JFFICE

PERSONAL
for the
Amstrad PC

and compatibles

DATABASE
SOFTWARE

More details from
Diane O’Brien on
0625 878888 Ext. 315

Hibbard

loses top
BT post

Telecomsoft has lost its
publisher Paul Hibbard —
who is believed to have

been sacked.

Last  week managing
director Paul Byrne offered
that Hibbard had left the
company after a “difference of
opinion”, but would not deny
that he had actually been
dismissed.

BYRNE: Cool
Hibbard was

effectively
number two at Telecomsoft

with  responsibilities  for
software development across
all its budget, full-price 8-bit

and  16-bit labels. No
replacement is  planned,
instead his duties will be

spread amongst existing staff.
“Life goes on,” offered

Bryne phlegmatically. “We've

Continued on page two
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Mirror seals Rush deal

he Mirror Group’s
much anticipated acquisi-
tion of major German
software distributor
Rushware has been con-
firmed — at least by one of
the parties.

An official spokesman for
the Robert Maxwell conglom-
erate confirmed that subsi-
diary Mirror Media has gain-
ed a controlling interest in the
German firm. The two direc-
tors of the new owners are
apparently Kevin Maxwell
and Lee Ginty — the latter
being boss of UK software
distributor Microdealer Inter-
national. :

Strangely, such is the sensi-
tive nature of the acquisition
that neither Rushware itself
nor Microdealer were pre-
pared to make any comment
on the deal, or even confirm it.

The latest news ends
months of negotiations be-
tween Rushware and a long list
of prospective suitors. The
Mirror Group emerged as fa-
vourite to take over the com-
pany in late summer (CTW
August 29th).

The importance of Rush-
ware is that it distributes any-
thing up to 50 per cent of the
leisure software sold in Ger-
many. Turnover is estimated at
£20-30 million. *

One of the several hold-ups
for the deal has been an investi-
gation into the merger by the
German equivalent of the
Monopolies Commission —
the Bundeskartellamt. The
body is obliged to check any
link-up between firms whose
combined turnover exceeds a
specified amount.

“We’ve closed our files.
We’ve got no objection
against this merger,”’

commented the Bundeskartel-

lamt’s investigating division
manager Stefan Held to CTW
He noted, however, that the
parties concerned hadn’t been
officially notified yet.

““There’s no problem in this
market as there is another
German company called
Ariolasoft that is in a far
stronger position,”’ added
Held.

It is understood that under
the terms of the merger Rush-
ware directors Hans Rate and
Jurgen Goldner will continue
to run the firm. The money
generated by the deal — no
figure is currently available —
will be invested in expanding
Rush’s record publishing con-
cerns.

Ironically, Mirror Group-
owned software publishing
label Mirrorsoft has recently
signed a German distribution
deal with rival Ariolasoft.

Software Publishers —
Hi-speed
duplication

H DiscCopy Labs Plc
020 Osyth Close,
Brackmills,
Northampton, NN4 ODY.
Tel: 0604 760261
Fax: 0604 766260

MAXWELL: Completing Rush job
Ariola boss Hans Krusche
is adamant that he is not about
tolose theaccountasa result of
the Mirror/Rushware tie-up..

“We have got them for a mini-
mum ofa year. We can’t lose the
contract — it’s not possible,”
Krusche told CTW,

Menzies commits to ST

Menzies has significantly
increased its placement of
the ST and indicated that
it will be stepping up its
commitment to 16-bit

even more next year.

The ST will be placed in 45
stores this Christmas along
with the Sega console, while
the Spectrum +2 will be avail-
able in a total of 70 shops. As
yet the firm has not opted to
take the Amiga but that looks
likely to change next year.

Menzies’ merchandising
manager Bob Shingleton told
CTW-“The Amiga is a superb
machine with a lot of potential,
but I think it’s still a season
away from us.”

The firm did experiment
with 16-bit last year but in a
rather more modest fashion. It
took a total of four machines —
two STs and two Amigas — and
eventually decided not to make
them part of its Christmas
stock.

‘““The Atari machine was
re-introduced on a trial basis
to half a dozen stores this
April. Obviously it came
through that trial and we see

‘it as being a gross product in

the future, we could well in-
crease distribution next year.

An Atari spokesman re-
sponded nonchalantly to the
news offering only: “Oh yes,
everybody wants the ST this
year.”

Have we Gk
NEWS
for you!

MENZIES: ST update

RM and Sega regroup

HEATH: Biggest distributor claim

Virgin’s recent takeover
of Mastertronic (CTW
October 17th) has led to
the forming of a new
software distribution firm
and two overseas subsi-

diaries.

Entertainment UK (for-
merly Record Merchandisers)
has combined with Virgin
Mastertronic to form Home
Software Distribution.

HSD is already claiming to
be one of the largest distribu-
torsinthe UK with alonglist of
multiple accounts including
Woolworths - which owns En-
tertainment UK - Asda, Little-
woods, Tesco, Toys ‘R’ Us,
Hamleys and Harrods.

The two new subsidiaries

have been formed in Germany
and France. Virgin Games
GmbH will handle Sega and
Leisure Genius distribution in
Germany, with Virgin Loisiers
taking over Sega distribution
in France.

HSD is the culmination of
the curious, and never
properly explained, joint ven-
ture talk between Mastertronic
and RM which went on

, throughout the summer.

“The trouble is we weren’t
able to explain it then because
we couldn’t exactly say ‘we're
about to buy the rest of Master-
tronic’. Now you can see that
there was method in our mad-
ness,” commented Virgin Mas-
tertronic’s managing director
Nick Alexander to CTW

The new company now

boasts some 1,500 accounts
nationwide. “I think yowll find
that we’ve probably got more
retail outlets than any other
distributor now,” added Virgin
Mastertronic’s marketing di-
rector Geoff Heath to CTW/

Record Merchandisers
changed its name to Entertain-
ment UK last month after con-
sidering the shift in the com-
pany’s profile. Non-audio busi-
ness has been progressively in-
creased over the past couple of
years.

Virgin Games GmbH will
be based in Guttersloh, North-
ern Germany, headed up by
Winnie Derlien. Sega distribu-
tion will still be handled in
close association with original
contract holder Ariolasoft.

Continued on page two

FIL on
the edge

FIL was last week
teetering on the brink of
bankruptcy after the
withdrawal of its major

shareholder.

The French distributor/
publisher currently turns over
£10 million and has exclusive
distribution deals with BT and
Activision.

FIL is currently trading
‘under protection of the law’,
which exempts the firm from
paying off its creditors and
protects it from liquidation,
but this does mean that an
administrator has  been
_appointed to oversee all the
firm’s financial transactions.

The shareholder whose
withdrawal has forced this
move is French mail order
giant Camif, which had a 70
per-cent stake -in the firm.
Camifhas been involved in the
firm since FIL's inception
three and a half years ago,
holding an initial 22 per cent
share.

FIL is now looking for a
major company to step in to
Camif’s shoes and save it from
liquidation. As yet there are no
obvious contenders but the
firm remains hopeful.

FIUs marketing manager
Danielle Avoulai told CTW:
“Camif changed their mind
very rapidly in deciding not to
support us, SO we are now
under protection of the law.
After that we will have to see.”

She went on to concede that
it was possible that FIL will not
survive the present crisis.
“There is that chance but we
have good products and good

Continued on page two
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Spectrum moves into black

SPECTRUM’S DLP SYSTEM: The latest SBC offering

Spectrum has posted
profits of £215,000 plus a
28 per cent increase in
turnover for the year en-
ding June 30th.

Last year the firm made a
loss of £475,000 on a turnover
of £7.2 million.

The firm’s financial direc-
tor Alastair MacGillivray de-
scribed the figures as “part of a
continuing turnaround” and
added that “the only difference
now is that the firm has burst
into profit.”

He told CTW “There has
been growth in the core busi-
ness and particularly from the
SBC range, which has pro-
duced profits in its first year.”

MacGillivray also pointed
to the success of corporate
consumable distributor
Matchdata which the firm ac-
quired in September 1987. He
claimed that the firm has had a
“substantial  increase” in
profits since becoming part of
the Spectrum group.

The firm has also recently
acquired a majority share of
Russell Howard & Co, a dis-
tributor of consumables to the
trade. MacGillivray com-
mented: “We see future growth
through distribution with Rus-
sell Howard and Matchdata
and through hardware devel-
opment with SBC.”

Earnings per Sp share for
the year were 1.3p compared
with last year’s losses of 3.9p.

There are easier ways of finding out about the best deals on hardware.
Justtalk to Software Limited.

We’ve a wide range of products from leading manufacturers like
Brother, Canon, Citizen, Diconix, Epson, Fujitsu, Idea, Interquadram,
Panasonic, Roland, Sony and Zenith.

Plus of course the latest business software on the market.

For hardware phone 0734 752201.
For software phone 01-357 6424 (South) or 0472 361558 (North).

We’ll keep you off the rails.

aLLL

DTP Show
move due

The recent International
Desktop Publishing Show
saw a marked increase in
attendance, rising by
nearly 3,000 and forcing a
change of venue for 1989.

This is the second show of
its kind to be held at the
Business Design Centre in
London. It saw a 40 percent
increase in attendance, the
number of visitors rising from
7,400 to 10,300.

The three day event had 81
exhibitors, 20 more than last
year. New exhibitors included .
Panasonic, Compaq, Acorn
and Digital Research.

Next year’s show will be
held at the London Arena set
inthe London Docklands area.
“We desperately needed a
larger venue as this year
we were oversubscribed by
600 metres”, a Database
spokesman told CTW,

Hibbard

Continued from front page

got a strong team here. This
organisation is not dependant
on any one person. It’s not like
Ocean or US Gold where the
people who own the company
make all the decisions.”

Possible reasons for
Hibbard’s sudden departure
range from him being too
conspicuous in his job-hunting
to being too close to Mirrorsoft
for comfort.

“Nearly all my major staff
are constantly being offered
jobs and they always tell me
about it. Actually I'm usually
flattered by that - it’s never
been a reason to sack
anybody,” added Byrne.

FIL nears
bankruptcy

Continued from front page
people, I try not to think about
it

Avoulai claimed that she,
along with the rest of FIL, is
completely  mystified by
Camif's withdrawal. One
theory being put forward
however is that FIL was given a
certain amount of time to show
aprofitbut due to development
investments and bad debtors
failed to do so, and when it
went to Camif asking for more
time it was refused.

It seems that the firm’s
future lies in the hands of the
French legal system, which is
the only barrier between FIL
and liquidation.  Avoulai
explained: “Ifthe court decides
that FIL is a good company
that should carry on then we

will have a chance. I am
optimistic that this will
happen.”

RM and Sega

Continued from front page

The Sega’s German in-
stalled base is claimed to be
5,000 up on the UK, totalling
around 55,000 units. Master-
tronic’s software labels are cur-
rently distributed by Rush-
ware/Microhandler in Ger-
many, although an eventual
switch would seem likely.

Virgin’s French subsidiary
is being run by Jean-Marcial
Lefranc in Paris. Sega distribu-
tion has been taken over from
Master Games Systems
France in which Mastertronic
held a stake.

The French Sega base is
estimated to total around
40,000 units.



The burgeoning 16-bit
leisure sector is currently
accounting for over a
quarter of all software

sales by value.

According to  market
research firm Gallup, the
combined ST and Amiga value
share was second only to the
Spectrum during the week
ending September 24th.

Over a six month period this
represents a  significant
increase. In mid-April the
combined ST and Amiga value
share was 15.8 per cent with
the Commodore 64 hanging
on to second place with 20.9
per cent.

The latest figures suggest
that the Spectrum has suffered
from the ascent of the 16-bit
formats, having lost 6 per cent
of its value share since April.
The Spectrum accounted for

32.4 per cent of sales by value,
with budget sales obviously
also pulling this figure down.
Whilst rising by two per cent
the Commodore 64 has not
kept apace with the combined
value share of the ST and
Amiga, which now totals 26.6
per cent — its highest total ever.

Chart researcher Matt
Browne considers these figures
to be significant, although he
did add the rider that “these are
only weekly results and can
change rapidly”.

Browne does, however,
expect the August/September
reports to reflect the increase
and would be “surprised if the
Christmas figures placed the
16-bit formats under 20 per
cent”.

September also saw the 16-
bit unit share reaching a record
7.8 per cent. This showed the
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16-bit marches onwards
In software sales stakes

Comparison of machine unit and value shares in April and September.
Software sales period - Software sales period
_ending April 16th ; ~ending September 24th
- Unit L Unit  Value
- Format Share . Format Share  Share
- Spectrum 473% 3 ~ Spectrum 43.7%  32.4%
- C64 ‘ 21.7% 664 24.3% 22.5%
Amstrad 17.2% Am‘st,ra:df Wele  199% -
¢ AtariSE 3.4% Atari ST 46% 159%
- CBM Amiga ~ 0.9% CBM Amiga 3.0% 10.7%
. ST/Amiga. = ST/Amiga
 Combined  43% 158%  Combined 76% 266%
e T - © Gallup
Amiga (3.8 per cent) moving be much more significant at increase, emphasising the
closer to the ST (4.0 per cent), Christmas or Easter, in fact the unit share will probably dip in
suggesting that the early summer Amiga price cut is December as many first time
volatility of the market at the starting to filter through. buyers will stick to the
moment. “This has happened Browne was keen to play traditional lines until the

at a quiet time of year, it would

down the importance of the

market becomes more level”.

CRL calls for time
outfrom creditors

CRL has called a credi-
tors meeting to ask for
more time to pursue its
legal battle with Elec-
tronic Arts, if refused it
could be forced to cease

trading.

It currently owes a total of
£404,000 to 150 creditors with
Software Express and Com-
pact Case Company among
the biggest debts. The firm is
claiming a total of £204,000 in
unpaid royalties from EA.

CRL has been in adminis-
tration for several months, but

did in fact post profits of
£16,000 for August. Joint ad-
ministrator Steve Ryman of
Rothman, Pantall & Co.
claimed that the firm’s lawyers
had given CRL a “very good
chance” of winning the legal
battle. The firm’s boss Clement
Chambers is know to be opti-
mistic of victory.

Ryman went on: “Basically
on the 4th of July we went to
court and said ‘look Mr. Judge
there are some very good rea-
sons why this firm should be
allowed to continue and there
is a very good chance that it

will be saved .”’

He claimed that the judge
agreed with the arguments
presented but insisted that a
meeting of creditors be held
within ' three months. That
meeting is now scheduled for
October 28th.

“The meeting is really just
to say I've looked into the com-
pany’s affairs and these are my
proposals for dealing with it. I
can’t say any more than that
but the meeting is needed be-
cause after all it is their money
that’s being played with.”’

“I would like to say ‘we’ve

won the case with EA and
here’s your money’, but be-
cause of the slow nature of legal
machinery that’s not possible
yet”, explained Ryman.

One possible outcome of
the meeting is that the credi-
tors lose patience with CRL
and the firm ceases trading.
Ryman, however, dismisses
this as highly unlikely: “I'm in
constant touch with the credi-
tors and I know that they
understand CRL’s position
and are sympathetic. They
know an attempted shafting
has taken place.”

Another fact to emerge
from the CRL battle against
EA and bankruptcy is that the
firm does in fact have a sub-
stantial and probably controll-
ing interest in Wargame pub-
lisher CCS. This has been
heavily alluded to in CTW
(10th Oct). But was always de-
nied by both firms.

CHAMBERS: Waiting on creditors

Industry dinner finds new
venue, charity and image

A more serious and pro-
fessional image is being
promised for this year’s
leisure industry dinner

taking place in December.

The event, organised by
Mediagenic, is being pitched as
a showcase evening for the in-
dustry similar to those held in
markets such as audio and
video.

Awards will be presented for
both software innovation and
Gallup-recorded sales. There
will also be two CTWawards —

COUSENS: New seriousness

distributor of the year and re-
tailer of the year — plus awards
for the computer press and
best promotional video.

The industry charity for
1989 will also be announced at
the dinner, which takes place
on December 15th at the Port-
man Hotel, near Oxford Street,
London. This is expected to be
the charity for autistic child-
ren.

“This event has now been in
place for five years, which is the
longest time for any industry
gathering. I believe that overall
it's been a success, and the
money we’ve raised for charity
is proof of that,” commented
Mediagenic’s UK boss Rod
Cousens to CTW,

"We must move with the
times, so this is going to be a
serious awards dinner. We
want it valued by those who
participate in it.”

Cousens is hoping that
actress Jane Asher will give a
speech on autism on the night.
He also expects that next year’s
fundraising charity compila-
tion will be limited to release
on ST and Amiga.

The 1988 charity compila-
tion in aid of the NSPCC and
Great Ormond Street is yet to
materialise.

“We're going to continue
with the charity side even if
nothing happens this year. It
may have to be used as a brea-
thing space. But I believe that
this industry is big enough and
sincere enough to put some-
thing together that can raise at
least £50,000,” added Cou-
sens.

The awards that will be
presented on the night include:
entertainment program of the
year (arcade, adventure, simu-
lation, utility, budget, pro-
grammer, sound, graphics,
licence translation — separate
awards for 8-bit and 16-bit);
best-selling titles; best promo-
tional video; overseas award;
journalist of the year; software
publisher ofthe year; magazine
of the year and services to the
industry.

Tickets for the industry din-
ner are available at £65 each.
Cabaret will be provided by
Hale and Pace and all enquiries
should be made to Mediagenic.

Prices fall

as Opus

rolls out new lines

Opus Technology has an-
nounced the prices of its
new 286 and 386 and PCs,
whilst offering reduced
prices on two of its old
lines.

The two new machines
were unveiled at the PC Show,
but the prices have only re-
cently been fixed. The 386 PC7
Turbo Cache is priced at
£3,999, whilst the 286 PCVI
Turbo AT-compatible will re-

- tail at £1,999.

Following the launch of the
new machines Opus is cutting
the prices on two of its existing
range of IBM-compatibles.
The PCIII has been reduced
from £1,095 to £995, whilst the
price of the PCV falls by £100
to £1,295. “The price cuts sim-
ply bring the machines in line
with other products,” com-
mented Opus boss John Harris
to CTW,

The PC7 will be shipped at
the end of this week, with the
286 machine following in six
weeks time. Opus is not fore-
casting how many units it
hopes to be shipping over the
coming months. “How longis a

piece of string? We will be ship-

ping however many the cus- |

tomer wants,” Harris offered.

Opus is aware that the 386
machine is as yet an immature
market, but expects over 10 per
cent of its sales to be made up
by the PC7. “Itis obviously a lot
more expensive, but the ma-
chine has been designed very
much with the large corporate
user in mind,” said Harris.

The 20 MHz PC7 comes
with 64K of super-fast RAM
cache memory, a hard disk
controller card, with an op-
tional 110 Mb disk available.
Other features include 4 Mb of
memory and a multiscan
monitor.

The 12 Mhz 286 machine
includes a 14 inch monitor and
the choice of 3.5 inch or 5.25
inch floppy disk drive. It also
comes with a parallel printer
port, two serial interfaces plus
five 16-bit and two 8-bit expan-
sion slots.

Opusis guaranteeing custo-
mers three weeks delivery on
the new machines, although
Harris is optimistic that this is
a “worst position situation”,
and does not envisage any
major shortages or delays.
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HAWKEYE

£9.99 cass £12.99 disk

(old Rush

The Great Gold Rush

Continues!

The prizes don’t stop flowing
from the THALAMUS Gold
Rush, running with the smash
hit Commodore 64/128 combat
action game HAWKEYE. Gold
and yellow cassettes reveal
prizes for retailers and
customers. Coming Soon:
GOLD RUSH II playing with the
next blockbuster ARMALYTE —
a ZZAP! Gold Medal and a
Commodore User
SUPERSTAR!

ARMALYTE

£9.99 cass £12.99 disk

37
THALAMUS

Thalamus, 1 Saturn House, Calleva Park,
Aldermaston, Berkshire RG7 4QW
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UK launch nears as
Mindscape gears up

Mindscape is promising
to finally launch itself in
the UK within the next ten

weeks.

The Champagne, Illinois
based publisher announced its
intention to set up a UK
operation back in the summer
(CTW July 4th) and since then
has been considering its
approach.

Under the UK operation

titles will be published and
marketed by Mindscape alone.
“Essentially, our initial plan is
to market Mindscape’s own
products using the established
distribution channels of Terry
Blood, Centresoft and
Microdealer rather than go
direct,” Mindscape boss Roger

BUOY: Base soon, boss soon

Buoy told CTW last week
whilst visiting the UK.

The firm has an existing
publishing agreement with
Mirrorsoft which involves
some of its 16-bit games. This
arrangement will continue.

As yet Mindscape has not
chosen its UK front man, but a
decision will be reached within
the next three weeks. The
shortlist has now been
trimmed down to four, and
competition is said to be very
tight between the contenders.

Mindscape’s UK head-
quarters will be in Newbury.
“Due to its proximity to
Heathrow it is probably the
best possible place, as there
will obviously be a lot of
contact with the US.”

Rainbow comes out
with arcade launch

German leisure publisher
Rainbow Arts is about to

launch itself as an arcade -

machine manufacturer.

Two titles — Dark Chamber
and Monster Olympics — will be
goinginto some 3,000 German
arcades, bars, fairs and airports
in January.

A UK launch is planned for

the middle of next year. Rain-
bow Arts’ arcade subsidiary
Rainbow Games is currently
talking to both UK and US
firmsin order to sign a distribu-
tion agreement.

“Lots of very important
coin-op companies are very in-
terested but nothing has been
decided yet,” offered boss

Mark Ullrich to CTW.

The arcade titles are com-
pletely new games which will
eventually be converted down
to leisure computer formats.
Ullrich stresses that the hard-
ware is completely new rather
than any application of either
Amiga or ST boards.

Rainbow Games hopes to
be producing five titles a year
by 1990 with total sales esti-
mated to comprise 25 per cent
of its parent company’s turn-
over.

“MicroProse aren’t the first
leisure publisher to go into
coin-ops. I've seen our games
and tested them, and I'm sure
they will be a big success,”
added Ullrich.

ULLRICH: Arcader

Rymans marks out
software expansion

Rymans has increased its
commitment to software
by taking on Channel-

mark’s Power Up range.
The  stationary  chain
dropped software completely
two years ago when “things got
out of hand”. Three months
ago, however, it was re-
introduced with a total of 16
packages — including Wordstar

and Locoscript. Prices range.

from £25-£200.
Now the Power Up range

will also be carried in the 20"

key stores that deal with
software. Although there are
no immediate plans for the
chain to add other lines it does
seem likely that it will expand
in the future.

Ryman’s assistant market-
ing manager Anna Jameson
told CTW: “For the moment
we are looking to keep a small
compact range that we know a
lot about and these products
will be the basis of that range.
But people do need software
and we can’t stay in the
background forever. As the
demand increases and we see

RYMANS: More software |
what people buy we will move
in that direction.”

She went on to describe
the Power Up range as
“easy to use packages that
address particular problems”.
Channelmark is also offering
Rymans a hotline to provide

3USINESS MACHINE

customer support.
Channelmark’s UK boss
offered: “Our products are

going to be alongside
typewriter ribbons and general
office equipment and that, of
course, is exactly what we're all
about.”

Melancholy Gem
quits PC Show

Distributor Gem has
decided not to attend
next year’s PC Show.

The firm was one of the few |

distributors to exhibit at Earls
Court last month, and its deci-
sion fuels the mounting desire
within the trade for a specified
trade-only show.

“It costs us about £20,000 a
year and we’re definitely not in-
terested if they maintain that
venue. We thought it stank —
and to be honest so did the

people who organised it,” said
Gem’s joint managing director
Paul Donnelly to CTW.

Instead, the firm has de-
cided to set aside funds to treat
its best customers to “a good
day out”.

“When you think about it it’s
a lot of money. I could employ
one more salesperson and win
more business than we gained
at the show.

“All we really need to do is
make sure we say thank you to
our best customers,” added
Donnelly.

Tynesoft opts
for Ariola deal

Tynesoft has signed an
exclusive German
distribution deal with
Ariolasoft, representing
the first signing by Ariola
since its management
buy-out in the summer
(CTW July 25th).

The company is also
currently in the process of
tying up a US distribution deal
for its Circus Games and
Superman titles, as well as
looking to sign a licensing deal
in another part of Europe.

Tynesoft took the decision
to go with Ariola — having
already dealt more or less
exclusively with the company
for the last six months.

“We had several offers at the
PC Show from other
companies, but in view of the
quality of the work Ariola had
already done, we decided to
award them the next 12
months,” Tynesoft boss Colin
Courtney told CTW,

Courtney does not seem
disturbed by the fact that
Ariola lost several accounts

whilst the protracted buy-out
was going through, due to
allegations of falling sales.
“Some companies were
frightened that the buy-out
would not come about and that
they would be left without a
distributor. While it was a
difficult time, from a sales
point of view we were not
affected, and the company has
certainly stabilised over the
last few months,” added
Courtney.

W

COURTNEY: Ariola stable

L eisuresoft links

with top

Leisuresoft is launching a
new scheme in a bid to
provide more back up for

its dealers.

The scheme is called
Software Link and is designed
to bring together top accounts
to create greater “dealer
identity” with Leisuresoft.

Dealers who are included in
Software Link will get special
services from Leisuresoft,
including a retail catalogue,
point of sales material and the
benefits of other commercial
activities.

“The idea is to promote per-

dealers

formance, it isn’t really any-
thing over the top. Basically it’s
a co-ordinating exercise to try
and give identity to our dealers
through a set of responses from
us,” Leisuresoft boss Ash
Taylor told CTW.

Leisuresoft was rather misty
on how dealers will be selected,
claiming that only the dealers
who will benefit from the
special services will be
included in the scheme.

“It is likely to be a mutual
decision as to who is suitable,
but it is probably going to be
large dealers from key areas,”
added Taylor.

TAYLOR: Dealer services

Softsel set
to go public

Softsel is set to go public
in the US, having filed for
an initial share offering of
its stock.

The Los Angeles based
company has achieved $213
million worth of world sales for

. the first half of this fiscal year,

and has subsequently filed to
sell 2.5 million shares at be-
tween $7-$9 each.

The offering has been
underwritten by investment
bankers, Alex Brown and Sons
based in Baltimore, Maryland
and Smith Barney Harris
Upham and Co. based in New
York.

Swedes
expand

Swedish Commodore
monthly Datormagazin is
due to launch a Norwegian
version, plus a bound-in

Atari monthly called
Atarimagazin.
Datormagazin currently

sells around 35,000 copies
with a high proportion of these

exported to Norway and Fin-
land. The Norwegian version
will have a print run of 35,000
and sales are hoped to reach
15,000.

The Atari publication will
appear in Datormagazinon De-
cember 15th. It is hoped that it
will eventually be launched as
a title in its own right.

“Even though it’'s Commo-
dore quite a lot of Atari users
read Datormagazin already —
it's the only thing to read,”
commented  Datormagazin's
games editor Tomas Hybner to
CTW,
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This photo shows
the three youngest
Darlings at work!
Their contribution to
games development
is questionable —
but they do have

> THIS WEEK
= MEGA GAME

—

=

The first realistic simulation of this great amateur game. It's all
there: conversions, line outs, tackling, scrums, throw ins and
much more. The only thing missing is Erica Roe! This
exceptional simulation continues Code Masters tradition with the
genre. Conversions to all major formats will follow. The
Spectrum version is imminent. Commodore version already a

best seller.
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Code Masters Software Co Ltd Lower Farm House, Southam Warwickshire CV33 0DL Tel: 0926 814132 Fax: 0926 817595
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Prose drops price
in German tie-up

MicroProse has an-
nounced German soft-
ware house Axxiom as
its latest affiliate label.

The firm will be releasing
nine Axxiom titles over the
next three months with the first
product due next week. All the
titles will be priced at £14.99
on the ST and Amiga —

MicroProse has previously
never dropped below £19.99
on these formats. :

The move follows the firm’s
recent acquisition of
American budget PC firm Hi-
tech and gives MicroProse an
even broader range of price
points.

MicroProse’s UK manag-
ing director Stewart Bell told

CTW: “We believe that £14.95
is the right price. Unless you
have a superior product like
Gunship then you can’t charge
£20.

“This is certainly not
Gunship type product, but it
will sell well at this price point.
because the enthusiasm of the
programmers shines through.”

Bell went on to describe

BELL: German connections
Axxiom games as “high action
arcade style products” adding
that the firm sells “significant

Now Focus loses
ST Update editor

Focus Magazines’ con-
stant state of flux con-
tinues with ST Updatelos-
ing its editor and Your
Computer still awaiting a
buyer.

ST Update’s editor, John
Brissenden, left somewhat ab-
ruptly last week to join Charles
Barker as a PR consultant —
leaving the monthly com-
pletely unstaffed.

Director Brendon Gore has

numbers” in Germany. been left temporarily holding

wit

3 4industry standard emulations

With the best proven laser engine
and competitive dealer margins.
Simply call any of the largest distributors

3« Double the memory-1megas standard

3 8fonts- including portrait & landscape
3 Firsttoner cartridge included
3+ Double capacity low cost font cartridges
3 12 months on-site warranty included *

The Standard Model
h exclusive extras

THEI

SEQIF

COMPUTER PRINTERS

Star Micronics U K. Ltd.
Craven House, 40 Uxbridge Road,
Ealing, London W5 2BS.

the reigns, which he describes
as “nothing unusual”. Free-
lancer Tony Hetherington was
originally brought in to fill the
post, but mysteriously left after
a few days.

Brissenden was previously
editor of Popular Computing
Weekly and Your Computer
which underwent two relaun-
ches whilst in Focus hands and
was subsequently put up for
sale nearly two months ago
(CTW September 12th).

Whilst Focus claims to have
received two offers in excess of
£100,000, publisher Trish Phil-
lips admitted that the maga-
zine is still unsold. “But we do
have several people showing
interest,” she added.

Rumours that the magazine
will be folded are still being
strenuously denied in the focus
camp “ Your Computerwill defi-
nitely be sold, at the moment
we are just weighing up the of-
fers.”

In its heyday at Reed Busi-
ness Press Your Computerhad a
circulation of 140,000, having
dropped to 78,000 when Focus
bought it. Although no recent
figures have been released it is
understood to have dropped
considerably prior to sale.

Monthlies
join up
for awards

A% the awards season
draws nearer the first ever
multi-publisher readers’
gongs are being master-
minded by Newsfield.

In conjunction with
Database, Dennis, and Golner
Publishing an identical
nomination form designed by
Newsfield will run in each
publisher’s computer titles
later in the year.

The awards will take the
place of Newsfield’s own
presentations at the 1989
Computer Arena in Majorca,
which takes place between
March 17th and March 20th
next year.

“The  combination  of
publishers will give the awards
more clout and credibility.
You've got to give people
something worth having. This
will be a proper respected
award rather than some foggy
award from the industry. After
all, it’s the kids that buy the
games,” commented Newsfield
director Roger Bennett to
CTW,

There are hopes that Future
and Croftward will also join in
with the idea, but it is thought
unlikely that EMAP will get
involved. Newsfield may also
continue with its own solus
awards.

in the country for pricing & availability. Telephone: 01-8401800.

% UKMainland only.

BENNETT: Multi awardist
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Price
Performance
Profit...

The perfect combination from

Schneider

Tower AT - six models from £799.00 + VAT - [Inc 12 Mono monitor & software package.

NOW AVAILABLE IN THE UK — THE NEW 9
MODEL RANGE OF PC COMPATIBLE DESK-TOP
AND PORTABLE MICRO-COMPUTERS FROM
SCHNEIDER, WEST GERMANY’S LEADING
MICRO-COMPUTER MANUFACTURER.

Take a closer look at the distinctive entry level Euro PC
and the excitingly different Tower AT desk-top models,
together with the stylish Portable AT lap-top model. You’'ll
quickly recognise the potential for this new range of top
quality, competitively priced hardware.

of Schneider desk-top IHIcTo’s e
dealer registration.

LI

- ‘g

? Mono monitor and software package.

Portable AT - 20 mb hard disc £1,999.00 + VAT - Inc software package.

BUT THAT'S NOT ALL—
FREE SOFTWARE ........

Each model has the added attraction of a FREE
software package comprising:— MS DOS 3-3 & GW
Basic, together with the highly rated MICROSOFT
WORKS integrated, Word Processing, Spreadsheet,
Database, Graphics and Communications package —
WORTH £145.00.

Become a Schneider Dealer and stock up with these
unbeatable value for money packages ready to take advantage
of our extensive National, Trade Press and TV advertising
and promotional support campaign which starts during
October.

S5 Schneider

Made in Germany

SCHNEIDER COMPUTERS LIMITED
Schneider House, 5 Harrowden Road, Brackmills, Northampton, NN4 0HW.
DISTRIBUTED BY: — GREYHOUND MARKETING LTD, LEEDS (0532) 621111.
& MICROSALES DISTRIBUTION LTD. (MSL) (0279) 639000

All trade marks acknowledged.
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SNAiFPPETS

The Atari Show in November
will see the first public
showing of Precision
Software’s Superbase
Professional 3 for the Atari ST.
This new version has the
added features of multi-line
transaction handling and
comms facilities and will
retail at £249.95. Also
available for the first time will
be Superbase Personal 2
(£99.95), which adds mail
merge and word-processing
features to the original
database of the same

name. ..

A new dealer incentive is
being offered from Pace
Micro Technology in the form
of a Communications Guide.
The guide is intended as a
sales aid as well as a
communications document,
and will be available through
its distributors. Pace is also
offering free Microlink
registration to successful
dealers . ..

According to a recent survey,
a third of British managers do
not have access to a
computer in their workplace.
In a questionnaire conducted

by market researcher firm
Gallup, 32 per cent of the 971
managers, professionals and
administrators questioned did
not have use of a computer at
work, with women making up
the highest proportion of
Nnon-users . . .

Torus has signed a dealership
agreement with modem
manufacturer Miracom, who
will now market the full range
of Torus networking products
through its departmental
computing division. “Zapestry
Il from Torus marks the next
phase of our networking

initiative and is an important
addition to our product line,”
commented Miracom
marketing director, David
Baxter . .

A new hand-held scanner for
the ST has been launched by
Midlands based Kempston.
The scanner is called
DAATAscan and comes with
both software and interface.
Images produced by the
scanner can be incorporated
into Kempston’s new
personal organiser,
DAATAfax, as well as desktop
publishing and paint
packages . ..

A Buddhist bles.s-ing for Abraxas

Two Buddhist monks recently
performed an ancient

Skillfully manipqlat
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mutants - otherwise they

explode into
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t the tide of marau e
py saving you
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“— .‘ The Minotaur maze game is

ORION

air to air co

aves of Bombers.

based on th

mbat interceptor, 10 defend
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MINOTAUR

aimed at a market for children or adults who
oot-ogt reactions are not necessary. Theseus
; coHeptmg items to assist in the search of the ill
provided as food for the Minotaur. The ultimate

want a game where quick sh

COMING SOON —
— JET FIGHTER

B NE Sl o
SOFTWARE

69 SIDWELL STREET - EXETER EX4 6PH - TELEPHONE EXETER 0392 437756

ceremony to bless the new
premises of computer
supplier Abraxas. The monks
were sent as a goodwill
gesture from Fuji Photo Film
(UK) for whom Abraxas is a
distributor. The new building
is situated in the London
suburb of Park Royal . ..

For the person who uses a
computer, but doesn’t want
anyone to know, Wabash
DataTech has come up with
an ingenious little device — a
computer desk which houses
the PC inside, so it’s invisible
unless you’re actually using it,
even the computer keyboard
sits in a sliding tray . . .

Addictive Games has come up
with an Expansion Kit for its
mega successful Football
Manager 2. With the new
device saved games can be
modified, while division,
money and points can all be
changed for a new game. The
add-on will be available from
February next year and will
no doubt, give the game a
new lease of life — or at least
that’s the plan . ..

Borland has launched a series
of new language products
including Titrbo Assembler and
Debugger, as well as upgrades
to Turbo Pascal and Tirbo C.
Runtime Library Source
packages for both Turbo
products are also being
released. The new tools are
available for DOS version 2.0,
with plans for OS/2 versions
being announced early next
YEAL o5

An exclusive first time
distribution deal has been
tied up between Blyth
Software and Austrian based
distributor Softexpress. The
company will be selling and
providing support for Blyth’s
Omnisrange . ..

In a bid to encourage
purchasers of its desktop
publishing and other business
software products to register,
Mirrorsoft is organising an
open-ended series of prize
draws. Starting in November,
Mirrorsoft will be drawing
one winner from amongst all
registered users, offering a
free copy of one of its PC
titles as a prize . . .

Telecomsoft was jumping up
and down the other week
because it spotted customers
actually queuing outside the
Virgin Games Centre, Oxford
Street for the first copies of
Elite on the ST.
Unfortunately, such was its
delight no one initially
thought to take a picture of
the unheard of event. And, of
course, when a picture did
arrive it failed miserably to
get the quguing hoards
framed for life. Who says no
one believes good old BT?. ..
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Whatever your customers put
on an Atari PC3, it’s
you that'll come out on top.

PC3HD Without monitor RRP £849.99*

PC3HD With PCM 124 Atari monitor RRP £949.99*

PC3DD With Philips 9043 EGA colour monitor RRP £849.99* PC3HD With Philips 9043 EGA colour monitor RRP £1159.00*

Until now, we have only been able to offer you the For further details about these and other Eltec

Atari PCM 124 mono monitor for the PC3 range. products, contact: Eltec Services Ltd, Unit 57-59
But just to prove we're as flexible as we are inno- Campus Road, Listerhills Science Park, Bradford, West
vative, we're offering you all the above variations. Yorkshire BD7 1HR. Telephone: 0274 722512.
So not only will your customers be over the moon, :
your sales will be, too. ety s Qe .~.".i':l{-;‘-és"~‘-.’,' cr AT e ORISR G RN

DEALERS RING NOW FOR DISCOUNT DETAILS.

*All prices exclusive of VAT,
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WHAT’S IN STORE FOR XMAS?

Multiples’ autumn buying decisions on leisure machines may not be the safest way of picking the big-sellers — everyone
makes mistakes — but they do reveal market trends. Last year most chains only experimented with 16-bit machines, but now
they’re hailed as market-savers. This year one major has even dared to drop the Spectrum full stop. DAVID ROBERTS peers
into the Christmas stocking . . .

ith worrying talk of
rationalisation and
decreasing volumes

of sales Smiths has decided to
drop the Spectrum for the first

time since the machine’s
launch.
Despite the undeniable

importance of Smiths in the
high street Amstrad reacted
with nonchalance rather than
rage — certainly nothing even
approaching concern. Yet
surely such a clean break
in a previously reliable
relationship must have caused
a few ripples even in
shockproof Brentwood
Towers? And isn’t rational-
isation the polite word used by
company bosses just before
everybody gets made
redundant?

Well that hasn’t happened
yet. Smiths is still smiling on
Atari with the ST and 2600
console being stocked in 40
stores. Indeed there are even
encouraging words from the
firm’s computer buyer Ian
Laurie: “The ST has obviously
been the best thing for us for a
long time. Sales of that
machine have far outstriooed
any other product.

“This year we've got a good
product mix. We're offering the
latest technology as well as the
other end of the spectrum (/e
what?) with games consoles
being an introductory offer for
the 6-7 year olds.”

He also claimed that the
computer industry as a whole
would not be losing out as one
ofthe reasons for the hardware
cutbacks was software
expansion.

At Dixons the approach
seems to be a healthy blanket
coverage. ‘As market leader we
have to try to get all aspects
under control and this year I do
think we've got all bases
covered. Besides if we’re
backing all horses then its a
race we can’t lose”. explained
group buyer Alan Dickinson.

One base left conspicuously
bare, however, is Amstrad’s
attempt at a sophisticated
games machine — the Sinclair
PC200. It seems, though, that
this was rejection on Dixon’s
part rather than an oversight.
“We did look at it and quite
frankly we decided the Olivetti
PCl1 would sit better in
people’s homes.”

So the not so converted
prize of exclusive rights to the
200 went to Comet.
Presumably the firm will
eventually start shouting about
this fact, but for now it seems
reluctant to even mention it.

In fact, the firm was not
exactly voluble about any of its
activities this year. The only
offering from buyer Bill Jack
was the not terribly
illuminating revelation that “a
full range of products will be
stocked”

Obviously though, the firm
is well aware of the problems
exclusives can bring. Public
awareness of the machine in
question is drastically reduced
and heavy, specific advertising
is needed to change that fact. It
is still not clear whether that
much needed promotional
push will come from Amstrad,
Comet or both.

COMET: Not relying solely on PC200 exclusive
were taken and contact was re-
established.

Boots weren’t made
for talking

nother firm that was even
ore predictably taciturn
was Boots. Strange that
possibly the most important
player in the software market
should be so reticent regarding
hardware, but all group
buyer Steve DeMello would
offer was vague allusions
to a “segregated market”,
“fragmented sales patterns”
and a solid “no comment” to
anything more specific.

Initially Menzies’ mer-
chandising manager Bob
Shingleton was equally

uncommunicative. But then
meetings were held, directors
were liaised with, decisions

BOOTS: Very important, very shy

The most commonly
stocked machine for the firm
will be the Spectrum +2 in 70
stores. The Atari ST and the
Sega console will be available
in 45 “top grade stores”.
According to Shingleton the
key phrase this year is
“controlled marketing” — this
basically means that sales
targets are set so low that they
will almost certainly be
achieved.

“Our plans this year are to
reach a flattening out of the fall
that has been going on since
the peak in about 84/85. Then
hopefully the 16-bit market will
start an upward trend again.
Because, although like

everyone else we are being
cautious this year, we are

bullish about 16-bit. This won’t
be the volume year but it could
be the light at the end of the
tunnel.”

For the moment that light
only shines at half strength in
Menzies with the ST being the
only representative. There are,
however, some encouraging
words for Commodore. “The
Amigaisundoubtedly a superb
machine with a lot of potential
— but it’s still a season away
from us yet.”

Back at Smiths Laurie
expresses similar sentiments:
“Initially the Amiga wasn’t the
machine for us because of the
price, our limit is about £299.
Now that it’s come down in
price it probably is in our
market, but our plans are built
around Atari — for this year.”

Rather more encouraging

words for Commodore come
from Jo Simons — computer
buyer at Laskys’ flagship
Tottenham Court Road store.
“The two machines do seem to
be knocking heads and at the
moment the Amiga is wiping
the floor with Atari. Eventually
I see the ST as being history.”

Simons  also  compli-
mented the C64 on its
longevity. He describes it as
“still a winner” and claims that
20-30 units are sold every
week. Presumably this is a
figure for his store — not the
UK.

Indeed, unlike certain
industry pundits, Simons was
positive about the future of 8-
bit in general. This is despite
the ever-threatening presence
of the consoles. “The title
‘computer’ still carries a lot

more weight than something
called a games machine.”

This note of optimism was
echoed by Dickinson at
Dixons: “Whilst the child may
make the initial selection it’s
still the father that makes the
final purchase. He would
rather have a computer with a
keyboard that he thinks the kid
will eventually start to use as a
computer than a dedicated
games machine.”

Intellectual snobbery and
public ignorance of the
computing world may not be
the purest way to maintain 8-
bit sales but for now it seems to
be working.

End of the spectrum

t Menzies though

Shingleton is not confi-
dent of those precarious
arguments sustaining 8-bit for
too long. His view of the future
is of a polarised market with
the STs and Amigas at one end
of the scale and the basic
consoles at the other.

He does concede that for
this year at least there is room
for the Spectrums of this world,
hence the placing of the
machine in 70 stores. But he
adds that he is far from certain
of a profitable future for the
format.

It would not be surprising
then for 8-bit machines not to
be figuring too highly in
Menzies plans and for a
product line-up more similar
to Smiths to emerge in the next
few years. Indeed, if the ST
continues its rate of progress in
the firm then that future could
be just around the corner. It
was introduced to six stores in
April, it is now in 45 and
greater distribution is
promised for next year.

For the Sega this is the
second season in Menzies. It is
currently the firm’s only nod
towards the console challenge
but for Shingleton it is an
important part of the predicted
polarization process. The only
cautionary words he has
on the subject are aimed at
the manufacturers themselves.

“We’re confident of the
market being there but
unfortunately the brands have
not been established to any
great degree in this country.
Like all the other multiples we
are really in the hands of the

two major console firms.”

So for the moment the
multiples seem to be on hold,
waiting for one or two of the
now quite distinct groups of
leisure machines to emerge as
the crowd’s favourite.
Predictably, two factors being
watched particularly closely
are the performance of the 16-
bit machines and any signs of
life in the Nintendo and Sega
camps.

The main difference seems
to be in the way that they are
waiting. There’s the Dixons
method — back all horses and
be confident you've got the
winner in there somewhere.
There’s the Smiths idea — pick
a couple of favourites and put
the lot on them.

And then of course there’s
the Boots approach — no
comment.
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the it

NEW! AMIGA
PHOTON PAINT PACK

WITH NEW COLOUR SLEEVE

NEW! 1040ST-FI

\ATAR

PROFESSIONAL PACK

WITH BUILT-IN MODULATOR

AMIGA 500 PHOTON PAINT PACK

SDL are pleased to announce a NEW Amiga pack which now includes a full colour wrap
around cardboard sleeve (pictured above). This pack is built around the Amiga 500 from
Commodore. We are now including a FREE TV modulator (worth £24.99) with every A500
stand alone keyboard, to enable users to plug the A500 into a domestic TV set. In addition,
SDL are including a FREE copy of Photon Paint, an advanced graphics package worth
£69.95. The Photon Paint offer replaces Deluxe Paint which was previously bundled and
will enable users to be up and running straight away.

AMIGA 500 COMPUTER ... £399.99
TV MopuLAtTOR = £24.99
PHOTON PAINT & = = . £69.95

NORMAL RRP: £494.93
LESS DISCOUNT: £94.94

PHOTON PAINT PACK RRP (rn: vvn: £399.99
DEALER PRICE: £286.95 (exc VAT)

1084S MONITOR PACK

SDL are pleased to be able to offer this superbo NEW 1084S stereo colour monitor pack from
Commodore. This new pack costs exactly the same as the 6ld A1084 monitor pack. In addition,
you will also receive a FREE copy of the Photon Paint art package worth £69.95. The NEW 1084S
monitor boasts a 14" colour display with stereo audio output through two internal speakers or
through the head-phone speaker socket. The 1084S also has a switch on the front of the monitor
to flick between analogue RGB, digital RGB and composite video. In addition to this, it comes
supplied with connecting cables for C64/128, Amiga and PC.

AMIGA 500 COMPUTER ... £399.99
AMIGA 1084S COLOUR MONITOR ... £299.99
PHOTON PAINT ... ... = £69.95

NORMAL RRP: £769.93
LESS DISCOUNT: £119.94

A500 + 1084S PACK RRP (. vin: £649.99

DEALFER PRICE: £466.30 (exc VAT)

WITH 4 FREE SOFTWARE TITLES
o VIP PROFESSIONAL

e MICROSOFT WRITE
e SUPERBASE PERSONAL
e BASIC DISK + MANUAL

1040ST-FM PROFESSIONAL PACK

We are pleased to announce a brand new ‘SDL Exclusive’ package based around the
1040ST-FM with a built-in TV modulator, designed to meet the requirements of the serious
home and small business user. Called the ‘Professional Pack’, it comprises a 1040ST-FM
plus four high quality software packages including a spreadsheet, database and word proc-
essor as well as the Basic language disk and manual. The software we have acquired for
this pack is well established and has a total retail value of £384.83.

ATARI 1040ST-FM COMPUTER ... £499.99
VIP PROFESSIONAL ... ... . £149.95
MICROSOFT WRITE .. A . . £149.95
SUPERBASE PERSONAL ... £59.95
BASIC DISK + MANUAL ... £24.98

NORMAL RRP: £884.82
LESS DISCOUNT: £384.83

PROFESSIONAL PACK RRP i .»: £499.99
DEALFER PRICE: £347.82 (exc VAT)

-| 1040ST-FM PROFESSIONAL PACK
+ §C1224 COLOUR MONITOR
PACK RRP

INC

£799.98

DEALER: £556.51 exc var

1040ST-FM PROFESSIONAL PACK

+ SM124 MONO MONITOR
PACK RRP
INC

£999.99

DEALER: £417.39 exc var

CALL TELESALES NOW!

AND EXPERIENCE THE SDL SERVICE!

—-

THE PROFESSIONAL DISTRIBUTION SERVICE

01-309 0300

----—--—-----------—----1

TFREE DEALER PACK REQUEST FORM]

To: SDL, Dept CTW 1088, Unit 10, Ruxley Corner Ind. Est., Sidcup-By-Pass, Sidcup, Kent, DA14 5SS Tel: 01-309 0300 l
| Mr/Mrs/Ms: ............. Initials:.............. sSumamezz =T e e l
I Position:
= Company:a=t e W SRR S e e e e S S
| Address
!
I
= POSICOdE: ... Tolphones. 7 L e e i i

L] Amiga 500 -76 Bit Computer [ ST-176 Bit Computer I
| already stock [] Amiga 500 -76 Bit Computer [ ] ST-76 Bit ComputérJ

I | am interested in
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THE CTW 1989 YEARBOOK AND DIARY

.5 and Publishers

THE FIRST COMPREHENSIVE GUIDE TO
THE PC AND LEISURE COMPUTER MARKETS

Probably the most important publication to arrive in the PC and Leisure Computer Industry to date, the CTW 1989
Yearbook and Diary is 370 AS size pages packed with vital information about Software Publishers, Peripheral
Manufacturers, Exhibition Organisers, Public Relations Outfits, Trade Bodies, Magazine Publishers, Hardware
Manufacturers, Journalists, Primary Distributors, Packaging Suppliers, Data Duplicators, Software Distributors,
Advertising Agencies, Programmers, Printers, Book Publishers, Hardware Distributors, Sales Promotion
Companies, Ancilliary Bodies, Programmers’ Agents, and Magazine Publishers and Distributors.

Between its attractively embossed hard covers are Managing Directors and Credit Controllers, Software Writers
and Creative Consultants, addresses, telephone numbers, payment terms, account details, company descriptions
and facilities. A host of facts and figures will be found in each of its more than 1100 entries, together with a
generously laid out week-to-view diary for 1989.

At only £22 . 95 (including VAT and postage & packing) each plus the option of having YOUR name gold
blocked onto the cover, no one mentioned within its covers should be without!

Please send me ....... copies of the CTW 1989
For individual orders, please fill in the coupon and Yearbook and Diary.
return, (cash with order) to: 1 enclose a cheque‘for £ ...........
Specialist Retail Press Ltd., NAMET ol vl lre st s St
Business and Technology Centre, PoSition. = - s
Bessemer Drive,
Stevenage, Gompany 0 . s e e e
Herts SG1 2DX. AAAEESS . il i s B N
s R e s i e
on 0438 310182/310105 for atiractive discounts on | rrerree s
bulkofders. = - i ae s ainle R e aPosteode il e
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SAF

THE BRODERBUND DYNASTY: Doug, Cathy and Gary Carlston

JROPEAN HOME

Activision did it ages ago, MicroProse did it very well, Elec-
tronic Arts is still doing it and Mlndscape will be doing it in a
few weeks. The subject, of course, is setting up shop in the UK.
DAVE ROBERTS talks to Broderbund, which might do it in the
new year — but then again it might not . . .

merica is not a country
known for keeping itself
to itself. From Coke

and MacDonalds to Rambo
and Reagan there seems to be a
common crusade to enlighten
an ignorant world as to what

culture is really all about.

So far the plan seems to be
going pretty well with particu-
lar success in this country. Bur-
ger chains dominate the high
street, fake American accents
pervade the airwaves and if

your jeans ain’t Levis forget it.
The advertisers have given us
501 good reasons to accept
Americaand all to the tune ofa
Motown classic. We are the
young Americans — honest.

So with this crusading atti-
tude seemingly so part of the
national psyche it seems
strange that entertainment
software has been so remark-
ably untouched by the hand of
Uncle Sam. Itisanincreasingly
important part of youth culture
yet the dominant firms are still
British.

Admittedly most of the suc-
cessful licences do involve
good American blobs shooting
evil foreign blobs but that is
just a reflection of the
country’s dominance in the
areas those licences are culled
from. As far as US companies
are concerned Mediagenic is a
notable acception. Electronic
Arts threatened, and still does,
but in a docile sort of way.

Now though we look set for
the biggest invasion since the
war and this time they're
promising to do more than in-
troduce chewing gum to East
Anglia. Major US firms are all
now eyeing the British market
with increasing interest. The
first to announce definite in-
tent was Broderbund (CTW
October 10th) the second lar-
gest software firm in the States.

UK delay

he company’s leisure pub-

lisher Dennis Friedman
promises that the Broderbund
presence will be in the UK by
the start of ’89, but is reluctant’
to give any more details. He
claims this is because details
have not been decided upon,
but with the new year now just
two months away there is also a
feeling of certain cards being
played pretty close to the chest.

For the moment two op-
tions are apparently being con-
sidered. One is to tie up a deal
with an existing British com-
pany which would then be re-
sponsible for pushing Broder-
bund product under the
Broderbund brand name, the
other is to set up its own Euro-
pean base and attempt to estab-
lish itself. Friedman is keen to
point out, however, that this
base would not necessarily be
in England, indeed many in-
dustry waters have Paris down
as first choice location.

According to Friedman the
reason Broadbund has been so
backward in coming forward
until now is the firm’s “heavy
involvement” in the Japanese
market. “Now though we’re
pretty much secure there so it’s
time to go for another big mar-
ket — Europe.”

Another reason he offers for
the firm'’s previous reticence is
the changing face of the British
market. “A few years ago, view-
ing from the States, the UK
market wasn’t that attractive
because it didn’t look all that
stable. The price points were
ridiculous, and the packaging
and the methods of marketing
weren't established. But now

Continued on page 27




The new Atari Games

It's what every computer games player has been waiting for. Hundreds
boiling software titles that'll push your skill and judgement to the limit. All under c
When it comes to packing hardware, Rambo’s got nothing on us. Everything f

When this ad starts appea



Centres have hit town.

f brain- stunning Atari VCS to the mindblowing Atari XE Games System.

e roof. So get down to your local Atari Games )I\ ATARI
om the * Centre. They're smashing.

ring, so will your customers.
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Computer magazine watchers are report-
ing a remarkable phenomenon which
could permanently alter the state of this
highly competitive market. Five monthly
titles from Bath-based Future Publishing
have turned in spectacular performances,
paving the way for one of the most signif-
icant new magazine launches in years.

The monthlies' success is confirmed by
new ABC figures for the first half of 1988:
@®UP goes PC Plus to more than 31,000 — an
incredible 30% increase.

@®UP goes 8000 Plus above 28,000 — a 20%
rise which has left the opposition gasping.

@®UP goes Amstrad Action to 35,000 — proof
that there's plenty of life left in the CPC
market.

@®And AWAY goes ACE with a stunning
first ABC above 50,000 — arguably the best
ever computer magazine launch perfor-
mance.

Meanwhile, Future's latest monthly S T
Amiga Format has generated phenomenal
sales reports from the news trade.

And the company's big autumn launch,
the weekly New Computer Express,

already looks set to R
be a massive suc-
cess: both advertis-
ing sales and news-
stand orders are
already way above
target.
Future's
Anderson admitted
being "delighted" &
with the ABC figures. &
"They give us the §
perfect springboard
we need for the
launch of Express," |
he said. |
"Following the
successful recruit-
ment of five industry §
high-performers -k
Kevin Cox, Greg Ing-
ham, Graeme Kidd,

Chris

YT

& RN

e
5%
i, 2
ik -

Peter Worlock and
Mark Salmon - we're now arguably
Britain's strongest publisher of news-stand
computer magazines."

Since its launch three years ago Future
Publishing has grown into a £5m turnover
company employing over 70 full-time staff.

T BIG
COUNTDOWN

The grand launch of Future's consumer
weekly New Computer Express is now just
days away.

The title - hitting the news-stands on
November 10th - is being backed by a mas-
sive promotional drive:

90,000 copies of a special preview issue are
being distributed free with the ACE Decem-
ber issue (out November 3rd).

©49,000 copies of issue 1 are being bundled
with the December issue of PC Plus (in addi-
tion to a guaranteed 50,000 plus news-stand
distribution).

®A powerful advertising campaign has been
launched in leading publications.

®Readers are being enticed to the magazine
by a remarkable voucher scheme which will
allow them to instantly recoup the cost of the
magazine with a single mail order purchase
from one of its advertisers!

Meanwhile as editorial and design plans
near completion, publisher Greg Ingham pre-
dicts the magazine will delight both readers
and advertisers.

All ad space on the preview issue was sold
within four days, and the magazine passed
its first monthly ad target five weeks ahead
of schedule!

SUPER

SOARAWAY

ACE's 50,000 big spenders

When Advanced Computer Entertainment
(ACE) was launched last September, some
people questioned whether it could find a
niche in an already crowded marketplace.
Was there really a demand for a title aimed
at more sophisticated games players? One
which shunned the accepted kids' comic
look in favour of dynamic upmarket design?

A year later no one doubts that the
answer is a resounding Yes. ACE's first ABC
for the January-June this year has come in
at 50,362, a really remarkable performance
for a brand new title. And with the maga-
zine appealing particularly to 16-bit
machine owners, further growth is
inevitable as the market base for these
machines increases.

ACE Ad Manager Jonathan Beales
points out that ACE can deliver more than
just numbers. "Our readers are older and

have more money to spend — the very fact
that they're prepared to pay a higher cover
price for ACE proves this.

"Advertisements in ACE not only appear

Amstrad Action all-time record

Amstrad Action, three years old this autumn, has reached its highest
. This is the magazine's

ever circulation with a new ABC figure of 35,095
third successive increase, a performance which
tions that the CPC market is stagnant.

Editor Stephen Carey believes the success is due to AA's accurate
understanding of the needs and interests of CPC users. "The magazine
gives strong coverage both to games and serious usage, and that's just
right for this market.

"The CPC is a superb all round machine with an extremely loyal user
base. It would appear that AA is now their magazine of choice."

in a better environment printed on better
paper — they're also reaching an audience
prepared to fork out on full-price 8 and 16-
bit software."

puts paid to sugges-

eldaat=Itui\Viigle}

The newstrade has reacted in aston-
ishment to the launch of ST Amiga
Format, Future Publishing's latest
monthly. Sales checks indicate that
the magazine is disappearing off
newsagents' shelves faster than blue
jeans in a Moscow supermarket.
Graham Whittle of SM Distribution,
the title's main distributors, said:
"The message coming back from all
our reps is that this magazine is lit-
erally flying out of the shops. The
launch has been far superior to any-

PC PLUS

The market-leading magazine for owners
of Amstrad and other low-cost PCs has
shown massive sales increases in the first
half of this year.

PC Plus has leapt by over 7000 copies to
an average issue sale of 31,911, according
to the latest ABC figures. The 30%
increase is being put down to a growing
awareness of the incredible value offered
by the magazine, which carries a free
cover-mounted disk packed with software
every month.

Readers have also praised the title's
authoritative reviews, stylish design, and
the huge amount of space dedicated to
solving technical problems in an under-
standable way.

The sales growth looks set to continue
with newstrade orders for the magazine
rising every month as newsagents
demand more copies to meet demand.

Advertisement Manager John Riding
pointed out that the title now offered
advertisers remarkable value for money.
"We're selling more copies each month
than most PC magazines manage to give
away. Yet our rates are very low. That's
why volume has risen 40% in 2 months."

castle, and Glasgow) proves the
point. Between them these shops
ordered 363 copies of issue 4. Yet just
four days after this issue going on
sale all but 69 of these copies had
been sold - making an eventual sell-
out certain.

Publisher Greg Ingham believes
the massive demand for the title is
caused by its incredible perceived
value - 100-page magazine plus dual
format 3.5 inch disk for just £2.95.

"Whether you own an ST or an

Some people claim the Amstrad PCW
phenomenon is over. They obviously
haven't consulted the readers of the
top magazine devoted to the machine
8000 Plus. Their numbers have
increased this year by 4,500 taking the
title's ABC to 28,523.

This figure includes an astounding
8,000 postal subscribers - a number
proving the magazine is far more than

an impulse purchase for many readers.

Newstrade surveys suggest that
8000 Plus - named after the PCW model
numbers 8256, 8512 and 9512 - is the
top-selling PCW title by a huge margin
- its competitors have to date not
attempted to get an official ABC figure.

Leading advertisers have described
reader response from 8000 Plus as 'phe-
nomenal'.

thing we've ever seen from a com-
puter title.

"Newsagents are selling out within
days, and this means the magazine
has tremendous prospects."

A survey of the main branches of
WH Smith at seven major cities
(Southampton, Exeter, Bristol, Lon-
don (Kings Cross), Liverpool, New-

Amiga, whether you're interested in
games or serious applications, ST
Amiga Format is an irresistible pur-

chase.

"People buy computers to run soft-
's what For-
mat offers them. Then they discover
the quality of the editorial and

ware on them, and that

they're hooked for good."
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Roy of the Rovers
signs_for Gremlin

Amazing news for all soccer fans. Gremlin Graphics
have signed contracts with the whole of the Melchester
Rovers football team to bring you action packed
games, and the drama filled stories behind the games...

CENTRES OF ATTENTION

For all its business posturings Atari would dearly love to fully rejuvenate the dog-eared VCS 2600 and have the XE competing
with Sega and Nintendo. The appointment of Atari Games Centres will do the trick, says managing director Bob Gleadow.
CHRISTINA ERSKINE listens in . . .

tari has been telling us
for years that games
consoles — or more

specifically, Atari’s games con-
soles — are on their way back
and that they have begun to sell
again in vast numbers, “much
to our surprise”.

It has relaunched, rede-
signed, and repriced the

ancient range of VCS and XL~

machines (though they haven’t
been called XLs for some time
now) and now at last it has de-
cided to attack the software
and merchandising side of
things much more decisively.

Games machines, it would
appear, never really went away
— they just dozed off for a bit.
And now this particular sector
of the market is being fought
over by three machines: the
Sega, which appears to be
doing reasonably well — Mas-
tertronic claims sales of 60,000
units to date, and reckons
they'd sell better if it could get
the supplies in any volume; the
Nintendo, which has threat-
ened much and produced little,
and Atari’s 2600 machine. To
be added to these are other
Atari models (XEs), which at
various points have been re-
jigged into games machine
status.

This increased competitive-
ness makes it well-nigh essen-
tial to set up a long-term pro-
motion. In this case, it’s being
billed as the Atari Games
Centre concept. The idea runs
like this, Atari supplies partici-
pating dealers with 2 metres of
racking, point-of-sale material,
and an arcade-type display
unit comprising machines for
demo purposes. Atari is also
supporting the centres with
press advertising, in magazines
which it now seems de rigeuer
at Atari to refer to as “the co-
mics”.

Atari’s UK managing direc-
tor Bob Gleadow explains the
philosophy behind the master-

soles and software is now quite
strong. But it’s not of the same
volume as for the Spectrum
or Commodore 64 so the
multiples, which look for a fast
turnover, won't take them. But
for the independents it’s a
chance to sell the hardware
and software combined, and
to get advertising from the
manufacturer — which is a
great incentive.”

Loan arranger

For the privilege, the stores
pay Atari a £1,000 deposit
for the loan of the equipment
(partial refund available if re-
turned before time) and get
their names on the ads as an
Atari Games Centre.

According to Gleadow, 87
stores have so far signed on the
dotted line. “We’ve been ac-
cused — and rightly — of not
supporting the 8-bit range
properly. So we’ll be advertis-
ing the Games Centre concept
to build up the image that our
games are well-supported.

“You see, there are shops
like Dixons which sell the hard-
ware but not the software. If
you ask Dixons where to buy
the software they won’t want to
be seen to recommend Smiths,
say, or Boots, because they
might be selling the hardware
as well. But using the advertise-
ments the assistant can see a
full list of the independent
Games Centres, and refer the
customer there,” explained
Gleadow.

However, hardware forms
part of the Games Centre
scheme as well. And, true to
form, Atari has some new ma-
chines lined up for inclusion.
Alongside the 2600 VCS will
be the XES4001. Well, it
sounds new, but . .. “This is an
old Atari 800 disguised as a
games machine, and as such, it
makes a very nice one”. The
Atari 800 has probably now

ATARI’S GAMES CENTRE: A £1,000 deposit, and heaps of stock

Gary Glitter.

Second on the new machine
front is another comebacker,
the 7800, essentially a bigger,
graphically superior version of
the 2600.

So far, it’s been available
only in the States. It was touted
for European launch 18
months ago but didn’t make it
that time around. Now it’s on
its way back again — sometime
next year.

And peripherals too. “The
VCS range will have a light gun
next year. It’s a very sensitive
model and it goes off with a

the trigger. There’ll also be a
more professional joystick, for
instance. This is an area we've
ignored recently but we're
looking at it again now” adds
Gleadow.

He sees the inauguration of
the Games Centres as a step-
ping stone to bringing the con-
sole end of the market back
into the mainstream. “This
year we'll create the Centres,
but next year we want to see the
games machines back in all the
department stores — to be
bought as Christmas gifts.”

Although the Centres are

be installed by the end of the
month — Games Centre retai-
lers appear to be optimistic
about the deal.

On the rack

ick Yates, of the 14-strong
Software Plus chain, is
confident that the scheme will
pull in the buyers. “The con-
sole market is very strong at the
moment — we're selling far
more than ever before — and
this sort of marketing always
helps.”
Software Plus is also nego-
tiating with Atari to change the

what to tally better with the re-
tailer’'s own store layouts.
“Atari originally suggested a
rack piled high with stock — out
there for anyone to steal. So we
hope to have our own display,
and Atari are being very flex-
ible about it.”

Toys R Us is also part of the
Games Centre scheme, and it
too will be choosing its own
layout to gel better with its own
merchandising methods. So
the Games Centres are hardly
of the stores within stores type
— more an approved stockist
system.

plan: “The demand for thecon-  made more comebacks than good loud bang when you pull  notyetup and running—dueto racking arrangements some- Continued on page 27
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sales to the top of the league!

The team that’s bound to shoot your g
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SPECTRUM 48/128K
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AMSTRAD

Alpha House, 10 Carver St., Sheffield S1 4FS.

Gremlin Graphics Software Ltd.,
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THE CALL UP

It's London calling time. After the clash with Telecomsoft,
Jane Cavanagh claims to have complete control over her new
venture, The Sales Curve. So will it be hitsville UK? Will it
display the right profile? DAVID ROBERTS reports . . .

iligent post monitor-
ing and extensive re-
search has recently

thrown up the extraordinary
statistic that 23.8 per cent of all
this month’s press releases
have been from a company
called Sales Curve. The firm
has indeed been inundating

CTW with a veritable glut of
garrulous scripts extolling its
previously unheard of virtues.

Well actually it was the same
release sent 17 times. Never-
theless, the sheer volume of
paper seemed to indicate that
these Sales Curve people had
something to say.

At the helm of the voluble
newcomers is erstwhile BT
overseas sales and marketing
manager Jane Cavanagh.

How she acquired the erst-
while part of that tag is, even a
year after the event, something
of an industry mystery.

So let’s start at the end: the

end of Cavanagh’s BT career
during which she claims she in-
creased the firm’s interna-
tional sales by 700 per cent.
Despite this the split was not
without acrimony.

Career opportunities
avanagh remembers the
time with ill disguised bit-

terness. She also completely
refutes accusations made at the
time about her forays into
foreign markets not all being
on behalf of BT.

‘At the time about 75 per
cent of BT’s staff were consul-
tants who had no actual em-
ployee rights with the firm.
Also at that time the DHSS
started to look into the situ-
ation. They said that all these

people were obviously em-
ployees and would have to be

" treated as such.

“The only way they could
not be considered employees
was if they made themselves
available to other companies.
Through this confusion I re-
ceived a letter from Domark
asking me to do some work for
them in Japan. I never acted on
it but left it on my desk in
everyone’s full view. Paula
Byrne took exception to it and
a rift was caused.” So now we
know. Maybe.

Whatever the truth about
Cavanagh’s European adven-
tures, they undoubtedly filled
her address book with useful
foreign contacts, contacts she
is now reeling in to bolster the

NO EXCUSES
£19.95 0 Amiga

POWERPLAY
£19.95 0 Amiga

£19.95 0 Atari ST
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NO EXCUSES from Arcana, just superbly addictive gameplay. You'll need
fast reactions, lateral thinking and above all a cool head to play this
fascinating game. Fifty sheets of joystick tingling excitement and a superb
construction kit will keep you playing and playing and playing...

To order direct from Arcana, tick the relevant box and send this
coupon with payment to the address bleow orring (0272) 297162

Name

Address

Arcana Software Ltd, 2 Clare Street, Bristol, Avon BS1 1XS, UK.

Telephone (0272) 297162

Fax (0272) 226586

A stunningly
original quiz
game for one to
four players.

Amiga Screen

Sales Curve.
The firm arrived with 1988.
Cavanagh claimed she saw a

“niche in the market” and
reckoned she was the ideal fit.

' That niche was for a company

to represent “a few companies
abroad that needed represen-
tation in the UK”. Enter the
Sales Curve.

Along with fellow director
Julian Entwhistle, Cavanagh
both owns and funds the firm:
She claims there is no third
party financial injection, no
loans and no overdraft. The
Sales Curve is a “totally cash
positive firm”. - whatever that
is.

Cavanagh describes the en-
terprise as an “independent
sales and marketing company”
and “an extension of a publish-
ing service”. Its aim is to work
with foreign companies that
are successful in their own
countries but not so strong in
Britain.

At the moment the client
count stands at two, the Swiss
firm Linel and France’s FIL.
Unsurprisingly Cavanagh had
connections with both firms
during her BT days.

She says of FIL: “On a per-
sonal basis we got on very well
and we were talking at a time
when they wanted to do some-
thing in Britain. They were im-
pressed with my experience
and a deal was done.”

“For our part of the deal we
acquire coin-op licences,
mainly from Japan and or-
ganise the conversion, packa-
ging and publishing.” It seems
the only role left for FIL to play
is that of bill payer.

Linel’s involvement is
somewhat greater. The Swiss
firm will be supplying the
games with the-'Sales Curve
handling the UK marketing
and sales. The fruits of the
Linel deal will be realised
within weeks with the FIL pro-
duct not expected until the new
year.

Give ‘'em
enough hope
Cavanagh is not happy with
just the two clients
though. On the contrary, she
believes that in the fullness of
time with all resources maxi-
mised etc etc, the Sales Curve
client list could be at least
three, possibly four.

This ambition should not be
dismissed as some wild dream.
Cavanagh is specifically chas-
ing an American and a
Japanese firm that will “com-
plement each other”. She ob-
viously had someone in mind
but refuses to name names
until the ink is dry.

So with one continent in
harness and another two tar-
getted the Sales Curve outlook
is a truly international one. Ca-
vanagh sees this as the firm’s
greatest asset.

“People know I've gat an in-
ternational background and
experience and they’re im-
pressed with it. Companies

Continued on page 27
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The Lids off

The Wh0|e Acorn range now
available to everyone from

HUGH SYMONS

AT

DISTRIBUTION SERVICES

A Member of the Hugh Symons Group plc
223/227 Alder Road, Poole, Dorset BH12 4AP
Fax (0202) 733755

0202 745744

or FREEPHONE 0800 373517
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DRAWING DTP INTO VIEW

Desktop publishing appears to have finally come of age. Consumers understand it better and the trade is becoming
increasingly aware of its enormous potential. The International Desktop Publishing Show was recently held for the second

time. KELLY BESWICK reports on some of the exhibitors battling it out in the low-cost end of the market...

PC, Atari ST & Amiga

business & leisure titles

(G doniforgelboei o

wa@&rm&»...)

he Business Design
TCentre in Islington sure

makes a good venue for
a show. In comparison to Earls
Court or Olympia it is small,
but incredibly clean, and
superbly designed. This should
hardly be surprising, after all
its not called a design centre
for nothing.

The atmosphere on the first
day of what looks set to
become a regular event, was
one of a coming together of
what in the past has been a
fragmented and little

understood market. Despite’

the groans of one of the show’s
organisers — “I've had enough
already and we're only one
hour into the first day” — most
ofthe exhibitors seemed in fine
form, with a general opinion of
increasing professionalism
and higher attendances.

Last year the Show fell at a
particularly unfortunate time,’
with England being torn apart
by the worst hurricane in 500
years. This was not good
timing on the part of the
Show’s organiser, Database
Exhibitions, but it wasn’t
to know — clearly the
weathermen didn’t either. As a
result the Show suffered very
poor attendences, and to be
honest the whole event fell
slightly flat.

Barring the forces of nature,
the attendance this year can
only have been an
improvement. The standard of

people visiting the stands was
generally felt to be of a far
higher quality with visitors
having a much better idea of
what they were looking for and
the possible solutions to their
problems.

A particularly interesting
spectacle was a group of nuns
wandering around in full
regalia, with their visitors
badges looking distinctly out
of place. One can only assume
that the church newsletter is set
for a complete revamp, which
would certainly back-up the
claims that the market is
poking into more and more
untapped markets.

Over 80 exhibitors attended
this year’s Show, which is a
quarter more than last year.
The first day attendance figure
also shows an increase on the
previous year, up by around
1,000 to 4,000. Indeed, the
growth of the market has led
Database to change the venue
for next year’s Show, which will
be staged at the London Arena,
a supposed showcase hall for
the Docklands area.

RISCy business

A::orn made its first sortie
into the DTP arena by
attending this year’s Show,
plugging its new DTP
application  Acorn  Desktop
Publisher. The application will
support the new RISC OS
operating system for the

Archimedes and will - cost
around £150.00.

Desktop Publisher has been
developed from the Timeworks
package by Cambridge based
GST, but Acorn’s applications
software manager, Ian Sewell
was keen to stress that “it is not
and must not be called
Timeworks on the Archimedes.
Despite it being better, we have
not negotiated with the
Timeworks Corporation to use
the phrase”.

The package has been
designed to take full advantage
of the new operating system
which allows word-processing
and graphics packages to run
at the same time within
windows. Desktop Publisher
can produce most documents
from business cards to more
complex multi-page docu-
ments, and will be available in
April 1989.

Acorn is claiming that the
package boasts low-end cost
with high end functions.
Whilst typically being pitched
at the small business market,
Sewell expects schools to be
the major users of it, not just in
the capacity of administration
but also in the classroom.

“DTP is growing in all
dimensions, and Acorn is
trying to latch onto one ofthem
— a set of users with a defined
function and budget. Some
people are still confused as to
what DTP is, but despite this a

Continued on page 22

NEWS + NEWS + NEWS + NEWS + NEWS + NEWS + NEWS + NEWS

The latest coup in our constant quest for the
w-i-d-e-s-t range of 16 bit software, is

Generic

We 'are the first UK distributor of this
exciting range of CAD packages. For full
details, and our latest price list ... phone us.

NOW!

UNIT 1« HAROLDS CLOSE e HAROLDS ROAD * HARLOW ¢ ESSEX CM19 5TH
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You must be aware we've been making quite a the business and education markets. On the
bit of noise in the business lately. It's because we 1st September, we launched our massive £6 million
know there’s never been a better time to bang advertising campaign. And we've set up a new
home the Commodore message...on national pricing system to ensure our computers stay
posters, in magazines, newspapers and at exhibi- really competitive in the run up to Christmas.
tions. We are investing heavily in initiatives for But that’s only half the story.

(x

Commodore
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DRAWING DT

Continued from page 20

lot of people do know what
they want. The quality of
people crossing the threshold
today has surprised me,”
commented Sewell.

Electric Distribution, which
has exclusive rights on the
original 7imeworkspackage for
the ST and PC was not the
easiest stand to" find, being
situated next to the exit.
Electric director Neal O’Nions
seemed slightly miffed by the
positioning, but echoed Sewell
in that “the quality of person
coming past is high even for my
market place”.

Electric started shipping
Timeworks in May this year,

P INTO VIEW

and O’Nions claims that they
are now shipping 1,000 a
month in the UK, having sold
3,500 already. “The public is
just waking up to the fact that
products like this exist. The
prime customer of 7imeworks
is the small businessman,
although we have also had a
strong response from the
education sector.”
Getting to grips

11 the evidence seems to be

pointing to the fact that the
British public now has a better L
grasp of what DTP is all about, |,...
although market awareness
has taken over three years to
develop to the stage it is now at.
O’Nions does not consider this

PEARSON: Mystery gone

to be slow. “The DTP market is
following the standard pattern.
It originally broke in the US
where awareness is now high,
and in the UK DTP is now
breaking at the mass end of the
market. But I bet if you were to
go to Germany still no-one’s
heard of it.” Well maybe.
Some of the exhibitors
looked slightly hung-over,
having attended this year’s
Desktop Publishing Awards
the night before at London’s
WaldorfHotel. Mirrorsoft’s Pat
Bitton was feeling the effects of
having had one too many
celebrating the success of Fleet
Street Editor, which was used by
Publitek, the winner of the best
PR campaign using DTP.
Mirrorsoft is gearing up for
the release of the latest version

I L R ;
Leaving the Space Craft Atftacked by a Robot

[

Shooting the
Mischievous Monkeys

Searching for
Abandoned Weapons

The planet Phoebus has been taken over by an exiled, evil Genetic Engineer,
named Triax. In a complex warren of caves, he has built an evil world
inhabited by eccentric robots and strange mutated creatures, such as blue
monkeys, giant wasps and sharp-tooth
surface and around the caves are scattered the debris of a previous mission,
and maybe some of the members of that ill-fated venture still remain.

Have you the Skill and Cunning to Conquer the World of EXILE?
A Massive Arcade Adventure featuring Characters with Realistic Movements and Actions.

eyeless maggots. On the planet
himself.

Have you the skill and cunning to conquer the evil world of the exile? Are you of
elite status? If you take up the challenge, you will have to carefully pick your
way through the massive cave system, solving complex puzzles along the way
and ruthlessly destroying the alien creatures, until finally you face the evil one

® The Exile game
will run on the Bl
® A Novella, whicl

Limited

® An Instruction Manual.
The game was designed and written by Peter Irvin and Jeremy Smith.

SUPERIOR

Each copy of EXILE includes:

programs, including an enhanced version which
BC Master series and BBC Micros with sideways RAM.
h sets the scene for the Exile game.

BBC Micro Cassette
BBC Micro 54" Disc

£42.95 Acom Electron Cassette
£44.95 BBC Master Compact3'-" Disc...... £49.95
(Compatible with the BBC B, B+ and Master Series computers)

Please make cheques payable to “Superior Software Lid".

(The screen pictures show the enhanced version of the games.)

£42.95

OUR GUARANTEE

SOFTWARE

(Acornsott is a registered trademark of Acorn Computers Ltd. Superior Software Ltd is a registered user.)
Dept. EX6, Regent House; Skinner Lane, Leeds LS7 1AX. Telephone: (0532) 459453

ACORNSSFT

Available from

I‘?‘ WHSMITH

and all major dealers

VISA

24 HOUR TELEPHONE
ANSWERING SERVICE FOR ORDERS

@ All mail orders are despatched
within 24 hours by first-class post.

@ Postage and packing is free.

@ Faulty cassettes and discs will be
replaced immediately.
(This does not affect your statutory rights)

of its successful package, Fleet
Street Editor 3. for the PC.
Shipments are starting this
week, and version 3 will be
stocked in both Dixons and
Tandy. The software is said to
be much improved, with soft
font support for HP laser
printers, a conversion program
for most word-processors and
the ability to rotate graphics.
The Bitstream Fontware
Installation Kit s also included
in the package, which will sell
for £183.99.

Again, Bitton reiterates the
popular view that “the publicis
now educated in DTP. They
don’t necessarily know what
they want to buy, but they know
what they want to do. At least
they no longer come up to us
wanting to create a 400 page
book using Fleet Street”.

So, with the market opening
up, it would appear that there is
now a comfy niche developing
in the middle between the likes
of high flying Ventura Aldus
and the newsletter end of the
market. Acorn, Mirrorsoft and
Electric are clearly looking to
moveinand clean up.

Of mice and men

Mouse specialist AMS was
acquired in the summer
by giant multi-national rival
Logitech and its boss Nick
Pearson is confident that the
combination of the two
companies will be able to get
the lion’s share of the low-cost
DTP market.

O’NIONS: Breakthrough

The main plug at the Show
for Logitech was its hand-held
scanner, ScanMan plusit’s new
high resolution mouse called
HiREZ, which are priced at
£199 and £119 respectively.
Pearson is confident that the
combination of these two
products bundled with cost-
effective software is bound to
be a winner.

“ScanMan has just started
shipping and the market is
wide open” claims Pearson.
“We can provide a nice package
that will appeal to the person
who already has a PC, but has
been economical in buying it.
The whole DTP market has
certainly been demystified and
now it is just a question of
market share.”

The Show appears to be
an excellent banner waving
exercise for all concerned, with
most of the companies
involved realising that if the
UK continues to follow the US
trend (like it usually does) then
there isan awful lot of money to
be made out there.

DTP would seem to have
taken off and with con-
siderable technical advances
coupled with lower prices,
DTP is in danger of finally
reaching the masses. The next
few years should see a settling
down period or as one
exhibitor put it, “the version 3,
4 and 5 time”.

So as the dreadful piped
music droaned on, many of the
companies  were  gearing
themselves up for the next
stage — grabbing a sizeable
chunk of a market with
enormous potential.
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The effects of this major marketing investment
are now widespread. All around Britain, more
businessmen, more educators, more decision
makers now have Commodore front of mind. And
that’s good news for all our dealers.

Soon you'll be seeing a whole new breed of cus-
tomers, some of whom may not have considered
Commodore before, but now regard us as the
main contender for their PC business.

Every single machine in the range has that extra
edge. Our PC1 at £315 is recognised as the best
value desktop around. From here, we have arange
of over 20 different possibilities through XT

and AT compatibles to the most sophisticated 386
machines. For example, the PC10, a versatile
workstation which can be networked as acompany
grows, is now only £549. And, of course, there’s
the incredible Amiga, perhaps the ultimate busi-
ness computer.

The more we tell people about Commodore, the
more they realise that our PCs set new standards
of quality in the price range. And it's your door
they’ll be banging on when they want to buy.

If you want to discuss a working relationship
with Commodore, please telephone Dealer Liaison

on (0628) 770088.

(x

Commodore

Commodore Business Machines (UK) Ltd, Commodore House, The Switchback,
Gardner Road, Maidenhead, Berkshire.

AVAILABLE FROM MICROPERIPHERALS . ADDONS . LIGHTNING BUSINESS TO BUSINESS
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DISK DUPLICATION —@eden—
WE ARE s ot
ONE OF THE ?‘-‘Ge ge™
MOST COMPETITIVE aes‘ ‘a\;\e
SUPPLIERS OF PACKAGING {ne “\,ea
ves we colour print 7O THE SOFTWARE INDUSTRY e “(\ \) kFull range r?f
ey . . ackaging to the
and duplicate Disks! A FULL RANGE OF FLOPPY Jos We duplicate Disks 9 packaging
Sl Software Industry
h DISC CASES, WALLETS, Plus Full colour on Disk printing
But have you seen our Plus Software Protection for
ink-iet SpeCiOI SINGLE A N D DOU BLE Commodore Amiga, Atari ST DOUBLE LIBRARY CASES, FLOPPY
information printing? LIBRARY CASES T o DISC CASES, PVC WELDING,
ol AN Foptste VACUUM FORMING, COVERED
. CT ASSEMBLY, PVC i ke BOXES, BINDER/SLIP CASES
@8 DisCopy Labs, WELDING, BLISTER PACKING
= 20 OSY"\ CIOSG, Brockmills, AND SHR”:!:‘( WRAPPING. ALL AVAILABLE FROM Prince George's Road, Merton Abbey, London.
C C
Northampton, NN4 ODY. c cCOoMPACT lhrd\tethio'?aiTtd. il REJ,';&’;";Q‘E':&:'%:J P RING NOW
ercury House,
Tel: 0604 760261 aSe | G London NW3 2XU FOR DETAILS
COMPA N Y | Aldermaston, Berks. TEL: 01 722 9231
Fax: 0604 766260 L RG7 4QW. ) FAX: 01 586 2292 0 1 - 646 555 6
GST 0954 61258  Solo 0905 58351  Midlands Records 0543 378222  Headlines PR 01278 0333  Konix 0495 350101
SOFTWARE HOUSES Heinemann 01 637 3311  Supersoft 01 861 1166  New Star 0245265017 IDC 01 995 8082  Kuma Computers 07357 4335
ABC 01 661 0488  Hewson 0235 832939  Superior 0532 459453  Norbain 0734752201 IDD 01731 8199  Mattel 0533 826666
Activision 01 431 1101  Hi Soft 0525 718181  System 3 01 431 1101  Northamber 01 391 4100 IEE 010 3314 535 4383  Microvitec 0274 390011
Adamsoft 0706 524304  Icon Design 061 773 9618  Talent 041 552 2128  Palan 01 368 5545  Instep 0753 45133  Miles Gordon 0223 311665
Addictive Games 0202 296404  Images 0329 822672  Tasman 0532 438301 Pelham Distributors 01 879 3769  Interceptor Print 07356 77421 Miracle Technology 0473 50304
Advance 01 381 2756  Incentive 07356 77288  Thalamus 07356 77261  Pick and Choose 061 8317922  Inter-Mediates 0279 726585  Mitsubishi 0923 34618
Alternative 0977 797777  Infinite 061 256 1303  Topologika 0733 244682  P&P Micros 0706 217 744  JPPR 0726 61185  Nidd Valley 0937 844661
Amazing Games 0233 83273  Infogrames 01 364 0123  Trust 01 278 2377  Prism 01 804 8100  Kiltdale 0242 525458  Nintendo 0203 28701
Amcom 0908 569212  Innova 0453 835379  Tynesoft 091 414 4611  PST 01 756 1616  Kustom Covers 0705 380331  Olivetti 01 785 6666
AMS 0925 413501 Interceptor 07356 77421  Ultimate 0530 411485  R&AG Preston 0656 880965  Loadplan 01 200 7733  Opus 0737 765080
Amsoft 0277 228888  Intuitive Systems 0438 317966  US Gold 021 356 3388  Ricketts 01 223 3457 Magnam 0635 65509  Psion 01 723 9408
Anagram 0705 210012 JCL Software 0892 27454  Virgin/M'tronic 01 727 8070 RM 01 848 7511  Marjacq 01 724 0565  Ram Electronics 0252 850085
Anco 032292513  John Wiley 0243 784531 Vortex 061 872 4747  R&R Distribution 0977 795544  Microcontrol Systems 0602 391204  Red Box 0480 87464
Anglosoft 0203 611943  Konami 01 429 2446  Walking Circles 061 797 1624  Screens 09274 20664  Micro Interface 01 340 0310  Research Machines 0865 249866
Arcadia 0792 403363  Kosmos 052553942  WE Software 0684 69059  SDL 01 300 3399  Micronet 01 278 3143 Rockfort 01 203 0191
Arcana 0272297162  Kuma 07357 4335  Xlent 021 3276110  Selective Marketing 061 2259624 MICROS 041 334 6163  Romantic Robot 01 200 8870
Arnor 0733239011 LCL 0491 579345  Zeppelin 091 281 4401  Silica Distribution 01 309 0300 Montbuild 01 486 1951  Samsung 01 391 0168
Atlantis 01 771 8642  Level 9 0344 487597  Zoomsoft 01 482 1755  Silicon Centre 031 557 4546  Musicon Design 061 773 9618  Schneider 0604 769255
Audiogenic 01 861 1166  Livewire 061 834 4233 Simtek 0925 414025 NMA (PR) 01 487 3735  Schon Keyboards 04865 3836
Beau Jolly 07372 22003  Llamasoft 07356 4478 SJB 0509 610333  Option Racks 0935 824072  Seiko 0628 34655
Binary Design 061 8324759 Locomotive 0306 887902 DISTRIBUTORS Softly Softly 0705 673691  PC-XS 0734394155  Seikosha 0753 685873
Blue Ribbon 0302 21136  Logotron 0223 323656  A&S Software 01 595 4904  Softsel 01 568 8866 RAM/C 01 892 6596  Sharp 061 205 2333
Blythsoft 0728 3011  Longman 01 236 0081  Addons 0703 634775  Software City 0332291219 Ramp 0234 213032 Sony 0784 61688
Borland 0734 320022  MacMillan 01 836 6633 ADL 0785 566344  Software Express 021 328 3585  Red Box 0223 323143 Spectravideo 0235 555455
Bourne Educational 0794 523301  Mandarin 0642 878888  Amiga Centre 031 557 4242 Software Limited 01 357 6424  Reflex Magnetics 01 722 9231  Spectrum 0582 402545
Britannia 0222 481135 MAP 061 624 5662 Al Primary 0977 797777  Software Sales 01 226 0828  Richman Software 0279 25401  Star 01 840 1800
Bubblebus 0732 255962  Martech 0323 768456  Asap 0724 280222  Stage One 0428 4001  Romtec 0628 74242  Tandy 0922 710000
Bug Byte 01 439 0666  Mastertronic 01 727 8070  Audio Merchandisers 01 523 2981 Swift 0625 34999  Satra 01 402 5151 Tantung 0952 613111
Cambrian 0766 831878  Mastand 0332 513095  Barry Paul 01 405 6078  Target 0922 644631  Seikosha 0753 685873  Toshiba 0932 785666
Casanova 0923 38043  Maynard International 0734 302600  Beta 0443 478777 TBD 0782 56566  Silicon Studios 061 627 3245 Trojan 0792 205491
Cascade Games 0423 504526  Mediagenic 01 431 1101  Richard Bielby 0536 771429  Thompson Cook 0527 25000  Simon Stable 0869 252831  Vulcan Electronics 01 203 6366
CCS 01 858 0763  Melbourne House 01 727 8070  Bookpoint 0235 8350  Thornley Distrib 061 627 0935  S'ware Consultants 01 831 1882  Watford Electronics 0923 37774
CDS 0302 21134  Microboard 04862 23845  Budget Top Rack 0782 441119  3SL 0270 761516  Software Express 01 5959047  Zenith 06286 68688
Chalksoft 0775 69518  Microdeal 0726 68020  Capital 01 928 5524  Twang (Wholesalers) 0734 580200  Solution PR 0273 561306
Chaos 0703 472605  Microgame 0223 841053  Capital Computer 0705 210012 Ultrasoft 0743 241506  Spool Data 0244 817602
Choice 09603 69129  Micro Power 0532 434006  Capri Marketing 06285 31244  USD 01 879 7255  S/W Dup.Ser. 0438 811730 PUBLICATIONS
Clares Micro Supplies 0606 48511  Micropro 01 879 1122 Centresoft 021 356 3388  Vanguard Leisure 0772 617655  Tequila Marketing 0925726848  Ace 0225 446034
Code Masters 0926 814132  Microprose 0666 53426  Chevron 04024 55453  Virgin/M’tronic 01 727 8070  Top Copy (South West) 0726 68188  Amiga User 01 278 0333
Compusound 0527 21439 Micro Selection 01 831 1801  Clares Micro Supplies 0606 48511  Wilkinson 0532 685955  Transform 01 658 6350  Amstrad Action 0458 74011
Compsoft 04868 25925  Microsoft 0734 500741  Columbus computers 061 370 2118 ~ Wonderbridge 01 9959060 Trojan 0792 205491  Amstrad Computer User 0277 234434
Conversion Co 0947 605859  Migent 01 499 4752  Combeq 041 248 6686  Wynd-Up 061 872 0170 USU 01 379 5791  Amstrad PCW 0277 234434
CP Software 0993 823463  Minerva 0392 37756  Computatill 061 652 8006 ZCL 0543 414817  Verran 0276 66266  Amstrad Prof. Comp. 0277 234434
Crysys 01 278 2377  Mirrorsoft 01 377 4644  Computer All 0232 644927 Wharton 01 891 6197  Apple User 0625 878888
CRL 01 5332918  Mosaic 0425 57077  Computer Bookshops 021 706 1250 ZX Microfair 01 801 9172  Atari ST User 0625 878888
Dabs press 061 766 8423  Novagen 021 449 9516  Comp. Sales & Merch. 0254 776677 ANCILLARY Atari User 0625 878888
Dalali Software 01 681 1365  Ocean 061 8326633  Computer Tape W'sale 0232 692644  Ablex Audio 0952 680131 CCI 01 278 0333
D+H Games 0438 314134  Odin 051 709 4462  Data Micro Distrib 0635 523443  Active 01 385 7622 HARDWARE Commodore User 01 251 6222
Database 0625 8748  Pandora 07356 77421 Drakus 01 549 7943  Advanced Finishers 0296 27178  Acorn 0223 245200 Computer Shopper 01 631 1433
Databyte 01 482 1755  Palace 01 278 0751  EEC 01 8854111  Appletree Print 0302 890000  Akhter 0279 443521  Computer Weekly 01 661 3044
Data Design 021 520 4046  Palantir 0491 574204  Electromusic Research 0702 335747  Ateka Tape Racks 0323 845880  Amstrad 0277 228888  Courtesy Publications 0372 60234
Delta 4 04893 5800  Paperpack software 0245 265017  Electric Distribution 0954 61258  B&L Distribution 0254 76316  Apple 0442 60244  Crash 0584 5851
Denton Design 051 709 3919  Piranha 01 836 6633  Eltec 0274 722512 Barrington Harvey 01 278 0333  Apricot 021 4549091 CTW Editorial 0438 313470
Digita International 0395 45059  Pirate 01 278 2377  Euromax 0262 602541 BMF 01 487 3735  Atari 0753 33344  Advertising 0438 310105
Digital Integration 0276 684959  Players 07356 77421  Europa 0782 610011  Bullet g 01 9927725 B C Marketing 01 907 3636 Circulation 0438 310106
Digital Research 063535304 PMS 021 643 7688  Exeter 039277369  Bulletin 1000 01 221 3592  Cambridge Computer 0223 312216 Fax 0438 741247
Doctor Soft 0903 770044  Powerplay 0273 601882  Export Systems 01 434 2891  Capital Services 0222 461801  Camel Products 0223 314814 CWTAP 0625 8888
Domark 01 780 1540  Precision 01 3307166 st Software 07357 5244  Columbus Computers 061 301 4320 ~ Casio Electronics 014509131  Disk User 01 437 0626
E2S 0223 462200  Probe 01 6804142  First 0256 463344  Compact Case Int 07356 71500  Cheetah 0222 555525  Games Machine 0584 5851
Edge 01 831 1801 PSS 0203 667556  Garwood 0245 460788  Compunet 01 997 2591  Citadel 01 951 1848  MicroScope 01 631 1433
Eidersoft 0708 856 468  Quest 0242 583661  Gem 0279 412441  Context 01 937 3595 Commodore 0628 770088  Micro User 0625 878888
Electric Dreams 0703 229694  Quicksilva 01 439 0666  Greyhound 0532 621111  Conversion Company 0947 605859  Compusound 0527 21429  PC Amstrad 0625 878888
Electric Studio 0462 420222  Rainbird 01 240 8838  Hamilton W’sale 021 742 5359  COS 01 609 8771  Connexions 01 411 1282  PC Dealer 01 439 4242
Electric 0480 66433  Real Time 0532 458948  HB Marketing 0895 444333  Crown Dust Covers 0984 33377  Cookridge 0532 670625  PC Plus 0225 446034
Electronic Arts 0753 49040  Rio Promotions 01 3492764 HL 0501 41624  Dataclone 01 847 2785 CST 0438 352150  Pop Weekly 01 834 1717
Elite 0543 414188  Robico 0443 227354  Hugh Simons 0202 745744  Data Duplication 07356 77421  Datel 0782 273815  Sinclair User 01 251 6222
Endurance 01 367 8213  Robtek 01 847 4457  Jaybee 0537 56326  Dictaphone 09262 38311 Dell Computers 0344 863999  Software Choice 0372 60233
English 061 835 1358  Sagesoft 091 284 7077  Kelator 01 546 0827  Disc Copy Labs 0604 760261  Digitask 0342 24631  ST/Amiga Format 0225 446034
Exocet 0782 811002  Sandpiper 0978 355333  Lazer 0392 50434  Disc Form 0274733129  DIP 0483 301555 ST Update 01 834 1717
Firebird 01 631 5206  School Software 010 35361 27994  Leisuresoft 0604 768711  Eden Plastics 01 646 5556  ELR 0483 505605 ST World 0243 783932
Firecracker 0782 44119  Scisoft 07737 64501  Lighting 01 965 5555  ELR International 0483 505705  Epson 01 902 8892  Telelink 0625 878888
Gilsoft 0446 732765  Sharpsoft 01 739 8559  Lightwave Leisure 051 639 5050  FAST 01 430 2408  Euromax 0262 602541  The Bug 01 833 1606
Godax 0734 302600  Smart Egg 0273 601882 MCD 0268 590091  Fitzroy 01 388 9871  Four Systems 01 844 1399  Your Commodore 01 437 0626
Goliath Games 0934 22538  Softek 01 831 1801 Meedmore 051 521 2202  Forty Two PR 01 736 4281 Inter Orient 01 441 9866  Your Computer 01 834 1717
Grand Slam 01 247 6434  Software Projects 051 428 9393  Microdealer INt. 0908 74000  Gallup 01 794 0461 JvC 01 450 2621 Your Sinclair 01 631 1433
Gremlin Graphics 021 356 3377  Solar 061 724 8622  Micro Peripherals 0256 473232 Gorick 01 493 8590  Kempton 0908 690018  Zzap 0584 5851

Buy from a member of the Guild of Software Distributors,

and you buy safely, surely, and wisely. Look for the sign.
I R U S I U S I O It's your assurance of a good deal, and a genuine article.

GUILD MEMBERS: CENTRESOFT LTD., COMPUTER BOOKSHOPS LTD., GREYHOUND MARKETING LTD., LEISURESOFT LTD.,
LIGHTNING DISTRIBUTION PLC., MICRODEALER INTERNATIONAL LTD., R & R DISTRIBUTION ENTERTAINMENT LTD., TWANG (WHOLESALERS) LTD.,
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Soft options

Soft Options carries salient details of leisure software just released or which are due to
appear in the next few days. Software house wishing to be included should fax (0438
741247) or phone (0438 310185) through details prior to our publication date.

A IMAGINE: Guerrilla War
(Sp64AM-£7.95-£12.95)
An arcade game where
the inhabitants of a ruined
tropical island must be
rescued from the hands
of a tyrannical ruler.
Sounds a bit like the US
foreign policy.

A FIREBIRD: Soldier of
Fortune (Sp64-£7.95-
£12.95) Demons prowl!
the land, burning
monsters stalk the streets
and demons devour the
unwary in this latest
offering from Firebird. All
the usual collecting of
weapons, gold coins and
scrolls. It doesn’t sound
wonderfully original, but
that's probably not the
point.

A ENCORE: Commando,
Combat Lynx
(SpAMB4-£2.99-£1.99)
The first £2.99 release
from Encore, Commando
was a huge arcade hit
several years back. Its

AmSp-£8.99-£12.99)
Another dictator causing
his people grief. All the

feature is the fact that there
is no control over the ball,
this game looks set to go on

release on the Elite forever. fun of tanks, bombs and
budget label should put practically every other
new life into the old A MARTECH: Nigel weapon you can think of.
biggie. The Durell Mansell’s Grand Prix Could this be yet another

(STAg-£24.99) Seems to

mindless shoot-'em-up?

TW LW Title Publisher RRP £
1 2 BOMB JACK ENCORE 1.99
2 3 JOEBLADE?2 PLAYERS 299
3 1 DALEY THOMPSON OCEAN 995
4 4 TRACK SUIT MANAGER GOLIATH 9.95
5 5 GAUNTLET KIXX 2.99
6 NE TYPHOON OCEAN 7.95
7 20 1943 US GOLD 8.99
8 8 FOOTBALL MANAGER 2 ADDICTIVE 9.99
9 10 BATTLESHIPS ENCORE 1.99
10 33 EUROPEAN FIVE A SIDE FIREBIRD 1.99
11 24 SABOTEUR ENCORE 1.99
12 22 ROAD BLASTERS US GOLD 8.99
13 7 SALAMANDER IMAGINE 795
14 14 ACE CASCADE 2.99
15 9 AIRWOLF ENCORE 1.99
16 RE GOLD SILVER AND BRONZE US GOLD 14.99
17 16 GHOSTBUSTERS MASTERTRONIC 1.99
18 36 DIZzZY CODE MASTERS 1.99
19 RE SWORD SLAYER PLAYERS 1.99
20 RE 19 PART 1 CASCADE 9.99
TW LW Title Publisher RRP £
1 1 BARBARIAN 2 PALACE 9.95
2 2 DALEY THOMPSON OCEAN 9.95
3 9 1943 Us GOLD 995
4 12 TRACK SUIT MANAGER GOLIATH 995
5 3 FOOTBALL MANAGER 2 ADDICTIVE 9.95
6 4 BOMB JACK ENCORE 1.99
7 24 GOLD SILVER AND BRONZE US GOLD 14.99
8 19 SUPREME CHALLENGE BEAU JOLLY 1295
9 RE PRO SKI SIMULATOR CODE MASTERS 1.99
10 21 JOE BLADE 2 PLAYERS 2.99
11 RE 19 PART 1 CASCADE 9.99
12 18 OUT RUN SEGA-US GOLD 9.99
13 40 ROAD BLASTERS US GOLD 9.99
14 NE VINDICATOR OCEAN 8.95
15 20 ACE CASCADE

16 NE RED STORM RISING MICROPROSE

17 11 GAUNTLET KIXX

18::32 \DI|ZZY- CODE MASTERS

19 28 SALAMANDER IMAGINE

20 23 BATTLESHIPS ENCORE

AMSTRAD TOP 10

helicopter simulation
Combat Lynx, also looks
set to take-off again.

have been out for ages, Surely not.
doing very well on the

8-bit formats.

A RACK-IT: Slayer, Ocean
Conqueror and 5th Gear
(64-£2.99) A
shoot-’em-up, a

+ submarine battle
simulation and an illegal
car race are the latest
offering from the Hewson
budget label. All sound
like plausible budget hits.

BLay 17 acam samn /]

A SUPERIOR: Play It Again
Sam 4 (BBCL-£9.95) This
latest compilation

t éﬂt@& EE features the Aardvark hit,

B Frak, plus Alligata’s

supemon

S’ SOFTWARE ACOR NSS!
2

TW LW Title Publisher
1 1 DALEY THOMPSON OCEAN
2 NE ADVANCED PINBALL SIMULATOR CODE MASTERS
3 2 KIKSTART 2 MASTERTRONIC
4 7 JOE BLADE 2 PLAYERS
5 1 BOMB JACK ENCORE .
6 5 AIRWOLF ENCORE 1.99
7 13 ACE OF ACES KIXX 2.95
8 NE GLIDER RIDER BUGBYTE 1.99
9 12 GHOSTBUSTERS MASTERTRONIC 1.99
10 NE GAME OVER 2 DINAMIC
TW LW Title Publisher RRP £
1 1 STARGLIDER?2 RAINBIRD 24.99
2 2 STOS GAME CREATOR MANDARIN 29.95
3 4 VIRUS FIREBIRD 19.95
4 5 WHERE TIME STOOD STILL OCEAN 19.95
5 RE DUNGEON MASTER MIRRORSOFT 2499
TW LW Title Publisher RRP £
1 1 STARGLIDER2 RAINBIRD 2495
2 NE DALEY THOMPSON OCEAN 2495
3 3 INTERCEPTOR ELECTRONIC ARTS 24.95
4 4 CARRIER COMMAND RAINBIRD 2495
5 NE GARFIELD THE EDGE 2495
SHARE OF SALES BY MACHINE
Units sold (%) Titles sold (%)

This Last 4wks 12wks This Last 4wks 12wks

Machine week week ago ago week week ago ago

SPECTRUM 439 452 454 433 306 313 316 306
COMMODORE 64 247 243 233 233 247 247 230 233
AMSTRAD 172 172 179 207 191 196 182 199
ATARI ST 50408434 - 37 79 B0 585 74
AMIGA 207782004 A1 24 186 47 523
BBC 18506 el 4 ai1i6r 2297521 597230
ELECTRON M0 1A 06 14 15 24 16
COMMODORE 16 10:5521 T1.0~520 167 145 220 14
ATARI 10816~ 135907218 18222 1200
MSX 0i7&E 06706 5106 12550715514 48
AVERAGE SALES PER PANEL SHOP
Units Sold
This Last 4 wks 12wks

week week ago ago
87 70 70 100

Guardian. Superior has
also thrown in a new
release Cosmic
Camouflage — the sequel
to Meteors. Just for good
measure the arcade
adventure Spellbinder is
‘thrown in too.

A MASTERTRONIC:
Sorcery Plus (Ag £19.99)
Terrorpods (Am £9.99) As
the name suggests,
Sorcery Plus is a re-
vamped version of the
original with the
interesting addition of a
mysterious dark force
calied the Necromancer.
A romantic necrophiliac
perhaps? Terrorpods
arrives on the 8-bit
format, a straightforward
space battle, dodging
missiles in a bid to
discover what makes the
nasty things tick.

A FIREBIRD: Virus
(Ag-£24.95) David
Braben’s innovative 3D
shoot-'em-up makes it on
to the Amiga — which
should do it almost as
much justice as the
Archimedes did for the
original version published
by Superior.

A MIRRORSOFT:
Fernandez Must Die (ST

A GRANDSLAM:
Pac-Mania
(STAgSp64AmM-£8.95-
£19.95) Power Pyramids
(Sp64-£8.95-£9.95) The
old computer character
rears its ancient head,
munching his way
through even more pills.
This chap has a serious
problem. Power Pyramids
is a pinball style game with
the user guiding a rolling
ball to the top of the
pyramid. An interesting

KEY:Sp = Spectrum; 64 = Commodore 64; Am = Amstrad CPC; ST = Atari ST; Ag =
Amiga 500; +3 = Spectrum +3; PC = IBM PC/compatibles; PCW = Amstrad PCWs;

C16 = Commodore 16; Mac = Macintosh; XE/XL = Atari XE console and 800XL: Sg
=Segaconsole;Nn = Nintendo console; VCS = 2600 console; MSX = very unlikely.
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It's a Sham(strad)

‘ N Je refer to the Going Spare
at Amstrad  letter

submitted by Richard Israel of
The Dukes Group, published
in issue 207 of CTW (October
10th).

We agree with each point
raised by Mr Israel concerning
the Amstrad spare parts
procedure. They — Amstrad —
have been in possession of a
number of faulty items
pertaining to this company for
well over three months, worse,
we received a telephone call
from Amstrad informing us
replacements were leaving
them that very day and could
be expected to arrive the
following morning.

Well over one month has
passed and we are still awaiting
the delivery!

We have all but withdrawn
from selling Amstrad
equipment because so many
sales result in telephone calls
(sooner or later) from the
customer complaining of
breakdowns. This does not
just apply to computing
equipment. W. E. Film &
Video, an associate company,
having purchased a small
number of Amstrad TV/Video
machines to test the market
has  experienced  serious
malfunctions in two of three
systems, and upon complaint
Amstrad are just not
interested.

We receive telephone calls
requesting assistance and
service back-up from those
unfortunate customers who
have purchased Amstrad
products from the “Backroom
at Home Brigade”, which we
politely decline and refer back
to the supplier and the
Amstrad organisation.

We cannot afford to support
Amstrad sales from elsewhere.
Indeed, why should we? There
are more than enough
problems supporting our own
sales. But why does the
Amstrad organisation allow
this situation to continue?

We issue a guarantee to
every customer promising to
take care of all equipment
purchased from ourselves for
one year from invoice date, in
the last few months every call-
out has been an Amstrad
related problem. Why should
we bother? Amstrad has
nothing to offer — no backup,
no dealer support, no
machines, no spares, no
margin, and little or no interest.

We find customers are
prepared, mostly, to remove
the Amstrad blinkers and
consider a superior machine
for (say) £150 or £200 pounds
extra, more profit, less hassle,
and the products to which we
refer carry a twelve month on-
site warranty included in the
purchase price!

We wish more power to your
pen, Richard Israel, and indeed
to ours. We have failed to rely
upon the integrity of our
employers in these days. No
doubt we shall, you and we, be
excommunicated and cast
down from the high altar for
this blasphemy!

Yours faithfully,

Mark Willis

Abbot Computer Products
Great Malvern
Worcestershire

— Qur Mr Israel does seem to
have stirred up something of a
hornets’ nest with his comments
about Amstrad’s repairs policy.
Not only do we have he and
Mark Willis risking painful
excommunication,  but  the
firebrand Clive Bishop (see
elsewhere on letters page) too.

The problem, of course, is
finding a replacement range that
will sell anywhere near the
amount Amstrad’s achieved —
very few consumers walk into
dealerships thinking ‘T must
buy an Opus/Akhter/Dell/SBC”
because they tend not to spend
squillions of pounds a year on
blanket marketing.

And if they did, who is to say
they wouldn't suffer the same
problems Amstrad does
currently? Dealers would be
advised to think this one through
before  turning  completely
agnostic regarding the Church of
Brentwood.

Wheeling out the spare tirade

write in response to the letter

Going spare at Amstrad in
issue 207 (October 10th).

HERE HERE at last some-
one is prepared to speak out at
the dictatorship attitude of
Amstrad. How much longer
can we endure this kind of
treatment? We as computer
dealers have our customers at
heart and still we continue to
be shafted by the ‘BIG BOYS'.

I for one accept that a lot of
sales are generated by Amstrad
but so are the headaches and
in my opinion it ain’t worth it
fellas.

I sell Amstrads purely due
to the mass brainwashing that
has happened with the Am-
strad Force’. I would much
prefer to sell an alternative but
try asI may I cannot get the ma-
jority of people to believe that
other makes do exist, so [ am
left with ‘sell an Amstrad or
lose the customer’.

I don’t mind losing the in-
itial sale of hardware but we are
in business to look after the
customer long after the initial
hardware sale, and this cannot
be done if you don’t give ’em
what they want. That is cer-
tainly not German spec PCWs
either.

Whilst I am on the subject of
moans I see looming on the not
too distant horizon the leisure
software houses attempting
more and more tricks on the
lines of US Gold’s 35% margin
and Microdealer’s “buy Last
Ninja Ilfrom us or wait till after
the launch date for the scraps

of sales remaining”.

If software houses continue
to make ‘DEALS’ with dis-
tributors for exclusivity and
the like we are looking at the
beginning of the end — children
squabbling over who gets first
go. The industry has I believe
seen a coming of age this year, if
it carries on like this it will see
senility in a much shorter time.

Again it’s another reason to
get an independent retailer
body established, perhaps then
the manufacturers will listen to
us on mass. [ am sure they have
overlooked the fact that with-
out us retailers on the front line
how would they sell their pro-
duct? Back to mail order eh?

So before you hardware
manufacturers and software
houses consider your next out-
rageous idea to shaft the dea-
lers think on — put enough of us
out of business and see how
long you last then.

Yours,

Clive Bishop
Soft Spot
Daventry
Northants

— An independent retailers’ body
would, if nothing else, stop
manufacturers  believing  that
CTW solicits letters such as this.

The fact of the matter is that
offen sending a letter to the trade
press is about the only surefire
way of making anyone take
notice of a complaint. But even
then, these will ofien be dismissed
as ‘just another old moaner’”.

A retailers” body would give

dealers more power to get their
grievances heard. But, it wouldn't
necessarily change anything and
successful associations such as
this are a rare thing — especially
in the computer world.

Scottish retailers tried to unite
via MICROS but despite a few
meetings here and there and
some good ideas nothing was
ever really achieved.

Bodies take time, effort and
commitment and those in favour
can turn into critics within weeks.
Everyone called for the BMF to
be set up but few — especially in
the leisure market — actively sup-
Port its existence now.

What dealers mustn't do,
though, is simply put up with
things. If you've got a problem
any decent firm will at least listen
— even if it doesn't actually hear
anything.

BISHOP: Body talk

THE FLoppy DiSK VEGASTORE

MAJOR IMPORTER/EXPORTER OF COMPUTER FLOPPY DISKS
1 ENTERPRISE ESTATE, STATION RD WEST, ASH VALE, ALDERSHOT, HANTS GU12 5QJ

3', INCH BULK DISKS

QUANTITY

5000

4000 3000

2000 1000

DS/DD
BATCH-
CERTIFIED

45p

46p |47p

48p |49p

DS/DD
CERTIFIED
ERROR-FREE

Sy,

J6p |57p

58p 1 59p

PC720K
PREFORMATTED
ERROR-FREE

57p

58p | 59p

60p|61p

5'/, INCH BULK DISKS

QUANTITY

5000

4000 3000

2000 1000

DS/DD
48TPI
ANSI CLIP

15p

16p | 17p

I8p | 19p

DS/DD
48TPI
HIGH CLIP

17p

18p | 19p

20p|21p

DS/HD
96TPI
1.6MB

42p

43p |44p

45p |46p

PRICES PER DISK EXCLUDES VAT. ADD CARRIAGE at £6.50 + VAT PER 1000 DISKS
BUY WITH CONFIDENCE — 14 DAY SALE OR RETURN
GOOD DISKS COST LESS AT THE MEGASTORE
Tel: (0252) 524-149 Fax: (0252) 524-150

F 41
[ 1w

JOYSTICKS

Top Quality
Branded Discs
3 n 3 ]/2 n 5 1/4 n

ST

LUIMPUTATILL LT0

DISTRIBUTORS OF COMPUTER PERIPHERALS

[ (cumana

NISTLAD S > TRACKMASTER & & %

(@mpetition PRO

I”‘I‘I"
NSl EEFN
COMPUTER PRODUCTS

DISKS

77/79 CHADDERTON WAY, OLDHAM OL9 6DH

061 652 8006

RIBBONS

Good Range of
Popular Ribbons
Competitive Prices




SAFE EUROPEAN HOME

Continued from page 13

there’s been developments in
all these areas and the whole
thing is more easy for us to
understand.”

Friedman also welcomes
the rise ofthe 16-bit machine in
Britain. He opines that “ma-
chines all over the world are
getting better and more simi-
lar” and that this can only be
good for firms such as his.

“With the advance of 16-bit
you thankfully don’t get so
much of the type of program
done by one man on his com-
puter in the kitchen. You get far
more talented and skilled pro-
gramming with better product
development input and the US

companies are more used to
that way of working.”

Stars and gripes
reviously Broderbund pro-
duct was handled in Britain

by US Gold. Looking back on

the deal, Friedman is not quite
critical but he is certainly not
enthusiastic. He talks of the
arrangement failing to give

Broderbund product a high

enough profile and points to “a

feeling. that we didn’t have

enough control” as one of the
reasons for the deal ending.

In the States there is no profile

problem. Last year the com-

pany turned over $40m — a

" figure which Friedman claims

CBM 64/12

Cassette: £9.99
Diskette: £12.99 Coming soon for the ATARI ST and AMIGA
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is set to rise this year. Initially
the firm concentrated purely
on leisure products but in the
last couple of years it has en-

joyed considerable success

with a series of personal pro-
ductivity packages.
Now though, due to what

Friedman describes as “the
second entertainment boom”,
the emphasis is switching back
to the leisure market and it is

Two freedom fighters lost in eight sections of a deadly galaxy are a lone
force, their own control and determination are the only things standing
between them and oblivion.

Featuring eight levels of frantic shoot ‘em up game play with stunning
and original graphics, animation and superlative music and sound FX —it’s
an eye and ear shattering experience!

“Eight beautifully defined horizontally-scrolling levels . . . it’s a mega-game’” zzap:
Thalamus, 1 Saturn House, Calleva Park, Aldermaston, Berkshire RG7 4QW &(07356) 77261

Don’t miss out on

... or you'll hate your-
self. On four specially
selected copies of ARMA-
LYTE is a secret code — if
your copy of Armalyte
has the ‘gold’ code you've
won a fabulous Eye Of
The Storm plasma globe.
Four ‘Yellow’ coded
copies could win you a
super prize too!

{id_%ﬁ} ﬁﬁ){.

the Broderbund games that
will be leading the charge in
this country.

These games come from
two main sources. Some are
developed in-house by full-
time programming teams but
the majority come through 11
licensing deals with Japanese
arcade firms. This is a result of
the firm’s aforementioned
“heavy involvement” in that
country over the last few years.

“With all these deals and of
course our own programmers
that means there is a lot of
Broderbund product coming
out at any one time. Obviously
we’re not going to be marketing
it all in Britain, just a selec-
tion.”

The problem of an Ameri-
can firm deciding what will be
popular in a British market will
be tackled rather obviously by
using British people to select
the product. “Simple as that,”
offers Friedman.

Well maybe it is. Confidence
is certainly the prevailing
mood at Broderbund and the
sound of hands being rubbed
together in eager anticipation
of fresh profit areas is nearly
audible even on this side of the
Atlantic.

Friedman himself refuses to
make any predictions but the
firm is obviously aiming high.
“We're certainly not entering
the market with the idea of
being 20th or 25th.”

So yet again the cry goes up
— ‘the yanks are coming’— only
this time they mean it.

CENTRES OF
ATTENTION

Continued from page 17

In due course, the Centres
won’t be confined to console/
8-bit software. ST games will be
in there too — once Atari has’
some ST games under its own
banner. “We have very few soft-
ware titles on the ST — a situ-
ation we're desperately trying
to remedy — and when we have
some we'll supply those as
well,” explains Gleadow.

Nick Yates is looking for-
ward to ST games on his
Games Centre shelves, the
buoyancy of the console soft-
ware market notwithstanding
— “it’ll be particularly interes-
ting”.

The concept appears to be
being well-received in the run-
up to its full implementation.
In terms of marketing and
credibility, the Sega is curren-
tly winning, but Atari seems to
have the support behind this
promotion to catch up.

THE CALL UP

Continued from page 18
that see no further than the

Spectrum and think the world
ends at Dover will be the ones
that suffer.”

Tres cosmopolitan. None-
theless as far as chart success
the world might not end at
Dover but it is something of a
stranger anywhere south of
Calais.

Cavanagh however is that
most frustrating of creatures,
an “eternal optimist”. She
sees the only future as “rapid
growth”. Indeed with Elec-
tronic Arts also signing deals
with two European labels there
will undoubtedly be a growth
in profile of European games.

But Yazz was wrong. No
matter how much Cavanagh
stares solely at the bright side
the only way is not up. And un-
less this higher profile trans-
lates to higher chart positions
along the lines of Captain Blood
then the Sales Curve could just
as easily be a downward one.
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THE FRONTLINE ROADSHOW.

THE LATEST IN COMPUTING
NOW DRIVEN BY STEAM?

As a result of the huge success of

our last roadshow, a new and even
bigger one has been organised.

Twenty-nine of our top vendors will
be there, so you can catch up and see
their latest products and developments
in action.

Starting at the Hilton International
in Leeds on November 7th, we will then
make tracks for Birmingham, London

and finally reach our destination of

Swindon on the 10th.

Each day will start at 4.00pm and
finish at 8.00pm.

But it’s not all business.

Frontline believe in having a good
time, which is why there are competitions
and prizes at each venue, with the grand
prize being a holiday for two on the
Orient Express, valued at over £2,000.

Check the dates below to find out

when we’re coming near you, or call Joy

Stewart on 0256 463344.
It could be your chance to see if all
these products are a lot of hot air or not.
Frontline Distribution Ltd., Intec-1,
Wade Road, Basingstoke, Hampshire
RG24 ONE.

NOVEMBER 7TH, HILTON INTERNATIONAL, LEEDS. NOVEMBER 8TH, THE BOTANICAL GARDENS, BIRMINGHAM. NOVEMBER 9TH, THE PARK LANE HOTEL, LONDON.

NOVEMBER 10TH, THE WILTSHIRE HOTEL, SWINDON.

VENDORS INCLUDE ABC SYSTEMS, ASHTON-TATE, CIPHER DATA PRODUCTS, COMPACT ACCOUNTS, COMPUTER ASSOCIATES, ENABLE SOFTWARE, HERCULES, INFORMIX,
INTEL PCEO, LOTUS, MICROPRO, MICROSOFT, MIRRORSOFT, NEWBRIDGE NETWORKS, ORACLE, ORCHID, PANASONIC, PC COMMUNICATIONS, QUARTERDECK, SAGESOFT,
SAMNA, SCO (SANTA CRUZ OPERATION), SENTINEL SOFTWARE, SOFTWARE PUBLISHING, TECMAR, THORN EMI DATATECH, TRICOM, UNIPLEX, VIDEO SEVEN.



