-
plying enough choice for the
consumers — our market
shareis currently standing at
28-30 per cent,” remarked
Ocean’s sales director Paul
Patterson to CTW.
There are no plans at present
for non-Ocean product to
gain entry but this develop-
ment is apparently “not im-
possible”.

Sega battles over millions with Erbe

Details of Sega
Europe’s pain in Spain
were finally emerging
last week, revealing an
embittered, multi-
million pound row that
has already been in pro-
gress for months and
now looks as though it
could last years.

The trouble goes back to
mid-summer and Sega’s
acrimonious split from its
Spanish distributor, Erbe,
which has resulted in both
claiming damages — Sega’s
target being around £3
million and Erbe aiming for
£5 million.

Both parties blame the
other for the split — Erbe
claiming that its contract
was unfairly ended and Sega

insisting that the
distributor’s decision to han-
dle Nintendo products clear-
ly flouted the conditions of
the contract and so ended
the arrangement.

Sega now handles its own
affairs in Spain, ironically
with former Erbe . director
Paco Pastor at the helm. It
claims that business in the
territory is now better than
ever.

Nevertheless, there is
some dispute about the
rights to Sega stock still with
Erbe and over payments for
the last deliveries.

Sega has already attemp-
ted to take out an injunction
against the distributor but its
request was denied. Despite
the fact that it is appealing
against that decision, the
firm seems resigned to the

fact that the battle could

.grind on well into next year.

Sega Europe boss Nick
Alexander was reluctant to
comment officially on the
matter, offering only that it is
“involved in a legal dispute”.

CTW understands that
Erbe’s main complaints sur-
round an alleged breach of
contract by Sega which
meant that it was not allow-
ed to distribute certain pro-
ducts.

The contract between the
two did state that Erbe
should not distribute rival
products and Sega must
have questioned the firm’s
decision to handle Amstrad
GX cartridges.

When Nintendo’s
Gameboy was added to the
roster, that was the end for
Sega, but the legal battle
looks set to run and run.

HMV rocks to new

As predicted by CTW,
record chain HMV is to
become the latest High
Street giant to enter the
computer and video
games sector.

The firm has been ponder-
ing a move into hardware
and software since the very
early summer (CTW May
13th) and has decided to

carry out a fullscale trial in..

three of its biggest stores.

Distributor Centresoft has
won the prestigious task of
supplying outlets in Reading
and Southend plus the
flagship megastore in Ox-
ford Street, London.

It will be exclusively pro-
viding software across all
formats, but predominantly
Amiga, ST and PC, plus con-
soles and handhelds from

Sega and Atari. Overall, HMV
currently boasts around 80
stores, some 15 of these be-
ing superstores.

“If the pilot scheme mat-
ches our expectations and
proves successful there is
every chance it will be ex-
tended to other stores in the
group,” commented HMV’s
marketing director David
Terrill.

The trial comes after in-
tense research by HMV into
the market sector — one
which has consistently at-
tracted new retail operations
throughout the past 12 mon-
ths, whatever their historical
product base.

One firm it will have kept a
particularly close eye on is
Virgin Retail, which has ex-
perienced impressive
growth with its Games Cen-

tres in recent times.

“We feel the time is now
right to enter the
marketplace as we believe
the computer buying market

games beat

isnow starting tomature and
become surprisingly
sophisticated,” added
HMV’s business develop-
ment director Glen Ward.

HMV: Games are now His Master’s choice

HMV’s last trial was held
in the Oxford Street store at
the tail end of 1988, but soft-
ware sales were not high
~enough to continue.

U.8.D.
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BUILDING ON OUR
LYNX WITH ATARI

Centresoft and Atari introduce the NEW LYNX, designed to meet the
increasing demands of the booming hand-held market.
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t Retail Value. Offer ends 31st December 1991. * Not included in packaging.
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NES International
(NESI) has responded
strongly to complaints
that many UK com-
puter independents are
being unfairly pro-
hibited from gaining
authorised Nintendo
dealer status.

The firm controls Ninten-
do distribution throughout
the UK, France and the
Benelux territories. Speak-
ing exclusively to CTW from
its Paris HQ, boss Ron Judy
last week explained at length
that the firm is in no way
looking to freeze out tradi-
tional computer stores in
favour of large High Street
multiples or toy specialists.

Judy was commenting
following a number of com-
plaints in recent months
which have been directed at
both Nintendo itself and ex-
clusive UK distributor Ban-
dai. Indeed, some retailers
are known to have taken the
issue up with the Office of
Fair Trading (CTW October
7th).

“Around 90 per cent of the
complaints have probably
arisen from the decision to
stop using Centresoft as a
UK sub-distributor from
September 1st. These are
dealers who were receiving
stock and then didn’t have a
source of supply,” Judy
began.

“The problem seems to be
that Centresoft was advised

in May of Bandai’s decision,
with the hope being that they
would tell their dealers that
they could keep ordering
stock as usual until
September, but from then on
they would probably have to
go direct.

“lt seems Centresoft
didn’t do that, so September
came around and people
thought that, out of the blue,
they couldn’t get product.
Bandai, meanwhile, had ob-
viously tied itself to a lot of
other orders by September,
and couldn’t immediately
appoint all Centresoft’s
customers. It also couldn’t
tell dealers what was hap-
pening through May to
September, because Cen-
tresoft would have been
angry that its dealers were
being approached.”

Judy insists that every ap-
plication for Nintendo dealer
status from a computer
retailer is properly in-
vestigated - some 300 ap-
plications having been
received since September.
He admits, however, that
there is never likely to be as
many computer retailers
buying from Bandai as had
been buying from Cen-
tresoft, due to greater str-
ingency on demo space,
dealer financial strength and
a clampdown on stores
stocking grey imports.

“| want the best stores in
the UK to be Nintendo, but
they have to meet our re-

quirements. They must be
nice stores that can mer-
chandise both hardware and
software and have the finan-
cial capability to deal with
both — and that is very dif-
ferent to just being able to
deal with computer soft-
ware. Also, Nintendo lead
times are longer, so planning
is more important.”

Judy also responded to
dealers who have reacted
with fury at the regular ap-
pointment of new chains
throughout the summer and
autumn.

“My guess is that many of
the complaints are coming
from accounts that do not
qualify. But | think you'll find
that the same standards ap-
ply to everyone. WH Smiths,
for example, (CTW
September 30th) was treated
no differently. It even com-
plained about us in your
paper. It’s simply not the
case that Bandai is beating
up the little guys and saying
to people like Smiths ‘Hey,
you guys are giants, you just
want software? That’s fine’.

“| believe we are fair. The
shops that qualify, | want on.
I've told Bandai that they
must investigate every ac-
count. Every store applying
will be visited, so that we can
decide whether to take them
on.

“We know that the com-
puter independents are ef-
fective, | am consistently
talking to people to find out
who the best are and how to

NIN O:
screen them.”

Lastly, Judy noted that the
OFT complaints are being
taken seriously by NES Inter-
national — but that the firm
has little fear of repercus-
sions.
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Euro Nintendo boss repels UK dealer unrest

ccounts are equal — but indies think some are more equ others

“Most of these allega-
tions, if not all, are once
again the result of us not do-
ing business with Centresoft
— people who were all of a
sudden not being supplied.

“But we do feel quite

strongly that once the Office
investigates them, they will
discover that our trading
practices are uniform. No
separate sector is being
discriminated against, and
we operate within the law.”

YC men team up with Lizard

The publisher of hip in-
die music mag Lime
Lizard has launched
itself into the computer
world with a new Com-
modore 64 magazine.

The aptly named Lime
Lizard Publishing has come
up with Commodore Power,
which will be edited by
former Your Commodore
men Richard Henderson and
Jeffrey Davey.

Launched in the middle of
December, the monthly mag
.will be aiming at the younger
games-player, with a circula-
tion aimed at around the
65,000 mark. The cover price

COMMODORE POWER: A dash of lime in mag market

will be £2.20 and it will have
cover mounted cassettes.
Co-editor Jeffrey Davey
told CTW: “The mag will
have a lot of the aspects of
YC to it, only this time there
will be money behind it. But it
would be unprofessional for
us to comment on
Alphavite’s handling of the

magazine.

“Lime Lizard started life
as a fanzine but was launch-
ed properly this year and now
has a circulation of around
50,000 in the UK. We want
the new mag to have a wider
world view to it, basically,
we’re raring to go and we've
got a lot of ideas.”

Future promises
the world for CBM

Future’s loins were well
and truly girded last
week, as it prepared for
what it is confidently
predicting will be the
show of the year.

It is particularly pleased
with the pre-registration for
its World of Commodore
event, which it claims is “ab-
solutely rocketing”. At the
time of going to press, the
figure was hurtling towards
the 10,000 mark with plenty
more growth predicted.

Leisure publishing direc-
tor Greg Ingham claimed:
“The numbers are growing
so fast that this is actually a
very difficult one to call ac-
curately.

“When we started we said
that we would be pleased to
hit a total attendance of
30,000 but now the 40,000
figure is well in sight. It’s
pretty much accepted that
the pre-registration figure
can be multiplied by three or
four to give the actual atten-
dance.”

Meanwhile Simon Whit-
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The world is waiting

combe has joined the firm as
games sales manager for
Amiga Format, having
previously been advertising
manager for Dennis’ Zero
and The Games Zone.

EA rises

Electronic Arts has an-
nounced another set of
buoyant financial
figures, with turnover
and profit both rising.

The results covering a
three month period ending
September 30th 1991 show
profit at $2,667,000, up 61 per
cent from $1,652,000 in the
corresponding period last
year.

Turnover jumped 32 per
cent, from $24,887,000 last
year to $33,035,000.

The figures complete the
publisher’s first half finan-
cial picture, revealing a tur-
nover for six months of
$57,635,000 (up 35 per cent
from $42,512,000) and a pro-
fit of $4,119,000 (up 42 per
cent from $2,892,000).

In a break with tradition,
the firm gave an indication of
its performance in individual
territories. It claimed that tur-
nover was up 60 per cent in
Europe and 80 per cent in
Australia.

It also highlighted the suc-
cess of Sega Megadrive pro-
ducts such as EA Hockey,
Road Rash and Starflight for
particular praise.

The news left EA’s share
price at its highest ever level,
over 32 dollars and if current
growth continues, it will be
higher than that of General
Motors by New Year’s Day.

CTW Bulletin bulletin

CTW is creating a net-
work of Platinum
Dealers as part of its ex-
tensive promotional
campaign for the
revamped Bulletin 1000
POS videos.

CTW joined forces with
the video firm in September,
taking over the sales and
marketing responsibilities.
Adverts have already been
placed in EMAP and
Europress Interactive
publications toincrease con-
sumer awareness of the pro-
duct.

This campaign is being
supplemented by in-store
promotional material, linking
back to the ads and drawing
trade into the shop to check
out the video — and possibly
buy some games.

The Platinum Dealers
have been created to avoid
the problem of retailers get-
ting sick of the Bulletin’s
constant burblings and,
therefore, not playing it at all
after the first week or so.

They will pledge to run the
video at peak sales times
3.30pm to 6.00pm on
weekdays, 11.00am to
430pm on Saturdays and
school holidays.

Any Platinum Dealer that
CTW's secret police catches
breaking the pledge will be
beaten to death with a rolled
up copy of Commodore’s list
of compatible Amiga games.

As a reward for sticking
to the pledge, selected
Platinum Dealers will
receive extra POS
material, plus entry into a
free monthly prize draw.
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ELSPA looks hard and
fast at piracy battle

Having announced a
split with Gallup last
week, ELSPA is now
closely examining its
relationship with anti-
piracy body, FAST.

The leisure publishers
association has commis-
sioned an independent en-
quiry into games piracy,
what is being done about it
and how much more could
be done.

The project has been
undertaken by Lawrence
Brown who was a trading
standards officer and now
works on a freelance basis
combatting piracy in the
video business.

ELSPA chairman Roger
Bennett told CTW: “The
report will be looking at all
elements of piracy, how we
educate people about it, the

advertising we use to get our
message across and how we
go about preventing it.

“The results will not
necessarily undermine our
relationship with FAST, but
there is no question that
there seems to be a lack of
commitment between the
leisure trade and FAST.

“There is also no doubt
that what is being done at
the moment is nowhere near
good enough. With this in-
vestigation we will come up
with the best way of improv-
ing things. That may turn out
to be appointing an ELSPA
investigation team or just re-
negotiating our contract
with FAST so that the in-
dustry feels more comfor-
table working with them.”

The results of the ex-
amination will be known in
January of next year.

R&R tries comeback

The now defunct R&R
Distribution almost
made a sensational
comeback last
week....sort of.

Anew firm set up by father
and son team RS and RW
Moorhouse has emerged,
and apparently it was a toss
up between R&R and M&M,
with R&R not surprisingly
coming second.

Having been set up for just
over a month, M and M
Distribution, based in West
Yorkshire, has already ac-
quired a dealer base of some
50 outlets.

Currently the firm
operates through mobile

sales, but is looking to ex-
pandinto telesales and cash
and carry towards the end of
the year.

A number of discount of-
fers are being run, including
reductions on most budget
lines including Kixx, Hit
Squad, Encore, and Alter-
native.

M and M boss Robert
Moorhouse told CTW:
“We're looking to have ex-
panded our sales team by
the end of the year. We’re do-
ing a mail out to retailers and
a number of trade ads as
well. We've made a good
start, but everything takes
time and we don’t want to
rush into anything.”

Sega challenges Dixons

Just one week after the
brouhaha of the
Megadrive/Sonic bun-
dle, Sega Europe has
announced another ex-
clusive deal with High
Street giant Dixons.

The Dixons Sega
Challenge '91 was launched
in the Daily Express on the
week of October 14th.

The first part involved
answering a series of Sega
questions to win one of 150
Master Systems — with en-
trants being advised to ask in
their local Dixons if they
didn’t have the answers.

The second part will in-

volve a Sega games playing
competition, due to be stag-
ed at Dixons’ branch at Mar-
ble Arch, Oxford Street, on
November 16th.

The ultimate winner will
get a holiday for four in the
new Euro Disney theme park
near Paris.

Dixons’ Rupert Gavin
commented: “We expect a
fantastic response to this
promotion. It will appeal to
the creative instincts of the
mainstream children’s
market and will challenge
their skills and knowledge as
players — we are hoping to
find the whizz kid of the
future.”

Tally low for lasers

Mannesman Tally
warned of doom and
gloom in the 24-pin
printer market last
week, as it slashed the
price of its entry level
laser.

The 4ppm MT904 printer
now retails for £825 — £174
down from its original £999.
And the firm has now been
quick to predict that this cut
will have major repercus-
sions in the world of 24-pin
printers.

Mannesman Tally at-
tributes the price cut to the
fast growth of the sub 6ppm
laser market, which has

pushed production costs
down.

“The market for personal
laser printers has really
taken off in the last six mon-
ths,” said marketing director
David Allison. “Although IDC
still shows the 24-pin market
leading, we are dealing with
with anincreasing number of
customers who have taken
the decision to drop 24-pin in
favour of lasers.”

The firm is apparently
looking to take 10 per cent of
the personal laser market,
and will be backing this up
with a national advertising
campaign and a cash back
incentive to retailers.

Vision on

Cityvision has an-
nounced more details
of its venture into the
games market, Game
Vision.

The prospective chain got
off the ground last Saturday
(October 25th), with the se-
cond shop opening on
November 2nd.

They stock Nintendo and
Sega consoles, plus Atari
and Commodore computers
and a full range of software.

It has also been announc-
ed that Game Vision outlets
will feature a “Play before
you Pay” test area for
customers to try out games
they are interested in.

They will also offer Virtual

Reality systems for pur-
chasers keen to (ahem) ex-

perience the future of gam-
ing.
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Show gets to Wembley

Westminster Exhibi-
tions has announced
that it is to move its
16-bit Computer Show
from Hammersmith to
Wembley.

The show will take place
at the Conference and Ex-
hibition Centre from
February 14-16th. Record
levels of attendance have ap-
parently forced the move.

February’s event will be
the fifth show, and the se-
cond change of venue. The
firm has already attracted a
number of major exhibitors
including Atari.

Westminster Exhibitions
boss Timothy Collins said:
“Over 25,000 people turned
up tothe showinJuly and we
had to control the numbers
going through the door at
any one time to avoid a

console products.

Finding the Wembley way

crush. Our projections for
the next show lead us to ex-
pect 30,000 visitors.

“The move to Wembley
will give us enough space to
avoid the problem of over-
crowding and develop the

Pulse is now the largest console
only distributor in the UK.

We offer a bigger range, better prices
and larger stocks of all the leading

Get on to Pulse —
the only option

Distribution

Victoria Mills, Bradford Road,
Batley, West Yorkshire, WF17 6JF.

: Sales (0924) 430405
Administration (0924) 458845
Facsimile: (0924) 430547

audience further. The extra
space will also enable us to
invite more exhibitors to join
us, and further expand the
variety of products on
display for visitors to try
out.”,

Telephone:
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Sound and Vision, Words and Pictures
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Reference

Reference ﬁiiii
For Teens & Adults ForAllAges

The definitive encyclopedia text A unique reference tool with

with historical pictures, detailed 25,000 entries, 7,500 biographies,
maps, colourful illustrations and 2,000 photographs
life-like sound. 500 illustrations and
250 sound clips.

AMERICAN HERITAGE ILLUSTRATED VUoris Viers
ENcycLoPEDIC DICTIONARY

Reference ifi Reference m
For All Ages EE For All Ages ﬁi

Houghton-Mifflin’s dicﬁonary The first multimedia world atlas
with 180,000 entries enhanced featuring high-definition maps,
with 3,000 colour illustrations photographic images, music,
and an automated word statistics and languages with
pronouncer and speller. English translation.
AM’G’.’_.Ar presents C'
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. . Commodore
Q o : .
T > Commodore Business Machines (UK) Ltd
M Go Commodore House, The Switchback, Gardner Road,

14 - 17 November 1991

C& Commodore Maidenhead, Berks SL6 7XA (0628) 770088
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Lux runs out for games

Looming changes to
Radio Luxembourg are
bringing an end to the
station’s regular com-
puter and video games
magazine — despite its
apparent success.

The veteran station came
up with its gametastic idea
back in July, when it linked
up with Europress Interac-
tive’s new Games-X weekly
for the Games-X Game
Show.

This ran for eight weeks
and has carried on in the
same format since, chang-
ing its name to Zero Hour
when a deal was struck with
Dennis’ Zero monthly.

The show, broadcast bet-
ween 9 and 10 pm on
Tuesdays, has picked up an
audience of over 190,000
listeners, but its time runs
out on December 3rd. This is
because the station is ceas-
ing to broadcast on medium
wave from the end of the
year.

From 1992 it will only be
listened to by incredibly keen
owners of Astra satellite
equipment.

“It’s very sad, the move
from medium wave will be br-
ing an end to a 58 year old
tradition,” explained Radio
Luxembourg’s Andy
Hiseman to CTW.

“It’s also a shame

because the games show
was a great success — it
would have continued on like
Coronation Street if the sta-
tion had carried on.”

Heismann himself is leav-
ing Radio Luxembourg, but
is hopeful that he can con-
vince his new firm, Atlantic
252, to revive the show in the
New Year.

Pirate outfit Atlantic
broadcasts to the north and
west of Britain from Dublin,
with apparently twice as
many total listeners as Lux-
embourg.

“It worked so well on Lux-
embourg, it's simply got to
work on Atlantic,” added
Heismann.

Mega CD to
shake AVAC

Full details have
emerged of Sega’s
Mega CD — along with
the firm’s intention to
push the new machine
in areas other than
games.

One of the key phrases
within Segaatthemomentis
the “AVAC plan” (A — Audio,
V — Visual, A — Amuse-
ment, C — Computer) and
the manufacturer sees the
Mega CD as a core machine
in that plan — the basic idea
of which is to be more than
simply a console company.

Sega’s director of amuse-
ment R&D headquarters of
Sega Enterprises, Hideki
Sato, commented: “With so

many functions and
features, Mega CD can be
made to do almost
anything.” He added that
there are plans to use the
machine in education and
graphics.

Those functions and
features include a high
capacity buffer RAM foreasy
conversion of home com-
puter titles, a CD drive with
an access time of 0.8
seconds, built-in scaling and
rotational features and
8-channel stereo PCM audio
source.

The MegaCDgoesonsale
in Japan in the first week in
December, hits the USin ear-
ly 1992 and is scheduled to
reach the UK next autumn at
around £299.

HS launches
new Concept

Specialist music
distributor Hugh
Symons has signed up
an exclusive deal for a
range of popular educa-
tional keyboards.

The Concept Keyboard is
a touch sensitive input
device whose keys may be
defined by the user. Ap-
parently only 20 per cent of
schools computers are fitted
with a Concept Keyboard so
the firm is expecting big
things from the brand.

The introduction of the
Local Management of
Schools Bill means that
teachers will now be buying
the computers from the
cheapest local source, and
this will be a big selling point
for Hugh Symons.

Concept keyboards can
be used with Acorn, Com-
modore, Apple, RM Nimbus,
and IBM compatible
machines.

-Bristol

Leisuresoft sees Plus points

Leisuresoft winds up
its TecnoPlus road-
show this week,
already proclaiming the
CD-biased event as a
clear success.

It finishes up this week
with stops at Dorking
(Philips’ Interactive Multi
Media Centre) on Wednes-
day November 6th and
on Thursday
November 7th.

Forums focussing in on
CD ROM, CDTV, PC leisure
add-ons and the TecnoPlus
range in general have
already taken place in
Glasgow, Gateshead, Man-
chester, Sheffield, Birm-
ingham and Northampton.

Some 30-40 dealers have
apparently turned up at each
event, with experts being on
hand to run through CD
technology in particular.
More roadshows are almost
certain to follow.

“We've basically been giv-
ing information and
demonstrations. It’s good to
get the dealers together and
educate them on the

TAYLOR: Happy with tour
technology itself, and also
the wide range of software
available,” offered
Leisuresoft boss Ash Taylor
to CTW.

“You’d be amazed at how
many retailers have never ac-
tually seen what CD ROM

and CDTV does.”

Meanwhile, Leisuresoft
has recently appointed
Richard Tidsall as marketing
manager, having previously
held similar positions at US
Gold, Bulletin 1000 and
Sega.

UK on hold for the world of Bart

Acclaim UK has an-
nounced it could be as
long as a year before
the follow-up Bart
game is released in the
UK.

The sequel to Bart Vs The
Space Mutants is Bart Vs
The World and is due for
release in the US next week
tocashinonBartmaniaatits
height.

In the UK its release date
will be set by Nintendo’s ex-

clusive distributor Bandai
and Acclaim’s marketing
consultant Larry Sparks told
CTW he expects it to be let
loose in the fourth quarter of
1992.

He commented: “People
who think the hype is going
to go away will be proved
very wrong. The Simpsons
are not just some fad.
Besides, the rumour is that
the programme is going to
go on network TV, so if
anything the hype will grow.”

It seems that Bart Vs The
Space Mutants is also
amongst the favourites to
lead the label’s challenge on
the PC in the UK.

It has decided that the PC
is the only computer format
worth bothering with and re-
tained DOS rights in its
home formats deal with
Ocean.

Sparks stated that he
would be disappointed if Ac-
claim’s PC publishing does
not start towards the end of
next year.

This is a Bulletin bulletin — This is a Bulletin bulletin

KEEP ONE STEP
AHEAD OF THE KIDS...

The following games will be featured on the

SPECIAL OFFERS

= November issue of the CTW Bulletin 1000. 3 : : '
Q GET THEM IN STOCK NOW!! ) rom L/, IS rl u Ion
= )
-‘:3 TITLE SOFTWARE HOUSE o
= Captain Planet MINDSCAPE = Competition Pro Joystick (very limited stock)................ £4.00
= Moonstone MINDSCAPE > (minimum quanity 20)
[ Lotus Turbo Challenge 2 GREMLIN =
s Thunderhawk CORE =
s Homall ey CORE e Molsemats DOkl ... i 0D
riendly Learning ALTERNATIVE — in i
2 PopEye2 ALTERNATIVE 2 L |
= Super Ted : ALTERNATIVE = : v T _
L lmaan FLIERVE | Zydec Amiga [Atari external disk drive........................£40.00
S5 S = (minimum quantiy 6
5.; B_Jrnes MIRRORSOFT n . —_
isco MIRRORSOFT » :
'2 The Mastertronic Range VIRGIN GAMES ) ZYdec AMIga 1.5 MB upgrade...............conmmnnsnnnntdd 00
= Floor 13 VIRGIN GAMES o] (minimum quanty 3)
9 gealms VIRGIN GAMES %
5 pot VIRGIN GAMES @ : :
o el MICROPROSE 5 Cumana CAX 354 Amiga Ext. Drive ................co.mmnnn 420
®  Willy Beamish SIERRA o (minimurm quanty 6)
:f geTuterozs ACTIVISION EUROPE £
= e T s Phone our hotline now on 0782 285533 for prompt attention

All prices exclude V.A.T. and delivery.

INDEPENDENTS: For further information on
receiving the CTW Bulletin 1000 Point of Sale
Video please contact Lesley Hunt or Charlotte

Little immediately on 0438-310106 or 316615

100% COLOUR, 100% GAMES,
100°% SOUND & MOVEMENT.

M.D. Distribution
| Unit 3, Railway Enterprise Centre, Shelton New Road
Stoke-on-Trent, Staffordshire. ST4 7SH.
Tel: 0782 285533
Fax: 0782 281506

BULLETiN
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COMING SOON...
...AND GOING FAST’

|[MEGA DRIVE

..ORDER NOW_
BEFORE IT'S T00 LATE,

There's no time to waste - our latest releases are disappearing fast, while eager hands await our strongest Christmas line-up ever.%

Do some grabbing yourself, before it's too late - ring your distributor now and place your Accolade order.

Copyright 1991 Accolade Europe Ltd. All Rights Reserved.
Mike Ditka Power Football, Mike Ditka Ultimate Football, The Games: Winter Challenge, Les Manley in Lost in L.A., and Ballistic are the trademarks of Accolade, Inc.
Mega Drive is a trademark owned by Sega Enterprises Ltd., All other and names are and of their respective owners.
Accolade, Inc. is not iated with Sega

Ltd.
with, or d by, the Olympic C The United States Olympic Committee or any similar organisation
for any other country.
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Accolade Europe Ltd., Bowling House, Point Pleasant, Wandsworth, London SW18 1PE. Tel: 081 877 0880.

Neither Accolade or The Games: Winter Cl
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Philips kicks off MPC
assault, drives CDs in low

Philips has become the
latest recruit to a grow-
ing army of manufac-
turers backing the
Multimedia PC (MPC)
standard, as well as in-

troducing CD
technology to its low-
end range.

The 386SX-20 MPC leads
the way in the States, bear-
ing the MPC logo and confor-
ming to the MPC standard
outlined by Microsoft.

lts 386 chip runs at

20MHZ, it offers 4AMb RAM
and an 80Mb hard drive,
super VGA graphics plus a
680 Mb MPC compatible CD
ROM drive.

It is retailing in the States
for $2,499 and more MPC
models will follow next year.
The machines should be in-
troduced in Europe in the
early half of 1992 but no
details on pricing have yet
been offered.

Meanwhile, outside the
MPC arena, the firm has in-
troduced two CD PCs to its
PCD range aimed at the

home and small business
user.

The PCD 215 boasts a 286
chip running at 125 MHz
with 40Mb of storage and a
price tag of £999. The PCD
315 has a 386SX CPU runn-
ing at 16MHz with, again,
40Mb of storage. It retails at
£1199.

Both models come bundl-
ed with The European
Business Guide, World
Atlas, |Illustrated En-
cyclopedia, Wing Com-
mander [Il, Ultima and
Manhole.

Double demo disk
dabble delivered

Mindscape is trialling a
new marketing in-
itiative with the launch
of its Moonstone and
Knightmare.

The firm has come up with
thebrightideaof givingaway
free demo disks to con-
sumers who buy either of the
two titles. The first five thou-
sand Amiga versions of -
Moonstone will boast a
Knightmare demo, and vice
versa.

Mindscape expects a
good response to the move,
seeing it as the perfect way

to advertise relevant pro-
ducts to particular types of
consumer.

“We will probably do the
same thing with other games
in the future, but there’s not
much point putting a demo
of Knightmare in with Paper-
boy 2. You have make sure
the games lend themselves
to the type of person who is
buying them,” explained
Mindscape’s Pam Griffith to
CTw.

Both Knightmare and
Moonstone are upmarket
role-playing/strategy games,
shipping on the Amiga this
month.

Qe whar makes you
when so many others

il succeed in the

KNIGHTMARE: Stoned

Coders just

has |

CodeMasters
found a replacement
for its erstwhile PR and
marketing manager
Mike Clarke, in the
shape of former
Newsfield man Richard
Eddy.

Eddy joins the
CodeMasters team from his
position as managing editor
at Newsfield. He was also
pencilled in as editor for the
firm’s looming Sega Force ti-
tle before Newsfield went in-
to liquidation.

CodeMasters boss David
Darling offered: “We've
known Richard for years and
have always been impressed
with his knowledge and
understanding of the games
and youth markets. Richard
is going to be a valuable
member of the CodeMasters
team.”

Eddy added: “lI have

=

like Eddy

EDDY: Under new management

always been impressed with
CodeMasters’ operation and
its incredibly successful
track record proves that it’'sa
great company to be part of.
The people at CodeMasters,
from the programmers to the
production and sales staff,
form a highly creative team
and the line up of product
has never been better.”

ZCL puts heat on dealers

ZCL announced details
of its 1991 dealer incen-
tive trip last week — of-
fering good performers
sunny hols next year in
Florida, the Caribbean,
or both.

The firm has been
deliberating on what kind of
promotion to run since Com-
modore’s recent decision to
cancel its own ‘points mean
prizes’ affair. It was forced to
re-think its strategy for next
year, but remained convinc-
ed that these type of trips are
what dealers want.

From May 26th until June
7th, ZCL will host its 1992 In-
centives with the choice of a
week at the Bonaventure
Spa in Fort Lauderdale,
Florida or a magnificent
Caribbean Island Cruise or, if
preferred, both.

“Dealers will have a great

time in Florida with a well
balanced mix of business
and relaxation. We will then
fly one party back to the UK
and a new one out to join the
cruise ship.

‘““‘Some dealers may
choose to transfer straight
ontothecruiseorperhaps of-
fer one week of the trip as a
staff incentive,” commented
ZCL’s chairman Don Carter.

Last year ZCL took 150
people to Kenya on Safari
and then onto the
Seychelles. Next year’s trip
will be the firm’s sixth, and it
confidently expects to be
playing host to its 700th
customer.

Following a tough sum-
mer for many retailers, ZCL
has decided to extend the
target period in which they
can qualify forthe trip. It now
runs until March 31st next
year.

ELSPA pays up
to supergrass

ELSPA has paid out a
£500 reward for convic-
ting a software pirate
— the first in its long
running “grass up a
pirate” campaign.

Mr E Wallace of Fulwood
in Lancashire received the
reward for providing
evidence as a witness, in-
cluding a test purchase of
the pirated software.

The firm convicted by the
evidence was Pick ‘n’
Choose of Salford, which
was fined £19,600, and had
to forfeit £16,500 worth of
goods.

The trading standards of-
ficer involved apparently
said that it was the largest
fine ever imposed on a case
he had brought to court.

ELSPA secretary Roger
Bennett commented: “We
are pleased to pay Mr
Wallace the reward, which is
fully justified given the co-
operation and help he provid-
ed in obtaining the convic-
tion.

“There are a number of
cases currently under review
where a reward may be ap-
plicable based on informa-
tion provided through the
FAST hotline telephone
number in the ELSPA anti-
piracy advertisements
published in the computer
entertainment press.

“Anyone supplying infor-
mation about piracy to
ELSPA can claim a reward
on conviction of the of-
fender, but obtaining
evidence is the key.”

£20-30K + CAR

KONAMI
MARKETING MANAGER

AGE25PLUS

LONDON, HOME COUNTIES

KONAMI one of the world’s largest manufacturers of
Leisure Software, Electronic games, Coin-operated Machines
and publishers for the Nintendo Entertainment System and Gameboy,
are now seeking to recruit an experienced manager to head up their

marketing function in the U.K. and Europe.

Reporting to the European Sales Manager your duties will include:

* Developing brand identity and packaging style for consumer markets
* Preparation of promotional literature and exhibition materials
* Produce P.R. information for both trade & consumer media
* Select, control, budget, appropriate creative agencies
* Provide full back-up service to sales operation

Experience and knowledge of the Software and Games market is essential, coupled
with the creative flair that is necessary to respond in this fast moving environment.

This is a North London office based position.
In the first instance please send a full C.V. to:

KEY RESOURCES LTD

SALES AND MARKETING RECRUITMENT SPECIALISTS
TO THE COMPUTER AND LEISURE INDUSTRIES

5ORTON ENTERPRISE CENTRE, BAKEWELL ROAD, ORTON SOUTHGATE,
PETERBOROUGH PE2 OUT.
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Mario is George
Bush lovechild

Quality tabloid The
Sport has tied up a ma-
jor deal with growing in-
dependent chain
Microbyte.

The Saturday edition of
the publication is apparently
enjoying huge success with
its new computer and video
games column, called
Megabytes, supplied by
wandering industry veteran
Leslie Bunder.

The link up with Microbyte
means that the column will
run each week with a money
off voucher. Readers who
take the voucher to their
nearest store can gain a five
per cent discount on con-
soles, cartridges or 10 per
cent on computer software.

Bunder believes that this
is just the first of several ma-
jor promotions that The
Sport will be running in con-
junction with various in-
dustry players.

“We've already had a
great response from lots of
firms. The Sport’s readership
is mainly 16-30 year old
males, and they are the main
game buyers too,” he told
CTw.

“This is the first national
newspaper to cover com-
puter and video gamesin the
proper way. The only other
paper that has a column is
The Mirror, but The Sport
gives over more space, runs
more competitions, more
news and better reviews —
it’s even been flagged on the
front page.”

Games-X takes on
Pacmania challenge

Tecmagik has teamed
up with weekly mag
Games-X to produce
the Pacmania
Challenge — a series of
competitions in in-
dependent shops
throughout the country.
The challenge takes the
form of a five minute play off,
where contestants play a
level of Pacmania for five
minutes. The top three at
each store will be included in
a top twenty to be printed in
Games-X every week.
Tecmagik will be backing
the promotion with T-shirts,
badges, baseball hats,
posters, and software. The

overall winner receives a
Megadrive, Powerbase Con-
verter, and software.

Announcements as to the
date and location of the next
challenge are included in
Games-X's Street Talk col-
umn every week. Chosen
dealers will also get a full
page of editorial the week
after the challenge.

Tecmagik’s Nikki Hemm-
ings commented: “The
Street Talk section of
Games-X provides the
perfect arena for such a pro-
motion, which would be dif-
ficult to execute in a monthly
magazine. We have no doubt
that this activity will be
echoed by other publishers
in the future.”

Shopper hits

25 million

The build up to the for-
thcoming December
Shopper Show con-
tinues, with the
organiser now claiming
to have set up its big-
gest promotional cam-
paign ever.

THE CHRISTMAS

v\

5.8 DECEMBER - WEMBLEY
EXHIBITION CENTRE

Blenheim is making the
rather outlandish claim that
some 25 million people will
be aware of the show before
it opens at Wembley on
December 5th.

The firm claims that the
show will have the biggest
promotional backing ever for
a consumer computer show.
Tie-ins include The Sunday

_ Mirror, LWT’s Six O’ Clock

Live and 10 Sharp, Capital
Radio, Radio Luxembourg,
and Buzz — Channel Four’s
teletext computer service.

Blenheim’s business
development director
Stephen Bozdan com-
mented: “We are very pleas-
ed with the way our PR cam-
paign has gone this time,
and let’s not forget that this
is in addition to our advertis-
ing, direct mail order, and
postal campaigns.

“Shopper has always
been the biggest crowd
puller of them all, but we
can't afford to get compla-
cent, particularly when we
are predicting an attendance
of up to 60,000 visitors this
time.”

Storm boxes clever for Final

Sales Curve label
Storm is offering
games dealers around
the country the chance
to stage their very own
boxing tournament.

The firm has made the of-
fer following the success of
a recent promotion in the
Virgin Games Centre, Oxford
Street,

which had ‘“hun-

dreds” of customers battling
it out for supremacy.

Rather than provide an in-
store ring and Reg Gut-
teridge lookalike, Storm is
centring the competition
around its Final Blow title
which is just out on ST,
Amiga and C64.

For that added touch of
authenticity, however, the
firm is offering participating
store managers a free box-
ing robe complete with their

very own name embroidered
on the outside.

“We've decided to offer
this in-store promotion to
anyone interested because
it's a good bit of fun, and it
worked very well at-Virgin.
Final Blow is creating a lot of
interest at the moment, par-
ticularly because of the cur-
rent lack of boxing games on
the market,” commented
Sales Curve’s sales manager
Nadia Singh.

The Acom User Show was hailed as a great success last week — most loudly by Acorn and

show organiser, Safesell. There were, however, some statistics to back up the claim, with at-

tendance reaching 10,500, up

Wembley Conference Centre with th

significantly, a new Acom ink-jet printer, the JP150.

from 6,500 last year. The event ran from October 11th-13th at the
e stars of the show being the A5000 and, perhaps rather
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POWER Computing Products are NOW available to the Trade from The ONLY UK APPOINTED
and AUTHORISED Distributor. Be an Official ‘Power Point’ Dealer. Get quality sales with quality
products, get POWER, get CRYSTAL/POWER. Contact: Tony Dee, Crystal Leisure Distribution,
Unit 5, 11a Station Lane, Hornchurch, Essex RM12 6]L. Tel 070 862 0114 We also stock Hi-Tec,
Scetlander, Database, Rombo, DEH, A&S and lots more.
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NEWS ANALYSIS

After a short time spent in the limbo of liquidation, due to its unexpected demise
last month, a new slim-line Newsfield has re-appeared under the protective wing
of the Europress Group. RONNIE DUNGAN finds out about life as a family mag...

uite ironic really, that

the week after

Future’s New Com-
puter Express finally went
gargling and spinning down
the plughole, Newsfield’s
two hardy perennials should
reappear.

After all it was New Com-
puter Express which seemed
to revel in the closure of the
two mags.

Looking for these? Don’t
bother!” Yeess well...an apt
enough headline at the time
perhaps, but the gloating
was shortlived (for two
reasons) and now both
Crash and Zzap! are back,
not quite with a vengeance,
but they're at least a little
miffed, and this time they’ve
bought along some friends.

have seen better days.

Zzap! may find some
solace in Commodore’s
Christmas boost for the C64,
but it will be re-launching in-
to acompetitive market, with
Future’s Commodore For-
mat continuing to dominate
— and it may even have con-
verted a few more readers
during Zzap!’s enforced
absence.

May the Force be
with you

he Sega market on the

other hand is definitely a
different kettle of fish
(whatever that is), and the
third title in the bundle —
Sega Force — may just have
been the ace in the hole.

MAKIN: Looking to make an Impact in the Sega market

After only a month in the
wilderness the firm has re-
appeared as part of the
Europress Group, with the
new and exciting street level
name of Europress Impact.

Many may find it surpris-
ing that the titles were snat-
ched from the jaws of defeat
so quickly — after all we're
not talking about big selling
16-bit mags here, both Crash
and Zzap! are in markets that

Europress has put its faith
into a magazine that nobody
has seen yet, a mag without
a track record, which is laun-
ching into a market that
already has two very com-
petitive players slugging it
out — Future’s revamped
Sega Power and Paragon’s
newly launched Sega Pro.

If you’re looking to sell
your old Cortina it might be
worth giving some of the

Europress boys a call.

The firm is convinced
there’s room enough for
three mags in the market
though. As Europress boss
Derek Meakin explains: “We
had already been thinking
about doing a Sega
magazine ourselves. We
don’t mind the competition
atall. According to Sega they
will have sold one million
consoles by Christmas, so |
think there’s room for all of
us.

“We don’t want to be se-
cond best to anyone though.
The more Sega titles there
are on the shelves, the more
likely it becomes that kids
will browse through the
mags to find out which one
they want to buy.”

But for some intervention
from Nintendo, the firm’s
other looming console pro-
ject, Nintendo Force, may
alsohave livedtotell thetale.

In typical fashion, Ninten-
do once again mounted its
high horse and trotted
around to its lawyers’ place
unhappy about the use of tis
name, and soon the threats
were flying. Needless to say,
like many others before

Europress directors —
Michael and Derek Meakin
and David Hirst — the
presence of Newsfield’s
Jonathan Rignall as MD and
Roger Kean and Oliver Frey
as directors ensures that the
firm won’t be engulfed.

A lot of the existing
Newsfield editorial staff
have retained their jobs,
although with less mags to
cater for now, there have
beeninevitable casualties —
around 25 staff.

As new Impact boss
Jonathan Rignall explains:
“We will continue the spirit
that Newsfield had, because
we’re the ones running the
company on a day to day
basis. This is obviously a
very satisfactory outcome
forus because | think that all
along Newsfield suffered
from not having enough
finance.

“Certain projects didn’t
happen because of that, but
with the backing we've got
now it's a different matter.
We can benefit from group
circulation management
which we lacked before, so
we can improve our circula-
tion and distribution all

“We had already been thinking about doing
a Sega magazine ourselves. We don’t mind
the competition at all, but we don’t want to
be second best to anyone. The more Sega
titles there are on the shelves, the more
likely it becomes that kids will browse
through the mags to find out which one they

want to buy.”

Derek Meakin, Europress Group

them, Newsfield took the
threats seriously. A wise
decision really, seeing as the
firm was actually in liquida-
tion, or thereabouts, at the
time.

Even with the might of
Europress now behind them,
they’re not about to get lippy.
There’'s a newfound con-
fidence throughout the old
Newsfield staff, but they're
not that confident.

Engulf crisis

D espite the obvious ad-
vantages of having a bit
of financial muscle this time
around, the firm will cling on-
toitsindependence, and that
certain Newsfield Je ne sais
quoi it claims to have had.
Whilst the Impact board
will consist of three

round.”

Crash and Zzap! don’t ap#

pear to have had any major
distribution problems in the
past, and any fall in circula-
tion is probably a reflection
of the markets they are in.

It appears that the two
8-bit stalwarts were the only
two Newsfield mags making
any money for the firm. The
only problem was the firm
was running eight mags not
two, and eventually the
overheads proved too much.

“In general, our overheads
are much smaller now, so we
should now be a lot more
profitable. | only joined the
firm four months before it
went down. | knew there
some problems, but | didn’t
realise how bad they were,

KEEPING IT IN THE FAMILY
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and | had hoped | could turnit
around. Now we're starting
with a clean sheet,” says
Rignall.

Fourth division
material

he Europress stable now

holds 12 magazines
(including your own, your
very own CTW) shared within
four divisions — Europress
Interactive, Europress Trade
Publications, Europress
Publications, and the newly
formed Impact division.

It's a wide enough selec-
tion to keep the Meakin fami-
ly in board meetings for the
rest of their natural lives, but
Derek Meakin is adamant
that the group can cope

RIGNALL: Life after the crash
“All the magazines are
produced by different com-
panies, so each firm can ob-
viously cope very well. It's
part of our deliberate policy

of de-centralisation, our
thinking is that a small
number of publications for
each company is enough for
them to handle.”

No holds will be barred
during the next few months
asboth Crashand Zzap! look

to claw back some lost
ground. Both mags will have
cover mounted promos, and
freebies inside.

With Sega making the
usual bold sales projections
for its machines for
Christmas, the firm is also
confident that it can clear
nearly all of a print run of
80,000 for Sega Force.

In a few months the whole
Newsfield crash will have
been all but forgotten, and in
essence all that has happen-
ed is that the firm has of-
floaded some rather dodgy
horror titles and a minority
board games mag, which is
no bad thing when you think
about it. :

In fact, aside from the fact
that a lot of people have lost

their jobs, which is obviously
very unfortunate, from a
purely financial point of view
Newsfield has come out of
its little crisis rather well.

It now has solid financial
backing and the opportunity
to enhance distribution and
circulation, and if the initial
bold optimism is to be believ-
ed, the 8-bit mag market
might even become in-
terestingagain. E]
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Moonstone - a remarkable combination of fast, aggressive combat action and

subtle role-play set in a fantasy world, that uniquely challenges your brain and
your reflexes - while covering you in gore.

Oh, by the way, if the sight of so much blood upsets you, don’t worry. The
blood is an option!

Moonstone features nearly 1,000 frames of incredible animation in 2
Megabytes of monsters and creatures, over 60 beautifully painted backdrops
and detailed scenery. Sound effects are high quality digital samples and
includes a full musical score and stunning full screen animated introductory
and game complete sequences.

realism. Although these scenes are optional, this product is voluntarily trademark of Mindscape International Limited. Written by Rob Anderson.

rated 12. Parental Guidance is recommended for younger players,
however this is not a legal requirement.

E Moonstone contains scenes of strong graphic imagery with particular ©1991 Mindscape International Limited. All rights reserved. Moonstone is a

For your local dealer, contact: Mindscape International Ltd, The Coach House, Hooklands Estate, Scaynes Hill, West Sussex RH17 7NG. Tel: 0444 831 761
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NEWS ANALYSIS

THOSE WERE THE WEEKLIES THOSE WERE

New Computer Express has gone, leaving Games-X as the lone standard-bearer
in the weekly market. DAVE ROBERTS wonders why this area of the market has

proved such a challenge to magazine publishers in recent times...

he leisure computing
I industry prides itself
on being young
thrusting, dynamic, vibrant.
It is a lasting puzzle then,
that it has so far failed to
consistently support a week-
ly magazine — surely the
natural vessel for anything
truly young, thrusting etc.
It’s certainly not for a lack
of trying. There have been

nearly ten attempts in recent
times. Last month Future’s
New Computer Express was
shunted into the sidings for
good — and then there was
one.

So what is behind this per-
sistent anomaly? Why does
an area of magazine
publishing that thrives on be-
ing first with news, reviews
and demos offer almost ex-

d

clusively monthly titles - car-
rying editorial that can be
six, seven or eight weeks out
of date?

One answer that has been
consistently put forward is
that the weeklies have been
crap. That case was put
most convincingly by Argus
which, in the mid eighties,
actually went to the trouble
of opening and, thankfully,

closing a turgid piece of
nonsense called Home Com-
puter Weekly to illustrate the
point.

There is also the pain in
the arse factor. Weeklies are
tricky customers, deadlines
are tight and production
values sometimes have to be
compromised under
pressure of time.

They also tend not to at-

tract the glossy display ads
from established names but
quarter pages from
mysterious mail-order out-
fits.

Perhaps that is why two of
the biggest computer
magazine publishers of the
past decade, EMAP and
Newsfield, have never even
bothered with a weekly.

Focus, with Popular Com-
puting Weekly, produced the
most...um... sustained effort.
Indeed, for about 40 minutes
in 1985 it could quite
legitimately have been
described as successful.

Soon afterwards it set
about proving itself a

THE GOMPUTER GAME!

“Gameplay that‘s

fit to bust.”

Amiga Power

“Original and

playable to last a life

time. Don‘t miss it.”

New Computer Express

REEP YOUR EYE ON

Amiga screen shots shown.

Available on
Atari ST, Amiga
and C64 disk.

misnomer. Editorial stan-
dards fell, nearly as fast as
its readership — and neither
of them were descending
from great heights.

Eventually it stopped pro-
ducing an ABC figure - the
unproved rumour was that
Focus actually knew all its
readers by name and so
didn’t need one.

Not surprisingly, the mag
was becoming something of
a strain on the firm at this
point and in 1989 it offloaded
it to Maxwell Communica-
tions. Unfortunately, it was a
case of out of the frying pan.

After a few short months
and slim issues, Maxwell
closed Pop down.

Focus’ other attempt at a
weekly made Pop look aroar-
ing success. Computer
Gamesweek was designed
to slip in under PCW, which
was moving more upmarket.

The project looked hurried
and underfunded. It never
really established an identity
— seeming more like a
freebie from the counter of
Smiths or Menzies than a ge-
nuine magazine.

After struggling on itsown
fora short time, Focus decid-
ed to transform it into an in-
sert into Pop — a strange

‘decision as the whole point

of launching Gamesweek
was because Pop readers
weren’t interested in
megawow games coverage
and gamesheads weren't in-
terested in Psion’s new lap
tops.

After a few weeks it was
allowed to simply fade away.

A factor in the demise of
both Gamesweek and Pop
was the arrival of Future’s
New Computer Express.
Here was a well thought out,
well funded project from a
firm that was on a roll.

It was seen as the litmus
test for the weekly market. If
Express couldn’t work, then
perhaps nothing would.

It was news led and it did
manage to break some big
stories. Increasingly,
however, it was aniill-fitin the
Future portfolio.

The publisher is a voluble
champion of machine
specific titles and, with the
honourable exception of ST
and Amiga Format, seems to
be moving away from mixing
business with leisure.

Express mixed the Ncube
(or whatever that bloody
ridiculous thing was that it
wouldn’t stop banging on
about) with the Spectrum.

It went totally against the
ethos upon which Future’s
undeniable success has
been built — that people
want to read about their
machines and they couldn’t
give a flying format about
anybody else’s.

Its ABC figure peaked at
about 25,000 but dipped to
around 20,000 where,
despite a major relaunch, it
seemed destined to stay.

Focus kept Pop going for
a lot longer with a lot less
readers, but Future decided
not enough was enough. Its
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monthlies were strong and
the new launches seemed to
S be working, so why waste
= time, resources and, most
'g S importantly, people onamag
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that will just tick along?
Now the only weekly left is
Games-X from Europress In-
teractive. It is dedicated to
leisure and is aiming at a
young market, sticking main-

Continued on page 30
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Release Dates
Amiga Oct 30
Atari ST Nov 4
PC Nov 7
C64 Nov 14
Spectrum  Nov 20
CPC Dec 5

for the under 58

Call Jaqui at
Impact on:
0858 410544
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UVTOPRESS

STO EE T W A R E

Europa House,
Adlington Park, Adlington,
Macclesfield, Cheshire SK10 4NP.

Tel: 0625 859333.
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Mcngmes

sold monthly

100+ PAGES OF FULL COLOUR EDITORIAL

BRILLIANT COMPETITIONS WITH FANTASTIC
PRIZES

EVERYTHING EVERYBODY ELSE SAYS THEY
HAVE AND A LOT LOT MORE

ALL THIS PLUS A PREVIOUSLY
UNRELEASED GAME ON THE COVER!

MC PUBLICATIONS

BETITER BY DESIGN....

Unit 29,Riverside Business Centre, Victoria
Street, High Wycombe, Bucks. HP11 2LT
Tel:0494 444821 Fax:0494 448812




over 390,000 units sold!

Only £2.99 S.R.P. New releases
every month
@
@
Over 90 titles
available

from November Range already

Includes
. such titles as
Football Manager,
Free rack with 1st Boulderaash,

order over 100 units

StarRay & Hotshot

Available from the following stockists:

Columbus, MCD, Roadrunnet, Eric Slater, Budget UK,
Soft Options, Midland Records, Media Direct,
Richard Bielby and Prism Leisure.

For more details on the Pocket Power Collection, please contact Prism Leisure Corporation at
Unit 1, Baird Road, Enfield, Middlesex EN1 1SJ. Telephone (081) 804 8100, Fax: (081) 805 8100



ltalian plumber...

ricky chap Johnny

I Statistic. Proves one

thing for you, then

goes and proves the exact

opposite for some other
blighter.

Makes you wonder about
trustworthiness, reliability,
that sort of thing. Take this
Mario malarky. Now if you
were to believe all the
statistics, you'd think that

the moustachioed midget
had taken over the world, an
idea that seems to be con-
firmed in Nintendo’s latest
TV ad.

Here are just a few of the
numbers churned out by
Nintendo to support the
claim. The original Mario
game has sold 23 million
copies in the US alone. If
Mario had been a film it

would rank second only to
ET as the biggest grossing
film of all time.

Next year it will be a film.
Danny DeVito is lined up to
play the man himself and it
should be in cinemas for
summer 1992.

Finally, 73 per cent of
males between the ages of
14 and 21 plan to call their
first son Mario (with 17 per

centalso intending the name
for their first girl).

All this, according to
Nintendo, makes the man
even more popular than
Mickey Mouse. A shot at the
presidency has got to be on
the cards.

For statistics, they seem
incredibly concurrent,
perhaps there’s something
in this.

Like any success story,
Mario has humble origins.
The apocryphal tale is that
the character was based on
the New York landlord of
Shigeru Miyamoto, the
designer of the original
games.
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WHO THE HELL IS MARIO?

According to Nintendo’s latest TV ad, Mario has taken over
the world. DAVE ROBERTS tracks the rise and rise of a fat

Mario originally appeared
in 1980 in the extremely suc-
cessful coin-op, Donkey
Kong. A year later he was in
the follow-up, Donkey Kong
Junior, another hit.

By the time Donkey Kong
Il came out, the ideas were
starting to run out and the
success of the first two was
not repeated.

Originality was not the
strongest element in either
the title or gameplay of
Donkey Kong IV and after an
initial test period, Nintendo
decided to drop the dead
Donkey.

Despite the demise,
however, Nintendo realised

L YOUR PRODUCTS TO
| ESTIMATED 50,000
" BUYERS AT.......

THE CHRISTMAS

/
P Funn \
© N\

5-8 DECEMBER -

WEMBLEY

EXHIBITION CENTRE

B YOUR SHARE OF
AILLION ON OFFER

The Computer Shopper Show is the UK's largest buying event for
users of computer hardware and software products.
An estimated &7 million was taken at the December 1990 Show
with the average revenue per exhibitor in excess of £30,000.

With more than 50,000 buyers expected to attend the show this
year, the spend is likely to increase to over £10 million. '

To book your space

Call Nav Mann or Sascha LobkowiCi on:

81 868 446

The Computer Shopper Show is organised by

BLENHEIM PEL, Blenheim House, Ash Hill Drive, Pinner, Middlesex, HA5 2AE.

A member of Blenheim Group PLC

that certain elements of the
games could be ex-
trapolated and built upon.

Mario returned. This time
he had his brother Luigi for
company in a coin-op called
Mario Bros. It was a fine
game, it was a hit and
Mario’s continued existence
seemed certain.

But in 1985 it was his
status as icon for a genera-
tion that was secured. Super
Mario Bros on the NES took
Japan by storm, selling over
20,000,000 cartridges.

When it hit America in
1987, it left all freak weather
conditions behind as it
swept across the nation like
a videogame selling over
23,000,000 copies and plan-
ting itself in the national
psyche.

That there would be a se-
quel was never an issue, that
it could continue the suc-
cess was a major question
mark. The most loveable

" thing about the original was

its simplicity. How the game
could be enhanced so as to
be a totally new product but
keep that vital, elemental
core was a tough poser.

Some new characters,
clever twists and cute
touches solved the problem,
but the game stiffed. Selling
only 4,000,000 copies in the
US - what an absolute
disaster!

When the Gameboy was
launched in 1989, there was
only one character that was
ever going to lead the way.
Super Marioland was similar
to the original Mario game
and sold over 5,000,000
copies worldwide.

MARIO: The face of America

The story then took a
strange and unexpected
twist with the arrival of Dr

Mario in 1990. Departing
from the successful scroll-
ing platformula, this was a
puzzle game, very obviously
influenced by Tetris and Col-
umns.

Still, it had the Mario
moniker stamped on it so it
sold by the large container
load.

Really though, it was just
a stepping stone towards
Mario 3 — the game that
threatened to eat America.

Since its launch it has
already sold around
8,000,000 copies inthe US —
and that is in the declining
8-bit market.

Over here, the Mario
phenomenon is only just
kicking off, but the third in
the series is moving the
mania along at a pace.

After Japan and America,
it's obvious that Europe was
target number three, but
even so, it’s going to be hit
just as hard and just as ac-
curately.

In the next year or so
Europe is going to provide a
whole new set of vital
statistics to confirm Mario’s
global swarming, and that
TV ad could start to look
rather eerie. [}

Thanks to Julian Rignall of
Mean Machines for the
historical information.
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Imror:

NEXT DAY DELIVERY ON MOST PRODUCTS

BULK DISKS

ERS & LJISTRIBUTORS. 1 EL: (0533) 460080

PRICE/PER ITEM
STOCK REF DESCRIPTION -1 l 12+ | 48+
A0000 3.5” 10 Capacity, Slimpak  £0.70 0.60 0.53
A0023 3.5” 50 Capacity £4.95 2.81 2.15
A0043 3.5" 80 Capacity £5.55 2.41 2.31
A0053 3.5"” 100 Capacity £6.33 2.74 2.64
A0123 5.25” 50 Capacity £5.16 2.92 2.58
A0163 5.25” 120 Capacity £9.69 5.49 4.85

PRICE/PER DISK

STOCK REF DESCRIPTION 10-90 | 100+ | 500+

3.5 DISKS D0010 DSDD 135TPI Standard Quality £0.30 0.27 0.25
; D0211 DSHD 1.44MB High Quality £0.60 0.54 0.50
5 25" DISKS D2120 DSDD 49/96TPI High Quality £0.23 0.20 0.19
5 D2121 DSHD 1.2MB High Quality £0.33 0.30 0.28
DISK L0001  3.5” (Roll of 1000) £8.59 7.52 6.98
LABELS L0002  5.25” (Roll of 1000) £5.28 4.62 4.29

Includes Write Protect Tabs

D5110 Sony 3.5” DSDD £0.57 0.49 0.46

SONY D5111 Sony 3.5” DSHD £1.23 1.07 0.98
D5210 Verbatim 3.5” DSDD £0.60 0.52 0.48

Verbai D5211 Verbatim 3.5” DSHD £1.13 0.98 0.90
erbatim  ps5350  Verbatim 5.25” DSDD 48TPI  £0.53 0.46  0.42
‘D5221 Verbatim 5.25” DSHD £0.75 0.65 0.60

D5410 3M3.5” DSDD £0.60 0.52 0.48

m D5411 3M 3.5” DSHD £1.13 0.98 0.90
D5420 3M 5.25” DSDD 48 TPI £0.53 0.46 0.42

D5421 3M 5.25” DSHD £0.75 0.65 0.62
PRICE/PER PRINTER STAND

STOCK REF DESCRIPTION 1=11 | 12+ ] 48%
A0201 Universal Printer Stand £4.25 3.23 2.98
UNIVERSAL 70208 Universal Printer Stand with  £6.38 . 4.85  4.46
Paper Tray ; s

WIRE A0202 80 Column Wire Printer Stand £6.38 4.85 4.46
SPACE SAVER  A0203 80 Column Space Saver £20.96 18.52 14.94

WIRE

SPACE SAVER

COPY HOLDERS

PRICE/PER COPY HOLDER

DESKTOP

STOCK REF DESCRIPTION 1-11 I 12+ 1 28+
DESKTOP A0301 80 Column £6.28 4.77 4.39
ANGLE A0302 80 Column £11.43 8.68 8.00
POISE A0303 132 Column

£16.80 12.76 11.76

PRICE/PER DATA SWITCH

STOCK REF DESCRIPTION 1-9 l 10+ [ 20+
X0001 2 Way, 36pin Connectors £12.29 9.28 8.74
X0003 4 Way, 36pin Connectors £16.76 14.25 13.41
X0004 X Way, 36pin Connectors £16.76 14.25 13.41
X0011 2 Way, 25pin Connectors £9.50 7.17 6.75
X0013 4 Way, 25pin Connectors £12.44 10.57 9.95
X0014 X Way, 25pin Connectors £13.54 11.51 10.83

AUTO SWITCHES

PRICE/PER AUTO SHARER

STOCK REF DESCRIPTION 1-5 | i I 10+

X0101 2 Input, Parallel £26.48 24.49 22.51

SHARING X0102 4 Input, Parallel £48.53 45.29 42.06
ONE X0103 8 Input, Parallel £75.24 70.68 66.12
PRINTER X0111 2 Input, Serial £23.77 22.37 19.57
X0112 4 Input, Serial £60.37 58.48 54.71

SHARING X0150 3 Input, Parallel £69.17 65.33 61.49
TWO X0151 4 Input, Parallel £72.90 68.85 64.80
PRINTERS X0152 6 Input, Parallel £98.50 93.31 88.13
X0153 8 Input, Parallel £104.08 98.60 93.13

TERMS & CONDITIONS: All prices quoted are in Pounds Sterling and exclude VAT and carriage. All offers are
subject to availability. Minimum order charge £50.00. How to order: Tel: 0533 460080 Fax: 0533 460290.

How to pay: Cheque with order, COD available - Surcharge £10.00. CREDIT CARD, Visa, Access, AMEX (3% Surcharge on
all AMEX ORDERS). Carriage charges: Next day £9.00 up to 20 kgs, 20p per additional kilo. 2-3 days £7.00 up to 20 kgs,

18p per additional kilo. E & O E All prices and manufacturers specifications are subject to change without notice.
Personal callers welcome to visit our cash and carry. OPENING HOURS MON -FRI 9.00am - 5.30pm.

STACKABLES

A0194

5.25” 180 Capacity

£18.44 17.52

16.14

SHARP

IBM PC AT 286,386, AMIGA.
Scans an area of 100mm x
160mm in 200 dpi in approx.
40 sec. (Grey mode), 150 sec.
(Colour mode).

With the JX-100 there is no
expansion card to install,

JX—100

The TrueColour Pocket Scanner with the

unique ‘‘scan what you see window"".
Powered by a separate 12v
DC adaptor the JX-100 is
truly the most mobile
scanner of today.

simply plug into your 9 pin D
serial port.

Scanlab 100 £55.00
JX-100 RRP £545.00
Trade Price £355.00

RIBBONS DUST COVERS

STOCK PRICE/PER RIBBON STOCK PRICE/PER DUSTCOVER
REF DESCRIPTION 6+ 12+ 504 REF DESCRIPTION 1-9 110-19]20-49
N4820 | Amstrad DMP C0101 [Acorn Archimedes £6.30 | 4.90 | 4.55
2000/3000/3160 £1.96 | 1.76 | 1.57 C0100 |Acorn A3000 (1PC) £4.05 | 3.15 | 2.93
N8860 |Amstrad LQ 5000 £4.32 | 3.89 | 3.46 C0014 [Acorn A3000 (2PC) £6.30 | 4.90 | 4.55
N6961 |Brother HR 15/35 M/Strike | £2.62 | 2.36 | 2.10 C0102 [Amiga A500 (1PC) £2.74 | 2.13 | 1.98
N4840 |Brother M1409 £2.30 | 2.07 | 1.84 | [C0103 |Amstrad 8256/8512 (3PC) | £7.83 | 6.09 | 5.66
N4120 |Brother M1109 £1.54 | 1.39 | 1.23 | |C0104 |Anstrad 9512 (2PC) £4.86 | 3.78 | 3.51
N2230 |Canon PW 1080 £1.90| 1.71 | 1.52 C0107 |Amstrad 1512/1640 (2PC) | £5.40 | 4.20 | 3.90
N5671 |Diablo Hy-Type Il M/Strike | £2.30 | 2.07 | 1.84 | [C0106 |Amstrad 2086 (2PC) £5.35| 4.16 | 3.86
N2730 |Epson MX/FX 80 MX/FX 800 | £1.92 | 1.73 | 1.54 | |CO105 |Amstrad 2286/2386 (2PC) | £5.36 | 4.17 | 3.87
N3200 |Epson FX 1000 £2.30| 2.07 | 1.84 | [C0108 |Atari 520/1040 STFM £3.50 | 2.72 | 2.53
N4540 Epson LX 80/86 £1.20 | 1.08 0.96 C0112 |BBC Master 128 (1PC) £2.79 | 2.17 2.02
N4770 |Epson LQ 400/500/550/850 | £2.18 | 1.96 | 1.74 | |CO113 |BBC Master Compact (2PC) | £5.09 | 3.96 | 3.68
N4780 [Epson LQ 1000 €2.40 | 2.16 | 1.92 C0110 [IBM XT & Compatablles (2PC) | £5.09 | 3.96 | 3.68
N7740 |Epson EX 800 £1.90] 1.71 | 1.52 C0109 |IBM AT & Compatibles (2PC) | £5.09 | 3.96 | 3.68
N8440 |Nec P2200/P2 + £2.54| 2.29 | 2.03 | [C0111 |IBM PS/2 (2PC) £5.63 | 4.38 | 4.06
N4690 [Nec PS5 £2.20 | 1.98 | 1.76 C0301 [12” Monitor £2.79 | 2.17 | 2.02
N4550 [Oki 182/183/192/193 £1.60| 1.44 | 1.28 C0302 | 14" Monitor £4.50 | 3.50 | 3.25
N2280 |Panasonic €0207 |Amstrad DMP 2000/3000 | £3.31 | 2.58 | 2.39
KXP 1080/1081/1180 | £2.04 | 1.84 | 1.63 | | 0208 |Amstrad DMP 4000 £3.26 | 2.53 | 2.35
N9040 |Panasonic KXP 1124 £2.14 | 1.93 | 1.72 C0201 | Amstrad 8256 £3.15| 2.45 | 2.28
N7610 |Star NL10 £2.06 | 1.85 | 1.65 | |C0202 |Amstrad LQ 3500 £3.33 | 2.59 | 2.41
R7411 |Amstrad €0203 |Amstrad LQ 5000 £3.33 | 2.59 | 2.41
8256/8512 M/Strike £2.97 | 2.11 | 1.98 C0205 |Canon PW1080 £2.83| 2.20 | 2.04
R4260 |Amstrad DMP 4000 £2.88 | 2.05 | 1.92 C0206 |Citizen 120D £2.93| 2.28 | 2.12
R7460 |Amstrad 9512 Nylon £2.81 | 2.00 | 1.88 C0224 |Citizen Swift 24 £2.93 | 2.28 | 2.12
R7412 |Amstrad LQ 3500 £2.70 | 1.92 | 1.80 C0209 |Epson FX 85 £3.33 | 2.59 | 2.41
R3300 |Apple Imagewriter £2.95 | 2.10 | 1.97 C0222 |Epson FX 850 £2.93 | 2.28 | 2.12
R6960 |Brother HR15 Nylon £2.70 | 1.92 | 1.80 C0210 [Epson LX 80 £2.92 | 2.27 | 2.11
R4790 |Brother 1509/1709 £5.85 | 4.16 | 3.90 C0220 |Epson LX 400 £2.59 | 2.02 | 1.87
R4880 |Citizen 120D £2.36 | 1.68 | 1.58 0211 |Epson LX 800 £2.92 | 2.27 | 2.11
R2360 |Commodore MPS 801 £2.59| 1.84 | 1.73 C0213 |Epson MX 80 2.96 | 2.30 | 2.14
R6980 |Commodore MPS 803 C0212 [Epson MX 100 £3.32 | 2.58 | 2.40
Nylon £4.25| 3.02 | 2.84 C0221 [Epson LQ 400 £3.02 | 2.35 | 2.18
R6981 |Commodore MPS 803 C0223 |Epson LQ 850 £3.13 | 2.44 | 2.26
M/Strike £3.51| 2.50 | 2.34 | (C0225 |Epson LQ 1050 £3.60 | 2.80 | 2.60
R3200 |C.Itoh 8510/1550/2500 |£2.95| 2.10 | 1.97 C0214 |Nec P2200 £2.95| 2.30 | 2.13
R5670 |Diablo Hi-Type Il Nylon | £2.25 | 1.60 | 1.50 C0215 [Nec P6 + £3.33| 2.59 | 2.41
R4090 |Epson LQ 1500 £3.38 | 2.40 | 2.25 C0205 [Panasonic KXP
R6980 |M. Tally MT 80/81 Nylon | £4.25 | 3.02 | 2.84 1080/1081/1090 £2.83 | 2.20 | 2.04
R7390 |M. Tally MT85 £4.23 | 3.01 | 2.82 C0204 |Panasonic KXP 1180/1124| £2.92 | 2.27 | 2.11
R2540 |Nec P /2/6 £3.92 | 2.78 | 2.61 C0216 [Shinwa CP 80 £2.83 | 2.20 | 2.04
R2600 |Nec P 3/7 £4.39 | 3.12 | 2.93 C0217 (Star LC 10 £3.03 | 2.36 | 2.19
R8700 |Nec P6+/P7 + £3.94 | 2.80 | 2.63 C0218 |Star LC 24-10 £2.97 | 2.31 | 2.15
R6981 |Shinwa CP 80 M/Strike | £3.51 | 2.50 | 2.34 C0219 (Star NL 10 £2.99 | 2.32 | 2.16

Reduces data errors caused by
worn contacts. Easy to install.
Simple to use. No mains power
required. Reliable rotary switch
mechanism. Heavy duty metal
case. All lines connected.
Female connectors as standard.

i
channels can
operate simultaneously.
Printer selection is via DOS.

Both printer

MOUSE PRODUCTS

PRICE/PER ITEM

STOCK REF DESCRIPTION 1-2a I 25+ I 100+
A0603 8mm Mouse Pad £1.88 1.43 1.31
A0604 Mouse Pocket £0.80 0.61 0.56

PRICE/PER ITEM
STOCK REF DESCRIPTION 3 l 50+ 1100'*'
A0800 25 Male/36 Male, 2m, Moulded £3.90 3.12 2.65
A0801 25 Males/36 Male, 1.8m, 18 Wire £2.38 1.62 1.35
A0802 25 Male/36 Male, 3m £4.68 3.74 3.18
A0803 25 Male/36 Male, 5m £6.95 5.56 4.73
A0835 25 Male/36 Male, 10m £9.00 7.20 6.12
A0804 25 Male/25 Male, 2m £3.70 2.96 2.52
A0841 25 Male/25 Male, 3m £4.38 3.50 2.98
A0805 25 Male/25 Male, 5m £5.63 4.50 3.83
A0848 25 Male/25 Male, 10m £9.88 7.90 7.72
A0805 25 Male/25 Female, 2m £3.70 2.96 2.52
A0861 25 Male/25 Female, 3m £5.13 4.10 3.49
A0863 25 Male/25 Female, 5m £9.00 7.20 6.12
A0868 25 Male/25 Female, 10m £9.88 7.90 6.72
A0806 36 Male/36 Male, 2m £3.76 3.01 2.56
A0881 36 Male/36 Male, 3m £6.50 5.20 4.42
A0883 36 Male/36 Male, 5m £9.50 7.60 6.46

OVERSEAS MEDIA DISTRIBUTORS LTD

UNIT 15, EASTFIELDS ENTERPRISE PARK,
LEWISHER ROAD, LEICESTER, LE4 7LR.

Tel: (0533) 460080

Fax: (0533) 460290

02-2566-1091




BACKING THE GAMES

It’s yesterday once more. After a period of retrenchment,
Bonsai tells BARNABY PAGE that it is staking its future on
leisure dealers trading up to the clones market...

onsai likes leisure.
B Don’t laugh: despite

dealers’ fears since
Lightning, the former
Parkfield subsidiary, was
saved from receivership and
a £275 million debt in 1990
and acquired by Bonsai, the

new Bonsai Lightning will
continue to maintain
Chinese walls between its
leisure, business and educa-
tional divisions.

But the unanswered ques-
tion is how long those
chinese walls can stay up in

term plans to ease its leisure
dealers into carrying a
business line.

There is no doubt that the
leisure market is financially
significant to Bonsai Lightn-
ing, yet it remains more firm-
ly identified with business.

old Bonsai had been selling
£30 million a year,
predominantly to VARs and
corporates, and Lightning
was brought in to boost its
growing retail side.
According to marketing
manager Phil Wainewright,
leisure “does represent a
much bigger slice than
the business (and educa-
tional) revenue”, albeit still
less than half the income,
which suggests a true con-
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SPOTLIGHT

40% of revenue.

Yet in the 1991 CTwW
Specialist Computer
Retailer Survey, Bonsai
Lightning was top business
distributor, with only third
place in leisure hardware.

Still, with margins differ-
ing by “only a few per cent
between the divisions, there
is no obvious commercial in-
centive to leave leisure
behind. Indeed, Wainewright
admits that moving away

GANG

background to the indepen-
dent trade has cash benefits:
“If you have people with
smaller orders you have an
opportunity to protect your
margins.”

Where Bonsai Lightningis
looking to expand is in the
business/leisure crossover.
Although Wainewright
denies that the distributor
favours suppliers such as
Commodore, which offer

hardware for both markets,
he enthuses that “if you, the
retailer, want to move from
leisure into the business
market, you’d come to us,
who you know already”.

official message is that the the face of Bonsai's long- Before the acquisition, the tribution by leisure of about from Bonsai’'s VAR

INCREDIBLE
NEW RELEASE

Cohen? Cohen gone

he closure in August this

year of the former Lightn-
ing’s separate headquarters
in Park Royal London, and
the departure of managing
director Loretta Cohen the
following month are, accor-
ding to Wainewright, nothing
but natural post-acquisition
behaviour.

NOW AVAILABLE FROM

Centresoft
Lazer, SDL
Leisuresoft
& Rickitt

Amigaonly
RRP £25.99 (inc. vaT)

Top Business
Hardware

Distributors
— By Unit Sales
1 Bonsai Ligh‘f‘zig%

SDL

Hugh Symor
icro-Peripherals
Mie Amstrad
Northamber
Centresoft
Bytech

o~ WN

No 1 longer than Bryan

At Bonsai Lightning, each
division has its own sales
force, its own telephones,
and its own office, although
“to get the economies of
scale, once we go into the
back-office services we are
one company”, says Waine-
wright.

How well the hope of one-
stop shopping for the
business/leisure retailer sits
with the reality of separate
sales divisions is a question
that Bonsai Lightning will
have to answer: one possible

Now you can learn, revise and check

your progress in National Curriculum

Maths in a way which is challenging

and fun to do. The computer can

automatically adjust the difficulty level

so you will never be out of your depth,
“nor will it be too easy!

ATIONAL
CURRICULUM

TOpiCS included ... solution would be to restruc-

: % 5 ture along channel-spemfup,

By solving the Maths problems and Times Tables Decimals rather.thely prodct specitic
learning as you go, you face the Addition Using calculators L his Christmas, the
challenge of the four games in the Subtraction Shape & Space lines ﬁoﬁiéﬁngpﬁtsed'n?ns ts

- : inlicati S ber catalogue.

Adventure through Time. Start in the hD/I_u!tl_pl1canon %oney problems Wiineniioht "Ticys Wil e
land of the cave man, and if you F;X::Stliglllls = easll)léfmaetlzésrns R
survive long enough, you can help Zen PODEL P Atari and Sega sales being

strong — Atariis stillmanag-
ing to keep a reasonable
slice of the market. And we

in his desperate struggle to defend a

Martian city. Colourful, attractive package

X

with screen shots i B
dhelds.”
Full-colour POS leaflets _ Marketing wil t;?nt;w:tig%r;
undles,
§§. nowava”ab’e claiming that a set of ex-
P’Oduced by- th-e The true extent of change
EdSoft Specialists atLightning is not likely to be

seen until the Christmas
season of 1992, when Bonsai
starts seriously to push its
Vanilla own-brand PC-
compatible into the home.

Wainewright predicts:
“We're definitely hoping to
develop that — it’s too late
for this season but we will be
offering a bundle.” ]

Kosmos Software Ltd
1 Pilgrims Close, Harlington, DUNSTABLE, Beds. LU5 6LX
Telephone 05255 3942 or 5406 Fax 05255 5406
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COINING A PHASE

In the wake of the Associated Leisure Preview, the amuse-
ment industry’s first major exhibition of the season, AN-
DREW WYKE takes a look at the video games currently
dominating the arcade sector and looks at their potential in

the home market...

he manufacturers who

I produce video games
for the arcade market

are now facing what can be
viewed as either their big-
gest ever threat or their
greatest opportunity — the
consumer video games

market. So how are these
manufacturers addressing
it, and which of today’s ar-
cade successes will be
tomorrow’s consumer hits?

The companies involved
in the development of these
games, the likes of Sega,

Namco, Nintendo, Konami,
to name but a few, all invest
heavily in producing original
concepts but they all now
face a potential dilemma.
For, if people can play a
game on their home system
with graphics just as

sophisticated as those in an
arcade, what will inspire
them to go into an arcade at
all?

The answer, of course, is
an experience which they
cannot find on their home
system. The manufacturers,
therefore, have recently con-
centrated on improving
technology and the quality of
games.

One growth area has been
the increased presence of
dedicated sit down games,
even simulators, which offer
the player more than just a
game. With pcbs (the stan-
dard game boards which
usually fit into an upright

cabinet) the quality now has
to be better than ever. One of
the most popular pcbs of late
has been Capcom’s Street
Fighter 2, but, as one
distributor of games com-
mented: “This is the kind of
quality which is needed,
otherwise kids will not visit
the arcades and play them.”

There has also been an in-
crease in the number of
games using laserdisc
technology, the most suc-
cessful to date being Atari’s
Mad Dog McCree and the
follow up, Who Shot Johnny
Rock?, along with Dragon’s
Lair 2 from the Leland Cor-
poration.

“A classic of [
the genre, a
reference!”.

Aviation
Design 91.

One compilation

—

FALCON

From the test flight to aerlal combat,
earn your stripes aboard your F-16 by
~combatting enemy tanks and Migs.

nn"\l FAL(_ON TM and Spectrum

UBI SOFT UK
SADDLERS HOUSE
100 Reading road
Yateley Camberley
Surrey GU17 7RX
TEL: 0252.860.299

Screen shots on different formats may vary.

Atari ST is a trademark of Atari Corporation.
Anmiga is a trademark of Commodore Amiga, Inc.
IBM is a trademark of International Business Machines.

RELEASE DATE NOVEMBER 1st.

for all sim

UForget all

REASONS TO BE UBI — 1,2,3

THREE INTERNATIONALLY ACCLAIMED FLIGHT
SIMULATIONS EACH INDIVIDUALLY RECEIVING THE
AWARDS OF AN ALL-TIME CLASSIC GAME

NOW ONE COMPILATION FOR ALL SIMULATIONS

the

other so-called si-
mulations, this is
the'real thing!"
@Omputer gamer.

Intervene in a co
nen. Command B
the navigatios

helicopter.
UNSHIP © MICROPR

Jat zone to rescue your
¥h-tech weapons; control
fd communication of your

JFIGHTER

AVAILABLE ON ST/IAMIGA (£30.99), PC3/PC5 (£34.99)

FOR SALES, POS OR FURTHER INFORMATION CALL:

DUNCAN LOWTHIAN or ROZENN LEARD
on 0252 860 299

BOMBER

16 Bits

FULL MARKETING SUPPORT WITH TARGETED CONSUMER CAMPAIGN

FULL RETAILER SUPPORT WITH PERSONAL IN-STORE MERCHANDISING
BY USD COMPLEMENTING CONSUMER ADVERTISING

NEW SIZE, TRADE PREFERRED, RIGID CARDBOARD.BOX, REDUCING
DAMAGE IN TRANSIT

The renewed interest in
laserdisc, after the concept
was originally launched and
subsequently rejected in the
early half of the '80s, pro-
vides a quality previously un-
seen.

In the dedicated games,
usually housed in sit down
cabinets, the emphasis has
changed slightly from the
quality of the cabinet to the
depth of the game.

Driving games have
dominated this sector and
include Atari’s Hard Drivin’, -
Jaleco’s Cisco Heat, Sega’s
Rad Mobile, Super Monaco
and GP Rider and Namco’s
Final Lap and Final Lap 2.

Fighting themes have
been less prevalent in the
dedicated sector but those
of note include Namco’s
Steel Gunner and
Taito’sSpace Gun. Two of
the latest releases which
have made big impacts are
Atari’'s Steel Talons and
Namco’s Starblade.

Sim kind of

wonderful
Another road being in-
creasingly followed by
arcade manufacturers is in
the simulator sector, with
products ranging from
Sega’s Rail Chase, and In-
diana Jones-themed adven-
ture game set in an
underground world, to the
same company’s R360
which, despite stirring a
greatdeal of interest, has not
really achieved the levels of
success which Sega was
hoping for.

But how many of the cur-
rent video games in the ar-
cades will end up in the con-
sumer market? The answer
is, quite a lot! For even
though the manufacturers
for the arcades are now pro-
ducing games of such quali-
ty that they cannot be
emulated on a home system,
the stronger games will be
transferred, albeit with a lot
less quality.

For example, one of the
successes in the dedicated
market this year has been
Sega’s Time Traveller
hologram game which gives
a true 3D effect. Although
this could not be transferred
to a home system there is
talk that the game will be pro-
duced in some format for the
consumer market. The suc-
cess of this will hinge on the
concept of the game, rather
than the quality.

There are, however,many
games currently operating
successfully in arcades
which will transfer to home
systems with no loss in
quality whatsoever. Games
to look out for in the future
could include Campcom’s
Streetfighter 2, SNK’s King
of the Monsters, Konami’s
Golfing Greats and Sunset
Riders, Taito’s Football
Champ, Data East’s
Caveman Ninja and
Williams’ Terminator 2.

In fact, Kevin Williams of
Rediffusion Simulation,
estimates that in some ar-
cades around 50 per cent of
the video games could be
reproduced on home
systems with an actual im-
provement in quality.

“The arcade industry is
finding it difficult to come up
with new ideas for games
and is therefore moving
more into areas which can-
not be matched by home
systems,” he explained.

There is even talk that two
major manufacturers are

Continued on page 30
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SETTING JOYSTICK STANDARDS THROUGHOUT THE WORLD.

~ ==

Weeshv FlashFire

| TELEPHONE 0262 602541 FAX 0262 400068
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THE ENEMY WITHIN

In the second of his three part series looking at the piracy

business, CHRIS COWEN

investigates the pirates

themselves — their organisation and their motivation...

referred briefly to some

back-tracking | did onone
pirated title. The game had
had gone through 46 pairs of
hands before me!

This shows just how huge
the problem of counterfeit
software is. Indeed, that par-
ticular title is just the tip of
the iceberg. | then followed a
platform game back the

I n last week’s article |

same way. But this time it
had gone through 132 people
before | stopped,and | hadn’t
even reached the hackers.

The way that these net-
works operate, and why they
work, obviously needs to be
investigated.

Hackers usually work in
groups of four to five, but
someareas largeas 15. They
receive their software from

two main sources, the first
being development teams
themselves or software
house employees. The other
is magazines.

A pirate just has to know
someone who works on one
of the above areas. Very little
stops them from walking in-
toto seetheir friend and then
walking out with an illegal
copy. Simple.

One journalist com-
mented to me that most
games he receives are
preview copies that go
around publications un-
protected.Soalotof thetime
they just have to place them
onto the piracy distribution
networks.

These two words, distribu-
tion and networks, are too
good for hackers, but that is
just what they have got.

Right said Fed

very hacking group
worksinitsownway, but
many are far more profes-
sional in distribution than

A successful swoop chips at the tip of the iceberg

Ofiginal ide'é;‘ _ahq ﬁro
GAMOS Ltd.

© INFOGRAMES 19

the way we work.

There is one crew out
there that uses Federal Ex-
press, Red Star etc to send
the software around. Once
they have hacked it, placed
the cheats, or even subbed
out any bugs, the game is
sent to area swappers.

The area swappers send it
out to people who will then
take it around schools, user
groups and hacker parties.
An area swapper will look
after an area the size of West
Yorkshire, but will have
about 20 contacts within
that area. | hope people
reading this now see the ex-
tent of these groups and
their networks.

Some hacking teams will
put a new intro onto a game
or simply make it their
numbered hack so that it has
a cult status all of its own.

The groups operate within
the market for two main
reasons.

1. The software is not con-
sidered to be worth its full-
price.

2.Some time in the past they
have been ripped off by a
software house, or they can-
not get a job within a
development team.

| spoke to one person that
is owed £38,000 from a soft-
ware house, so as soon as
that publisher brings out a
new title, he and everyone he
knows will hack it and send it
out to as many people as
possible.

The hacker that told me
this knows that there are
more people out there in the
same boat. Despite popular
belief, these hackers do not
generally do it for money.
There are one or two people
who will sell copies for £2-£3,
but not many. Most networks
do what they do for kicks, or
to get their own back on bad
apples in the industry. And
don’t think they’re all 15 year
old whizzkids either — the
age range is 1210 50 +.

People that use thisillegal
software don’t often know
the difference between PD,
shareware and illegal soft-
ware. Consumers need to be
educated by us.

The problem simply won’t
go away otherwise. The
research for this piece was
done in the ST and Amiga
market, but as PC games
begin to boom so this sector
will become infested too —
unless everyone starts doing
what they can to clamp down
init. O

Next week, in the last of this
three part series, Chris
Cowen looks at just how ef-
fective the current piracy
deterrents are, and what else
can be done to beat the
cheats.
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e latest from LANDER

' Count and Add

. a new name for an old friend!

The first title to be launched under
Scetlander's new trading style and
name brings even higher standards,
to educational software.

FORMATS
AVAILABLE

Count and Add is the ideal first
maths program for the under 7s.

It has all our usual features + even
better sound, speech and graphics.

Feature packed value for PC, AMIGA, ST
and Arc/A3000 - RRP £25.99
Spectrum & C64 - RRP £12.99 (cass) £16.99 (disc)

AWARD WINNING
W BEST SELLERS

PC, AMIGA, ST, Arc/A3000, o o allll="] SN [«
Colour Spectrum, C64 A

Brochures
Posters
Demo discs

Contact USD
0260 299401

From
leading
distributors

incl. Centresoft,
{0" Leisuresoft, SDL,
=5 HB Marketing,

Rickitt,
GEM.

Serious fun with words 5-14+

Fun maths for 5-12 +

More details from USD or contact Liz Ibbotson

LANDER SOFTWARE
. 74 Victoria Crescent Road, Glasgow G12 9N UK
Tel + 44 (0)41 3571659 Fax + 44 (0)41 357 5034

LANDER SOFTWARE is a trading name of ScetlanderLtd . a n b & ®
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SPEAKEASY

Frightening Lightning

lease find enclosed a

copy of the letter of com-
plaint | have sent to Bonsai
Lightning.

Dear Mr Gregory,

We have been trading with
yourselves for over a year.
However, | am writing to you
today to make a formal com-
plaint about the returns
department. We have sent
several machines back to
them for repair under warran-
ty and have on most of these
occasions been fobbed off

with retractions and inor-
dinate delays.

To give you an example,
Mr Pickup’s Atari 520STFM
(RA050664) was sent back to
yourselves for repair UNDER
guarantee on 11/03/91. After
much chasing up we were
told that it had been
tampered with and the top
cover was broken when you
received it.

As | had packed that
machine myself, | knew this
was not the case and im-

mediately contested this.
Eventually after nearly one
month we received the
machine back still not
working. This was again
sent back to yourselves on
18/04/91 and finally, after
several weeks, we received it
back still faulty. In all, this
machine was sent back to
you on three different occa-
sions before the fault was
finally rectified.

Another example is Dr
Cunningham’s Panasonic
KXP 1123 printer (RA318318)

which was sent to
yourselves for repair on
18/06/91. After a month of
chasing up we were told that
the top cover was broken.
Again this could not have
happened in transit as it was
packed perfectly. So this
was contested. Eventually
after nearly three months we
were told that it had got lost
and we would be sent a
replacement. We finally
received the replacement on
04/09/91.

We sent back a Panasonic
KPX 11283 printer to
yourselves on June 18th
1991 for repair under warran-

ty (RA318318). We then had
to chase yourselves up
vigourously as we heard
nothing for two months.

Eventually on August 21st
1991, we received the printer
back with a note saying that
the ribbon had been chang-
ed. | found this most surpris-
ingastheribbon was already
tested by us before sending
the printer back to
yourselves. | then tested out
the printer only to find exact-
ly the same fault as it had
been originally sent to you
with.

We then send back the
printer to yourselves again
on August 21st in exactly

o > 0 E T W 0 R K S

CP Software, Stonefield House, 198 The Hill, Burford, Oxon. OX18 4HX England Tel: (0993) 823463
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Fax: (0993) 822799

© 1991 OXFORD SOFTWORKS

the same packaging
(RA319349). In the meantime,
the customer was quite
rightly getting very upset at
the length of time taken for
repair. We then chased this
up with yourselves only to be
told it was being repaired.
Last week my manager
received a phone call from
Mark to say that the front
cover was broken in transit
and it would cost £130 to
repair. This is totally unac-
ceptable as we were never
told this in the preceding
five weeks that the printer
was back with yourselves.
The printer has now been
with yourselves for nearly
four months.

How can it be that on the
majority of occasions, the
machines when received by
yourselves, have supposedly
been tampered with? We
hold over 20 different ac-
counts with distributors and
with no distributor have we
ever had such problems. We
deal with FMG, who have
been under a lot of criticism
recently, on an extremely
regular basis but never had
any such problem.

Needless to say, we are
extremely annoyed and we
have some extremely
dissatisfied customers. In
deed one has sworn never to
recommend a Panasonic
printer again. It seems a
shame that the manufac-
turer should bear the
wrongful blame. | would be
grateful if you could resolve
the matter quickly and | look
forward to an early reply.
D.S. Makan
Partner
P.A.L. Computers
Levenhuime
Manchester

Sum chance

am not the brightest of

human beings by a long
way — | learnt that when |
failed to pass for Grammar
School.

| have, however, ambled
along the past five years
making a decent living as a
computer games retailer.
This year my turnover is up
once more. Great you say,
you should be happy, and |
would be if it wasn’t for ‘The
Console Factor'.

For £100 | could buy 43.29
£3.99 budget games, with a
profit of £72.73.

For £100 | could buy 4.44
console games with a profit
of £33.30. This means a loss
on cassette profit of £39.43.

So much for technology.
To stand still | would need to
buy an extra 5.29 console
games costing me an extra
£119 to stock.

Now | have my 10 console
games, | will have to pray
that they all sell (Did anyone
else buy Golden Axe War-
rior?) because two little
mistakes and I'm forty five
quid down the drain, leaving
me with a paltry £15 profit.

And 10 console games
don't fill a shop. | need Sega,
Megadrive, Gameboy and
the rest.

The actual stock figure is
astronomical. Somebody is
making a lotof money out of
console games. It must be
the manufacturer or the
distributor because it cer-
tainly isn’t me.

Do you think | need a new
distributor? Or a better grade
in maths?

Mrs M.A. Secker
Soft Centre
Dewsbury

Speakeasy continues on page 30
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s10o1  The Release Schedule weex 145

PLEASE ALLOW FOR SLIPPAGE.

‘A VITAL REFERENCE TO NEW AND FORTHCOMING LEISURE SOFTWARE. UPDATED WEEKLY,
OUT NOW = RELEASED WITHIN LAST MONTH. IMMINENT = EXPECTED AT TIME OF PUBLICATION.

AMIGA IBM PC & COMPATIBLES SEGA MASTER SYSTEM
4 WHEEL DRIVE (COMPILATION) ...29.99...MID NOVEMBER GREMLIN AUSTERLITZ NOW, ;..ise MIRROR IMAGE ALIEN STORM ..NOVEMBER
ACTION PACK S OUENOW: . .5 ACTION 16 AUSTERLITZ ...OU’I NOW .MIRROR IMAGE ASTERIX ..... ...NOVP MBER

AGONY ........ ...NOVEMBER 28 PSYGNOSIS BLOODWYCH .. ...OUT NOW IMAGE WORKS BACK TO THE FUTURE 2 .34.99...NOVEMBER 7 ...SEGA
AIR SUPI’ORI ...NOVEMBER ...PSYGNOSIS BLOODWYCH ...OUT NOW ......IMAGE WORKS BONANZA BROTHERS. ...EARLY NOVEMBER SEGA
AMNIOS ..... ...OUT NOW ......PSYGNOSIS BLUES BROTHERS ...NOVEMBER 7 ...TITUS BUBBLE BOBBI ...NOVEMBER ...SEGA
AUSTFRI 1TZ ...OUT NOW MIRROR IMAGE BLUES BROTHERS .. ...NOVEMBER 7 ...TITUS CHESS .....

.NOVEMBER 14 SEGA
...DECEMBER.. EG

..NOVEMBER 14
...NOVEMBER
...NOVEMBER

...NOVEMBER 14 PALACE
...NOVEMBER 14 PALACE
...NOVEMBER 18 IMAGE WORKS
...NOVEMBER 18 IMAGE WORKS

DIE HARD 2

BARBARIAN 2..
BLOODWYCH
BLUES BROTHERS
BOSTON BOMB CLUB .

...NOVEMBER 1 SYGNOSIS BOSTON BOMB CLUB
L OUT NOW: .5 MIRROR IMAGE BOSTON BOMB CLUB..
...NOVEMBER 7 ...TITUS CADAVER.....
...NOVEMBER 14 PALACE CADAVER

CAPTAIN PLANET........ ...OUT NOW NDSCAPE CHARGE OF THE LIGHT BRIGADE ...MID NOVEMBER IMPRESSIONS ...DECEMBER..
CHART ATTACK (COMPILATI N) .29.99...EARLY NOVEMBER GREMLIN CHARGE OF THE LIGHT BRIGADE 5.2 ...MID NOVEMBER IMPRESSIONS e ...NOVEMBER
CHE-GUERILLA IN BOLIVIA .. ..JMMINENT ...... CCS CHESS CHAMPION 2175 ...NOVEMBER ...OXFORD SOFTWORKS LEADERBOARD .. ...OUTNOW ..
CISCO HEAT ..NOVEMBER 21 IMAGE WORKS CHESS CHAMPION 2175 ...NOVEMBER ...OXFORD SOFTWORKS LINE OF FIRE ...NOVEMBER

...NOVEMBER ...MINDSCAPE MERCS ...
...NOVEMBER ...MINDSCAPE OUT RUN
...NOVEMBER 21 IMAGE WORKS POPULOUS
...NOVEMBER 21 IMAGE WORKS SHADOW DANCER

...NOVEMBER 19 IMAGE WORKS CHESSMASTER 3000 .
...OUTNOW ...... AUDIOGENIC CHESSMASTER 3000
...OUT NOW .MIRROR IMAGE CISCO HEAT
...IMMINEN IMPRESSIONS CISCO HEAT

...DECEMBER..

...DECEMBER..
99...0UT NOW

...NOVEMBER

UROPA

FEDERATION OF FRE
FIGHTER COMMAND .

TRADERS .

FIRST SAMURAI ....... . 'NOVEMBER 22 IMAGE WORKS DUNGEON MAS 5 ...DECEMBER......MIRROR IMAGE SHADOW OF THE B 8 .34.99...NOVEMBER
FLIGHT OF THE INTRU ...OUT NOW ......SPEC. HOLOBYTE DUNGEON MASTER ...DECEMBER......MIRROR IMAGE SONIC THE HEIL -FH()(- 5 .29.99...0UT NOW
FORT APACHE .......... ...OUT NOW PRESSIONS FALCON V3.0 . ...DECEMBER......SPEC. HOLOBYTE SPEEDBALL .29.99...0UT NOW

JUROPRESS FALCON V3.0 ...DECEMBER..

FUN SCHOOL 4 (5-7 YEARS) ...OUT NOW PEC. HOLOBYTE SPIDER MAN .29.99...0UT NOW

FUN SCHOOL 4 (7-11 YEARS) ...OUT NOW JUROPRESS FUN SCHOOL 4 (5-7 YEARS) ...NOVEMBER 14 EUROPRESS STRIDER ........ .32.99...0UT NOW
FUN SCHOOL 4 (UNDER 5'S) ...OUT NOW {UROPRESS FUN SCHOOL 4 (5-7 YEARS) . ...NOVEMBER 14 EUROPRESS SUPER KICK OFF .29.99...DECEMBER ..
G.B. ROUTE PLUS ....... ...OUT NOW "OMPLEX FUN SCHOOL 4 (7-11 YEARS) ...NOVEMBER 14 EUROPRESS TOM AND JERRY .29.99...JANUARY..

...NOVEMBER 14 EUROPRESS
...NOVEMBER 14 EUROPRES

IAN BOTHAM'S CRICKET . XENON 2 ...29.99...NOVEMBER 14 SEGA

INTELLIGENT STRATEGY GAM

..NOVEMBER ...CELEBRITY SOFTWARE FUN SCHOOL 4 (7-11 YEARS)
...OUT NOW ......OXFORD SOFTWORKS FUN SCHOOL 4 (UNDER 5'S)

KING OF CHICAGO ...OUT NOW MIRROR IMAGE FUN SCHOOL 4 (UNDER 5'S) . ...NOVEMBER 14 EUROPRESS

LEANDER........... ...NOVEMBER 21 PSYGNOSIS IAN BOTHAM'S CRICKET ...IMMINENT .CELEBRITY SOFTWARE SEGA MEGADRIVE

LOTUS TURBO CHALLE! HOULNOW: ... . GREMLIN INTELLIGENT STRATEGY GAME ...OUT NOW .OXFORD SOFTWORKS 688 ATTACK SUB .......... 9.99...0UT NOW
MAD DOG WILLIAMS . ...MID NOVEMBER SMG INTELLIGENT STRATEGY GAMES 55.25 30.99...0UT NOW .OXFORD SOFTWORKS ~ BACK TO THE FUTURE 2 .TBA ...NOVEMBER
MAGIC STORY BOOK . ..OUT NOW ......SOFT STUFF KID WORKS CREATIVITY KIT 3.5+5.25 39.95...0UT NOW .ABLAC DAVIDSON BACK TO THE FUTURE 3 .39.99...NOVEMBER
MANIC MINER ...... ...OUT NOW OFTWARE PROJECTS KILLING CLOUD ...OUT NOW IMAGE WORKS BONANZA BROTHERS . .34.99...NOVEMBER 14
MEGA L ...OUT NOW ......IMAGE WORKS KILLING CLOUD ... ...OUT NOW IMAGE WORKS BUCK ROGERS .39.99...NOVEMBER ..
MERCENARY IIT ...NOVEMBER 21 NOVAGEN KING OF CHICAGO . ...OUT NOW .MIRROR IMAGE BURNING FORC .34.99...DECEMBER..
MOONSTONE .. ...NOVEMBER 21 MINDSCAPE KING OF CHICAGO.. ...OUT NOW .MIRROR IMAGE CALIFORNIA GAME .39.99...DECEMBER..
OH NO! MORE LEMMINGS. ...NOVEMBER 26 PSYGNOSIS MAD DOG WILLIAMS . ...MID NOVEMBER SMG DARK CASTLES .34.99...0UT NOW
ONSLAUGH ...NOVEMBER 19 MIRROR IMAGE MAD DOG WILLIAMS.. ...MID NOVEMBER SMG DECAPATTACK .. .34.99...0UT NOW
ORK ... ...DECEMBER 5 ...PSYGNOSIS MAVIS BEACON 2 (WINDOWS 3.0) 3 ...DECEMBER......MINDSCAPE DONALD DUCK 39.99...DECEMBER ..
PEGASUS ...OUT NOW .GREMLIN MEGA FORTRESS-HD . ...OUT NOW .MINDSCAPE F22 INTERCEPTOR . .39.99...NOVEMBER
REACH FO 5 ...JANUARY.. PSS MEGA FORTRESS ...OUT NOW .MINDSCAPE FATAL REWIND.. .34.99...0UT NOW ..
REALTHINGS "SAFARI' 5...0UT NOW .RGB STUDIOS MEGA FORTRESS ...OUT NOW .MINDSCAPE FIRE SHARK .34.99...DECEMBER..
REALTHINGS 'SEA LIFE ...OUT NOW .RGB STUDIOS MEGA FORTRESS-I ...OUT NOW .MINDSCAPE JEWEL MAS .34.99...NOVEMBER
ROBOZONE .- OUTLNOW " ...... IMAGE WORKS MICRO ENGLISH (G ..OUTNOW ...... LCL LAKERS V CELTICS .39.99...NOVEMBER
STARGLIDE ...NOVEMBER 19 MIRROR IMAGE MICRO FRENCH ((,(, S ...END NOVEMBER L C L MARBLE MADNESS . .39.99...DECEMBER
SUPAPLEX .. ...OUT DREAM FACTORY OBITUS .. ...NOVEMBER 14 PSYGNOSIS MERCS ........... .39.99...NOVEMBER
SUPER HEROES (COMPILATION) ...MID NOVEM DOMARK OBITUS ... ...NOVEMBER 14 PSYGNOSIS MONSTER WORLD 3

SUPER SPACE INVADERS . ...OUTNOW ...... DOMARK OH NO! MORE I ...NOVEMBER 26 PSYGNOSIS NINJA BURAI . ...NOVEMBER
SUSPICIOUS CARGO . ...MID NOVEMBER GREMLIN REACH FOR THE SKIES ...DECEMBER PSS OUT RUN ..... .39.99...NOVEMBER

...NOVEMBER 11 SOUNDWARE INT. REACH FOR THE SKI
...MID NOVEMBER FIRST CLASS SPACE WRECKED

JCEMBER ..

...D] PSS PHANTASY
...NOVEMBER

.GREMLIN PHEUOS

...OUT NOW

¢ GOLD RUSH COLLE .
...DECEMBER..

HE SHOE PEOPLE

TURTLES ARCADE ...NOVEMBER 28 IMAGE WORKS SPEEDBALL 2 . ...OUT NOW IMAGE WORKS RINGS OF ...NOVEMBER
ULTIMA 6.....cc00eueeenn ...NOVEMBER 14 MINDSCAPE SPEEDBALL 2 ...OUT NOW IMAGE WORKS ROAD RASH ...OUTNOW ..
WORLD CLASS RUGBY . ...NOVEMBER ...AUDIOGENIC SPELLCASTING 201 -.OUTNOW ...... ACCOLADE ROBOCOD .. ...DECEMBER..

STARGLIDER 2.... MIRROR I SE SHADOW OF THE BEAST ...\J()VFMBFR

SUPAPLEX (EGA) . DREAM FACTORY SHINING AT THE DARKN :
ATARI ST SUPAPLEX (EGA) .. ...DECEMBER......DREAM FACTORY SPEEDBALL 2 .. . 'DECEMBER..
4 WHEEL DRIVE (COMPILATION) ...29.99...MID NOVEMBER GREMLIN SUPER CAR PAK . ...OUT NOW CCOLADE SPIDER MAN ...OUT NOW
ACTION PACK ++....ACTION 16 SUPER SPACE INVADERS . ...IMMINENT ......DOMARK STARFLIGHT .. ...OUT NOW
AUSTERLITZ JLOUTNOW.. ... MIRROR IMAGE TEAM SUZUKI .. ...OUT NOW .GREMLIN STREETS OF RAGE . ...OUT NOW
BARBARIAN 2.. ...NOVEMBER 11 PSYGNOSIS THE GAMES: WINTER 3 ...OUT NOW CCOLADE THE IMMORTAL . ...NOVEMBER ..
BEAST2 ..... ...NOVEMBER 12 PSYGNOSIS THE GOLD RUSH COLLECTION3.5+5.25 29.99...DECEMBER 5 ...SOUNDWARE INT. TOE JAM AND EARL ...N()VFMBFR 11 ¢
BLOODWYCH ...OUTNOW ...... MIRROR IMAGE TURTLES ARCADE 3.5 29.99...NOVEMBER 28 IMAGE WORKS 5 SEG
BLUE MAX .. ...DECEMBER......MINDSCAPE TURTLES ARCADE . 5 29.99...NOVEMBER 28 IMAGE WORKS JE WAR .. "EARLY NOVEMBER SFG
BLUES BROTHER .99...NOVEMBER 7 ...TITUS TV SPORTS BASEBALL 5 35.99...EARLY NOVEMBER CINEMAWARE XENON?2 .......... ...NOVEMBER ...SEGA
BOSTON BOMB CLUB . .99...NOVEMBER 14 PALACE TV SPORTS BASEBALL .25 35.99...EARLY NOVEMBER CINEMAWARE ¢
CAPTAIN PLANET ...OUTNOW ...... MINDSCAPE TV SPORTS BOXING . 5 35.99 S .NOVEMBER § ... CINEMAWARE
CARTHAGE...... ...NOVEMBER 12 PSYGNOSIS TV SPORTS BOXING .. 5 35.99...NOVEMBER 8 ...CINEMAWARE AMSTRAD CPC
CHART ATTACK (COMPILATION) .EARLY NOVEMBER GREMLIN TV SPORTS ROLLERBABES .3.5 35.99...DECEMBER......CINEMAWARE CHART ATTACK (COMPILATION) D 19.99...EARLY NOVEMBER GREMLIN
CISCO HEAT ...NOVEMBER 21 IMAGE WORKS TV SPORTS ROLLERBABES ......5.25 35.99...DECEMBER...... CINEMAWARE CHART ATTACK (COMPILATION)...T 14.99...EARLY NOVEMBER GREMLIN
EXILE ...OUT NOW .AUDIOGENIC ULTIMA 7 .. 39.99...DECEMBER 16 MINDSCAPE CISCO E r ...NOVEMBER 21 IMAGE WORKS
FALCON ...OUT NOW .SPEC. ULTIMA 7 5 39.99...DECEMBER 16 MINDSCAPE CISCO HEAT ...NOVEMBER 21 IMAGE WORKS
FEDERATION OF FREE ...OUT NOW .MIRROR IMAGE WING COM 5 39.99...0UT NOW ...... MINDSCAPE ROBOZONE SOUTNOW:ES ... IMAGE WORKS
FIGHTER COMMAND . ...IMMINENT ...... IMPRESSIONS WING COMMANDER 2 - HD . .25 39.99...0UT NOW ......MINDSCAPE ROBOZONE ...OUT NOW ......IMAGE WORKS
FIRST SAMURAI ...DECEMBER 12 MIRROR IMAGE WING COMMANDER 2 - LD.. .5 39.99...0UT NOW .MINDSCAPE SUPER HEROES (COMPILATION) .99...MID NOVEMBER DOMARK

5
25

3.
,\C(P SORY PA(K HD 3.
5.

FORT APACHE .. <OUTNOW:: .0 IMPRE! SSI()NS W/C 11 SPEE! 14.99...0UT NOW -MINDSCAPE SUPER HEROES (LOMPH ATION) T 14.99...MID NOVEMBER DOMARK
FUN SCHOOL 4 (5-7 YEARS) ...NOVEMBER 12 EUROPR W/C II SPEECH SORY PACK HD: 14.99...0UT NOW .MINDSCAPE SUPER SPACE INVADE D ...IMMINENT ......DOMARK
FUN SCHOOL 4 (7-11 YEARS) ...NOVEMBER 12 EUROPR W/C II SPEECH ACCESSORY PACK LD 3.5 14.99...0UTNOW ...... MINDSCAPE SUPER SPACE INVADERS . T 10.99...IMMINENT DOMARK

FUN SCHOOL 4 (UNDER 5'S) ...NOVEMBER 12 EUROPRESS THE SHOE PEOPLE .. 15.99...MID NOVEMBER .FIRST CLASS
IAN BOTHAM'S CRICKET . ...NOVEMBER ...CELEBRITY SOFTWARE THE SHOE PEOPLE " 10.99...MID NOVEMBER FIRST CLASS
INTELLIGENT STRATEGY GAM! 2 .OXFORD SOFTWORKS IBM CD ROM TURTLES ARCADE 15.99...NOVEMBER 28 IMAGE WORKS

KING OF CHICAGO 5 .MIRROR IMAGE GAMES PACK 1 . ...OUT NOW OFTWARE TOOLWORKS ~ TURTLES ARCADE .. " 10.99...NOVEMBER 28 IMAGE WORKS
KNIGHTMARE .... ...NOVEMBER ...MINDSCAPE GAMES PACK 2 ...OUT NOW .SOFTWARE TOOLWORKS

LOTUS TURBO CHALI ...MID NOVEMBER GREMLIN GROLIER'S ILLUSTRATE ...OUT NOW SOFTWARE TOOLWORKS

MAD DOG WILLIAMS . ...MID NOVEMBER SMG MAMMALS 3...0UT NOW OFTWARE TOOLWORKS ARCHIMEDES

MEGA LO MANIA . .25.99...0UT NOW ...... IMAGE WORKS TIMETABLE OF HISTORY S & I . ...OUT NOW OFTWARE TOOLWORKS ~ ILLUSIONIST ..OUTNOW ...... CLARES

MERCENARY III .29.99...NOVEMBER 21 NOVAGEN TOOLWORKS REF. LIBRARY . ...OUT NOW OFTWARE TOOLWORKS  MAGIC STORY BOOK . .29.95...IMMINENT .SOFT STUFF

OBITUS........... .25.99...NOVEMBER 14 PSYGNOSIS WORLD ATLAS V2.0............ ...OUT NOW .SOFTWARE TOOLWORKS ~ MIG-29 SUPER FULCRUM . .44.99...0UT NOW .DOMARK
5...0UT NOW .CLARES

OH NO! MORE i .19.99...NOVEMBER 26 PSYGNOSIS WORLD ATLAS V2.0 MULTIMEDIA ...99.86...NOVEMBER 18 SOFTWARE TOOLWORKS SCOREDRAW ..

...NOVEMBER 19 II\’/IS]SBRORIMAGE APPLE MACINTOSH CD ROM VOXBOX

M‘/\(}E WORKS GROLIER'S ILLUSTRATED ENCYCLOPAEDIA  346.63...0UT NOW ...... SOFTWARE TOOLWORKS
.VIRGIN TIMETABLE OF HISTORY S & I . OUT NOW OFTWARE TOOLWORKS ATARI LYNX

.OUTNOW ......CLARES

..OUTNOW ...... VIRGIN WORLD ATLAS V1.2 ... i ...OUT NOW ......SOFTWARE TOOLWORKS APB ...OUTNOW ...... ATARI

..NOVEMBER 19 MIRROR IMAGE AWES ...PRE CHRISTMAS ATARI
STRAT F()() . OUENOW.. ...... ACCOLADE CDTV § BILL AND TED S F\(,FI l ENT ...NOVEMBER ...ATARI
SUPER HERO! ...MID NOVEMBER DOMARK ANIMALS IN MOTION . ..IMMINENT ...... ON-LINE CHECKERED FLAG . ...0U

TNOW ... ATARI
+..EARLY NOVEMBER ATARI

(CO!
SUPER SPACE INVADERS .

...IMMINENT .DOMARK CHAOS IN ANDROMEDA. «.IMMINENT ...... ON-LIN HARD DRIVIN' .29.
SUSPICIOUS CARGO ...MID NOVE! GREMLIN EUROPE ...NOVEMBER 30 A.V.SOFTWARE ISHIDO ... .29.99...0UT NOW
Tk OLD RUSH COLI 5.99...NOVEMBER 11 SOUNDWARE INT. FALCON COLL ) ...DECEMBER......IMAGE WORKS PACLAND .29.99...0UT NOW 'ARI
THE SHOE PEOPLE . ...MID NOVEMBER FIRST CLASS HOUND OF THE .29.99...0UT NOW .ON-LINE S.T.U.N RUNNER .29.99...EARLY NOVEMBER ATARI

TURTLES ARCAD ...NOVEMBER 28 IMAGE WORKS PSYCHO KILLER .. .29.99...0UT NOW .ON-LINE SCRAPYARD DOG .. .29.99...EARLY NOVEMBER ATARI

ULTIMA 6 ...NOVEMBER 14 MINDSCAPE TOWN WITH NO NAME .29.99...IMMINENT .ON LINE TOURNAMENT CYBERBALL .29.99...EARLY N()\’FMBFR ATARI
WORLD CLAS ...OUT NOW UDIOGENIC WOMEN IN MOTION ...OUT NOW .ON-LINE TURBO SUB .. .29.99. NO .ATARI

XENON2 .. 99...NOVEMBER 29 MIRRORSOFT VIKING CHIL .29.99. IRATARI
BASEBALL JTBA..NOVEMBER .. COMMODORE 64/128 NINTENDO ENTERTAINMENT SYSTEM
DONALD DUCK .24.99...DECEMBER.. CHART ATTACK (COMPILATION) D 19.99...EARLY NOVEMBER GREMLIN CALIFORNIA GAMES . o 1.B. GAMES
FACTORY PANIC .24.99...0UT NOW .. CHART ATTACK (COMPILATION) T 14.99...EARLY NOVEMBER GREMLIN DIGGER ..... ...()UT N()W ...... M.B. GAMES
FANTASY ZONE .24.99...DECEMBER.. CISCO HE l) 15.99...NOVEMBER 21 IMAGE WORKS MARBLE MADN ...NOVEMBER 11 M.B. GAMES

CISCO HE 10.99...NOVEMBER 21 IMAGE WORKS TIME LORD

FROGGER .19.99...NOVEMBER T ..OUT NOW ...... M.B. GAMES

GOLDEN AXE .24.99...NOVEMBER DEVIOUS DESIGNS 15.99...JANUARY.........IMAGE WORKS

HALLEY WARS ...DECEMBER [ 10.99...JANUARY.. IMAGE WORKS

JOE MONTANA .24.99...NOVEMBER 11.99...NOVEMBER UDIOGENIC SPECTRUM
LEADERBOARD.. .24.99...NOVEMBER 15.99...0UT NOW IMAGE WORKS CHART ATTACK (COMPILATION)

14.99...EARLY NOVEMBER GREMLIN

1 ...NOVEMBER 21 IMAGE WORKS
12.99...NOVEMBER ...PSYGNOSIS
-:OUTNOW ...... IMAGE WORKS
...MID NOVEMBER DOMARK
..IMMINENT DOMARK

R()B()I()NF
SPEEDBALL 2
SPEEDBALL 2
SUPER HEROES (COMPILATION)
SUPER HEROES ((,()MPII ATION)

10.99...0UT NOW
14.99...0UT NOW

IMAGE WORKS CISCO HEAT
IMAGE WORKS LEMMINC
10.99...0UT NOW IMAGE WORKS ROBOZON
19.99...MID NOVEMBER DOMARK SUPER HEROES (COMF
14.99...MID NOVEMBER DOMARK SUPER SPACE

NINJA GAIDEN
ouT RUN

.24.99...NOVEMBER
.24.99...0UT NOW ..
.19.99...NOVEMBER

.19.99...NOVEMBER
.24.99...NOVEMBER

X
T
T
. T 10.99
T

SOLITAIR P(iKFR

T
D
T
D
T
..D
T

SONIC THE HEDGEHOG | 12499 DECEMBER... SUPER SPACE INVADERS 14.99 . IMMINENT ......DOMARK THE SHOE PEOPLE T 7099 MID NOVEMERR FIRST CLASS
SPACE HARRIER 12499 DECEMBER .. SUPER SPACE INVADERS 10,99 IMMINENT ......DOMARK TURTLES ARCADE . T " 'NOVEMBER 28 IMAGE WORKS
SPIDER MAN .. 12499, DECEMBER .. . THE GOLD RUSH COLLECTION ...D 19.99...DECEMBER 3 ...SOUNDWARE INT.  WORLD CLASS RUGBY .. T 10.99...0UT NOW  ...... AUDIOGENIC
SUPER KICK OFF 2499 DECEMBER . THE GOLD RUSH COLLECTION (..T 1699 'DECEMBER S - SOUNDWARE INT.
s e ko THE SHOE PEOPL, " MID NOVEMBER FIRST CLASS SPECTRUM 3
BALLISTIC (16 BIT CART b e e e et
MIKE DITKAS POWER [g)()'l‘BAl,L ..3499...0UT y\)()w ...... ACCOLADE WORLD CLASS RUGBY .. " 10.99...0UT NOW ......AUDIOGENIC : e R e e
The Release ABLAC DAVIDSON CLARES IMAGE WORKS NOVAGEN SOFT STUFF
Schedule ACCOLADE COMPLEX IMPRESSIONS ON-LINE SOFTWARE PROJECTS
lS prepared by ACTION 16 C P SOFTWARE LCL OXFORD SOFTWORKS SOFTWARE TOOLWORKS
, Inter-Mediates Ltd ATARI DOMARK MAGNETIC SCROLLS PALACE SOFTWARE SOUNDWARE INT.
and Sl%pf)()rted by AUDIOGENIC DREAM FACTORY M B GAMES PSS SPECTRUM HOLOBYTE
the IOWIHg AV SOFTWARE ECLIPSE MINDSCAPE PSYGNOSIS TIGER SOFTWARE
SOftWﬂfe CCS EUROPRESS MIRROR IMAGE RGB STUDIOS TITUS
pUthhCrS.' CELEBRITY SOFTWARE FIRST CLASS MIRRORSOFT SEGA VIRGIN MASTERTRONIC
CINEMAWARE GREMLIN GRAPHICS . MPH COMPUTERS SM.G.

Publlshers to include your products telephone Debbie Magrane at Inter-Mediates on 0279 600770
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Coming soon: the greatest
Amiga show ever held

Trade Day: Thursday November 14th
sponsored by CTW.

Trade

All the leading Amiga and PC leisure
companies will be at the World of
Commodore. Dealers, don’t miss out:

® Talk directly to the people who make
the products that make you money (or
annoyed)!

@® Seek out the truly quirky Amiga pro-
grams that few will dare stock!

® And get the jump on every major
Christmas game!

The World of Commodore will be
Europe’s most important computer
trade event this season.

® It's tightly focused on the dominant
Amiga and fast-emerging PC markets.

@® It's supported by all the big names
from the UK, mainland Europe and the
States.

® And it takes place in the vital run-up
to Christmas.

Trade tickets hotline

All those receiving CTW will
shortly be sent a pair of compli-
mentary Trade Tickets. More can
be obtained from Tamara Ward or
Katrina Windows on 0225
442244.

The World of Commodore is organised,
sold and promoted on behalf of
Commodore Business Machines (UK)
Ltd by Future Publishing, Europe’s most
successful news-stand computer maga-
zine publisher. Official magazine spon-
sor is Amiga Format, the world’s
biggest-selling Amiga magazine.

PDL 2 Bit Systems Care Electronics Catalyst Production Checkmate Classic Computers Computer Manual Connect Inter Cortex Database Direct Dial a
Disk Supra Corporation On-Line Infogrames Music Machine Tiger Media Disc Company Domark DTBS Electronic Arts Entertainment International

AMIGA presents

AT
T
N\

3

o
.
O

17 November 1991
C: Commodore

The future of
the leisure
computer
industry is
in Earis Court Il.
You are invited to
attend...

fif e

Trading up

Imagine if you will a huge hall buzzing
with people deep in conversation. They
are discovering new opportunities. They
are doing deals. They are talking about
business. Your business. Imagine if you
will the World of Commodore show.

The consumer section of World of
Commodore will be the biggest, most
successful Amiga show ever held.
Already almost 10,000 people have
bought tickets - and past experience
shows that more than three time that
number will turn up on the day. But
don’t forget the trade day - Thursday
November 14th. It will simply be the best
opportunity to do business this year.

You know Amiga is the major expan-
sion area in computing, and the World of
Commodore is the major expansion area
for the Amiga. All your potential clients
will be there, and there to do business!
You quite literally can’t afford to miss it.

Foreign bodies

The World of Commodore will be a cos-
mopolitan event. Exhibitors are coming
from Europe and the Americas, set on
doing deals in Britain. The show has
been heavily promoted in Germany, and
many of the clients who were doing busi-
ness last week at the Kéln AmiExpo will
be flying over. Many of the leading
American firms know that even the huge
cost of the trip from the States is worth-
while. They know that World of
Commodore is the place to do business.
With 1992 now only a matter of
weeks away the importance of export
trade and the opportunities offered by
importing do not need to be emphasised.
And there’s no better
place to start
building over-
seas contacts
than World of
Commodore.
Be there on
Thursday 14th.

Emap Images Europress Software Evesham Micros Federal Express Future World Gasteiner Gremlin Micromail Microprose Miles Better Mindscape Mirrorsoft N.C.Enterprises
Micro Anvika Microdeal Amiga Direct Bitcon Devices Book Club Associates Brighton Computer Supplies System 3 Technoplus TIB Trojan Turbo Software UBI-Soft USF Ltd
Videk Virgin We Serve Worldwide Comp WTS ZCL Zone Distribution Almathera Systems Dial a Quiz Digita Digital Disks New Dimensions Ocean Pandaal Performance
Systems Power Computing Precision Proton Psygnosis RGB Studios Rombo Ross Moller RubySoft Silica Systems Siren Software SNAP Soft Store / HB Marketing Software
Selection Stratford Tools Ltd 17Bit Centre / Team 17 Alders Amiga Centre Scotland Harpers Comp Hi Soft IC PUG Just Amiga Monthly Kontax Eng Manor Court Supplies MC
Distribution MD Office Media Direct Amiga World Great Valley Products New Horizons Soft Logic Sunrize Industries New Media Aminated Pixels Multimedia Corporation
Mirrorsoft Swanfast Computers CFl Domark Intersearch Systems Microdeal Eurotack and... CTW, Future Publishing and Commodore Business Machines (UK) Ltd.
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CHARTAL

Compiled by Gallup
on behalf of ELSPA

WEEK ENDING October 28th 1991

TOP 20
ALL FORMATS (FULL PRICE)

RANK

TWLWTITLE FORMATS PUB.LABEL

1 2 FINALFIGHT — CO — ST AG OT US.GOLD

2 1 TERMINATOR2 SP CO AM ST AG OT OCEAN

3 8 RUGBY:THEWORLDCUP — CO — ST AG — DOMARK

4 5 MANUNITEDEUROPE SP CO AM ST AG OT KRISALIS

5 6 JWHITEWWINDSNOOKER — — — ST AG — VIRGIN

6 — ALIENBREED — — — — AG — TEAM17

7 7 DIZZYCOLLECTION SP COAM — — — CODEMASTERS
8 4 RAINBOWCOLLECTION SP CO AM ST AG — OCEAN

9 11 HEROQUEST SP CO AM ST AG OT GREMLIN

10 2 UTOPIA — — AM ST AG — GREMLIN

11 10 MAGICPOCKETS — — — ST AG — RENEGADE
12 — SPEEDBALL2 — CO — ST AG — MIRRORSOFT
13 17 BIGBOX SP CO AM ST AG — BEAUJOLLY
14 9 SILENTSERVICE2 — — — ST AG OT MICROPROSE
15 — OUTRUN EUROPA — — — ST AG — US.GOLD

16 12 LEMMINGS — — — ST AG OT PSYGNOSIS
17 16 FOOTBALLDIRECTOR2 SP — AM ST AG — D&HGAMES
18 — KICKOFF2 SP CO AM ST AG OT ANCO

19 — TURBOCHARGE — CO — — — — SYSTEMS3

20 — THEIMMORTAL — — — 8T AG — ELECTRONICARTS

KEY: SP — Spectrum; CO — Commodore C64; AM — Amstrad;
ST — Atari ST; AG — Amiga; OT — Other

MARKET SHARE BY FORMAT

% UNIT SALES

PRICE THIS LAST 2WKS 3WKS
CATEGORY  MACHINE TYPE WEEK WEEK AGO AGO
ALL PRICES COMMODORE il e T )
COMMODORE AMIGA N4 207 07 28
SPECTRUM 04 LRE A g
AMSTRAD 98 97 100 95
ATARI ST 9.2 9.0 9.2 89
SEGA 8-BIT 41 45 53 42
SEGA MEGADRIVE 26 38 39 3.2
NINTENDO CONSOLE 2.4 27 25 35
NINTENDO GAMEBOY 17 16 17 16
PC COMPATIBLE 13 14 20 19
SEGA GAMEGEAR 10 12 14 15
FLIPPY (SP/AM) 05 E 05 L
FULL PRICE  COMMODORE AMIGA 394 409 375 467
COMMODORE 64 2307220 212 {88
ATARI ST 138 82 | 155 150
SPECTRUM 198+ 198 07 88
AMSTRAD 6.1 6.0 8.0 58
PC COMPATIBLE 2.4 3.2 45 48
FLIPPY (SPIAM) 23 15 92 i
BUDGET COMMODORE 64 807 . 314 316l 332
SPECTRUM %69 253 -23B - 246
COMMODORE AMIGA 182 .. 183 '10p 186
AMSTRAD 28 158 o qBa T qa9
ATARI ST 95 9.7 9.2 86
PC COMPATIBLE 1 1 15 12
ATARI 05 - e —
CARTRIDGE  SEGA 8BIT 308 » 813 344 o 289
SEGA MEGADRIVE M7; 258 255 247
NINTENDO CONSOLE 193 83« 163 242
NINTENDO GAMEBOY 37 Sf o4 o8
SEGA GAMEGEAR 76 8.1 g1 104
ATARI LYNX 35 1.4 09 06
COMMODORE 64 23 30 19 28

NB. Shares marked thus ‘—’ fall below the cutoff point of 0.5 per cent

All Gallup software charts are the copyright of ELSPA from April 1st 1990. The charts published weekly in
CTW are extracts from ‘CHARTALK’ which is compiled in report form both weekly and monthly by Gallup
on behalf of ELSPA. There are 25 charts in ‘CHARTALK’ covering all formats, pricepoints and with market
share statistics.‘CHARTALK’ is available from the general secretary at ELSPA on 0386 830642/831223 —
or write to him at Arden Mill, North Littleton, near Evesham, Worcestershire, WR11 5QP.
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By Mark Ramshaw

SUPER SPACE INVADERS
ULTIMA 6

ULTIMA 7

ALIEN BREED

KNIGHTS OF THE SKY

pace Invaders — a game so

legendary it was even im-
mortalised in a beer commer-
cial. But that was way back in
1980. So what is Domark play-
ing at by releasing Super Space
Invaders?

What it is doing, dear
retailer, is to latch onto the cur-
rent trend of old-fashioned,
quality games. Choosing the
granddaddy of them is one
shrewd idea.

The last year or so has seen a
great turnaround in the in-

" dustry with more and more

games players actually deman-
ding games that are good to
play. Heavens! If it’s good old-
fashioned gameplay they want,
then it’s good old-fashioned
gameplay they’ll get.

Hence the return to the
classics of yore. Even crumbly
old titles such as Asteroids and
Robotron are being given a new
lease of life via PD. So what
Domark has given us is simple
a bigger, better Space Invaders
(well the credit actually has to
go to Taito, the arcade
manufacturer behind the
revamped coin-op).

With appealing graphics, and
more variations in levels, the
programmers have even gone
so far as to sample the original
audio effects. Now your
Amiga, ST or PC can sound
just like an ancient coin-op..
Still, it’s what the kids want, so
stock up well before your shop
gets invaded. While undeniably
old-fashioned, Super Space In-
vaders is actually one of the
most playable releases of the
past few months.

Domark has really gone to
town on the marketing for this
one. Striking white-on-black
double page spreads and singles
have been plastered in every
major mag. POS is where it’s
really at though. In addition to
A2 posters and thousands of
stickers doing the rounds,
Domark has also produced /-
vader wobblers. These wob-
blers aren’t your average wob-
blers, mind you. These little
babies feature 8 inch strips
loaded with screen shots with a
sizeable Invader bobbing
around on the end. Cute.

This column seems to be tur-
ning into some kind of sponsor-
ship deal with Mindscape, but
two of its imminent releases
just can’t be ignored. The
Ultima series has been running
since lord knows when, and so
now we reach numbers six and
seven, on Amiga/ST and PC
respectively.

Programming house Origin
has had the good sense to refine
the game system each time, so
this is one saga which can’t be
accused of going stale. Ultima
games are role-playing trips,
however, so graphics do tend to
suffer as a consequence (Ultima
VI does look a little dated for
an Amiga or ST title). Still, the
fantasy crowd is usually
grateful for anything ap-
proaching presentable, and the
Ultima name is prety legendary
(in a quiet sort of way), to the
point where even the likes of
the mighty Eye Of The
Beholder can’t compete for
hardcore role-playing.

Ultima VII on the PC does
try a little harder in the visual
stakes, and there’s a suitable
amount of Mindscape ballyhoo
surrounding the launch, in-
cluding three sessions booked
in the Multi-Media Theatre at
this month’s World of Com-
modore Show. Now that’s

what I call marketing.

Take arcade sensation
Gauntlet and combine with
cinematic sensation Aliens.
That’s the simple premise
behind Team 17’s Alien
Breed . 1t’s another of those
vast, scrolling shoot ’em-up
doobries, but has some of the
best atmospherics since, ooh,
Activision’a ancient 8-bit
Aliens licence. Of course,
there’s an official game of the
new Alien film on its way, but
for the moment Alien Breed is
an ideal place for the punters to
channel their anti-reptile
frustrations. Expect steady sales
from this one.

Finally we come to
everybody’s favourite simula-
tion company — MicroProse.
Continuing a seemingly endless
barrage of quality titles, there’s
now the Amiga version of
Knights Of The Sky to contend
with. Less spectacular than its
PC counterpart (the PC always
has the best 3D flight games),
it’s nonetheless an intriguing
blend of 1940s flight sim and
straight arcade game. Visually
better than some of the more
serious sims from MicroProse,
Knights only real competition
is Sierra’s inferior Blue Max —
so no worries there,

Ads have been running for
quite some time now, so the
name should already be familiar
to most, though I’'m not sure if
the punters really go for the
photo-style which MicroProse
seem to favour these days.

MicroProse seems to be one
of the few simulation-based
companies capable of combing
quality with sexiness (adverts
excepted), and it’s this winning
combination whiuch takes its
games into the higher reaches
of the charts each time.

Mark Ramshaw writes for
Future Publishing's Amiga
Power.

CTW Event Check welcomes details of any shows or conferences being planned for the leisure/low
end business marketplace. Please address all correspondence to CTW EVENT CHECK, The BTC,
Bessemer Drive, Stevenage, Herts, SG1 2DX. Or fax us on 0438 74127.
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World Of Commodore: November 14th-17th, Earl’s Court Il, London, 0225 442244,

All Formats Fair: November 10th, National Motorcycle Museum,
Birmingham, 0225 868100.

DEVCON 3: November 30th, Park International Hotel, Birmingham, 081 503 2521.
Manchester Computer Fair: December 1st, Manchester University, 0273 607633.
Computer Shopper Show: December 5-8th, Wembley Conference Centre, 081 868 4466.
Supergames Show ’91: December 6-9th, Espace Champerret, Paris, 010331 48910451.
All Formats Fair: December 1st, City Hall, Glasgow,

& December 14th, Royal Horticultural Hall, London,

& December 15th, University of Leeds Sports Centre, 0926 613047.

InDin: December 19th, Portman Inter-Continental Hotel, 0438 310002.

Birmingham Computer Fair: January 12th, Solihull Conference Centre, 0273 607633.
Consumer Electronics Show: January 8th-12th, Las Vegas, USA, 0101 202 4578700.

16 Bit Computer Show: February 7th-9th, Hammersmith Novotel, London, 081 549 3444,
Computer Arena: February 19th-23rd, Larnaca, Cyprus, 081 868 4466.

CD-ROM Europe '92: March 31st-April 2nd, Metropole Hotel, Brighton, 0895 622233.

European Computer Trade Show: April 12th-14th, Business Design Centre,
London, 081 868 4466

Spring Computer Shopper: May 28th-31st, Olympia, London, 081 868 4466.
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SPEAKEASY

Grey liberation

Regarding the availability
of products onthe UKma-
rket (“Suing if you’re bad to be
grey” CTW October 28th).

Surely this is protec-
tionism taken to extreme
lengths? Without the
freedom to choose what pro-
ducts the public wants, we
would be years behind in
technology.

NotlongagoIBMruledthe
roost in business computers
— that was until a man call-
ed Alan Sugar imported a
compatible machine and
sold it at a fraction of the
price of IBM.

In effect he gave the public
what it wanted! Hedidn’t wait
until the IBM moguls gave
him permission. He just went
out and did it. And he was
hailed as an innovator full of
enterprise.

Now we have FAST ac-
tually representing the

monopoly of the cartridge
situation and decrying the
enterprise of the people who
have given the UK public a
better choice at lower cost.
Nobody could call an adap-
tor that allowes different car-
tridges to run on a machine
an ‘“‘infringement of
copyright”, even stretching
the copyright law to ex-
tremes.

Modifications to mach-
ines, if advertised as such,
are not illegal. | have never
seen a cartridge which has
been modified, solcan’'t com-
ment on that situation, but
surely Bob, you are not telling
me that | need the permission
of Sega or Nintendo to have a
modification done to my
OWN PROPERTY? Are you?

You seem to give the im-
pression that we are in a
Police State akin to
something out of the Third

World! If some of these
modifications are
dangerous, and you know
about them, then it is your
duty to bring it to the atten-
tion of the relevant
authorities, the Trading
Standards, and they will deal
with the matter very easily.
And maybe, if they are not
dangerous, thisisonewayto
clear up another red herring
about the copyright law.
Maybe one of the firms doing
the modifications would like
to submit a machine to the
Authorities and solve the
problem. Regarding the last
paragraph of your letter, |
agree with your sentiment,
but find it difficult to see your
position when Commodore,
another member of vyour
organisation, has for years
allowed, without comment,
the passing off of Com-

modore ‘‘compatible”
cassette decks, power sup-
plies etc.

Look at the ads for A500

Argument for argument’s sake

e now read that the in-

dependents are out-
raged at Sega, they are
outraged at Commodore,
and they are outraged at
Nintendo. The independents
now even seem to be on
good terms with Atari! How
short some people’s
memories are!

Surely a dealership is a
business, like any other. It is
acompetitive environment, it
buys and sells and constant-
ly looks at ways of improving
profit and sales.

Would someone please
tell me why every week | read

CTW, NASCR is complain-
ing, and is venting outrage?
Why does it not channel
these energies into improv-
ing its relations with
manufacturers and
publishers? Instead of ven-
ting outrage, why does it not
say ‘How can we address the
problem’?

Abusiness exists to make
money, it works with its sup-
pliers, and its customers, to
help progress, expand and
diversify. | get the strong im-
pression that a number of
dealers seem to be of the opi-
nion that they deserve or
have some kind of birth right

which should bestow con-
tinual good fortune upon
them.

Instead of whinging, pro-
pose; and instead of blam-
ing, suggest. Why not look at
using ‘ECTS Spring’ as a
forum for addressing the
issues that are facing your
business. Arrange seminars,
open discussions, and use
NASCR as a constructive
way of bringing companies
together.

With sincere good wishes
intended,

Simon Harvey
Barrington Harvey
Stevenage

MICROBASE

power supplies, CBM64
cassette decks, C64 power
supplies, and numerous add-
ons like disc drives (Oceanic),
printers, light guns, etc. Are
these breach of copyright?

It appears that the
membership of FAST s
FAST becoming isolated
from the real world and is
perhaps forgetting that if the
product is wanted by the
public, then someone will
supply it.

The rental situation with
cartridges quickly exposed

the vulnerability of their
business, and now that the
toyshops, who Nintendo
have always favoured, are
showingincreased interest, |
don’t blame any indepen-
dent computer retailer pro-
tecting his own interest in
buying and supplying what
the public want, and not
what the manufacturers
think they should be allowed
to have.

H Tayburn

Software Centre

Preston

COINING A PHASE

Continued from page 22
currently working on
developing polygon
graphics, which are currently
used in flight simulators and
offer the most realistic
reproduction possible.”

One way in which
manufacturers are ensuring
success is by licensing
games using popular films or
television characters as the
base for the game.

Last year Konami’s
Turtles showed the degree of
success which could be
achieved by exploiting this
method. Konami has follow-
ed this up with The Simp-
sons, although the impact
has not been quite as strong.

As far as the home com-
puter market itself is con-
cerned it has lost out to the
cartridge industry and is too
dependent on securing licen-
sing from the major com-
paniesto produce the games
effectively. The computer
software houses themselves
have not been able to pro-
duce games which have
transferred to the arcade
market. The only game

which was a success of this
nature was Tetris which
eventually became an SWP
(skill with prize machine).
Manufacturers are now
facing a previously unknown
threat and there are three
main routes they can choose
to go. The first option is to
concentrate on making the
arcade games impossible to
emulate for the consumer
market, thus keeping the two
separate and providing a
continued reason for people
to frequent arcades;they can
develop consumer cartridge
systems but ensure that the
games do not become
available for them until long
after the game’s arcade life
is over; and, finally, they can
create player loyalty, as with
the SNK system in Japan,
thus making the arcade a
kind of club, in which the
latest games can be tried.
The likelihood is that the
manufacturers will look into
developing all three
possibilities, although how
many will tackle the con-
sumer market remains to be
seen. O

THOSE WERE
THE WEEKLIES
THOSE WERE

Continued from page 14
ly to big pictures and small
words.

At launch, publisher Hugh
Gollner was absolutely ada-
mant that the title would
achieve sales of 60,000 and
promised an initial ABC of at
least 50,000.

So far the mag has not
qualified for an ABC so it is
difficult to judge whether or
not the promise has been
kept. It is even more difficult,
however, to imagine that
60,000 figure being reached.

Games-X is almost cer-
tainly selling more than any
weekly has done for a good
few years — and that is an
achievement. Unfortunately,
its targets have been set so
high that it could still be
deemed a failure when its
ABC figure arrives.

Ambition is an admirable
thing, but over-confidence
can be a fault and empty
boasts can be disastrous.

In a private memo to
Future staff, announcing the
closure of Express, manag-
ing director Chris Anderson
opined that “no one else will
ever do any better” implying
that Express did not fail, the
concept of a weekly
magazine failed.

Gollner would disagree, of
course, despite the fact that
history is very much against
him.

Games-X's first ABC, due
to be announced in early
1992 will be the first indica-
tion of whether he will prove

history wrong, or simply add
toit. ]

sales with...
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Self-Tuition Courses

World leaders ® Hons graduate/teacher authors e In educational software charts
Excellent reviews e All computers (Amiga, PC, ST, BBC, ARC etc.)

LIMITED

AMSTRAD BOARD EXCHANGE

READING WRITING COURSE

National Curriculum (A.T. 1-5) 24
program course teaching reading
and writing, with a book and a
manual and voice tape £24
ewords with ‘th"."ch

and ‘sh

24 program course (or equivalent)

with a book and a manual.
Only £24 for:

Percentages and Pythagoras™ Theorem
fractions eTrigonometry
*Averages and eFactonisation of
Histograms algebraic equations
*Ratio and proportion oGraphs

*Polygon properties eSimultaneous equations
*Simple algebraic eindices in algebra
equations eindices in arithmetic
eSimplification in algebra  eVectors

*Recognition of lower-
case letters

eletter sounds swords with two
eHow to write each letter vowels together
Capital letters ewords with long
eWord recognition tests ~ vowel  sounds

and composing sent- Writing your own poem
ences (taught separately) eReading a story book

elnterest eMatrices with *Simple spelling (Amiga
Solutions of triangles eNumber eThree-letter words only)
using sine and cosine eMensuration i
E h R I formulae eProbability Ages 38 yrs
xc ange ep ace *Profit and loss And much much more
eSimilar triangles
PC1512 £89.50 £149.50
. - and its chord 24 program course with a book, a
eAdvanced statistics manual and a voice tape.
PC1640 £99.50 £199.50
- u Ages 11 - GCSE Punctuation atfect)
eElementary spelling sirreqular plurals
PC2086 £199.50 £535.50
L] [ ] an advanced **Speak- each passage having 20
> ana-Spell’* machine) questions
P W 4 £95 00 PRIMARY MATHS COURSE eVocabulary tests 4 programs on making
- - 24 programs course with a book and (imeanings of words) notes (summarising)
a manual. Only £24 for: Endfish grammar ORAL COMMUNICATION
PCW8512 £64.95 £95.00
- - *Addition using unils ©2-10 times tables 'W?-vds co:vn(;nly , a0 ebaang aoud)
eSublraction using units  (1aught separately) confused (eg effect and . eListening
P 1 2 9 50 £1 65 00 oTens and units eMultiplication problems Ages 8 - GCSE
" - *Hundreds tens units *Dvision
*Adaition using tens *Short Multiphcation
and units eLong Multiplication
g *Addiion using eFractions and Decimals M|CRO FRENCH
We Oﬁer: QUICk Turnaround hundreds tens and units  *Addition. sublraction 24 program course of SPOKEN and
I . k eSublraction using multiplicatiori and division written French with a book and a
hunareds tens and units  of fractions 7
nzmed:ate St_oc | fulofets s UK rahlat :Ed‘z;:?;e tape.
Mlxed auant’ty D’scount NATIONAL CURRICULUM i ePronunciation oGraphics adventure
Ages 3-12yrs #Colours game
*Articles *Oral exam
s ser verbs eCommands
For further details and a copy of our current spares eWlrdsach nFnch  oAgecves
oir verbs Future tense
. arning
catalogue, contact Ken or Maureen at: T T sty ps ot
programs and 2 books. 105 topics! «Signs found in France  simperfect tense
Far too many to list. Includes oS o0ir verbs 0pposiles
everthing on Calculus and much et oPlurals «Comprehension tests
UNIT 41, NELSON PARK INDUSTRIAL ESTATE
J ’ A-level Course Ages 8 - GCSE

CRAMLINGTON,
NORTHUMBERLAND, NE23 9DH

* LCL courses are compatible with the N.C. in so far as it has been finalised.
New cartoon poster POS.

AVAILABLE FROM ALL MAJOR DISTRIBUTORS OR DIRECT FROM LCL AT:

LCL (DEPT CTW), THAMES HOUSE, 73 BLANDY ROAD,
HENLEY-ON-THAMES, OXON. RG9 1QB

s or ring 0491 579345 (24 hrs) | [l W@ IRS=TRS

TEL.: [0670] 739342/738141
FAX: [0670] 739812
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That's right man!
A buncha slimy, horrible, totally gross and putrid monsters are

taking over the bodies of the people who live here and they
wanna build a weapon that's gonna take over the entire planet!

PRETTY COOL HUH?

Anyway, yours truly is the only one who can see 'em!

I've gotta spray-paint things, get radical on my skateboard, use
my trusty slin?shot, and in general behave like a nuisance, man.
Plus, with evil dudes like Nelson the bully and Sideshow Bob
getting in my way, it's a good thing I've got the rest of the
Simpsons to help me out!

So if you're a decent person a patriot, and somebody who cares
about this sorry planet, you'll do the right thing.

BUy THiS GaME!
Thanks man.
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