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No let up
in chip
shortage

The current memory chip
shortage could contine for
as long as three years
according to latest

predictions.

The prediction was made by
Toshiba’s  vice  president
Tsuyoshi Kawanishi at a recent
US technology conference and
follows worries recently aired
by Alan Sugar about the chip
problem affecting availability
of Amstrad’s new PC2000
range. .

The Toshiba view does clash
rather dramatically with most
industry predictions which see
the shortage ending in the first
quarter of ’89. Kawanishi also
predicted that this year’s 25 per
cent growth in computer sales
will continue to grow next year,
keeping the demand for D-ram
chips very high.

‘Demand will also be
increased by the emergence of
products such as high defini-
tion television and low cost fax
machines which also require
D-rams. ;

INSIDE:

EUROPE OPEN
FOR LEISURE

With the challenge of 1992
coming ever closer Virgin
boss Nick Alexander looks at
the advantages of
dismantling the economic
barriers and discusses the
cultural barriers that

seem slightly more deep
rooted

BOXING CLEVER

Commodore’'s marketing
man Dean Barrett tells CTW
about the new C64 bundles
for Christmas. CTW asks
Barrett how long the ageing
machine can keep on
keepin’ on

FORUM OR
AGAINST 'EM

The leading software houses
give their views on Amstrad’s
new Sinclair PC range in an
extensive CTW forum. Will
they be the machines to
spark a US style PC explosion
or will they constitute a rare
mistake from the Brentwood
beastie boys? ... 12
CHARTS 17/LETTERS 18

Franklin cools Amiga optimism

Commodore last week
found itself in the strange
position of playing down
dealers’ apparent expec-

_tations of Amiga sales

levels this autumn.

UK boss Steve Franklin
revealed to CTW last week that
he expects to sell 55-60,000
Amigas between now and
Christmas.

But, he added that if major
customers’ own optimism for
the product is a barometer for
the whole retail network and
proved correct, that figure
would be nearer 100,000 units.
Personally, however, Franklin
thinks up to 70,000 is the
maximum possible.

If the higher estimate is
correct Commodore  will

simply not have enough
machines. Franklin is, however,
trying to steer clear of the
inevitable “here we go again”
reaction from a market that
has coped with hardware
shortages since the early days
of Spectrums and C64s.

“It will definitely be tight,
but I'm not going to do an Atari
and say that we'll be 15 per cent
short,” said Franklin.

The biggest upsurge in
demand is expected to be
around when CBM’s £1.7
million (ratecard spend) of
Amiga TV ads break. This will
be from the second week in
November.

“I advise my distributors to
take product early. When we
actually made the decision on
how many Amigas we needed
for the autumn we hadn’t

decided on TV ads.”
_Those cynical of hardware
firms’ incessant talk of

Christmas shortages will view
Franklin’s comments as a way
of kicking up demand earlier
than usual — thus giving a
chance to possibly increase
CBM UK’s allocation of
Amigas from Germany.

The “buy while we’ve still
got them” cry has not been
coming from Commodore
alone — with Atari already
claiming that it is air-freighting
in quantities of STs from the
Far East.

“I can’t talk for others and
obviously a lot do create hype,
but our plans for October/
November were put to bed in
April and the demand since
then has been fantastic,”
insisted Franklin.

FRANKLIN: Predicting 60K Amiga sales

Joystick  manufacturer
Konix is planning to un-
veil its own games console
in January with a subse-
quent launch late next

summer, CTW can reveal.

After some trade specula-
tion that a launch could be as
early as this autumn, it is now
understood that the console
will be previewed at the British
Toy Fair at Earls Court on
January 28th.

Konix — which has had
worldwide success with its
Speedking joystick — has de-
signed the new console itself
and is currently carrying out
extensive research of what is
still an unproved market in the
UK.

HOLLOWAY: “What console?”

Konix consoles it

self

Boss Wyn Holloway, how-
ever, refused to be drawn on his
firm’s latest venture. “Console?
What console? We're a joystick
manufacturer,” he offered to
CTW abruptly.

The new machine will retail
at around £129 — the same
price as one of rival manufac-
turer Nintendo’s configura-
tions. The firm is known to be
pitching it as worthy of a much
higher price tag and not di-
rectly in competition with Nin-
tendo, Sega or Atari.

Konix is also likely to push
the product’s innovation as-
pectin terms of design and per-
formance. The Speedking re-
volutionised accepted thinking
for joystick design and new

Continued on back page

| eisure trade braced
for Xmas flood — again

GINTY: Too much too late

Full-price leisure publi-
shers are being asked to
reconsider their autumn
release schedules — for
fear of there being simply
too much product around
yet again this Christ-
mas.

The call is coming from
sectors of the trade that believe
it would be in the whole mar-
ket’s interest if firms could
spread their major releases
more evenly throughout the
year.

“I can’t be expected to buy
everything that comes out,”

commented Lee Ginty, boss of
distributor Microdealer Inter-
national. “With the best will in
the world, just because every-
thing goes into the shops it
doesn’t mean that the consu-
mers can afford to buy it.

“We will tend to take fairly
low ordersin an attempt to gain«
as much of a no risk situation
as possible.”

Market research firm Gal-
lup which compiles the UK
software sales charts — is also
bracing itself for a flood of new
titles all competing together.

“I think the industry’s got it
into its head that its only
possible to sell software during

a couple of parts of the year,”
offered chart researcher Matt
Browne.

“A lot of titles will be buried
in the nest when at other times
of year they could have been
top ten. If you look at Football
Manager II, that was released at
a slow time of year and did very
well.”

Strangely, despite “major
players obviously gearing up
considerably for Christmas
(Ocean has 53 releases across
all formats planned between
now and January 1st), it is the
middle-ranking publishers
who seem more guilty of hold-

Continued on back page

USD ties
up Sega

Merchandising outfit
USD has made its first
move into hardware by

tying up a deal to handle

the Sega console.

Virgin/Mastertronic —~
which handles all UK market-
ing for the machine — has
added USD to strengthen its
pitch to independents.

USD will also be handling
all of Mastertronic’s software
releases, from budget to Mel-
bourne House 16-bit. It appar-
ently beat off a challenge from
rivals Bullet and new CDS off-
shoot Network to win the Sega
account.

Tronics and Sega tied

No more immediate moves
into the hardware market are
being predicted by USD boss
Andy Wood. “We’ve handled
the Virgin account since day
one of our existence so they
obviously know how good we
are,” he told CTW,

“USD is geared up to sell
anything from eggs to bricks
and lightbulbs but we've got
such a firm hold on the soft-
Continued on back page
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Printer distributor Mid-
wich Thame has won an
exclusive licensing deal
with US firm Blue Chip to
market its range of IBM
compatible PCs in the
UK.

The company has in the past
concentrated on the distribu-
tion of printers, but has been
looking to enter the PC market
for several months. With its
present ratio of 60 per cent
printers to 40 per cent hard-
ware, Midwich is now hoping
to shift the balance
considerably.

The Blue Chip range of
computers will be positioned
above Amstrad with the entry
level Popular 1A model cost-
ing £599 without a minitor and
the top of the range Popular
286 40E priced at £1,879.

Midwich is justifying the

pricing by emphasising full
IBM compatibility, offering a
full refund guarantee to the end
user if any software proves in-
compatible. It is also drawing
on the fact that the machines
are manufactured in the US

and are not Tiawanese
imports.
Midwich is planning a

trade-only scheme in order to
avoid sales channel conflict,
and is makingit clear to dealers
that it has no intention of going
direct. The computers are
being pitched as “the dealer’s
PC” , with initial advertising
concentrating on developing
dealer awareness.

Midwich is offering various
deals to the distributor to en-
courage take up ofthe PC, with
a 25 per cent margin for one-off
trade, rising to 30 per cent on
orders over 50 and “35 per cent
for the right deal”.

The Norfolk based com-
pany has a current distributor
network of 750 and is looking
to expand this over the coming
months. It is intending to
spend around £60,000 be-
tween now and Christmas,
with the bulk of advertising
being in the dealer press.

In the first year of trading in
the UK, Midwich is forecasting
selling a minimum of 10,000

computers, forecasting a leap |

to 20,000 by next Christmas.

President of Blue Chip,
John Rossi, is keen to build a
product brand name in
Europe. Inthe US the PCs have
been targeted at the home
business user.

Commenting on  Blue
Chip’s appointment of Mid-
wich as sole distributor, Rossi
offered: “It’s just like a mar-
riage, we both bring something
to the table.”
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S “dealer’s PC” taken by
Midwich for UK PC assaul

PC POPULAR: US newcomer

Genic
more

Mediagenic/Activision is
due to announce two new
affiliated labels in the next
few weeks.

The firm already has a sales
and marketing deal with Sys-
tem 3 and a sales and distribu-

lines up two

tion tie-up with Cascade. The
two new firms involved will
both be UK-based operations
that have previously existed
solely as contract houses.
“We’re always continuing to
look at new affiliates. We be-
lieve that we’re able to support

COUSENS: New labels due

abels for UK

them effectively. I'm not
necessarily talking about pub-
lishers that create 35 titles a
year, but the more prestigious
units who publish maybe 4-10
games a year,” commented
Mediagenic’s UK boss Rod
Cousens to CTW,

“There are a lot of very, very
talented development groups
in this company. They’re not as
regimented, disciplined or
stale as programmersin certain
other territories.”

Cousens would not disclose
who the new affiliates will ac-
tually be. He would presum-
ably be hoping, however, that
both will be more successful
than the similarly-styled ven-
ture with Francis Lee’s Destiny
label. This was recently off-
loaded to Big Apple after a
number of poorly received re-
leases.

Unlike fellow direct-seller
Electronic Arts, Mediagenic is
not pitching the signing of
more affiliates as a means to in-
creasing volume of releases.

“We don’t have to have more
product. If anything we have to
condense output to selected
titles that have a clear commer-
cial demand and are of a very
high standard,” responded
Cousens.

All quiet on the
Psygnosis buy-out

As the result of a
management buy-out
Psygnosis is no longer
owned by Liverpool
conglomerate the Robert
Smith Group.

The Liverpool based 16-bit
specialists new owners are Ian
Hetherington and Jonathon
Ellis. They were part of a
management trio that ran the

firm for the Robert Smith
Group.

The third member of the
management team was David
Lawson who  apparently
decided not to take an
ownership stake in the firm. It
seems that he will, however,
continue to work for Psygnosis
in some capacity.

Both firms involved in the
deal were most sensitive to the

issue and were resolutely
uncommunicative. At Robert
Smith there was a minimal
confirmation that the buy-out
had gone through but the main
message was “It’s nothing to
do with us, talk to them.”

At Psygnosis however Ellis
was so determined not to
comment that he refused to
confirm that the deal had even
taken place.

MicroProse fills
Bastable space

After a gap of eight
months MicroProse has
finally replaced erstwhile
marketing manager Colin
Bastable.

The new man is Peter Jones,
who was previously with
courier firm Federal Express.
Commenting on the new
apointment the firm’s UK boss
Stewart Bell claimed Jones has
“the right mentality and the
right outlook”.

Bell admitted that the new
marketing manager has “zero”
market knowledge but claimed
that is because “MicroProse do
things differently”. He added
that the reason for the deal was
the firm’s determination to
“find the right man”.

“We had to find someone
with the right attitude to fit in
with the MicroProse way of
doing things so we interviewed
over 80 people before we came
up with Peter.”

Meanwhile, there is still no

BELL: Bastable replaced
word on the promised tie-up
with yet another US label.
Budget outfit Hi-Tech Expres-
sion signed up to MicroProse
last month (CTW September
5th).

Future hits
50K target

ANDERSON: Ace ABC

Future’s all formats
monthly ACE  has
achieved its target of a
50,000 plus circulation —

just.

Its initial ABC figure is
50,362  Group publisher
Chris Anderson enthused:

“We are delighted with the
figure, it’s very, very tough to
get that high at launch.”

He also claimed that the
figure was the first step towards
“making ACE the best selling
computer magazine Wwithin
two years”.

“We’re also confident that
we're well ahead of the Games
Machine, even though they
haven’t had their figures yet.”
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PRIZE CASSETTES
CLAIMED!

Gold, 4 Yellow yet to
be found.

Gold Rush.-

THALAMUS has found some
winners! Already a GOLD
cassette has been found and
two YELLOWS — but therestare
yet to come!

Don’t forget that with the
thousands of HAWKEYE
cassettes still being shipped out
there’s the chance for buyers to
win an Amstrad Studio 100 with
a GOLD cassette, or a
ghettoblaster with a YELLOW
cassette — prizes for retailers
too!

Stock HAWKEYE and win with...

THALAMUS

Thalamus, 1 Saturn House, Calleva Park,
Aldermaston, Berkshire RG7 4QW
2 (07356) 7726172
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Wilcox blasts
show “disgrace”

Elite director Brian Wil-
cox last week made a
splenetic attack against
the venue of the recent PC
Show in London.

EARLS COURT: Slammed

The success of the show
notwithstanding, Wilcox
claims that compared to
facilities offered at alternative
exhibition halls in the UK and
Europe, Earls Court was

“simply a disgrace”.

“The idea of bringing over-
seas visitors to that appalls me.
Have the organisers ever seen
Dusseldorf or Hanover? They
should pull the place down,” he
raged to CTW,

“'m not an over-sensitive
person but when I went in I
could smell the drains, and as
for the car-parking facilities

and the litter — it was just -

bloody awful.”

Wilcox claims that the per-
fect answer would be to move
the show to somewhere such as
the NEC in Birmingham,
which currently houses the an-
nual Which Computer? Show.

Elite itself had a higher
profile presence at the PC
Show than last year, but claims
it is thinking “very seriously”
about re-appearing.

“Earls Courtisjust not up to
standard and it’s certainly not
1988.”

CDS takes five
In new venture

CDS has followed an
increasing trend by set-
ting up a marketing and
merchandising company.

‘Network is due to be laun-
ched this week and will be
headed by former COS man
Mike Clark. The firm has a
start-up  stable of five
publishers.

At the time of going to press
Clark was still coy about three
ofthe labels but unsurprisingly
CDS and Blue Ribbon are con-
firmed clients. One more
company is wanted by Clark to
complete what he sees as
Networks “maximum
potential”.

All clients are signed up for
at least 12 months. Clark
described Network’s role as “a

publisher’s sales force” and “a
link between the retailers and
the publishers”. :

The firm will not be doing
any actual selling but will
instead pass the retailer on to
its usual distributor. Clark
commented: “Our main aim is
to be reliable for both publi-
shers and retailers and to
provide a link between the
tyvo.”

Crash up after
flagging ABC

After disappointing ABC
results (CTW September
26th), Newsfield is claim-
ing to be up and fighting
with a massive increase in
sales for the July issue of
Crash. g

<
CRASH: Better sales news

Newly appointed promo-
tions co-ordinator, Richard
Eddy told CTW that the latest
sales figures show an 18,000 in-
crease on the previous month.
According to Eddy’s calcula-
tions this means a bumping up
of the ABC figures by 3,000 —

which still leaves the mag

nearly 15,000 short of its all’

time high of 96,000.

The increased sales are
being attributed to the revamp-
ing and new design of Crash,
and while Eddy did admit that
the cover-mount on the July
issue had helped pump up
sales, he is confident that an
upward trend has been set.

In a jubilant mood Eddy of-
fered “Watch out EMAP, we're
hitting back. The editorial
team is working flat out to get
the right feel and we’ll soon be
back on top”.

EMAP, having originally
lain down the gauntlet with the
announcement of the highest
ever figures for its three major
monthlies, is not content to
rest on its laurels either. It is al-
ready claiming that sales are
rising for Commodore User,
C& VG and Sinclair User.

Active enters Jungle

Active has tied up a pres-

tigious deal with its
French client Coktel
Vision, having just

snapped up the coveted li-
censing rights to Walt
Disney’s Jungle Book.

While Active will be hand-
ling the sales, marketing and
distribution of the game,
Coktel will be venturing out-
side the French and German
market for the first time with
the new licensing deal extend-

ing not only to the UK, but also
Scandanavia and Holland.

Jungle Bookis set for release
some time in November on the
ST, Amiga and PC, priced at
£24.95.

Coktel Vision is apparently
one of the top five software
publishers in France and is set
to release a host of new titles
for the UK market. One game
due for release is based on the
70’s film Emmanuelle, and ac-
cording to Active boss Robert
Stallibrass “it’s all done in the
best possible taste”.

STALLIBRASS: Jungle boy

urvey backs Z88’s
new schools pitch

A Cambridge Computer
educational survey has
unearthed an apparent
desire in schools for port-

ables.

The firm — which just hap-
pens to market its own Z88
portable — interviewed some
300 teachers. The need for
portables is pitched as a result
of the broadening use of per-
sonal computers in education.

With PCs being used for
more and more subjects a port-
able can be handed out in the
classroom and used on field
trips. A series of trials in sev-
eral LEAs have identified the

Z.88 as the “obvious” choice.

Most teachers would pay up
to £300 for a portable, with
£500 being the upper limit.
Cambridge considers this to be
an important price ceiling in
the market, and with the Z88
costing £249 (exc VAT) it fits
easily in the lower price
bracket.

Other findings of the survey
confirm the shortage of com-
puters in schools, with nearly
all teachers saying that the
number of personal computers
did not match the demand. The
majority of respondents felt it
was essential to meet his de-
mand within the next two

years.

With a large proportion of
the existing computers in
schools still being Acorn BBCs
it was also felt to be important
for any new machine to run
BBC Basic.

Commenting on the low
take-up of portables by schools
to date, sales manager for Cam-
bridge Computer, Paul
Streeter, said: “It is remarkable
that despite the obvious de-
mand, only 15 per cent of
schools have seriously con-
sidered the option of a port-
able. This situation will have to
change if the needs of teachers
are to be met.”

Circus comes

MARKHAM: Chain aim

to Oxford St

A proposed chain of 50
software  outlets has
started life with a shop
opening in Oxford Street,

London.

The store is called Software
Circus and is owned by
publisher and distributor
Paper Logic. It will stock
leisure and business product
worth up to £200 at retail.

Boss Steven Markham was
remarkably undaunted by the
giant task of building the one
store into a nationwide chain.
He described it as a “very real
proposition” and claimed his
ultimate goal was to “saturate
the whole of Britain”.

The masterplan has no fixed
time scale but the next step
would seem to be the opening
of another shop in the London
area “within the next four
months”.

Markham described the
layout of the Oxford Street
store as “like a bookshop”

and claimed it would
“revolutionise software
retailing”.

Superior snaps up
defunct Alligata

BBC specialist Superior
Software has taken over
the Alligata label.

It has taken its pick from the
firm’s back catalogue and has
come away with 30-40 titles.
Most of which are due to ap-
pear at some time on the firm’s
BBC compilations.

Joint boss Steve Hanson
claimed that one of the main
reasons behind the take over

was Alligata’s “distinctive
logo”. Indeed Superior’s future
releases for the Commodore,
Spectrum and Amstrad will
appear on a Superior/Alligata
label with the Alligata logo
prominent.

The BBC versions of all
games however will continue
to be on the Superior/Acorn-
soft label. The first release due
on this two label scheme is a
boxing simulation called By
Fair Means or Foulwhich is due

in mid October.

The prices of the non-BBC
versions to appear on the
Superior/Alligata label range
from £7.95-£14.95. On the
Superior/Alligata label prices
are £9.95-£14.95.

Hanson commented: “We
are obviously very pleased
with the deal. It was a question
of really getting in at the right
time when it was clear that
Alligata was no longer going to
produce their own games.”

Nintendo promises
regular releases

Nintendo is hoping to kill
off trade criticism over
software supply by promi-
sing a regulated release
schedule through the
autumn.

The console manufacturer
has just finally made available
five titles which have all been
massively successful in the US.
From now on it is promising at

least two new titles a month.

The criticism — which Nin-
tendo itself doesn’t believe is
justified — has come from the
fact that very few titles have
reached the UK since the con-
sole was first introduced here
last year. The titles that have
been available have also tended
to be rather old.

“The thing is, 25 per cent of
our software sales have always

come from older product —
and that’s true not only in the
UK but other countries,” com-
mented Nintendo director
Mike Wensman to CTW.

He also refutes the sugges-
tion that two titles a month is
still a fairly sparse offering.
“We're talking about games
that can have up to 260 hours
playing time. It's being
produced by the best
programmers in the world.”

The new titles are Legend of
Zelda, Mike Tyson's Punch Out,
Metroids, Pro-Wrestlingand R.C.
Pro-Am. They retail between
£19.95 and £34.95.
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TO HONG KONG ...
CHINA, AND BACK?

If you’re free in May and can purchase £35,000 of
Commodore product by 31 March 1989 give usacall. The
1989 ZCL/CBM dealer incentive will take you in 5 star
luxury to Hong Kong and then on to China over a 9 day
period that defies description.

What the Papers say...

GLOBE-TROTTING, JUGGLING
AND FANCY CIRCUS TRICKS

It’s a hard life. Dixon’s boss sees his salary drop below £300K and ZCL'’s
Carter has to pack his Bermuda shorts yet again.

Carter: Supergrass jet-setter

® ZCL’s managing director and Super-
grass supreme (he knows what we
mean), Don Carter, has been having a
tough year of it. First, its Commodore
freebies to Mexico and Thailand, and
then we're informed that the ZCL dealer
incentive to Tangier has been cancelled
after the assiduous Don checked out the
accommodation and found “the stan-
dards ... were not to our requirements”.
Never mind, the 97 lucky winners will
be setting off today to Athens for five
days to stay somewhere that meets
Don’s high standards. Once that’s over
he’ll be resuming his arduous task —
checking out Hong Kong and mainland
China,which are the subject of the 1988/
89 Commodore/ZCL incentive scheme.
Safe travelling, Don.
Reprinted with the permission of Micro-
scope issue 21 September 1988

N~ " tour berans —— §
HONG KONG AND CHINA
12-20 MAY 1989

12 May Depart Heathrow

13 May Arrive Hong Kong Kai Tak Airport

14 May City tour of Hong Kong, tram ride to Victoria Park, San Pan ride
to Repulse Bay, then on to Tiger Balm Gardens

Free day and evening

Depart by hovercraft up the Pearl River to Guangzhou in
mainland China. City tour, evening gala dinner and traditional
entertainment.

Full day tour of Fushan and on to Peoples Commune. Evening
dinner in one of Guangzhou’s excellent restaurants

Depart for Hong Kong, afternoon free, evening special gala
dinner with a sensational floor show

Free day, last minute shopping for Hong Kong’s amazing
bargains, evening depart for London.

20 May Arrive Heathrow

PLEASE SEND ME A BROCHURE NOW. ...

ZCL (Holdings) Limited

Unit 1, Ringway Trading Estate, Eastern Avenue, Lichfield, Staffs WS13 7SF
Telephone: 0543 414817 Fax: 0543 250713 Telex: 338378

15 May
16 May
17 May
18 May

19 May




Page 6 CTW Monday October 3 1988

SNIiIPIPETS

Following Chelsea FC’s
impressively appalling form
since tying up with
Commodore over a year ago,
CBM must have been hoping
for a good performance from
its other sporting affiliate
Tessa Sanderson at the Seoul
Olympics. Unfortunately the
sponsorship-loving firm’s
curse struck again. Sanderson
couldn’t even qualify for the
second day of javelin
throwing, let alone win a
medal. ...

Wendy Berry has been
appointed dealer marketing
executive for Sentinel
Software. Previously
employed by Comsoft dealing
with marketing
communications, Berry will
now be responsible for
creating a range of dealer
support services. Obviously
pleased with her new role,
Berry commented with great
originality “I'm delighted to
be joining Sentinel”. More
news from the Sentinel stable,
in a bid to promote
WordPerfect 5.0, two new
software add-ons have been
released. A Bitstream Fontware
Installation Kit is being
offered free to all purchasers
of 5.0, while a supposedly
‘intelligent’ hyphenation
program is available for just
£10.25

Lucky old Ocean is in cohorts
with that brillant game show,
Wheel of Fortune. With Ocean
building a superdooper
version of Typhoon to be
offered as a prize, one

particularly fortunate young
chappie popped along from
the Manchester based
software house to teach the
show’s hostess Angela
Ekaette how to oprate a
joystick. A good time was
had by all. . . .

Clearly an absolute must in
the office is the latest offering

from Bulldog Computer

Services, wait for it ... a
height adjustable computer
trolly. Available with such
goodies as heavy duty castors
and optional matching side
extensions it makes you
wonder how you ever lived
without one. . ..

Another essential from Bulldog

First prize this week for the
naffest piece of hype must go
to Database Exhibitions. First
Coronation Street, now it’s
Ampstrad Street. But don’t
despair Big Al is not set to
become the next Jack
Duckworth, the so-called
street is just another unique
feature at the Amstrad

Computer Show which
returns to Manchester in
October, can’t wait. . . .

Gordon Towell following his
redundancy from DDL, has
surfaced after several months.
The erstwhile deputy
managing director of the
MBS owned subsidiary has
been appointed managing
director of the computer
peripherals distribution
business, Sintrom Electronics
.. Again Again, the new
software label with a wacky
name, is set to release a great
gothic game based on The
Munsters. Herman, Lilly and
all the other delightful
characters will be making an
appearance around mid-
November. Again Again is
the sister company to
Alternative Software. . . . J

IBM is set to plunge into a
major advertising campaign
in a bid to promote IBM ’88,
its own exhibition to be held
at the Business Design
Centre in London on
October 26. The new ads will
be incorporating the ad man’s
dream strap of “I think,
therefore IBM”, and will run
on Thames and LWT for two
weeks starting October 12.. ..

Tulip has announced price
cuts on its 386 range of
machines. The 40 Mb AT-386
has been reduced by £400 to
£3,395, while the 75 and 155
Mb versions have also been
cut by £400 to £4,045 and
£4,995 respectively. . . .
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Tony Hetherington makes a
brief but welcome return to
Pop Weekly taking over as
editor while Paul Marks is
having high jinks in some
sunny clime. A stalwart in the
computer press, Hetherington
has in the past proven a great
friend in need to the
frequently under-staffed
weekly . ...

Logotron recently launched a
ubiquitous personal organiser
and project management tool
called Big Plan. Using a diary,
reminder system, work
planner and project
managements notebooks, the
big boss should now be able
to manage his minions more
productively, and all for £99.

Erstwhile Exocet boss and
former TBD software buyer
Terry Jeffries has been
appointed by Mastertronic to
handle software evaluation
and key accounts.
Unfortunately, the break with
Exocet does not seem to have
been that clean with his
former firm not entirely
convinced that he has indeed
leftis:.

JEFFRIES: New Tronic

PC2086: Sapphire signed

Amstrad has confirmed
Sapphire’s appointment as
the offical services and
support company for it’s new
PC2000 series. Sapphire will
also be running a range of
training courses. For dealers
the training will be part of the
agreement aimed at
familiarising engineers and
staff with the new machines,
while customers will be
offered a £50 course to help
them get to grips with the
new window environments

Rexel is offering it’s stockists
a consumables cotalogue
with the added bonus of
having the dealer’s name,

AMBITIOUS SALES
MANAGER

Excellent Salary, plus car and
executive beneﬁfs (inc. relocation)

An ambitious young sales professional is required to join
one of Europe’s market leaders in the Computer
Entertainment Industry. Working within a small
professional team you will be responsible for the
company’s sales throughout the rapidly expanding home
and overseas markets.

Successful applicants must have at least 2 years experience
of selling within either the leisure industry or fmcg sector
and have a thorough understanding of high street retailing
and distribution. An all round awareness of all aspects of
the marketing mix would be of considerable assistance in
this executive position.

The immediate rewards are excellent but this is an
outstanding opportunity to become involved in one of the
fastest growing sectors of the booming leisure industry.

If you think you are suited to the demands of a progressive
and determined team, then write, enclosing full CV, to
Mr | Stewart, Managing Director.

GREMLIN GRAPHICS
SOFTWARE LIMITED

Units 2/3 Holford Way,
Holford, Birmingham B6 7AX

BIRMINGHAM

logo and telephone number
on the ordering instructions.
For £200 Rexel will give you
a choice of front cover design,
while for a weeny bit extra a
sales message can be printed
inside via a special 8 page
supplement . ..

Interestingly described as a
‘scurrilous’ low budget
magazine a copy of
Underworld Computer News
has winged its way to CTW/
Published every two months
by a couple of chaps who run
a bulletin board system, UCN
has a massive circulation of
65 and rising. Advertisers
must be falling over
themselves for space. . . .

LOCATED IN
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Made to measure profit.

ou know ACCODATA - computer Data switches, intelligent printer buffers,
i accessories which mean increased uninterruptible power supplies, mice, cables
sales and and connectors, interface

convertors - they'e all

featured in our new full

colour catalogue.

Don’t wait. Find out more

about ACCODATA peripherals
and made-to-measure

profit. Phone Sally White on
0732 885555 today.
Distributors include
Bytech Peripherals, Eltec,
24 hour delivery and Microsales Distribution Ltd
back - up, are engineered to : (MSL), Mancos Computers,
sell well too - at a healthy profit. Norbain, Northamber, Technitron Data.

increased profitability.

Now from the market

leader comes yet another
opportunity for you to make
money with the launch of

a comprehensive new range
of computer peripherals.

Products which are not
only engineered to
perform well, but, with

llll Accodata.

You know us.

ACCODATA, Nepicar House, London Road,
Wrotham Heath, Sevenoaks, Kent TN15 7RS.
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1992 AND ALL THAT

One can't switch on the television set without someone blabbering about Europe being open for business. The Financial Timeshas

been happily filling up columninches for months and even Alan Su

boss NICK ALEXANDER ponders the question ...

s any fule knows 1992 is
the year of the Great
Euro-Revolution. It is virtually
impossible to tune in to our fa-
vourite TV-valium without
being exhorted to “Euro-
Think” by the entrepreneurial
successes of the decade — espe-
cially Alan Sugar and our very
own Richard Branson.
Galvanised into executive

action I asked my voluptuous
PA Catherine to phone the DTI
Hotline to get my Euro Info
Pack.

Anxiously I awaited its
arrival, eager to learn how I
could back Britain and seize
the opportunity of 1992.
Eventually when the weighty
Euro Pack arrived in one of
those other runs between

postal strikes in London I
immediately putitin my Intray
— so that I could give it the full
attention it deserved.

And what a data packed
Euro Pack it was — more than
20 leaflets each dealing with a
particular industry area detail-
ing just a few of the legislative
amendments that will event-
ually bring commercial har-

mony to the EEC. The only
problem was that I hadn’t a
clue what any of it meant or
how it was going to make a
difference to our company.
Disillusioned now I flung
the pack into my Out tray.
Fortunately it was only the
briefest of time before a real op-
portunity to think European
arose with our recently an-

nounced distribution agree-
ment with Sega for the UK,
France and Germany.
On the record
Virgin isa company that has
owed much of its success
inthe 1980s to opening and de-
veloping its operations in all
the major European terri-
tories. Starting with France,
Virgin Records now has offices

soldiers.

deadly missions, knoc

_The evil Okira clan of space pirates have
Kidnapped your beloved princess Diora,
and are now holding the Empire to

ransom. ..
You mustsearch three planets to find your prin

YOU'VE SEEN THE REST
NOW BUY THE BEST!

SCERE: 0055110

cess, and each

one will be heavily guarded with highly trained Okira warriors.
Find the planet that Diora is being held on, destroy the pirates,
and a fairy will grant you a single wish.
__Love and magic will help you win the day — you must nhot fail
In this mission. Collect power points to recharge your gunsand
life-support systems as you battle through the planets. -

The war isnearly over. Your side seemsto
have lost everything. But there is just one f

last chance to save the day . . .

You must battle your way through 3
King out the enemy positions, until you
reach the enemy's Headquarters. Blow up tanks, gun
emplacements, and shoot down the hoardes of enemy soldiers.
Your supplies are limited, so you must pick up spare rocket
launchersand ammunition for your gun, left behind by fleeing

THE BOOK.

AND THE BOOK OF THE DEAD

Thestorystartsinancient Egypt. The evil
god, Seth, has stolen The Book of the Dead
and hidden it deep in the underworld.

You are Mafdet, the cat Goddess of
Revenge, who has been summoned by Isis (the Goddess of Earth)
to retrieve the book and return it to the Egyptian people.

Collect amulets which will help you along your way: change
between catand human to help you pass some obstacles; sword-
fight your way through mazes and dungeons; above all — FIND

SUPERB GRAPHICS, SOUND AND GAMEPLAY

ONLY £14.95 EACH

available from all good stockists or direct from,

OO NSt T LD

212A COLNEY HATCH LANE, LONDON IN10O 1LY

PRl R G INIE ity R S e e A e

3 GREAT GAMES FOR YOUR ATARI ST or COMMODORE AMIGA

gar has had his say. But what difference will it make? Virgin Game’s

in every significant market in
the Western World, and in
some of the less significant
ones as well.

Not only has this meant that
we have gained better margins
from each territory by doing it
ourselves rather than licencing
to someone else, but we have
also had people who live in and
know each market place dedi-
cated to Virgin's success in
their country.

When one adds to this the
fact that having a presence in
various territories has given us
the ability to sign local artists
for international exploitation
then the secret of some of our
success is revealed.

The missing ingredient in
the equation is that you need
either a sufficiently large
business in any territory to
cover your overheads or the
ability to find the operation
until you can build the

business up.

L
ALEXANDER: No virgin to Euro
ways

We were particularly fotrunate
with the Sega deal in that the
video game business in each of
the three territories is not only
very substantial already but is
also growing at an impressive
rate.

The list of problems of trad-
ing overseas has been well re-
hearsed elsewhere. Language,
culture, laws, and customs all
differ from country to country
and will continue to do so long
after 1992. It is therefore criti-
cal that we enlist the help of
local professionals as quickly
as possibe and do not make as-
sumptions that anything will
be the same as in the UK.

EC rider

ny textbook on Interna-
tional Marketing will give
you long check lists of things to
watch out for laced with a few
amusing anecdotes about pro-
duct names that did not trans-
late too well. A recent example
from our own industry is
“Vixen” which in Germany ap-
parently refers to a form of
abuse normally practised by
one’s self. Actually, on reflec-
tion, and bearing the inlay in
mind this might qualify as an
appropriate translation.
Nonetheless, despite the
various pitfalls Europe repre-
sents an enormous market
with potential for any product
you can sell in the UK.
Whether anything will actually
change in 1992, who knows —
the DTI pack left me little wiser
— but why wait. Continental
Europe is as near now as it’s
going to be then — so why not
get on with it?
And the food’s great too.
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GUARANTEED

The selling season for computer games is
starting to take off. You need the right games for

your customers. To maximise sales. Code
CLASSICS NEW

Masters produces the right games. 50 NEW
Sheer-product quality keeps the kids buying these. Absolutely brilliant — these exceptional products are real winners.

releases in the run up to Christmas. Here are
BMX SIMULATOR

some guaranteed best selling games:—
The legend continues. 100 consecutive

chart weeks and it is still a best seller.
Exceptional on the ST and Amiga.

ATV SIMULATOR

Classic horizontally scrolling racing game
Superb simultaneous two player option.
Now a major hit on the Amstrad CPC.

DIZZY

Our cute cult hero remains popular with
the kids. The latest C64 conversion is a
real winner.

PRO SNOOKER

A perpetual Code Masters best seller.
Superb Newtonian mechanics. Now
available for C64 owners.

PRO SKI

The Oliver twins classic 3-D downhill
racing game. An all time mega-seller. NEW
this week for C64.

PRO SKATEBOARD
SIMULATOR — £1.99

The latest of Code Masters famous simulations. Two games
in one, 3-D Skateboard park and overhead cross country.
C64 now, Spectrum soon. Amstrad in development.

ADVANCED PINBALL
SIMULATOR - £1.99

The Oliver Twins strike again. Amazingly, wonderfully
addictive. A classic game is born. Amstrad now, Spectrum
soon.

' SUPER HERO
£1.99

Probably the best 3-D arcade game ever! With over 600
ao,,  100MS - graphics by Bernie Drummond. This really is a great
»  game. Spectrum and Amstrad now, C64 in development.

' BLADE WARRIOR
£1.99

Fast and smooth this is graphically superb. With sampled
screams it is really atmospheric. Spectrum now, Amstrad in
development.

SUPER DRAGON
SLAYER — £4.99 T \ofie!

Incredible animated Dragons, magic potions
and weapons to collect, spells of flying, monster bashing.
Standard and expert tapes included. Coming soon for C64.

1 S ; itV T 2 PR PR SR T R
PR T IS e SR T i R
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yﬁ Code Masters is consistently one of Europe’s best selling software

At houses. Our titles just keep on selling. BMX Simulator holds the
3 recordfor chart longevity. Itis stillthere. Thousands of happy
o retailersare profiting from the Code Masters success story.

You canjointhem.

If you want to make money with
Code Masters software

Ring Ann Pinkham 0926-814132

Code Masters Software Co Ltd - Lower Farm House
Stoneythorpe - Southam - Warks CV33 0DL
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KEEPING ALIVE A LEGEND

If this is autumn it must be time for a new C64 bundle.
packages to breathe life into the old machine.

he computer industry is

Twatching the C64. Like

so many salivating vul-

tures circling injured prey it de-

lights at its every stumble and

waits for what it sees as inevit-
able death.

Yet the beast refuses to die.

It continually embarrasses in-

dustry pundits by struggling

through just one more season
while the vultures grow in-
creasingly impatient for a car-
cass.

Commodore’s reaction to
all this cruel speculation is pri-
vate annoyance tempered by
public bemusement. Market-
ing manager Dean Barrett
echoes the corporate line: “It

really surprises me that people
keep asking when we are going
to be winding it up. Why
should we when it’s still sell-
ing?”

Why indeed. And according
to Commodore’s own figures
the machine is most certainly
still selling. It claims that in the
year ending this June 90,000

64s were sold in the UK. And
its optimistic target for the
corresponding period this year
is 120,000. It’s certainly ironic
that sales of a supposedly
dying machine are predicted to
rise.

Figures such as these for
what many see as an outdated
machine may come as some-

thing of a surprise. Not to Bar-
rett: “Quite simply it is a really
good computer, a bad machine
certainly wouldn’t have lasted
so long.”

There is undoubtedly some
truth in this, but it is certainly
not the whole truth and noth-
ing but. There is another vital
factor in the continuing suc-

In fact this year Commodore has done itself proud with two new
DAVE ROBERTS wonders how long it can keep it up

cess of the C64. Something
that Barrett himself is a bit of
an expert on - marketing.
The 64 has consistently
been packaged in increasingly
attractive bundles. The most
common form these bundles
take is to put ten games with a
vague theme in the pack and
focus on these in the promo-
tion rather than the machine it-
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Acorn User.

PLAY IT AGAIN SAM 4 for the BBC Micro and Acorn Electron

Superior Software has combined a brand new release, with three great chartbusters. The result is another top quality
four-game compilation that combines variety with great value for money.

BBC Micro Cassette
BBC Micro 5%4" Disc

¥

SUPERIOR
SOFTWARE

e 59,95
e 84495

(Compatible with the BBC B, B+ and Master Series computers)
Please make cheques payable to “Superior Software Ltd".

ACORNSEFT

(Acornsoft is a registered trademark of Acorn Computers Ltd. Superior Software Ltd is a registered user,)
Dept 4PS6, Regent House, Skinner Lane, Leeds LS7 1AX. Telephone: (0532) 459453.

The screen pictures
show the BBC Micro
versions of the games.

ACORN ELECTRON VERSION

e B )
.

24 HOUR TELEPHONE
ANSWERING SERVICE FOR ORDERS

Unfortunately it is not technically possible to produce an Acorn Electron version of GRAND PRIX
CONSTRUCTION SET. The four games on the Acorn Electron version of PLAY IT AGAIN SAM 4 are:
FRAK!, SPELLBINDER, COSMIC CAMOUFLAGE and GUARDIAN.
GUARDIAN — An Alligata Software Hit — received rave reviews when first released.

“It's a classic Defender game. .. and it's very good.” . .. A&B Computing.

‘A fast-moving space game, with striking graphics and excellent sound effects.” . . . Electron User.

OUR GUARANTEE
® All mail orders are despatched
within 24 hours by first-class post.
® Postage and packing is free.
@ Faulty cassettes and discs will be
replaced immediately.
(This does not affect your statutory rights).

self.

The games are the usual
mixture of the good, the bad
and the just plain appalling but
there are usually just enough
winners in there to make an
ancient machine an attractive
proposition. They are the crut-
ches that support an otherwise
fatally injured beast from
season to season.

The lifesaver this summer
was the Olympic pack. Current
sales stand at 16,000 and Com-
modore expects the full sell
through figure to be around
20,000.

Hooray for
Hollywood

ut with that pack losing its

topicality by the minute,
new blood is needed if the C64
is to be healthy this Christmas.
Enter two new crutches — The
Hollywood pack and the
Family Entertainment pack.

Ironically, it was these two
bundles that were the only re-
ally new products on the Com-
modore stand at this year’s PC
show. So once again a machine
that has been written off so
many times found itself the
focus of attention.

The Hollywood pack is
pricved at £149 and contains
ten Ocean and Domark games
concerning either the big or
little screen. Five are from pro-
grams kids really watch like
Miami Vice and five are from
shows their parents like to
think they watch such as
Blockbusters.

Barrett offers: “Kids are
going to enjoy these games be-
cause they’re all big names but
mum and dad will be happy as
well because of the educational
aspect.”

He describes the music pack
as “a more considered pur-
chase” which roughly trans-
lated means that at £199 it is
£50 more expensive. For his
money that purchaser gets a
Bush personal stereo, a
Yamaha keyboard, a Commo-

BARRETT: “The 64 will see

the 1990s”



dore’s Top Ten Hits audio cas-
sette, a joystick, five games, oh
yes and a C64.

Barrett is confident that
both bundles are strong
enough to put the machine
back on top of another gener-
ation of kids’ Christmas lists.

Last Christmas, though,

things did not run smoothly.
Commodore uncharacteristi-
cally opted not to produce its
own bundle but left the retai-
lers to come up with their own
packages. Barrett sums up the
scheme with a rather flat “satis-
factory” and admits that “it was
all rather confusing for the end
user”.
So where does this dinosaur of
a computer fit into Commo-
dore’s increasingly upmarket
and business-minded image?
Does it nestle comfortably
beside the sleeker, sexier
Amiga or is it something of a
kink in an otherwise smooth
corporate line?

Many industry watchers be-
lieve the firm should be some-
how embarrassed by an out-
dated machine that it so ob-
viously markets as a toy. Bar-
rett vehemently disagrees: “We
have no reason to be ashamed
of a machine that has sold 9.5
million worldwide and is still
selling. Just because Rover pro-
duce the Fastback doesn’t
mean they have to forget about
the Metro.

“We are a computer com-
pany and we produce a wide
range of computers. Maybe if
our image is going increasingly
upwards then the C64 helps us
keep our feet on the floor.”

Perhaps so. Yet it is undeni-
able that the main thrust of the
Commodore 1988 promo-
tional push is behind the
Amiga. Barrett, however,
claims this has nothing to do
with priorities.

“With the public awareness
of the product being so very
high there is not that need for
an educational element in the
advertising.”

So instead of the Amiga
blitz, which includes TV adver-
tising, the C64 approach will
be more a series of gentle re-
minders. The odd nudge in the
trade press, the occasional
prod in the monthlies. Not
exactly cross-media saturation
but, according to Barrett, “just
enough”.

Some of the machine’s com-
petitors, meanwhile, are either
not as confident or not as con-
tent to sit on their laurels. Atari
isto pushits XE consoleon TV
and despite not actually de-
livering too much as yet, fellow
console manufacturers Nin-
tendo and Sega continue to
talk of their iminent invasion.

Regarding the C64’s tradi-
tional competitors Barrett
tactfully finds himself “not in a
position to comment”. He
does, however, have a few
words on the coming console
challenge.

“There is a lot of hype sur-
rounding the consoles but last
year very little actually hap-
pened. Our one strong advant-
age over these people is that we
already have a very strong soft-
ware base and of course people
are very familiar with the C64
and they trust it.”

But surely the so far ludi-
crously high level of inactivity
from firms such as Nintendo
will prove impossible to main-
tain and Barrett admits that
“one day they will become
serious competition”.

The latest addition to what
could loosely be defined as
competition for the 64 is
Amstrad’s Sinclair PC 200

range. Barrett describes the
machines as “surprising and a
little odd” adding that “every-
body seems to be looking for a
reason why they’ve done it.”
This is the closest a diplomatic
Barrett will ever come to
slamming the opposition.

So what of that foreign land
the future. To Barrett it is a re-
markably familiar place. “I
have no doubt whatsoever that
we will be selling the C64 for
years to come, the product will
definitely see the 1990s.

After such a rosy forecast it
seems almost sacrilege to say
it, but will this beast ever roll
over and die? “I'm sure there
will come a time when the C64
is not an obvious success and
then we would simply stop run-

ning with it. We certainly
wouldn’t let it slowly bleed
away.”

So, as befits the computer
version of an elder statesman,
the C64’s demise will be a pain-
lessly short private execution
rather than a messy drawn out
public death.

For now though, rather than
face its final curtain this
Christmas the 64 will continue
to play to packed houses and be
popular with the public despite
something of a savaging from
the critics.

Indeed Commodore would
like it to become the Mousetrap
of the computer world. Maybe
that is just a tad ambitious, but
for now at least this one will
run and run.

RN
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THE 64: Glittering prize or dusty has-been?
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OUR COMMS AND

NETWORKS SEMINARS
ARE INFORMATIVE
- AND SERIOUS.

UNTIL 2.00 PM THAT IS.)

Today, communications and
networks are becoming an increasingly
vital area in corporate companies.

Which is why it’s important for
dealers to know as much as possible

about its importance and relevance in

the future.

And why we think everyone
needs a good talking to.

We have invited a number of
leading experts in the field to address
all these important issues.

Afterwards, there’s also an
opportunity for you to see and
talk to top manufacturers about

their latest products which are on

show.

And to lighten the day, a guest
celebrity will appear after the specially

MANUFACTURERS EXHIBITING AT THE SEMINAR DAYS INCLUDE: APPLIED KNOWLEDGE - CROSSTALK COMMUNICATIONS — DACOM SYSTEMS — DATASOFT

10.00
10.30

10.40

11.30
12.00

12.20

12.40

2.00

1.00

AGENDA
 Registration
Introduction — John Weatherhead,
Frontline.

Alan Solomon, IBM PC User
Group — Opportunities in
Communications.

Mike Hafferty — CCITT Standards
and their significance.

Bob Jones —

Micro to Mainframe Linking.
Costa Carofyllakis & Andy Sceats
— High Speed

Communications.

Mark  Pearlstone —

Single User Applications for
Today.

Lunch, and viewing of
manufacturers’ stands.

Celebrity Guest.

2.30-4.00 Further opportunity to view

manufacturers’ stands.

OCTOBER 11 — RICHARD DIGANCE
OCTOBER 13 -~ DAVID COPPERFIELD

laid on buffet.

The first of these seminars is on

Tuesday 11th October at the Empire

Napoleon Room,

Regent Street, London,

Café Royal,

with

68
the

second on Thursday 13th October at

The Royal Suite, Chateau Impney

Hotel, Droitwich Spa, Worcs.

Both will be highly informative.

And fun.

Check the agenda and call us

0256 463344.

Intec-1, Wade

/ Hampshire RG24 ONE.

FRONEEHRE

today to reserve your place on

Frontline Distribution Ltd.,

Road, Basingstoke,

DOWTY INFORMATION SYSTEMS — IDEAssociates — MAYZE SYSTEMS — MICROPRO — NEWBRIDGE NETWORKS - PACE MICRO TECHNOLOGY - PC COMMUNICATIONS

POLYGON - SAGESOFT — THORN EMI DATATECH — TOPS — TRICOM.
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WHITHER THE SINCLAIR PC?

A quantum leap backwards or the dawn of a new era?
Amstrad recently unveiled its Sinclair Professional PC200 to a
deafening roar of indifference. CIARAN BRENNAN asked
Ocean, Telecomsoft, US Gold, MicroProse, Mirrorsoft,
Martech and Domark what they think about the new games-
pitched PC. And what does it all mean for the 8-bit market?. ..

PC200: The publishers proselytise

“Looking at the penetration
of the PC in homes in the
US, and the fact that there are
now millions of two-PC
homes, Amstrad’s attempt to
introduce the PC into the
home as a games machine is a
natural development for this
industry in the way that it fol-
lows the States. The fact that it
plugs directly into the TV gives
a greater access to the home
user.

“The games available are
going to have a few limitations,
but the fact that the machine
can be used for so many differ-
ent things makes it a good all
rounder.

“Following the launch of US
Gold in America last January,
we are now committed to con-
siderable PC development in
Europe. This time last year we
weren’t producing PC soft-
ware, but now we are — princi-
pally because of external mar-
kets — but now this product can
also be useful at home.”

How will it fare against the ST
and Amiga?

“It’s down to marketing and
distribution. You're selling a
workhorse as against some-
thing a lot more artisitc with a
different appeal — it’s horses

for courses. Our research
shows that the ST and the
Amiga are sold to second
generation purchasers,
whereas the PC 200 will appeal
to a different market.”

Tim Chaney
Operations director
US Gold

“Yt's obviously not as good a

games machine as either the
ST or Amiga, and we're not
sure exactly where Mr Sugar
has positioned it, but it seems
that he’s going for the loyal Sin-
clair customer who wants to
trade up. However, if a cus-
tomer really wants to play
games then he or she will go for
an Amiga or an ST. If they're
interested in doing a bit more
on the home computing side
and they’re still brand loyal
then they’ll probably buy a PC
200.

“We're very pleased to wit-
ness any support for the IBM
games market, because up until
now machines in that market
have been too highly priced for
the home user. A machine
which allows us to develop
IBM software for markets
other than the States is abso-
lutely perfect for us.”

What future is there for the
8-bit machines?
“Less titles will probably

come out on the 8-bit format,
but what will come out will be
good and what’s not so good
will come out on budget. It’s a
really solid base and it’s being
added to every year.

‘Atari gets very excited
about selling 50,000 STs, but
Commodore sells over
100,000 C64s in this market at
Christmas — and that’s a lot of
first time users.”

Dominic Wheatley
Director

Domark
Continued on page 14
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A cross section
of Europe’s
fastest growing
games market
will be

present

at this major
computing
event,

DU 14 AU 16 OCTOBRE 1988
ESPACE CHAMPERRET PARIS

FESTIVAL MICRO

THE FRENCH HOME COMPUTER ENTERTAL
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ESPACE
PARIS 17¢

CHAMPERRET

Situated at ten minutes walk from the Champs Elysées in the center of PARIS

This is an event not to be missed. |
Organised by NEO MEDIA publishers, 5-7 rue de I'’Amiral Courbet 94160 SAINT-MANDE - FRANCE - For further information and stand booking, on 033 1 43 98 22 99 @ Fax : 43 28 72 12
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You must be aware we've been making quite a
bit of noise in the business lately. It's because we
know there's never been a better time to bang
home the Commodore message...on national
posters, in magazines, newspapers and at exhibi-
tions. We are investing heavily in initiatives for

(=

Commodore

the business and education markets. On the

1st September; we launched our massive £6 million

advertising campaign. And we've set up a new

pricing system to ensure our computers stay

really competitive in the run up to Christmas.
But that’s only half the story.
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WHITHER THE SINCLAIR PC?

Ciaran Brennan is currently deputy
editor on consumer monthly Your
Sinclair

Continued from page 12

“Personally, I think that this
is the wrong machine at
this point in time. CGA is going
to be overshadowed by EGA
and VGA, for entertainment
software, I would have thought
it was a bad move. CGA gra-
phics just don’t look good. If
you want it for spreadsheets or
as a database it's probably
great, but for entertainment
purposes I wouldn’t touch it
with a barge pole.”

So where does the games mar-
ket go from here?

“There’ll be a gradual shift
away from 8-bit. Already we're
experiencing a greater revenue
sales on 16-bit. And soon unit
sales will be greater too. Come
next year, new products will

probably be developed with
16-bit in mind and then we’ll
see what we can do with 8-bit.
“We were hoping that the
Amiga and the ST were going
to dominate the entertainment
world but they haven’t, particu-
larly in America, so we have to
go where people are develo-!
ping hardware. The Sinclair
name has still got a high profile,
people will always buy the
name — it sticks. Therefore the
PC 200 will probably sell, but
as a software developer it
doesn’t excite me at all.”

David Martin
Managing director
Martech

“MicroProse will be sup-
porting the PC 200 spe-
cifically with new product. We
want it to succeed because we
believe that the PC is a good
machine for the home, and to
this end we will produce a

ra f original product at

BELL: Not just games

SOFTWARE

£9.99 including, among others,
Walt Disney and Sesame Street
licences.”

Who is the PC 200 aimed at?
“We think that the person who
buys this machine will be
slightly above a yuppie —
people with young kids. This
may be the opportunity for

educational or home-based
learning software to take off.

“Obviously you're not going
to get the best quality in the
world with CGA. It’s not going
to succeed if he tries to sell it
just as a games machine. It’s
interesting to see whether it
will work — personally I think
it’s in the balance.”

Stewart Bell
UK Managing director
MicroProse

Telecom Soft
“We’ve been publishing
product suitable for the
PC 200 in the States for the
past two years, so we've already
got a complete range that we
can carry over. This machine
also fits into our plans as we
generally don'’t like to consider
products unless we can get
them on a minimum of six
formats.”
Will the machine’s limitations
cause you problems?
“What we're most proud of is
publishing good quality pro-
duct and that’s why we origi-
nally enjoyed publishing on the
ST and the Amiga, but some-
times with the IBM compati-
blesit’s difficult to find product
that you're really proud of pub-
lishing. There’s no reason for
people in Europe to buy aver-
age IBM product, they’'ve got
the ST and the Amiga. The
American market hasn’t had
the huge success of the 16-bit
market that we’ve had here in
Europe that’s why they’re re-

liant on the IBM.

“I'm sure that Amstrad will
sell it, they’ll do a good market-
ing job and we’ll publish pro-
duct for it, but if this was purely
a European publishing deci-
sion I'd be feeling much more
wary. However, as it is we’ve got
the product and the experience
so we’ll go ahead and do it.”

Paula Byrne
Managing director
Telecomsoft

BYRNE: PC fits plans

here’s no question that

the fastest growing home
computer in the world,
whether it’s technically better
or not, is the PC compatible
system. And although PCs are
not dominant in any single
market outside of the US, they
are the only machine that
exists everywhere.”
Will the 3.5 inch format cause
problems?
“If you’re marketing for Tandy
or Olivetti then you have to

manufacture a 3.5 inch disk
anyway, and this is only a
media thing there’s no dif-
ference in the code.”

Is this the right machine for the
market?

“History has shown that it’s
very rare that the technical
architecture of a machine
makes it succeed. What makes
success is good, efficient and
innovative distribution. The
Spectrum itself is a good
example of this. Was that the

AMSTRAD PC COMPATIBLE
EXTERNAL 3.5 DRIVES

Using high quality Citizen drive mechanisms

RF302BA Driv

O 720K formatted capacity
O Very quiet in operation
O Slimline styling

O Uses no expansion area, no additional PSU needed

O Ideal for twin disk users - switches between drive B and itself
O Long cable for location either side of computer

O Colour matched for Amstrad PC’s

Available from: R&R Distribution © 0977-795544
Lazer Distribution © 0392-50434

(Distributors wanted for this unique product - contact Evesham Micros © 0386-765500)

it ALL Amstr

Addons
Leisuresoft

best 8-bit machine for playing
games on? Probably not, but it
succeeded nonetheless. Alan
Sugar has the best distribution,
so whether it’s what everybody
wants to see or what some indi-
viduals might think is the best
way that history can progress
isn’t really the question.

“The only thing that gave me a
slight pause for concern was
when I saw the way this was
being promoted, an old two let-
ter phrase came to mind. It said
tome. .. QL.”

David Ward
Director
Ocean

PC’s!

© 0703-634775
© 0604-768711

his machine will be suit-

able for both the home
business user and the games
player, so a lot of people who
are thinking of upgrading are
going to consider the potential
advantages of PC compati-
bility. Due to Mirrorsoft’s pol-
icy of producing software for
worldwide markets we consist-
ently attempt to produce PC
versions of our software wher-
ever possible. The fact that our
American affiliates produce

Seal « Tyse

' The protective keyboard cover through
which you can type freely and easily.

stays on!

grey. Stand is 7cm high.

Easy DIY. Simple to use.
Available for all models.

M. YOUNG at

Lightweight, compact in silver

See through lid. Paper slots for
single and continuous paper.

large numbers of PC programs
means that we're very well
placed for the arrival of such a
machine in the European mar-
ket.”

Has the Amstrad got the speci-
fications and price right?
“Pricing policies for the new
pieces of hardware are difficult
to establish, so it’s up to the
market to say whether this ma-
chine is correctly priced or not.
Certainly one of the most in-
teresting things about the £299

~ Accidents can
happen! Protect
against spills,

TRADE ENQUIRIES WELCOME

We are manufacturers and suppliers of many unique computer
accessories. As such, we extend generous trade/distribution

terms.

NEW CATALOGUE OUT NOW!

For more details and a product information pack, please contact: D.

’ _dust, ash and grime. Available for popular
s computer keyboards. Can be custom-
made for any push-button machine.

o Pat. Pending & Reg. Designs.
PEACE ’n QUIET: Acoustic Box & Printer Stand

NOW you can hold a telephone
conversation while your printer

machine is that it has a built-in
modulator and plugs straight
into the TV which is an area
that hasn’t really been
explored before and is poten-
tially quite an interesting
development.

“The restriction to CGA
isn’t such a bad thing, as EGA
packages are still the exception
rather than the rule — also, the
inclusion of two expansion
slots means that Amstrad
hasn’t written off the possi-
bility of people including their
own EGA card at a later stage.”

Peter Bilotta
Managing director
Mirrorsoft

Unique
and
/ﬂg e”/OUs
Spill co Ver

Unit 4, Pontcynon Industrial Estate,
Abercynon, Mid Glamorgan CF45 4EP
Tel: 0443 740281. Fax: 0443 741559
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The effects of this major marketing investment
are now widespread. All around Britain, more
businessmen, more educators, more decision
makers now have Commodore front of mind. And
that's good news for all our dealers.

Soon you'll be seeing a whole new breed of cus-
tomers, some of whom may not have considered
Commodore before, but now regard us as the
main contender for their PC business.

Every single machine in the range has that extra
edge. Our PC1 at £315 is recognised as the best
value desktop around. From here, we have arange
of over 20 different possibilities through XT

(=

and AT compatibles to the most sophisticated 386
machines. For example, the PC10, a versatile
workstation which can be networked as acompany
grows, is now only £549. And, of course, there's
the incredible Amiga, perhaps the ultimate busi-
ness computer.

The more we tell people about Commodore, the
more they realise that our PCs set new standards
of quality in the price range. And it's your door
they'll be banging on when they want to buy.

If you want to discuss a working relationship
with Commodore, please telephone Dealer Liaison

on (0628) 770088.

Commodore

Commodore Business Machines (UK) Ltd, Commodore House, The Switchback,
Gardner Road, Maidenhead, Berkshire.

AVAILABLE FROM MICROPERIPHERALS . ADDONS . LIGHTNING BUSINESS TO BUSINESS

15
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7M. e T only DUsiiitudor

What solves the Computer Marketplace Puzzle? . . .

All the answers you need . . .

SOFTEACH keeps you up to date with
everything that’s going on in the micro
computer business. From product launches,
upgrades and enhancements to pricing
changes, market developments and
international news. What’s more, it comes
direct from all the major manufacturers and
vendors through their seminars and
demonstrations.

SOFTEACH is being held over two days —
Saturday 8th and Sunday 9th October — at
the Heathrow Penta Hotel.

WIN THE HOLIDAY OF A LIFETIME

Where in the World would you most enjoy a Holiday?
Register for SOFTEACH before October 6th and you
could have this exciting puzzle to solve. Because wherever
you've dreamt of going, the choice will be yours if you win
the Softeach Holiday Prize. We'll be giving away £1500
towards the Holiday of your choice absolutely free. So
register now for your automatic entry into the draw ....

SOFT]

Remember

Please phone
rather than

SOFTEACH.
The Premier TRADE ONLY Event.
OCTOBER 8-9.

SOFTEACH PUTS YOU IN TOUCH WITH

THE ANSWERS

®  Meet all the key micro Vendors

® See the latest Products and Developments

® Question the Experts face-to-face

® Discover new Profit and Sales opportunities

® Take advantage of Special Offers and Free
Prizes

®  Gain Competitive Edge

MEET THE MARKET LEADERS...

AST Micropro

Borland Migent

Central Point Software Peter Norton L_

Computer Associates Revelation Technologies

Datacopy Sagesoft

Diconix Software Publishing

Informix Corporation

Logitech Video Seven

Lotus White Crane

Microsoft Wordperfect (Sentinel)
Wordtech

FACH. O,ﬂ gl ®

the Pos Book Your Place Now.... e

i Ring Freephone SOFTEACH or:

07-568 8866
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LW Title

BOMB JACK

SPECTRUMTOP 20

DALEY THOMPSON'S OLYMPIC

TARGET RENEGADE
GAUNTLET

YOGI BEAR

ROAD BLASTERS
FOOTBALL MANAGER 2
SKOOLDAZE
OVERLANDER

AIR WOLF
BATTLESHIPS

OUT RUN

TRACK SUIT MANAGER
ACE

PETER BEARDSLEY’S FOOTBALL

GHOSTBUSTERS

ON THE BENCH

FRANK BRUNO’S BOXING
KIK START 2

EUROPEAN FIVE A SIDE

C64T

OP 20

Publisher
ENCORE
OCEAN
IMAGINE
KIXX
ALTERNATIVE
US GOLD
ADDICTIVE
ALTERNATIVE
ELITE

ENCORE
ENCORE
SEGA-US GOLD
GOLIATH
CASCADE
GRAND SLAM
MASTERTRONIC
CULT

ENCORE
MASTERTRONIC
FIREBIRD

RRP £
199
9.95
7.95
299
199
8.99
9.99
199
7.99
199
199
8.99
9.95
299
895
199
199
199
299
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LW Title

9
6
12
1
4
3
32
RE
8
21
NE
NE
11
2
10

BOMB JACK
TRACK SUIT MANAGER
GAUNTLET

DALEY THOMPSON’S OLYMPIC

HAWKEYE
FOOTBALL MANAGER 2

WE ARE THE CHAMPIONS

NINETEEN PART 1
YOGI BEAR
SALAMANDER

GOLD SILVER AND BRONZE

VINDICATES

PETER BEARDSLEY’S FOOTBALL

BATTLESHIPS

DizzY

AIR WOLF

ALIEN SYNDROME
STEVE DAVIS SNOOKER
OUT RUN

ACE

LW Title

2
1
5
9

GAUNTLET

BOMB JACK

AIR WOLF

FOOTBALL MANAGER 2

NEDALEY THOMPSON’S OLYMPIC

— —h
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ATV SIMULATOR
BATTLESHIPS
YOGI BEAR
OUT RUN

KIK START 2

Publisher
ENCORE
GOLIATH
KIXX

OCEAN
THALAMUS
ADDICTIVE
OCEAN
CASCADE
ALTERNATIVE
IMAGINE

US GOLD
OCEAN
GRAND SLAM
ENCORE
CODE MASTERS
ENCORE

ACE

BLUE RIBBON
SEGA-US GOLD
CASCADE

Publisher

KIXX

ENCORE
ENCORE
ADDICTIVE
OCEAN

CODE MASTERS
ENCORE
ALTERNATIVE
SEGA-US GOLD
MASTERTRONIC

ATARI ST TOP 5

LW Title

3
1
2
RE
4

SUPER HANG ON
STOS GAME CREATOR
VIRUS

ALIEN SYNDROME
LEADERBOARD BIRDIE

Publisher
ELECTRIC DREAMS
MANDARIN
FIREBIRD

ACE

ACCESS-US GOLD

AMIGA TOP 5

AMSTRADTOP 10

TW LW Title Publisher
1 5 MENACE PSYCLAPSE 19.95
2 RE VIRUS FIREBIRD 19.95
3 2 INTERCEPTOR ELECTRONIC ARTS 2495
4 1 CARRIER COMMAND RAINBIRD 24 .95
5 RE BARDS TALE ELECTRONIC ARTS 2495
SHARE OF SALES BY MACHINE
Units sold (%) Titles sold (%)
This Last 4wks 12wks This Last 4wks 12wks
Machine week week ago ago week week ago ago
SPECTRUM 432 454 450 455 243 316 295 31.1
COMMODORE 64 229 233 233 213 242 230 242 223
AMSTRAD 185 17.9: 180 173 . 171 182 184 17
ATARI ST 40523482 14T 3.5 8.2
AMIGA 36124 15721 1.1 47 7142 3.2
COMMODORE 16 11245187020 125721 10915126 1°3:2
ATARI 12 eliSn 4 0:9: =05 w1 2299 T3
BBC 1220104 i4: 1.3 24 295531633
ELECTRON 1.1 Tralid 1.3 11 24 29 25
AVERAGE SALES PER PANEL SHOP
Units Sold
This Last 4 wks 12 wks
week week ago ago
60 76 106 70
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Soft opltions

Soft Options carries salient details of leisure software just released or which are due to
appear in the next few days. Software house wishing to be included should fax (0438
741247) or phone (0438 310185) through details prior to our publication date.

A GREMLIN: Artura
(Sp64AMST £9.99-
£19.99) In Gremlin’s latest
arcade adventure offering
the brummie bunch will
whisk the unsuspecting
player back to the fifth
century, all for under
twenty quid. The
objective of this awe
inspiring game is to carry
out a rescue mission,
saving an innocent soul
from the clutches of an
evil half sister. And by
using the mystical wheel
of Cerriddwen
(Birmingham, Wales, it's
all north of Watford) the
Universe can be saved.
There’s nothing like a bit
of good old originality. A
FIREBIRD: /ntensity
(Sp64 — £7.95-£12.95)
Starglider 2 (STAg —
£24.95) Hailed as another
arcade classic from Andy
Braybrook, Intensity is an
apparently long awaited
space shoot-em-up. It
features little tinkers
attacking a mining station
causing untold grief and
distress and once again
the universe must be
saved. After a fair deal of
hype Starglider 2 finally
hits the streets with a
deadly new mission to
destroy the Egron army
once and for all, which
must surely mean no
more sequels. It's got all
the old excitement of
interplantetary hops with
the added bonus of blast
slithering pac worms and
animated 3D solid

graphics. A
SILVERBIRD: Biggles
(Sp64AmM-£1.99)
Dynamite Dan (SpAm —
£1.99) Two more licenses
from Mirrorsoft for the
Telecomsoft budget label,
but can the inspiring
Biggles and Dynamite
Dan really set the market
alight and further
increase Silverbird’s
market share? A
MASTERTRONIC: The
Secret Diary of Adrian
Mole (SpAm — £1.99).

A bit of dithering from
Mastertronic here, will it
be released this week,
next week or some time
never? These are the
adolescent agonies of
Adrian which should be
experienced at a knock
down price on the
Ricochet label, eventually.
A GRANDSLAM:
Espionage (SpAm64 —
£8.95-£14.95) Following
Gremlin in what looks set
to be a new trend,
Grandslam go for multi-
marketing tactics with the
board and computer
game version of
Espionage. You've read
Spy Catcher (in America
of course), so why not
dabble in a bit of the
cloak and dagger
business. It must be
marginally more exciting
than constantly blasting
peoples brains out, but
then don’t they do that
too? A ELITE: Overlander
(64 — £9.99-£11.99)

As the big boys battle it

out and the solicitors
smack their lips with
delight, Overlander
spreads its undulating
road on to the 64 format.
A ADDICTIVE: Hotshot
(Sp644AmMST — £7.99-
£19.99) Addictive’s first
full price release since
the mega successful
Football Manager 2, and
Hotshot will find it a hard
act to follow. A futuristic
sports simulation, no
more, no less. Perfect for
those who are just dying
to attract a deadly plasma
ball and become the neat
pinball wizard, which
must be a good few. A
PALACE: Barbarian Il
(64 — £9.99) Muscle-
bound Barbarian and the
well endowed Princess
Mariana are back in this
jazzed-up version with a
few more monsters
thrown in for good
measure. Head hacking,
blood spurting fun that
will obviously be a biggy
with a public that should
never be over-estimated.
A KIXX: 10th Frame
(Sp64AMMSX — £2.99)
The old US Gold game
10th Frame rears its head,
dated but dead cheap,
should prove a hit with
the under threes. A US
GOLD: OutRun (Ag —
£19.99) Pepsi Challenge
Mad Mix Game
(64SpAmMST — £7.99-
£14.99) A major success
for the mob at US Gold,
the Amiga version of
OutRun can only be a
surefire winner. Tooth
rotting fun with the Pepsi
Challenge Mad Mix Game
set rather surprisingly in
the Pepsi village with the
hero sporting the
somewhat unfortunate
name of Mad. Plenty of
advertising with Pepsi
certainly getting its
money’s worth and the
added excitement of a
chance to enter a free
draw. A SUPERIOR
SOFTWARE: Play It
Again Sam 3 (BBCL —
£9.99-£14.95) This latest
compilation features a
couple of classics with
Commando and Killer
Gorilla, and for the B side
there’s Killer Gorilla 2 and
Palace of Magic.

§ e,
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KEY:Sp = Spectrum; 64 = Commodore 64; Am = Amstrad CPC; ST = Atari ST; Ag =
Amiga 500;+3 = Spectrum +3; PC = IBM PC/compatibles; PCW = Amstrad PCWs;
C16 = Commodore 16; Mac = Macintosh; XE/ XL = Atari XE console and 800XL: Sg
=Segaconsole;Nn = Nintendo console; VCS = 2600 console; MSX = very unlikely.
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US Gold/Elite: ad nauseum

As you may know our
clients (US Gold) are pub-
lishers of two successful com-
puter games known as Road-
blasters and OutRun. Both
these games involve a vehicle
travelling on a road with the
player manoeuvering the ve-
hicle to avoid obstacles of vari-
ous descriptions. In the Road-
blasters game the vehicle is also
armed with weapons.

Elite Systems Limited have
recently brought out a similar
game entitled Overlander and
have run an advertisement in
many computer and trade ma-
gazines including your own.
For ease of reference we en-
close a copy of that advertise-
ment.

You will see that the adver-
tisement is headed “The road
game that blasts the way”
which appears to be a deliber-
ate attempt at associating
Elite’s game with that of our
clients game Roadblasters in
the minds of the public.

Furthermore, the advertis-
ment contains a comparison
table with various other games
on the market including Road-
blasters and QutRun. In sum-
mary it makes the following
points:

1. That OutRun does not depict
“stomach churning hills” or
have first class reviews.

2. Opposite the phrase about
first class reviews, the appro-
priate box for the Roadblasters
game is marked “N/A” imply-
ing presumably that reviews
are not available.

3. The Overlander game is
stated to have first class re-
views and “stomach churning
hilly road”.

The questions of the hills
feature is perhaps of lesser im-
portance but it should be noted
that there is a similar hill fea-
ture in the OutRun game as in
Overlander:

The question of the reviews
is more significant. As far as we
are aware from those we have
seen, all three games referred
to have received mixed re-

views. Some undoubtedly have
been “first class” if that means
very good, while others con-
tained criticisms of certain as-
pects of the games. To imply
that Overlander had received
first class reviews, but not Out-
Run, is .misleading to say the
least. Further, good reviews for
Roadblastershave appeared be-
fore the advertisement in ques-
tion was last published and
certainly were available for
comment.

We have referred the above
points to Elite and their solici-
tors but they have not accepted
the points we have made nor
agreed to change the advertis-
ment.

Our next step will be to refer
the matter to the Director
General of Fair Trading pur-
suant to the control of Mislead-
ing Advertisements Regula-
tions 1988. He has powers
under the Regulations to seek
an injunction and an order for

ROADBLASTERS: The Elite wrangle goes on, and on. ..

costs against “any person ap-
pearing to him to be concerned
or likely to be concerned with
the publication of the adver-
tisement”. This would ob-
viously include your company.

The purpose of this letter is
therefore to put you on notice
of the present situation. In the
event that Elite requests you to
runthe advertisement again we
would suggest that you require
them to make amendments
particularly to delete the inac-
curate representations and
also the heading “The road
game that blasts the way”.

In default we reserve the
right to refer the matter to the
Director General without first
contacting your company. This
isalso without prejudice to any
other civil rights that our
clients might have.

Yours faithfully
Needham James
US Gold solicitors

— A publisher writes.

It may be of interest to Need-
ham & James, and indeed to the
posses of lawyers employed by
other companies active in this in-
dustry, that advertisements
booked into CTW are published
on the understanding that the
client company comprehends
and is party to this company’s
Advertisement ~ Terms  and
Conditions.

Clause 4 reads: “The adver-
tiser specifically indemnifies the
publisher against, and warrants
that, the advertisement does not
contravene  any  Act  of
Parliament.”

Inherent, therefore, in the
placing of the ad about which
Gold's solicitors are whingeing at
length, is Elite’s belief that it does
not contravene any Act of Parlia-
ment, this belief would appear to
be upheld by Elite and its (?)
solicitors who, according to
Needham & James, ‘have not
accepted the points we have
made nor agreed to change the
advertisement.”

Furthermore, clause 5 states
that ‘the advertiser specifically
indemnifies  the  publisher
against any claim whatsoever
arising from the publication of
the  advertisement,”  which
basically means that should the
argument be proved one way or
another CTW itself will not be
financially damaged by the
outcome.

But at present what does seem
to be being damaged is the repu-
tation of two leading, and sup-
posedly mature, sofiware houses
seen squabbling in public over,
amongst other things, whether a
two dimensional computer game
has got Stomach churning hilly
roads.”

It's my guess that the grown-
up retailers in the market find the
whole thing stomach churning.

Tom Stock
Publisher
CIW: = -

More PC Show blues

’m writing with a few com-

ments on the PC Show: no
doubt you’re sick of reading
others, but what the hell, have
some more.

On the first day, things were
looking pretty bleak already.
One PR person told me that
they thought the show was “a
bit flat”: certainly it was, since
there were no multi-storey
stands or balcony displays a la
Olympia.

Strolling around the leisure
hall revealed the fact that there
was almost nothing new as all
the major companies seemed
to be showing pre-production
copies or just videos of their
forthcoming releases. Once
more, the arcade machines
were there in their multitudes.
Why? Since the computer ver-
sions of any games are invari-
ably less impressive than their
arcade cousins (just look at Out
Run) it would seem pretty
stupid to make such a fuss over
the arcade version.

And, even more so this year,
the public days were swarming
with armies of freebie-grab-

bers, all donning hats, plas-
tered with stickers and laden
with carrier bags by the time
they leave. Are these really the
type we want at the major com-
puter show of the year? I'd be
interested to know just how
many of these sweating hordes
will actually buy the real com-
puter versions of the arcade
games they played on the
stands.

This leads me on to the main
point of the letter. The “trade”
days are a complete farce.
Anyone can get a complimen-
tary ticket for the first two days,
and the “over 18 only” rule cer-
tainly isn’t applied with any
force. In fact, I'd be surprised if
the organisers turned anyone
away from the trade days for
being under age.

Security isn’t nearly tight
enough during the rest of the
show either. After an exhibi-
tor’s reception on the Thurs-
day, we saw only one security
guard on our way out of Earls
Court at around 9 o’clock, and
he was too drunk to keep a
close eye on anything. Some of

the arcade machines were
either left on, or switched on
again as the noise was clearly
heard. I hear that a master tape
was stolen from one of the
stands that night. After the
show closed on Sunday, I had a
“invaluable camera pinched
from my stand, again with no
security in sight.”

The games industry seems
to be moving to later and later
Christmas releases: last year,
OutRun was released on the
10th December, and I hear of a
few other early December re-
leases for this Christmas.

So, it seems that the logical
step would be to hold the show
later in the year: mid-late No-
vember, say. I believe a separate
show should be held in Sep-
tember/October for dealers
and other trade, obviously at a
smaller venue. This would
allow companies to skip all the
crap with huge, expensive
stands obviously aimed at the
public and try to appeal direct
to the trade. The public show
could then be limited to “cen-
tral” and “leisure” and easily

squeezed into Olympia.
Whatever happens, I doubt

if the PC Show can continue

for long in its present form.

Yours sincerely

Ewan Dalton

Vice President

Federation of Small

Computer Magazines

— This is certainly not one of the
most enthusiastic responses to
the show we've received. The
arguments about lack of security
to many non trade visitors on
trade days arise every year.

Unfortunately, there  will
always be something stolen and
there will always be a number of
implausible  spotty  freelance
Jjournalists and programmers
scoring on the quiet trade days.

Generally though, most would
agree that there was a visible
improvement this time around —
that possibly saying more about
how bad it was last year than how
good it was at Earls Court.

As for the desire for a separate
trade show, Montbuild has
already partly admitted defeat by
lining up its own with the rather
inconspicuous BMF
CTW itselffeels there's a need for
a dedicated trade show and its
own ‘discussions” are in full
swing. Watch this space. . .

Allthatglistens

would be grateful for the op-

portunity to make some
comments with regard to your
article “Just as Good as Gold”
(CTW September 1988) and
the US Gold Star dealerships.

1. The apparent suggestion
that US Gold are the only
people to be supplying POS
material (and that’s only
because they can afford it now
they have cut margins) does
not stand up and is an insult to
other software houses and
distributors. I would agree that
a couple of years ago this
would have been the case, but
these days we sometimes feel
we are drowning in posters,
display material, stickers,
cardboard stands etc, etc.
(please don’t stop though, we
do appreciate it).

Other software houses seem
to manage this without slash-
ing our margins and increas-
ingly have reps on the road just
to promote their products and
distribute POS. Even the dis-
tributors are beginning to pull
their weight now, ensuring that
POS material is packed with
orders and running promo-
tional schemes of their own —
e.g2. Microdealer with their ex-
cellent Cover-Up scheme.
2. We would definitely not want
to take US Gold’s complete
range. No one would argue
that their good material is very
good, but a great deal of it is-
quite mediocre. To take the lot
would push some better
products by other companies
off our shelves — commercial
lunacy in the busy autumn
period when it is hard enough
to find shelf space for all the
good stuff being released.

3. Without doubt we would
much rather forego SOR in re-
turn for our margins back. Our
stock control is entirely com-
puterised on a system de-
veloped in-house. We have two
excellent prime distributors,
one of whom gives us same day
delivery. We also have an effi-
cient and well-informed retail
manger. Quite frankly, over-
stocking is just not a problem.

I find it hard to believe that
many dealers in the computer
industry could have failed to

computerise themselves and
therefore surely many of them
would be in the same position.

4. We have, as promised,
greatly reduced the number of
US Gold titles we are stocking.
We have not noticed any loss of
sales, in fact, our turnover con-
tinues to increase.

5. The mail order issue, ap-
parently the excuse for the
whole shebang, raises its head
again. [ wouldn’t just like to re-
peat that we are unable to dis-
cern any effect whatsoever of
mail order discounting on our
leisure software. In any event as
long as there are margins there
will be discounters. Discount-
ingis only a problem with busi-
ness software and effects sales
of software carrying a unit
price of over £200.

Finally, what about those
who are not one of the 100 Star
dealerships? As far as I can see
all they are getting from the
deal is reduced margins and
advertising for their competi-
tors.

Yours sincerely

Caroline Picking

Soft-ly, Milton Keynes

PS. Please CTW just for a
change do you think you could
get our name right.

— The “what about those who are
not one of the 100 Star
dealerships” question is simply
answered. They will have to
continue trying to sell US Gold
product — is they decide to stock it
in the first place — making less
money.

But Gold isn't the only one.
Mediagenic’s new almost direct
system means that retailer
margins are negotiated with
Microdealer with the decisive
Jactor being volume
commitment.  Those  small
outlets trying to keep selling
software in smaller towns and
villages will find they're buying
price higher than the big city
stores.

This is a trend that’s set to
continue. The ‘elite dealers’ idea
is already up and running and
widely accepted in the business
market.

Gold’s move may be the first of
this kind, but it’s unlikely to be
the last.

MIDLAND
RECORD
CO. LTD.

Chase Road, Brown Hills
West Midlands WS8 6JT
Tel: 0543 378222
Fax: 0543 360988

COMPUTER SOFTWARE
BUDGET AND BACK CATALOGUE FULL PRICE
CATALOGUE AVAILABLE ~
NEW ARRIVALS WEEKLY

Write or phone for catalogue
CASH AND CARRY CUSTOMERS

WELCOME OR NEXT DAY
DELIVERY BY CARRIER

Open 9.15am until 5pm
Monday to Friday
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“The game of a lifetime” (Zzap 64)
SENTINEL —=

“There's nothing to compare with it” (Amtix)

= TETRIS

“Tetris will have you hooked from the moment you pick up your joystick” (Your Sinclair)

“This is the perfect flight simulation” (Crash)

> STARGLIDER

“One of the best shoot-em-up’s you can buy” (Ace)

5 OF THE BEST SELLING GAMES OF ALL TIME
TOGETHER ON SUPREME CHALLENGE!

SPECTRUM 48K/128 - SPECTRUM PLUS 3
AMSTRAD 464/6128 - AMSTRAD DISK
COMMODORE 64/128 - COMMODORE DISK

§ @ %%

THE NAME BEHIND THE GREAT GAMES (;BIiALf-JOLLEi\
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Tronics lose out to
Alternative Gallup

Olivetti
figures
squeezed

Olivettilast week reported
a 24 per cent drop in first
half pre-tax profits —
despite a 16 per cent rise

in sales.

The poor figures follow a 29
per cent drop in profits during
the whole of 1987. Late last
week Olivetti chairman Carlo
De Benedetti was expected to
try and allay worries about the
figures by announcing a major
corporate re-shuffle at the firm.

Olivetti claims that the
decline in pre-tax profits from
L.224.7bn in first half 1987 to
L171.3bn (£73 m) this year
“reflects a tightening in
operating margins which, in
many ways, is characteristic of
the information technology
industry at large.”

Konix consoles

Continued from front page
lines, the Navigator, Predator
and Megablaster are all simi-
larly idiosyncratic in style.
The Konix console will be
rolled out to retailers in around
August to give them time to get
to know the product before the
busy autumn season.
Any link with Flair Technol-
ogy’s Flair 1 console — which
has been doing the rounds as a
prototype for over a year — has
been ruled out. It was thought
to be too full of components
and more suited to full arcade
applications.

Leisure

Continued from front page
ing everything back for one big
splurge.

Indeed, Gremlin, Media-
genic/Activision and Ocean
itself are all planning at least
one major launch in January.
Compared to this, Novagen —
which usually releases a couple
of titles a year — is releasing six
new games prior to Christmas.

“It would be nice to see a few
more releases during the sum-
mer and a few less in the
winter,” commented Stuart
Garret of Portsmouth outlet
GB Microland. “There was a
lot of consumer money swash-
ing around in the summer and
we couldn’t really cash in.”

One merchandising firm
also noted to CTW that it is
having to turn down promo-
tional projects at the moment,
whilst it was “crying out” for
product a few months ago.

Ginty pointed out that this
year the problem of over-re-
leasing was highlighted by the
PC Show — a natural unveiling
event — being later in the year.

“I just don’t understand the
logic of some software houses.
Next year it will be worse
because the show’s even later.”

USD

Continued from front page
ware market we don’t really
need to take anything else on.”

Console rival Nintendo was
known to have been in contact
with USD, but it would appear
that any possibility of a tie-up
has now disappeared as a
result of the Sega deal.

“I think it’s important for
dealers to know what we’re
doing with the Sega on a
regular basis,” offered Master-
tronic director Geoff Heath to
CTW,

After dominating the
open market charts for
most of the summer Alter-
native now also tops the
total market share chart.

The total market chart
includes outlets that have
exclusive deals with publi-
shers. The main benefactor
from this scheme has tradition-
ally been Mastertronic due to

its higher than average quota of
exclusive contracts, usually
with multiples.

Now, though, Alternative
has gained the top spot in
pretty conclusive style. Its lead
over Mastertronic is six per
cent after trailing by a point in
the previous week.

Boss Roger Hulley was “ter-
rifically pleased” with the
figures but.did concede that

the lead in the total market
share would be difficult to
maintain. He also claimed that
thisis the first time any firm but
Mastertronic has been top of
the total share chart.

He continued: “A lot of firms
have got a lot of good product
coming up but, we’ve got some
great titles due and we're deter-
mined to hang in there as long
as possible.”

avel back to the

Age of Chivalry when
nights were bold,

galloping across the countryside
and rescuing damsels in distress.

Level 9 recreate the time of
wizards and the Knights of the
Round Table in their greatest
adventure yet. Lancelot consists of
three interlinked adventures, spanning
the complete saga from the foundation
of the Order to its finest hour — the quest for

the Holy Grail.

Guide Lancelot through his many exploits at
Camelot, battle with wayward knights, and win the
love of Guinever and Elaine.

The challenge which has fascinated treasure hunters
- through the centuries is now yours — and you’ll need all

your strength, wit and valour to achieve your goal.

Inside every box there’s a detailed guide to
playing Level 9 adventures, a background story to
the classic legend, a parchment map of Arthurian
England — and full details of how to take part in
the Quest for the Holy Grail competition.
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Format

Atari ST

Amiga

Amstrad PC, IBM PC
and compatibles

Amstrad CPC/PCW/
Spectrum Plus 3

Commodore 64
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Spectrum

Amstrad CPC

*Atari XL/XE

BBC Master

*Apple II

Macintosh

MSX 64K

*These formats and all tape versions are text only.

this solid silver
Grail, worth £5,000,
in the exciting Quest
for the Holy Grail
competition. Full
details in every box.

Screen shots from
Atari ST version

Dealers!

For your FREE information pack
and full colour A2 posters, contact
your Bullet representative or ring
Diane O’Brien/Mike Hayes on
0625 878888:

Note: Tape
versions have
three ¢

in every package




